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One  of  the  past  year's  most  beautiful  new  theatres  is  the  Cinema,  Bay  Shore,  N.J.,  The  1,100- 
seat  house  was  designed  by  Maurice  D.  Somik,  A.I.A.,  for  Prudential  Theatres  and  is  located 
in  an  outlying  de  luxe  area.  The  all-glass  front  is  typical  of  many  of  today's  new  theatres. 
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OPERATION  UPBEAT' 


From  several  quarters  of  the  industry, 
activity  is  under  way  which,  if  carried  for- 
ward at  all  levels  and  in  depth,  can  bring  about 
the  revival  that  has  eluded  this  business  for  far 
too  long.  The  key  to  this  accomplishment  simply 
is  TEAMWORK.  That  factor  usually  has  been 
present  when  the  industry  must  gird  itself  in 
defense  against  a common  danger.  But  it  seems 
to  be  absent  when  conditions  require  what 
might  be  termed  an  “offensive”  movement.  Even 
in  the  face  of  adverse  conditions  whose  tide 
could  be  stemmed  by  unity  of  action  and  co- 
operation all  along  the  line,  there  is  division  in 
the  industry’s  ranks,  when  there  should  be  the 
strength  of  a united  front  comprising  all  ele- 
ments of  this  business. 

The  lack  of  cohesion  between  production,  dis- 
tribution and  exhibition  forces  has  caused  manv 
a constructive,  forward  movement  to  be  dis- 
sipated, if  started  at  all.  So  the  course  to  be 
followed  is  clearly  indicated.  Some  alert  and 
aggressive  men  in  this  business  have  recognized 
the  need  and  shown  a willingness  to  do  their 
part  to  bring  motion  pictures  strongly  to  the 
forefront  of  public  attention. 

Roy  Cooper,  president  of  the  Northern  Cali- 
fornia Theatre  Ass’n,  and  chairman  of  TOA’s 
Executive  Committee,  has  launched  what  John 
Stembler,  TOA  president,  has  termed  “the  mo- 
tion picture  industry’s  ‘Operation  Upbeat.’  ” 

John  Dobson,  United  Artists  Denver  manager, 
launched  a “Forw'ard  Look”  by  bringing  mem- 
bers of  all  branches  of  the  industry  together, 
seeking  to  accomplish  through  collective  effort 
what  could  not  be  done  unilaterally. 

Richard  Orear,  president  of  Commonwealth 
Theatres  and  board  chairman  of  United  Theatre 
Owners  of  the  Heart  of  America,  is  rallying  the 
forces  of  Kansas  City’s  Filmrow  into  a local 
team  that  will  create  a better  image  for  the  in- 
dustry among  themselves,  as  well  as  wdth  the 
public;  and  to  develop  ideas  that  will  help  ex- 
hibitors in  the  area  do  a better  job  of  picture 
selling,  which  he  hopes  to  see  extended  through- 
out the  country. 

“Operation  Upbeat,”  as  exemplified  by  Mr. 
Cooper,  is  doing  just  what  the  title  implies: 
giving  the  upbeat  to  the  good  things  the  industry 
has  to  offer,  whether  it  be  improvement  in  the 
quality  and  entertainment  values  of  its  picture 
offerings,  improvements  in  the  physical  attri- 
butes of  its  theatres  or  anything  else  of  a posi- 
tive nature  that  enhances  the  appeal  of  movie- 
going. 

In  his  comment  thereon,  Mr.  Stembler  quotes 
George  Whitesell  who,  in  a front-page  column 


in  the  San  Mateo  (Calif.)  Times,  said  in  part: 

“Going  to  the  movies  gives  a feeling  of  having 
done  something  out  of  the  humdrum  daily  rou- 
tine. 

“You  get  the  age-old  magic  feeling  of  the 
theatre,  the  sense  of  anticipation  and,  if  the 
movie  was  a good  one,  there  is  a sense  of  satis- 
faction with  having  made  the  effort  to  see  it  ..  . 

“Many  are  rediscovering  that  it  takes  a big 
audience  to  get  the  full  impact  from  entertain- 
ment. Drama  and  suspense  while  a thousand 
watch  are  multiplied  in  intensity  in  about  the 
same  ratio  . . . 

“It  is  difficult  to  have  an  emotional  experience 
seated  in  front  of  TV.  In  a theatre,  it  just  comes 
naturally. 

“But  there  is  more  to  it  than  this.  With  giant 
screens,  stereo  sound  and  partial  stereo-vision,  a 
big  movie  delivers  a big  impact. 

“The  theatremen  have  something  to  offer  and 
they  are  building  it  up.  Programming  is  rapid 
and  well-rounded.  Short  subjects  were  never 
better  . . . They  are  beginning  to  advertise  and 
exploit  big  films  like  they  did  in  the  heyday  . . .” 

These  factual  words  are  good  to  see  in  print. 
But  they  can  bear  “fruit”  only  when  the  in- 
dustry itself  implants  the  “seed”  they  offer 
firmly  in  the  minds  of  the  public.  Columnist 
Whitesell  is  not  the  first  to  make  such  a fine 
appraisal  of  what  the  movies  have  to  offer;  nor 
will  he  be  the  last.  It  helps,  to  be  sure,  but  the 
industry  needs  to  do  more  on  its  own  to  get  this 
message  across.  In  fact,  it  needs  to  pound  it 
home  continuously  by  every  means  at  its  com- 
mand— on  theatre  screens,  in  lobby  displays,  in 
programs  and  all  other  forms  of  advertising 
used  hy  exhibitors.  Indicative  of  this  is  Mr. 
Stembler’s  urging  that  everyone  in  the  industry 
— in  pioduction  and  distribution,  as  well  as  ex- 
hibition— “get  on  the  bandwagon  and  publicly 
acclaim  ‘Operation  Upbeat’  via  every  channel  of 
communication.” 

The  industry  has  much — VERY  MUCH — to 
sell.  And  it  needs  to  do  a selling  job  as  never 
before,  not  only  to  the  public  outside,  but  inside 
the  business,  as  well.  The  time  and  the  oppor- 
tunity were  never  better. 

LET  US  ALL.  ONE  BY  ONE, ' 

AND  ALL  TOGETHER 
BE  BIG  BOOSTERS 
FOR  OUR  BUSINESS! 


HERMAN  LEVY  ANALYZES: 

Heater  and  Pass  Clauses 
In  Universal  Contract 


NEW  YORK — Revised  clauses  in  Uni- 
versal’s licensing  agreement  have  been 
analyzed  by  Hennan  Levy,  general  counsel 
of  Theatre  Owners  of  America.  Comment- 
ing on  the  changes,  H.  H.  Martin,  Universal 
general  sales  manager,  told  Boxoffice  that 
the  revisions  could  be  compared  more  to 
“sharpening  a pencil’’  than  to  new  clauses. 
Provisions  I'elative  to  drive-in  theatre 
heater  charges  and  passes  have  been  added. 

MUST  ACCOUNT  FOR  PASSES 

In  regard  to  passes.  Levy  pointed  out  that 
the  additional  clause  thereon  provided  that 
all  persons  admitted  free,  or  by  way  of 
free  or  reduced  price,  coupon,  script  or 
other  written  or  printed  authorization,  with 
or  without  a service  charge,  should  be  ac- 
counted for.  He  noted  that,  if  the  total  of 
those  using  passes,  etc.,  exceeds  three  per 
cent  of  the  total  number  of  patrons  at- 
tending that  day,  the  excess  is  to  be 
treated  as  paid  admissions  and  is  to  be 
added  to  the  gross  intake  for  percentage 
film  rental  puiposes.  Although  the  con- 
tract sets  out  three  per  cent  as  the  pass 
ceiling,  it  provides  that  a different  per- 
centage may  be  agreed  upon  at  the  time 
of  signing  the  picture  contract.  Levy  said 
it  would  be  necessary  for  the  exhibitor  to 
keep  an  accurate  count  of  passes. 

The  additional  clause  on  heater  charges 
requires  the  exhibitor  to  account  for  all 
receipts  obtained  from  the  rental  of  heat- 
ers or  from  heater  service  charges  by  in- 
cluding them  in  gross  receipts  for  per- 
centage film  rental  purposes.  However,  the 
exhibitor  may  deduct  from  the  gross  re- 
ceipts the  actual  receipts  obtained  from  the 
rental  of  one  heater  or  from  one-heater 
service  charge  per  car,  provided  that  the 
heater  rental  or  heater  service  charge  is 
ti*uly  optional  with  the  patron  and  pro- 
vided, further,  that  the  deduction  does  not 
exceed  (unspecified)  cents  per  car. 

COURT  RULED  ON  HEATRES 

Levy  said  he  assumed  that,  since  the 
amount  of  deduction  per  heater,  or  per 
heater  service  charge,  had  been  left  blank, 
it  was  to  be  filled  in  at  the  time  a con- 
tract was  signed.  He  noted,  however,  that 
the  clause  provided  that,  if  the  blank  was 
left  unfilled,  “the  deduction  may  not  ex- 
ceed ten  cents  per  car.’’ 

Levy  said  the  heater  provision  was  in 
keeping  with  a 1960  New  Jersey  court  de- 
cision, holding  that  a “compulsory  charge” 
for  a heater,  whether  the  patron  wanted  it 
or  not,  was  actually  a part  of  the  admis- 
sion price  and  the  exhibitor  had  to  include 
the  charge  for  gross  receipts  purposes.  He 
said  the  court  stated,  in  part; 

‘“The  attempt  by  the  defendant  (theatre 
owner)  to  call  these  ten  cent  charges  serv- 
ice charges  was  merely  a device  to  avoid 
paying  the  called -for  percentage  under  the 
licensing  agreements  on  the  ten  cents 
involved. 

“The  defendant’s  argument  that  these 
were  services  made  available,  regardless 


whether  they  were  used  or  could  be  used, 
has  a hollow  ring  and  is  one  which  I can- 
not accept.” 

In  summary.  Levy  said  the  exhibitor  is 
required  to  pay  film  rental  percentage  on 
heater  service  charges  and  on  heater 
rentals,  if  option  was  not  given  the  patron 
to  rent  or  not  to  rent;  and,  on  all  passes, 
etc.,  used  in  any  one  day  which  exceeded 
three  per  cent  of  the  total  number  of  pa- 
trons attending  on  that  day. 

Continuing,  Levy  wrote: 

“In  addition  to  the  current  requirement 
that  the  exhibitor  use  a separate  and  dis- 
tinct series  of  tickets  for  each  admission 
price  classification,  he  is  to  be  required  to 
use  a separate  classification  for  free  or  re- 
duced rate  admissions.  He  will  also  be  re- 
quired to  tear  each  ticket  upon  presenta- 
tion and  return  one  stub  to  the  patron, 
which  stub  shall  contain  on  it  the  entire 
serial  number. 

“The  exhibitor  is  to  keep  and  to  pre- 
serve, for  at  least  four  years,  full  and  ac- 
curate books  and  records,  the  latter  to  con- 
tain all  sources  of  income;  and  of  the  ac- 
quisition, disposition  and  supply  of  tickets, 
used  or  intended  to  be  used. 

“There  is  a provision  that  any  breach  of 
these  conditions  will  give  Universal  the 
privilege  to  terminate  a contract  and,  upon 
such  cancellation,  the  exhibitor  agrees  to 
return  the  print  to  Universal.” 

Levy  observed  that  the  “liquidated  dam- 
ages” provision,  giving  specified  damages 
to  the  exhibitor,  if  there  be  a breach  of 
contract  by  Universal,  had  been  eliminated. 
Instead  of  that  clause,  he  said,  there  is  a 
new  measure  of  liability;  to  wit.  Universal 
will  be  liable  to  the  exhibitor  for  damages 
which  are  not  to  exceed  the  profit  that  the 
exhibitor  would  have  earned  on  the  par- 
ticular picture,  after  deducting  the  profit 
he  earned  on  the  substitute  picture  which 
he  played. 

The  TOA  counsel  also  noted  there  was  a 


47  State  Legislatures 
To  Convene  in  1963 

New  York — Forty-seven  state  legis- 
latures are  scheduled  to  meet  in  regular 
session  in  1963  with  at  least  four  states 
having  bills  with  some  film  industry 
significance.  The  only  states  whose 
solons  are  not  convening  are  Ken- 
tucky, Kansas  and  Virginia. 

Classification  and  censorship  meas- 
ures are  on  the  dockets  in  Ohio,  New 
York,  Maryland  and  Illinois,  but  some 
of  these  are  perennial  bills. 

Censorship  and  classification  meas- 
ures are  on  tap  in  various  local  areas 
in  various  states,  particularly  in  Texas. 
It  is  reported  that  in  approximately 
30  states  there  are  proposed  bills  which 
would  have  fringe  effects  on  the  mo- 
tion picture  business. 


new  damage  clause  which  would  go  into 
effect  as  soon  as  the  exhibitor  pulled  out  a 
picture  in  advance  of  completion  of  the 
contract  running  time.  Instead  of  liqui- 
dated damages,  as  defined  in  the  old  con- 
tract, the  new  rule  provides  that  the  ex- 
hibitor will  pay  the  full  rental  stipulated 
in  the  contract.  If  it  is  a percentage  pic- 
ture, the  formula  for  damages  will  be  as 
follows: 

A week  day  is  to  be  considered  one  unit; 
Friday  and  Saturday,  two  units  each;  a 
state-observed  holiday,  two  units,  and  the 
day  preceding  said  holiday,  two  units.  ’The 
average  unit  gross  of  the  theatre  is  to  be 
computed  for  the  days  that  the  picture  has 
played.  That  average  unit  amount  will  then 
be  multiplied  by  the  number  of  units  rep- 
resented in  the  days  that  the  exhibitor  did 
not  play  the  picture.  In  addition  to  this 
“unit  damage,”  it  is  provided  that  Uni- 
versal is  to  be  entitled  to  injunctive  relief 
to  compel  the  exhibitor  to  comply  with  the 
contract  playing  dates  and  to  further  dam- 
ages that  Universal  may  suffer  from  the 
failure  of  the  exhibitor  to  play  the  picture 
as  contracted  for. 

Levy  pointed  out  that  the  old  definition 
of  the  term  “percentage  picture”  was  that 
it  “shall  mean  and  refer  to  a motion  pic- 
ture for  which  the  license  fee  is  computed 
and  determined  in  whole  or  in  part  upon 
a percentage  of  the  gross  receipts  of  the 
theatre.”  As  revised,  this  definition  has 
the  following  words  added:  “after  giving 
effect  to  the  provisions  of  this  agreement 
relative  to  pas.ses  and  heater  charges.” 

COMPO  Dues  Drive  Starts; 
Two  Circuits  First  to  Pay 

NEW  YORK— Although  the  Council  of 
Motion  Picture  Organizations  will  not  launch 
its  dues  drive  until  January  8,  two  Baltimore 
circuits  did  not  wait  for  the  starting  date 
and  became  the  first  to  pay  their  dues 
before  Christmas. 

J.  L.  Whittle  of  Allied  Theatre  Owners  of 
Maryland  reported  that  the  F.  H.  Durkee 
Enterprises  had  paid  for  19  theatres  and  the 
Ritz  Enterprises  for  its  houses. 

According  to  Charles  E.  McCarthy, 
COMPO  executive  vice-president,  meetings 
will  be  held  in  most  of  the  exchange  cities 
this  week  for  the  launching  of  the  dues 
drive.  Exhibitors  and  sales  staffs  of  all  com- 
panies will  attend  and  theatres  will  be  as- 
signed to  salesmen  for  the  collections. 

These  dues,  as  in  the  past,  will  be  matched 
dollar  for  dollar  by  the  distributing  com- 
panies. 


Albert  Johnstone  Dies; 
lA  4th  Vice-President 

NEW  ORLEANS — Albert  S.  Johnstone, 
fourth  vice-president  of  the  lATSE,  died 
here  Tuesday  morning  following  sui'gery. 
He  had  entered  the  hospital  December  28. 
Johnstone  began  his  career  as  a rewind  boy 
at  a local  theatre  while  still  in  school,  later 
becoming  a projectionist,  and  in  1928,  travel- 
ing for  ERPI,  predecessor  of  Altec  Service 
Corp. 

A member  of  New  Orleans  Operators  Local 
293  since  1914,  he  had  served  as  secretary 
and  as  president  almost  continuously  from 
1919  until  his  death.  He  became  an  Inter- 
national representative  in  1943  and  was 
elected  vice-president  in  1954. 

He  is  survived  by  his  wife  Mary  and  two 
daughters. 
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Memphis  Police  Controls 
Censorship  of  Films 


Rosenfield,  Ferguson 
Promoted  by  Columbia 

NEW  YORK — Jonas  Rosenfield,  vice- 
president  of  Columbia  Pictures  in  charge  of 
advertising  and  publicity,  has  been  pro- 
moted to  the  post  of  general  executive  officer 


and  Robert  S.  Ferguson  has  been  elevated 
from  director  of  advertising,  publicity  and 
exploitation  to  executive  in  charge  of  world- 
wide activities  of  those  departments. 

Leo  Jaffe  said  the  promotions  represented 
a further  step  in  the  company’s  plan  to 
orient  its  operations  to  an  independent- 
producer-based  progi'am  of  quality  produc- 
tions. 

In  further  explaining  the  move,  Jaffe, 
executive  vice-president,  said  the  needs  of 
the  business  today  required  the  individual 
packaging  and  marketing  of  each  picture 
on  a worldwide  basis,  from  the  moment  of 
its  acquisition,  deep  into  its  global  release. 
He  said  this  would  be  one  of  the  major  as- 
pects of  Rosenfield’s  new  managerial  re- 
sponsibilities. 

Rosenfield  joined  Columbia  in  1955.  Fergu- 
son has  been  with  the  publicity  department 
since  1940. 


Tromberg  Quits  Astor 
For  New  Embassy  Post 

NEW  YORK — Sheldon  'Tromberg  has  re- 
signed as  mideastern  district  manager  for 
Astor  Pictures  to  take  the  newly  created  post 
of  east-central  district  manager  of  Embassy 
Pictures,  according  to  Carl  Peppercorn, 
general  sales  manager. 

In  his  new  post,  Tromberg  will  cover  the 
Washington,  Cleveland,  Cincinnati  and 
Indianapolis  exchange  areas.  He  will  head- 
quarter in  Washington,  D.C.  He  entered 
the  industry  with  Republic  Pictures  and 
later  was  central  district  manager  for  J. 
Arthur  Rank,  and,  subsequently,  east-central 
division  manager  for  Continental  Distribut- 
ing. 

Peppercorn  has  also  named  Glenn  Fannin, 
an  independent  distributor  in  the  Dallas 
area  from  1959  to  1962,  southwestern  dis- 
trict manager,  a newly  created  Embassy  post. 
Fannin,  who  will  handle  the  Dallas,  Okla- 
homa City  and  Memphis  territories,  will 
headquarter  in  Dallas  and  report  directly 
to  James  Frew,  the  company’s  southern 
division  manager. 

Before  1959,  Fannin,  who  entered  the  film 
industry  in  1928  with  Dent  Theatres,  was 
southern  division  manager  for  National  Tele- 
film Associates,  southwest  division  for  Dis- 
tributors Corp.  of  America  and  southwest 
division  manager  for  IFE. 


MEMPHIS — The  Memphis  vice  squad 
has  taken  over  the  censorship  of  movies 
and  armed  police  detectives  now  march 
into  a theatre,  confiscate  the  film,  stop 
the  show  and  arrest  the  manager. 

That  is  what  happened  at  the  Studio 
Theatre  in  Memphis  Saturday  night  'Dec. 
29).  And  on  Monday  morning  in  city 
court.  Judge  Boushe  upheld  the  detec- 
tives by  holding  William  E.  Kendall,  man- 
ager, to  the  state  for  trial  by  a jury  on  a 
charge  of  exhibiting  an  obscene  movie. 
French-made  “I  Spit  on  Yom’  Grave,”  dis- 
tributed by  Audubon,  had  been  showing  at 
the  Studio  for  fom'  days  before  the  de- 
tectives came. 

NOT  STOPPED  ELSEWHERE 

The  film  has  shown  in  Nashville,  Chat- 
tanooga, Birmingham,  Little  Rock,  At- 
lanta and  Biloxi,  Miss.,  before  it  came  to 
Memphis,  William  Goodman,  attorney  for 
the  Studio,  brought  out  after  the  court 
hearing.  All  are  southern  cities. 

“This  capricious  censorship  has  made 
Tennessee’s  largest  city  (Memphis)  look 
ridiculous  in  the  eyes  of  the  nation,”  said 
attorney  Goodman.  “It  upsets  me  to  be 
out  of  step  with  the  rest  of  the  United 
States.  This  situation  makes  us  look  ri- 
diculous.” 

It  all  started  when  the  Memphis  Board 
of  Censors  ordered  the  film  screened  for 
it  before  it  opened.  The  board  saw  it  and 
decided  not  to  ban  it.  Later  Mrs-  M.  S. 
Hooker,  board  chairman,  said:  “Four  of 
the  seven  board  members  considered  it  ob- 
scene.” 

The  film  opened.  It  did  an  average  busi- 
ness for  four  nights.  Then  came  Lts.  L.  E. 
Weaver  and  Joe  Tucker  of  the  police  vice 
squad.  They  warned  Kendall  to  stop  the 
showing  after  that  night.  He  checked  with 
his  New  York  boss,  Saul  Shiffrin,  who  told 
him  not  to  withdraw  the  film. 

Next  night  the  armed  detectives  re- 
turned. They  saw  the  film.  Then  they 
stopped  the  show  and  confiscated  the  film, 
carrying  it  off  with  them  to  police  head- 
quarters. 

Around  200  persons  saw  the  f'rst  showing 
of  the  film.  About  $100  was  refunded  to 
patrons  who  had  come  for  the  second 
show  and  did  not  want  to  see  the  picture 
that  was  substituted  for  it,  “Carry  On, 
Constable.” 

MUST  AWAIT  STATE  TRIAL 

In  court  Monday,  attorney  Goodman 
tried  to  get  the  case  tried  on  its  merits, 
but  Judge  Boushe  held  that  the  warrant 
charged  the  film  was  obscene  and  Lt.  Wil- 
son’s testimony  that  it  was  obscene  was 
sufficient  evidence  to  hold  Kendall  for 
state  trial. 

“The  city  of  Memphis  is  in  effect  on 
trial  before  the  whole  nation,”  attorney 
Goodman  told  the  court.  “Well,  in  that 
case,  I think  it  is  much  better  for  12  men 
(a  state  jury)  to  hear  this  than  just  for 
myself — one  man — to  hear  it.” 

Goodman  then  tried  to  recover  the  film. 
The  judge  ordered  it  held  for  state  evi- 
dence. Confiscation  of  the  film  means  it 


could  not  be  circulated  in  other  theatres 
and  would  mean  a loss  of  money  for  Art 
Theatre  Guild,  New  York,  owner  of  the 
Studio  Theatre,  Goodman  said. 

Goodman  questioned  the  vice  squad’s 
authority  to  confiscate  the  movie.  “If  they 
can  seize  this  film,  there  is  nothing  in  the 
world  to  keep  them  from  going  out  and 
taking  any  film  they  don’t  like.”  He  indi- 
cated, but  did  not  say,  he  will  seek  to  re- 
cover the  film  by  further  court  action. 


Virginia  Grants  License 
To  'I  Spit  on  Your  Grave' 

NEW  YORK— The  Division  of  Motion 
Pictures  of  the  State  of  Virginia  has  re- 
versed its  decision  and  granted  a license 
to  “I  Spit  on  Your  Grave,”  according  to 
Radley  H.  Metzger,  director  of  Audubon 
Films,  which  is  distributing  the  French 
picture  in  the  U.S. 

Two  other  Audubon  releases  have  new 
U.S.  bookings,  according  to  Ava  Leighton, 
general  sales  manager.  “Playtime,”  pro- 
duced in  France  by  General  Productions 
and  directed  by  Francois  Moreuil,  which 
will  open  at  the  Fifth  Avenue  Cinema,  New 
York,  January  16.  Jean  Seberg  is  starred 
with  Christian  Marquand  and  Francoise 
Prevost  is  featured  in  the  film,  which  was 
written  by  Francoise  Sagan.  Audubon’s 
“Sweet  Ecstasy,”  starring  Elke  Sommer, 
was  the  New  Year’s  holiday  booking  at  the 
Krim  Theatre,  Detroit. 


Col.  and  Industry  Outlook 
Good,  Stockholders  Told 

NEW  YORK — Prospects  for  Columbia  and 
the  industry  in  general  are  bright  and  Co- 
lumbia’s management  is  looking  to  a good 
year  ahead.  That  was  the  message,  in  part, 
delivered  to  stockholders  at  their  annual 
meeting  by  A.  Schneider,  president,  and 
other  executives. 

The  meeting  had  the  biggest  turnout  in 
several  years  and  while  some  dissatisfaction 
was  expressed  over  the  substituting  of  stock 
dividends  for  cash  dividends,  there  was  an 
overall  expression  of  confidence  in  manage- 
ment. 

A suggestion  that  a fund  be  established 
for  the  production  of  a series  of  low-budget 
pictures  as  a means  of  developing  new 
talent  was  taken  under  advisement. 

'Two  “regulars”  at  stockholder  meetings 
were  present;  namely,  John  Gilbert  and 
Evelyn  Y.  Davis,  often  monopolizing  the 
floor  but  getting  courteous  answers,  although 
there  was  an  occasional  clash  between 
Schneider  and  Gilbert. 

Prospects  for  the  future  were  described 
as  the  best  in  six  years,  both  for  Columbia 
and  the  industry. 


SBA  Loan  to  Mo.  Drive-In 

WASHINGTON— The  “39”  Drive-In  The- 
atre in  Stockton,  Mo.,  has  been  granted  a 
$16,000  direct  Small  Business  Administra- 
tion loan. 


Robert  S.  Ferguson 


Jonas  Rosenfield 
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OFF  TO  A TREMENDOUS  START  AT  THE  V06UfiT^ 


"IT'S  YOUR 
WIFE,  JOE. 
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and 

Lee 

Remick 
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Wine 

and  Roses’’ 


and  their 
nights  of 
shame  and 
terror... 
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happened  to  him  a 
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IT  IS  DIFFERENT.  IT  IS  DARING. 
MOST  OF  ALL.  IN  ITS  OWN  TERRI- 
FYING WAY.  IT  IS  A LOVE  STORY 
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A MARIIN  MANUIIS  Ptoduclion  ■ HENRmNCINI  ■ MLER  • MARTIN  WLIS  • BUKf  EDWARDS  ■ WARNEr'bROS 
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IT  IS  DIFFER  ENT.  IT  IS  DARING. 
MOST  DF  ALU,  IN  ITS  OWN  TERRI- 
FYING WAY,  IT  IS  A LOVE  STORY.. 


j|[  Lemmon  ann  lee  nemicn 
n“DaYS  Of  Wine  ann  noses” 

'I 
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Two  of  the  moet  etartUng  performancee  you  have  ever  Been  in  the  moet  ehatteiing  enter- 
tainment experience  you  have  ever  knownl  Academy  Award  (oifc  Aas  already  begun  for 
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Ma.wiNUANijus  - >..HmnAucNi  - Mi-wAiwi  BIOS  Kyi 


ACADEMY  AWARD  TALK  HAS  ALREADY  BEGUN.. 
fIeMMON  AND  LEE  REMICK  IN  “DAYS  OF  WINE  AND  ROSES” 


NEXT  ATTRACTION,  RADIO  CITY  MUSIC  HALL 
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Aaf  i$  eatage  and  terrifying  has 
bride.  In  this  remarkable  motion 
Please  come  prepared. 


"STOP  SCREAMING, 
MR.  CLAY, 
NOBODY’S 
CHASING 
YOU. 

STOP 

SCREAMING." 
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Warner  Pays  Tribute 
To  Ben  Kalmenson 

BURBANK — Jack  L.  Warner,  president 
of  Warner  Bros.,  has  praised  Ben  Kalmen- 
son. the  company's 
executive  vice-presi- 
dent, who  has  been  a 
member  of  the  Warner 
organization  for  more 
than  36  years,  for  his 
contributions  to  the 
continuing  success  of 
the  company. 

Pointing  to  the 
company’s  net  in- 
come for  the  fiscal 
year  as  just  reported 
to  the  stockholders, 
Warner  said,  “The 
wise  and  forceful  enterprise  of  Kalmenson 
has  been  an  extremely  important  factor 
in  the  profitable  operation  of  our  company. 
His  accurate  pulse-taking  of  the  boxoffice 
and  his  courageous  showmanship  have 
helped  to  give  the  company  the  progressive 
outlook  and  solid  economic  position  it 
holds  today.” 

Warner  declared  that  Kalmenson’s  de- 
cision to  make  the  deal  for  the  release  of 
“What  Ever  Happened  to  Baby  Jane?” 
after  other  companies  had  rejected  it  was 
among  his  “most  successful  and  rewarding 
moves.”  It  was  also  due  to  Kalmenson’s 
foresight  that  “Baby  Jane"  was  chosen  by 
the  Theatre  Owners  of  America  for  its 
first  Hollywood  Preview  Engagement  pro- 
duction, an  undertaking  that  has  paid  off 
in  handsome  dividends  for  all,  Warner 
said. 

Kalmenson  started  as  a booker  of  live 
talent  in  the  Warner  Bros.  Theatres  di- 
vision, then  became  a salesman  and  suc- 
cessively worked  himself  up  to  become  a 
branch  manager,  a division  manager  and 
later  was  placed  in  charge  of  Warner  Bros, 
distribution.  He  has  been  executive  vice- 
president  for  the  past  seven  years. 

In  concluding,  Warner  said:  “It  is  a 
pleasure  to  make  known  the  debt  of  grati- 
tude that  all  of  us  at  Warner  Bros,  owe  to 
Ben  Kalmenson.  His  dedication  to  the  com- 
pany and  his  accomplishments  in  behalf 
of  our  company  are  of  inestimable  value. 
What  he  has  done  and  what  he  will  con- 
tinue to  do  for  the  future  cannot  but  help 
lift  the  economic  and  showmanship  level 
of  the  entire  industry.” 

RCA  Sales  and  Earnings 
Mark  All-Time  Record 

NEW  YORK— The  1962  sales  of  Radio 
Corp.  of  America  will  approach  $1,700,000,- 
000  and  the  operating  profit  after  taxes  will 
exceed  $50,000,000,  David  Sarnoff,  chairman, 
announced  in  a yearend  statement  to  stock- 
holders. This  represents  gains  of  at  least 
ten  per  cent  and  40  per  cent,  respectively, 
over  the  1961  levels,  he  said,  as  well  as 
being  the  best  12-month  period  in  RCA’s 
43-year  history. 


U-I  Retitles  'Collar' 

NEW  YORK — “Showdown”  has  been  set 
as  the  release  title  for  the  Audie  Murphy 
picture  for  Universal,  previously  titled  “The 
Iron  Collar.’”  Kathleen  Crowley  and  Charles 
Drake  are  costarred  in  the  picture  which  was 
produced  by  Gordon  Kay. 


'Longest  Day'  Best  of  1962 
On  National  Board's  List 

NEW  YORK— Darryl  F.  Zanuck’s  “The 
Longest  Day”  was  selected  the  best  motion 
picture  of  1962  by  the  National  Board  of 
Review  of  Motion  Pictures.  “Sundays  and 
Cybele”  was  chosen  the  best  foreign  lan- 
guage picture  of  the  year.  David  Lean  was 
named  best  director  for  “Lawrence  of 
Arabia,”  Anne  Bancroft  was  cited  as  the 
best  actress  for  her  role  in  “The  Miracle 
Worker”  and  Jason  Robards  jr.  was  named 
best  actor  for  his  performance  in  “Long 
Day’s  Journey  Into  Night.”  The  best  sup- 
porting actress  citation  was  made  to  An- 
gela Lansbury  for  “The  Manchurian  Can- 
didate” and  “All  Fall  Down”  and  Burgess 
Meredith  the  best  supporting  actor  for  his 
role  in  “Advise  and  Consent.” 

In  addition  to  “The  Longest  Day,”  the 
others  on  the  Board  of  Review  ten  best 
list  were  Allied  Artists’  “Billy  Budd,”  UA’s 
“The  Miracle  Worker,”  Columbia’s  “Law- 
rence of  Arabia,”  Embassy’s  “Long  Day’s 
Journey  Into  Night,”  Pathe-America’s 
“Whistle  Down  the  Wind,”  Columbia’s  “Re- 
quiem for  a Heavyweight,”  Continental’s 
“A  Taste  of  Honey,”  UA’s  “Birdman  of 
Alcatraz”  and  UA’s  “War  Hunt,”  in  that 
order. 

The  next  four  best  foreign  pictures,  after 
“Sundays  and  Cybele”  and  in  this  order 
were,  in  the  opinion  of  the  Board  of  Re- 
view, Columbia’s  “Barabbas,”  Embassy’s 
“Divorce — Italian  Style,”  Zenith’s  “The 
Island”  and  Janus’  “Through  a Glass 
Darkly.” 

In  announcing  the  first  choice,  Henry 
Hart,  chairman  of  the  committee  on  ex- 
ceptional films,  said  the  vote  for  “The 
Longest  Day”  was  the  result  of  the  com- 
mittee’s belief  that  it  “effectively  utilized 
the  unique  resources  of  the  motion  picture 
to  make  a historical  event  understandable 
as  well  as  dramatic.” 

'Diamond  Head'  Premiere 
In  Honolulu  lanuary  30 

NEW  YORK — “Diamond  Head,”  the  Jerry 
Bresler  production  for  Columbia  Pictures, 
which  was  filmed  on  locations  in  Hawaii 
and  in  California,  will  have  its  American 
premiere  at  the  Waikiki  Theatre,  Honolulu 
January  30,  according  to  Rube  Jackter,  vice- 
president  and  general  sales  manager. 

“Diamond  Head”  will  then  play  key  city 
engagements  in  early  February,  beginning 
with  the  Orpheum  Theatre,  Boston;  the  St. 
Francis,  San  Francisco,  the  Hollywood  Para- 
mount, and  the  Chicago  Theatre,  Chicago, 
starting  February  7 and  continuing  through 
the  Lincoln’s  Birthday  and  Washington’s 
Birthday  periods. 


Sanford  and  Frye  of  TV 
To  Make  Theatrical  Film 

NEW  YORK — Television  writer  Donald 
S.  Sanford  has  teamed  up  with  television 
producer  William  Frye  in  the  formation 
of  William  Frye  Productions,  Inc.  They 
have  acquired  the  screen  rights  to  “The 
Guardians”  by  Helen  Tucker.  The  story  ap- 
peared in  Red  Book  Magazine. 

Sanford,  who  was  in  New  York  last  week 
to  close  the  deal  for  the  property,  wrote 
“Bonanza,”  “Empire,”  “The  Plainclothes- 
man,”  the  “Thriller”  series  and  the  recent 
“The  Virginian,”  among  others. 

Frye  was  the  producer  of  the  General 
Electric  program. 


20th-Fox  Reorganizes 
Its  Publicity  Dept. 

NEW  YORK — In  a major  reorganization 
of  the  20th  Century-Fox  publicity  depart- 
ment, Morton  Segal  has  been  appointed 
publicity  manager,  succeeding  Nat  Weiss, 
and  three  new  publicists  have  been  named 
to  the  home  office  staff,  it  was  announced 
Thursday  (3)  by  Harold  Rand,  director  of 
world  publicity. 

Segal,  cm-rently  assistant  publicity  man- 
ager at  Paramount  Pictures,  assumes  his 
new  position  effective  January  14. 

Other  key  staff  appointees  are  Jack  Pit- 
man, reporter  for  Variety,  who  becomes 
tradepaper  and  national  newspaper  contact; 
Joanna  Ney,  formerly  with  Look  magazine, 
who  becomes  fashion  and  fan  magazine 
contact  and  Frank  Rodriguez,  former  head 
of  the  still  department  at  Embassy  Pic- 
tures, who  becomes  photo  editor.  In  ad- 
dition, Sid  Ganis,  staff  publicist  at  20th- 
Fox,  has  been  elevated  to  New  York  news- 
paper and  national  syndicate  contact. 

According  to  Rand,  the  staff  additions  are 
designed  to  strengthen  the  publicity  opera- 
tion and  broaden  the  areas  of  campaign 
planning  and  media  coverage. 

Under  the  reorganization,  20th-Fox  also 
will  inaugurate  several  new  procedures  for 
press  servicing.  The  first  of  these  will  be  a 
monthly  international  news  and  feature 
service,  emanating  from  New  York,  which 
will  be  geared  to  both  the  domestic  and 
foreign  markets. 

Rand  also  stated  that  the  present  mem- 
bers of  the  staff  will  continue  in  their 
cmTent  assignments.  These  include  Greg 
Morrison,  magazine  contact;  Jay  Remer, 
chief  writer,  and  Bill  Stutman,  radio,  TV 
and  music  contact. 


W.  H.  Schneider  Named 
Creative  Ad  Consultant 

NEW  YORK— William  H.  Schneider,  a 
leading  motion  picture  advertising  executive, 
has  been  appointed  to  the  newly  created 
post  of  creative  advertising  consultant  for 
20th  Centm’y-Fox.  effective  immediately,  it 
was  announced  by  Seymom-  Poe,  vice- 
president  in  charge  of  world  distribution. 

In  his  new  capacity,  Schneider  will  direct 
all  phases  of  the  creation  of  the  company’s 
advertising  campaigns  in  conjunction  with 
Abe  Goodman,  20th-Fox  advertising  direc- 
tor, and  Harold  Van  Riel,  art  director. 

A former  executive  vice-president  of  the 
Donahue  & Coe  Advertising  Agency,  New 
York,  Schneider  has  supervised  the  creation 
of  many  of  the  most  prominent  and  widely 
acclaimed  advertising  campaigns  in  recent 
years.  Among  his  list  of  credits  are  “El  Cid,” 
“The  Guns  of  Navarone,”  “The  Bridge  on 
the  River  Kwai,”  “Butterfield  8”  and 
“Suddenly  Last  Summer.” 


Will  Durant  to  Write  Prologue 

HOLLYWOOD  — Author-historian -phil - 
osopher  Will  Durant  has  consented  to  write 
the  prologue  for  the  Samuel  Bronston  pro- 
duction, “The  Fall  of  the  Roman  Empire,” 
which  Anthony  Mann  will  direct.  Dr.  Du- 
rant’s prologue  will  explain  the  epic  history 
which  preceded  the  Roman  Empire  from  its 
founding  in  753  B.C. 


Ben  Kalmenson 
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Radio  City  Music  Hall 
Has  30lh  Birthday 

NEW  YORK — The  30th  anniversary  of 
Radio  City  Music  Hall  was  marked  Thurs- 
day, December  27.  In  the  30  years  that 


Russell  V.  Downing  Gus  S.  Eyssell 


have  passed  since  the  opening  of  the  famed 
Rockefeller  Center  showplace,  nearly  200,- 
000,000  persons,  more  than  the  total  popu- 
lation of  the  United  States,  have  visited  the 
theatre.  It  has  become  New  York’s  lead- 
ing tourist  attraction,  a focus  of  interest 
for  visitors  from  all  over  the  world,  featur- 
ing top  film  product  with  stage  shows. 

Independently  operated  as  a whoUy 
owned  subsidiary  of  Rockefeller  Center, 
Inc.,  the  Music  Hall  selects  its  motion  pic- 
ture product  from  the  offerings  of  all  of 
the  major  distributors.  All  candidates  for 
a Music  Hall  showing  are  viewed  by  a com- 
mittee headed  by  Russell  V.  Downing, 
president  and  managing  director.  Other 
members  of  the  committee  are:  James  F. 
Gould,  vice-president  and  treasurer;  Syd- 
ney M.  Goldman,  director  of  theatre  opera- 
tions; Charles  Hacker,  assistant  to  the 
president;  John  Jackson,  director  of  stage 
operations;  Fred  Lynch,  director  of  adver- 
tising and  promotion;  Edward  Serlin,  di- 
rector of  publicity  and  press  relations,  and, 
representing  the  distaff  side,  Arline  Her- 
mann, secretary  to  Downing.  In  recent 
years  ten  to  11  films  have  filled  the  annual 
booking  requirements.  Gus  S.  Eyssell,  who 
is  president  of  Rockefeller  Center,  Inc., 
preceded  Downing  as  president  and  man- 
aging director  of  Radio  City  Music  Hall. 

The  first  film  ever  shown  at  the  Music 
Hall  was  “The  Bitter  Tea  of  General  Yen,” 
which  opened  Jan.  11,  1933,  when  it  was 
realized  that  a variety  stage  bill  could  not 
fill  the  vast  auditorium  by  itself. 

The  great  stage,  144  feet  wide  by  100  feet 
deep,  is  the  most  completely  equipped  in 
the  world.  It  is  framed  by  a proscenium 
arch  60  feet  high  and  100  feet  wide.  The 
giant  golden  contom’  curtain,  which  masks 
the  stage  opening,  weighs  three  tons  and  is 
operated  by  13  separate  motors.  Three  70- 
foot-wide  hydraulically  operated  stage  ele- 
vators with  a 43-foot-wide  revolving  turn- 
table plus  a separate,  also  hydraulic, 
orchestra  pit  elevator  with  a traveling 
bandwagon,  add  to  the  number  of  me- 
chanical effects  available  to  the  producer. 

Nearly  600  employes,  including  perform- 
ers, technicians,  service  staff  and  admin- 
istrative personnel  are  on  the  payroll. 


Mexican  Award  to  UA 

MEXICO  CITY — Stanley  Kramer’s  “Judg- 
ment at  Nuremberg”  has  received  the  ONIX 
award  as  the  best  foreign  picture  released 
in  Mexico  during  1962,  this  being  a yearly 
award  made  by  the  Institute  of  Film  Studios, 
a Catholic  University  run  by  the  Jesuits. 


Canadian  Laboratories  Seeking  La,v 
To  Restrict  Film  Negative  Imports 


Independent  Filmmaking 
Shown  Over  ABC-TV 

HOLLYWOOD — Globe  Photos  has  pro- 
duced for  the  Mirisch  Co.  and  United 
Ai'tists,  a 15-minute  documentary  film  about 
independent  motion  picture  production,  with 
alternate  versions  for  domestic  and  Emopean 
viewing. 

The  film  was  originally  narrated  by  Jack 
Lemmon  for  airing  on  Sunday,  December  30, 
but  conflicting  engagements  changed  this 
plan.  So  Arthirr  Knight,  curator  of  the 
film  for  the  Hollywood  Museum,  who  had 
authored  the  narration  for  the  documentary, 
stepped  in  to  speak  his  own  words.  The 
Knight  version  was  seen  on  the  nationwide 
ABC-TV  hookup  as  scheduled,  while  the 
Lemmon  version  will  be  shown  on  tele- 
vision and  in  the  theatres  overseas. 

Titled  “The  Declaration  of  Independents,” 
the  short  subject  traces  the  evolution  of  the 
motion  picture  industry  which  began  as  an 
independent  filmmaking  movement,  pro- 
gressed to  a mass  production  major  studio 
era,  only  to  evolve  back  in  recent  years  to 
an  independent  oriented  outlook.  The  film 
is  highlighted  by  off-stage  production  and 
interview  footage  from  a number  of  up- 
coming Mirisch-UA  pictures,  among  them 
“Two  for  the  Seesaw,”  “Irma  La  Douce,” 
“The  Great  Escape,”  “The  Pink  Panther,” 
and  “Toys  in  the  Attic.” 


16mm  Newsreel  Completed 
To  Promote  'Tomiko' 

HONOLULU,  HAWAII— Filming  of  a 
color,  16mm  newsreel  marking  the  inter- 
national world  premiere  of  Hal  Wallis’  “A 
Girl  Named  Tamiko,”  was  completed  locally 
and  will  be  used  in  the  United  States  by 
Paramoimt  for  exploitation  and  promotion 
of  the  film,  simultaneous  with  various  star- 
tours  planned. 

In  addition,  Paramovmt  plans  to  make  it 
available  abroad  in  the  more  than  46  nations 
which  were  represented  last  week  by  then- 
consuls  and  semi-official  personnel  at  the 
premiere,  proceeds  of  which  went  to  the 
Friends  of  the  East-West  Center  group. 

LOD  Ratings  Listed 
In  Review  Digest 

Commencing  with  this  issue  of  BOX- 
OFFICE,  an  addition  has  been  made  to 
the  Review  Digest  and  Alphabetical 
Index  of  Featiu-e  Releases.  The  Catholic 
Legion  of  Decency  rating  of  films  will 
henceforth  be  carried  in  this  service 
department.  This  is  being  done  at  the 
request  of  many  exhibitor  subscribers 
who  operate  theatres  in  populous 
Catholic  communities. 

The  LOD  ratings  are  as  follows:  A1 — 
Unobjectionable  for  General  Patronage; 

A2 — Unobjectionable  for  Adults  or 
Adolescents;  A3 — Unobjectionable  for 
Adults;  B — Objectionable  in  Part  for 
All;  C — Condemned. 


MONTREAL — Film  laboratory  people  are 
investigating  the  possibility  of  asking  gov- 
ernment action  to  restrict  the  importation 
of  only  film  negatives,  in  effect  requiring 
that  all  film  copies  be  made  in  Canada,  ac- 
cording to  La  Patrie,  Montreal  weekly 
newspaper. 

Faced  with  a reduction  of  film  pur- 
chases for  television  by  the  publicly  owned 
Canadian  Broadcasting  Corp.,  because  of 
the  government-imposed  austerity  pro- 
gram, film  laboratories  are  reported  to  be 
looking  for  alternate  markets.  And,  ac- 
cording to  La  Patrie,  the  laboratories 
quickly  realized  that  there  is  an  outlet 
which  would  supply  enormous  opportunity 
for  their  facilities.  The  outlet,  simply,  is  to 
have  a law  enacted  regulating  the  entrance 
of  all  films  from  the  United  States  or  other 
foreign  countries  which  are  shown  in  the 
country’s  cinemas. 

'The  question  of  asking  for  legislative 
action  occurred  to  film  processors  after 
they  learned  that  when  a Canadian  film 
producer  makes  a film  intended  for  dis- 
tribution in  the  United  States,  he  delivers 
to  the  U.S.  its  negative  form  and  all  copies 
must  be  printed  across  the  border.  The 
laboratory  owners  are  asking  why  cannot 
Canada  act  in  the  same  way  . . . what’s  to 
prevent  the  federal  government  to  pass 
legislation  to  that  effect? 

The  newspaper  said  that  the  film  labora- 
tory people  are  now  thinking  that  they 
have  within  their  grasp  a very  extensive 
outlet  for  their  facilities  and  they  are 
thinking  of  asking  the  government  to  pass 
such  a law. 

Canadian  private  firms  primarily  en- 
gaged in  the  pi-oduction  and  printing  of 
motion  pictures  had  a higher  gross  reve- 
nue in  1961  than  in  the  previous  year,  ac- 
cording to  preliminary  estimates  just  issued 
by  the  Dominion  Bureau  of  Statistics.  (A 
final  report  on  the  industry  will  be  released 
at  a later  date  when  final  figures  are 
available.) 

According  to  the  official  estimate,  gross 
revenue  of  these  film  firms  in  1961  totaled 
$10,698,000,  up  7.3  per  cent  over  the  pre- 
ceding year’s  $9,972,151.  The  production  of 
motion  pictures  accounted  for  $6,508,000  in 
1961,  compared  to  $7,038,810  in  1960; 
printing  and  other  laboratory  operations, 
$3,658,000,  against  $2,590,769;  and  other 
sources,  $532,000  against  $342,582. 

Salaries  and  wages  paid  increased  to  $3,- 
850,000  from  $3,475,118  in  1960. 

Greenfield  Heads  Sales 
Of  Cari  Releasing  Co. 

NEW  YORK— Lewis  S.  Ginsburg,  execu- 
tive head  of  the  new  Cari  Releasing  Co.,  has 
realigned  the  company’s  executive  staff  by 
naming  Arthur  Greenfield  vice-president  and 
general  sales  manager  and  naming  Martin 
Schlusselberg  head  booker  to  function  from 
the  New  York  office. 

In  addition,  Sam  Selksy  was  named  vice- 
president  in  charge  of  foreign  sales  with 
headquarters  in  Paris.  Herb  Berg  has  been 
named  vice-president  in  charge  of  adver- 
tising and  publicity.  Ginsburg  will  continue 
to  supervise  both  domestic  and  foreign  sales 
with  Rita  Smith  as  his  executive  secretary. 
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POINTS  TO  U.  S.  CONSENT  DECREES 

John  Davis  Warns  British  Industry, 
Of  'Running  to  Government  for  Help 


By  ANTHONY  GRUNER 

LONDON — John  Davis,  chairman  of  the 
Rank  Organization,  warned  certain  mem- 
bers of  the  industry  who  are  seeking  more 
government  investigation  into  the  film 
business,  that  it  was  this  sort  of  thinking 
which  had  led  to  the  consent  decree  in 
America.  Davis,  who  was  addressing  the 
Rank  Theati-e  Division  at  its  annual 
showmanship  luncheon,  aimed  his  re- 
marks as  he  put  it,  to  those  people  who 
“are  running  to  the  government  for  help.” 
Referring  to  the  parallel  with  the  U.S., 
Davis  said,  “The  consent  decrees  led  to  the 
divorcement  of  exhibition  from  produc- 
tion and  distribution.  They  were  brought 
about  by  a small  group  of  independent  ex- 
hibitors and  producers  who  agitated  and 
attacked  the  large  operations  and  brought 
the  government  into  the  industry’s  ac- 
tivities.” 

The  Rank  chairman  went  on  to  question 
whether  the  “huge  volume”  of  film  made 
available  for  television,  would  have  taken 
place  if  the  consent  decrees  had  not  been 
enforced.  Davis  thought  that  the  U.S.  in- 
dustry or,  for  that  matter,  any  industry, 
which  brought  the  government  in  to  in- 
tervene in  a wrangle,  found  that  the  net 
result  was  worse  than  it  would  have  been 
if  the  industry  had  resolved  its  own  prob- 
lems, even  if  they  were  not  to  everyone’s 
entire  satisfaction.  Refen'ing  to  the  critics 
of  the  Rank  film  production  policy,  Davis 
claimed  that  the  Group  was  very  inter- 
ested in  feature  production  and  had  kept 
its  promise  to  the  Board  of  Trade  to  main- 
tain its  share  of  filmmaking  at  a time  of 
great  difficulty. 


Wasser  and  Baker  Named 
NAC  Vice-Presidents 

CHICAGO — Augie  J.  Schmitt,  president 
of  the  National  Ass’n  of  Concessionaires 
has  appointed  two  new  regional  vice-presi- 
dents. They  are  Norman  Wasser,  director 
of  Marketing  for  National  General  Corp. 
and  C.  S.  Baker,  president.  All  Weather- 
Roller  Drome,  Nashville. 

Wasser  will  serve  the  newly  created  NAC 
region  (8)  comprising  the  states  of  Cali- 
fornia, Nevada,  Utah,  Arizona  and  Colo- 
rado. This  area  was  formerly  part  of  region 
6 which  is  now  composed  of  Washington, 
Oregon,  Idaho,  Montana  and  Wyoming 
and  is  served  by  regional  vice-president 
Larry  Moyer,  Moyer  Theatres,  Portland. 

Baker’s  region  is  No.  2 covering  Dela- 
ware, Maryland,  Virginia,  West  Virginia, 
Kentucky,  North  and  South  Carolina, 
Tennessee,  Alabama,  Geoi-gia,  Florida  and 
Mississippi.  Baker’s  appointment  fills  a 
vacancy  created  in  that  office  when  James 
O.  Hoover,  Martin  Theatres,  Columbus, 
Ga.,  was  elected  first  vice-president  of  NAC 
at  the  recent  convention. 

Hoover  announced  the  addition  of  the 
following  new  members  to  NAC’s  roster; 

Arthur  R.  Eldred,  A.R.E.  Co.,  Inc., 
Clementon  Lake  Park,  Clementon,  N.J.; 
Russel  Brehn,  Center  Drive-In  Theatre  Co., 
84th  and  Center,  Lincoln,  Neb.;  Oak  Lawn 
Recreation  Center,  Inc.,  Oak  Lawn,  111.; 


In  another  passage  aimed  at  certain 
producers  now  asking  for  an  increase  in  the 
British  film  quota,  Davis  declared,  “You 
all  know  of  the  grave  financial  difficulties 
of  certain  of  the  major  American  compan- 
ies. It  is  my  belief  that  it  is  far  better  for 
us  in  Rank  and,  for  that  matter,  other 
British  production  interests  to  ride  out  the 
present  storm  in  good  financial  heart  than 
to  make  ‘pieces  of  celluloid’  which  would 
lose  lots  of  money  and,  in  the  long  run,  only 
add  to  the  problems  of  the  industry.” 
Davis  was  not  only  against  any  increase 
in  the  present  quota  of  30  per  cent,  he  was 
personally  unconvinced  that  “a  quota  is 
needed  at  all,  but  I am  not  opposed  to  it 
being  set  at  a reasonable  level,  if  only  to 
give  the  producers  confidence  that  all 
theatres  will  play  their  share  of  British 
films.”  Both  the  Rank  and  ABC  circuits 
were  playing  between  30  to  35  per  cent 
British  films  and  there  was  little  danger 
of  a good  film  finding  itself  without  a 
date- 

Davis  finally  took  up  the  subject  of  the 
X certificate  film.  This  is  category  for  a 
film,  to  which  no  person  under  18  can  be 
allowed  to  see  in  any  British  theatre.  Davis 
said  there  was  a place  for  this  type  of  pic- 
ture tackling  serious  adult  or  social  prob- 
lems, but,  he  added,  “as  the  film  business 
was  primarily  to  supply  entertainment  for 
the  masses — that  is  family  entertainment 
— only  a small  proportion  of  programs 
should  be  X.”  In  something  imder  20  min- 
utes the  chairman  of  the  Rank  Organiza- 
tion gave  the  industry  and  the  govern- 
ment something  to  think  about  over  the 
festive  season. 


Pioneer  Motor-Vu  Theatre,  Provo,  Utah, 
Marvin  Cox  owner;  and  Bill  W.  Slaughter, 
Rowley  United  Theatres,  Inc.,  Dallas,  all  of 
whom  are  in  the  Concessionaire  Segment. 

E.  D.  Gile,  Opelousas  Oil  Refinery,  Ope- 
lousas, La.,  joined  the  Supplier  Segment. 


20th  Fox  Signs  Doris  Day 
As  Star  in  'Something' 

HOLLYWOOD — Doris  Day  has  been  set 
to  take  over  the  starring  role  in  “Something’s 
Got  to  Give,”  which  will  go  before  the 
cameras  April  1 . This  is  the  first  firm  start- 
ing date  to  be  announced  by  20th-Fox  for 
the  new  year,  and  will  be  Miss  Day’s  first 
film  for  the  company.  This  is  the  film  in 
which  Marilyn  Monroe  was  to  have  staiTed. 

A three-way  production  was  consummated 
with  Martin  Melcher  Productions,  Aaron 
Rosenberg’s  Areola  Productions  and  20th- 
Fox,  according  to  Richard  D.  Zanuck,  20th- 
Fox  production  head. 


Pickford,  Lloyd  Honored 

LOS  ANGELES — Jack  Lemmon  and  Steve 
Allen  entertained  at  Delta  Kappa  Alpha’s 
anniversary  dinner  honoring  Mary  Pickford 
and  Harold  Lloyd  January  6 at  USC.  Bette 
Davis  was  mistress  of  ceremony  and  Adolph 
Zukor  spoke  of  the  “Mary”  and  “Harold” 
he  has  known  so  well  through  the  years. 


Rising  Production  Costs 
In  Europe  Discussed 

NEW  YORK — The  rise  in  film  produc- 
tion costs  and  a demand  for  higher  sal- 
aries in  Europe  was 
discussed  by  Michael 
Cacoyannis,  producer 
from  Greece,  while 
here  for  the  premiere 
and  promotion  of 
“Electra”  at  the 
Beekman  Theatre. 
He  wrote,  produced 
and  directed  the  film, 
which  was  made  en- 
tirely in  Greece  at  a 
cost  of  less  than 

Michael  Cacoyannis  $75,000,  but  con- 
sidered high  in  a 
country  where  most  Greek  pictures,  none 
of  which  are  imported,  cost  on  the  aver- 
age of  $25,000. 

“The  American  disease  of  high  salaries 
has  started  to  spread  throughout  Europe, 
even  to  Greece,”  according  to  Cacoyannis, 
who  mentioned  that  the  U.S.  producers 
who  have  made  pictures  in  Greece,  start- 
ing with  “Boy  on  a Dolphin”  produced 
there  by  20th  Century-Fox  in  1957,  are  af- 
fecting the  local  industry,  especially  the 
technicians,  who  now  demand  higher  sal- 
aries. 

Cacoyannis,  who  has  a three-picture 
deal  with  United  Artists  through  its  sub- 
sidiary, Lopert  Pictures,  will  next  make 
“Iphigenia  in  Aulis”  as  part  of  a three- 
part  trilogy  of  Greek  classics.  “Electra” 
was  the  first,  although  it  follows  “Iphi- 
genia” in  time  context,  and  the  last  will 
be  “Orestes,”  the  other  two  to  be  made 
over  an  18-month  period.  Irene  Papas,  star 
of  “Electra,”  also  will  star  in  “Iphigenia.” 
Cacoyannis  was  guest  of  honor  at  a re- 
ception given  by  the  Greek  consul  general, 
Basil  Vitsaxis,  December  17,  and  was  host 
at  an  invitational  showing  of  “Electra”  at 
the  Museum  of  Modern  Art  for  faculty 
members,  students  and  editors  of  college 
papers- 


20th-Fox,  Universal  Set 
New  Titles  for  '63  Films 

NEW  YORK  — Twentieth  Century-Fox 
and  Universal  have  selected  new  release 
titles  for  forthcoming  productions.  “The 
Yellow  Canary”  will  be  the  final  title  for 
Pat  Boone’s  starring  film  formerly  called 
“Evil  Come,  Evil  Go,”  a Cinemascope  pic- 
ture currently  shooting  in  Hollywood  with 
Barbara  Eden,  Steve  Forrest  and  Jack 
Klugman  costarred. 

“For  Love  or  Money”  will  be  the  final 
title  of  Universal’s  previously  titled  “Three 
Way  Match,”  which  stars  Kirk  Douglas, 
Mitzi  Gaynor,  Gig  Yoimg,  Thelma  Ritter, 
Leslie  Parrish,  William  Bendix  and  Julie 
Newmar. 

Mail  Preliminary  Ballots 
For  Oscar  Nominations 

LOS  ANGELES — The  Academy  of  Motion 
Picture  Arts  and  Sciences  mailed  preliminary 
ballots  for  nominations  voting  in  six  awards, 
according  to  Wendell  Corey,  president. 

All  ballots  for  art  direction,  cinema- 
tography, costume  design,  film  editing,  music 
scoring  and  best  song  awards  categories  were 
to  be  returned  to  the  offices  of  Price  Water- 
house,  the  Academy’s  accounting  firm,  by 
January  7. 
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HEADLINES  OF  1962 

A Review  of  the  Year's  Important  Events  in  the  Motion  Picture  Industry 


January:  Worldwide  13-week  drive  launched  by  20th  Century-Fox 
in  recognition  of  Spyros  P.  Skouras’  20th  anniversary  as  president 
. . . Max  E.  Youngstein  named  executive  vice-president  of  Cine- 
rama, Inc.,  and  president  of  Cinemiracle  International  . . . 
Chicago  passes  “under-17”  censorship  law  . . . Sol  C.  Siegel 
quits  as  MGM  production  chief  to  return  to  independent  produc- 
tion . . . Robert  M.  Weitman  named  MGM  vice-president  and 
studio  administrator  . . . American  International  budgets  $11,000,- 
000  for  13  features  . . . American  Congress  of  Exhibitors  re-elects 
Emanuel  Fi'isch  chairman  . . . Motion  Picture  Pioneers  elects  Her- 
man Robbins  president  . . . National  General  Corp.  becomes  new 
name  of  NT&T  and  diversification  plans  announced. 

February:  Judge  Samuel  I.  Rosenman  elected  chaii’man  of  the 
board  of  20th  Century-Fox  . . . Trans-Lux  Corp.  plans  to  invest 
$2,800,000  in  theatres,  distribution,  TV  and  Television  Affiliates 
Corp.  . . . Warner  Bros,  pays  $5,500,000  for  film  rights  to  “My  Fair 
Lady”  . . . Loew’s  Midland,  Kansas  City,  returns  to  motion  pic- 
tures as  dual  theatre  . . . TOA  proposes  establishment  of  fund  to 
protect  independent  producers  from  losses  . . . Walter  Reade  The- 
atres to  spend  $5,000,000  to  build  and  acquire  nine  theatres  . . . 
TOA  plans  “Maytime  Is  Movietime”  promotion  campaign  ...  A. 
Montague,  Columbia  executive  vice-president,  dies  . . . A.C.E. 
Films,  Inc.,  ready  to  enter  production  field  with  Sidney  M.  Markley 
as  president  . . . Martin  Theatres  to  build  six  Cinerama  theatres. 

March:  Canadian  government  committee  urges  abolition  of  cen- 
sorship . . . Oscar  nominations  in.  United  Artists  leads  with  33  . . . 
Majors  reveal  plans  for  increased  May  releases  at  Show-A-Rama 
convention  in  Kansas  City  . . . U.S.  Court  of  Appeals  okays  Hart- 
ford, Conn.,  pay  TV  test,  to  start  June  1 . . . Joint  Committee 
Against  Pay  TV  to  appeal  Hartford  decision  to  Supreme  Court  . . . 
Small  Business  Administration  and  Area  Redevelopment  Adminis- 
tration offer  aid  to  theatres  in  depressed  areas  . . . TOA  directors 
endorse  New  Stars  trailer  program  . . . Allied  States  board  recom- 
mends support  of  A.C.E.  Films  . . . Teleglobe  pay  TV  test  sought 
for  Denver  . . . Charles  S.  Chaplin,  former  UA  general  manager  in 
Canada,  heads  Trans  Canada  Distribution  Enterprises,  new  firm. 

April:  Philip  Harling  urges  continued  fight  on  toll  TV  . . . Para- 
mount sets  deals  to  lens  11  top-budget  films  . . . The  Mirisch  Co. 
budgets  $20,000,000  for  six  1962  productions  . . . Harold  J.  Fitz- 
gerald, past  president  of  Fox  Wisconsin  Amusement  Corp.,  dies  . . . 
John  J.  O’Connor,  Universal  Pictures  vice-president,  dead  . . . Paul 
Lazarus  jr.  joins  Samuel  Bronston  Productions  as  executive  vice- 
president  . . . Commonwealth  Theatres  leases  six  Wyoming  the- 
atres . . . “West  Side  Story,”  Maximilian  Schell  and  Sophia  Loren 
win  Oscars;  United  Artists  captures  15  awards  . . . Nearly  1,000 
industry  and  government  leaders  honor  Spyros  Skouras  at  20th 
anniversary  dinner  . . . MCA,  Inc.,  considers  merger  with  Decca 
Records,  Universal  Pictures  . . . Georgia  Supreme  Court  rules  state 
censorship  laws  unconstitutional  . . . $3,000,000  set  for  construc- 
tion in  Boston  by  Joseph  Levine  and  Ben  Sack. 

May:  Boom  in  four- wall  theatre  constniction,  $54,725,400  in- 
vested in  84  new  houses,  58  drive-ins  . . . Record  updating  of  807 
properties  in  1961,  exhibitors  invest  $26,605,200  . . . Film  Estimate 
Board  streamlines  Green  Sheet  in  appearance  and  operation  . . . 
Eugene  Picker  elected  to  represent  MPAA  in  COMPO  . . . Claude 
A.  Giroux  elected  to  board  of  Allied  Artists  . . . New  Grozea  Pro- 
ductions, Inc.,  plans  five  films  . . . 20th-Fox  management  stays  in 
annual  stockholders  meeting,  Skouras  predicts  upturn  . . . Mar- 
shall Pine  pleads  for  halt  to  blind  bidding  . . . Variety  Clubs 
International  pledge  total  of  $2,400,120  for  charity  . . . U.S.  House 
Committee  considers  eight  resolutions  calling  for  investigation  of 
films  and  film  advertising  . . . Atlanta  aldermen  pass  classification 
bill  . . . Nathan  Cohen,  Boxoffice  editor,  dies  . . . Roger  Lewis 
calls  for  government  subsidy  of  production  . . . Frank  Duffy  gets 
Variety  Humanitarian  Award;  London  Tent  receives  heart  award. 

June:  United  Artists  launches  “Premiere  Showcase”  plan  in  New 
York  City  area  . . . Hartford  toll  TV  set  for  start  June  29  . . . 
Supreme  Court  gets  writ  of  certiorari  on  toll  TV  test  in  Hartford 
. . . Protestants  Cinema  Critics  Guild  formed  . . . Worldwide  “U- 
Day”  celebration  marks  50th  anniversary  of  Universal  Pictures  . . . 
Louis  L.  Abramson  named  National  Ass’n  of  Concessionaires  ex- 
ecutive director  . . . George  J.  Flaherty  of  lATSE  honored  for  40 
years  of  service  . . . Wendell  Corey  re-elected  president  of  AMP  AS 
. . . West  Coast  Society  of  Motion  Picture  Distributors  and  Ex- 
hibitors organized  . . . National  General  Corp.  outlines  compre- 
hensive program  of  diversification  . . . American  International 
Pictures  goes  on  new  policy  of  top -budget  films  . . . Prudential  Cir- 


cuit of  New  York  adds  19  Wisconsin  theatres  . . . Astor  Pictures 
takes  full  control  of  Pathe-America  Distributing  Co. 

July:  Charles  Boasberg  resigns  as  president  and  general  sales 
manager  of  Warner  Bros.,  succeeded  by  Maurice  Goldstein,  vice- 
president  and  general  sales  manager  of  Allied  Artists;  Ed  Morey 
moves  up  at  Allied  Artists  . . . Commonwealth  Theatres  of  Kansas 
City  adds  11  theatres  . . . Seven  Arts  plans  ten  films  for  second 
half  of  1962  . . . Reade  circuit  announces  plans  to  build  40  shell 
type  theatres  in  next  four  years  . . . Ned  F.  Depinet  elected  presi- 
dent of  Will  Rogers  Hospital,  succeeding  late  A.  Montague  . . . FCC 
upholds  court  on  pay  TV  test . . . Temporary  Department  of  Justice 
order  forbids  divestiture  by  Music  Corp.  of  America  . . . Seven  Arts 
and  MGM  sign  deal  for  20  productions  . . . National  Film  Service 
announces  move  to  handle  MGM  prints  . . . Jerry  Wald,  film  pro- 
ducer, dies  at  age  49  . . . Norelco  demonstrates  shutterless  pro- 
jector . . . Darryl  F.  Zanuck  named  20th-Fox  president  and  Spyros 
P.  Skouras  board  chairman  . . . MCA  agrees  to  drop  its  talent 
agency  . . . Jerome  Pickman  ends  Paramoimt  contract,  and  Charles 
Boasberg  becomes  general  sales  manager. 

August  : New  distribution  setup  announced  by  Embassy  . . . Morey 
Goldstein  elected  president  of  Warner  Bros.  Distributing  Corp. 
and  president  of  WB  Pictures  Distributing  Co.  . . . Boxoffice  sur- 
vey reports  81  new  indoor  theatres  in  first  half  of  1962,  37  drive- 
ins;  largest  number  of  four- wall  houses  since  1951  . . . Allied 
States  Ass’n,  at  board  meeting  in  Kiamesha  Lake,  N.Y.,  votes  to 
ask  U.S.  help  on  bookings  with  pay  TV  . . . Film  star  Marilyn 
Monroe  dies  . . . George  Stevens,  Stanley  Warner  and  United 
Artists  set  deal  for  Cinerama  process  . . . Darryl  F.  Zanuck  ex- 
presses optimism  on  stability  of  20th-Fox  at  his  first  meeting  as 
president  with  directors  . . . TOA  and  Warner  Bros,  announce 
tieup  for  Hollywood  Premiere  Engagement,  to  start  November  3. 

September:  Major  changes  begin  at  20th-Fox:  sales  staff  re- 
aligned: three  pictures  postponed  . . . Walter  Reade,  Inc.,  and 
Sterling  Television  merge  . . . Leonard  Lightstone  named  Embassy 
vice-president  . . . 20th-Fox  discloses  releases  for  year,  continues 
staff  realignment  . . . Richard  F.  Walsh,  at  LATSE  convention  in 
Las  Vegas,  urges  drive  for  revision  of  consent  decrees;  also  seeks 
to  organize  all  theatre  employes  . . . Government  okays  MCA- 
Universal  deal  by  consent  judgment. 

October:  David  Lipton,  Universal  vice-president,  sees  MCA  as 
pushing  film  production  . . . American  Banks  Ass’n  supports  plan 
for  SBA  financing  of  theatre  modernization  . . . Mirisch  Co.  sets 
program  of  20  films  for  next  two  years,  costing  $65,000,000  . . . 
Committee  of  100  starts  drive  for  top-quality  springtime  films  . . . 
Stiff  D.C.  censor  bill  passed  by  Congress  . . . Max  Youngstein  and 
Jerome  Pickman  form  new  company  . . . Consent  decree  signed 
and  MCA  starts  expansion  . . . Gregory  Peck  named  TOA  Star  of 
Year  . . . Youngstein  group  buys  Television  Industries,  Inc.  . . . 
Stanley  Warner  acquires  Texas  Lone  Star  circuit  . . . D.C.  censor 
bill  gets  pocket  veto  by  Pi’esident  . . . Reid  H.  Ray  named  SMPTE 
president. 

November:  TOA  convention  handbook  reveals  $207,030,000  con- 
struction boom  . . . Allied  States  provides  listing  of  TV  feature 
bookings  . . . TOA  to  explore  possibility  of  “Eady  Plan”  for  U.S. 
industry  . . . TOA  officers  re-elected  . . . Supreme  Court  rules  ’TV 
block  booking  out  . . . TOA  sees  industry  entering  new  era  in  dis- 
tribution . . . Spyros  Skouras  proposes  plan  for  exhibitors  to 
“subsidize”  film  production  . . . New  Youngstein -Pickman  firm. 
Entertainment  Corp.  of  America,  plans  15-20  films  a year  . . . 
NAC  re-elects  officers  . . . A.  J.  Balaban  dies  . . . COMPO  to  con- 
duct study  of  ways  to  step  up  production  . . . Motion  picture 
tradepaper  publishers  form  association  . . . American  Interna- 
tional sets  24  features  for  1963  release  . . . Motion  Picture  Pioneers 
honor  Milton  Rackmil  . . . Joe  Levine,  Sophia  Loren  to  receive 
Allied  top  awards. 

December:  Edward  L.  Hyman’s  interim  release  schedule  predicts 
more  quality  films  for  1963  than  1962  . . . Allied  States  convention 
in  Cleveland  to  consider  22  problems  of  industry  . . . COMPO 
studying  extent  to  which  U.S.  tax  on  tickets  affects  theatres  . . . 
Catholic  bishops  urge  film  classification  law  . . . Trade  practices, 
distribution  cutbacks  scored  by  Allied  at  convention  . . . Arkansas 
high  court  denies  rehearing  on  toll  TV  case  . . . First  full-fledged 
pay  TV  to  start  in  Santa  Monica  . . . Charles  Einfeld  resigns  from 
20th-Fox  . . . United  Artists  plans  to  release  70  films  in  next  three 
years  . . . National  General  Corp.  plans  to  build  50  new  theatres 
. . . 20th-Fox  adopts  Premiere  Showcase  pattern  in  New  York  area. 
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BETWEEN  THE  LINES 

■By  AL  STEEN 


The  Foreign  Impact 

^HE  IMPACT  of  non-Hollywood,  mainly 
foreign,  pictures  was  mirrored  in  the 
latest  issue  of  Esquire  in  which  Dwight 
MacDonald,  film  critic,  listed  his  selections 
as  the  best  pictures  of  1962.  Not  one  of  the 
ten  films  he  cited  was  made  in  Hollywood. 

MacDonald  has  a right  to  his  convictions 
and  it  is  likely  that  his  choices  will  not  be 
approved  by  the  majority,  but  it  is  indica- 
tive of  the  encroachment  of  foreign  prod- 
uct on  American  tastes.  Last  year,  half  of 
the  pictures  selected  as  the  “best”  of  1961 
by  the  New  York  Times  were  from  over- 
seas, while  the  Post  had  only  one  Holly- 
wood picture  on  its  list. 

Of  the  ten  pictm'es  picked  by  MacDonald, 
only  one  was  made  in  the  United  States 
and  that  was  “Long  Day’s  Journey  Into 
Night,”  which  was  produced  in  New  York. 
And  he  spotted  it  Number  Four  on  the  list. 

The  others,  in  the  order  of  his  choice 
apparently,  were  (1)  “Jules  and  Jim,” 
France:  (2)  “La  Notte,”  Italy;  (3)  “Last 
Year  at  Marienbad,”  France;  (5)  “Shoot 
the  Piano  Player,”  France;  (6)  “Lolita,” 
Britain;  (7)  “The  Bandits  of  Orgosolo,” 
origin  not  given;  (8)  “Divorce — Italian 
Style,”  Italy;  (9)  “A  Taste  of  Honey,” 
Britain;  (10)  “One,  Two,  Three,”  Germany, 
and  “A  View  From  the  Bridge,”  France, 
which  tied  for  the  tenth  spot. 

MacDonald  also  listed  what  he  thought 
were  the  ten  worst  pictures  of  the  year. 
Five  of  these  were  made  in  Hollywood  and 
one  in  New  York.  That  his  judgment  is  not 
too  keen  lies  in  the  fact  that  a few  of  his 
“worst”  pictures  were  among  the  biggest 
money-makers  of  the  year.  Nevertheless, 
the  potency  of  the  foreign  pictures  cannot 
be  discounted,  regardless  of  who  expresses 
the  opinion. 

• 

Tempus  Fugits  Dept. 

^^HILE  glancing  through  a bound  volume 
of  Boxoffice  issues  of  the  last  half  of 
1952,  the  thought  occurred  to  us  that  some 
of  the  events  seemed  like  “only  yesterday” 
instead  of  a decade  ago. 

Here  are  some  of  the  industry  goings-on 
of  the  last  few  weeks  of  1952.  Do  they  seem 
that  long  ago? 

Howard  Hughes  was  back  in  the  driver’s 
seat  at  RKO  Radio  as  chairman  of  the 
board. 

Large-screen  theatre  television  made  its 
debut  with  “Carmen”  and  got  Page  One 
attention  nationally.  Mixed  reaction,  but 
the  receipts  were  good  in  most  cities. 

S.  H.  Fabian  and  Sam  Rosen  took  over 


Warner  Bros.  Theatres. 

The  two-year  ban  on  theatre  construc- 
tion was  lifted  and  it  was  estimated  that 
1,000  drive-ins  would  be  built. 

Hot  subject  was  the  formulation  of  an 
arbitration  system.  Hopes  were  bright,  but 
Allied  wanted  film  rentals  to  be  included. 

Distributors  announced  a total  of  33  pic- 
tures for  release  in  January.  (Them  was 
the  days!) 

“Bwana  Devil”  in  three  dimensions 
opened  and  the  msh  for  3-D  equipment 
was  begun. 

The  industry  was  preparing  to  wage  a 
fight  for  repeal  of  the  admission  tax. 

Italian  Film  Export  was  getting  started. 

Variety  Clubs  International  votes  an  in- 
ternational golden  jubilee  celebration  in 
honor  of  Adolph  Zukor’s  80th  birthday. 

• 

Patter 

JNFLIGHT’S  film  showings  on  TWA  and 
Pakistan  airlines  inspired  a cartoon  in 
the  Wall  Street  Journal  which  has  been 
getting  laughs.  An  airline  ticket  attendant 
is  telling  a questioner:  “Flight  22  is  still 
circling  the  field — the  feature  film  has 
another  three  minutes  to  run.” 

* 

Which  sparked  the  story  about  the 
passenger  who  asked  that  his  fare  be  re- 
funded, because  he  had  seen  the  picture 
before. 

♦ 

At  a Christmas  office  party  who  heard 
about  the  fellow  who  thought  an  infringe- 
ment suit  was  one  created  by  Hart,  Schaff- 
ner  & Marx. 

* 

The  worst  one  we  heard  was  about  the 
guy  who  thought  “In  Search  of  the  Cast- 
aways” was  about  a tramp  looking  for 
cigar  butts. 

* 

An  exhibitor  told  us  that  when  he  asked 
a booker  what  the  running  time  of  a cer- 
tain picture  was  he  got  this  answer:  “Con- 
fidentially, that  picture  is  so  slow  it  has  no 
running  time.  But  I can  give  you  the 
crawling  time.” 

• 

At  a company  Yuletide  office  revel,  the 
firm’s  counsel  arrived  a little  late,  explain- 
ing that  because  he  had  to  see  a party  of 
the  first  part  he  missed  the  first  part  of 
the  party. 

* 

It  is  reported  (not  confirmed)  that  a 
Telemeter  subscriber  dropped  Italian  lira 
in  the  coin  slot  and  tuned  in  on  a dish  of 
spaghetti. 


Record  H-L  Earnings 

LOS  ANGELES — Herts-Lion  International 
operations  in  the  five  months  ended  October 
31  resulted  in  gross  sales  of  $179,870,  with 
net  of  $50,905,  an  all-time  high,  president 
Kenneth  Herts  reported  to  the  stockholders. 
The  figures  topped  the  gross  of  $175,730  for 
the  previous  full  year.  The  financial  state- 
ment shows  current  assets  of  $522,987 
against  current  liabilities  of  $129,014. 


Martin  Poll  to  Tour  17  Cities 

HOLLYWOOD— Martin  Poll  will  embark 
on  a 17-city,  national  promotion  tour  in 
early  February  on  behalf  of  “The  Grand 
Duke  and  Mr.  Pimm,”  which  Poll  produced 
for  UA,  and  which  stars  Glenn  Ford,  Hope 
Lange  and  Charles  Boyer. 

While  on  his  cross-country  tour.  Poll  will 
also  hold  personal  screenings  of  the  film  due 
for  March  release. 


Zornow  in  New  Post 
At  Eastman  Kodak 

ROCHESTER,  N.  Y.— Gerald  B.  Zornow 
became  vice-president-marketing  of  East- 
man Kodak  Co.  Janu- 
ary 1.  He  succeeded 
James  E.  McGhee, 
vice-  president  in 
chax’ge  of  U.  S.  sales 
and  advertising  for 
Eastman,  who  retired 
December  31.  Zornow 
also  succeeds  Edward 
P.  Curtis  who  retired 
January  1 as  head  of 
the  company’s  inter- 
national division  and 
professional  motion 
picture  film  depart- 
ment. Further,  Zornow  will  have  general 
management  responsibility  for  Recordak 
Corp.  and  Eastman  Kodak  stores. 

Zornow  joined  Kodak  in  1937  and,  after 
a series  of  promotions,  was  elected  a vice- 
president  in  1958. 

McGhee,  who  joined  Kodak  in  1920  and 
became  a vice-president  in  1943  and  a di- 
rector in  1956,  will  continue  as  a director 
but,  in  retirement,  will  take  up  residence 
in  Fort  Meyers  Beach,  Fla. 

Clarence  L.  A.  Wynd,  Kodak  vice-presi- 
dent and  general  manager  of  Kodak  Park 
Works,  was  appointed  a member  of  the 
company’s  executive  committee,  effective 
January  1.  He  has  been  associated  with 
Kodak  since  1927  and  became  a vice-presi- 
dent in  1956  and  a director  in  1962. 

I.  L.  Houley,  vice-president  and  assistant 
to  the  president  of  Eastman  Kodak  Co.,  re- 
tired January  1.  He  had  been  with  Kodak 
for  more  than  40  years;  was  elected  a vice- 
president  in  1952,  and  has  been  assistant 
to  the  president  for  the  last  three  years, 
during  which  time  he  has  been  responsible 
for  special  management  studies,  organi- 
zational, budgetary  and  general  administra- 
tive matters. 


Gerald  B.  Zornow 


Movietonews'  'Yearender' 
Now  Ready  for  Release 

NEW  YORK  — Movietonews  “General 
News  Yearender,”  a symposium  of  out- 
standing stories  of  the  last  year,  has  been 
completed  and  is  ready  for  distribution. 

The  production  contains  25  reports  on 
the  Cuban  situation,  Indian-Chinese  bor- 
der war,  U.  S.  space  conquests,  Berlin 
crisis  and  other  important  events. 

The  film  was  supervised  by  M.  S.  Green- 
man,  edited  by  Edward  Canstein  and 
scripted  by  Osborn  Segerberg  jr.  Commen- 
tary was  by  Joe  King. 


Carol  Burnett  Film  Debut  Set 

HOLLYWOOD — Carol  Burnett,  popular 
comedienne -singer,  signed  her  first  motion 
picture  contract  at  Paramount,  according  to 
an  announcement  made  by  Martin  Rackin, 
head  of  production.  She  will  make  her 
feature  film  debut  starring  with  Dean  Mar- 
tin and  Elizabeth  Montgomery  in  “Who’s 
Been  Sleeping  in  My  Bed?”  which  is  being 
written  and  will  be  produced  by  Jack  Rose, 
with  Daniel  Mann  directing.  Contract  calls 
for  four  pictures;  one-a-year,  non-exclusive. 
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20th-Fox's  '62  Loss 
Seen  at  $30,080,000 

NEW  YORK— Twentieth  Century-Fox  had 
a loss  in  operations  of  $16,816,241  for  the 
39  weeks  ended  September  29,  compared 
with  a loss  of  $11,544,007  for  the  correspond- 
ing 39  weeks  of  the  previous  year.  Estimated 
last  quarter  operating  losses,  coupled  with 
yearend  special  writeoffs  after  credit  for 
income  tax  loss  carrybacks,  indicate  a full- 
year  loss  for  1962  of  approximately  $30,000,- 
000. 

The  company  reported  that  the  increase 
in  anticipated  net  losses  of  $5,000,000  over 
management’s  estimate  which  was  made 
last  summer  resulted  from  disappointing 
grosses  of  pic  toes  in  general  release, 
coupled  with  a consequent  increase  in  re- 
serves against  the  expected  grosses  of  such 
pictures. 

It  was  pointed  out  that  profits  from  “The 
Longest  Day,”  now  in  prerelease,  could  not  be 
reflected  until  its  general  release  in  1963. 


Theatre  Blows  Up  'Break' 
Given  by  Newspaper 

CINCINNATI — An  article  lauding  the 
facilities  offered  by  motion  picture  theatres 
for  theatre  parties  was  promoted  in  the 
Cincinnati  Inquirer  by  an  energetic  RKO 
Theatres  division  manager  and  later  a re- 
production of  the  newspaper  “break”  was 
blown  up  for  use  as  a lobby  poster  in  the 
RKO  Grand. 

Joe  Alexander,  RKO  midwest  theatres 
division  manager,  provided  E.  B.  Radcliffe, 
Inquirer  film  editor,  with  information  per- 
taining to  theatre  parties  at  RKO  houses 
and  the  well-known  writer  devoted  his 
column  to  the  subject.  The  article  urges 


Lobby  display,  RKO  Grand,  Cincinnati 


charitable  organizations  to  investigate  local 
motion  picture  theatres  for  their  fund-rais- 
ing efforts.  Radcliffe  says,  “If  you  are 
interested  in  enjoying  a movie  and  at  the 
same  time  raising  money  for  your  favorite 
organization,  all  it  takes  is  a call  to  a 
theatre  manager.” 


'First  Spaceship  on  Venus' 
Has  203  New  Year's  Dates 

LOS  ANGELES — Crown  International’s 
“First  Spaceship  on  Venus”  was  booked  for 
203  New  Year’s  holiday  week  engagements, 
according  to  president  Newton  P.  Jacobs. 
The  feature  had  188  Christmas  dates,  Jacobs 
reported. 


Jack  Carson,  Dick  Powell, 
Veteran  Actors,  Die 

HOLLYWOOD  — Death  from  cancer 
came  to  two  noted  Hollywood  film  per- 
sonalities Wednesday  (2).  Actor  Jack  Car- 
son,  52,  died  at  his  home  in  Encino,  Calif. 
Dick  Powell,  58,  succumbed  in  a Holly- 
wood apartment  to  which  he  had  moved 
a few  days  before.  His  wife,  June  Allyson, 
was  at  his  bedside. 

Powell,  whose  Hollywood  career  ranged 
from  singing  in  early  talkie  musicals  to 
studio  tycoon,  died  five  hours  after  Carson. 
Powell  disclosed  last  September  27  he  had 
cancer.  Carson  collapsed  last  August  26 
on  an  Andover,  N.J.,  stage  during  a dress 
rehearsal  of  “Critic’s  Choice.”  Doctors  said 
he  had  a stomach  disorder. 

Powell,  who  was  born  Nov.  14,  1904  in 
Mountain  View,  Ark.,  was  a singer  and 
formed  his  own  band  in  the  late  ’20s. 
Warner  Bros,  brought  him  to  Hollywood. 
His  first  role  was  a crooner  in  “Blessed 
Event.”  His  subsequent  musical  films  in- 
cluded “42nd  Street,”  “Gold  Diggers  of 
1933”  and  “Flirtation  Walk.”  He  switched 
to  private  detective  roles  and  turned  to 
directing.  By  the  late  ’50s  he  was  produc- 
ing as  well.  He  also  had  his  own  radio 
show,  Richard  Diamond,  Private  Detec- 
tive. In  1952  he  formed  Four  Star  Tele- 
vision, Inc.,  with  Charles  Boyer  and  David 
Niven. 

Carson,  Canadian-born  and  Milwaukee- 
reared,  had  had  five  years’  experience  in- 
cluding vaudeville,  night  clubs  and  stock 
companies  when  he  signed  for  films.  He 
appeared  in  many  films  for  Warner  Bros., 
including  “Strawberry  Blonde,”  “April 
Showers,”  “Arsenic  and  Old  Lace,”  “Mil- 
dred Pierce,”  “The  Male  Animal”  and  “A 
Star  Is  Born.”  Later  he  was  in  “Cat  on  a 
Hot  Tin  Roof”  (MGM)  and  “Rally  Round 
the  Flag,  Boys!”  (20th-Fox). 


RKO  Theatres  Extends 
Diamond  Anniversary 

NEW  YORK— RKO  Theatres  extended  its 
Diamond  Anniversary  Celebration,  which 
began  June  6,  1962,  for  three  months  to 
the  end  of  1962  due  to  the  continuing  efforts 
of  the  circuit’s  managers.  The  celebration 
was  originally  scheduled  to  terminate  in  Sep- 
tember. 

The  Christmas  holiday  season  brought 
forth  campaigns  which  took  advantage  of 
tieups  with  local  merchants  and  giveaway 
promotions  with  department  stores,  jewelry 
stores,  women’s  shops,  tobacconists,  florists 
and  candy  shops. 

In  Ohio,  a tieup  with  Coca-Cola  for  holi- 
day giveaways  was  arranged  in  Cincinnati, 
Dayton  and  Columbus.  In  addition,  these 
midwest  houses  inaugurated  Sweetheart 
Nights  inviting  as  their  guests  couples 
toarrried  or  unmarried)  who  found  their 
telephone  numbers  among  those  posted  on 
the  theater’s  displays. 


WB  Retitles  DaCosta  Film 

NEW  YORK — “Island  of  Love”  has  been 
selected  as  the  release  title  of  the  Warner 
Bros,  picture  produced  and  directed  by 
Morton  DaCosta  on  location  in  Greece  under 
the  title  of  “Not  on  Your  Life.”  Robert 
Preston,  Tony  Randall  and  Georgia  Moll  are 
starred  in  the  Technicolor-Panavision 
comedy. 


Commonwealth  Chain 
Honors  K.  K.  King 

SEARCY,  ARK. — K.  K.  King,  manager  of 
the  Commonwealth  Theatres  properties  here, 
recently  celebrated  his  25th  anniversary  in 


K.  K.  King  with  plaque 


the  motion  picture  business  and  was  pre- 
sented a special  plaque  in  appreciation  of 
his  outstanding  service  by  Commonwealth 
president  Richard  Orear. 

The  celebration  of  King’s  anniversary 
featured  a buffet  supper  at  the  Mayfair 
followed  by  a special  screening  of  “Gigot”  at 
the  Rialto  Theatre  for  the  friends  and 
merchants  who  have  assisted  King  through- 
out the  years  in  theatre  promotions. 

Many  out-of-town  guests  from  over  the 
state  were  in  attendance,  as  was  Darrell 
Manes,  southern  division  manager  for  Com- 
monwealth. 

King  moved  to  Searcy  in  1937  from  Bates- 
ville.  He  built  the  Plaza  Theatre,  located 
in  front  of  the  Mayfair  Hotel.  He  later  took 
over  the  Rialto  Theatre,  and  in  1950  built 
the  Dixie  Drive-In.  He  is  in  charge  of  the 
latter  two  theatres  now. 

To  Film  'Tropic  of  Cancer' 
For  Embassy  Pictures 

HOLLYWOOD — “Tropic  of  Cancer,”  the 
Henry  Miller  controversial  book,  will  be 
made  into  a feature  by  producers  Elliott 
Kastner  and  Stan  Shpetner  for  Embassy 
Pictures,  it  was  announced  by  Embassy 
president  Joseph  E.  Levine.  The  picture 
will  be  made  in  France  on  a $2,000,000  budg- 
et under  Levine’s  Embassy  Films  banner. 
Bernard  Wolfe  is  now  scripting,  with  film- 
ing due  to  start  in  June. 

The  joint  announcement  was  made  by 
Levine  and  Kastner,  who  said  it  is  a one- 
picture  deal,  but  noted  anticipation  of 
other  films  to  be  made  jointly  in  the 
future. 

Kastner  and  Shpetner  are  currently  pre- 
paring "Hanno’s  Doll,”  to  star  Jane  Fonda 
at  Columbia,  but  are  deferring  work  on  all 
projects  to  prepare  “Cancer.”  A completed 
script  of  a Paramoimt  coproduction  of 
“The  Carpetbaggers,”  by  John  Michael 
Hayes  was  turned  over  to  Levine  and  Para- 
mount’s Jack  Karp  in  New  York  to  set  a 
stai'ting  date  for  the  $5,000,000  film. 


Rock  Hudson  Film  Started 

HOLLYWOOD — Producer-director  How- 
ard Hawks  has  started  filming  on  “Man’s 
Favorite  Sport?”  Rock  Hudson  starrer. 
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TACK  KARP.  Paramount  vice-president, 
announced  that  Natalie  Wood  will  be 
starred  in  "Love  With  the  Proper  Stran- 
ger," to  be  produced  by  Alan  Pakula  and 
directed  by  Robert  Mulligan  for  Para- 
mount release.  The  Pakula-Mulligan  team 
did  Universal’s  "To  Kill  a Mockingbird,” 
Gregory  Peck  starrer.  A new'  film,  a comedy 
drama,  w’ill  start  filming  in  March,  via 
a three-way  pact  betw’een  Paramount, 
Pakula-Mulligan  Productions  and  Miss 
Wood's  company,  Rona  Productions  . . . 
The  film  version  of  the  long-running 
Broadway  comedy  hit  by  Jean  Kerr,  will 
have  Debbie  Reynolds  in  the  starring  role 
of  “Mary,  Mary,”  according  to  Jack  L. 
Warner.  Barry  Nelson,  who  costarred  in 
the  play,  w'ill  costar  with  Miss  Reynolds. 
Mervyn  LeRoy  will  produce  and  direct  the 
film,  with  production  scheduled  for  mid- 
February.  Set  to  re-create  his  original  role 
was  Michael  Rennie,  with  Diane  McBain 
also  among  the  top  star  cast  . . . Tracey 
Olson  has  joined  Steve  Drexel’s  Saratoga 
Productions  in  a production  capacity.  The 
actress,  who  starred  in  Bern-Field’s  “Ter- 
rified” for  Crown  International  release 
with  Drexel,  will  appear  again  with  Drexel 
in  Saratoga’s  first  feature,  as  yet  untitled, 
to  be  made  in  January  for  Parallel  Film 
Distributors  release. 


On  behalf  of  their  first  motion  picture 
effort,  coproducers  Norman  Lear  and  Bud 
Yorkin  w'ill  go  on  a personal  appearance 
tom-  early  this  year.  The  film,  an  E-T  pro- 
duction for  Paramount  release,  “Come 
Blow  Your  Horn,”  stars  Frank  Sinatra. 
The  tour  will  be  one  segment  of  an  over- 
all, extensive  personal  appearance  promo- 
tion which  will  be  undertaken  by  members 
of  the  cast  and  production  executives. 
Among  them  Lee  J.  Cobb,  Molly  Picon,  Bar- 
bara Rush  and  Jill  St.  John  and  intro- 
duces Tony  Bill  ...  In  a joint-venture  co- 
production deal  just  finalized,  Bing  Crosby 
will  star  in  “The  Devil’s  Advocate,”  for 
Warner  Bros.  The  film  will  be  produced 
by  Warners  and  the  singer-actor’s  Bing 
Crosby  Productions,  the  latter  owning  about 
25  per  cent  of  the  action.  The  screenplay 
by  Richard  Breen  is  based  on  Morris  Ernst’s 
story. 


Darryl  F.  Zanuck  has  approved  the  re- 
make for  20th-Fox  of  “Alexander’s  Rag- 
time Band,”  1938  musical  biography  of 
Irving  Berlin  which  starred  Tyrone  Power 
and  Alice  Faye.  No  writer  or  producer  has 
been  set  . . . Paul  Henreid  and  Andrew 
Rosenthal  have  joined  forces  to  produce 
the  film  version  of  Rosenthal’s  play, 
“Horses  in  Midstream,”  to  be  made  under 
Lisl  and  Paul  Henreid’s  LPH  Enterprises 
Independent  barmer.  Henreid  will  produce 
and  direct,  with  Anna  Magnani  being 
sought  to  star.  The  play  ran  on  Broadway 
two  years  ago  with  Lily  Darvas  and  Sir 
Cedric  Hardwicke  starred  . . . Columbia 
has  purchased  “Major  Dundee,”  an  or- 
iginal by  Harry  Julian  Pink,  which  is 
based  on  a letter  to  agent  Frank  Cooper 
in  which  Fink  outlined  an  idea  he  had  for 
a western  . . . Feature  film  rights  to  “Sex 


Isn’t  Everything”  was  pm-chased  by  Pom- 
Star  Productions.  Original  by  Marcia  Borie, 
was  on  the  late  Jerry  Wald’s  slate.  Miss 
Borie  will  report  to  Four  Star  in  mid- 
January  to  develop  the  screenplay  • . . 
Terry  Moore  has  pm-chased  an  original 
screenplay,  “The  Spirit  of  Youth,”  by 
George  Lockett,  for  production  in  April, 
starring  herself  . . . Jack  Lord  of  Lord  and 
Lady  Productions  announces  the  pm-chase 
of  Mitchell  Jackson’s  original  story,  “The 
Treasure  of  San  Larento,”  for  mid-July 
filming  in  Peru. 

Milton  Berle  will  handle  the  chores  of 
writer-producer-director  for  his  Sagebrush 
Productions  Co.  to  make  “A  Diamond  Is 
a Man’s  Best  Friend,”  featm-e  in  which 
he  will  costar  with  six  members  of  the  Los 
Angeles  Dodgers.  Six  feminine  leading 
roles  will  also  have  to  be  cast.  The  Dodgers 
are  Don  Drysdale,  Sandy  Koufax,  Frank 
Howard,  Maury  Wills,  Willie  Davis  and 
Duke  Snider  . . . Arthur  Weiss,  who  just 
completed  the  screenplay  of  MGM’s  “Flip- 
per” feature  starring  Chuck  Connors,  has 
been  signed  again,  by  the  studio,  to  write 
the  screenplay  of  “The  Hunter,”  African 
background  story.  Ivan  Tors  is  the  pro- 
ducer . . . Nick  Adams’  option  has  been 
exercised  by  MGM  for  the  second  of  his 
five-picture  contract,  and  the  picture, 
“Twilight  of  Honor,”  has  been  given  a May 
1 starting  date.  Boris  Sagal  will  direct  the 
William  Perlberg  and  George  Seaton  pro- 
duction. Henry  Denker  will  do  the  screen- 
play based  on  the  novel  by  A1  Dewlen  . . . 
The  signing  of  John  Tomerlin  to  write  the 
screenplay  titled,  “It’s  Alive,”  based  upon 
Richard  Matheson’s  story,  “Being,”  for 
American  International  Pictures  was 
announced  by  James  H.  Nicholson  and 
Samuel  Z.  Arkoff,  AIP  toppers  . . • Sam  X. 
Abarbanel  has  joined  Gregor  Productions 
of  Paris  as  executive  assistant  and  has  left 


DISCUSS  RELEASE  PLANS— Robert 
Mochrie,  vice-president  and  general  sales 
manager  of  MGM,  and  Nat  Fellman, 
assistant  general  manager  of  Stanley 
Warner  Theatres  and  chairman  of  the 
Theatre  Owners  of  America  product 
committee,  discuss  release  plans  for 
MGM’s  “The  Courtship  of  Eddie’s 
Father.”  The  picture  was  selected  by  the 
TOA  as  the  next  “Hollywood  Preview 
Engagement”  production. 


for  Madrid  to  prepare  “Casa  Grande,” 
American- Spanish  coproduction  due  to  roll 
in  April  . . . Warner  Bros,  has  ac- 
quired rights  to  “The  Federal  Investigat- 
ors,” recently  published  book  by  Miriam 
Ottenberg,  Pulitzer  Prize-winning  reporter 
for  Washington  Star  News.  The  story  deals 
with  untold  true  stories  of  the  many 
branches  of  the  U.  S.  crime-fighting  fa- 
cilities. The  material  was  derived  from  the 
files  of  the  State  Department’s  Office  of 
Security,  the  Army  Criminal  Investigation 
Division,  Secret  Service  and  other  federal 
agencies.  The  property  is  suitable  for  either 
feature  or  television  filming. 


Elizabeth  Montgomery,  daughter  of  ac- 
tor Robert  Montgomery,  has  been  signed 
by  producer  Jack  Rose  for  the  role  of  Me- 
lissa in  his  forthcoming  production  for 
Paramount  release,  “Who’s  Been  Sleeping 
in  My  Bed?”  Simultaneously  set  was 
Joseph  Ruttenberg  as  cameraman.  The  pic- 
ture stars  Dean  Martin  and  is  scheduled 
to  go  before  the  cameras  February  18.  De- 
scribed as  “an  adult  bedtime  story,”  the 
film  also  stars  Lana  Turner  . . . Melina 
Mercouri  has  been  chosen  for  the  feminine 
lead  in  the  Jules  Dassin-Martin  Ranso- 
hoff  coproduction  of  Eric  Ambler’s  “The 
Light  of  Day.”  The  picture  w'ill  have  the 
Greek  actress,  currently  in  London  for  the 
premiere  of  “Phaedra,”  playing  a member 
of  a gang  of  jewel  thieves  bent  on  rob- 
bing Istanbul’s  Seraglio  Museum  . . . 
Ross  Hunter  has  set  Deborah  Kerr  to  co- 
star  in  “The  Chalk  Garden”  for  Universal. 
The  picture  starts  in  March  in  England 
with  John  and  Hayley  Mills  costarred.  Ron- 
ald Neame,  British  director,  is  scheduled  to 
direct  the  film- 


The  Friars  Club  has  added  Phil  Silvers 
and  Tony  Martin  to  the  dais  with  Frank 
Sinatra,  Dean  Martin,  Jack  Benny  and 
George  Burns  who  will  honor  Sammy  Davis 
jr.  on  January  22  at  their  Roastmaster 
Dinner  for  the  actor-singer.  Sammy  Cahn 
is  writing  a special  medley  depicting  34 
years  of  Davis’  show  business  life  . . . An- 
drew J.  Fenady  has  armounced  that  James 
MacArthur,  who  is  currently  appearing  in 
the  producer’s  telefilm  series  “Postmark: 
Jim  Fletcher”  will  also  star  in  his  upcom- 
ing feature  “The  Madrigal,”  from  an  or- 
iginal script  by  Donald  S.  Sanford  . . . 
Motion  picture  and  television  rights  to 
“The  Angel  of  Hell’s  Kitchen,”  the  story 
of  a female  social  worker  in  New  York’s 
Hell’s  Kitchen  slum  area,  by  Bernice  Of- 
fenberg,  has  been  purchased  by  Chuck 
Connors  Ranch  Productions  for  filming 
under  his  recently  signed  multifilm-tele- 
vision deal  with  Universal  . . . Actress 
Martha  Hyer  is  jetting  some  13,500  miles 
between  Chi’istmas  and  m i d- January 
tub-thumping  “A  Girl  Named  Tamiko,” 
for  Paramount.  She  was  on  hand  for  the 
December  26  Honolulu  premiere  there,  then 
retmned  to  Hollywood  for  a 24-hour  stop- 
over before  flying  on  to  New  York  for  pre- 
release publicity  huddles.  Then  she  will 
go  on  junkets  to  Chicago  and  Dallas  before 
returning  to  Paramount  studios  for  her  co- 
starring  role  in  Hal  Wallis’  “First  Wife,” 
starting  on  January  15  . . . George  Weiss  and 
A1  Kasha  have  been  set  to  write  two  songs 
which  James  Darren  will  sing  in  “Gidget 
Goes  to  Rome,”  forthcoming  Jerry  Bresler 
production  for  Columbia  Pictm-es.  Songs 
are  “Big  Italian  Moon”  and  “Geggeta.” 
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J^INETEEN  sixty-two  was  quite  a year  for 
the  British  film  business.  Profits  were 
slightly  up  for  a few  of  the  major  com- 
panies, but  the  independent  exhibitor 
found  the  going  harder  than  at  any  time 
since  the  1947  Ad  Valorem  tax.  Then,  it 
will  be  recalled,  the  British  film  producers 
tried  to  fill  the  gap  caused  by  the  restric- 
tion of  American  product  available.  In  the 
words  of  an  historian  at  the  time:  “the 
bottom  fell  out  of  the  British  boxoffice.” 
In  1962,  the  situation  was  different,  the 
British  producer  was  finding  that  his  pic- 
tures were  in  greater  demand  than  ever 
before:  it  was  the  Hollywood  pictures  (par- 
ticularly the  conventional  type  produc- 
tions) which  were  failing  to  please  the  cus- 
tomers and  the  home-grown  features  which 
were  breaking  the  records.  Not  that  the  in- 
dustry could  afford  to  be  chauvinistic 
about  the  situation. 

What  was  a British  film?  Was  it  Carl 
Foreman’s  “The  Guns  of  Navarone,” 
financed  by  Columbia,  produced  by  an 
American,  directed  by  England’s  Lee  J. 
Thompson,  starring  three  Holljnvood  stars, 
shot  in  Greece  and  at  Shepperton  studios, 
and,  yet,  entitled  a British  film  and  en- 
joying Eady  money.  Or  “Dr.  No,”  the 
Harry  Salzman -Cubby  Broccoli  production 
for  United  Artists,  which  was  in  the  first 
three  of  the  big-money  spinners  for  the 
United  Kingdom.  This  action-filled  James 
Bond  feature  was  financed  by  United 
Artists,  directed  by  Terence  Young  and  did 
not  have  one  single  American  thespian  in 
the  cast.  British  or  American,  it  enjoyed 
a British  quota  ticket  and  took  a lot  of 
Eady  money. 

Most  of  the  top  films  came  under  this 
category.  The  situation  showed  how  illu- 
sive definitions  were  in  the  film  business 
and,  thus,  it  was  a relief  to  learn  that  Carl 
Foreman’s  latest  film,  “The  Victors,”  made 
in  England,  would  not  be  known  as  a 
British  featiure.  Foreman  courageously 
chose  to  select  his  key  artists  from  Europe. 
“The  Victors”  with  practically  a Who’s 
Who  of  the  most  important  boxoffice  stars 
in  France,  Germany,  Italy  and  Greece,  to 
mention  only  four  countries,  is  expected  to 
be  one  of  the  most  popular  films  on  the 
continent  in  1963,  apart  from  the  success 
“The  Victors”  would  have  over  here  and 
in  the  States  where  the  name  Foreman 
stands  as  much  for  a successful  picture  as 
any  leading  international  star. 

In  1962,  the  Rank  Group  was  divided  into 
separate  self-containing  and  self-support- 
ing divisions.  While  this  action  may  have 
proved  of  considerable  fiscal  advantage  to 
the  Group  as  a whole,  it  placed  a heavy 
burden  on  Rank’s  Overseas  Film  Division, 
which  found  itself  having  to  do  two  jobs  at 
once:  to  represent  the  productions  of  the 
Rank  Group  and  its  general  brand  image 
throughout  the  world,  and,  at  the  same 
time,  to  maintain  absolute  parity  with  the 
various  companies  that  distributed  their 
films  overseas.  This  meant  Anglo-Amalga- 
mated, Walt  Disney,  Samuel  Bi'onston,  and 
Allied  Artists  were  involved  in  various 
Rank  deals  with  different  teiTitories.  Also 
1962  saw  the  elevation  of  John  Davis  to 


chairman  of  the  Rank  Organization  in 
place  of  Lord  Rank,  who  became  presi- 
dent. 

For  exhibitors  fully  equipped  to  show 
almost  any  cinema  system  or,  at  least, 
capable  of  getting  first-run  preferences  in 
the  key  cities,  1962  was  a great  year,  in- 
deed. There  never  were  so  many  first-rate 
boxoffice  pictures  premiered.  Some  of  the 
greatest  motion  pictm’es  made  during  the 
year:  Samuel  Bronston’s  “El  Cid,”  Darryl 
Zanuck’s  “The  Longest  Day,”  MGM’s 
“Mutiny  on  the  Bounty,”  Cinerama’s  “How 
the  West  Was  Won,”  Dino  De  Laurentiis’ 
“Barabbas,”  Joe  Pasternak’s  “Jumbo”  and 
the  great  Sam  Spiegel-David  Lean  produc- 
tion, “Lawrence  of  Arabia.” 

Independent  distributors  and  producers 
were  well  in  evidence  with  James  Woolf’s 
“The  L-Shaped  Room,”  Regal’s  “Live  Now 
— Pay  Later,”  Julian  Wintle  and  Leslie 
Parkyn’s  “Waltz  of  the  Toreadors,”  Sir 
Michael  Balcon’s  “Sammy  Going  South,” 
Joe  Janni’s  “A  Kind  of  Loving,”  Elstree 
Film  Productions’  “Summer  Holiday”  and 
Carthage  Productions’  “Sparrows  Can’t 
Sing.” 

During  the  year,  the  Rank  Organiza- 
tion reopened  the  Odeon,  Haymarket,  and 
MGM  reopened  the  New  Empire,  Leicester 
Square.  And,  for  luxury,  spaciousness, 
comfort  and  service  the  latter  was  the 
most  impressive  theatre  to  be  visiting  in 
1963. 

The  government  gave  the  go-ahead  for 
pay  television  and  large-screen  television 
tests  to  begin  after  1964,  and  this  meant  a 
number  of  Wardour  Street  companies 
would  be  involved  in  these  activities.  Rank 
was  part  owner  of  the  Choice  View  pay 
television  system,  while  Granada,  British 
Lion  and  Paramount  were  involved  in 
British  Telemeter. 

Among  the  names  that  made  news  in 
1962  was  Peter  King,  the  youthful,  witty 
and  sharp -thinking  chairman  of  the  Lon- 
don and  Home  Counties  Branch  of  the 
Cinematogi-aph  Exhibitors’  Ass’n;  Jack 
Upfold,  new  publicity  director  of  Para- 
mount, who  succeeded  Tony  Reddin,  who 
did  much  to  promote  the  company  in  a bold 
and  exciting  manner  during  the  year; 
James  Woolf  and  his  brother,  John,  whose 
return  to  motion  pictures  led  to  the  suc- 
cessful “The  L-Shaped  Room”;  David 
Jones,  who,  somehow,  managed  to  combine 
the  onerous  task  of  advertising  and  pub- 
licity controller  of  Associated  British  Corp. 
with  the  planning  and  campaigning  for  the 
British  Variety  Tent  36  as  a part-time 
chore;  and  Mike  Frankovich,  who  proved, 
time  and  again,  to  be  the  greatest  Ameri- 
can showman  in  the  British  motion  picture 
industry. 

♦ * ♦ 

What  are  the  three  basic  expressions  of 
a film  salesman?  Peter  King,  chairman  of 
the  London  and  Home  Counties  branch  of 
the  Cinematograph  Exhibitors  Ass’n, 
stated:  “This  film  has  great  star  value.” 
This  means  “it  hasn’t  any  story.”  The  sec- 
ond expression  is  “This  film  has  great  story 
values,”  which  means  that  it  hasn’t  any 


stai's.  And,  if  the  salesman  finally  says, 
“This  film  is  a great  psychological  di'ama,” 
it  means  that  the  film  “has  no  story,  no 
stars  and  I don’t  understand  it  either.” 

King  was  addressing  the  annual  dinner 
of  the  London  CEA  and  illustrated  in  a 
light-hearted  vein  that,  although  he  has 
only  been  in  the  business  15  months  as  the 
new  managing  director  of  the  Shipman 
and  King  circuit,  this  good-looking  young 
ex-barrister  has  quickly  soaked  up  the 
jargon  and  cliches  of  Wardour  Street. 
Apart  from  his  sense  of  humor.  King  has 
shown  himself  to  be  a talented  politician  in 
tackling  the  problems  of  the  trade  and 
has  plenty  of  fresh  ideas  in  presenting  and 
promoting  a better  brand  image  of  cinema 
exhibition  in  this  country.  He  already  has 
been  nominated  as  vice-president  of  na- 
tional CEA  and  could  well  be  the  exhibi- 
tors’ leading  spokesman  by  1964. 

if.  if.  -k 

The  most  luxurious  theatre  in  Europe 
opened  to  a blaze  of  superlatives  and  press 
hurrahs  on  the  site  of  the  Empire  Leicester 
Square,  the  glittering  showcase  of  MGM 
for  nearly  30  years.  The  New  Empire,  after 
18  months  of  refurbishing  and  refurnish- 
ing, reopened  with  the  premiere  of 
“Jumbo.”  It  was  an  awe-inspiring  sight. 
The  theatre,  with  the  exception  of  the 
main  walls  that  divide  it  from  the  main 
street,  is  entirely  new. 

There  is  a splendidly  designed  lounge 
with  its  attractive  bar;  a superb  stairway 
leading  to  the  foyer  furnished  and  de- 
corated with  supreme  good  taste;  the  rest 
rooms  have  been  conceived  with  an  eye  to 
aesthetics  as  well  as  hygiene — quite  a 
revolutionary  approach  in  England.  And, 
as  for  the  auditorium,  the  New  Empire  has 
1,330  seats,  all  of  the  same  comfortable 
style  in  red  upholstery  to  match  the  car- 
peting, which  really  does  provide  an 
atmosphere  of  “welcoming  warmth”  in  the 
words  of  Morris  Davis,  managing  director 
of  MGM  over  here. 

At  the  opening  night  a distinguished 
audience  was  invited  to  try  an  experiment 
in  relaxing  by  sitting  right  back  and  feel- 
ing the  seats  move  back. 

if  if  if 

News  in  brief:  Alan  Kean,  former  di- 
rector of  sales  for  Anglo  Amalgamated, 
joins  BLC  in  the  same  capacity,  while 
Leslie  Faber,  whom  he  succeeds,  returns  to 
British  Lion  to  supervise  the  company’s 
UK  distribution  interests  . . . Kathleen 
Breck,  a young  actress  from  South  Africa, 
has  been  put  under  a multi-film  contract 
by  Associated  British  Picture  Corp.  and 
will  star  in  the  new  Danny  Angel  picture, 
“West  II,”  with  Alfred  Lynch,  Diana  Dors 
and  Eric  Portman.  The  film  is  set  in  the 
beatnik  belt  of  London  and  the  script  has 
been  written  by  Willis  Hall  and  Keith 
Waterhouse  . . . James  Woolf  has  signed  a 
multiple-deal  with  Columbia  to  make  three 
films  for  them.  They  are  ‘"rime  of  the 
Barracuda,”  “The  Pumpkin  Eater”  and 
“Life  at  the  Top.”  The  first  and  third  of 
these  productions  will  star  Laurence 
Harvey. 


Universal  Gets  Rights  to  'Shalake' 

HOLLYWOOD — Universal  has  acquired 
film  rights  to  Louis  L’Amour’s  novel 
“Shalake,”  with  George  Golitzin  set  to 
produce. 
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This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  Hum  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  manogms.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  thot  mark.  (Asterisk  * denotes  combination  bills.) 


^ Assignment:  Outer  Space  (AIP) 

115 

100 

90 

80 

90 

95  i 

§ Barabbos  (Col) 

300 

150 

150 

180 

200 

125 

184  1 

Bellboy  and  the  Playgirls  (SR) 

150 

145 

75 

155 

80 

121  1 

R Billy  Rose's  Jumbo  (MGM) 

180 

200 

100 

90 

175 

149  i 

g Boccaccio  '70  (Embassy) 

195 

125 

625 

200 

310 

370 

200 

225 

150 

500 

290  1 

B Centurion,  The  (PIP) 

135 

115 

75 

100 

275 

100 

100 

80 

123  1 

1 Concrete  Jungle,  The  (Fanfare) 

100 

100 

100 

65 

100 

100 

94  i 

Creation  of  Humanoids  (Emerson) 

100 

90 

125 

65 

110 

98  1 

Damon  and  Pythias  (MGM) 

125 

100 

90 

65 

65 

90 

90 

100 

110 

100 

94  i 

i Divorce — Italian  Style  (Embassy) 

160 

250 

175 

150 

100 

90 

210 

300 

179 

Eegah  (Fairway) 

100 

175 

90 

130 

100 

119 

El  Cid  (AA) 

180 

300 

250 

275 

250 

225 

250 

110 

250 

400 

285 

300 

250 

150 

130 

190 

350 

175 

300 

250 

244 

End  of  Desire  (Cont'l) 

155 

75 

90 

140 

90 

110 

Escape  From  East  Berlin  (MGM) 

100 

95 

85 

110 

100 

65 

75 

85 

100 

91 

j Forever  My  Love  (Para) 

100 

175 

170 

90 

90 

95 

90 

65 

100 

190 

70 

112 

1 Gay  Purr-ee  (WB) 

120 

95 

175 

80 

100 

100 

115 

75 

80 

75 

90 

70 

75 

96 

1 : Gigot  (20th-Fox) 

170 

125 

165 

100 

190 

140 

200 

175 

195 

250 

75 

125 

150 

160 

65 

152 

|:  Gvosy  (WB) 

190 

250 

150 

410 

195 

200 

233 

1 In  Search  of  the  Castaways  (BV) 

175 

150 

125 

200 

150 

160 

1 It's  Only  Money  (Para) 

145 

250 

115 

130 

120 

150 

190 

110 

100 

146 

1 Legend  of  Lobo,  The  (BV) 

130 

95 

100 

225 

65 

140 

125 

130 

90 

130 

110 

100 

90 

175 

125 

90 

120 

Mighty  Ursus  (UA) 

100 

100 

80 

100 

100 

100 

97 

|i  Mutiny  on  the  Bounty  (MGM) 

160 

300 

250 

200 

360 

200 

310 

210 

249 

P Payroll  (AA) 

100 

100 

95 

100 

90 

97 

pi  Phaedra  (Lopert) 

150 

300 

200 

140 

150 

250 

100 

200 

300 

199 

|:  ReptiUcus  (AIP) 

115 

100 

100 

130 

125 

80 

108 

^ Savage  Guns,  The  (MGM) 

100 

90 

65 

90 

90 

90 

65 

90 

90 

90 

100 

87 

g Son  of  Samson  (Medallion) 

100 

100 

90 

100 

80 

90 

93 

^ Sword  of  the  Conqueror  (UA) 

90 

200 

50 

65 

115 

100 

103 

B Torzan  Goes  to  India  (MGM) 

120 

150 

150 

110 

150 

90 

110 

125 

no 

105 

300 

100 

150 

125 

95 

133 

ll  Tales  of  Terror  (AIP) 

160 

130 

125 

150 

125 

140 

135 

70 

150 

125 

150 

133 

K 300  Spartans,  The  (20th-Fox) 

135 

120 

115 

180 

90 

135 

125 

75 

115 

120 

65 

200 

75 

140 

135 

95 

120 

g Tomorrow  Is  My  Turn  (Showcorp) 

130 

155 

115 

90 

100 

175 

128 

1 Tower  of  London  (UA) 

90 

110 

100 

100 

75 

95 

1 Very  Private  Affair,  A (MGM) 

100 

120 

175 

95 

100 

90 

150 

75 

115 

175 

90 

150 

100 

90 

113 

\ Viridiana  (Kingsley) 

160 

130 

165 

200 

165 

150 

100 

175 

156 

1 War  Hunt  (UA) 

110 

100 

100 

100 

100 

102 

^ War  Lover,  The  (Col) 

105 

170 

115 

180 

100 

80 

200 

100 

80 

110 

100 

90 

85 

117 

^ Warriors  Five  (AIP) 

70 

100 

115 

75 

110 

94 

I We'll  Bury  Youl  (Col) 

100 

75 

180 

65 

65 

70 

80 

175 

125 

75 

101 

P What  Ever  Happ'd  Baby  Jane?  (WB) 

170 

300 

200 

250 

165 

275 

140 

185 

250 

200 

175 

100 

200 

200 

90 

210 

155 

200 

193 

I White  Slave  Ship  (AIP) 

100 

115 

100 

80 

90 

120 

85 

100 

80 

80 

120 

135 

75 

98 

I 
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TOP  HITS 

OF  

THE  WEEK 

Individual  runs,  not  an  avcrap*. 
Listinss  art  confintd  to  openins 
week  fipurtt  on  new  releases  only. 


1.  Gypsy  (WB) 

Kansas  City 410 

Buffalo  250 

San  Francisco 200 

2.  Mutiny  on  the  Bounty  (MGM) 

Denver 360 

Cincinnati  200 

Kansas  City 200 


3.  In  Search  of  the  Castaways  (BV) 

Kansas  City 330 

Denver  200 

4.  Taras  Bulba  (UA) 

San  Francisco 250 


5.  Billy  Rose's  Jumbo  (MGM) 

Buffalo  200 


i 


I 
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'Mutiny'  Tops  Field 
In  Good  Milwaukee 

MILWAUKEE  — Showmanship  was  the 
word  along  the  avenue  for  the  grand  open- 
ing of  “The  Longest  Day”  at  the  Palace, 
with  Hollywood  lights  and  a band  blast- 
ing away.  Over  at  the  Strand,  heavy  pro- 
motion also  drew  crowds  for  the  opening 
of  “Mutiny  on  the  Bounty.”  Both  pictures 
led  the  grossers,  with  “Mutiny”  a bit  ahead 


of  “Day.” 

(Average  Is  1 00) 

Downer — The  Important  Man  (Lopert)  90 

Palace — The  Longest  Day  (20th-Fox) 275 

Riverside — In  Search  of  the  Castaways  (BV)  . . . .225 

Strand — Mutiny  on  the  Bounty  (MGM) 300 

Times — The  Virgin  Spring  (Janus);  Dreams 

(Janus),  return  runs  100 

Towne — -illy  Rose's  Jumbo  (MGM)  100 

Telenews — King  of  Kings  (MGM),  return  run  140 

Warner — Barabbas  (Col)  150 

Wisconsin — Taras  Bulba  (UA)  200 


'Gypsy'  Grabs  Scoring 
Honors  in  Mill  City 

MINNEAPOLIS — Boxoffices  were  boom- 
ing once  again  in  the  Mill  City,  with  five 
of  11  first-run  houses  grossing  over  200 
per  cent.  “Gypsy,”  opening  at  the  Cen- 
tury, outstripped  all  other  competition  with 
an  even  300  per  cent,  followed  closely  by 
“Mutiny  on  the  Bounty”  at  the  Academy 
and  “In  Search  of  the'  Castaways”  at  the 
Gopher,  both  at  250  per  cent,  and  “Phae- 
dra,” debuting  at  the  St.  Louis  Park,  at 
225  per  cent.  That  old  boxoffice  profes- 
sional “The  Wonderful  World  of  the 
Brothers  Grimm”  did  200  per  cent  in  a 
22nd  week  at  the  Cooper.  All  other  per- 
centages hovered  around  average.  Bomb  of 
the  week  seemed  to  be  “Billy  Rose’s  Jumbo,” 
where  Doris  Day’s  charm  apparently 
couldn’t  overcome  the  “circus  picture”  hex; 
business  ran  only  90  per  cent  for  the  first 
week. 


Academy — Mufiny  on  the  Bounty  (MGM) 250 

Century — Gypsy  (WB)  300 

Cooper — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinerama),  22nd  wk 200 

Gopher — In  Search  of  the  Costawoys  (BV)  250 

Lyric — The  Lion  (20th-Fox)  110 

Mann — The  Longest  Day  (20th-Fox),  11th  wk 100 

Orpheum — It's  Only  Money  (Para)  125 

State — Billy  Rose's  Jumbo  (MGM)  90 

St.  Louis  Pork — Phaedra  (Lopert)  225 

Suburban  World — Kill  or  Cure  (MGM)  100 

World — Who's  Got  the  Action?  (Para)  100 


'Castaways'  Dominates 
Omaha  Downtowners 

OMAHA — The  State  Theatre  set  the 
pace  among  local  downtown  houses  last 
week  when  “In  Search  of  the  Castaways” 
did  well  over  three  times  average  business. 
The  Omaha  reported  a bigger  second  week 
than  the  opener  for  “It’s  Only  Money.”  Al- 
though no  percentage  estimates  are  pos- 
sible for  the  new  Indian  Hills  Cinerama 
Theatre  which  Cooper  Foundation  Theatres 
has  just  opened  in  West  Omaha,  sellouts 
were  everyday  occurences  for  “The  Won- 
derful World  of  the  Brothers  Grimm.” 


Admiral — Beauty  and  the  Beast  (UA) 100 

Omaha — It's  Only  Money  (Para),  2nd  wk 175 

Orpheum — Gidget  (Col);  Gidget  Goes  Hawaiian  (Col), 

revivals  80 

State — In  Search  of  the  Castaways  (BV)  350 
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OPENING  NIGHT  TICKETS — Mrs.  Esther  L.  Green,  owner  and  general  man- 
ager of  Fepco  Theatre  Advertisers,  Omaha,  Neb.,  is  shown  with  her  husband, 
Harry  F.  Humphrey,  receiving  the  first  tickets  from  Michael  Gaughan,  manager, 
for  the  special  performance  opening  of  the  Indian  Hills  Cinerama  Theatre  Dec.  20. 
The  new  theatre  made  its  debut  with  “The  Wonderful  World  of  the  Brothers 
Grimm.” 


Omaha's  New  Indian  Hills  Theatre 
And  'Grimm'  Thrill  1st  Audiences 


OMAHA  — Entranced  audiences  viewed 
the  opening  of  the  Indian  Hills  Cinerama 
Theatre  and  came  away  with  glowing 
praise  for  “The  Wonderful  World  of  the 
Brothers  Grimm”  and  equally  lavish  com- 
ments for  Cooper  Foundation’s  new  the- 
atre. Two  screenings  were  held,  the  first 
for  press,  radio,  television  and  film  indus- 
try folk  and  one  the  next  night  as  a West 
Omaha  Sertoma  Club  benefit  for  handi- 
capped children. 

The  first  night,  even  nature  cooperated 
with  Cooper  Foundation  Theatres  for  a 
spectacular  debut.  A gentle  snowfall  gave 
the  burnt-orange,  circular  building  bathed 
in  floodlights  an  aura  of  enchantment  as 
theatregoers  approached  the  area  in  West 
Omaha  with  its  spacious  parking  grounds. 
The  guests  were  even  more  enchanted 
when  they  entered  the  beautifully  deco- 
rated foyer  and  moved  into  the  tastefully 
colored  auditorium  and  balcony. 

The  Indian  Hills  is  the  first  new  conven- 
tional theatre  built  in  Omaha  since  the 
completion  of  the  Center  Theatre  in  1946. 

The  million-dollar  Indian  Hills,  owned 
by  Swanson  Enterprises  and  operated  by 
the  Cooper  Foundation,  which  earlier  this 
year  opened  similarly  designed  theatres  in 
Denver  and  Minneapolis,  is  in  the  heart  of 
the  pi'ime  residential  area  of  Omaha  and 
will  have  a row  of  medical  quarters  in  a 
separate  building  to  the  rear. 

Special  guests  at  the  Thursday  night 
preview  inc'uded  George  Pal,  producer  and 
director  of  “The  Wonderful  World.”  He  had 
a good  word  for  patrons  who  yearn  for  the 
“good  old  days”  of  the  family-type  enter- 
tainment. 

“We’re  approaching  a new  era,”  he  said. 
“The  trend  seems  to  be  toward  a return  to 
pictures  that  parents  can  take  their  chil- 


dren to  see.  That  hasn’t  been  the  case  for 
many  years.  But  I think  the  pendulum  is 
swinging  the  other  way.” 

Pal  pointed  out  he  had  quite  a time  get- 
ting “Wonderful  World”  produced. 

“I  first  tried  to  sell  the  idea  to  major 
studios  in  1954,”  he  said.  “Nobody  was  in- 
terested in  making  that  kind  of  picture.  I 
was  told  that  it  would  never  sell  unless  I 
had  one  of  the  brothers  having  a love 
affair  with  the  other’s  wife — or  some  such 
thing.” 

He  said  he  threw  the  script  in  a trunk 
and  waited.  His  Puppetoons  won  him  sev- 
eral Academy  awards  since  his  arrival  in 
this  country  from  his  native  Hungary  in 
1938. 

“I’ve  been  very  fortunate,”  he  said.  “I 
came  here  with  a bag  of  puppets — nothing 
else.  The  things  that  have  come  my  way 
could  happen  only  in  America.” 

The  three-hour  spectacle  at  the  Indian 
Hills,  aimed  to  dazzle  children,  captivated 
its  adult  audiences  as  well. 


AMERICAN  THEA.  SPLY.  CO.,  Sioux  Falls,  S.  D. 

DES  MOINES  THEA.  SPLY.  CO.,  Des  Moines,  la. 
MINNEAPOLIS  THEA.  SPLY.  CO.,  Minneapolis,  Minn. 

HURLEY  SCREEN  COMPANY.  INC. 

96-17  Northern  Blvd.  Corona  68,  N.  Y. 
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■^^ork  is  progressing  at  Cooper  Foundation’s 
Cooper  Theatre  downtown  for  the  re- 
opening late  this  month  with  “Mutiny  on 
the  Bounty.”  The  screen  is  being  torn 
down  and  completely  changed  for  the 
70mm  projection  equipment  which  is  being 
retmned  to  the  Cooper  from  the  Dundee 
Theatre  . . . James  Sparks,  former  UA 
salesman,  stopped  to  visit  old  friends  on 
Filmrow.  Sparky,  his  wife  and  two  chil- 
dren were  en  route  from  Indianapolis  to 
Colorado  for  the  Christmas  holidays. 

Bill  AVink,  Allied  Artists  office  manager, 
went  to  a television  studio  to  hear  his 
daughter  sing  with  the  Notre  Dame  Acad- 
emy chon-  and  found  himself  being  tele- 
vised. Bill  had  been  given  a seat  on  the 
front  row  of  the  audience  and  the  produc- 
tion boss  asked  Bill  and  a few  others  near 
him  to  clap  time  when  two  little  dancers 
from  Glenwood,  Iowa,  did  the  polka.  Ap- 
parently the  cameraman  caught  Bill  being 
carried  away  keeping  time  and  the  camera 
gave  him  almost  as  much  attention  as  the 
dancers.  From  there  the  Winks  went  to 
the  Academy  to  round  out  a full  day 
watching  the  annual  Christmas  variety 
show. 

Morrie  Smead,  who  has  the  Liberty  and 
Strand  theatres  in  Council  Bluffs,  left  on 
his  annual  winter  pilgrimage  to  California. 
He  planned  to  attend  the  Rose  Bowl  game 
and  visit  in  the  area  for  a number  of 
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weeks.  Dolores  Kramper,  Universal  booker, 
also  is  in  California  on  vacation  . . . Opal 
Woodson,  United  Artists  office  manager, 
took  the  last  week  of  her  vacation  to  visit 
her  sister  in  Denver. 

Roger  Blunt,  operator  of  the  Strand  at 
Milford,  Iowa,  put  on  his  farming  hat  to 
shell  corn  . . . Charles  Legg  of  the  Chief 
Drive-In  at  Estherville,  Iowa,  is  still  under 
the  doctor’s  care  but  doing  well  after  hos- 
pital treatment  . . . Erma  DeLand,  UA 
booker,  spent  Christmas  with  her  family 
at  Osceola.  It  was  near  her  hometown  that 
a Des  Moines  couple  and  their  five  sons 
drowned  when  their  car  went  off  the  high- 
way and  overturned  in  backwater  of  the 
Platte  river.  The  bodies  were  taken  to 
Osceola. 

Bob  Hirz,  Warner  manager,  is  not  ready 
to  call  himself  a master  photographer  after 
trying  to  film  basketball  action  at  Platts- 
mouth  High  School.  Bob  is  a member  of 
the  school  board  and  was  given  the  job  of 
filming  all  the  school’s  football  games.  He 
had  great  success  at  that  but  as  for  basket- 
ball, he  admits  “that’s  something 
different!” 

Exhibitors  on  the  Row  included  Nebras- 
kans A1  and  Leonard  Leise  of  Hartington 
and  Randolph;  Jack  March,  Wayne;  Slim 
Frasier,  Havelock;  Sid  Metcalf,  Nebraska 
City ; Phil  Lannon,  West  Point,  and  lowans 
Arnold  Johnson,  Onawa;  H.  P.  Carleton, 
Griswold;  Val  Gorman  and  wife  Susie, 
Corning;  Max  Shoemaker,  Tabor;  Cecil 
Waller,  Red  Oak,  Heinie  Saggau,  Denison, 
and  S.  J.  Backer,  Harlan. 


“All  the  Way  Home,”  David  Susskind 
production  for  Paramoimt,  was  screenplayed 
by  Phil  Reisman  jr.  from  the  original  work 
of  James  Agee. 


• Higher  concession  soles. 

• Merchant  advertising. 


• Constant  date  strip  projection  at  bottpm 
of  screen  during  coming  attraction 
trailers. 

• Song  slide  presentation. 

• Color  embellishment  of  screen  during 
showing  of  titles  and  black  and  white 
film. 

• Show  pictures  of  lost  children. 

• Call  doctors  during  show. 

• Colored  screen  surround  projection 
during  running  of  shorts. 


Call  or  write  /our  nearby  N.T.S.  branch  . . . 
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National 

THEATRE  SUPPLY  COMPANY 


wrnmMuMiaimlk  ■ v 


Premiere  Is  Birthday 
Party  for  Injured  Boy 

OMAHA  — The  benefit  opening  of 
“The  Wonderful  World  of  the  Broth- 
ers Grimm,”  sponsored  by  the  West 
Omaha  Sertoma  Club  at  the  new  mil- 
lion-dollar  Indian  Hills  Theatre,  was 
turned  into  a birthday  party  for  little 
Joe  Grimm,  9-year-old  Harrison,  Neb., 
boy. 

When  George  Pal,  producer  of  the 
film,  learned  that  Joe  was  being  re- 
leased from  an  Omaha  hospital,  after 
six  months  of  skin  grafts  and  treat- 
ment due  to  serious  burns  suffered  in 
a gasoline  explosion,  on  the  opening 
day  of  “Grimm,”  which  also  was  Joe’s 
birthday,  the  producer  gave  Joe  an 
airline  ticket  to  get  him  home  for 
Christmas.  Harrison  is  472  miles  west 
of  Omaha. 

In  addition.  Pal  invited  the  parents 
and  two  brothers  of  Little  Joe  to  at- 
tend the  premiere  with  him  at  the 
Indian  Hills  Theatre,  and  wound  up 
the  program  by  having  the  Boys  Town 
and  Omaha  Symphonic  choirs  sing 
happy  birthday.  ’The  choirs,  on  the 
Indian  Hills  stage,  were  on  radio  and 
TV. 


Tent  16  Party  Big  Success 

OMAHA — Don  Shane,  Tii-States  'The- 
atres city  manager  and  chief  barker  of 
Variety  Tent  16,  said  the  annual  Christmas 
party  at  the  Sharaton-Fontenelle  Hotel 
was  a big  success. 

He  reported  the  ticket  sales  were  good 
but  that  the  process  of  completing  the 
count  and  expenses  would  not  be  finished 
for  a while.  A Conant  employe,  Evelyn 
Crouch,  will  receive  the  five-day  trip  to 
Las  Vegas. 


DES  MOINES 

Congratulations  to  Eldora’s  Harrison  Wol- 
cott of  the  New  Grand  Theatre  there, 
and  best  wishes  for  a successful  term  as 
National  Allied  regional  vice-president. 
Wolcott,  secretary-treasurer  of  Iowa 
Allied,  was  elected  one  of  three  regional 
vice-presidents  at  the  recent  Cleveland  Na- 
tional Allied  confab. 

Mrs.  Bill  Curry,  wife  of  the  Iowa  United 
Theatres’  Irishman,  was  the  winner  of  a 
three-day  stay  at  the  Las  Vegas  Desert  Inn, 
top  prize  offered  at  the  Variety  Club’s  holi- 
day party.  Along  with  the  hotel  exp>ense 
went  $100  in  cash.  'The  Las  Vegas  prize  is 
good  until  next  October.  The  Currys  en- 
joyed the  Christmas  season  at  home  with 
the  family,  including  a son  back  for  the 
holidays  fi’om  Creighton  and  a daughter 
home  from  the  State  College  of  Iowa  cam- 
pus at  Cedar  Falls. 

The  Don  Bloxhams,  also  of  Iowa  United, 
spent  Chi’istmas  with  relatives  in  Sioux 
City.  Mrs.  Bloxham  was  another  Variety 
party  prize  winner.  To  her  went  a 
f’orist’s  gift  certificate  and  a due  bill  for 
two  diimers  at  a local  restaurant.  As  a re- 
sult, wags  report  that  Don  has  plans  to 
send  his  wife  a corsage  and  take  her  out 
for  supper. 

New  Yorkers  Carl  Olson  and  wife  were  in 
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'Birth  of  a Nation'  Producer  Turns 
Out  Book  About  the  Famous  Picture 


Des  Moines  visiting  relatives  over  the  yule 
holiday.  Olson,  assistant  to  the  general 
sales  manager  of  United  Artists,  formerly 
was  UA  manager  here  . . . Paramount’s 
Nebraska  booker  Ken  Bishard  was  on  vaca- 
tion from  the  local  branch  over  the  Christ- 
mas season  . . . Midnight  shows  heralded 
the  New  Year  in  sevei'al  Des  Moines  film 
houses  and  drive-ins  . . . “The  Lion,’’  which 
opened  at  the  Des  Moines  Theatre  on 
Christmas  Day,  was  ushered  in  with  a 
variety  of  promotions,  including  a “phone 
book  safaii.’’  For  this  one,  radio  station 
KIOA  asked  contestants  to  thumb  the 
phone  book  and  list  all  persons  with  last 
names  of  animals.  To  the  longest  list  com- 
piled went  prizes.  Also,  a lifesize  stuffed 
lion  was  on  display  in  the  theatre  and  at 
traffic-heavy  shopping  centers.  At  each 
place,  the  public  registered  for  the  free 
lion  which  was  given  away  from  the  the- 
atre stage  on  the  26th. 

Sympathy  to  Harold  McKinney,  past  chief 
barker  of  the  Variety  Club  and  a partner 
in  Iowa  Film  Delivery.  His  mother  Maxine 
McKinney,  75,  died  of  a heart  attack  in  Des 
Moines  December  18  . . . B&I  booking 
agency  chief  Bert  Thomas  and  wife  spent 
Christmas  in  Knoxville  with  their  daugh- 
ter, son-in-law  and  grandchildren.  Bert’s 
son-in-law  is  the  Knoxville  basketball 
coach  . . . Bev  Mahon  ran  some  eye-catch- 
ing ads  on  his  Santa-Rama  show.  The  fea- 
ture was  “The  Snow  Queen,”  with  “Gala 
Day  at  Disneyland”  and  “Toy  Tinkers”  as 
bonuses  . . . Ray  Cox  of  Central  States  ac- 
counting department  was  back  on  the  job 
after  being  hospitalized. 

A HAPPPY  NEWSY  YEAR! 


MILWAUKEE 

J^epresentatives  from  all  segments  of  the 

entertainment  industry  numbering  about 
150,  gathered  at  Marcus’  Pfister  Hotel  for 
the  first  annual  all-entertainment  industiT 
Christmas  party  sponsored  by  the  Variety 
Tent  14.  Chief  Barker  Johnny  Reddy  of 
radio  station  WOKY  and  executive  secre- 
tai*y  Hugo  Vogel  both  agreed  the  affair  was 
a huge  success.  Net  proceeds  were  ear- 
marked for  the  epilepsy  clinic  at  Mount 
Sinai  Hospital,  to  which  the  Variety  Club 
in  the  past  five  years  has  contributed  up- 
wards of  $125,000. 

Salome  Jens,  who  appeared  at  the  Towne 
Theatre  here  last  year  to  plug  “Angel 
Baby,”  was  with  her  parents,  Mr.  and  Mrs. 
Arnold  Jens,  at  Pewaukee  Lake  for  the 
holidays.  The  Jens,  who  operate  a night 
spot  on  the  lake,  intimated  that  Miss  Jens 
might  be  married  during  the  holidays  to 
actor  Ralph  Meeker  who  at  present  is 
making  a picture  in  Hollywood. 

Both  John  McKay,  manager  of  the  River- 
side Theatre,  and  Joe  Reynolds,  manager 
(Continued  on  following  page) 


MILWAUKEE — Roy  E.  Aitken  of  nearby 
Waukesha,  famous  for  his  production  of 
“The  Birth  of  a Nation”  during  the  silent 
motion  picture  era,  has  annoimced  the 
completion  of  a book  he  has  titled,  “The 
Birth  of  a Nation  Story.” 

In  a letter  to  the  writer,  Aitken  says  the 
book,  co-authored  by  A1  P.  Nelson,  prominent 
writer,  will  appear  on  the  bookstands  early 
in  1963  in  both  hardcover  and  paperback 
editions.  He  says  they  spent  five  years 
gathering  data  and  writing  the  book.  “Re- 
search took  us  to  Washington,  D.C.,  to  the 
New  York  Museum  of  Modern  Ai'ts,  and  to 
tea  and  conferences  at  the  New  York  apart- 
ment of  Lillian  Gish,  silent  picture  star, 
once  on  our  payroll.” 

Aitken  spoke  of  the  hundreds  of  docu- 
ments and  movie  histories  examined  and 
checked,  as  well  as  stacks  of  newspaper 
clippings  and  movie  magazine  articles.  He 
said  many  well-known  people  contributed 
information  to  the  writing  of  the  book.  They 
include  Hedda  Hopper;  Mae  Marsh,  a star 
in  the  movie;  the  Gish  sisters;  Wallace 
Walthall  of  Dallas  (brother  of  Henry  Wal- 
thall who  played  the  Little  Colonel  in  the 
movie) ; the  late  Margaret  Mitchell,  author 
of  “Gone  With  the  Wind”;  Anita  Loos, 
script  writer  for  the  Aitkens,  1911-1915; 
Gloria  Swanson;  Mary  Pickford  and  Clark 
Wilkinson,  Baraboo,  Wis.,  movie  history 
hobbyist  and  others. 

The  Aitkens,  Roy  and  his  late  brother 
Harry,  entered  the  movie  business  in  Chicago 
in  1905  by  establishing  four  nickelodeons  in 
the  downtown  area.  Later  they  sold  the 
nickelodeons  and  entered  the  film  exchange 
field.  In  partnership  with  the  late  John  R. 
Fi'euler,  who  some  years  ago  returned  to 
Milwaukee  to  operate  the  Atlantic  and 
Century  theatres,  they  established  film  ex- 


Columbia  Trailers 
Retains  Jack  Atlas 

From  Western  Edition 

LOS  ANGELES — Jack  Atlas,  head  of  the 
Columbia  Pictures  trailer  department,  has 
been  handed  a new  contract.  As  the  in- 
dustry’s only  company  to  create,  produce 
and  distribute  its  own  theatre  trailers, 
Columbia  also  has  initiated  and  developed 
a comprehensive  program  of  “showman- 
ship services”  for  its  many  producers  in 
Hollywood  and  abroad,  covering  all  chan- 
nels of  film  promotion. 

Expansion  of  the  department’s  activities 
to  promote  Columbia’s  feature  pictures, 
includes  behind  the  scenes  short  subjects. 


changes  here,  in  St.  Louis  and  St.  Joseph, 
Mo.,  and  also  purchased  some  theatres. 

Said  Roy,  “Our  payroll  from  1912  through 
1917  included  such  famous  directors  as 
David  W.  Giiffith,  who,  incidentally,  claims 
he  owns  ‘Birth  of  a Nation’;  Thomas  Ince 
and  Mack  Sennett.  We  also  hired  Charles 
Chaplin,  Douglas  Fairbanks,  Norma  Tal- 
madge.  Fatty  Ai-buckle,  Mable  Normand  and 
many  other  budding  stars. 

The  “Birth  of  a Nation’  ran  48  consecutive 
weeks  at  the  Liberty  Theatre,  New  York, 
1915-1916,  he  said,  at  the  then  unheard  of 
price  of  $2  per  ticket.  It  was  shown  in  top 
theatres  thi'oughout  the  country  at  similar 
prices.  Even  today,  the  film  is  shown  in 
public  theatres  in  the  United  States,  Eng- 
land and  Denmark;  in  colleges,  universities 
and  in  art  theatres.  It  was  shown  in 
Kenosha,  December  1,  2. 

Although  Griffith  claims  ownership, 
Aitken  says  the  book  indicates  actual  owner- 
ship to  the  film  rests  with  the  Epoch  Pro- 
ducing Corp.,  of  which  Aitken  owns  majority 
stock. 

The  highly  controversial  film  (because  of 
the  racial  scenes  from  the  Civil  war  and 
Reconstruction  era)  has  often  aroused  the 
opposition  of  specialized  groups.  In  a poll 
in  1952,  however,  he  said,  “Birth  of  a 
Nation”  was  voted  the  most  important  mo- 
tion pictm-e  in  the  first  50  years  of  the  in- 
dustry. 

“Matter  of  fact,”  said  Aitken,  “in  our 
research,  we  uncovered  so  much  material 
about  the  early  movie  days,  we’ve  decided 
to  write  a second  book.  In  it,  we  will  in- 
corporate much  of  the  data  we  could  not 
get  into  ‘The  Birth  of  a Nation  Story.’  ” 

The  Aitken  boys  operated  a farm  near 
Waukesha  before  they  went  into  the  movie 
business. 


sales  subjects  for  exhibitors,  special  teaser 
trailers,  TV  spots,  TV  featui’ettes  and 
newsreels  for  both  theatre  and  TV.  During 
the  past  12  months,  of  the  144  trailers  pro- 
duced, 119  were  made  available  at  no  charge 
to  exhibitor  accounts  for  either  theatrical 
exhibition  or  telecasting. 

* * * 

Ernest  Nims  has  joined  the  executive 
staff  of  Edward  Muhl,  Universal  vice-presi- 
dent in  charge  of  production.  Nims,  pre- 
viously was  with  Universal  from  1946  to 
1958,  serving  as  editorial  executive. 


Location  sites  are  being  sought  in  and 
around  the  New  York  harbor  and  docks 
for  filming  part  of  Charles  Schneer’s  “The 
Village  That  Wandered,”  a Columbia  re- 
lease. 
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MINNEAPOLIS 


After  the  usual  round  of  Christmas  and 
New  Year's  parties  (during  which  no 
casualties  were  reported),  Minneapolis 
theatremen  decided  to  paint  the  town 
Technicolored  as  a final  salute  to  the  old 
year:  on  New  Yeai"’s  Eve,  seven  out  of  eight 
Loop  movies  were  in  color ; the  only  holdout 
being  the  black-and-white  “The  Longest 
Day”  at  the  Mann  . . . State  Theati’e  had  a 
one-day  showing  of  Tony  Curtis’  new  pic- 
ture, "40  Pounds  of  Trouble,”  on  New 
Year's  Eve,  then  resumed  their  regular  en- 
gagement, “Billy  Rose’s  Jumbo,”  New 
Year’s  Day. 

Alis  Kenealey,  booker  at  National  Screen 
Service  retiring  after  20  years  with  the 
firm,  was  guest  of  honor  at  a farewell  din- 
ner held  for  her  December  27  at  the  Nor- 
mandy Hotel  . . . Towne  Theatre,  Fargo, 
N.D.,  got  quite  a scare  last  week.  A 19- 
year-old  Fargo  youth  got  drunk  and  dialed 
a series  of  telephone  bomb  warnings  to 
both  the  Towne  and  the  Fargo  airport.  The 
youth  was  apprehended  and  given  a jail 
sentence  . . . Henry  Bailey,  former  operator 
of  the  Eagle  Theatre  in  Eagle  Bend,  died 
after  a long  illness.  He  was  57. 

As  an  added  attraction  dming  “The  Lion” 
engagement,  the  Lyric  Theatre  is  also 
playing  “Football  Highlights  of  1962”  and, 
according  to  Manager  Bob  Thill,  the  short 
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WAHOO  is  the 
ideal  boxofFice  attraction 
to  increase  business  on  your 
"off-nights".  Write  today  for  com- 
plete details.  Be  sure  to  give  seat- 
ing or  car  capacity. 


HOLLYWOOD  AMUSEMENT  CO. 


3750  Oakton  St. 


Skokie,  tllmois 


Tbe  Quality  U The  Fbest  . . . 
And  The  Service  The  Fattest 


1327  So. 
Wabash 
Chicago 


subject  has  received  excellent  response. 
One  reason  is  that  the  much  disputed 
Minnesota-Wisconsin  game  is  included  in 
the  footage,  and  Minnesota  Amusement 
didn’t  overlook  this  fact  in  the  newspaper 
ads.  Football,  thy  name  is  boxoffice. 

Censorship  Rides  Again  Dept.:  the  Hous- 
ton County  Farm  Bureau  at  its  convention 
in  Caledonia  adopted  a resolution  to  con- 
demn what  was  termed  “unwholesome” 
motion  pictures.  Fine  and  dandy,  I sup- 
pose, but  what  invariably  happens  in  these 
instances  is  that  the  wrong  pictures  are 
condemned  for  the  wrong  reasons.  What 
qualifications  a bunch  of  Minnesota  farm- 
ers have  as  experts  of  the  cinema  and 
morality,  I suppose  we’ll  never  know. 

Jack  Geller,  president  of  Strand  Auto 
Ramp,  Inc.,  believes  that  “with  the  coming 
of  Dayton’s  new  store”  the  downtown  busi- 
ness area  of  St.  Paul  has  a big  future,  and 
is  considering  a long-range  plan  to  replace 
the  old  Strand  Theatre  which  he  owns  but 
does  not  operate  with  a new  showcase  com- 
bined with  parking  ramps  and  shops.  The 
present  Strand  Theatre  is  now  being  op- 
erated as  a Mann  sub-run  house.  No  im- 
mediate plans  have  been  made. 

Tom  Martin,  manager  of  the  Century 
Theatre,  is  making  sure  everyone  can  read 
his  canopy  from  both  Hennepin  and  Nicol- 
let avenues.  He  has  full-size  cut-out  day- 
glo letters  spelling  out  “Gypsy,”  and  it 
really  brightens  up  Seventh  street  . . . 
Parkway  Theatre,  South  Minneapolis,  has 
undergone  extensive  indoor-outdoor  re- 
decoration. A spanking  new  red  and  white 
theatre  front  and  marquee  now  graces 
Chicago  avenue. 

Northeast  Minneapolis’  Hollywood  Theatre 
was  robbed  before  the  holidays.  Burglars 
pried  open  a front  door  with  a crowbar, 
and  rifled  the  cashier’s  office.  Extent  of 
the  loss  was  not  disclosed  . . . J.  T.  Mc- 
Bride, branch  manager  at  Paramount,  re- 
turned New  Year’s  Eve  after  a vacation  in 
his  hometown,  St.  Louis  Mo.  . . . The  Star 
Theatre,  Selby,  S.D.,  will  close  JanuaiT  31 
. . . John  Winslow,  projectionist  at  the 
Mann  Theatre,  died  here  at  the  age  of  64 
. . . This  reporter  attended  a sneak  preview 
of  Paramount’s  “Papa’s  Delicate  Condi- 
tion” at  the  Orpheum  Theatre  last  week. 
The  house  was  packed  and  audience  re- 
sponse was  terrific.  Jackie  Gleason  carried 
the  whole  show. 

Filmrow  on  the  move:  Jack  Bradley,  head 
of  Independent  Film  Service,  Inc.,  and  Na- 
tional Film  Service,  moved  from  72  Glen- 
wood  on  January  1.  Back  room  inspection 
and  shipping  facilities  are  now  at  527 
North  7th  St.,  while  his  office  is  at  74 
Glenwood,  next  door  to  the  old  site.  Ralph 
Pielow’s  Quad-States  Theatre  Service  has 
moved  from  72  Glenwood  to  1000  Currie, 
the  ground  floor  of  the  old  Warner  Bros, 
building. 


Internationally  acclaimed  Paris  high- 
fashion  designer  Yves  St.  Laurent  will 
create  a wardrobe  for  a motion  pictm'e  for 
the  first  time  in  his  career  when  he  designs 
the  clothes  worn  by  Capucine  and  Claudia 
Cardinale  in  UA’s  “The  Pink  Panther.” 


Elsa  Cardenas  Cast 
In  Elvis  Presley  Film 

From  Western  Edition 

HOLLYWOOD — The  No.  1 female  star  of 
Mexico,  Elsa  Cardenas,  was  signed  by  Hal 
Wallis  to  star  with  Elvis  Presley  in  “Fun 
in  Acapulco,”  for  Paramount  release. 

* * itn 

Due  to  star  wit’i  Pat  Boone  in  “Evil 
Come,  Evil  Go,”  are  Barbara  Eden  and  Jack 
Klugman.  The  Robert  L.  Lippert  produc- 
tion for  20th-Fox  was  scripted  by  Rod 
Serling.  Buzz  Kulik  directs. 

* » * 

Rod  Lauren  has  been  signed  to  star  and 
sing  the  title  song  in  “Tomorrow  You  Die,” 
now  shooting  with  Kent  Taylor,  Alan  Hale 
jr.  and  Allison  Hayes. 

« « tf; 

Producer-director  Howard  Hawks  has 
signed  Charlene  Holt,  23 -year-old  Texas 
beauty,  to  make  her  film  debut  in  “Man’s 
Favorite  Sport?”  for  which  Rock  Hudson, 
Paula  Prentiss  and  Maria  Perschy  have 
already  been  cast.  She  is  the  second 
Hawks’  discovery  to  be  signed  for  the  Gi- 
braltar-Laurel-Universal production.  He 
brought  Miss  Perschy  to  Hollywood  from 
Europe. 


MILWAUKEE 


(Continued  from  precediiig  page) 
of  the  Towne,  report  the  Golden  Age  mem- 
bership is  increasing  by  about  50  new  re- 
cruits a week.  Persons  over  60  sign  a mem- 
bership card  costing  50  cents,  which  when 
duly  recorded  brings  them  their  member- 
ship card  entitling  each  one  to  attend  all 
except  roadshows  at  50  cents  per  admis- 
sion. To  date,  the  list  has  some  11,000 
members.  Most  attend  the  matinees, 
which  according  to  the  managers  is  fine, 
since  that  is  the  period  when  there  are 
more  seats  available.  About  400  attend  at 
least  once  each  week,  and  would  return 
oftener  if  the  program  changed. 

Heavy  promotion  was  the  order  of  the 
day  along  the  Avenue  here  for  “The  Long- 
est Day”  and  “Mutiny  on  the  Bounty.”  At 
the  Palace,  Milt  Harman,  manager,  had 
Hollywood  lights  and  a band  out  front  to 
ballyhoo  “Longest  Day.”  At  the  Strand, 
Estelle  Steinback  greeted  the  folks  appear- 
ing in  blac’-c  ties  for  the  opening  of 
“Bounty.” 

“Because  the  theatre  screen  is  an  ideal 
medium  through  which  the  retail  jeweler 
can  reach  a large  audience  of  young  peo- 
ple at  a relatively  low  cost,  we  have  de- 
veloped a completely  new  series  of  dramatic 
theatre  commercials”  . . . quotes  from  the 
A.  H.  Pond  Co.  More:  “Produced  in 

glorious  Eastman  Color  for  added  impact 
and  prestige,  the  new  films  present  ro- 
mantic, real-life  situations  that  show  the 
giving  and  receiving  of  Keepsake  Diamond 
Rings.”  The  aforesaid  is  for  the  benefit  of 
exhibitors  seeking  commercial  ads.  It 
means  contacting  your  local  retail  jeweler's. 


Assigned  to  PT-109  Music 

From  Western  Edition 

HOLLYWOOD — The  composing  and  con- 
ducting of  the  musical  score  for  Warner 
Bros.  “PT-109,”  has  been  assigned  William 
Lava  and  Howard  Jackson. 
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Dramatic  architectural  design  is  a feature  of  the  new  1,000-seat  theatre  under  construction  in  the  Rolling  Hills 
Plaza  Shopping  Center,  Torrance,  Calif.,  by  California  Sterling  Theatres,  Inc.  A spring  opening  is  planned. 


featuring 

^Leutre 


C^onstruction  and  J/^enovation 


“LAWRENCE  OF  ARABIA”  is  an  epic  film  in  the  tradition  of  “Ben  Hur”  and  “Around  the 
World  in  80  Days”.  After  4 years  of  work  and  19  months  of  shooting,  Sam  Spiegel  and  David  Lean 
call  it  “the  most  exciting  film  they’ve  ever  produced.”  Every  shot  in  the  picture  was  conceived  specifi- 
cally for  the  tremendous  impact  of  the  big  70mm  screen.  And  it  will  be  available  only  to  those  theatres 
equipped  to  show  it  as  it  is  meant  to  be  shown. 

A Columbia  Pictures  release,  “Lawrence”  is  one  of  many  great  attractions  released  or  planned  in 
70mm.  To  cash  in  on  them,  you  must  be  equipped  to  show  them  in  all  their  spectacular  brilliance.  With 
Norelco  Universal  70/35  projectors,  you  not  only  have  the  world’s  finest  and  most  thoroughly  proven 
70mm  equipment — but  in  less  than  4 minutes  you  also  have  the  most  modern,  rugged  and  trouble-free 
35mm  mechanism,  too ! 


For  today  and  tomorrow,  Norelco  70l35  is  your  ivisest  investment. 


/Vorelco^ 


MOTION 

PICTURE 

EQUIPMENT 

DIVISION 


NORTH  AMERICAN  PHILIPS  COMPANY,  INC.  100  EAST  42ND  STREET,  NEW  YORK  17,  NEW  YORK  • OXFORD  7-3600 
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WAGNER  THEATRE 
ATTRACTION  PANELS 


Signs 
of  Good 
Box  Office 


■ More  theatres  incorporate 
Wagner  attraction  panels  in 
their  marquees  than  any  other 
type. 

• 24-hour  visibility 

• Immediate  passer-by  impact 

• Low-cost,  years  of  service 

• Fast  letter  changeability 

One  man  using  the  patented 
Wagner  Mechanical  Hand  can 
change  your  message  in  min- 
utes, without  ladders.  Patented 
tapered-slot  letters  won’t  slip 
out  of  place  or  fall  off  the  board. 
Window-type  panels  are  avail- 
able in  any  size,  are  readily  serv- 
iced without  removing  frames. 

Mail  the  coupon  for  display 
ideas  and  specific  information 
about  Wagner  attraction  panel 
components. 


Wagner  Sign  Service,  Inc. 

218  South  Hoyne  Avenue,  Chicago  12,  Illinois 

□ Please  send  more  information  about  Wagner 
Theatre  Attraction  Panels 

□ Please  send  the  name  of  my  nearest  Wagner  product  dealer 


oddress- 
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JANUARY  7,  1963 


Never  before,  it  seems  to  this 
writer,  has  theatre  design  been  so  truly 
beautiful  as  it  is  today. 

The  ornate  movie  palaces  of  earlier 
decades  thrilled  their  patrons,  it  is  true, 
but  people  today  are  living  in  the  space 
age,  and  their  vision  and  concepts 
have  taken  on  new  dimensions.  The 
esthetic  desire  is  for  space,  light,  soar- 
ing heights  and  harmonious  colors. 

All  of  these  elements  are  to  be  found 
in  the  new  theatres  which  have  been 
opened  in  the  last  year  or  so  and  in 
those  under  construction  or  soon  to 
get  under  way. 

It  may  be  that  one  reason  theatre 
architects  today  ore  able  to  sketch 
more  expansively  lies  in  the  trend  to 
outlying  or  shopping  center  locations 
where  ground  space  is  not  limited,  as 
in  downtown  areas,  and  where  the 
suburban  atmosphere  indicates  more 
open  treatment. 

Much  of  the  beauty  of  the  new  the- 
atres results,  too,  from  the  architect's 
imaginative  use  of  the  many  new 
building  materials  available  now. 

Older  theatres  all  over  the  country 
have  been  modernized  in  the  tremen- 
dous amount  of  updating  during  the 
past  year  and,  here  again,  the  archi- 
tects have  displayed  great  ingenuity 
in  creating  contemporary  design  and 
atmosphere  within  existing  walls,  and 
designing  new  fronts  and  marquees 
which,  while  compatible  with  neigh- 
boring buildings,  are  distinctively 
“theatre." 

In  this  big  wave  of  updating  and  new 
construction,  behind  the  architect 
stands  the  exhibitor  v/ho  underscored 
his  faith  in  the  motion  picture  industry 
by  his  investment.  Hats  off  to  both,  and 
may  the  big  wave  swell  in  1963. 
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ON  THE  COVER 

Designed  by  Architect  Roland  Decker  Pierson,  the  $486,000 
Rolling  Hills  Theatre  will  be  oriented  toward  comfort,  convenience 
and  elegance.  As  part  of  the  shopping  center,  parking  will  be  ample 
and  close.  The  auditorium  will  have  staggered  seating  on  wide 
centers,  the  newest  of  technical  equipment  for  projection  and  sound, 
such  as  70mm  projection  and  eight-track,  transistorized  sound,  and 
will  also  be  able  to  accommodate  Cinerama. 

Split-faced  concrete  masonry  units  will  comprise  the  exterior  and 
interior  walls  which  will  give  an  integrally  colored  and  textured 
outside  surface,  as  well  as  efficient  acoustic  treatment  within.  The 
roof  will  be  of  steel  deck  and  light-weight  concrete  construction, 
complimenting  the  same  fire  resistive  qualities  as  used  elsewhere  in 
the  theatre.  The  air  conditioning  will  be  a four-zone,  80-ton  system. 


I.  L.  THATCHER,  Managing  Editor 

The  MODERN  THEATRE  Section  of  BOXOFFICE  is  included  in  the  first  issue  of  eoch  month. 
Editorial  or  general  business  correspondence  should  be  addressed  to  Associated  Publications, 
825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  Wesley  Trout,  Technical  Editor;  Eastern  Repre- 
sentative: D.  M.  Mersereou,  1270  Sixth  Ave.,  Rockefeller  Center,  New  York  20,  N.  Y.; 
Central  Representatives:  Louis  Didier,  Jock  Broderick,  5809  N.  Lincoln,  Chicogo  45,  ML, 
Western  Repwesentotive:  Wettstein,  Nowell  & Johnson,  Inc.,  New  York  Life  Bldg.,  2801  West 
sixth  St.,  Los  Angeles  57,  Calif. 


'COCA-COLA'*  ANO  "CONE"  AAC  KeOIATEACO  TNAOE-MAAKS 


tICH  lOCNTlAV  ONLY  THE  AAOOUCT  OP  THE  COCA-COLA  COMAANV. 


Could  be  you  need  a dis- 
penser that  serves  two  quality 
drinks  simultaneously... Coca-Cola 
and  another  favorite— carbonated 
or  plain.  It  takes  up  very  little  count- 
er space  and  is  economical  to  pur- 
chase and  operate.  Why  not  ^et 


the  Muttip/ex 


and  put  your  present  dispenser  to  rest! 


(could  be  it’s  worth  more  retired ...  than  tired) 


See  your  representative  for  Coca-Cola  or  write:  Man- 
ager, Vending  and  Equipment,  Fountain  Sales  Dept., 
The  Coca-Cola  Company,  P.O  Drawer  1734,  Atlanta  1,  Ga. 
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Design  of  the  new  Hillside  Theatre  in  the  Hillside  (III.)  Shopping  Center  is  a symphony  of  glass,  stone, 
brick  and  metal  screen.  An  interesting  effect  is  achieved  in  the  lobby  ceiling  which  follows  the  rise  of 
the  stadium-type  auditorium  which  is  up  two  ramps.  Lighting  is  distinctive. 


modern  hanging  fireplace.  Free  coffee  is 
served  by  an  attendant  or  the  patron  may 
serve  himself. 

On  the  opposite  side  of  the  foyer  and 
lounge  is  a TV  room.  This  is  glass-par- 
titioned, and  treated  acoustically,  so  that 
if  a patron  wishes  to  watch  TV  before  or 
after  the  show  he  may  relax  in  deep-pile 
comfortable  chairs  and  patrons  in  the  audi- 
torium will  be  undisturbed. 

LOUVERS  SCREEN  OUT  LIGHT 

A wood  louver  treatment  at  the  entrance 
to  the  auditorium,  up  two  ramps,  was  de- 
signed so  that  no  light  enters  the  ramp  to 
interfere  with  projection  of  the  picture  on 
the  screen.  These  louvers  are  of  heavy 
wood,  finished  with  a dark,  heavy  stain. 
Superimposed  on  them  are  pictures  to  help 
break  the  monotony  of  the  lengthy  louvers. 

The  auditorium  is  a large  amphitheatre 
type,  with  seating  on  40-inch  centers  in 
stairstep  rows  so  that  a clear  view  of  the 
55x22-foot  widescreen  may  be  had  from 
every  point.  The  draw  curtains  hang  from 
ceiling  to  floor.  The  entire  ensemble  of  the 
decorative  treatment  in  the  auditorium  has 
been  designed  to  create  a symphony  of 
color  when  either  black  and  white  or  color 
films  are  projected. 

There  is  a sound  conditioned  “cryroom” 
for  small  fry  and  a smoking  loge  for  adults. 


NEW  THEATRE  I 

Sweeping  Architectur 


Stellar  attraction  in  the  western 
suburbs  of  Chicago  is  the  new  Hillside  The- 
atre opened  last  summer  in  the  Hillside 
(111.)  Shopping  Center.  It  is  the  first  new 
theatre  to  be  built  in  that  area  in  the  last 
25  years,  and  is  operated  by  Ro-Bar  Amuse- 
ment Co.,  headed  by  Oscar  Brotman  and 
Leonard  Sherman. 

The  de  luxe  1,500-seat  house  represents 
an  investment  of  $800,000  and  was  de- 
signed by  the  architectural  finn  of  Lieben- 
berg,  Kaplan,  Glotter  & Associates,  Minne- 
apolis. 

The  theatre,  constructed  largely  of  glass, 
stone  and  brick,  is  distinguished  by  a three- 
sided  pylon  of  architectural  concrete  block, 
and  the  play  of  light  on  the  pylon  creates 
an  interesting  shadow,  ever-changing  as 
the  sun  moves  across  the  sky. 

"A  FESTIVE  ATMOSPHERE" 

Patrons  enter  the  theatre  through  a 
glamorous  lobby  highlighted  by  charming 
lighting  fixtures  and  beautiful,  wood- 
framed gates,  with  copper  bands  woven  into 
panels,  set  between  limestone  gateposts. 
These  gates  allow  the  ingress  and  egress 
from  the  foyer.  The  floor  in  the  lobby  is  of 
variegated  sizes  and  colors  of  vinyl  asbestos 
tile  which  help  to  create  what  Brotman 
calls  “a  festive  atmosphere.” 

The  ticket  counter  is  at  the  right  as  the 
patron  enters  the  lobby,  and  there  is  free 
standing  room  so  that  tickets  may  be  pur- 
cha.sed  while  other  patrons  pass.  Adjacent, 
and  to  the  left  of  the  boxoffice  counter  is  a 
concessions  area,  so  arranged  that  a patron 
can  purchase  before  giving  his  ticket  to  the 
collector  or  after  he  has  entered  the  foyer. 

The  very  spacious  and  lofty  foyer  has  a 
sweeping  ceiling  which  follows  the  contour 
rise  of  the  stadium-type  auditorium.  This 
large  area  is  divided  by  a metal  and  wood 
screen  to  properly  guide  the  flow  of  traffic 
in  and  out  of  le  auditorium  and  for  hold- 
out purposes.  'Tie  front  of  this  foyer, 


which  is  the  front  of  the  theatre,  is  pierced 
by  tall  windows  with  drapes  from  ceUing 
to  floor,  creating  a very  spacious  atmos- 
phere. Luxurious,  thick  carpet  covers  the 
floor. 

The  lounge  is  on  a sunken  floor,  four 
steps  down  from  the  lobby,  at  the  left  of 
the  ticket  collector.  The  lounge  and  art 
gallery  has  become  a meeting  place  for 
patrons  before  and  after  showtime.  The 
entire  area  is  carpeted  with  a deep  pile 
over  heavy  thickness  of  underpadding. 
Furniture  is  arranged  to  afford  conversation 
groups  for  two  or  more  people,  creating  the 
home-like  atmosphere  of  the  living  room. 
The  lounge  also  features  an  interesting, 


The  ladies’  and  men’s  restrooms  are  ad- 
jacent to  the  lounge  and  art  gallery  and, 
by  placing  these  facilities  as  they  are,  the 


Side  view  of  the  Hillside,  showing  the  imposing,  three-sided  pylon  of  architectural  concrete  block.  The 
tall  windows,  fully  draped,  are  at  the  front  of  the  foyer.  Exterior  plantings  are  extensive. 
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The  handsome  lobby  of  the  Hillside 
opening  onto  the  luxurious  foyer  be- 
yond. The  gates  are  of  expanded 
metal,  set  between  limestone  posts. 
Unusual  lighting  fixtures  and  many 
planters  add  to  the  charm  of  both 
areas.  The  floor  in  the  lobby  is 
vinyl  asbestos  tile,  in  various  colors 
and  sizes,  and  the  foyer  is  luxuriously 
carpeted.  A lounge  and  art  gallery 
(see  page  8)  is  located  two  steps 
down  from  the  lobby.  Free  coffee  is 
served  there  to  relaxing  patrons. 


IHICAGO  SUBURB 

)esign,  Luxurious  Appointments 


A SPACIOUS  BEAUTY 

Create  Charming  Atmosphere 


patron  has  an  opportunity  to  meander 
around  this  spacious  area. 

The  benefit  of  this  type  of  plan  in  the 
functioning  of  the  theatre  is  the  provision 
for  perfect  handling  of  the  new  patrons  at 
the  break  of  a show,  so  that  there  is  no 
confusion. 

A separate,  soundproof  building  houses 
the  Hillside’s  150-ton  refrigeration  unit. 

Free  parking  for  300  cars  is  provided. 

Special  showmanship  featm-es  practiced 
at  the  Hillside  include  projection  on  the 
screen  of  patrons’  pictures,  and  presenta- 
tion of  special  “Academy  Award’’  certi- 
ficates to  commemorate  the  occasion;  and 


CREDITS: 

Background  Marquee  Panels:  Wagner 
Carpet:  Alexander  Smith 
Changeable  Letters:  Bevelite 
Lamps:  Strong 
Lenses:  Kollmorgen 
Marquee:  Whiteway  Sign  Co. 

Motor  Generators:  Hertner 
Projectors  and  Sound:  Simplex 
Rewinds:  Goldberg 
Screen:  Walker 
Seats:  American 

Spotlight  and  Slide  Projector:  Strong 


payment  for  the  phone  call  patrons  make 
to  check  feature  times.  Two  top  organists 
provide  live  music  during  intermission.  A 


special  children’s  matinee  is  held  every  Sat- 
urday afternoon.  C.  B.  Atkins  is  resident 
manager. 

More  Pictures  on  Next  Page 


A view  of  the  foyer  showing  its  sweeping  design  and  expanded  metal  guide  rails  designed  for  perfect 
control  of  traffic.  A battery  of  vending  machines  may  be  seen  at  right  in  the  picture. 


llPili 
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TO-GET-THE 
BEST  RESULTS 
USE  THE  BEST 

FILM 

CEMENT 

ETHYLOID 


HILLSIDE  THEATRE  • Chicago  Suburb 


The  handsome  sunken  lounge  also  serves  as  an  art  gallery. 


Available  at  All  Theatre  Supply  Dealers 

Fisher  Manufacturing  Co. 

Moju^cuUu'Untf  QUemiiil 

1185  Mt.  Read  Bird. 


Rochester,  New  York,  U.S.A. 


NOW 

nnoiK  REX  -MTilNA 
Tr  HAMISON  -rtOT  . 
“MIDNIGHT  LACE' 


ADLER 

LETTERS 

ASSURE  SELLING  IMPACT 
FOR  YOUR  CHANGEABLE  SIGNS! 

The  only  complete  line  of  Plastic  and  Aluminum 
letters,  from  4"  to  31",  including  "Snop-Lok" 
Plastic  Letters  that  won't  blow  off,  won't  fall  off. 
All  sizes  of  Adler  Plastic  Letters  available  in 
Red,  Blue,  Green,  Opaque  Black.  For  Free  Cata- 
log of  Adler  "Third  Dimension"  Changeable 
Letters — Mechanical  Letter  Changer — Stainless 
Steel  Frames  Glazed  with  Glass  or  Plastic — Low- 
Cost  "Sectioned''  Displays — Cast  Aluminum 
"Mounties"  for  building  identification — write: 

ADLER  SILHOUETTE  LETTER  CO. 

11843-A  W.  Olympic  Blvd.,  Los  Angeles  64,  Calif. 


HIGHEST  QUALITY  CLEANER  THAT  CAN  BE  MADE 


GLASS  &CHRQAAE 

CLEANER 


NO  SILICONE  TO  LEAVE  FILM. 


'CLEANS 

^PARKUSG 
clean 


SOLD  BY  NATIONAL  THEATRE  SUPPLY 


Auditorium  chairs  are  arranged  on  stairstep  rows  for  perfect  viewing. 


Ladies'  powder  room  off  the  lounge  is  bright  and  gay. 
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ADDED  INCOME  OPPORTUNITIES  FOR  PROGRESSIVE  EXHIBITORS 


DRIVE-IN  RATED  EXCELLENT'  FOR  FOOD 


Award  Credited  to  Staff 
Efficiency^  Quality  of 
Products  and  Cleanliness 


By  ALPHA  LAFORCE 

In  its  eighth  operating  year,  the 
million-doUar  Golden  Glades  Twin  Drive- 
In  Theatre,  Miami,  Fla.,  the  only  drive-in 
in  Miami  to  show  first-run  features,  and 
Miami’s  only  “twin,”  enjoys  a thriving 
business  built  by  above-the-ordinary  cus- 
tomer facilities,  super-speed  refreshment 
service,  and  sparkling  cleanliness  and  at- 
tractiveness throughout. 

Located  approximately  15  miles  from 
downtown  Miami,  in  the  Carol  City  sec- 
tion, directly  on  the  time-saving  Palmetto 
Expressway,  the  Golden  Glades  draws  pa- 
trons not  only  from  the  Carol  City  area,  but 
from  Miami  proper  and  Miami  Beach.  The 
first  Catholic  college  in  Florida,  Biscayne 
Catholic  College,  is  now  being  erected  on  a 
site  near  the  theatre  and  will  provide  more 
patronage. 

INTERMISSIONS  ARE  STAGGERED 

The  22-acre  theatre,  of  1,380-car  capacity 
and  600  walk-in  capacity,  has  two  80  feet 
high  solid  steel  screens,  each  with  120x60- 
foot  screen  surface,  built  by  Chicago  Bridge 
& Steel  Co.  One  screen  is  located  at  the 
west  end  of  the  theatre,  the  other  at  the 
east  end,  rather  than  one  mid-center  screen 
tower.  The  same  double-screen  program  is 
shown  at  both  east  and  west  theatres,  with 
playing  order  reversed;  and  intermission 
breaks  are  staggered,  which  allows  more  ef- 
ficient service.  Parents  with  children  who 
want  to  see  only  one  feature  and  leave 
early,  appreciate  the  opportunity  to  see 
whichever  picture  they  prefer. 

Ben  E.  Schreiber,  managing  director  of 
the  Golden  Glades,  is  very  proud  of  the 
recently  acquired  certificate  from  the 
Florida  Hotel  and  Restaurant  Commission. 
This  certificate  gives  an  “Excellent”  rating 
to  the  Golden  Glades  restaurant.  Many 
food  establishments  receive  a “Good” 
rating,  but  very  high  standards  must  be  met 
to  merit  an  “Excellent”  rating. 

Asked  what  he  felt  contributed  to  the 
theatre’s  excellent  rating  for  its  restaurant 
facilities,  Schreiber  said,  “Cleanliness  and 
efficiency  are  most  important.  This  is  ac- 


Ready  for  the  evening's  business  is  this  attractive  outdoor  dining  patio  at  the  Golden  Glades  Twin  Drive- 
In,  Miami,  Fla.  The  tables  and  chairs  seat  60,  with  the  same  arrangement  provided  on  the  west  side  of 
the  double  theatre.  Outdoor  seats  are  provided  also  for  480  patrons,  240  chairs  on  each  theatre  side. 


complished  by  the  proper  Gaining  and  minutes  at  either  intermission  break.” 

supervision  of  your  staff.  Twelve  conces-  The  keynote  of  the  cafeteria  service  is 
sions  employes  at  the  Glades  can  ef- 
ficiently serve  1,200  people  in  seventeen  Continued  on  page  10 


View  of  Formica  and  tile  refreshment  counter  at  Golden  Glades  showing  two  lanes  for  serving.  The  other 
side  of  the  cafeteria  also  has  two  lanes.  The  counters  feature  all  electric  cooking. 
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Continued  from  preceding  page 

"May  I serve  you?”  Attendants  are  trained 
to  greet  patrons  with  this  phrase.  The 
counter  girls  wear  spotless  white  blouses, 
white  skirts,  and  candy  striped  tea  aprons. 
Male  theatre  attendants  wear  white 
coveralls  with  fluorescent  belts  and  caps. 

The  modern  and  sparkling  concessions 
building,  which  also  houses  the  theatre 
offices,  located  mid-theatre  grounds,  is  de- 
signed of  brick  and  concrete  with  the  front 
on  each  side  completely  glass-jalousied. 
Four  lanes  of  cafeteria  self-service  style, 
with  entrances  from  both  east  and  west 
theatres,  provide  two  serving  lanes  for  each 
side.  The  counters  are  Formica  and  tile, 
the  floors  terrazzo.  All-electric  cooking  is 
featured.  The  refreshment  area  is  160  feet 
long  by  60  feet  wide.  Modern,  glistening 
self-sei’ve  cases,  containing  prepared  food, 
under  glass,  at  point-of-sales  reach  for 
patrons,  assure  speedy,  efficient  service. 
These  self-seiwers  have  separate  compart- 
ments for  hamburgers,  shrimp  rolls,  but- 
tered popcorn,  French  fries  and  pizza  pies, 
prepared  minutes  in  advance  of  the  break 
in  estimated  quantities.  Well -iced  drinks 
are  also  prepared  minutes  in  advance,  ready 
for  quick  service  in  handy  counter  areas. 

Concessions  equipment  used  includes  a 
Cretors  popcorn  machine,  Selmix  drink  dis- 
pensers, Scotsman  ice  machine.  Hot  Point 
griddles  and  pressm-e  cookers,  Glenco  re- 
frigerators and  freezers.  Bakers  Pride  pizza 
oven.  Jet  Spray  dispensers,  Savon  counters 
and  Victor  cash  registers. 

While  the  staff  tries  to  estimate  how 
much  food  and  drink  will  be  consumed 
during  the  intermission  break,  sometimes 
they  enjoy  a bonus  business  which  surprises 
them. 

Facing  the  counter,  against  the  wall  near 


FOR 

more 

PROFITS 


New 

1963  Model 

SERV-O-MAT 

Refined  to  more  efficiently 
di.spense  controlled  portions 
of  hot  butter. 

i BUTTER  SERVER 


[ ' Deluxe  model,  low 

cost,  manually  oper- 
ated— designed  for  small  vol- 
ume locations. 


Server  Sales 

inc. 


north  88  west  16447  main  street, 
menomonee  jails,  Wisconsin 


Attractive  plantings  enhance  the  twin  boxoffices  at  the  Golden  Glades. 


Ferris  wheel  and  carousel  are  separately  fenced  for  safety  in  the  playground. 


the  exits  from  the  concessions  building  are 
shining  counters  with  servers  containing 
onions,  hot  relish,  sweet  relish,  and  sauer- 
kraut. Attractive,  colorful  corrugated  paper 
signs  in  colorful  designs  decorate  the  top 
of  the  counter  area,  advertising  popcorn 
and  cold  drinks. 

Facilities  provided  for  customer  comfort 


outside  the  concessions  building  are  out- 
standing and  original  in  the  Miami  area. 
Just  outside  the  refreshment  building,  on 
each  theatre  side,  in  an  area  enclosed  by 
low,  stone  brick  walks  to  match  the  theatre 
decorating  scheme,  are  comfortable  sta- 
dium-type chairs  in  bright  red,  yellow  and 
green,  plus  spaciously  arranged  round 


TREMENDOUS  PROFITS!! 


Now  Fresh  Fruit  Sundaes,  Pineapple  and 
Strawberries  from  stainless  steel  pans! 

Both  juices  for  snow  cones  and  fresh  fruit 
for  sundaes  dispensed  from  one  machine 

HERE'S  HOW  TO  MAKE 


BIG  MONEY  WITH  'SNOW 

MAGIC" 


Distributors  of  famous 
Victor's  QUICK  MIX  dry 
flavor  concentrates. 

FREE  SAMPLES 
WITH  EACH  MACHINE 


THE  NEW  SNOW 
CONE  MACHINE 

Capacity.  50  cones 
every  30  seconds. 

The  Bert’s  "SNOW 
MAGIC"  machine 
combines  eye-appeal- 
ing beauty  with  per- 
lect  mechanical  per- 
Inrnianre  and  lame 

capacity.  "Snow 
Magic"  IS  easy  to 
operate  and  is  Fully 
Automatic.  A Snow 
Cone  costs  V/^  to 
l'/2C  and  usually 
sells  for  10c  . . . 
that’s  profit! 


No  Gears! 
No  Belts!, 


No  Pulleysl 
No  Oilinpl 


SAMUEL  BERT  MFC  CO 
Fair  Park  Station,  Box  26410,  DALLAS,  TEXAS 


TO  FILL 
POPCORN  BAGS 
AND  BOXES  WITH 
THE  AfiW  PATENTED 

THOUSANDS  OF 
miGHTEP  USERS 

^2s9Aryo(iR 

THEATRE  SUPPLy  Of 
POPCORN  SUPPV/DEAltn 


Cosh  in  big  the  E-Z  WAY! 
You'll  save  up  to  75%  on 
labor  alone  with  an  E-Z 
WAY  automotie  coffee- 
maker.  Costs  far  less, 
yields  far  more.  Get  the 
foots — write  now: 

STEEL  PRODUCTS  CO. 

40  Sth  Ave.,  S.W. 

Cedar  Rapids,  Iowa 
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tables  with  lawn-type  chaii's  inviting  out- 
door dining. 

Golden  Glades  features  a complete 
chicken  dinner  for  $1.25,  temptingly  hot  in 
a box,  complete  with  half  a fried  chicken, 
crisp  French  fries  and  toasted  rolls  with 
honey.  This  entices  complete  families  to 
have  dinner  before  the  show  with  home 
comfort,  and  the  table  an-angement  boosts 
snack  sales  of  pizzas,  shrimp  rolls,  ham- 
burgers and  hot  dogs.  The  boxoffice  opens 
at  6:30  p.m.,  ample  time  for  patrons  to  en- 
joy leisurely  eating  while  children  play  in 
the  large  Miracle-equipped  playground,  lo- 
cated mid-theatre,  close  to  and  easily 
visible  from  the  outdoor  dining  area. 

The  merry-go-round  is  separately  fenced, 
entered  through  a gate,  which  is  closed 
while  the  ride  is  operating  for  safety’s  sake. 
An  operating  attendant  monitors  both  the 
merry-go-round  and  ferris  wheel.  The  play- 
ground is  not  open  during  intermission, 
because  of  staggered  intermission  breaks, 
and  possible  annoyance  of  patrons  watch- 
ing the  show  on  one  side,  but  ample  time  is 


allowed  before  the  show  for  all  children  to 
fully  enjoy  the  spacious,  well-equipped 
play  center. 

To  further  stimulate  concessions  sales, 
the  management  features  special  food  pro- 
motions at  various  times.  Some  nights  they 
have  a “two-for-one”  deal  on  the  last  call 
before  the  cafeteria  closes,  with  a drink  and 
a hot  dog  for  the  price  of  a hot  dog,  or  two 
boxes  of  popcorn  for  the  price  of  one. 
Other  nights  they  have  a “twin”  special — 
buy  one  hot  dog,  get  one  free. 

The  clean  and  inviting  appearance  of  the 
rest  of  the  theatre  is  apparent  in  the  men’s 
and  ladies’  restrooms,  artistically  tiled,  with 
marble  partitions,  and  equipped  with  elec- 
tric hand  dryers.  Restrooms  run  the  length 
of  the  concessions  building,  and  may  be 
entered  from  either  end.  'The  roomy  area 
provides  three  lavatories  for  each  side. 
Large,  plate  glass  vanities  enhance  the 
ladies’  restrooms. 

The  theatre  also  provides  an  air-condi- 
Continued  on  following  page 


ECONOMY  IN-CAR  SPEAKERS 


The  Economy  Speaker  Is  big.  Its  die-cost  aluminum  case  Is  Z'/a"  high, 
4"  wide  and  4"  deep.  Its  4"  speaker  unit  is  firmly  fastened  to  the 
face  of  the  case,  and  not  just  laid  in  kapok  as  are  many  other  low 
cost  speakers. 

The  volume  control  is  the  high  quality  L pad  type  and  is  fully  enclosed 
to  prevent  dirt  from  affecting  operation. 

The  Economy  Speaker  will  fit  practically  any  make  or  model  of 
Junction  Box. 


WRITS  FOR  LITERATURE 
AND  LOW  PRICES. 


MOTIOGRAPH,  INC. 


4 9 2 2 WE  ST  GRAND  AVENUE  • CHICAGO  39,  IlLINOIS 


distinctive 


Sbecataiian 


NOVELTY  SCENIC  STUDIOS,  INC. 


From  Main  Street  to  Broadway 
wherever  extraordinary  technique  is 
required,  Novelty  Scenic  Studios  is 
the  first  choice.  Whether  you  require 
a simple  drapery,  a stage  curtain 
and  track,  or  a complete  decorating 
job— consult  NOVELTY  STUDIOS  or 
have  your  architect  contact  us.  We 
will  cheerfully  submit  layouts, 
samples  and  estimates — without  any 
obligation.  Write  Dept.  MT 

43rd  year  of  unsurpassed  workman- 
ship and  superior  service. 


A.  I.  Kessler,  Pres. 

426-432  E.  91sl  St..  New  York  28,  N.Y. 

Phone  TR  6-0800 
INQUIRIES  INVITED 

DRAPERIES  • STAGE  CURTAINS  • CURTAIN  TRACKS  & CONTROLS  • WALL  COVERINGS  • 
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P0.WERFUL  PLUNGER  CLEARS 

CLOCfiED  TOILETS 

in  a Jiffy! 


Clear  Messy,  Stuffed  Toilets 
Cut  Maintenance  Costs  with 

TOILAFLEX® 

Toilet  Plunger 

Ordinary  plungers  just  don’t  seat  properly. 
They  permit  compressed  air  and  water  to 
splash  back.  Thus  you  not  only  have  a 
mess,  but  you  lose  the  very  pressure  you 
need  to  clear  the  obstruction. 

With  “Toilaflex”,  expressly  designed  for 
toilets,  no  air  or  water  can  escape.  The 
full  pressure  plows  through  the  clogging 
mass  and  swishes  it  down.  Can’t  miss! 

• Double-size  cup,  double-pressure 

• Tapered  tail  gives  air-tight  fit 

• Designed  to  flex  at  any  angle 

• Centers  itself,  can't  skid  around 

Get  a “TOILAFLEX”  (or  your  home  too. 
Positive  insurance  against  stuffed  toilet. 

$^65 

Higher  in  Canada 

AT  YOUR  HARDWARE  SUPPLIER 


dHcL 


provide  safety  underfoot 

AMERICAN 
AISLE  RUNNERS 


AMERICAN  MAT  CORP. 

2220  ADAMS  STREET  • TOLEDO  2.  OHIO 
"Ameilci's  Lir(esl  Speciilists  in  Floor  Maltin!" 
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Continued  from  preceding  page 

tioned  room,  with  an  attendant,  as  a nurs- 
ery and  a completely  equipped  first  aid 
station. 

Other  special  services  include  paging  sys- 
tems for  doctors  and  emergency  workers. 

The  finest  of  projection  equipment  is 
used;  the  light  throw  from  projector  to 
screen  is  600  feet  and  135  amp  lamps  are 
used  in  projection.  The  equipment  in- 
cludes Century  projection  and  sound,  Sim- 


plex speakers.  Strong  lamps  and  Bausch  & 
Lomb  lenses. 

Entering  the  theatre  from  the  Palmetto 
Expressway,  four  car  lanes  and  two  box- 
offices  serve  patrons,  with  attendants  di- 
recting cars  into  proper  lanes  for  each  the- 
atre. Attractive  rock  gardens  decorate  the 
boxoffices,  and  hibiscus,  Florida  holly  trees 
and  full-grown  palms  decorate  the  perim- 
eter of  the  theatre.  The  well-groomed  at- 
tractiveness which  greets  patrons  as  they 
enter  the  theatre  is  extended  throughout 
the  entire  theatre  ai’ea,  which  is  always 
kept  fresh  and  inviting  by  careful  atten- 
tion and  modern  features. 
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DEVELOPMENTS 
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Xenon  Arc  Projection  Lamp 
Available  in  Three  Models 


CAN  YOU  MATCH 


ONE  OF  THESE  3 
TO  YOUR  SCREE 


X-16  XENON  ARC 
PROJECTION  LAMPS 


900-watt  model  for  screens  up  to  23  feet  wide  (matte— Cinemascope  Aperture) 

or  28  feet  wide  (high  gain— Cinemascope  Aperture) 
1600-watt  model  for  screens  up  to  29  feet  wide  (matte— Cinemascope  Aperture) 

or  36  feet  wide  (high  gain— Cinemascope  Aperture) 
2500-watt  model  for  screens  up  to  35  feet  wide  (matte— Cinemascope  Aperture) 

or  43  feet  wide  (high  gain  — Cinemascope  Aperture) 


• Steady,  flickerless,  pure  white  light  is  independent 
of  voltage  variations  of  the  power  line  supply. 

• Extremely  even  distribution  of  light  throughout  the 
total  screen  area. 

• “Push-Button  repeatability”  of  intensity  and  color 
temperature. 

• Excellent  color  film  reproduction. 

• Focus  remains  constant. 


• Projects  practically  no  heat  to  the  film  or  aperture 
plate.  No  cooling  required. 

• Cleanliness  assures  maximum  life  for  the  projector. 

• Simple  operation.  No  moving  parts  in  the  light 
source. 

• Maintenance  and  current  costs  are  approximately 
the  same  as  for  carbon  and  current  costs  for  operat- 
ing a carbon  arc  lamp  of  equivalent  light  output. 


Send  for  brochure.  Demonstration  in  your  theatre  on  request. 

THE  ELECTRIC  CORPORATIOH 

n CITY  PARK  AVENUE  • TOLEDO  1,  OHIO 


USE  UP  those  CARBONS! 


CALI  CARBON  COUPLERS 
Let  You  Burn  All  the  Carbon 

"They're  Expendable" 

The  most  popular  carbon  saver.  Used  by  more 
theatres  than  ALL  other  makes  COMBINED. 


FOR  ROTATING  CARBONS 
10mm  or  11mm  EXTENDER  KITS 
for  2 lamps  $6.50 

They  save  25%  or  more  of  carbon  costs. 


Per  Hundred,  postpaid;  Not  Packed  in 
Mixed  Sizes. 

6mm  $2.25  8mm  $2.75 

7mm  $2.50  9mm  $3.25 

No  worrying  about  injury  to  high  priced  car- 
bon savers.  Burn  ’em  up,  you  still  profit. 


Most  economical  carbon  saver  you  ever  used!  J 

CALI  Products  Cornpany 

3719  Marjorie  Way  Socroiwento  20,  Cqlif  ^ 


The  WORLD'S  LARGEST  Producer  of  Carbon  Savers 

At  all  pngnssha  theatre  supply  houses. 


Strong  Electric  Corp.  has  announced  a 
new  model  xenon  arc  projection  lamp 
which  is  available  in  three  capacities.  Ac- 
cording to  Strong,  the  lamp  projects  a 
steady  flickerless,  pure  white  light  which 
is  independent  of  voltage  variations  of  the 
power  line  supply,  and  excellent  for  color 
film  reproduction.  Extremely  even  distri- 
bution of  light  is  afforded  throughout  the 
total  screen  area,  and  “push-button  repeata- 
bility” of  intensity  and  color  temperature 
is  possible.  Practically  no  heat  is  projected 
to  the  film  or  aperture  plate,  and  no  cool- 
ing is  required.  The  focus  remains  con- 
stant. Maintenance  and  current  costs  are 
approximately  the  same  as  for  carbon  and 
current  costs  for  operating  a carbon  arc 
lamp  of  equivalent  light  output.  Opera- 


-it it -ft if 
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LIBERTY 

FIREWORKS 


For  Record-Breaking  Drive-In  Crowds 


I 


You  are  assured  Greater  Value,  Safety, 
Brilliance,  Color,  Flash  and  Noise. 

Spectacular  LIBERTY  FIREWORKS  are  the  great- 
est boxotfice  attraction  because  they  are  the 
world's  finest!  They  pay  for  themselves  in  in- 
creased attendance. 


READ  THIS  UNSOLIC-  -k 
ITED  TESTIMONIAL 

"We  have  shopped  around 
for  fireworks  to  use  in  our 
drive-ins  and  after  com- 
parisons have  found  we 
get  the  best  deal  from 
LIBERTY.  Your  displays 
are  brighter.” 


GET  FREE  CATALOG 
NOWI 

48  page  catalog,  fully  il- 
lustrated shows  the  gor- 
geous beauty  and  mag- 
nificent splendor  of  LIB- 
ERTY FIREWORKS. 
Reasonably  priced  from  $35 
to  $1,000  and  up. 


NOTICE:  NEW  HOME  ADDRESS 


LIBERTY  DISPLAY  FIREWORKS  CO. 

Hegeler  Lane 

Site  formerly  Hegeler  Zinc  Plant 
P.  O.  Box  683,  Danville,  Illinois 
Phone  442-2559.  If  no  answer  call  446-6743 
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lion  is  simple.  There  are  no  moving  parts 
in  the  light  source.  The  900-watt  model  is 
designed  for  matte  screens  up  to  23  feet 
wide,  and  high  gain  screens  up  to  28  feet 
wide  with  Cinemascope  aperture.  The 
1,600 -watt  model  is  for  matte  screens  up 
to  29  feet  wide,  and  high  gain  screens  up 
to  36  feet  wide.  The  2,500-watt  model  is  for 
matte  screens  up  to  35  feet  wide,  and  high 
gain  screens  up  to  43  feet. 


Snow  Cone  Machine  Now 
Can  Make  Slush  Drinks 


The  1963  model  Sno-Master,  well-known 
snow  cone  and  snow  ball  machine,  has  been 
redesigned  so  that  it  can  also  be  used  for 
making  the  popular  slush  drinks.  Accord- 

Continued  on  following  page 


best  seat 

in  this  house 


Patrons  of  Manhattan’s  new 
Cinema  I and  Cinema  II  sit  deep  in 
the  engineered  comfort  of  TC-725 
chairs  by  Heywood -Wakefield.  Coil- 
spring seats  and  shaped,  polyfoam 
padded  backs.  Designed  to  equal  the 
elegant  surroundings.  For  details, 
contact  Heywood -Wakefield, 
Public  Seating  Division, 
Menominee,  Mich. 


best  seat  V 
in  any  I 
house  M 


HEYWOOD- 

WAKEFIELD 


MODERN  TRAFFIC  CONTROL 


® Pat'd 


A complete  line  of 
lighting  for  every  re- 
quirement. 

Light  your  drive-in 
for  sofe  and  faster 
traffic  movement. 
Reduce  accident  hax- 
ord,  avoid  confusion. 
Ask  for  OUT  circular 
on  planned  drive-in 
theatre  lighting. 

THREE  WAY 
RAMP  LIGHT 

Shows  ramp  number, 
full  sign,  roadway 
down  light. 


THE  BEST!! 

"PERMANENT 
MOLD" 

UNIVERSAL 

IN-A-CAR 

SPEAKER 

Here's  greater  depth — more  sound  quality.  A new, 
more  attractive  speaker  with  a better  finish  at  no 
increase  in  price!  Special  color  combinations  on 
request.  Also:  Three  other  model  In-a-Car  speakers 
to  choose  from. 

DRIVE-IN  THEATRE  MFG.  CO. 

505  W.  9th  Street,  HA  1-8W06— 1-8»07.  Kansas  City,  Mo. 


DO  YOU  BUY 


ON  PRIG 


ON  PRICE  OR  COST? 


2-YEAR  COATING 
GUARANTEED  FIRST  SURFACE 
DICHROIC  REFLECTORS 

They’re  a bargain  because  everything  an  ordinary 
reflector  does  TUFCOLD  does  better  and  longer.  That’s 
why  they’re  worth  more  yet  actually 


COST  43%  LESS 


based  on  life  expectancy.  So,  since  your  old  reflectors,  by  wasting  power, 
carbons,  and  light,  cost  more  than  new  TUFCOLDS,  replace  them  now. 

THE  STRONG  ELECTRIC  CORPORATION 

11  City  Park  Avenue  • Toledo  1,  Ohio 
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ing  to  Sno-Master  Manufacturing  Co.,  a 
fully  insulated  hopper  stores  ice  until 
needed,  practically  eliminating  all  meltage. 
Then,  at  the  touch  of  a finger,  dry  and 
fluffy  ice  is  shaved  dhectly  into  the  cup  as 
needed.  The  machine  is  constructed  of 
aluminum  and  stainless  steel  with  all- 
mirror finish,  and  occupies'  only  one  square 
foot  of  counter  space.  Health  department 
requirements  are  met,  because  ice  does  not 
come  into  contact  with  hands  at  any  time. 


Redesigned  Packages  for 
Hershey-ets  Candies 


All  Hershey-ets  packages  have  been  re- 
designed and  are  now  in  national  distribu- 
tion. The  traditional  maroon  background 
used  by  Hershey  Chocolate  Corp.  has  been 
retained,  with  white  letters  for  the  firm 
name,  but  illustration  of  the  pieces  in  a 
gay,  party-like  theme  adds  a colorful  con- 
trast to  the  backgi'ound.  The  five  and  ten- 
cent  packages  are  of  pouch  paper  construc- 
tion; the  six-ounce  and  one-pound  pack- 
ages are  of  plain  pouch  paper  inner  wrap 
with  the  same  design  as  the  five  and  ten- 
cent  packages  printed  on  cellophane  for 
the  surface  label.  The  latter  construction 
provides  greater  bonding  strength  and 
prevents  breakage. 


Optical  System  Must 

By  WESLEY  TROUT 

Maximum  light  cannot  be  secured  from 
any  make  or  model  projection  arc  lamp  un- 
less the  optical  system  is  in  perfect  align- 
ment. We  have  been  asked  many  times  to 
make  recommendations  on  what  should  be 
done  to  obtain  more  light  on  the  screen.  In 
some  cases,  of  course,  larger  lamps  would 
be  necessary,  in  others,  new  or  resilvered 
reflectors,  or  an  increase  in  amperage.  In 
the  latter  change,  your  carbon  sizes,  in  most 
instances,  would  have  to  be  changed. 

In  high  intensity  carbon  arc  lamps,  utiliz- 
ing a reflector  (mirror),  all  the  brightest 
portion  of  the  gas  ball  cannot  be  focused 
on  the  film  plane  unless  the  positive  carbon 
is  lined  up  precisely  with  the  mirror.  With 
misalignment  (we  have  found  this  in  many 
situations  of  poor  light) , the  plane  in 
focus  will  include  either  shell  light — which 
is  the  lower  order  of  intensity — and  yel- 
lower, or  arc  stream  light,  which  is  also  of 
lower  intensity,  and  bluer. 

Now,  this  reflector  has  two  focal  points, 
remember,  both  on  the  central  axis  passing 
at  right  angles  through  the  hole  in  the  mir- 
ror. One  focal  point  is  around  five  inches 
from  the  base  of  the  mirror;  the  other 
something  more  than  29  inches.  The  optical 
properties  of  the  mirror  ai’e  such  that  what- 
ever object  is  placed  at  one  focal  point  will 
be  imaged  at  the  other. 

It  is  the  intent  to  locate  the  brightest  part 
of  the  carbon  crater  at  the  closest  focal 
point,  with  the  film  aperture  at  the  other. 


BUY  DIRECT 

FROM 

al/antyne 


Save  on  equipment  from  one  of  the 
oldest  equipment  companies. 

Ballantyne  equipment — famous  patented  Dub’l-Cone  and 
Single  cone  speakers,  single  and  dual  channel  amplifiers, 
soundheads  and  hundreds  of  other  items  have  equipped 
theatres  throughout  the  world  for  nearly  30  years. 

Full  service  facilities  and  modem  fast  transportation 
have  made  it  possible  for  Ballantyne  to  sell  direct 
and  save  you  money. 

Ballantyne  equipment  carries  a reliable  full  guarantee  of 
performance.  You  can  be  sure  Ballantyne  will  be  making 
theatre  equipment  for  the  drive-in  and  indoor  theatres  of 
the  future.  If  you're  planning  a purchase,  we  furnish 
prompt  airmail  quotations.  Just  tell  us  what  you  need. 


allantyne 

BALLANTYNE  INSTRUMENTS  AND  ELECTRONICS,  INC. 

A DIVISION  OF  ABC  VENDING  CORPORATION 


YOU  BUY 
WITH 

CONFIDENCE 


1712  JACKSON  ST„  OMAHA,  NEBRASKA 


Be  Perfectly  Aligned 

So  it  is  highly  important  to  follow  our, 
and  the  manufacturers’  recommendations 
in  alignment  of  optical  system,  focusing 
the  light  properly,  using  the  right  type  of 
reflector  and  lenses  for  maximum  light  out- 
put. Aligning  equipment  can  be  obtained 
from  your  local  theatre  supply  dealer,  or 
your  carbon  manufacturer  will  send  a rep- 
resentative who  has  all  the  required  equip- 
ment. In  most  cases,  we  suggest  that  the 
projectionist  learn  to  do  this  himself  and 
make  a check  at  least  every  six  months. 
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about  PEOPLE  / and  PRODUCT 


Robert  O.  Roller  sr.,  retired  theatre 
architect  and  former  resident  of  Kansas 
City,  Mo.,  died  recently  in  Dallas,  Tex., 
where  he  had  been  living  five  years.  Some 
of  his  outstanding  theatres  include  Loew’s 
Midland,  now  the  Saxon;  the  Plaza, 
Granada,  Mission  and  Fairway,  all  in  Kan- 
sas City;  the  Capitol  in  Jefferson  City,  Mo., 
the  Tower  in  Springfield,  Mo.,  and  the 
Texas  in  San  Antonio. 


Free  trial  of  its  improved  line  of  Insect 
Electrocutors  anywhere  within  the  conti- 
nental limits  of  the  United  States  is  now 


offered  by  the  Sno-Master  Manufacturing 
Co.,  without  any  obligation  whatsoever. 
The  heavy  duty  model  Electrocutor  for  the 
elimination  of  night-flying  insects  and  the 
Day-Niter  model  for  the  elimination  of 
both  day  and  night-flying  insects  are  un- 
conditionally guaranteed  to  alleviate  any 
flying  insect  problem,  as  specified  by  the 
company.  Both  models  use  the  principle  of 
black  light  and  a charged  grid  and  do  not 
require  toxic  sprays  or  chemicals. 

George  Franklin,  a 23-year-employe  of 
Pepsi-Cola  Co.,  has  been  named  manager 


of  the  outdoor  amusement  division,  na- 
tional sales  department.  He  succeeds  Roy 
Jones,  73,  who  is  retiring  after  12  years 
with  Pepsi,  but  who  will  be  retained  as  a 
consultant  in  the  outdoor  amusement  field. 
Franklin  has  worked  with  Jones  for  the  last 
five  years. 

T.  L.  Wilson,  Charleston,  N.C.,  was 
elected  president  of  the  American  Bottlers 
of  Carbonated  Beverages  at  the  national 
association’s  annual  meeting  in  Atlantic 
City,  N.J.  He  has  been  vice-president  of 
the  group  since  1960,  and  is  co-owner  and 
manager  of  the  Royal  Crown  Bottling  Co. 
in  Charleston,  and  vice-president  of  the 
Nehi  Bottling  Co.  of  Greenville,  S.C. 

Clarence  L.  A.  Wynd,  Kodak  vice-presi- 
dent and  general  manager  of  the  Kodak 
Park  Works,  has  been  elected  to  the  East- 
man Kodak  Co.  board  of  directors.  He 
joined  Kodak  in  1927  and  moved  through 
various  posts,  becoming  vice-president  in 
1956  and  general  manager  of  Kodak  Park 
Works  in  1960.  Wynd  is  a member  of  the 
Society  of  Motion  Picture  and  Television 
engineers,  the  American  Institute  of 
Chemical  Engineers,  the  American  Chemi- 
cal Society  and  a number  of  professional 
and  honorary  scientific  fraternities. 

A CORRUGATED  rubber  floor  matting  with 
the  appearance  of  woven  carpeting  has 
been  introduced  by  the  industrial  products 
division  of  Goodyear  Tire  and  Rubber  Co. 
Three  colors — red,  charcoal  and  turquoise 
— are  designed  to  match  or  complement 
decorating  plans  in  theatres,  restaurants, 
and  public  buildings.  The  all-rubber  mat- 
ting, called  “rubber  carpet,’’  is  laminated 
with  a sheet  of  vinyl  that  carries  the  pat- 
tern and  seals  the  surface  for  durability 
and  easy  cleaning. 

Blazon,  Inc.,  Aki'on,  Ohio,  maker  of  out- 
door play  equipment,  has  signed  an  agree- 
ment with  Daisy  Manufacturing  Co., 
Rogers,  Ark.,  calling  for  the  production  and 
sale  of  Blazon’s  play  equipment  in  Canada 
and  the  British  Commonwealth  by  Daisy’s 
Canadian  subsidiary.  The  Canadian  firm 
will  also  begin  the  immediate  production  of 
Blazon  products. 

Walter  M.  Furlow  has  been  elected  vice- 
president  and  general  manager  of  Carbonic 
Dispenser,  Inc.,  which  services  the  national 
market  as  a manufacturer  of  beverage  dis- 
pensing equipment.  Furlow  was  formerly 
vice-president  of  sales  and  marketing  for 
Knox  Glass,  Inc.,  and  earlier  was  with  Pepsi- 
Cola Co.  more  than  17  years. 

Carbonic  Dispenser  recently  announced 
that  it  is  now  selling  and  distributing  its 
equipment  “direct”  in  the  western  market, 
as  part  of  an  overall  expansion  program. 
Headquarters  for  the  operation  will  soon 
open  in  Los  Angeles. 

Gene  Robbins,  formerly  concessionaire 
sales  manager  of  Lily-Tulip  Cup  Corp., 
marketing  division,  has  been  promoted  to 
division  manager,  vending  and  national 
service  accounts  for  the  southern  region. 
He  joined  Lily-Tulip  in  1958  and  has  rep- 
resented the  company  in  Memphis,  Nash- 
ville, New  Orleans  and  New  York. 
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Theatre  Organizes  Community  Salute  to  Its  Music  Men 


Popular  Event  Provides 
Proper  Sendoff  for 
'Music  Man'  in  Area 
That's  Music  Shy 


Five  of  the  seven  "Music  Men"  of  Wharton,  Tex.,  who  were  honored  in  a stage  ceremony  on  the  opening 
night  of  "The  Music  Man"  at  the  Rio  Theatre.  The  salute  to  the  local  "Music  Men"  gave  the  theatre  in 
this  "music-shy  community"  its  biggest  opening  night.  The  men  are  posing  in  front  of  a 24-sheet  at  the 
theatre. 


The  problem  facing  Mae  A.  Jensen  was 
how  to  sell  a top  musical  in  a music -shy, 
farming  community.  Mrs.  Jensen  manages 
the  Rio  Theatre  in  Wharton,  Tex.  The  pic- 
ture was  “The  Music  Man.” 

No  question  about  it,  she  concluded,  she 
was  going  to  have  to  develop  a local  angle 
to  sell  this  “finest  in  entertainment” 
properly.  She  noted  the  pressbook  didn’t 
offer  much  help  in  this  direction,  so  she 
worked  up  her  own  promotion,  which 
proved  to  be  a top  success. 

^ HER  OW’N  H)EA 

Her  big  idea?  Honor  Wharton’s  own 
music  men  with  a special  gala,  opening  day 
celebration.  The  music  men  would  be  the 
leaders  of  the  school  bands  and  choirs  and 
others  prominent  in  the  city’s  musical 
affairs. 

This  then  became  the  local  idea,  a salute 
to  “Wharton’s  Own  Music  Men!” 

“Between  the  idea  and  the  presentation 
were  many  pitfalls  as  we  soon  learned,” 
she  relates.  “Fu'st  the  schools  have  never 
cooperated  in  any  way  with  om-  theatre, 
and  secondly  we  had  a winning  football 
team  playing  evei-y  Friday  night,  and  Fri- 
day the  2nd  (of  November)  was  the  date 
of  our  opening  on  ‘Music  Man.’  ” 

Checking  the  football  schedule,  she 
found  she  was  in  luck — November  2 was  the 
only  open  date  in  the  whole  fall  football 
season  I 

SEES  BAND  DIRECTOR 

First  was  a contact  with  the  Wharton 
High  School  band  director.  He  had  a 32- 
piece  stage  band,  and  was  “just  aching” 
to  be  heard.  The  band  had  also  just  been 
working  on  the  score  from  “The  Music 
Man.”  The  director  himself  obtained  the 
necessary  school  okay  to  play  at  the  the- 
atre, and  he  also  lined  up  a quartet  of 
singers  to  appear  on  the  program — two 
local  teachers  and  two  businessmen. 

Next  came  a talk  with  the  owner  of  local 
radio  station  KANI,  who  was  eager  to  pre- 
sent a live  broadcast  of  local  talent,  mostly 
from  the  schools.  He  assured  he  would 
furnish  the  sound  equipment  and  also  an 
emcee.  In  turn,  the  local  Journal  editors 


were  impressed,  and  ojjened  with  a big 
story  on  the  Rio  Theatre’s  salute  to 
“Wharton’s  Own  Music  Men.” 

Mrs.  Jensen  put  seven  on  the  list;  Joe 
Urbanovsky,  Wharton  High  School  prin- 
cipal, former  music  director,  and  president 
of  the  Community  Concert  Ass’n;  Barney 
Moore,  public  school  music  instructor; 
Charles  Ryan,  James  Quinn,  William 
Decker,  Allen  R.  Moers  and  David  Black- 
burn, band  and  choir  directors  in  the  school 
system. 

“With  the  entertainment  set  up,”  Mrs. 
Jensen  relates,  “I  began  my  advertising 
campaign  by  ordering  two  three-sheets  and 
two  24-sheets.  A local  sign  painter  made 
up  two  one-sheets  on  the  stage  program. 
One  dozen  paper  sailor  hats  and  half  a 
dozen  miniature  trombones  . . . and  spe- 
cial heralds  of  our  own  design  were  ob- 
tained. One  of  the  24-sheets  was  made  up 
into  a front;  the  other  was  converted  into 
an  eight-foot  standee  of  Robert  Preston. 
We  placed  a real  suitcase  in  his  hand, 
covered  it  with  travel  stickers  and  incor- 
porated this  with  a 40x60  lobby  display. 

A 24- SHEET  BANNER 

“The  title  from  the  24-sheet  was  turned 
into  a lobby  banner.  The  trombones  were 
suspended  from  the  ceiling  by  wires.  Our 
three  front  doors  became  sheets  of  music; 
the  lines  formed  with  narrow,  black  elec- 
trician’s tape,  the  notes  cut  from  black 


paper  and  the  title  of  the  song  cut  from  a 
three-sheet.” 

As  soon  as  the  front  was  ready,  the  seven 
“Music  Men”  were  invited  to  pose  in  front 
of  the  24-sheet  for  a photo.  Five  re- 
sponded, and  the  picture  made  the  local 
paper. 

A list  of  special  guests  for  the  opening 
night  stage  program  honoring  Wharton’s 
Music  Men  was  prepared — school  officials, 
influential  business  people,  newspaper  and 
radio  folk,  etc. 

By  opening  night  the  special  premiere 
was  well  publicized. 

RED  CARPET  GREETING 

“Oiu-  guests  began  arriving  as  early  as  6 
p.m.  and  were  registered  and  greeted  by  the 
manager  and  full  staff,”  Mrs.  Jensen  re- 
lates. “The  red  carpet  was  out  for  our 
Music  Men;  they  circulated  in  the  lobby 
and  loved  every  moment  of  it. 

“Promptly  at  7:45  the  assembled  stage 
band  in  full  unifoi-m  struck  out  with  ‘76 
Trombones’  and  marched  down  the  aisles, 
converging  on  the  stage,  where  they  played 
‘Music  Man,’  selections,  followed  by  the 
quartet. 

“After  the  musical  portion  of  the  show, 
the  Music  Men  were  called  to  the  stage 
after  a greeting  and  speech  of  appreciation 
by  the  mayor  of  Wharton.  Each  remained 
for  the  crowning  ceremony  (this  was  all  in 

(Continued  on  next  page) 
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0.  L.  Smith,  who  operates  the  Alamo  Theatre  (and  Longhorn  Drive-In)  in  Marlow,  Okla.,  is  always 
putting  on  a little  extra  promotion,  knowing  for  sure  that  it  pays  off.  Recently  he  played  a hot  rod 
double  bill,  "Born  to  Speed"  and  "Devil  on  Wheels."  For  that  bit  of  extra  promotion,  he  went  to  a 
junkyard  and  paid  the  owner  $5  to  drag  a banged  up  wreck  of  a car  to  a parking  space  in  front  of  the 
theatre  for  the  four-day  run  of  the  twin  bill.  He  painted  the  titles  on  the  wreck,  as  seen  above,  making 
a realistic  come-on  for  the  screen  bill  at  little  cost.  Smith  also  brought  his  big  red  station  wagon  into 
use.  Equipped  with  a loudspeaker  system  and  displaying  the  film  titles  (painted  in  easily  washed  off 
oils).  Smith  toured  the  town  letting  everyone  know  about  the  booking. 


Salute  Music  Men 

(Continued  from  preceding  page) 

fun).  A young  lady  was  called  from  the 
audience  and  asked  to  place  the  crowns  on 
the  heads  of  the  Music  Men.  Until  that 
moment  only  I knew  what  the  crowns  were 
(the  sailor  hats  with  ‘The  Music  Man’  in- 
signia on  each).  These  dignified  teachers, 
band  directors,  and  Commiuiity  Concert 
Ass’n  president  really  created  a panic  in 
those  hats.  They  literally  brought  down  the 
house,  and  thoroughly  enjoyed  doing  it! 

“After  we  had  our  fun  and  laughs,  each 
Music  Man  was  presented  a 5x7  reproduc- 
tion of  the  picture  that  appeared  in  the 
paper  and  a season’s  pass  to  the  Rio  The- 
atre. Then  each  Music  Man  called  his  wife 
to  stand  in  the  audience  and  take  a bow 
. . . 'The  band  stepped  in  with  a grand  finale 
of  ‘76  Trombones,’  the  lights  dimmed  and 
Meredith  Willson’s  ‘The  Music  Man’  hit 
the  screen.’’ 

The  results  of  all  this  extra  effort  in  the 
“music-shy”  community?  The  opening 
night  was  twice  the  size  of  the  one  on  “Ben- 
Hur,”  the  biggest  in  the  history  of  the  Rio, 
and  the  full  nin  was  $200  ahead  of  any 
other  musical  ever  shown  there. 

An  intangible  benefit  was  the  public 
interest  aroused. 

The  only  extra  expense  was  for  the 
photographs,  paper  hats  and  trombones, 
less  than  $10. 


Radio  Station  Releases 
73  Pigeons  for  'Rome' 

Seventy-three  pigeons  were  released  in 
Albuquerque,  N.M.,  by  radio  station  KVOD 
in  a promotion  for  “The  Pigeon  That  Took 
Rome”  at  the  Sunshine  Theatre.  Each  bird 
was  banded  with  a plug  for  the  film  and  a 
number.  Persons  capturing  the  pigeons 
with  lucky  numbers  received  prizes  in 
cash,  merchandise  and  theatre  passes.  'The 
top  prize  was  $100 

<3eorge  Corey,  KVOD  owner,  and  Lou 
Avolio,  ad-promotion  director  for  Albu- 
querque Theatres,  arrc  ged  the  promotion. 
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Ad  on  Paar  Guests 

“Gay  Purr-ee”  was  dated  at  the  Center 
Theatre  in  Buffalo  about  the  time  that 
Judy  Garland  and  Robert  Goulet,  who  pro- 
vided two  of  the  voices  in  the  film,  ap- 
peared on  the  Jack  Paar  television  show. 
Ben  Dargush,  Center  manager,  used  an  ad 
pointing  to  the  TV  appearance  and  tieing 
in  the  opening  date  of  the  film  at  the 
Center. 


A Baby-Sitting  Show 

A kiddy  show  the  morning  of  Thanks- 
giving was  presented  at  the  downtown  Ritz 
and  uptown  Madison  theatres  in  Albany, 
N.Y.  The  show  consisted  of  20  cartoons 
and  two  comedy  featurettes.  Ads  for  the 
Stanley  Warner  special  read;  “Hey,  Mom! 
Let  Us  Baby-Sit  While  You  Cook  That 
Bird!”  Admission  was  50  cents  kids,  60 
cents  adults. 


Sully  Altieri,  manager  of  the  Roxy  Theotre  in  the 
Los  Angeles  suburb  of  Glendale,  was  able  to  get  the 
Pater  Noster  High  School  band  to  play  in  front  of 
the  theatre  on  opening  night  of  "The  Music  Man." 
The  band  selections,  naturally,  were  from  the  film 
score. 
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Neighborhood  Theatre 
Saves  Heat,  Loses  $$ 

How  to  lose  friends  and  freeze  out  cus- 
tomers is  the  subject  of  a complaint  re- 
ceived from  a theatre  patron  by  the  De- 
troit reporter  for  Boxoffice  about  a neigh- 
borhood theatre  there  “which  apparently 
operates  on  a policy  of  penny  wise  and 
pound  foolish.” 

“It  was  so  cold  in  there  that  it  became 
uncomfortable.  We  only  saw  about  half  of 
the  picture,”  he  wrote  in  the  complaint — 
a complaint  that  might  well  have  received 
publication  in  a daily  newspaper  and 
created  a black  eye  for  the  motion  picture 
business.  The  complainant  went  on: 

“We  could  not  stand  it  any  longer,  so  we 
walked  out.  In  the  lobby,  the  man  said  no, 
there  was  nothing  wrong  with  the  heating 
plant,  but  the  owner  had  definitely  told 
him  not  to  turn  the  thermostat  up  . . . We 
were  told  that  he  (owner)  seldom  ever 
comes  to  the  theatre  on  a Saturday  night. 
Saturday  night  is  generally  the  best  night 
of  the  week  for  movie  theatres.” 

The  result  was  that  there  were  not  many 
present. 

“Certainly  this  does  not  put  people  in  a 
mood  to  go  back  there  during  the  winter 
months.  When  we  got  outside,  it  was  24 
degrees,  almost  as  warm  as  the  theatre.” 

He  went  on  to  add  a few  general  indict- 
ments: “Showmanship  is  not  practiced  very 
much  at  this  theatre.  They  have  a very  old 
screen  with  several  lines  across,  which 
makes  visibility  not  too  clear  ...  In  the 
lower  part  there  is  a hole  in  it  ...  It  has 
been  this  way  now  for  over  a year.” 

Youth  Films  Expands 
To  Assist  Exhibitors 

Youth  Films  Foundation,  Inc.,  southern 
California  nonprofit  group  working  for  pro- 
duction and  exhibition  of  motion  pictures 
suitable  for  children,  has  expanded  its  acti- 
vities nationwide,  according  to  Hettie 
Dyrenfurth. 

The  group  is  offering  its  facilities  to  ex- 
hibitors throughout  the  country  seeking 
good  children’s  films  for  special  matinee 
trade.  The  group  is  also  seeking  to  stimu- 
late production  so  that  such  pictures  will 
be  available  for  exhibition.  One  advantage 
of  the  foundation’s  work  is  that  its  com- 
mendations can  be  used  in  schools  and 
other  public  institutions-  which  would  not 
otherwise  advertise  commercial  projects. 

Formerly  active  in  Orange  County  and 
southern  California,  the  group  now  plans 
to  establish  regional  offices  throughout  the 
country. 


Carnation  Deal  Covers 
30  Stores  for  'Purr-ee' 

A dog  and  cat  food  tiein  and  a kiddy 
coloring  contest — with  free  plugs  on  tele- 
vision— helped  “Gay  Purr-ee”  at  the  Kimo 
Theatre  in  Albuquerque.  The  Friskies  deal 
is  part  of  the  national  campaign  arranged 
by  the  Carnation  Co.  and  Warner  Bros. 
Locally  Don  Hines,  Carnation  representa- 
tive, and  Lou  Avolio,  Albuquerque  Theatres, 
put  up  displays  in  a window  downtown 
next  door  to  the  Kimo  and  in  30  super- 
markets across  the  city.  A coloring  con- 
test— with  youngsters  to  color  a sketch  of 
a cat — was  featured  as  part  of  the  daily 
Captain  Billy  television  show  on  KGGM- 
TV.  Passes  were  presented  to  top  entries. 
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Santa  Claus  in  Copter  Scatters 
Red  Garters,  Etc.,  for'Castaways' 

Gifts  literally  were  showered  on  the  Granada  Theatre  neighborhood  near  the 
campus  of  the  University  of  Buffalo  by  Santa  Claus  from  a helicopter  on  Christmas 
Day. 

The  aerial  event  hailed  the  opening  of  “Castaways”  at  the  de  luxe  Schine 
suburban  house.  Buffalo  radio  station  WEBR  loaned  its  helicopter,  which  daily 
sends  out  reports  on  traffic  conditions  over  western  New  York,  while  the  Red  Garter 
room  of  the  Buffalo  Hotel  chipped  in  with  gifts,  red  garters,  stockings.  The  Granada 
supplied  pencils,  while  other  trinkets  were  donated  by  Granada  neighborhood 
merchants. 

Manager  Joe  Garvey’s  schedule  called  for  the  Santa  Claus  helicopter  to  circle 
the  area  a half  hour  before  landing  on  the  Buffalo  U.  campus,  where  he  received  an 
official  welcoming.  He  then  took  to  the  air  to  scatter  his  bagful  of  gifts,  after  which 
he  again  landed  and  was  picked  up  by  a truck  and  escorted  to  the  Granada  Theatre 
lobby  by  members  of  the  Hayley  Mills  Fan  Club.  In  the  lobby  he  continued  to  dis- 
tribute gifts,  assisted  by  two  Red  Garter  girls  from  the  Buffalo  Hotel. 

The  Red  Garter  room  also  advertised  free  tickets  to  “Castaways”  to  all  persons 
who  have  dinner  there  during  specified  dates. 

The  promotion  was  worked  out  at  a Schine  conference  held  in  Rochester  by 
Harry  Unterfort,  division  manager;  Garvey,  and  other  Schine  managers.  Cy  Evans, 
Gloversville,  Schine  ad-promotion  director,  presided. 


Kind  of  Loving'  Campaign  Is  Daring 


Helps  Amateur  Group 
Set  Attendance  Mark 

The  City  of  Stoke-on-Trent  Amateur 
Operatic  Society  made  history  when  the 
curtain  fell  for  the  last  time  at  the  Gau- 
mont  Theatre  at  Hanley,  Staffordshire, 
England,  on  its  last  production,  “The  Most 
Happy  Fella.”  The  amateur  group  had  to 
move  its  annual  production  to  the  nearby 
2t  Rank-owned  motion  picture  theatre  when 
^ the  only  live  theatre  in  Stoke-on-Trent 
closed. 

As  it  turned  out  this  was  a stroke  of  luck, 
for  the  week-long  presentation  of  the 
Fi-ank  Loesser  musical  marked  up  the 
largest  attendance  for  live  theatre  in  the 
Stoke-Hanley  area.  The  final  presentation 
played  to  capacity,  and  many  were  turned 
away. 

The  Stoke-on-Trent  Amateur  Operatic 
Society  record  resulted,  in  a large  measure, 
to  the  expert  promotion  carried  out  by  W. 
D.  Colson,  manager  of  the  Gaumont,  who 
obviously  relished  the  change  of  pace  from 
screen  fare.  His  activities  virtually 
blanketed  the  area — Hanley,  Stoke,  New- 
castle, Tunstall,  Burslem  and  Longton. 

First,  Colson’s  excellent  relations  with 
the  newspaper  people  helped  establish  a 
maximum  of  photos  and  stories  on  the 
amateur  event,  beginning  six  weeks  in  ad- 
vance. Then  Colson  followed  up  with  store 
cards,  16-sheets,  hangers,  leaflets,  etc., 
even  a street  banner,  posted  all  over  the 
district,  giving  the  amateur  presentation 
its  largest  audience  and  the  theatre  a 
profitable  week. 

'Best  of  Enemies'  Cards 
At  Jaguar  Car  Plant 

The  Jaguar  plant  is  one  of  the  largest 
2,  factories  in  Coventry,  England,  so  G. 
? Lockyer,  manager  of  the  Gaumont  Theatre 
there,  made  it  one  of  the  focal  points  of  his 
campaign  for  “The  Best  of  Enemies,”  the 
entertaining  antiwar  comedy.  He  figured 
the  best  tieup  was  with  the  Jaguar  Rifle 
Shooting  Club,  so  had  signs  reading,  “The 
Best  of  Enemies  . . . Friendly  Shooting 
Match”  at  the  shooting  range,  plus  “See” 
cards.  The  best  marksmen  were  invited 
to  see  the  film. 

He  didn’t  arrange  a press  screening  but 
supplied  the  film  editors  with  plenty  of  ma- 
terial and  stills,  and  got  excellent  coverage 
in  the  film  pages  a week  in  advance  and 
current. 

Since  the  comedy  concerns  a war  be- 
tween the  British  and  Italians  in  Abyssinia, 
Lockyer  invited  a number  of  Italians  in 
Conventry  to  meet  him  in  his  office  on 
opening  day  for  a few  toasts  with  Italian 
wine,  then  see  the  film.  He  also  got  a 
stamp  dealer  to  arrange  a display  of  stamps 
from  Abyssinia,  Britain  and  Italy  worth 
1,000  pounds. 

Two  staffers,  one  in  a British  uniform 
and  the  other  in  an  Italian  uniform,  toured 
the  city  with  proper  signs. 

The  local  military  office  came  through 
with  lobby  displays. 


Get  the  Allyn  Habit! 

Ray  McNamara,  manager  of  the  AUyn 
Theatre  in  Hartford,  Conn.,  for  New  Eng- 
land Theatres,  displays  the  following 
prominently  on  a new  lobby  board;  “We 
hope  your  visit  has  been  a most  pleasant 
one  . . . Try  to  get  into  the  Allyn  habit. 
You’ll  be  glad  you  did.” 


But  in  Good  Taste; 

These  newspaper  columnist  quotes  were 
used  in  a four-page  folder  (1,000)  made  up 
by  M.  J.  Sparks  of  the  Plaza  Theatre  in 
Dudley,  England,  for  “A  Kind  of  Loving”; 

You  will  be  shocked  by  this  . . . only  if  you 
ore  shocked  by  life. 

Touching,  shocking,  daring  . . . beautifully 

directed. 

A winner  all  the  way. 

I have  just  seen  a most  remarkable  film  . . . 

I could  not  take  my  eyes  from  the  screen. 

It  drives  with  daring  frankness  to  the  heart 
of  many  situations  I've  never  seen  screened  before. 

The  folders  were  passed  out  in  shops, 
cafes  and  to  people  on  the  streets. 

Up  two  weeks  in  advance  at  the  theatres 
was  a display  board  made  up  with  stills, 
posters,  information.  Some  of  the  stills  were 
“rather  daring  though  not  in  bad  taste,” 
Sparks  reports. 

Sparks  sent  out  personal  letters  to  12 
drama  societies,  discussion  groups,  etc., 
along  with  a selection  of  throwaways. 

Sparks  rated  this  one  an  excellent  film 
and  gave  it  extra  help.  A different  touch 
was  injected  a week  before  playdate 
through  the  theatre  public  address  system. 
He  comments  this  approach  must  be  put 
over  in  showmanlike  manner  to  be  ef- 
fective. The  non-sync  was  faded  and  the 
announcement  was  made  while  the  slide 
was  being  shown. 

“This  way  it  was  hoped  to  really  get  the 
message  home,”  he  says.  “The  overall  ef- 
fect was  very  good  and  made  people  sit  up 
and  listen.” 

Sparks’  PA  announcement  referred  to  “A 
Kind  of  Loving”  as  a film  made  in  the 
tradition  of  “Saturday  Night  and  Sunday 
Morning”  and  “Room  at  the  Top”  ...  “a 
film  I am  sure  will  appeal  to  you.” 

Other  parts  of  the  thorough  campaign 
included  a sandwich  board  man  touring  the 
city  at  peak  shopping  hours  for  three  days; 


Quotes  Set  Pace 

cards  in  bookstores,  plus  his  personal 
recommendation  on  a double  crown  (20x30 
inches)  board  in  front  of  the  theatre  a week 
prior  and  during  the  playdate.  He  also 
had  60x40  displays  on  three  British  Rail- 
ways vans,  and  used  extra  ad  space  in  the 
newspapers. 

A contest  planted  in  the  Dudley  Herald 
asked  contestants  to  list  as  many  films  as 
possible  with  the  word  “love”  in  them.  The 
winner  listed  57  such  films. 


This  Christmas  season  lobby  display  comes  from  A. 
R.  "Shorty"  Stark  of  the  Englewood  Theatre  in  the 
Kansas  City  suburb  of  Independence.  Six-sheet  cut- 
outs were  used  for  the  "Merry  Christmas"  back- 
ground. The  village  scene  was  borrowed  from  the 
Avon  distributor. 
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XHIBITOR  HAS  HIS  SAY 

A B 0 U T P I C T U R E 


BUENA  VISTA 

Big  Red  (BV) — Walter  Pidgeon,  Gilles 
Payant.  Emil  Genest.  A good  dog  picture 
with  Walt  Disney  behind  pays  off  at  the 
boxoffice.  Above  average  business,  and 
Buena  Vista  ahvaj'S  treats  us  right  on  film 
rental.  Played  Sun.,  Mon.,  Tues.  Weather: 
Good. — Frank  Patterson,  Mansfield  The- 
atre, Mansfield,  La.  Pop.  6,000. 

COLUMBIA 

Notorious  Landlady,  The  (Col) — Jack 
Lemmon,  Kim  Novak,  Fred  Astaire.  Jack 
Lemmon  is  a drawing  card  here  and  I must 
say  this  was  a swell  picture  with  a lot  of 
satisfied  patronage.  All  left  the  theatre 
after  the  performance  smiling,  which  is  a 
relief  for  a change.  Business  was  good. 
Played  Thurs.,  Fri.,  Sat.  Weather:  Fair. — 
Albert  Aguiar,  Lincoln  Theatre,  Lincoln, 
Calif.  Pop.  3,200. 

Zotz!  (Col) — Tom  Poston,  Julia  Meade, 
Jim  Backus.  This  did  very  well  for  me  over 
the  Labor  Day  holiday.  Color  would  have 
helped  a lot.  Evei-yone  seemed  to  like  it. 
Hope  Castle  makes  another  one  along  this 
line.  -Played  Sun.,  Monday.  Weather: 
Warm. — James  Hardy,  Crescent  Theatre, 
Jasonville,  Ind.  Pop.  2,500. 

METRO-GOLDWYN-MAYER 

Boy’s  Night  Out  (MGM) — Kim  Novak, 
James  Garner,  Tony  Randall.  In  my 
opinion,  one  of  the  funniest  movies  made 
in  many  a year — an  opinion  shared  by  most 
everyone  that  came.  Teenagers  and  yoimg- 
marrieds  (the  bulk  of  almost  everybody’s 
business)  enjoyed  it  and  told  their  friends. 
Played  Sun.,  Mon.,  Tues. — Rod  B.  Hartman, 
Coulee  Theatre,  Coulee  Dam,  Wash.  Pop. 
1,400. 

Cat  on  a Hot  Tin  Roof  (MGM) — Eliza- 
beth Taylor,  Paul  Newman,  Burl  Ives.  Ex- 
cellent adult  drama  that  did  average  busi- 
ness. This  one  is  worth  a repeat  date. 
Played  Wed.,  Thurs.  Weather:  Warm. — 
Larry  Thomas,  Fayette  Theatre,  Fayette- 
ville, W.  Va.  Pop.  2,000. 

I Thank  a Fool  (MGM) — Susan  Hayward, 
Peter  Finch,  Diane  Cilento.  Susan  Hay- 
ward, a good  drawitlg  name,  that’s  all.  The 
rest  are  English  stars.  Could  have  done 
better  if  it  had  been  ballyhooed  more.  Busi- 
ness was  lousy.  Played  Sun.,  Mon.  Weather: 
Fair. — Albert  Aguiar,  Lincoln  Theatre,  Lin- 
coln, Calif.  Pop.  3,200. 

Tarzan  Goes  to  India  (MGM) — Jock  Ma- 
honey, Jai  the  Elephant  Boy,  Leo  Gordon. 
A made-to-order  Friday-Saturday  feature 
with  plenty  on  the  ball  for  action  and  color 


Found:  One  New  Star 

^^ith  “Wonderful  to  Be  Young,”  Para- 
mount has  brought  us  a new  STAB.  \ 
The  kids  really  go  for  Cliff  Richard. 
The  biggest  business  since  Elvis  this 
summer,  Don’t  pass  it  up.,  Played.  Sun- 
day through  Wednesday  in  a chilly  rain 
and  still  did  bu.siness. 

EDDIE  REYNA 

Floyd’s  Theatre, 

El  Campo,  Tex. 
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'Mr.  Hobbs'  a Winner 

J^eave  it  to  good  old  Jim  Stewart,  in 
“Mr.  Hobbs  Takes  a Vacation” 
20th-Fox  has  an  excellent  picture  and 
we  did  good  business  on  it.  Our  people 
are  crying  for  more  of  this  type.  Our 
folks  are  fed  up  to  here  with  sex  pics. 
Keep  up  the  good  work.  Fox. 

ALBERT  AGUIAR 

Lincoln  Theatre, 

Lincoln,  Calif. 


and  story.  Drew  above  average  but  we  had 
too  much  stiff  competition  and  didn’t  bring 
out  the  crowd  expected.  Very  playable. 
Hope  big  Leo  gives  us  more  like  it. 
Weather:  Good. — Leonard  J.  Leise,  Roxy 
Theatre,  Randolph,  Neb.  Pop.  1,069. 

PARAMOUNT 

Counterfeit  Traitor,  The  (Para) — William 
Holden,  Lilli  Palmer,  Hugh  Griffith.  Not 
for  small  towns.  Too  long.  Holden  and 
Palmer’s  acting  talents  wasted.  Away  be- 
low average  attendance  both  nights.  Played 
Sun.,  Mon.  Weather:  Fair. — James  Hardy, 
Crescent  Theatre,  Jasonville,  Ind.  Pop. 
2,500. 

Counterfeit  Traitor,  The  (Para) — Wil- 
liam Holden,  Lilli  Palmer,  Hugh  Griffith. 
A good  pictm’e  with  lots  of  suspense  and  a 
good  cast  that  I thoroughly  enjoyed.  It 
didn’t  do  any  business  for  us  at  all.  If  you 
can  figure  out  a way  to  get  ’em  in  on  this 
one  they  will  enjoy  it,  but  how?  Played 
Sun.,  Mon.,  Tues.  Weather:  Good  (PS:  it’s 
always  good  when  we  have  Elvis — rain  or 
shine.) — Frank  Patterson,  Mansfield  The- 
atre, Mansfield,  La.  Pop.  6,000. 

Devil’s  Hairpin,  The  (Para) — Cornel 
Wilde,  Jean  Wallace,  Arthur  Franz.  Doubled 
this  1957  color,  Vista  Vision  action  picture 
with  another  Paramount  release  of  the  same 
vintage,  “The  Tin  Star,”  and  came  out 
okay.  Why  don’t  you  try  it? — Don  Stott, 
Southwind  Theatre,  Solomons,  Md.  Pop. 
950. 

Man  Who  Shot  Liberty  Valance,  The 

(Para) — John  Wayne,  James  Stewart,  Vera 
Miles.  A good  western  that  did  below  aver- 
age business  for  this  change.  Those  who 
came  were  well  pleased  with  the  picture. 
Played  Sun.,  Mon.,  Tues.  Weather:  Good. — 
Frank  Pattej’son,  Mansfield  Theatre,  Mans- 
field, La.  Pop.  6,000. 

My  Geisha  (Para) — Shirley  MacLaine, 
Yves  Montand,  Edward  G.  Robinson.  A 
well-made  and  a beautiful  picture  that  was 
enjoyed  by  the  below-average  turnout.  It 
somehow  just  didn’t  have  the  appeal.  May- 
be it  was  the  title.  Japanese  locales  don’t 
have  any  pulling  power  here.  Played  Sun., 
Mon.  Weather:  i;Good. — Leonard  J.  Leise, 
Roxy  Theatre,  Randolph,  Neb.  Pop  1,069. 

20Hi  CENTURY-FOX 

Hemingway’s  Adventures  of  a Young  Man 
(20th-Fox) — Richard  Beymer,  Susan  Stras- 
berg,  Diane  Baker,  Paul  Newman.  I have  not 
seen  this,  but  from'  what  I gather,  and  from 
the  boxoffice  record  here  (very  good),  people 
had  many  fine  comments  about  it.  It  was  a 

— 4 — 


successful  engagement.  Played  Sun.,  Mon. 
Weather:  Snow. — Paul  Fournier,  Acadia 

Theatre,  St.  Leonard,  N.B.  Pop.  2,150. 

Mr.  Hobbs  Takes  a Vacation  (20th-Fox)  — 
James  Stewart,  Maureen  O’Hara,  Fabian. 
Be  sure  and  play  this  one.  It  makes  youi 
customers  very  happy. — John  M.  Bailey, 
Opera  House,  Miltonvale,  Kas.  Pop.  911. 

UNITED  ARTISTS 

Jack  the  Giant  Killer  (UA) — Kerwin 
Mathews,  Judi  Meredith,  Torin  Thatcher. 
We  were  lucky  to  play  this  picture  right 
behind  a big  TV  campaign  put  on  by  a 
Shreveport  theatre  (my  town  is  located 
35  miles  from  Shreveport  and  our  popula- 
tion is  6,000  with  50  per  cent  colored). 
United  Artists  let  us  have  this  picture  at 
a reasonable  rental  and  we  had  the  best 
business  of  the  entire  month  on  this  film. 
Kids,  some  grownups  and  many  of  our 
colored  patrons  really  went  for  this  pic- 
ture. Played  Sun.,  Mon.,  Tues.  Weather: 
Good. — Frank  Patterson,  Mansfield  The- 
atre, Mansfield,  La.  Pop.  6,000. 

Sergeants  3 (UA) — Frank  Sinatra,  Dean 
Martin,  Peter  Lawford.  Play  this  one.  The 
customers  came  to  see  it. — John  N.  Bailey, 
Opera  House,  Miltonvale,  Kas.  Pop.  911. 

UNIVERSAL-INTERNATIONAL 

Cape  Fear  (U-I) — Gregory  Peck,  Robert 
Mitchum,  Polly  Bergen.  This  is  a good 
mystery-suspense  show.  Polly  Bergen’s 


Kettles  Always  Surprise 

played  “Ma  and  Pa  Kettle  Back  on  the 
Farm”  recently.  These  old  Kettle 
pictures  from  U-I  surprise  me  every 
time  I play  them.  They  outgross  most 
of  the  new  big  pictures.  Used  this  on 
my  Thurs.,  Fri.,  Sat.  change. 

B.  W.  BERGLUND 

Trail  Theatre, 

New  Town,  N.  D. 


name  helped  to  get  customers  in. — John 
M.  Bailey,  Opera  House,  Miltonvale,  Kas. 
Pop.  911. 

Day  the  Earth  Caught  Fire,  The  (U-I)  — 
Janet  Muni'O,  Edward  Judd,  Leo  McKern. 
VeiT  disappointing.  Too  much  talk,  talk.  It 
seems  as  if  you  kept  waiting  for  something 
to  happen  and  it  didn’t.  Lay  off  it  if  you 
can.  Played  Fri.,  Sat.  Weather:  Fair  and 
cool.^ — James  Hardy,  Crescent  Theatre, 
Jasonville,  Ind.  Pop  2,500. 

WARNER  BROS. 

Music  Man,  The  (WB)— Robert  Preston, 
Shirley  Jones,  Buddy  Hackett.  Great  music 
and  great  singing  in  this,  but  why  did  they 
ever  put  Buddy  Hackett  in  a picture  like 
this?  He  nearly  ruins  the  whole  show! 
Preston  is  superb.— Paul  Fournier,  Acadia 
Theatre,  St.  Leonard,  N.B.  Pop.  2,150. 

MISCELLANEOUS 

Son  of  Sinbad  (States  Rights)  — Dale 
Robertson,  Sally  Forrest,  Vincent  Price. 
Set  this  one  in  an  emergency.  It’s  the  RKO 
1955  release  in  widescreen  and  color,  avail- 
able here  through  Excelsior.  Did  okay  on 
best  playing  time.  Excellent  print;  good, 
clear  color,  a lot  of  pretty  girls  and  two 
good  male  stars  in  Dale  Robertson  and 
Vincent  Price.  It’s  worth  a repeat  date. 
Played  Sun.,  Mon.,  Tues.— S.  T.  Jackson, 
Jackson  Theatre,  Flomaton,  Ala.  Pop.  1,480. 
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Review  digest 

AND  ALPHABETICAL  INDEX 


++  Very  Good;  + Good;  — Fair;  — Poor;  = Very  Poor. 


In  the  summary  -H-  is  rated  2 pluses,  — as  2 minuses. 
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cn  _ 

10-  g-62 
9-10-62  A1 

6-11-62  ± 


2672  Airborne  (78)  Ac Diamond-SR 

2663  A (most  Angels  (93)  Dr/Music..  BV 
2637  ©Assignment  Outer  Space 

(79)  SF-Fantasy AlP 

— B — 

2628 ©Bachelor  of  Hearts  (97)  Com...Cont’l 

2664  ©Barabbas  (134)  ® 70  Bib  Dr Col 

Bell’  Antonio  (97)  Eng-dubbed 

Drama  Embassy 

2683  ©Bellboy  and  the  Playgirls,  The 

(94)  Novelty-Comedy  UPRO 

2634  Belle  Sommers  (62)  Drama  Col 

2653  ©Best  of  Enemies,  The  (104)  ® 

War  Comedy-Drama  Col 

2640  Big  Wave,  The  (73)  Drama  AA 

2662  Billy  Budd  (123)  <g)  Sea  Drama..  . AA 
2690  ©Billy  Rose’s  Jumbo  (125)  ® Mus  MGNI 

2641  Bird  Man  of  Alcatraz  (142)  Dr. . . UA 

2667  Bloody  Brood,  The  (69)  Cr Astor 

Boccaccio  ’70  (148)  Eng-dubbed 

Episodes  Embassy 

2631  y©Bon  Voyage  (132)  © Comedy..  BV 

2669  Bourbon  St.  Shadows  (70)  Cr MPA 

2640©Boys’  Night  Out  (115)  © Com  .MGM 
2651  Brain  That  Wouldn’t  Die,  The 

(71)  Horror  Dr AlP 

2625  ©Broken  Land,  The  (60)  © W’n  20th-Fox 

— C — 

2633  Cabinet  of  Caligari,  The  (104) 

© Horror  Drama  20th-Fox 

2613  Cape  Fear  (105)  Suspense  Dr Univ 

2658  Carnival  of  Souls  (91) 

Psycho-Melodrama  Herts-Lion 

2673  Carry  On,  Teacher  (86)  Com. ...  Governor 

2659  ©Centurion,  The  (77)  Spectacle.  ...  PIP 
2661  ©Chapman  Report,  The  (125)  Drama  WB 
2639  Clown  and  the  Kid  (65)  Corn-Drama  UA 

2660  Coming-Out  Party,  A (98)  Com  Union 
2645  Concrete  Jungle,  The  (86)  Dr. . . Fanfare 
2650  Confessions  of  an  Opium  Eater 

(85)  Shock  Melodrama  AA  7-23-62  B 

2693  Connection,  The  (93)  Drama F-A-W  12-24-62 

2620  Convicts  4 (reviewed  as  “Reprieve”) 

(106)  Drama  AA  4-  9-62  A2 

2621  i^©Counterfeit  Traitor,  The  (140) 

Drama Para  4-16-62  A3 

2690  Court  Martial  (82)  War  Diama  UA  12-10-62  A2 

2665  Cry  Double  Cross  (65)  Melodrama  Atlantic  9-17-62 

— D— 

2655  ©Damn  the  Defiant!  (101)  © Ac  Col  8-13-62  A1 

2666  ©Damon  and  Pythias  (99)  Drama..  MGM  9-17-62  A1 
2671  ©Dangerous  Charter  (76)  Action  Crown  10-  8-62 

2691  Days  of  Wine  & Roses  (117)  Drama  WB  12-17-62  A2 
2625  Dead  to  the  World  (87)  Melodrama  UA  4-30-62  A2 
2658  Devil’s  Messenger,  The  (72) 

Fantasy- Melodrama  Herts-Lion  8-20-62 

Divorce— Italian  Style  (104) 

Eng-Dubbed  Comedy  Embassy  10-  1-62  SP 

2624  ©Doctor  in  Love  (93)  Comedy  Governor  4-23-62  B 
2621  Don’t  Knock  the  Twist  (87) 

Drama/Twist  numbers  Col  4-16-62  A2 

— E — 

2647  ©East  of  Kilimanjaro  (72) 

Adventure Parade  7-16-62 

2657  ©Eegah  (90)  Comedy-Fantasy. . Fairway  8-20-62 
2588  ©El  Cid  (184)  ® Hist.  Spectacle  AA  12-18-61  A1 
2680  Escape  From  East  Berlin  (94)  Dr.  MGM  11-  5-62  A1 
2636  ©Escape  From  Zahrain  (93)  ® 

Adventure  Drama  Para 


5-  7-62 
9-10-62  A2 

5-21-62  C 

11- 19-62 

5- 28-62  A2 

8-  6-62  A1 

6- 18-62  A1 

9-  3-62  A2 

12- 10-62  A1 

6- 25-62  A2 
9-24-62  B 

7- 16-62  C 

5- 21-62  A1 
10-  1-62 

6- 18-62  A3 

7- 30-62  B 
4-30-62  A2 


5- 28-62  B 
3-19-62  A3 

8-20-62 
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8- 27-62 

9-  3-62  B 

6- 18-62  A1 
8-27-62  A1 

7-  9-62  B 
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2653  Fallguy  (64)  Crime  Drama Fairway  8-  6-62  ± 

2664  Firebrand,  The  (63)  © Western  20th-Fox  9-10-62  B ± 

2623  Five  Finger  Exercise  (109)  Drama.  . Col  4-23-62  A2  + 

2654  ^©Five  Weeks  in  a Balloon 

(101)  © Adventure-Comedy  20th-Fox  8-  6-62  A1  fj- 
2664  Flame  in  the  Streets  (93) 

© Drama  Atlantic  9-10-62  A2  + 

2618  ©Follow  That  Dream  (110)  ® Com...UA  4-  2-62  A1  + 

2619  ©Forever  My  Love  (115) 

Romantic  Drama  Para  4-  9-62  A1  + 

2689  ©40  Pounds  of  Trouble 

(106)  ® Comedy  Univ  12-10-62  A2  ■+ 
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2694  Freud  (139)  Drama  Univ  12-24-62  SP 

2675  Frightened  City,  The  (97)  Crime AA  10-22-62  B 


44  44 


5+ 

1+1- 


2626  ©Geronimo  (101)  ® Outdoor  Drama  UA 

2644©Gigot  (104)  Comedy  20th-Fox 

2682  ©Girls!  Girls!  Girls!  (98) 


2688  ©Girl  Named  Tamiko,  A (110)  ® 

Drama Para 

2651  Guns  of  Darkness  (103)  Drama.... WB 

2671  ©Gypsy  (149)  ® Musical  WB 

— H— 

2626  ©Hands  of  a Stranger  (85!/a)  Susp. . AA 
2634©Hatari!  (159)  Adv.  Dr Para 

2634  Hell  Is  for  Heroes  (90)  War  Dr.  . .Para 
2639 ©Hemingway’s  Adventures  of  a 

Young  Man  (145)  © Drama  20-Fox 
2668  ©Hero’s  Island  (94)  ® 

Period  Adventure  Drama  UA 

2620  ©Horizontal  Lieutenant,  The  (90) 

Comedy  © MGM 

2641  Horror  Chamber  of  Or.  Faustus,  The 

(95)  Horror  Drama Lopert 

2682  Horror  Hotel  (76)  Ho  Dr  Trans-Lux 
2674  Hot  Money  Girl  (81)  Melodrama  UPRO 

2623  House  of  Women  (83)  Drama WB 

2686 ©How  the  West  Was  Won  (165)  Cineram; 
Historical  Drama  . . . . MGM-Cinerama 

2662  ©Huns,  The  (85)  Spectacle  PIP 

2685©Hunza  (60)  Documentary  Int’l  Film  Ent. 

2636©!  Like  Money  (81)  © Com . .20th-Fox 
2673  I Spit  on  Your  Grave  (100) 

Melodrama  (Eng-dubbed)  . . . Audubon 
2668©!  Thank  a Fool  (100)  © Drama.  .MGM 
2661  ©If  a Man  Answers  (102)  Com  Univ 
2694 ©In  Search  of  the  Castaways 

(100)  Adventure  BV 

2635  Incident  in  an  Alley  (83)  Drama...  UA 
2626  Information  Received  (77)  Drama  Univ 

2638  Interns,  The  (120)  Col 

2661  Invasion  of  the  Animal  People 

(55)  Science-Fiction ADP-SR 

2651  Invasion  of  the  Star  Creatures 

(81)  Science-Fiction  Comedy  ..AlP 

2644  ©It  Happened  in  Athens  (92) 

©Comedy-Drama  20th-Fox 

2685  It’s  Only  Money  (84)  Comedy  ...  Para 

2645  ©Jack  the  Giant  Killer  (94) 

Adventure- Fantasy UA 

2692  ©Joseph  and  His  Brethren 

(103)  Biblical  Drama  ....Colorama 
2691  Juke  Box  Racket  (61)  Cr  Dr.  . Brenner 
— K — 

2684  Kamikaze  (89)  Documentary.  . Brigadier 

2652  ©Kid  Galahad  (95)  Com-Dr/Songs . . UA 
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2672  Kind  of  Loving,  A (112)  Drama  Govn’r  10-  8-62  B ■+  -H- 


44  + 8+ 


5-  7-62  A1  ++  + ± + + 


— L — 

2627  © Lad : a Dog  (98)  Drama  WB 

2631  ©Last  of  the  Vikings  (102) 

Dyaliscope,  Adventure  ...Medallion  5-21-62  + 

2679  ©Legend  of  Lobo,  The  (67)  Adventure  BV  11-  5-62  A1  + ± 

2662  ©Lion,  The  (96)  © Drama 20th-Fox  9-  3-62  A2  + +- 

2630  ©Lisa  (112)  © Adventure  Dr  20th-Fox  5-14-62  A2  + + 

2642  Lolita  (152)  Comedy-Drama MGM  6-25-62  SP  +-  + 

2676  Loneliness  of  the  Long  Distance 

Runner,  The  (103)  Drama.  ... Cont’l  10-22-62  A3  ■+  ++ 
(Also:  Rebel  With  a Cause) 

2628  Lonely  Are  the  Brave  (107) 

® Outdoor  Drama  Univ 

2675  Long  Day’s  Journey  Into  Night 

(174)  Drama  Embassy 

2674  Longest  Day,  The  (180) 

© War  Drama  20th-Fox  10-15-62  A1  fj  fj 

2590  ©Lover  Come  Back  (107)  Comedy..  U-l  12-25-61  B ff  ff 

2694  Love  in  a Hot  Climate 

(70)  Romantic  Drama  ....Hoffberg 
2681  ©Loves  of  Salammbo,  The  (72) 

© Spectacle  Drama 20th- Fox 
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In  the  summary  -H-  is  rated  2 pluses,  — as  2 minuses. 


■H-  Very  Good;  + Good;  — Fair;  — Poor;  = Very  Poor. 


26S7  Lovers  on  a Tioht  Rope  (83) 

Suspense  Drama Interworld  12-  3-62  B 

— M— 

2660  ©Make  Way  for  Lila  (90)  Adv.  . . . Parade 
2677  Manchurian  Candidate.  The  (126) 

Suspense  Drama  DA 

2641  Manster.  The  (72)  Horror  Drama  . . Lopert 
2663  ©Marco  Polo  (100)  © Adventure  AlP 
2685 ©Marizinia  (80)  Drama  IntT  Film  Ent. 

2687  Maxima  (93)  Comedy-Drama.  . Interworld 

2654  Matter  of  WHO.  A (90)  Com.  . Herts- Lion 

2642  ©Mermaids  of  Tiburon.  The 

(77)  Underwater  Adv  . . . . Filmgroup 
2632  ©Merrill’s  Marauders  (98)  (g>  Dr  WB 
2656©Mighty  Ursus  (90)  Adventure.  ...  UA 
2629  Miracle  Worker.  The  (106)  Drama  . . UA 
2632  Mothra  (90)  Tohoscope.  Horror  Drama  Col 
2686  Mr.  Arkadin  (99)  Suspense  Drama.  .SR 
2632  y©Mr.  Hobbs  Takes  a Vacation 

(116)  © Comedy  20th-Fox 

2624  y©Music  Man,  The  (151)  ® 

Musical  Comedy  WB 

2684  Mutiny  on  the  Bounty  (179) 

Ultra  eg  70  Drama  MGM 

— N— 

2620  Nearly  a Nasty  Accident  (S6) 

Farce-Comedy  Univ 

2649  Ne.er  Let  Go  (90)  Melodrama  20th-Fox 

2631  ©Night  Creatures  (81)  Adv Univ 

2666  Night  of  Evil  (88)  Melodrama.  ..  Astor 

2655  Night  They  Killed  Rasputin,  The 

(87)  Melodrama  Brigadier 

2656  ©No  Man  Is  an  Island 

(114)  War  Drama  Univ 

2638  No  Place  Like  Homicide  (87) 

Farce-Comedy  Embassy 

2643  Notorious  Landlady,  The  (123)  Com  . Col 

2688  ©Nude  Odyssey  (97)  (g)  Ad  . . Davis- Royal 
2656  Nun  and  the  Sergeant,  The  (73) 

War  Drama  UA 
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2667  On  Any  Street  (90)  Melodrama  Miller-SR  9-24-62  A3  + 
2669  Operation  Snatch  (83)  Comedy.  ... Cont’l  10-  1-62  + 

— PQ — 

2643  Panic  in  Year  Zero!  (93)  Drama. 


2693  Password  Is  Courage,  The 


2633  ©Peeping  Tom  (86)  Suspense. 


2640  ©Phantom  of  the  Opera  (84)  Ho 
2637  Phantom  Planet,  The  (82) 


2648  Pigeon  That  Took  Rome.  The 

(101)  rg  Comedy  

2652  ©Pirates  of  Blood  River 


2687  Quare  Fellow,  The  (85)  Drama. 

— R— 

2670  Reluctant  Saint,  The  (105) 

Orama  Davis- Royal 

2667  Requiem  for  a Heavyweight  (87) 

Drama  Col 

2629  ©Ride  the  High  Country  (94) 

© Western  MGM 

2655  Rider  on  a Dead  Horse  (72)  Western  AA 
Riff  Raff  Girls  (97)  Eng-dubbed 

Drama  (“Rififi  for  Girls”) Cont’l 

2663  Ring-a-Ding  Rhythm  (78)  Musical  . Col 
2635  Road  to  Hong  Kong,  The  (91)  Com . . UA 

2681  ©Roommates  (91)  Comedy Herts-Lion 

2692  Run  Across  the  River  (74)  Ac  . Citation 
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2627  Satan  in  High  Heels  (93) 

Exploitation  Melodrama  Cosmic  5-  7-62 

2659  Scarface  Mob.  The  (105)  Crime  . Oesilu  8-27-62 
2682  Secrets  of  the  Nazi  Criminals 

(84)  Documentary Trans-Lux  11-12-62  A3 

2689  Seven  Daring  Girls  (76)  Action  Manson  12-10-62 
2627  ©She  Didn't  Say  No!  (96) 

Comedy  Satire  Seven  Arts  5-  7-62 
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2657  Shootout  at  Big  Sag  (64)  W'n  Parallel 
2670  Siege  of  Hell  Street,  Tha  (93)  Cr.  UPRO 

2615  ©Six  Black  Horses  (80)  W'n Univ 

2646  ©Sky  Above — the  Mud  Below,  The 

(90)  Documentary  Embassy 

2684  Smashing  of  the  Reich  (89) 

Documentary Brigadier 

2668  ©Son  of  Samson  (90) 

Historical  Spectacle  Medallion 

2635  ©Spiral  Road,  The  (140)  Adv Univ 

2676  Stagecoach  to  Dancers’ 

Rock  (72)  Western  Univ 

2616  l|©State  Fair  (118)  © Musical  20th-Fox 
2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  ® Adventure  WB 

2647  ©Stowaway  in  the  Sky  (82) 

Adventure  Lopert 

2654  Strangers  in  the  City  (83)  Dr.  . Embassy 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 
2622  ©Swingin'  Along  (74)  © 

Comedy/Musical  20th-Fox 

2665  ©Sword  of  the  Conqueror  (95) 

® Drama  UA 

2683  ©Swordsman  of  Siena  (92)  © Ad.  MGM 

— T— 

2636©Tales  of  Terror  (90)  ® Horror  ..AlP 

2690  ©Taras  Bulba  (122)  ® Adventure.  . UA 

2644  ©Tartars,  The  (83)  Action MGM 

2650  ©Tarzan  Goes  to  India  (86)  © Ac  MGM 
2630  Taste  of  Honey,  A (100)  Drama.  .Cont’l 

2665  Terror  of  the  Bloodhunters 

(60)  Melodrama  ADP-SR 

2632  ©That  Touch  of  Mink  (99)  (g  Com.  . Univ 
2639  There  Was  a Crooked  Man  (106) 

Comedy  Lopert 

2637  Third  of  a Man  (81)  Melodrama UA 

2629  13  West  Street  (80)  Drama  Col 

2659  ©300  Spartans,  The  (113) 

© Action  Spectacle 20th-Fox 

2647  Three  Stooges  in  Orbit,  The 

(87)  Farce-Comedy  Col 

2692  To  Kill  a Mockingbird  (129)  Dr.  . Univ 
2676  Too  Young,  Too  Immoral  (88)  Drama  SR 
2688  Tower  of  London  (79)  Ho  Drama.  . . UA 
2646  Trauma  (93)  Suspense  Drama  ....Parade 
2650  ©Trojan  Horse,  The  (105)  © 

Spectacle  Drama  Colorama 

2666  Two  and  Two  Make  Six 

(89)  Comedy-Drama Union 

2683  Two  Before  Zero  (78)  Doc’y  Ellis 

2679  Two  for  the  Seesaw  (120)  (g  CD  ....  UA 

2669  Two  Tickets  to  Paris  (78)  Musical.  , . Col 
2657  ©Two  Weeks  in  Another  Town 

(104)  © Drama  MGM 

— UV— 

2648  Valiant,  The  (89)  War  Drama  UA 

2670  ©Very  Private  Affair,  A (95)  Dr  MGM 

— W— 

2660  ©Waltz  of  the  Toreadors 
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2638  What  a Carve  Up!  (See  “No  Place 
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Homicide”) 

2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  

. WB 
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2567  4^©West  Side  Story  (155) 

Panavision,  Musical  Drama  . . . 
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2646  ©When  the  Girls  Take  Over  (80) 

Comedy  Parade 

2674  Where  the  Truth  Lies  (S3) 

Drama  (Eng-dubbed)  Para 

2678  ©White  Sla.e  Ship  (92)  © Ad AlP 

2693  ©Who’s  Got  the  Action?  (93) 

® Comedy  Para 

2645  ©Wild  Westerners,  The  (70)  Western  Col 
2677  ©Wonderful  to  Be  Young  (92) 

© Musical  Para 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 

Melodrama  Manson 

2686  Young  Guns  of  Texas  (78) 

© Western  20th-Fox 

2675  Young,  Willing  and  Eager  (77)  Drama.  .SR 

2638  Zotz!  (87)  Comedy  Col 
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Feature  chart 


ALLIED  ARTISTS  I U 

AMERICAN  INT'L  | U 

BUENA  VISTA  | ti 

COLUMBIA  1 a 

Reprieve 

(See  "Convicts  4”  in  October 
listing) 

The  Bridge  (104)  0 6207 

(Eng-dubbed)  Volker  Bohnet 
Confessions  of  an  Opium 

Eater  (85)  D..6206 

Vincent  Price.  Linda  Ho 

Payroll  (80)  Ac.  .6210 

.Michael  Craig,  Francolse  Prevost 

©Prisoner  of  the  Iron  Mask 

(80)  ® Ac.  .701 

Michael  Lemoine.  Wandisa  Gulda 

y©Bon  Voyage  (132)  . . .C.  .129 
Fred  MacMurray,  Jane  Wyman, 
Michael  Callan,  Deborah  Walley 

Advise  and  Consent  (138)  © 0.  .628 
Charles  Laughton,  Henry  Fonda, 
Don  Murray,  Walter  Pldgeon, 

Gene  Tierney,  Franebot  Tone 

©The  Wild  Westerners  (70)  W.  .629 
Jas.  Pbllbrook,  Nancy  Kovack, 

Guy  Mitchell,  Duane  Eddy 

The  Frightened  City  (97)  0..6211 
Herbert  Lom,  John  Gregson, 

Yvonne  Knmaln 

©Tales  of  Terror  (90) 

® Ho.. 710 

Vincent  Price,  Basil  Rathbone, 

Peter  Lorre.  Debra  Paget 

Panic  in  Year  Zero!  (93)  © 0.  .708 
Ray  Milland,  Jean  Hagen. 

Frankie  Avalon 

©Big  Red  (89)  00  . 130 

Walter  I'idgeon,  Gilles  Payant 

The  Notorious  Landlady 

(123)  MyC..701 

Jack  Lemmon,  Kim  Novak, 

Fred  Astaire 

Zotz!  (87)  C.  .702 

Tom  Poston,  Julia  Meade, 

Cecil  Kellaway 

©Marco  Polo  (lOO)  ©.  Ad.  .709 
Rory  Calhoun,  Yoko  Tanl 

The  Interns  (120)  0..703 

Michael  Callan.  Cliff  Robertson, 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(57)  C..704 

Stooges,  Edson  Stroll 

©El  Cid  (181)  © 0.  .6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(Cinemascope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad.. 713 

(formerly  "Wild  Cargo”) 

Pier  Angeli,  Edmund  P>’  tom 

©Damn  the  Defiant! 

(101)  © 0.  .705 

Alec  Guinness.  Dirk  Bogarde, 
•Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD. 706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78).. M.. 707 
Chubby  Checker,  Dukes  of  Dixieland 

Convicts  4 (106)  D..6205 

(was  "Reprieve”) 

Ben  Gazzara,  Stuart  Whitman,  Ray 
Walston,  Vincent  Price,  Rod 
Steiger.  Sammy  Davis  jr. 

Warriors  Five  (84) Ac.  .707 

.lack  Palance,  Jo  Anna  Ralli 

0©Almost  Angels  (93)  0/M..  135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..708 

Anthony  Rtiinn,  Jackie  Gleason, 
Julie  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..709 
Joey  Dec.  Gary  Oosby, 

Kay  Medford 

We’ll  Bury  You!  (75)  ..Doc  . 711 

Billy  Budd  (123)  © D..620S 

Robert  R.van,  Peter  Ustinov, 

Meivyn  Douglas.  Terence  Stamp 

©Reptilicus  (81)  SF..715 

Carl  Ottosen.  Ann  Smyrner 

©The  Legend  of  Lobo  (67  ) 00.  . 110 
True  Life  Adienture 

©Pirates  of  Blood  River 

(87)  © Ad.. 710 

Kenvin  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  D..712 

Steve  McQueen,  Robert  Wagner, 
Shirley  Anne  Field 

©Samson  and  the  Seven  Miracles 
of  the  World  (77)  ©.  .Ac.  .714 
Gordon  Scott,  Yoko  Tanl 

©In  Search  of  the  Castaways 

(110)  Ad.  136 

Maurice  Chevalier,  Hayley  Mills, 
George  Sanders 

©Barabbas  (134)  ®70 Dr.. 713 

Anthony  Quinn,  Silvana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 

©Lawrence  of  Arabia 

(222)  ® 70  D..714 

(Special  Iteleasc) 

Alec  Guinness,  Anthony  Quinn, 
Peter  O’Toole 

©Day  of  the  Triffids 

(119)  © Ho.  .6209 

Howard  Keel,  Nicole  Maurey, 

Mervjn  Johns 

©The  Raven  (,.)  ®....  Ho.. 717 
Vincent  Price,  Peter  Lorre. 

Boris  Karloff 

©The  Old  Dark  House 

(..)  MyC.. 

Tom  Poston,  Robert  Morley 

The  Pit  (..)  Ho.. 718 

Dirk  Bogarde,  Mary  Ure 

Son  of  Rubber  (lOO)  ....C..140 
Fred  MacMurray.  Nancy  Olson, 

Ed  Wynn,  Keenan  W'ynn 

©Diamond  Head  (107)  ®..D.. 
Charlton  Heston,  Yvette  Mlmicux. 
George  Chakiils,  France  Nnyen, 
•lames  Darren 

1 

Operation  Bikini  (..)...  .Ac . .803 
iah  Hunter,  Frankie  .tvalon, 

Scott  Brady,  Jim  Backus 

The  Man  From  the  Diners’ 

Club  (.  .)  C.  . 

Danny  Kaye.  Cara  Williams. 
Martha  Hyev 

©55  Days  at  Peking  (..)  ® ..D.. 
Oiarlton  Heston,  Ava  Gardner, 
D.ivid  Niven 

©Travels  of  Marco  Polo  (..)..D.. 
Anthony  Quinn,  Prance  Nuyen 

©The  Young  Racers  (..).. Ac.. 
Mark  Damon,  Bill  Campbell 

Nightmare  ( . . ) Ho.  . 

Leticia  Roman,  John  Sa.xon 

©Haunted  Village  (..)“.  ,®  Ho.. 
Vincent  Price,  Boris  Karloff. 

Debra  Paget 

©Miracle  of  the  White  Stallions, 

The  (..)  0.. 

Robert  Taylor.  Lilli  Palmer 

©Savage  Sam  (.  .)  Ad.  . 

Brian  Keith,  Tommy  Kuk, 

Dewey  .Martin.  Kevin  Corcoran 

©Bye  Bye  Birdie  (..)  ® C/M.. 
Janet  Leigh,  Dick  Van  Dyke 

Congo  Vivo  (..)  Ad.. 

Jean  Seberg.  Gabriele  Ferzettl 

The  Victors  ( . . ) ® 0 . . 

Vincent  Edwards.  Melina  Mercouri, 
Jeanne  More.au,  Romy  Schneider 

CONTINENTAL  g 

Never  Let  Go  (SK))  D . . 

Peter  Sellers.  Richard  Todd 


©Waltz  of  the  Toreadors 

(105)  CD 

Peter  Sellers.  Margaret  Leighton 

The  Impersonator  (64) C 

John  Crawford.  Jane  Griffiths 


Operation  Snatch  (S3)  C 

Terry-Tbomas,  George  Banders, 
Lionel  Jeffries 

Riff  Raff  Girls  (97)  0 

(Ehig-dubbed)  . . Nadja  Tiller, 
Robert  II  ossein 


Rebel  With  a Cause  (103) 0.. 

(was  "Loneliness  of  the  Long 
Distance  Runner”) 

.Michael  Redgrave,  Tom  Courtenay 


O 

m 

O 


CO 

m 

70 


©Your  Shadow  Is  Mine  (..) 
Jill  Haworth 

The  Hands  of  a Strangler  (..) 
Mel  Perrer.  Dany  Carrel 


0 

0 


> 

■< 


m 

CD 


> 

TO 

-< 


The  Assassin  ( . . ) 

John  Ireland 

The  Balcony  ( . . ) 

Shelley  Winters,  Peter  Falk 


D 


0 


o 

o 


o 
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JUNE  1 JULY  I AUGUST  I SEPTEMBER  I OCTOBER  1 NOVEMBER 


EBRUARY  I JANUARY  I DECEMBEI 


FEATURE  CHART 


EMBASSY 


No  Place  Like  Homicide 

(87)  Hoc.. 

Keuietb  Connor,  Shirley  Eaton 


Bell'  Antonio  (101)  0. 

(Hiig-dubbed) . .Marcello  Mastro- 
ianni,  Claudia  Cardinale 


©The  Sky  Above 
(90)  


-the  Mud  Below 
Doc . 


=) 

O 

< 


0£. 

LU 

CO 


oo 


LU 

OQ 

O 

O 


©Boccaccio  '70  (148) ....  Episodes 
(Eiig-dubbed) . . Soplila  l.ojen,  Anita 
Ebberg,  Romy  Schneider 


Qi 

UJ 

CO 


> 

O 


©Constantine  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde.  Christine  Kaufmann 

Divorce — Italian  Style  (114)..  C.. 
(Ebig-diibbed) . . Marcello  Mastro- 
lannl,  Daniela  Rocca 


Strangers  in  the  City 

(83)  D 

Robert  OentUe,  Kenny  Delmar 


Long  Day's  Journey  Into 

Night  (174)  D. 

Katharine  Hepburn,  Ralph  RIchari 
son,  Jason  Robards  jr..  Dean 
Stocknell 


O 


O 

t-J 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Droma;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


M-G-M  1 15 

PARAMOUNT  | ti 

20TH-FOX  1 ti 

UNITED  ARTISTS  | 15 

Lolita  (152)  D..217 

James  Mason.  Shelley  Winters, 

Peter  Sellers,  Sue  Lyon 

©Boys'  Night  Out  (115)  © C..218 
Kim  Novak,  James  Gamer,  Tony 
Randall,  Janet  Blair 

©The  Tartars  (83)  Ad.  .223 

Orson  Welles,  Victor  Mature 

Hell  Is  for  Heroes  (90)  . . D . .6116 
Steve  Metjueen,  Bobby  Darin, 

Fess  Parker,  Bob  Newhart 

©Lisa  (112)  © D.  .210 

Stephen  Boyd,  Dolores  Hart 

©It  Happened  in  Athens  (92) 

© Ad.. 214 

Jayne  Mansfield.  Nlco  Mlnardos 

Road  to  Hong  Kong  (91) . . C.  .6227 
Bing  Oosby,  Bob  Hope, 

Joan  Collins.  Dorothy  I.,amour 

©Tarzan  Goes  to  India 

(86)  Ad..  222 

.lock  Mahoney,  Slml,  Mark  Dana 

0©The  Counterfeit  Traitor 

(140)  D..6113 

William  Holden,  Lilli  Palmer 

(J©Mr.  Hobbs  Takes  a 

Vacation  (116)  © C.  .215 

James  Stewart,  Maureen  O’Hara, 
Fabian,  Laurl  Peters 

Air  Patrol  (70)  © Ac.. 216 

Willard  Parker,  Merry  Anders 

©Jack  the  Giant  Killer 

(94)  Ad..  6222 

Kerwin  Mathews,  Judl  Meredith 
The  Miracle  Worker  (106)  D..6225 
,\nne  Bancroft.  Patty  Duke 
4^©West  Side  Story  (155)  ® 

70mm  M . .6201 

Natalie  Wood,  Richard  Beymer, 

The  Valiant  (89)  D.  .6228 

John  Mills,  Ettore  Mannl 

©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas.  Edw.  G.  Robinson, 
Cyd  Charlsse.  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey,  Karl  Boehm 
(Cinerama  engagements  only) 

©Hatari!  (159)  Ad.. 6117 

John  Wayne,  Red  Buttons,  Elsa 
Martinelll.  Hardy  Krager 

©My  Geisha  (120)  ®.. CD.. 6118 
Shirley  MacLalne,  Yves  Montand, 
Edw.  G.  Robinson.  Bob  Cummings 

^©5  Weeks  in  a Balloon  (101) 

© Ad..  218 

Bed  Buttons,  Fabian,  Barbara  Elden, 
Cedric  Hardwicke,  Peter  Lorre 
©Hemingway's  Adventures  of  a 
Young  Man  (145)  ©....D..213 
Richard  Beymer,  Susan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  Lisa  Montell 

Bird  Man  of  Alcatraz  (143)  D..6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

S.  Tracy.  B.  Lancaster.  R.  Widmark, 
M.  Dietrich,  M.  Clift.  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

©1  Thank  a Fool  (lOO)  ©..D..301 
Susan  Hayward.  Peter  Finch 

©1  Like  Money  (81)  © C.  .241 

Peter  Sellers,  Nadia  Gray, 

Herbert  Lom 

©The  300  Spartans 

(113)  © Ad.. 219 

Richard  Egan,  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) CD.. 6231 

ERvis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  ® Ad.. 6232 

Jack  Palance,  Guy  Madison 

©A  Very  Private  Affair  (95)  D.  .303 
B.  Bardot,  Marcello  Mastrolannl 

©The  Savage  Guns  (85)  © 00.  .306 
Richard  Basehart,  Alex  Nlcol 

The  Pigeon  That  Took 

Rome  (101)  ® C..6202 

Charlton  Heston,  E3sa  MartloelU, 
Harry  Guarding 

©Loves  of  Salammbo  (72) 

© Ad.. 223 

Jeanne  Valerie,  Jacques  Sernas, 
Eidmund  Purdom 

OThe  Longest  Day 

(ISO)  © D.  .221 

All-Star  cast:  depletion  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 

©Hero's  Island  (94)  ® Ad.. 6229 
James  Mason,  Neville  Brand, 

Kate  .Manx,  Rip  Tom 

Pressure  Point  (91)  D..6233 

Sidney  Poltler,  Bobby  Darin 

Period  of  Adjustment  (112) 

© C..308 

Tony  Franclosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..311 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-Thomas,  Hlric  Sykes, 

Dennis  Price,  Moira  Redmond 

©Girls!  Girls!  Girls! 

(98)  C/M..6205 

Elvis  Presley,  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.  .6236 
Helene  Remy 

Tower  of  London  (79) . . . . Ho,  . 6234 
Vincent  Price 

©Billy  Rose's  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye.  Stephen  Boyd.  Dean  Jagger 
©Swordsman  of  Siena  (92) 

© Ad.. 304 

S.  Granger.  S.  Koscina,  C.  Kaufmann 

©Wonderful  to  Be  Young 

(92)  © C/M..6209 

Cliff  Richard,  Robert  Morley 

It's  Only  Money  (84) . . . .C.  .6206 
Jerry  Lewis,  Zachary  Scott,  Joan 
O’Brien 

©Gigot  (104)  C..220 

Jackie  Gleason,  Katherine  Kath, 
Jean  LePebvre.  GabrieUe  Dorzlat 

©The  Lion  (96)  © D . . 305 

Wm.  Holden,  Oapucinc,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120) . . D . .6301 
Shirley  MacLalne.  Robert  Mitchum 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm.  Christian  Wolff, 

Sabina  Sesselman 

The  Password  Is  Courage 

(116)  CD.  305 

Dirk  Bogarde,  Maria  Perschy 

©Who's  Got  the  Action? 

(93)  ® C.  .6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert,  Ntta  Talbot 

Where  the  Truth  Lies  (81)  0 . .6211 
Juliette  Greco,  Lllo  Pulver 

©Sodom  and  Gomorrah  (154)  S.  .301 
Stewart  Granger,  Pier  Angeli 
©The  World  of  Marilyn 

Monroe  (..)  © Doc.  .302 

©Young  Guns  of  Texas 

(78)  © W.  .303 

James  Mitchum,  Jody  McCrea 
The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ®..D..6303 
Tony  Curtis,  Yul  Brynner 

A Child  Is  Waiting  ( . . ) D . . 

Burt  Lancaster,  Judy  Garland 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

Laurence  Harvey,  France  Nuyen, 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capiicine,  T.  Howard 

Two  for  the  Seesaw  (120)  D.  .6301 
Shirley  MacLalne,  Robert  Mitchum 

Five  Miles  to  Midnight 

( ) 0 . 

Sophia  Loren,  Anthony  Perkins 

©Seven  Seas  to  Calais 

(102)  © 0.  .309 

Rod  Taylor,  Keith  Micbell 

©Papa's  Delicate  Condition 

(98)  C..6212 

Jackie  Glca-son,  Glynls  Johns, 
Laurel  Goodwin,  Chas,  Ruggles 

©Mutiny  on  the  Bounty 

(179)  © 70 Ad.  .355 

Marlon  Brando,  Trevor  Howard 
©The  Golden  Arrow  (..)  ....Ad.. 

Tab  Hunter,  Rossana  Podesta 
©Follow  the  Boys  (..)  ©..C.. 

Connie  Francis.  Paula  Prentiss 
©The  Main  Attraction  (90) 

© 0 . . 307 

Pat  Boone.  .Nancy  Kwan 

©My  Six  Loves  (.  .)  CO.  . 

Debbie  Reynolds,  David  Janssen 

Hud  (.  .)  ® D.  . 

Paul  Newman,  Melvyn  Douglas 

©Donovan’s  Reef  (..)..  Ad.. 

John  Wayne,  Lee  IVIarvln,  Jack 
Warden.  ERizabeth  Allen 

©The  Queen’s  Guards  (..)  ©..D.. 
Raymond  Massey,  Daniel  Massey 

©Nine  Hours  to  Rama  (..)  © 0.. 
Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Rpbert  Morley 

©A  Woman  in  July  (..)  ©.  D. 
■Inanne  Woodward.  Richard  Rcymcr 

©Beauty  and  the  Beast 

(77)  Ad..  6223 

Joyce  Taylor,  Mark  Damon 

The  Caretakers  ( . . ) D . . 

It.  Stack.  Joan  Crawford,  P.  Bergen 
©Amazons  of  Rome  (96)  Ac.  . 
lavuls  Jonrdan.  Sylvia  Syms 
©The  Grand  Duke  and  Mr. 

Pimm  (..)  C.. 

Glenn  F'ord.  Hope  Lange 
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FEATURE  CHART 


UNIVERSAL 


i I WARNER  BROS. 


©Night  Creatures  (81) Ho.  .6213 

I’etcr  Cushlne,  Yvunrie  Roraaln  |©Lad:  a Dog  (98)  D 158 

I I'llfr  llrnk,  Hri'gy  ,\h'Cay 

©Six  Black  Horses  (80) . .W.  .6214 
Audie  Murphy,  Dan  Duryea, 

Joan  O’Brien 

Lonely  Are  the  Brave  (107) 

(g)  0D..6215 

Kirk  Douglas,  Gena  Rowlands, 

Walter  Matthau 

©That  Touch  of  Mink 

(99)  ® C..6216 

Cary  Grant,  Doris  Day,  Gig 
Young,  Audrey  Meadows 

Information  Received  (77)  D..6217 
Sahlna  Sesselman,  Wm.  Sylvester 


©The  Spiral  Road  (140) . . D . .6218 
Rock  Hudson,  Burl  Ives, 

Gt-na  Rowlands 


©The  Phantom  of  the  Opera 

(84)  Ho..  6219 

Herbert  Lom,  Heather  Sears, 
Michael  Gough.  Edw.  de  Souza 


©No  Man  Is  an  Island 

(114)  D..6220 

•Mfrey  Hunter,  Marshall  Thompson, 
Barbara  I’erez 


©If  a Man  Answers  (102) ..  C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Michellne  Presle,  John  Lund 

Stagecoach  to  Dancers'  Rock 

(72)  W.  .6222 

Warren  Stevens,  Martin  Landau, 
Jody  Lawrance,  Judy  Dan 


Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clilt,  Susannah  York. 
Larry  Parks,  Su.san  Kohner 


©40  Pounds  of  Trouble 

(109)  ® C.  .6304 

Tonj  Curtis,  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (90) . .Ac.  .6305 
Edward  Judd,  Laurence  Payne, 

James  Robertson  Justice 


To  Kill  a Mockingbird 

(130)  D..6306 

Gregory  Peck,  Mary  Badham, 
Phillip  Alford,  John  Megna 


©Lancelot  and  Guinevere 

(■•)  ® Ad.. 

Cornel  Wilde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..D.. 
Rock  Hudson.  Rod  Taylor,  Mary 
Ri-ich.  Bnvrv  P-'Hivaii 

©Three  Way  Match  (..) C.. 

Kirk  Douglas,  Mitzi  (Jaynor, 

Gig  Y’oung.  Thelma  Ritter 


©Merrill's  Marauders 

(98)  © D.  .165 

Jeff  Chandler,  Ty  Hardin 

t>©The  Music  Man  (151)  ® M . .168 
Robert  Preston,  Shirley  Jones 
(Special  engagements  only) 


Guns  of  Darkness  (103)  . . Ad  . .169 
Leslie  Caron,  David  Niven 


©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®. .Ad.  167 
Louis  Joiirdan.  Yvonne  Eurneaiix 


©The  Chapman  Report  (125)  D..251 
Efrem  Zimbalist  jr..  Shelley  Winters. 
Jane  Konda.  Claire  Bloom,  Glynls 
Johns 


What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Garland.  Robert 
Goulet,  Red  Buttons,  Hermlone 
Gingold 


©Gypsy  (143)  ® M..254 

Rosalirrd  Russell,  Natalie  Wood, 

Karl  Malden 


Term  of  Trial  (113)  D..255 

Laurence  O'ivier,  Simone  Signoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon,  Lee  Rcmlck 


©Island  of  Love  (..)  ®....C. 
Robert  Preston,  Tony  RandaU 


©PT-109  (.  .)  ® D. 

Cliff  Robertson 


A.D.P.  PRODUCTIONS 

Invasion  of  the  Animal 

People  (55)  SF.. 

John  Carradine.  Barbara  Wilson 
Terror  of  the  Bloodhunters 

(60)  Ho,. 

Robert  Clarke.  Steve  Conte 

ASTOR 

Peeping  Tom  (86) D..  May  62 

Karl  Boehm,  .Moira  Shearer 

Night  of  Evil  (^) D..  Aug  62 

Lisa  Gaye,  William  Campbell 
The  Bloody  Brood  (69) . . D . .Sep  62 
Peter  Falk,  Barbara  Lord 
The  Quare  Fellow  (85)  . .D  . Dec  62 
Patrick  McGoohan,  Sylvia  Syms 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  .Martin  Held 
©Flame  in  the  Streets 

(93)  © D.. Sep  62 

John  .Mills,  Sylvia  Syms 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D..  Sep  62 

Christian  .Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Night  They  Killed  Rasputin 

(87)  D..Jul62 

Edmund  Purdom,  Gianna  Maria 

The  Tell-Tale  Heart  (78)  Ho.  .Sep  62 
Lawrence  Payne,  Adrienne  Corri 
Smashing  of  the 

Reich  (84)  Doc..  Oct  62 

Kamikaze!  (89)  Doc..  Oct  62 

COLORAMA 

©The  Trojan  Horse 

(105)  © D..Jul62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ®..S..Jul62 
Jack  Balance.  Anita  Ekberg 
©Joseph  and  His  Brethren 

(103)  BiD,.Dec62 

Geoffrey  Horne,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter 

(76)  ® D.. Sep  62 

Clirls  Warfield,  Sally  Fraser 

Stakeout  (81)  D..  Oct  62 

Bing  Russell,  Bill  Hale 
Varan  the  Unbelievable 

(70)  D..0ct62 

Myron  Healy,  Tsuruko  Kobayashl 
First  Spaceship  on  Venus 

(81)  D..  Oct  62 

Yoko  Tanl,  Oldrlck  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad..  Oct  62 
Enrico  Maria  S.ilerno 
The  Reluctant  Saint  (105).  CD.. 
Maximilian  Schell,  Ricardo  Montalban 

DESILU 

The  Scarface  Mob  (106) . .D.  .Aug  62 
Robert  Stack.  Keenan  Wynn 


MISCELLANEOUS 

ELLIS 

Make  Mine  a Double  (86)  C.  . Feb  62 
Brian  liix,  Cecil  Parker 
Two  Before  Zero  (78)  . . Doc . . Oct  62 
EMERSON  FILM  ENTERPRISES 
I he  Creation  of  the 

Humanoids  (75) Ho..  Oct  62 

Don  .Mtgowan,  Erica  Elliot 

FAIRWAY  INT'L 

©Eegah  (90)  Ad..  May  62 

,\ich  Hall  jr.,  Marilyn  .Manning 

Fallguy  (64)  D..  May  62 

Ed  Dugan 

Wild  Guitar  (87)  M . . Nov  62 

Arch  Hall  jr..  .N’.incy  (Tmr 
FANFARE  FILMS 
The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Wanamaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C  . . Apr  62 
Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . .C  . .Jul  62 
Kenneth  Connor,  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112)  . . 0 . Oct  62 
■Man  Bates.  June  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD..  Aug  62 
Terry-Thomas,  Sonja  Zlemann 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  Hilligoss,  Prances  Feist 
The  Devil's  Messenger 

(72)  F.. Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  Montell,  Bill  Holmes 
Escape  to  Berlin  (80) ....  D ..  Oct  62 
Christian  Doermer.  Suzanne  Korda 

©Roommates  (91)  C Oct  62 

•lamps  R.  .histicc,  L.  Phillips 
INTERWORLD  FILM  DIST. 

Lovers  on  a Tight  Rope 

(S3)  0 . . Dec  62 

.Annie  Girardot,  Francois  Perler 

Maxime  (93)  CD,.  Nov  62 

Charles  Boyer,  Michele  Morgan 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 

Juke  Box  Racket  (61)  Cr. . 

Steve  Karmen,  Arlene  Corwin 
KINGSLEY 

Only  Two  Can  Play  (106)  C..  Mar  62 
Peter  Seilers,  Mai  Zetterling 

LOPERT  FILMS 

The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho..  Jul  62 

Pierre  Brasseur,  Allda  VslU 
The  Manster — Half  Man,  Half 

Monster  (72)  Ho.  .Jul  62 

Peter  Dyneley,  Jane  Hylton 
©Stowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Pascal  Lamorlsse,  Andre  GUle 

Phaedra  (115)  0..  Nov  62 

Melina  Mercouri,  Anthony  Perkins 


MAGNA  FILMS 

©Black  Tights  (120)  ® M.. 

C)d  Churisse,  Zizl  Jeanmaire 

MEDALLION 

©Last  of  the  Vikings  (102) 

® Ad.  . May  62 

Cameron  .Mitchell,  Edmund  Purdom 

©Son  of  Samson  (90)  S.  . 

•Mark  Forest,  Chelo  Alonso 

MPA  FEATURE  FILMS 

Bourbon  St.  Shadows 

(70)  0..  Sep  62 

Richard  Derr,  Mark  Daniels 

PARADE  RELEASING  ORG. 

©YJlieu  the  Girls  Take  Over 

(80)  C . May  62 

1!.  Lowery,  ,M.  .Miller,  ,1.  Ellison 

Trauma  (^)  0 . . May  62 

l.Miii  Bari.  John  Conte 
A;Makc  Way  for  Lila 

(90)  0.  . Jun  62 

Erika  Remberg  ( Eng-dnhbed) 

©East  of  Kilimanjaro  (75) 

V starama  Ad , . Jul  62 

■Marshall  Thompson,  Gaby  Andre 

PARALLEL  FILM  DISTRIBUTORS 

Shootout  at  Big  Sag 

(64)  W.. Jun  62 

tValter  Brennan.  Luana  Patten 

PLAYSTAR  PRODUCTIONS 

Ri  ig  ol  Terror  (71)  . , . Ho  . 

George  Mather,  Esther  Furst 

PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S.. 

John  Bairymore,  Jacques  Sernas 

©The  Huns  (85)  S.. 

Chelo  .Monso,  Jacques  Sernas 

SEVEN  ARTS  ASSOCIATED 

©Girls  at  Sea  (81)  C.. 

Guy  Uolfe,  Ronald  Shiner 
©She  Didn't  Say  No!  (96)  C.. 

Eileen  Herlie,  Perlita  Nellson 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M..  Jul  62 

Jayne  Mansfield.  Leo  Oenn 

TRANS-LUX 

©And  the  Wild  Wild 

Women  (85)  © D . . 

Anna  Magnaril,  Glulletta  Maalna 
Secrets  of  the  Nazi  Criminals 

(84)  Doc..  Oct  62 

Horror  Hotel  (76)  Ho..  Oct  62 

Dennis  Lotis,  Christopher  Lee 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C..  Aug  62 
James  Robertson  Justice,  Leslie 
Phillips 

Two  and  Two  Make  Six  (89).. C.. 
George  Chaklrls,  Janette  Scott 

UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) . . . . 0 . . Oct  62 
Eddie  Constantine.  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C.  .Nov  62 

June  M'ilkinson,  Don  Kenny 


FOREIGN  LANGUAGE 


©Spencer’s  Mountain  (..)  ® 00. 
Henry  Fonda,  Maureen  O’Hara, 
■lames  MacArthiir 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel)  ..  Alfredo  Alcon 

FRANCE 

Back  Streets  of  Paris  (94)  6-18-62 
(President)  . .Simone  Signoret 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corinne  Marchand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Embassy)  . .Michele  Morgan,  C. 
Marquand 

©End  of  Desire  (86)....  8-13-62 
(Cont’l)  . .Marla  Schell 

Five  Sinners  (80)  8-  6-62 

( Ast or)  . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley)  . .Marie  L.aforet 

Jules  and  Jim  (105) 6-11-62 

(Janus)  . .Jeanne  Moreau,  Oskar 
Werner 

Last  Year  at  Marienbad 

(98)  4-16-62 

(Astor)  . - Delphlne  Seyrig.  Giorgio 
Albertazzi.  Sacha  Pltoeff 
Le  Dab  Se  Rebiffe  (96) . . 8-13-62 
(Times)  . .Jean  Cabin 

Lola  (90)  12  3-62 

(F-A-W) ..  Anouk  Aimee,  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . ..lean  Galrln,  Darry  Cowl 
Passion  of  Slow  Fire  (91).  .11-26-62 
CTrans-Lux)  . .Jean  DeSailiy 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor)  . .Charles  Aznavour 

Sweet  Ecstasy  (75)  © 8-13-62 

(Audubon) . .EJlke  Sommer 


Testament  of  Orpheus  (79)  6-  4-62 
(F-A-W) . .Jean  Cocteau  auto- 
biography 

Tomorrow  Is  My  Turn  (117)  4-  9-62 
(Showcorp)  . .Charles  Aznavour 

Tales  of  Paris  (85) 10-15-62 

(Times) — F.  Arnoul.  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe) . .Ruth  Nlehaus,  Viktor 
^aal 

GREECE 

Antigone  (88)  10-15-62 

(Ellis)  ..  Irene  Papas 

Take  Me  Away,  My  Love 

(90)  9-  3-62 

(Greek  M.P.) . .Christian  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . .C.  Biswas,  S.  Chatterjee 

ITALY 

©Boccaccio  '70  (165) ....  7-16-62 
(Embassy)  . .Sophia  Loren,  Anita 
Ekberg,  Roray  Schneider 

Divorce — Italian  Style 

(104)  10-  1-62 

(Embassy) . .Marcello  Mastrolannl 

Everybody  Go  Home  (115) ..  12-10-62 
(Davis-Royal)  ..  Alberto  Sordl 

II  Grido  (The  Outcry) 

(115)  11-12-62 

(.tstor)  ..  Steve  Cochran,  VaUi, 

B.  Blair 

Lady  Doctor,  The  (103) ...  .10-  1-62 
( Governor)  . . Toto,  Abbe  Lane 

©La  Viaccia  (103) 10-22-62 

(Embassy)  . ..lean-Paul  Belmondo. 
Claudia  (iardinale 

Psycosissimo  (88)  10-29-62 

(ERlis)  . .Ugo  Toznazzl 


JAPAN 

Happiness  of  Us  Alone 

(133)  9-  3-62 

Keiju  Kobayashi,  Hideko  Takamine 

Island,  The  (96)  © 9-24-62 

(Zenith)  ..  Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca) . .Toshiro  Mifune 

MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert)  . .Toshiro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 

(Brenner)  . .Liv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Teleplx)  . . L.  Wlnnicka,  M.  Volt 

Partings  (101)  12-  3-62 

(Telepix)  . .Maria  Wachowiak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
(.Vrtkinn)  . .E.  Burenkov 
©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artklno)  . . Doaimentary 
Home  for  Tanya,  A (97)  . . 7-  2-62 
(Artkitifl)  . Liudmila  Marchenko 
©Violin  and  Roller  (55) . . 9-24-62 
(Artkino)  . .Igor  Fomchenko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley) . -Francisco  Rabal,  SUvia 
Pinal,  Fernando  Rey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8-  6-62 
(Elmbassy)  . .Birger  Malmstai 
Through  a Glass  Darkly 

(91)  4-  30-62 

(Janus) . .Harriet  Andersson.  Max 
von  Sydow 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


BUENA  VISTA 
(All  in  color) 
CARTOON  SPECIALS 


(Two-reel) 

0097  Goliath  II  (15)  Nov  61 

122  Donald  and  the  Wheel 

(IS)  Dec  61 

119  Saga  of  Windwagon 

Smith  (14)  Apr  62 

FEATURETTE  SPECIALS 
IIS  Horse  With  the  Flying 

Tail  (4S)  Jan  62 


LIVE  ACTION  SPECIALS 
(Three-reel) 

105  Islands  of  the  Sea  (28)  Nov  61 
127  Bear  Country  (33), 

reissue  Apr  62 

131  Water  Birds  (31).  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17101  Donald's  Lucky  Day..  Jan  62 

17102  Donald's  Cousin  Gus..Feb62 


17103  Fire  Chief  Mar  62 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108  The  Art  of  Skiing  ....Aug  62 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey's  Delayed  Date  Oct  62 

17111  Chicken  Little  Nov  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 


(Reissues) 

6434  The  Fire  Chaser  (16)  Mar  62 

6435  Marinated  Mariner 

(16)  Mar  62 

6425  Let  Down  Your 

Aerial  (17)  Apr  62 

6426  Clunked  in  the 

Clink  (16)  May  62 

6436  Microspook  (16)  Jun  6? 

7421  Spies  and  Guys  (161/2)  Sep  62 

7431  Strop.  Look  and  Listen 

(151/2)  Oct  62 

7422  General  Nu  sance  (IS)  Nov  62 

7432  Tall.  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  ....  Dec  62 

7433  Training  for  Trouble 

(I51/2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 


CANDID  MICROPHONE 


(Reissues) 

6554  No.  4,  Series  3 (11)..  Apr  62 

6555  No.  5.  Series  3 

(101/2)  May  62 

7551  No.  1,  Series  4 (10)  Sep  62 

7552  No.  2.  Series  4 (11)  . . Nov  62 

7553  No.  3.  Series  4 (10)  . .Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Technicolor  Reissues) 

6612  The  Oompahs  (7Vi)  . . . .Apr  62 

6613  The  Air  Hostess  (8)..  May  62 

6614  Giddyap  (6/2) Jun  62 

6615  Georgia  and  the 

Dragon  (7)  Jul  62 

7601  Gerald  McBoing  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  ....  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8)  . . . Jan  63 

7608  Snowtime  (7)  Jan  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6705  Beef  for  and  After  (7)  Mar  62 

6706  Swash  Buckled  (7)  ..  Apr  62 

6707  Common  Scents  (7)  . . . May  62 

6708  Bear iv  Able  (7)  . .Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  . . Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 


MR  MAGOO  REISSUES 


(Technicolor) 

6755  Magoo  Slept  Here  (7) . Feb  62 

6756  Magno's  Puddle  Jumper 
(6V2)  (©  and  standard) . Mar  62 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Magoo's  Cruise  (6)....  Sep  62 

7752  Magoo’s  Problem  Child 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(6/2)  (©  and  standard)  . . Dec  62 


SPECIAL  COLOR  FEATURETTES 

6443  Wonders  of  Philadelphia 

(18) Mar  62 

6444  Pleasure  Highway 

(191/2)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonderful  Arkansas  (19)  Nov  62 

7443  Eventful  Britain  (17).  . Jan  63 


serials 

(15  Chapter-Reissues) 

6160  Monster  and  the 

Aoe  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6405  Flying  Saucer  Daffy 

(17)  Feb  62 

6406  Oils  Well  That  Ends 

Well  (16)  Apr  62 

6407  Triple  Crossed  (16)..  May  62 

6408  Sappy  Bull  Fighter 

(I51/2)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagcole  Jitters  (16)  ..Nov  62 

7404  For  Crimin’  Out 

Loud  (16)  Jan  63 


CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mar  62 

The  Magic  Tide  (32)  Jul  (2. 

The  Plucky  Plumber  (18) Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 


All  1.75-1  Ratio 
(Color — All  New) 

W363  Greek  to  Me-ow  (7)  ..  Dec  61 

W364  High  Steaks  (7) Jan  62 

W365  Mouse  Into  Space  (7)  Mar  62 
W366  Landing  Stripling  (7)  Apr  62 
W367  Calypso  Cat  (7) Jun  62 


PARAMOUNT 
COMIC  KINGS 

F21-1  Frogs  Legs  (6)  Apr  62 

F21-2  Home  Sweet  Swampy 

(10)  May  62 

F21-3  Hero’s  Reward  (10)  . . May  62 
F21-4  Psychological  Testing 

(9)  Jun  62 

F21-5  Snuffy's  Song  (8)  ..JunK 

F21-6The  Hat  (10)  Jun  62 

C22-1  Et  Tu  Otto  (7)  Sep  62 

C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3  The  Method  and 

Maw  (9)  Oct  62 

C22-4Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

MODERN  MADCAPS 
(Technicolor) 

M21-5  Hi  Fi  Jinx  (6) Mar  62 

M21-6  Funderful  Suburbia 

(6)  Mar  62 

M21 -7  Samson  Scran  (10)..  Mar  62 

M22-1  Penny  Pals  (6)  Oct  62 

NOVELTOONS 

(Technicolor) 

P22-lAnatole  (9)  Sep  62 

P22-2  Yule  Laff  (6)  Oct  62 


POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6)  . Sep  62 
E22-2  Child  Sockology  (6)  Sep  62 
E22-3  Ancient  Fistory  (7)  Sep  62 
E22-4  Big  Bad  Sinhad  (10  Sep  62 
E22-5  Popeye's  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 


Battle)  Sep  62 

SPORTS  IN  ACTION 
(1-Reel  Color) 

D21-2  Bow  Jesf  (10)  ..  Anr62 
D21-3  Fun  in  the  Sun  (9).. Jul  62 

(121-4  Mighty  Mites  (.  ) Jul  62 

021-5  On  the  Wing  ( . .) Aug  62 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 


7201  Sport  Fishing  Family 

Style  (8)  Jan  62 

7202  Mel  Allen's  Football 
Highlights  of  1961  (10) 

black  and  white  Feb  62 

7203  Primitive  Fighters  (8)  . Mar  62 


7204  Holiday  in  Ireland  (9)  Apr  62 


7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 
7209  Story  Book  Wedding  of 

Princess  Soph  a and  Prince 
Juan  Carlos  (10)  Aug  62 


7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 

7212  Lady  of  the  Raoids  (9)  Dec  62 

TERRYTOON  2-D's 
All  Ratios— Color 

5221  Klondike  Strike 

Out  (7)  Jan  62 

5222  Where  There’s  Smoke 

(7)  Feb  62 

5223  He-Man  Seaman  (6)  . . Mar  62 

5224  Nobody’s  Ghoul  (7) Apr  62 

5225  Riverboat  Mission  (7) ..  May  62 

5226  Rebel  Trouble  (7) Jun  62 

5227  Taming  the  Cat  (7)....  Jul  62 

5228  Runaway  Mouse  (7)  . . . . Aug  62 

5229  Big  Chief  No  Treaty 

(10)  Sep  62 

5230  First  Flight  Up  (6)  ..Oct  62 

5233  Bargain  Daze  (7) Dec  62 

5234  A Fight  to  the 

Finish  (7)  Dec  62 


So  a*  « 

Q.Z  oec 


TERRYTOON  CINEMASCOPES 

5201  Honorable  House 

Cat  (6)  Jan  62 

5202  Honorablf  Family 

Problem  (7)  Mar  62 

5203  Peanut  Battle  (7)....  Apr  62 

5204  Loyal  Royalty  (6) May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  Sep  62 

5207  Fleet’s  Out  (6)  Oct  62 

5208  Home  Life  (7) Nov  62 


UNIVERSAL 
COLOR  SPECIALS 
(One  Reel) 

4271  Treasure  of  the  Deep..  Nov  61 


4272  Caramba  (g)  Dec  61 

4273  Mabuhay  Jan  62 

4274  Leaping  Dandies  Feb  62 

4275  Pink  Land  Blue 

Waters  ( . . ) Mar  62 


4276  Bahama  Holiday  (..).. Apr  62 

4277  Fabled  Island  (..)  © May  62 

4278  Strictly  Sidney  ( . . ) © Jun  62 
WALTER  LANTZ  CARTUNES 

(Technicolor.  Can  be  projected  in 
the  Anamorphic  Process.  2.35-1) 
(All  run  between  6 and  7 min.) 


4211  Doc’s  Last  Stand  ....Nov  61 

4212  Case  of  the  Red-Eyed 

Ruby  Dec  61 

4213  Rock-a-Bye  Gator 

(W.  Woodpecker)  Jan  62 

4214  Home  Sweet  Homewrecker 

(W.  Woodpecker)  Feb  62 

4215  Pest  of  Show Feb  62 

4216  Mackerel  Moocher Mar  62 

4217  Room  and  Bored Mar  62 

4218  Fowled-Up  Birthday Apr  62 

4219  Rocket  Racket  Apr  62 

4220  Phoney  Express  May  62 

4221  Careless  Caretaker  ....May  62 

4222  Mother’s  Little  Helper  Jun  62 

4223  Tragic  Magic  Jul  62 

4224  Hyde  and  Sneak Jul  62 

4225  Voo-  Doo  Boo-  Boo Aug  62 

4226  Crowin’  Pains  Sep  62 

422'7  Punchy  Pooch  Sep  62 

4228  Little  Woody  Riding 

Hood  Oct  62 

4229  Corny  Concerto Oct  62 

WALTER  LANTZ  REISSUES 

(Color  Cartunes.  .Can  be  projected 
in  the  Anamorphic  process,  2.35-1) 

4231  The  Tree  Medic  Nov  61 

4232  After  the  Ball  Dec  61 

4233  Chief  Charlie  Horse  ....Jan  62 

4234  Woodpecker  from  Mars  Feb  62 

4235  Calling  All  Cuckoos  . . . .Mar  62 

4236  Niagara  Fools  Apr  62 

4237  Arts  and  Flowers May  62 

SPECIAL 

2-REEL  COLOR  SPECIALS 

4201  All  That  Oriental 

Jazz  (16)  © Novel 

4204  Football  Highlights  of 
1961  (10)  Dec  61 

4202  Land  of  the  Long 

White  Cloud  (. .)  © . . .Mar  62 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

9304  Leghorn  Swaggled Nov  61 

9305  A Peck  of  Trouble  ....  Dec  61 

9306  Tom-Tom  Tomcat  Jan  62 

9307  Sock-a-Doodle-Do Feb  62 

9308  Rabbit  Hood  Mar  62 

9309  Ain’t  She  Tweet  Apr  62 

9310  Bye  Bye  Bluebeard. ...  May  62 

9311  Homeless  Hare Jun  62 

9312  Bird  in  a Guilty  Cage  . .Jul  62 

9313  Fool  Coverage Aug  62 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

077?  Wet  Hare  Jan  62 

9723  Bill  of  Hare Jun  62 

MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 

9703  Beep  Prepared  Nov  61 

9704  The  Last  Hungry  Cat...  Dec  61 

9705  Nelly’s  Folly  Oec  61 

9706  A Sheep  in  the  Deep...  Feb  62 

9707  Fish  and  Slips  Mar  62 

9708  Quackodile  Tears  Mar  62 

9709  Crow’s  Feat  Apr  62 

9310  Mexican  Boarders May  62 

9711  Zoom  at  the  Top Jun  62 

9712  Slick  Chick  Jul  62 

9713  Louvre  Come  Back 

to  Me  Aug  62 


WORLD-WIDE  ADVENTURE 
SPECIALS 
(Color  Reissues) 

(Two-Reel) 

9002  Fabulous  Mexico  (18) . . Mar  62 
(One-Reel) 

9501  This  Sporting  World 


(10)  Nov  61 

9502  Emperor's  Horses  (9) . . .Dec  61 

9503  Wild  Water  Champions 

(9)  Feb  62 

9504  Racing  Thrills  Apr  62 

I 9505  King  of  the  Outdoors. . . .Jul  62 

9506  Water  Wizards Aug  62 


Wri/e— 

YOUR  REPORT  OF  THE  PICTURE  YOU 
HAVE  JUST  PLAYED  FOR  THE 
GUIDANCE  OF  FELLOW  EXHIBITORS. 

— Right  Now 


TO: 

The  Exhibitor  Has  His  Say 

BOXOFFICE,  825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 


Title Company. 

Comment  


Days  of  Week  Played 
Weather  


Title Company 

Comment  


Days  of  Week  Plcryed 

Weather  

Title Company 

Comment 


D(xys  of  Week  Plcryed 

Weather  

Title  Company 

Comment  


Days  of  Week  Plcryed 
Weather 

Exhibitor 

Theatre  Population 

City  State  . 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  @ ClnemoScope;  ® VistoVision;  (f)  Superscope;  ® Ponovision;  ® RepoUcope;  ® Techniromo.  For  story  synopsis  on  each  picture,  see  reverse  sioe. 


Diamond  Head  "‘,5”;  * '“0 

Columbia  107  Minutes  Rel.  Feb.  ’63 

A strong  cast  and  the  beautiful  Panavision-Eastman  tiona 
Color  backgrounds  of  lush  Hawaiian  locations  give  pro-  $60.0C 
duction  gloss  to  a highly  dramatic  tale  of  an  agricultural 
dynasty  which  has  sure-fire  popular  appeal.  The  Jerry 
Bresler  production  is  based  on  a novel  by  Peter  Gilman 
which  has  several  romantic  skeins  and  a racial  bigotry 
angle  (similar  to  the  situation  in  “Giant”)  and  Guy 
Gi-een  has  directed  at  a fast  pace  so  that  audience  in- 
terest never  flags,  even  if  the  happenings  are  not  always 
believable.  Although  there  is  sex  aplenty,  including  two 
illicit  love  affairs,  the  film  will  intrigue  teenagers  even 
if  it’s  too  torrid  for  the  kiddies.  After  his  several  costume 
portrayals,  Charlton  Heston  is  equally  effective  as  the 
handsome,  swaggering  head  of  a Hawaiian  agricultural 
empire  who  resents  hybrid  blood  streams.  And  Yvette 
Mimieux  scores  in  her  most  dramatic  screen  role  to  date, 
that  of  his  high-spirited  sister  who  falls  in  love  with  a 
young  native,  well  played  by  James  Darren.  France 
Nuyen  does  well  enough  as  Heston’s  native  mistress  and 
Aline  MacMahon  is  outstanding  as  a full-blooded  matron. 

This  is  a “big”  picture  which  may  not  win  any  awards 
but  will  be  a fine  boxoffice  bet. 

Charlton  Heston,  Yvette  Mimieux,  George  Chakiris, 

France  Nuyen,  James  Darren,  Aline  MacMahon. 

First  Spaceship  on  Venus  S, 

Crown-Int’l  80  Minutes  Rel.  Dec.  ’62 

Com  If  current  headlines  are  not  sufficient  to  satisfy  the 
~ populace,  then  a trip  to  local  exhibitors  showing  “First 
Spaceship  on  Venus”  will  be  well  worth  the  effort — the 
space  journey  will  satisfy  even  the  most  demanding. 
This  Crown-International  science-fiction  entry  in  Total- 
vision  and  Technicolor  has  the  elements  of  holding  its 
own  in  its  combination  with  “Varan,  the  Unbelievable,” 
which  is  reviewed  elsewhere  on  this  page.  The  story,  by 
J.  Fethke,  W.  Kohlhaase,  G.  Reisch,  G.  Rucker  and  A. 
Stenbock-Fermor,  is  kept  lively  and  adventurous.  The 
unusual  events  of  last-minute  press  and  television  cover- 
age of  the  historical  flight  showing  the  experience  with 
weightlessness  and  dodging  meteorite  sprays  on  the  actual 
flight,  plus  many  “futuristic”  inventions,  such  as  a robot 
that  can  play  chess.  Martin  Sonnabend’s  special  effects 
are  far  above  the  average  for  a picture  of  this  type,  and 
should  intrigue  audiences  and  stimulate  word-of-mouth 
advertising.  The  possibilities  of  this  type  of  film  are  end- 
less and  “Spaceship”  sets  the  pace  for  a sequel.  Newton 
P.  Jacobs,  Paul  Shreibman  and  Edmund  (Goldman  are 
listed  as  executive  producers.  Kurt  Maetzig  directed. 

Yoke  Tani,  Oldrick  Lukes,  Julius  Ongewe,  Michael 
Postnikow,  Ignacy  Machowski,  Gunther  Simon. 

Constantine  and  the  Crossjfi 

Embassy  Pictures  120  Minutes  Rel.  Dec.  ’62 

Lavishly  produced  in  Eastman  Color  and  Totalscope, 
this  Italian-made  spectacle  dealing  with  Christians  in 
the  days  of  the  Roman  Empire  is  highly  exploitable 
action  fare.  With  Cornel  Wilde  and  the  up-and-coming 
Christine  Kaufmann  to  attract  feminine  fans  and  the 
mammoth  battle  sequences,  employing  thousands  of 
Yugoslav  horsemen  in  realistic  swordplay,  to  intrigue  the 
youngsters  and  male  patrons,  this  Ferdinando  Felicioni 
production  is  good  boxoffice  fare  generally.  It  also  has  a 
timely  value  because  it  shows  Rome’s  first  Ecumenical 
Council  of  the  Catholic  Church.  The  screenplay,  by  no  _ 
less  than  five  Italian  writers,  is  lengthy  and  somewhat 
involved  but  director  Lionello  de  Felice  maintains  interest 
throughout  and  there  is  pageantry,  blood  and  intrigue 
leading  up  to  an  impressive  religious  climax.  There  is 
also  romance  aplenty,  one  ending  in  tragedy  as  a 
Christian  girl,  poignantly  played  by  Miss  Kaufmann,  is 
tortured  and  dies  in  her  lover’s  arms,  the  other  ending 
happily  for  Constantine  and  his  bride,  the  latter  well 
played  by  the  late  Belinda  Lee.  Eastman  Color  enhances 
the  richness  of  the  costumes  and  opulent  settings. 

Cornel  Wilde,  Christine  Kaufmann,  Belinda  Lee, 

Fausto  Tozzi,  Carlo  Ninchi,  Elisa  Cegani. 

Varan,  the  Unbelievable 

Crown-Int’l  70  Minutes  Rel.  Dec.  ’62 

As  a companion  feature  to  “First  Spaceship  on  Venus,” 
this  chiller  adds  another  70  minutes  of  suspense-packed 
excitement  to  the  program,  as  a great  pre-historic  sea 
monster  emerges  fi’om  the  depths  off  an  island  some- 
where in  Japan  and  starts  his  reign  of  terror  and 
destruction  on  the  local  native  inhabitants.  The  sea 
monster  has  been  disturbed  by  chemicals  used  by  a naval 
officer  engaged  in  the  experiment  of  changing  salt  water 
into  fresh  drinking  water.  The  natives  warn  of  the 
— — ancient  legend  about  the  monster,  which,  if  disturbed, 
’ will  destroy  all  those  responsible.  Since  all  warnings 

went  unheeded,  the  combined  anned  forces  use  their 
latest  defensive  weapons  to  stop  him,  but  not  before  he 
makes  his  way  to  a nearby  metropolitan  city,  destroying 
most  of  its  buildings  and  citizenry.  Despite  all  the  de- 
struction, the  Navy  decides  to  continue  its  experiments 
elsewhere,  chancing  more  havoc.  “Varan”  follows  in  a 
long  line  of  monster-type  pictures,  such  as  “Godzilla” 
and  others,  which  the  younger  set  will  surely  get  their  fill 
of  for  the  moment.  Screenplay  by  Sid  Harris  is  imaginative. 
Special  effects  are  definitely  noteworthy.  Jerry  A.  Baer- 
witz  is  producer-director. 

Myron  Healy,  Tsuruko  Kobayashi,  Clifford  Kawada. 

Trial  and  Error  S", 

MGM  (631)  91  Minutes  Rel.  Dec.  ’62 

Peter  Sellers,  who  has  scored  in  a dozen  British 
comedies  and  become  a favorite  with  American  audiences, 
generates  only  a few  chuckles  in  this  excessively  talky 
, effort  which  must  depend  almost  entirely  on  the  star’s 
marquee  draw.  Richard  Attenborough,  familiar  to  U.S. 
art  house  devotees,  plays  a mild-mannered  murderer  and 
captures  most  of  the  acting  honors.  Produced  by  Dimitri 
de  Grunwald,  the  screenplay  by  Pierre  Rouve  was  based 
on  John  Moi’timer’s  two-character  London  play,  “The 
Dock  Brief,”  which  was  mainly  a conversation  piece  and, 
although  the  picture  introduces  a few  flashbacks  with 
additional  characters,  there’s  scant  action.  As  directed 
at  a snail’s  pace  by  James  Hill,  the  film  does  have  a few 
moments  of  pathos  but  real  humor  is  absent.  Sellers 
plays  a bumbling,  incompetent  lawyer,  both  as  a young 
student  and  as  an  old  man,  as  well  as  a brief  bit  as  a 
courtroom  doctor  effectively  enough,  while  Attenborough 
plays  the  meek  little  wife -killer  as  well  as  several 
minute  roles,  such  as  the  judge,  the  foreman  of  the  jury 
and  a character  witness.  Beryl  Reid,  playing  Atten- 
borough’s  raucous  wife,  laughs  incessantly — far  more 
than  will  most  audiences. 

Peter  Sellers,  Richard  Attenborough,  Beryl  Reid, 
David  Lodge,  Frank  Pettingell,  Eric  Woodburn. 

ReptiliCUS  Scienc.nction 

American-Int’l  (715)  81  Minutes  Rel.  Nov.  ’62 

Sidney  Pink,  a filmmaker  of  no  little  skill  in  providing 
a serviceable  plotting  procedure  with  minimum  budgetary 
expenditure,  turns  profitably  indeed  to  science-fiction. 
This  filmed-in-Copenhagen  effort  is  accorded  con- 
siderable special  effects,  coupled  with  spirited  delinea- 
tions by  a predominately  European  cast.  Ann  Smyrner 
featureii  as  a Danish  scientist’s  lovely  daughter  and 
Carl  Ottosen  portrays  an  American  general  dispatched 
by  the  United  Nations  to  ascertain  the  how-and-why  in 
aftermath  of  discovery  of  a pre-historic  monster  ter- 
rorizing the  near-million  population  of  the  picturesque 
Danish  municipality.  The  closest  this  comes  to  predeces- 
sor films  in  similar  genre,  perhaps,  is  Paramount’s  “The 
Blob”  of  some  years  ago,  the  conclusion  there  also  leaving 
the  disposition  of  the  terrorizing  mass  to  the  audience’s 
imagination.  Pink  attended  capably  enough  to  the  producer- 
director’s  stint,  working  from  a screenplay  by  Ib 
Melchior  and  himself,  as  based  on  an  original  Pink 
story.  J.  H.  Zalabery  was  executive  producer  and  Erik 
lon*.  Larsen  the  production  supervisor.  Exploitation  assists  seem 
limitless. 

Carl  Ottosen,  Ann  Smyrner,  Mimi  Heinrich,  Asbjorn 
Andersen,  Marla  Behrens,  Bent  Mejding. 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  In  any  standard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspapers  and  Programs 


THE  STORY:  ‘Tirst  Spaceship  on  Venus”  (Crown) 

In  the  year  1985,  at  the  international  launching  pad 
for  inter-stellar  rockets,  Spaceship  Cosmostrator  I is  in 
preparation  for  the  first  flight  from  Earth  to  the  planet  .*'>  • 
V enus.  Aboard  are  members  of  the  World  Federation  for  ^ p®®,; 
Space  Research  making  up  the  crew — seven  men  and  one 
woman,  the  latter  a physician.  During  the  first  part  of 
their  flight,  they  try  to  decode  the  cryptic  message  of  a 
magnetic  spool  found  in  the  Gobi  Desert,  which  carries 
a message  from  the  Venusians.  Dr.  Sikarna  (Kurt 
Rackelmann*  works  feverishly  to  imravel  the  secret  only 
to  find  that  the  Venusians  plan  to  annihilate  Earth. 

Upon  reaching  Venus,  they  find  the  remains  of  what  has 
been  a civilization,  far  in  advance  of  Earth.  There  is  a 
vitrified  forest,  strange  bursts  of  uncanny  light,  earth- 
quakes and  deadly  creeping  lava  accompanied  by  fierce 
storms.  They  discover  that  the  Venusians  accidentally 
destroyed  themselves  with  their  own  weapons.  The  ship 
immediately  takes  off  for  Earth,  where  the  crew  relays 
the  fact  that  life,  as  we  know  it,  does  exist  on  Venus. 
EXPLOITIPS: 

Set  up  teaser  ads  in  newspapers  surrounding  recent 
space  success  to  Venus.  Rent  a telescope  for  the  front. 
CATCHLINES: 

Join  in  Man’s  Most  Exciting,  Most  Incredible  Journey 
. . . This  Is  a First!  Fantastic!  Unforgettable! 


THE  STORY:  “Varan,  the  Unbelievable”  (Crown-Int’l) 

Commander  James  Bradley  (Myron  Healy)  and  his 
wife  iTsuruko  Kobayashi)  live  on  one  of  the  smaller 
islands  of  the  Japanese  Archipelago,  where  he  has  been 
sent  to  conduct  some  special  experiments  with  salt 
water.  He  disregards  the  natives’  warnings  about  the 
disasters  that  will  occur,  if  he  disturbs  the  waters,  and 
goes  ahead  with  his  work.  A fonnidable  foe  appears  in 
the  form  of  a giant  prehistoric  monster,  who  creates 
terror,  havoc  and  hysteria  before  he  is  forced  back  to 
where  he  came  from.  Then  the  commander  decides  to 
choose  another  hunting  ground. 

imorph 

EXPLOITIPS: 

A plastic  model  of  a prehistoric  monster  can  be  made 
and  placed  prominently  in  the  lobby.  Toy  depailments  in 
local  stores  have  many  different  types  of  hobby  kits 
containing  balloon  type  monsters  to  inflate. 


THE  STORY:  Diamond  Head”  (Col) 

In  Hawaii,  Charlton  Heston,  the  inithless  head  of  an 
agricultural  dynasty,  tries  to  halt  the  marriage  of  his 
..ivi,  young  sister,  Yvette  Mimieux,  to  James  Darren,  a full- 
• • • Ap  blooded  Hawaiian.  At  the  same  time,  Heston,  a widower, 
is  having  a clandestine  affair  with  France  Nuyen.  Dar- 
ren’s half-white  brother,  George  Chakiris,  who  is  also  in 
love  with  Yvette,  refuses  to  intercede.  At  an  engagement 
feast,  during  a quarrel,  Darren  is  accidentally  stabbed 
to  death.  Later,  France  tells  Heston  she  is  to  have  his 
baby.  When  she  dies  in  childbirth,  Heston  plans  to  place 
his  half-breed  baby  in  a foster  home,  but  Yvette,  who 
realizes  she  really  loves  Chakiris,  insists  on  caring  for 
her  little  nephew.  Heston  finally  accepts  the  fact  that 
his  sister  will  have  a half-breed  husband  so  he  decides  to 
recognize  his  own  half-breed  heir. 

EXPLOITIPS: 

Stress  the  cast,  headed  by  Charlton  Heston,  star  of 
“Ben-Hur”  and  the  more  recent  “El  Cid,”  in  a modern 
romantic  role;  France  Nuyen,  star  of  “The  World  of 
Suzie  Wong”  on  Broadway,  and  George  Chakiris,  who  won 
an  Academy  Award  last  year  for  his  performance  in 
“West  Side  Story.” 

CATCHLINES: 

The  Giant  Story  of  Modern  Hawaii  . . . The  “King” 
of  the  Island  Who  Dared  to  Draw  the  Color  “Line”  and 
Dared  His  Sister’s  Lover  to  Cross  It. 


THE  STORY:  “Constantine  and  the  Cross”  (Embassy) 

After  a victorious  battle  against  the  Franks  in  303  A.D., 
Constantine  (Cornel  Wilde)  is  sent  by  his  father  to  re- 
ceive honors  in  Rome,  but  he  is  ambushed  by  soldiers  of 
Massimo  Serato,  his  rival,  who  blames  the  Christians  for 
the  attack.  Constantine  later  learns  that  his  mother  is  a 
Christian  follower  and,  after  he  is  victorious  against  the 
barbarians,  he  is  proclaimed  emperor.  His  first  edict  is 
to  proclaim  tolerance  for  the  Christians.  Even  though 
Constantine  plans  to  marry  Belinda  Lee,  the  sister  of 
Serato,  the  latter  plots  to  murder  him.  Serato  renews 
his  persecution  of  the  Christians  and  causes  the  violent 
proj>  death  of  Christine  Kaufmann,  Constantine’s  devoted 
^ 2.3  friend.  Constantine  returns  to  Italy  to  battle  Serato. 

*’  Seeing  a vision  of  a shining  cross  in  the  sky,  Constantine 
leads  his  troops  to  victory.  He  is  able  to  free  his  mother 
and  proclaim  freedom  of  worship  for  all. 

EXPLOITIPS: 

Arrange  screenings  for  religious  groups  and  women’s 
and  civic  organizations  to  build  up  advance  interest  in 
“Constantine.” 


CATCHLINES: 

The  Unbelievable  ...  It  Came  From  a World  Below! 
to  Terrorize — to  Destroy — to  Revenge. 


THE  STORY:  “Reptilicus”  (AIP) 

Danish  mining  engineers  find  the  tail  of  a huge  pre- 
historic monster  in  ice  near  the  Arctic  circle;  the  heat 
and  friction  of  a drill  have  thawed  the  animal’s  remains, 
heating  the  blood  and  tissue.  In  Copenhagen,  Prof. 
Asbjorn  Andersen  and  daughter,  Mimi  Heinrich,  and 
Ann  Smyrner  find  the  tail,  left  in  a refrigerated  room,  is 
growing  tissue.  The  UN  arrives  to  watch  Reptilicus, 
which  has  become  so  large  that  it  is  kept  in  a huge  tank; 
soon  after  UN’s  Marla  Behrens  and  Carl  Ottosen  check 
in,  Reptilicus,  grown  to  a huge  size,  disappears  into  the 
forests.  Ai-med  forces,  hunting  the  monster,  learn  that 
conventional  arms  won’t  destroy  it.  Meanwhile,  the  mon- 
ster has  terrorized  Copenhagen.  Finally,  a deadly  nar- 
cotic is  fired,  by  rocket,  into  the  monster’s  mouth.  At  the 
fadeout,  the  foot  of  the  monster,  blown  off  by  a depth 
bomb,  is  floating  in  the  ocean — still  alive  and  growing ! 
EXPLOITIPS: 

Use  “Reptilicus”  blowups  for  lobby  poster  art  and 
theatre  front.  Ask  for  newspaper-radio-TV  sponsorship 
of  contests  seeking  longest  lists  of  “thriller”  attractions — 
a la  “King  Kong.”  Teaser  signs,  street  stencils,  reading, 
“REPTILICUS  is  coming!”  should  be  effective.  (^wi’di 

CATCHLINES:  VSPF 

Invincible!  Indestmctible ! . . . What  Was  This  Beast 
50  Million  Years  Out  of  Time!  ...  A High-Tension  Story 
of  a Prehistoric  Monster  No  Modern  Weapon  Could  Kill! 


CATCHLINES: 

A Story  of  Christianity — When  Blood  Flowed  So  That 
Faith  Might  Live  . . . When  the  Pagan  Thirst  for 
Blood  Surrendered  Before  the  Sign  of  the  Cross  . . . The 
Most  Thrilling  Story  of  Faith  Ever  Told  on  the  Screen. 


THE  STORY:  “Trial  and  Error”  (MGM) 

Peter  Sellers,  an  incompetent,  dreaming  lawyer  who 
has  been  waiting  40  years  for  his  first  big  case,  is  finally 
selected  to  defend  Richard  Attenborough,  a meek  little 
wife-killer,  mainly  because  all  the  capable  lawyers  are 
busy.  When  Attenborough  tells  Sellers  his  tale  of  how 
he  was  always  happiest  when  he  was  away  from  his  wife. 
Beryl  Reid,  who  laughed  incessantly  and  was  fond  of 
practical  jokes,  Sellers  plans  to  have  the  jury  in  tears 
over  the  murderer’s  plight.  Sellers  and  Attenborough 
rehearse  the  trial  procedure  but,  in  the  actual  trial. 
Sellers  proves  to  be  a bungling  old  fool  who  fails  to  im- 
press either  the  judge  or  jury.  Attenborough  is  found 
guilty,  but  is  later  pardoned  on  the  grounds  that  Sellers 
was  an  inadequate  lawyer.  Attenborough  is  grateful  to 
Sellers  for  his  incompetence  and  the  two  leave  happily 
together. 

EXPLOITIPS: 

The  only  selling  points  are  Peter  Sellers,  currently  at 
the  peak  of  his  popularity  with  U.  S.  audiences  and  Richard 
Attenborough  known  from  “The  Angry  Silence”  and  other 
English  dramas. 

(TURE  CATCHLINES: 

See  Peter  Sellers  as  a Preposterous  Attorney  Defend- 
ing Richard  Attenborough  as  a Meek  Wife-Killer  . . . Can 
Excessive  Laughter  Be  Deadly  and  Drive  a Gentle  Man  to 
Murder? 
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RATES:  20c  per  word,  minimum  S2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


HELP  WANTED 


REPRESENTATIVE  WANTED.  Outdoor  ad- 
vertising in  conjunction  wain  Theatre  Dis- 

S'  Frame  Service.  Protected  territory, 
portumty  to  build  lor  the  luture.  For 
i contact:  Romar-Vide  Co.,  Chetek, 
Wisconsin. 


Immediate  opportunity  for  strong  man- 
ager. Best  in  promotion  and  exploitation 
Must  be  aggressive  and  competitive.  Send 
complete  resume  with  all  references  and 
recent  snapshot.  Armstrong  Theatre  Cir- 
cuit, Inc.,  Box  337,  Bowling  Green,  Ohio. 


WANTED;  District  manager  to  super- 
vise drive-in;  good  in  promotion  and  con- 
cession operation.  Send  complete  resume 
with  all  references  and  recent  snxapshot. 
For  details  contact  Ronald  Krueger,  Fred 
Wehrenberg  Circuit  of  Theatres,  2735 
Cherokee  St.,  St.  Louis  18,  Mo. 


POSITIONS  WANTED 

Available,  best  references,  etc.  Experi- 
enced, age  40.  Tops  in  advertising  and 
concessions.  Boxoffice  9606. 


Thoroughly  experienced  large  situations; 
all  phases  theatre  operations.  Desire  City 
Managership  or  A-1  house  with  future  po- 
tentials; college,  age  35,  located  West. 
Boxoffice  9603. 


MANAGER,  Conventional  or  Drive-In, 
family  man,  honest  and  sober.  Seeking 
immediate  employment.  About  18  years  in 
show  biz.  Boxoffice  9610. 


PROJECTIONIST  and  Maintenance  man. 
Prefer  Northwest  or  Middlewest,  but  will 
accept  other  localities.  Now  practicing, 
available  early  spring.  Sober,  reliable, 
references  furnished.  Boxoffice  9611. 


AVAILABLE:  experienced  manager.  25 
years  leading  circuits.  Best  references. 
Age  43.  Boxoffice  9609. 


SUPERVISOR  or  manager  available,  con- 
ventional and  drive-in,  16  years  experi- 
ence, excellent  references,  family  man. 
Boxoffice  9608. 


INTERMISSION  TAPES 

WEEKLY  TAPE  SERVICE:  Intermission 
tapes  that  sparkle  . . . guaranteed  to 
^11  . . . customized  . . . free  sample 
Commercial  Sound  Service,  P O Box  199, 
Cheyenne,  Wyoming. 


POPCORN  MACHINES 

BRAND  NEW  counter  model  all  electric. 
Capacity  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


PLAYGROUND  EQUIPMENT 

Playground  Equipment — Theatre  chairs. 
New-Used.  Lone  Star  Seating,  Box  1734, 
Dallas. 


BUY!SELL!TRADE! 


FIND  HELP  OR  POSITION 


Through 

BOXOFFICE 

Classified  Advertising 

Greatest  Coverage  in  the 


Field  at  Lowest  Cost 
Per  Reader 

4 insertions  for  the  price  of  3 


raioe HOUSE 


GENERAL  EQUIPMENT— NEW 

WINTERIZED  Masonite  replacement  mar- 
quee letters,  black  or  red.  Interchangeable 
all  makes,  4"-50c;  6"-65c;  8"-75c;  10”- 

90c;  12”-$1.05;  16”-$1.75;  17”-$2.00;  24”- 
$3.00,  Non  sliding  spring  10c  additional 
(10%  discount  100  letters  or  over  $60.00 
list).  S.O.S.,  602  W.  52nd,  N.Y.  19. 


CINEMASCOPE  images  luzzy?  $195.00 
buys  pair  brand  new  Variable  Superscope 
Anamorphics.  1/4  original  cost.  Bargains 
in  backup  lenses.  Limited  quantity.  S.O.S., 
602  W.  52nd,  New  York  19. 


BAUSCH  & LOMB  Anamorphics  super 
lenses,  and  Balcold  reflectors.  Hortson 
16mm  professional  projectors.  For  best 
everything!  American  Theatre  Supply, 
2300 — First  at  Bell,  Seattle,  Wash. 


"JACKSON'S"  famous  pendulum 
patented  reel-end  signals,  $32.50  pair. 
Also  70mm.  All  dealers.  American  Theatre 
Supply,  2300  at  Bell,  Seattle,  Wash. 


GENERAL  EQUIPIVIENT— USED 

COMPLETE  projection  equipment,  per- 
fect condition,  Motiograph  projectors. 
Standard  and  CinemaScope  lenses,  Altec 
sound  system,  magnetic  and  optical  with 
directional  speakers.  Strong  lamphouses, 
Hertner  generator,  splicers,  rewind,  cab- 
inets, etc.  All  modern,  used  only  a few 
years  and  maintained  under  service  con- 
tract. Also  3-unit  Ticket  Register  and 
Change  Machine,  one  75-  ton  York  air 
conditioner.  Will  sell  at  a bargain  price. 
Mrs.  H.  Kimbley,  5112  Hyde  Park  Blvd., 
Chicago,  111.  BU  8-7600. 


BUY  OF  THE  YEAR!  Government  surplus 
E7  mechanisms,  beautiful  condition,  guar- 
anteed, $349.50  pair;  Changeovers,  $22.50 
pair.  Limited  quantities.  Star  Cinema  Sup- 
ply, 621  West  55th  Street,  New  York  19, 
N.Y. 


GOVERNMENT  surplus  theatre  outfits 
cheap.  Amplifiers,  soundheads,  projectors, 
arclamps,  generators.  S.O.S.,  602  W.  52nd, 
N.Y.  19. 


DRIVE-IN  THEATRE  EQUIPMENT 

ARVIN  ELECTRIC-IN-CAR  HEATERS. 

Brand  new,  8 per  ctn.  Model  T-90-1,  220 
volt,  500  watts,  10  ft.  cord  Price,  $9.75 
each.  Ontario  Equipment  Co.,  Toledo  1, 
Ohio. 


DRIVE-IN  EQUIPMENT  WANTED 

V/ANTED:  Trains,  miniature  Kiddieland 
types  lor  modernizing  and  resale  to  Drive- 
ins  Top  cash  paid.  Buckeye  Mfg.  Com- 
pany, Lake  City,  Minnesota. 


150  used  speakers,  complete,  4"  cones. 
State  make,  condition  and  price.  Boxoffice 
9604. 


EQUIPMENT  WANTED 

Wonted:  Used  theatre  booth  equipment. 
Frank  Rogers,  1122  Winton,  Speedway, 
Indiana. 


Three  or  four  track  35mm  Stereophonic 
Reproducer.  State  price  and  condition. 
Warren  West,  3033  Locust  St.,  St.  Louis, 
Mo. 


Wanted:  35mm  portable  camera,  reason- 
able. Wylie,  P.  O.  Box  158,  Johnson  City, 
Tenn. 


Wanted:  Used  popcorn  machine.  Apply 
Princess  Pat  Theatre,  Alberton,  P.E.I. 


WANTED:  Six  tube  70  ampere  rectifiers 
and  other  booth  equipment.  Harry  Melcher 
Enterprises,  3238  West  Fond  Du  Lac  Ave., 
Milwaukee  10,  Wis.  HI  2-5020. 


EQUIPMENT  REPAIR  SERVICE 

NEW  IMPROVED  GATORHIDE  READY- 
MIXEDI!  Save  that  broken  reflector  and 
buy  your  wife  a new  motorcycle!  Gator- 
hide  is  still  $2.95  postpaid  and  guaranteed!! 
Invoice  with  merchandise.  GATORHIDE, 
Box  71,  Joplin,  Missouri. 


THEATRES  FOR  LEASE 


SOO-seat  indoor  theatre  for  lease,  located 
in  prosperous  North  California  town  of 
5,000.  Only  theatre  in  town.  Owner  re- 
tiring. Write  Boxo-ffice  9601. 


THEATRES  FOR  SALE 

West  Coast  theatres  ioi  sale.  Write  ior 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Caliiornig 

The  Allison,  400  seats.  Piedmont,  Ala- 
bamg.  Come  and  see  it. 

Sale:  1, 000-seat  theatre,  26,000  popula- 
lion.  Over  100,000  admissions  in  '62.  Mill- 
ville,  N.  J.,  'T'A  5-0155,  Levoy  Theatre. 

WES-MER  Drive-In,  Mercedes,  Texas — 
405  cars.  Only  first  run  drive-in  lower 
Rio  Grande  Valley.  Year  'round  operation. 
$35,000.00  cash.  Less  than  half  original 
cost.  Includes  11  acres  land  on  U.S.  High- 
way 83.  Owner:  Lew  Bray  sr.  413  Wood- 
land Drive,  Harlingen,  Texas. 

FOR  SALE  REASONABLE:  550-sect  the- 
atre, redecorated,  air-conditioned,  wide 
screen,  and  good  equipment.  Population, 
16,000.  Small  down  payment.  Reason  for 
selling,  want  to  take  advantage  ol  oppor- 
tunity in  California.  Eldon  E.  Bullard, 
Phone:  HI  2-0640,  Arkansas  City,  Kas. 


THEATRES  FOR  LEASE  OR  SALE 

400-car  drive-in  and  500-seat  indoor  the- 
atre lor  sale  or  lease  in  North  California 
town  of  15,000.  Only  theatre  in  area 
Owner  retiring.  Write  Boxolfice  9602. 


THEATRES  WANTED 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 

75.000.  Contact  William  Berger,  Metro- 

polilcm  Hotel,  Cincinnati,  Ohio. 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 

200.000.  Boxoffice  9578. 


Lease  or  buy  indoor  or  outdoor  theatre, 
northern  Ohio.  Boxoflice  9600. 

V/ANTED  TO  BUY  OR  LEASE:  Drive-in 
or  a closed  situation  in  Illinois,  Indiana, 
Missouri  or  Kentucky.  Boxoffice  9607. 


THEATRE  SEATING 

Good  used  late  model  chairs  available 
rebuilt  chairs.  Chairs  rebuilt  in  your  the 
atre  by  our  factory  trained  men,  get  oui 
low  prices.  Parts  for  all  makes  ol  choirs 
Sewed  covers  made  to  your  size,  alsc 
leatherette  25''x25”,  55c  ea.;  27”x27”,  65c 
ea.  Chicago  Used  Chair  Mart,  829  South 
State  Street,  Chicago.  Phone  WE  9-4519 

SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481,  Texas  4-2738. 


Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers  Arthur 
Judge,  2100  E.  Newton  Avenue,  Milwau- 
kee, Wisconsin. 


700  USED  IDEAL  CHAIRS.  Excellent  con- 
dition. H.  Schoenstadt  Theatres,  1118  South 
Michigan  Ave.,  Chicago  5,  111.  HA  7-3034. 


SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

PROJECTIONISTS.  EXHIBITORS.  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
Drojection  lenses;  audio  amplifiers,  sound- 
heads, speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covered  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understand  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
want  Monthly  Bulletins  Only,  1-year  $6.50; 
Cash  or  Check,  no  CODs.  Send  Today! 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


FILMS  WANTED 

WANTED:  Silent  or  sound  films,  will  buy 
or  trade.  Ronald  Skagfjord,  73  Tucker  Ave., 
San  Francisco  24,  Calif. 


BUSINESS  STIMULATORS 

Bingo,  more  action!  $4.50  M cards  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Biooxlyn. 
N.  Y. 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  ol 
Hawaii.  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 
used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois. 


GIVEAWAY  1963  AUTOMOBILE  ...  no 
cost  to  theatre.  Contact  Harry  Clingan, 
Interstate  Theatre  Service.  10109  Hill- 
crest,  Kansas  City,  Mo. 


BOXOFFICE 
Get  Results  at  Once! 


Handy  Subscription 
Order  Form 

BOXOFTICE: 

825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 

□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


n Remittance  Enclosed 


□ Send  Invoice 


THEATRE 


STREET 


TOWN  STATE 


NAME 


POSITION 
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what  a doll  1 


I 


JANUm 


Terence  Stamp  os  Billy  Budd  in  the  tense  scene  where  the  implacable  justice  of  the 
sea  demands  he  be  executed  for  his  partly  occidental  killing  of  the  sadistic  Master- 
at-Arms,  John  Claggart,  played  by  Robert  Ryan.  Peter  Ustinov's  "Billy  Budd"  (AA) 
is  the  winner  of  the  BOXOFFICE  Blue  Ribbon  Award  for  December  . . . Page  17. 


/\/OI/l/. . the  DRIVE-INS’  PROFIT-MAKERS 

are  available  for 


National  Screen's 

SNACK  BAR 
INTERMISSION 
QUARTET 


for  CONVENTIONAL  THEATRES 
QC-l  PROFESSOR 
QC-2  LEPRACHAUN 
QC-3  GUARD 
QC-4  CREATURE 


Since  we  introduced  (for  Drive-Ins)  the  FOUR  beautiful  FULL 
COLOR  Intermission  Trailers  that  comprise  the  N.S.S.  SNACK  BAR 
INTERMISSION  QUARTET... the  demand  from  exhibitors  of  ‘‘con- 
ventional” theatres  has  been  so  great  that  we  have  produced  this 
unique,  fully-animated  series  in  a special  version  for  4-wall  theatres! 
The  “QC”  series  has  all  the  charm,  sales  appeal  and  entertainment 
that  has  made  the  original  (Drive-In)  version  so  popular.  We’ve  just 
changed  a few  of  the  items  from  typical  Drive-In  offerings  to  those 
commonly  found  at  conventional  theatre  Refreshment  Stands.  It’s 
the  hottest  “Profit  Combo”  ever  produced  to  sell  Refreshments . . . 
and  now  all  FOUR  of  these  great  trailers  are  available ...  in  the  “Q” 
Series  for  Drive-Ins... in  the  “QC”  series  for  Conventional  Theatres! 

They’re  only  $15.00  each... ALL  FOUR  for  $50.00!  Buy  all  FOUR 
. . .and  rotate  them  from  week-to-week! 


nniionni 


SERVICE 
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COMPOS  7 -POINT  CAMPAIGN 


IT  HAS  BEEN  almost  traclitional  for  indus- 
trial leaders  making  beginning  of  the  year 
statements  to  declare  that  the  new  year  is  “go- 
ing to  he  one  of  challenge.”  And  the  year  of 
1963  is  no  exception.  In  fact,  within  the  first  ten 
days  of  the  new  year,  “the  challenge”  has  begun 
to  come  from  many  directions;  and  there  will 
he  many  more  that  will  have  to  he  met,  not  only 
for  this  industry  but  for  many  another.  Not 
only  has  the  new  Congress  opened  with  some 
2,000  hills  placed  in  the  hopper,  hut  46  state 
legislatures  will  convene  this  year. 

For  this  industry,  there  looms  the  challenge 
from  labor  for  new  wage  floors  in  a large  num- 
ber of  states;  and  pressure  groups  will  he  press- 
ing for  legislation  seeking  enactment  of  censor- 
ship and  classification  measures.  The  latter  may 
also  he  expected  to  come  from  city  councils  in 
various  local  areas. 

Fending  these  pressures  will  keep  the  legis- 
lative committees  of  exhibitor  organizations,  both 
local  and  national,  constantly  on  the  firing  line. 
They’ve  shown  in  the  past  that  they  are  up 
to  the  task,  hut  the  vital  spark  to  the  timing  and 
carrying  out  of  proper  action  is  the  Council  of 
Motion  Picture  Organizations.  This  representa- 
tive body  of  the  industry’s  various  elements 
has  served  as  a powerful  force  in  combatting 
adverse  legislation  and  unfair  taxation  and  has 
come  through  with  victories  that,  otherwise, 
would  not  have  been  possible.  No  one  in  this 
business  should  ever  forget  that.  And  all  should 
be  willing  to  contribute  their  fair  share  to  giving 
new  strength  to  COMPO  for  the  tasks  that  lie 
ahead. 

As  e.xhibitors  have  been  informed  by  a letter 
from  COMPO  that  went  into  the  mails  this  past 
week,  it  has  embarked  on  the  most  extensive  and 
important  program  in  its  history.  Its  success 
depends  on  receiving  the  moral  and  financial 
supjjort  from  every  theatreman,  which  is  to  he 
matched  by  producer-distributors.  And,  remem- 
bering that  COMPO  has  not  solicited  dues  of 
any  sort  for  the  last  27  months,  a doubling  up  of 
these  payments  is  very  much  in  order. 

The  COMPO  program  for  1963  is  quite  a 
large  undertaking.  Briefly,  it  is  as  follows: 

1 .  DevelojJinent  of  a plan  for  increasing  pro- 
duction, including,  possibly,  a government- 
operated  subsidy. 

2.  Operating  a campaign  for  the  complete 
elimination  of  the  Federal  admissions  tax. 

3.  Conduct  of  a nationwide  Audience  Awards 
election  among  theatre  patrons,  culminat- 
ing in  a television  spectacular. 

4.  A campaign  against  censorship  legislation. 


5.  A “positive”  campaign  to  educate  the  pub- 
lic so  as  to  create  a climate  of  opinion 
favoring  freedom  of  the  screen. 

6.  Encouragement  of  theatres  to  support  the 
annual  Academy  Awards  television  show. 

7.  A campaign  to  protect  the  exemption  of  the 
motion  picture  industry  from  any  new 
Federal  minimum  wage  legislation. 

One  or  more  of  these  objectives  may  be  of 
greater  interest  to  some  individuals  in  this  busi- 
ness than  to  others;  hut,  overall,  the  attainment 
of  all  these  goals  is  essential  to  the  future  well- 
being of  the  entire  industry. 

This  program  represents  a challenge — FOR 
THE  GOOD  of  every  person  in  the  motion  pic- 
ture industry.  Let’s  all  do  our  utmost  to  make 
it  a success! 

★ ★ 

sag's  Commendable  Action 

By  an  overwhelming  majority — 5,278  to  188 — 
members  of  the  Screen  Actors  Guild  voted  ap- 
proval of  the  union’s  recommendation  that  they 
forego  seeking  pay  increases  or  changes  of  work- 
ing conditions  in  existing  contracts.  SAG  mem- 
bers are  to  be  highly  commended  for  this  action, 
which,  it  is  believed,  will  serve  to  increase  film 
production  in  Hollywood  and  substantially  in- 
crease employment. 

If  other  labor  unions  followed  this  policy  and 
not  only  held  the  wage  line,  but  eliminated  or 
modified  some  of  their  restrictive  “make-work” 
rules  (which  have  had  the  opposite  effect) , the 
so-called  “runaway”  production  trend,  to  which 
the  unions  have  been  strongly  opposed,  could 
soon  become  a mere  trickle.  Making  it  eco- 
nomically possible  to  make  more  pictures  in 
Hollywood  would  return  this  industry  to  its  form- 
er high  status.  It  would  lead  to  the  discovery  and 
development  of  new  personalities,  which,  in  turn, 
would  be  aided  and  abetted  by  the  making  of 
more  pictures.  It  would  ease  the  stringent  oper- 
ations of  theatres,  caused  by  product  shortage; 
many  now  part-time  theatres  would  be  returned 
to  full-week  schedules  and  full-week  employment, 
of  thousands  of  people.  Exchange  operations, 
too,  would  be  benefited. 

It  all  comes  down  to  product  supply.  The  more, 
the  better — for  actors,  producers,  directors, 
technicians,  and  all  others  whose  livelihood  de- 
pends on  motion  pictures. 


Michigan  ATO  Extends 
Membership  Benefits 


O'Brien  Elected  President 
Of  MGM;Vogel  Chairmon 


NEW  YORK — Robert  H.  O’Brien  was 
elected  president  and  chief  executive  of- 
ficer of  Metro-Gold- 
wyn -Mayer  by  the 
board  of  directors 
Wednesday  (9),  suc- 
ceeding Joseph  R. 
Vogel  who  was 
e'ected  chairman  of 
the  board.  O’Brien 
formerly  was  execu- 
tive vice  - president 
and  treasurer.  George 
L.  Killion,  according 
to  a statement  issued 
by  the  company  after 
the  meeting,  had  re- 
signed as  board  chairman  and,  following 
the  election  of  O’Brien,  had  recommended 
the  election  of  Vogel  to  the  top  board  post. 
Killion  was  elected  to  the  executive  com- 
mittee, replacing  Vogel. 

O’Brien  has  been  associated  with  MGM 
since  1957  and,  before  joining  the  company, 
was  executive  vice-president  of  American 
Broadcasting  Co.  and  an  executive  of 
American  Broadcasting-Paramount  The- 
atres. 

All  15  members  of  the  board  were  nomi- 
nated for  re-election  at  Wednesday’s  meet- 
ing and  the  full  s’ ate  will  be  presented  to 
the  stockholders  at  their  annual  meeting 
on  February  28. 

Vogel  was  elected  president  of  MGM  in 
October  1956  in  a reorganization  of  the 
company.  He  had  started  his  career  as  a 
parttime  usher  at  the  age  of  14  and  worked 
his  way  through  theatre  management  to 
the  presidency  of  Loew’s  Theatres,  then 
the  exhibition  subsidiary  of  the  parent 
company. 

Killion  is  president  of  the  American 
President  Lines  and  a director  of  several 
corporations.  He  recently  was  appointed  by 
President  Kennedy  to  serve  on  the  board  of 


NEW  YORK — Twenty-four  states  impose 
minimum  wage  laws  on  some  or  all  classes  of 
motion  picture  theatre  employes,  according 
to  a report  prepared  by  the  Council  of  Mo- 
tion Pictm’e  Organizations.  In  three  states 
— North  Dakota,  Ohio  and  Pennsylvania — 
only  concession  attendants  are  covered.  In 
several  others,  ushers,  some  parttime 
workers  and  students  are  exempt. 

Charles  E.  McCarthy,  COMPO  executive 
vice-president,  said  that  of  the  26  states 
which  had  no  minimum  wage  laws  affect- 
ing theatres,  nine  had  authorized  establish- 
ment of  wage  boards.  Pour  of  these  boards 
had  issued  wage  orders  affecting  certain 
classes  of  workers,  mostly  in  the  hotel, 
laundry  and  retail  industries.  The  data  in 
the  report  was  compiled  by  the  COMPO 
staff  on  information  .supplied  by  exhibi- 
tors and  state  labor  commissions. 

In  making  the  report  public,  McCarthy 


directors  of  the  Space  Satellite  Corp.,  which 
handles  Telstar  and  the  space  communi- 
cations program. 

The  new  MGM  president  is  a native  of 
Montana.  He  attended  Beloit  College,  the 
University  of  Chicago  and  received  his  law 
degree  from  the  latter’s  law  school.  Start- 
ing practice  in  Chicago,  he  entered  the 
legal  department  of  the  Public  Works  Ad- 
ministration and  then  joined  the  Securities 
and  Exchange  Commission.  He  served  as  a 
member  of  the  SEC  from  February  1942 
through  December  1944.  In  January  of 
1945,  O’Brien  became  associated  with  Para- 
mount Pictures  as  assistant  to  the  presi- 
dent and  later  became  treasurer  and  a 
board  member  of  United  Paramount  The- 
atres which  ultimately  acquired  American 
Broadcasting  Co. 


Loew's  First  Quarter  Net 
Reported  at  $399,900 

NEW  YORK — After  providing  for  income 
taxes  of  $302,000  and  depreciation  of  $920,- 
000,  Loew’s  Theatres  had  a net  income  of 
$399,900  in  the  first  quarter  of  the  current 
fiscal  year.  Gross  revenues  amounted  to 
$14,371,000.  The  net  was  equal  to  15  cents 
a share. 

For  the  comparable  period  last  year,  gross 
revenues  amounted  to  $10,350,000.  After  pro- 
viding for  $561,000  for  taxes  and  $764,000 
for  depreciation,  a net  income  of  $528,400, 
equal  to  20  cents  per  share,  was  realized. 


Embassy  Retains  Bill  Doll 

NEW  YORK— Bill  Doll  has  been  retained 
by  Embassy  Pictures  to  handle  special 
publicity  and  promotion  assignments  in 
connection  with  the  company’s  advertising, 
publicity  and  exploitation  departments. 


pointed  out  that  all  but  four  of  the  50  state 
legislatures  would  meet  this  year  in  regular 
session  and  that  it  was  extremely  likely 
that  minimum  wage  legislation  would  be 
introduced  in  several  of  them.  He  said 
COMPO  had  been  advised  by  the  labor 
commissioners  of  Delaware  and  Montana 
that  minimum  wage  legislation  was  being 
prepared  for  introduction  in  those  states 
and  that  Carlyle  F.  Grorming,  labor  com- 
missioner of  Utah,  said  his  state  contem- 
plated a wage  order  covering  the  motion 
picture  industry  “in  the  near  future.” 

In  addition,  exhibitors  in  several  other 
states  where  there  were  no  minimum  wage 
laws  at  present  had  told  COMPO  that  they 
anticipated  renewed  efforts  to  enact  such 
legislation  this  year. 

McCarthy  asked  all  exhibitors  to  make 
their  views  known  to  Congressmen  and  to 
keep  COMPO  advised  of  developments. 


DETROIT  — Continued  support  of 
COMPO  by  Michigan  Allied  Theatres  was 
voted  at  a board  meeting  here  Wednesday 
(9).  A resolution  approved  by  21  directors 
present,  just  short  of  the  full  board,  recom- 
mended that  all  exhibitors  continue  their 
contributions  to  the  council. 

Michigan  Allied  became  the  first  Allied 
States  unit  to  put  in  force  a proposal  ap- 
proved at  the  recent  National  Allied  con- 
vention in  Cleveland.  This  is  extension  of 
Allied  membership  to  exhibitors,  who  have 
left  the  theatre  business  due  to  illness,  age 
or  sale  of  their  theatres,  so  they  can  re- 
tain their  Allied  group  insurance  and  other 
benefits. 

Milton  London,  president,  in  his  annual 
report  disclosed  that  the  roll  of  dues-pay- 
ing  Michigan  Allied  members  reached  the 
highest  point  during  1962  in  its  44-year 
history. 

The  1963  convention  will  be  held  August 
14,15  at  the  Sheraton  Cadillac  Hotel  here, 
William  Wetsman,  convention  chairman, 
reported.  David  Newman,  general  counsel, 
discussed  problems  of  censorship,  union 
contracts,  possible  minimum  wage  legisla- 
tion and  prospects  of  eliminating  the  U.S. 
admissions  tax.  He  stated  that  Michigan 
Allied  action  in  heading  off  new  regula- 
tions involving  air-conditioning  systems 
has  saved  exhibitors  around  $100,000  an- 
nually. 

London  and  Jack  Armstrong,  National 
Allied  president,  planned  to  be  in  New  York 
at  midweek  to  attend  the  International 
Film  Awards  dinner  of  the  Independent 
Film  Importers  and  Distributors  of  Amer- 
ica. They  also  were  to  meet  with  distribu- 
tion executives  on  trade  practice  matters. 


Four  Adult,  Four  Family 
Films  in  Green  Sheet 

NEW  YORK — The  January  Green  Sheet 
rated  four  pictures  in  the  “A”  or  adult 
class  and  four  in  the  F or  family  bracket, 
with  the  same  number  in  the  A-MY-Y, 
adults,  mature  young  people.  Three  pic- 
tures were  placed  in  the  adult-mature 
young  people  class  (A-MY). 

Marked  for  family  trade  were  Warner 
Bros.’  “Gay  Purr-ee,”  20th  Century-Fox’s 
“Young  Guns  of  Texas,”  Buena  Vista’s  “In 
Search  of  the  Castaways”  and  MGM’s 
“Swordsman  of  Siena.” 

The  adult  films  were  listed  as  MGM’s 
“Arturo’s  Island,”  Columbia’s  “Diamond 
Head”  and  Universal’s  “Freud”  and  “Stage- 
coach to  Dancers’  Rock.” 

Classed  in  the  A-MY-Y  slot  were  20th- 
Fox’s  “The  Day  Mars  Invaded  Earth”  and 
“Loves  of  Salammbo,”  Columbia’s  “Law- 
rence of  Arabia”  and  United  Artists’  “Taras 
Bulba.” 

In  the  A-MY  class  were  20th-Fox’s 
“Sodom  and  Gomorrah”  and  MGM’s  “Sav- 
age Gtins”  and  “Trial  and  Error.” 


Correction 

A typographical  error  was  responsible  for 
locating  Prudential’s  swank  new  Cinema 
Theatre,  pictured  on  the  cover  of  the  Janu- 
ary 7 issue  of  Boxoffice  in  New  Jersey.  It 
is  located  on  Sunrise  Highway,  a few  miles 
outside  of  Bayshore,  Long  Island,  N.Y. 


Robert  H.  O’Brien 


Report  by  COMPO  Reveals  24  States 
Have  Wage  Lav\/s  Affecting  Theatres 
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EC  A to  Start  Six  Pictures 
By  July  7;  A.  C E.  Involved 


PCA-Approved  Films 
In  1962  Total  174 

HOLLYWOOD — The  Production  Code 
Administration  issued  certificates  of  ap- 
proval to  174  feature  motion  pictures  dur- 
ing 1962,  according  to  PCA  administrator 
Geoffrey  Shurlock  to  Eric  Johnston,  presi- 
dent of  the  Motion  Picture  Ass’n  of 
America.  In  1961,  the  PCA  approved  254 
feature  films. 

Following  is  a breakdown  of  last  year’s 
figures  together  with  a comparison  of  the 


1961  totals: 

DomesHc;  1962  1961 

Produced  and  released  by  members  18  31 

Produced  by  non-members, 

released  by  members  57  100 

Produced  and  released  by 

non-members  12  (87)  11  (142) 

Foreign; 

Produced  and  released  by  members  9 9 

Produced  by  non-members, 

released  by  members  62  85 

Produced  ond  released  by 

non-members  16  (87)  18  (112) 

Totals  (174)  (254) 


Of  the  87  code-approved  films  made 
abroad  in  1962,  the  report  stated  that  35 
were  made  by  American  companies  and  the 
remaining  52  were  made  by  foreign  pro- 
ducers. In  1961,  the  PCA  approved  112  films 
made  abi'oad,  of  which  58  were  by  U.S. 
producers  and  54  by  foreign  companies. 

The  number  of  feature  scripts  submitted 
to  the  PCA  in  1962  was  167,  compared  to 
242  in  1961. 


New  Corporations  Law 
Effective  in  Canada 

OTTAWA — Under  the  new  corporations 
and  labor  unions  returns  act,  which  be- 
came effective  January  1,  thousands  of 
companies  in  Canada  will  be  required  to 
make  annual  reports  to  the  Dominion 
government  on  their  capital  structure,  and 
residences  of  shareholders  and  ownership 
control,  whether  domestic  or  foreign. 

The  information  will  enable  the  govern- 
ment to  ascertain  the  extent  of  foreign 
control,  if  any,  of  business  corporations 
and  labor  unions,  and  to  use  the  data  for 
the  adoption  of  a policy.  Details  as  to  the 
ownership  of  a company  with  respect  to 
foreign  control  will  be  available  to  the 
public  on  payment  of  a fee. 

It  is  expected  that  the  new  law  will  af- 
fect enterprises  whose  home  office  is  out- 
side this  country  to  which  payments  are 
made.  Particulars  are  required  of  divi- 
dends or  revenue  paid  to  shareholders 
holding  more  than  5 per  cent  of  the  total 
stock.  Labor  unions  must  tell  where  their 
money  goes. 

The  first  statements  under  the  new  law 
must  be  reported  to  the  Canadian  govern- 
ment not  later  than  June  30. 


Boris  Morros  Is  Dead 

NEW  YORK — Boris  Morros,  68,  film  pro- 
ducer and  musical  director,  who  spent  12 
years  as  a United  States  counterspy  against 
the  Russians,  died  Tuesday  (8)  of  cancer 
in  Beth  Israel  Hospital.  Films  which  he 
made  included  “The  Flying  Deuces,”  “Ly- 
sistrata,”  “Second  Chorus,”  “Tales  of  Man- 
hattan” and  “Carnegie  Hall.”  His  ten-year 
involvement  in  espionage  was  later  chron- 
icled in  his  autobiographical  book,  “My  Ten 
Years  As  a Counter-Spy.”  The  best-seller 
was  later  made  into  a film,  “Man  on  a 
String,”  produced  by  Louis  De  Rochemont 
for  Columbia  Pictures  release. 


Edward  Hyman  Starts 
Fall  Release  Drive 

NEW  YORK — Edward  L.  Hyman,  vice- 
president  of  American  Broadcasting-Para- 
mount Theatres,  in  advance  of  his  annual 
two-week  visit  to  Hollywood  studios,  this 
week  began  individual  meetings  with  dis- 
tributor sales  managers  here. 

“In  my  current  meetings  with  the  dis- 
tributors,” Hyman  said,  “I  am  urging  them 
to  set  up  now  a quality  attraction  for 
Labor  Day-October  release.  I am  promis- 
ing that  the  exhibitors  who  have  endorsed 
the  plan  of  Orderly  Release  of  Quality 
Product  Throughout  the  Year,  as  well  as 
the  Committee  of  100,  will  wholeheartedly 
get  behind  the  choice  pictures  I want  each 
of  the  sales  managers  to  designate  for  La- 
bor Day  in  October.  This  can  very  well  be 
one  of  the  most  outstanding  boxoffice 
successes  of  all  times  and  it  will  be  if  we 
get  the  right  pictures  to  sell  at  the  grass- 
roots level  where  profitable  grosses  are 
made.” 

Following  his  visit  to  the  studios,  where 
he  will  confer  with  top  officials  and  pro- 
ducers as  well  as  view  completed  product 
and  work  prints,  Hyman  will  issue  his 
customary  “Report  From  Hollywood”  to 
U.S.  and  Canadian  exhibitors.  This  year, 
Hyman  said,  the  report  will  include  the 
lineup  of  releases  through  Thanksgiving 
Day. 

Ohio  High  Court  to  Rule 
On  Censor  Fees  Refund 

COLUMBUS — The  state  supreme  court 
has  agreed  to  rule  on  a request  for  a re- 
fund of  $55,846  collected  by  the  state  of 
Ohio  in  film  censorship  fees  between  1951 
and  1954  under  statutes  subsequently  held 
invalid.  Paramount  Film  Distributing  Corp., 
New  York,  appealed  from  lower  court  rul- 
ings that  held  the  company  lacked  a cause 
of  action. 

Paramount  contended  that  personal  lia- 
bility extended  to  various  officials,  includ- 
ing the  state  treasurer,  state  auditor,  and 
state  superintendent  of  public  instruction, 
whose  department  censored  the  films. 

The  suit  said  the  Ohio  Supreme  Court 
had  declared  the  state’s  censorship  laws 
were  unreasonable  and  unlawful  on  Dec. 
1,  1954,  after  the  U.S.  Supreme  Court  had 
ruled  them  unconstitutional. 


Otto  Preminger  in  Europe 

NEW  YORK — Otto  Preminger  and  his 
staff  have  departed  for  Rome  and  Vienna 
to  complete  arrangements  for  locations  for 
the  filming  of  “The  Cardinal,”  production 
of  which  is  scheduled  to  begin  in  Feb- 
ruary. The  picture  is  based  on  a novel  by 
Henry  Morton  Robinson.  Accompanying 
Preminger  were  Lyle  Wheeler,  Harrison 
Starr,  Leon  Shamroy  and  Gerry  O’Hara. 


NEW  YORK — Entertainment  Corp.  of 
America,  headed  by  Max  E.  Youngstein, 
will  have  six  pictures  in  production  by  July 
1,  Youngstein  told  Boxoffice  last  week. 
The  first,  “The  Winston  Affair,”  starring 
Robert  Mitchum,  will  start  shooting  May 
15.  Youngstein  also  revealed  that  ECA  had 
acquired  the  screen  rights  to  the  best- 
selling novel,  “Fail-Safe.” 

Youngstein  left  for  England  over  the 
weekend  to  negotiate  for  other  properties. 
He  said  the  ECA  program  would  be  made 
both  in  England  and  the  United  States. 

Meanwhile,  indications  are  that  A.C.E. 
Films,  Inc.,  will  provide  financing  for  ECA’s 
productions,  but  the  amount  has  not  been 
disclosed.  Reports  that  ECA  was  negotiat- 
ing to  take  over  A.C.E.  Films  drew  “no 
comment”  replies  from  both  Youngstein 
and  Sidney  Markley,  A.C.E.  president. 
A.C.E.  was  formed  by  the  American  Con- 
gress of  Exhibitors  as  a source  of  film  sup- 
ply and  film  financing,  with  approximately 
$2,000,000  invested  by  four  major  circuits 
and  an  additional  $1,500,000  from  inde- 
pendent exhibitors  and  circuits. 

Under  a change  of  policy,  A.C.E.  will 
“proceed  immediately  to  invest  its  available 
funds  into  motion  picture  production,”  ac- 
cording to  a statement  issued  by  Markley 
following  a meeting  of  the  board  on  Janu- 
ary 7 in  New  York.  Heretofore,  Markley 
said,  A.C.E.  had  kept  its  funds  “largely 
fluid,  pending  completion  of  large-scale 
financing.” 

Markley  said  that  A.C.E.  was  consider- 
ing several  projects,  including  that  of 
ECA,  but  there  was  no  indication  as  to 
when  a decision  would  be  made.  Young- 
stein, however,  was  certain  that  the  deal 
with  A.C.E.  would  be  consummated. 


TESMA  Pay  TV  System 
Available  to  Theatres 

NEW  YORK— A patented  pay  TV  sys- 
tem which  would  permit  theatres  to  trans- 
mit their  screen  programs  to  subscribers 
through  a community  antenna  television 
system  is  now  in  the  hands  of  Theatre 
Equipment  & Supply  Manufacturers  Ass’n, 
TESMA  president  Larry  Davee  announced 
this  week.  The  system,  he  said,  will  be 
made  available  to  any  theatre  or  group  of 
theatres  interested  in  research  and  de- 
velopment of  the  patent. 

Davee  said  that  engineers  estimated  the 
equipment  could  be  manufactured  for  sale 
to  theatres  at  a “very  reasonable”  cost  fol- 
lowing amortization  of  research  and  de- 
velopment costs. 

Davee  said  the  system,  according  to  the 
patent,  ties  in  with  existing  community  an- 
tenna systems  to  permit  homes  served  by 
the  system  to  receive,  on  an  unused  chan- 
nel, the  run  of  film  that  is  showing  at  the 
theatre.  This,  he  said,  would  enable  a the- 
atre in  a community  antenna  area  to  widen 
its  audience  and  be  paid  for  the  showing  of 
its  films  to  the  extent  of  the  number  of 
homes  that  are  community  antenna  system 
subscribers. 
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Heart  of  America  Showmen  Preparing 
For  Giant  Show-A-Rama  VI  Conclave 


KANSAS  CITY  EVENT  MARCH  5-7 


KANSAS  CITY — Mid-America  showmen 
are  in  high  gear  on  preparations  which 
will  make  Kansas  City's  Show-A-Rama  VI 
the  hardest-hittiirg  exhibitors’  gathering  on 
record.  General  convention  chaimian 
Douglas  Lightner,  Commonwealth  Theatres 
executive,  said  at  presstime,  that  prepara- 
tions at  this  stage  already  are  well  ahead  of 
efforts  of  previous  years. 

The  all-showmen’s  gathering,  which  will 
be  held  at  the  Hotel  Continental,  March 
5-7,  is  the  1963  convention  of  the  United 
Theatre  Owners  of  the  Heart  of  America. 
It  will  be  packed  with  ticket-selling  ideas 
and  will  present  a lineup  of  speakers  which 
includes  the  best  minds  in  the  industry 
today,  according  to  Fred  Souttar,  UTO 
president. 

INDUSTRY-WIDE  INTERESTS 

As  in  other  recent  years,  advance  regis- 
trations indicate  that  interest  in  this  event 
is  industry-wide  and  geographically  spans 
the  United  States.  Advance  registrations, 
reservations  for  booth  space  and  program 
advertising  are  well  ahead  of  anything  re- 
ceived this  early  previously. 

Beverly  Miller,  chairman  of  the  brochure, 
booth  and  advertising  committee,  said  that 
demands  for  exhibit  space  and  program  ad- 
vertising will  be  accommodated  up  to  the 
very  last  minute  but,  in  order  to  obtain 
good  position,  he  asked  that  orders  be 
placed  as  early  as  possible. 

Although  the  organization  has  taken  over 
some  of  the  largest  space  available,  all  signs 
point  to  a sellout  before  opening.  Lightner 
urges  that  everyone  make  reservations  well 
in  advance.  Registration  for  the  meetings 
and  reservations  for  hotel  rooms,  exhibit 
space  and  advertising  can  be  handled 
through  the  UTO  headquarters  at  114  W. 
18th  St.,  Kansas  City  8,  Mo. 

Working  with  Lightner  on  the  conven- 
tion’s general  committee  are  Richard 
Orear,  president  of  Commonwealth  The- 
atres: Souttar,  Fox  Midwest  division  man- 
ager, and  Miller.  The  executive  committee 
is  headed  by  Souttar,  with  L.  J.  Kimbriel, 
Missouri  Theatre  Supply;  Glen  Dickinson 
jr.,  Dickinson  Theatres  vice-president; 
Norris  Cresswell,  UTO  secretary,  and 
Lightner,  Miller  and  Orear. 

OTHER  COMMITTEES  LISTED 

On  Miller’s  brochure,  booth  and  adver- 
tising committee  are  M.  B.  Smith,  Com- 
monwealth advertising-publicity  director, 
Cresswell  and  Kimbriel. 

other  committees  ot  work  ore: 

Business  building  and  special  events — Richard  Orear, 
chairmen;  Harold  Guyett,  Uptown  Theatre;  Paul  Rick- 
etts, Nes-  Cry,  Kas.;  Phil  Blakey,  Commonwealth. 

Registratic  ond  ticket — Abbott  Sher,  Exhibitors  Film 
Delivery,  chairman;  Leon  Robertson,  Fox  Midwest;  James 
Cook,  Maryville,  ‘.‘o.;  Dickinson  jr.,  and  Elmer  Bills, 
Solisbi  'y.  Mo. 

D>;  ration,  ighiing  and  sound — Roy  Hill,  Brookside 
Theatre,  and  _eor  Robertson,  co-choirman;  Jack  Win- 
nmgham,  National  Screen  Service  manager;  Charles 
I ryon.  Commonwealth,  and  Richard  Durwood,  Durwood 
Theuires, 

Publicity — M,  B.  Smith,  chmm-.an;  Robert  Goodfriend, 
Durwood  Theotres;  Martin  Stor;,  Mercury  Advertising 
Cc.,  Paul  Ricketts,  and  Ed  Horr  s,  Neosho,  Mo. 

Reception  committee:  Fred  Souttar,  chairman:  Orear, 
one!  Joy  Wooten,  Hutchinson,  Kos 


Heilman,  Jacobs  Planning 
To  Film  'Stop  the  World' 

NEW  YORK — Jerome  Heilman,  through 
his  Pan  Arts  company,  and  Arthur  P. 
Jacobs,  through  his  APJAC  Productions, 
have  joined  forces  for  a new  independent 
production  unit  to  film  the  current  Broad- 
way musical  hit,  “Stop  the  World,  I Want 
to  Get  Off,”  beginning  in  late  March  in 
New  York,  while  the  show  is  still  running. 

Heilman  and  Jacobs  are  currently  ne- 
gotiating with  several  majors  for  a dis- 
tribution and  financing  arrangement  for 
the  film. 

Anthony  Newley,  who  stars  in  the  play 
and  directed  and  co-authored  the  book, 
music  and  lyrics  with  Leslie  Bricusse,  has 
been  signed  to  star  in  and  also  direct  the 
film.  The  musical  score,  co-authored  by 
Newley  and  Bricusse,  has  become  a best- 
selling cast  album  in  the  five  weeks  since 
“Stop  the  World”  opened  on  Broadway 
with  “What  Kind  of  Fool  Am  I?”  already 
recorded  by  more  than  20  U.S.  recording 
artists.  Newley  has  a completed  film,  “The 
Small,  Sad  World  of  Sammy  Lee,”  made 
by  Seven  Arts  in  England  before  he  opened 
on  Broadway  in  “Stop  the  World.” 

Heilman’s  Pan  Arts  recently  closed  a 
multiple-picture  deal  with  United  Artists, 
the  first  picture  to  be  “A  Bullet  for 
Charlemagne,”  which  will  star  Sidney 
Poitier  and  be  directed  by  George  Roy 
Hill  in  Haiti  starting  in  late  October.  Ja- 
cobs’ APJAC  is  preparing  “ I Love  Louisa,” 
to  be  coproduced  with  J.  Lee  Thompson  for 
the  Mirisch  Co.  and  UA,  with  Elizabeth 
Taylor,  starting  in  mid-1963. 

Glenn  Norris  Quits  Fox 
Sales  Executive  Post 

NEW  YORK — Glenn  Norris  has  resigned 
from  20th  Century-Fox  where  he  held  a 
sales  executive  post  and  formerly  was  gen- 
eral sales  manager.  In  announcing  his  res- 
ignation, he  said  he  would  reveal  his  new 
affiliation  shortly. 

Norris  started  with  Fox  Film  Corp.  in 
1928  and  became  a booker  in  the  Washing- 
ton office  in  1934  and  a salesman  in  1937 
in  Washington  and  Philadelphia.  He  was 
appointed  Washington  branch  manager 
in  1946,  Atlantic  division  manager  in  1952, 
eastern  sales  manager  in  1954,  central  Ca- 
nadian sales  manager  in  1956  and  assistant 
general  sales  manager  in  1959.  He  was 
named  general  sales  manager  in  May  1960. 


'Razz  Goldstein  Week'  Set 

LOS  ANGELES — Warner  Bros,  will  wind 
up  its  “Welcome  to  Razz”  Sales  Drive  by 
celebrating  “Razz  Goldstein  Week”  from 
January  27  to  February  2,  with  one  of  the 
company’s  feature  motion  pictures,  short 
subjects  or  both  playing  in  every  theatre  in 
the  United  States  and  Canada.  Among 
the  Warner  Bros,  pictures  included  have 
been  “The  Music  Man,”  “The  Chapman 
Report,”  “What  Ever  Happened  to  Baby 
Jane?”  “Gay  Purr-ee”  and  “Gypsy.” 


Technicolor  Names 
Dr.  Goldberg  V-P 

LOS  ANGELES — Patrick  Frawley,  chair- 
man of  the  board  and  chief  executive  of- 
ficer of  Technicolor 
Corp.,  announced  the 
appointment  of  Dr. 
Richard  J.  Goldberg 
as  vice-president  in 
charge  of  the  re- 
search and  develop- 
ment division. 

Dr.  Goldberg  has 
been  in  charge  of 
special  research  pro- 
jects for  Technicolor 
since  1953.  He  came 
to  the  company  with 
a most  outstanding 
background  and  training  in  chemistry,  bi- 
ology, engineering,  as  well  as  a Doctorate 
in  Philosophy. 

Prior  to  coming  to  Technicolor  in  1953, 
Dr.  Goldberg  was  project  associate  in 
chemistry  at  the  University  of  Wisconsin. 
His  vast  experience  also  includes  associa- 
tion with  Tennessee  Eastman  Corp.  at 
Oak  Ridge,  Tenn.  He  has  been  the  author 
of  many  important  papers  covering  a va- 
riety of  scientific  subjects. 

Technicolor  Corp.  maintains  a complete 
research  division  in  Burbank,  Calif.,  with 
a staff  of  over  40  trained  research  per- 
sonnel. Dr.  Goldberg  will  be  in  charge  of 
the  research  division  and  will  direct  all 
research  activities  of  the  company  labora- 
tories in  Hollywood,  London  and  Rome. 


U's  Closed-Circuit  Meet 
To  Launch  '40  Pounds' 

NEW  YORK — Universal  and  Curtis  En- 
terprises, which  produced  “40  Pounds  of 
'Ti'ouble,”  will  launch  the  film’s  Febmary 
release  with  the  first  national  closed - 
circuit  television  press  conference,  to  be 
held  January  16  on  NBC-TV. 

The  hour-long  video  show,  originating  at 
the  NBC  Studios  in  Burbank,  will  feature 
Tony  Curtis,  Suzanne  Pleshette,  director 
Norman  Jewison  and  producer  Stan  Mar- 
gulies  on  camera  for  an  audience  of  more 
than  400  motion  picture  editors,  critics  and 
columnists,  TV  editors  and  tradepaper 
representatives.  The  four  principals  will 
discuss  “40  Pounds  of  Trouble”  and  will 
answer  questions  directed  to  them  by  the 
press  in  eight  cities  via  direct  telephone 
hookup.  The  cities  to  which  the  closed- 
circuit  will  be  directed  are  New  York,  Chi- 
cago, Washington,  Boston,  Pittsburgh, 
Detroit,  St.  Louis  and  Los  Angeles. 

Universal’s  field  staff  will  supervise  ar- 
rangements in  each  of  the  eight  cities.  Sev- 
eral additional  cities  may  also  be  linked 
to  the  hookup  pending  technical  arrange- 
ments. 


Hayes  Seating  Co.  Moves 

MONTOUR  FALLS,  N.Y.— Hayes  Seat- 
ing Co.,  national  seating  film,  has  moved 
both  its  office  and  warehouse  to  Montour 
Falls  from  its  former  location  in  Baldwins- 
ville,  N.Y.  The  firm,  which  specializes  in 
chair  renovation,  also  distributes  audi- 
torium chairs,  seat  covers  and  cushions, 
curtains,  draperies  and  fabrics,  fabric  wall 
coverings  and  upholstery  materials. 
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THE 

BIGGEST 

FROM 


BBDNSTON 


SAMUEL  BRONSTON 

presents 


SOPHIA 

LOREN 


STEPHEN 

BOYD 

JAMES 


ALEC 

GUINNESS 

CHRISTOPHER 


MASON  PLUMMER 


co-starring 


ANTHONY 

QUAYLE 


MEL 


OMAR 


JOHN 

IRELAND  FERRER  SHARIF 


WRITTEN  FOR  THE  SCREEN  BY 

BEN  BARZMAN  • BASILIO  FRANCHINA  • PHILIP  YORDAN 


Directed  by  ANTHONY  MANN 
Produced  by  SAMUEL  BRONSTON 


I 

Photographed  in  ULTRA-PANAVISION 
' Color  by  TECHNICOLOR 


NOW  IN  PRODUCTION 

IN  SPAIN  AND  ITALY 


Reuniting  many  of  the  creative  talents  that  made  “EL  CID” 
• Producer  Bronston  • Director  Mann 
• Associate  Producers  Michael  Waszynski  and  Jaime  Prades 
• Designers  Veniero  Colasanti  and  John  Moore 
• Cinematographer  Robert  Krasker 
• Film  Editor  Robert  Lawrence 
• and  Academy  Award-Winner  Sophia  Loren 


Two  years  in  preparation  by  Director  Anthony  Mann 
• 158-day  shooting  schedule 
• Locations  in  Rome,  Madrid,  Ischia  and 
Guadarrama  Mountains 

• Entire  Roman  Forum  recreated  in  full  scale 

• 189  sets  utilizing  462  acres  • Fleet  of  100  fighting  ships 

• Re-enacting  the  glory  of  Rome  at  its  height 


SAG  Moves  for  Production  Increase; 
No  Changes  to  Be  Asked  in  Wages 


117  U.  S.-Made  Films 
Rolled  Last  Year 

NEW  YORK — Thirty-eight  fewer  Ameri- 
can pictures  went  before  the  cameras  in 
1962  than  were  started  in  1961,  a checkup 
revealed  last  week.  Between  January  1 and 
December  31  last  year,  a total  of  117  pic- 
tures went  into  production  by  American 
producers  in  Hollywood  or  elsewhere,  com- 
pared with  155  the  previous  year. 

There  were  13  films  made  in  and  around 
New  York  in  1962,  against  11  in  1961. 

The  number  of  productions  in  color  and 
black  and  white  was  approximately  50-50, 
but  figures  showed  that  70  per  cent  of 
the  films  turned  out  by  the  major  com- 
panies were  in  color,  compared  with  60  per- 
cent in  1961. 

As  for  1963,  present  indications  are  that 
the  total  going  into  production  will  be 
about  150,  based  on  commitments  and  an- 
nouncements. There  is  no  assurance,  how- 
ever, that  that  figure  will  be  reached.  One 
executive  pointed  out  that  the  estimate  for 
1962  was  approximately  that  number,  but 
it  fell  short  by  33  pictures.  On  the  other- 
hand,  there  appears  to  be  more  optimism 
this  year  that  planned  productions  will  be 
carried  through  to  completion. 

Producers  are  reluctant  to  discuss  what 
their-  overseas  shooting  plans  will  be  for 
this  year.  Whether-  this  is  due  to  the  so- 
called  stigma  of  “runaway”  production  or 
that  definite  plans  have  not  been  finalized 
could  not  be  ascertained. 

To  date,  only  four  pictures  have  been 
blue-printed  for  production  in  70mm  this 
year. 


Disney  Has  $798,005  Gain 
In  Yearly  Net  Earnings 

BURBANK,  CALIF.— Walt  Disney  Pro- 
ductions and  its  domestic  subsidiaries  had  a 
consolidated  net  profit,  after  taxes,  of  $5,- 
263,491  for  the  fiscal  year  ended  Septem- 
ber 29,  president  Roy  O.  Disney  said  in  his 
annual  repor*t  to  the  shareholders.  This  is 
$798,005  more  than  the  previous  year’s  con- 
solidated net  profit  of  $4,465,486.  The  pay- 
ment on  shares  for  the  period  ended  Sep- 
tember 29  was  $3.14  a share  on  the  1,674,- 
804  shares  outstanding,  compared  to  $2.75 
a share  on  the  1,626,023  common  shares 
outstanding  for  the  previous  year. 

An  income  tax  of  $5,650,000  was  paid  for 
1962,  compared  with  $5,322,000  for  1961. 
During  the  year  the  company  paid  cash 
dividends  of  40  cents  a share,  plus  three  per 
cent  in  stock.  Gross  income  for  the  year 
was  $74,059,197,  an  increase  of  $3,811,425 
over  the  $70,247,772  reported  in  1961. 


Buck  Is  Named  Associate 
Producer  of  'Victors' 

LONDON — Harold  Buck,  who  joined  Carl 
Foreman’s  independent  production  com- 
pany in  1960  as  production  manager,  has 
been  named  associate  producer  of  Fore- 
man’s “The  Victors,”  now  nearing  comple- 
tion at  Shepperton  Studios. 

Before  joining  Foreman,  Buck  worked 
as  production  manager  on  “Tiara  Tahiti,” 
“Two-Way  Stretch,”  “The  Valiant”  and 
“Private’s  Progress.”  He  also  spent  five 
years  as  production  supervisor  for  Sap- 
phire Productions,  makers  of  several  Brit- 
ish TV  series. 


New  'Film  lukebox'  Offers 
Trailers  in  Public  Places 

NEW  YORK — A device,  created  in  Italy, 
known  as  Cinebox/Entertainment  Guide, 
will  be  introduced  in  New  York  this  week, 
initially  in  Grand  Central  and  Pennsyl- 
vania railroad  stations.  The  so-called 
“film  jukebox”  will  present  current  and 
coming  attraction  trailers  on  40  individual 


The  new  Cinebox/Entertainment 
Guide,  keyed  to  theatre,  film  and  talent 
promotions,  is  pictmed  above.  It  recent- 
ly was  introduced  in  New  York  City 
railway  terminals. 

16mm  selections,  each  running  a maximum 
of  four  minutes. 

Free-play  selectivity  of  an  entertainment 
preview  is  available  via  push-button.  It  is 
claimed  that  within  seconds  after  a person 
makes  a selection,  the  chosen  film  trailer, 
keyed  to  theatre  listing,  price  policy,  time 
schedule,  etc.,  is  projected  onto  a 23-inch 
screen  above  the  selection  panel. 

Cinebox  was  developed  by  Societa  In- 
ternationale Fonovisione  d’ltalia  and  in- 
ti-oduced  at  the  Milan  International  Fair. 
At  present,  Cineboxes  are  operating  in 
Italy,  France,  Great  Britain,  the  Nether- 
lands, Belgium  and  West  Germany.  The 
device  is  being  handled  in  the  United  States 
by  Intermarc,  Inc. 

Among  the  companies  having  contracted 
for  promotion  space  are  Embassy,  for  “Di- 
vorce— Italian  Style,”  “Seven  Capital  Sins,” 
“The  Law”  and  “Long  Day’s  Journey  Into 
Night”;  Continental,  for  “David  and  Lisa,” 
“The  Great  Chase”  and  “The  Lovers  of 
Teruel”;  Lopert,  for  “Electra,”  and  Seneca 
International,  for  “Yojimbo.” 

Cinebox  was  to  have  been  previewed  on 
Febi-uary  15,  but  was  advanced  because  of 
the  New  York  newspaper  strike. 


LOS  ANGELES — By  a majority  of  5,279 
to  188  in  a nationwide  mail  referendum 
vote,  the  membership  of  the  Screen  Actors 
Guild  has  approved  a collective  bargaining 
contract  negotiating  policy,  designed  to 
increase  the  production  of  feature  pictm-es 
in  this  country  and  to  provide  more  the- 
atrical motion  picture  jobs  for  American 
actors.  This  is  an  affirmative  majority  of 
better  than  96  per  cent. 

WORK  CONDITIONS  TO  STAY 

The  policy,  unanimously  recommended 
by  the  Guild’s  board  of  directors,  states 
that  “in  view  of  the  present  state  of  the 
domestic  theatrical  motion  picture  pro- 
duction industry,  with  employment  of 
American  actors  in  this  type  of  picture  at 
an  all  time  low,  the  Guild  will  not  seek  in- 
creases in  existing  wage  rates  or  changes 
in  working  conditions  which  would  sub- 
stantially increase  the  cost  of  hiring  ac- 
tors in  films  made  in  the  United  States.” 

In  submitting  the  policy  recommenda- 
tion to  the  Guild  membership,  the  board 
said,  in  part: 

“Many  considerations  entered  into  the 
board’s  recommendation  regarding  the  ne- 
gotiating policy  on  the  theatrical  contract. 
Without  doubt,  the  Guild  has  a splendid 
contract  right  today,  providing  good  wage 
minimums  and  working  conditions  and 
protection  for  the  actor  in  every  phase  of 
his  employment.  Even  so,  there  will  be  a 
number  of  highly  important  points  to  be 
negotiated,  one  of  which  is  pay  television. 
It  is  the  intention  of  the  board  in  these 
negotiations  to  insist  on  the  right  to  re- 
open the  new  contract  when  direct  produc- 
tion for  pay  television  becomes  imminent, 
and  thus  to  alter  the  present  contractual 
provision  that  pay  television  is  merely  an 
extension  of  the  theatrical  boxoffice.  There 
are  a number  of  other  conditions  to  be  ne- 
gotiated, including  problems  in  connection 
with  collections  for  the  Guild’s  pension  and 
health  and  welfare  plans,  and  proper  cast 
credits. 

‘BREAD-AND-BUTTER’  POSITION 

“The  board  believes  that  the  decision  not 
to  ask  for  pay  increases  in  theatrical  fea- 
ture production  is  a position  of  statesman- 
ship and  also  a bread-and-butter  position 
for  motion  picture  actors  in  these  times  of 
low  employment.” 

The  present  contract  between  the  Screen 
Actors  Guild  and  the  motion  picture  pro- 
ducers covering  acting  work  in  features  is 
scheduled  to  expire  at  midnight,  January 
31.  The  Guild’s  television  film  contract 
does  not  expire  until  June  of  1964  and  is 
not  involved  in  the  pending  negotiations. 

The  Guild  tellers  committee,  which 
tabulated  the  ballots,  was  composed  of  Ann 
Doran,  Frank  Ferguson,  Jock  Mahoney  and 
Gil  Perkins. 


Stones  Change  Locale  Plan 

HOLLYWOOD — Andrew  and  Virginia 
Stone  will  film  their  next  MGM  picture, 
tentatively  titled  “The  First  Eagle,”  in  the 
United  States  instead  of  England,  as  pre- 
viously announced.  The  husband-wife  team 
returns  from  England  this  month.  Stone  is 
screenplaying. 
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Weston  and  Peppercorn 
Promoted  by  Embassy 

NEW  YORK — Joseph  E.  Levine,  presi- 
dent of  Embassy  Pictures,  has  named 
Robert  R.  Weston  and  Carl  Peppercorn  as 


Carl  Peppercorn 


Robert  R,  Weston 


vice-presidents,  promoting  Weston  from 
dii-ector  of  advertising  to  the  post  of  vice- 
president  in  charge  of  world  advertising, 
publicity  and  exploitation,  and  promoting 
Peppercorn  from  general  sales  manager,  a 
post  he  will  retain. 

Peppercorn  has  named  Simon  Lax,  with 
Columbia  Pictures  for  the  past  16  years,  as 
midwestern  district  manager  for  Embassy 
to  handle  the  Chicago,  Detroit,  Milwaukee 
and  Minneapolis  territories. 

Weston,  who  joined  Embassy  in  Novem- 
ber 1960,  is  the  youngest  vice-president  in 
charge  of  world  advertising,  publicity  and 
exploitation  in  the  industry,  Levine  said. 
He  entered  the  motion  picture  industry  as  a 
copywriter  at  Columbia  Pictures  and  later 
became  assistant  account  executive  at  the 
Donahue  & Coe  advertising  agency,  as- 
signed to  the  Columbia  account.  He  was 
assistant  advertising  manager  at  United 
Artists  before  joining  Embassy. 

Peppercorn  joined  Embassy  in  Septem- 
ber 1962,  resigning  as  vice-president  and 
general  sales  manager  of  Continental  Dis- 
tributing to  accept  the  post.  He  entered 
the  industry  with  RKO  Radio,  holding  a 
variety  of  executive  posts  during  his  20- 
year  affiliation  with  the  company. 

Lax  entered  the  film  industry  in  1938 
with  Warner  Bros.  He  joined  Columbia 
after  his  Army  discharge  in  1946. 

Hatton  Taylor,  who  recently  was 
general  manager  in  Canada  for  Empire- 
Universal  in  Toronto, 
has  been  named  New 
England  district 
manager  for  Embassy 
Pictures,  a newly  cre- 
ated post,  according 
to  Peppercorn. 

Taylor,  who  will 
handle  the  Albany, 
Boston,  Buffalo  and 
New  Haven  territor- 
ies for  Embassy,  will 
headquarter  at  the 

Hatton  Taylor  Boston  branch  and 
will  report  directly  to 
Joe  Wolf,  New  England  division  manager. 

Taylor  entered  the  film  industry 
with  RKO  Pictures  in  1930  and  held  a va- 
riety of  executive  sales  posts  during  his 
26  years  with  that  company.  He  joined 
Empire-Univer.sal  in  1958. 

Embassy  has  opened  a new  branch  office 
in  Los  Angeles.  Located  at  1620  West  20th 
St.,  Los  Angeles,  the  exchange  is  headed  by 
Wayne  Ball,  recently  appointed  western  di- 
vision manager  of  Ernbas.sy.  The  new  office 
will  service  the  Denver,  Los  Angeles,  Port- 
land, Salt  Lake  City,  San  Francisco  and 
Seattle  territories. 


CALENDARseEVENTS 


JANUARY 

FEBRUARY 
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27  28  29  30  31 

24  25  26  27  28 

JANUARY 

IS,  Independent  Film  Importers  and  Distributors  of 
America  international  film  awards  dinner-dance.  Im- 
perial ballroom,  Americana  Hotel,  New  York. 

17,  Testimonial  luncheon  to  Samuel  Rosen,  executive 
vice-president  of  Stanley  Warner  Corp.,  by  the  amuse- 
ment division  of  the  Federation  of  Jewish  Philan- 
thropies, Americana  Hotel,  New  York. 

FEBRUARY 

5-7,  Texas  Drive-In  Theatre  Owners  Ass'n  11th  annual 
convention,  Statler  Hilton  Hotel,  Dallas. 

MARCH 

5-7,  United  Theatre  Owners  of  the  Heart  of  America 
annual  Show-A-Rama  VI  convention.  Continental 
Hotel,  Kansas  City. 

APRIL 

8,  Academy  of  Motion  Picture  Arts  and  Science  35th 
annual  presentation  of  awards.  Civic  Auditorium 
Santa  Manica,  Calif. 


NSS  Offering  Spook  Show 
Promotional  Package 

NEW  YORK — National  Screen  Service 
has  prepared  a four-color  brochure  cover- 
ing promotional  material  for  spook  shows. 
Joseph  Bellfort,  general  sales  manager, 
said  the  brochure  outlined  a complete 
showmanship  package  for  the  exploitation 
of  spook  shows  in  lobbies,  away-from-the- 
atre,  newspaper,  heralds,  etc. 

Two  alternate  spook  show  40x60  displays, 
in  six  colors,  provide  the  basic  themes  for 
alternating  campaigns,  Bellfort  said. 
Identical  reproductions  have  been  made 
in  full-color  counter  cards,  measuring  14x 
22. 

Bellfort  said  there  also  was  a complete 
assortment  of  newspaper  ad  mats  in  one, 
two  and  three  column  sizes.  Cloth  valances, 
ten  feet  by  20  inches  in  two  colors,  are 
available  for  use  under  marquees,  in  lob- 
bies and  across  theatre  fronts. 


Arleo  Is  Promoted 

NEW  YORK — Roald  Paul  Arleo  has 
been  appointed  director  of  advertising  and 
public  relations  by  A.  & M.  Karagheusian, 
Inc.,  manufacturer  of  Gulistan  carpet,  to 
succeed  Charles  B.  Konselman  who  re- 
signed January  1.  Arleo  joined  Karagheu- 
sian in  1955  as  assistant  advertising  man- 
ager and  was  named  advertising  manager 
in  1956. 


Rippingale  of  MGM  Dies 

NEW  ORLEANS — Frederick  G.  B.  Rip- 
pingale, 58,  with  MGM  in  Washington,  D. 
C.,  many  years,  then  a traveling  auditor 
and  since  March  1962  MGM  manager  here, 
died  recently.  He  was  a native  of  South- 
ampton, England.  Survivors  include  his 
wife  Shiela,  a son  John  B.  and  a brother 
Oliver. 


Embassy  Release  Shortened 

The  running  time  of  “Constantine  and 
the  Cross”  has  been  shortened  from  120 
minutes  to  114.  A review  of  the  Embassy 
release  appeared  in  Boxoffice  Jauary  7. 


Lacy  Kastner,  66,  Dies; 
Columbia  Executive 

WESTPORT,  CONN.  — Funeral  services 
for  Lacy  Kastner,  66,  production  consultant 
for  Columbia  Pictures,  were  held  here  Mon- 
day (7).  Kastner  died  January  4 at  the 
Norwalk  Hospital  after  a long  illness. 

Kastner  had  joined  Colmnbia  in  1945  as 
Continental  supervisor  in  Paris.  Born  in 
England,  he  entered  the  film  business  after 
World  War  I as  a salesman  in  the  U.S.  for 
Inter-Ocean  Film  Corp.,  of  which  he  later 
became  president.  He  went  later  to  Holly- 
wood as  an  independent  producer  and  then 
joined  United  Artists  in  Paris  as  assistant 
to  the  Continental  manager.  In  1942,  he 
was  attached  to  the  U.S.  Office  of  War 
Information. 

In  October  1951,  Kastner  became  vice- 
president  of  Columbia  International  and, 
in  January  1954,  transferred  to  New  York 
as  executive  vice-president  of  the  interna- 
tional corporation.  He  became  president  of 
the  international  corporation  in  December 
1954,  a position  he  held  until  August  1960, 
when  he  returned  to  Paris  as  foreign  pro- 
duction consultant.  He  is  survived  by  his 
wife,  the  former  Priscilla  Wilde;  a daugh- 
ter, Mrs.  Wesley  Graff,  and  five  grand- 
children. 


Harry  Ross 

WASHINGTON  — Harry  Ross,  who 
founded  Ross  Federal  Service,  theatre 
checking  organization,  died  in  Washing- 
ton Medical  Center,  on  December  28.  He 
was  in  his  early  70s  and  had  been  in  re- 
tirement since  1943. 

Ross  founded  the  checking  service  in 
1930  after  having  been  associated  with 
Paramount  Pictures  for  several  years,  his 
last  post  having  been  division  manager  with 
headquarters  in  Chicago.  The  Ross  com- 
pany had  33  regional  offices  at  the  time  of 
its  dissolution  in  1943. 

In  the  latter  years,  Ross’  son,  Dennis, 
was  at  the  head  of  the  company  and  was 
associated  with  his  three  brothers. 


James  P.  Curmingham 

NEW  YORK — James  P.  Cunningham, 
57,  vice-president  and  general  manager  of 
the  Film  Daily,  died  at  Lenox  Hill  Hos- 
pital January  7 after  a short  illness. 

Cunningham,  a native  of  New  York  City, 
started  his  career  with  the  Film  Daily  in 
the  business  department  in  1919  and  was 
with  the  publication’s  editorial  department 
in  various  capacities  for  ten  years  until 
he  joined  the  Motion  Picture  News  as  news 
editor  in  1929.  He  was  with  Quigley  Publi- 
cations until  1954,  when  he  rejoined  Film 
Daily  as  editor  of  the  equipment  news  sec- 
tion. Cunningham  is  survived  by  his  wife 
Lillian;  two  sons,  two  daughters  and  eight 
grandchildren. 


Director  Frank  Tuttle 
HOLLYWOOD— Frank  Tuttle,  70,  vet- 
eran movie  director,  who  made  more  than 
70  films,  died  of  a heart  attack.  Stricken 
on  December  19  with  a coronary  throm- 
bosis, he  succumbed  Sunday,  January  6. 
Tuttle,  one  of  the  founders  of  the  Screen 
Directors  Guild,  began  his  movie  career 
after  World  War  I and  worked  with  Clara 
Bow,  Eddie  Cantor,  Bing  Crosby,  George 
Raft  and  Alan  Ladd.  Survivors  are  his  wife, 
Carla,  and  three  daughters. 
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Even  Filmmakers  Getting  Stirred 
Up  Over  TV  Butchering  of  Films 


'The  Pawnbroker'  to  Be 
Landau's  4th  Production 

NEW  YORK — The  fourth  production  in 
the  Landau  Co.’s  five-picture  schedule  for 
1963  will  be  “The 
Pawnbroker,”  which 
will  be  produced  by 
Roger  H.  Lewis  and 
Philip  L a n g n e r. 
Based  on  the  novel  by 
the  late  Edward 
Lewis  Wallant,  the 
picture  will  go  into 
production  in  New 
York  in  May  from  a 
screenplay  by  Ted 
Allen. 

The  May  shooting 
will  follow  Landau’s 
“The  Fool  Killer,”  based  on  the  novel  by 
Helen  Eustis,  which  will  go  before  the 
cameras  in  March.  Ely  Landau,  president, 
announced  that  his  company  would  pro- 
duce Giraudoux’s  “The  Madwoman  of 
Chaillot”  in  France  in  the  summer  and 
“Leonardo  da  Vinci,”  an  original  screen- 
play by  Howard  Fast,  in  Italy  in  the  fall. 

Landau’s  “Long  Day’s  Journey  Into 
Night”  currently  is  in  release. 


Cari  Releasing  Handles 
'We  Shall  Return' 

NEW  YORK — Cari  Releasing  Co.  has 
concluded  negotiations  with  United  In- 
ternational Pictures  for  the  worldwide  the- 
atrical distribution  rights  to  “We  Shall 
Return,”  starring  Cesar  Romero,  which  was 
filmed  entirely  in  St.  Augustine,  Daytona 
Beach  and  Miami,  Florida,  under  the  super- 
vision of  Robert  Carson,  producer.  The 
film,  which  tells  of  the  flight  of  Cuban 
refugees  to  the  U.S.,  was  directed  by  Philip 
S.  Goodman  and  the  cast  also  includes  An- 
thony Ray  and  Linda  Libero. 

Cari  Releasing,  the  successor  to  Desilu 
Distributing,  plans  to  hold  the  premiere  of 
“We  Shall  Return”  in  the  Florida  area  in 
February,  according  to  Lewis  S.  Ginsberg, 
executive  head.  United  International  Pic- 
tures was  recently  formed  by  a group  of 
exhibitors  in  the  Baltimore-Washington 
area,  headed  by  Joseph  Walderman. 

Flying  A and  Parade  Form 
Distribution  Company 

LOS  ANGELES — For  the  purpose  of  ac- 
quiring and  distributing  theatrical  motion 
pictures.  Flying  A Productions,  headed  by 
star  Gene  Autry,  Mitchell  Hamilburg  and 
Annand  Schaefer,  has  formed  an  associa- 
tion with  Parade  Pictures  Corp.,  headed  by 
Riley  Jackson  and  Robert  Patrick. 

The  first  theatrical  feature  to  be  re- 
leased by  Parade,  under  the  new  setup,  is 
the  shocker,  “Mill  of  the  Stone  Women,”  a 
large-scale  color  production  scheduled  for 
release  early  this  year.  Mitchell  Hamburg, 
partner  in  Flying  A,  is  leaving  for  New 
York  soon  to  screen  the  new  product  for 
Parade. 


'Tomorrow  You  Die'  to  Herts 

HOLLYWOOD  — Kenneth  Herts,  presi- 
dent of  Herts-Lion,  has  acquired  distribu- 
tion rights  to  the  James  F.  Robertson  pro- 
duction, “Tomorx’ow  You  Die,”  which  was 
completed  last  December  28.  The  fUm, 
which  stars  Rod  Lauren,  Peter  Breck,  Kent 
Taylor,  Richard  Arlen  and  Arline  Judge, 
was  directed  by  Herbert  Strock. 


TARENTUM,  PA. — Motion  picture  di- 
rectors .should  do  something  about  the 
butchering  of  their  productions  when  re- 
run on  television,  declares  George  Ander- 
son, writer  of  the  Intermission  column  in 
the  Valley  Daily  News.  He  also  feels  that 
the  frequent  interruptions  for  commercials 
is  disruptive  of  the  film’s  mood,  and  brain- 
less. His  recent  column  follows  in  part: 

FRUSTRATION  IS  RESULT 

“Having  missed  Clifton  Webb’s  noble 
drowning  on  the  deck  of  the  ‘Titanic’  when 
the  film  of  that  name  was  released  a num- 
ber of  years  ago,  I made  a special  effort  to 
see  it  when  it  was  released  to  TV  a season 
or  so  ago.  As  is  usually  the  case  when  I 
attempt  to  watch  a film  on  the  small 
screen,  the  frustration  almost  outweighed 
the  enjoyment. 

“The  great  liner’s  descent  into  the  ocean 
was  interrupted  every  few  minutes  for  a 
breathless  word  about  deodorant  or  bath- 
room tissues.  While  the  director’s  pains- 
takingly constructed  suspense  sank  along 
with  the  ship,  I took  consolation  in  the 
thought  that  my  dismay  at  such  a familiar 
but  maddening  display  must  be  nothing 
compared  to  the  ire  of  the  film’s  creator. 

“The  only  thing  worse  than  TV’s  brainless 
disruption  of  a film’s  mood  to  sell  headache 
pills  is  its  wholesale  butchering  of  films 
to  fit  predesignated  time  periods.  If  an 
hour  and  a half  is  set  aside  in  midday  for 
a movie,  then  the  movie  must  fit  this  time 
period,  allowing  ample  room  for  commer- 
cials, regardless  of  the  time  the  film’s  cre- 
ators felt  necessary  to  tell  their  story. 

“This  has  been  a longtime  gripe  of  mine, 
shared,  I am  sure,  by  millions  of  film  fans. 
The  subject  comes  to  mind  today  because 
of  a reported  ray  of  light  on  this  dark 
horizon. 

“A  furniture  sponsor  in  Los  Angeles  has 
forbidden  films  to  be  chopped  up  for  com- 
mercials on  his  programs.  Having  cried 
through  the  old  Robert  Donat  film,  ‘Good- 
by,  Ml'.  Chips,’  the  sponsor  adamantly  re- 
fused to  allow  it  to  be  interrupted  when  it 
was  shown  on  his  local  TV  program.  In- 
stead, he  ran  a three-minute  ad  at  the 
beginning  and  end  of  the  film  and  in- 
serted a visual  streamer  ‘presented  by  Ri- 
viera convertible  sofas’  at  the  bottom  of 
the  screen  three  times  during  the  film. 
The  response  to  this  from  the  TV  audience 
was  overwhelming  approval.  As  a result, 
the  policy  has  been  made  permanent. 

‘STIRRED  UP’  DIRECTORS 

“The  incident  caused  enough  talk  to  get 
film  directors  stirred  up.  Their  feelings 
about  "TV’s  treatment  of  their  films  can 
best  be  described  as  damning  denunciation. 
John  Ford,  one  of  Hollywood’s  most  hon- 
ored directors,  said  he  can’t  watch  his  old 
films  on  TV.  Mentioning  ‘Young  Mr.  Lin- 
coln,’ one  of  his  personal  favorites,  he 
said:  ‘We  had  spent  a lot  of  time  building 
the  character,  showing  a lot  of  humor,  but 
they  started  right  out  with  the  trial  scene 
on  TV  and  it  didn’t  make  sense.  It’s  a 
shame — your  name’s  on  it,  but  it  isn’t  the 
thing  you  did.’ 

“Fred  Zinnemann,  whose  ‘High  Noon’  has 
been  shown  frequently,  said:  ‘ They 
butchered  the  thing.  They  cut  large  chimks 
out  of  it.’  He  added  that  his  future  con- 


tracts will  carry  no-cut  clauses  to  prevent 
such  mutilation  of  his  films.  He  also  said 
he  hoped  to  get  together  with  Ford  and 
Frank  Capra  to  see  if  something  could  be 
done  about  the  situation. 

“In  this  respect,  George  Sidney,  presi- 
dent of  the  Screen  Directors  Guild,  revealed 
that  his  organization  has  been  talking  with 
the  FCC  and  the  Better  Business  Bureau  to 
see  if  there  is  not  a misrepresentation  of 
product  involved  when  films  are  presented 
in  doctored  versions. 

“Here,  I think,  is  a valid  point.  No  re- 
putable manufacturer  could  long  endure 
by  selling  a product  in  less  than  its  com- 
plete form  unless  it  was  clearly  so  marked. 
We  have  government  agencies  to  insure 
that  a dozen  always  means  12,  a pound 
always  contains  16  ounces,  etc.  By  the 
same  token,  an  hour  and  15  minutes  of 
‘High  Noon’  is  not  really  ‘High  Noon.’  It 
is  only  a part  of  ‘High  Noon.’ 

AUDIENCE,  ARTISTS  CHEATED 

“Any  sponsor  who  got  45  seconds  for 
his  one-minute  spot  commercial  would  set 
up  a howl  that  would  shake  the  guilty  sta- 
tion to  its  rafters.  But,  in  shortchanging 
films  only  the  audience  and  the  artists  are 
cheated.  And  there  is  no  one  to  come  to 
our  defense.  I submit  that  showing  edited 
films  without  prominently  and  unequi- 
vocally announcing  that  they  are  short- 
ened productions  is  a deliberately  decep- 
tive and  dishonest  practice. 

“I  further  submit  that  a station  advertis- 
ing the  showing  of  a film  which  will  be 
telecast  in  an  abbreviated  version  is  guilty 
of  false  advertising. 

“Just  as  the  Reader’s  Digest  announces 
its  articles  and  books  as  condensed,  I be- 
lieve TV  should  be  required  to  similarly 
label  its  truncated  films.  Indeed,  it  seems 
not  only  logical  but  inevitable  that  tele- 
vision should  either  show  the  films  as  their 
makers  meant  them  to  be  shown  or  clearly 
inform  their  audiences  that  they  are 
watching  a condensed  version  of  a film. 

“How  about  a station-break  for  honesty 
and  accuracy?” 

Triangle  and  Futuramic 
Companies  Are  Merged 

HOLLYWOOD — A merger  between  Tri- 
angle Releasing  Organization  and  Futur- 
amic Productions,  Inc.,  was  announced 
jointly  by  William  Feld  and  Edward  H. 
Leftwich.  Offices  are  at  6269  Selma  Ave. 
Feld  of  Triangle  has  been  engaged  in  inde- 
pendent motion  picture  distribution  for  the 
past  15  years  while  Leftwich  of  Futuramic 
has  produced  both  theatrical  and  tele- 
vision films  on  the  west  coast  for  the  past 
ten  years  and  previously  in  New  York. 

Futuramic  has  three  feature  films  sched- 
uled for  production  before  July  1,  to  be  re- 
leased through  Triangle.  At  the  present 
time,  Triangle  has  three  pictures  in  release 
and  six  more  signed.  A total  of  nine  pic- 
tures will  be  released  via  independent  dis- 
tributors by  July  1. 

Feld  announced  that  the  six  new  titles 
will  be  “The  Report,”  “Five  Deadly  Vices,” 
“Queen  of  Diamonds,”  “Atomic  Bomb” 
“The  Scorpion  Gang”  and  “Silent  Is  the 
Night.” 


Roger  H.  Lewis 
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FACT  IS  a crisp,  sparkling  negative  must  have  top-quality  prints.  Otherwise,  it  can’t  do  its  job,  and 
your  message  falls  flat  on  its  face,  wasting  production  time  and  money— station  time,  too,  if  your 
film's  on  TV.  Moral:  Go  Eastman  all  the  way— negative  and  print-stock.  And  in  the  case  of  ques- 
tions—production,  processing,  projection— always  get  in  touch  with  Eastman  Technical  Service. 


Tt*'- 


For  further  information,  please  write  or  phone:  Motion  Picture  Film  Department, 
EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y.  Or— for  the  purchase  of  film: 
W.  J.  German,  Inc.  Agents  for  the  sale  and  distribution  of  Eastman  Professional 
Film  for  Motion  Pictures  and  TV,  Fort  Lee,  N.J.,  Chicago,  III.,  Hollywood,  Calif. 


^cfront 

■—  By  CHRIS  DUTRA 


^HE  1963  production  year  has  started  off 
on  the  right  foot  within  the  produc- 
tion ranks  of  filmmakers  here  in  Holly- 
w'ood  with  11  films  listed  as  tentative 
starters  for  the  month  of  JanuaiT-  The 
close  of  the  year  (December)  saw  only 
seven  of  the  eight  films  listed,  actually  go 
into  production.  Of  the  11  films  listed  for 
January,  six  are  scheduled  for  filming  in 
Hollywood  and  a possible  total  of  seven  out 
of  the  11  wHl  be  shot  in  color  and/or  wide- 
screen. Allied  Artists  takes  the  lead  with 
two  properties  listed,  followed  by  Columbia, 
Paramount,  United  Aj-tists  and  Universal 
with  one  starter  each.  The  independent 
producers  who  do  not  have  release  deals 
set  for  their  listed  productions,  are  re- 
sponsible for  a total  of  four  productions. 
Samuel  Bronston  heads  this  list,  followed 
by  Company  of  Artists,  Concept  Pi’oduc- 
tions  and  Famous  Players.  Listed  by  com- 
panies, the  films  are: 

ALLIED  ARTISTS 

“The  Great  Gunfighters.”  Ben  Schwalb 
produces  with  director  Frank  McDonald. 
Cinemascope  and  color  will  add  to  this 
western  dealing  with  a private  detective 
(Audie  Murphy)  who  joins  a group  of  out- 
laws in  order  to  dispose  of  them. 

“The  Long  Corridor”  is  the  initial  Leon 
Fromkess  production  under  his  recently 
signed  contract  with  Allied  Artists.  Samuel 
Fuller  is  writer-producer-director  of  this 
murder-mystery-suspense  shocker  played 
against  the  background  of  a large  institu- 
tion in  the  east.  No  cast  has  been  signed. 

COLUMBIA 

“Doctor  Strangelove:  or  How  I Learned 
to  Stop  Worrying  and  Love  the  Bomb”  will 
shoot  on  location,  in  black  and  white,  in 
Europe  for  producer-director  Stanley  Ku- 
brick in  mid -January.  Peter  Sellers  and 
George  C.  Scott  will  star. 

PARAMOUNT 

“Fun  in  Acapulco”  is  a Hal  Wallis  Pro- 
duction with  Richard  Thorpe  directing. 
Elvis  Presley,  Elsa  Cardenas  and  Ursula 
Andress  star.  The  film  will  be  shot  in  and 
around  Acapulco.  Presley  portrays  a deck- 
hand on  a yacht  who  meets  and  becomes 
romantically  involved  with  a hotel  social- 
director  and  a female  bull-fighter. 

UNITED  ARTISTS 

“The  Mound  Builders”  is  a Mirisch  Co. 
presentation.  Lewis  Rachmil  will  produce 
with  J.  Lee  Thompson  directing.  Yul  Bryn- 
ner  and  Brad  Dexter  star.  The  picture  will 
be  shot  on  location  in  Mexico  in  color  and 
widescreen.  The  story  deals  with  the  fall  of 
the  Mayan  Indian  civilization  in  Mexico 
during  the  1500s. 

UNIVERSAL 

“The  Brass  Bottle”  to  be  shot  in  color 
and  widescreen,  is  the  first  production  to 
go  before  the  cameras  on  the  valley  lot  in 
1963.  Robert  Arthur  produces.  Harry 
Keller  directs  Tony  Randall  and  Burl  Ives 
in  this  comedy-fantasy — A genie  is  re- 
leased after  some  three  thousand  years,  but 
when  he  tries  to  help  his  benefactor,  he 


finds  the  modern  world  too  much  for  him 
and  only  makes  a mess  of  everything. 

WARNER  BROS. 

“Palm  Spiungs  Weekend”  gives  emphasis 
to  youth  with  Troy  Donahue  starring.  The 
pictm'e  will  be  lensed  at  the  studio  and  in 
Palm  Springs.  Norman  Taurog  directs  for 
producer  Michael  Hoey. 

SAMUEL  BRONSTON  PRODUCTIONS 

“The  Pall  of  the  Roman  Empire”  is  film- 
ing in  Ultra-Panavision  and  color  on  loca- 
tion in  Madi’id,  Spain,  with  Sophia  Loren, 
Alec  Guinness,  Stephen  Boyd,  James 
Mason,  Christopher  Plummer,  Mel  Ferrer, 
Anthony  Quayle  and  John  Ireland  starring. 
The  multi-million-dollar  production  re- 
creates the  glory  of  Rome  under  the  reign 
of  Emperor  Marcus  Aurelius  to  its  decline 
under  the  rule  of  his  son,  Commodus. 
Anthony  Mann  is  the  director. 

COMPANY  OF  ARTISTS 

“Depths  of  the  Unknown”  is  an  inde- 
pendent production  with  Tim  Corradine 
producing  and  Jean  Yarbrough  directing. 
No  cast  has  been  set  to  date.  The  story  is 
in  the  science-fiction  vein. 

CONCEPT  PRODUCTIONS 

“Ten  in  Texas”  will  shoot  in  Bracketville, 
Texas,  in  color.  Maurice  Krowitz  produces: 
Edward  G.  Bockser  is  coproducer.  No  cast 
has  been  set  to  date.  The  story  deals  with 
the  famous  X.I.T.  ranch  in  Texas  during 
the  late  1800s. 

FAMOUS  PLAYERS 

“The  Great  Space  Adventure”  is  set  to 
shoot  on  location  in  Manila  later  this 
month  for  producers  Albert  Zugsmith  and 
Cliff  Scherer  with  Zugsmith  also  directing. 
They  are  currently  casting  for  leads  for 
the  science-fiction  entry. 

K" 

Jack  L.  Warner  and  Robert  Aldrich  have 
signed  an  agreement  calling  for  the  pro- 
ducer-director, through  his  Associates  and 
Aldrich  Co.,  to  film  a multi-million-dollar 
outdoor  drama  titled  “Two  for  Texas.” 
Already  signed  are  Gina  Lollobrigida  and 
Anita  Ekberg,  with  negotiations  imder  way 
for  top  male  stars.  The  story  is  an  original 
by  Aldrich  with  the  screenplay  being  writ- 
ten in  association  with  Teddi  Sherman. 
Filming  is  scheduled  for  early  April  on 
California  locations  with  interiors  being 
done  at  the  valley  studio  in  both  widescreen 
and  Technicolor  . . . Steve  McQueen  was 
set  over  the  holidays  to  costar  with  Natalie 
Wood  in  Paramount’s  “Love  With  the 
Proper  Stranger,”  for  producer  Alan 
Pakula.  Robert  Mulligan  directs  from  an 
original  screenplay  by  Arnold  Schulman  . . . 
Martin  Balsam  returns  to  Hollywood  from 
Broadway  for  a top  featured  role  in  “Who’s 
Been  Sleeping  in  My  Bed?”  starring  Dean 
Martin.  Jack  Rose  produces  for  Paramount 
release. 

f 

Max  Colpet,  German  newspaperman  and 
dramatist  is  in  town  from  Munich  doing  a 
series  of  articles  on  Billy  Wilder  and  the 
making  of  “Irma  La  Douce,”  which  stars 


Jack  Lemmon  and  Shirley  MacLaine  . . . 
Dimitri  Tiomkin  adds  a lullaby  to  the  score 
he  is  doing  for  Samuel  Bronston’s  “55  Days 
at  Peking,”  and  has  dedicated  it  to  Lynne 
Sue  Moon,  who  makes  her  screen  debut  in 
the  film  . . . Susan  Sturtridge,  costarring 
in  the  Bengal  International  Pictures  pres- 
entation, “A  Swingin’  Affair,”  has  been 
voted  Miss  Bengal  by  company  heads 
Gunther  Collins  and  Jay  O.  Lawrence.  She 
will  make  a personal  appearance  tour  as 
Miss  Bengal  when  the  film  goes  into 
release. 

Egyptian  actor  Omar  Sharif,  currently 
appearing  in  Sam  Spiegel’s  “Lawrence  of 
Arabia”  has  been  signed  by  Columbia  Pic- 
tures to  costar  in  “Killing  a Mouse  on  Sun- 
days,” based  on  the  Emeric  Pressberger 
novel.  Fred  Zinnemann  will  produce  and 
direct  in  May  on  location  in  the  Pyrenees 
. . . Arthur  Jacobs  has  taken  offices  at 
Goldwyn  studios  for  his  APJAC  Produc- 
tions under  which  he  and  coproducer  J. 
Lee  Thompson  will  film  “I  Love  Louisa” 
with  Thompson  also  directing  ...  It  is  re- 
ported that  Hal  Wallis  has  pushed  back  the 
starting  date  of  his  next  film,  “First  Wife,” 
to  January  28  due  to  the  legal  hassle  he  is 
having  with  Shirley  MacLaine,  who  has 
thus  far  refused  to  report  to  work  and  also 
filed  for  declaratory  relief  judgment  in  su- 
perior court  . . . Producer  Ross  Hunter  has 
tagged  Pamela  Curran  for  a top  role  in  his 
forthcoming  Universal  production,  “Studio 
Club,”  which  is  scheduled  to  roll  on  the 
valley  lot  shortly  . . . Tommy  Noonan  has 
signed  Don  Taylor  as  coproducer  of  his 
first  independent  venture,  “Promise  Her 
Anything,”  which  goes  before  the  cameras 
this  month  . . . Producer  Edmund  Grainger 
is  scouting  locations  in  Mexico  for  his 
forthcoming  MGM  production,  “Land  of 
the  Spur”  . . . Auerbach  Films  has  set  May 
1 as  the  starting  date  for  “Theft  of  the 
Mona  Lisa.”  Walter  Reisch  wrote  the 
original  screenplay.  The  film  will  shoot  in 
Europe  with  a yet-to-be-signed  Latin-type 
male  star  . . . The  official  publication  of  the 
Screen  Extras  Guild  makes  its  debut  this 
month  and  is  currently  being  mailed  to 
SEG  members  and  the  press. 

f 

20th  Century-Fox  production  head  Rich- 
ard Zanuck  has  signed  Philip  Dimne  to 
write  the  screenplay  for  ‘"rhe  Agony  and 
the  Ecstasy,”  based  on  the  Irving  Stone 
biography  of  Michelangelo.  The  production 
is  slated  for  filming  later  this  year  . . . Di- 
rector J.  Lee  'Thompson  has  optioned  Ray 
Russell’s  play  “Bimini,”  for  legitimate  stage 
production.  He  is  currently  coproducing 
and  directing  “I  Love  Louisa”  for  the 
Mirisch  Co.  . . . Novelist  Polan  Banks  has 
begun  work  on  the  screenplay  of  “Counsel 
for  the  Crown,”  based  on  Banks’  novel 
“Crown  Versus  Axminster”  . . . Director  An- 
thony Mann  in  Madrid  is  still  testing  for  a 
young  unknown  to  play  the  role  of  “Xenia,” 
the  second  female  lead  in  “The  Fall  of  the 
Roman  Empire.”  According  to  Mann,  the 
role  offers  almost  certain  assurance  of 
stardom  . . . Joe  Pasternak  who  signed 
Lynn  Shriner  to  make  her  motion  picture 
debut  in  “The  Courtship  of  Eddie’s 
Father,”  has  just  signed  the  actress  for  her 
second  assignment  in  his  upcoming  produc- 
tion of  “Moon  Walk”  for  MGM  . . . With 
the  finish  of  her  role  in  “McLintock!”  Ste- 
fanie  Powers  left  for  Paris  to  begin  a month 
of  personal  appearances  throughout  Europe 
in  connection  with  the  opening  of  her 
current  Columbia  release,  “The  Interns.” 
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'Billy  Budd’  (AA)  Wins  December 
Boxoffice  Blue  Ribbon  Award 

By  VELMA  WEST  SYKES 

J^ATIONAL  SCREEN  COUNCIL  members  voted  “Billy  Budd,”  Allied  Artists’  screen 
version  of  the  Herman  Melville  classic,  the  Boxoffice  Blue  Ribbon  Award  for 
December.  The  Peter  Ustinov  production,  which  he  also  directed  and  in  which  he 
starred  with  Robert  Ryan,  Melvyn  Douglas  and  with  the  newcomer  Terence  Stamp  in 
the  title  role,  is  a gripping  psychological  drama  of  the  sea  and  an  unforgettable  boy 
who  became  the  victim  of  circumstances  which  he  met  in  heroic  fashion.  Superior  per- 
formances by  all  members  of  the  cast  make  this  a memorable  picture,  and  while  it  is 
mature  for  young  children,  its  moral  values  are  as  sound  as  those  in  classic  fairy  tales. 


Boxoffice  reviewed  it  in  the  issue  of 
September  3 with  these  comments:  “With 
sufficient  panorama  and  spectacle  to  awe 
any  theatre  audience,  this  Allied  Artists’ 
film  version  of  Herman  Melville’s  sea 
classic,  ‘Billy  Budd,’  has  been  artistically 
produced  and  dii'ected  . . . The  highly  ex- 
plosive element  of  this  1797  sea-drama 
is  the  introduction  of  film  newcomer,  Ter- 
ence Stamp,  in  the  title  role  as  Billy 
Budd.  Twenty-two-year-old  Stamp  gen- 
erates a unique  quality  of  masculine 
strength  and  authority  that  will  enable 
him  to  emerge  from  his  first  motion  pic- 
ture as  a new  and  important  star.  He  dis- 
plays a rare  and  heart-warming  quality 
that  will  be  welcome  to  this  or  any  gen- 
eration.” 

Good-Vs.-Evil  Conflict 

NSC  members  sent  in  these  comments 
on  their  ballots: 

“Billy  Budd”  is  an  able  and  moving 
adaptation  of  Herman  Melville’s  story. 
— Raymond  Lowery,  Raleigh  News  and 
Observer  . . . Peter  Ustinov’s  literature  of 
the  sea,  featuring  young  Terence  Stamp 
as  Billy  Budd,  is  a most  excellent  and  ex- 
citing good-vs.-evil  conflict  in  cinema  art. 
— Virginia  Rollwage  Collier,  president 
MP  & TV  Council  of  D.C. 

In  a class  by  itself,  “Billy  Budd”  is  a 
great  adventure  film,  with  a superb  per- 
formance by  Ustinov. — A.  B.  Covey,  Ala- 
bama Theatres  Ass’n,  Montgomery  . . . An 
excellently  done  film  of  a little  featured 
period,  1797.  It  is  a powerful  conflict  be- 
tween the  bad  and  the  good  in  men. — 


A.  L.  Murray,  Kappa  Kappa  Gamma, 
Long  Beach  . . . Tense  but  well  acted  by 
the  male  cast. — Elisabeth  Murray,  Long 
Beach  Teachers  Ass’n. 

“Billy  Budd”  is  an  intelligent  and  dra- 
matic version  of  Melville’s  haunting  story. 
— Paine  Knickerbocker,  San  Francisco 
Chronicle  ...  An  outstanding  film  that 
deserved  to  do  business. — Fred  Souttar, 
Fox  Midwest  Theatres,  Kansas  City  . . . 
Not  for  the  very  young,  perhaps,  but  a 
great  movie  for  all  the  others. — Win  Fan- 
ning, Pittsburgh  Post-Gazette  . . . “Billy 
Budd”  is  Budd  wonderful. — Art  Preston, 
Portland  (Me.)  teacher. 

“Billy  Budd”  is  one  of  the  fine  films  of 
the  year.  A tale  of  1797  that  has  been 
turned  by  Peter  Ustinov  into  a maritime 
Passion  Play. — Mrs.  Wayne  F.  Shaw,  N.S. 
U.S.  Daughters  of  1812,  Lawrence,  Kas. 


National  Screen  Council  members  often 
question  the  inclusion  of  certain  titles  on 
the  Blue  Ribbon  ballot.  Where  there  is  no 
doubt  about  a picture  being  in  the  “adult 
only”  class,  it  is  not  listed. 

However,  even  experts  differ  widely  about 
what  is  and  is  not  suitable  for  the  general 
family  trade.  Children  cannot  be  protected 
altogether  from  aspects  of  life  with  which 
they  are  bound  to  come  in  contact  sooner 
or  later.  'The  way  in  which  these  are  pre- 
sented usually  determines  whether  or  not 
NSC  members  are  asked  to  make  the  de- 
cision for  or  against  their  suitability  as 
family  entertainment. 

The  hardest  months  are  those  where 
several  outstanding  films  are  listed. 

This  was  one  of  those. 


iiiiiiiimiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiii 


SADISTIC  MASTER-AT-ARMS  ROBERT  RYAN  WITH  PETER 
USTINOV  AS  CAPTAIN,  TERENCE  STAMP  AS  BILLY  BUDD 


SHIPS  OFFICERS  JOHN  NEVILLE,  DAVID  McCALLUM  AND 
PAUL  ROGERS  EXAMINE  BILLY  AFTER  RYAN’S  DEATH 


EXPRESSIONS  ON  THE  CREW’S  FACES  SHOW  HOW  BILLY’S 
EXECUTION  AFFECTS  THOSE  WITH  WHOM  HE  WORKED 


The  Cast 


Master-at-Arms  John  Claggart 

Robert  Ryan 

Capt.  Edward  Fairfax  Vere 

Peter  Ustinov 

The  Dansker Melvyn  Douglas 

Billy  Budd Terence  Stamp 

Jenkins  Ronald  Lewis 

Lieutenant  Wyatt  David  McCallum 


Executive  Producer A.  Ronald  Lubin 

Producer-Director  Peter  Ustinov 

Screenplay  by  Peter  Ustinov, 

De  Witt  Bodeen 

Based  on  the  play  by Louis  O.  Coxe, 

Robert  H.  Chapman 
From  the  novel,  “Billy  Budd, 

Foretopman”  by Herman  Melville 

Director  of  Photography  Robert  Krasker 

Production  Designer  Don  Ashton 

Art  Director  Peter  Murton 


Lieutenant  Ratcliffe John  Neville 

Lieutenant  Seymour  Paul  Rogers 

Squeak  Lee  Montague 

Payne  Thomas  Heathcote 

O’Daniel  Ray  McAnally 

Talbot  Robert  Brown 

Kincaid  John  Meillon 

Hallam  Cyril  Luckham 

Captain  Graveling Niall  MacGinnis 


Production  Associate 

Arthur  S.  Ferriman 

Film  Editor  Jack  Harris 

Music  composed  and  conducted  by 

Antony  Hopkins 

Played  by Philharmonia  Orchestra 

Production  Supervisor Albert  Jaeger 

Production  Manager Victor  Peck 

Assistant  Director  Michael  Birkett 

Technical  Adviser  ....  Capt.  Alan  Villiers 
Casting  Director  Robert  S.  Lennard 


iiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiMiiiiiiiiiii 


This  award  is  given  each  month  by  the 
National  Screen  Council  on  the  basis  of  out- 
standng  merit  and  suitability  for  family 
entertainment.  Council  membership  comprises 
motion  picture  editors,  radio  and  TV  film 
commentators,  representatives  of  better  films 
councils,  civic,  educational  and  exhibitor  or- 
ganizations. 


Production  Staff 


BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 


Barabbos  (Col) 


300  150 


150 


180  150 


340  150  200  150 


120  200 


135  125 


1 


“ I 

> i 
181  i 


Billy  Rose's  Jumbo  (MGM) 


180 


200  100 


225 


90  275 


100  80 


175 


120 


156 


Boccaccio  '70  (Embassy) 


195  125  625  200  310 


370  100  200 


225 


150  500 


272 


Bridge,  The  (AA) 


150 


175  100  115  150 


110 


100  150  no  90  200 


250 


142 


Coming-Out  Party,  A (Union.) 


130 


125  100 


150  65  150 


175 


128 


Convicts  4 (AA) 


120  140  105  160  110 


185  100  90 


80  150  100  150  100  90  120  1 


Damn  the  Defiant!  (Col) 


115  150 


no  75 


105  115 


65 


100  160  85 


105 


Damon  and  Pythias  (MGM) 


125 


100 


90  65  65 


90  90 


100 


no 


100 


94 


Divorce — Italian  Style  (Embassy) 


160  250 


175  150  100  90 


140  210 


300 


175 


Eegoh  (Fairway) 


100  175 


90 


130 


100 


119 


*First  Spaceship  on  Venus  (Crown) 


90 


125 


125  80  125  109 


Flame  in  the  Streets  (Atlantic) 


125  140  70 


100  90 


65 


65  175 


90 


102 


Gay  Purr-ee  (WB) 


120 


95  175  80 


100  100  115  75  80  75 


90 


70 


75 


96 


Gypsy  (WB) 


190 


250  150 


200 


410  480 


300  125  195 


200 


250 


Horror  Hotel  (Trons-Lux) 


120 


100 


100 


145  95 


65 


90 


102 


1 Spit  on  Your  Grove  (Audubon) 


250 


100 


230 


100 


115 


159 


Important  Man,  The  (Lopert) 


70 


115 


90  100 


no 


97 


In  Search  of  the  Castaways  (BV) 


175 


150 


125 


200  130 


330  175  350  225  250  105  185  350  150  150 


203 


It's  Only  Money  (Para) 


145  250  115 


130  120  150  350  125  115 


125  155  190  no  150  100 


155 


Jules  and  Jim  (Janus) 


120  130 


150  90 


90 


140 


115  175 


126 


Kind  of  Loving,  A (Governor) 


185 


85 


175 


150 


142 


Lad:  a Dog  (WB) 


120  105 


105  95 


90 


90  100  75  85  96 


Longest  Day,  The  (20th-Fox) 


250 


250  185  225  200  270 


250  375 


275  300 


200 


253 


Mutiny  on  the  Bounty  (MGM) 


160  300 


250  200 


360 


400  310 


300  250 


210 


274 


Operation  Snatch  (Cont'l) 


130 


130  no  125 


75  150  140  100  130  95 


119 


Panic  in  Year  Zero!  (AlP) 


no 


no  60  100 


100  95 


90 


150  100  125  104  i 


Payroll  (AA) 


100  100 


95 


100 


90 


Period  of  Adjustment  (MGM) 


150 


175  185  125  80  180 


225  175  185 


280  200  95  155  120 


no 


Phaedra  (Lopert) 


150  300  175  200  140  150 


200  250  200 


225  100  200 


300 


Phantom  of  the  Opera,  The  (Univ) 


200  120  160  115 


90 


115  75  150  95 


140  85  125  100 


Pigeon  That  Took  Rome,  The  (Para)  140 


125  195  100 


100  120  90  120  175  150  10 


135  100 


Pressure  Point  (UA) 


140  100 


85 


90  no 


90 


100  90  100  150 


135 


Reptilicus  (AIP) 


115 


100 


100 


130 


125  80 


108  i 


Taras  Bulba  (UA) 


160 


125  150  130 


125 


200 


200 


250 


Taste  of  Honey,  A (Cont'l) 


125  200 


200  200 


no  190 


150  175 


100  195 


350 


300  Spartans,  The  (20th-Fox) 


135  120  115  180  90  135  125  75  115  120  65 


200 


75  140 


135  95 


I Two  Weeks  in  Another  Town  (MGM)  140  270  115  195  95  110  90  75  135  165  85  100  125  100  105  125  120  135  130  100  126 


^ *Voran  the  Unbelievable  (Crown) 

i 


i 


I 


I 


TOP  HITS 


Of 


THE  WEEK 

Individual  runs,  not  an  avtraga. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


90 

1.  Gypsy  (WB) 

Los  Angeles 480 

Minneapolis  300 

2.  Lawrence  of  Arabia  (Col) 

Los  Angeles 380 

New  York 200 

3.  In  Search  of  the  Castaways  (BV) 

Memphis  350 

Omaha 350 

Kansas  City 330 

4.  It's  Only  Money  (Para) 

Kansas  City 350 

5.  Barabbas  (Col) 

Kansas  City 340 

Memphis 200 


125 


125  80  125  109 


6.  Mutiny  on  the  Bounty  (MGM) 

Milwaukee  300 

Minneapolis  250 

7.  Billy  Rose's  Jumbo  (MGM) 

Los  Angeles 275 

Denver 225 

8.  Longest  Day,  The  (20th-Fox) 

Milwaukee  275 

9.  Two  for  the  Seesaw  (UA) 

Los  Angeles 275 

10.  Phaedra  (Lopert) 

Minneapolis  225 

n.  Taras  Bulba  (UA) 

Milwaukee  200 

New  York 200 


'Grimm'  Earns  Smiles 
In  Excellent  Omaha 

OMAHA — Movie  patrons  turned  out  in 
large  numbers  for  the  rich  film  fare  dished 
out  here  over  the  holidays  and  they  ate  it 
up  with  gusto.  Receipts  soared  above  the 
average  percentages  and  particularly  grati- 
fying was  the  280  per  cent  figure  reported 
at  the  Orpheum,  which  offered  “Gypsy.” 
The  Admiral  had  full  houses  for  “Taras 
Bulba”  and  the  State  had  a second  fat 
week  with  “Castaways.”  Also  getting  a big 
play  was  the  Indian  Hills,  which  recently 
opened  its  plush  Cinerama  place  with  “The 
Wonderful  World  of  the  Brothers  Grimm.” 

(Average  Is  100) 

Admiral — Taras  Bulba  (DA)  200 

Indian  Hills— The  Wonderful  World  of  the 

Brothers  Grimm  (MGM-Cinerama),  2nd  wk 350 

Omaha — It's  Only  Money  (Para),  3rd  wk 120 

Orpheum — Gypsy  (WB) .380 

State — In  Search  of  the  Castawoys  (BV),  2nd  wk.  250 

‘Castaways*  Leads  Pack 
Of  Minneapolis  Hits 
MINNEAPOLIS — Business  was  as  tor- 
rid as  the  weather  in  the  Mill  City  for  the 
week,  with  Hayley  Mills  providing  the 
freshest  boxoffice  breeze  by  outdrawing 
such  notables  as  Marlon  Brando,  William 
^ Holden,  Natalie  Wood,  and  Anthony  Quinn 
• with  “In  Search  of  the  Castaways,”  sec- 
ond week  at  the  Gopher,  holding  firm  at 
250  per  cent.  Also  in  the  200  per  cent  class 
were  the  holiday  big  guns,  “The  Wonder- 
ful World  of  the  Brothers  Grimm,”  23rd 
week  at  the  Cooper,  and  “Mutiny  on  the 
Bounty,”  second  week  at  the  Academy, 
with  225  per  cent  and  200  per  cent  respec- 
tively. Second  week  holdovers  “Phaedra” 
at  the  Park  and  “Gypsy”  at  the  Century 
came  in  at  175  per  cent  and  170  per  cent, 
while  “Barabbas,”  debuting  at  the  Orpheum, 
and  the  D-Day  veteran,  “The  Longest  Day,” 
12th  week  at  the  Mann,  did  150  per  cent. 
Only  one  of  12  first-rim  houses  reported 
' less  than  100  per  cent. 

Academy — Mutiny  on  the  Bounty  (MGM),  2nd  wk.  200 


' Campus — Bell'  Antonio  (Embassy)  90 

Century — Gypsy  (WB),  2nd  wk 170 

Cooper — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinerama),  23rd  wk 225 

t Gopher — In  Search  of  the  Castaways  (BV),  2nd  wk.  250 

Lyric — The  Lion  (20th-Fox),  2nd  wk 100 

Mann — The  Longest  Day  (20th-Fox),  12th  wk.  ..150 

Orpheum — Barabbas  (Col)  150 

State — Billy  Rose's  Jumbo  (MGM),  2nd  wk 120 

St.  Louis  Pork — Phaedra  (Lopert),  2nd  wk 175 

Suburban  World — Kill  or  Cure  (MGM),  2nd  wk 100 

World — Who's  Got  the  Action?  (Para),  2nd  wk.  ..100 


’ Milwaukee  Starts  Year 
With  Booming  Grosses 
MILWAUKEE — The  overall  grosses  as 
1962  turned  into  1963  were  larger  than  an- 
ticipated here.  “Mutiny  on  the  Bounty,” 
in  its  second  week  at  the  Strand,  led,  with 
“The  Longest  Day,”  also  in  its  second  week 
at  the  Palace,  and  “Castaways,”  second 
week  at  the  Riverside,  in  a tie  for  second 


place. 

Downer — Phoedra  (Lopert)  150 

Palace — The  Longest  Day  (20th-Fox),  2nd  wk.  ..250 
Riverside — In  Search  of  the  Castaways  (BV), 

2nd  wk 250 

Strand — Mutiny  on  the  Bounty  (MGM),  2nd  wk.  ..300 

Times — Divorce — Italian  Style  (Embassy)  200 

Towne — Billy  Rose's  Jumbo  (MGM),  2nd  wk 110 

Warner — Barabbas  (Col),  2nd  wk 175 

Wisconsin — Taras  Bulba  (UA),  2nd  wk 150 


Story  to  Gene  Barry 

From  Eastern  Edition 

HOLLYWOOD — Gene  Barry  has  pur- 
chased Rod  Schriner’s  story,  “Red  Hot,”  for 
filming  next  year  under  his  Barbetty  Pro- 
ductions Banner.  Barry  will  star.  The  pic- 
ture will  follow  “The  Fix,”  for  which  Robert 
L.  Welch  is  currently  doing  the  screenplay. 


Grant,  Neb.,  Theatre  Fire  Victim 


The  Grant 
Theatre  at 
Grant,  Neb.,  was 
completely  gut- 
ted by  fire  which 
swept  the 
town’s  largest 
downtown  build- 
ing. Dale  Miller 
of  North  Platte, 
Neb.,  the  owner, 
is  undecided 
as  to  the  future 
of  the  build- 
ing and  theatre 
operations. 


GRANT,  NEB. — The  future  of  the  Grant 
Theatre  is  undecided  following  a fire  which 
gutted  the  biggest  building  downtown  in 
this  western  Nebraska  town.  Dale  Miller 
of  North  Platte,  who  owns  the  building  and 
the  theatre  equipment,  has  not  estimated 
the  damage.  The  theatre  was  built  in  1920 
and  suffered  extensive  damage  in  a fire  two 
years  ago. 

The  fire  started  in  the  rear  of  the  build- 


ing and  was  discovered  in  the  afternoon, 
when  no  show  was  being  offered. 

The  two -story  brick  stnicture  also  houses 
apartments  and  offices  on  the  second  floor, 
an  insurance  office  and  soil  conservation 
quarters  on  the  main  floor. 

Maxine  Erickson,  who  managed  the  the- 
atre, and  two  other  women  lost  all  of  their 
furniture  and  personal  effects  in  the 
apartments. 


Firecracker  Necessitates 
New  Sutton,  Neb.,  Screen 

SUTTON,  NEB. — The  movie  patron  who 
threw  a firecracker  against  the  screen  of 
the  Lyric  Theatre  during  a New  Year’s  Eve 
show  brought  down  the  wrath  of  the  editor 
of  the  local  Clay  County  News.  The  fire- 
cracker caused  damage  which  will  neces- 
sitate replacement  of  the  screen,  Charles 
Gibson,  who  owns  the  theatre,  repoiiied. 

Editor  Roy  King  wrote  in  a page  one  edi- 
torial that  the  firecracker  “could  have 
started  a fire  under  some  circumstances” 
and  added  “the  cost  of  a replacement 
screen  will  run  into  several  hundreds  of 
dollars.” 

“It  comes  at  a time  when  theatre  owners 
in  small  towns  have  found  it  almost  im- 
possible to  operate  very  far  into  the  black,” 
King  wrote. 

“Somewhere  along  the  line  between  birth 
and  ‘growing  up’  the  person  who  ruined  the 
Lyric  screen  has  detoured  into  the  low  road 
of  morality  and  sound  sense. 

“He  has  not  only  made  the  Gibsons  suf- 
fer a heavy  loss,  but  he  has  also  put  a 
handful  of  nails  into  the  coffin  that  may  be 
awaiting  Sutton’s  movie  house.  Such 
actions  are  deplorable.” 


That  Wonderful  ThrilF 
To  Star  Rod  Taylor 

From  Western  Edition 

LONDON — Rod  Taylor  has  been  set  to 
star  in  “That  Wonderful  Thrill,”  original 
by  Jerry  Epstein,  which  Epstein  will  begin 
shooting  in  February  in  Nice,  France.  Ep- 
stein is  also  preparing  the  film  version  of 
Elmer  Rice’s  play,  “The  Adding  Machine,” 
which  he  will  direct  in  New  York. 

The  producer  is  currently  completing  a 
German  coproduction  deal  on  “The  Day 
That  the  Clown  Cried,”  which  he  will  co- 
produce. 


Fairfield,  Iowa,  Coed 
Gets  Sleek  New  Look 

DES  MOINES — The  Coed  Theatre  in 
Fairfield,  Iowa,  has  undergone  extensive 
remodeling  and  redecorating,  according  to 
Gary  Sandler  of  Sandler  Theatre  Enter- 
prises which  operates  the  Coed.  Robert 
Dunnuck  is  the  manager. 

A sleek  new  front  of  Roman  buff  brick, 
offset  with  red  brick  trim,  replaces  the 
old  decorative  glass  panels  which  fronted 
the  theatre.  The  entire  auditorium  and 
lobby  have  been  repainted  and  restrooms 
have  been  renovated  with  ceramic  tile 
walls,  Formica  dressing  table  tops  and  new 
light  fixtures. 


Nebraska  Popcorn  Records 
2,600  Pounds  Per  Acre 

LINCOLN — Nebraska’s  1962  popcorn  pro- 
duction was  approximately  21  per  cent  be- 
low 1961’s  record  crop  but  it  still  was  al- 
most double  the  ten-year  average. 

The  1962  production  was  estimated  at 

49.400.000  pounds,  according  to  the  State- 
Federal  Division  of  Agricultural  Statistics. 
The  record  set  in  1961  was  62,275,000,  as 
compared  with  the  ten-year  average  of  26,- 

706.000  pounds. 

The  1962  crop  was  harvested  from  19,000 
acres,  considerably  lower  than  the  26,500  in 
1961.  But  the  1962  yield  was  2,600  pounds 
an  acre  for  a new  record — 200  pounds 
above  the  previous  high  of  2,400  pounds  in 
1961. 

The  crop  was  late  in  maturing  but 
escaped  any  frost  damage.  Ideal  weather 
during  the  growing  season  made  the  quality 
of  the  1962  crop  exceptionally  good. 


In  April  Universal  will  release  the  new 
Hitchcock  suspense  film  “The  Birds.” 
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E.  Thacker  jr.,  South  Sioux  City,  Neb., 
exhibitor,  as  president  of  the  city’s 
school  board,  has  been  working  with  state 
fire  marshal  Joe  Divis  in  working  out  an 
automatic  fire  detection  system  for  all 
South  Sioux  City  schools.  He  notified  the 
fu’e  marshal  that  eight  companies  have 
been  invited  to  submit  bids  in  an  effort  to 
iron  out  a controversy  that  has  been  going 
on  between  the  city  and  state  officials  sev- 
eral year's. 

Heinie  Saggau,  veteran  exhibitor  at 
Denison,  Iowa,  got  in  a lot  of  reminiscing 
on  the  football  exploits  of  his  sons  with 
gi-id  enthusiasts  during  a visit  to  the  Row. 
Heinie’s  boys  rang  up  many  exploits 
that  will  long  be  remembered  at  their 
schools,  Mike  and  Tip  at  Creighton  Uni- 
versity and  Bob  at  Notre  Dame. 

Jack  Klingel,  city  manager  for  the  Cooper 
Foundation  Theatres,  reported  that  sellouts 
were  continuing  at  the  new  Indian  Hills 
Cinerama  Theatre,  which  opened  just  be- 
fore Christmas  with  “The  Wonderful 
World  of  the  Brothers  Grimm.”  Klingel 
added  that  the  advance  sales  demand  also 
has  been  gratifying.  Jack  said  the  opening 
went  off  exceptionally  well  as  to  technical 
operations.  He  also  reported  work  is 
progressing  on  schedule  at  the  Cooper  The- 
atre with  the  installation  of  Ultra-Pana- 
vision  70  in  preparation  for  the  late  Janu- 
ary opening  of  “Mutiny  on  the  Bounty.” 
Remodeling  has  been  done  on  the  conces- 
sions facilities  at  the  State. 

Dorothy  Weaver,  Pox  staffer  and  one  of 
the  veterans  of  Filmrow,  had  as  her  lunch- 
eon guest  LaVern  Wilson,  who  was  branch 
manager’s  secretary  when  George  Regan 
headed  the  exchange.  LaVern  is  now  an 
executive  secretary  to  the  vice-president  of 
the  Peoria,  111.,  Utilities  Co. 

Harry  Lefholtz,  79,  the  “Dean  of  Filmrow,” 
was  critically  ill  at  Immanuel  Hospital. 
Harry  was  on  the  Row  for  42  years  and  was 


branch  manager  many  of  those  years,  the 
last  18  with  Republic  Pictures.  He  went  to 
the  hospital  late  in  November. 

Howard  Burrus,  exhibitor  at  Crete,  called 
friends  on  the  Row  from  Central  City, 
where  he  is  recuperating  from  a heart  at- 
tack . . . Ray  Hudson,  Fox  custodian,  has 
been  released  from  St.  Joseph’s  Hospital 
after  an  operation. 

Don  Shane,  Variety  Club  chief  barker,  and 
his  crew  met  to  discuss  plans  for  the  year 
. . . Dick  Barkes  of  TOP  Advertising  Co. 
attended  a friend’s  wedding  at  Valentine 
and  ran  into  lots  of  fog  and  freezing  mist 
. . . Erma  DeLand,  United  Artists  booker, 
visited  her  parents  in  Osceola  and  found 
her  dad  has  been  keeping  busy  hunting 
pheasants.  He  is  80  . . . Ed  Cohen,  Columbia 
salesman,  attended  a two-day  meeting  at 
Des  Moines. 

Freezing  mist  did  not  keep  a few  hardy 
exhibitors  from  visiting  the  Row  in  a week 
that  saw  a blanket  of  fog  hang  over  the 
Omaha  area  for  118  hour's  before  lifting. 
Among  the  visitors  were  Nebraskans 
Charles  Thoene,  Lyons;  Sid  Metcalf, 
Nebraska  City,  and  Art  Sunde,  Papillion; 
lowans  S.  J.  Backer,  Harlan;  A1  Haals, 
Harlan,  and  Byron  Hopkins,  Glenwood  and 
Villisca. 

20lh-Fox  Preparing 
To  Close  in  Omaha 

OMAHA — Frank  Larson,  20th  Centui'y- 
Fox  exchange  manager,  said  plans  are  go- 
ing forward  to  close  the  Omaha  office  this 
month.  C.  A.  Hill,  New  York,  manager  of 
branch  operations,  was  in  town  to  work  out 
details  with  Larson.  Lease  on  the  quarters 
is  said  to  be  up  January  31. 

Also  closing  will  be  the  Fox  screening 
room,  which  has  been  used  by  all  companies 
on  the  Row  for  many  years. 
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Harold  Struve  Featured 
As  'Man  on  the  Go' 

OMAHA  — Harold  Struve,  extensive 
owner  and  operator  of  conventional  and 
drive-in  theatres  and  bowling  alleys  in 
south-central  Nebraska  and  north-central 
Kansas,  was  given  a salute  by  the  Hebron 
Journal-Register  in  a top  front-page  fea- 
ture story  as  “Man  on  the  Go.”  The  paper 
praised  him  as  “a  good  citizen  and  asset  to 
our  community”  and  said,  “Thanks  to  Har- 
old Struve,  Hebron  has  the  finest  theatre 
in  this  section  of  Nebraska  and  Kansas.” 

The  Majestic  Theatre  was  completely  re- 
built after  being  ravaged  by  a tornado  in 
1953  and  was  the  first  in  that  area  to  have 
widescreen  movies. 

Struve  started  in  the  film  business  in 
1949  when  he  bought  the  Deshler  Theatre 
in  his  home  town.  He  added  the  Majestic 
at  Hebron  in  1951  and  the  Tower  Drive-In 
at  Holdrege  in  1953.  That  same  year  he 
built  the  Oregon  Trail  Drive-In  at  Hebron. 

In  1955  he  purchased  the  Ci'est  Drive-In 
at  Beatrice  and  built  the  Deshler  swimming 
pool.  He  closed  the  Deshler  Theatre  in 
1958  “because  of  television  competition” 
and  the  next  year  he  started  adding  bowl- 


ing lanes  to  his  entei-prises,  including  those 
at  Hebron  and  Fairbury,  Neb.,  and  Con- 
cordia, Belleville  and  Mankato,  Kas. 

Grandson  of  one  of  the  founding  fathers 
of  Deshler,  he  started  his  business  career 
after  World  War  II  practically  from 
scratch.  He  was  vice-president  of  the  lowa- 
Nebraska  Theatre  Owners  Ass’n  for  a num- 
ber of  years  and  presently  is  regional  vice- 
president  of  the  Nebraska  Bowling  Pro- 
prietors. He  is  past  county  commander  of 
the  American  Legion  and  a large  part  of 
his  tremendous  energy  has  gone  into  civic 
service. 


DES  MOINES 


Quests  at  Buck  Manbeck’s  party  rang  in 
the  New  Year  viewing  clips  from  old 
films.  Manbeck,  who  boasts  a screening 
room  at  his  home,  has  more  than  40  fea- 
ture films,  plus  a hundred  or  more  shorts 
in  his  private  film  library. 

Dave  Gald,  20th  Century-Fox  manager, 
returned  from  a branch  managers  meet- 
ing in  St.  Louis  and  reports  that  Seymour 
Poe,  vice-president  in  charge  of  distribu- 
tion, had  very  encouraging  words  concern- 
ing the  future  of  20th  Century-Fox.  Ac- 
cording to  Gold,  aims  of  the  firm  were  out- 
lined and  it  was  predicted  that  in  a very 
short  time  20th  Century-Fox  will  reach  new 
heights. 

So  far,  winter  has  been  kind  to  year- 
round  drive-in  exhibitors  in  the  central 
Iowa  area.  By  January  1 of  last  year, 
Lloyd  Hirstine’s  Capitol  had  succumbed 
to  the  snow  and  the  Pioneer  at  Des  Moines 
was  doing  its  best  to  level  the  drifts.  So 
far,  it’s  been  a mild  winter.  But  there  are 
always  January,  February,  March  and 
sometimes,  April. 

Warner  Bros,  manager  Joe  Young  and 
his  wife  vacationed  through  the  holidays 
in  Dallas,  Tex.  . . . Paramount’s  Nebraska 
booker  Ken  Bishard  vacationed  at  home 
. . . Diane  Grzanich,  Warners  contract 
clerk  biller,  attended  her  sister’s  wedding 
in  Illinois  . . . Erwin  Arndt,  operator  at 
Dick  Davis’  Pioneer,  hopes  to  be  back  on 
the  job  in  February.  Ai'ndt  suffered  a 
heart  attack  several  weeks  ago. 

With  indoor  ice  rinks  showing  movies  to 
attract  patrons  during  their  slow  summer 
season,  surely  some  drive-in  exhibitors 
have  tried  flooding  an  overflow  or  play- 
ground area  to  attract  the  Hans  Brinkers 
to  the  Silver  Screen.  And  just  think,  the 
only  place  those  drive-in  skaters  would 
have  to  “warm  up”  would  be  in  the  con- 
cessions building,  where  by  coincidence, 
there  is  for  sale  tempting  hot  chocolate, 
chili,  etc. 

Fewer  exhibitors  were  in  dm'ing  the  slow 
holiday  period.  Among  those  on  the  Row: 
Glenn  Lambert,  Monticello;  M.  L.  Long, 
Lansing;  Cecil  Waller,  Ida  Grove;  Bob 
Hutte,  Leon,  and  Carl  Schwanebeck,  Knox- 
ville ...  A flu  bug  has  been  menacing  the 
Des  Moines  populace.  At  United  Artists, 
Dorothy  Pobst  and  Mary  Lou  O’Neal  were 
stricken. 


Deborah  Kerr,  John  Mills  and  his  daugh- 
ter, Hayley  Mills,  will  head  the  cast  of  “The 
Chalk  Garden,”  to  be  filmed  for  Universal 
in  England. 
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^he  weather  was  warm  and  fair  and  so 
was  the  movie  business  in  the  MUl  City 
this  week.  Temperatures  were  in  the  mid- 
40s,  and,  instead  of  snowing  in  om'  January 
heart  of  winter,  it  rained  like  springtime 
now  and  then.  Boxoffice  grosses,  like  tem- 
peratures, remained  above  noimal,  and 
should  this  highly  unseasonable  weather 
continue,  moviegoers  may  have  to  start  de- 
manding air  conditioning  to  cool  them- 
selves off  from  the  blistering  hot  Minne- 
sota winter.  It  was  colder  than  this  last 
July. 

Outstate  Filmrow  visitors  this  tropical 
week  were  Bert  Cline,  Jamestown,  N.D.; 
Meredith  Themer,  Olivia;  George  Jonkowski, 
New  Prague,  and  Mrs.  Bernard  Larkin, 
Medeha  . . . John  Malmberg,  booker  at  Uni- 
versal, has  left  that  company  and  gone 
into  the  tavern  business  for  himself.  No 
replacement  has  yet  been  found. 

“Billy  Rose’s  Jumbo,”  which  opened  dis- 
appointingly at  90  per  cent  last  week  at  the 
State  Theatre,  was  given  a real  shot  in  the 
arm  by  Tribune  entertainment  columnist 
Will  Jones,  who  called  it  “one  of  the  four 
or  five  best  musicals  ever  made.”  Grosses 
rose  to  120  per  cent  for  its  second  week, 
thanks  largely,  perhaps,  to  Jones’  column, 
which  repeatedly  compared  the  picture 
favorably  to  “West  Side  Story.”  “Jumbo”  is  a 
Doris  Day  circus  film,  and  c-i-r-c-u-s  has 
spelled  empty  theatres  here  since  Cecil  B. 
DeMille’s  “The  Greatest  Show  on  Earth.” 

While  returning  home  for  the  holidays, 
your  reporter  found  that  the  hometown 
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Warren  Theatre,  Warren,  had  closed  its 
doors  for  the  winter  to  save  a heating  bill 
for  November-December-January.  The  the- 
atre will  reopen  in  the  spring. 

Continuing  in  the  autobiographical  vein 
for  a moment,  fresh  reports  are  again  cir- 
culating that  the  donnant-since-October 
Minneapolis  Daily  Herald,  a competition 
newspaper  to  the  Star  and  Tribune,  will 
blossom  again  this  month,  or  in  February. 
I,  for  one,  hope  so  because  this  will  mean  I 
can  go  back  to  my  old  job  of  movie  review- 
ing for  that  paper.  Since  it  used  to  be  the 
Herald’s  policy  to  run  a movie  review  a day 
(long  reviews,  too) , it  shouldn’t  hurt  the 
business  any  either. 

Since  Lyric  Theatre  Manager  Bob  Thill’s 
epic  promotional  stimt  of  showing  “The 
Lion”  to  an  actual  Como  Zoo  hon,  Wedgely 
Todd,  this  area’s  Number  One  Movie  Fan, 
has  been  chortling  to  himself  about  what 
scheme  Bob  will  come  up  with  for  the 
Lyric’s  next  picture,  “Escape  From  East 
Berlin.”  Wedgely  is  afraid  Bob  may  start 
digging  and  shoring  across  Eighth  street 
toward  the  State  Theatre,  another  Minne- 
sota Amusement  unit,  where  the  featured 
film  will  be  yet  another  escape-by-tunnel 
story,  “The  Password  Is  Courage.” 

Mill  City  moviegoers  were  kept  busy  in 
local  theatre  lobbies  last  week  picking  up 
the  third  issue  of  Movie  Guide  and  regis- 
tering themselves,  their  wives,  or  their  girl 
friends  for  the  “Gidget  Goes  to  Rome” 
contest.  Perhaps  the  next  Gidget  may  be  a 
Minneapolitan  since,  in  the  last  such  na- 
tionwide search  this  reporter  can  remem- 
ber, Otto  Preminger  picked  a Mai'shall- 
town,  Iowa,  girl,  Jean  Seberg,  as  his  St. 
Joan.  Could  be  that  this  is  a lucky  area. 


MILWAUKEE 

publicist  Louis  Orlove  made  two  announce- 
ments. First,  he  said  he  was  home  from 
the  hospital  after  having  been  pronounced 
“in  the  pink,”  after  a thorough  check-up; 
and  secondly,  “I  received  word  from  Bob 
Ungerfield,  director  of  exploitation  and 
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publicity  for  Universal,  appointing  me  their 
publicist  for  this  area,  the  Milwaukee  and 
Minneapolis  teiTitory.”  He  said  he  expected 
he  would  be  working  under  Ben  Katz’s  su- 
pervision. OiTove  was  publicist  for  MGM 
for  more  than  20  years  and  another  five 
years  with  20th  Century-Fox,  being 
dropped  in  the  retrenchment  program. 

Officials  of  the  Variety  Club  met  at  the 
Milwaukee  Press  Club  January  3 to  com- 
plete arrangements  for  Variety  Club  Week, 
Februai-y  10-16.  On  the  agenda  are;  recog- 
nition in  the  form  of  greetings  in  lights  on 
the  city  hall  tower;  announcements  on  the- 
atre marquees  throughout  the  city;  press 
luncheon  and  installation  of  officers,  along 
with  a few  gimmicks  to  be  announced  later. 
The  committee  sent  out  an  SOS  for  volun- 
teers in  getting  the  thing  off  the  groimd. 

Along  with  a flock  of  offers  Ron  Vander- 
Kelen  has  received,  one  was  for  a screen 
test  in  HoUywood.  “Vandy”  is  a product  of 
Green  Bay  and  his  feat  of  breaking  so 
many  records  during  the  Rose  Bowl  game 
has  made  him  the  “Man  of  the  Year”  in 
these  parts. 

Milwaukeans  have  been  mourning  the 
death  of  Jack  Carson.  His  family  lived  on 
the  east  side  and  Jack  attended  the  Hartford 
Avenue  school,  St.  John’s  Military  Academy 
and  Carleton  College,  Northfield,  Minn.  He 
then  came  back  to  join  his  dad  in  the  in- 
surance business.  ’The  last  time  Jack  was 
in  Milwaukee,  the  Variety  Club  threw  a 
King  for  a Day  luncheon  for  him  and  for 
Bill  Bendix,  who  happened  to  be  here  at  the 
same  time. 

Jerry  Gruenberg  has  opened  an  office  in 
the  Pfister  Hotel  and  is  operating  imder 
the  name  of  Film  Classics,  Inc.  He  spe- 
cializes in  independent  films  and  is  cur- 
rently handling  the  “Carry  On”  series, 
“Tell  Tale  Heart,”  “Night  They  Killed 
Rasputin,”  “Mighty  Crusader”  and  a host 
of  others.  Fifteen  years  ago,  Jerry  started 
out  as  a salesman  for  RKO  at  Minneapolis, 
later  moving  to  Eagle-Lion  and  stayed  on 
when  United  Artists  took  over.  He  came  to 
Milwaukee  in  1952  for  Orto  as  general 
manager  over  the  Oriental  and  Tower  the- 
atres, remaining  when  L.  F.  Gran  acquired 
the  houses.  When  Pindential  bought  out 
some  of  Gran’s  houses,  Jerry  decided  to  go 
into  distribution  and  can  now  be  found  in 
suite  248  at  the  Pfister. 

A “Let’s  Tour  Milwaukee”  group  has  been 
formed  at  the  Shorewood  Opportunity 
School  and  stops  on  the  agenda  are  now 
being  set  up.  Meetings  are  held  every  sec- 
ond and  fourth  Mondays.  An  exhibitor  sug- 
gested that  theatres  be  placed  on  the  pro- 
gram. Any  one  interested  may  call  Miss 
Virginia  Colisimo,  in  charge  of  the  group; 
WO  2-4800. 

Newly  elected  sheriff  of  Milwaukee 
County  “Mike“  Wolke  held  “open  house” 
for  his  campaign  committee  and  well  wish- 
ers at  12;  01  a.m.  JanuaiT  7,  when  he  of- 
ficially took  over  the  duties  of  his  office. 
A number  of  representatives  from  the  mo- 
tion picture  industry  were  present  at  the 
festivities  which  were  held  in  the  sheriff’s 
office  in  the  Safety  building.  “Mike”  has 
already  acknowledged  the  assistance  he  re- 
ceived from  the  industiT  during  his  cam- 
paign for  election  and  has  promised  some 
real  cooperation  in  the  years  to  come.  (He’s 
Variety  Club  timber.) 
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THE  GUIDE  TOi^BETTER  BOOKING  AND  B U S I N E S S - B U I L D I N G 


The  winner  of  a radio-sponsored  contest  to  recruit  the  most  girls  to  attend  a midnight  showing  of  "Girls! 
Girls!  Girls!"  poses  in  front  of  the  Plaza  Theatre  in  El  Paso  with  20  of  the  30  girls  he  brought  along. 

Girls!'  Radio  Contest;  Man  Escorts 
30  to  Midnight  Showing  for  Prize 


Broad  Tieup  Arranged 
For  'A  New  Kind  of  Love' 

An  extensive  glamor  tieup  has  been  made 
by  Paramount  with  more  than  two  dozen 
large  firms  to  promote  “A  New  Kind  of 
Love.”  Typical  of  the  leading  firms  in- 
cluded are  Elizabeth  Arden,  cosmetics; 
Lanvin,  perfumes:  SAS  Airlines;  Mumm’s 
champagne:  Saks  Fifth  Avenue;  Orrbachs, 
Korvette,  Bergdorf-Goodman,  Dior,  shoes 
and  stockings;  Lord  & Taylor,  Schiaparelli, 
lingerie;  Park  Lane,  handbags:  Mr.  John, 
hats;  MaximiUan  Furs,  and  three  Paris 
firms — Christian  Dior,  Cardin  and  Lanvin 
Castilli. 

The  tieup  is  based  on  the  fact  that 
Joanne  Woodward,  the  central  character, 
plays  a noted  fashion  figure.  Paul  Newman 
is  a newspapei’man. 


Texas  Interstate  Rates 
'Money'  TV  Trailers  High 

Following  a home  office  screening  of  the 
television  trailers  for  "It’s  Only  Money,” 
Interstate  Theatres,  Dallas,  Tex.,  has  ad- 
vised its  managerial  staff  to  make  the 
widest  possible  use  of  the  trailers. 

“There  were  more  laughs  in  the  TV  spots 
than  in  many  a comedy  feature  picture,” 
Francis  Barr,  publicity  director,  told  In- 
terstate managers.  “Schedule  these  spots 
on  your  local  TV  stations  at  the  right  times 
and  you  will  break  by  far  the  boxoffice 
record  of  any  previous  Jerry  Lewis  picture.” 

The  first  one-minute  TV  trailer  is  of  the 
stop-action  type,  which  highlights  the  key 
laugh  sequences  in  “It’s  Only  Money.”  A 
second  one-minute  trailer  is  of  the  boy- 
meets-girl  variety. 


Hunt  a New  Gidget 

A nationwide  program  has  been  em- 
barked upon  by  Columbia  Pictures  to  aid 
in  the  talent  hunt  for  a girl  to  appear  as 
“Gidget”  in  the  forthcoming  “Gidget  Goes 
to  Rome,”  Jerry  Bresler  production.  Im- 
plementing the  campaign  in  the  southern 
California  area  will  be  the  placing  of  75 
special  35mm  color  trailers  in  as  many 
southland  theatres.  This  special  trailer, 
which  requests  possible  “Gidgets”  to  con- 
tact producer  Jerry  Bresler  at  Columbia’s 
Hollywood  studio,  depicts  previous  “Gid- 
gets” Sandra  Dee  and  Deborah  Walley. 


Big  ‘Barabbas'  Float 
A 41 -foot-high  float  for  “Barabbas,” 
which  opened  its  Los  Angeles-wide  run  De- 
cember 21,  was  seen  by  more  than  1,205,- 
000  people.  'The  float,  depicting  highlights 
of  the  film,  including  a ten-foot  revolving 
figure  of  Barabbas  and  Rome  burning, 
carried  side  and  back  signs  with  the  title 
and  opening  date. 


Pictured  here  are  20  of  the  30  girls 
present  on  Saturday  evening  following  the 
opening  of  “Girls!  Girls!  Girls!”  at  the 
Plaza  TTieatre  in  El  Paso,  Tex.  Efren  Beard, 
center,  was  the  top  winner  in  a contest 
sponsored  by  the  Plaza  men’s  shop  and 
radio  station  KELP.  A complete  “man’s 
ensemble”  went  to  the  male  who  recruited 
the  largest  number  of  girls  to  attend  the 
Saturday  night  show  with  him.  The  girls 
were  admitted  free  as  guests  of  Bill 
Chambers,  Plaza  manager.  The  man’s 
ensemble  was  valued  at  $250. 

Gus  Figuera,  RCA  representative  from 
Dallas,  donated  ten  Elvis  Presley  albums, 
plus  50  singles,  as  other  prizes. 

Some  of  the  girls  in  the  picture  are  hold- 
ing Elvis  Presley  1963  calendars,  and  others 
have  the  “Girls!”  albums. 

KELP  radio  station  salesmen  Rudy  Perea 
and  Dick  Amundson  arranged  a three -day 
series  of  one-minute  teaser  spots  to  kick 
off  the  contest,  ten  spots  daily.  These 
spots  stated,  “Girls  . . . Girls  . . . Girls  . . . 
You  may  win  a wardrobe,  etc.”  Immedi- 
ately after  this,  KELP  began  new  series, 
these  consisting  of  15  spots  daily  for  nine 
days,  giving  the  contest  rules  in  detail. 

A KELP  dee  jay  selected  the  winner. 

A large  standee  was  placed  in  the  lobby 
of  the  Plaza,  later  removed  to  the  window 
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of  the  Plaza  men’s  shop,  which  explained 
the  contest  and  its  rules.  Alongside  the 
standee,  the  owner  of  the  store  displayed 
a sample  wardrobe  of  the  outfit  given  away 
to  the  winner. 

KELP  dee  jays  invited  the  public  to  drop 
by  the  men’s  shop  and  meet  them  as  they 
handed  out  Elvis  Presley’s  1963  calendars. 
A total  of  2,000  were  easily  distributed 
within  a short  time. 


'Mockingbird'  on  Air 

Universal  made  extensive  use  of  radio 
and  special  screenings,  in  addition  to  its 
heavy  newspaper  advertising  campaign, 
for  opinion-making  groups  to  aid  the 
Christmas  opening  of  “To  Kill  a Mocking- 
bird” at  the  Fox  Wilshire  Theatre  in  Los 
Angeles.  Nine  radio  stations  were  used  for 
spot  saturation,  with  five  special  screen- 
ings arranged  for  important  personages  to 
augment  regular  press  previews. 


Downtown  'Thumb'  Shows 

The  Downtown  Merchants  Ass’n  of 
Indianapolis  sponsored  a parade,  and  free 
showing  of  “Tom  Thumb”  at  four  down- 
town theatres — Keith’s,  Loew’s,  the  Circle 
and  the  Lyric — to  usher  in  the  Christmas 
shopping  season  at  mid-November. 
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Taras  Bulba'  Ad  Spread  in  BOXOFFICE  Used  in  Impressive  Lobby 


Impressive  promotion  for  “Taras 
Bulba”  reached  all  patrons  and  passers- 
by  at  the  Odeon  flagship  Carlton  Thea- 
tre in  Toronto,  Ont.,  for  nearly  two 
months  in  advance  of  the  Christmas 
opening  of  the  adventure  drama. 
Starting  the  first  of  November,  Vic 
Nowe,  manager,  put  up  large  lobby 
standees,  blowup  lobby  displays  and  24- 
sheet  windows,  heralding  the  holiday 
attraction. 


At  left,  is  a spectacular  15-foot  dis- 
play which  reached  right  to  the  ceiling 
in  the  front  main  lobby.  It  featured  24- 
sheet  cutouts  on  brilliant  background 
paper,  with  huge  lettering,  all  sur- 
rounded by  Christmas  lights. 

Center  shows  a 20-foot  Christmas 
tree  in  the  main  lobby,  with  a display 
featuring  a portrait  30x40  blowup  of 
Tony  Curtis  and  Christine  Kaufmann. 

Right : An  exclusive  eight-foot  standee 


features  as  a centerpiece  the  gloss  color 
insert  spread  on  the  film  taken  from 
Boxoffice  magazine,  surrounded  by 
tearsheet  pages  from  Life,  Show, 
Canadian  Weekly  and  Weekend  Tele- 
gram, all  mounted  on  colorful  back- 
ground material. 

“Tlie  Boxoffice  spread  is  an  excellent 
piece  of  advertising  material  for  ‘Taras 
Bulba,’  and  I hope  every  exhibitor  takes 
full  advantage  of  it,”  Nowe  comments. 


n- 

k. 


New  Dance  Is  Handle 
For  Toreadors'  Push 

“Waltz  of  the  Toreadors,”  the  English- 
made  Peter  Sellers  comedy,  inspired  a 
dance  in  Los  Angeles.  E.  D.  Harris,  Herbert 
Rosener  Theatres  publicist,  and  Cecil 
Cameron,  manager  of  the  Music  Hall  Thea- 
tre at  Beverly  Hills  worked  with  the 
Arthur  Murray  dancing  schools  for  their 
major  promotion  gimmick. 

All  the  Murray  instructors  were  invited 
to  a screening,  after  which  they  aiTanged 
a new  dance  called  the  waltz  of  the  torea- 
dors. To  introduce  their  creation,  the 
schools  offered  free  lessons  to  all  patrons 
attending  the  Music  Hall  during  the  en- 
gagement of  “Toreadors.” 

Cards,  4x2  V2  inches,  were  distributed  at 
the  theatre.  Copy,  “Two  Lessons  to  Learn 
WALTZ  OF  THE  TOREADORS  . . . Cour- 
tesy of  the  Music  Hall,  etc.”  In  addition, 
all  the  Murray  schools  in  the  city  mailed 
notices  to  their  students  urging  them  to 
see  the  film.  All  schools  had  displays  and 
art  on  the  film,  and  notices  on  the  bulle- 
tin boards. 

Screenings  also  were  arranged  for  press 
folk,  ballroom  people  and  music  magazine 
staffers. 

Says  Product  Shortage 
Calls  for  Added  Appeal 

Oscar  Brotman,  owner  of  the  suburban 
Hillside  Theatre  in  Chicago,  feels  exhibi- 
tors must  provide  added  attractions  for 
their  pa.  rons  vhat  with  available  product 


going  the  rounds  on  a saturation  basis. 

“The  critical  shortage  of  new  product 
makes  it  necessary  to  experiment  with 
added  attractions  to  hypo  business,”  he 
said. 

Brotman  recently  featured  Edwin  L. 
Baron,  a hypnotist,  at  the  Hillside,  and  is 
building  ice-making  facilities  for  a stage 
ice  revue. 


‘Diamond  Head'  Sheraton  Tieup 

Two-color  posters  are  being  put  up  in  all 
Sheraton  hotels  in  a Columbia  tieup  for 
“Diamond  Head.” 


The  man  in  the  beord  is  not  a Chinese  version  of 
Santa  Claus,  nor  is  he  an  undercover  agent  work- 
ing in  disguise.  He  is  Mitch  Kelloff,  operator  of 
the  Uptown  Theatre,  Pueblo,  Colo.,  and  o part  of 
his  staff  attired  in  the  costumes  they  wore  to  at- 
tract attention  to  the  opening  of  "Flower  Drum 
Song." 


Operettas  Bring  Back 
Patrons — on  Crutches 

People  who  haven’t  been  to  see  a motion 
picture  in  years  are  attracted  by  the 
Golden  Operetta  reissues,  a fact  brought 
out  by  the  appearance  of  patrons  in 
wheelchairs  and  on  cratches. 

At  the  Easton  Theatre  in  Grand  Rapids, 
Mich.,  so  many  persons  showed  up  with 
crutches  and  canes  that  the  manager  him- 
self or  an  usher  took  station  at  a side 
entrance-exit  to  let  these  people  come  in 
direct  from  the  back  parking  lots  and  be 
seated  at  once.  The  manager  or  usher 
would  buy  the  admission  tickets  for  them. 

Chatting  with  such  patrons  brought  out 
the  infoimation  that  they  had  not  attended 
a movie  in  years,  but  the  old  operetta 
favorites  brought  them  out — and  married 
sons  and  daughters  often  came  along. 

At  the  Della  Theatre  in  Flint,  Mich.,  two 
wheelchair  patrons  attended  “Rose  Marie,” 
the  first  in  the  Della’s  operetta  series.  The 
second  week  there  were  five  wheelchairs, 
and  by  the  time  the  sixth  operetta  played 
there  were  15  wheelchah  patrons  to  see 
“The  Merry  Widow.”  Most  of  these  said 
they  hadn’t  been  to  a movie  for  10  or  15 
years. 


$800  in  Kiddy  Prizes 

Lester  Pollock  of  Loew’s  in  Rochester, 
N.Y.,  promoted  $800  in  prizes  fi'om  Noah’s 
Ark  stores  for  his  annual  Christmas  car- 
toon prize  show  the  Friday  morning  after 
the  holiday.  There  were  six  bikes  in  the 
array.  Twenty-five  cartoons  were  on  the 
program.  Kids  were  hanging  from  the 
chandeliers. 
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Smart  Booking  Makes  Festive  Weekend 
At  College  Big  One  at  Theatre,  Too 


'Phaedra'  Run  Rates 
High  Gross  at  Austin 

“Phaedra,”  whose  subject  matter  places 
it  in  the  art  class,  was  booked  for  one  week 
at  the  Texas  Theatre  in  Austin,  but  it 
played  for  three  weeks  and  became  the 
theatre’s  best  grosser  of  1962,  Jack  Dodgin 
reports. 

The  Texas  is  advertised  as  a “fine  arts” 
theatre.  Dodgin  says  he  has  had  very  good 
luck  and  “loads  of  fun”  promoting  these 
art-type  pictures. 

For  “Phaedra,”  he  got  lots  of  publicity 
with  a screening  for  newspaper,  radio  aiid 
TV  folk  and  Texas  U.  art  department 
members.  On  the  night  before  opening, 
“Phaedi'a”  was  sneaked,  which  really  got 
the  talk  going. 

Trans-Texas  Theatres,  which  operates 
the  Texas,  has  a “Movie  Back  Guarantee 
Pass”  available  in  all  its  theatres  to  per- 
sons who  don’t  like  what  they  see.  Dodgin 
says  he  didn’t  give  one  single  pass  out  dur- 
ing the  three-week  run  of  “Phaedra.” 


Downtown  Theatre  Aids 
Council;  Good  Business 

It’s  good  business  to  extend  cooperation 
to  community  groups,  even  downtown.  This 
was  proven  recently  by  the  downtown 
Telenews  Theatre,  where  some  100  mem- 
bers of  the  Greater  Detroit  Motion  Picture 
Council  met.  A light  luncheon  was  served 
by  Fred  Sweet,  managing  director,  in  the 
I’adio  lounge. 

At  the  designated  time,  the  regular  show 
was  stopped,  and  Sweet  took  the  stage  to 
welcome  the  council  guests  and  explain  the 
nature  of  the  council  to  the  audience.  He 
introduced  the  president,  Mrs.  Earl  Seiel- 
stad,  and  a short  regular  business  meeting 
was  held — probably  the  first  business  ses- 
sion of  any  organization  ever  held  in  the 
middle  of  a regular  motion  picture  show. 
The  regular  patrons  were  then  also  invited 
to  partake  of  the  special  refreshments  in 
the  radio  lounge. 

Sweet  took  the  opportunity  to  speak  of 
coming  attractions  and  announce  the 
Christmas  gift  books  of  theatre  tickets — 
and  a number  of  both  council  members  and 
regular  patrons  bought  them.  Even  more 
rewarding  was  the  decision  of  a council 
member,  Mrs.  Frank  Sandacz  of  the  Denby 
High  School  PTA  Mothers  Club,  to  an- 
nounce coming  attractions  monthly  at  the 
Telenews  in  the  club  bulletin. 


Grave-Diggers  Special 

Carl  Cannon  of  the  Center  Theatre  in 
Weldon,  N.C.,  presented  “Grave-Diggers 
Special,”  consisting  of  Blood  of  Dracula, 
Night  of  the  Blood  Beast,  Headless  Ghost 
and  It  Conquered  the  World,  which  he  ad- 
vertised in  a “Can  You  Take?”  herald. 


125  24-Sheets  for  'Lawrence' 

One  hundred  and  twenty-five  24-sheets 
were  posted  by  Columbia  in  the  Los  Angeles 
ai’ea  for  the  December  21  coast  premiere  of 
“Lawrence  of  Arabia.”  The  spread  in- 
cluded 25  billboards  donated  by  Foster  & 
Kleiser  and  Pacific  Outdoor  for  premiere 
of  the  production,  a benefit  for  the  Women’s 
Guild  for  Free  Care  at  the  Cedars-Sinai 
Hospitals. 


Homer  Jones,  who  owns  the  Rialto  Thea- 
tre and  Alva  Drive-In  at  Alva,  Okla.,  is  an 
enterprising  exhibitor  who  tries  to  take  ad- 
vantage of  every  exploitable  idea  he  can  get 
hold  of. 

When  Northwestern  Oklahoma  State 
College,  which  is  located  in  Alva,  staged 
its  annual  homecoming  celebration  Oc- 
tober 19,  20,  the  attraction  at  the  Rialto 
prior  and  running  through  the  Friday- 
Saturday  college  football  and  alumni  rally 
was  “The  Music  Man.” 

The  homecoming  program  also  included 
an  Oklahoma  regional  high  school  march- 
ing band  contest,  which  drew  some  20 
bands  in  the  city. 

The  program  represented  formidable 
competition,  but  characteristic  of  showman 
Jones,  he  did  not  think  so — he  felt  the  big 
college  doings  was  an  opportunity  for  he 
had  gone  to  special  pains  to  get  “The  Music 
Man”  at  that  time.  In  fact,  the  film  played 
day  and  date  at  popular  prices  with  its 
showing  at  the  Midwest  Theatre  in  Okla- 
homa City,  about  150  miles  away. 

There  were  other  activities  during  the 
two-day  celebration,  including  a Saturday 
night  show  in  the  college  auditorium  head- 
lining Count  Basie  and  his  orchestra  and 
afterward  a big  dance.  Needless  to  say,  the 
big  auditorium  was  packed. 

But  the  Rialto  Theatre  also  was  packed. 
First  Jones  had  previously  written  to  the 
directors  of  the  20  bands  competing  in  the 
regional  contest  informing  them  of  “The 
Music  Man’”  showing  and  asked  that  word 
be  passed  along  to  the  young  band 
members. 

The  bands  paraded  Saturday  morning. 
Later  many  of  the  band  members  went  to 
see  “The  Music  Man,”  preferring  it  to  the 
Saturday  afternoon  football  game  between 
Northwestern  State  College  and  Central 
State  of  Edmond,  Okla. 

For  an  ad  to  impress  the  town,  Jones 
used  a reproduction  of  a section  of  the  front 
cover  of  the  October  8 issue  of  Boxoffice, 


Splendid  Screen  Fare 

“We  hate  to  mention  this  for  fear  of 
those  who  will  say  we  are  simply  prejudiced 
in  favor  of  movies,  but  some  of  the  films 
around  lately  are  so  good  we  could  almost 
shed  tears  for  those  who  may  miss  them,” 
said  Jean  Walrath  in  her  column  on  the 
theatre  page  in  the  Rochester  (N.Y.)  Demo- 
crat and  Chronicle  . . . “We’ve  heard 
speculation,  and  joined  it,  that  a new  age 
of  comedy  may  be  approaching.  Suddenly 
the  screen  writers  seem  to  have  found  the 
magic  which  was  lost  for  a few  years.” 


TV  Featurette  for  'Arabia' 

Featurettes  made  for  motion  picture  pro- 
motional puiTJOses  were  telecast  on  station 
KHJ-'TV  at  Los  Angeles,  showing  two  be- 
hind-the-scenes subjects  filmed  for  “Law- 
rence of  Arabia.”  The  specially-made 
color  featurettes,  titled  “Wind,  Sand  and 
Stars”  and  “Romance  of  Arabia,”  were 
shown  for  ten  days  prior  to  opening  of  the 
picture  at  the  Beverly  Hills  ’Theatre. 


Reproduced  above  is  a port  of  the  front  cover  of  the 
October  8 issue  of  BOXOFFICE,  which  Homer  Jones 
used  in  a four-column  ad  in  the  Alva,  Okla.,  Review- 
Courier.  Copy  was  confined  to  "SPECIAL  HOME- 
COMING ATTRACTION  ...  By  Permission  of 
Warner  Bros,  for  Special  Engagement  Only,"  plus 
playdate,  showtime,  etc.,  information. 

which  listed  the  three  top  hits  of  the  sum- 
mer quarter,  the  No.  1 being  “The  Music 
Man”  with  a percentage  of  271.  Jones  re- 
produced the  part  about  “The  Music 
Man”  and  used  it  in  a four-column  ad  in 
the  Alva  Review  Courier  which  came  out 
just  two  days  before  opening. 

This  helped  start  word-of-mouth  about 
town. 

Jones  vouches  for  the  fact  that  Box- 
office  is  widely  read.  An  article  in  the 
Showmandiser  section  of  the  magazine  re- 
lates that  he  is  using  the  small  Movies 
Today  monthly  magazine  in  helping  to  pro- 
mote his  theatre  business.  Letters  were  re- 
ceived from  all  over  the  coimtry  by  Jones 
asking  how  he  did  it  . . . that  they  had 
never  heard  of  the  Movies  Today  miniature 
magazine.  Jones  was  ready  and  willing  to 
give  them  the  information,  and  also  sent 
them  copies  of  the  ones  he  was  putting 
with  his  monthly  calendar  stapled  in  the 
middle. 


Operetta  Series  Ducats 
Sold  as  Christmas  Gifts 

The  Colony  Theatre,  de  luxe  neighbor- 
hood house,  promoted  its  second  series  of 
six  world-famed  Golden  Operettas  from 
MGM  as  an  unusual  Christmas  gift  sugges- 
tion “for  those  who  love  great  music!”  The 
theatre  distributed  handbills  in  the  lobby, 
in  nearby  stores  and  supermarkets,  giving 
the  dates  of  each  attraction — on  six  suc- 
cessive Thursdays,  beginning  January  8 — 
and  offering  tickets  at  $1.25  for  a single 
performance,  or  $6  for  the  entire  series,  a 
savings  of  $1.50.  The  series  ticket  was 
featured  as  the  “unusual  Christmas  gift.” 

Each  of  the  films  was  preceded  by  a 
half-hour  organ  recital. 


Three  Stooges  With  Santa 

Doug  Speakerman  presented  a Three 
Stooges  Jamboree  at  the  Hiland  Theatre 
in  Albuquerque,  N.M.,  the  morning  before 
Christmas,  with  Santa  Claus  in  the  lobby 
greeting  the  kiddies. 
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CITATION  WINNERS  FOR  NOVEMBER-DECEMBER  '62 

L.  E.  Forester,  Dallas,  Tex.,  advertising  director  for  Frontier  Theatres.  Boxoffice 
cites  this  sho\vman  for  initiative  and  original  thinking,  displayed  in  his  Bulletin 
to  Managers  on  selling  pictures  with  complicated  themes. 

• 

Howard  Coddixgton,  operator  of  the  Cinema  Theatre  in  the  resort  town  of  Elk  Rapids, 
Mich.  Cited  for  vigor  in  off-season  promotion. 

• 

Don  Horton,  owner  of  the  Strand  Theatre  in  Newton,  Iowa.  Recognition  is  extended 
to  this  small-city  exhibitor  for  his  Sunday  evening  “coffees,”  held  in  the  lobby  with 
a different  couple  chosen  as  host  and  hostess  each  time. 

• 

B.  Ian  Cr.\ig,  manager  of  the  Odeon  Theatre,  Cardiff  Wales.  For  his  standout  lobby 
exhibition  of  twist  and  jive,  which  he  arranged  at  a press  preview  of  “It’s  Trad, 
Dad”  and  “Ring-A-Ding  Rhythm,”  headlining  the  local  twist  champion. 


Floyd  and  Annabelle  Ironside,  owners  of  the  Ironside  Theatre,  Chelsea,  Okla. 
Boxoffice  honors  this  business  couple  who  make  friends  for  themselves,  and 
the  motion  picture  industry,  by  operating  their  theatre  primarily  for  the  young 
people  of  the  community. 

Henry  Sommers,  Durwood  Theatres  manager,  Leavenworth,  Kas.  In  true  showman- 
ship tradition,  he  added  a bit  of  excitement  and  novelty  to  a Saturday  morning 
program  by  billing  a “Frankenstein  in  Person”  stage  skit,  and  filled  bis  theatre. 

• 

.\l  Bogatch,  manager  of  the  Lido,  new  art  theatre  at  Los  Angeles.  For  his  thorough 
campaign  on  “Divorce — Italian  Style.” 

• 

A.  R.  Stark,  manager  of  the  Englewood  Theatre  at  Independence,  Mo.  For  originality 
in  arranging  an  hour-long  tape  consisting  of  music  from  “The  Music  Man,”  inter- 
spersed w'ith  his  own  voice  plugging  the  film  and  thank-yous  to  cooperating 
merchants. 

Charles  Stokes,  manager  of  the  Plaza  Theatre  at  Patchogue  on  Long  Island,  N.  Y. 
This  several-times  Citation  of  Honor  winner  adds  another  one  for  his  campaigns 
on  “A  Taste  of  Honey”  and  “The  Miracle  Worker.” 

• 

Cliff  Knoll,  manager  of  the  State,  Sioux  Falls,  S.D.  For  excellent  use  of  local  radio 
station’s  mobile  Big  Mike  in  behalf  of  “The  Music  Man.” 


Dollar  Bills  Make 
News  for  'Money' 

On  opening  day  of  “It’s  Only  Money” 
at  the  RKO  Golden  Gate  Theatre  in  San 
Francisco,  publicist  Bill  Miller  dressed  up 
as  Santa  Claus  and  proceeded  down  Mar- 
ket street  offering  real  dollar  bills  to  many 
people  he  met. 

Mixed  with  100  one-dollar  bills  was 
“Jerry  Lewis  Funny  Money,”  and  around 
his  belt  were  many  bogus  bills  which  the 
children  quickly  snatched. 

As  for  the  real  money  some  people  were 
skeptical,  others  overly  eager.  When  asked, 
“Will  you  accept  a dollar  bill  from  Santa?” 
one  woman  wanted  to  know  what  the  gim- 
mick was  and  what  she  must  do  to  receive 
the  bill.  After  convincing  her  to  take  the 
dollar,  she  then  examined  it,  still  not  be- 
lieving that  it  was  real. 

The  stunt  was  covered  by  two  daily 
papers,  which  ran  stories  with  photos,  and 
by  three  TV  stations  which  used  films  of 
the  giveaway  five  times  on  news  telecasts. 


Funny  Money  in  Balloons 

Balloons  released  over  one  million  dol- 
lars worth  of  “fimny  money”  over  Para- 
mount’s Hollywood  studios  as  a major  pro- 
motion for  “It’s  Only  Money,”  which 
opened  in  the  greater  Los  Angeles  area  De- 
cember 19.  A number  of  the  5,000  balloons 
had  inside  them  a make-believe  $1,000  bill, 
each  of  which  is  redeemable  at  any  Fox 
West  Coast  Theatre  for  an  admission  to 
see  the  picture. 


Radio  Deal  for  'Money' 

Approximately  20,000  pieces  of  “Funny 
Money”  were  distributed  throughout  Al- 
buquerque, for  the  opening  of  “It’s  Only 
Money”  at  the  State  Theatre,  by  girls  fur- 
nished by  radio  station  KVOD.  ’The  gim- 
mick was  a tune-identification  contest,  in 
which  KVOD  offered  prizes  to  holders  of 
the  “funny  money”  for  identifying  popular 
melodies  being  broadcast. 


“Keeper  of  Promises,”  made  in  Brazil,  was 
one  of  the  films  shown  at  the  San  Francisco 
Film  Festival. 


American  Legion  helps  put  punch  in  lobby  display  at 
Jefferson,  Iowa. 


Punch  in  Small  Cily 
For  'We'll  Bury  You' 

“ ‘We’ll  Bury  You!’  is  a picture  that  takes 
plenty  of  exploitation — if  you  don’t  have 
it,  you’re  dead,”  writes  J.  Louis  “Doc” 
Smith,  manager  of  the  Iowa  ’Theatre  in 
Jefferson,  Iowa,  for  the  Pioneer  circuit. 

Smith  concentrated  on  the  local  Ameri- 
can Legion  and  displays  at  the  theatre  to 
add  punch  to  his  exploitation.  Glen  Um- 
baugh,  commander,  moved  in  with  flags, 
guns,  a manikin  in  uniform,  etc.,  and  ar- 
ranged  an  eye-catcher  display  in  the  lobby. 
Harold  Cadd,  service  officer,  did  the  sign- 
painting, while  showman  Smith  himself 
turned  “bricklayer”  and  built  a facsimile  of 
the  Berlin  wall  with  plywood  and  brick- 
design  paper  (see  accompanying  photo) . 

At  the  other  end  of  the  lobby,  all  the  post 
flags  from  the  Jefferson  district  were  dis- 
played, near  which  was  a table  and  display 
boards  loaded  with  literatiu'e  exposing 
Communism,  along  with  a piece  of  the 
barbwire  from  the  Wall  of  Shame  in 
Berlin. 

Commander  Umbaugh  also  sent  out 
about  300  mimeographed  letters  to  mem- 
bers of  the  local  and  neighboring  Legion 
posts,  emphasizing  the  menace  of  Com- 
munism and  urging  attendance  at  “We’ll 
Bury  You!” 


Map  on  Parking  Places 

A map  showing  the  location  of  all  park- 
ing areas  in  the  vicinity  of  the  Plaza  The- 
atre in  Patchogue,  Long  Island,  N.Y.,  was 
mailed  to  approximately  1,500  persons  on  a 
mailing  list,  and  handed  out  to  patrons  at 
the  theatre.  The  Plaza  is  adjacent  to  a new 
proposed  shopping  center,  but  work  on  the 
project  has  been  stopped  for  some  reason. 


Potato  Chips  at  Matinee 

Lockwood  & Gordon’s  suburban  Central, 
Lenox  and  Lyric  theatres  tied  up  with  a 
potato  chip  distributor  for  free  potato 
chips  at  a special  Saturday  matinee  car- 
toon show. 
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++ 

44 

10+ 

2662  ©Huns,  The  (85)  Spectacle  PIP 

9-  3-62 

1+1- 

2685©Hunza  (60)  Documentary  Int’l  Film  Ent. 

11-26-62 

+ 

1+ 

2636©!  Like  Money  (81)  © Com . 20th-Fox 
2673  1 Spit  on  Your  Grave  (100) 

6-  4-62 

A3 

+ 

+ 

-H- 

+ 

+ 

6+ 

Melodrama  (Eng-dubbed)  . . . Audubon 

10-15-62 

+ 

1+ 

2668©!  Thank  a Fool  (100)  © Drama.  MGM 

9-24-62 

A3 

+ 

+ 

it 

+ 

+ 

6+2- 

2661  ©If  a Man  Answers  (102)  Com  Univ 
2694 ©In  Search  of  the  Castaways 

9-  3-62 

A3 

+ 

— 

++ 

+ 

+ 

— 

7+2- 

(100)  Adventure  BV 

12-24-62 

A1 

+ 

+f 

+ 

+ 

H 

7+ 

2635  Incident  in  an  Alley  (83)  Drama.  . . UA 

6-  4-62 

A2 

zt 

3+3- 

2626  Information  Received  (77)  Drama  Univ 

4-30-62 

A3 

+ 

+ 

+ 

+ 

5+1- 

2638  Interns,  The  (120)  Col 

2661  Invasion  of  the  Animal  People 

6-11-62 

A3 

-+ 

— 

+ 

-H- 

H- 

+ 

8+1- 

(55)  Science-Fiction ADP-SR 

9-  3-62 

it 

1+1- 

2651  Invasion  of  the  Star  Creatures 

(81)  Science-Fictioni  Comedy  ..AlP 

7-30-62 

A1 

1+1- 

2644  ©It  Happened  in  Athens  (92) 

©Comedy-Drama  20th-Fox 

7-  2-62 

B 

+ 

— 

+ 

+ 

5+3- 

2685  It’s  Only  Money  (84)  Comedy  ...  Para 
2645  ©Jack  the  Giant  Killer  (94) 

11-26-62 

A1 

++ 

+f 

44 

+ 

8+1- 

Adventure- Fantasy UA 

7-  9-62 

A1 

+ 

tt 

44 

6+1- 

2692  ©Joseph  and  His  Brethren 

(103)  Biblical  Drama  ...Colorama 

12-17-62 

A1 

± 

+ 

3+2— 

2691  Juke  Box  Racket  (61)  Cr  Dr.  . Brenner  12-17-62 

1+1- 

— K — 

2684  Kamikaze  (89)  Documentary ..  Brigadier 

11-19-62 

+ 

+ 

+ 

3+ 

2652©Kid  Galahad  (95)  Com-Dr/Songs . . UA 

7-30-62 

A2 

++ 

+ 

++ 

+ 

+ 

7+ 

2691  Kill  or  Cure  (87)  Comedy MGM 

12-17-62 

A1 

± 

+ 

— 

+ 

+ 

5+3- 

2672  Kind  of  Loving,  A (112)  Drama  Govn’r 

10-  8-62 

B 

++ 

++ 

+ 

44 

+ 

8+ 

2627  ©Lad:  a Dog  (98)  Drama  WB 

2631  ©Last  of  the  Vikings  (102) 

5-  7-62 

A1 

++ 

+ 

± 

+ 

+ 

6+1- 

Dyaliscope,  Adventure  ....Medallion 

5-21-62 

+ 

+ 

3+1- 

2679  ©Legend  of  Lobo,  The  (67)  Adventure  BV 

11-  5-62 

A1 

+ 

++ 

44 

44 

+ 

9+1- 

2662  ©Lion,  The  (96)  © Drama 20th-Fox 

9-  3-62 

A2 

+ 

+f 

++ 

44 

44 

9+ 

2630  ©Lisa  (112)  © Adventure  Dr  20th-Fox 

5-14-62 

A2 

+ 

+ 

+ 

44 

44 

7+ 

2642  Lolita  (152)  Comedy-Drama MGM 

6-25-62 

SP 

++ 

+ 

++ 

44 

dz 

44  10+1- 

2676  Loneliness  of  the  Long  Distance 

Runner,  The  (103)  Drama.  ..  .Cont’l 

10-22-62 

A3 

++ 

•H 

+ 

44 

44  11+ 

(Also:  Rebel  With  a Cause) 

2628  Lonely  Are  the  Brave  (107) 

® Outdoor  Drama  Univ 

5-  7-62 

A2 

+ 

+ 

++ 

+ 

44 

+ 

8+ 

2675  Long  Day’s  Journey  Into  Night 

(174)  Drama  Embassy 

10-22-62 

SP 

++ 

++ 

++ 

44 

44 

44  12+ 

2674  ilLongest  Day,  The  (180) 

© War  Drama  20th-Fox 

10-15-62 

A1 

tt 

++ 

-H- 

44 

44 

44  12+ 

2590©Lover  Come  Back  (107)  Comedy  . U-l 

12-25-61 

B 

++ 

++ 

44 

+ 

44  11+ 

2694  Love  in  a Hot  Climate 

(70)  Romantic  Drama  ....  Hoffberg 

12-24-62 

+ 

1+ 

2681  ©Loves  of  Salammbo,  The  (72) 

© Spectacle  Drama 20th-Fox 

11-12-62 

A2 

= 

dz 

— 

- 

1+6- 

2687  Lovers  on  a Tight  Rope  (83; 
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Suspense  Drama Interworld 

12-  3-62 

B 

+ 

2+1- 

— M— 

2660  ©Make  Way  for  Lila  (90)  Adv.  . . . Parade 

8-27-62 

A1 

-4- 

+ 

3+2- 

2677  Manchurian  Candidate.  The  (126) 

Suspense  Drama  UA 

10-29-62 

A3 

++ 

++ 

4+ 

+ 

44 

+ 10+ 

2641  Manster,  The  (72)  Horror  Drama.  . Lopert 

7-  2-62 

A2 

It 

— 

1+2- 

2663  ©Marco  Polo  (100)  © Adventure  AlP 

9-10-62 

A1 

+ 

+ 

It 

4+2- 

2685 ©Marizinia  (80)  Drama  Int'l  Film  Ent. 

11-26-62 

+ 

1+ 

2687  Maxime  (93)  Comedy-Drama.  . Interworld 

12-  3-62 

B 

+ 

1+ 

2654  Matter  of  WHO,  A (90)  Com.  . Herts-Lion 

8-  6-62 

A2 

++ 

+ 

-4- 

44 

7+1- 

2642  ©Mermaids  of  Tiburon,  The 

(77)  Underwater  Adv.  . . . Filmgroup 

6-25-62 

It 

± 

3+3- 

2632  ©Merrill's  Marauders  (98)  © Dr  WB 

5-21-62 

A1 

+ 

++ 

44 

44 

44 

± 10+1- 

2656©Mighty  Ursus  (90)  Adventure- . . . UA 

8-13-62 

A2 

— 

1+2- 

2629  Miracle  Worker.  The  (106)  Drama  . . UA 

5-14-62 

A2 

-H- 

4+ 

44 

44 

44  10+ 

2632  Mothra  (90)  Tohoscope,  Horror  Drama  Col 

5-21-62 

A1 

+ 

— 

+ 

+ 

±;_ 

5+3- 

2686  Mr.  Arkadin  (99)  Suspense  Drama.  .SR 

11-26-62 

+ 

it 

+ 

+ 

+ 

± 

6+2- 

2632  ^©Mr.  Hobbs  Takes  a Vacation 

(116)  © Comedy  20th-Fox 

5-21-62 

A1 

++ 

+ 

44- 

44 

44 

44  11+ 

2624  y©Music  Man,  The  (151)  ® 

Musical  Comedy  WB 

4-23-62 

A1 

ff 

-H- 

44 

44 

44 

44  12+ 

2684  Mutiny  on  the  Bounty  (179) 

Ultra  ® 70  Drama  MGM 

11-19-62 

A2 

■H- 

++ 

44 

44 

44 

44  12+ 

— N— 

2620  Nearly  a Nasty  Accident  (8fc) 


Farce-Comedy  

. . . . Univ 

4-  9-62 

A1 

+ 

+ 

+ 

5+2- 

2649  Never  Let  Go  (90)  Melodrama 

20th-Fox 

7-23-62 

+ 

+ 

2+ 

2631©Night  Creatures  (81)  Adv.. 

. . . . Univ 

5-21-62 

A2 

+ 

+ 

44 

+ 

+ 

6+ 

2666  Night  of  Evil  (88)  Melodrama. 

. . . Astor 

9-17-62 

B 

-f- 

1+ 

2655  Night  They  Killed  Rasputin,  The 

(87)  Melodrama  

Brigadier 

8-13-62 

+ 

1+ 

2656 ©No  Man  Is  an  Island 

(114)  War  Drama  

. . . . Univ 

8-13-62 

A1 

44 

44 

+ 

+ 

44 

9+1- 

2638  No  Place  Like  Homicide  (87) 

Farce-Comedy  

. Embassy 

6-11-62 

+ 

+ 

+ 

5+2- 

2643  Notorious  Landlady,  The  (123)  Com  . Col 

7-  2-62 

A3 

+ 

+ 

44 

+ 

+ 

44 

8+ 

2688  ©Nude  Odyssey  (97)  © Ad ..  Davis- Royal 

12-  3-62 

C 

it 

— 

1+2- 

2656  Nun  and  the  Sergeant,  The  (73) 

War  Drama  

UA 

8-13-62 

A3 

- 

1+2- 

—0— 

2667  On  Any  Street  (90)  Melodrama  Miller-SR 

9-24-62 

A3 

+ 

14 

2669  Operation  Snatch  (83)  Comedy.  . 

. . Cont'l 

10-  1-62 

+ 

+ 

dz 

4+2— 

— PQ— 

2643  Panic  in  Year  Zero!  (93)  Drama 

AlP 

7-  2-62 

A3 

+ 

+ 

+ 

5+2- 

2642  Paradise  Alley  (81)  Comedy... 

. . .Astor 

7-  2-62 

+ 

1+ 

2693  Password  Is  Courage,  The 

(115)  Comedy  Drama  

. . .MGM 

12-24-62 

A1 

+ 

+ 

+ 

3+ 

2652  Payroll  (SO)  Crime  

AA 

7-30-62 

B 

dz 

+ 

4+3- 

2633  ©Peeping  Tom  (86)  Suspense. 

. . .Astor 

5-28-62 

B 

+ 

1+ 

2678  Period  of  Adjustment  (112)  Com.. MGM 

10-29-62 

A3 

+ 

+ 

+ 

44 

44 

7+ 

2677  Phaedra  (115)  Drama  

. . Lopert 

10-29-62 

C 

+ 

44 

44 

+ 

44 

9+1- 

2640  ©Phantom  of  the  Opera  (84)  Ho 

Univ 

6-18-62 

A1 

44 

+ 

44 

+ 

44 

44  10+ 

2637  Phantom  Planet,  The  (82) 

Science-Fiction  Fantasy  . . 

AlP 

6-11-62 

A1 

1+1- 

2648  Pigeon  That  Took  Rome,  The 

(101)  © Comedy  

7-16-62 

A3 

+ 

44 

+ 

+ 

+ 

44 

8+ 

2652  ©Pirates  of  Blood  River 

(87)  © Action  

Col 

7-30-62 

A2 

+ 

+ 

+ 

+ 

+ 

6+1- 

2653  ©Playgirl  After  Dark  (92)  Drama.  .Topaz 

8-  6-62 

+ 

_ 

1+1- 

2672  Pressure  Point  (87)  Drama  . . . 

. . . UA 

10-  8-62 

SP 

44 

44 

44 

44 

+ 

44 

11+ 

2687  Quare  Fellow,  The  (85)  Drama. 

. . Astor 

12-  3-62 

44 

+ 

3+ 

— R— 

2670  Reluctant  Saint,  The  (105) 

Dtama  Davis- Royal 

2695  ©Reptilicus  (81)  Ho  Or AIR 

2667  Requiem  for  a Heavyweight  (87) 

Drama  Col 

2629 ©Ride  the  High  Country  (94) 

Western  MGM 

2655  Rider  on  a Dead  Horse  (72)  Western  AA 
Riff  Raff  Girls  (97)  Eng-dubbed 

Drama  (‘  Rififi  for  Girls") Cont’l 

2663  Ring-a-Ding  Rhythm  (78)  Musical  . Col 
2635  Road  to  Hong  Kong,  The  (91)  Com . . UA 

2681  ©Roommates  (91)  Comedy Herts-Lion 

2692  Run  Across  the  River  (74)  Ac  . Citation 


10-  1-62 

+ 

1+ 

1-  7-63 

1+1- 

9-24-62 

A2 

+ 

+ 

44 

di 

+ 

44 

9+1- 

5-14-62 

A3 

+ 

+ 

+ 

44 

+ 

+ 

74- 

8-13-62 

A3 

+ 

2+1- 

6-11-62 

+ 

+ 



2+1- 

9-10-62 

A1 

+ 

+ 

+ 

± 

5+2- 

6-  4-62 

A1 

+ 

44 

44 

+ 

+ 

+ 

8+ 

11-12-62 

+ 

+ 

+ 

3+ 

12-17-62 

1+1- 

2627  Satan  in  High  Heels  (93) 

Exploitation  Melodrama  Cosmic  5-  7-62  — 

2659  Scarface  Mob,  The  (105)  Crime.  . .Cari  8-27-62  4 

2682  Secrets  of  the  Nazi  Criminals 

(84)  Documentary Trans-Lux  11-12-62  A3  4+  +f  -f 

2689  Seven  Daring  Girls  (76)  Action  Manson  12-10-62  4: 

2627  ©She  Didn't  Say  No!  (96) 

Comedy  Satire  Seven  Arts  5-  7-62  -|+ 


± l-f2— 

1 + 

++  + 8-j- 

14-1- 

2-f 
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2657  Shootout  at  Big  Sag  (64)  W'n  Parallel 

8-20-62 

+ 

1+ 

2670  Siege  of  Hell  Street,  The  (93)  Cr. 

UPRO 

10-  1-62 

1+1- 

2615  ©Six  Black  Horses  (SO)  W'n... 
2646  ©Sky  Above — the  Mud  Below.  The 

. . Univ 

3-26-62 

A2 

+ 

+ 

+ 

+ 

— 

6+2- 

(90)  Documentary  Embassy 

7-  9-62 

SP 

44 

44 

+ 

44 

44 

+ 10+ 

2684  Smashing  of  the  Reich  (89) 

Documentary Brigadier 

11-19-62 

+ 

It 

— 

44 

4+2- 

2668  ©Son  of  Samson  (90) 

Historical  Spectacle  Medallion 

9-24-62 

+ 

1+ 

2635  ©Spiral  Road,  The  (140)  Adv.. 

. Univ 

6-  4-62 

A2 

+ 

it 

44 

tt 

44 

44  10+1- 

2676  Stagecoach  to  Dancers' 

Rock  (72)  Western  

. . Univ 

10-22-62 

A2 

4- 

+ 

+ 

It 

4+1- 

2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  © Adventure  WB 

6-11-62 

A1 

+ 

-f- 

-f 

44 

+ 

6+1- 

2647  ©Stowaway  in  the  Sky  (82) 

Adventure  

Lopert 

7-16-62 

A1 

+ 

44 

+ 

+ 

44 

44 

9+ 

2654  Strangers  in  the  City  (S3)  Dr..  Embassy 

8-  6-62  SP 

it 

+ 

tt 

4+2- 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 

12-10-62 

44 

2+ 

2665  ©Sword  of  the  Conqueror  (95) 

© Drama  

. .UA 

9-17-62  A2 

+ 

+ 

+ 

— 

4+2- 

2683  ©Swordsman  of  Siena  (92)  © Ad. 

.MGM 

11-19-62 

A1 

+ 

-4- 

+ 

— 

44 

5+2- 

— T— 

2636  ©Tales  of  Terror  (90)  ® Horror 

. AlP 

6-  4-62 

A2 

44 

+ 

44 

44 

44 

± 10+1- 

2690  ©Taras  Bulba  (122)  ® Adventure.  . UA 

12-10-62 

A2 

+ 

+ 

+ 

44 

44 

+ 

8+ 

2644  ©Tartars,  The  (S3)  Action 

.MGM 

7-  2-62 

B 

— 

+ 

It 

5+5— 

2650  ©Tarzan  Goes  to  India  (86)  © Ac 

MGM 

7-23-62 

A1 

+ 

+ 

+ 

44 

+ 

44 

8+ 

2630  Taste  of  Honey,  A (100)  Drama. 

Cont’l 

5-14-62 

A3 

44 

44 

44 

44 

44 

+ 11+ 

2665  Terror  of  the  Bloodhunters 

(60)  Melodrama  ADP-SR 

9-17-62 

± 

1+1- 

2632  ©That  Touch  of  Mink  (99)  ® Com 

. Univ 

5-14-62 

B 

44 

+ 

44 

44 

+ 

44  10+ 

2639  There  Was  a Crooked  Man  (106) 

Comedy  

Lopert 

6-18-62 

44 

2+ 

2637  Third  of  a Man  (81)  Melodrama  . 

. .UA 

10-15-62 

A2 

+ 

+ 

24- 

2629  13  West  Street  (SO)  Drama  . . . 
2659  ©300  Spartans,  The  (113) 

. . Col 

5-14-62 

A2 

— 

+ 

+ 

+ 

6+3- 

•©  Action  Spectacle 20th-Fox 

8-27-62 

A1 

It 

44 

+ 

+ 

it 

7+3- 

2647  Three  Stooges  in  Orbit,  The 

(87)  Farce-Comedy  

. Col 

7-16-62 

A1 

+ 

+ 

+ 

+ 

It 

6+2- 

2692  To  Kill  a Mockingbird  (129)  Dr 

. Univ 

12-17-62 

A3 

44 

44 

44 

44 

8+ 

2676  Too  Young,  Too  Immoral  (88)  Drama  SR 

10-22-62 

C 

1+1- 

2688  Tower  of  London  (79)  Ho  Drama. 

. UA 

12-  3-62 

A3 

It 

tl 

1+2- 

2646  Trauma  (93)  Suspense  Drama  . . . . 

Parade 

7-  9-62 

+ 

1+ 

2696  Trial  and  Error  (91)  Comedy.  . . 
2650  ©Trojan  Horse,  The  (105)  © 

MGM 

1-  7-63 

A3 

+ 

+ 

±: 

+ 

44 

7+2- 

Spectacle  Drama  Colorama 

7-23-62 

A1 

+ 

+ 

3+1- 

2666  Two  and  Two  Make  Six 

(89)  Comedy-Drama 

Union 

9-17-62 

+ 

+ 

2+ 

2683  Two  Before  Zero  (78)  Doc'y  .... 

.Ellis 

11-19-62 

+ 

+ 

— 

4+3- 

2679  Two  for  the  Seesaw  (120)  ® CD. 

. .UA 

11-  5-62 

A3 

+ 

+ 

44 

44 

It 

44 

9+1- 

2669  Two  Tickets  to  Paris  (78)  Musical.  . 
2657  ©Two  Weeks  in  Another  Town 

. Col 

10-  1-62 

A2 

± 

+ 

5+4- 

(104)  © Drama  

MGM 

8-20-62 

B 

+ 

— 

44 

5+3- 

— UV— 

2648  Valiant,  The  (89)  War  Drama  . 
2695  Varan  the  Unbelievable  (81) 

. UA 

7-16-62 

A2 

+ 

— 

+ 

+ 

+ 

5+1- 

Science-Fiction  

Crown 

1-  7-63 

1+1- 

2670  ©Very  Private  Affair,  A (95)  Dr 

MGM 

10-  1-62 

B 

+ 

+ 

+ 

+ 

+ 

5+ 

— W— 

2660  ©Waltz  of  the  Toreadors 

(105)  Comedy-Drama  

Cont’l 

8-27-62 

B 

+ 

+ 

+ 

+ 

44 

+ 

7+ 

2680  War  Lover,  The  (105)  Action 

. Col 

11-  5-62 

B 

+ 

+ 

44 

+ 

+ 

6+ 

2681  Warriors  Five  (82)  Drama  

AlP 

11-12-62 

A3 

+ 

+ 

— 

2+1- 

2680  We’ll  Bury  You!  (77)  Documentary 

. Col 

11-  5-62 

A1 

+ 

+ 

+ 

4+1- 

2638  What  a Carve  Up!  (See  “No  Place 

Like  Homicide”) 

2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  

. .WB 

11-  5-62 

A3 

44 

+ 

44 

44 

4+ 

± 10+1- 

2567  ^©West  Side  Story  (155) 

Panavision,  Musical  Drama  . . . 

. UA 

10-  9-61 

A3 

44 

44 

44 

44 

44 

44  12+ 

2646  ©When  the  Girls  Take  Over  (SO) 


Comedy  

7-  9-62 

1+1- 

2674  Where  the  Truth  Lies  (S3) 

Drama  (Eng-dubbed)  . . . . 

....  Para 

10-15-62 

A3 

zt 

+ 

— 

— 

+ 

3+3- 

2678  ©White  Slave  Ship  (92)  © Ad 
2693  ©Who’s  Got  the  Action?  (93) 

... .AlP 

10-29-62 

B 

+ 

— 

— 

3+3- 

® Comedy  

. . . . Para 

12-24-62 

A3 

+ 

44 

44 

+ 

7+1- 

2645  ©Wild  Westerners,  The  (70)  Western  Col 

7-  9-62 

A1 

+ 

It 

+ 

+ 

tl 

6+3- 

2677  ©Wonderful  to  Be  Young  (92) 

© Musical  

. . . . Para 

10-29-62 

+ 

+ 

2+ 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

8-20-62 

A1 

44 

44 

44 

44 

44 

44  12+ 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 

Melodrama  

. Manson 

10-  8-62 

1+1- 

2686  Young  Guns  of  Texas  (78) 

© Western  

20th-Fox 

11-26-62 

A1 

+ 

44 

4+1- 

2675  Young,  Willing  and  Eager  (77)  Drama.  SR 

10-22-62 

1+1- 

2638  Zotz!  (87)  Comedy  

Col 

6-11-52 

A1 

+ 

+ 

+ 

+ 

± 

6+2- 
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Feature  productions  by  company  in  order  of  release.  Running  time  is  in  parentheses.  © is  for  CinemaScope; 
® VistaVision;  (g)  Ponavision;  ® Techniroma;  © Other  onomorphic  processes.  Symbol  (J  denotes  BOXOFFICE 
Blue  Ribbon  Award;  © Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
key  on  next  page).  For  review  dates  and  Picture  Guide  page  numbers,  see  REVIEW  DIGEST. 


Obature  chart 


ALLIED  ARTISTS  I U 

AMERICAN  INT'L  | ti 

BUENA  VISTA  | ti 

COLUMBIA  1 ti 

Reprieve 

(See  ‘‘Convicts  4”  in  October 
listing) 

The  Bridge  (104)  D 6207 

(Eiig-dubbed)  Volber  Bohnet 
Cenfessions  of  an  Opium 

Eater  (85)  D..6206 

Vincent  Price,  Linda  Ho 

Payroll  (80)  Ac..  6210 

.Michael  Craig,  Francolse  Prevost 

©Prisoner  of  the  Iron  Mask 

(80)  ® Ac.  .701 

Michael  Lemoine,  Wandisa  Gulda 

C,4©Bon  Voyage  (132)  ...  C..129 
Fred  .Mac.Murray,  Jane  Wyman, 
Michael  Callan,  Deborah  VValley 

Advise  and  Consent  (138)  © D.  628 
Charles  Laughton,  Henry  Fonda, 
Don  Murray.  Walter  Pidgeon, 

Gene  Tierney,  Franchot  Tone 

©The  Wild  Westerners  (70)  W.  .629 
Jas.  Phllbrook,  Nancy  Kovack, 

Guy  Mitchell.  Duane  Eddy 

The  Frightened  City  (97)  D.  .6211 
Herbert  Lorn,  John  Gregson, 

Yvonne  Romaln 

©Tales  of  Terror  (90) 

ff)  Ho..  710 

Vincent  Price,  Basil  Rathbone, 

Peter  Lorre,  Debra  Paget 

Panic  in  Year  Zero!  (93)  © D.  .708 
Ray  Milland,  Jean  Hagen, 

I'rankle  Avalon 

©Big  Red  (89)  0D.  .130 

Walter  Pidgeon,  Gilles  Payant 

The  Notorious  Landlady 

(123)  MyC..701 

Jack  Lemmon,  Kim  Novak, 

Fred  Astaire 

Zotz!  (87)  C..702 

Tom  Poston,  Julia  Meade, 

Cecil  Kellaway 

©Marco  Polo  (100)  ©..Ad. 709 
Rory  Calhoun,  Yoko  Tanl 

The  Interns  (120)  D..703 

Michael  Callan,  Cliff  Robertson, 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges.  Edson  Stroll 

©El  Cid  (181)  © D.  .6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(OnemaScope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad.. 713 

(formerly  “Wild  Cargo”) 

Pier  Angeli,  Edmund  P’-  iom 

©Damn  the  Defiant! 

(101)  © D.  .705 

Alec  Guinness,  Dirk  Bogarde, 
Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD.  706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78).. M.. 707 
Chubby  Checker,  Dukes  of  Dixieland 

Convicts  4 (106)  D . . 6205 

(was  “Reprieve”) 

Ben  Gazzara,  Stuart  Whitman,  Bay 
Walston,  Vincent  Price,  Bod 
Steiger.  Sammy  Davis  jr. 

Warriors  Five  (84) Ac..  707 

Jack  Palance,  Jo  Anna  Ralli 

«©Almost  Angels  (93)  D/M..  135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..708 

Anthony  (luinn,  Jackie  (Reason, 
Julie  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..709 
Joey  Dee,  Gary  Ckosby, 

Kay  Medford 

We’ll  Bury  You!  (75)  ..Doc.. 711 

QBilly  Budd  (123)  © ..D..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  Douglas.  Terence  Stamp 

©Reptilicus  (81)  SF..715 

Carl  Ottosen.  Ann  Smyrner 

©The  Legend  of  Lobo  (67)  0D..110 
True  Life  Ad.entnre 

©Pirates  of  Blood  River 

(87)  ® Ad.  .710 

Kerwin  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  D . . 712 

Steve  McQueen,  Robert  Wagner, 
Shirley  Anne  FNeld 

©Samson  and  the  Seven  Miracles 
of  the  World  (77)  ©..Ac.. 714 
Gordon  Scott.  Yoko  Tanl 

©In  Search  of  the  Castaways 

(110)  Ad..  136 

Maurice  (Jievalier,  Hayley  Mills, 
George  Sanders 

©Barabbas  (134)  ®70 Dr.  .713 

Anthony  Quinn,  SUvana  Mangano, 
Arthur  Kennedy.  Katy  Jurado 

©Lawrence  of  Arabia 

(222)  ® 70  D..714 

(Special  Release) 

Alec  Guinness,  Anthony  Quinn, 
Peter  O’Toole 

©Day  of  the  Triffids 

(119)  © Ho.  .6209 

Howard  Keel,  Nicole  Maurey, 

Mervyn  Johns 

©The  Raven  (..)  ®....Ho..717 
Vincent  Price,  Peter  Lorre, 

Boris  Karloff 

©The  Old  Dark  House 

(.  .)  MyC.  . 

Tx)m  Poston.  Uobert  Morley 

The  Pit  (..)  H0..71S 

Dirk  Bogarde,  Mary  Ure 

Son  of  Flubber  (100)  ....C..140 
Fred  MacMnrray,  .Nancy  Olson. 

Ed  Wynn,  Keenan  Wjmn 

©Diamond  Head  (107)  0..D.. 
Charlton  Heston,  Yvette  .Mimieux, 
George  Chakiris,  France  Nuyen, 
James  Darren 

Operation  Bikini  (..)....  Ac.  .803 
Tab  Hunter,  Frankie  Avalon, 

Scott  Brady,  Jim  Backus 

The  Man  From  the  Diners' 

Club  (.  .)  C.  . 

Danny  Kaye.  Cara  Williams, 
Martha  Hyer 

©55  Days  at  Peking  ( . . ) ® . . D . . 
CJiarlton  Heston,  Ava  Gardner, 

David  Niven 

©Travels  of  Marco  Polo  (..)..D.. 
Anthony  Quirm,  Prance  Nuyen  j 

©The  Young  Racers  (..).. Ac.. 
Mark  Damon,  Bili  Campbeil 

Nightmare  ( . . ) Ho.  . 

I,eticia  Roman.  John  Saxon 

©Haunted  Village  (..).. (g)  Ho.. 
Vincent  Price,  Boris  Karioff, 

Debra  Paget 

©Miracle  of  the  White  Stallions, 

The  ( . . ) D . . 

Robert  Taylor.  Lilli  Palmer 

©Savage  Sam  ( . . ) Ad.  . 

Brian  Keith.  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

©Bye  Bye  Birdie  (..)  (g)  C/M.. 
Janet  Leigh,  Dick  Van  Dyke 

Congo  Vivo  ( . . ) Ad . . 

Jean  Seberg.  Gabriele  Ferzettl 

The  Victors  (..)  ® D,. 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 

CONTINENTAL  | ti 


Never  Let  Go  (90)  D.. 

I’elcr  Sellers,  liichard  Todd 


©Waltz  of  the  Toreadors 


(105)  CD.. 

Peter  Seller's.  Margaret  Leighton 

The  Impersonator  (64) C.. 


John  Crawford,  Jane  Griffiths 


Operation  Snatch  (S3)  C 

Terry-Thomas,  (Jeorge  Sanders, 
Lionel  Jeffries 

Riff  Raff  Girls  (97)  D 

( 13ng- dubbed)  ..  Nad ja  Tiller, 
Robert  II  ossein 


Rebel  With  a Cause  (103)....  D.. 
(was  ‘‘Loneliness  of  the  Long 
Distance  Runner”) 

Michael  Redgrave,  Tom  Courtenay 


O 


CD 

m 

70 


©Your  Shadow  Is  Mine  (..) 
Jill  Haworth 

The  Hands  of  a Stranpler  ( . . ) 
Mel  Ferrer,  Dany  Carrel 


D 

D 


> 

PD 

-< 


-n 

m 

CD 

;d 

cz 

> 

TO 

-< 


The  Assassin  (..)  0 

John  Ireland 

The  Balcony  ( . . ) D 

Slvelley  Winters.  Peter  Falk 


O 


O 


BOXOFFICE  BookinGuide  ; : Jan.  14,  1963 


/ 


7 


JUNE  1 JULY  I AUGUST  | SEPTEMBER  I OCTOBER  I NOVEMBER 


COMING  I MARCH  I FEBRUARY  I JANUARY  I DECEMBER 


FEATURE  CHART 


The  key  to  letters  and  rombinotions  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Actian 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentory;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY  I jgiM-G-M 


No  Place  Like  Homicide  Lolita  (152)  D..217 

(57)  HoC..  James  Masun.  Shelley  Winters, 

KeoDetb  Connor.  Shirley  Eaton  Peter  Sellers,  Sue  Lyon 


Bell'  Antonio  (101)  D 

(Biig -dubbed)  . .Marcello  .Mastro- 
iatmi.  Claudia  Cardinale 


©Boys’  Night  Out  (115)  © C.  .218 
Kim  Novak.  James  Garner,  Tony 
Randall,  Janet  Blair 


©The  Tartars  (83)  Ad  . 223 

Orson  Welles,  Victor  Mature 


©The  Sky  Above 
(90)  


-the  Mud  Below 
Ooc . 


©Tarzan  Goes  to  India 

(86)  Ad..  222 

Jock  Mahoney,  Slml,  Mark  Dana 


©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas,  Edw.  G.  Robinson. 
Cyd  Charlsse.  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey,  Karl  Boehm 
(Cinerama  engagements  only) 


©I  Thank  a Fool  (100)  ©..D..301 
Susan  Hayward.  Peter  Pinch 


on 


©Boccaccio  '70  (148) ....  Episodes 
^ (Eng-dubbe<l) ..  Sophia  Loien,  .Anita 
Lu  Ekberg,  Homy  Schneider 


CD 


©A  Very  Private  Affair  (95)  0.  .303 
B.  Bardot.  Marcello  Mastrolannl 

©The  Savage  Guns  (85)  ® OD.  .306 
Richard  Basehart,  Alex  Nlcol 


t_J 

O 


0£. 

LU 

CQ 


LU 

> 

o 


©Constantine  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde.  Christine  Kaiifmaiui 

Divorce — Italian  Style  (114)..  C.. 
(Eng-dubbed)  . Marcello  .Mastro- 
lanni,  Daniela  Rocca 


Period  of  Adjustment  (112) 

© C..308 

Tony  Frandosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..311 

Don  Murray.  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-Thomas,  Eric  Sykes, 

Dennis  Price,  Moira  Redmond 


©Billy  Rose’s  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye.  Stephen  Boyd,  Dean  dagger 
©Swordsman  of  Siena  (92) 

© Ad.. 304 

S.  Granger,  S.  Koscina,  C.  Kaufmann 


Strangers  in  the  City 

(83)  D 

Robert  GeotUe,  Kenny  Delmar 


The  Password  Is  Courage 

(116)  CD. 305 

Dirk  Bogarde,  Maria  Perschy 


Long  Day's  Journey  Into 

Night  (174)  D.. 

Katharine  Hepburn,  Ralph  Richard- 
son, Jason  Robards  Jr.,  Dean 
Stockwell 


©Seven  Seas  to  Calais 

(102)  © D.  .309 

Rod  Taylor,  Keith  Mlchell 


©Mutiny  on  the  Bounty 

(179)  © 70  Ad.  .355 

Marlon  Brando.  Trevor  Howard 
©The  Golden  Arrow  (..)  ....Ad.. 

Tab  Hunter,  Rossana  Podesta 
©Follow  the  Boys  (..)  ©..C.. 

] Connie  Francis.  Paula  Prentl^ 

©The  Main  Attraction  (90) 

! © D . . 307 

Pat  Boone.  Nancy  Kwan 


PARAMOUNT  | ti 

20TH-FOX  1 ti 

UNITED  ARTISTS  | ti 

Hell  Is  for  Heroes  (90)  . D .6116 
Steve  McQueen,  Bobby  Darin, 

Fess  Parker,  Bob  Newhart 

©Lisa  (112)  © D . .210 

Stephen  Boyd,  Dolores  Hart 

©It  Happened  in  Athens  (92) 

© Ad..  214 

Jayne  Mansfield.  Nlco  Mlnardos 

Road  to  Hong  Kong  (91) . .C.  .6227 
iiliig  Crosby,  Bub  Hope, 

.loan  Collins,  Dorothy  Laniour 

Q©The  Counterfeit  Traitor 

(140)  D..6113 

William  Holden.  Lllll  Palmer 

tt)t©Mr.  Hobbs  Takes  a 

Vacation  (116)  © C..215 

James  Stewart,  Maureen  O’Hara, 
Fabian,  Laurl  Peters 

Air  Patrol  (70)  © Ac.. 216 

Willard  Parker,  Merry  Anders 

©Jack  the  Giant  Killer 

(94)  Ad..  6222 

Kerwin  Mathews,  Judl  Meredith 
The  Miracle  Worker  (106)  D..6225 
.Anne  Bancroft,  Patty  Duke 
(J©West  Side  Story  (155)  ® 

70mm  M..6201 

Natalie  Wood,  Richard  Beymer, 

The  Valiant  (89)  D.  .6228 

John  Mills,  Ettore  Mannl 

©Hatari!  (159)  Ad  . 6117 

John  Wayne,  Red  Buttons.  Elsa 
Martinelll.  Hardy  Kruger 

©My  Geisha  (120)  ©..CD.. 6118 
Shirley  MacLalnc,  Yves  Montand, 
Edw.  G.  Robinson.  Bob  Cummings 

^©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Eden, 
Cedric  Hardwicke,  Peter  Lorre 
©Hemingway’s  Adventures  of  a 
Young  Man  (145)  ©....D..213 
Richard  Beymer,  Susan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  Lisa  Montell 

Bird  Man  of  Alcatraz  (143)  D.  .6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

S.  Tracy,  B.  Lancaster.  R.  Widmark, 
M.  Dietrich,  M.  CTlft.  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

©1  Like  Money  (81)  © C.  .241 

Peter  Sellers.  Nadia  Gray, 

Herbert  Lorn 

©The  300  Spartans 

(113)  © Ad.. 219 

Richard  Egan,  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) CD..  6231 

Elvis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  © Ad..  6232 

Jack  Balance,  Guy  Madison 

The  Pigeon  That  Took 

Rome  (101)  ® C..6202 

Cliarlton  Heston.  Elsa  Martinelll. 
Hairy  Guardlno 

©Loves  of  Salammbo  (72) 

© Ad.. 223 

Jeanne  Valerie,  Jacques  Sernas. 
Edmund  Purdom 

OThc  Longest  Day 

(180)  © D.  .221 

All-Star  east;  depiction  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 

©Hero’s  Island  (94)  ® Ad.. 6229 
.lames  Mason,  Neville  Brand, 

Kate  Manx,  Rip  Torn 

Pressure  Point  (91)  D..6233 

Sidney  Poltler,  Bobby  Darin 

©Girls!  Girls!  Girls! 

(98)  C/M..6205 

Envls  Presley.  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey.  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.  .6236 
Helene  Remy 

Tower  of  London  (79) . . . . Ho.  .6234 
Vincent  Price 

©Wonderful  to  Be  Young 

(92)  © C/M.. 6209 

CJlff  Richard,  Robert  Morley 

It’s  Only  Money  (84) . . . .C.  .6206 
Jerry  Lewis,  Zachary  Scott,  Joan 
O’Brien 

©Gigot  (104)  C..220 

Jackie  Gleason,  Katherine  Kath, 
Jean  LeFebvre,  Gabrielle  Dorzlat 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capiicine,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120)  . .D.  .6301 
Shirley  MacLaine,  Robert  Mitchum 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm,  Christian  Wolff. 

Sabina  Scsselman 

©Who’s  Got  the  Action? 

(93)  ® C..6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert.  Nlta  Talbot 

Where  the  Truth  Lies  (81)  D.  .6211 
Juliette  Greco,  Lilo  Piilver 

©Sodom  and  Gomorrah  (154)  S.  .301 
Stewart  Granger,  Pier  Angeli 
©The  World  of  Marilyn 

Monroe  (..)  © Doc.. 302 

©Young  Guns  of  Texas 

(78)  © W.  .303 

James  Mitchum,  Jody  McCrea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ©..D..6303 
Tony  Curtis,  Yul  Brynner 

A Child  Is  Waiting  ( . . ) D . . 

Bint  Lancaster,  Judy  Garland 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

Laurence  Harvey,  France  Nuyen, 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capucinc,  T.  Howard 

Two  for  the  Seesaw  (120)  D .6301 
Shirley  MacLaine,  Robert  Mitchum 

Five  Miles  to  Midnight 

(.  .)  0.  . 

Sophia  Loren,  Anthony  Perkins 

©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Glea-son,  GlynLs  Johns, 
Laurel  Goodwin,  Clias.  Ruggles 

©My  Six  Loves  ( . . ) CD  . . 

Debbie  Reynolds,  David  Janssen 

Hud  (.  .)  ® D.  . 

Paul  NewmaJi,  Melvyn  Douglas 

©Donovar’s  Reef  (..)..  Ad.. 

John  Wayne,  Lee  Manin,  Jack 
Warden.  Elizabeth  A'len 

©The  Queen’s  Guards  (..)  ©..D.. 
Raymond  Massey,  Daniel  Massey 

©Nine  Hours  to  Rama  (..)  © D.. 
Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 

©A  Woman  in  July  (..)  ©..D.. 
.Inanne  Worrdward.  Rich.ard  Ttovmpr 

©Beauty  and  the  Beast 

(77)  Ad..  6223 

Joyce  Taylor,  Mark  Damon 

The  Caretakers  ( . . ) D . . 

R.  Stack,  Joan  Crawford,  P.  Bergen 
©Amazons  of  Rome  (96)  Ac., 
lasuls  Jourdan,  Sylvia  Syms 
©The  Grand  Duke  and  Mr. 

Pimm  ( . . ) C. . 

C^Vnn  Ford.  Hone 
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UNIVERSAL 


WARNER  BROS. 


©Nioht  Creatures  (81) ..  Ho.  .6213 
I’eter  Cushing,  Yvonne  Romaln 

©Six  Black  Horses  (80) . .W.  .6214 
Audie  Murphy,  Dan  Duryea, 

Joan  O’Brien 

Lonely  Are  the  Brave  (107) 

0 0D..6215 

Kirk  Dougias,  Gena  Bowianda, 
Walter  Matthau 

©That  Touch  of  Mink 

(99)  © C..6216 

Cary  Grant,  Doris  Day,  Gig 
Young,  Audrey  Meadows 

Information  Received  (77)  D..6217 
Sahlna  Sesselman,  Wm.  Sylvester 


©Lad:  a Dog  (98)  D.  .158 

I’eter  Breck,  Peggy  McCay 


©The  Spiral  Road  (140) . . D . .6218 
Rock  Hudson,  Burl  Ives, 

Gena  Rowlands 


©The  Phantom  of  the  Opera 

(84)  Ho..  6219 

Herbert  Lom.  Heather  Sears, 
Michael  Gough,  Edw.  de  Souza 


©No  Man  Is  an  Island 

(114)  D..6220 

Jeffrey  Hunter,  Marshall  Thompson, 
Barbara  Perez 


©If  a Man  Answers  (102) . .C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Mlchellne  ftesle,  John  Lund 

Stagecoach  to  Dancers'  Rock 

(72)  W..6222 

Warren  Stevens,  Martin  Landau, 
Jody  Lawrance,  Judy  Dan 


Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clift,  Susannah  York, 
Larry  Parks,  Susan  Kohner 


©40  Pounds  of  Trouble 

(109)  © C.  .6304 

Tony  Curtis,  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (90) . .Ac.  .6305 
Edward  Judd.  Laurence  Payne, 
James  Robertson  Justice 


To  Kill  a Mockingbird 

(130)  D..6306 

Gregory  Peck,  Mary  Badham, 
Phillip  Alford,  John  Megna 


©Lancelot  and  Guinevere 

(..)  © Ad.. 

Cornel  Wilde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..D.. 
Rock  Hudson.  Rod  Taylor.  Mary 
Peich.  Barry  S'dlivan 
©For  Love  or  Money  (..)....C.. 
Kirk  Douglas.  Mitzi  (iaynor, 
r.ig  Youne.  Thelma  Ritter 


©Merrill's  Marauders 

(98)  © D..165 

Jeff  Chandler,  Ty  Hardin 

4>©The  Music  Man  (151)  ® M . .168 
Robert  Preston,  Shirley  Jones 
(Special  engagements  only) 


Guns  of  Darkness  (103) . .Ad.  .169 
Leslie  Caron,  David  Niven 


©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®.. Ad..  167 
Louis  Jourdan,  Yvonne  Fumeaux 


©The  Chapman  Report  (125)  D..251 
Efrem  Zimballst  jr.,  Shelley  Winters. 
Jane  Fonda,  0aire  Bloom,  Glynls 
Johns 


What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Garland,  Robert 
Goulet,  Red  Buttons,  Hermione 
Gingold 


©Gypsy  (143)  ® M..254 

Rosalind  Bussell,  Natalie  Wood, 

Karl  .Malden 


Term  of  Trial  (113)  D.  .255 

Liuirence  Olivier,  Simone  Signoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon,  Lee  Remick 


©Island  of  Love  (..)  ®....C. 
Robert  Preston,  Tony  Randall 


©PT-109  (.  .)  © D. 

niff  Robertson 


©Spencer's  Mountain  (..)  © OD. 
Henry  Fonda,  Maureen  O’Hara, 
•Tames  MacArthur 


A.D.P.  PRODUCTIONS 

Invasion  of  the  Animal 

People  (55)  SF.. 

John  Carradine,  Barbara  Wilson 
Terror  of  the  Bloodhunters 

(60)  Ho.. 

Robert  Clarke,  Steve  Conte 

ASTOR 

Peeping  Tom  (86) D.. May  62 

Karl  Boehm,  Moira  Shearer 

Night  of  Evil  (88) D..  Aug  62 

Lisa  Gaye,  William  Campbell 
The  Bloody  Brood  (69)  . . D . .Sep  62 
Peter  Falk.  Bai  bara  Lord 
The  Quare  Fellow  (85)  . . D . . Dec  62 
Patrick  McGoohan,  Sylvia  Syms 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  Martin  Held 
©Flame  in  the  Streets 

(93)  © D.  .Sep 62 

John  Mills,  Sylvia  Syms 

AUDUBON  FILMS 

I Spit  on  Your  Grave 


.D.  .Sep  62 


(100) 

Christian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Night  They  Killed  Rasputin 

(87)  D..Jul62 

Edmimd  Purdom,  Gianna  Maria 
Canale 

The  Tell-Tale  Heart  (78)  Ho.  .Sep  62 
LauTence  Payne,  Adrienne  Corri 
Smashing  of  the 

Reich  (84)  Doc.. Oct  62 

Kamikaze!  (89)  Doc..  Oct  62 

CARI  RELEASING 
The  Scarface  Mob  (106) . . D . . Aug  62 
Robert  Stack.  Keenan  Wynn 

COLORAMA 

©I he  Trojan  Horse 

(105)  © D..JUI62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ®..S..Jul62 
Jack  Balance,  Anita  Ekberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62 

Geoffrey  Home,  Belinda  Lee 

CROWN-INT.ERNATIONAL 

©Dangerous  Charter 

(76)  © D.. Sep  62 

Chris  Warfield.  Sally  Fraser 

Stakeout  (81)  D.  .Oct  62 

Bing  Russell,  Bill  Hale 
Varan  the  Unbelievable 

(70)  D..  Oct  62 

Myron  Healy,  Tsuruko  Kobayashi 
©First  Spaceship  on  Venus 

(81)  ® D . . Oct  62 

Yoko  Tard,  Oldrlck  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  © Ad.. Oct  62 
Enrico  Maria  Salerno 
The  Reluctant  Saint  (105)..  CD.. 
Maximilian  Schell,  Ricardo  Montalban 


MISCELLANEOUS 

ELLIS 

Make  Mine  a Double  (86)  C..  Feb  62 
Brian  Itlx.  Cecil  Parker 
Two  Before  Zero  (78)  . .Doc.  Oct  62 
EMERSON  FILM  ENTERPRISES 
The  Creation  of  the 

Humanoids  (75) Ho..  Oct  62 

Don  Megowan,  Erica  ERliot 

FAIRWAY  INT’L 

©Eegah  (90)  Ad..  May  62 

Arch  Hall  jr.,  .Marilyn  .Manning 

Fallguy  (64)  D.  .May  62 

Ed  Dugan 

Wild  Guitar  (87)  M..  Nov  62 

Arch  Hall  jr.,  .Nancy  Oar 
FANFARE  FILMS 
The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Wanamaker 

GOVERNOR 

©Doctor  in  Love  (87) . . C.  . Apr  62 
Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . .C.  .Jul  62 
Kenneth  Connor.  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112) . . D . . Oct  62 
Alan  Bates.  June  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD..  Aug  62 
Terry- Thomas,  Sonja  Ziemaim 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  HilLigoss,  Prances  Feist 
The  Devil’s  Messenger 

1(72)  F.. Sep  62 

Lon  Ctianey,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  Montell,  Bill  Holmes 
Escape  to  Berlin  (80) ....  D ..  Oct  62 
Christian  Doermer.  Suzanne  Korda 

©Roommates  (91)  C . Oct  62 

James  R.  Justice,  L.  Phillips 
INTERWORLD  FILM  DIST. 

Lovers  on  a Tight  Rope 

(S3)  D . . Dec  62 

Annie  Girardot,  Francois  Perier 

Maxime  (93)  CD..  Nov  62 

Charles  Boyer.  Michele  Morgan 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (SO)  Ad.. 

Joel  Holt,  Frank  Blaine 

Juke  Box  Racket  (61)  Cr.  . 

Steve  Karmen,  Arlene  Corwin 
KINGSLEY 

Only  Two  Can  Play  (106)  C.  .Mar  62 
Peter  Sellers,  Mai  Zetterllng 

LOPERT  FILMS 

The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho..  Jul  62 

Pierre  Brasseur,  Allda  Vafll 
The  Manster — Half  Man,  Half 

Monster  (72)  Ho.  .Jul  62 

Peter  Dyneley,  Jane  Hylton 
©Stowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Pascal  Lamorlsse,  Andre  GHle 

Phaedra  (115)  D..  Nov  62 

Melina  Mercouri,  Anthony  Perkins 


MAGNA  FILMS 

©Black  Tights  (120)  ® M.. 

Cyd  Charisse,  Zizl  Jeanmalre 

MEDALLION 

©Last  of  the  Vikings  (102) 

© Ad.  . May  62 

Cameron  Mitchell,  Edmund  Purdom 

©Son  of  Samson  (90)  S.. 

Mark  Forest,  Chelo  Alonso 

MPA  FEATURE  FILMS 

Bourbon  St.  Shadows 

(70)  D..  Sep  62 

Richard  Derr,  Mark  Daniels 

PARADE  RELEASING  ORG. 

©When  the  Girls  Take  Over 

(80)  C . May  62 

R.  Lowery,  M.  .Miller,  J.  Ellison 

Trauma  (92)  0..  May  62 

Ljnn  Bari,  John  Conte 
©Make  Way  for  Lila 

(90)  D,  .Jun  62 

Erika  Remberg  (Biig-dubbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad..  Jul  62 

.Marshall  Thompson,  Gaby  Andre 

PARALLEL  FILM  DISTRIBUTORS 

Shootout  at  Big  Sag 

(64)  W.  .Jun  62 

, Walter  Brennan.  Luana  Patten 

PLAYSTAR  PRODUCTIONS 

Ring  of  Terror  (71)  Ho . . 

George  Mather,  Esther  Furst 

PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S.. 

John  Barrymore.  Jacques  Sernas 

©The  Huns  (85)  S.  . 

Chelo  Alonso,  Jacques  Sernas 

SEVEN  ARTS  ASSOCIATED 

©Girls  at  Sea  (81)  C.. 

Guy  Rolfe,  Ronald  Shiner 
©She  Didn’t  Say  No!  (96)  .C.. 
Ehleen  Herlie,  Perlita  Nellson 
TOPAZ  FILMS 
©Playgirl  After  Dark 

(92)  M..  Jul  62 

Jayne  Mansfield,  Leo  Germ 

TRANS-LUX 

©And  the  Wild  Wild 

Women  (85)  © D . . 

Anna  Magnaril,  Giulietta  Maslna 
Secrets  of  the  Nazi  Criminals 

(84)  Doc..  Oct  62 

Horror  Hotel  (76)  . . . . Ho.  . Oct  62 
Dennis  Lotis,  Christopher  Lee 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C..  Aug  62 
James  Robertson  Justice,  Leslie 
Phillips 

Two  and  Two  Make  Six  (89).. C.. 
George  Chaklrls,  Janette  Scott 

UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) . . . . D . . Oct  62 
Eddie  Constantine.  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

Jime  Wilkinson,  Don  Kenny 


FOREIGN  LANGUAGE 


ARGENTINA 

Summerskin  (96)  .... 

(.Angel)  ..  Alfredo  Aicon 


8-  6-62 


FRANCE 

Back  Streets  of  Paris  (94)  6-18-62 
(President) . .Simone  Signoret 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlrme  Marchand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Embassy)  . .Michele  Morgan,  C. 
Marquand 

©End  of  Desire  (86) 8-13-62 

(Cont'l)  . .Marla  &hell 

Five  Sinners  (80)  8-  6-62 

(Astor)  . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  Laforet 

Jules  and  Jim  (105) 6-U-62 

(Janus)  . .Jeanne  Moreau,  Oskar 
Werner 

Last  Year  at  Marienbad 

(98)  4-16-62 

(Astor) ..  Del phlne  Seyrlg,  Giorgio 
Albertazzi.  Sacha  Pitoeff 
Le  Dab  Se  Rebiffe  (96) . . 8-13-62 
(Times) . .Jean  Gabln 

Lola  (90)  12  3-62 

(F-A-W) . .Anouk  Aimee,  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . .Jean  Cabin.  Dairy  Cowl 
Passion  of  Slow  Fire  (91) ..  11-26-62 
(Trans-Lux)  . .Jean  DrSailly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Charles  Aznavour 

Sweet  Ecstasy  (75)  © 8-13-62 

(.Audubon) . .Elke  Sommer 


I 


Testament  of  Orpheus  (79)  6-  4-62 
(F-A-W)  . .Jean  Cocteau  auto- 
biography 

Tomorrow  Is  My  Turn  (117)  4-  9-62 
(Showcorp)  . .Charles  Aznavour 

Tales  of  Paris  (85) 10-15-62 

(Times) — F.  Arnoul,  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Giobe) . .Ruth  Nlehaus,  Viktor 
Staal 

GREECE 

Antigone  (88)  10-15-62 

( El ILs)  ..  Irene  Papa.s 

Take  Me  Away.  My  Love 

(90)  9-  3-62 

(Greek  M.P.)  . .Christian  Syiba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison) . .C.  Biswas,  S.  Qiatterjee 

ITALY 

©Boccaccio  '70  (165) ....  7-16-62 
(Embassy)  . .Sophia  Loren,  Anita 
Ekberg,  Romy  Schneider 

Divorce — Italian  Style 

(104)  10-  1-62 

(tobassy)  . .Marcello  Mastrolaiuii 

Everybody  Go  Home  (115) . .12-10-62 
(Davis-Royal)  ..  Alberto  Sordi 

II  Grido  (The  Outcry) 

(115)  U-12-62 

(.Astor)  . .Steve  Cochran.  VaUi, 

B.  Blair 

Udy  Doctor,  The  (103) 10-  1-62 

( Governor) . . Toto,  Abbe  Lane 

©La  Viaccia  (103) 10-22-62 

(Embassy)  . .Jean-Paul  Belmondo, 
Claudia  Cardinale 

Psycosissimo  (88)  10-29-62 

(Ellis)  . -Ugo  Toznazzl 


JAPAN 

Happiness  of  Us  Alone 

(133)  9-  3-62 

Keiju  Kobayashi,  Hideko  Takamine 

Island,  The  (96)  © 9-24-62 

(Zenith)  . .Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca)  . .Toshiro  .Mifune 

MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert)  . .Toshiro  Mifune 

NORWAY 

I Young  Sinners  (86)  ....  8-  6-62 

(Brenner)  ..  Liv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Telepix)  L.  Wlnnicka,  M.  Volt 

Partings  (101)  12-  3-62 

(Telepix)  . ..Maria  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
(Artkinn)  . .E.  Burenkov 
©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artkino)  . . Documentary 
Home  for  Tanya,  A (97)  . . 7-  2-62 
(.Artkino)  . . Liudmila  Marchenko 
©Violin  and  Roller  (55) . . 9-24-62 
(Artkino)  . Igor  Fomchenko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley)  • Francisco  Rabal,  Silvia 
Pinal,  Fernando  Rey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8-  6-62 
(Embassy)  . .Birger  Malmstai 
Through  a Glass  Darkly 

(91)  . • 4-  30-62 

(.lanus)  . .Harriet  Andersson,  Max 
von  Sydow 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Dote  is  notional  release  month.  Color  and 
process  as  specified. 


BUENA  VISTA 
(All  in  color) 
CARTOON  SPECIALS 


(Two-reel) 

0097  Goliath  II  (15)  Nov  61 

122  Donald  and  the  Wheel 

(IS)  Dec  61 

119  Saga  of  Windwagon 

Smith  (14)  Apr  62 

FEATURETTE  SPECIALS 
118  Horse  With  the  Flying 
Tail  (48)  Jan  62 


LIVE  ACTION  SPECIALS 
(Three-reel) 

105  Islands  of  the  Sea  (28)  Nov  61 
127  Bear  Country  (33), 

reissue  Apr  62 

131  Water  Birds  (31),  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17101  Donald's  Lucky  Day..  Jan  62 

17102  Donald’s  Cousin  Gus..Feb62 


17103  Fire  Chief  Mar  62 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108  The  Art  of  Skiing  ....Aug  62 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey’s  Delayed  Date  Oct  62 

17111  Chicken  Little  Nov  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

125  Aguamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

6434  The  Fire  Chaser  (16)  Mar  62 

6435  Marinated  Mariner 

(16)  Mar  62 

6425  Let  Down  Your 

Aerial  (17)  Apr  62 

6426  Clunked  in  the 

Clink  (16)  May  62 

6436  Microspook  (16)  Jun  62 

7421  Spies  and  Guys  (I9/2)  Sep  62 

7431  Strop,  Look  and  Listen 

aSI/z)  Oct  62  I 

7422  General  Nuisance  (18)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  ....  Dec  62 

7433  Training  for  Trouble 

(15(/2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

CANDID  MICROPHONE 


(Reissues) 

6554  No.  4,  Series  3 (11)..  Apr  62 

6555  No.  5,  Series  3 

(IC/z)  May  62 

7551  Na  1,  Series  4 (10)  ^p  62 

7552  No.  2.  Series  4 (11)  ..Nov62[ 

7553  No.  3.  Series  4 (10)  . .Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Technicolor  Reissues) 

6612  The  Oompahs  (7>/j) ....  Apr  62 

6613  The  Air  Hostess  (8)..  May  62  I 

6614  Giddyap  (6>/z) Jun  62 

6615  Georgia  and  the  ' 

Dragon  (7)  Jul  62 

7601  Gerald  McBoing  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  S^  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  ....  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62  i 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snowtime  (7)  Jan  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6705  Beef  for  and  After  (7)  Mar  62 

6706  Swash  Buckled  (7)  ...Apr  62 

6707  Common  Scents  (7)....  May  62 

6708  Bearly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  . .Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 


MR,  MAGOO  REISSUES 

(Technicolor)  I 

6755  Magoo  Slept  Here  (7) . . Feb  62 

6756  Magoo's  Puddle  Jumper 
(6Vj)  (©  and  standard) . . Mar  62 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Magoo's  Cruise  (6) Sep  62 

7752  Magoo’s  Problem  (Hiild 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo  1 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(6>/2)  (©  and  standard) . . Dec  62 
SPECIAL  COLOR  FEATURETTES 

6443  Wonders  of  Philadelphia 

(18)  Mar  62 

6444  Pleasure  Highway 

(191/2)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonderful  Arkansas  (19)  Nov  62  , 

7443  Eventful  Britain  (17) . .Jan  63  I 


O.Z  OCQ 


SERIALS 

(15  Chapter-Reissues) 

6160  Monster  and  the 

Aoe  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6405  Flying  Saucer  Daffy 

(17)  Feb  62 

6406  Oils  Well  That  Ends 

Well  (16)  Apr  62 

6407  Triple  Crossed  (16) . . May  62 

6408  Sappy  Bull  Fighter 

(ISVa)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagpole  Jitters  (16)  . . Nov  62 

7404  For  Crimin'  Out 

Loud  (16)  Jan  63 


CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mar  62 

The  Magic  Tide  (32)  Jul  62 

The  Plucky  Plumber  (18) Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

W363  Greek  to  Me-ow  (7)..  Dec  61 


W364  High  Steaks  (7) Jan  62 

W365  Mouse  Into  Space  (7)  Mar  62 
W366  Landing  Stripling  (7)  Apr  62 
W367  Calypso  Cat  (7) Jun  62 


PARAMOUNT 
COMIC  KINGS 

I F21-1  Frogs  Legs  (6)  Apr  62 

F21-2  Home  Sweet  Swampy 

(10)  May  62 

F21-3  Hero’s  Reward  (10) ..  May  62 
F21-4  Psychological  Testing 

(9)  Jun  62 

F21-5  Snuffy’s  Song  (8)  . .Jun  62 

F21-6The  Hat  (10)  Jun  62 

C22-1  Et  Tu  Otto  (7)  Sep  62 

i C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3The  Method  and 

Maw  (9)  Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

MODERN  MADCAPS 
(Technicolor) 

M21-5  Hi  Fi  Jinx  (6) Mar  62 

M21-6  Funderful  Suburbia 

(6)  Mar  62 

M 21 -7  Samson  Scrap  (10) ..  Mar  62 

M22-1  Penny  Pals  (6)  Oct  62 

NOVELTOONS 

(Technicolor) 

P22-1  Anatole  (9)  Sep  62 

P22-2  Yule  Uff  (6)  Oct  62 


POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6) . . Sep  62 
E22-2  Child  Sockology  (6)  Sep  62 
E22-3  Ancient  Fistory  (7)  Sep  62 
E22-4  Big  Bad  Sinbad  (10  Sep  62 
E22-5  Popeye’s  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 


Battle)  Sep  62 

SPORTS  IN  ACTION 
(1-Reel  Color) 

D21-2  Bow  Jest  (10)  A nr  62 

D21-3  Fun  in  the  Sun  (9)..  Jul  62 
D21-4  Mighty  Mites  (..)...  .Jul  62 
D21-5  On  the  Wing  (..)...  .Aug  62 


20fh  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 


7201  Sport  Fishing  Family 

Style  (8)  Jan  62 

7202  Mel  Allen’s  Football 
Highlights  of  1961  (10) 

black  and  white  Feb  62 

7203  Primitive  Fighters  (8) . . Mar  62 


7204  Holiday  in  Ireland  (9)  Apr  62 


7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 
7209  Story  Book  Wedding  of 

Princess  Sophia  and  Prince 
Juan  ()arlos  (10)  Aug  62 


7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’s 
All  Ratios — Color 

5221  Klondike  Strike 

Out  (7)  Jan  62 

5222  Where  There’s  Smoke 

(7)  Feb  62 

5223  He-Man  Seaman  (6)  . . Mar  62 

5224  Nobody's  Ghoul  (7)....  Apr  62 

5225  Riverboat  Mission  (7) . . May  62 

5226  Rebel  Trouble  (7)....  Jun  62 

5227  Taming  the  Cat  (7)....  Jul  62 

5228  Runaway  Mouse  (7) . . . . Aug  62 

5229  Big  Chief  No  Treaty 

(10)  Sep  62 

5230  First  Flight  Up  (6)  ..Oct  62 

5233  Bargain  Daze  (7) Dec  62 

52M  A Fight  to  the 

Finish  (7)  Dec  62 


O.Z  CEO 


TERRYTOON  CINEMASCOPES 

5201  Honorable  House 

Cat  (6)  Jan  62 

5202  Honorabli  Family 

Problem  (7)  Mar  62 

5203  Peanut  Battle  (7) Apr  62 

5204  Loyal  Royalty  (6)....  May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  Sep  62 

5207  Fleet’s  Out  (6)  Oct  62 

5208  Home  Life  (7) Nov  62 


UNIVERSAL 
COLOR  SPECIALS 
(One  Reel) 

4271  Treasure  of  the  Deep..  Nov  61 


4272  Caraniba  © Dec  61 

4273  Mabuhay  Jan  62 

4274  Leaping  Dandies  Feb  62 

4275  Pink  Land  Blue 

Waters  ( . . ) Mar  62 


4276  Bahama  Holiday  (..).. Apr  62 

4277  Fabled  Island  (..)  © May  62 
4278 Strictly  Sidney  (..)  © Jun 62 

WALTER  LANTZ  CARTUNES 
(Technicolor.  . Can  be  projected  in 
the  Anamorphic  Process,  2.35-1) 
(All  run  between  6 and  7 min.) 


4211  Doc’s  Last  Stand  Nov  61 

4212  Case  of  the  Red-Eyed 

Ruby  Dec  61 

4213  Rock-a-Bye  Gator 

(W.  Woodpecker)  Jan  62 

4214  Home  Sweet  Homewrecker 

(W.  Woodpecker)  Feb  62 

4215  Pest  of  Show Feb  62 

4216  Mackerel  Moocher Mar 

4217  Room  and  Bored Mar  ^ 

4218  Fowled-Up  Birthday Apr  62 

4219  Rocket  Racket  Apr  62 

4220  Phoney  Express  May  62 

4221  Careless  Caretaker  ....  May  62 

4222  Mother’s  Little  Helper  Jun  62 

4223  Tragic  Magic  Jul  62 

4224  Hyde  and  Sneak Jul  62 

4225  Voo-Doo  Boo-Boo Aug  62 

4226  Crowin’  Pains  Sep  62 

4227  Punchy  Pooch  Sep  62 

4228  Little  Woody  Riding 

Hood  Oct  62 

4229  Corny  Concerto Oct  62 

WALTER  LANTZ  REISSUES 

(Color  Cartunes . . Can  be  projected 
in  the  Anamorphic  process,  2.35-1) 

4231  The  Tree  Medic  Nov  61 

4232  After  the  Ball  Dec  61 

4233  Chief  Charlie  Horse  ....Jan  62 

4234  Woodpecker  from  Mars  Feb  62 

4235  Calling  All  Cuckoos  ....  Mar  62 

4236  Niagara  Fools  Apr  62 

4237  Arts  and  Flowers May  62 

SPECIAL 

2-REEL  COLOR  SPECIALS 

4201  All  That  Oriental 

Jazz  (16)  © Nov  61 

4204  Football  Highlights  of 
1961  (10)  Dec  61 

4202  Land  of  the  Long 

White  Cloud  (..)  © ...Mar  62 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

9304  Leghorn  Swaggled Nov  61 

9305  A Peck  of  Trouble  ....  Dec 

9306  Tom-Tom  Tomcat  Jan  62 

9307  Sock-a-Doodle-Do  Feb  W 

9308  Rabbit  Hood  Mar  62 

9309  Ain’t  She  Tweet  Apr  62 

9310  Bye  Bye  Bluebeard.  . . .May  62 

9311  Homeless  Hare Jun  62 

9312  Bird  In  a Guilty  Cage  ..Jul  62 

9313  Fool  Coverage Aug  62 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

9722  Wet  Hare  Jan  62 

9723  Bill  of  Hare Jun  62 

MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 

9703  Beep  Prepared  Nov  61 

9704  The  Last  Hungry  Cat. . . Dec  ^ 

9705  Nelly’s  Folly  Dec  61 

9706  A Sheep  in  the  Deep...  Feb  62 

9707  Fish  and  Slips  Mar  62 

9708  Quackodile  Tears  Mar  62 

9709  Crow’s  Feat  Apr  62 

9310  Mexican  Boarders May  62 

9711  Zoom  at  the  Top Jun  ^ 

9712  Slick  Chick  Jul  62 

9713  Louvre  Come  Back 

to  Me  Aug  62 


WORLD-WIDE  ADVENTURE 
SPECIALS 
(Color  Reissues) 

(Two- Reel) 

9002  Fabulous  Mexico  (18)  . . Mar  62 
(One-Reel) 

9501  This  Sporting  World 


(10)  Nov  61 

9502  Emperor’s  Horses  (9) . . . Dec  61 

9503  Wild  Water  Champions 

(9)  Feb  62 

9504  Racing  Thrills  Apr  62 

9505  King  of  the  Outdoors Jul  62 

9506  Water  Wizards Aug  62 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


Electra 


Ratio:  Greek 

1.85-1  Tragedy 


Lopert  Films  110  Minutes  Rel.  Jan.  ’63 

The  adjectives  “magnificent”  and  “awesome,” 
which  were  among  the  praise  from  the  New  York 
film  critics,  are  well  deserved  by  Michael  Cacoyan- 
nis’  Greek-language  film  based  on  Euripedes’  clas- 
sic tragedy.  Already  honored  at  the  (Cannes  and 
Edinburgh  Film  Festivals,  this  is  a truly  powerful 
and  visually  impressive  picture  which  should  be  a 
strong  art  house  entry  and  a “must”  for  college 
and  high  school  students.  Irene  Papas,  who  was 
featured  in  “The  Guns  of  Navarone,”  has  the 
stature  and  inner  fire  to  eloquently  portray  the 
vengeful  Electra,  who  plots  with  her  brother, 
Orestes,  to  slay  their  mother  and  stepfather,  and 
Yannis  Fertis  and  the  other  Greek  actors  are 
equally  effective.  Cacoyannis,  who  produced  and 
directed,  as  well  as  writing  the  screenplay,  rates 
highest  praise  on  all  three  counts.  Particularly 
effective  are  his  groupings  of  the  peasant  women 
who  serve  as  the  traditional  Greek  chorus  employed 
in  all  of  these  classic  plays.  The  poetry  of  the  lines 
has  been  splendidly  translated  in  the  English  sub- 
titles. Especially  noteworthy  is  the  starkly  beau- 
tiful camera  work  of  Walter  Lasally  and  the  strange 
and  melodic  music  by  Mikis  Theodorakis,  played  on 
native  instruments.  This  is  a film  which  can  be 
brought  back  to  art  houses  every  few  years  and 
still  stand  as  a remarkable  feat. 


Irene  Papas,  Yannis  Fertis,  Aleka  Catselli,  Notis 
Peryalis,  Phoebus  Rhazis. 


Paris  Belongs  to  Us  Melodrama 

Merlyn  Films  120  Minutes  Rel.  Dec.  ’62 

A rambling,  sometimes  unevenly  paced  effort, 
wholly  within  the  concept  and  containment  of  the 
much-touted  Gallic  “New  Wave,”  this  AJYM  Films 
and  Films  du  Carosse  presentation,  released  in  the 
U.S.  by  Merljm  Films,  will  depend,  in  final  market- 
ing analysis,  upon  the  audience  appeal  as  such  (Df 
“New  Wave”  atmosphere.  At  the  same  time,  di- 
rector Jacques  Rivette,  who  collaborated  with  Jean 
Grault  on  the  shooting  script,  isn’t  particularly 
meticulous  in  his  pattern  of  human  studies,  appar- 
ently prefen-ing  to  let  his  charades  play  out  end- 
lessly, in  the  process  trying  his  audience’s  patience 
a bit.  Betty  Schneider,  a most  winsome  wench,  is 
cast  as  a young  student  who  listens  to  a conversa- 
tion at  a Left  Bank  party  about  a friend’s  recent 
suicide.  It  seems  that  the  friend  was  involved 
somewhat  in  international  espionage.  She  takes  up 
now  with  an  “off-boulevard”  director,  determining 
in  time  that  he,  too,  is  in  danger  from  international 
spies.  Rather  tedious  going  by  the  climactic  fade- 
out.  French  dialog  is  accompanied  by  English  titles. 

Betty  Schneider,  Giani  Esposito,  Francoise  Pre- 
vost,  Daniel  Crohem,  Francoise  Maistre. 


SHORT  SUBJECT  REVIEW 


Speak  to  Me,  Child 

Three  Arts  Films  (Poetry  Featurette)  26  Minutes 

One  of  the  most  unusual  featurettes,  this  is  a series 
of  filmed  lyric  poems,  spoken  expressively  by  David 
Wayne  against  color  shots  of  childi’en  at  play  in  New 
York,  Florida  and  New  England.  Produced  and  di- 
rected by  Jerry  Winters,  who  arranged  the  poetry  of 
Hy  Sobiloff  with  the  aid  of  Jo  Huntley- Wright,  the 
picture  is  strong  fare  for  the  art  houses,  where 
Wayne  and  the  poet  rate  marquee  billing.  Sobiloffs 
poetry  and  the  expert  camera  work  of  Howard 
Winner,  Jack  Etra  and  Herman  Hansen  capture  the 
spirit  and  simplicity  of  childhood  perfectly. 
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PLUS  SERVICE 


Listed  herewith,  alphabetically  by  companies,  are  all  of  the  feature  pictures 
reviewed  in  BOXOFFICE  from  January  1 through  December  31,  1962.  This  is 
designed  as  a further  convenience  for  Picture  Guide  users,  the  page  numbers  being  the  key  to  reviews  kepi 
therein.  Between  quarters.  Review  Digest  pages  serve  as  a cumulative  P.  G.  index  for  feature  pictures. 


Foreign-Language 


Date  Reviewed 

Antigone  (Eilis) 

Greek  Oct  15 

Apartment  in  Moscow  (Artkino) 

Russian  Nov  12 

Arms  and  the  Man  (Casino) 

German  Mar  26 

Back  Streets  of  Paris  (President) 

French  Jun  18 

Baltic  Express  (Telepix) 

Polish  Dec  10 

Bell'  Antonio  (Embassy) 

Italian  May  21 

Beginning  Was  Sin,  The  (SR) 

German  Sep  3 

Boccaccio  '70  (Embassy) 

Italian  Jul  16 

Cleo  From  5 to  7 (Zenith) 

French  Oct  29 

Crime  Does  Not  Pay  (Embassy) 

French  Nov  26 

Devi  (Harrison) 

Indian  Nov  12 

Devil's  Wanton  (Embassy) 

Swedish  Aug  6 

Divorce — Italian  Style  (Embassy) 

Italian  Oct  1 

End  of  Desire  (Cont'l) 

German  Aug  13 

Everybody  Go  Home  (Davis-Royol) 

Italian  Dec  10 

Farewell  Doves!  (Artkino) 

Russian  Apr  23 

Five  Day  Lover,  The  (Kingsley) 

French  Feb  19 

Five  Sinners  (Astor) 

German  Aug  6 

Flight  to  the  Stars  (Artkino) 

Russian  Aug  6 

Game  for  Six  Lovers,  A (SR) 

French  Oct  15 

Girl  With  the  Golden  Eyes 

(Kingsley)  French  Sep  3 

Happiness  of  Us  Alone  (Toho) 

Japanese  Sep  3 

Home  for  Tonyo,  A (Artkino) 

Russian  Jul  2 

House  of  the  Three  Girls 

(Atlantic)  German  Feb  15 

II  Grido  (Astor) 

Italian  Nov  12 

Important  Man,  The  (Lopert) 

Mexican  Aug  6 

Island,  The  (Zenith) 

Japanese  Sep  24 

Joan  of  the  Angels?  (Telepix) 

Polish  Jun  18 

Jules  and  Jim  (Janus) 

French  Jun  11 

Knights  of  the  Teutonic  Order 

(Amerpol)  Polish  Feb  5 

La  Belle  Americaine  (Cont'l) 

French  Jan  22 

La  Estrella  Vacia  (Azteca) 

Mexican  Jul  2 

La  Viaccia  (Embassy) 

Italian  Oct  22 

Lady  Doctor,  The  (Governor) 

Italian  Oct  1 

Lady  With  the  Dog  (Artkino) 


Date  Reviewed 

Russian  Dec  24 

Last  Year  at  Marienbad  (Astor) 

French  Apr  16 

Les  Liaisons  Dangereuses  (Astor) 

French  Jan  8 

Lola  (F-A-W) 

French  Dec  3 

Long  Absence,  The  (Hakim) 

French  Dec  24 

Love  Is  a Day's  Work  (Cont'l) 

Italian  Mar  19 

Magnificent  Tramp,  The 

(Cameo)  French  Jul  16 

Maiden,  The  (Green-Roth) 

French  May  21 

Money,  Money,  Money  (Times) 

French  Aug  13 

Night,  The  (Lopert) 

Italian  Mar  19 

Night  Affair  (President) 

French  Jan  22 

Ninth  Circle,  The  (SR) 

Polish  Apr  23 

Odd  Obsession  (Harrison) 

Japanese  Mar  5 

Partings  (Telepix) 

Polish  Dec  3 

Passion  of  Slow  Fire  (Trons-Lux) 

French  Nov  26 

Psycosissimo  (Ellis) 

Italian  Oct  29 

Rififi  for  Girls  (Cont'l) 

French  Jun  11 

Scampolo  (Casino) 

German  Oct  22 

Shoot  the  Piano  Player  (Astor) 

French  Sep  3 

Sound  of  Life,  The  (Artkino) 

Russian  May  7 

Stepchildren  (Artkino) 

Russian  Dec  3 

Summerskin  (Angel) 

Argentinian  (Spanish)  Aug  6 

Sweet  Ecstasy  (Audubon) 

French  Aug  13 

Take  Me  Away,  My  Love  (GMP) 

Greek  Sep  3 

Tales  of  Paris  (Times) 

French  Oct  15 

Testament  of  Orpheus  (F-A-W) 

French  Jun  4 

Throne  of  Blood  (Brandon) 

Japanese  Apr  9 

Through  a Glass  Darkly  (Janus) 

Swedish  Apr  30 

Tomorrow  Is  My  Turn  (Showcorp) 

French  Apr  9 

Violin  and  Roller  (Artkino) 

Russian  Sep  24 

Viridiana  (Kingsley) 

Spanish  Apr  16 

Wozzeck  (Brandon) 

German  Apr  23 

Yojimbo  (Seneca) 

Japanese  Oct  29 

You  Came  Too  Late  (Hellenic) 

Greek  Dec  10 

Young  Sinners  (Brenner) 

Norwegian  Aug  6 

Zazie  (Astor) 

French  Apr  30 

Zero  for  Conduct  (Brandon) 
French  Jon  29 
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First,  Second,  Third 
and  Fourth  Quarters 


1962 


January 

Through  December 


Allied  Artists 


P.G. 

Page 

P.G. 

Page 

Bashful  Elephant,  The  

..2605 

Frightened  City,  The  

.2675 

Big  Wave,  The  

..2640 

Hands  of  a Stranger  

.2626 

Billy  Budd  

.2662 

Hitler  

..2610 

Confessions  of 

Payroll  

..2652 

an  Opium  Eater  

..2650 

Rider  on  a Dead  Horse  .... 

.2655 

Convicts  4 

..2620 

Twenty  Plus  Two  

..2600 

American  International 

Assignment  Outer  Space  .. 

..2637 

Marco  Polo  

.2663 

Brain  That  Wouldn't  Die, 

Panic  in  Year  Zero!  

.2643 

The  

..2651 

Ph^n^nm  Plnnt^t^  Thpi 

. 2637 

Burn,  Witch,  Burn  

.2619 

Premature  Burial  

..2614 

Guns  of  the  Black  Witch  .. 

.2593 

Prisoner  of  the  Iron  Mask, 

Invasion  of  the  Star 

The  

.2606 

Creatures  

.2651 

Tales  of  Terror  

.2636 

Journey  to  the 

Twist  All  Night  

.2616 

Seventh  Planet  

..2604 

Warriors  Five  

.2681 

Lost  Battalion  

..2593 

Buena  Vista 

Almost  Angels  

..2663 

In  Search  of  the  Castaways  2694 

Big  Red  

..2624 

Legend  of  Lobo,  The  

..2679 

Bon  Voyage  

..2631 

Moon  Pilot  

..2599 

Columbia 

Advise  and  Consent  

.2633 

Ring-a-Ding  Rhythm  

.2663 

Barabbas  

.2664 

Safe  at  Home  

..2623 

Belle  Sommers  

..2634 

Sail  a Crooked  Ship  

.2592 

Best  of  Enemies,  The  

.2653 

13  West  Street 

2629 

Cash  on  Demand  

.2603 

Three  Stooges  in  Orbit,  The  2647 

Don't  Knock  the  Twist  

..2621 

Three  Stooges  Meet  Hercules, 

Damn  the  Defiant!  

.2655 

The  

.2597 

Experiment  in  Terror  

.2615 

Twist  Around  the  Clock  .. 

.2592 

Five  Finger  Exercise  

.2623 

Two  Tickets  to  Paris  

.2669 

Hellions,  The  

..2612 

Underwater  City,  The  

.2603 

Interns,  The  

..2638 

Walk  on  the  Wild  Side  .... 

.2602 

Mo^hra  

..2632 

War  Lover,  The  

.2680 

Notorious  Landlady,  The  .. 

..2643 

We'll  Bury  You!  

..2680 

Pirates  of  Blood  River  

..2652 

Wild  Westerners,  The  

.2645 

Requiem  for  a Heavyweight  2667 

Zotz!  

.2638 

Metro-Goldwyn-Mayer 

All  Fall  Down  

.2616 

Mutiny  on  the  Bounty  

.2684 

Billy  Rose's  Jumbo  

..2690 

Password  Is  Courage,  The  .. 

.2693 

Boys'  Night  Out  

..2640 

Period  of  Adjustment  

..2678 

Damon  and  Pythias  

.2666 

Ride  the  High  Country  

.2629 

Escape  From  East  Berlin  .. 

.2680 

Sweet  Bird  of  Youth  

..2611 

Four  Horsemen  of  the 

Swordsman  of  Siena  

.2683 

2606 

Tartars,  The  

.2644 

Horizontal  Lieutenant,  The  2620 

Tarzan  Goes  to  India  

.2650 

How  the  West  Was  Won  .. 

.2686 

Two  Weeks  in  Another 

1 Thank  a Fool  

.2668 

Town  

.2657 

Kill  or  Cure  

..2691 

Very  Private  Affair,  A 

.2670 

Light  in  the  Piazza  

..2595 

Wonderful  World  of  the 

Lolita  

..2642 

Brothers  Grimm,  The  .... 

.2658 

Murder  She  Said  

..2597 

World  in  My  Pocket  

.2609 

Paramount 


P.G. 

Page 

P.G. 

Page 

Brushfire  

.2604 

Valance,  The  

..2621 

Counterfeit  Traitor,  The  .. 

..2621 

My  Geisha  

..2617  0 

Escape  From  Zahrain  

..2636 

Pigeon  That  Took  Rome, 

Forever  My  Love  

.2619 

The  

..2648 

Girl  Named  Tamiko,  A 

.2688 

Siege  of  Syracuse  

.2600 

Girls!  Girls!  Girls!  

.2682 

Too  Late  Blues  

.2597 

Hatari!  

.2634 

Where  the  Truth  Lies  

.2674 

Hell  Is  for  Heroes  

.2634 

Wonderful  to  Be  Young  .... 

.2617 

It's  Only  Money  

.2685 

Who's  Got  the  Action?  

.2693 

Man  Who  Shot  Liberty 

20th  Century-Fox 

Air  Patrol  

.2648 

Longest  Day,  The  

.2674 

Broken  Land,  The  

.2625 

Loves  of  Salammbo,  The  .. 

.2681 

Cabinet  of  Caligari,  The  .. 

.2633 

Madison  Avenue  

.2604 

Firebrond,  The  

..2664 

Mr.  Hobbs  Takes  a 

Five  Weeks  in  a Balloon  .. 

.2654 

Vacation  

.2632 

Gigot  

.2644 

Satan  Never  Sleeps  

.2610 

Hand  of  Death  

.2613 

State  Fair  

.2616 

Hemingway's  Adventures  of 

Swingin'  Along  

.2622 

a Young  Man  

.2639 

Tender  Is  the  Night  

.2596 

1 Like  Money  

.2636 

300  Spartans,  The  

.2659 

It  Happened  in  Athens  

.2644 

Womanhunt  

.2609 

Lion,  The  

Lisa  

.2662 

.2630 

Young  Guns  of  Texas  

.2686 

United 

Artists 

Bird  Man  of  Alcatraz  

.2641 

Mighty  Ursus  

.2656 

Clown  and  the  Kid,  The  .... 

.2639 

Miracle  Worker,  The  

.2629 

Dead  to  the  World  

.2625 

Nun  and  the  Sergeant,  The  2656 

Deadly  Duo  

.2602 

Pressure  Point  

..2672 

Follow  That  Dream  

.2618 

Road  to  Hong  Kong  

..2635 

Geronimo  

.2626 

Saintly  Sinners  

.2599 

Hnnnv  Thieves  The  

2598 

Seraeonts  3 

2602 

Incident  in  an  Alley  

.2635 

Something  Wild  

..2591 

Heroes  Island  

.2668 

Sword  of  the  Conqueror  .... 

.2665 

Kid  Galahad  

.2652 

Taras  Bulba  

..2690a7tune 

Jack  the  Giant  Killer  

.2645 

Third  of  a Man  

2673  'ainor 

Jessica  

.2615 

Tower  of  London  

.2688 

Magic  Sword,  The  

.2622 

Two  for  the  Seesaw  

.2679 

Manchurian  Candidate, 

Valiant,  The  

.2648 

The  

.2677 

War  Hunt  

..2618 

Universal 

Cape  Fear  

.2613 

Night  Creatures  

.2621 

Day  the  Earth  Caught  Fire, 

No  Man  Is  an  Island  

.2656 

The  

.2600 

Phantom  of  the  Opera  

..2640 

Desert  Patrol  

.2594 

Six  Black  Horses  

.2615 

40  Pounds  of  Trouble  

.2689 

Spiral  Road,  The  

.2635 

Freud  

.2694 

Stagecoach  to  Dancers' 

If  a Man  Answers  

.2661 

Rock  

.2676 

Information  Received  

.2626 

That  Touch  of  Mink  

.2630 

Lonely  Are  the  Brave  

Nearly  a Nasty  Accident  .. 

.2628 

.2620 

To  Kill  a Mockingbird  

.2692 

Warner  Bros, 

Chapman  Report,  The  

.2661 

Music  Man,  The 

.2624 

Couch,  The  

.2607 

Rome  Adventure  

.2614 

Days  of  Wine  and  Roses  .. 

.2691 

Samar  

.2622 

Goy  Purr-ee  

.2678 

Singer  Not  the  Song,  The  .. 

.2594 

Guns  of  Darkness  

.2651 

Story  of  the  Count  of 

Gypsy  

.2671 

Monte  Cristo,  The  

.2637 

House  of  Women  

.2623 

What  Ever  Happened  to 

Lad:  a Dog  

.2628 

Baby  Jane?  

.2679 

Malaga  

Merrill's  Marauders  

.2607 

.2632 

World  by  Night  No.  2 

..2649 

Misc,  and  English-Dubbed 

Airborne  (Diamond-SR) 

.2672 

Carry  On,  Teacher 

And  the  Wild  Wild  Women 

(Governor)  

..2673 

(Trans-Lux)  

..2649 

Choppers,  The  (Fairway)  .. 

.2608 

Bachelor  of  Heorts  (Cont'l)  2628 

Cinderella  (Janus)  

.2599  - 

Bellboy  and  the  Playgirls, 

Coming-Out  Party,  A 

ti-wir 

The  (UPRO)  

.2683 

(Union)  

.2660  '' 

Big  Money,  The  (Lopert)  .. 

.2609 

Concrete  Jungle,  The 

Black  Tights  (Magna)  

.2608 

(Fanfare)  

.2645 

Bloody  Brood,  The  (Astor) 

.2667 

Connection,  The  (F-A-W) 

.2693 

Bourbon  St.  Shadows 

Cry  Double  Cross  (Atlantic)  2665 

(MPA-SR)  

2669 

Dangerous  Charter  (Crown)  2671 

Carnival  of  Souls 

Devil  Made  a Woman,  The 

(Herts-Lion)  

..2658 

(Medallion)  

.2607 

Centurion,  The  (PIP)  

.2659 

Devil's  Messenger,  The 

6SU1. 
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P.G.  Page 

(Herts-Lion)  2658 

Diary  of  a Nudist 

(Atlantic)  2617 

Doctor  in  Love  (Governor)  ..2624 

East  of  Kilimanjaro 

(Parade)  2647 

Eegah  (Fairway)  2657 

Erotica  (Pad-Ram)  2618 

Fallguy  (Fairway)  2653 

Flame  in  the  Streets 

(Atlantic)  2664 

Follow  That  Horse 

(Seven  Arts)  2595 

Girls  at  Sea  (Seven  Arts)  ....2605 

Harold  Lloyd's  World  of 
Comedy  (Cont'l)  2625 


Horror  Chamber  of  Dr. 

Faustus,  The  (Lopert)  ....2641 
Horror  Hotel  (Trans-Lux)  ..2682 
Hot  Money  Girl  (UPRO)  ....2674 


Huns,  The  (PIP)  2662 

Hunzo  (Int'l  Film  Ent)  2685 

I Bombed  Pearl  Harbor 

(Parade)  2596 

I Spit  on  Your  Grave 

(Audubon)  2673 

Immoral  West,  The 

(Pacifica-SR)  2643 

Invasion  of  the  Animal  People 

(ADP-SR)  2661 

Jet  Storm  (UPRO)  2608 

Joseph  and  His  Brethren 

(Colorama)  2692 

Kamikaze  (Brigadier)  2684 

Karate  (Brenner)  2592 

Kind  of  Loving,  A 

(Governor)  2672 

Lost  of  the  Vikings 

(Medallion)  2631 

Loneliness  of  the  Long 
Distance  Runner  (Cont'l)  2676 
Long  and  the  Short  and  the 

Tall,  The  (Cont'l  2593 

Long  Day's  Journey  Into 

Night  (Embassy)  2675 

Love  in  a Hot  Climate 

(Hoffberg)  2694 

Lovers  on  a Tight  Rope 

(Interworld)  2687 

Marizinia  (Int'l  Film  Ent)  ..2685 
Matter  of  WHO,  A 

(Herts-Lion)  2654 

Maxime  (Interworld)  2687 

Mermaids  of  Tiburon,  The 

(Filmgroup)  2642 

Most  Wanted  Man,  The 

(Astor)  2611 

Mr.  Arkadin  (Filmorsa- 

Talbot)  2686 

Night  of  Evil  (Astor)  2666 

Night  They  Killed  Rasputin 

(Brigadier)  2655 

No  Love  for  Johnnie 

(Embossy)  2591 

Make  Mine  a Double  (Ellis)  2601 
Make  Way  for  Lila 

(Parade)  2660 

Manster,  The  (Lopert)  2641 

Midsummer  Night's  Dream 

(Showcorp)  2594 

Million  Dollar  Manhunt 

(Amalgamated)  2603 

Never  Let  Go  (Cont'l)  2649 

No  Place  Like  Homicide 

(Embassy)  2638 

Nude  Odyssey 

(Davis-Royal)  2688 

On  Any  Street  (Miller-SR)  ..2667 
Only  Two  Can  Play 


P.G.  Page 

(Kingsley)  2610 

Operation  Snatch  (Cont'l)  ..2669 
Pagan  Island  (Cinema  Syn.)  2591 

Paradise  Alley  (Sutton)  2642 

Peeping  Tom  (Astor)  2633 

Phaedra  (Lopert)  2677 

Playgirl  After  Dark 

(Topaz)  2653 

Quare  Fellow,  The  (Astor)  2687 
Reluctant  Saint,  The 

(Davis-Royal)  2670 

Ring  of  Terror  (Playstar)  ....2611 
Roommates  (Herts-Lion)  ...2681 
Run  Across  the  River 

(Citation)  2692 

Satan  in  High  Heels 

(Cosmic)  2628 

Scarface  Mob,  The  (Cari)  ..2659 
Secret  File  Hollywood 

(Crown)  2612 

Secrets  of  the  Nazi  Criminals 

(Trans-Lux)  2682 

Seven  Daring  Girls 

(Manson)  2689 

7th  Commandment  (Crown)  2605 
Shame  of  the  Sabine  Women 

(UPRO)  2619 

Shangri-La  (Brenner)  2595 

She  Didn't  Say  No! 

(Seven  Arts)  2628 

Shootout  at  Big  Sag 

(Parallel)  2657 

Siege  of  Hell  Street  (UPRO)  2670 
Sky  Above — the  Mud  Below 

(Embassy)  2646 

Smashing  of  the  Reich 

(Brigadier)  2684 

Some  Like  It  Cool  (Janus)  ..2601 
Son  of  Samson  (Medallion)  2668 
Stowawoy  in  the  Sky 

(Lopert)  2647 

Strangers  in  the  City 

(Embassy)  2654 

Strong  Room  (SR)  2689 

Taste  of  Honey,  A (Cont'l)  2630 
Tell-Tale  Heart,  The 

(Brigadier)  2614 

Temptation  (Cameo)  2613 

Terror  of  the  Bloodhunters 

(ADP-SR)  2665 

Then  There  Were  Three 

(Parade)  2598 

There  Was  a Crooked  Mon 

(Lopert)  2639 

Too  Young,  Too  Immoral 

(Rialto)  2676 

Touchables,  The  (Phaeton)  2617 

Trauma  (Parade)  2646 

Two  Before  Zero  (Ellis)  2683 

Trojan  Horse,  The 

(Colorama)  2650 

Two  and  Two  Make  Six 

(Union)  2666 

Victim  (Astor)  2606 

View  From  the  Bridge,  A 

(Cont'l)  2601 

Waltz  of  the  Toreadors 

(Cont'l)  2660 

When  the  Girls  Take  Over 

(Parade)  2646 

Whistle  Down  the  Wind 

(Astor)  2612 

White  Slavery  (Brenner)  2596 

Young  Go  Wild,  The 

(Manson)  2671 

Young,  Willing  ond  Eager 
(Manson)  2675 
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RATES:  20(  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


HELP  WANTED 

REPRESENTATIVE  WANTED.  Outdoor  ad- 
vertising in  conjunction  with  Theatre  Dis- 
play Frame  Service.  Protected  territory. 
An  opportunity  to  build  for  the  future.  For 
details  contact:  Romar-Vide  Co.,  Chetek, 
Wisconsin.  

WANTED:  District  manager  to  super- 
vise drive-in;  good  in  promotion  and  con- 
cession operation.  Send  complete  resume 
with  all  references  and  recent  snapshot. 
For  details  contact  Ronald  Krueger,  Fred 
Wehrenberg  Circuit  of  Theatres,  2735 
Cherokee  St.,  St.  Louis  18,  Mo. 


BOXOFFICE 

825  Van  Brunt  Blvd. 

Kansas  City  24,  Mo. 

4 insertions  at  the  price  of  3 
(Send  Cosh  With  Order) 

Kirsdiy  insert  the  following  ad 

times  in  your  "CLEARING  HOUSE" 
Section,  running  through  ALL  nine  sec- 
tional editions  of  BOXOFFICE. 

Blind  Ads — 12c  extra  to  cover  cost 
of  postage. 

CLASSIFICATION  WANTED: 


GENERAL  EQUIPMENT— NEW 


WINTERIZED  Masonite  replacement  mar- 
quee letters,  black  or  red.  Interchangeable 
all  makes,  4"-50c;  6"-65c;  8“-75c;  10"- 

90c;  12' '-SI. 05;  16"-$1.75;  17' ■-$2.00;  24"- 
$3.(10.  Non  sliding  spring  10c  additional 
(10%  discount  100  letters  or  over  $60.00 
list).  S.O.S.,  602  W.  52nd,  N.Y.  19. 


CINEMASCOPE  images  fuzzy?  $195.00 
buys  pair  brand  new  Variable  Superscope 
Anamorphics.  1/4  original  cost.  Bargains 
m backup  lenses.  Limited  quantity.  S.O.S., 
602  W.  52nd,  New  York  19. 

GENERAL  EQUIPMENT— USED 

BUY  OF  THE  YEAH!  Government  surplus 
E7  mechanisms,  beautiful  condition,  guar- 
anteed, $349.50  pair;  Changeovers,  $22.50 
pair.  Limited  quantities.  Star  Cinema  Sup- 
ply, 621  West  55th  Street,  New  York  19, 
N.Y. 

GOVERNMENT  surplus  theatre  outfits 
cheap.  Amplifiers,  soundheads,  projectors, 
arclamps,  generators.  S.O.S.,  602  W.  52nd', 
NY.  19. 

New  Box  Kodak,  Brownie  flash  camera, 
$12.00;  extra  gift  costume  (diamond)  brace- 
let; 8mm  sliding  projector,  like  new,  $35.00; 
20x30  screen;  extra  gift  ladies  gold  watch; 
90  plastic  advertising  4-inch  letters;  spare 
parts  for  projectors;  1 Simplex  head;  6 
speaker  heads,  2 RCA;  2 film  splicers;  two 
sound  testers;  6 tin  reels;  1 large  theatre 
screen  and  frame;  2 fuse  boxes;  3 sign 
boards  4x3  ft.  $65.00;  extra  gift  man's 
shoe  roller  skates.  405  South  24th  Street, 
Lexington,  Mo.  Phone  Alpine  9-3455. 

DRIVE-IN  EQUIPMENT  WANTED 

WANTED:  Trains,  miniature  Kiddielond 
types  for  modernizing  and  resale  to  Drive- 
ins  Top  cash  paid.  Buckeye  Mfg.  Com- 
oany.  Lake  City,  Minnesota 

150  used  speakers,  complete,  4"  cones. 
State  make,  condition  and  price.  Boxoffice 
9604. 

GEN.  EQUIPMENT  WANTED 

WANTED:  Used  theatre  booth  equip- 

ment. We  dismantle.  Leon  Jarodsky,  Paris, 
111. 

EQUIPMENT  WANTED 

WANTED:  Six  tube  70  ampere  rectifiers 
and  other  booth  equipment.  Harry  Melcher 
Enterprises,  3238  West  Fond  Du  Lac  Ave., 
Milwaukee  10,  Wis.  HI  2-5020. 

ANTIQUE  EQUIPMENT 

COLLECTION  of  silent  35mm  projectors 
and  films,  3%x4  slides  and  projectors.  In- 
cludes Edison,  Powers,  Gaumont,  Bavaria, 
Pathex,  Pathescope  and  othe.-  projectors. 
Also,  several  16mm  sound-silent  projectors 
for  sale.  C.  J.  McConnell,  1220  Commerce 
Bldg.,  K.  C.,  Mo.  GR  1-1135,  VA  1-7778. 

SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
orojection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covered  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understand  and  written  so 
you  con  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
want  Monthly  Bulletins  Only,  1-year  $6.50; 
Cash  or  Check,  no  CODs.  Send  Today! 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 

POPCORN  MACHINES 


BRAND  NEW  counter  model  all  electric. 
I Capacity  hundred  portions  per  hour, 
' $199.00.  Replacement  kettles  all  machines. 
' 120  S.  Hoisted,  Chicago  6,  ill. 


POSITIONS  WANTED 

MANAGER,  Conventional  or  Drive-In, 
family  man,  honest  and  sober.  Seeking 
immediate  employment.  About  18  years  in 
show  biz.  Boxoffice  9610. 

AVAILABLE:  experienced  manager.  25 
years  leading  circuits.  Best  references. 
Age  43.  Boxoffice  9609. 

SUPERVISOR  or  manager  available,  con- 
ventional and  drive-in.  16  years  experi- 
ence, excellent  references,  family  man. 
Boxoffice  9608. 

EMPLOYMENT  MANAGER,  18  years  ex- 
perienced  all  phases  seeking  Southern 
California  or  Arizona  location.  Boxoffice 
9613.  

PROJECTIONIST,  five  years  experience 
desires  full  time  job  in  Southwest  U.S. 
Preferably  Southern  Califonua  or  Arizona. 
Write  W.  R.  Leckett,  Box  463,  Princeton, 
B.C.,  Canada. 


WHAT  DO  YOU 
WANT  - 

To  Sell,  Your  Theatre? 

To  Buy,  A Theatre? 

A Job?  A Position  Open? 

To  Buy  or  Sell,  Equipment? 
Miscellaneous  Articles? 

Whatever  you  want — it  will  pay  you 
to  advertise  your  needs  in 
THE  CLEARING  HOUSE 

HERE  IS  YOUR  HANDY 
"AD  ORDER"  BLANK 


THEATRES  FOR  SALE 

West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  Son  Francisco  8,  California. 


WES-MER  Drive-in,  Mercedes,  Texas — 
405  cars.  Only  first  run  drive-in  lower 
Rio  Grande  Valley.  Year  'round  operation. 
$35,000.00  cash.  Less  than  half  original 
cost.  Includes  11  acres  land  on  U.S.  High- 
way 83.  Owner:  Lew  Bray  sr.  413  Wood- 
land Drive,  Harlingen,  Texas. 


FIRST  TIME  OFFERED  anywhere,  six- 
year-old,  450-car  drive-in.  All  permanent 
structures.  Well  equipped,  modern  con- 
cession stand.  Enjoyed  best  business  yet 
last  year.  Accepting  opportunity  in  Colo- 
rado. Gene  Marietta,  330  Wabash,  Clin- 
ton, Indiana.  Phone  TE  2-3638. 


FOR  SALE:  230-car  all-weather  drive-in, 
county  seat  town  of  2,000  population.  Only 
theatre  serving  three  towns.  Good  area. 
Benton  Drive-In,  Fort  Benton,  Montana. 


HEALTH  SAYS  SLOW  DOWN.  Sell  at  sac- 
rifice. Two  indoor,  one  drive-in.  Operating 
end  showing  profit.  Steady  payroll  towns. 
Hunting,  fishing  galore.  Perfect  fchnily  op- 
eration. Frank  Burdick,  Uptown,  Wyo. 


FOR  SALE:  600-seat  theatre  in  a thriving 
town  100  miles  from  Toronto;  shows  good 
returns.  Boxoffice  9612. 


Theatre  and  Four  rental  stores  for  sale, 
near  permanent  Air  Force  Field.  Plenty 
of  parking.  All  stores  rented,  long  term. 
Information;  Neal  Robinson  sr.,  P.  O.  Box 
36,  Crestview,  Fla. 


THEATRES  WANTED 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000.  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio, 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Boxoffice  9578. 


WANTED  TO  BUY  OR  LEASE:  Drive-in 
or  a closed  situation  in  Illinois,  Indiana, 
Missouri  or  Kentucky.  Boxoffice  9607. 


WANTED:  To  buy,  rent  or  lease  indoor 
theatre,  BoxofRce  %14. 


THEATRE  SEATING 

Good  used  late  model  chairs  available, 
rebuilt  chairs.  Chairs  rebuilt  in  your  the- 
atre by  our  factory  trained  men,  get  our 
low  prices.  Parts  for  all  makes  of  chairs 
Sewed  covers  made  to  your  size,  also 
leatherette  25"x25",  55c  ea.;  27"x27",  65c 
ea.  Chicago  Used  Chair  Mart,  829  South 
State  Street,  Chicago.  Phone  WE  9-4519 


SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481,  Texas  4-2738. 


Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
judge,  2100  E.  Newton  Avenue,  Milwau- 
kee, Wisconsin. 


SWAP  MEET,  INCORPORATED 

WILL  INCREASE  your  profit  1 Make  use 
of  your  property  during  the  off  season  or 
during  the  day.  Swap  Meet,  Inc.  will  set 
up  a swap  meet  at  your  drive-in  or  any 
suitable  property.  Over  one  million  cars  to 
date  at  our  Orange  County  location  in 
the  past  year!  For  further  information 
contact:  Swap  Meet,  Inc.,  III8I  Palma 
Vista  St.,  Garden  Grove,  California.  Prin- 
cipals only. 


FILMS  WANTED 


WANTED:  Silent  or  sound  films,  will  buy 
or  trade.  Ronald  Skagfjord,  73  Tucker  Ave., 
Sem  Francisco  24,  Calif. 


Silent,  sound  35mm  films  for  private  use 
collection  only.  Boxoffice  9615. 


INTERMISSION  TAPES 

WEEKLY  TAPE  SERVICE:  Intermission 
tapes  that  sparkle  . . . guaranteed  to 
sell  . . . customized  . . . free  sample. 
Commercial  Sound  Service,  P.  O.  Box  199, 
Cheyenne,  Wyoming. 


BUSINESS  STIMULATORS 


Bingo,  more  action!  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N.  Y. 

Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles  5,  Calif. 

Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 

Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois. 


theatre  TICKETS 


Prompt  Service.  Special  printed  roll  tick- 
3ts.  100,000,  37.95;  10,000,  $12.75;  2,000, 
$5.95.  Each  change  in  admission  price,  in- 
cluding change  in  color,  $4.25  extra.  Dou- 
ble numbering  extra.  F.O.B.  Kansas  City, 
Mo.  Cash  with  order.  Kansas  City  Ticket 
Co.,  Dept.  11,  109  W.  18th  Street,  Kansas 
City  8,  Mo. 


BOXOFFICE 
Get  Results  at  Once! 


Handy  Subscription 
Order  Form 


BOXOFTICE: 

825  Van  Bnint  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 


□ $3.00  FOR  1 YEAR 


n S5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 


THEATRE 


STREET 


TOWN  STATE 


NAME 


POSITION 
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YOU'LL  GET  THE 
RIGHT  ANSWER  HERE! 


A GIANT  SELLING  SPREE  FOR  1963! 

T/)/s  /s  /fte  Big  Show  of  the  Year  ! ! ! 

HEAR  THE  HONORED  SHOWMEN  OF  THE  YEAR! 

— Americas  Greatest  Show  Selling  Panel 

SEE  THE  STAR  OF  THE  YEAR  AWARDS! 

WIN  A VACATION  FOR  TWO  TO  EXCITING 
ACAPULCO!  AND  OTHER  BIG  PRIZES!! 

(More  Details  Later) 

For  Reservations  or  Information,  Write  or  Wire: 

NORRIS  CRESSWELL.  Executive  Secretary 

UNITED  THEATRE  OWNERS  OF  THE  HEART  OF  AMERICA 

114  West  18th  St..  Kansas  City  8,  Missouri 
Telephone:  HArrison  1-5981 
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Robert  H.  O'Brien,  who 
was  elected  president  and 
chief  executive  officer 
of  Metro-Goldwyn-Mayer, 
succeeding  Joseph  R.  Vogel, 
who  became  chairman  of  the 
board.  O'Brien  formerly 
was  executive  vice-presi- 
dent and  treasurer  of  MGM. 


STANLEY  KRAMER  PRESENTS  TWO  OF  THE  SCREEN’S  GREATEST  STARS 


in  a 

motion  picture 
that  gives  so  much 
goes  so  far... 
looks  so  deep 
into  the  hearts 
of  children 
that  it  touches 
the  emotions 
of  every 

man  and  woman 


BURT  LANCASTER 


"Dramatically  engrossing! 

Done  with  imagination,  * 
sensitivity  and  excitement! 
!mpressive  ta!ent!  Cast 
is  headed  by  highly 
commercial  names!"  I 

-FILM  DAILY 


JUDY  GARLAND 


WAITING 


co-starring 


GENA  ROWLANDS  STEVEN  HILL  ABBYMANN 


Directed  by 

JOHN  CASSAVETES 


Associate  Producer  PHILIP  LANGNER  Music  ERNEST  GOLD 
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THE  VIEW  FROM  THE  TOP 


WHAT  the  presidents  of  the  distributing 
companies  think  of  industry  trends  and 
developments  that  they  foresee  taking  shape 
during  the  ensuing  year  is  set  forth  in  the 
symposium  of  interviews  published  elsewhere  in 
this  issue.  Some  of  the  opinions  have  been  ex- 
pressed before,  some  are  given  for  the  first  time 
— and  there  is  open  candor  among  them — 
altogether  they  offer  a basis  for  determining 
which  way  the  industry  may  be  going. 

Among  points  of  difference,  there  is  the  view 
regarding  product — the  amount  of  it,  what 
dimensions  it  should  take  and  how  it  should  be 
marketed.  In  one  view,  there  is  the  belief  that 
total  output  will  shrink  more  than  it  already 
has,  that  there  will  be  fewer  pictures  made, 
but  they  will  be  better  in  quality — though  the 
need  for  the  so-called  smaller  pictures  is  not 
ruled  out.  Another  point  of  view  asserts  that 
good,  saleable  product  in  sufficient  quantity 
exists  to  meet  all  of  exhibition’s  needs,  but  that 
exhibition  is  not  making  the  most  of  the  good 
product  that  is  available. 

An  overhaul  of  distribution  systems  is  pre- 
dicted by  one  executive,  while  another  sees  the 
experiment  of  the  shutting  down  of  branches 
as  a failure.  But  there  is  more  or  less  agreement 
that  exhibition  policies,  in  line  with  distribution, 
are  in  for  a change.  One  such  new  method,  the 
simultaneous  showing  of  first-run  pictures  in 
residential  areas  and  downtown  showcases  is 
seen  to  be  extended  to  many  parts  of  the  country. 

There  are  some  candid  views  as  to  pay  tele- 
vision; that,  while  it  is  far  from  having  proved 
suceessful  in  its  tests,  producer-distributors  will 
participate  in  it  when  that  eventuality  becomes  a 
fact.  This  may  be  many  years  away — perhaps 
as  much  as  a decade — but  producer-distributors 
do  not  deny  their  interest  in  this  medium. 

An  increase  in  Hollywood  production  is  fore- 
seen but  that  does  not  necessarily  mean  that 
the  output  total  will  be  increased.  One  interpre- 
tation is  that  filming  abroad  will  be  decreased, 
largely  because  the  economic  advantages  are 
beginning  to  disappear. 

Roadshow  pictures,  sold  on  a hard-ticket  basis, 
are  seen  as  continuing  but  being  limited  in  num- 
ber. This  may  represent  a gain  for  what  may 
be  called  “conventional”  exhibition  policy  that 
indicates  a wider  spread  of  big-money  pictures. 


affording  more  profitable  running  time  in  a 
substantially  greater  number  of  situations.  This 
could  trickle  down  through  the  subsequent- 
runs  and  relieve  the  tight  product  situation. 

Faith  and  confidence  in  the  progress  of  the 
industry  are  generally  expressed  or  implied.  It 
is  qualified  only  by  the  requisite  that  “it  depends 
on  what  the  industry  does  with  the  material  and 
the  means  it  has  at  hand.” 

★ ★ 

MGM^s  New  President 

Robert  H.  O’Brien  takes  over  the  reins  as 
president  and  chief  executive  officer  of  Metro- 
Goldwyn-Mayer  well  prepared  for  his  new  re- 
sponsibilities. In  his  previous  posts  with  the  com- 
pany, first  as  vice-president  and  treasurer  when 
he  joined  MGM  in  1957  and,  later,  when  he  was 
promoted  to  executive  vice-president,  he  gained 
much  valuable  knowledge  of  the  company’s  opera- 
tions highly  qualifying  him  for  his  current  ad- 
vancement. His  tenure  in  the  top  echelon  of 
MGM  management  has  carried  through  the 
crucial  period  of  transition  from  a production- 
distribution  company  operating  an  exhibition 
affiliate  to  one  whose  principal  interests  are  in 
production-distribution.  Doubtless,  he  con- 
tributed importantly  to  the  smoothness  and  suc- 
cess of  this  change. 

For  ten  years  before  joining  MGM,  Mr. 
O’Brien  served  as  a financial  officer  of  Para- 
mount Pictures  and  as  treasurer  of  its  affiliate. 
United  Paramount  Theatres,  and,  later,  as 
financial  vice-president  and  a director  of  Amer- 
ican Broadcasting-Paramount  Theatres.  In  these 
connections,  as  well  as  with  MGM,  Mr.  O’Brien 
learned  much  about  theatre  operations  that  has 
given  him  an  understanding  of  exhibition’s 
problems  and  needs,  from  a production  point  of 
view. 

As  a team  mate  of  Joseph  Vogel  in  the  re- 
building of  MGM  to  a peak  of  success,  as  well 
as  because  of  his  capabilities  in  the  fields  of 
finance  and  management,  Mr.  O’Brien  is,  indeed, 
the  logical  choice  for  MGM’s  top  management 
post. 


FLOOD  OF  CENSORSHIP  BILLS 

Ask  Congressional  Probe 
To  Control  'Obscenity' 


WASHINGTON — A bill  to  provide  a Con- 
gressional investigation  of  objectionable 
motion  pictures  and  related  advertising 
has  been  introduced  by  Rep.  Walter  Rogers 
iD.,  Tex.)  who  was  one  of  the  leaders  in 
last  year's  unsuccessful  move  to  organize 
such  a probe. 

The  measure,  which  would  require  a 
special  subcommittee  of  the  House  Inter- 
state Commerce  Committee  to  conduct  the 
probe,  was  referred  to  the  House  Committee 
on  Rules  for  further  action.  The  Rules 
group  declined  to  act  affirmatively  on  a 
similar  measure  last  year. 

Sen.  Karl  Mundt  (R.,  N.D.)  has  rein- 
troduced a bill  to  create  a commission  on 
noxious  and  obscene  matters  and  material; 
this  bill  passed  the  Senate  in  1961,  but  the 
House  took  no  action  on  it. 

Another  bill  that  would  boost  the  penal- 
ties for  transportation,  mailing  or  im- 
portation of  obscene  matter  was  introduced 
by  Rep.  Peter  Rodino  (D.,  N.J.). 

A bill  to  provide  for  a conference  on  ob- 
scenity was  introduced  by  Rep.  Frank  C. 
Osmer  jr.  (R.,  N.J.).  If  the  bill  were  to 
pass,  federal,  state  and  local  officials  and 
members  of  public  and  private  groups  or 
organizations  would  meet  to  consider  and 
propose  methods  of  combating  the  traffic 
in  obscene  matter  and  materials.  A co- 
ordination of  their  efforts  would  be  sought. 

A motion  was  made  by  Rep.  John  H. 
Dent  (D.,  Pa.)  to  re-establish  his  select 
subcommittee  to  continue  the  investiga- 
tion of  the  impact  of  imports  on  U.S.  em- 
ployment. Foreign  subsidies  to  filmmakers 
were  more  responsible  than  runaway  pro- 
duction for  more  of  the  problems  of  the 
domestic  industry,  according  to  a report 
by  Dent. 

A bill  to  require  the  publication  of  anti- 
trust consent  decrees  and  judgments  be- 
fore they  are  entered  has  been  introduced 
by  Rep.  Abraham  Multer  (D.,  N.Y.). 


More  Rigid  Censorship  Laws 
Urged  in  Columbus,  Ohio 
COLUMBUS,  OHIO  — Municipal  film 
censorship,  in  news  items  from  Detroit  and 
Dayton,  was  described  variously  as  plain 
“stupid”  and  as  an  “evil,”  but  locally  the 
newly  elected  chairman  of  the  city’s  film 
review  board  called  on  the  city  council  to 
put  teeth  in  legislation  to  prosecute  the- 
atre owners  showing  “obscene”  pictures. 

Victor  Goodman,  new  chairman  of  the 
15-member  city  review  board,  said  he  in- 
tends to  work  for  a “more  rigid  and  en- 
forceable obscenity  law  and  more  control 
by  the  board  over  locally  shown  films.” 
Goodman  said  prior  censorship  is  not  the 
aim  of  new  legislation,  but  the  board  feels 
the  city  law  should  require  that  all  movies 
be  shown  to  the  board  before  being  publicly 
exhibited.  This  would  require  theatre  own- 
ers to  arrange  screenings  for  board  mem- 
bers. 

Goodman,  an  attorney,  succeeded  R.  P. 
West  who,  in  a farewell  statement,  admit- 


ted that  the  board  in  its  first  year  of  oper- 
ation had  been  “relatively  ineffective,”  that 
of  the  42  pictures  viewed  by  the  board  dur- 
ing 1962,  only  two  charges  were  filed. 

Ed  McGlone,  RKO  Theatres  city  man- 
ager, is  the  only  industry  representative 
on  the  board. 

Meanwhile  in  Detroit,  a writer  in  the 
Free  Press  there  challenged  suburban 
Inkster's  proposal  to  enact  a film  censor- 
ship ordinance. 

“Censorship  at  any  level  is  always  wrong; 
censorship  at  the  municipal  level  is  just 
plain  stupid,”  he  wrote.  “A  theatre  patron 
. . . has  to  go  there  and  commit  a volun- 
tary act,  that  is,  pay  an  admission  fee. 
Therefore,  no  busybody  should  have  the 
right  to  dictate  what  is,  or  is  not,  shown 
in  any  motion  picture  theatre.  At  least,  not 
in  any  coimtry  which  prides  itself  on  being 
a free  democracy.” 

The  writer  was  J.  D.  Kenney. 

At  Oakwood,  a suburb  of  Dayton  where 
the  Far  Hills  and  its  manager  Edward 
Eads  have  long  been  the  target  of  police 
and  complaining  citizens,  Thomas  B.  Tal- 
bot, protesting  as  a private  citizen  against 
a proposed  censorship  ordinance,  declared 
that  passage  of  the  proposal  would  “get 
this  city  into  court  . . . and  make  it  look 
ridiculous.” 

The  Oakwood  proposal  would  ban  from 
the  village  all  motion  pictures  dealing  with 
“sex  in  a manner  appealing  to  the  prurient 
interest.” 

Talbot  said  “censorship  is  evil  ...  it  is 
not  the  answer  to  poor-grade  movies.” 

The  Oakwood  city  council  ordered  the  city 
counsel  to  revise  the  proposed  ordinance  to 
include  all  the  basic  points  of  the  Chicago 
censorship  law,  which  won  U.S.  Supreme 
Court  validation  by  a narrow  margin. 


Some  Form  of  Classification 
Is  Expected  in  Seattle 

SEATTLE^ — There  will  be  a two  weeks 
delay  on  a proposed  film  classification  or- 
dinance by  the  City  Council  License  Com- 
mittee following  protests  from  the  motion 
picture  industry  at  a hearing.  Council 
members  indicated  determination,  how- 
ever, to  come  up  eventually  with  some  type 
of  legislation  to  set  standards  of  film 
deemed  suitable  for  showing  to  young  peo- 
ple. 

Constitutionality  of  the  proposed  law 
was  raised  by  two  attorneys  — 'William 
Dwyer,  representing  the  Theatre  Owners 
of  Washington,  and  Reginald  S.  Williams, 
Salem,  Ore.,  speaking  for  the  Motion  Pic- 
ture Ass’n  of  America. 

Three  classifications  would  be  set  up 
under  the  measure — Class  A,  for  films  re- 
stricted to  showing  to  persons  21  and  older; 
Class  B,  for  18  years  and  older,  and  Class 
C,  suitable  for  general  showings. 

At  the  suggestion  of  Corporation  Coun- 
sel A.  C.  Van  Soelen,  the  license  group 
favored  deletion  of  the  third  classifica- 
tion. The  committee  indicated  agreement 
with  a suggestion  from  Melville  Oseran, 


representing  the  Board  of  Theatre  Super- 
visors, who  asked  that  there  be  no  alpha- 
betical or  numerical  classifications.  Some 
abbreviated  form,  merely  to  carry  age-limit 
restrictions,  was  proposed  by  Oseran.  He 
said  the  “Class  A”  rating  would  carry  the 
implication  of  an  excellent  picture. 


Classification  Measure 
Proposed  in  Missouri 

KANSAS  CITY — A motion  picture  classifi- 
cation measure,  known  as  House  Bill  97, 
which  was  introduced  Wednesday  (9)  in  the 
Missouri  legislature,  has  aroused  the  interest 
and  concern  of  the  local  film  trade. 

Rep.  Peter  J.  J.  Rabbitt  of  St.  Louis  County 
is  the  author  of  the  bill,  which  would  re- 
quire theatres  to  give  public  notice  on 
whether  each  film  shown  by  the  theatre  is 
suitable  for  viewing  by  children,  using  as  a 
standard  what  the  “sensible,  prudent  person” 
in  the  community  would  recommend. 


Importers  Adopt  Two-Point 
Anti-Censorship  Program 

NEW  YORK — Directors  of  the  Independ- 
ent Film  Importers  and  Distributors  of 
America,  meeting  here  last  week,  adopted 
a two-point  anti-censorship  program,  ac- 
cording to  Michael  Mayer,  executive  di- 
rector and  general  counsel. 

The  program,  recommended  by  the  cen- 
sorship committee  headed  by  Richard 
Brandt,  called  on  all  local  trade  associa- 
tions to  join  the  group  in  its  fight  in  Balti- 
more as  “friends  of  the  court”  in  the  trial 
of  Maryland  vs.  Friedman,  a test  case  in- 
volving exhibition  of  a film  without  a state 
license.  In  addition,  the  program  com- 
mends the  Columbia  Broadcasting  System 
for  its  recent  TV  program  criticizing  all 
forms  of  censorship. 


Memphis  Theatre  Manager 
Indicted  for  Exhibition 

MEMPHIS — Bill  Kendall,  manager  of 
the  Studio,  art  theatre,  was  indicted  by  the 
Shelby  County  grand  jury  on  a charge  of 
exhibiting  an  obscene  movie,  Audubon’s 
“I  Spit  on  Your  Grave.”  Conviction  of  this 
state  charge  would  bring  a fine  up  to  $500 
or  time  in  prison  up  to  one  year,  or  both. 
Kendall  was  arrested  by  police  vice  squad 
detectives  after  they  had  attended  the 
movie  and  watched  it.  ’The  film  was  seized 
and  is  held  as  evidence. 

Mrs.  Minter  Somerville  Hooker,  chair- 
man of  the  Memphis  movie  censors,  is- 
sued a statement  saying  the  Board  did 
not  approve  the  film  when  it  was  screened 
before  the  opening  at  the  Studio.  She  said 
the  safety  of  herself  and  her  family  had 
been  threatened  anonymously  if  the  film 
was  not  permitted  to  be  shown.  After  see- 
ing the  film,  the  censors  told  Kendall  not 
to  show  the  film,  that  it  was  considered 
obscene  by  the  board,  Mrs.  Hooker  said. 
But  the  censors  did  not  ban  it  and  it  ran 
four  days  before  the  raid  on  the  theatre. 


Atlanta  Exhibitor  Sentenced 
For  Showing  'Obscene'  Film 

A'TLANTA — On  charges  of  exhibiting  an 
obscene  film,  Clark  Johnson,  30,  manager  of 
the  Kirkwood  Adult  Theatre,  was  sentenced 
to  pay  $250  and  serve  30  days  in  jail,  follow- 
ing conviction  in  municipal  court  by  Judge 
Robert  E.  Jones.  Bond  was  set  at  $300. 
Notice  of  certiorari  appeal  was  filed  by  John- 
son. 

The  film,  “The  Fast  Set,”  which  was 
viewed  by  the  judge,  had  been  confiscated 
by  police  at  the  theatre  December  26. 
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MGM  Offering  $100  Prize 
For  Perpetual  Product' 


AIP  Is  Set  to  Release 
Hollywood  Newsreel 

HOLLYWOOD — The  Samuel  D.  Berns  in- 
dustry newsreel  of  behind-the-scenes  infor- 
mation on  forthcoming  product,  newly  titled 
“Hollywood  Spotlight,”  will  be  released 
domestically  by  American  International  Pic- 
tures, it  w’as  announced  Thursday  (17)  by 
AIP  toppers  James  H.  Nicholson  and  Samuel 
Z.  Arkoff. 

At  a press  conference  in  the  Hollywood 
Roosevelt  Hotel  here,  Nicholson  and  Arkoff 
issued  a statement  in  connection  with  the 
handling  of  the  special  short  subject  series 
and  said  they  were  completely  in  accord  with 
the  purpose  of  the  newsreel  as  a move  to- 
ward creating  better  industry  relations  be- 
tween all  exhibitors  and  producers.  The  AIP 
executives  said  they  hoped  similar  efforts 
would  be  inspired  on  the  part  of  other  in- 
dustry constituents  to  provide  realistic  plans 
that  could  be  put  into  use  in  protecting  and 
building  the  industry’s  futui’e. 

Berns,  producer  of  the  series  which  was 
demonstrated  at  the  TOA  and  Allied  States 
exhibitors  conventions  last  fall  imder  the 
tentative  title  of  “Hollywood  Film  Report,” 
has  formed  Spotlight  Productions,  Inc.,  for 
the  project.  He  now  is  working  with  studio 
publicity  directors  on  future  film  footage 
and  plans  have  been  made  to  begin  releasing 
the  monthly  nine-minute  short  early  this 
spring. 

Berns  also  disclosed  receipt  of  a letter 
from  Robert  Selig,  vice-president  of  theatre 
operations  for  National  General  Corp.,  in 
which  Selig  said: 

“Inasmuch  as  our  industry  is  crying  for  something  in 
our  own  medium  which  will  further  our  own  best  in- 
terests, we  would  not  be  adverse  to  playing  'day  and 
date'  with  any  and  all  competitors  in  the  belief  that 
the  more  exposure  of  the  subjects,  the  better  the  end 
result. 

“Further,  whether  or  not  one  of  our  theatres  even 
intends  to  play  a picture  which  may  be  promoted  or 
otherwise  mentioned  in  one  of  these  subjects,  has 
nothing  to  do  with  it.  The  total  industry  story  is  what 
we  shall  be  seeking  to  tell. 

"In  order  to  give  your  project  every  opportunity  to 
prove  itself,  our  commitment  is  intended  to  encompass 
a full  year  of  13  issues.  To  faltar  in  this  well-con- 
ceived idea  by  limiting  the  commitment  to  a couple 
of  'trial  subjects'  would  destroy  it  from  the  start. 

"It  is  an  acknowledged  fact  by  all  facets  of  the 
motion  picture  industry  that  our  business  relations  ef- 
fort, our  promotion,  our  show-selling,  our  development 
of  new  personalities,  traditionally  has  been  via  other 
media  than  our  own — and  this  means  our  theatre  screens. 
And,  since  our  own  medium  is  visual  and  exciting  and 
different  why  should  we  not  offer  you  every  encourage- 
ment to  fill  this  crying  need  at  this  crucial  time. 

“We  stand  ready  to  encourage  you  and  help  you 
in  reaching,  with  other  exhibitors,  the  necessary  pro- 
duction goals  to  bring  into  being  this  series  of  industry 
subjects." 


Frank  Sinatra  to  Be  on  Dais 
For  Irving  Berlin  Dinner 

HOLLYWOOD — Frank  Sinatra  will  be 
on  the  dais  for  the  Screen  Producers  Guild 
11th  annual  Milestone  awards  dinner  hon- 
oring Irving  Berlin  which  is  being  held  at 
the  Beverly  Hilton  Hotel  on  Sunday  night, 
March  3,  in  the  International  Ballroom,  it 
was  announced  by  Arthur  Freed,  chairman 
of  this  year’s  awards  dinner. 

Sinatra  is  the  first  of  key  industry  and 
national  figures  who  will  pay  homage  to 
Berlin  at  the  awards  dinner. 

Chairman  Freed  further  stated  that  in 
addition  to  the  Milestone  award  to  Irving 
Berlin,  the  Guild  will  also  present  awards 
for  the  best  produced  theatrical  motion  pic- 
ture of  the  year,  the  best  produced  filmed 
television  series  of  the  year  and  the  Jesse 
L.  Lasky-IntercoUegiate  Competition  award. 


Sample  window  display  of  stills, 
posters,  albums  and  sheet  music  to  help 
theatres  make  tieups  with  music  and 
department  stores. 

More  Clean  Themes, 
Shurlock  Says 

WASHINGTON — An  overwhelming  trend 
toward  wholesome  motion  picture  themes 
is  revealed  for  the  second  consecutive  six- 
month  period  of  Hollywood’s  production 
schedule. 

Eric  Johnston,  president  of  the  Motion 
Picture  Ass’n  of  America,  received  this  in- 
formation in  a report  from  Geoffrey  M. 
Shurlock,  director  of  the  Production  Code 
Administration.  The  report,  second  of  its 
kind  to  be  issued  by  Shurlock,  analyzed 
pictures  and  scripts  submitted  to  the  Code 
during  the  last  six  months  of  1962.  Most 
of  these  films  will  be  released  to  theatres 
this  year.  Shurlock  made  a similar  analysis 
of  the  first  half  of  1962. 

“The  emphasis  is  definitely  on  picture 
themes  suitable  for  mass  audience  con- 
sumption,” Shurlock  commented.  On  spe- 
cific subject  matter,  he  revealed  that  no 
pictm’e  or  script  submitted  to  the  PCA  in 
the  last  six  months  deals  with  juvenile 
delinquency,  dope  addiction,  prostitution, 
abortion,  or  gangsterism. 

“For  the  year  as  a whole,  it’s  a re- 
markable record,”  said  Shurlock.  “We  find 
a greater  variety  and  a better  balance  in 
the  kind  of  films  being  made.  Even  our 
most  vigorous  critics  will  find  little  to  com- 
plain about  as  these  pictures  hit  the  screen 
this  year.” 

The  trend  away  from  explosive  themes 
is  not  the  result  of  commercial  pressures, 
according  to  Shurlock.  “It’s  starting  right 
at  the  creative  level,”  Shurlock  explained. 
“We  can  see  this  clearly  when  we  look  at 
the  scripts  being  handed  to  us.  They  show 
imagination  and  taste — not  sensational- 
ism.” 


Embassy  Chicago  Office 

CHICAGO — Simon  Lax,  who  was  recently 
named  midwestern  district  manager  for  Em- 
bassy, heads  the  new  Chicago  office  which 
the  company  has  opened  on  South  Wabash 
Ave.  The  branch  will  service  the  Chicago, 
Detroit,  Milwaukee  and  Minneapolis  terri- 
tories. 


NEW  YORK — MGM,  which  has  set  two 
of  its  great  musicals,  “The  Great  Caruso” 
and  “Show  Boat,”  as  the  first  attractions 
in  its  “Perpetual  Product  Plan”  for  re- 
release  in  March,  is  offering  a prize  of  $100 
for  one  word  to  supplant  the  outmoded 
term,  reissue.  The  contest  is  open  to  every- 
one in  the  film  business,  and  a panel  from 
tradepress,  exhibition  and  distribution  will 
decide  the  winner,  to  be  announced  when 
the  contest  ends  March  31. 

“The  Great  Caruso,”  which  was  origin- 
ally released  in  1951,  stars  Mario  Lanza, 
Ann  Blyth  with  Dorothy  Kirsten,  Jarmila 
Novotna,  Nicola  Moscona,  Blanche  Thebom, 
Lucine  Amara  and  other  stars  of  the 
Metropolitan  Opera,  while  “Show  Boat,’ 
also  originally  released  in  1951,  stars  How- 
ard Keel,  Kathryn  Grayson,  Ava  Gardner, 
Joe  E.  Brown  and  Marge  and  Gower  Cham- 
pion. Both  are  in  Technicolor  and  will  be 
advertised  in  the  trade  press  in  advance  of 
the  key  engagements  which  will  commence 
in  March,  according  to  Si  Seadler,  MGM 
eastern  advertising  manager. 

In  rereleasing  these  two  great  musical 
masterpieces,  MGM  feels  it  is  setting  an  ex- 
ample for  the  whole  industry,  “whose 
vaults  are  filled  with  gold,”  similar  to  these 
pictures,  Seadler  said. 

'The  MGM  plan  for  these  two  pictures 
will  be  highlighted  by  promotional  tieups 
with  RCA  Victor  in  coimection  with  their 
Mario  Lanza  “Great  Caruso”  album  and 
MGM  Records  for  their  “Show  Boat”  sound 
track  album,  with  Robbins  and  Chappel 
music  companies  for  the  sheet  music  of  the 
two  pictures  and  with  Simon  and  Schuster, 
the  publishers  of  Dorothy  Caruso’s  book 
about  her  famed  husband.  The  90th  armi- 
versary  of  Caruso’s  birth  will  be  celebrated 
in  February,  Seadler  pointed  out. 

Seadler  launched  MGM’s  campaign  for 
the  two  pictures  by  playing  host  at  an  in- 
vitation screening  at  the  MGM  home  of- 
fice Monday  (14)  of  “The  Great  Caruso, 
followed  by  a buffet  supper  and  then  a 
screening  of  “Show  Boat,”  attended  by 
tradepi-ess  executives,  music  publishers  and 
magazine  representatives. 

'Hi'  Martin  Takes  Stand 
In  Indianapolis  Trial 

INDIANAPOLIS  — Henry  “Hi”  Martin, 
general  sales  manager  for  Universal,  took 
the  stand  as  defendants  opened  their  case 
in  the  Syndicate  'Theatres  antitrast  suit 
in  federal  court  here. 

Sidney  E.  Samuelson  of  Miami,  former 
Allied  Theatre  Owners  of  Eastern  Peimsyl- 
vania  leader  and  Philadelphia  theatre  op- 
erator, now  retired,  was  the  final  witness 
for  Syndicate.  Samuelson  was  presented 
as  an  expert  witness  on  damages,  which 
Syndicate  claims  totaled  $1,025,299.35, 
based  on  the  premise  that  grosses  would 
have  been  doubled  by  proper  playoff, 
cormting  expenses  at  50  per  cent.  The  de- 
fense objected  to  this  method  of  computing 
damages,  but  was  overruled. 

Dr.  Alexander  Yoder,  economist  of  Indi- 
ana University,  took  the  stand  after  recess 
over  the  holidays. 
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‘CLEOPATRA’  DEBUT  SET — Seymour  Poe,  20th  Century-Fox  vice-president 
in  charge  of  world-wide  distribution,  holds  a check  for  the  unprecedented  sum  of 
S1,250,C'00  paid  to  the  company  by  Salah  Hassanein  (right),  representing  United 
Artists  Theatre  Circuit,  whose  Rivoli  Theatre,  New  York,  has  contracted  to  play 
the  840,000,000  Todd-AO  epic,  “Cleopatra,”  beginning  June  12.  Details  of  the  pre- 
cedent-shattering contract  were  announced  Friday  (11)  at  a press  conference  at 
the  20th-Fox  home  office  which  was  also  attended  by  Joseph  M.  Sugar  (left), 
20th-Fox  roadshow  manager  who  participated  in  the  contract  negotiations. 
“Cleopatra”  will  play  a minimum  of  75  weeks  at  the  Rivoli. 


Levine,  Ponti  in  Deal 
For  4 Italian  Films 

NEW  YORK — Joseph  E.  Levine’s  Em- 
bassy Pictures  has  entered  into  a co-pro- 
duction deal  with  Carlo  Ponti,  Italian  film 
producer,  for  four  features,  to  be  made  on 
a combined  budget  of  $8,700,000. 

The  titles  of  the  four,  which  will  be 
filmed  in  1963  on  European  locations  in 
Italy,  France,  Spain,  Germany,  England 
and  Switzerland,  are  “The  Empty  Canvas,” 
based  on  the  novel  by  Alberto  Moravia  to 
be  made  in  Rome  in  May  in  English;  “A 
Ghost  at  Noon,”  also  from  the  novel  by 
Moravia,  which  will  star  Brigitte  Bardot, 
and  will  be  directed  by  Jean-Luc  Godard 
in  Technirama  70  and  color  in  English,  to 
be  made  in  Rome  and  Capri  in  May;  “Yes- 
terday, Today  and  Tomorrow,”  based  on  an 
original  by  Cesare  Zabattini  and  Eduardo 
de  Filippo,  to  be  filmed  in  color  and  wide- 
screen in  English  and  Italian  with  Sophia 
Loren  staiTed  and  directed  by  Vittorio  De 
Sica,  starting  in  June  in  Naples,  Rome  and 
Milan;  and  “Casanova,”  starring  Marcello 
Mastroianni,  to  be  made  in  Technirama  70 
and  color,  to  be  filmed  in  English  in 
PYance,  Germany,  Spain,  England  and 
Switzerland  by  director  Mauro  Bolognini. 

Embassy  will  release  these  films  during 
1963  and  1964  throughout  the  world,  out- 
side of  Italy.  “A  Ghost  at  Noon”  is  sched- 
uled for  a late  1963  release,  “The  Empty 
Canvas”  will  be  released  late  in  1963,  “Yes- 
terday, Today  and  Tomorrow”  is  scheduled 
for  February  1964  and  “Casanova”  will  be  a 
mid-1964  release. 

Levine  armounced  the  deal  with  Ponti  at 
a luncheon  at  the  Four  Seasons  Restaurant 
Tuesday  (15>,  attended  by  Ponti,  Carl  Pep- 
percorn, Embassy  Pictures  vice-president 
and  general  sales  manager,  other  Embassy 
executives  and  members  of  the  press. 


Para.  Quarterly  Dividend 

NEW  YORK — The  board  of  directors  of 
Paramount  Pictures  Corp.  has  declared  a 
quarterly  dividend  of  50  cents  per  share  on 
the  common  stock,  payable  March  11  to 
stockholders  of  record  FebruaiT  25. 


Catholic  Legion  Approves 
98  Films  in  A-1  Class 

HOLLYWOOD— A total  of  98  films  has 
been  classified  by  the  National  Legion  of 
Decency  as  A-1  “morally  unobjectionable 
for  general  patronage.”  With  an  increase 
of  four  over  the  previous  month,  this  marks 
a new  high  in  some  time.  Last  August  the 
figure  was  85  and  in  mid-1961  it  was  62. 

In  addition,  84  features  were  approved  as 
“morally  unobjectionable  for  adults  and 
adolescents,”  and  71  more  were  rated 
“morally  unobjectionable  for  adults,”  while 
70  were  termed  “morally  objectionable  in 
part”  and  59  “morally  condemned,”  the 
last  two  classifications  having  a majority 
of  foreign  films. 

The  campaign  of  the  Catholic  bishops 
for  film  classification  is  being  continued. 
An  article  by  John  E.  Fitzgerald,  film  critic 
of  Our  Sunday  Visitor,  the  National  Catho- 
lic Action  Weekly,  devoted  the  entire  front 
page  and  another  inside  page  of  the  Janu- 
ary 13  issue  of  the  publication  to  the  sub- 
ject. Unless  the  film  industry  does  some- 
thing about  voluntary  classification,  cen- 
sorship action  on  a broad  scale  will  result, 
according  to  the  bishops. 

20th-Fox  Sets  24  Dates 
For  'Longest  Day' 

NEW  YORK — Darryl  F.  Zanuck’s  “The 
Longest  Day”  will  open  in  24  new  domestic 
situations  during  the  next  seven  weeks  to 
make  a total  of  59  roadshow  dates  in  the 
U.S.  and  Canada,  according  to  Joseph  M. 
Sugar,  20th  Century-Fox  roadshow  man- 
ager. 

The  first  two  bookings  were  in  Baltimore 
and  Phoenix,  January  16  and  17,  respec- 
tively, followed  by  Omaha  and  Portland, 
Ore.,  January  24,  and  Oklahoma  City  and 
Memphis  January  30,  31,  respectively. 

The  February  openings  will  be  in  Louis- 
ville, Albany,  New  Haven,  Ottawa,  Winni- 
peg, Buffalo,  Rochester,  Syracuse,  Tulsa, 
Akron,  Youngstown,  Richmond,  Des 
Moines,  Scranton,  Toledo  and  Syosset. 

Scheduled  for  March  are  Tampa  and 
West  Hartford,  to  date. 


SUNDAY  NIGHT  SUICIDE!' 

Blasts  New  Top  Films 
On  Prime  TV  Time 

PHILADELPHIA  — David  E.  Milgram, 
president  of  Milgram  Theatres  and  head  of 
Theatre  Owners  of  Pennsylvania,  in  a formal 
statement  headed  “Sunday  Night  Suicide!” 
blasted  the  showing  of  theatrical  features 
on  prime  TV  time  as  “economic  madness” 
and  “industry  suicide.” 

Citing  his  own  recent  experience  with  the 
showing  of  “Taras  Bulba”  at  his  Fox  The- 
atre here,  Milgram  said  his  statement  was 
issued  to  make  “every  exhibitor,  producer 
and  distributor  cognizant  of  the  damaging 
effect  that  top  pictures  on  prime  time  on 
TV  have  in  the  struggle  for  the  survival  of 
thousands  of  theatres  in  America.”  Mil- 
gram’s  statement  follows; 

“Yul  Brynner  at  the  Fox  Theatre,  down- 
town Philadelphia,  starring  in  ‘Taras 
Bulba,’  found  himself  competing  with  Yul 
Brynner,  starring  on  free  television  in 
‘Solomon  and  Sheba’  in  millions  of  homes 
all  over  America,  and  he  buckled  under  the 
strain. 

“How  much  money  the  sale  of  ‘Solomon 
and  Sheba’  to  television  cost  United  Artists 
and  other  film  companies  in  boxoffice 
receipts  all  over  the  country  is  not  known, 
but  what  it  cost  them  in  Philadelphia  is. 
The  Fox  Theatre  boxoffice  Sunday,  Jan.  6, 
1963  (Taras  Bulba)  in  perfect  theatre  going 
weather,  was  $3,792.00  against  a gross  on 
Sunday,  Jan.  3,  1960  (Solomon  and  Sheba) 
of  $6,859.00.  This  drop,  three  years  later, 
can  be  traced  directly  to  the  adverse  effect 
of  the  free  showing  on  television  of  top 
pictures  on  prime  time. 

“ ‘Solomon  and  Sheba’  was  no  tired  sec- 
ond-rate attraction  that  comes  on  the  small 
screen  to  entertain  insomniacs  in  the  wee 
hours  of  the  morning.  This  was  a high- 
budget  epic  film,  still  fresh,  and  shown  in 
the  prime  theatre  hours  of  8 to  10  p.m.  over 
the  facilities  of  a nationwide  network. 

“Multiply  the  Philadelphia  experience  by 
the  number  of  theatres  throughout  the 
country  playing  “Taras  Bulba”  and  the 
losses  can  be  reckoned  in  the  hundreds  of 
thousands  of  dollars.  Consider  the  thousands 
of  theatres  playing  other  quality  attractions 
and  hurt  just  as  hard  by  ‘Solomon  and 
Sheba’  on  television,  and  losses  are  in  the 
millions.  Was  the  TV  sale  really  that  re- 
warding? 

“What  would  stockholders  of  the  various 
film  companies  say  if  they  really  under- 
stood these  facts.  How  can  producers  with 
so  much  riding  on  each  new  feature  film 
calmly  accept  the  competition  on  free  tele- 
vision of  their  best  works  of  a year  or  two 
ago?  This  is  economic  madness.  This  is 
industry  suicide.” 


Eric  Johnston  Receiving 
PZO  'Peace  Award' 

PHILADELPHIA — Eric  Johnston,  presi- 
dent of  the  Motion  Picture  Ass’n  of  Amer- 
ica, has  been  awarded  the  first  PZO  “Peace 
Award”  for  his  effort  to  bring  about  a solu- 
tion of  the  water  problem  between  Israel 
and  its  Arab  neighbors,  according  to  Louis 
Sherr,  president  of  the  Philadelphia  Zionist 
Organization. 

The  presentation  will  be  made  at  the 
PZO  Award  dinner  to  be  held  Febi-uary  10 
at  Temple  Adath  Israel. 
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» GIANT  NATIONAL  ADVERTISINGS 


National  full  color  ads  making  60  million  impressions  will 
appear  in  McCALL’S,  LOOK,  SEVENTEEN  and  EBONY  in 
January.  Black  and  white  full-page  ad  in  PHOTOPLAY. 
Plus  big-time  promotional  aid  by  the  publications  involved. 


S GIANT  FASHION  PROMOTIONS 


Six  pages  of  ads  in  Glamour  Magazine!  Point  of  sale  merchan- 
dising and  big  department  store  local  level  promotion  via  the 
Franklin  Simon  chain!  A national  exploitation  extra! 


S GIANT  STAR  TOURS  S 

Many  of  “Diamond  Head’s”  stars  will  go  on  a personal  swing 
of  the  nation’s  key  cities,  making  news  in  all  top-level  media. 


Colpix  LP  of  island  music  inspired  by  the  film!  Colpix  LP  of  music 
from  “Diamond  Head!”  James  Darren  sings  the  title  song  for 
Colpix!  Hugo  Winterhalter  title  theme  for  RCA  Victor!  Dick 
Contino— title  theme  for  Mercury  Records!  Al  Caiola— title  theme 
for  U.A.  Records!  Merchandising  with  a great  beat! 

» GIANT  SHERATON  HOTELS  PROMOTIONS 

The  vast  coast-to-coast  chain  will  herald  “Diamond  Head”  with  hun- 
dreds of  thousands  of  countercards,  lobby  displays,  table  cards,  menu 
copy  and  travel  agency  tie-ups!  All-out  promotional  support! 


N GIANT  PURLICITYS 

Columns  and  columns  of  space  on  the  giant  cast,  the  giant  story, 
month  after  month  after  month  in  major  national  news  media! 


N GIANT  EXPLOITATIONS 


S GIANT  ROOK 
PROMOTION  S 


Signet  has  published  a mil- 
lion copies  of  the  paperback 
best-seller  with  striking 
front  and  back  cover  pro- 
motion of  the  picture,  its 
exciting  story  and  cast! 


S GIANT 


RECORD 


PROMOTION  S 


Hawaii’s  official  greeter,  in 
native  costume,  touring  the 
nation’s  key  cities  on  behalf 
of  “Diamond  Head.”  Cross- 
country headline-making 
from  coast-to-coast! 


Columbia  Pictures  presents  A Jerry  Bresler  production 


■ ■ Charlton  ■ m yvette 

Heston  Mimieux 


YVette 


France 


George  ..  France  James 

Chakiris  Nuyen  Darren 


as  MEI  CHEN 


Above  One  OF  THE  STRIKING  FULL-PAGE,  FULL-COLOR  ADS  SET  FOR 

McCall’s,  Look,  Seventeen  and  Ebony:  Watch  for  them  in  January: 


CO-STARRING 


Aline  Mac  Mahon /Elizabeth  Allen 

Screei  Jay  by  Marguerite  Roberts  • Based  on  the  novel  by  PETER 
Producer  tv  JERRY  BRESLER  • Directed  by  GUY  GREEN 


Hear  the  e<  g original  music  from  "Diamond  Head"  on  Colpix  Records. 


PANAVISION’’ 
EASTMAN  Color 


Dean 

...the  half-caste 
...who  took  away 
the  one  thing 
that  "King" 
loved  more 
than  power! 


Sloan 

...who  defied 
King"  by  falling 
^in  love  with  the 
|j^  "wrong  ^ 
K kind"  of  t| 
W nian  ^ 
...twice!  m 


"King"  Howland 

L ...who  drew  the 
L "line".. .and 

K dared  his 

sister’s  lovers 
■R  to  try  and 
PhF  cross  it! 


f 


m 


Mei 

...the  beauty 
who  lived  in 
King’s"  lavish 
love-nest 
..and  kept  his 
secret 
hidden! 


Paul 

..the  native 
boy  who 
reached  for 
a dream 
that  "King" 
destroyed  ! 
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I 

AS  TOLD  TO  AL  STEEN 


BARNEY  BALABAN 

President,  Paramount  Pictures 


^SSERTING  that  the  film  industry  was 
embarking  on  an  era  in  which  renewed 
energy  and  resourcefulness  were  bound  to 
bring  great  rewards,  Barney  Balaban  said 
that  at  this  turning  point  in  the  future  of 
the  industry,  he  had  greater  confidence 
than  ever  that  the  present  and  recent  ex- 
periences were  bringing  producers  closer  to 
knowing  the  kind  of  entertainment  the 
public  wanted  to  see. 

“If  you  share  this  faith  with  me,”  the 
Paramount  president  said,  “certainly  an  in- 
dustry like  ours,  which  still  grosses  close 
to  $3,000,000,000  annually  from  the  world- 
wide boxoffice,  has  a strong  foundation 
from  which  to  move  forward  in  the  years 
ahead.” 

Balaban  admitted  that  television,  popula- 
tion shifts  and  stiffer  competition  for  the 
entertainment  dollar  had  presented  prob- 
lems for  the  motion  picture  industry,  but 
these  problems,  he  insisted,  were  not  in- 
surmoimtable.  He  added  that  this  industry 
of  making  motion  pictures  had  been 
“counted  out”  many  times,  but,  he  de- 
clared, it  had  shown  an  amazing  resiliency 
and  had  surprised  the  self-styled  experts 
outside  of  the  industry. 


The  Paramount  president  said  he  was 
confident  that  the  men  of  the  film  business 
would  continue  to  surprise  those  self- 
styled  experts.  He  declared  that  this  in- 
dustry, despite  some  contentions  and  many 
attacks  from  the  outside,  could  forge  ahead. 
“That  may  be  contrary  to  the  belief  of  the 
pessimists,  but  the  future  will  prove  this 
to  be  so,”  he  declared.  “The  new  era  of  re- 
vitalized energy,  know-how  and  resource- 
fulness will  bear  this  out.” 

Balaban  said  the  motion  picture  industry 
could  accomplish  great  things  if  it  utilized 
certain  factors  which  he  considered  of  ut- 
most importance  and  vitally  essential  to 
the  general  progress  of  the  business. 

Accomplishment,  Balaban  said,  rests 
upon  the  utilization  of  the  energy  and  re- 
sourcefulness that  always  has  character- 
ized show  business,  the  need  for  working 
together  harmoniously  and  the  showing  of 
a willingness  to  change  with  the  ever- 
shifting  tides  of  the  future. 

“That,”  Balaban  concluded,  “is  our  com- 
mon challenge  for  1963.” 


OVERHAUL  of  distribution  systems  in 
general  is  predicted  for  1963  by  Steve 
Broidy,  president  of  Allied  Artists.  As  a 
matter  of  fact,  this  currently  is  taking 
place.  The  changes,  he  said,  will  include 
a reduction  in  the  number  of  exchange 
cities  as  far  as  physical  distribution  is  con- 
cerned. 

Broidy  pointed  out  that  a subject  of  a 
great  deal  of  discussion  was  the  Premiere 
Showcase  formula.  “It  is  quite  likely,”  he 
said,  “that  there  will  be  an  expansion  of 
this  system  of  exhibition,  but  each  situa- 
tion has  different  requirements  and  dif- 
ferent factors  which  will  govern  the  ap- 
plication of  the  formula.  In  some  areas,  it 
will  not  be  applicable  at  all  and,  in  others, 
it  already  has  been  practiced  for  quite  some 
time.  However,  it  will  be  continued  and  ex- 
panded, only  when  indications  are  definite 
that  it  is  contributing  to  greater  grosses.” 

Turning  to  the  subject  of  pay  television, 
Broidy  said  he  thought  a further  develop- 
ment was  indicated,  but  it  will  depend  on 
the  outcome  of  tests  currently  in  progress. 


STEVE  BROIDY 

President,  Allied  Artists 


In  any  event,  he  added,  it  is  a field  which 
Hollywood  is  watching  and  will  continue  to 
watch  with  keen  interest  because  of  its  po- 
tential impact  on  the  industry. 

As  for  production  in  1963,  Broidy  said  he 
believed  there  would  be  a greater  number 
of  pictures  produced  in  Hollywood  this 
year,  adding  that  “I  can  definitely  state 
this  is  so  as  far  as  Allied  Artists  is  con- 
cerned.” 

Regarding  hard-ticket  attractions  it  is 
Broidy ’s  opinion  that  1962  saw  the  release 
of  the  maximum  number  of  this  type  of 
production  shown  in  any  one  year.  He  said 
he  didn’t  think  there  would  be  as  many  in 
1963,  although  already  there  were  some 
worthy  candidates  in  such  pictures  as 
“Cleopatra”  and  “55  Days  at  Peking.” 
Broidy  added,  however,  that  Allied  Artists 
currently  is  formulating  its  release  plans 
on  the  latter,  a Samuel  Bronston  produc- 
tion, and  that  the  company  has  not  def- 
initely committed  it  to  the  roadshow  route. 

“For  Allied  Artists,”  Broidy  concluded, 
“the  year  1963  will  see  the  further  de- 
velopment of  the  big  picture  policy  in  our 
releases  which  had  its  true  start  with  ‘El 
Cid.’  ” 
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ARTHUR  KRIM 

President,  United  Artists 


gASED  on  the  grand-scale  programs  em- 
barked upon  so  enthusiastically  by 
production,  distribution  and  exhibition, 
this  should  be  an  excellent  year  for  the 
motion  picture  industry,  in  the  opinion  of 
Arthur  Krim,  president  of  United  Artists. 

Krim  said  that  United  Artists  constantly 
was  re-evaluating  its  entire  operations  with 
the  goal  of  higher  efficiency  and  better 
service  for  the  producers  with  whom  UA  is 
associated  and  with  its  exhibitor  customers. 

To  be  realistic,  Krim  said.  United  Artists 
is  not  conducting  business  alone,  but  in  a 
highly  competitive  industry.  The  import- 
ance of  long-established  personal  contact 
with  branch  salesmen,  bookers  and  other 


JOSEPH  E.  LEVINE 

President,  Embassy  Pictures 


JN  THE  opinion  of  Embassy  Pictures’  presi- 
dent, Joseph  E.  Levine,  the  keynotes 
for  the  motion  picture  industry  in  1963  are 
“faith,  optimism,  action,  for  it  is  only 
through  concerted  and  individual  effort 
that  the  industry  will  progress.” 

Levine  said  that  he  and  the  personnel 
of  Embassy  deeply  believe  that  this  in- 
dustry is  vibrantly  alive,  that  it  will  en- 
din-e,  that  it  will  pulsate  with  new  strength 
ii!  d would  arise  to  new  stature. 

‘The  problems  that  face  the  film  in- 
dr -v  are  not  insurmountable,”  Levine 
sai  “On  the  contrary,  the  future  is  un- 
lim  A-  always,  opportunities  exist  today 
for  ..v  villing  to  grasp  them.  Today  as 
never  -re,  production  and  distribution 


distribution  personnel  with  individual  ex- 
hibitors cannot  be  discounted,  Krim  said. 
The  industry's  experience  via  tests  by  ma- 
jor distributors  has  proven  it  unprofitable 
for  a company  to  shut  down  branches  in 
certain  domestic  territories  where  its  com- 
petition has  failed  to  follow  suit,  he  de- 
clared. 

“This  year,”  Krim  said,  “we  will  con- 
tinue to  observe  carefully  the  reception  by 
the  public  of  pay  television.  United  Artists’ 
participation  in  this  method  of  presenting 
motion  pictures  will  depend  upon  the  over- 
all benefits  we  can  derive  from  it.  To  date, 
of  course,  the  acceptability  by  the  public  of 
toll  television  is  far  from  being  proved.” 

Commenting  on  the  Premiere  Showcase 
pattern,  Krim  said  the  decision  to  open 
new  pictures  locally  in  selected  neighbor- 
hood situations,  day  and  date  with  Broad- 
way, have  proven  a major  success.  “We 
expect  to  see  it  tested  in  many  other  major 
markets  this  year,”  Krim  said. 

Results  from  “Exodus,”  “Judgment  at 
Nuremberg”  and  “West  Side  Story”  have 
demonstrated  to  UA’s  satisfaction  that 
there  is  a hard-ticket  market  for  a limited 
number  of  pictures.  One,  and  possibly  two, 
are  contemplated  for  1963,  which  is  no 
significant  change. 

Krim  said  UA  at  this  time  had  com- 
pleted, or  has  in  final  stages  of  shooting, 
30  major  productions,  with  40  others  in  ad- 
vance phases  of  preparation.  And,  he 
added,  this  year  UA  would  have  about  the 
same  number  of  “program”  pictures  as 
were  distributed  in  1962,  pointing  out  that 
“all  the  companies  have  reduced  this  type 
of  fare  to  a few  a year.” 


have  become  worldwide.  Today,  indeed,  the 
world  is  our  oyster.  We  may,  it  is  true,  oc- 
casionally cut  our  fingers  in  opening  it, 
but  the  meat  inside  is  still  sweet.” 

Levine  said  that  Embassy,  for  one, 
planned  to  act  in  1963;  act  to  meet  compe- 
tition and  the  needs  of  the  public,  exhibi- 
tors and  the  company,  itself.  During  this 
new  year,  he  said,  he  would  have  films  in 
production  in  Hollywood,  New  York,  Eng- 
land, France,  Germany,  Italy  and  Africa. 
The  reason,  he  said,  was  that  product  was 
the  prime  requisite  for  the  industry.  Thus, 
he  expects  to  release  more  than  20  major 
films  this  year  as  his  contribution  to  the 
product  pool. 

The  Embassy  president  said  nothing  up- 
set him  more  than  those  persons  who  pro- 
claimed the  film  industry  was  dead  or,  at 
the  very  least,  suffered  from  some  incur- 
able disease.  He  said  showmanship  meant 
faith — faith  in  product  and  faith  in  the 
ability  to  make  people  believe  that  they 
must  buy  it. 

Levine  said  he  pledged  to  the  industry, 
to  producers  and  exhibitors  alike  that,  far 
from  pulling  in  his  sails.  Embassy  looked 
to  fair  winds  pushing  toward  greater  ac- 
tivities ahead.  The  company’s  moves  to 
increase  the  number  and  quality  of  per- 
sonnel, in  all  departments,  speak  for  them- 
selves, he  said,  adding  that  the  picture  line- 
up for  this  year  is  the  most  important  Em- 
bassy ever  had. 

By  expanding  Embassy’s  domestic  and 
foreign  sales  operations,  “we  feel  we  will 
open  new  possibilities  to  our  producers 
and  sustain  our  unalterable  policy  of 
fully  backing  each  picture  with  the  ut- 
most in  comprehensive  merchandising 
campaigns.” 


IRVING  LUDWIG 

President,  Buena  Vista 


^HE  GENERAL  distribution  system  as  it 
has  been  known  is  changing  and  some  as- 
pects are,  indeed,  antiquated,  according  to 
Irving  Ludwig,  president  of  Buena  Vista. 
For  that  reason,  he  believes  there  will  be 
an  expansion  of  the  Premiere  Showcase 
plan  with  modifications  in  1963  to  suit 
various  markets.  The  Disney  organization, 
he  said,  had  been  exponents  of  experimen- 
tation in  releasing  patterns  and  would 
continue  that  practice  based  on  experience 
obtained. 

Commenting  on  the  changes,  Ludwig 
said,  that,  whereas  300  to  350  prints  were 
a norm  for  the  playoff  of  an  “A”  attrac- 
tion which  generally  took  a minimum  of 
20  months  for  maximum  returns,  the  more 
up-to-date  pattern  was  for  print  orders  of 
500  or  more  over  a period  of  12  months. 

“We  have  been  following  this  accelera- 
tion since  the  birth  of  Buena  Vista  and  it 
has  proven  to  be  successful,”  he  said. 

Insofar  as  Buena  Vista  is  concerned, 
Ludwig  saw  little  in  overseas  production. 
Practically  all  of  the  pictures  to  be  released 
by  the  company  in  1963  will  have  been 
made  at  the  Burbank  studios.  Ludwig  also 
said  he  expects  to  have  eight  Disney  re- 
leases this  year,  compared  with  six  or  seven 
in  previous  years. 

As  for  pay  television,  Ludwig  believes 
the  medium  still  was  in  its  exploratory 
stage  and  was  destined  for  further  develop- 
ment. He  said  Walt  Disney  had  partici- 
pated in  every  major  experiment  held  in 
Chicago,  Bartlesville,  Etobicoke  and  Hart- 
ford. He  said  this  was  done  so  that  first- 
hand knowledge  could  be  obtained  in  order 
to  arrive  at  an  intelligent  decision  as  to 
what  extent,  if  any,  should  the  company 
participate  in  this  new  method  of  film 
presentation  if  it  should  materialize. 

Ludwig  said  Disney  would  continue  to 
give  new  talent  an  opportunity  to  come 
before  the  public  via  motion  pictui’es  and 
television  this  year.  He  cited  as  prime  ex- 
amples of  Disney’s  foresight:  Hayley  Mills, 
Tommy  Kirk,  Tom  Tryon,  Carol  Lynley, 
Annette,  Kevin  Corcoran,  Jim  Fi'anciscus 
and  Marta  Kristen.  In  1963  Julie  Andrews 
and  Dick  Van  Dyke  will  be  added  to  the 
list  of  new  screen  personalities. 

While  not  predicting  a reduced  number 
of  exchanges  of  other  companies  this  year, 
Ludwig  said  that,  from  the  beginning, 
Buena  Vista  had  operated  on  the  basis  of 
a minimum  of  centers  and  that  “we  have 
found  this  system  to  be  adequate  for  our 
method  of  distribution.” 
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JAMES  A.  NICHOLSON 

President,  American  International  Pictures 

^HERE  is  no  longer  a product  shortage, 
continued  cries  to  the  contrary  not- 
withstanding, according  to  James  A. 
Nicholson,  president  of  American  Interna- 
tional Pictures,  who  pointed  to  the  fact 
that,  “while  old  and  familiar  sources  of 
supply  have  been  drastically  curtailed,  new 
and  fresh  sources  have  been  increasing 
during  the  past  few  years.  Today,  with 
other  so-called  ‘independents,’  AIP  offers 
the  exhibitors  a complete,  year-around  sup- 
ply of  saleable  product.” 

As  a case  in  point,  Nicholson  referred  to 
AIP’s  1963  release  schedule  of  24  top  fea- 
tures. “That’s  two  a month,”  he  said,  “and 
is  the  largest  release  schedule  in  the  com- 
pany’s history — the  highest  in  quality  as 
well  as  quantity,  with  an  orderly  release 
pattern  that  will  be  maintained  in  the 
future.”  Nicholson  continued,  “I  am  proud 
that  American  International  has  been  in 
the  forefront  of  this  ‘new  wave’  of  product 
supply — indeed,  it  was  the  inspiration  for 
our  beginnings  as  a producer  and  distri- 
butor of  motion  picture  product.” 

In  further  point  of  proof  that  there  is  no 
longer  a product  shortage,  the  AIP  head 
said,  “Add  to  AIP’s  release  schedule  the 
output  of  other  independents  and  the  prod- 
uct of  old-line  ‘majors’  and  where  is  that 
so-called  ‘product  shortage’?” 

"rhe  trouble,  and  the  reasons  for  the  con- 
tinued complaints,  he  said,  is  with  those 
exhibitors  who  prefer  to  live  in  the  past 
rather  than  in  the  present,  refusing  to  take 
a look  at  the  facts  and  at  the  boxoffice 
records  and  “admit  that  they  can  make 
money  with  the  product  of  AIP  and  other 
‘newcomers’  to  the  industry.  They  want  to 
sit  back  and  pick  and  choose  product  on  the 
basis  of  ‘what  used  to  be’  . . . on  the  basis 
of  outmoded  facts  and  old-fashioned 
ideas.” 

In  conclusion,  Nicholson  stated,  “We  of 
American  International  believe  that  we 
have  come  up  with  a practical,  workable 
and  profitable  answer  to  what  used  to  be 
product  shortage.  We  believe  we  deserve  a 
better  fate  and  firmer  support  in  our  ef- 
forts and  achievements.  For  exhibitors  to 
take  us  and  other  independents  for 
granted,  to  give  lip-service  support  and 
then  sit  back,  pick  and  choose,  and  give 
second-rate  treatment  to  us,  this  can  only 
sei'iously  hinder  our  efforts  and  will  spell 
an  eventual  fatal  blow  to  us  and  even  to 
the  motion  picture  industry  itself.” 


■QNIVERSAL  completed  its  50th  year  of 
operations  in  1962  with  the  best  finan- 
cial record  in  its  history  and,  according  to 
its  president,  Milton  R.  Rackmil,  the  new 
year  holds  promise  of  continued  growth. 

Rackmil  said  he  believes  the  industry 
as  a whole  has  “turned  the  corner”  and 
that  a renewed  interest  on  the  part  of  the 
public  in  motion  pictures  as  their  favorite 
form  of  diversion  was  in  evidence. 

The  Universal  president  said  the  pub- 
lic would  continue  to  shop  for  its  enter- 
tainment and  that  there  was  a greater 
variety  of  quality  product  for  which  to 
shop.  Patrons  are  more  selective,  he  said, 
and  they  will  continue  to  seek  all  the  in- 
formation possible  as  to  story  content,  stars 
and  general  appeal;  that  the  back-to-the- 
theatre  trend  would  be  stimulated  in  1963 
and  that  Universal  would  be  a potent  factor 
in  attracting  bigger  audiences  for  the 
screen. 

Rackmil  said  Universal’s  confidence  in 
the  future  of  this  industry  was  reflected 
in  the  fact  that  the  company  had  29  pic- 
tures completed  or  definitely  set  and  in 
work.  In  addition,  there  are  13  pictures  in 
various  stages  of  preparation. 

Rackmil  was  optimistic  over  the  pros- 
pects of  all  phases  of  the  industry  during 
the  new  year,  contending  that  exhibition 
and  distribution  were  eyeing  new  methods 
of  operation  and  streamlining  their  sys- 
tems of  doing  business. 

As  in  all  yeai's,  problems  are  bound  to 
arise  and  1963  will  be  no  exception.  But 
Rackmil  pointed  out  that  the  history  of 
the  industry  proved  that  there  had  been 
no  obstacles  too  big  to  be  met  and  resolved. 

Rackmil  said  he  saw  continued  growth 


^OLUMBIA  Pictures  looks  ahead  in 
1963  and  the  years  beyond  with  con- 
fidence and  optimism,  because  of  our  firm 
belief  that  we  are  better  prepared  now 
than  ever  before  to  entertain  motion  pic- 
ture audiences  throughout  the  world,” 
said  A.  Schneider,  president.  “Over  the 
past  few  years,”  he  continued,  “we  have 
completed  our  conversion  into  a distributor 
of  independent  productions  without  dis- 
rupting our  orderly  flow  of  films  to  theatres. 
As  a result,  our  current  lineup  of  product, 
both  ready  for  release  and  soon  to  begin 
production,  is  the  equal  of  any  in  the  in- 
dustry, and  we  look  for  a continually  rising 
level  of  artistic  and  commercial  films.” 

The  Columbia  president  pointed  out  that 
his  company’s  basic  aim  is  still  to  bring 
the  best  possible  pictures  to  the  screen  at 
the  lowest  possible  cost.  And  that  “while 
picture  costs  in  general  have  been  on  the 
increase,  Columbia  is  continually  trying  to 
bring  these  costs  into  a reasonable  area 
in  line  with  the  ultimate  boxoffice  po- 
tential of  the  films.”  Thus,  he  said,  Co- 
lumbia does  not  believe  that  the  mere 
spending  of  great  sums  of  money  to  pro- 
duce a film  is  an  automatic  guarantee  that 
it  will  be  one  which  the  public  wants  to 
see. 

Blockbusting  films  are  not  necessarily 
those  with  blockbusting  negative  costs, 
Schneider  said,  emphasizing  that  creative 
people  must  constantly  strive  to  insure  the 
production  of  motion  pictures  with  block- 
busting artistic  ingredients  visible  on  the 
screen.  Adding  that  Columbia  has  had 
great  success  with  moderate-budget  films 
which  have  attracted  the  public,  he  cited 
“The  Interns”  as  a perfect  example  of  this 
philosophy.  “Other  motion  picture  com- 


MILTON  RACKMIL 

President,  Universal  Pictures 


right  down  the  line  in  1963  with  a greater 
emphasis  on  showmanship  and  accelerated 
blueprinting  of  new  construction  projects, 
along  with  extensive  refurbishing  and  re- 
modeling of  theatres  in  order  to  give  pa- 
trons the  best  of  comfort  while  seeing  the 
great  pictures  that  will  be  available  this 
year. 

He  said  the  star-studded  program  of  pro- 
ductions from  Universal  was  the  most  im- 
pressive ever  presented  by  his  company 
and  one  which  would  earn  big  boxoffice 
returns. 

“It  should  be  a great  year  for  everybody,” 
Rackmil  concluded.  “The  industry  has 
plenty  to  sell.” 


A.  SCHNEIDER 

President,  Columbia  Pictures 

panies  have  also  been  able  to  do  this,”  he 
noted,  “and  this  is  a healthy  sign  for  the 
industry  as  a whole.” 

Referring  to  the  recent  upsurge  of  pro- 
duction in  Hollywood  as  “very  exciting,” 
Schneider  stated  that  it  appears  that  many 
more  pictures  will  be  made  at  the  West 
Coast  studios  than  heretofore. 

“One  of  the  most  important  tasks  facing 
the  industry  today,”  said  Schneider,  “is 
to  create  an  aura  of  excitement  for  the 
discovery  and  growth  of  creative  talent  in 
order  to  develop  a roster  of  talent  for  the 
future.  With  our  new  acting  talent  plus 
creative  and  executive  personnel,  the  in- 
dustry can  move  forward  to  a fine  period 
ahead.” 
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JACK  L.  WARNER 

Pi'esident,  Warner  Bros.  Pictures 


ACCURATE  forecast  for  the  year- 
ahead  is,  as  in  practically  any  other- 
business,  almost  an  impossibility  to  make, 
according  to  Jack  L.  Warner,  president  of 
Warner  Bros.  Pictm-es. 

Warner  said  that,  while  motion  picture 
audiences  were  becoming  more  selective, 
he  could  see  that  their  moviegoing  habits 
were  becoming  evident  and  more  firmly 
entrenched.  The  stay-at-homes  continue 
to  be  stay-at-homes  until  a picture  they 
want  to  see  is  slated  for  their  nearby  the- 
atre. Not  even  a favorite  television  pro- 
gram will  keep  them  at  home. 

Therefore,  his  prediction  for  a good  year 
for  the  motion  picture  industry  is  based  on 
the  strong  product  that  is  heading  for  the 
screens  in  the  spring  and  summer  of  1963 
and,  hopefully,  for  the  rest  of  the  year. 
The  forthcoming  programs  look  good,  he 
said,  and  Warner  Bros,  will  contribute 
strongly  to  the  output. 

Warner  said  the  com-se  his  company  has 
set  is  aimed  at  the  boxoffice  and  that  its 
pictures  were  designed  to  reach  worldwide 
audiences.  He  said  the  trend  he  could  see 
was  the  trend  toward  the  highest  quality 
of  screen  entertainment  and,  as  such,  the 
public  could  not  resist  its  patronage. 

The  old  adage  about  good  pictures  doing 
good  business  will  always  hold  good,  he 
said.  Even  at  the  depth  of  the  depression 
of  the  1929-33  era,  people  were  able  to 
scrape  up  the  money  to  see  a picture  they 
wanted  to  see.  In  these  more  prosperous 
times,  they  will  leave  the  warmth  and 
comfort  of  the  living  room  to  see  a picture 
if  the  incentive  has  been  implanted. 

For  sure,  the  industry  has  a lot  of  prob- 
lems to  solve.  The  competition  for  the  pub- 
lic’s leisure  dollar  is  great,  but  motion  pic- 
tures are  still  the  public’s  best  entertain- 
ment and  nothing  but  the  finest  screen 
entertainment  is  going  to  lure  the  poten- 
tial customers  from  the  bowling  alleys  and 
other  amusement  sources,  he  said. 

But  Jack  Warner  is  confident.  The  right 
kind  of  showmanship  is  going  to  be  more 
important  in  1963  than  ever  before.  In 
other  words,  you’ve  got  to  tell  ’em,  if  you 
want  to  sell  ’em. 

Warner  said  his  company  has  the  right 
kind  of  ammunition  to  bring  in  the  cus- 
tomers. That  ammunition  consists  of  stars, 
writers,  directors  and  producers  and,  he 
said,  “we  intend  to  make  the  best  use  of 
all  of  them  to  make  a record  1963.’’ 


A GREATER  concentration  on  Hollywood 
production  of  quality  pictures  and 
higher  production  costs  is  visualized  for 
1963  by  Darryl  F.  Zanuck,  president  of 
20th  Century-Fox.  He  believes  that  there 
may  be  a lesser  number  of  pictures  made 
in  Hollywood,  but  feels  they  will  be  of 
greater  importance. 

“This  is  a guess  on  my  part,’’  Zanuck 
said,  “but  I believe  there  will  be  fewer 
program  pictures  in  1963.  I also  believe 
there  will  be  more  important  films  that 
are  not  in  the  program  category  and  yet 
not  in  the  roadshow  category.” 

In  regard  to  roadshow  pictures,  Zanuck 
said  that  20th  Century-Fox’s  production 
plans  would  give  emphasis  to  one  or  two, 
and  possibly  three,  potential  roadshow  at- 
tractions. He  said  that,  in  his  opinion,  no 
picture  was  a roadshow  picture  until  it  had 
been  completed  and  viewed  and  its  poten- 
tialities carefully  analyzed. 

Zanuck  said  that,  in  addition  to  ‘"The 
Longest  Day”  and  “Cleopatra,”  it  was 
quite  possible  that  one  or  more  of  three 
20th  Century-Fox  Pictures  would  emerge 
as  genuine  roadshow  attractions.  He  refer- 
red to  Rodgers  and  Hammerstein’s  “The 
Sound  of  Music,”  Irving  Stone’s  “The 
Agony  and  the  Ecstasy”  and  “Justine”  by 
Laurence  Durrell. 

“It  will  be  our  general  policy,”  Zanuck 
said,  “to  avoid  minor  program  product  and 
to  concentrate  on  important  subjects  that 
come  in  between  the  so-called  program 
pictures  and  the  bonafide  roadshow  at- 
tractions.” 

As  to  increased  production  in  general, 
Zanuck  said  that  the  production  flow  was 
greatly  determined  by  the  quality  of  the 
product  in  release  and  not  by  the  number. 
One  very  successful  picture  that  played 
ten  or  20  weeks  in  a theatre  was  more  im- 


DARRYL  F.  ZANUCK 

President,  20th  Century-Fox 


portant  to  the  exhibitor  than  a handful 
of  minor  films,  he  added. 

While  admitting  that  he  was  not  an 
expert  or  an  authority  on  the  subject  of 
pay  television,  Zanuck  said  that  “some 
way,  somehow,  there  must  emerge  some 
form  of  further  development  in  pay  TV.” 

The  development  of  new  talent  during  the 
current  year  was  stressed  by  the  20th  Cen- 
tury-Fox president.  He  pointed  out  that 
his  company  already  had  laid  plans  for  the 
extensive  development  of  new  writing  tal- 
ent in  the  form  of  encouragement  of  po- 
tential writers  with  commercial  and  in- 
triguing ideas. 

“Every  production  company,”  he  said, 
“must  develop  new  talent,  not  only  in  the 
acting  field,  but  also  in  the  writing,  di- 
recting and  production  fields.” 
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MGM's  First  Quarter 
Has  $2,366,000  Loss 

NEW  YORK — Metro-Goldwyn-Mayer  re- 
ports a net  loss  of  $2,366,000  for  the  first 
quarter  of  the  current  fiscal  year,  the  12 
weeks  ended  November  22,  according  to 
Joseph  R.  Vogel,  who  was  recently  elected 
chairman  of  the  board  of  directors.  This 
compares  with  a net  profit  of  $2,173,000  for 
the  corresponding  period  of  the  last  fiscal 
year. 

The  1962  figure  is  equal  to  92  cents  per 
share,  based  on  the  2,569,229  shares  out- 
standing in  November,  compared  to  85 
cents  per  share  on  the  2,545,229  shares  out- 
standing in  November  1961.  This  report 
was  mailed  to  stockholders  with  a dividend 
check  of  50  cents  per  share,  Vogel  said. 

In  his  letter  to  stockholders  January  7, 
Vogel  stated  that  the  major  factor  in  this 
disappointing  showing  was  a write-off  of 
the  anticipated  loss  on  a picture  released 
after  the  quarter  actually  ended.  The  re- 
port notes  that  “Mutiny  on  the  Bounty” 
had  its  premiere  in  New  York  near  the  end 
of  the  first  quarter  and  is  now  playing  in 
49  cities  here  and  abroad  as  a reserved- 
seat  attraction.  Results  to  date  are  en- 
couraging, although  there  are  not  yet  a 
sufficient  number  of  bookings  from  which 
to  predict  ultimate  revenues  from  the 
picture. 

In  its  first  11  engagements  overseas  to 
date,  “How  the  West  Was  Won”  has 
broken  all  records  in  attendance,  gross  and 
advance  sales.  This  picture  will  begin  its 
engagement  in  the  U.S.  late  in  Febniary, 
following  “The  Wonderful  World  of  the 
Brothers  Grimm,”  the  first  production 
made  with  Cinerama,  Inc.  The  latter  is  in 
reserved-seat  engagements  in  the  U.S.  and 
will  be  released  here  later  in  the  spring  as 
a regular  attraction  in  general  theatres, 
Vogel  told  stockholders. 

The  board  of  directors  elected  Robert  H. 
O’Brien  as  president  and  chief  executive 
officer  January  9.  He  is  expected  to  make 
his  first  statement  to  stockholders  at  the 
annual  meeting  February  28. 


Bernard  Smith  to  Make 
New  'Elephant  Boy' 

NEW  YORK — Bernard  Smith,  who  pro- 
duced “How  the  West  Was  Won”  in  Cine- 
rama under  his  MGM  contract,  left  the 
company  January  15  to  form  his  own  com- 
pany to  produce  an  independent  film  based 
on  the  classic  “Elephant  Boy.”  The  pic- 
ture was  last  made  by  the  late  Alexander 
Korda  in  1937  and  released  in  the  U.S.  by 
United  Artists. 

Smith  acquired  all  film  rights  from  the 
Korda  and  Rudyard  Kipling  estates.  Shas- 
hin  Dassi,  graduate  student  at  the  School 
of  Theatre  Arts,  is  collaborating  with 
Smith  on  the  screen  treatment.  Exterior 
location  shooting  will  be  done  in  India  in 
widescreen  and  color.  Smith  said. 


Tentative  PCA  Seal  to  Seven  Arts 

LOS  ANGELES — “The  Main  Attraction,” 
the  Seven  Arts  feature  starring  Pat  Boone, 
which  MGM  wOl  release  in  June,  has  re- 
ceived a tentative  Production  Code  Ad- 
ministration seal  pending  certain  changes 
already  agreed  to  by  PCA  authorities  and 
Seven  Arts  production  head  Ray  Stark. 


U Assigns  15  Field  Men 
To  '40  Pounds  Trouble' 

NEW  YORK — Universal  Pictures  has  as- 
signed 15  field  exploitation  representatives 
to  cover  the  first  39  cities  and  territorial 
openings  of  its  Febimary  release,  “40 
Pounds  of  Trouble,”  the  Curtis  Enter- 
prises picture  starring  Tony  Curtis,  Phil 
Silvers  and  Suzanne  Pleshette,  according  to 
Herman  Kass,  executive  in  charge  of  na- 
tional exploitation. 

“40  Pounds  of  Trouble”  opened  in  Miami 
and  other  Florida  cities  Friday  (18),  to  be 
followed  by  openings  at  the  RKO  Palace 
and  Albee  and  other  houses  in  the  New 
York  metropolitan  area  January  23,  as 
well  as  other  key  cities  coast  to  coast. 

The  15  field  representatives  include  Ken 
Smith,  George  Bannan,  A1  Palladino, 
“Bucky”  Harris,  Sy  Schechter,  David  Kane, 
Louis  Orlove,  Amike  Vogel,  David  Holland, 
Bernie  Korban,  Bob  Johnson  and  Harold 
Pearlman.  Ben  Katz,  Universal’s  midwest 
advertising  and  publicity  representative, 
will  supervise  activities  in  the  Chicago 
area.  In  addition  to  the  COMPO  Plan 
openings  in  Boston  and  Pittsburgh,  other 
cities  include  Atlanta,  Charlotte,  Dallas, 
Fort  Worth,  San  Antonio,  Houston,  Phila- 
delphia, Buffalo,  Rochester,  S5a*acuse, 
Albany,  Detroit,  Cincinnati,  Indianapolis, 
Milwaukee,  Minneapolis,  San  Francisco, 
Portland,  Seattle,  Salt  Lake  City,  Denver, 
Washington,  Norfolk,  Baltimore,  Richmond 
and  St.  Louis. 


Vending  Industry  Employs 
More  Than  20,000  in  U.S. 

CHICAGO — Louis  J.  Risman,  president 
of  the  National  Automatic  Merchandising 
Ass’n,  this  week  revealed  that  more  than 
20,000  persons  are  employed  in  vending 
operations,  with  payrolls  exceeding  $75,000,- 

000.  The  information  came  from  the  U.  S. 
Department  of  Commerce’s  first  published 
vending  industry  report.  Data  was  based 
on  the  1958  U.S.  census,  a year  when  total 
estimated  U.S.  vended  sales  were  about 
30  per  cent  lower  than  in  1962,  Risman 
said. 

NAMA  assisted  the  Department  of  Com- 
merce in  compiling  industry  background 
material  for  the  report,  the  first  of  its 
kind  on  the  vending  industry.  The  depart- 
ment said  its  decision  to  compile  data  was 
based  on  the  growing  importance  and  ex- 
pansion of  the  U.S.  vending  industry. 

In  addition  to  employment  and  sales 
statistics  on  a regional  and  state  basis  for 
vending  operating  companies,  the  report 
also  covers  vending  machine  manufactur- 
ing data,  based  on  the  1958  census  and  re- 
views the  international  growth  of  the  in- 
dustry. 


Cari  Reissuing  2 UA  Films 

LOS  ANGELES — Two  horror  films  pro- 
duced for  United  Artists  by  Aubrey 
Schenck  and  Howard  W.  Koch  under  the 
Bel- Air  Productions  banner,  have  been  set 
for  reissue  dates  by  another  company — 
Cari  Releasing  Co.,  headquartered  in  New 
York.  The  pictures  are  “Voodoo  Island” 
fnow  titled  “Silent  Death”),  Boris  Karloff 
starrer  originally  released  in  1957,  and 
“The  Black  Sleep”  (now  titled  “Dr.  Cad- 
man’s  Secret),  first  released  in  1956  with 
Basil  Rathbone,  Lon  Chaney  and  Bela  Lu- 
gosi in  the  cast. 


Better  1963  Than  1962, 
Value  Line  Predicts 

NEW  YORK — The  year  1962  was  one  of 
“major  upheaval  in  the  entertainment 
field,”  according  to  the  current  Value  Line 
Investment  Survey,  but  1963  “will  probably 
be  an  important  one  for  the  motion  picture 
and  television  industry,  too.” 

The  most  important  events  of  1962  with 
consequence  to  the  film  and  television  in- 
dustries are  listed  by  the  publication  of 
Arnold  Bernhardt  & Co.,  investment  ad- 
visors, as  follows: 

1.  The  stock  market  break  and  subse- 
quent I’ecovery,  which  affected  equities  in 
the  entertainment  group  more  sharply  than 
most  other  stocks. 

2.  'The  production  of  motion  picture 
“blockbusters.” 

3.  Hollywood’s  domination  by  creative 
talent,  and  “runaway”  production  of  pic- 
tures reached  a peak. 

4.  Censorship  of  movies  and  TV  re- 
mained a problem. 

5.  Columbia  Broadcasting  dominated 
the  television  field. 

6.  Music  Corp.  of  America  emerged  as  a 
new  major  force  in  the  entertainment  in- 
dustry. 

7.  20th  Century-Fox  incurred  a huge  loss 
and  the  cost  of  “Cleopatra”  skyrocketed. 

The  top  events  forecast  for  1963: 

1.  The  problems  of  “blockbusters,”  the 
star  system,  “lainaway”  production  and 
censorship  will  remain. 

2.  The  national  work  week  will  be 
shortened  and  disposable  income  in  the 
hands  of  the  public  will  rise,  affording 
more  time  and  money  for  entertainment. 

3.  “Lawrence  of  Arabia”  may  prove  to  be 
one  of  the  big  money-makers  of  all  time. 

4.  Polaroid  will  release  its  color  film. 

5.  Metro-Goldwyn-Mayer  will  experience 
an  earnings  resurgence. 

6.  “Cleopatra”  finally  will  be  released  by 
20th  Century-Fox. 


Ethel  Merman  Is  First  Star 
Signed  for  Oscarcast 

HOLLYWOOD— Ethel  Merman  is  the 
first  star  named  to  the  cast  of  the  35th 
Annual  Awards  Presentation  of  the  Acad- 
emy of  Motion  Picture  Arts  and  Sciences, 
it  was  announced  by  Arthur  Freed,  pro- 
ducer of  the  show. 

Miss  Merman  will  make  a special  trip 
from  New  York  to  sing  a medley  of  Irving 
Berlin  songs  on  the  Oscarcast.  The  show 
will  be  aired  on  April  8 over  the  combined 
radio  and  television  facilities  of  the 
American  Broadcasting  Co.  and  the  Ca- 
nadian Broadcasting  Co. 


Albert  Finney  in  'Victors' 

LONDON  — Albert  Finney  has  been 
signed  to  play  the  key  role  of  a Russian 
soldier  in  “The  Victors,”  it  was  announced 
here  by  producer-director  Carl  Foreman. 
Finney,  who  became  known  through  his 
first  picture,  “Saturday  Night  and  Sunday 
Morning,”  will  appear  with  George  Hamil- 
ton, who  plays  an  American  GI  in  the  tense 
climax  of  the  picture. 
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INDEPENDENT  producer  Robert  J.  En- 
ders  completes  his  exclusive  MGM  pact 
the  end  of  March  and  has  set  “The  Price 
of  Salt."  novel  by  Claire  Morgan,  as  his 
initial  independent  project  with  Eleanore 
Griffin  writing  the  screenplay.  Enders  also 
plans  some  television  production  under  his 
new  setup  . . . Walt  Disney  has  set  April 
for  the  start  of  his  next  feature,  “Mary 
Poppins."  Julie  Andrews-Dick  Van  Dyke 
costarrer  which  Robert  Stevenson  will  di- 
rect . . . Lewis  Milestone  and  John  Wexley, 
who  have  formed  their  own  independent  film 
company,  will  produce  two  pictures  this 
year  with  “Against  the  Wind,”  an  original 
by  Wexley,  as  the  initial  property  to  roll 
in  Hollywood. 


With  the  production  wheels  grinding 
full-speed  at  Universal  to  launch  their 
busy  1963  production  schedule,  the  studio 
has  signed  Gregory  Peck  to  star  in  “Cap- 
tain Newman,  M.D.,”  with  Robert  Arthur 
producing.  The  story  is  based  on  Leo  Ros- 
ten’s  best-selling  novel.  Peck  will  portray 
a U.S.  Air  Force  psychiatrist.  Cameras  are 
slated  to  roll  “in  Hollywood”  on  February 
12  . . . Universal  producer  Ross  Hunter  has 
signed  Britain’s  Ronald  Neame  to  direct 
his  next,  “The  Chalk  Garden,”  which  will 
be  shot  in  England  by  Quota  Rentals,  Ltd., 
for  U-I  release.  Deborah  Kerr,  Hayley 
Mills  and  John  Mills  topline  the  picture 
based  on  Enid  Bagnold’s  Broadway  play. 
Neame  winds  his  conferences  here  with 
Hunter  this  week  and  returns  to  England 
for  pre-shooting  preparations  with  a 
planned  shooting  date  set  for  late  March. 
The  director  recently  completed  “The 
Lonely  Stage”  in  Europe  which  stars  Judy 
Garland  . . . Producer  Fred  Zinnemann 
also  has  optioned  Gregory  Peck’s  services 
and  signed  him  for  one  of  the  four  key 
roles  in  “Killing  a Mouse  on  Sunday,” 
which  will  be  filmed  for  Columbia.  J.  P. 
Miller  will  pen  the  screenplay  based  on  the 
Emeric  Pressburger  best  seller.  Zinnemann 
describes  the  story  as  being  in  the  pattern 
of  “High  Noon.”  “Sunday”  will  be  his  first 
picture  on  the  Gower  Street  lot  since  his 
Oscar  winning  “From  Here  to  Eternity.” 

Columbia  producer  Robert  Cohn  is  back 
at  his  studio  desk  from  a recent  New  York 
trip  where  he  met  with  author  Joseph 
Heller  and  Jerome  Chodorov,  who  are  col- 
laborating on  an  original  screenplay  based 
on  a contemporary  theme  with  an  inter- 
national background,  which  Cohn  will  pro- 
duce for  Columbia  release.  Cohn  also  met 
briefly  with  Stefanie  Powers,  one  of  his 
“The  Interns”  stars,  prior  to  her  Paris  de- 
parture where  .she  will  attend  European 
openings  of  the  film  ...  “A  Heart  and  a 
Diamond,”  an  original  screenplay  by  Eileen 
and  Robert  Mason  Pollock,  has  been  added 
to  the  production  schedule  of  Seven  Arts, 
according  to  Ray  Stark  and  Eliot  Hyman. 
Everett  Freeman  will  produce  following 
completion  of  the  Jane  Fonda  starrer, 
“Sunday  in  New  York.”  Interior  sequences 
of  Seven  Arts’  “A  Global  Affair”  and  “A 
Sunday  in  New  York,”  which  were  origi- 
nally planned  to  shoot  in  New  York,  have 


been  switched,  with  both  interior  and  ex- 
terior scenes  now  set  to  film  at  MGM  in 
Culver  City.  Upon  completion  of  current 
location  shooting  in  and  around  New  York, 
both  cast  and  crews  of  both  films  will  re- 
turn here. 

S' 

Mai'king  his  first  picture  to  be  made  for 
Warner  Bros.,  Bing  Crosby  has  been  signed 
by  Jack  L.  Warner  to  star  in  “The  Devil’s 
Advocate,”  based  on  the  international  best- 
selling novel  by  Morris  L.  West.  Henry 
King  will  produce  and  direct  the  film 
which  will  shoot  mainly  in  Hollywood  with 
some  locations  planned  for  Italy.  The 
story  is  an  account  of  a priest’s  encounters 
with  the  harsh  realities  of  life  in  Italy  . . . 
Also  on  the  Burbank  lot,  preparations  are 
now  getting  under  way  for  the  filming  of 
“My  Fair  Lady,”  with  the  arrival  here  of 
Alan  Jay  Lerner  for  conferences  with  Jack 
L.  Warner,  who  will  personally  supervise 
the  production,  and  director  George  Cukor. 
Initial  photography  is  slated  for  early 
summer  with  Audi’ey  Hepburn  and  Rex 
Harrison  starring. 


The  documentary  feature,  “M  o n d o 
Cane,”  has  been  selected  as  an  official 
Italian  entry  in  the  forthcoming  Academy 
Awards  competition.  'The  film  was  di- 
rected by  Gualtiero  Jacopetti,  Paolo  Ca- 
vara  and  Franco  Prosper!.  Print  is  by 
Technicolor  . . . George  Weiss  and  A1 
Kasha  will  supply  James  Darren  with  the 
two  songs  he  lilts  in  the  forthcoming  Jerry 
Bresler  production  “Gidget  Goes  to  Rome.” 
They  are  titled  “Big  Italian  Moon”  and 
“Geggeta”  . . . When  Carol  Burnett  was 
asked  to  pose  for  a photo  session  at  Para- 
mount anent  her  starring  role  in  “Who’s 


HONORED  — James  H.  Nicholson, 
president  of  American  International 
Pictures,  receives  the  Los  Angeles  Film 
Row  Club’s  annual  Outstanding 
Achievement  Award  from  Alan  Mow- 
bray, veteran  actor,  at  the  group’s 
yearly  dance  at  the  Ambassador  Hotel. 
Nicholson  was  cited  for  his  personal 
contributions  and  those  of  AIP  to  the 
film  industry. 


Been  Sleeping  in  My  Bed?”  she  told  pho- 
tographer Malcolm  Bulloch,  “I’d  rather  go 
to  the  dentist  than  a photographer.”  After 
Bulloch  had  speedily  snapped  42  portraits 
of  Carol  in  eight  minutes,  she  smiled  at 
him;  “That  was  painless.  Now  I’d  rather 
go  to  a photographer  than  the  dentist.” 
Ironically,  Richard  Conte  will  portray  a 
television  star  in  “Who’s  Been  Sleeping  in 
My  Bed?”  with  Carol  Burnett,  one  of  TV’s 
top  stars,  making  her  motion  picture  debut 
in  the  film  . . . Kataya  Douglas,  popular 
British  actress,  has  been  signed  for  a fea- 
tured role  with  Margaret  Rutherford, 
Robert  Morley  and  Flora  Robson  in  “Mur- 
der at  the  Gallop”  for  MGM.  The  story  is 
from  the  new  Agatha  Christie  murder- 
mystery,  and  Miss  Douglas  is  cast  as  an 
heiress  who  stands  to  benefit  by  two 
deaths  which  take  place  in  her  family.  Miss 
Douglas  recently  appeared  in  MGM’s  “Kill 
or  Cure”  and  in  “The  Road  to  Hong  Kong.” 


Another  switch  in  film  plans  has  taken 
place  with  Jack  Carter’s  independent  pro- 
duction of  “The  Midas  Touch,”  which  will 
now  lens  in  Hollywood  rather  than  in 
Tokyo.  Second  unit  work  wiU  shoot  in 
Tokyo  . . . Sam  Peckinpah,  on  leave  from 
Four  Star,  reports  to  Disney  studios  to 
write  and  direct  an  untitled  western  with 
Bill  Anderson  working  on  the  project  with 
him  ...  In  a major  expansion  move,  Hem'y 
Jaffe  Enterprises  has  created  a new  di- 
vision of  the  company  which  will  be  de- 
voted to  the  development  of  new  projects 
for  television,  motion  pictures  and  the 
legitimate  theatre.  Services  of  several 
young  writers  will  be  hired,  the  first  being 
Ben  Abbene,  television  writer  and  off- 
Broadway  producer-director  from  New 
York  who  will  immediately  begin  work  on 
several  new  Jaffe  projects  . . . With  the 
failure  of  Shirley  MacLaine  to  report  to 
Paramount  to  costar  with  Van  Johnson  in 
“Wives  and  Lovers,”  (formerly  called  “First 
Wife”)  producer  Hal  Wallis  has  recast  the 
role  and  signed  Janet  Leigh,  whom  he  de- 
scribes as  an  extremely  able  performer,  and 
one  who  will  add  considerable  boxoffice 
stature  to  the  project!  . . . However,  Wallis 
disclosed  he  is  preparing  two  properties  for 
Miss  MacLaine  pending  the  court’s  decision 
on  the  status  of  her  contract  with  him. 
First  of  the  projected  films  is  “Boeing, 
Boeing,”  based  on  the  London  stage  hit  and 
“Beggar’s  Choice,”  which  Lionel  Davidson 
is  preparing. 


Natalie  Wood’s  Rona  Productions  has  set 
up  offices  in  Beverly  Hills  in  order  to 
actively  pursue  properties  for  both  motion 
pictures  and  television.  The  first  film 
scheduled  to  roll  is  “Love  With  the  Proper 
Stranger,”  which  costars  Miss  Wood  and 
Steve  McQueen.  Filming  starts  in  New 
York  on  March  1 as  a joint  venture  be- 
tween Rona-Mulligan-Pakula-Condor  Pro- 
ductions. Alan  Pakula  will  produce,  Robert 
Mulligan  direct  and  Paramount  release. 
“Love  Letters  of  a Portuguese  Nun”  will 
follow  as  a coproduction  with  George 
Schaefer’s  Compass  Productions  . . . Steve 
McQueen  gets  his  independent  wheels  roll- 
ing with  “Soldier  in  the  Rain”  set  to  follow 
which  he  independently  coproduces  with 
Blake  Edwards’  Geoffrey  Productions.  Mc- 
Queen costars  with  Jackie  Gleason  for  an 
Allied  Artists  release.  His  third  film  is 
“The  Traveling  Lady,”  in  which  he  costars 
with  Lee  Remick  for  Pakula-Mulligan. 
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30  More  MGM  Films 
Released  to  TV 

NEW  YORK— Thirty  more  post- 1948 
Metro-Goldwyn-Mayer  featm-es  have  been 
made  available  to  television  and  will  be 
licensed  in  accordance  with  new  sales  pro- 
cedui'es  whereby  each  film  will  be  priced 
individually  in  each  television  market. 

License  agreements  already  have  ap- 
proached $2,500,000,  according  to  Richard 
A.  Harper,  television  director  of  feature  and 
syndicated  sales  for  MGM. 

None  of  the  features  has  been  released  to 
television  before.  Harper  said.  Among  them 
are  “The  Blackboard  Jungle,”  “I’ll  Ci-y 
Tomorrow,”  “Go  for  Broke,”  “Somebody 
Up  There  Likes  Me,”  “The  Tender  Trap,” 
“Dream  Wife,”  “Silk  Stockings,”  “Valley  of 
the  Kings,”  “It’s  Always  Fair  Weather”  and 
“The  Big  Hangover.” 

To  date,  licenses  have  been  consummated 
with  12  stations;  namely,  WNBC-TV,  New 
York;  WGN-’TV,  Chicago;  WFIL-TV,  Phila- 
delphia; KSD-TV,  St.  Louis;  WTVJ,  Miami; 
KENS-’TV,  San  Antonio;  KOMO-TV,  Seat- 
tle; KTVK,  Phoenix;  KA’TU,  Portland,  Ore.; 
WETV,  New  Bedford-Providence;  KONA- 
TV,  Honolulu,  and  WLUK,  Green  Bay,  Wis. 

Harper  also  announced  that  MGM-TV 
was  making  available  to  stations  for  the 
first  time  eight  pre-1948  pictures,  rights  to 
which  had  not  been  cleared  for  television. 
They  were  “Little  Nelly  Kelly,”  1940; 
“Smilin’  Through,”  1941;  “Port  of  the  Seven 
Seas,”  1938;  “Mad  Love,”  1935;  “Just  a 
Gigolo,”  1931;  “Way  Out  West,”  “Remote 
Control”  and  “Way  for  a Sailor,”  1930. 

Crown  Int'l  Citations 
Go  to  18  Exhibitors 

LOS  ANGELES  — Newton  P.  Jacobs, 
president  of  Crown  International  Pictures, 
has  awarded  CISA  < Crown  International 
Space  Agency)  citations  for  outstanding 
“First  Spaceship  on  Venus”  promotional 
campaigns  to  18  exhibitors  in  the  North- 
west, Detroit  and  Toi’onto  areas. 

Northwest  territory  showmen  presented 
with  the  citations  are  Edward  H.  Stuckey, 
Andrew  J.  Grainger,  Henry  E.  Capogna, 
Jack  C.  Kull  and  Robert  J.  Savage. 

Detroit  ai’ea  men  winning  the  awards 
included  Frank  Christie,  Norris  Hunt,  Doug 
Forbes,  Roy  Brown,  Jack  Lovett,  Bob 
Hazard,  Bud  Saffle,  Mark  McDougald,  Jim 
Bonholzer  and  Jerry  Forman. 

Canadian  winners  are  Hari'y  Rosenberg, 
Les  Mitchell  and  Martin  Simpson. 

Six  More  Key  City  Dates 
Set  for  'Lawrence' 

NEW  YORK  — “Lawrence  of  Arabia,” 
currently  playing  in  five  U.S.  cities.  New 
York,  Los  Angeles,  Philadelphia,  Boston 
and  Miami  Beach,  will  open  in  six  more 
reserved-seat  situations  in  Januai’y  and 
February,  according  to  Columbia  Pictures, 
which  is  distributing  the  Sam  Spiegel- 
David  Lean  production. 

The  first  1963  opening  was  at  the  Cine- 
stage  Theatre,  Chicago,  January  16,  to  be 
followed  by  the  United  Artists  Theatre,  San 
Francisco,  Januai’y  24;  Detroit-Madison 
Theatre  and  Toronto-Odeon  Carlton  The- 
atre, both  Januai’y  30.  The  picture  will 
open  at  the  Palms  Theatre,  Phoenix,  Janu- 
ary 31,  and  at  the  Ontario  ’Theatre,  Wash- 
ington, D.C.,  February  20. 


12  Hollywood-Made  Films 
For  AIP  '63  Release 

HOLLYWOOD— ’Twelve  “made  in  Holly- 
wood” motion  pictures  will  be  released  dur- 
ing 1963  by  American  International  Pic- 
tures, it  was  announced  by  James  H. 
Nicholson  and  Samuel  Z.  Arkoff,  AIP  com- 
pany production  heads. 

These  Hollywood-made  films  are  part  of 
the  company’s  all-time  record  24-picture 
1963  release  schedule,  which  will  include  all 
Filmgroup  product. 

Films,  and  their  I’elease  dates,  follow: 

“The  Raven,”  starring  Vincent  Price, 
Peter  Lorre  and  Boris  Karloff,  January  23. 
“Night  Tide”  (Filmgroup)  starring  Dennis 
Hopper,  February  13.  “The  Californians,” 
starring  Jock  Mahoney  and  Faith  Domer- 
gue,  March  13.  “Operation  Bikini,”  star- 
ring Tab  Hunter,  Frankie  Avalon,  Scott 
Brady  and  Jim  Backus,  March  27.  “The 
Terror”  (Filmgroup)  starring  Boris  Kar- 
loff, April  24.  “X— The  Man  With  the  X- 
Ray  Eyes,”  science-fiction  thriller,  June  19. 
“Beach  Party,”  starring  Frankie  Avalon, 
July  3.  “Masque  of  the  Red  Death,”  star- 
ring Vincent  Price,  August  7.  “It’s  Alive,” 
musical  comedy  starring  Peter  Lorre  and 
Frankie  Avalon,  date  not  set.  “War  of  the 
Planets,”  science-fiction  thriller,  cast  and 
date  not  set.  “Comedy  of  Terror,”  starring 
Vincent  Price,  Peter  Lorre  and  Boris  Kar- 
loff, no  date  set.  “Over  21,”  musical 
comedy,  no  cast  or  date  set. 

In  further  keeping  with  company  em- 
phasis on  actively  endeavoring  to  revitalize 
Hollywood,  AIP  also  will  seek  and  introduce 
new  star  faces  and  new  talent  in  every 
phase  of  motion  picture  production.  Nichol- 
son and  Arkoff  also  disclosed  the  acquisi- 
tion of  the  American  distribution  rights  to 
the  Basil  Dearden-Michael  Relph  drama, 
“The  Mind  Benders,”  starring  Dirk  Bogarde 
and  Mary  Ure. 


Eugene  H.  Levy  Is  President 
Of  Camera  Equipment  Co. 

NEW  YORK — Eugene  H.  Levy  has  been 
elected  president  of  Camera  Equipment  Co., 
Inc.,  major  operating  subsidiary  of  CECO 
Industries,  Inc.,  it  was  announced  by 
Robert  B.  Bergman,  boai’d  chairman.  The 
company  is  a rental  and  sales  service  or- 
ganization, serving  the  motion  picture  and 
television  industry  with  professional  equip- 
ment used  for  theatrical  and  TV  produc- 
tion. It  maintains  facilities  at  Hialeah, 
Fla.,  Hollywood,  Calif.,  New  York  City  and 
Syosset,  N.Y. 

Levy  succeeds  Frank  C.  Zucker,  who  re- 
tires to  become  president  of  Local  644,  In- 
ternational Photographers  of  the  Motion 
Picture  Industry. 


Zinnemann  Signs  Two  Stars 
For  'Killing  a Mouse' 

NEW  YORK  — Fred  Zinnemann  has 
signed  Gregory  Peck  and  Omar  Sharif  for 
two  of  the  four  key  roles  in  “Killing  a 
Mouse  on  Sunday,”  from  the  first  novel  by 
Emeric  Pressburger,  which  Zinnemann 
will  produce  and  direct  as  his  first  picture 
for  Columbia  Pictures  release. 

Shooting  will  start  April  15  on  locations 
to  be  selected  shortly  after  Sharif  com- 
pletes his  current  role  in  Samuel  Bronston’s 
“Pall  of  the  Roman  Empire”  in  Madrid.  J. 
P.  Miller  has  been  set  to  write  the  screen- 
play. 


New  Large  Screen  TV 
In  New  York  Debut 

NEW  YORK  — Tele-Beam,  a new  de- 
velopment in  large  screen  audio-visual 
communications  and  entertainment,  will  be 
demonstrated  January  22,  23  at  the  “Elec- 
tronics for  the  Television  Industry” 
Show  at  the  Summit  Hotel  here,  it  was  an- 
nounced by  J.  R.  Poppele,  president  of 
Tele-Measurements,  Inc.  The  screen  is 
manufactured  by  Waltham  Precision  In- 
strument Co.,  Inc.,  formerly  Waltham 
Watch  Co.,  and  disti’ibuted  by  Tele-Meas- 
urements, Inc.,  Livingston,  N.J. 

The  new  large  screen  television  projector 
combines  the  improved  Schmidt  precision 
optical  system  with  a new  high-voltage 
system.  The  hand-portable,  lightweight 
unit  is  as  simple  to  operate  as  a home  TV 
receiver  and  is  capable  of  enlarging  an 
ordinary  TV  picture  to  nearly  200  square 
feet,  60  times  greater  than  the  largest  com- 
mercial TV  set  today  and  7,000  times  larger 
than  the  first  manufactured  TV  set  screen. 


Orson  Welles  Will  Direct 
Sequence  for  'Bible' 

ROME — Orson  Welles  has  been  signed 
by  Dino  De  Laurentiis  to  direct  one  of  the 
episodes  in  the  producer’s  monumental 
film,  “The  Bible.”  He  will  be  responsible 
for  the  “Esau  and  Jacob”  sequence.  Two 
other  directors  have  been  signed.  Luchino 
Visconti  will  handle  “Joseph  and  His 
Brethren”  and  Federico  Fellini  will  meg 
“The  Deluge  and  Noah’s  Ark.”  Two  other 
well-known  directors  are  still  to  be  signed 
by  De  Laurentiis,  who  left  last  week  for 
New  York. 

Christopher  Fry,  famed  British  poet  and 
playwright  who  wrote  the  script  for  De 
Laurentiis’  successful  “Barabbas,”  is  writ- 
ing the  script  for  “The  Bible.”  Welles  has 
left  for  London  to  confer  with  Fry  and 
probably  will  begin  actual  filming  of  his 
sequence  in  March.  Welles  won  wide  ac- 
claim for  his  latest  film,  Kafka’s  “The 
Trial,”  which  he  directed  and  starred  in. 


'Sammy  Going  South'  Set 
As  Royal  Command  Film 

LONDON  — A Seven  Arts  production, 
“Sammy  Going  South,”  produced  in  as- 
sociation with  Bryanston,  will  be  the  Royal 
Command  Performance  picture,  to  be 
shown  at  the  Odeon  Theatre  March  18  with 
Queen  Mother  Elizabeth,  Princess  Margaret 
and  her  husband.  Lord  Snowdon,  in  at- 
tendance. Last  year’s  Royal  Command  film 
was  also  a Seven  Arts  production,  “West 
Side  Story,”  produced  in  association  with 
the  Mirisch  Co. 

No  U.S.  distribution  deal  has  been  set 
for  “Sammy  Going  South,”  which  was  pro- 
duced in  Africa  in  1962  with  Edward  G. 
Robinson  starred.  The  latter  had  a heart 
attack  during  production  and  delayed  the 
completion  of  the  film  for  several  weeks. 


To  Make  Film  on  Floyd  Gibbons 
HOLLYWOOD  — Robert  Stack  has  ac- 
quired the  film  rights  to  the  life  of  Floyd 
Gibbons  from  the  late  newsman’s  brother, 
Edward  Gibbons.  Filming  will  be  under 
his  Langford  Productions  banner. 
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This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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TOP  HITS 


OF 


THE  WEEK 

Individual  runs,  not  an  avtrage. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


1.  Gypsy  (WB) 

Omaha  

.380 

5.  To  Kill  a Mockingbird  (Univ) 

Los  Angeles 

....265 

Boston 

.300 

6.  Taras  Bulba  (UA) 

Indianapolis 

.300 

Boston 

....260 

Memphis 

.200 

Memphis 

....200 

2.  Days  of  Wine  and  Roses  (WB) 

Omaha 

....200 

Los  Angeles 

.375 

7.  In  Search  of  the  Castaways  (BV) 

3.  Wonderful  World  of  the 

Indianapolis 

....250 

Brothers  Grimm  (MGA/l-Cinerama) 

8.  Divorce— Italian  Style  (Embassy) 

Omaha  

.350 

Milwaukee  

....200 

4.  Lawrence  of  Arabia  (Col) 

Boston 

.300 

9.  Billy  Rose's  Jumbo  (MGM) 

Indianapolis 

....200 

Des  Moines  COMPO 
Campaign  Under  Way 

DES  MOINES — Joe  Jacobs,  Columbia  ex- 
change manager  and  area  chairman  for  the 
Council  of  Motion  Picture  Organizations 
campaign,  kicked  off  the  current  COMPO 
dues  collection  at  a meeting  here  January 
8. 

The  campaign  is  the  first  in  27  months 
and  Jacobs  stressed  the  hope  that  “all 
exhibitors  will  cooperate  as  they  have  in 
the  past  because  of  the  worthiness  of  the 
cause.” 

As  in  previous  drives,  dues  from  exhibi- 
tors will  be  matched  by  the  distributors. 
Film  exchange  salesmen  will  contact  ex- 
hibitors for  their  contributions.  However, 
Jacobs  points  out  that  there  are  fewer  sales- 
men to  make  the  contacts  than  in  past 
years,  so  he  urges  exhibitors  to  send  their 
checks,  payable  to  COMPO,  to  him  at  Co- 
lumbia Pictures,  515  13th  St.,  Des  Moines. 

Present  at  the  kickoff  session  were  all 
Des  Moines  exchange  managers,  salesmen. 
Bill  Curry  of  Iowa  United  Theatres,  and 
Iowa  Allied  officials  Neal  Houtz  and  Har- 
rison Wolcott.  According  to  Jacobs,  Allied 
will  send  out  a bulletin  to  its  members  and 
all  independent  exhibitors  informing  them 
of  the  dues  collection. 

The  COMPO  dues  schedule  for  indoor 
theatres:  up  to  500  seats,  -$7.50;  up  to  750 
seats,  $11.25;  1,000  seats,  $18.75;  2,500 

seats,  $37.50;  over  2,500  seats,  $75.  Drive- 
ins:  up  to  300-car  capacity,  $7.50;  500  cars, 
$11.25;  600  cars  capacity,  $18.75,  and  over 
600  cars,  $37.50. 

Among  activities  on  COMPO’s  publicized 
program  are  a campaign  to  stimulate  pro- 
duction of  more  films,  a push  for  elimina- 
tion of  the  federal  admission  tax  and  a 
drive  against  censorship  legislation. 


Harry  F.  Lefholtz  Dies; 

Dean  of  Omaha  Filmrow 

OMAHA — Friends  from  many  walks  of 
life  gathered  for  the  funeral  services  of 
Harry  F.  Lefholtz,  79,  the  dean  of  Omaha’s 
Filmrow  who  died  last  week  after  a long 
illness. 

He  suffered  a stroke  about  a year  and  a 
half  ago  and  died  at  an  Omaha  hospital, 
where  he  had  been  under  care  since  last 
November. 

Lefholtz  had  been  in  the  film  industry  42 
years  before  his  retirement  seven  years  ago. 
He  was  branch  manager  of  Republic  Pic- 
tures 18  years  and  before  that  worked  for 
and  managed  other  branches  in  this  terri- 
tory. He  was  manager  of  Universal-Inter- 
national about  18  years,  also. 

He  was  a native  of  Wymore,  Neb.,  but 
had  lived  in  Omaha  since  the  age  of  four. 

His  three  daughters  became  widely 
known  in  the  entertainment  field  in  this 
area.  They  were  known  as  the  Lefholtz 
Sisters  and  sang  over  the  radio  during  the 
1930s.  The  daughters,  all  residents  of 
Omaha,  are  Mrs.  Lois  King,  Mrs.  Nynee 
Scott  and  Mrs.  Ruth  Hughes.  Other  sur- 
vivors include  five  grandchildren  and  two 
great  - grandchildren . 


HOLLYWOOD — The  associate  producer- 
on  MGM’s  “The  Unsinkable  Molly  Brown,” 
will  be  Roger  Edens.  This  is  the  Meredith 
Willson  musical  that  Lawrence  Weingarten 
is  preparing. 


Joseph  Meyer  Celebrating 
His  30th  Year  in  Industry 

OMAHA — Joseph  Meyer,  owner  of  S&M 
Service,  is  observing  his  30th  anniversary  in 
the  film  advertising  business. 

He  and  Ed  Schoenberger  started  S&M  in 
1933,  “in  the  heart  of  the  depression,” 
Meyer  recalled. 

“Ed  and  I were  the  whole  works  at  first 
and  it  was  tough  sledding  but  we  stuck  it 
out,”  Meyer  said.  “We  worked  the  midwest 
territory  and  saw  the  business  branch  into 
nationwide  service.” 

Schoenberger  left  the  firm  in  1936  and 
moved  to  California,  where  he  died  several 
years  ago.  Meyer’s  son  Leland  is  now  as- 
sociated with  his  father  in  the  business. 

Wilbur  Adams  is  starting  his  27th  year 
with  the  company,  traveling  thi'ough  Ne- 
braska, Iowa  and  South  Dakota.  He  lives 
in  Missouri  Valley. 

“Things  have  changed,”  Meyer  admitted 
as  he  recalled  more  than  a quarter  of  a 
century  in  the  film  industry.  “I  think  that 
the  outlook  is  good — but  it’s  a 50-50  deal — 
50  per  cent  good  management  and  50  per 
cent  good  pictures. 

“I  remember  an  Iowa  exhibitor  who  knew 
how  to  mn  a fine  theatre  and  he  built 
business  by  having  good  public  relations. 
He  made  personal  calls  on  his  patrons  and 
he  gained  their  respect  and  gave  them  fine 
entertainment.” 

Omaha  Fox  Exchange 
Closing  January  28 

OMAHA  — Frank  Larson,  head  of  the 
20th-Fox  exchange  which  is  being  closed 
here  in  a consolidation  move  with  the  Des 
Moines  branch,  said  completion  of  the 
closing  will  be  January  28. 

The  Omaha  office  has  been  here  about 
40  years  and  at  one  time  employed  30 
people.  There  are  six  at  the  present,  in- 
cluding Dorothy  Weaver,  who  has  been 
with  the  exchange  30  years  in  various 
capacities  ranging  from  biller  to  cashier. 
Bill  Doebel,  the  booker,  will  join  the  Des 
Moines  staff.  Larson  will  continue  as  a 
salesman  for  Fox  and  retain  his  residence 
in  Omaha. 

The  Fox  closing  makes  the  fifth  major 
branch  to  leave  the  Row,  although  all  still 
retain  representatives  here.  The  fate  of  the 
Fox  screening  room  is  hanging  fire.  There 
is  some  talk  that  the  film  companies  will 
make  an  arrangement  to  use  the  facilities 
in  the  old  Fox  quarters.  Another  possibility 
is  that  the  Center  Theatre,  owned  by 
Walter  Creal,  will  be  used. 

Burt  Lancaster  Is  Given 
Stroud  Group  Award 

From  Western  Edition 

HOLLYWOOD — Burt  Lancaster  received 
a special  “Award  of  Gratitude”  from  the 
Committee  for  the  Release  of  Robert  Stroud, 
an  international  group  working  for  the  free- 
dom of  the  convict  whom  Lancaster  por- 
trayed in  the  UA  film,  “The  Bird  Man  of 
Alcatraz.”  The  award  will  be  formally  pre- 
sented to  the  actor  by  Thomas  E.  Gaddis, 
president  of  the  group. 

The  committee  recently  presented  a 
signed  petition  bearing  more  than  100,000 
signatures,  to  the  President  of  the  United 
States,  asking  for  executive  clemency  for 
the  convict. 


'Pay  TV  Is  Threai 
To  Set  Owners' 

DES  MOINES — Pay  'TV  was  attacked  as 
a threat  to  U.S.  television  set  owners  by 
Myron  N.  Blank,  president  of  the  Central 
States  Theatre  Corp.  of  Iowa,  in  a letter 
to  the  editor  published  in  a recent  Sunday 
Des  Moines  Register. 

“Pay  TV  promises  to  bring  to  the  listen- 
ing audience  culture  and  entertainment 
that  otherwise  could  not  be  seen,”  Blank 
declared  in  his  letter,  which  reached  600,- 
000  midwestern  readers.  “This  is  a hoax 
that  can  cost  the  public  billions  of  dollars! 
Today,  many  millions  are  being  spent  to 
prepare  the  people  for  this  by  those  who 
will  profit  by  it.” 

Blank’s  letter  to  the  Register  was  written 
after  he  read  an  article  on  pay  'TV  in  This 
Week  Magazine,  which  was  circulated  as  a 
section  of  the  Register  Sunday,  December 
2.  The  theatre  executive  cited  this  article 
“glamorizing  pay  TV”  as  an  obvious  ex- 
ample of  publicity  “sponsored  by  a public 
relations  office  representing  one  of  the 
companies”  which  will  profit  from  pay  TV. 

“I’m  sure  pay  TV  can  bring  only  a few 
programs  other  than  those  received  today; 
and,  in  time,  the  public  would  be  forced  to 
pay  for  what  they  are  today  receiving 
free,”  Blank  pointed  out. 

Blank’s  attack  on  pay  TV  through  a local 
“letters  to  the  editor”  column  was  com- 
mended in  the  Theatre  Owners  of  America 
January  bulletin,  wherein  Blank’s  letter  to 
the  Register  was  reproduced  in  full. 

“TOA  feels  that  there  is  no  better  way 
to  inform  the  people  about  the  dangers  of 
pay  TV  and  get  their  support  against  it,” 
the  bulletin  said.  “It  is  urged  that  you  send 
a similar  message  as  a letter-to-the-editor 
of  your  local  newspaper,  whenever  the  op- 
portunity presents  itself.” 


H.  Swartz,  D.  Rothstein 
Elected  by  Pioneers 

From  Canadian  Edition 

WINNIPEG  — H.  Swartz  was  elected 
honorary  president  of  the  Manitoba  and 
Saskatchewan  district  of  the  Canadian 
Picture  Pioneers  at  the  recent  annual 
meeting. 

The  Pioneers  met  at  the  Marlborough 
Hotel  with  the  Manitoba  Exhibitors  Ass’n. 

D.  Rothstein  was  elected  president;  D. 
Wolk,  vice-president;  J.  Taylor,  secretary- 
treasurer;  Barney  Brookler,  auditor;  A. 
Smith,  social  chairman;  A.  Henne,  mem- 
bership, and  Harold  Joyal,  publicity. 
Named  to  the  executive  committee  were  H. 
W.  Hui-witz,  R.  D.  Hurwitz,  S.  Swartz,  G. 
Dowbiggin,  G.  Hackie,  A.  E.  McLean, 
George  Miller  and  B.  Johnson. 


Professor  Showman  Says:- 

Always  Get  Your  / ri 

SPECIAL  / i 
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From  Good  Old  Dependable 

FILMACK 


The  Quality  Is  The  Finest  . . . 
And  The  Service  The  Fastest 
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Children  Seeking  Excitement,  Humor 
And  New  Experiences  Through  Films 


MADISON,  WIS. — For  years,  exhibitors 
have  been  accustomed  to  criticism  from 
PTA’s,  church  groups,  public  sei'vice  or- 
ganizations, Better  Films  Councils  and 
other  interested  bodies  concerned  with  fam- 
ily pictures  and  children’s  programming. 
Comes  now,  a survey  recently  completed  by 
the  broadcasting  industry,  covering  the 
identical  problems  experienced  by  the- 
atremen. 

About  two  years  ago,  a committee  repi'e- 
senting  the  broadcasting  industry  visited 
all  the  local  commei'cial  stations,  bringing 
commendations,  queries,  and  criticisms 
relative  to  children’s  pi'ogramming. 

Shortly  after,  a screening  committee  was 
set  up  by  the  American  Council  for  Better 
Broadcasts,  and  criteria  for  children’s  films 
mapped  out.  In  the  ensuing  two  years,  pub- 
lic support  was  enlisted  in  the  project,  and 
a group  of  films  was  submitted  to  various 
organizations  in  the  Madison  area.  These 
groups  were  invited  to  view  the  films,  and 
rate  and  discuss  them.  The  thinking  was 
that  parents  could  thus  help  eliminate 
the  bad,  and  offer  constructive  suggestions 
concerning  the  pictures. 

Last  April,  the  project  got  off  the  ground, 
so  to  speak,  and  a Childi'en’s  Film  Festival 
was  held  at  one  of  Madison’s  high  schools, 
where  some  of  the  best  quality  films  avail- 
able were  presented  to  more  than  5,000 
children.  The  admission  price  was  25  cents, 
and  had  there  been  more  room,  another 
5,000  children  would  have  attended,  so  en- 
thusiastic was  the  response.  Listed  below, 
are  the  films  shown: 


Red  Carpet 

Make  Way  for  Ducklings 

Five  Chinese  Brothers 

Caps  for  Sale 

In  the  Forest 

Stone  Soup 

Lentil 

Little  Red  Lighthouse 
Romance  of  Transporta- 
tion 

La  Merle 
A Chairy  Tale 
One  Little  Indian 
The  Chairmaker  and 
the  Boys 


Toccata  for  Toy  Trains 
Harold  and  the  Purple 
Crayon 

The  Red  Balloon 
Madeline 

Song  of  the  Prairie 
Palle  Alone  in  the  World 
White  Marne 

Grasshopper  and  the  Ant 
Little  Gray  Neck 
A Badger's  Bad  Day 
Nick 

Trick  Films 
Pick  a Letter 


The  films  were  chosen  for  their  high  en- 
tertainment standards,  for  their  quality  of 
production,  for  aesthetic  value,  for  cre- 
ativity, and  for  suitability  to  children’s 
comprehension.  Actually,  the  Children’s 


As  a screen  game, 
HOLLYWOOD  takes  top 
honors.  As  a box-office  at- 
traction, it  Is  without  equal.  It  has 
been  a favorite  with  theatre  goers  for 
over  15  years.  Write  today  for  complete  de- 
tails. Be  sure  to  give  seating  or  car  capacity. 

HOLLYWOOD  AMUSEMENT  CO. 
3759  Ookton  Sf.  • Skokie,  Illinois 


HERE’S  YOUR  CHANCE 

to  get  in  the 

BIG  MONEY 


Be  Sure  to  Play 


Film  Festival  was  more  than  a rich  cul- 
tural experience  for  the  young,  it  was  di- 
rected even  moi’e  to  adults,  since  the  eld- 
ers were  invited  to  attend,  to  observe,  to 
evaluate,  and  to  discuss  the  films. 

Adults  were  m’ged  to  use  the  films  as  an 
approach  to  thinking  about  children’s  tele- 
vision programming.  In  short,  the  film  fes- 
tival was  a pilot  study  of  the  problems  of 
programming  for  children,  a common  sit- 
uation confronting  every  exhibitor. 

SIX  BASIC  QUESTIONS 

The  festival  was  an  attempt  to  investi- 
gate the  following  questions: 

1.  Can  children  appreciate  and  under- 
stand good  quality  films? 

2.  Why  is  there  such  a dearth  of  fine 
material? 

3.  Is  there  not  enough  technical  or  cre- 
ative ability  among  producers  in 
this  country  to  make  more  fine 
quality  films? 

4.  Is  there  not  enough  courage  among 
broadcasters  to  experiment,  to  take 
a financial  risk  by  trying  the  new, 
the  different,  the  original? 

5.  Is  there  not  enough  support  among 
sponsors  to  launch  film  programs 
benefiting  and  improving  the  tastes 
of  children? 

6.  Is  there  not  enough  initiative  among 
the  public  to  demand  that  children 
be  well  entertained? 

At  any  rate,  adult  observers  during  the 
performances  agreed  on  the  following  find- 
ings: 

RECORD  REACTIONS  NATURALLY 

That  children  are  active  viewers.  Spon- 
taneously, and  naturally,  they  record  their 
pleasure  and  displeasure.  Their  noises  and 
movements  give  valuable  clues  to  their  re- 
actions. There  was  the  excited  sound  that 
accompanied  the  story  to  a climax.  There 
was  the  hearty  laughter  at  simple  comic 
situations  that  touched  the  children’s  sense 
of  humor.  There  was  the  murmuring  that 
occurred  as  the  children  talked  to  each 
other,  or  to  themselves,  or  to  the  char- 
acter on  the  screen.  There  was  the  “coo” 
of  pleasure  for  some  especially  appealing 
scene.  And  there  was  complete  silence  when 
the  children  were  spellbound  by  the  un- 
folding story. 

There  also  was  movement  at  the  film 
festival.  There  was  the  wriggling  of  bore- 
dom during  expositions:  there  was  the 
shuffling  of  feet  to  accompany  excitement; 
there  was  the  physical  participation  in 
scenes  of  movement,  and  the  withdrawal 
during  moments  of  fear,  and  there  were  the 
tensing  of  muscles,  followed  by  taut  still- 
ness during  scenes  of  suspense. 

Children  were  asked  to  volunteer  after 
they  had  seen  the  movies,  and  groups  of 
17  were  selected,  although  many  more 
volunteered  for  each  group.  The  age  range 
was  7 through  10,  and  the  interview  was 
conducted  in  a very  informal  manner  a- 
round  a circle.  It  was  immediately  evident, 
according  to  A.  B.  Abramovitz,  director  of 
the  division  of  child  guidance,  State  De- 
partment of  Health,  that  the  children  were 
comfortable  about  talking,  and  even  had 
quite  a need  to  express  themselves. 

Abramovitz  said  that  one  of  the  thoughts 
behind  doing  this  kind  of  an  interview,  was 


that  there  is  no  such  thing  as  a “simple 
experience,”  and  that  everything  children 
see  touches  off  all  sorts  of  meanings  in 
them  that  neither  they  nor  their  parents 
or  others  may  have  any  real  awareness  of. 

“We  as  adults  planning  good  things  for 
children,  may  miss  the  boat  completely,  or 
may  even  do  them  considerable  harm  if  we 
do  not  understand  this  fact.  This  interview 
proved  that  children  at  least  of  this  age, 
may  be  more  realistic  than  perhaps  their 
parents  are.  They  want  things  real,  even 
when  they  don’t  have  ‘happy  endings,’  ” he 
said. 

They  don’t  want  to  be  protected  unduly 
from  those  tough  realities,  he  continued, 
which  are  part  of  everyone’s  life,  and  the 
facing  of  which  for  them  is  perhaps  the 
most  important  part  of  their  learning  to 
grow  up.  “They  are  very  astute  about  the 
inconsistencies  of  adults.” 

He  said  one  youngster  told  about  adults 
urging  the  family  as  a unit  to  watch  good 
educational  programs  together.  This  ended 
up,  the  youngster  said,  with  father  falling 
asleep;  mother  wandering  off  to  do  some 
other  activity,  and  the  older  sister  disap- 
pearing, leaving  the  two  young  ones  watch- 
ing the  program  alone. 

APPROPRIATE  PUNISHMENT 

The  children  brought  out  in  the  inter- 
view, for  example,  that  it  is  okay  for  chil- 
dren to  see  movies  about  naughty  behavior, 
provided  that  there  is  some  kind  of  just  and 
appropriate  punishment,  and  control 
brought  to  bear. 

However,  at  the  same  time,  the  children 
noted  that  adults  like  to  see  movies  about 
naughty  behavior,  not  necessarily  with  the 
guarantee  of  just  and  appropriate  pimish- 
ment. 

One  thing  the  children  made  clear  during 
the  interviews,  was  that  in  entertainment, 
they  want  excitement  and  they  don’t  want 
the  stereotypes  that  always  let  them  know 
in  advance  what  the  outcome  is  going  to 
be. 

Moreover,  these  children  have  very  def- 
inite ideas  of  what  kind  of  shows  they 
would  put  on.  They  want  humor.  ’They 
want  “sad  endings  that  are  sad  and  funny.” 
They  want  to  learn  about  life  and  the 
world.  In  other  words,  they  are  really  say- 
ing that  entertainment  has  some  very  im- 
portant purposes  in  their  lives. 

SURVEY  OF  PARENTS 

Adults  were  given  a list  of  types  of  chil- 
dren’s programs,  and  asked  to  check  those 
they  would  most  prefer  to  have  their  chil- 
dren watch.  The  results  follow  in  order  of 
preference : 


Exploration  and  adventure  558 

Natural  and  physical  science  506 

Children's  lives  and  literature  502 

Adventure  stories  485 

Arts  and  crafts 424 

Human  relations  411 

Fantasy  405 

Hobbies  366 

Variety  programs  304 

Family  drama  263 

Quizzes  and  games  247 

Science  fiction  162 

Brilliant  child  achievement  125 

Westerns  52 

Slapstick  comedy  41 


What  do  adults  object  to  in  children’s 
programs?  Out  of  a list  of  undesirable 
qualities,  the  following  are  most  objected 
to: 


Violence  579 

Bad  language  and  grammar  527 

Multiple  deaths  459 

Ridicule  433 

Aggression  389 

Fears  376 

Excessive  noise,  confusion 327 

Death 218 

Slapstick  206 

Suspense  103 
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■^^^alter  Jancke,  Nebraska  Theatre  city 
manager  at  Lincoln,  said  his  son  and 
daughter-in-law  have  a new  arrival  that 
speaks  amazingly  well  and  is  real  smart. 
“It”  is  a Doberman  pinscher  puppy  . . . 
Dick  Barkes  of  TOP  Advertising  Co.  is  put- 
ting in  lots  of  time  assisting  his  church’s 
drive  for  a new  educational  unit  . . . Mrs. 
Henry  Carlin,  exhibitor  at  Spalding,  re- 
turned from  Seattle  where  her  son-in-law, 
an  instructor  at  the  University  of  Wash- 
ington, underwent  surgei-y. 

Tom  Sandberg,  owner  of  the  Tower  Drive- 
In  at  Holdrege,  is  looking  ahead  despite 
sub-zero  temperatures  and  howling  winter 
winds.  He  has  been  doing  a lot  of  remodel- 
ing, painting  and  repair  work  . . . Bill 
Barker  of  Co-Op  'Theatre  Services  has  re- 
turned from  a vacation  trip  to  Austin,  Tex., 
where  he  visited  his  sister  and  other  rela- 
tives . . . The  new  Village  Inn  pancake 
house  opened  late  last  year  by  Mort  Ives, 
veteran  of  Filmrow,  is  going  great  guns  and 
getting  high  praise  for  its  food  and  service 
. . . Maurice  Curran,  exhibitor  at  Greeley 
and  editor  of  the  weekly  Citizen,  brought 
his  boy  in  to  St.  John’s  Seminary  at  Elk- 
horn. 

Jack  Klingel,  Cooper  Foundation  Theatres 
city  manager,  said  painting  and  remodeling 
at  the  Cooper  Theatre  are  going  ahead  at 
a good  pace  for  the  January  31  reopening. 
The  70mm  projectors  have  been  installed,  a 
new  screen  is  going  up  and  things  are  in 
good  shape  generally.  Advance  sales  have 
been  brisk  for  “Mutiny  on  the  Bounty,”  the 
first  offering. 

Exhibitors  on  the  Row  included  Nebras- 
kans Maurice  Curran,  Greeley;  Mrs.  Henry 
Carlin,  Spalding;  Frank  Hollingsworth, 
Beatrice;  Mr.  and  Mrs.  Bill  Zedicher, 
Osceola,  and  lowans  Richard  Johnson  and 
Cecil  Waller,  Red  Oak;  Byron  Hopkins, 
Glenwood  and  Villisca;  S.  J.  Backer,  Har- 
lan, and  John  Rentfle,  Audubon. 

Don  Shane,  Variety  Club  chief  barker, 
said  all  the  proceeds  were  not  in  yet  for  the 
annual  Tent  16  holiday  party  and  dance  at 
the  Hotel  Sheraton-Fontenelle  but  that  it 
appeai'ed  certain  the  amount  would  top 
$1,000  . . . Actor  Robert  Taylor,  the  former 
Arlington  Brugh  of  Beatrice,  visited  re- 
cently in  Wilber  with  Mr.  and  Mrs.  An- 
thony Shimerda.  TTie  Shimerdas  formerly 
lived  at  Beatrice,  where  Taylor’s  father  was 
their  family  doctor. 

Opal  Woodson,  United  Artists  office  man- 
ager, was  taken  to  the  hospital  for  treat- 
ment and  examination  after  a fall  on  the 
ice.  She  injured  her  ankle  and  took  a hard 
rap  on  her  head  ...  Ed  Cohen,  Columbia 
salesman,  has  been  receiving  ti'eatment  and 
therapy  for  his  back  and  neck  as  the  re- 
sult of  an  accident  on  West  Dodge  road. 
He  said  a car  had  blown  a tire  ahead  of 
him  earlier  and  the  Safety  Patrol  was  di- 
recting traffic  around  the  car.  As  he  slowed 
down  to  go  around,  an  auto  hit  him  in  the 
rear  and  another  ran  into  the  pile-up, 
nearly  knocking  Cohen  off  an  overpass. 
The  car  was  his  daughter’s  Peugeot  and  Ed 
said  it  was  so  badly  smashed  it  had  to  be 
replaced. 

Frank  Hollingsworth,  exhibitor  at  Bea- 
trice, has  gone  to  California  to  be  with  his 
daughter  and  her  family  . . . Clarence 


Frasier,  who  has  the  Joyo  Theatre  at 
Havelock,  said  his  son  Paul  has  a new 
Christmas  bike  but  can’t  ride  it.  Before 
the  holidays  Paul  fell  off  his  old  bike  and 
broke  his  hip  . . . Cecil  Waller,  veteran  Ida 
Grove  exhibitor,  has  closed  the  lowana 
Theatre  in  Red  Oak  and  Richard  Johnson, 
Red  Oak’s  other  exhibitor,  is  taking  much 
of  the  equipment.  Waller  purchased  the 
theatre  from  the  estate  of  Frank  Good,  the 
late  veteran  southwest  Iowa  exhibitor. 


MINNEAPOLIS 

Just  last  week  in  this  column,  I wrote  about 
how  torrid  and  downright  sultry  the 
weather  was  here  for  this  time  of  year.  In 
just  seven  days  temperatures  have  gone 
from  the  sublime  to  the  ridiculous:  from  45 
above  to  20  below,  from  no  snow  at  all  to 
four  inches  of  it.  However,  Twin  City 
moviegoers,  a truly  hardy  bunch,  didn’t 
exactly  stay  home  huddled  in  the  warmth 
near  their  television  sets;  weekend  busi- 
ness wasn’t  bad  at  all.  And  this  reporter 
learned  his  lesson  well:  never  write  about 
how  warm  the  weather  is  in  the  middle  of 
January  or  it  will  backfire  on  you  for  sure. 

Manager  Regal  Johnson  has  installed  a 
festive  and  appropriate  bamboo  decor  at 
the  front  of  his  Academy  Theatre,  a Mann 
unit,  to  help  promote  the  current  epic  now 
playing  there,  MGM’s  “Mutiny  on  the 
Bounty.”  Johnson,  who  also  manages  the 
World  Theatre  right  next  door,  has  set 
aside  a whole  wall  in  his  lobby  there  to 
plug  “Bounty”  also. 

The  Boulevard  and  Ritz  theatres  were 
among  several  area  theatres  to  feature  chil- 
dren’s matinees  and  performances  by  Lon- 
don, famous  dog  star.  London  has  been 
giving  “in  person”  shows  in  southern  Min- 
nesota since  around  Christmas  . . . Paul 
Fink’s  Homewood  Theatre  has  switched 
from  a double-feature  policy  to  a 3-for-49 
cents  program.  The  Faust  Theatre  in  St. 
Paul  has  also  used  this  same  policy  with 
much  success. 

The  Mann  Theatre  system  continues  its 
progressive  and  imaginative  method  of  pi’o- 
gramming,  announcing  a four-film,  two- 
week  Shakespeare  Festival  for  the  near- 
University  of  Minnesota  Varsity  Theatre 
and  a one-day-a-week-for-six-weeks,  six- 
film  Golden  Operetta  Festival  for  the 
downtown  World  theatres  in  Mirmeapolis 
and  St.  Paul.  Another  Mann  unit,  the  Or- 
pheum  Theatre,  will  show  one-day-only 
masterpieces  from  MGM’s  vaults  in  a 
World  Heritage  Series.  “Little  Women,” 
“David  Copperfield,”  “Pride  and  Prejudice” 
and  “Captains  Courageous”  have  been 
scheduled  so  far  during  January,  February 
and  March.  Star  columnist  Don  Morrison 
has  already  devoted  almost  a whole  column 
to  the  idea.  Educational  tieups  with  schools 
are  also  planned. 


February  9 Installation 

DES  MOINES — Ralph  Olson,  Universal 
manager,  will  be  installed  as  chief  barker  of 
the  Des  Moines  Variety  tent  at  ceremonies 
prior  to  the  annual  Variety  inaugural  ball 
Saturday,  February  9,  at  the  Standard 
Club.  Installation  will  follow  a cocktail 
hour  and  dinner  at  the  club. 


The  remake  of  “Of  Human  Bondage,” 
starring  Laurence  Harvey  and  Kim  Novak, 
begins  shooting  in  Dublin  February  15. 


DES  MOINES 

^Imost  in  unison,  exhibitors  were  singing 
a happy  tune  as  of  mid-January.  Reason 
for  the  change  in  tempo  was  the  upswing 
in  boxoffice  receipts,  which  in  many  cases 
began  Christmas  week  and  is  still  con- 
tinuing. There  was  no  general  pattern  be- 
hind the  sudden  spurt — since  some  theatres 
had  old  films,  some  were  showing  the  very 
latest — but  at  any  rate  it  was  sweet  music. 
Setting  the  pace  among  new  releases, 
“Gypsy”  went  into  its  fourth  week  at  the 
local  Orpheum  and  “was  doing  the  best 
business  in  many  a moon,”  in  the  words  of 
Manager  C.  L.  McFarling. 

Bob  Fridley  will  run  the  second  six-pack 
of  MGM’s  Golden  Operetta  series,  with  the 
first  film  to  open  at  the  Varsity  here  Janu- 
ary 24.  The  films  will  be  presented  on 
Thursdays  for  a six-week  period.  Fridley 
hopes  this  “second  chorus”  of  the  series, 
which  includes  “Naughty  Marietta”  and 
“Brigadoon,”  will  do  as  well  as  the  first. 
Response  to  the  first  operetta  series  at  his 
theatre  was  simply  lyrical!  . . . There  was 
a sour  note  at  the  Varsity,  however.  As- 
sistant Manager  Bob  Smith  had  to  watch 
his  auto  burn  to  a charred  chassis  when 
fire,  apparently  sparked  in  the  ignition 
system,  flared  up  when  he  attempted  to 
start  the  car.  No  injuries — but  no  auto. 

Clarence  Lenhart  has  been  named  new 
assistant  manager  at  the  Capitol  Di'ive-In, 
according  to  Lloyd  Hirstine.  Lenhart,  25, 
who  recently  completed  a four-year  hitch 
in  the  Navy,  replaces  Mel  Cormaney.  'The 
latter  has  gone  into  motel  management 
. . . William  Van  Houten  is  the  new  chief 
maintenance  man  at  the  Capitol.  He  falls 
heir  to  the  airer’s  trailer  home  where 
Cormaney  lived  and  kept  a watchful  eye 
on  the  grounds  and  garden  the  last  two 
years. 

Robert  Casteel  closed  the  Orpheum,  North 
English,  as  of  January  1.  Closed  January 
20  was  the  Orpheum  at  Strawberry  Point 
. . . Jane  Jordan  has  replaced  Dick  Glenn 
as  ledger  clerk  at  the  Paramount  exchange 
. . . Mary  LeWarne,  Columbia  biller,  is 
flashing  an  engagement  ring  she  received 
from  Alan  Miller. 

Thelma  Washburn,  Universal  booker,  and 
her  husband  returned  from  a thi-ee-week 
trip  to  New  Orleans  and  a holiday  stay  with 
their  daughter  and  family  at  Daytona 
Beach,  Fla.  The  Washburns  arrived  at 
their  daughter’s  home-in-an-orange-grove 
shortly  after  the  Florida  freeze  and  Thelma 
reported  that  the  Sunshine  State  was  in  a 
sorry  mess.  Christmas  poinsettias  were 
drooping  with  frost  bite,  as  were  39  orange 
trees  in  the  yard. 

WOMPI  members  scheduled  a meeting  for 
January  16  at  Younkers  Rose  Room  . . . 
Mr.  and  Mrs.  William  Bissell  reopened  the 
Strand  at  Ackley  January  6 after  their  cus- 
tomaiT  five-week  midwinter  closing. 

Among  Filmrow  visitors:  Claude  Morris, 
Commonwealth  circuit,  Kansas  City;  Tim 
Evans,  Anamosa;  Dwight  Hansen,  Rockwell 
City;  Mr.  and  Mrs.  Ernie  Theiss,  Waverly; 
Neal  Houtz,  New  Hampton;  Harrison  Wol- 
cott, Eldora;  G.  H.  Maxson,  Jewell;  John 
Rentfle,  Audubon;  M.  L.  Dickson,  Moimt 
Pleasant,  and  Carl  Schwanebeck,  Knox- 
ville. 
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Mike  Wolke,  New  Milwaukee  County 
Sheriff,  Is  Friend  of  Theatrefolk 


MILWAUKEE — More  than  200  persons, 
including  leading  theatre  managers  and 
other  motion  picture  representatives, 


Mike  Wolke,  new  sheriff  of  Milwaukee 
County,  poses  with  Bobby  Darin,  who 
was  in  Milwaukee  to  promote  “If  a Man 
Answers.”  Left  to  right:  Wolke,  Darin, 
Lee  Rothman  of  the  Variety  Club  and 
Joe  Reynolds,  manager  of  the  Towne 
Theatre. 

crowded  the  office  of  the  Milwaukee 
County  sheriff  at  midnight  Sunday  the  6th 
when  Michael  S.  Wolke  formally  received 
his  golden  badge  from  his  predecessor. 

Wolke  credits  the  theatre  and  film  folk 
with  helping  him  win  the  race  for  sheriff, 
and  plans  to  be  active  in  the  Variety  Club. 

Among  the  theatre  folk  at  the  swearing- 
in  ceremony  were  Joe  Reynolds,  manager 
of  the  Towne  Theatre;  Milt  Harman, 
Palace:  Harry  Boesel,  Wisconsin;  Estelle 
Steinbach,  Strand;  Jack  Kois,  Telenews ; 
Gabe  Guzman,  Warner;  Johnny  McKay 
and  Jerry  Bierce,  Riverside;  A1  Meskis, 
Downer;  Don  Baier,  Tosa  and  Times;  John 
Roche,  Modjeska,  and  from  the  Variety 
Club:  Bemie  Strachota,  general  manager, 
radio  station  WRIT,  and  assistant  Lee 
Rothman;  Johnny  Reddy,  manager  radio 
station  WOKY ; Hugo  Vogel,  Variety  ex- 
ecutive secretary;  Henry  Kratz,  secretary 
of  Allied;  and  Bill  Nichol,  Boxoffice 
magazine. 

As  the  new  badge  of  office  was  pinned 
onto  Mike,  he  included  a tribute  to  the  pro- 
motional assistance  given  him  during  the 
hectic  campaign  by  the  theatre  people. 

“These  are  the  people  who  know  how  to 
promote  and  nm  a campaign,”  he  re- 
marked. “Every  time  they  had  anything 
going  on,  I was  an  invited  guest,  and  I at- 
tended in  the  hope  that  some  of  the  at- 
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tending  publicity  would  rub  off  on  my 
chances  for  election.  I was  present  at 
numerous  press  luncheons.  When  Joe  Rey- 
nolds threw  a party  at  the  Press  Club  for 
the  darling  of  the  teenagers,  Bobby  Darin, 
I even  attended  that  one.  Perhaps  they 
went  home  and  told  their  parents.” 

Asked  if  he  would  serve  as  an  honorai'y 
chairman  of  the  committee  in  charge  of 
Underprivileged  Children  for  the  Variety 
Club,  Mike  responded  that  he  would  con- 
sider it  an  honor.  Mike  is  noted  for  his 
catering  to  the  youngsters  down  through 
the  years.  For  many  years,  he  was  captain 
of  the  youth  aid  bureau  in  the  police  de- 
partment. On  one  occasion  recently  dui’ing 
“Hatari!”  McKay  at  the  Riverside  Theatre 
wanted  about  a dozen  busloads  of  young- 
sters to  see  the  picture  (for  free)  and  felt 
the  orphans  should  be  the  lucky  ones  in- 
vited. But  hiring  the  buses  and  drivers 
costs  money.  Mike  was  asked  if  he’d  be  in- 
terested in  inviting  some  of  his  “charges” 
to  the  show.  It  being  pointed  out  that  the 
transportation  part  of  it  was  in  question. 
Said  Mike:  “Don’t  worry  about  it.  I’ll  take 
care  of  everything!”  And  he  did.  Mike  had 
buses  lined  up  for  a block  along  Plankinton 
avenue,  and  each  bus  had  a chaperone  to 
keep  the  kids  in  line,  as  they  trooped  to  the 
theatre. 

As  it  stands  right  now,  a number  of  the- 
atres are  being  lined  up  for  offering  free 
admission  during  Variety  Club  Week,  Feb- 
ruary 10  to  16,  for  underprivileged  children, 
and  Mike  is  “elected”  for  the  task  of  su- 
pervising another  fleet  of  buses  loaded  with 
children  bound  for  the  theatres,  with  the 
transportation  problem  solved  as  usual. 

In  addition,  plans  are  already  under  way 
for  a “King  for  a Day”  testimonial  spon- 
sored by  the  Variety  Club  for  Mike  Wolke. 


MILWAUKEE 


J^obert  K.  Allen  has  been  elected  president 
of  the  mayor’s  motion  picture  com- 
mission. Others  elected  for  one-year 
terms  are:  Mrs.  Louis  J.  Kane,  vice-presi- 
dent; Frank  R.  Bieszk,  treasurer.  Valen- 
tine J.  Wells  was  re-elected  executive  sec- 
retary for  the  tenth  consecutive  year.  New 
members  appointed  by  the  mayor  are : 
Maureen  Ervin  and  Dave  Shawl.  Shawl  is 
public  relations  director  for  the  Joseph 
Schlitz  Brewing  Co. 

A1  Camillo,  who  came  up  through  the 
ranks  to  hold  executive  positions  with  cir- 
cuits in  this  area  and  who  recently  was  in 
charge  of  the  Rivoli  and  57  drive-ins,  has 
moved  to  San  Francisco.  We  understand 
he  has  been  appointed  booker-buyer  for  a 
circuit.  Members  of  the  Variety  Club  threw 
a testimonial  dinner  for  A1  last  fall.  Called 
“King  for  a Day,”  the  affair  drew  a packed 
house. 

Two  popular  programs,  “It’s  a Man’s 
World”  and  “Saints  and  Sinners”  on 
W'TMJ-'TV  from  6:30  to  8:30  p.m.,  are  to 
be  replaced  with  movies.  Pictures  to  be 
seen  in  that  time  spot  include  “My  Sister 
Eileen,”  “Lafayette  Escadrille”  and  “The 
Hasty  Heart.” 


Omaha  First  Runs  See 
Another  High  Week 

OMAHA — Grosses  continued  to  run  in 
the  double  or  better-than-double  cate- 
gory for  Omaha  first-run  theatres  last 
week — and  that  included  four  holdovers. 
The  Orpheum  reported  a 200  per  cent  plus 
figure  for  the  second  week  of  “Gypsy,” 
which  was  outgrossing  “The  Music  Man” 
in  both  Lincoln  and  Omaha.  “The  Cast- 
aways” had  a third  big  week  at  the  State 
and  “Taras  Bulba”  nearly  doubled  average 
in  its  second  week  at  the  Admiral.  Irv  Du- 
binsky  of  Dubinsky  Theatres  offered  a 
special  screening  of  “The  Longest  Day”  at 
his  swank,  rebuilt  Astro  Theatre  and  the 
response  was  terrific. 


(Average  Is  1 00) 

Admiral — Taras  Bulba  (UA),  2nd  wk 175 

Indian  Hills — The  Wonderful  World  of  the 

Brothers  Grimm  (MGM-Cinerama),  3rd  wk 350 

Omaha — The  War  Lover  (Col)  120 

Orpheum — Gypsy  (WB),  2nd  wk 210 

State — In  Search  of  the  Castaways  (BV),  3rd  wk.  200 


'Viridiona'  Sparkles 
In  Mill  City  Bow 

MINNEAPOLIS  — Temperatures  cooled 
things  off  a little,  but  a pair  of  neat  third- 
week  holdovers  still  managed  to  keep  the 
boxoffices  busy:  “Mutiny  on  the  Bounty” 
at  the  Academy  scored  175  per  cent,  while 
the  charming  “In  Search  of  the  Castaways” 
at  the  Gopher  did  150  per  cent.  “Gypsy,” 
in  a third  week  at  the  Century,  also  per- 
formed admirably,  coming  in  at  130  per 
cent.  But  perhaps  the  Trophy  of  the  Week 
should  go  to  the  art  film  “Viridiana,” 
which  sparkled  at  150  per  cent  in  its  open- 
ing week  at  the  Suburban  World.  Every- 
thing else  came  in  right  around  100  per 
cent. 

Academy — Mutiny  on  fhe  Bounty  (MGM),  3rd  wk.  175 


Campus — Psyeosissimo  (Ellis)  100 

Century — Gypsy  (WB),  3rd  wk 130 

Cooper — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinerama),  24th  wk 120 

Gopher — In  Search  of  the  Castaways  (BV),  3rd  wk.  150 

Lyric — The  Password  Is  Courage  (MGM)  110 

Mann — The  Longest  Day  (20th-Fox),  13th  wk 110 

Orpheum — Barabbas  (Col),  2nd  wk 90 

State — Billy  Rose's  Jumbo  (MGM),  3rd  wk 80 

St.  Louis  Park — Phaedra  (Lopert),  3rd  wk 100 

Suburban  World — Viridiana  (Kingsley)  150 

World— A Child  Is  Waiting  (UA)  100 


‘Longest  Day'  Turns  In 
Best  Milwaukee  Score 
MILWAUKEE — Holdovers  were  appear- 
ing in  all  first-run  situations  here,  the 
first  time  in  months  that  this  has  been 
true.  “The  Longest  Day,”  in  its  third 
week  at  the  Palace  Theatre,  drew  the 
best  grosses  for  the  week,  with  “In  Search 
of  the  Castaways”  at  the  Riverside,  also 
in  its  third  week,  landing  second  place 
honors.  Business  scaled  from  average  to 
very  good. 


Downer — Phaedra  (Lopert),  2nd  wk 150 

Palace — The  Longest  Day  (20th-Fox),  3rd  wk.  . .275 
Riverside — In  Search  of  the  Castaways  (BV),  3rd  wk.  250 
Strand — Mutiny  on  the  Bounty  (MGM),  3rd  wk.  ..200 
Times — Divorce — Italian  Style  (Embassy),  2nd  wk.  200 

Towne — Billy  Rose's  Jumbo  (MGM),  3rd  wk 130 

Warner — Barabbas  (Col),  3rd  wk 100 

Wisconsin — Taras  Bulba  (UA),  3rd  wk 100 


Another  G.  Marshall  Job 

From  Western  Edition 

HOLLYWOOD — George  Marshall,  who 
next  directs  “The  Dark  Purpose”  abroad  for 
Universal,  will  follow  that  assignment  with 
MGM’s  “Company  of  Cowards,”  to  be  pro- 
duced by  Ted  Richmond  from  a script  by 
Sam  Peeples. 
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Strippers  Vie  Seven  Nights  at  Club 
To  Help  Launch  Gypsy'  at  Frisco 


It's  not  often  that  a theatreman  gets  the  opportunity 
to  greet  the  President  of  the  United  States,  as  did 
Manager  Doug  Speakerman  of  the  Hiland  Theatre  in 
Albuquerque,  N.M.,  when  President  Kennedy  visited 
the  city  recently.  The  Hiland  was  right  on  the 
Kennedy  route  so  Speakerman  switched  his  marquee 
as  above  on  the  day  of  the  JFK  visit.  Speakerman 
says  he  was  on  the  curb  when  the  President  drove 
by  and  that  the  chief  executive  noted  the  sign, 
smiled  and  waved.  The  Hiland  was  one  of  six  the- 
atres owned  by  Albuquerque  Theatres  which  car- 
ried greetings  to  JFK.  The  marquee  of  the  down- 
town Kimo  Theatre — which  the  President  apparently 
didn't  get  to  see — rated  space  on  the  front  page  of 
the  afternoon  Tribune. 


Postoffice  Bans  All 
SmalL  Odd  Letters 

Reminders  went  out  at  Christmas  from 
U.S.  postoffices  that  very  small  and  odd- 
shaped letter-type  mail  is  banned,  begin- 
ning with  the  New  Year.  The  minimum  ac- 
ceptable size  is  three  inches  high  and  four 
and  a quarter  inches  long.  All  letters  and 
other  mailers  must  conform  to  a height  to 
length  ratio  of  1 to  1.414.  The  extremely 
small  and  odd  kinds  of  mail  cause  trouble 
in  the  modern  canceling  machines  and 
other  postal  mechanization  equipment 
which  the  postoffice  department  is  adopt- 
ing. 


Girls  with  ecydiast  yens  enjoyed  their 
“moments  of  glory”  under  the  spotlight, 
patrons  of  San  Francisco’s  Moulin  Rouge 
night  spot  got  their  eyes  full,  plus  a lot  of 
laughs,  while  “Gypsy”  got  a lot  of  pub- 
licity in  the  newspapers  and  on  radio  and 
television  during  an  amateur  stripper 
contest. 

For  seven  nights,  the  girls  competed  for 
the  distinction  of  being  San  Francisco’s 
BASOTA — Best  Amateur  Stripper  of  Them 
All — by  casting  off  their  clothes  as  art- 
fully as  they  knew  how  at  the  Moulin 
Rouge.  Patrons  shouted  and  clapped  as 
the  amateur  strippers  went  through  their 
versions  of  the  bump,  grind  and  roll. 

Judges  picked  a winner  each  night,  then 
on  noon  these  girls  competed  in  the  finals. 
The  judges  were  Ronnie  Schell,  a comedian 
entertainer:  Don  Sherwood,  radio  and 

television  representative:  Syd  Goldie,  night 
club  editor  for  the  San  Francisco  Progress: 
Bill  Hickock,  radio  announcer,  and  Dolores 
Barusch,  reporter  for  Boxoffice. 

The  winner,  chosen  to  preside  as  the 
theme  girl  for  the  opening  of  “Gypsy”  at 
the  Paramount  and  St.  Francis  theatres, 
was  30-year-old  Yvette  Kekai  of  Oakland, 
a native  of  Hawaii  who  at  one  time  worked 
as  cashier  at  the  Fox  Theatre  in  Oakland. 

The  four  daily  newspapers  in  the  Bay 
area  had  photos  of  the  winner,  and  radio 
and  television  also  covered  the  contest. 


Two  24  Sheets  Pay  Well 
On  'Very  Private  Affair' 

For  the  price  of  two  24-sheets,  Charles 
Stokes  of  the  Plaza  Theatre  in  Patchogue 
on  Long  Island,  N.Y.,  got  two  traffic- 
stopping stunts  for  “A  Very  Private  Affair.” 

One  24 -sheet  was  used  unaltered  in  an 
empty  store  window  at  a bus  stop  and  stop 
light.  The  15-foot  reclining  figure  of 
Brigitte  Bardot  was  ogled  plenty.  “Lots  of 
di’ivers  were  so  intently  gazing  at  the  24- 
sheet  figure  that  they  didn’t  notice  when 
the  traffic  light  changed  and  had  to  be 
reminded  by  the  drivers  from  behind,” 
Stokes  relates.  “It  was  like  a parade,  with 
all  eyes  turning  left  toward  B.B.,  as  if  she 
were  the  reviewer. 

The  Bardot  figure  in  the  second  24-sheet 
was  cut  out  and  mounted  on  cardboard. 
The  15-foot  long  figure  was  carried  to  the 
Yale  furniture  store  by  three  men,  then 
placed  in  a bed  in  a store  window.  The  ac- 
companying signs  told  about  “A  Very 
Private  Affair”  and  Yale’s  oversize  beds. 


of  ''Strip  Nights"  in  a contest  for  the  "Gypsy" 
opening  at  Paramount  Theatre.  Here  Earl  Long 
left,  manager  of  the  Paramount,  and  Don  Urguhart, 
Warner  Bros.  Frisco  manager,  presented  the 
"Gypsy"  BASOTA  (Best  Amateur  Stripper  of  Them 
All)  trophy  to  Yvette  Kekai,  winner  of  the  Strip 
Night  series.  She  was  chosen  at  a noon  finals  by 
radio-TV  and  newspaper  judges,  and  she  appeared 
as  the  "Gypsy"  opening  queen.  Yvette,  30,  is  the 
mother  of  three  children.  Al  Grubstick,  WB  division 
manager,  assisted  in  the  promotion. 


Store  Drawing  Backs 
'Spaceship  on  Venus' 

Three  usherettes  were  dressed  in  space 
girl  costumes  and  assigned  to  wander 
through  four  shopping  areas  of  Albuquer- 
que, N.M.,  passing  out  merchandise  cou- 
pons at  the  McLellan  department  stores. 
The  promotional  tieup  for  “First  Spaceship 
on  Venus”  was  arranged  by  Jack  Felix  of 
Denver,  Crown-International  manager,  and 
Louis  Gasparini  and  Lou  Avolio  of  the  Sun- 
shine Theatre  organization  at  Albuquerque. 

McLelland  merchandise  and  tickets  to 
“Spaceship”  were  presented  to  the  lucky 
winners  in  a drawing.  The  stunt  was 
plugged  on  KOAT-TV,  in  ads  and  McLel- 
land window  displays. 


IGA  Christmas  Rental 

An  IGA  supermarket  in  Bellefontaine, 
Ohio,  rented  the  Holland  Theatre  for  a 
kiddy  show,  the  cost  of  admission  for 
which  was  a can  of  IGA  fimits  or  vegetables. 
All  food  collected  on  the  day  of  the  Christ- 
mas party  was  turned  over  to  the  county 
welfare  organization,  thus  accomplishing 
a threefold  purpose — the  party  increased 
the  sale  of  IGA  canned  goods,  served  a very 
worthy  cause  and  netted  a bit  of  extra 
revenue  in  theatre  rental. 
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Shopping  Center  Stores  and  Radio 
Share  Theatre's  Holiday  Program 


When  youngsters  who  live  in  the  Colony 
Shopping  Center  area  of  Toledo,  Ohio, 
dream  of  Santa  Claus,  they  don’t  picture 
him  at  the  North  Pole,  because  for  the  last 
five  years  he's  been  an  aimual  inhabitant 
of  the  lobby  of  their  friendly  Colony  The- 
atre. This  year  Santa  attracted  more  chil- 
di'en  than  ever.  The  little  ones  are  lured 
not  only  by  the  desire  to  voice  then  gift 
wishes,  but  also  by  the  prospect  of  having 
their  picture  taken  without  cost  with  the 
white-bearded  figure,  and  the  knowledge 
that  their  words  with  Santa  might  be 
broadcast  over  radio  station  WTOL  so  that 
they  may  hear  themselves  again  the  next 
evening. 

Urban  (everybody  calls  him  Andy) 
Anderson,  manager  of  the  Colony  Theatre, 
also  serves  as  promotion  director  and  ex- 
ecutive secretaiT  of  the  Colony  Mer- 
chants Ass’n,  composed  of  some  two  dozen 
stores  which  finance  the  Christmas  pro- 
motion program.  The  first  event  sponsored 
by  this  group  each  Christmas  is  a free  the- 
atre party  to  welcome  Santa  Claus  to  the 
shopping  center.  The  free  show  is  always 
held  the  first  Saturday  morning  after 
Thanksgiving. 

This  year  a saturation-type  radio  cam- 
paign over  WTOL  promoted  this  event, 
with  some  20  spot  announcements  broad- 
cast daily  each  of  the  three  days  preceding 
the  show.  In  addition,  a quarter-page 
newspaper  advertisement  on  the  Friday 
afternoon  preceding  the  event  announced 
the  free  movie,  the  hours  during  which 
Santa  could  be  visited  in  the  lobby,  and 
carried  numerous  coupons  to  be  used  in  a 
drawing.  Trailers  on  the  Colony  Theatre 
screen  also  promoted  the  free  show,  which 
drew  a capacity  crowd  to  the  1,750-seat  de 
luxe  suburban  house.  The  youngsters  en- 


joyed a two -hour  program,  including  the 
feature,  “For  the  Love  of  Mike,”  and  sev- 
eral cartoons. 

Most  of  the  merchants  in  the  center  of- 
fered $10  gift  certificates  to  lucky  ticket- 
holders,  with  no  purchases  required  in 
order  to  be  eligible.  These  coupons  were 
held  in  the  individual  stores  until  Monday 
(24),  when  they  were  taken  to  the  stage  of 
the  Colony  Theatre  for  the  big  drawing. 

Santa’s  working  hours  each  year  are 
1:30  to  5 p.m.  daily,  and  6:30  to  9 p.m. 
Those  youngsters  who  visit  Santa  between 
7 p.m.  and  7:15  p.m.  have  their  words  re- 
corded on  tape,  for  rebroadcast  over  WTOL 
the  next  night.  Every  youngster  is  given  a 
picture  of  himself  with  Santa  Claus,  taken 
with  a ten-second  Polaroid  camera, 
through  the  cooperation  of  Benway 
Jewelers. 

While  the  preholiday  period  is  notori- 
ously a slow  one  for  theatres,  the  traffic  in 
the  lobby  of  the  Colony — to  see  Santa — has 
been  reflected  in  increased  traffic  at  the 
boxoffice. 

Santa’s  throne  is  flanked  by  two  Christ- 
mas trees,  and  white  frame  fence-like 
dividers  have  been  set  up  to  provide  an 
orderly  one-w'ay  traffic  pattern  to  Santa 
Claus.  Large  lobby  posters  are  in  evidence, 
and  a banner  on  the  marquee  points  out 
that  “Santa”  lives  in  the  Colony  lobby! 


New  Year's  Special 

A New  Year’s  Eve  celebration  at  the 
Airvue  Drive-In  at  Goldsboro,  N.C.,  fea- 
tured four  pictures,  7 p.m.  to  3 a.m.,  plus  a 
cash  prize  of  $35,  two  50-gallon  free  gas 
tickets  and  one  free  ticket,  good  for  another 
show,  to  each  car.  Manager  James  S. 
Howard  jr.  charged  $1.50  a car. 


Dune's  Honky  Tonks  staged  a political  rally  in  front  of  Loew's  State  Theatre,  New  Orleans,  on  opening 
day  of  "The  Manchurian  Candidate."  The  Honky  Tonks  range  from  4 to  16  years  old,  and  claim  to  be 
the  youngest  Dixieland  band  in  the  U.S.  Bob  Ragsdale,  assistant  manager,  reports  the  stunt  included 
four  or  five  youngsters  carrying  proper  signs.  The  little  one  sitting  at  right  thumped  the  rhythm  on 
a washboard  with  thimbled  fingers.  Frank  Henson  is  the  Loew's  State  manager. 


Quarter-page  ad  published  three  days  before  the 
annual  free  Christmas  show  held  the  first  Saturday 
morning  after  Thanksgiving  at  the  Colony  Theatre, 
situated  at  the  Colony  Shopping  Center,  Toledo, 
Ohio.  The  coupons  are  deposited  at  the  par- 
ticipating stores  for  the  grand  drawing  held  on  the 
Colony  stoge  the  day  before  Christmas. 


Dayglo  Strips  All  Over 
Town  With  'Girls!' 

Dayglo  strips  inscribed  “Girls!  Girls! 
Girls!”  were  put  up  in  prominent  spots  all 
over  the  Fine  Arts  Theatre  in  Denton,  Tex., 
two  weeks  in  advance,  and  also  were  placed 
on  light,  fence  and  telephone  posts  within 
a two-mile  radius  of  town. 

There  was  no  doubt  that  the  strips  were 
noticed,  for  it  took  much  time  and  effoi’t 
replacing  the  many  taken  by  patrons  at  the 
theatre. 

Starting  a week  in  advance,  theatre 
cashiers  started  a telephone  campaign,  in- 
forming Dentonites  of  the  picture,  stars, 
songs,  and  playdate. 

Geneva  Wood,  manager,  went  right  in 
the  high  school,  setting  up  a bulletin  board 
and  spotlight.  The  setup  included  a large 
picture  of  Elvis  Presley  and  the  list  of 
songs  he  sings  in  the  film.  This  was  the 
first  time  Mrs.  Wood  had  advertising  in 
the  high  school. 

The  Saturday  before  opening,  sidewalks 
were  chalked  and  stenciled.  Twenty-five 
window  cards  were  distributed  to  spots 
where  college  students  would  see  them. 

The  Fine  Arts  got  a successful  week  and 
a half  out  of  the  picture. 


Neon  Salute  to  MIRA! 

Wometco’s  Miracle  Theatre  in  Coral 
Gables,  Fla.,  was  able  to  extend  a neon 
salute  to  George  Mira,  University  of  Miami 
All-America  quarterback,  by  making  a 
small  alteration  in  its  name  sign.  By  short- 
circuiting  the  lower  half,  “MIRA”  flashed 
from  the  theatre  four  nights  after  Mira 
was  named  to  the  All-America  first  team. 
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Third  Round  for  Pacific'  Gets 
Fine  Start  on  Small  Budget 


Wins  Ruckus  of  Palms 

After  having  successfully  launched 
“South  Pacific”  originally  at  Queen’s  Hall 
Cinema  at  Newcastle  Upon  Tyne,  England, 
and  again  “beaten  a mean  drum”  for  its 
anniversary  run.  Con  Docherty  felt  like 
saying,  “This  is  where  I came  in,”  when 
the  occasion  arose  to  set  sail  “for  the  South 
Seas”  for  a third  time. 

LOW  BUDGET  THIS  ROUND 


It-  took  quite  a lot  of 
doing  to  unravel 
red  tape  against 
loaning  of  city 
property,  but  British 
showman  Con 
Docherty 
got  park  board 
palms  for  the  third 
time  around  of 
"South  Pacific"  at 
Newcastle. 


“However,  to  continue  the  metaphor,  the 
main  difference  in  the  mode  of  travel  be- 
tween the  first  two  voyages,”  he  reports, 
“and  the  third  was  the  ‘accommodation,’ 
the  former  with  the  money  to  spend  to 
smooth  the  journey,  the  latter  on  a shoe- 
string ‘steerage’  budget  which  might  have 
cramped  om-  style — but  didn’t.” 

For  the  original  opening  of  the  film 
(which,  incidentally,  ran  for  more  than  a 
year) , a contest  had  been  arranged  with 
the  Newcastle  Evening  Chronicle  based  on 
the  many  catchy  songs  from  the  film,  but 
Docherty  realized  he  couldn’t  get  away 
with  that  one  again.  Moreover,  with  no 
prize  money  to  offer,  any  new  contest,  he 
reasoned,  would  have  to  be  something  the 
paper  would  use  for  its  own  sake,  with  a 
few  guest  tickets  as  prizes. 

A RELLVE-MEMORY  CONTEST 

Feeling  that  most  people  would  enjoy 
seeing  “South  Pacific”  a second,  or  even  a 
third  time,  Docherty  decided  to  put  to  the 
Chronicle  a competition  based  on  “relive 
that  memory”  or  “recapture  that  glorious 
moment.” 

The  editors,  after  some  hesitation,  noti- 
fied the  showman  they  would  lam  a “Re- 
capture That  Moment”  contest,  inviting 
readers  to  write  letters  about  unforgettable 
experiences  they  would  like  to  relive  once 
more.  Details  were  published  on  Tuesday 
and  Thursday  before  the  playdate,  and 
the  eight  winners  were  guests  at  the  open- 
ing on  Monday  when  they  were  able  to 
“relive  another  glorious  experience  by  see- 
ing ‘South  Pacific’  again.”  The  best  letters 
were  published  during  the  first  week  of  the 
run. 


At  the  first  opening  of  “South  Pacific,” 
Docherty  had  some  beautiful  palm  plants 
in  the  lobby,  bon'owed  from  the  city  after 
unraveling  some  red  tape  resulting  from  an 
old  council  minute  against  use  of  city  prop- 
erty in  competition  with  local  business.  He 
borrowed  the  same  palms  a second  time  for 
a first  anniversary  display;  this  time  the 
I'ed  tape -unraveling  being  much  harder. 

For  the  third  occasion,  he  figured  his 
chances  were  not  very  good,  but  true  show- 
man that  he  is  he  decided  to  make  a try. 

Docherty’s  description  of  his  effort,  and 
ultimate  success,  constitutes  almost  an 
epic  in  showmanly  persistence.  He  took 
advantage  of  friendships  with  such  city  of- 
ficials as  the  parks  committee  chairman, 
the  city  engineer,  clerks;  even  made  use  of 
quirks  in  personalities  to  obtain  his  aim. 
The  climax  came  when  the  mayor,  a 
woman,  not  to  be  outdone  in  civic  re- 
sponsibility by  her  predecessor,  passed  the 
word  along  that  Docherty  could  use  the 
palms,  the  only  such  plants  available  in 
Newcastle,  but  they  first  were  loaned  to  a 
firm  of  landscape  gardeners  which  in  turn 
loaned  them  to  the  theatre! 

“So  we  had  our  palms  with  official 
blessing,  and  so  far  as  I know  honor  was 
satisfied  all  around.  ’Twas  a famous  vic- 
tory!” Docherty  concludes.  “Thanks  to 
the  palms,  the  foyer  looked  every  nice.” 

Chief  projectionist  Bob  Rutherford  ar- 
ranged the  foyer  display  with  the  aid  of 
some  flower  boxes  and  bamboo  lattice  work 
obtained  from  the  Pavilion  Theatre,  also  in 
Newcastle.  A couple  of  small  blowups  of 
France  Nuyen  and  John  Kerr,  all  that  was 
left  of  the  old  “South  Pacific”  material. 
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Blowups  of  the  two 
stars  and  some 
old  stills,  all  that 
was  left  of  his 
original 

"South  Pacific" 
material,  plus  some 
flower  stands  and 
lattice  work  made 
a tasteful  foyer 
display  at  the 
Queen's  Hall. 


rounded  out  the  scene.  All  the  other  ma- 
terial had  been  sent  to  other  theatres. 

A couple  of  usherettes  were  dressed  up 
as  Nellie  Forbush  and  Liat,  characters  in 
the  film,  while  the  doormen  represented 
Stewpot  and  “Lootellen”  Joe  Cable  and 
Docherty  himself  wore  the  Brazzi  white 
jacket. 

The  city  officials,  many  involved  in  the 
ruckus  about  the  palms,  were  garlanded 
with  leis  on  their  arrival  on  opening  night, 
and  all  commented  on  how  nice  the  foyer 
looked ! 

Co-Op  With  Contest 
Fine  for  'Castaways' 

Bill  Lavery,  manager  of  the  Oswego 
(N.Y.)  Theatre  for  the  Schine  circuit,  be- 
lieves that  a co-op  ad  means  a great  deal 
more  when  tied  in  with  a merchandise  con- 
test. For  “In  Search  of  the  Castaways,” 
Lavery  landed  two  full-page  co-ops,  pub- 
lished a week  apart,  featuring  a contest. 

The  newspaper  ad  copy  advised  readers 
that  they  could  win  prizes  by  joining  in  an 
“In  Search  of  the  Castaways”  contest.  The 
ad  noted  that  scenes  from  “In  Search  of 
the  Castaways”  at  the  Oswego  Theatre 
would  be  found  in  participating  stores. 
Coupons  for  names  and  addresses,  along 
with  the  names  of  the  stores  and  counter 
on  which  the  “Castaways”  scenes  were  dis- 
covered, appeared  in  the  ads. 

All  coupons  turned  in  at  the  stores  were 
collected  and  a grand  drawing  was  held  on 
the  Oswego  stage  for  awarding  the  three 
grand  prizes  and  lesser  gifts  from  the  par- 
ticipating stores. 

Such  a contest  i-equires  a great  amount 
of  in-store  advertising  by  the  co-op  mer- 
chants, in  addition  to  the  ad  mention. 


Handbills  and  Cards 
Cover  Town  for  'Wind' 

Playing  “Gone  With  the  Wind”  again, 
Leslie  Sprinkle,  manager  of  the  Reeves 
Theatre  in  Elkin,  S.C.,  reports  he: 

Gave  out  200  passes  marked  with  “Gone 
With  the  Wind”  on  window  card  route. 

Admitted  the  first  ten  people  free  at 
the  opening  of  each  show. 

Handed  out  1,000  handbills  in  stores, 
service  stations,  etc. 

Used  five  radio  spots  on  Thursday,  eight 
on  Friday  and  eight  on  Saturday. 
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XHIBITOR  HAS  HIS  SAY 

A B 0 U T PICTURESi^^H 


ALLIED  ARTISTS 

Da%’id  and  Goliath  (AA) — Orson  Welles, 
Ivo  Payer,  Eleonora  Rossi  Drago.  This  did 
above  average  for  my  midweek  change.  A 
poor  job  of  English  dubbing  in  this,  as  it 
was  never  in  time.  Some  people  seemed  to 
notice  it  too.  Played  Wed.,  Thurs.  Weather: 
Cold. — James  Hardy,  Crescent  Theatre,  Ja- 
sonville,  Ind.  Pop.  2,500. 

BUENA  VISTA 

Big  Red  (BV) — Walter  Pidgeon,  Gilles 
Payant,  Emil  Genest.  Disney  has  had  a lot 
of  good  movies — and  this  is  one  of  the 
best.  In  beautiful  color.  Played  Thurs.,  Fri., 
Sat.  Weather:  Good. — B.  W.  Berglund, 
Trail  Theatre,  New  Town,  N.D.  Pop.  1,200. 

COLUMBIA 

Advise  and  Consent  (Col) — Henry  Fonda, 
Charles  Laughton,  Don  Murray,  Walter 
Pidgeon.  I knew  my  people  did  not  like 
this  kind  of  show,  but  would  never  have 
believed  that  it  could  interest  so  few.  Aw- 
fully poor  paper  on  this.  I used  an  eight- 
foot  banner  and  I could  cover  the  name 
of  the  show  with  one  hand.  Guess  we 
wanted  to  keep  it  a secret  that  we  were 
playing  it — because  people  who  would  like 
to  see  this  are  the  ones  who  never  see 
our  preview  and  would  never  look  at  a 
movie  calendar.  Played  Sun.,  Mon.,  Tues. 
Weather:  Good. — B.  W.  Berglund,  Trail 
Theatre,  New  Town,  N.  D.  Pop.  1,200. 

Interns,  The  (Col)— Michael  Callan,  Cliff 
Robertson,  James  MacArthur,  Haya  Har- 
areet.  A good  picture,  but  it  failed  miserably 
due  to  extreme  cold  weather  and  snow.  It 
has  some  good  acting  and  a top-notch  cast. 
Played  Sun.,  Mon.  Weather:  Snow  and 
very  cold. — James  Hardy,  Crescent  The- 
atre, Jasonville,  Ind.  Pop.  2,500. 

METRO-GOLDWYN-MAYER 

Boys’  Night  Out  (MGM)— Kim  Novak, 
James  Garner,  Tony  Randall.  Excellent. 
Don’t  fail  to  play  this  one.  Perfect  cast. 
Played  Sun.  through  Wed. — S.  T.  Jackson, 
Jackson  Theatre,  Florala,  Ala.  Pop.  1,480. 

Jailhouse  Rock  (MGM) — Elvis  Presley, 
Judy  Tyler,  Mickey  Shaughnessy.  Doubled 
this  early  Elvis  effort  (1957)  with  “The 
Hired  Gun,’’  also  from  Metro — but  didn’t 
need  to.  Elvis  really  pulls  ’em  in.  It  doesn’t 
matter  how  old  it  is,  it  still  brings  in  the 
cabbage.— Don  Stott,  Southwind  Theatre, 
Solomons,  Md.  Pop.  950. 

Ride  the  High  Country  fMGM) — Ran- 
dolph Scott,  Joel  McCrea,  Mariette  Hart- 
ley. A very  well-made  western  with  two 
great  stars,  but  it  did  not  do  anything 
extra.  I guess  they  see  too  many  of  them 
on  the  idiot  box.  Played  Sun.,  Mon. 
Weather:  Cool. — James  Hardy,  Crescent 
Theatre,  Jasonville,  Ind.  Pop.  2,500. 

Secret  of  Monte  Cristo,  The  (MGM)  — 
Rory  Calhoun,  Patricia  Bredin,  John  Greg- 
son.  This  was  okay  on  my  action  change. 
Good  double-bill  material. — Don  Stott, 
Southwind  Theatre,  Solomons,  Md.  Pop. 
950. 

Two  Weeks  in  Another  Town  ^MGM)  — 
Kirk  Douglas,  Cyd  Charisse,  Edward  G. 
Robinson.  Excellent  acting,  but  not  the 
type  of  picture  for  our  town — too  deep. 
Business  was  poor.  Played  Sun.,  Mon. 


Weather:  Rain. — Albert  Aguiar,  Lincoln 
Theatre,  Lincoln,  Calif.  Pop.  3,200. 

PARAMOUNT 

Counterfeit  Traitor,  The  (Para) — Wil- 
liam Holden,  Lilli  Palmer,  Hugh  Griffith. 
A very  interesting  plot  and  star  power  that 
failed  to  draw.  Played  Sat.,  Sun.,  Mon. 
Weather:  Poor. — Carl  P.  Anderka,  Rain- 
bow Theatre,  Castroville,  Tex.  Pop.  1,500. 

Counterfeit  Traitor,  The  (Para) — Wil- 
liam Holden,  Lilli  Palmer,  Hugh  Griffith. 
Well  done  on  all  counts,  but  not  a small 
town  film.  Too  long  and  involved.  Too  lit- 
tle action.  Lilli  Palmer  is  very  effective  in 
this.  Poor  biz.  Played  Sun.,  Mon.  Weather: 
Nice. — Paul  Fournier,  Acadia  Theatre,  St. 
Leonard,  N.  B.  Pop.  2,150. 

War  and  Peace  (Para,  reissue) — Audrey 
Hepburn,  Henry  Fonda,  Mel  Ferrer.  This 
sui'prised  us.  We  played  a French-lan- 
guage version  and  broke  a three-month 
attendance  record.  A repeat  that  is  worth 
replaying.  Still  a grand  spectacle  of  Na- 
poleonic wars.  Audrey  Hepburn  divine. 
Print  in  good  condition.  Synchronization 
in  French  well  done  also.  Play  it  again  in 
English,  if  you’re  not  French,  that  is. 
Played  Sun.,  Mon.,  Tues.  Weather:  Fine. 
— Paul  Fournier,  Acadia  Theatre,  St. 
Leonard,  N.  B.  Pop.  2,150. 

White  Christinas  (Para,  reissue) — Bing 
Crosby,  Danny  Kaye,  Rosemary  Clooney. 
This  is  a beautiful  old  musical  that  brought 


Don't  Forget  the  Good 
Little  Independents 

Jn  these  days  of  extreme  shortage  of 
product  I think  it  behooves  all  of 
us  to  do  everything  possible  to  help 
promote  our  small  independent  pro- 
ducers. This  source  of  product  becomes 
more  and  more  important  as  the  ma- 
jors continue  to  unload  their  very  re- 
cent pictures  to  TV  (including  many 
blockbusters).  Without  a fair  number 
of  good,  playable,  small  independent 
pictures,  we  will  not  be  able  to  keep 
our  drive-ins  and  neighborhoods  and 
action  houses  open. 

I would  like  to  highly  recommend 
“Wild  Guitar’’  (Fairway  Int’l)  to  the- 
atres as  mentioned  above.  “Wild  Gui- 
tar” will  please  the  teenagers,  young 
adults  and  the  general  family  trade. 
The  cast  features  two  youngsters.  Arch 
Hall  jr.  and  Nancy  Czar,  along  with 
many  other  young  people,  as  well  as 
several  experienced  character  actors 
headed  by  William  Watters.  Arch  is  a 
big  strapping  young  blond  who  ap- 
peals to  the  young  girls  and  his  play- 
ing of  the  electric  guitar  and  singing 
was  very  well  received  by  everyone  . . . 

Our  company  has  no  stock  or  any 
connection  whatsoever  with  Fairway 
Int’l  or  its  distributors.  Our  only  pur- 
pose in  writing  this  letter  is  to  try  to 
encourage  support  of  the  small  in- 
dependent producers  and  to  give  the 
young  stars  a much  deserved  boost. 

WELDON  E.  LIMROTH,  Gen.  Mgr. 
Giddens  & Rester  Theatres, 

Mobile,  Ala. 


Wants  More  War  Action 
Films  Made  in  Color 

A swell  war  picture  that  appealed  to 
old  and  young  was  “Merrill’s  Ma- 
rauders” from  Warner  Bros.  Lots  of 
suspense,  action  and  in  color — and  that 
is  what  they  like.  Many  asked  when  we 
would  have  another  one  like  it.  Playable 
any  time.  A real  good  one  and  a true 
story.  Used  it  on  my  Sunday-Monday 
change. 

LEONARD  J.  LEISE 

Roxy  Theatre, 

Randolph,  Neb. 


a nice,  larger  crowd  on  Wednesday-Thurs- 
day  than  we’ve  had  for  months  WITHOUT 
unusual  promotion.  Since  it  brought  out 
the  “lost  audience,”  why  not  reach  for 
good  oldies,  for  midweek,  regularly?  P.  S. 
Weather  is  nearly  always  good  here,  so — 
after  two  and  a half  years — I forget  to 
mention  it. — A.  A.  Richards,  Marion  The- 
atre, Marion,  S.  C.  Pop.  7,200. 

20th  CENTURY-FOX 

It  Happened  in  Athens  (20th-Fox)  — 
Jayne  Mansfield.  Nico  Minardos,  Trax 
Colton.  Here  is  a good  movie  in  beautiful 
color  and  Cinemascope.  Well  directed  and 
a nice  story.  Played  Thurs.,  Fri.,  Sat. 
Weather:  Good. — B.  W.  Berglund,  Trail 
Theatre,  New  Town,  N.  D.  Pop.  1,200. 

UNITED  ARTISTS 

Bird  Man  of  Alcatraz  (UA) — Bimt  Lan- 
caster, Karl  Malden,  Thelma  Ritter.  The 
younger  set,  our  Saturday  night  previewers, 
said  this  is  for  the  birds,  so  they  must  have 
unsold  it  for  us  completely,  because  Sun- 
day and  Monday  business  was  off  75  per 
cent.  Weather:  Rain.— Carl  P.  Anderka,  5 
Rainbow  Theatre,  Castroville,  Tex.  Pop. 
1,500. 

Island  Women  (UA,  reissue) — Vince  Ed- 
wards, Marie  Windsor,  Marilee  Earle. 
Played  this  one  back  on  a double-bill  on 
account  of  Vince  Edwards.  Received  a good 
print.  Not  much  business  on  it — too  much 
football  right  then.  Played  Sat. — S.  T. 
Jackson,  Jackson  Theatre,  Flomaton,  Ala. 
Pop.  1,480. 


UNIVERSAL 

That  Touch  of  Mink  (Univ)  — Cary 
Grant,  Doris  Day,  Gig  Young.  This  did 
fairly  well  on  Thanksgiving  night.  The 
other  nights  were  just  average.  Very  good 
comedy.  Cary  Grant  at  his  very  best  and 
Doris  Day  just  sparkled.  Gig  Young  and 
Audrey  Meadows  very  good  also.  Played 
Thurs.,  Fri.,  Sat.  Weather:  Cold. — James 
Hardy,  Crescent  Theatre,  Jasonville,  Ind. 
Pop.  2,500. 


WARNER  BROS. 

Guns  of  Darkness  (WB) — David  Niven, 
Leslie  Caron,  David  Opatoshu.  Another  one 
of  those  English  pictures.  Our  dear  patrons 
kept  away  from  this  one.  Mighty  fine  act- 
ing, though.  Business  was  too  terrible  to 
mention.  Played  Sun.,  Mon.  Weather: 
Cloudy. — Albert  Aguiar,  Lincoln  Theatre, 
Lincoln,  Calif.  Pop.  3,200. 

Touch  of  Gold,  A (WB) — 2 reel  short 
subject.  A swell  two  reel  subject — very  good 
and  a worthy  build  up  for  any  program. — 
Leonard  J.  Leise,  Roxy  Theatre,  Randolph, 
Neb.  Pop.  1,029. 
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2672  Airborne  <78)  Ac Diamond-SR 

2663  y©Almost  Angels  (93)  Dr/Music.  . BV 
2637  ©Assignment  Outer  Space 

(79)  SF-Fantasy AlP 

— B— 

2628©Bachelor  of  Hearts  (97)  Com...Cont’l 

2664  ©Barabbas  (134)  ® 70  Bib  Dr Col 

Bell’  Antonio  (97)  Eng-dubbed 

Drama  Embassy 

2683  ©Bellboy  and  the  Playgirls,  The 

(94)  Novelty-Comedy  UPRO 

2634  Belle  Sommers  (62)  Drama  Col 

2653  ©Best  of  Enemies,  The  (104)  @ 

War  Comedy-Drama  Col 

2640  Big  Wave.  The  (73)  Drama  AA 

2662  y Billy  Budd  (123)  © Sea  Drama.  . AA 
2690©B,lly  Rose's  Jumbo  (125)  ® Nlus  MGM 

2641  Bird  Man  of  Alcatraz  (142)  Dr. . . UA 

2667  Bloody  Brood,  The  (69)  Cr Astor 

Boccaccio  '70  (148)  Eng-dubbed 

Episodes  Embassy 

2631  y©Bon  Voyage  (132)  © Comedy..  BV 

2669  Bourbon  St.  Shadows  (70)  Cr M PA 

2640  ©Boys’  Night  Out  (115)  © Com..  MGM 
2651  Brain  That  Wouldn’t  Die,  The 

(71)  Horror  Dr AlP 

2625  ©Broken  Land,  The  (60)  © W’n  20th-Fox 

— C— 

2633  Cabinet  of  Caligari,  The  (104) 

© Horror  Drama  20th-Fox 

2613  Cape  Fear  (105)  Suspense  Dr Univ 

2658  Carnival  of  Souls  (91) 

Psycho- Melodrama  Herts-Lion 

2673  Carry  On,  Teacher  (86)  Com. ...  Governor 

2659  ©Centurion,  The  (77)  Spectacle.  ...  PIP 
2661  ©Chapman  Report,  The  (125)  Drama  WB 
2639  Clown  and  the  Kid  (65)  Corn-Drama  UA 

2660  Coming-Out  Party,  A (98)  Com  Union 
2645  Concrete  Jungle,  The  (86)  Dr. . . Fanfare 
2650  Confessions  of  an  Opium  Eater 

(85)  Shock  Melodrama  AA 

2693  Connection,  The  (93)  Drama.  ...  F-A-W 
2696  ©Constantine  and  the  Cross  (114) 

® Spectacle  Drama Embassy 

2620  Convicts  4 (reviewed  as  “Reprieve”) 

(106)  Drama  AA 

2621  ^©Counterfeit  Traitor,  The  (140) 

Drama Para 

2690  Court  Martial  (82)  War  Drama  ...UA 
2665  Cry  Double  Cross  (65)  Melodrama  Atlantic 

— D — 

2655  ©Damn  the  Defiant!  (101)  © Ac  Col 
2666©Damon  and  Pythias  (99)  Drama.. MGM 
2671  ©Dangerous  Charter  (76)  Action  Crown 

2691  Days  of  Wine  & Roses  (117)  Drama  WB 
2625  Dead  to  the  World  (87)  Melodrama  UA 
2658  Devil’s  Messenger,  The  (72) 

Fantasy-Melodrama  Herts-Lion 

2696©Diamond  Head  (107)  ® Drama.  Col 
Divorce — Italian  Style  (105) 

Eng-Dubbed  Comedy  Embassy 

2624  ©Doctor  in  Love  (93)  Comedy  Governor 
2621  Don’t  Knock  the  Twist  (87) 

Drama/Twist  numbers  Col 

— E— 

2647  ©East  of  Kilimanjaro  (72) 

Adventure Parade 

2657©Eegah  (90)  Comedy-Fantasy. . Fairway 
2588  ©El  Cid  (184)  @ Hist.  Spectacle  AA 
2680  Escape  From  East  Berlin  (94)  Dr.  MGM 
2636  ©Escape  From  Zahrain  (93)  ® 

Adventure  Drama  Para 

— F— 

2653  Fallguy  (64)  Crime  Drama Fairway 

2664  Firebrand,  The  (63)  © Western  20th-Fox 
2695 ©First  Spaceship  on  Venus  (80) 

Science-Fiction  Crown 

2654  y©Five  Weeks  in  a Balloon 

(101)  © Adventure-Comedy  20th-Fox 
2664  Flame  in  the  Streets  (93) 

© Drama  Atlantic 

2619  ©Forever  My  Love  (115) 
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Romantic  Drama  Para  4-  9-62  A1  -f 

2689  ©40  Pounds  of  Trouble 

(106)  ® Comedy  Univ  12-10-62  A2  ++ 

2694  Freud  (139)  Drama  Univ  12-24-62  SP  -F 

2675  Frightened  City,  The  (97)  Crime AA  10-22-62  B + 


— G — 

2678  ©Gay  Purr-ee  (85)  Animation WB  10-29-62  A1  ++ 

2644©Gigot  (104)  Comedy  20th-Fox  7-  2-62  A1  ++ 

2682  ©Girls!  Girls!  Girls!  (98) 

Comedy  Drama/Songs  Para  11-12-62  A2  -|- 

2688  ©Girl  Named  Tamiko,  A (110)  ® 

Drama Para  12-  3-62  B (4 

2651  Guns  of  Darkness  (103)  Drama WB  7-30-62  A2  -|- 

2671  ©Gypsy  (149)  ® Musical  WB  10-  8-62  B 4f 


— H— 


2626  ©Hands  of  a Stranger  (SSJ/a) 

Susp. . . AA 

4-30-62 

A2 

2634©Hatari!  (159)  Adv.  Dr.... 

5-28-62 

A1 

44 

2634  Hell  Is  for  Heroes  (90)  Wtir 
2639  ©Hemingway’s  Adventures  of  a 

Dr. . . Para 

5-28-62 

A2 

+ 

Young  Man  (145)  © Drama  20-Fox 
2668  ©Hero’s  Island  (94)  ® 

6-18-62 

A3 

44 

Period  Adventure  Drama  . . 
2641  Horror  Chamber  of  Dr.  Faustus 

UA 

, The 

9-24-62 

A1 

+ 

(95)  Horror  Drama 

. . . . Lopert 

7-  2-62 

A3 

+ 

2682  Horror  Hotel  (76)  Ho  Dr 

Trans- Lux 

11-12-62  A3 

2674  Hot  Money  Girl  (81)  Melodrama  UPRO 

10-15-62 

+ 

26^  ©How  the  West  Was  Won  (165)  Cinerama 

Historical  Drama  . . . . MGM-Cinerama  11-26-62  4+ 

2662  ©Huns,  The  (85)  Spectacle  PIP  9-  3-62  ± 

2685©Hunza  (60)  Documentary  Int’l  Film  Ent.  11-26-62  + 
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2636©l  Like  Money  (81)  © Com . 20th-Fox 
2673  I Spit  on  Your  Grave  (100) 

Melodrama  (Eng-dubbed)  . . . .Audubon 
2668©!  Thank  a Fool  (100)  © Drama.  MGM 
2661  ©If  a Man  Answers  (102)  Com  Univ 
2694 ©In  Search  of  the  Castaways 

(100)  Adventure  BV 

2635  Incident  in  an  Alley  (83)  Drama UA 

2626  Information  Received  (77)  Drama  Univ 

2638  Interns,  The  (120)  Col 

2661  Invasion  of  the  Animal  People 

(55)  Science-Fiction ADP-SR 

2651  Invasion  of  the  Star  Creatures 

(81)  Science-Fiction  Comedy  ..AlP 

2644  ©It  Happened  in  Athens  (92) 

©Comedy-Drama  20th-Fox 

2685  It’s  Only  Money  (84)  Comedy  ....Para 

2645  ©Jack  the  Giant  Killer  (94) 

Adventure-Fantasy UA 

2692  ©Joseph  and  His  Brethren 

(103)  Biblical  Drama  ....Colorama 

— K— 

2684  Kamikaze  (89)  Documentary.  . Brigadier 
2652©Kid  Galahad  (95)  Com-Dr/Songs.  . UA 


2691  Kill  or  Cure  (87)  Comedy MGM 

2672  Kind  of  Loving,  A (112)  Drama  Govn’r 

— L — 

2627  ©Lad : a Dog  (98)  Drama  WB 

2631  ©Last  of  the  Vikings  (102) 

Dyaliscope,  Adventure  ....Medallion 
2679  ©Legend  of  Lobo,  The  (67)  Adventure  BV 

2662  ©Lion,  The  (96)  © Drama 20th-Fox 

2630  ©Lisa  (112)  © Adventure  Dr  20th-Fox 

2642  Lolita  (152)  Comedy-Drama MGM 

2676  Loneliness  of  the  Long  Distance 

Runner,  The  (103)  Drama Cont’l 

(Also:  Rebel  With  a Cause) 

2628  Lonely  Are  the  Brave  (107) 

® Outdoor  Drama  Univ 

2675  Long  Day’s  Journey  Into  Night 

(174)  Drama  Embassy 

2674  ^Longest  Day,  The  (180) 

© War  Drama  20th-Fox 

2590©Lover  Come  Back  (107)  Comedy.. U-l 
2694  Love  in  a Hot  Climate 

(70)  Romantic  Drama  ....  Hoffherg 
2681  ©Loves  of  Salammbo,  The  (72) 

© Spectacle  Drama 20th-Fox 

2687  Lovers  on  a Tight  Rope  (83) 
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Suspense  Drama 


— M— 

2660  ©Make  Way  for  Lila  (90)  Adv.  . . . Parade 

2677  Manchurian  Candidate.  The  (126) 

Suspense  Drama  UA 

2641  Manster,  The  (72)  Horror  Drama.  . Lopert 
2663  ©Marco  Polo  (100)  © Adventure  AlP 
26S5 ©Marizinia  (SO)  Drama  Int'l  Film  Ent. 

2687  Maxime  (93)  Comedy-Drama Ellis 

2654  Matter  of  WHO,  A (90)  Com.  . Herts- Lion 

2642  ©Mermaids  of  Tiburon,  The 

(77)  Underwater  Adv.  . . . Filmgroup 
2632  ©Merrill's  Marauders  (98)  © Dr  WB 
2656  ©Mighty  Ursus  (90)  Adventure.  ...  UA 
2629  Miracle  Worker,  The  (106)  Drama  . . UA 
2632  Mothra  (90)  Tohoscope,  Horror  Drama  Col 
2686  Mr.  Arkadin  (99)  Suspense  Drama.  . SR 

2632  y©Mr.  Hobbs  Takes  a Vacation 

(116)  © Comedy  20th-Fox 

2624  y©Music  Man,  The  (151)  ® 

Musical  Comedy  WB 

2684  Mutiny  on  the  Bounty  (179) 

Ultra  ® 70  Drama  MGM 

— N— 

2620  Nearly  a Nasty  Accident  (86) 

Farce-Comedy  Univ 

2649  Never  Let  Go  (90)  Melodrama  20th-Fox 
2631  ©Night  Creatures  (81)  Adv Univ 

2666  Night  of  Evil  (88)  Melodrama.  ..  .Astor 

2655  Night  They  Killed  Rasputin,  The 

(87)  Melodrama  Brigadier 

2656  ©No  Man  Is  an  Island 

(114)  War  Drama  Univ 

2638  No  Place  Like  Homicide  (87) 

Farce-Comedy  Embassy 

2643  Notorious  Landlady,  The  (123)  Com.. Col 

2688  ©Nude  Odyssey  (97)  ® Ad ..  Davis-Royal 
2656  Nun  and  the  Sergeant,  The  (73) 

War  Drama  UA 

— 0— 

2667  On  Any  Street  (90)  (Eng-dubbed  Drama 

"La  Notte  Brava”)  . . . . Miller-SR 
2669  Operation  Snatch  (83)  Comedy.  ...  Cont' I 

—PQ— 

2643  Panic  in  Year  Zero!  (93)  Drama.  . . .AlP 

2642  Paradise  Alley  (81)  Comedy Astor 

2693  Password  Is  Courage,  The 

(115)  Comedy  Drama  MGM 

2652  Payroll  (SO)  Crime  AA 

2633  ©Peeping  Tom  (86)  Suspense Astor 

2678  Period  of  Adjustment  (112)  Com..  MGM 

2677  Phaedra  (115)  Drama  Lopert 

2640  ©Phantom  of  the  Opera  (84)  Ho  Univ 
2637  Phantom  Planet,  The  (82) 

Science-Fiction  Fantasy  AlP 

2648  Pigeon  That  Took  Rome,  The 

(101)  <P)  Comedy  Para 

2652  ©Pirates  of  Blood  River 

(87)  © Action  Col 

2653  ©Playgirl  After  Dark  (92)  Dr 
2672  Pressure  Point  (87)  Drama  . 


— R— 

2670  Reluctant  Saint,  The  (105) 


2667  Requiem  for  a Heavyweight  (87) 


2629  ©Ride  the  High  Country  (94) 
© Western  


Riff  Raff  Girls  (97)  Eng-dubbed 
Drama  ("Rififi  for  Girls”) . . 


Kun  Across  the  River  (74)  Ac.. Citation  12-17-62  ± 

— s — 

2627  Satan  in  High  Heels  (93) 

Exploitation  Melodrama  Cosmic  5-  7-62  — 

2659Scarface  Mob,  The  (105)  Crime.  ... Cari  8-27-62  + 

2682  Secrets  of  the  Nazi  Criminals 

(84)  Documentary Trans-Lux  11-12-62  A3  fl-  -H-  -f 

2689  Seven  Daring  Girls  (76)  Action  Manson  12-10-62  zt 
2627  ©She  Didn't  Say  No!  (96) 

Comedy  Satire  Seven  Arts  5-  7-62  -4 
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2657  Shootout  at  Big  Sag  (64)  W'n  Parallel 
2670  Siege  of  Hell  Street,  The  (93)  Cr.  UPRO 
2615  ©Six  Black  Horses  (80)  W'n Univ 

2646  ©Sky  Above — the  Mud  Below,  The 

(90)  Documentary  Embassy 

2684  Smashing  of  the  Reich  (89) 

Documentary Brigadier 

2668  ©Son  of  Samson  (90) 

Historical  Spectacle  Medallion 

2635©Spiral  Road,  The  (140)  Adv.... Univ 

2676  Stagecoach  to  Dancers’ 

Rock  (72)  Western  Univ 

2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  © Adventure  WB 

2647  ©Stowaway  in  the  Sky  (82) 

Adventure  Lopert 

2654  Strangers  in  the  City  (83)  Dr..  Embassy 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 
2665  ©Sword  of  the  Conqueror  (95) 

© Drama  UA 

2683 ©Swordsman  of  Siena  (92)  © Ad.. MGM 

— T— 

2636©Tales  of  Terror  (90)  ® Horror  ..AlP 

2690  ©Taras  Bulba  (122)  © Adventure.  . UA 

2644  ©Tartars,  The  (83)  Action MGM 

2650  ©Tarzan  Goes  to  India  (86)  © Ac  MGM 
2630  Taste  of  Honey,  A (100)  Drama.  Cont' I 

2665  Terror  of  the  Bloodhunters 

(60)  Melodrama  ADP-SR 

2632  ©That  Touch  of  Mink  (99)  ® Com.  .Univ 
2639  There  Was  a Crooked  Man  (106) 

Comedy  Lopert 

2637  Third  of  a Man  (81)  Melodrama  . . . . UA 

2629  13  West  Street  (80)  Drama  Col 

2659  ©300  Spartans,  The  (113) 

© Action  Spectacle 20th-Fox 

2647  Three  Stooges  in  Orbit,  The 

(87)  Farce-Comedy  Col 

2692  To  Kill  a Mockingbird  (129)  Dr.. Univ 
2676  Too  Young,  Too  Immoral  (88)  Drama  SR 
2688  Tower  of  London  (79)  Ho  Drama....  UA 
2646  Trauma  (93)  Suspense  Drama  ....Parade 
2696  Trial  and  Error  (91)  Comedy.  ...  MGM 
2650  ©Trojan  Horse,  The  (105)  © 

Spectacle  Drama  Colorama 

2666  Two  and  Two  Make  Six 

(89)  Comedy-Drama Union 

2683  Two  Before  Zero  (78)  Doc’y  Ellis 

2679  Two  for  the  Seesaw  (120)  ® CD ....  UA 

2669  Two  Tickets  to  Paris  (78)  Musical.  . . .Col 
2657  ©Two  Weeks  in  Another  Town 

(104)  © Drama  MGM 
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8-20-62 
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7-  9-62  SP 
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7- 16-62  A1 
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11- 19-62  A1 
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2648  Valiant,  The  (89)  War  Drama  UA  7-16-62  A2 

2695  Varan  the  Unbelievable  (81) 

Science-Fiction  Crown  1-  7-63 

2670  ©Very  Private  Affair,  A (95)  Dr  MGM  10-  1-62  B 

— W— 

2660  ©Waltz  of  the  Toreadors 

(105)  Comedy-Drama  Cont’l  8-27-62  B 

2680  War  Lover,  The  (105)  Action Col  11-  5-62  B 

2681  Warriors  Five  (82)  Drama  AlP  11-12-62  A3 

2680  We’ll  Bury  You!  (77)  Documentary . . Col  11-  5-62  A1 

2638  What  a Carve  Up!  (See  “No  Place  Like  Homicide”) 
2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  WB  11-  5-62  A3 

2567  ^'©West  Side  Story  (155) 

Panavision,  Musical  Drama  UA  10-  9-61  A3 

2646  ©When  the  Girls  Take  Over  (80) 

Comedy  Parade  7-  9-62 

2674  Where  the  Truth  Lies  (83) 

Drama  (Eng-dubbed)  Para  10-15-62  A3 

2678 ©White  Slave  Ship  (92)  © Ad AlP  10-29-62  B 

2693  ©Who’s  Got  the  Action?  (93) 

® Comedy  Para  12-24-62  A3 

2645  ©Wild  Westerners,  The  (70)  Western  Col  7-  9-62  A1 
2677  ©Wonderful  to  Be  Young  (92) 

© Musical  Para  10-29-62 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama  8-20-62  A1 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 

Melodrama  Manson  10-  8-62 

2686  Young  Guns  of  Texas  (78) 

© Western  20th-Fox  11-26-62  A1 

2675  Young,  Willing  and  Eager  (77)  Drama.  . SR  10-22-62 

2638  Zotz!  (87)  Comedy  Col  6-11-52  A1 
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Feature  chart 


ALLIED  ARTISTS  I ti 

AMERICAN  INTI  | ti 

BUENA  VISTA  | ti 

COLUMBIA  1 ti 

Reprieve 

(See  "Convicts  4”  in  October 
listing) 

The  Bridge  (104)  D.  .6207 

(Ebig-dubbed)  Volker  Bohnet 
Cenfessions  of  an  Opium 

Eater  (85)  D..6206 

Vincent  Price.  Linda  Ho 

Payroll  (80)  Ac..  6210 

Michael  Craig,  Francolse  Prevost 

©Prisoner  of  the  Iron  Mask 

(80)  ® Ac.  .701 

Michael  Lemoine,  Wand  Isa  Gulda 

y©Bon  Voyage  (132)  C..129 

Fred  MacMurray,  Jane  Wyman. 
Michael  Callan,  Deborah  Walley 

Advise  and  Consent  (138)  © 0..628 
Charles  Laughton,  Henry  Fonda, 
Don  Murray,  Walter  Pidgeon, 

Gene  Tlemey,  Franchot  Tone 

©The  Wild  Westerners  (70)  W.  .629 
Jas.  Phllbrook,  Nancy  Kovack, 

Guy  Mitchell,  Duane  Eddy 

The  Frightened  City  (97)  D..6211 
Herbert  Lorn,  John  Gregson, 

Yvonne  Romaln 

©Tales  of  Terror  (90) 

0 Ho.. 710 

Vincent  Price,  Basil  Rathbone, 

Peter  Lorre,  Debra  Paget 

Panic  in  Year  Zero!  (93)  © D..708 
Ray  Milland,  Jean  Hagen, 

Frankie  Avalon 

©Big  Red  (89)  00..  130 

Walter  Pidgeon,  Gllles  Payant 

The  Notorious  Landlady 

(123)  MyC..701 

Jack  Lemmon,  Kim  Novak, 

Fred  Astaire 

Zoiz!  (87)  C..702 

Tom  Poston,  Julia  Meade, 

Cecil  Kellaway 

©Marco  Polo  (100)  ©..Ad.. 709 
Rory  Calhoun.  Yoko  Tanl 

The  Interns  (120)  D..703 

Michael  Callan,  Cliff  Robertson. 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges,  Edson  Stroll 

©El  Cid  (181)  © D.  .6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(Cinemascope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad.. 713 

(formerly  "Wild  Cargo”) 

Pier  Angeli,  EMmund  P>-  tom 

©Damn  the  Defiant! 

(101)  © 0.  .705 

Alec  Guinness,  Dirk  Bogarde, 
Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD..  706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78)..  M.  707 
Chubby  Checker,  Dukes  of  Dixieland 

Convicts  4 (106)  D,  .6205 

(was  "Reprieve") 

Ben  Gazzara,  Stiuut.  Whitman,  Ray 
Walston,  Vincent  Price,  Rod 
Steiger.  Sammy  Davis  ]r. 

Warriors  Five  (84) Ac..  707 

Jack  Palance,  Jo  Anna  Ralll 

0©Almost  Angels  (93)  D/M.. 135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..70S 

Anthony  Quinn,  Jackie  Gleason, 
Julie  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..709 
Joey  Dee,  Gary  Ckosby, 

Kay  Medford 

We’ll  Bury  You!  (75)  ..Doc.  .711 

OBilly  Budd  (123)  © ..D..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  Douglas,  Terence  Btanrp 

©Reptilicus  (81)  SF.  .715 

Carl  Ottosen,  Ann  Smyrner 

©The  Legend  of  Lobo  (67)  00.. 110 
True  Life  Adventure 

©Pirates  of  Blood  River 

(87)  0 Ad.  .710 

Kerwln  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  D..712 

Steve  McQueen,  Robert  Wagner, 
Shirley  Anne  Field 

©Samson  and  the  Seven  Miracles 
of  the  World  (77)  ©..Ac.. 714 
Gordon  Scott,  Yoko  Tanl 

©In  Search  of  the  Castaways 

(110)  Ad..  136 

Maurice  Chevalier,  Hayley  Mills, 
George  Sanders 

©Barabbas  (134)  ®70 Dr.. 713 

Anthony  Quinn,  Sllvana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 

©Lawrence  of  Arabia 

(222)  0 70  0.  .714 

(Special  Release) 

Alec  Guinness,  Anthony  Quinn, 
Peter  O’Toole 

©Day  of  the  Triffids 

(119)  © Ho.  .6209 

Howard  Keel,  Nicole  Maurey, 

Mervyn  Johns 

©The  Raven  (..)  0 Ho.  .717 

Vincent  Price,  Peter  Lorre, 

Boris  Karloff 

©The  Old  Dark  House 

(■  ) MyC.. 

Tom  Poston,  Robert  Morley 

The  Pit  (..)  Ho.. 718 

Dirk  Bogarde,  Mary  Ure 

Son  of  Flubber  (100)  ....C..140 
Fred  MacMurray,  Nancy  Olson, 

Ed  Wynn,  Keenan  Wynn 

©Diamond  Head  (107)  0..D.. 
Charlton  Heston,  Yvette  Mimieux, 
George  Chakiris,  France  Niiyen, 
James  Darren 

1 

Operation  Bikini  (..)...  .Ac.  .803 
Tab  Hunter,  Frankie  Avalon, 

Scott  Brady,  Jim  Backus 

The  Man  From  the  Diners’ 

Club  (. .)  C. . 

Danny  Kaye.  Cara  Williams, 
Martha  Hyer 

©55  Days  at  Peking  ( . , ) ® . . D . . 
Charlton  Heston,  Ava  Gardner, 
Darid  Niven 

©Travels  of  Marco  Polo  (..)..D.. 
Anthony  Quinn,  France  Nuyeo 

©The  Young  Racers  (..).. Ac.. 
Mark  Damon,  Bill  Campbell 

Nightmare  ( . . ) Ho. . 

Leticia  Roman,  John  Saxon 

©Haunted  Village  (..)..0  Ho.. 
Vincent  Price,  Boris  Karloff, 

Debra  Paget 

©Miracle  of  the  White  Stallions, 

The  (..)  D.. 

Robert  Taylor,  Lilli  Palmer 

©Savage  Sam  ( . . ) Ad . . 

Brian  Keith,  Tommy  Kiik, 

Dewey  Martin,  Kevin  Corcoran 

©Bye  Bye  Birdie  (..)  © C/M.. 

Janet  Leigh,  Dick  Van  Dyke 

Congo  Vivo  (..)  Ad.. 

Jean  Seberg,  Gabriele  Ferzettl 

The  Victors  (..)  0 0,. 

Vincent  Edwards,  Melina  Mercouri, 

Jeanne  Moreau,  Romy  Schneider 

CONTINENTAL  | ti 


Never  Let  Go  (90)  D 

I’eter  Sellers,  Richard  Todd 


©Waltz  of  the 

Toreadors 

(105)  

CD. . 

Peter  Sellers.  Margaret 

Leighton 

The  Impersonator 

(64) 

C.. 

John  Crawford, 

Jane 

Griffiths 

Operation  Snatch  (S3) 

C.. 

Terry-Thomas,  George 

Sanders, 

Lionel  Jeffries 

Riff  Raff  Girls  (97) 

0. . 

(Eng-dubbed)  . . Nadja 

■nuer. 

Robert  Hosseln 

Rebel  With  a Cause  (103) 0 . . 

(was  “Loneliness  of  the  Long 
Distance  Runner”) 

Michael  Redgrave,  Tom  (lourtenay 


©Your  Shadow  Is  Mine  (..)..D 
Jill  Haworth 


The  Hands  of  a Strangler  ( 
Mel  Ferrer.  Dany  Carrel 


)..D 


70 

-< 


m 

03 

70 


> 

-< 


The  Assassin  ( . . ) 

John  Ireland 

The  Balcony  (..)  

Shelley  Winters,  Peter  Falk 


D 


. . .D. . 


O 

O 


O 
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JULY  I AUGUST  I SEPTEMBER  I OCTOBER  1 NOVEMBER  I DECEMBER 


DECEMBER  I NOVEMBER  I OCTOBER  I SEPTEMBE 


FEATURE  CHART 


EMBASSY 

Type 

Rel. 

No. 

No  Place  Like  Homicide 

(87)  

. . Hoc.  . 

Kenneth  Connor.  Shirley 

Eaton 

Bell’  Antonio  (101)  . . . 

D.  . 

(Big-dubbed)  . Marcello 

M:istro- 

Linni,  Claudia  Cardinale 

©The  Sky  Above 
(90)  


-the  Mud  Below 
Doc. . 


O 

< 


©Boccaccio  ’70  (14S) ....  Episodes 
(Eng-diibhnl) . .Soiilila  l.oien,  Anita 
Ekberg,  Homy  Schneider 


©Constantine  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde,  Oiiiatlne  Kaufmann 

Divorce — Italian  Style  (105).. C.. 
(Bng-dubbed)  . .Marcello  Mastro- 
lannl,  Danlela  Rocca 


>- 

Od 

< 

=3 


>- 

Od 

< 

=> 

Od 

CO 

LU 


Strangers  in  the  City 

(83)  D . 

Robert  OentUe,  Kenny  Delmar 

Long  Day's  Journey  Into 

Night  (174)  D.. 

KaUtatine  Hepburn,  Ralph  Rlchard- 
aon,  Jason  Robtrds  jr..  Dean 
Stocknell 


The  key  to  letters  and  combinations  thereot  indicating  story  type:  (Ad)  Adventure  Droma;  (Ac)  Action 
Droma;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentory;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Dramo  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western, 


M-G-M  1 a 

PARAMOUNT  | 11 

Lolita  (152)  D..217 

James  Mason,  Shelley  Winters. 

Peter  Sellers,  Sue  Lyon 

©Boys’  Night  Out  (115)  © C..218 

Kim  Novak,  James  Garner.  Tony 

Randall,  Janet  Blair 

©The  Tartars  (83)  Ad.. 223 

Orson  Welles.  Victor  Mature 

Hell  Is  for  Heroes  (90) . . D . . 6116 
Steve  McQueen,  Bobby  Darin. 

Fess  Parker,  Bob  Newbart 

©Tarzan  Goes  to  India 

(86)  Ad..  222 

Jock  Mahoney,  Slml,  Mark  Dana 

0©The  Counterfeit  Traitor 

(140)  D..6113 

William  Holden,  Lllll  Palmer 

©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas.  Edw.  G.  Robinson, 
Cyd  Charlsse,  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey.  Karl  Boehm 
(Cinerama  engagements  only) 

©Hatari!  (159)  Ad  . 6117 

John  Wayne,  Red  Buttons,  Elsa 
Martlnelll.  Hardy  Kruger 

©My  Geisha  (120)  ®.. CD  . 6118 
Shirley  MacLalne,  Yves  Montand, 
Bdw.  G.  Robinson.  Bob  Cummings 

©1  Thank  a Fool  (100)  ©..D..301 
Susan  Hayward.  Peter  Finch 

©A  Very  Private  Affair  (95)  0.  .303 
B.  Bardot.  Marcello  Mastrolannl 

©The  Savage  Guns  (85)  © 0D..306 
Richard  Basebart,  Alex  Nicol 

The  Pigeon  That  Took 

Rome  (101)  ® C..6202 

Charlton  Heston,  Ksa  MartlnelU, 
Harry  Guardlno 

Period  of  Adjustment  (112) 

© C . . 308 

Tony  Franclosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..311 

Don  Murray.  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-Thomas,  Eric  Sykes, 

Dennis  Price,  Moira  Redmond 

©Girls!  Girls!  Girls! 

(98)  C/M.. 6205 

Elvis  Presley,  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 

©Billy  Rose’s  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante.  Martha 
Raye.  Stephen  Boyd,  Dean  Jagger 
©Swordsman  of  Siena  (92) 

© Ad . . 304 

S.  Granger,  S,  Koseina,  C.  Kaufmann 

©Wonderful  to  Be  Young 

(92)  © C/M..6209 

Cniff  Richard,  Robert  Morley 

It’s  Only  Money  (84) . . . . C.  .6206 
Jerry  Lewis,  Zachary  Scott,  Joan 
O’Brien 

The  Password  Is  Courage 

(116)  CD..  305 

Dirk  Bogarde,  Maria  Perschy 

©Who’s  Got  the  Action? 

(93)  ® C..6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert,  Ntta  Talbot 

Where  the  Truth  Lies  (81)  D..6211 
Juliette  Greco,  LUo  Pulver 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

Laurence  Harvey.  France  Niiyen, 
Martha  Hycr 

©Seven  Seas  to  Ctalais 

(102)  © D.  .309 

Rod  Taylor.  Keith  Mlchell 

©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Gleason,  Glyiils  Johns, 
Laurel  Goodwin,  Chas.  Ruggles 

20TH-FOX  1 a 

UNITED  ARTISTS  I ti 

©Lisa  (112)  © D.  .210 

Stephen  Boyd,  Dolores  Hart 

©It  Happened  in  Athens  (92) 

© Ad.. 214 

Jayne  Mansfield.  Nlco  Mlnardos 

Road  to  Hong  Kong  (91) . . C. .6227 
Bing  Crosby,  Bob  Hope. 

Joan  Collins.  Dorothy  Lamour 

L>©Mr.  Hobbs  Takes  a 

Vacation  cU6)  © C..215 

James  Stewart,  Maureen  O’Hara, 
Fabian,  Laurt  Peters 

Air  Patrol  (70)  © Ac.. 216 

Willard  Parker,  Merry  Anders 

©Jack  the  Giant  Killer 

(94)  Ad..  6222 

Kerwin  Mathews,  Judl  Meredith 
The  Miracle  Worker  (106)  D..6225 
Anne  Bancroft,  Patty  Duke 
4>©West  Side  Story  (155)  ® 

70mm  M..6201 

Natalie  Wood,  Richard  Beymer, 

The  Valiant  (89)  0 . .6228 

John  Mills,  Ettore  Mannl 

y©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Eden. 
Cedric  Hardwicke,  Peter  Lone 
©Hemingway’s  Adventures  of  a 
Young  Man  (145)  ©....D..213 
Richard  Beymer,  Susan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  Lisa  Montell 

Bird  Man  of  Alcatraz  (143)  D.  .6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  0..6205 

S.  Tracy,  B.  Lancaster.  R.  Wldmark, 
M.  Dietrich,  M.  Clift,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

©1  Like  Money  (81)  © ....C..241 
Peter  Sellers,  Nadia  Gray. 

Herbert  Lnm 

©The  300  Spartans 

(113)  © Ad  . 219 

Richard  Egan.  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) CD.. 6231 

Elvis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  © Ad.. 6232 

Jack  Balance,  Guy  Madison 

©Loves  of  Salammbo  (72) 

© Ad. .223 

Jeanne  Vakrle,  Jacques  Sernas, 
Edmund  Purdom 

OThe  Longest  Day 

(180)  © D.  .221 

All-Star  cast:  devlctlon  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 

©Hero’s  Island  (94)  ® Ad.. 6229 
James  Mason.  Neville  Brand, 

Kate  Manx,  Rip  ’Tom 

Pressure  Point  (91)  D..6233 

Sidney  Poitler,  Bobby  Darin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (S6)  Ho.  .6236 
Helene  Remy 

Tower  of  London  (79) ....  Ho.  .6234 
Vincent  Price 

©Gigot  (104)  C..220 

Jackie  Gleason,  Katherine  Katb, 
Jean  LeFebvre,  Oabrlelle  Dorzlat 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Oapucine,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120).  .0.  .6301 
Shirley  MacLalne.  Robert  Mitchum 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm.  Christian  Wolff, 

Sabina  Sesselman 

©Sodom  and  Gomorrah  (154)  S.  .301 
Stewart  Granger,  Pier  Angell 
©The  World  of  Marilyn 

Monroe  (..)  © Doc.. 302 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Mitchum,  Jody  McCrea 
The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ®..D..6303 
Tony  Oirtis,  Yul  Brynner 

A Child  Is  Waiting  (102)  D.  .6305 
Burt  Lancaster,  Judy  Giirland 

©The  Lion  (96)  © D..305 

Wm.  Holden.  Capiicine,  T.  Howard 

Two  for  the  Seesaw  (120)  D..6301 
Shirley  MacLalne.  Robert  Mitchum 

Five  Miles  to  Midnight 

(..)  0.. 

Sophia  Loren,  Anthony  Perkins 

©Mutiny  on  the  Bounty 

(179)  ^70  Ad.  .355 

Marlon  Brando,  Trevor  Howard 
©The  Golden  Arrow  (..)  ....Ad,. 

Tab  Hunter.  Rosaana  Podesta 
©Follow  the  Boys  (..)  ©..C.. 

Connie  Frands.  Paula  Prentiss 
©The  Main  Attraction  (90) 

© D..307 

Pat  Boone.  Nancy  Kwan 


©My  Six  Loves  (101) ....  CD  . .6213 
Debbie  Reynolds,  David  Janssen 

Hud  (..)  © D.. 

Paul  Newman,  Melvyn  Douglas 

©Donovan’s  Reef  (..)..  Ad.. 

John  Wayne,  Lee  Marvin,  Jack 
W’arden,  EHizabeth  Allen 


©The  Queen’s  Guards  (..)  ©..D.. 
Raymond  Massey,  Daniel  Massey 

©Nine  Hours  to  Rama  (..)  © D.. 
Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 

©A  Woman  in  July  (..)  ©..D.. 
Joanne  Woodward.  Richard  Beymer 


©Beauty  and  the  Beast 

(77)  Ad.. 6223 

Joyce  Taylor,  Mark  Damon 

The  Caretakers  ( . . ) D . . 

R.  Stack,  Joan  Crawford,  P.  Bergen 

©Amazons  of  Rome  (96)  Ac.. 

Louis  Jourdan,  Sylvia  Syms 
©The  Grand  Duke  and  Mr. 

Pimm  (.  .)  C. . 

Glenn  Ford,  Hope  Lange 
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FEATURE  CHART 


UNIVERSAL 


WARNER  BROS. 


ONight  Creatures  (SI) ..  Ho.  .6213 
Peter  CusliinjL  Yronne  Romalo 

OSix  Black  Horses  (80) . .W.  .6214 
Audio  Murphy,  Dan  Duryes, 

Joan  O’Brien 

Lonely  Are  the  Brave  (107) 

® 0D..6215 

Kirk  Douglas,  Gena  Rowlands, 
Walter  Matthau 

QThat  Touch  of  Mink 

(99)  ® C..6216 

Cary  Grant,  Doris  Day,  Gig 
Young,  Audrey  Meadows 

Information  Received  (77)  D..6217 
Sabina  Sesselman,  Wm.  Sylvester 


©Lad;  a Dog  (98)  D.  .158 

Peter  Breck,  Peggy  MeCay 


©The  Spiral  Road  (140) ..  D . .6218 
Rock  Hudson,  Burl  Ives, 

Gena  Rowlands 


©The  Phantom  of  the  Opera 

(84)  Ho . . 6219 

Herbert  Lom,  Heather  Sears, 
Michael  Gough,  Edw.  de  Souza 


©No  Man  Is  an  Island 

(114)  D..6220 

J^frey  Hunter,  Marshall  Thompson, 
Barbara  Perez 


©If  a Man  Answers  (102) . . C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Mlchellne  Presle,  Jotm  Lund 

Stagecoach  to  Dancers'  Rock 

(72)  W.  .6222 

Warren  Stevens,  Martin  Landau, 
Jody  Lawranee,  Judy  Dan 


Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clift,  Susannah  York, 
Larry  Parks,  Susan  Kohner 


©40  Pounds  of  Trouble 

(109)  ® C.  .6304 

Tony  Curtis,  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (90) . . Ac . .6305 
^ward  Judd,  Laurence  Payne, 
James  Robertson  Justice 


To  Kill  a Mockingbird 

(130)  D..6306 

Gregory  Peck,  Mary  Badbam, 
PhUlip  Alford,  John  Megna 


©Lancelot  and  Guinevere 

(..)  ® Ad.. 

Cornel  Wilde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..D.. 
Rock  Hudson,  Rod  Taylor,  Mary 
Pe.ich,  Barry  Sullivan 
©For  Love  or  Money  (..)....C.. 
Kirk  Douglas,  Mitzl  (Jaynor, 

Gig  Young.  Thelma  Ritter 


©Merrill’s  Marauders 

(98)  © D..165 

Jeff  Chandler,  Ty  Hardin 

U'©The  Music  Man  (151)  ® M . .168 
Robert  Preston,  Shirley  Jones 
(Special  engagements  only) 


Guns  of  Darkness  (103) . .Ad.  .169 
Leslie  Caron,  David  Niven 


©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®.. Ad.. 167 
Louis  Jourdan,  Yvonne  Fumeaui 


©The  Chapman  Report  (12S)  D.  .251 
Efrem  Zimballst  jr.,  Shelley  Winters, 
Jane  Fonda.  Claire  Bloom,  Olynls 
Johns 


What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Garland,  Robert 
Goulet,  Red  Buttons,  Hermiooe 
Gtngold 


©Gypsy  (143)  ® M..254 

Rosaliryd  Russell,  Natalie  Wood, 

Karl  Malden 


Term  of  Trial  (113)  D.  .255 

Laurence  Olivier,  Simone  Signoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon,  Lee  Remlck 


©Island  of  Love  (..)  ®....C. 
Robert  Preston.  Tony  Randall 


©PT-109  (.  .)  ® D. 

Cliff  Robertson 

©Spencer’s  Mountain  (..)  ® OD. 
Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur 


A.D.P.  PRODUCTIONS 

Invasion  of  the  Animal 

People  (55)  SF.. 

John  Carradine,  Barbara  Wilson 
Terror  of  the  Bloodhunters 

(60)  Ho.. 

Robert  Clarke,  Steve  Conte 

ASTOR 

Peeping  Tom  (86) D.. May  62 

Karl  Boehm,  Moira  Shearer 

Night  of  Evil  (88) D.  .Aug  62 

Lisa  Gaye,  William  Campbell 
The  Bloody  Brood  (69) . . D . .Sep  62 
Peter  Falk.  Barbara  Lord 
The  Quare  Fellow  (85)  . . D . . Dec  62 
Patrick  McGoohan,  Sylvia  Syms 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  Martfo  Held 
©Flame  in  the  Streets 

(93)  © D.  .Sep 62 

John  Mills,  Sylvia  Syms 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D..  Sep  62 

Cltristian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Night  They  Killed  Rasputin 

(87)  D..Jul62 

Edmund  Purdom,  Gianna  Maria 

The  Tell-Tale  Heart  (78)  Ho.. Sep  62 
Lawrence  Payne,  Adrienne  Corri 
Smashing  of  the 

Reich  (84)  Doc..  Oct  62 

Kamikaze!  (89)  Doc.. Oct  62 

CARI  RELEASING 
The  Scarface  Mob  (106) . . D . .Aug  62 
Robert  Stack.  Keenan  Wynn 

COLORAMA 

©The  Trojan  Horse 

(lOS)  © D..JUI62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ®..S..Jul62 
Jack  Palance,  Anita  Ekberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62 

Geoffrey  Home,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter 

(76)  ® D.. Sep  62 

Chris  Warfield.  Sally  Fraser 

Stakeout  (81) D..  Oct  62 

Bing  Russell,  BUI  Hale 
Varan  the  Unbelievable 

(70)  D..  Oct  62 

Myron  Healy,  Tsuruko  Kobayasbl 
©First  Spaceship  on  Venus 

(81)  ® D.  .Oct  62 

Yoko  Tanl,  Oldrlck  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  © Ad.. Oct  62 
Enrico  Maria  Salerno 
The  Reluctant  Saint  (105).. CD.. 
Maximilian  Scheil,  Ricardo  Montalban 


MISCELLANEOUS 

ELLIS 

Make  Mine  a Double  (86)  C..  Feb  62 
Brian  lily,  Cecil  Parker 
Two  Before  Zero  (78)  . .Doc.  Oct  62 
Lovers  on  a Tight  Rope 

(S3)  D.  . Dec  62 

Annie  Girardot,  Francois  Perier 

Maxima  (93)  CD..  Nov  62 

Charles  Boyer,  Michele  Morgan 
EMERSON  FILM  ENTERPRISES 
1he  Creation  of  the 

Humanoids  (75) Ho..  Oct  62 

Don  .Megowan,  Erica  Eiliot 

FAIRWAY  INT'L 

©Eegah  (90)  Ad  . May  62 

Arch  Hall  jr.,  Marilyn  Manning 

Fallguy  (64)  D.  .May  62 

Ed  Dugan 

Wild  Guitar  (87)  M . . Nov  62 

■treh  Hall  jr.,  Nancy  Czar 

FANFARE  FILMS 

The  Concrete  Jungle 

(86)  0.. Jun  62 

Stanley  Baker,  Sam  Wanamaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C.  .Apr  62 
.Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . .C.  .Jul  62 
Kenneth  Connor,  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112) . . D . . Oct  62 
■Man  Bates.  June  Ritchie 

HERTS-LION  INT'L 

A Matter  of  WHO  (90)  CD..  Aug  62 
Terry-Thomas,  Sonja  Ziemarm 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  HilUgoss,  EYances  Feist 
The  Devil’s  Messenger 

1(72)  F.. Sep  62 

Lon  (jhaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  Montell,  Bill  Holmes 
Escape  to  Berlin  (80) ....  D ..  Oct  62 
Christian  Doermer,  Suzanne  Korda 

©Roommates  (91)  C . Oct  62 

James  R.  Justice,  L.  PhUltps 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 

Juke  Box  Racket  (61)  Cr.. 

Steve  Karmen,  Arlene  Corwin 

KINGSLEY 

Only  Two  Can  Play  (106)  C.  .Mar  62 
Peter  SeUers,  Mai  Zetterllng 

LOPERT  FILMS 

The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho.  .Jul  62 

Pierre  Brasseur,  AUda  VaM 
The  Manster — Half  Man,  Half 

Monster  (72)  Ho.  .Jul  62 

Peter  Dyneley,  Jane  Hylton 
©Stowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Pascal  Lamorlsse,  Andre  GUle 

Phaedra  (115)  D..  Nov  62 

Melina  Mercouri,  Anthony  Perkins 


MAGNA  FILMS 

©Black  TighU  (120)  ® M.. 

L'yd  Charisse,  Zizl  Jeanmalre 

MEDALLION 

©Last  of  the  Vikings  (102) 

® Ad..  May  62 

Cameron  Mitchell,  Edmund  Purdom 

©Son  of  Samson  (90)  S.. 

Mark  Forest,  Chelo  Alonso 

MPA  FEATURE  FILMS 

Bourbon  St.  Shadows 

(70)  D..  Sep  62 

iliehard  Derr,  Mark  Daniels 

PARADE  RELEASING  ORG. 

©When  the  Girls  Take  Over 

(SO)  C . May  62 

li.  Lowery,  M.  Miller,  J.  Ellison 

Trauma  (92)  0..  May  62 

Lynn  Bari,  John  Conte 
©Make  Way  for  Lila 

(90)  D.  .Jun  62 

Erika  Remberg  (Eng-dubbed) 

©East  of  Kilimanjaro  (75) 

V starama  Ad.  Jul  62 

.Marshall  Thompson,  Gaby  Andre 

PARALLEL  FILM  DISTRIBUTORS 

Shootout  at  Big  Sag 

(64)  W.  .Jun  62 

Walter  Brennan.  Luana  Patten 

PLAYSTAR  PRODUCTIONS 

Ring  of  Terror  (71)  Ho . . 

George  Mather,  Blsther  Furst 

PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S.  . 

John  Barrymore,  Jacques  Sernas 

©The  Huns  (85)  S.. 

Chelo  Alonso,  Jacques  Sernas 

SEVEN  ARTS  ASSOCIATED 

©Girls  at  Sea  (81)  C.. 

Guy  Rolfe,  Ronald  Shiner 
©She  Didn’t  Say  No!  (96)  . C.. 
BMeen  Herlle,  Perlita  Neilson 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M..  Jul  62 

Jayne  Mansfield,  Leo  Germ 

TRANS-LUX 

©And  the  Wild  Wild 

Women  (85)  © D. . 

Anna  Magnaiil,  GiuUetta  Masina 
Secrets  of  the  Nazi  Criminals 

(84)  Doc.. Oct  62 

Horror  Hotel  (76)  Ho..  Oct  62 

Dennis  Lolls,  Christopher  Lee 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C..  Aug  62 
James  Robertson  Justice,  Leslie 
Phillips 

Two  and  Two  Make  Six  (89).. C.. 
George  Qiakirls,  Janette  ^tt 

UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) . . . . D . . Oct  62 
Eddie  Constantine.  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

June  Wilkinson,  Don  Kenny 


FOREIGN  LANGUAGE 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel) . .Alfredo  Aicon 

FRANCE 

Back  Streets  of  Paris  (94)  6-1&-62 
(President) . .Simone  Signoret 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlnne  Marchand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Bhnbassy)  . .Michele  Morgan,  C. 
Marquand 

©End  of  Desire  (86)....  8-13-62 
(Cont'i)  . .Marla  &hell 

Five  Sinners  (SO) 8-  6-62 

(Astor) . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  Laforet 

Jules  and  Jim  (105) 6-11-62 

(Janus)  . .Jeanne  Moreau,  Oskar 
Werner 

Last  Year  at  Marienbad 

(98)  4-16-62 

(Astor) ..  Delphlne  Seyrlg,  Giorgio 
Albertazzl,  Sacha  Pltorff 
Le  Dab  Se  Rebiffe  (96)..  8-13-62 
(Times) . .Jean  Gabln 

Lola  (90)  12  3-62 

(F-A-W) . . Anouk  Aimee,  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . .Jean  Gabln.  Darry  Cowl 
Paris  Belongs  to  Us  (120)  1-14-63 
(Merljm)  . .B.  Schtnecker,  P.  Prvost 
Passion  of  Slow  Fire  (91) . .11-26-62 
(Traivs-Lux)  . . Jean  DeSailly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Charles  Aznavour 


Sweet  Ecstasy  (75)  ©. . . . 8-13-62 
(Audubon)  . .EJlke  Sommer 
Testament  of  Orpheus  (79)  6-  4-62 
(F-A-W) . .Jean  Cocteau  auto- 
biography 

Tomorrow  Is  My  Turn  (117)  4-  9-62 
(Showcorp)  . .Charles  Aznavour 

Tales  of  Paris  (85) 10-15-62 

(Times) — F.  Amoul,  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe) ..  Ruth  Nlehaus,  Viktor 
Staal 

GREECE 

Antigone  (88)  10-15-62 

(rails)  ..  Irene  Papas 

Electra  (110)  1-14-63 

(Lopert) ..  Irene  Papas 
Take  Me  Away,  My  Love 

(90)  9-  3-62 

(Greek  M.P.) . .Christian  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . .C.  Biswas,  S.  CJiatterjee 

ITALY 

©Boccaccio  ’70  (165) 7-16-62 

(EJmbassy)  . .Sophia  Loren,  Anita 
Ekberg,  Romy  Schneider 
Divorce — Italian  Style 

(105)  10-  1-62 

(Embassy) . .MarceUo  Mastroiannl 
Everybody  Go  Home  (115) . .12-10-62 
(Davis-Royal)  ..  Alberto  Sordl 
II  Grido  (The  Outcry) 

(115)  U-12-62 

(Astor)  ..  Steve  Cochran,  VaUi, 

B.  Blair 

Lady  Doctor,  The  (103) 10-  1-62 

( Governor) . . Toto,  Abbe  Lane 
La  Viaccia  (103) 10-22-62 


(Embassy) . .Jean-Paul  Belmondo. 
(Claudia  (iardinale 

Psycosissimo  (88)  10-29-62 

(Ellis).. Ugo  Toznazzl 

JAPAN 

Happiness  of  Us  Alone 

(133)  9-  3-62 

Keiju  Kobayasbl,  Hldeko  Takamlne 

Island,  The  (96)  © 9-24-62 

(Zenith)  . .Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca)  . .Toshiro  Mifune 

MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert)  . .Toshiro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 

(Brenner) . . Liv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Teleplx) . .L.  Wlnnlcka,  M.  Volt 

Partings  (101)  12-  3-62 

(Telepix)  . .Marla  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
(.A.rtkino)  . . B.  Burenkov 
©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artkino)  . . Documentary 
Home  for  Tanya,  A (97)  . . 7-  2-62 
(Artkino)  . .Liudmila  Marchenko 
©Violin  and  Roller  (55)..  9-24-62 
(Artkino) . .Igor  Fomebenko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley) . .Francisco  Rabal,  Silvia 
PinaJ,  Fernando  Rey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8-  6-62 
(Embassy) . .Birger  Malmsten 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


So  ora 

oca 


BUENA  VISTA 

(All  in  color) 

CARTOON  SPECIALS 
(Two-reel) 

119  Saga  of  Windwagon 

Smith  (14)  Apr  62 

FEATURETTE  SPECIALS 
118  Horse  With  the  Flying 

Tail  (48)  Jan  62 

LIVE  ACTION  SPECIALS 
(Three-reel) 

127  Bear  Country  (33), 

reissue  Apr  62 

131  Water  Birds  (31),  reissue  Sep  62 

REISSUE  CARTOONS 
(7  mins.) 

17101  Donald’s  Lucky  Day..  Jan  62 

17102  Donald's  Cousin  Gus..Feb62 


17103  Fire  Chief  Mar  62 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  ^ 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108  The  Art  of  Skiing  ....  Aug  62 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey's  Delayed  Date  Oct  62 

17111  Chicken  Little  Nov  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 


(Reissues) 

6434  The  Fire  Chaser  (16)  Mar  62 

6435  Marinated  Mariner 

(16)  Mar  62 

6425  Let  Down  Your 

Aerial  (17)  Apr  62 

6426  Clunked  in  the 

Clink  (16)  May  62 

6436  Microspook  (16)  Jun  62 

7421  Spies  and  Guys  (19/2)  Sep  62 

7431  Strop,  Look  and  Listen 

(IS/a)  Oct  62 

7422  General  Nuisance  (18)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  Dec  62 

7433  Training  for  Trouble 

(151/2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 


CANDID  MICROPHONE 


(Reissues) 

6554  No.  4,  Series  3 (U)..  Apr  62 

6555  No.  5,  Series  3 

(101/2)  May  62 

7551  No.  1,  Series  4 (10)  Sep  62 

7552  No.  2,  Series  4 (11)  . . Nov  62 

7553  No.  3,  Series  4 (10)  . .Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Technicolor  Reissues) 

6612  The  Oompahs  OVi) . . . .Apr  62 

6613  The  Air  Hostess  (8) . . May  62 

6614  Giddyap  (,&/z) Jun  62 

6615  Georgia  and  the 

Dragon  (7)  Jul  62 

7601  Gerald  McBoing  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  ....  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snowtime  (7)  Jan  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6705  Beef  for  and  After  (7)  Mar  62 

6706  Swash  Buckled  (7)  ...Apr  62 

6707  Common  Scents  (7) . . . . May  62 

6708  Bearly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  . . Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 


MR.  MAGOO  REISSUES 
(Technicolor) 

6755  Magoo  Slept  Here  (7).  . Feb  62 

6756  Magoo’s  Puddle  Jumper 
(S’/i)  {©  and  standard) ..  Mar  62 


6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Magoo’s  Cruise  (6) Sep  62 

7752  Magoo’s  Problem  Child 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 


77M  Meet  Mother  Magoo 

(9/2)  (©  and  standard) . . Dec  62 
SPECIAL  COLOR  FEATURETTES 

6443  Wonders  of  Philadelphia 

(18)  Mar  62 

6444  Pleasure  Highway 

(19f/2)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonderful  Arkansas  (19)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter- Reissues) 

6160  Monster  and  the 
Ape  May  62 


7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6405  Flying  Saucer  Daffy 

(17)  Feb  62 

6406  Oils  Well  That  Ends 

Well  (16)  Apr  62 

6407  Triple  Crossed  (16) . . .May  62 

6408  Sappy  Bull  Fighter 

(151/2)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagpole  Jitters  (16)  ..Nov  62 
7404  For  Crimin’  Out 

Loud  (16)  Jan  63 


CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mar  62 

The  Magic  Tide  (32)  Jul  62 

The  Plucky  Plumber  (18) . . . .Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cartoon  Kit  (..)  

C6433Tall  in  the  Trap  (..) 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  ( . . ) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

I/V6461  Puss  Gets  the  Boot  (9) 

W6462  Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  

W6464  Bowling  Alley  Cat  (8)  . . . . 
W6465  Fine  Feathered  Friend  (8) . . . 
VJ64S7  The  Lonesome  Mouse  (8) . . . 
W646S  Mouse  Comes  to  Dinner  (8) . . 

W6469  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7) 

W6472  Puttin’  on  the  Dog  (7) . . . . 


PARAMOUNT 
COMIC  KINGS 


F21-1  Frogs  Legs  (6)  Apr  62 

F21-2  Home  Sweet  Swampy 

(10)  May  62 

F21-3  Hero’s  Reward  (10) . . May  62 
F21-4  Psychological  Testing 

(9)  Jun  62 

F21-5  Snuffy’s  Song  (8)  . .Jun  62 

F21-6The  Hat  (10)  Jun  62 

C22-1  Et  Tu  Otto  (7)  Sep  62 

C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3The  Method  and 

Maw  (9)  Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

MODERN  MADCAPS 
(Technicolor) 

M21-5  Hi  Fi  Jinx  (6) Mar  62 

M21-6  Funderful  Suburbia 

(6)  Mar  62 

M21-7  Samson  Scrap  (10) . . Mar  62 

M22-1  Penny  Pals  (6)  Oct  62 

NOVELTOONS 

(Technicolor) 

P22-1  Anatole  (9)  Sep  62 

P22-2  Yule  Uff  (6)  Oct  62 


POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6) . . Sep  62 
E22-2  Child  Sockology  (6)  Sep  62 
E22-3  Ancient  Fistory  (7)  Sep  62 
E22-4  Big  Bad  Sinbad  (10  Sep  62 
E22-5  Popeye’s  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 


Battle)  Sep  62 

SPORTS  IN  ACTION 
(1-Reel  Color) 

D21-2  Bow  Jest  (10)  Apr  62 

D21-3  Fun  in  the  Sun  (9).. Jul  62 

D21-4  Mighty  Mites  (..) Jul  62 

D21-5  On  the  Wing  (..)...  .Aug  62 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 


7201  Sport  Fishing  Family 

Style  (8)  Jan  62 

7202  Mel  Allen's  Football 
Highlights  of  1961  (10) 

black  and  white  Feb  62 

7203  Primitive  Fighters  (8) ..  Mar  62 


7204  Holiday  in  Ireland  (9)Apr62 


7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 
7209  Story  Book  Wedding  of 

Princess  Sophia  and  Prince 
Juan  Carlos  (10)  Aug  62 


7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 
7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’s 
All  Ratios— Color 

5221  Klondike  Strike 

Out  (7)  Jan  62 

5222  Where  There’s  Smoke 

(7)  Feb  62 

5223  He-Man  Seaman  (6) . . Mar  62 


Prod. 

No. 

KO 

5224  Nobody’s  Ghoul  (7) . . . 

.Apr  62 

5225  Riverboat  Mission  (7). 

May  62 

5226  Rebel  Trouble  (7) . . . 

.Jun  62 

5227  Taming  the  Cat  (7) . . . 

.Jul  62 

5228  Runaway  Mouse  (7) . . . 

. Aug  62 

5229  Big  Chief  No  Treaty 

(10)  

.Sep  62 

5230  First  Flight  Up  (6) 

.Oct  62 

5233  Bargain  Daze  (7) 

. Dec  62 

5234  A Fight  to  the 

Finish  (7)  

.Dec  62 

TERRYTOON  CINEMASCOPES 

5201  Honorable  House 

Cat  (6)  

. Jan  62 

5202  Honorabir  Family 

Problem  (7)  

. Mar  62 

5203  Peanut  Battle  (7)  . . . 

.Apr  62 

5204  Loyal  Royalty  (6) . . . 

May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  

.Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  

.Sep  62 

5207  Fleet’s  Out  (6)  

.Oct  62 

5208  Home  Life  (7) 

.Nov  62 

UNIVERSAL 

COLOR  SPECIALS 

(One  Reel) 

4271  Treasure  of  the  Deep. 

.Nov  61 

4272  Caramba  © 

. Dec  61 

4273  Mabuhay  

Jan  62 

4274  Leapino  Dandies  

. Feb  62 

4275  Pink  Sand  Blue 

Waters  

Mar  62 

4276  Bahama  Holiday  

Apr  62 

4277  Fabled  Island  © 

May  62 

4278  Strictly  Sidney  © 

Jun  62 

WALTER  LANT7  CARTUNES 

(Technicolor.  .Can  be  projected  in 

the  Anamorphic  Process,  2.35-1) 

(All  run  between  6 and  7 

min.) 

4211  Doc’s  Last  Stand  . . . 

. Nov  61 

4212  Case  of  the  Red-Eyed 

Ruby  

. Dec  61 

4213  Rock-a-Bye  Gator 

(W.  Woodpecker)  

.Jan  62 

4214  Home  Sweet  Homewrecker 

(W.  Woodpecker)  

.Feb  62 

4215  Pest  of  Show 

.Feb  62 

4216  Mackerel  Moocher 

.Mar  62 

4217  Room  and  Bored 

.Mar  62 

4218  Fowled- Up  Birthday... 

.Apr  62 

4219  Rocket  Racket  

.Apr  62 

4220  Phoney  Express  

.May  62 

4221  Careless  Caretaker  . . . 

May  62 

4222  Mother’s  Little  Helper 

Jun  62 

4223  Tragic  Magic  

.Jul  62 

4224  Hyd’e  and  Sneak 

.Jul  62 

4225  Voo-Doo  Boo-Boo 

.Aug  62 

4226  Crowin’  Pains  

.Sep  62 

4227  Punchy  Pooch  

.Sep  62 

4228  Little  Woody  Riding 

Hood  

.Oct  62 

4229  Corny  Concerto 

.Oct  62 

WALTER  LANTZ  REISSUES 

(Color  Cartunes.  .Can  be  projected 

in  the  Anamorphic  process. 

2.35-1) 

4231  The  Tree  Medic  

.Nov  61 

4232  After  the  Ball  

• Dec  61 

4233  Chief  Charlie  Horse  . . . 

.Jan  62 

4234  Woodpecker  from  Mars 

Feb  62 

4235  Calling  All  Cuckoos  . . . 

.Mar  62 

4236  Niagara  Fools  

.Apr  62 

4237  Arts  and  Flowers 

May  62 

SPECIAL 

4203  Race  for  Space 

Apr  62 

WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 

(Technicolor  Reissues — 7 

min.) 

9306  Tom-Tom  Tomcat  

.Jan  62 

9307  Sock-a-Doodle-Do  

. Feb  62 

9308  Rabbit  Hood  

.Mar  62 

9309  Ain’t  She  Tweet  

.Apr  62 

9310  Bye  Bye  Bluebeard... 

.May  62 

9311  Homeless  Hare 

.Jun  62 

9312  Bird  in  a Guilty  Cage 

.Jul  62 

9313  Fool  Coverage 

. Aug  62 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

0722  Wet  Hare  

.Jan  62 

9723  Bill  of  Hare 

. Jun  62 

MERRIE  MELODIES 

LOONEY  TOONS 

(Technicolor — 7 min.) 

9705  Nelly’s  Folly  

. Dec  61 

9706  A Sheep  in  the  Deep.. 

. Feb  62 

9707  Fish  and  Slips  

.Mar  62 

9708  Quackodile  Tears  

. Mar  62 

9709  Crow’s  Feat  

.Apr  62 

9310  Mexican  Boarders 

. May  62 

9711  Zoom  at  the  Top 

9712  Slick  Chick  

..Jul  62 

9713  Louvre  Come  Back 

to  Me  

. Aug  62 

WORLD-WIDE  ADVENTURE 

SPECIALS 

(Color  Reissues) 

(Two-Reel) 

9002  Fabulous  Mexico  (18). 

Mar  62 

(One-Reel) 

9501  This  Sporting  World 

(10)  

.Nov  61 

9502  Emperor’s  Horses  (9) . 

.Dec  61 

9503  Wild  Water  Champions 

(9)  

. Feb  62 

9504  Racing  Thrills  

.Apr  62 

9505  King  of  the  Outdoors. . 

..Jul  62 

9506  Water  Wizards 

FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


Arturo's  Islan<i 

l.Od'l 

MGM  90  Minutes  Rel.  Jan.  ’63 

An  extraordinarily  poignant  and  sensitive  Italian- 
language  film  dealing  with  a young  boy’s  awaken- 
ing to  life  and  love,  this  Titanus-Metro  production 
won  first  prize  at  the  1962  San  Sebastian  Festival. 
Although  cast  names  are  unfamiliar,  the  pictiu’e 
should  do  good  business  at  the  art  spots,  if  properly 
exploited.  Produced  by  Carlo  Ponti,  the  film  is 
based  on  the  Elsa  Morante  novel  and  the  entire 
action  was  filmed  on  location  on  a bleak  island  in 
the  Bay  of  Naples.  It  is  there  that  motherless  16- 
year-old  Arturo,  who  idolizes  his  wandering  father, 
is  disillusioned  when  he  brings  home  a new  child - 
bride.  During  another  of  his  father’s  absences, 
Arturo  comes  to  love  the  girl  and  he  helps  her  in 
giving  birth  to  a son.  The  father  next  returns  with 
a worthless  yovmg  prisoner,  who  calls  the  older 
man  “pretty  boy.”  Arturo  then  realizes  his  father  is 
lost  to  him  forever  and  he  leaves  his  beloved  island. 
Because  of  the  homosexual  angle,  the  picture  is 
adult  fare.  Vanni  De  Maigret,  who  makes  his  acting 
debut  as  the  unhappy  boy.  Key  Meersman,  an 
American  actress  who  played  in  Luis  Bunuel’s  “The 
Young  One”  in  1961,  and  Reginald  Kerman  as  the 
strikingly  handsome  father,  are  all  excellent.  The 
black-and-white  photography  is  noteworthy.  Di- 
rected by  Damiano  Damiani  from  his  screenplay 
with  Ugo  Liberatore  and  Enrico  Ribulzi. 

Reginald  Kerman,  Key  Meersman,  Vanni  De 
Maigret,  Luigi  Giuliani. 


The  Letter  That 
Was  Never  Sent 
(The  Unsent  Letter) 
Artkino  98  Minutes 


Outdoor 

Drama 


Rel.  Dec.  ’62 


It’s  off  through  the  swirling  snows  and  vast  re- 
moteness of  the  Russian  countryside  anew  for  this 
latest  adventure  in  Soviet-styleci  hfe  of  ruggedness 
and  resolvement.  Two  directors,  Viktor  Rozov  and 
Mikhail  Kalatosov  (responsible  for  “The  Cranes 
Are  Flying”)  have  competently  enough  guided  their 
human  principals  amid  awesome  natmal  splendors, 
the  countryside  itself  showing  to  better  advantage 
than  the  mere  mortals,  although  the  overall  effect 
is  reasonably  satisfying  entertainment.  The  Valery 
Osipov  screenplay  has  to  do  with  a search,  by 
Soviets,  of  course,  for  diamonds,  the  trek  inevitably 
bringing  death  to  Evgeny  Urbansky,  a far-from- 
honorable  chap,  who  had  designs  on  the  heroine, 
Tatiana  Samoilova  (also  remembered  from 
“Cranes”) . At  the  fadeout.  Miss  Samoilova  prepares 
for  the  greatest  effort,  aicied-and-abetted  by  fellow 
true-blue  Soviets.  National  honor,  to  be  sure,  is  to 
be  saved.  Russian,  with  adequate  Enghsh  titles. 


Tatiana  Samoilova,  Vasili  Livanov,  Evgeny  Ur- 
bansky, Inokenta  Smaktovnovsky. 


Hunting  in  Siberia 


Ratio; 
1 85-1 


Documentary 

© 


Artkino  60  Minutes 


Rel.  Nov.  ’62 


In  Soviet  Color,  this  Gleb  Nifontov-directed  at- 
traction for  the  Moscow  Popular  Science  Studio 
faithfully  adheres  to  the  accepted-pattern-and- 
formula  of  dramatizing,  in  cinematic  terms,  the 
rigorous  training  of  a modem-day  individual,  in 
this  instance  the  hunter.  Ivan  Sankin,  the  hero, 
trods  dutifully  enough  into  the  wUds  of  the  Siberian 
wastes,  showing  the  viewer  the  intricacies  of  going 
after  game  that’s  elusive,  cunning  and  far  indeed 
from  the  category  of  diunb,  domesticated  beasts. 
Photography  is  noteworthy.  This  has  English  titles. 
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Opinions  on  Current  Productions 


'flATURC  RlVUm 


Symbol  I0  denotes  color;  (g)  CinemoScope;  ® VistoVision;  ® Techniromo;  (§)  Other  anomorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Lawrence  of  Arabia 


Ratio:  Adventure  Drama 

2.55-1  © Super  Panavision-70 


Columbia  (714)  221  Minutes  Rel. 

In  any  list  of  the  great  adventure  films  of  all  time,  this  '• 
Sam  Spiegel-David  Lean  production  must  stand  near  the 
top.  In  the  power,  sweep  and  realism  of  its  story  dealing 
with  the  legendary  war  hero,  the  picture  has  rarely  been 
equaled  and  the  brilliance  of  its  acting,  most  par- 
ticularly by  the  handsome  newcomer  Peter  O’Toole;  the 
excellence  of  Lean’s  direction  and  the  breathtakingly 
beautiful  outdoors  photogi-aphy  of  Sahara  Desert  loca- 
tions make  the  picture  a “must”  for  every  discerning 
moviegoer.  The  producers  wisely  duplicated  several  of 
the  outstanding  features  of  their  Academy  Award-win- 
ning “The  Bridge  on  the  River  Kwai,”  in  addition  to  the 
boxoffice  values  of  Alec  Guinness  and  Jack  Hawkins. 
Anthony  Quinn,  currently  at  the  peak  of  his  acting  career, 
and  the  Egyptian  star,  Omar  Sharif,  are  magnificent 
and,  for  the  women  and  teenagers,  the  striking  good  looks 
of  the  widely  publicized  O’Toole  wUl  cause  discussion 
and  a “want  to  see”  attitude.  Visually,  the  picture  is  un- 
surpassed with  F.  A.  Young’s  photography  in  Super 
Panavision  and  Technicolor  creating  striking  desert 
vistas  and  reproducing  the  fury  and  terror  of  the  battles 
between  the  Arabs  and  the  desert  tribesmen. 


A Child  Is  Waiting 

United  Artists  (6305)  102  Minutes  Rel.  Jan.  ’63 

Two  of  the  industry’s  top  stars,  Burt  Lancaster  and 
Jrand'  Judy  Garland,  give  tremendous  marquee  importance  to 
''  on  Stanley  Kramer’s  latest  daring  and  disturbing  produc- 
tion, which  follows  the  <±ramatic  pattern  set  by  his 
“Judgment  at  Nuremberg,”  “On  the  Beach,”  “The  De- 
fiant Ones”  and  other  thought-provoking  films.  As 
written  by  Academy  Award-winning  Abby  Mann  and 
sensitively  directed  by  John  Cassavetes,  the  film  is  daring 
in  that  it  deals  with  mentally  retarded  childi’en,  just  as  it 
is  may  be  too  disturbing  to  parents  of  such  unfortunate 
youngsters.  The  touching  and  thoroughly  engrossing 
story  centers  around  one  such  child,  played  in  a serious 
and  convincing  fashion  by  12-year-old  Bruce  Ritchey, 
whose  divorced  parents  have  placed  him  in  an  institution 
run  by  Lancaster.  A new  young  teacher,  played  by  Miss 
Garland,  takes  great  interest  in  the  unhappy  and  difficult 
youngster  and  is  instrumental  in  restoring  his  father’s 
love  for  the  boy.  Lancaster  gives  one  of  his  finest  acting 
portrayals  and  Miss  Garland  is  sympathetic  and  moving 
in  another  (for  her)  straight  dramatic  role.  Steven  Hill 
is  truly  outstanding  as  the  father,  Gena  Rowlands  is 
excellent,  too,  as  the  divorced  wife,  and  Laurence  Tierney 
makes  a comeback  as  her  new  husband. 


Peter  O’Toole,  Alec  Guinness,  Anthony  Quinn,  Jack 
Hawkins,  Jose  Ferrer,  Anthony  Quayle,  Claude  Rains. 


Burt  Lancaster,  Judy  Garland,  Steven  Hill,  Gena  Row- 
lands, Paul  Stewart,  Gloria  McGhee,  Laurence  Tierney. 


Son  of  Flubber 


Ratio:  Comedy 

1.85-1 


The  Great  Chase 


Ratio:  Compilation 

1.85-1 


Buena  Vista  (140)  100  Minutes  Rel.  Feb.  ’63 


Continental  79  Minutes 


Rel.  Jan.  ’63 


A hilarious  followup  to  Walt  Disney’s  “The  Absent- 
Minded  Professor,”  the  1961  blockbuster  which  became 
one  of  the  industry’s  top  grossers,  this  has  Fred  Mac- 
Murray,  Nancy  Olson  and  Keenan  Wynn  repeating  their 
delightfully  wacky  characterizations  and  Robert  Steven- 
son again  directing  the  laugh-provoking  doings.  These 
sure-fire  factors  make  its  boxoffice  success  assured. 

Like  other  Disney  films,  this  is  ideal  fare  for  the  entire 
family.  “Professor”  MacMurray’s  newest  inventions  are 
“dry  rain”  and  “flubbergas,”  both  of  which  wreak  con-  aqu. 
siderable  comic  havoc  before  the  latter  is  used  to  inflate , Pari 
a football  suit  and  send  the  player  floating  to  victory  for 
the  town  college.  An  especially  funny  windup  brings  in 
a half-dozen  of  the  screen’s  veteran  comedians,  including 
Ed  Wynn,  as  a whimsical  agriculturist,  Charlie  Ruggles, 
a wise  judge;  WiUiam  Demarest,  an  exasperated  milk- 
man; Stuart  Erwin,  a flustered  football  coach,  Alan  Car- 
ney, Ken  Murray  and  others.  Also  contributing  to  the 
laughs  are  other  “Professor”  regulars,  Leon  Ames,  Tommy 
Kirk  and  Elliott  Reid  with  Joanna  Moore  adding  just  a 
dash  of  spice  as  a flirtatious  lady  who  makes  a play  for 
MacMurray. 


Another  entertaining  compilation  of  film  clips  from 
outstanding  silent  movies,  similar  to  the  recently  popular 
“Harold  Lloyd’s  World  of  Comedy”  and  “Days  of  Thrills 
and  Laughter,”  this  Harvey  Cort  production  will  have  a 
great  nostalgic  draw  for  the  millions  of  moviegoers  who 
thrilled  to  the  chases  in  D.  W.  Griffith’s  “Way  Down 
East”  and  the  memorable  Pearl  White  and  Ruth  Roland 
serials.  Starting  with  “The  Great  'Train  Robbery”  of  1903 
and  winding  up  with  Buster  Keaton’s  “The  General”  of 
.1,  . 1927;  both  of  these  being  given  almost  in  their  entirety, 

the  picture’s  brief  running  time  makes  it  ideal  for  the 

supporting  spot  on  dual  programs.  While  the  oldsters 
will  enjoy  it  most,  the  growing  interest  by  today’s  young 
fi.m  enthusiasts  in  classics  of  the  past  might  draw  gen- 
eral patronage.  The  photography  is  remarkably  clear  for 
Griffith’s  1910  melodrama,  “A  Girl  and  Her  Tinist,”  his 
“Way  Down  East,”  the  1920  epic  which  had  Richard 
Barthelmess’  memorable  rescue  of  Lillian  Gish  from  the 
ice-filled  river;  Cecil  B.  DeMille’s  “The  Coming  of  Amos,” 
with  Jetta  Goudal  and  Rod  La  Rocque,  and  a sequence 
from  Douglas  Fairbanks’  “The  Mark  of  Zorro,”  but  less 
clear  from  the  serial  clips. 


Fred  MacMurray,  Nancy  Olson,  Keenan  Wynn,  Tommy 
Kirk,  Elliott  Reid,  Joanne  Moore,  Leon  Ames. 


Buster  Keaton,  Douglas  Fairbanks,  Lillian  Gish, 
William  S.  Hart,  Pearl  White,  Ruth  Roland. 


Mystery  Submarine 


Ratio:  War  Drama 

1.85-1 


No  Exit 


Ratio:  Drama 

1.85-1 


Universal  (6305)  90  Minutes  Rel.  Feb.  ’63 

Another  realistic  and  action-packed  war  film,  of  the 
type  which  the  British  filmmakers  turn  out  so  expertly, 
this  Bertram  Ostrer  production  is  best  suited  to  the  sup- 
porting spot  in  the  dualers.  James  Robertson  Justice  is 
known  to  most  patrons  for  his  many  roles  in  British  im- 
ports and  Edward  Judd  attracted  attention  in  “The  Day 
the  Earth  Caught  Fire,”  also  distributed  in  the  U.S.  by 
Universal  early  in  1962,  but  the  balance  of  the  all-male 
cast  is  unfamiliar  and,  with  all  the  action  taking  place 
on  the  ocean,  there’s  no  romantic  angle.  I^own  as 
“Decoy”  for  its  English  release,  the  screenplay  by  Ostrer, 
Hugh  Woodhouse  and  J.  Manchip  White,  deals  with  the 
British  Navy’s  use  of  a captured  German  submarine  to 
hunt  down  and  destroy  the  Nazi  “wolf  pack”  during 
World  War  H.  As  directed  by  C.  M.  Pennington  Richards, 
the  film  opens  with  a sea  battle,  even  before  the  credits, 
and  then  goes  directly  into  the  British  strategy  to  have 
a British  officer  and  crew  pose  as  the  crew  of  the  cap- 
tured enemy  submarine.  The  pictoe  has  a few  slow  spots 
but  builds  up  suspense  for  the  climactic  thrills.  The  few 
lighter  touches  are  supplied  by  Arthur  O’Sullivan,  as  an 
outspoken  Irish  engineer. 


Zenith  Int’l  85  Minutes  Rel.  Dec.  ’62 

The  screen  version  of  Jean-Paul  Sartre’s  famed  play 
about  three  characters  in  a modem  hell  of  their  own 
making  is  provocative  if  excessively  talky  di'ama  which 
makes  good  art  house  fare  generally.  Although  Viveca 
Linfors  and  Rita  Gam  have  fair  marquee  value  the  theme 
is  too  bitter  and  controversial  to  interest  regular  patrons. 
Then,  too,  the  evil  revelations  of  the  Lesbian  and  the 
sluttish  other  woman  make  it  suited  to  adult  audiences 
only.  Filmed  in  English  in  Ai-gentina  by  Fernando  Ayala 
and  Hector  Olivera  while  the  four  players  were  there  on 
a theatrical  tour,  the  screenplay  by  George  Tabori  en- 
larges on  the  close  confines  of  the  original  play’s  hotel 
room  set  by  using  flashbacks  as  the  three  who  are  con- 
demned to  eternal  punishment  expose  their  hidden 
shames.  Except  for  these  brief  scenes,  there  is  little  action 
but  many  mature  patrons  will  be  fascinated  by  the  evil 
disclosures  of  these  hateful  hiunans  in  their  constant 
wrangling.  As  directed  by  Tad  Danielewski,  the  players 
give  notable  portrayals,  especially  Miss  Lindfors,  as  the 
Lesbian  who  drove  another  woman  to  kill  herself,  and 
Miss  Gam,  as  the  nymphomaniac  who  destroyed  her  hus- 
Is  or  band  and  her  unwanted  child.  Both  won  awards  at  the 
recent  Berlin  Film  Festival. 


Edward  Judd,  James  Robertson  Justice,  Robert 
Flemyng,  Laurence  Payne,  Albert  Lieven. 


Viveca  Lindfors,  Rita  Gam,  Morgan  Sterne,  Ben  Piazza, 
Orlando  Sacha,  Susana  Mayo,  Mirtha  Miller, 


The  reviews  on  these  pages  may  be  filed  far  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
laase-leaf  binder;  (2)  individually,  by  company.  In  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  SI. 00,  postage  raid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspapers  and  Programs 


THE  STORY:  “A  Child  Is  Waiting”  (UA) 

Burt  Lancaster  is  the  superintendent-doctor  of  a state 
institution  for  mentally  retarded  children  where  his 
seemingly  harsh  training  methods  help  most  of  the 
youngsters,  except  for  Bruce  Ritchey,  whose  divorced  let  No 
father,  Steven  Hill,  fails  to  visit  the  boy.  The  school’s  new  ■ 
music  teacher,  Judy  Garland,  is  drawn  to  Bruce  and, 
against  Lancaster’s  orders,  she  sends  for  the  boy’s  mother, 

Gena  Rowlands,  divorced  from  Hill  and  married  again. 
Lancaster  refuses  to  let  the  mother  see  Bnace,  but  the 
youngster  learns  of  the  visit  and  runs  away  from  school. 

Judy  offers  to  resign,  but  Lancaster  refuses  and  tells  her 
to  continue  with  the  Thanksgiving  show  in  which  Bruce 
will  take  part.  Hill  decides  to  take  his  son  to  a private 
school  until  he  hears  Bruce  recite  haltingly  under  Judy’s 
guidance.  The  applause  makes  Hill  realize  his  boy  is  in 
good  hands. 

EXPLOITIPS: 

Concentrate  on  the  two  stars  with  particular  stress  on 
Judy  Garland  for  her  dramatic  follow-up  role  to  “Judg- 
ment at  Nuremberg.”  Arrange  for  music  shop  displays  of 
the  recent  best-selling  Garland  record  albums,  although 
she  has  no  songs  in  this  film.  The  title  can  be  used  in 
stores  specializing  in  children’s  garments,  toys,  etc. 
CATCHLLNES: 

Burt  Lancaster  and  Judy  Garland  Ignite  a Motion  Pic- 
ture That  Looks  Deep  Into  the  Feelings  of  Man  and 
Woman  ...  A Story  Which  Your  Heart  Will  Tell  Again 
and  Again. 

THE  STORY:  “Lawrence  of  Arabia”  (Col) 

Opening  with  T.  E.  Lawrence’s  tragic  death  in  a motor- 
cycle crash  in  England  in  1935,  the  story  flashes  back  to 
.Aui,  1916  in  Cairo,  when  the  young  Lawrence  was  attached,  to 
the  British  general  staff  and  requested  to  be  transferred 
•r'"  to  Arabia.  After  being  given  his  wish,  Lawrence  con- 
tacted rival  and  bitterly  feuding  Arab  chieftains  and, 
under  his  leadership,  inspired  them  to  rebel  against  the 
Turks  who  had  dominated  them  for  400  years.  After 
two  long  years  in  the  desert,  Lawrence  returns  home  but 
his  exploits  on  behalf  of  the  Arabs  led  to  the  birth  of  the 
Arabian  kingdom. 

EXPLOITIPS: 

In  addition  to  the  handsome  Peter  O’Toole,  the  British 
actor  who  has  been  the  subject  of  spreads  in  magazines 
and  newspapers,  to  attract  the  women  and  teenagers, 
stress  the  fact  that  this  is  a successor  to  the  Academy 
Award-winning  “The  Bridge  on  the  River  Kwai,”  which 
also  starred  Alec  Guinness  and  Jack  Hawkins.  Anthony 
Quinn  is  currently  a big  name  on  the  screen  and  the 
Broadway  stage. 

CATCHLINES: 

His  Name  Will  Live  Forever  in  the  Legends  of  Arabia 
. . . The  Story  of  the  Englishman  Who  Rode  the  Desert 
Sands  in  Arabia’s  Most  Turbulent  Years  . . . Made  by  the 
Producers  of  the  Academy  Award-Winning  “The  Bridge 
on  the  River  Kwai.” 

THE  STORY:  “The  Great  Chase”  (Cont’l) 

The  sequences  start  with  Edwin  S.  Porter’s  “The  Great 
’Ti-ain  Robbery,”  then  his  “Desperate  Encounter”  of  1905. 

D.  W.  Griffith’s  “A  Girl  and  Her  Trust,”  with  Dorothy 
Bernard  as  the  telegrapher  heroine,  is  followed  by  the 
rescue  in  his  “Way  Down  East”  of  1920,  starring  Lillian 
Gish  and  Richard  Barthelmess.  Cecil  B.  DeMille’s  “The 
Coming  of  Amos,”  of  1925,  starring  Rod  La  Rocque,  Jetta 
Goudal  and  Noah  Beery,  and  Douglas  Fairbanks’  “The 
Mark  of  Zorro”  are  followed  by  Pearl  White  and  Ruth 
Roland  serial  thrills.  “Jungle  Treasure,”  a documentary 
filmed  in  Brazil,  William  S.  Hart  in  the  chase  from  his 
last  picture  in  1926,  “Tumbleweeds,”  and  Keaton’s  Civil 
War  feature,  “The  General,”  with  Marion  Mack,  close  -r;,, 
the  footage.  yajj" 

EXPLOITIPS: 

Use  loby  displays  of  stills  of  Buster  Keaton,  Lillian 
Gish,  William  S.  Hart,  Douglas  Fairbanks  and  Pearl 
White,  to  attract  the  mature  moviegoers.  Circularize  local 
film  societies  devoted  to  showing  silent  film  classics  to 
interest  the  young  film  buffs  who  are  interested  in  the 
early  movie  days. 

CATCHLINES: 

All  the  Thrills,  Chills  and  Laughs  of  the  Silent  Days, 
Moviedom’s  Greatest  Era  . . . The  Screen’s  Greatest 
Comic,  Its  Finest  Daredevil  Adventurer,  Its  Outstanding 
Western  Star — All  in  One  Exciting  Feature  Film  ...  A 
Cavalcade  of  Thrills,  Comedy  and  Spectacle. 

THE  STORY:  “Son  of  Flubber”  (BY) 

Fred  MacMurray,  the  college  professor  who  accidentally 
invented  “flubber,”  which  won  the  game  for  the  flying 
basketball  team,  tries  to  interest  Washington  in  his  dis- 
covery, but  they  give  him  the  runaround  and  he  is  unable 
to  endow  the  college  as  he  had  planned.  He  also  is  unable 
to  let  a private  industi*y  market  such  earth-shattering 
products  as  flubber  heels,  etc.,  and  make  his  wife,  Nancy 
Olson,  happy.  Nancy  even  walks  out  on  Fred  when  an  old 
flame,  Joanna  Moore,  re-enters  his  life.  Just  when  things 
look  blackest  for  Fred  and  the  college  football  team,  his 
teenage  assistant.  Tommy  Kirk,  inflates  a football  play- 
er’s suit  with  “flubbergas”  and  sends  him  flying  over  the 
jun,  goal  post  to  victory.  Then  Fred’s  other  discovery,  “dry 
..jifi  rain,”  produces  a crop  of  mammoth  vegetables.  He  and 
’■  Nancy  are  reunited. 

EXPLOITIPS: 

Remind  patrons  of  “The  Absent-Minded  Professor”  by 
stressing  the  returning  members  of  that  cast,  Fred  Mac- 
Murray, Nancy  Olson,  Keenan  Wyrm,  Tommy  Kirk,  etc. 
Interest  football  fans  by  playing  up  Johnny  Olzsewski  and 
other  “pro”  players  in  the  cast.  The  Walt  Disney  handle 
is  always  a big  selling  point  for  family  audiences. 
CATCHLINES: 

The  Inventor  of  “Flubber”  Goes  on  Another  Wild  and 
Wacky  Discovery  Spree  . . . Walt  Disney’s  “Absent-Minded 
Professor”  has  a New  Crop  of  Astounding  Inventions  . . . 
Another  Disney  Delight  Hits  High  Spots  of  Hilarity. 

THE  STORY:  “No  Exit”  (Zenith) 

To  a brightly  lighted  hotel  room,  Ben  Piazza,  a non- 
commital  bellboy,  brings  Morgan  Sterne,  a journalist  who 
has  been  deceiving  himself  about  his  heroism  when  he  was 
actually  shot  for  cowardice.  Later,  Pizza  ushers  in  Rita 
Gam,  a vain  woman  who  is  revealed  as  a nymphomaniac 
who  married  for  money  and  then  destroyed  her  husband 
and  killed  her  unwanted  child,  and  then  Viveca  Lindfors, 
an  acknowledged  Lesbian  who  has  taken  her  own  life 
after  driving  another  woman  to  suicide.  When  the  three 
realize  they  are  doomed  to  remain  locked  up  together  for 
eternity,  they  quarrel;  both  Sterne  and  Miss  Lindfors  vie 
for  Rita’s  attention  and,  finally,  they  realize  there  is  no 
way  out.  They  shake  with  hysterical  laughter  and  then 
there  is  silence. 

EXPLOITIPS: 

For  sophisticated  patrons  and  art  house  devotees,  stress 
the  Jean-Paul  Sartre  play,  which  had  a Broadway  rrm 
some  years  back.  Both  Viveca  Lindfors  and  Rita  Gam  had 
starring  roles  in  “King  of  Kings”  and  the  former  was  in 
“Run  for  Cover”  and  “Moonfleet”  while  Miss  Gam  has 
played  in  “The  Thief”  and  “Night  People.”  Bookshops 
will  use  window  displays  of  Sartre’s  “No  Exit.” 

CATCHLINES: 

Jean-Paul  Sartre’s  Remarkable  Play  About  'Three  Peo- 
pie  Doomed  to  Remain  in  Hell — Together  . . . Hell  Is  ^ 

Really  Recognizing  One’s  Self  Through  the  Merciless 
Expo.sure  by  Others  ...  A Story  of  Seething  Emotions 
Dealing  With  Sex,  Infanticide  and  Betrayal. 

THE  STORY:  “Mystery  Submarine  (Univ.) 

When  the  British  Navy  captures  a German  U-Boat, 
with  its  code-book  and  orders  intact,  James  Robertson 
Justice,  British  admiral,  conceives  the  daring  idea  of 
staffing  the  sub  with  a Navy  crew  and  sending  it  out  as 
a member  of  the  Nazi  “wolf  pack,”  which  is  menacing 
British  shipping.  Edward  Judd  is  assigned  to  command 
the  submarine  and  the  mission  is  carried  out,  despite 
engine  trouble  which  delays  the  sub.  Judd’s  submarine 
is  pursued  by  a Nazi  boat  but  finally  escapes,  only  to  be 
captured  by  a British  frigate  unaware  of  the  nationality 
of  its  crew.  Judd  and  his  men  abandon  the  submarine 
and  are  picked  up  by  the  British  boat,  whose  crewmen 
are  amazed  to  learn  the  captured  men  are  fellow- 
Britishers. 

EXPLOITIPS: 

For  the  action-minded  patrons  and  the  youngsters, 
stress  the  British  submarine  vs.  German  U-Boat  angle. 
Edward  Judd  scored  in  “The  Day  the  Earth  Caught  Fire,” 
a Universal  hit  of  early  1962,  and  James  Robertson  Justice 
has  played  in  a score  of  British  imports  including  “Doctor 
in  the  House,”  the  several  “Doctor”  sequels,  and  in  the 
recent  “A  Coming-Out  Party.” 

CATCHLINES: 

One  of  the  Most  Daring  Exploits  of  World  War  II  . . . 
A Gei-man  U-Boat,  Manned  by  the  British,  Acts  as  a 
Decoy  to  Destroy  the  Nazi  Fleet  ...  A Desperate  Mission 
of  Destruction. 
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RATES:  20c  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


HELP  WANTED 

WANTED:  District  manager  to  super- 
vise drive-in;  good  in  promotion  and  cos- 
cession  operation.  Send  complete  resume 
ATith  all  references  and  recent  snapshot. 
For  details  contact  Ronald  Krueger,  Fred 
Wehrenberg  Circuit  of  Theatres,  2735 
Cherokee  St.,  St.  Louis  18,  Mo. 


SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romor-Vide  Co., 
Chetek,  Wisconsin. 


Assistant  Manager  for  top  first  run  new 
indoor  connected  with  fast  expanding 
company.  Good  opportunities.  Contact, 
Manager,  Menlo  Cinema,  Menlo  Park, 
N.  J. 


POSITIONS  WANTED 

MANAGER,  Conventional  or  Drive-In, 
family  man,  honest  and  sober.  Seeking 
immediate  employment.  About  18  years  in 
show  biz.  Boxoffice  9610. 


AVAILABLE:  experienced  manager.  25 
years  leading  circuits.  Best  references. 
-Age  43.  Boxoffice  9609. 


SUPERVISOR  or  manager  available,  con- 
ventional and  drive-in.  16  years  experi- 
ence, excellent  references,  family  man. 
Boxoffice  9608. 


Experienced  projectionist  and  mainte- 
nance man  wants  year  round  job.  Non-un- 
ion, age  42.  Write:  H.  P.  Keefer,  2236  Ur- 
sulines  Avenue,  New  Orleans  19,  La, 


Manager:  Experienced,  desires  good 

connection.  R.F.D.  7 — Box  187,  Fayetteville, 
N.C. 


Wanted:  Job  as  projectionist  and  main- 
tenance man.  Must  state  all  duties  in  first 
letter.  Go  anywhere.  Fully  qualified.  Box- 
office  9617. 


THE  ODDS 

ARE 

*17,537  to  1 

You  II  get 
the  job  done 
through 
BOXOFFICE 

CLEARING 

HOUSE 

When  you  want  to 
HIRE  HELP  ...  GET  A JOB 
DONE  . . . SELL  . . . BUY  . . . 

EXCHANGE. 

*Net  paid  circulation  of 
BOXOFFICE  is  17,537 
BOXOFFICE  ::  January  21,  1963 


I GENERAL  EQUIPMENT— NEW 

WINTERIZED  Masonite  replacement  mar- 
quee letters,  black  or  red.  Interchangeable 
all  makes,  4"-50c;  6”-65c;  6''-75c;  10''- 
90c;  12"-$1.05;  16"-$1.75;  17"-$2.00;  24"- 
$3.0O,  Non  sliding  spring  10c  additional 
(107o  discount  100  letters  or  over  $60.00 
list).  S.O.S.,  602  W.  52nd,  N.Y.  19. 

CINEMASCOPE  images  fuzzy?  $195.00 
buys  pair  brand  new  Variable  Superscope 
Anamorphics,  1/4  original  cost.  Bargains 
in  backup  lenses.  Limited  quantity.  S.O.S., 
602  W.  52nd,  New  York  19. 


GENERAL  EQUIPMENT— USED 

BUY  OF  THE  'YEAR!  Government  surplus 
E7  mechanisms,  beautiful  condition,  guar- 
anteed, $349.50  pair;  Changeovers,  $22.50 
pair.  Limited  quantities.  Star  Cinema  Sup- 
ply, 621  'West  55th  Street,  New  York  19, 

N.Y. 

GOVERNMENT  surplus  theatre  outfits 
cheap.  Amplifiers,  soundheads,  projectors, 
arclamps,  generators.  S.O.S.,  602  W.  52nd, 

N.Y.  19. 

Two  vertical  generators,  complete  units, 
6 horsepower-230  volts-3  phases;  two 
Brenkert  lamphouses.  Capitol  Theatre,  613 
Blaine  Avenue,  Racine,  Wisconsin.  632- 

6882. 

400  theatre  seats  in  fair  condition;  RCA 
sound  system,  PG  230.  Make  offer.  Idol 
'Theatre,  Lodi,  Ohio. 


DRIVE-IN  EQUIPMENT  WANTED 

150  used  speakers,  complete,  4"  cones. 
State  make,  condition  and  price.  Boxoffice 

9604. 

Booth  and  concession  stand  equipment 
wanted.  Will  pick  up  any  place  within 
400  miles  radius.  4th  Street  Theatre,  Mo- 
berly,  Missouri.  AM  3-5700. 


EQUIPMENT  WANTED 

WANTED:  Six  tube  70  ampere  rectifiers 
and  other  booth  equipment.  Harry  Melcher 
Enterprises,  3238  'West  Fond  Du  Lac  Ave., 
Milwaukee  10,  Wis.  HI  2-5020. 


WANTED:  Used  theatre  booth  equip- 
ment. We  dismantle.  Leon  Jarodsky,  Paris, 
111. 


DRIVE-IN  THEATRE  EQUIPMENT 

Drive-In  Theatre  Tickets!  100,000  1x2  " 
special  printed  roll  tickets,  $40.75.  Send 
for  samples  of  our  special  printed  stub 
rod  tickets  for  drive-ins.  Safe,  distinctive, 
private,  easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  18th  St.  (Filmrow), 
Kansas  City  8,  Mo. 


SOUND-PHOIECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
Drojection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covert  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understand  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics, Edited  by  the  vmter  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
want  Monthly  Bulletins  Only,  1-year  $6.50; 
Cosh  or  Check,  no  CODs.  Send  Todayl 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


POPCORN  MACHINES 


BRA^  NEW  counter  model  all  electric. 
Capacity  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Hoisted,  Chicago  6,  III. 


INTERMISSION  TAPES 

WEEKLY  TAPE  SERVICE:  Intermission 
tapes  that  sparkle  . . . guaranteed  to 
sell  . . . customized  . . . free  sample. 
Commercial  Sound  Service,  P.  O.  Box  199, 
Cheyenne,  Wyoming. 


CU(1iil06M 


THEATRES  FOR  SALE 

West  Coast  theatres  for  sale.  Write  for 
list.  'Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  California. 


WES-MER  Drive-In,  Mercedes,  Texas— 
405  cars.  Only  first  run  drive-in  lower 
Rio  Grande  Valley.  Year  'round  operation. 
$35,000.00  cash.  Less  than  half  original 
cost.  Includes  11  acres  land  on  U.S.  High- 
way 83.  Owner:  Lew  Bray  sr.  413  Wood- 
land Drive,  Harlingen,  Texas. 


FIRST  TIME  OFFERED  anywhere,  six- 
year-old,  450-car  drive-in.  All  permanent 
structures.  'Well  equipped,  modern  con- 
cession stand.  Enjoyed  best  business  yet 
last  year.  Accepting  opportunity  in  Colo- 
rado. Gene  Marietta,  330  Wabash,  Clin- 
ton, Indiana.  Phone  TE  2-3638. 


FOR  SALE:  230-car  all-weather  drive-in, 
county  seat  town  of  2,000  population.  Only 
theatre  serving  three  towns.  Good  area. 
Benton  Drive-In,  Fort  Benton,  Montana. 


HEALTH  SAYS  SLOW  DOWN.  Sell  at  sac- 
rifice. Two  indoor,  one  drive-in.  Operating 
and  showing  profit.  Steady  payroll  towns. 
Hunting,  fishing  galore.  Perfect  family  op- 
eration. Frank  Burdick,  Uptown,  Wyo. 


Theatre  and  Four  rental  stores  for  sale, 
near  permanent  Air  Force  Field.  Plenty 
of  parking.  All  stores  rented,  long  term. 
Information;  Neal  Robinson  sr.,  P.  O.  Box 
36,  Crestview,  Fla. 


SACRIFICE,  220-seat  theatre,  Lorena, 
Texas,  10  miles  south  Waco,  adjoining 
building  rented  barber  shop.  Property  and 
everything  ready  to  go.  $4,250 — terms. 
Walter  J.  PeOrce,  3224  Trice,  Waco,  Texas. 


400-Car  Drive-In  Theatre,  SE  Ohio,  14 
acres,  all  steel  tower,  glazed  tile  con- 
cession and  projection  building.  Ideal 
family  operation.  Boxoffice  9618. 


THEATRES  FOR  LEASE 

FOR  LEASE:  Ace  Theatre,  Wilmington, 
Delaware.  Air-conditioned,  fully  equipped, 
concession  grosses  are  greater  than  rental. 
Contact  Mr.  Tony  Batta,  Palace  Theatre, 
Topton,  Pennsylvania. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000.  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


THEATRE  SEATING 


SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481,  Texas  4-2738. 


Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge,  2100  E.  Newton  Avenue,  Milwau- 
kee, 'Wisconsin. 

388  push  back  seats  for  sale — reason- 
able. Harry  Melcher  Enterprises,  3238  W. 
Fond  Du  Lac  Avenue,  Milwaukee  10,  Wis- 

consin,  HI  2-5020. 

We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Chicago  Used  Choir  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 
WEbster  9-4519. 


SWAP  MEET,  INCORPORATED 

WILL  INCREASE  your  profiti  Make  use 
of  your  property  during  the  off  season  or 
during  the  day.  Swap  Meet,  Inc.  will  set 
up  a swap  meet  at  your  drive-in  or  any 
suitable  property.  Over  one  million  cars  to 
date  at  our  Ora^e  County  location  in 
the  past  yeorl  For  further  information 
contact:  Swop  Meet,  Inc.,  11181  Palma 
Vista  St.,  Garden  Grove,  California.  Prin- 
cipals only. 


FILMS  WANTED 

WANTED:  Silent  or  sound  films,  will  buy 
or  trade.  Ronald  Skagfjord,  73  'Tucker  Ave., 
Son  Francisco  24,  Calif. 


BUSINESS  STIMULATORS 

Bingo,  more  action!  $4.50  M cords.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 

N.  Y. 

Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 

geles  5,  Calif. 

Bingo  Colds.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  'West  44th  St.,  New  York 

36,  N.  Y. 

Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 

Illinois 

BALLOONS:  Kiddie  Shows,  Anniversar- 
ies, Special  Events.  Southern  Balloon,  Box 
246,  Atlanta  1,  Georgia. 


BUSINESS  OPPORTUNITIES 

DIRECTOR-MANAGER  WANTED:  $5,000 
down  buys  Dramatic  School — Summer 
Theatre.  Adirondacks.  Opportunity.  Ad- 
irondack— Florida  Players,  Box  787,  Clear- 
water, Florida. 


FILMS  FOR  SALE 

Religious  Motion  Pictures  for  regular  or 
special  showings.  Free  details.  Boxoffice 
9616. 


Handy  Subscription 
Order  Form 

BOXOFnCE: 

825  Von  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 


□ $3.00  FOR  1 YEAR 


□ $5JM)  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


n Send  Invoice 
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PICTURES 

LAUNCHES  ’63  WITH  ANOTHER  GIANT  EDGAR  ALLAN  POE  MACABRE  MASTERPIECE  OF  TERROR! 

Now  set  to  open : 

JANUARY  23  - 100  Theaters  Greater  New  York  Area  • JANUARY  30  - 50  Theaters  in  Southern  California 
FEBRUARY  6 - 35  Theaters  San  Francisco  and  Bay  Peninsula  • FEBRUARY  28  --  35  Theaters  Dallas  territory 


Take  thy  beak  from 
out  my  heart 
And  take  thy  form 
from  off  my  door 


Quoth  THE  RAVEN 
‘NEVERMORE 


co-starring 

HAZEL  COURT 
OLIVE  STURGESS 
JACK  NICHOLSON 

irected  by  ROGER CORMAN 
y RICHARD  MATHESON 
JAMES  H.  NICHOLSON 
-SAMUELZ.  ARKOFF 
X'"  LES  BAXTER 


SUOOS 

902  xog  *0  • T 


Variety  Week  dates,  February  10-16,  were  announced  this  week  by  Rotus  Harvey,  Variety 
Clubs  Internationa!  chief  barker.  More  than  10,000  show  business  personalities,  members  of 
tents  in  five  countries,  will  porticipate  in  special  events  designed  to  call  attention  to  Variety's 
choritable  activities  on  beholf  of  underprivileged  children  . . . Story  on  page  5. 


Major  Distributors 
List  15  Releases 
i For  February 

— Page  4 


A matter  of  FAIR  PL  A Y! 


rankers  UFE  bldg.,  DALLAS  1,  TEXAS 

„05  national  BANKERS  L 

Riverside  1-3136 

T o 

December  12. 


j.  Bobbins,  ^p°^ooraU°n 
»•  »“rs=r'een  Servise  Corpor 
National 

feoo  Broadly 

YorX  iy> 

Bear  «r.  Bobbins:  000^  ^ ^962^ 

Beoeived  V- 

i>egar<iT.nB  p,nd  you 

servicD*  _ a^v.ct.andal'l®  wit 


Dear  Mr-  Bobbins: 

received  y°dy//4o 

pe gar ding  and  you  can 
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In  an  industry  in  which 
"negotiation"  is  the 
"rule,"  rather  than 
the  exception . . . 
the  heartwarming 
response  to  our 
announcement  of 
a rate  increase 
demonstrates  the 
fairness  and 
understandi  ng  of 
representative 
exhibitors. 

An  outstanding 
example  is  this 
letter  from  EARL 
PODOLNICK, 
enterprising 
President  of 
TRANS-TEXAS 
THEATRES, 
INC. 


J 

Thanks,  Earl  . . . ‘ 

for  your  fine  demonstration  of  business  integrity. 


President 
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AS  indicated  in  our  comment  on  this  page 
under  the  heading,  “Operation  Upbeat,” 
there  is  a good  deal  of  optimistic,  forward-look- 
ing thinking  both  in  and  outside  this  business 
regarding  tbe  present  and  future  status  of  motion 
pictures.  The  big  trouble  seems  to  be  in  co- 
ordinating and  getting  it  going  on  a continuing 
basis,  thus  reviving  enthusiasm  for  moviegoing 
on  the  part  of  the  public  and,  at  the  same  time, 
engendering  the  greater  constructive  effort  it 
would  also  inspire  within  the  business  itself. 

Among  letters  commenting  upon  and  con- 
curring with  our  previously  expressed  views  on 
this  subject  is  one  from  a Southern  theatre  man- 
ager, who  for  some  reason  has  asked  not  to  be 
identified.  His  letter  contains  a good  many 
worthwhile  and  practical  suggestions,  which 
could  be  carried  out  at  nominal  cost.  Here’s  the 
letter: 

Your  editorial,  “Operation  Upbeat,”  was  fine. 
That’s  what  we  need  more  of  in  the  business- 
an  optimistic  approach;  optimistic  selling. 

I am  using  some  of  that  Whitesell  column  in 
some  of  my  radio  copy,  as  now  and  then  I drop 
in  a few  institutionals  when  doing  a campaign. 

/ think  in  most  parts  of  the  country  there  is 
a general  note  of  optimistic  thinking.  But  I think 
the  entire  industry — producers,  distributors  and 
exhibitors — could  do  a better  job  of  getting  to- 
gether for  the  good  institutional  selling  of  movies 
to  the  people.  Publishing  columns  like  the 
Whitesell  one,  for  instance.  Pepsi-Cola  seems 
to  be  doing  their  part  in  having  part  of  some  of 
their  spots  on  movies.  It  can  be  done.  All  people 
that  deal  with  us  could  be  brought  into  the  pic- 
ture. Candy  companies  could  underline  their  ads 
with  a plug  to  “Go  Out  to  a Movie  Tonight,” 
etc.,  etc. 

We  are  in  dire  need  of  a clearing  house — some 
organization  that  could  represent  everyone  in 
writing  good  institutional  copy,  getting  up  in- 
stitutional materials.  We  do  not  have  such  an 
outlet.  Each  chain  or  group  of  theatres  has  to 
do  this.  We  need  some  good  24-sheet  institu- 
tionals on  movies,  made  available  to  all  ex- 
hibitors. I am  sure  that  opposition  theatre 
owners  would  get  together  in  their  various  towns 
in  going  in  on  selling  of  this  kind.  They  could 
do  the  same  thing  with  radio  and  institutional 
newspaper  ads.  Railroads  do  it.  The  fruit- 
growers do  it,  and  so  can  the  movie  industry! 

I guess  I could  rave  on  and  on,  but  when  my 
newspaper  calls  for  me  to  furnish  them  ivith  a 
good  institutional  story  on  forthcoming  product, 
where  do  I get  the  material? 

Maybe  the  reorganization  of  COMPO  could 
include  a good  public  relations  man,  who  ivould 
devote  his  entire  energy  in  getting  out  materials 
everyone  could  use.  National  Screen  Service 
could  be  brought  into  the  picture  here  with  in- 
stitutional accessories,  etc.  Newspapers  need 
more  good  wire  service  news  and  feature  stories. 

There  was  a time — when  this  industry  was 
building — that  institutional  selling  was  widely 


used,  at  least  at  the  beginning  of  each  new  season. 
Producer-distributors  acclaimed  their  wares  in 
forceful  manner,  giving  accent  to  the  bigger  pic- 
tures on  their  production  calendar,  yet  not  over- 
looking the  smaller  ones,  many  of  which  turned 
out  to  be  surprise  hits.  Exhibitors  inaugurated 
each  new  season  with  local-level  campaigns  that 
touted  their  offerings  in  like  manner;  cind  a 
great  many  of  them  kept  up  this  tempo  through- 
out the  year.  There  still  are  many  who  continue 
to  plug  a “Greater  Movie  Season”  of  their  own. 
But  this  now  is  a sporadic,  not  an  all-out  industry 
effort. 

We  know,  the  consent  decree  and  its  elimina- 
tion of  whole-season  product  selling  and  booking 
had  an  adverse  affect.  Too,  the  independent 
production  trend  has  caused  a breaking  down  of 
the  institutional  selling  approach.  But  there  ap- 
pears to  be  a reawakening  to  the  need  of  crossing 
these  barriers  and  joining  forces,  locally  and 
nationally,  to  rebuild  theatre  attendance.  This 
is  not  to  minimize  the  importance  of  the  in- 
dividual attraction.  But  the  recent  failure  of  a 
number  of  multi-million  dollar  pictures  featuring 
top  star  names  gives  cause  for  feeling  that 
something  more  than  “just  selling  the  picture” 
has  to  be  undertaken — and  on  the  widest  possible 
scale. 

Actually,  the  independent  production  trend 
isn’t  new.  It  dates  back  to  the  very  beginnings 
of  this  business.  Oldtimers  will  recall  when 
Pathe,  Universal,  Paramount  and  others  did  not 
have  their  own  studios,  but  distributed  pictures 
made  by  others.  But  those  companies  and  the 
independent  producers  whose  product  they 
handled  did  not  overlook  a single  facet  of  selling 
in  marketing  their  product.  They  believed  in 
selling  the  institution,  as  well  as  the  picture. 
And,  even  though  theatres  had  far  less  to  sell 
as  institutions  in  those  days,  they  did  not  lose 
sight  of  such  opportunities,  as  physical  improve- 
ments and  other  audience  appeals,  came  along. 
They  institutionalized  their  trademarks  and  ac- 
companying slogans,  which  became  established 
as  symbols  of  quality — both  within  and  outside 
the  trade.  They  did  not  hide  their  light  under 
a bushel.  And,  with  these  claims  of  “quality, 
quality,  quality”  resounding  from  all,  an  impres.-^ 
was  made  that  played  no  small  part  in  the 
growth  of  these  and  other  companies — which  are 
still  in  business  today — and  of  the  industry  as 
a whole,  which  has  much  more  to  sell  now  than 
ever  before. 

The  Southern  exhibitor,  whose  letter  is  quoted 
above,  has  put  his  finger  on  some  of  the  material 
needs  for  thorough-going  selling  of  the  insti- 
tution of  the  motion  pieture.  If  these  and  others 
are  provided  and  exhibitors  and  distributors 
work  together  in  putting  them  to  the  widest  pos- 
sible use,  the  public  will  never  again  forget  that 
the  motion  picture  theatre  is  their  continuing 
source  of  the  finest  entertainment  in  the  world. 


15  RELEASES  DUE  IN  FEBRUARY; 
MAKES  6 - MONTH  TOTAL  OF  94 


MORE  'OPERATION  UPBEAT' 

As  a further  step  toward  improving  the  industry’s  public  image,  John  H. 
Stembler,  president  of  the  Theatre  Owners  of  America,  is  urging  all  exhibitors  to 
plant  the  following  upbeat  editorial  with  their  local  newspapers  when  they  play 
TOA’s  Hollywood  Preview  Engagement  of  “The  Courtship  of  Eddie’s  Father.” 

We  Americans  justifiably  pride  ourselves  on  our  sense  of  fair  ploy,  of  justice  for  all  that  makes 
us  root  for  the  underdog. 

That  is  why  it  is  pleasurable  to  report  to  you  that  one  underdog — the  motion  picture  industry — 
which  wos  just  about  counted  out  in  many  minds,  has  gotten  up  off  the  floor  and  is  punching  away 
in  one  of  the  greatest  comebacks  in  our  century's  industrial  history. 

Movie  theatres  were  hard-hit  when  TV  became  popular.  The  rise  of  video  antennas  witnessed 
the  fall  of  many  movie  theatres,  and  the  prophets  of  gloom — always  among  us — predicted  the  end 
of  that  form  of  entertainment  which  was  the  most  popular  ever  conceived. 

But  the  tide  has  turned.  The  U.S.  Department  of  Commerce  reports  that  boxoffice  receipts  have 
gone  up  for  motion  picture  theatres  across  the  land,  and  that  this  trend  will  continue  this  year. 
Even  more  optimistic  is  the  Department's  report  that  theatre  construction  is  expected  to  exceed  that 
of  any  year  since  1951.  More  than  17,000  theatres  are  expected  to  be  operating  in  the  U.S. A.  by 
the  end  of  1963. 

Did  this  tide  turn  all  by  itself — not  by  a long  shot.  The  motion  picture  industry  itself,  like  a 
true  underdog  that  never  confesses  itself  beaten,  has  fought  a long,  hard,  courageous  fight  to 
re-establish  itself  in  the  heart  of  the  public  as  America's  favorite  form  of  entertainment. 

One  of  the  movie  people's  ways  of  fighting  was  to  create  new  and  exciting  ways  of  presenting 
their  product.  The  latest  that  we've  noted  is  the  Hollywood  Preview  Engagement  the  State  Theatre 
is  featuring  this  week,  of  a new  motion  picture  titled  "The  Courtship  of  Eddie's  Father."  Sounds 
romantic  enough  to  get  many  a glamour-seeker  out  of  the  house,  away  from  the  TV  set. 

On  this  point,  more  and  more  Americans  are  discovering  that  it  takes  a big  audience  to  get 
full  impact  from  entertainment.  Romance,  drama,  suspense,  comedy  are  best  enjoyed  when  you're 
surrounded  by  a thousand  people — not  when  you're  in  your  own  living  room,  comfortable  as  that  may 
be. 

No  question  that  the  TV  novelty  has  worn  off  to  a great  extent.  And  there's  no  doubt  that 
the  theatre  people  have  taken  advantage  of  this  fact  by  offering  new  and  better  pictures,  and  new 
and  better  ways  of  showing  them. 


Last  Season  Totaled  110; 
Feb.  '63  Has  Four  Less 
Than  February  1962 

NEW  YORK— With  the  addition  of  15 
new  releases,  plus  the  reissue  of  “The 
Robe,”  for  February  1963,  the  12  major 
companies  will  have  distributed  a total  of 
94  new  pictm-es  during  the  first  half  of 
the  1962-63  season,  September  through 
Febi'uary.  This  is  a new  low  for  the  film  in- 
dustry, being  16  below  the  total  of  110  for 
the  first  six  months  of  the  1961-62  selling 
season  and  four  below  the  19  pictures  re- 
leased in  February  1962.  Of  course,  the 
94  total  was  increased  by  a few  independ- 
ent films  distributed  by  Davis-Royal,  Astor 
Pictm-es,  Colorama,  Lopert  and  Trans-Lux, 
etc.,  dm-ing  the  six-month  period. 

MGM  LEADS  WITH  14 

For  the  first  time,  MGM  is  ahead  of  the 
other  distributors  with  a total  of  14  fea- 
tures for  release  during  the  six-month 
period,  three  more  than  the  11  pictures  dis- 
tributed by  United  Artists.  During  this 
same  period  a year  ago,  MGM  released  only 
nine  features  while  UA  distributed  23,  the 
sharp  drop  here  being  attributed  to  UA’s 
concentration  on  “A”  pictures  and  the 
lessening  of  the  company’s  program  re- 
leases. 

Columbia  also  released  12  features  dur- 
ing the  six-month  period,  a drop  of  three 
from  the  15  released  during  the  same  period 
in  1961-62,  while  20th  Century-Fox  re- 
leased 10,  a drop  of  five  from  the  15  re- 
leased during  the  1961-62  period.  In  each 
case,  fewer  program  pictures  were  on  the 
companies’  release  lists. 

Paramount,  Warner  Bros,  and  Universal 
each  released  seven  new  pictures  during 
the  first  six  months  of  1962-63,  the  first 
two  showing  a drop  from  the  total  for  the 
previous  six-month  period  while  Universal 
was  two  above  the  number  released  in  the 
1961-62  period. 

The  pictures  set  for  February  1963  are 
headed  by  “ A Girl  Named  Tamiko,”  “Dia- 
mond Head,”  both  of  these  in  color,  and 
“Term  of  'Trial,”  “Days  of  Wine  and  Roses,” 
“The  Hook”  and  “Two  for  the  Seesaw,”  all 
of  these  being  dramas  in  the  adult  cate- 
gory. The  pictures  aimed  at  family  audi- 
ences include  “40  Pounds  of  Trouble,”  “The 
Lion”  and  “Son  of  Flubber,”  in  addition 
to  several  programmers. 

LINEUP  BY  COMPANIES 

Broken  down  by  companies,  the  Febru- 
ary releases  will  be: 

ALLIED  ARTISTS — No  releases  for  February.  AA  re- 
leased four  pictures  from  September  through  Jonuory, 
all  being  Important  films  in  contrast  to  the  company's 
former  custom  of  distributing  several  programmers. 

AMERICAN  INTERNATIONAL— "Night  Tide,"  a Film- 
group  thriller  with  Dennis  Hopper  and  Linda  Lawson. 
AIR  released  five  other  pictures  Septe.mber  through 
January,  four  of  these  being  in  color. 

BUENA  VISTA — "Son  of  Flubber,"  o Walt  Disney 
picture  starring  Fred  MacMurroy,  Nancy  Olson,  Keenan 
Wynn  and  Tommy  Kirk.  BV  released  three  other  Disney 


features  September  through  January,  all  of  them  in 
color. 

COLUMBIA — "Diamond  Head,"  in  color,  starring 
Charlton  Heston,  Yvette  Mimieux,  George  Chakiris, 
France  Nuyen  and  James  Darren,  and  "Maniac,"  a 
Hammer  picture  made  in  England  with  Kerwin  Mathews 
and  Nadia  Gray.  Columbia  released  ten  other  pictures 
from  September  through  January  including  "Lawrence 
of  Arabia,"  still  playing  two-a-day  only,  and  "Barab- 
bas,"  which  started  at  reserved-seats  and  is  now 
playing  continuous. 

CONTINENTAL — "David  and  Lisa,"  independently 
made  in  Philadelphia,  starring  Keir  Dullea,  Janet  Mar- 
golin and  Howard  Da  Silva.  The  company  distributed 
seven  other  features,  either  British-made  or  dubbed 
into  English,  during  the  September  through  January 
period. 

EMBASSY — "Madame,"  in  Panavision  and  Techni- 
color, made  in  Italy  starring  Sophia  Loren  and  Robert 
Hossein  and  dubbed  into  English.  Embassy  also  dis- 
tributed three  others  either  in  English  or  dubbed  in 
the  September  through  January  period,  as  well  as 
four  foreign  pictures  with  subtitles. 

MGM — "The  Hook,"  a Perlberg-Seoton  production 
starring  Kirk  Douglas,  Nick  Adams  and  Robert  Walker 
jr.,  and  "Dime  With  a Halo,"  made  in  Europe.  MGM 
releosed  12  other  pictures  from  September  through 
January,  five  of  them  in  color. 

PARAMOUNT — "A  Girl  Named  Tamiko,"  a Hal  Wal- 
lis production  in  color,  starring  Laurence  Harvey,  France 
Nuyen,  Martha  Hyer,  Michael  Wilding,  Gary  Merrill  and 
Miyoshi  Umeki.  Paramount  released  six  other  features 
from  September  through  January,  three  of  them  in 
color. 

TWENTIETH  CENTURY-FOX— "The  Lion,"  filmed 


in  Africa  in  color,  starring  William  Holden,  Capucine 
end  Trevor  Howard,  plus  the  reissue  of  "The  Robe," 
the  first  Cinemascope  picture,  originally  released  in 
1953  with  Richard  Burton,  Jean  Simmons  and  Victor 
Mature  starred.  20th-Fox  also  distributed  nine  other 
pictures  from  September  through  January,  including 
the  two-a-day  production  of  Darryl  F.  Zanuck's  "The 
Longest  Day"  and  the  Italian-made  "Sodom  and  Go- 
morrah." 

UNITED  ARTISTS — "Two  for  the  Seesaw,"  a Mirisch 
Co.  production  starring  Shirley  MacLaine  and  Robert 
M tchum.  UA  distributed  1 1 other  features  from  Sep- 
tember through  January,  including  "Taras  Bulba"  and 
"The  Manchurian  Candidate." 

UNIVERSAL — "40  Pounds  of  Trouble,"  in  color, 
starring  Tony  Curtis,  Phil  Silvers  and  Suzanne  Pleshette, 
and  "Mystery  Submarine,"  a British-made  film  with 
Edward  Judd  and  James  Robertson  Justice.  Universal 
also  released  five  other  pictures  from  September  through 
January,  including  the  current  "Freud." 

WARNER  BROS. — "Term  of  Trial,"  a British  picture 
starring  Laurence  Olivier  and  Simone  Signoret  with 
Hugh  Griffith,  Sarah  Miles  and  Terence  Stamp,  and 
"Days  of  Wine  and  Roses,"  starring  Jack  Lemmon, 
Lee  Remick  and  Charles  Bickford.  WB  also  released  five 
other  pictures  from  September  through  Ja.nuary,  in- 
cluding "Gypsy"  and  "What  Ever  Happened  to  Baby 
Jane?"  the  TOA  sponsored  feature. 

Among  the  independent  releases  of  the 
early  fall  (none  of  them  for  February) 
were  Lopert’s  “Phaedra,”  Colorama’s  “Jos- 
eph and  His  Brethren,”  Astor’s  “Bloody 
Brood”  and  Davis-Royal’s  “Nude  Odyssey” 
and  “The  Reluctant  Saint.” 
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Variety  Club  Week  Set 
For  February  10-16 


To  Present  TO  A Board 
Body  and  Subsidy  Plan 


NEW  YORK — Variety  Clubs  Interna- 
tional tents  in  the  principal  cities  of  five 
countries — the  United  States,  Mexico,  Can- 
ada, Ii-eland  and  England— will  observe 
Variety  Week  February  10-16,  Rotus  Har- 
vey, International  chief  barker,  announced 
this  week. 

With  some  10,000  show  business  members 
participating,  special  events  will  be  high- 
lighted by  a program  of  activities  in  Wash- 
ington, D.  C.,  to  include  the  presentation 
of  a gold  Variety  Club  membership  card 
to  U.S.  Vice-President  Lyndon  B.  Johnson. 
The  Vice-President  will  join  such  gold 
medal  membership  holders  as  President 
John  F.  Kennedy,  Harry  S.  Truman,  Dwight 
D.  Eisenhower  and  J.  Edgar  Hoover,  as  well 
as  Prince  Philip  and  Lord  Louis  Mount- 
batten  of  England  and  Prime  Minister  Sean 
Lemass  of  Ireland. 

Individually,  the  Variety  tents  are  plan- 
ning special  events  calling  attention  to  the 
charitable  activities,  which  during  the 
last  year  have  raised  more  than  $3,000,000 
for  handicapped  children.  More  than  $80,- 
000,000  has  been  raised  by  the  tents  since 
the  inception  of  Variety  in  Pittsburgh  35 
years  ago. 

Harvey  noted  that  the  celebration  and 
the  special  events  for  Variety  Week  will 
provide  added  stimulus  to  the  club’s  task 
of  raising  money  for  ailing  and  under- 
privileged children. 

A special  press  kit,  including  15  separate 
stories  designed  for  general  news  coverage, 
features,  women’s  page  articles,  radio  in- 
terview scripts,  suggested  editorials  and 
a fact  sheet  which  summarizes  the  history 
and  achievements  of  Variety  International, 
has  been  prepared  for  use  by  each  tent.  In 
addition,  the  kit  contains  spot  announce- 
ments, a page  of  five  advertising  drop-ins 
and  other  useful  items. 

Harvey  reviewed  the  work  of  the  various 
tents  through  their  Heart  projects,  noting 
that  Variety  supports  children’s  hospitals, 
clinics,  convalescent  homes,  orphanages, 
clinics  for  the  treatment  and  research  of 
as-yet  unconquered  diseases  and  rehabili- 
tation centers  for  the  blind  and  multi- 
handicapped youngsters  of  five  nations. 

Tent  membership  is  made  up  of  persons 
from  all  phases  of  the  entertainment  world, 
including  theatre  owners  and  managers, 
Hollywood  and  Broadway  stars,  directors, 
salesmen,  artists,  writers,  radio  and  tele- 
vision announcers,  station  owners  and  ex- 
ecutives, publicity  men,  the  press,  film 
producers  and  distributors  and  executives 
from  the  many  industries  allied  with  the 
entertainment  field. 


Sam  Spiegel  to  Film  'Chase' 
For  Columbia  Release 

HOLLYWOOD — Producer  Sam  Spiegel 
will  film  “The  Chase’’  as  a multi-star  pro- 
duction for  Columbia  release  in  Hollywood 
and  on  U.S.  locations,  starting  late  this 
year.  Horton  Foote  wrote  the  screenplay, 
and  the  picture  will  be  Spiegel’s  first  in  this 
country  since  1952. 

His  latest  three  productions,  all  made  over- 
seas, were  “The  Bridge  on  the  River  Kwai,” 
multiple-award  winner,  “Suddenly,  Last 
Summer’’  and  the  current  roadshow  hit, 
“Lawrence  of  Arabia.” 


'Brothers  Grimm'  in  35mm 
To  Start  at  Eastertime 

New  York  — Metro  - Goldwyn  - Mayer 
will  release  “’The  Wonderful  World  of 
the  Brothers  Grimm”  in  35mm  prints 
on  a limited  engagement  basis  during 
the  Easter  period  and  on  a more  exten- 
tensive  schedule  when  the  schools  close 
for  the  summer.  The  picture  currently 
is  being  exhibited  exclusively  in  the 
Cinerama  process. 

Haven  Falconer,  head  of  MGM’s  print 
department,  told  BOXOFFICE  that  the 
non-Cinerama  version  would  be  on  a 
composite  print  of  all  three  of  the  Cine- 
rama strips  and  would  be  in  four-track 
magnetic  sound  and  in  CinemaScope 
ratio.  He  pointed  out  that  some  thea- 
tres were  so  constructed  that  Cinerama 
did  not  “pay  off’  to  the  right  advantage, 
but  that  the  composite  print  was  highly 
satisfactory. 

Falconer  said  that  the  composite 
printing  process  was  a “professional 
secret”  of  the  MGM  laboratories. 


To  Discuss  New  Design 
For  Cinerama  Houses 

NEW  YORK — Cinerama,  Inc.,  will  con- 
duct a meeting  with  exhibition  leaders  and 
press  representatives  at  the  Ambassador 
Hotel  in  Los  Angeles,  February  5.  A revo- 
lutionary new  design  for  Cinerama  thea- 
tres, using  the  geodesic  dome  concept,  will 
be  the  center  of  discussion.  An  agreement 
between  the  company  and  Geometries,  Inc., 
architectural  and  engineering  firm  which 
specializes  in  creating  such  structures,  was 
made  known  at  the  recent  Cinerama  stock- 
holders meeting. 

Nicolas  Reisini,  president  and  board 
chaiiman,  will  represent  Cinerama,  Inc., 
with  Bernard  G.  Kranze,  vice-president  in 
charge  of  worldwide  distribution  and  ex- 
hibition, and  Sidney  Cooper,  domestic  sales 
manager. 

The  U.S.  premiere  of  “How  the  West  Was 
Won,”  MGM-Cinerama,  Inc.,  presentation, 
is  scheduled  February  20  at  the  Warner 
Theatre  in  Hollywood.  The  New  York  de- 
but at  Loew’s  Cinerama  is  expected  to  be 
held  some  time  shortly  thereafter,  pending 
developments  in  the  newspaper  strike.  The 
west  coast  premiere  will  be  a gala  charity 
affair  for  St.  John’s  Hospital  in  Santa 
Monica.  Irene  Dunne,  Louella  Parsons  and 
Ml’S.  Clark  Gable  will  be  among  those  on 
the  committee  in  charge.  ’The  film  already 
has  opened  in  11  theatres  abroad,  where  it 
has  grossed  more  than  $1,500,000  in  a 
short  time. 

More  than  100  theatres  are  expected  to 
show  Cinerama  films  by  next  month.  There 
was  a 100  per  cent  increase  registered  for 
1963. 


NEW  YORK— A report  on  the  feasibility 
of  recommending  the  adoption  of  a for- 
mula similar  to  England’s  Eady  Plan  and 
data  on  other  proposals  for  production  sub- 
sidies will  be  presented  to  the  board  of 
directors  and  executive  committee  of  The- 
atre Owners  of  America  at  their  joint 
meetings  in  Washington  in  March,  Box- 
office  learned  last  week.  The  annual  win- 
ter meetings,  originally  scheduled  for  Feb- 
ruary, were  set  back  to  mid-March  or  later 
in  the  month,  although  exact  dates  and 
hotel  have  not  been  determined. 

Both  proposals  were  presented  and  dis- 
cussed at  the  November  convention  of 
TOA  in  Miami  Beach.  Herman  Levy,  TOA 
general  counsel,  was  named  a committee 
of  one  to  delve  into  all  aspects  of  the  Eady 
Fund.  Levy  is  reported  to  have  made  an 
extensive  study  of  the  mechanics  of  the 
Eady  Plan,  as  it  operates  in  England,  and 
has  been  determining  the  aspects  which 
would  be  applicable  to  the  United  States 
and  the  portions  which  would  not  be 
adaptable  here. 

Proposals  for  subsidizing  production  were 
made  at  the  convention  by  Spyros  Skouras, 
chairman  of  the  board  of  20th  Century- 
Fox,  and  Max  E.  Youngstein,  president  of 
Entertainment  Corp.  of  America.  TOA 
executives  went  into  meetings  to  discuss 
the  subject  immediately  after  the  talks  in 
Miami  Beach  and  have  held  conferences 
on  several  occasions  since  then,  it  was 
learned.  A report  on  the  findings  will  be 
made  in  Washington. 


Skip  Regan  Promoted 

LOS  ANGELES  — Skip  Regan  has  been 
appointed  western  division  sales  manager  of 
Colorama  Features,  replacing  Foster  Blake. 
John  O’Neill,  formerly  with  Allied  Artists, 
replaces  Regan  as  local  branch  manager. 

Frank  Sinatra  to  Emcee 
Academy  Awards  Show 

Hollywood — Frank  Sinatra  will  be 
the  master  of  ceremonies  for  the  35th 
annual  Oscar  show  and  Wendell  Corey, 
president  of  the  Academy  of  Motion  Pic- 
ture Arts  and  Sciences,  will  present  the 
foreign  language  film  award  on  the 
April  8 event,  according  to  Arthur  Freed, 
producer  of  the  show. 

The  annual  Academy  Awards  presen- 
tations will  be  aired  over  the  combined 
American  Broadcasting  -Co.  and  the 
Canadian  Broadcasting  Co. 

Alfred  Newman  has  been  appointed 
music  director  of  the  armual  show. 
Eddie  Fisher  will  sing  a medley  of 
Academy  Award-winning  songs. 

For  the  11th  consecutive  year  Edith 
Head  has  been  appointed  costume  con- 
sultant for  the  Oscar  show.  3Iiss  Head 
has  received  21  Academy  nominations 
for  costume  design  achievement  and  has 
been  voted  seven  Oscars. 
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HEFTY  SCHEDULE  SET 

Eugene  Klein  Keynoter 
At  Show-A-Rama  Meet 


KANSAS  CITY — Fred  Souttar,  chief  of 
Fox  Midwest  operations  in  Kansas  City, 
and  president  of  the 
United  Theatre 
Owners  of  the  Heart 
of  America,  an- 
nounced that  Eugene 
V.  Klein,  president  of 
National  General 
Corp.,  will  keynote 
the  annual  Show-A- 
Rama  convention  in 
Kansas  City  on  March 
5.  He  will  appear  as 
the  featured  speaker 
at  the  opening 
luncheon  in  the 
Continental  Hotel,  using  as  his  subject, 
“Theatre  Business  on  the  Go!”  giving  spe- 
cial attention  to  future  expansion  and  de- 
sign for  theatres.  It  is  known  that  NGC 
expects  to  build  and  constnict  50  new  the- 
atres in  the  near  future,  and  it  was  inti- 
mated that  Klein  will  introduce  some  new 
concepts  about  “theatres  of  tomorrow.” 
Show-A-Rama  VI  will  open  with  regis- 
trations commencing  at  8 a.m.  on  March  5, 
and  the  opening  luncheon  at  12  noon  will 
introduce  a hefty  three-day  schedule  which 
will  be  climaxed  with  the  “Star  of  the 
Year”  Awards  on  March  7.  Fred  Souttar 
said,  “We  are  expecting  a capacity  conven- 
tion and  it  now  looks  as  though  over  800 
exhibitors  will  be  present  representing  over 
3,000  theatres  scattered  over  the  Midwest 
plains  area — reaching  from  Canada  to  the 
Gulf  of  Mexico.” 

Ab  Sher,  head  of  film  delivery  operations 
in  the  Kansas  City  territory,  announced 
that  his  registration  and  ticket  committee 
has  achieved  the  greatest  number  of  ad- 


vance registrations  in  the  history  of  the 
event — and  they  still  have  more  pouring 
in  daily.  Everything  about  the  show  will 
occur  under  a key  selling  theme — “The 
Biggest  Selling  Spree  of  1963!” — and  all 
appearances  and  speeches  before  the  con- 
vention are  designed  for  one  purpose — how 
to  sell  more  tickets. 

The  second  day  of  the  convention  will  be 
devoted  to  specific  “hardsell  campaigns” 
on  major  film  attractions  which  will  be  re- 
leased between  the  dates  of  the  convention 
and  Easter.  All  appearances  in  this  “busi- 
ness-building session”  will  consist  of  ex- 
hibitors and  honored  showmen  from  vari- 
ous parts  of  the  nation.  Four  showmen  will 
be  honored  in  this  session  for  their  “crea- 
tive ability  and  ideas”  in  theatre  opera- 
tions, and  each  will  divulge  his  “know-how” 
in  his  special  field. 

Richard  Orear,  president  of  Common- 
wealth Theatres,  announced  that  all  Com- 
monwealth managers  will  convene  in  Kan- 
sas City  one  day  prior  to  the  Show-A-Rama 
VI  session  for  an  annual  company  meet- 
ing, and  the  managers  will  remain  for  the 
big  show.  The  registration  records  to  date 
indicate  that  many  circuits  are  bringing 
in  key  personnel  and  managers  from  larger 
towns  for  the  event. 

“Doug”  Lightner,  convention  chairman 
said,  “We  hope  to  have  the  entire  agenda 
firmed  up  within  the  next  week  or  so,  and 
we  are  sure  that  delegates  to  the  show  will 
take  pride  and  extreme  interest  in  the 
hard-hitting  program  that  is  being  ar- 
ranged. We  are  still  adhering  to  one  pur- 
pose— everything  that  occurs  during  Show- 
A-Rama  VI  is  there  for  just  one  reason — 
to  help  all  motion  picture  exhibitors  sell 
more  tickets  at  the  boxoffice.” 


NGC  'Terrific  12'  Meets 
On  Exploitation  Plans 

HOLLYWOOD — National  General  Corp.’s 
“Terrific  12,”  representing  the  circuit’s  top 
theatre  managers,  discussed  promotion- 
exploitation  plans  for  five  new  pictures 
Tuesday  (22),  after  being  greeted  on  their 
arrival  here  by  Eugene  V.  Klein,  NGC 
president;  Irving  H.  Levin,  executive  vice- 
president,  and  Robert  W.  Selig,  general 
manager  of  theatre  operations. 

Klein  told  the  men  they  were  “the  back- 
bone of  the  company’s  expansion  plans” 
and  congratulated  them  on  the  results  of 
the  first  “Terrific  12”  promotion  for  “In 
Search  of  the  Castaways.” 

The  group  viewed  “To  Kill  a Mocking- 
bird” at  Universal  and  heard  from  David 
Lipton,  vice-president  of  advertising-pub- 
licity; Philip  Gerard,  eastern  ad-publicity 
director;  producer  Ross  Hunter;  H.  H. 
Martin,  general  sales  manager,  and  Archie 
Herzoff  and  Jack  Diamond  of  the  studio 
ad-publicity  department. 

They  met  with  Perry  Lieber,  20th  Cen- 
tury-Fox studio  publicity  director,  and 
Edmonds  Yarbrough,  exploitation  head,  to 
discuss  the  campaign  for  “The  Lion,”  sec- 
ond picture  to  receive  the  “Terrific  12” 
buildup.  In  addition,  campaigns  were  out- 
lined on  “Days  of  Wine  and  Roses,”  “Son 
of  Flubber”  and  “Miracle  of  the  White 
Stallions.” 

Home  office  representatives  from  NGC  in 
attendance  included  William  H.  Thedford, 
Pacific  coast  division  manager;  district 
managers  Bob  Smith,  Bob  Weeks  and  Har- 
old Wyatt,  and  Paul  Lyday,  Pete  Latsis  and 
Joe  Vleck  of  the  ad-publicity  department. 


Military  Theatre  Patronage 
Control  to  Be  Stricter 

NEW  YORK— Robert  E.  Quick,  chief  of 
AAFMPS,  has  announced  that  all  Army 
and  Air  Force  major  commanders  through- 
out the  United  States  have  received  an 
official  communication  from  the  depart- 
ments stressing  the  importance  of  strict 
enforcement  of  theatre  patronage  eligibil- 
ity regulations.  This  fulfills  a pledge  made 
at  the  Theatre  Owners  of  America  conven- 
tion in  Miami. 

In  a personal  report  to  TOA  President 
John  H.  Stembler,  Quick  stated  that  in 
addition  to  the  departmental  action,  regional 
managers  of  the  AAFMPS  will  continue  to 
emphasize,  during  visits  to  installation 
commanders  and  theatre  operating  person- 
nel, the  necessity  for  positive  and  remedial 
action  where  necessary  to  insure  that  en- 
forcement of  patronage  eligibility  regula- 
tions is  strict,  continuing  and  effective  and 
that  guest  privileges  are  not  abused.  He 
further  clarified  the  ineligibility  of  govern- 
ment employes  to  attend  service  theatres 
unless  they  actually  reside  on  military  in- 
stallations. 

Quick  assured  Stembler  that  all  the  allega- 
tions of  patronage  violation  would  be 
officially  investigated  and  he  encouraged 
exhibitors  to  furnish  him  or  TOA  with  any 
evidence  supporting  claims  of  violations. 

In  replying  to  Quick,  Stembler  expressed 
the  appreciation  of  the  TOA  for  the  action 
taken  by  the  departments  of  the  Army  and 
Air  Force  and  the  AAFMPS  to  properly  con- 
trol military  theatre  attendance. 


DRAFT  PLANS  TO  LAUNCH  FILM  IN  EUROPE— Alfred  Hitchcock,  pro- 
ducer-director, and  Universal  Pictures  men  from  Europe  are  shown  assembled  at 
a meeting  in  Paris  to  work  out  plans  to  launch  “The  Birds”  overseas.  Seated,  left 
to  right,  are  America  Aboaf,  Universal  vice-president  and  foreign  general  man- 
ager; Hitchcock  and  Charles  Young,  director  of  publicity  and  advertising  of  the 
Rank  Organization. 


Eugene  V.  Klein 
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12  Warner  Films  Set 
For  1963  Release 

BURBANK — Production  and  release  plans 
at  Warner  Bros,  for  the  current  season,  call- 
ing for  definite  release  of  12  features  and 
production  start  on  ten  others,  were  an- 
nounced by  president  Jack  L.  Warner  here 
in  a detailed  prospectus  in  which  he  pre- 
dicted that  this  product  “will  spark  the 
whole  industry.” 

Warner  pointed  out  that  many  of  the 
properties  are  derived  from  stage  successes 
and  best-selling  books,  and  added  that  the 
company  intends  to  continue  its  practice  of 
developing  new  acting  personalities  as  well 
as  writing  and  directing  talent. 

Warner  Bros,  is  leading  off  the  new 
season  with  the  current  “Gypsy,”  followed 
by  “Days  of  Wine  and  Roses,”  now  in  a 
prerelease  engagement  in  Los  Angeles.  Head- 
ing the  spring  release  schedule  will  be 
“Critic’s  Choice”  and  “Term  of  Trial.”  “PT- 
109”  will  be  a summer  release  and  other 
midyear  releases  will  include  “Spencer’s 
Mountain”  and  “Island  of  Love.” 

Also  on  the  1963  release  schedule  are  “The 
Incredible  Mr.  Limpet,”  “The  Castilian,” 
“America  America,”  “Rampage”  and  “Wall 
of  Noise.” 

“My  Fair  Lady”  and  “Mary,  Mary”  are 
set  for  early  starting  dates.  Also  billed  for 
early  production  starts  are  “Palm  Springs 
Weekend,”  “Two  for  Texas,”  “Youngblood 
Hawke,”  “Sex  and  the  Single  Girl,”  “A 
Distant  Trumpet,”  “Dead  Pigeon,”  “The 
Devil’s  Advocate”  and  “Camelot.” 


Pan  Arts  in  Multiple  Film 
Deal  With  United  Artists 

NEW  YORK — A multiple  picture  arrange- 
ment has  been  signed  with  United  Artists 
by  Pan  Arts  Co.,  Inc.,  a new  organization 
formed  by  George  Roy  Hill  and  Jerome  Hell- 
man.  Arthur  Krim,  president  of  UA,  said 
the  first  project  of  the  new  company  would 
be  “A  Bullet  for  Charlemagne,”  which  Hell- 
man  would  produce  and  Hill  would  direct. 
Sidney  Poitier  will  have  one  of  the  three 
starring  roles.  A large  portion  of  the  film 
will  be  made  in  Haiti. 

Pan  Arts,  in  addition  to  producing  motion 
pictures,  intends  to  present  Broadway  plays 
and  package  and  produce  television  pro- 
grams. The  company  recently  announced 
that  it  would  co-produce  the  film  version 
of  “Stop  the  World,  I Want  to  Get  Off”  in 
association  with  Arthur  P.  Jacobs’  Apjac 
Productions.  “Stop  the  World”  is  not  in- 
cluded in  the  arrangement  with  United 
Artists. 


F our  Alternates  Named 
To  Festival  Committee 

HOLLYWOOD — Four  alternate  delegates 
have  been  named  to  the  Hollywood  Guilds 
Festival  Committee,  which  is  selecting 
official  American  motion  picture  entries  for 
six  international  film  festivals  during  1963. 

The  alternates  are  King  Vidor,  for  the 
Directors  Guild  of  America;  Charlton  Hes- 
ton, Screen  Actors  Guild;  Martin  Manulis, 
Screen  Producers  Guild,  and  Daniel  Tara- 
dash.  Writers  Guild  of  America. 

The  standing  committee  of  two  delegates 
from  each  of  the  four  talent  guilds  works 
at  the  request  of  the  USIA  and  in  coopera- 
tion with  the  MPAA. 


Cosby  and  Hoff  Appointed 
To  Board  at  TESMA 

NEW  YORK — Theatre  Equipment  and 
Supply  Manufacturers  Ass’n  has  placed  W.  J. 
(Bill)  Cosby  and  J.  Robert  (Bob)  Hoff  on  its 
board  of  directors,  it  was  announced  by 
TESMA  president  Larry  Davee. 

Cosby,  who  is  marketing  manager  for  arc 
carbon  products.  National  Carbon  Co.,  re- 
places V.  J.  (Jack)  Nolan  of  National  Car- 
bon. Hoff,  executive  vice-president  of  the 
Ballantyne  Instrument  and  Electronics  Co., 
and  a director  of  ABC  Vending,  replaces 
Leonard  Satz  of  Technikote  Corp.  Both 
Nolan  and  Satz  resigned  before  their  terms 
expired  due  to  press  of  business. 


Graff  Named  Vice-President 
And  TV  Head  of  Embassy 

NEW  YORK— E.  Jonny  Graff  has  been 
appointed  vice-president  in  charge  of  Em- 
bassy Pictures’  newly  created  television  de- 
partment by  Joseph  E.  Levine,  president. 
Graff,  a veteran  of  TV  syndication,  sales  and 
programming,  will  be  responsible  for  the  sale 
of  Embassy’s  feature  pictures  to  television 
outlets  throughout  the  country  and  will 
supervise  all  future  Embassy  TV  operations. 

Graff  formerly  was  vice-president  of  In- 
dependent Television  Corp.,  vice-president 
of  NTA,  station  manager  of  WNTA-TV  in 
New  York,  vice-president  of  Snader  Tran- 
scriptions and  production  head  of  WBKB- 
TV  in  Chicago. 
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Some  of  Industry's  Ills 
Outlined  by  Jerry  Bresler 


NEW  YORK— Jerry  Bresler,  one  of  Hol- 
Ij'wood’s  busiest  producers,  who  “is  always 
working  on  two  or  three  pictures  simul- 
taneously,” according  to  Robert  Ferguson, 
Columbia  Pictures  executive  in  charge  of 
advertising,  publicity  and  exploitation,  out- 
lined some  of  the  film  industry’s  ills  during 
a press  conference  at  the  home  office  the 
day  before  he  left  for  Rome  to  make  his 
latest,  “Gidget  Goes  to  Rome.” 

Bresler,  who  also  produced  “Diamond 
Head,”  which  will  be  released  by  Columbia 
in  February,  said  that  he  is  interested  in 
every  picture  made  by  Hollywood,  but  he  is 
tired  of  the  current  industry  pessimism 
when  he  sees  only  “reasons  for  optimism  as 
evidenced  by  new  theatres  being  built  and 
a revived  interest  in  pictures  by  today’s 
moviegoers.” 

Bresler  is  also  against  the  current  state- 
ments about  a picture  which  grosses  $5,- 
000,000  being  “unsuccessful.”  He  blames 
the  reason  for  unsuccessful  epics  on  poor 
planning  and  lack  of  a prepared  budget 
which  would  permit  “every  dollar  to  show 
on  the  screen.” 

Even  his  most  expensive  picture,  “Dia- 
mond Head,”  which  cost  $2,500,000,  stayed 
within  this  budget  despite  eight  days  delay 
due  to  rainy  weather  on  the  Hawaiian  lo- 
cations, Bresler  said.  He  gives  praise  to 
Hollywood’s  technicians  and  cooperative 
actors  like  Charlton  Heston,  who  is  cur- 
rently plugging  “Diamond  Head”  in  London 
and  appeared  at  the  opening  in  Japan, 
where  he  delighted  the  audience  by  making 
a speech  in  Japanese. 

“Today’s  exhibitors  can  no  longer  sit 
back  and  let  the  patrons  come  to  their 
theatres  as  they  did  in  the  postwar  years,” 
Bresler  said.  He  recently  made  a key  city 
tour  on  behalf  of  “Diamond  Head”  (he  al- 
ways follows  through  by  helping  sell  his 
own  pictures,  Ferguson  said)  and  com- 


mented on  the  fine  advance  promotion  by 
Dave  Wallerstein,  president  of  Balaban  & 
Katz,  where  the  lobby  display  for  “Dia- 
mond Head”  had  life-size  figures,  including 
one  of  Yvette  Mimieux  with  blonde  hair 
blowing,  and  recordings  of  the  picture’s 
theme  music  playing  during  the  Christmas- 
New  Year’s  period,  six  weeks  before  the 
Febi-uary  opening  date. 

The  second  “Gidget”  picture,  “Gidget 
Goes  Hawaiian,”  made  by  Bresler  at  a cost 
of  $1,000,000,  was  vastly  more  successful 
than  the  first.  The  third,  “Gidget  Goes  to 
Rome,”  will  cost  $1,250,000  and  will  be  in 
production  in  Rome  from  six  to  eight  weeks 
with  a newcomer,  Cindy  Carol,  in  the  lead. 
The  latter  was  chosen  by  Bresler  after 
seeing  tests  of  many  Hollywood  starlets 
when  Deborah  Walley,  the  second  “Gidget” 
star,  became  pregnant.  James  Darren,  who 
will  sing  two  original  song  numbers,  Jessie 
Royce  Landis,  Joby  Baker  and  several 
Italian  players  will  also  be  in  “Gidget  Goes 
to  Rome.”  Cindy  Carol,  who  has  been 
playing  in  Loretta  Young’s  TV  series  under 
her  real  name  of  Carol  Sydes,  is  a real 
“comer,”  according  to  Bresler.  When  he 
had  cards  distributed  in  theatres  asking 
patrons  to  fill  in  where  they  would  like  the 
new  “Gidget”  picture  made,  he  received 
40,000  replies,  the  majority  asking  for 
Rome,  he  pointed  out. 

“It  is  just  as  important  to  make  the 
popular  type  of  ‘Gidget’  pictures  as  it  is  to 
make  the  multi-million  dollar  epics,”  Bres- 
ler feels.  “I  only  wish  that  every  one  of  my 
pictures  grossed  the  $5,000,000  that  other 
producers  call  unsuccessful,”  he  said. 


Title  Change 

NEW  YORK— “Love  Is  a Ball”  is  the  final 
title  for  the  Martin  Poll  production  formerly 
titled  “The  Grand  Duke  and  Mr.  Pirn,”  a 
UA  release. 


Garrick  Co.  to  Make 
3-5  Films  Per  Year 

NEW  YORK — Designed  for  the  develop- 
ment and  production  of  theatrical  motion 
pictures,  Garrick  Films  has  been  formed 
here  by  Joel  Schenker,  Roger  H.  Lewis, 
Philip  Langner  and  Max  A.  Cohen.  Details 
were  explained  to  the  tradepress  at  a meet- 
ing at  the  Theatre  Guild  on  Tuesday  (22). 

Schenker,  Garrick  president  and  associated 
with  the  Broadway  stage  for  many  years, 
explained  that  Garrick  was  the  holder  of  a 
franchise  which  gave  to  Garrick  first  film 
rights  to  the  Guild  catalog  of  Broadway  hits 
produced  by  the  Guild  during  the  last  40 
years. 

Garrick  has  taken  over  the  Lewis  and 
Langner  interest  in  “The  Pawnbroker,” 
which  has  been  set  as  an  Ely  Landau  pro- 
duction, and  “Compassionate  Rebel,”  based 
on  the  story  of  Margaret  Sanger.  In  ad- 
dition, Garrick  has  acquired  “Cast  the  First 
Stone,”  an  expose  of  prostitution  in  New 
York  City,  written  by  former  Chief  Magis- 
trate John  Murtagh  and  Sarra  Harris. 

Also  set  is  “Villa  Vardi,”  a story  of  the 
Israeli-Egyptian  campaign  of  1956  and  the 
battle  for  the  Suez  Canal,  as  well  as  a multi- 
million dollar  coproduction  for  filming  in 
Yugoslavia. 

Lewis,  former  vice-president  of  United 
Artists,  said  that,  within  the  next  six  weeks, 
at  least  two  more  properties  would  be  an- 
nounced and  that  the  new  company  planned 
to  turn  out  from  three  to  five  pictures  per 
year.  He  now  is  vice-president  of  Garrick. 
He  said  that  more  than  a year  had  been 
spent  in  putting  together  a program  that 
leaned  heavily  on  quality  and  controversy 
and  one  to  which  the  public  and  creative 
talent  would  respond. 

Lewis  said  Garrick  Films  was  proud  of 
its  association  with  Ely  Landau,  pointing 
out  that  the  latter’s  “Long  Day’s  Journey 
Into  Night”  was  an  example  of  what  could 
be  done  with  the  right  approach  to  the 
right  material.  He  said  as  a novel,  “The 
Pawnbroker”  won  critical  acclaim  but,  be- 
cause it  dealt  so  uncompromisingly  with 
man’s  inhumanity  to  man,  it  was  passed 
up  by  most  producers. 

Langner,  one  of  the  principals  of  Garrick, 
is  a director  of  the  Theatre  Guild  and  was 
associate  producer  with  Stanley  Kramer  in 
the  production  of  “Judgment  at  Nuremberg” 
and  “A  Child  Is  Waiting.” 

Cohen,  one  of  the  prime  forces  in  the 
establishment  of  Garrick,  is  the  president 
of  Cinema  Circuit,  operator  of  11  theatres. 


Warner  Bros,  to  Release 
15  Shorts  for  Season 

LOS  ANGELES — Fifteen  Technicolor  mo- 
tion pictures  short  subjects  are  being  re- 
leased by  Warner  Bros,  for  the  winter-spring 
season.  Included  are  11  cartoons:  “I  Was 
a Teenage  Thumb,”  “Dog  Pounded,”  “Devil 
Feud  Cake,”  “Cat-Tails  for  Two,”  “Fast 
Buck  Duck,”  “Easy  Peckin’s,”  “The  Million- 
Hare,”  “No  Barking,”  “Mexican  Cat  Dance,” 
“Woolen  Under  Where”  and  “Upswept  Hare.” 

Four  “Worldwide  Adventure  Specials”  also 
will  be  released:  “Sea  Sports  of  Tahiti,” 
“Moroccan  Rivieras,”  “Thar  She  Blows”  and 
“When  Fish  Fight.” 


IFIDA  FOUNDER  AWARD  PRESENTED — Arthur  Mayer,  left,  guest  speaker 
at  the  annual  dinner  of  the  Independent  Film  Importers  and  Distributors  of 
America  at  the  Hotel  Americana,  and  Jean  Goldwurm,  right,  president  of  Times 
Film,  who  received  the  organization’s  Founder  Award,  look  on  as  Dore  Schary 
presents  the  award  to  Walter  Reade  jr.,  president  of  Continental  Distributing,  for 
“ A Taste  of  Honey,”  which  was  named  best  foreign  film  in  the  English  language. 
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Max  A.  Cohen  Says  Exhibitors  Must 
Get  Into  Production  or  Fold  Up' 


New  Film  Features,  Inc., 
Plans  Four  in  18  Months 

NEW  YORK — The  newly  formed  Film 
Featui’es,  Inc.,  has  scheduled  fom-  features 
to  be  produced  during  the  next  18  months, 
according  to  Julius  Tannenbaum  and  Carl 
Lerner,  partners  in  the  company.  With 
Tannenbaum  as  producer  and  Lerner  as 


Julius  Tannenbaum,  left,  and  Carl 
Lerner,  announce  the  formation  of 
their  new  production  company  during 
a tradepress  conference. 

director,  the  company’s  first  film,  “Black 
Like  Me,”  will  go  before  the  cameras  in 
May  on  location  in  Georgia  and  in  a New 
York  studio. 

The  partners  explained  Tuesday  (22) 
that  the  program  was  being  financed  via 
“stage  technique,”  that  is,  through  gen- 
eral and  limited  partners,  probably  not 
more  than  12,  who  would  invest  in  the 
films  just  as  they  did  in  legitimate  plays. 
While  the  method  had  been  used  before 
on  individual  pictures,  they  said  this  was 
the  first  time  that  an  entire  program  was 
financed  that  way. 

“Black  Like  Me”  will  be  an  adaptation 
of  the  book  of  the  same  name  by  John 
Howard  Griffin,  a white  man  who,  by 
using  special  medication  to  make  his  skin 
black,  posed  as  a Negro  in  the  south. 
Several  top  writers  are  rmder  considera- 
tion to  do  the  screenplay. 

That  picture  will  be  followed  by  “World 
of  Love,”  set  against  the  daily  activities 
of  the  United  Nations,  and  “La  Dolce 
Vita  of  Long  Island.”  One  other  property 
now  is  in  negotiation. 

Lerner  is  regarded  as  one  of  the  lead- 
ing film  editors,  having  edited  “Requiem 
for  a Heavyweight,”  “12  Angry  Men,”  “The 
Goddess,”  “Middle  of  the  Night,”  “The 
Fugitive  Kind,”  “Patterns,”  “On  the  Bow- 
ery” and,  currently,  “All  the  Way  Home.” 
Tannenbaum  was  the  producer,  director 
and  cinematographer  for  the  “March  of 
Time”  TV  series,  among  others. 


Cleveland  Film  Women 
Form  WOMPI  Club  No.  14 

(ZTjEVELAND — The  14th  branch  club  of 
the  Women  of  the  Motion  Picture  Industry 
finally  got  under  way  here  after  bad  weather 
delayed  scheduled  organization  meetings 
three  times.  About  20  women  employed  in 
some  phase  of  the  film  business  elected  Mi’s. 
Paul  Gebhart  president;  Shirley  Scott,  vice- 
president;  Mary  Ann  Yemic,  secretary,  and 
Mary  Lou  Weaver,  treasurer.  The  club  will 
meet  the  third  Tuesday  of  each  month. 


Embassy's  First  Nat'l  Sales 
Meeting  to  Be  Feb.  6-8 

NEW  YORK  — Embassy  Pictures  has 
scheduled  its  first  national  sales  conven- 
tion February  6-8  in  New  York,  it  was  an- 
nounced by  Carl  Peppercorn,  vice-president 
and  general  sales  manager.  All  executive 
personnel  from  the  company’s  home  office 
and  distribution  branches  throughout  the 
country  will  gather  for  the  meeting  to  be 
held  at  the  Hemisphere  Club  in  the  Time 
& Life  Bldg.,  where  Embassy’s  offices  are 
located. 

The  opening  session  will  be  addressed  by 
Joseph  E.  Levine,  president,  and  Leonai'd 
Lightstone,  executive  vice-president,  with 
Peppercorn.  Assisting  in  conducting  suc- 
ceeding business  sessions  will  be  the  follow- 
ing home  office  executives:  Robert  R. 
Weston,  vice-president  in  charge  of  world 
advertising,  publicity  and  exploitation;  Lou 
Steisel,  metropolitan  New  York  and  western 
sales  supervisor;  Jud  Parker,  eastern  and 
southern  sales  supervisor;  Larry  Ayers, 
home  office  sales  control  manager;  John 
Downing,  manager  of  exchange  operations; 
and  Charles  Cohen,  director  of  exploitation. 

The  convention  follows  completion  of  the 
first  phase  of  Embassy’s  program  to  expand 
its  international  sales  and  distribution  or- 
ganization. The  second  phase,  enlarging 
the  domestic  sales  staffs  and  offices,  is  al- 
ready under  way,  according  to  Peppercorn. 

The  western  and  metropolitan  New  York 
division  is  under  the  supervision  of  Han-y 
Margolis  as  metropolitan  district  manager. 
Its  field  executives  include  Simon  Lax, 
midwestern  district  manager,  Chicago; 
Wayne  Ball,  western  division  manager,  Los 
Angeles;  and  managers,  whose  names 
shortly  will  be  announced,  of  the  north- 
western district,  San  Francisco,  and  the 
Great  Plains  district,  St.  Louis. 

The  eastern  and  southern  division  in- 
cludes James  Frew,  southern  division  man- 
ager, Atlanta;  Glenn  Fannin,  southwestern 
district  manager,  Dallas;  Joe  Wolf,  New 
England  division  manager,  and  Hatton  Tay- 
lor, New  England  district  manager,  Boston; 
Charles  Zagrans,  Pennsylvania  district  man- 
ager, Philadelphia;  and  Sheldon  Tromberg, 
east-central  district  manager,  Washington, 
D.C. 


Altec  and  RCA  Engineers 
Get  lA  Contract  Benefits 

NEW  YORK — A two-step  wage  increase 
has  been  negotiated  for  sound  service  engi- 
neers employed  by  Altec  and  RCA  through 
the  general  office  of  the  lATSE.  The  in- 
crease amounts  to  $5  per  week  for  1963, 
to  be  folowed  by  another  $2.50  in  1964. 
This  will  bring  the  minimum  weekly  pay 
for  lATSE  sound  men  to  $160. 

The  automobile  allowance  was  increased 
fix)m  seven  to  eight  cents  per  mUe,  special 
meal  periods  were  provided  and  the  clause 
covering  compensation  for  work  on  holi- 
days was  strengthened. 

The  contracts  with  RCA  and  Altec 
normally  become  the  pattern  for  later  settle- 
ments with  other  sound  service  companies. 


NEW  YORK — Unless  exhibition  goes  into 
production,  theatremen  might  as  well  “fold 
up  their  tents,”  Max  A.  Cohen,  president 
of  Cinema  Circuit  and  a co-founder  of  the 
recently  formed  Garrick  Films,  declared 
here  'Tuesday  ( 22 ) . 

The  output  of  the  national  companies  is 
shrinking  steadily  and  exhibitors  cannot 
live  on  the  present  supply.  He  predicted 
that  the  established  production-distribu- 
tion companies  would  produce  less  than  125 
pictures  in  1963. 

Cohen  said  he  had  been  active  in  the 
formation  of  Garrick  because  he  needed 
pictures  for  his  own  theatres.  He  admitted 
that,  numerically,  the  Garrick  program 
would  not  solve  the  problem  of  the  product 
shortage,  but  that,  if  he  as  an  exhibitor, 
became  active  in  production  and  success- 
fully helped  to  fill  the  void,  then  other  ex- 
hibitors would  follow  suit.  He  said  exhibi- 
tion must  place  a substantial  number  of 
pictures  on  the  market  “or  lock  up  their 
doors.” 

Cohen  was  critical  of  the  lack  of  pi’Og- 
ress  of  A.C.E.  Films,  Inc.,  in  which  he  is  an 
investor.  He  said  A.C.E.  had  been  formed 
for  the  purpose  of  making  pictures  to  re- 
lieve the  shortage,  but,  he  added,  “I’ve  been 
waiting  for  three  years  for  them  to  do 
something.”  He  said  A.C.E.  had  done 
nothing  except  to  provide  some  financing 
for  Samuel  Bronston  for  “55  Days  at 
Peking.” 

Exhibitors  appear  to  be  interested  only  in 
which  pictures  they  will  have  next  week, 
instead  of  looking  ahead  to  a year  from 
now,  Cohen  said.  He  hailed  the  Garrick 
announcement  as  an  important  break- 
through in  the  drive  for  more  product, 
stating  that  “the  greatest  need  in  the  in- 
dustry today  is  for  the  development  of  new 
ideas  and  new  sources  of  production.” 


STUNT  ON  BROADWAY— Irving 
Sochin,  sales  director  for  Times  Film 
Corp.,  is  shown  with  two  models  that 
he  hired  to  exploit  “Eclipse”  during 
the  New  York  newspaper  strike.  The 
girls,  Cathi  Carver  and  Raili  Helsing, 
wore  a special  “Eclipse”  hairdo  created 
by  Larry  Matthews  who  tied  into  the 
stunt.  They  attracted  considerable 
attention  as  they  paraded  in  their 
skimpy  attire  on  Fifth  Ave.  and  Broad- 
way. 
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LETTERS 


Offers  New  Oscar  Show  Format 

Your  January  7 editorial,  “Operation 
Upbeat,”  gives  us  something  to  look  forward 
to.  It's  inspiring.  Philip  Scheuer,  our  Los 
Angeles  Times  editor,  in  his  enclosed  item, 
also  tries  to  sell  our  industry  to  patrons 
of  tomorrow. 

All  the  trades  and  newspapers  in  the  na- 
tion, all  year  around,  try  to  give  our  in- 
dustry the  “forward  look.”  But  the  Acad- 
emy of  Motion  Picture  Arts  and  Sciences 
unconsciously  throws  us  backwards  with 
their  annual  Oscar  show  by  still  using  the 
same  old  outmoded  format  of  merchandis- 
ing last  year’s  films. 

The  crazy  part  of  the  whole  thing  is: 
Smart  theati'e  owners  and  large  theatre 
circuits  give  their  full  cooperation  each 
year  to  help  build  up  a year-around  audi- 
ence for  free  T’V  movies  at  home. 

This  matter  is  really  serious,  and  it 
should  be  of  interest  to  everyone— film- 
makers, actors,  theatres,  newspapers,  trade- 
papers  and  others  who,  directly  or  indi- 
rectly, depend  on  the  industry  for  income. 

Therefore,  this  subject  should  be  brought 
out  in  the  open  for  discussion.  Maybe  it 
might  reach  some  showmen  with  an  inter- 
est in  the  future  who  might  act  before  it’s 
too  late. 

The  enclosed  letter  and  suggestions  sent 
the  Academy  (see  below)  are  not  exclusive. 
It  concerns  everyone.  You  may  use  any 
part  of  it. 

E.  D.  HARRIS 

Manager  and  publicist, 

Herbert  Rosener  Theatres, 

Los  Angeles,  Calif. 

I wonder  if  you  hove  given  any  thought  to  the  fu- 
ture income  of  many  Academy  members  wha  still  are 
dependent  on  film  production  for  exhibition  in  theatres? 

On  the  annual  TV  Academy  Shows  most  of  the 
time  is  devoted  to  passing  out  film  awards  for  ac- 
complishments in  the  previous  year.  Very  little  time, 
if  any,  is  devated  to  future  film  releases  which  many 
Academy  members  depend  upan  for  income. 

Can  you  picture  the  annual  Auto  Show  displaying 
only  last  year's  models  and  making  awards  to  its  en- 
gineers? 

As  a radio  presentotion,  the  Academy  Show  served 
a good  purpose  for  filmmakers  and  theatres,  but 
on  TV  the  program  mastly  benefits  the  television  in- 
dustry. Millions  of  viewers  are  rounded  up  every  year 
and  are  shown  a parade  of  movie  stars  and  scenes 
from  films  that  will  soon  be  seen  for  FREE  on  TV.  The 
Academy  should  actually  get  paid  by  the  television 
industry  for  staging  the  program! 

May  I suggest  the  following  idea  for  consideration 
by  your  members: 

1 . Reduce  the  running  time  of  the  show. 

2.  Present  only  the  most  important  film  accomplish- 
ments, nomely.  Best  Film,  Actor,  Supporting  Ac- 
tor, Director,  Song,  Wardrobe,  and  some  special 
awards. 

3.  Devote  ot  least  one-third  of  the  show  to  present- 
ing previews  of  future  film  releases. 

4.  The  technical  awards,  which  are  not  remembered 
by  the  mojority  of  TV  viewers,  could  be  released 
off  the  air  to  the  press  in  view  of  the  studio 
oudience. 

After  you  go  through  all  the  trouble  to  attract  and 
excite  millions  of  viewers  obout  motion  pictures,  it 
would  be  good  business  sense — and  in  the  interest  of 
your  members  and  others  in  the  industry — to  show 
clips  of  the  films  of  tomorrow;  or  in  some  other  man- 
ner to  interest  the  captured  TV  oudience  in  seeing  the 
future  films  in  the  motion  picture  theatres  of  the  nation. 

Eoch  producer  could  present  clips  from  one  or  two 
of  his  future  releoses  subject  to  Academy  approval. 
Selecticr  to  be  made  by  a group  of  judges,  voting,  or 
by  secret  bollot.  Films  thot  ore  not  selected  could  be 
presented  briefly  as  a five-minute  short  subject  with 
titled  still  shots  norroted  by  known  stars.  The  heading 
could  be  "Parade  of  Hits  Coming  to  Your  Favorite 
Theotres." 

This  motter  should  be  of  deep  concern  to  filmmakers 
and  theatre  owners  olike.  Maybe  there  would  be  more 
films  produced,  if  part  of  the  Oscar  Show  were  slanted 
to  bolster  theotre  attendance. 


(Letters  must  be  signed.  Names  withheld  on  request) 


Suggests  'Answer'  to  TV  Problem 

Too  much  has  been  said,  yet  nothing  has 
been  done,  about  two  very  important  sub- 
jects of  our  industry;  the  selling  of  our  mo- 
tion picture  film  to  TV  and  the  effect  that 
has  upon  the  industry,  especially  on  the 
“little  forgotten  man,”  the  small-town  ex- 
hibitor. For  clarification  purposes,  I con- 
sider a small-town  exhibitor  one  whose 
theatre  seats  under  400,  in  towns  and  cities 
under  5,000  population. 

So  the  trend  continues,  more  and  more 
of  our  theatrical  pictures  are  being  sold  to 
TV  and  more  and  more  of  the  small-town 
theatres  are  biting  the  dust.  More  and  more 
distributors  are  getting  braver  and  braver 
by  selling  earlier  and  earlier  releases  to 
TV.  “Hoodlum  Priest,”  I think  had  beat 
them  all.  This  feature  had  its  Vancouver 
first  run  in  May,  1961,  and  was  on  TV 
October  7,  1962. 

According  to  the  latest  figures,  as  re- 
leased by  the  Dominion  Bureau  of  Sta- 
tistics, out  of  1972  Canadian  theatres  in 
operation  March,  1953,  569  are  now  closed. 
This  is  slightly  under  29  per  cent  of  Ca- 
nadian theatres  that  closed  in  the  last 
nine  years.  The  average  seating  of  these 
closed  theatres  works  out  to  392  seats.  The 
national  average  of  theatres  still  in  op- 
eration today  is  554  seats,  therefore,  one  can 
very  easily  see  that  the  small-town  the- 
atres received  the  blunt  end  of  the  closing 
impact. 

Is  the  updating  and  refurbishing  of  the 
premises  the  answer,  as  some  profess?  No, 
that  is  not  the  answer.  Are  more  pictm’es 
like  “Ben-Hur,”  “Ten  Commandments,” 
etc,  the  answer?  No,  that  is  not  the  answer 
either,  although  it  would  be  a temporary 
reprieve. 

There  is  only  one  answer.  Either  draw 
the  people  away  from  their  TV  sets  and 
fill  the  theatres  once  more,  so  one  can  pay 
the  rentals  the  distributors  demand,  and 
have  sufficient  left  over  to  live  on;  or  make 
sure  that  your  film  rentals  are  in  accord- 
ance with  the  business  your  situation  is 
doing. 

Everyone  knows  why  we  are  in  this  pre- 
dicament. It  is  because  the  producer-dis- 
tributor took  the  pictures  on  which  we  had 
already  made  him  a nice  profit  and  with- 
out any  due  respect  for  the  hand  that  had 
fed  him,  went  ahead  and  resold  them  for  an- 
other multi-million  dollar  profit.  Jointly, 
the  theatres  of  America,  big  and  small, 
had  bought  and  paid  for  all  those  pictures. 
Our  rentals  had  been  based  at  that  time 
on  the  potentials  of  theatres  only.  If  the 
millions  derived  from  TV  were  to  be  taken 
into  consideration,  our  rentals  should  have 
been  almost  half. 

Now,  the  very  least  the  producer-dis- 
tributors can  do  is  use  some  of  those  mul- 
ti-million TV  dollar  profits  to  help  the 
ones  they  hurt  the  most — the  small  town 
theatres — by  charging  rentals  each  situa- 
tion can  afford  to  pay. 

The  distributor  can  drop  one,  two,  ten,  or 
a hundred  and  more  $25.00  per-picture  ac- 
counts, but  he  cannot  drop  us  all,  as  he 
cannot  live  without  us.  Some  salesmen 
may  even  tell  you  that  we  small  town  ex- 
hibitors are  nothing  but  a pain  in  the 
neck  to  the  distributors  and  that  they 
are  only  servicing  us  to  do  us  a service. 


Don’t  you  believe  it;  the  distributors  can- 
not even  begin  to  survive  without  us. 

Pick  up  any  newspaper  from  the  big 
city  nearest  to  you,  look  at  the  theatre  ad- 
vertising, what  they  are  playing  and  how 
long.  Those  blockbuster  roadshows  are 
playing  two  weeks,  one  month,  or  several 
months.  Those  super  attractions  that  had 
been  sold  to  you  at  top  prices  are  being 
double-billed.  The  big  city  first-run  houses 
can  sui’vive  on  18  to  20  featui-es  per  year. 
How  many  do  you  need?  Had  it  not  been 
for  the  small  town  exhibitor,  many  of  the 
smaller  pictures  would  never  see  the  light 
of  day,  as  the  big  city  theatres  cannot  use 
them.  True,  $25.00  is  not  a big  rental,  but 
multiply  that  by  800  and  it  becomes  $20,000 
more  than  nothing.  Add  to  this  the  several 
thousand  small-town  theatres  in  United 
States  and  thousands  soon  turn  into  mil- 
lions. Stop  and  imagine  how  “unimport- 
ant” you  are! 

Going  back  to  statistics,  during  1960,  the 
last  year  figures  are  available  on,  Canadi- 
ans paid  in  round  figures  $65,000,000  at  the 
theatre  boxoffice.  Out  of  this  amount  over 
$23,000,000  ended  up  in  the  distributors’ 
coffers,  plus  another  $7,387,680  derived 
from  TV  rentals.  If  the  distributors  took 
20  per  cent  of  the  money  derived  from  TV 
and  used  it  as  an  overall  reduction  of  rentals 
to  small  towns,  that  would  mean  $10.00  per 
feature  reduction  right  down  the  line.  With 
that  kind  of  a reduction,  just  imagine  how 
much  boost  it  would  give  to  the  economy 
of  small-town  theatres,  both  financially 
and  morally.  How  many  theatres  would  be 
saved  from  closing  that  may  be,  at  this 
very  minute,  on  the  verge  of  extinction? 
How  many  more  that  are  now  closed  would 
reopen?  How  many  others  that  are  now 
operating  part  time,  perhaps  would  swing 
to  full  time?  Think  of  the  psychological 
effect  it  would  have  on  the  general  public, 
when  theatres  began  to  reopen  instead  of 
closing. 

Some  would  argue  that  the  distributor 
cannot  afford  to  give  that  kind  of  a re- 
duction. On  the  contrary,  they  cannot  af- 
ford not  to  give  such  a reduction.  Each 
and  every  year  the  distributor  was  losing 
more  than  that  amount  by  the  continual  de- 
cline of  business  and  the  closure  of  theatres, 
with  no  end  in  sight.  Should  such  a re- 
duction fail  to  reopen  theatres  now  closed 
but  prevent  others  from  closing,  it  would 
be  money  well  spent. 

PETER  P.  ABROSIMOFF 

Roxy  Theatre, 

Grand  Forks,  B.C.,  Canada. 


Army  M.  P.  Service  Gives 
$540.90  to  Rogers  Fund 

NEW  YORK — Employes  of  the  Army 
and  Air  Force  Motion  Pictm-e  Service  once 
again  proved  that  they  are  as  much  a part 
of  the  film  industry  as  any  civilian-oriented 
citizens  as  they  turned  over  a $540.90  con- 
tribution to  the  Will  Rogers  Memorial 
Fund.  The  sum  was  contributed  as  a 
“Christmas  Salute”  to  the  Fund  at  AAMPS 
installations  throughout  the  world. 

Robert  E.  Quick,  chief  of  the  AAMPS, 
and  Thomas  B.  Sweatt,  executive  assistant, 
presented  the  contribution  to  John  G. 
Broumas,  assistant  to  the  president  of  The- 
atre Owners  of  America  and  president  of 
Theatre  Owners  of  Maryland,  and  Alex 
Schimel,  branch  manager  of  Universal  Pic- 
tures. Messrs.  Broumas  and  Schimel  are 
area  chairmen  of  the  Will  Rogers  Memorial 
Hospital  Fund  Drive. 
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•By  CHRIS  DUTRA 


JOSEPH  GERSHENSON,  Universal  music 
^ department  head,  reports  the  studio 
currently  has  five  composers  working  on 
eight  pictures  now  in  production.  Frank 
DeVol  is  the  latest  to  be  signed  to  score 
the  Ross  Hunter-Martin  Melcher  produc- 
tion of  “The  Thrill  of  It  All,”  and  is  also 
scoring  “For  Love  or  Money.”  Hem^y 
Mancini  is  on  the  valley  lot  working  on 
Howard  Hawks’  production  of  “Man’s 
Favorite  Sport?”  and  Stanley  Donen’s 
“Charade.”  Jerry  Goldsmith  is  also  work- 
ing on  two — “A  Gathering  of  Eagles”  and 
“The  List  of  Adrian  Messenger.”  Frank 
Skirmer  is  scoring  the  Marlon  Brando  star- 
rer,  “The  Ugly  American,”  and  Ron  Good- 
win is  in  England  scoring  “Lancelot  and 
Guinevere.”  . . . Producer  William  Bloom 
and  screenwriter  Bill  Blatty  will  work  to- 
gether again  on  Columbia’s  forthcoming 
production  of  “The  Baby  Sitter,”  a modem 
day  comedy.  The  pair  last  worked  on  Co- 
lumbia’s Danny  Kaye  starrer  “The  Man 
From  the  Diners’  Club. 

Dino  De  Laurentiis  is  currently  in  town 
meeting  with  top-level  Columbia  execu- 
tives. Luigi  Luraschi,  a top  executive  for 
De  Laurentiis,  has  accompanied  him  here 
and  is  doing  special  work  in  connection 
with  “Barabbas,”  and  advance  prepara- 
tions on  De  Laurentiis’  forthcoming  pro- 
duction of  “The  Bible”  . . . Producer-di- 
rector Robert  Rossen  met  with  M.  J. 
Frankovich,  first  vice-president  of  Colum- 
bia, and  Sol  Schwartz,  vice-president  in 
charge  of  west  coast  operations,  to  discuss 
production  plans  for  “Lilith,”  which  he  will 
film  for  the  studio.  The  story  is  based  on 
the  J.  R.  Salamanca  novel  . . . Cliff  Robert- 
son, star  of  Warner  Bros.’  “PT-109,”  gets 
the  front  cover  treatment  of  the  March 
issue  of  Better  Homes  and  Gardens.  The 
issue  marks  the  first  time  a film  star  has 
been  spotlighted  in  the  family  magazine, 
which  has  a readership  in  the  neighbor- 
hood of  15,000,000.” 


Don  Medford  has  been  signed  to  an  ex- 
clusive directorial  contract  by  MGM 
studios,  calling  for  him  to  direct  both  mo- 
tion pictures  and  television.  Under  his 
previous  non-exclusive  status  with  the 
studio,  he  directed  several  segments  of  the 
studio’s  current  'TV  series  . . . Jerry  Bresler, 
now  ready  to  put  his  much  heralded  “Gid- 
get  Goes  to  Rome”  before  the  cameras,  has 
signed  Jessie  Royce  Landis  for  a costarring 
spot  opposite  James  Darren  and  screen 
newcomer  Cindy  Carol,  who  makes  her  film 
debut  as  the  new  “Gidget.”  Under  the  di- 
rection of  Paul  Wendkos,  the  film  rolls  on 
location  in  Rome  on  February  18  for  Co- 
lumbia . . . Preparing  for  an  active  year 
in  feature  film  production,  actor-producer 
Chuck  Connors  has  just  pm'chased  “St. 
Augustine,”  an  original  screenplay  by  John 
Wilder  and  Jerry  Ziegman  for  fall  pro- 
duction under  his  independent  banner. 
Connors  will  act  as  executive  producer  and 
not  appear  in  this  fUm  . . . Producer- 
director  Delmer  Daves  is  back  on  the  War- 
ner Bros,  lot  with  his  completed  script  of 


“Youngblood  Hawke,”  which  he  has 
adapted  from  the  Herman  Wouk  novel. 


Contract-actress  Diane  McBain  has  been 
set  by  Warner  Bros,  for  a costarring  role 
opposite  Debbie  Reynolds  in  Mervyn  Le- 
Roy’s  “Mary,  Mary.”  The  film  version  of 
Jean  Ken-’s  Broadway  hit  will  be  put  be- 
fore the  cameras  in  mid-February  . . . 
Actor  Woody  Merritt  was  signed  by  Pro- 
ducer Tom  Corradine  to  make  his  film  debut 
in  the  independent  production,  “Depths  of 
the  Unknown,”  rolling  later  this  month 
with  Jean  Yarbrough  directing  under  the 
Company  of  Artists  banner  . . . Harold 
Hecht  has  acquired  a new  novel  by  Lionel 
Davidson,  “The  Rose  of  Tibet,”  described 
as  a modern  romantic  adventure,  for  a re- 
ported $100,000.  The  novel  will  be  published 
this  spring  in  the  U.S.  by  Harper  and  Row 
. . . The  biography  of  artist  Paul  Gauguin, 
“Noble  Savage,”  by  Lawrence  and  Eliza- 
beth Hanson,  has  been  purchased  for  both 
stage  and  film  production  by  Julian  Lesser 
and  Leon  Barsha.  They  plan  to  use  the 
additional  biographical  material  in  a fea- 
ture which  will  be  titled  “The  Case  of  Paul 
Gauguin.” 

S' 

Art  Marx  and  Bob  Fisher  have  been  set 
to  screenplay  their  original  story  “Eight  on 
the  Lam”  for  Hope  Enterprises,  Inc.  ’The 
deal  was  negotiated  by  the  Louis  Shurr 
Agency  . . . Producer  Tom  Corradine  has 
added  “Kroma”  to  his  film  production 
schedule  to  be  made  under  his  Company  of 
Artists  banner.  Shooting  is  scheduled  to 
start  immediately  following  “Depths  of  the 
Unknown,”  currently  being  lensed  here  . . . 
Actor  Keir  Dullea,  star  of  “David  and  Lisa,” 
has  been  signed  to  a seven-year  contract  by 
Seven  Arts,  calling  for  him  to  make  one 
picture  a year,  with  option  for  a second. 
The  pact  is  non-exclusive,  leaving  Dullea 


STAR  GREETS  AUTHOR— Gregory 
Peck  greets  Pulitzer  Prize-winning 
author  Harper  Lee  upon  her  arrival  in 
Los  Angeles  in  connection  with  the 
special  opening  of  the  film  adaptation 
of  her  novel,  “To  Kill  a Mockingbird,” 
in  which  Peck  stars  for  producer  Alan 
Pakula.  The  Universal  release  opened 
in  time  to  be  considered  for  Academy 
Award  nomination. 


free  for  television,  legitimate  theatre  or 
other  motion  pictures  . . . Yoko  Tani, 
Oriental  actress  who  appeared  in  Para- 
mount’s “My  Geisha,”  returns  to  the  studio 
for  a top  role  in  the  Jack  Rose  production 
“Who’s  Been  Sleeping  in  My  Bed?”  The 
film  toplines  Dean  Martin,  Carol  Burnett 
and  Martin  Balsam  . . . Filmways  produc- 
tion chief  Martin  Ransohoff,  has  signed  Ira 
Wallach  to  write  the  screenplay  of  “The 
Wheeler  Dealers,”  which  Arthur  Hiller  will 
direct  with  James  Gamer  and  Lee  Remick 
starred.  Wallach  also  wrote  “Boys’  Night 
Out”  last  year  for  Filmways. 

Studio  production  assignments  of  the 
week:  Errol  Garner  will  compose  the  score 
for  Melville  Shavelson’s  “A  New  Kind  of 
Love,”  for  Paramount  . . . Stanley  Gold- 
smith and  Mecca  Graham  set  as  assistant 
directors  to  Norman  Taurog  on  Warner 
Bros.  “Palm  Springs  Weekend”  . . . Harold 
Lipstein  assumes  cinematographer  chores 
on  the  same  picture  . . . Henry  Vars,  Polish 
composer,  will  pen  the  musical  score  for 
MGM’s  “Flipper,”  the  Ivan  Tors  produc- 
tion starring  Chuck  Connors  . . . Noted  art 
director  Alexander  Trauner,  currently 
working  on  Billy  Wilder’s  “Irma  La  Douce” 
for  the  Mirisch  Co.,  has  been  signed  by 
Fred  Zinneman  to  repeat  similar  chores  on 
“Killing  a Mouse  on  Sunday,”  which  he 
will  produce  and  direct  this  spring  for 
Columbia  . . . Stan  Detlie,  who  has  func- 
tioned as  property  master  on  all  Samuel 
Bronston  productions  in  Spain,  will  repeat 
his  chores  on  Bronston’s  forthcoming  pro- 
duction of  “The  Fall  of  the  Roman  Empire” 
. . . Mervyn  LeRoy  brings  in  costume  de- 
signer Travilla  to  create  the  modem  ward- 
robe for  Debbie  Reynolds  in  “Mary,  Mary,” 
which  he  is  making  for  Warner  Bros,  re- 
lease. 

J.  J.  Cohn,  formerly  associated  with 
MGM,  has  joined  the  Mirisch  Co.,  as  pro- 
duction executive  on  “The  Great  Race,” 
which  stars  Paul  Newman  and  Jack  Lem- 
mon. Blake  Edwards  will  film  the  feature 
in  Rome.  Cohn  and  production  manager 
Joe  Popkin  are  en  route  there  for  con- 
ferences with  Edwards  . . . Walter  Grau- 
man  moves  over  from  television  to  make 
his  feature  film  directorial  bow  on  “Lady 
in  a Cage,”  for  Luther  Davis.  The  film 
stars  Olivia  de  Havilland,  who  has  aiTived 
in  Hollywood  to  prepare  for  her  starring 
role  in  the  film,  the  first  she  has  made  in 
Hollywood  in  over  five  years  . . . Markann 
Productions  has  been  formed  by  producers- 
wi’itei’s  Arthur  Alsberg  and  Robert  Fisher 
for  the  production  of  television  series  and 
motion  pictures.  The  first  venture  blue- 
printed by  the  team  is  a coproduction  with 
Selmur  Production  on  the  pilot  of  “Hey, 
Cousin,”  starring  Chill  Wills. 

Michael  Gordon  has  been  handed  the 
dii’ection  reins  on  the  Doris  Day  starrer, 
“Something’s  Got  to  Give,”  at  20th  Cen- 
tury-Fox. The  project  will  be  a joint  ven- 
ture of  Aaron  Rosenberg’s  Areola  Produc- 
tions, Martin  Melcher  Productions  and  Fox. 
Cameras  will  roll  in  April  on  the  Hal 
Kantor-Jack  Sher  screenplay  ...  At  Para- 
mount studios,  stars  Joanne  Woodward  and 
Paul  Newman  hosted  a cocktail -reception 
party  on  the  set  of  Melville  Shavelson’s  “A 
New  Kind  of  Love,”  for  Maurice  Chevalier, 
who  makes  his  first  appearance  on  the 
Hollywood  lot  in  over  30  years. 
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By  RUSSELL  J.  FORNWALT 

JUST  60  yeai’s  ago — in  1903 — in  the  “wilds” 
of  New  Jersey,  Edwin  S.  Porter, 
cameraman  for  Thomas  A.  Edison,  spent 
fom-  days  grinding  out  a feature,  titled, 
“The  Great  Train  Robbei’y,”  which  marked 
the  introduction  of  the  western  movie 
epoch  to  audiences  thi'oughout  the  world 
and  which,  coincidentally,  made  a star  of 
vaudeville  perfoimer  G.  M.  Anderson, 
known  as  Broncho  Billy. 

For  the  vast  majority  of  the  60  interven- 
ing years,  the  western  was  the  basic  fare 
for  the  popcorn-chomping,  foot-stomping 
Friday  and  Saturday  motion  picture  the- 
atre crowds.  Both  children  and  adults  loved 
the  ever-good,  fist-fighting,  six-shooting 
heroes. 

From  “The  Great  Train  Robbeiw,”  whose 
star  Broncho  Billy  also  had  the  distinction 
of  turning  out  376  westerns  in  as  many 
weeks,  the  western  made  international 
heroes  of  Tom  Mix,  William  S.  Hart,  Ken 
Maynard  and  “King  of  the  Cowboys” 
Buck  Jones,  Hoot  Gibson,  Tom  Tyler, 
George  O’Brien,  Tim  McCoy,  Bob  Steele, 
Yakima  Canutt,  Dustin  Famum,  Richard 
Dix,  Jack  Holt,  William  (Hopalong  Cas- 
sidy) Boyd,  Art  Acord  and  Rex  Bell,  as 
well  as  those  stars  of  later  years,  Roy 
Rogers,  Gene  Autry,  Gary  Cooper,  John 
Wayne,  James  Stewart  and  Gregory  Peck. 

It  would  take  a battery  of  IBM  ma- 
chines to  compute  the  feet  of  film,  the 
number  of  novels,  the  tons  of  television 
tape  and  the  pages  in  periodicals  that  have 
told  the  western  ta’e  over  and  over  again. 
No  one  will  ever  know  how  many  man- 
hours and  boy-hours,  girl-hours,  too,  that 
have  been  and  are  being  spent  watching 
the  range  riders,  the  cattle  rustlers,  the 
barroom  brawls  and  assorted  other  rituals 
every  week. 

The  motion  pictiire  western,  in  the  en- 
suing years,  has  undergone  many  trans- 
formations, emerging  from  its  original 
horse-opera  status  to  today’s  colorful,  well- 
plotted  outdoor  drama. 

The  heyday  for  the  western  film  came  in 
the  post-World  War  II  years,  such  as  the 
1948-49  season  in  which  Hollywood  placed 
114  westerns  on  the  market  and  exhibitors 
complained  of  “too  many  westerns.”  Of 


that  season’s  releases,  Boxoffice  publisher 
Ben  Shlyen  commented  editorially,  “The 
proportion  still  is  one  western  for  each 
three  features  of  all  other  types  released 
. . . So,  it  would  seem,  the  trouble  is  not 
with  the  quantity  of  westerns  released  but, 
rather,  with  the  timing  of  their  release  . . . 
It’s  quite  the  old  story — the  cycle-making 
in  release-timing  that  milks  a story  type 
dry,  killing  instead  of  whetting  the  public 
appetite  for  it.” 

This  statement  proved  prophetic.  For, 
with  the  advent  of  TV  and  the  sale  of 
libraries  of  westerns  to  the  new  medium, 
the  western  underwent  a slow  decline.  In 
1952,  Hollywood  dropped  four  series,  as 
Gene  Autry,  Hopalong  Cassidy,  Roy  Rogers 
and  Andy  Devine  turned  to  TV. 

During  the  past  season — 1961-62 — the 
major  studios  turned  out  only  14  features 
which  could  logically  be  classified  as  west- 
erns. United  Artists  and  20th  Century -Fox 
were  responsible  for  three  each:  “Geron- 
imo,”  “Gun  Street”  and  the  western 
comedy,  “Sergeants  3,”  from  UA;  and  “The 
Comancheros,”  “The  Firebrand”  and  “The 
PuiTJle  Hills”  from  20th-Fox.  Columbia, 
Metro-Goldwyn-Mayer  and  Universal  had 
two  each:  “Two  Rode  Together”  and  “The 
Wild  Westerners”  from  Columbia:  “Ride 
the  High  Country”  and  “A  'Thunder  of 
Drums”  from  MGM;  and  “Lonely  Are  the 
Brave”  and  “Six  Black  Horses”  from  Uni- 
versal. In  addition,  Alhed  Artists  had 
“Rider  on  a Dead  Horse”  and  Paramount 
released  “The  Man  Who  Shot  Liberty 
Valance.” 

Of  the  product  thus  far  announced  for 
1962-63,  20th-Fox  has  produced  “Young 
Guns  of  Texas,”  starring  the  children  of 
famed  western  stars,  James  Mitchum, 
Alana  Ladd  and  Jody  McCrea;  Allied 
Artists  has  “The  Great  Gunfighters,”  with 
Audie  Murphy,  scheduled:  Buena  Vista, 
“Savage  Sam”:  MGM,  “The  Savage  Guns,” 
“Cattle  King”  and  its  Cinerama  epic,  “How 
the  West  Was  Won”:  Pai'amount  has 

“Hud,”  and  Universal  has  “Showdown” 
with  Audie  Murphy. 

The  American  public’s  love  for  the  west- 
ern seems  unsatiated,  and  many  psycholo- 
gists and  others  have  written  untold  lines 
of  copy  on  this  fondness.  William  K.  Zins- 
ser, in  his  book,  “Seen  Any  Good  Movies 


Lately?”  inquires  as  to  the  western’s  fan- 
tastic appeal. 

“In  each  one,”  he  writes,  “I  have  found 
familiar  characters,  trite  situations  and 
predictable  dialog — the  very  things  that  an- 
noyed me  in  every  other  type  of  movie,  and, 
yet,  I never  tired  of  them.  I went  to  each 
new  western  eagerly  and  I enjoyed  the  bad 
ones  almost  as  much  as  the  good  ones.  Why 
didn’t  repetition  blunt  my  appetite?  Why 
are  we  all  hypnotized  by  this  shameless 
package  of  cliches? 

“It  is  not  accident  that  these  rituals 
(barroom  brawls,  six-shooter  duels  with  the 
fast  draw,  etc.)  now  so  ingrained  in  our 
film  folklore,  are  deeply  satisfying.  We 
want  something  to  happen  and  it  does. 
We  want  a man  to  behave  in  a particular 
way  and  he  does.  This  is  the  secret  of  the 
spell  which  ritual  art  forms  exert  over 
young  and  old  in  every  culture.” 

Dean  Verl  S.  Lewis  of  the  University  of 
Maryland  School  of  Social  Work,  explains 
the  appeal  of  the  western  story  as  “related 
to  the  simplicity  and  directness  of  the 
theme,  the  clear-cut  and  uncompUcated 
conflict  between  villain  and  hero,  the  sanc- 
tion for  vicarious  aggression  of  the  most 
direct  kind.” 

Edward  Finney,  president  of  Boots  & 
Saddles  Pictures,  views  the  popularity  of 
the  western  in  the  light  of  “today’s  highly 
confined  civilization”  in  which  people  “can- 
not give  vent  to  their  feelings,  and  where 
any  violent  demonstrations  immediately 
bring  the  law.  When  the  West  was  wild,  a 
man  had  no  such  restrictions.  He  fought 
Indians  and  rivals  who  sought  to  wi’est 
away  his  land  or  his  possessions.”  He  also 
points  out  that  the  western  costume  never 
is  outdated,  and  concludes,  “So,  the  western 
story  is  always  modern,  imderstandable 
and  appealing  to  the  men,  women  and  chil- 
dren of  the  20th  Centui-y.” 

Associate  editor  Frances  Smith  of  Boys’ 
Life  Magazine  believes  the  western’s  ap- 
peal lies  in  the  fact  that  the  characters  are 
uninhibited  and  free  in  a way  that  we  can- 
not possibly  be  today.  “Then,  too,”  she 
adds,  “the  western  is  part  of  our  folklore, 
and  it  probably  presents  the  most  di’amatic 
and  colorful  era  of  our  history.”  An  inter- 
esting facet  of  the  Boys’  Life  editor’s  com- 
ment is  that  in  1950,  the  magazine,  pub- 
lished by  Boy  Scouts  of  America,  reported 
that  36.1  per  cent  of  its  readers  preferred 
western  movies,  while  25.7  per  cent  prefer- 
red comedy,  and  27.7  preferred  adventure, 
mystery  or  war  pictures.  At  that  time  the 
average  boy  who  subscribed  to  the  magazine 
attended  movies  3.6  times  per  month. 

Dr.  Joseph  M.  Sacks,  chief  of  the  clinical 
psychology  service  of  the  Veterans  Hospital 
in  Brockton,  Mass.,  finds  that  while  urban 
living  deprives  one  of  contact  with  nature, 
“the  western  restores  it  vicariously  by  pre- 
senting a contest  and  a chase  in  a setting  of 
woods,  fields  and  mountains.  At  the  same 
time,  masculinity  and  ‘pure’  femininity  are 
glorified  and  idealized.  Values  are  sharply 


The  first  western  roadshow  was  "The  Covered 
Wagon,"  a 1923  release,  silent  and  in  block  and 
white.  It  storred  J.  Warren  Kerrigan,  Ernest  Tor- 
rance and  Lois  Wilson. 

< 

The  latest  and  biggest  western  roadshow  is  "How 
the  West  Was  Won,"  in  Cinerama  and  Technicolor. 
It  features  two  dozen  stars,  including  Debbie  Rey- 
no’ds,  Gregory  Peck  and  Robert  Preston,  shown  here. 
Its  American  debut  will  be  made  next  month. 

► 


By  ANTHONY  GRUNER 


Corrying  on  the  tradition  of  their  famous  fathers 
are  James  Mitchum,  Alana  Ladd  and  Jody  McCrea, 
who  are  starred  in  "Young  Guns  of  Texas,"  a Lip- 
pert  production  for  20th-Fox  which  is  scheduled  for 
release  in  February. 

delineated  with  minimal  ambiguity  in  the 
form  of  ‘good  guys’  and  ‘bad  guys.’  And, 
again,  the  representatives  of  law  and  order 
triumph,  capping  the  excitement  of  viola- 
tion with  the  security  of  justice.” 

Also  in  the  psychological  vein,  Dr. 
Bartholomew  D.  Wall,  educational  con- 
sultant for  the  Wayne  County,  Mich.,  board 
of  education,  finds  the  appeal  of  westerns 
“lies  in  their  almost  magical  control  over 
ordinarily  implacable  forces.”  The  western, 
he  adds,  meets  additional  needs  involving  a 
“somewhat  subliminal  release  for  hostility, 
a flight  into  nature  for  city  dwellers,  and 
rebellion  against  standardized  morality 
codes  and  ‘middle  class’  manners  and 
values.” 

Columnist  John  Crosby  recently  offered 
these  findings  from  a psychologist:  “The 
hero  is  always  alone,  free  from  all  mone- 
tary and  spiritual  concern.  You  hardly  ever 
see  him  receive  money;  you  hardly  ever  see 
him  spend  any.  He  goes  where  he  wants 
when  he  wants,  has  a girl  if  he  wants  one 
and  is  casual  with  her,  having  no  responsi- 
bility to  her  and  able  to  leave  her  at  any 
time.  To  most  people,  especially  the  men, 
this  is  a state  devoutly  to  be  wished. 

“The  gun  the  hero  carries  is  really  his 
sex.  He  shoots  anyone  with  it.  It  is  always 
at  his  side.  He  can  call  on  it  at  any  time. 
The  good  and  evil  are  generally  obvious 
and  more  black  and  white  than  usual.  The 
hero  is  generally  the  good  guy,  and  he 
fights  and  wins  against  evil  any  time  he 
chooses  to  do  so.” 

While  the  western  is  viewed  as  basically 
escapist,  W.  H.  Hutchinson  in  the  San 
Francisco  Chronicle  writes,  it  also  is  “the 
happy  combination  of  direct  consequences 
stemming  from  direct  actions,  which  are 
largely  physical,  although  recently  some 
minor  cerebral  activity  has  been  permitted 
prior  to  the  conclusive  physical  climax. 
This  combination  is  infinitely  appealing  in 
this  day  of  grace,  galactic  nightmares  and 
inconclusive  international  tensions.” 

These  and  hundreds  of  other  writers  have 
voiced  opinions  on  the  popularity  of  the 
western  in  story,  movie  and  on  television, 
but  perhaps  actor  Bing  Crosby  best  sums 
up  the  question  of  western  appeal  with  just 
one  word — “Action.” 

So,  it  can  be  summed  up:  “Pictures  may 
come  and  pictmes  may  go,  but  the  western 
goes  on  forever.” 


\^ITH  THE  country  now  experiencing 
Siberian  weather  in  the  shape  of 
freezing-point  temperatures,  snow  stonns, 
blocked  railway  lines  and  a shortage  of 
electricity  plant  to  cope  with  the  additional 
load,  one  would  imagine  that  the  cinema 
business  is  going  through  its  own  financial 
blizzard.  The  assumption  is  only  partly 
right.  Business  has  remained  remarkably 
steady  in  the  major  cities  although  it  has 
declined  to  a certain  extent  in  the  suburban 
areas,  provincial  towns  and  country 
regions.  Nevertheless,  in  London’s  West 
End,  for  example,  pictures  like  Warner 
Pathe’s  “Summer  Holiday,”  Columbia’s 
“Lawrence  of  Arabia,”  MGM’s  “Mutiny  on 
the  Bounty”  and  its  Cinerama  show  “How 
the  West  Was  Won,”  UA’s  “West  Side 
Story”  and  Fox’s  “The  Longest  Day”  are 
doing  fine.  Also  on  release,  Disney’s  “In 
Search  of  the  Castaways,”  Rank’s  “On  the 
Beat”  and  Warner  Pathe’s  “We  Joined  the 
Navy,”  plus  two  double-bills  from  MGM — 
“The  Thief  of  Bagdad”  and  “Savage 
Guns”  and  “The  Wonders  of  Aladdin”  and 
“Tai’zan  Goes  to  India” — are  bringing  in  a 
rare  packet  of  money  for  this  time  of  year. 
The  moral,  presumably  is,  if  the  public 
likes  a picture,  then  nothing  will  stop  them 
reaching  the  theatre  of  their  choice,  re- 
gardless of  price  or  weather  conditions. 

* * * 

When  Royalty  travels  down  to  the  East 
End  for  the  world  premiere  of  a British 
film,  then,  it  must  be  something  special. 
And,  yet,  “Sparrows  Can’t  Sing,”  which  is 
being  world-premiered  next  month  at  the 
ABC  Cinema,  Mile  End  Road,  before  Prin- 
cess Margaret  and  a host  of  distinguished 
first-nighters  from  all  walks  of  life,  is  with- 
out any  big  name  stars,  has  no  color, 
and  is  being  directed  by  a woman  who  has 
never  made  a motion  pictm-e  before.  Al- 
ready, the  grapevine  says  that  the  film  is 
destined  to  break  records  and  its  director 
will  be  sought  after  by  producers  through- 
out the  industry  as  the  result  of  the  aston- 
ishing quality  of  the  movie. 

Joan  Littlewood  is  the  director  who  has 
handled  this  cockney  comedy-drama,  set 
in  the  East  End.  In  London,  she  is  re- 
garded as  one  of  the  three  best  stage 
producers  in  the  country.  Cockney-born 
Miss  Littlewood  was  responsible  for  the 
Theati'e  Workshop  which  gave  many  suc- 
cessful writers  of  today  and  dozens  of 
actors  and  actresses  their  first  chance  to 
make  good.  Men  like  Lionel  Bart  who  wrote 
“Oliver,”  Georgia  Brown,  the  leading  lady 
of  the  show,  Harry  Corbett,  one  of  the 
country’s  leading  TV  actors,  and  many 
more  of  the  finest  character  actors  in  the 
land  were  trained  by  Miss  Littlewood. 

Last  year  she  was  cajoled  into  directing 
“Sparrows  Can’t  Sing,”  based  on  a success- 
ful stage  play  she  produced  for  Theatre 
Workshop  and  later  in  the  West  End.  She 
was  given  complete  freedom  and  chose 
James  Booth,  Barbara  Windsor,  and 
George  Sewell,  all  former  Stratford  stars, 
as  well  as  many  others  who  have  worked 
with  her  in  the  past. 

The  film  was  shot  on  location  in  the 
East  End  and  so  it  is  appropriate  that  the 
premiere  should  be  held  in  the  same  area. 
With  the  presence  of  Princess  Margaret. 


Wardour  Street  reckons  that  Associated 
British  has  got  something  special  in 
movies,  and  those  who  have  seen  the  work 
of  Miss  Littlewood  believe  that,  in  “Spar- 
rows Can’t  Sing,”  she  will  be  able  to  write 
her  own  ticket  for  any  future  production. 

* * * 

“The  Comedy  Man,”  the  best  selling 
novel  by  Douglas  Hayes,  is  being  made  into 
a film  starring  Kenneth  More,  Billie  White- 
law  and  Dennis  Price.  It  is  being  produced 
by  Hal  Chester’s  company,  Albion  Films 
Distribution,  through  British  Lion-Colum- 
bia.  Chester  is  executive  producer,  Jon 
Penington  producer,  and  Alvin  Rakoff  di- 
rects. “The  Comedy  Man,”  a tragi-comedy, 
will  be  shot  at  Shepperton  Studios.  The 
screenplay  has  been  written  by  Peter  Yeld- 
ham. 

* * * 

A trio  of  top  scriptwriters  is  currently 
preparing  three  screenplays  which  pro- 
ducer Charles  H.  Schneer  will  produce  as 
British  subjects  for  Columbia  Pictures  in 
1963.  Jan  Read  is  finishing  his  adaptation 
of  the  H.  G.  Wells  classic,  ‘"The  First  Men 
in  the  Moon,”  which  will  be  filmed  in 
Spain  and  Britain  during  the  spring;  How- 
ard Koch  is  writing  “The  Village  That 
Wandered,”  based  on  Surrey  Smith’s 
comedy  best-seller,  which  will  be  filmed  in 
England  and  New  York  City;  and  Julian 
Bond  is  adapting  “The  Corrupters,”  from 
Yseult  Bridges,  which  is  about  the  Con- 
stance Kent  murder  trial  of  the  last 
century.  It  will  be  directed  by  Peter  Coe, 
the  stage  director  of  “Oliver.”  towards  the 
end  of  the  year  at  Shepperton  Studios. 

* * * 

British  and  Greek  production  interests 
will  be  linked  for  the  first  time  in  a new 
company.  Acropolis  Films,  whose  directors 
will  be  John  Ainsworth,  Michael  Williams, 
John  Brason  and  David  Henley.  The  Greek 
film  interests  will  be  represented  by  Alex 
Pavesopoulos  and  Emanuel  Tsiliris  of  Alfa 
Studios  in  Athens.  The  new  company  plans 
to  make  three  films  a year  in  Britain, 
Greece  and  elsewhere.  Subjects  include 
“Shadows  Over  Athens,”  to  be  made  half 
on  location  in  Greece  and  half  at  Pinewood 
Studios,  and  “The  Moor  of  Venice,” 
scripted  by  Ainsworth  from  Shakespeare’s 
“Othello,”  which  will  have  locations  in 
CypiTJS,  Rhodes  and  Venice,  with  interiors 
at  Pinewood.  Ainsworth  is  cun-ently  shoot- 
ing locations  in  Greece  for  his  latest  pro- 
duction, “The  Bay  of  Saint  Michel,”  a 
Rank  film,  starring  Mai  Zetterling,  Keenan 
Wynn  and  Ronald  Howard. 

* * * 

News  in  brief:  Selwyn  Lloyd,  former  for- 
eign secretary  and  chancellor  of  the  Ex- 
chequer in  the  Macmillan  government,  has 
been  appointed  to  the  board  of  directors 
. . . Percy  Pilgrim,  formerly  projection 
engineer  for  Granada  Theatre,  has  been 
appointed  a director  of  Laurel  Relay  Vision, 
a pay  television  company,  under  the  chair- 
manship of  Sir  Tom  O’Brien,  the  general 
secretary  of  National  Ass’n  of  Theatrical 
and  Kinematograph  Employees  . . . Cyril 
Cusack  and  Yolande  Donlan  have  been 
signed  with  Claire  Bloom  and  Richard 
Johnson  to  star  in  Val  Guest’s  new  suspense 
film,  “80,000  Suspects.” 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
ore  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  monagers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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“ «<■ 
<■  iX- 

a. 


Air  Patrol  (20th-Fox) 

100 

100 

100 

100 

95 

100 

99 

‘Assignment  Outer  Space  (AIP) 

115 

100 

90 

80 

90 

95 

Barabbas  (Col) 

300 

150 

200 

150 

180 

150 

340 

150 

200 

150 

150 

120 

200 

135 

125 

200 

181 

Best  of  Enemies,  The  (Col) 

135 

200 

160 

110 

155 

150 

110 

100 

125 

100 

175 

100 

190 

139 

Billy  Budd  (AA) 

165 

95 

125 

100 

no 

200 

100 

128 

Billy  Rose's  Jumbo  (MGM) 

180 

200 

100 

225 

200 

90 

275 

100 

100 

90 

175 

150 

120 

90 

150 

Boccaccio  '70  (Embassy) 

300 

150 

195 

125 

625 

200 

310 

150 

370 

100 

200 

225 

150 

500 

257 

Broken  Lomd,  The  (20th-Fox) 

100 

100 

100 

90 

100 

98 

Bum,  Witch,  Burn  (AIP) 

150 

120 

125 

105 

no 

90 

100 

80 

85 

107 

Coming-Out  Party,  A (Union) 

130 

125 

100 

125 

150 

65 

150 

175 

128 

Concrete  Jungle,  The  (Fanfare) 

100 

100 

100 

65 

100 

100 

94 

Convicts  4 (AA) 

120 

140 

105 

160 

110 

185 

100 

90 

80 

150 

100 

150 

100 

90 

120 

Creation  of  the  Humanoids  (Emerson) 

100 

90 

125 

65 

no 

98 

Damon  and  Pythias  (MGM) 

125 

100 

90 

65 

65 

90 

90 

100 

no 

100 

94 

Divorce — Italian  Style  (Embassy) 

160 

250 

175 

150 

100 

90 

140 

200 

140 

210 

300 

174 

Escape  From  East  Berlin  (MGM) 

100 

95 

85 

110 

100 

65 

75 

85 

100 

91 

‘First  Spaceship  on  Venus  (Crown) 

130 

90 

125 

125 

80 

125 

113 

5 Weeks  in  a Balloon  (20th-Fox) 

110 

200 

185 

90 

130 

100 

no 

160 

120 

200 

90 

150 

95 

133 

Flame  in  the  Streets  (Atlantic) 

125 

140 

70 

105 

100 

90 

65 

65 

175 

90 

103 

GirlsI  Girls!  Girls!  (Para) 

175 

180 

150 

180 

175 

260 

200 

300 

225 

200 

125 

200 

200 

198 

Guns  of  Darkness  (WB) 

100 

125 

95 

75 

95 

80 

90 

75 

no 

100 

90 

94 

Gypsy  (WB) 

190 

300 

250 

150 

200 

200 

175 

300 

410 

480 

200 

300 

125 

195 

380 

300 

200 

260 

256 

Hell  Is  for  Heroes  (Para) 

130 

175 

115 

170 

125 

110 

90 

115 

100 

100 

90 

90 

100 

125 

100 

116 

I Thank  a Fool  (MGM) 

125 

140 

125 

175 

90 

50 

80 

115 

120 

65 

100 

95 

175 

105 

135 

90 

112 

If  a Man  Answers  (Univ) 

150 

250 

200 

235 

90 

135 

115 

200 

310 

75 

175 

150 

180 

100 

175 

140 

155 

125 

164 

In  Search  of  the  Castaways  (BV) 

175 

160 

150 

225 

125 

200 

130 

250 

330 

175 

350 

225 

250 

105 

185 

350 

150 

150 

250 

207 

It's  Only  Money  (Para) 

145 

250 

115 

130 

120 

150 

350 

125 

115 

125 

155 

190 

no 

150 

100 

155 

Kill  or  Cure  (MGM) 

160 

110 

90 

100 

140 

120 

Longest  Day,  The  (20th-Fox) 

250 

250 

185 

225 

200 

270 

275 

250 

375 

275 

300 

200 

275 

256 

No  Mon  Is  an  Island  (Univ) 

125 

135 

90 

100 

90 

70 

130 

125 

80 

115 

85 

90 

150 

no 

100 

125 

108 

Panic  in  Year  Zero!  (AIP) 

110 

110 

60 

100 

100 

95 

90 

150 

100 

125 

104 

Period  of  Adjustment  (MGM) 

150 

175 

185 

125 

80 

180 

225 

175 

185 

280 

200 

95 

155 

120 

no 

163 

Phaedra  (Lopert) 

150 

300 

175 

200 

140 

150 

135 

200 

250 

200 

150 

225 

100 

200 

300 

192 

Pigeon  That  Took  Rome,  The  (Para) 

140 

125 

195 

100 

100 

120 

90 

120 

175 

150 

100 

135 

100 

127 

Taros  Bulba  (UA) 

160 

260 

125 

150 

130 

250 

125 

200 

200 

200 

200 

250 

200 

188 

Tower  of  London  (UA) 

90 

no 

105 

100 

100 

100 

75 

97 

Two  Tickets  to  Paris  (Col) 

75 

100 

100 

90 

93 

‘Vampire  and  the  Ballerina  (UA) 

90 

110 

105 

100 

100 

100 

75 

97 

‘Varan  the  Unbelievable  (Crown) 

130 

90 

125 

125 

80 

125 

113 

Viridiana  (Kingsley) 

160 

130 

165 

200 

165 

150 

150 

100 

175 

155 

War  Lover,  The  (Col) 

105 

170 

115 

180 

100 

80 

200 

100 

80 

no 

100 

90 

120 

85 

117 

We'll  Bury  You!  (Col) 

100 

75 

180 

65 

80 

65 

70 

80 

175 

125 

75 

99 
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TOP  HITS 


OF 


1.  Lawrence  of  Arabia  (Col) 

Chicago 

2.  Taras  Bulba  (UA) 

Denver  


THE  WEEK 

Individual  runs,  not  an  averag*. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


3.  In  Search  of  the  Castaways 

Chicago 

4.  Barabbas  (Col) 

Chicago  


(BV) 


,.250 

,.250 

.225 

.200 


5.  Gypsy  (WB) 

Cincinnati 


6.  Boccaccio  '70  (Embassy) 

Buffalo  

Indianapolis  


7.  Viridiana  (Kingsley) 

Minneapolis  

m „ , r,  , . , 


.200 

.150 

.150 

.150 


y 


'Gypsy'  Bursts  Upon 
Scene  in  Milwaukee 

MILWAUKEE — Powerful  promotion  put 
“Gypsy”  at  the  head  of  the  list  of  the 
week’s  best  grossers.  “Phaedra”  was  hold- 
ing up  well,  perhaps  on  the  strength  of  the 
temporary  ban  at  Madison,  which  brought 
the  censorship  business  to  a head.  At  any 
rate,  the  Downer  held  the  picture  over  an- 
other week  and  did  very  well.  Elsewhere 
business  was  rated  as  average  to  pretty 


good. 

(Average  Is  1 00) 

Downer — Phoedra  (Lopert),  3rd  wk 140 

Palace — The  Longest  Day  (20th-Fox),  4th  wk 150 

Riverside — In  Search  of  the  Castaways  (BV),  4th  wk.  190 
Strand — Mutiny  on  the  Bounty  (MGM),  4th  wk.  ..150 
Times — Divorce — Italian  Style  (Embassy),  3rd  wk.  150 
Towne — Swordsman  of  Siena  (MGM);  Damon  and 

Pythias  (MGM)  115 

Warner — Gypsy  (WB)  225 

Wisconsin — Taras  Bulba  (UA),  4th  wk 75 


‘Taras  Bulba'  Wrests  130 
From  Chilly  Mill  City 

MINNEAPOLIS  — Boxoffice  percentages 
fell  almost  as  low  as  temperatures  in  the 
Mill  City;  the  cold  weather  was  undoubt- 
edly the  reason  for  it.  Leading  the  Cos- 
sacks was  the  absurdly  colorful  “Taras 
Bulba,”  first  week  at  the  Orpheum,  with 
130  per  cent.  Another  newcomer,  “Sam- 
son and  the  7 Miracles  of  the  World,” 
State,  racked  up  a respectable  125  per  cent, 
while  two  four-week  holdovers,  “Mutiny 
on  the  Boimty,”  Academy,  and  “Gypsy,” 
Century,  earned  120  per  cent  each.  Five  of 
12  Mill  City  first-run  houses  di'opped  un- 
der the  100  mark. 


Academy — Mutiny  on  the  Bounty  (MGM),  4th  wk.  120 

Campus — Yojimbo  (Seneca)  100 

Century — Gypsy  (WB),  4th  wk 120 

Cooper — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinerama),  25th  wk 120 

Gopher — In  Search  of  the  Castaways  (BV),  4th  wk.  100 

Lyric — Escape  From  East  Berlin  (MGM) 80 

Mann — The  Longest  Day  (20th-Fax),  1 4th  wk.  . . 90 

Orpheum — Taras  Bulba  (UA)  130 

State — Samson  and  the  7 Miracles  of  the  World 

(AlP)  125 

St.  Louis  Park — Phoedra  (Lopert),  4th  wk 85 

Suburban  World — Viridiana  (Kingsley),  2nd  wk 90 

World — A Child  Is  Waiting  (UA),  2nd  wk 90 


Most  Omaha  Averages 
Hold  Up  Pretty  Well 

OMAHA — The  severe  winter  weather  put 
a crimp  in  movie  receipts  but  all  theatres 
did  surprisingly  well,  in  view  of  the  fact 
that  all  the  offerings  were  extended  runs. 
The  Indian  Hills  continued  to  draw  big 
crowds  the  fourth  week  of  “The  Wonder- 
ful World  of  the  Brothers  Grimm”  and 
the  State  slipped  just  a bit  under  average 
with  a fourth  week  for  “Castaways.”  The 
Orpheum  had  a good  third  week  showing 
“Gypsy”  to  give  that  picture  one  of  the 
best  grosses  at  the  Orpheum  for  some  time. 


Admiral — Taras  Bulba  (UA),  3rd  wk 150 

Indian  Hills — The  Wonderful  World  of  the 

Brothers  Grimm  (MGM-Cinerama),  4th  wk 250 

Omaha — The  War  Lover  (Col),  2nd  wk 100 

Orpheum — Gypsy  (WB),  3rd  wk 105 


State — In  Search  of  the  Castaways  (BV),  4tti  wk.  95 

To  Repair  Damaged  Airer 

From  Central  Edition 

WEST  QUINCY,  MO.— Kerasotes  Thea- 
tres, owners  of  the  West  Quincy  Drive-In, 
will  rebuild  the  concession  stand  and  pro- 
jection booth  which  were  destroyed  by  fire 
recently,  shortly  after  the  theatre  had 
been  closed  for  the  season.  Ray  Walton, 
resident  manager,  said  that  any  new  build- 
ing would  be  of  modern  design  with  the 
latest  equipment  and  much  larger  than  the 
one  destroyed  by  the  fire. 


David  Chvatal  Promoted 
In  Spring  Valley,  Minn. 

SPRING  VALLEY,  MINN.  — David 
Chvatal  is  the  new  manager  of  the  State 
Theatre  and  State  Drive-In,  where  he  has 
been  employed  for  the  past  year.  Chvatal 
received  his  promotion  from  Joe  Mlenai-, 
owner  of  the  two  theatre  properties. 

Chvatal  began  his  theatre  career  while 
in  high  school  at  Cresco,  Iowa,  working  in 
a local  theatre  throughout  his  secondary 
school  years.  After  graduation  he  served 
four  years  in  the  Air  Force,  starting  in 
1956.  He  met  and  married  his  wife  Lucienne 
while  he  was  stationed  in  France.  They 
have  one  child. 

Des  Moines  20th-Fox 
Adds  Omaha  Accounts 

DES  MOINES — With  the  closing  of  the 
20th  Centmr-Fox  office  in  Omaha,  the 
Des  Moines  exchange  is  taking  over  dis- 
tribution of  films  for  the  area  previously 
covered  by  both  exchanges.  The  move  is  to 
be  effective  Monday  (28),  according  to 
Dave  Gold,  Des  Moines  manager. 

Under  the  new  plan,  Frank  Larson,  who 
headed  the  Omaha  office,  will  be  retained 
to  service  the  Nebraska  territory,  operating 
from  his  home  in  Omaha.  Bill  Doebels, 
former  head  booker  at  Omaha,  has  been 
transferred  here  to  work  in  the  bookkeep- 
ing department.  Also  added  to  the  Des 
Moines  staff  to  take  care  of  the  extra  work 
load  is  Eleanor  Hatfield,  a stenographer 
who  fonnerly  was  employed  by  the  Fox 
exchange  here. 

The  move  assigns  all  20th  Century-Fox 
business  in  Iowa,  Nebraska  and  a portion 
of  South  Dakota  to  the  Des  Moines  office. 


Former  Marcus  Theatres 
Manager  Merrill  Fee  Dies 

KENOSHA,  WIS.— MerrUl  Fee,  54,  who 
was  manager  of  the  Orpheum  Theatre  here 
from  1942  to  1946,  died  recently  of  a heart 
attack  in  Ripon.  He  had  been  ill  several 
years.  He  was  executive  secretary  of  the 
Ripon  Chamber  of  Commerce,  a post  he  had 
held  13  years.  In  addition  to  his  experience 
in  exhibition  here,  he  managed  two  theatres 
in  Ripon  for  the  Ben  Marcus  circuit. 

Survivors  include  his  wife;  his  son  Don- 
ald of  Williston,  N.D.;  two  daughters,  Mrs. 
John  Eppers  jr.,  Kenosha,  and  Mrs.  George 
Gill  of  Tulsa,  twin  to  Mrs.  Eppers,  and 
eight  grandchildren. 


Return  of  Family  Films 
Cheerful  Note  for  '63 

Des  Moines — Allied’s  latest  News 
Bulletin  from  Harrison  Wolcott,  sec- 
retary-treasurer of  the  Iowa  unit  and 
regional  vice-president  for  national 
Allied,  is  one  of  optimism  for  1963. 

“We  have  every  reason  to  be  opti- 
mistic,” Wolcott  notes,  “with  the  film 
companies  moving  back  to  Hollywood 
and  the  promise  of  a steady  flow  of 
good,  wholesome  American  pictures 
that  will  make  it  possible  for  us  again 
to  go  out  and  get  the  whole  family 
back  to  the  theatre.” 


MINNEAPOLIS 

■^^ith  temperatures  of  10  and  20  degrees 
below  zero  all  week,  the  Mill  City  movie 
business  quite  natm-ally  didn’t  exactly  set 
the  world  on  fire.  Minneapolis  moviegoers, 
apparently  not  fully  winterized  yet,  chose 
to  bask  in  the  21 -inch  glow  of  their  tele- 
vision sets.  Unfortunately,  Old  Man 
Weather  has  promised  no  general  warm-up, 
only  continued  cold,  snow,  etc.  At  this 
writing,  in  the  middle  of  the  afternoon,  the 
temperature  stands  at  a toirid  -11  degrees. 

Dick  Anderson,  assistant  manager  of  the 
State  ’Theatre,  has  announced  his  engage- 
ment to  Kim  Kinley.  No  immediate  wed- 
ding plans  have  been  made.  Our  congrats, 
Dick  . . . Work  will  begin  on  a drive-in 
theatre  this  spring  in  East  Oakdale.  'The 
outdoor  theatre  will  be  part  of  a recrea- 
tional and  commercial  development  which 
also  will  include  a bowling  center,  restau- 
rant, swimming  pool,  miniature  golf  course, 
ice  skating  rink  and  service  station. 

Art  Kahlert,  57,  former  theatrical  tech- 
nician in  St.  Paul,  died  shortly  before 
Christmas  of  cancer  . . . Louis  Orlove,  for- 
mer exploiteer  with  Fox  and  now  with 
Universal,  was  in  town  this  past  week  work- 
ing on  promotional  details  for  “40  Pounds 
of  Trouble,”  soon  to  open  at  the  State 
Theatre,  a Minnesota  Amusement  unit. 

Bob  Thill,  manager  of  the  Lyric  Theatre, 
has  introduced  a short  “Welcome  to  the 
Lyric”  trailer.  In  it.  Bob  thanks  the  movie- 
goers for  their  patronage,  hopes  the  service 
has  been  satisfactory,  and  invites  com- 
ments and  suggestions.  Rather  a nice 
touch,  say.  Audiences  seemed  to  appreciate 
it,  too. 

Sol  Gordon,  Fox  exploiteer,  is  in  from 
Chicago  to  whip  up  a promotional  cam- 
paign for  the  reissue  showing  of  “The 
Robe.”  The  film  will  be  shown  shortly  at 
the  Lyric  in  Minneapolis  and  the  Riviera 
in  St.  Paul,  both  part  of  the  Minnesota 
Amusement  circuit  . . . The  Motion  Pic- 
ture Operators,  Local  509,  completed  one 
year  of  picketing  last  month  at  downtown 
Duluth’s  Norshor  Theatre.  The  dispute  in- 
volves the  number  of  men  employed  for  re- 
duced theatre  operation  hours. 

C.  C.  Creamer  of  the  Minneapolis  Theatre 
Supply  Co.  was  elected  director  of  the  The- 
atre Equipment  Dealers  Ass’n  at  its  recent 
meeting  in  Cleveland  with  the  National 
Allied  and  the  TESMA  manufacturers. 

The  following  theatres  held  Christmas 
holiday  children’s  shows  in  conjunction 
with  their  local  merchants:  Lyric,  Farm- 
ington: Topic,  Fairfax;  Lesdan,  Fosston; 
Canby,  Canby;  Cannon,  Cannon  Falls; 
Lake,  Moose  Lake;  Cloquet,  Cloquet; 
Madelia,  Madelia;  Wright,  Maple  Lake; 
Rainbow,  Mahnomen,  and  State,  Olivia. 

The  Orpheum  Theatre’s  one-day-only 
showing  of  “Little  Women”  was  termed  a 
success.  Ditto  the  Varsity  Theatre’s  four- 
film  Shakespeare  Festival,  now  in  its  sec- 
ond film,  “Henry  V.”  Both  theatres  are 
Mann  units. 

The  public  magic  of  First  Lady  Jackie 
Kennedy’s  name  is  being  heavily  featured 
in  advertising  a short  called  “Jacqueline 
Kennedy’s  Asian  Journey,”  which  will 
(Continued  on  following  page) 
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note  (as  we  make  the  rounds)  that 
while  most  exhibitors  are  interested 
in  the  Legion  of  Decency’s  ratings,  they 
have  failed  to  notice  that  Boxoffice  now 
carries  them  in  the  Review  Digest,  along 
with  Boxoffice,  Variety,  Film  Daily,  Hol- 
lywood Reporter,  Parents’  Magazine  and 
New  York  Daily  News  ratings.  It’s  shown 
as  "LOD.”  Take  a look.  For  those  films 
not  listed  under  “LOD,”  they  are  available 
by  calling  Broadway  2-8285  from  10  a.m.  to 
8 p.m.,  LOD  headquarters. 

A calendar  is  being  circulated  in  the 
United  States  and  several  foreign  countries 
with  a photo  taken  by  the  writer  featm'ing 
Joe  Reynolds,  manager  of  the  Towne  The- 
atre here.  About  six  months  ago,  George 
H.  Moffat,  manager  of  the  Milwaukee 
Press  Club,  was  cited  by  members  of  the 
club  for  his  promotion  activities.  Moffat, 
in  turn,  decided  to  do  something  for  Rey- 
nolds, who  periodically  has  been  host  to 
club  members  for  numerous  dinner-theatre 
parties;  so,  at  a recent  party,  he  (Reynolds) 
was  presented  with  a guest  card,  the  only 
one  ever  issued  to  anyone  in  the  amuse- 
ment field.  A photo  taken  of  the  cere- 
mony was  sent  by  Moffat  to  the  Lewis 
Hotel  Training  School,  Washington,  D.  C., 
Moffat’s  alma  mater.  Vice-President  Mary 
Dunn  thought  so  highly  of  the  photo  that 
it  was  used  as  her  April  in  the  calendar. 
“International”  fame  for  Reynolds. 

Jack  Lorentz,  manager  of  20th  Century- 
Fox’s  office  here,  and  his  staff,  as  of  Feb- 
ruary 1,  moves  into  the  Universal  Build- 
ing at  720  West  State  St.  Allied  Artists  also 
has  the  same  address  . . . Louie  Orlove, 
publicist  now  with  Universal,  is  beating 
the  bushes  for  “40  Pounds  of  Trouble.” 

In  case  you  are  interested,  the  Wisconsin 
State  Fair  dates  have  been  set  for  August 
9-18  . . . Also,  one  of  the  racers  who  last 
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year  grabbed  off  26  flags,  is  seeking  a 
sponsor.  He  can  be  reached  at  Lincoln 
1-3723.  Your  theatre  name  can  be  splat- 
tered all  over  the  car  at  every  race. 

Madison’s  March  of  Dimes  over  station 
WKOW-TV,  the  ninth  annual  telethon, 
netted  $20,500.  Which  prompts  Variety 
Club’s  dynamic  Bernie  Strachota  to  inti- 
mate “.  . .we  can  do  far  better  than  that, 
and  we’ll  prove  it.” 

Bob  Kaufer  of  Photoart  has  been  favor- 
ing theatre  managers  with  shots  he  has 
been  taking  of  this  and  that,  promotion 
particularly.  He  is  usually  at  most  press 
luncheons  and  other  affairs  cofnnected 
with  the  motion  picture  industry.  When 
in  need  of  a photographer  on  short  notice, 
give  him  a buzz  at  Broadway  1-2252. 
“Special”  rates  on  everything  to  exhibitors, 
he  says. 

Ben  Marcus,  theatre,  restaurant  and  ho- 
tel magnate,  was  named  arrangements 
chairman  and  Andrew  W.  Spheeris  of  the 
Towne  Theatre  and  president  of  radio 
station  WEMP  was  chosen  publicity  chair- 
man for  the  Mayor  Maier  Appreciation 
dinner  to  be  held  at  Marcus’  Pfister  Hotel. 
The  dinner  will  cost  25  bucks  per  person 
and  is  to  be  held  February  7.  State  su- 
preme court  justice  Myron  L.  Gordon  will 
be  toastmaster. 

A benefit  showing  of  “The  Longest  Day” 
at  the  Palace  Theatre  for  veterans  hos- 
pitalized at  Wood  Veterans  Hospital  was 
sponsored  by  the  Kisskadee  Pup  Tent  7 
of  the  Military  Order  of  thet  Cooties  of  the 
Veterans  of  Foreign  Wars  . . . Steve  John- 
son, Wisconsin  Theatre  at  Sheboygan,  has 
been  coming  up  with  some  mighty  fancy 
front  displays  for  a small  town.  Takes  some 
doing,  but  let  him  tell  about  it.  We  can’t. 

The  preview  committee  of  the  Better  Films 
Council  of  Milwaukee  County  issued  the 
following  film  ratings:  Family — In  Search 
of  the  Castaways,  Billy  Rose’s  Jumbo,  The 
Legend  of  Lobo,  Gay  Purr-ee.  Adults  and 
Young  People — Mutiny  on  the  Bounty,  The 
Longest  Day,  Escape  Prom  East  Berlin,  Two 
Tickets  to  Paris,  Guns  of  Darkness,  Taras 
Bulba.  Adults — Requiem  for  a Heavy- 
weight, Yojimbo,  The  Important  Man, 
Barabbas,  Diamond  Head,  Come  Septem- 
ber, Lover  Come  Back,  Phaedra,  White 
Slave  Ship. 

Sylvia  Ann  Lee,  Wisconsin’s  “Alice  in 
Dairyland,”  presented  a selection  of  Wis- 
consin Cheddar  and  sharp  cheese  to 
Thomas  Waterhouse  of  the  Tournament  of 
Roses  parade  entry  committee.  She  rode 
Wisconsin’s  float  in  the  parade  and  visited 
Hollywood  later.  By  the  way,  the  Wiscon- 
sin Department  of  Agriculture  has  an- 
nounced that  Manitowoc  has  been  awarded 
the  Alice  in  Dairyland  finals  to  be  held 
June  13-15  for  the  purpose  of  choosing  the 
successor  to  Miss  Lee.  Regional  sites  are  to 
be  announced  later.  Exhibitors  wishing  to 
get  in  on  tieins  in  their  localities  need  only 
write  the  Department  of  Agriculture  at 
Madison. 

Despite  tough  sledding  for  “theatuh”  road- 
shows in  this  area  (and  a few  of  the  houses 
are  in  serious  financial  difficulties,  from  all 
indications),  it  is  interesting  to  note  that 


the  common  council  has  granted  permis- 
sion to  a Chicago  firm  to  erect  a 2,000-seat 
tent  theatre  on  eight  acres  at  7200  West 
Good  Hope  Rd.  According  to  Elmer  Reg- 
ner,  general  manager,  who  was  the  former 
business  manager  at  the  Fred  Miller  The- 
atre, one  of  the  houses  lacking  sufficient 
patronage,  they  are  trying  to  sign  up  top 
name  stars  for  the  forthcoming  season. 
The  company  has  operated  a similar  show 
tent,  called  Melody  Top,  for  three  years  in 
Hillsdale,  111. 


MINNEAPOLIS 


(Continued  from  preceding  page) 

share  the  bill  with  “Taras  Bulba”  at  the 
Orpheum  this  week.  Jackie  Kennedy  and 
Christine  Kaufmann  on  the  same  bill 
should  make  girl-watching  at  9th  and 
Hennepin  very  delightful!  Seriously,  after 
the  President’s  eight  years  (a  safe  assump- 
tion to  make,  I think)  are  up,  perhaps 
some  enterprising  producer  could  nab 
both  him  and  Jackie  for  a Hollywood  hus- 
band-wife team  a la  the  erstwhile  Debbie 
& Eddie  or  Tony  & Janet.  JFK  will  then  be 
in  just  the  right  age  group  (right  in  with 
Gregory  Peck  and  Cary  Grant)  to  play 
romantic  male  leads  in  U.S.  movies,  and 
Jackie  could  make  us  all  forget  Grace  Kelly. 
Maybe  they  could  do  the  film  version  of 
“Mr.  President.” 


Redecoration  in  Progress 
At  Bowdle,  S.  D„  Theatre 

BOWDLE,  S.D.  — Redecoration  at  the 
Bowdle  Theatre  is  going  forward  without 
interrupting  the  regular  program  schedule. 
The  renovation  was  initiated  by  Richard 
Meyer  shortly  after  he  took  over  the  the- 
atre lease  January  1.  He  is  redecorating 
the  interior,  as  well  as  repairing  the  mar- 
quee as  weather  permits.  The  sign  on  the 
front  has  been  taken  down  and  will  be  re- 
placed by  one  reading  “Bowdle”  in  small 
letters,  “Theatre”  in  large  letters,  against 
a white  background. 

Meyer  has  moved  into  the  apartment 
above  the  theatre.  Before  coming  here,  he 
worked  at  the  Mascot  Theatre  in  Mobridge 
during  the  past  seven  years. 

In  addition  to  weekend  shows,  he  has 
scheduled  regular  Wednesday  and  Thurs- 
day evening  programs. 


'All-Electric'  Drive-In  Is 
Opened  by  Odeon  Theatres 

From  Canadian  Edition 

TORONTO — The  Bay  Ridges,  described 
as  “Canada’s  first  all-electric  outdoor  the- 
atre,” was  opened  recently  at  nearby  Pick- 
ering by  Odeon  Theatres.  A1  Hewitt  has 
been  appointed  manager.  It  accommodates 
1,200  cars. 
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(For  small  theatres) 
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CENTURY — the  leader  in  motion  picture 
projection  and  sound  systems 

for  UNMATCHED  RELIABILITY  • LONGEVITY  • MINIMAL  MAINTENANCE 

Whether  you’re  operating  a small  theatre  or  the  largest 
drive-in,  CENTURY  has  a complete  one-package  sound  system 
for  you.  No  extras  needed,  no  guesswork,  and  everything 
guaranteed  by  CENTURY. 

See  your  CENTURY  dealer,  he  will  gladly  demonstrate  how 
CENTURY  sets  the  pace  for  extraordinarily  superior 
projection  and  sound  reproduction.  And  write  for  brochure 
#662  for  immediate  information. 


CENTURY  PROJECTOR  CORPORATION 

k NEW  YORK  19,  N.  Y. 


SOLD  BY 


Quality  Theatre  Supply  Co. 

Des  Moines  Theatre  Supply  Co. 

1515  Davenport  St. 

1121  High  St. 

Omaha,  Nebraska 

Des  Moines  9.  lowo 

Minneapolis  Theatre  Supply  Co. 

Harry  Melcher  Enterprises 

51  Glenwood  Ave. 

3238 — West  Fond  Du  Lac,  Ave., 

Minneapolis  3,  Minnesota 

Milwaukee  10,  Wisconsin 
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DES  MOINES 


Jn  summer,  to  assui’e  that  it  will  rain,  wash 
the  car  or  plan  a picnic.  In  winter,  brag 
about  the  unusual  lack  of  precipitation  and 
unseasonal  moderate  temperatures  (which 
bring  with  them  a boost  to  the  boxoffice) 
and  it’s  boimd  to  happen:  snow,  plus  a 
combined  mercury  and  boxoffice  slump. 
Perhaps  the  public,  like  the  weather,  is  un- 
predictable— but  as  of  January  11  both 
were  cooperating.  As  of  January  18,  both 
were  in  the  enemy  camp  in  many  situa- 
tions. Briefly,  after  a holiday  swing,  busi- 
ness seemed  to  be  off  but  Iowa  also  was 
getting  an  overdose  of  sub-zero  tempera- 
tures. 

Exhibitors  on  the  Row  included  Richard 
Fritz,  What  Cheer;  E.  C.  Lund,  Viborg, 
S.D.;  Jim  and  Nick  Yiannais,  Dubuque;  M. 
L.  Dickson,  Mount  Pleasant:  Carl  Schwane- 
beck,  Knoxville;  Dwight  Hansen,  Rockwell 
City,  and  Bob  Hutte,  Leon. 

One  of  the  warm  spots  on  the  local  cold 
front  was  the  visit  of  Louis  Kessler,  former 
owner  of  the  Paris  Theatre,  Afton,  and  an 
old  friend  on  Filmrow.  Of  special  interest 
is  that  his  daughter  Pat  is  with  an  airline 
and  now  is  in  Burbank,  Calif.  The  flight 
firm  may  open  a line  between  Holland  and 
Africa,  with  Pat  involved  in  setting  up  the 
new  offices.  At  least  she  has  written  home 
for  passport  info. 

Good  news  in  the  Central  States’  auxiliary 
is  that  Mrs.  Ken  Shipley,  wife  of  the 
Empress  theatreman  at  Fremont,  Neb., 
finally  is  overcoming  injuries  received  last 
summer  in  a vacation  accident  . . . And  at 
Fort  Dodge,  Mrs.  Joe  Cole,  also  involved  in 
an  auto  accident  last  summer,  is  enjoying 
better  health  . . . Vacationers  included  two 
to  Mexico:  Lloyd  Knode,  Skyvue  Drive-In, 
Waterloo,  and  Alan  Hall,  Council  Bluffs 
airer. 

Sam  Rich,  Paramount  head  booker,  at- 
tended a meeting  in  Chicago  to  become 
familiar  with  the  Brave  New  World  of  IBM. 
Paramount  is  converting  to  this  method  of 
billing  and  now  Sam  has  the  latest  word  on 
automation  . . . The  Varsity  Theatre  is  be- 
ing redecorated.  Painting  of  the  audi- 
torium is  in  progress. 

Sarah  Gold,  chairman  of  the  women’s 
committee  of  Variety,  has  launched  her  sec- 
ond year  as  head  of  that  group  with  a full 
and  important  agenda.  Mrs.  Samuel  Soifer 
presented  a book  review  at  the  auxiliary’s 
January  21  luncheon  at  the  Standard  Club. 
Kickoff  of  the  annual  membership  drive 
will  be  observed  with  a cocktail  party  Feb- 
ruary 16  at  the  Standard  Club.  Members 


and  prospective  members  are  to  contact 
Sarah  Gold  or  Gen  McGivem  by  February 
4. 

Mrs.  Bertha  Palmer,  owner  of  the  Post- 
ville  Iris,  is  living  at  Elmhurst,  111.  Her  ad- 
dress there  is  714  Hawthorne  St.  . . . In 
from  out-of-state  were  Abbott  Schwartz  of 
Minneapolis  for  Independent  Film  Distri- 
butors and  John  Long  of  Kansas  City  rep- 
resenting George  Regan  of  Chicago. 

A public  liability  group  insurance  pro- 
gram is  now  in  effect  for  Allied  members, 
Harrison  Wolcott  notes  in  the  latest  Al- 
lied of  Iowa  news  bulletin.  This  insurance 
will  mean  a savings  of  20  per  cent  or  more 
to  most  every  Allied  theatre  and  complete 
information  is  being  sent  to  members,  Wol- 
cott said. 

Remodeled  Cooper 
Reopening  in  Omaha 

OMAHA  — The  Cooper  Theatre,  re- 
modeled for  70mm  Ultra-Panavision,  is 
all  set  to  reopen  Thursday  (31)  with  the 
highly  ballyhooed  “Mutiny  on  the  Bounty.’’ 

Jack  Klingel,  city  manager  for  Cooper 
Foundation  Theatres,  said  advance  ticket 
sales  “look  real  good”  and  that  the  physical 
equipment  would  be  excellent.  Several 
changes  have  been  made  in  addition  to 
moving  the  70mm  equipment  from  Cooper’s 
Dundee  Theatre  to  the  downtown  Cooper. 

In  a managerial  realignment,  Mike 
Gaughan,  formerly  manager  of  the  Cooper, 
is  now  in  charge  of  the  foundation’s  swank 
Indian  Hills  Cinerama  Theatre  in  West 
Omaha.  Jim  Latham,  who  formerly  was 
assistant  to  Norm  Neilsen  at  the  Cooper 
Cinerama  Theatre  in  Denver,  is  now  man- 
ager of  the  Omaha  Cooper.  Robert  Shield, 
who  had  been  in  charge  of  the  Dundee 
Theatre,  is  manager  of  the  State  here. 

There  will  be  a special  showing  of 
“Mutiny  on  the  Bounty”  Wednesday  (30). 


OMAHA 

JJarry  Lankhorst,  exhibitor  at  Hawarden, 
Iowa,  took  time  out  from  his  busy 
schedule  at  home  to  visit  Filmrow — and 
came  in  on  one  of  Omaha’s  most  bitter- 
cold  days.  Harry  also  is  mayor  of  Hawarden 
and  has  been  up  to  his  ears  helping  work 
out  problems  on  relocating  the  course  of  a 
creek  that  has  caused  flooding  in  the  city. 
On  top  of  that,  work  is  going  ahead  for  a 
new  hospital  and  a new  golf  course. 

Cecil  Waller,  owner  of  the  theatre  at 
Ida  Grove,  Iowa,  is  remodeling  the  theatre 
building  at  Red  Oak,  Iowa,  which  he  pur- 
chased from  the  Frank  Good  estate.  The 
lowana  equipment  has  been  sold  and  Wal- 
ler plans  to  make  the  building  into  stores, 
remodel  the  apartments  upstairs  and  the 
billiard  parlor  in  the  basement. 

Harry  Taylor  is  more  convinced  than 
ever  that  trouble  comes  in  bunches,  par- 
ticularly in  cold  weather.  On  a sub-zero 
night  the  blower  unit  on  his  Ritz  Theatre 
went  out.  He  paid  a crew  overtime  to  work 
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all  night  and  get  it  ready  for  his  Saturday 
showing.  The  next  night  the  stoker  went 
on  the  fritz  . . . Axel  Sorensen  of  the 
Vogue  Theatre  at  Beresford,  S.  D.,  said  he 
is  almost  back  to  normal  after  hospitaliza- 
tion for  about  two  months  at  Sioux  Falls 
. . . Ed  Cohen,  Columbia  salesman,  is  still 
taking  treatments  for  his  back  as  the  re- 
sult of  an  auto  collision. 

Don  Shane,  city  manager  for  Tri-States 
Theatres,  was  in  Sioux  City,  Iowa,  for  ser- 
vices for  his  father,  William  J.  Shane,  who 
died  at  the  age  of  91.  The  elder  Shane  had 
operated  drug  stores  in  Fremont  and 
Pierce,  Neb.,  and  one  in  Sioux  City  for 
more  than  45  years  before  his  retirement 
about  15  years  ago.  Another  son,  Kenneth 
of  Sioux  City,  also  survives. 

Charles  Gibson,  owner  of  the  Lyric  The- 
atre at  Sutton,  discovered  the  cost  of  re- 
pairs to  his  screen  will  run  into  several 
hundreds  of  dollars  for  damages  by  either 
a firecracker  or  cherry  bomb  thrown  by  a 
patron  during  a midnight  performance. 
His  wife  was  in  the  boxoffice  and  he  was 
running  the  projector  when  the  explosion 
occurred,  tearing  a big  hole  in  the  screen. 
One  of  the  patrons  in  the  front  row 
stomped  out  smoldering  pieces. 

Guy  Griffin,  exhibitor  at  Plattsmouth 
whose  big  Cass  Theatre  was  destroyed  by 
fire  some  time  ago,  expects  to  have  his 
Ritz  Theatre,  closed  for  a number  of  years, 
back  in  operation  in  about  30  days.  He 
has  completely  remodeled  the  theatre  and 
overhauled  equipment  . . . Opal  Wood- 
son,  United  Artists  office  manager,  has  a 
beautiful  shiner  and  is  hard-pressed  ex- 
plaining that  it  came  from  a fall  on  icy 
pavement.  But  she  has  attendants  at  the 
hospital  to  back  her  up. 

George  March,  exhibitor  who  lives  at 
Vermillion,  S.  D.,  said  he  came  down  to 
Omaha’s  Filmrow  “to  get  warmed  up”  but 
said  he  couldn’t  see  much  difference  in 
this  “southern  city.”  Arnold  Johnson, 
Onawa,  Iowa,  exhibitor,  thought  it  was  even 
worse  than  his  town — his  car  stalled  and 
he  had  to  get  new  points  to  get  it  running 
. . . Scotty  Raitt,  exhibitor  at  Genoa,  said 
his  garage  had  been  swamped  with  motor- 
ists having  trouble.  Scotty  said  he  thought 
the  reason  so  many  cars  stalled  in  this 
area  was  that  the  snow  was  unusually  light 
and  fine  and  the  high  wind  plus  sub-zero 
temperature  caused  the  snow  to  sift  into 
air  intakes  and  freeze  . . . Howard  Ken- 
nedy, exhibitor  at  Broken  Bow,  said  the 
storm  was  hard  on  cattle.  Other  exhibitors 
on  the  Row  included  Nebraskans  Phil  Lan- 
non,  West  Point  and  Sid  Metcalf,  Nebraska 
City,  and  lowans  S.  J.  Backer,  Harlan. 


Dayton  Eyes  Outdoor  Ads 

From  Mideast  Edition 

DAYTON — Outdoor  advertisements  have 
drawn  the  ire  of  the  City  Beautiful  Com- 
mission. The  group  has  sent  letters  to  12 
cities  to  determine  what  other  municipali- 
ties have  in  the  way  of  codes  and  ordi- 
nances to  regulate  the  erection  of  bill- 
boards and  posting  of  signs  and  other  dis- 
plays. Paul  Brown,  president,  said  the 
commission  probably  will  recommend  the 
enactment  of  a new  code  here.  One  pro- 
vision would  require  that  posters  adver- 
tising various  events — such  as  circuses  and 
films — be  removed  within  a given  number 
of  days  after  the  event  is  over. 
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Teen  Talent  Packs 
Matinee  on  Sunday 

Talented  teenagers  in  the  area — 11  acts 
in  all — were  presented  on  the  stage  of  the 
Fabian  Theatre  in  Hoboken,  N.J.,  for  a 
Sunday  afternoon  matinee,  and  according 
to  Murray  Spector,  manager,  there  was  a 
tremendous  turnout  despite  a “terrible 
storm”  at  that  time. 

Making  certain  that  he  got  only  the  best 
talent,  Spector  started  his  tryouts  four 
Sunday  mornings  in  advance.  A locally 
known  recording  star.  Tommy  Lee,  and 
musically  prominent  Sam  Tousand  judged 
the  singers,  bandsters,  comedians  and  folk, 
tap,  acrobatic,  ballroom,  etc.,  dancers. 
Prizes  of  $25,  $15  and  $10,  plus  25  consola- 
tion awards,  provided  incentive.  The  con- 
testants were  allotted  two  numbers  and 
were  judged  on  ability  and  personality. 

To  spice  up  the  program,  Spector  pro- 
moted three  or  four  “added  attractions” — 
Manuel  Mestre  from  Brazil,  described  as 
the  Portuguese  Mario  Lanza;  the  Creators, 
a singing  combo  who  do  recording  work; 
George  Davis,  singer,  and  “15  boys  and 
girls  in  colorful  costumes  presenting  an 
unusual  jazz  number.” 

Promotion  included  a screen  trailer  three 
weeks  prior,  a 40x60  in  the  lobby,  news- 
paper readers,  radio  spots  and  a sponsored 
herald.  The  special  matinee  was  billed  as 
“Stars  of  the  Sixties.”  The  Cretors  helped 
distribute  the  heralds  in  nearby  Jersey 
City  and  Bayonne. 


Military  'Day'  Premiere 

The  Fulton  Theatre,  Pittsburgh,  staged  a 
military  premiere  of  “The  Longest  Day” 
under  sponsorship  of  the  Association  of  the 
United  States  Army,  Ft.  Pitt  Chapter.  Guests 
included  approximately  750  area  D-Day 
veterans,  assembled  for  the  first  time  in  19 
years.  A 20-man  color  guard  was  stationed 
outside  the  first-nm  theatre  and  members 
of  the  101st  Airborne  Division  held  banners 
depicting  the  various  Normandy  beaches, 
Juno,  Omaha  and  Pointe  du  Hoc.  Associated 
Theatres’  Fulton  was  handsomely  scrubbed, 
polished,  lighted  and  decorated  for  the  road- 
showing of  “The  Longest  Day.” 


Bagpipers  at  Premiere 

Bagpipers  joined  a marching  band  to 
give  a concert  in  front  of  the  Lyric  at 
Indianapolis  on  opening  night  of  “The 
Longest  Day.”  Ft.  Benjamin  Hamson  spon- 
sored the  premiere,  which  was  a sellout.  E. 
J.  Cliunb,  Greater  Indianapolis  Amuse- 
ment Co.;  Phil  Smith  of  WLWI-TV,  and 
Robert  Meyer,  20th-Fox  manager,  were 
interviewed  in  the  lobby. 


Arch  Hall  jr.  and  the  Archer  trio  of  swingers  are  seen  here  putting  on  their  act  at  a drive-in  theatre  in 
Mobile,  Ala.,  on  a tour  they  made  in  the  New  Orleans  area,  and  later  in  the  Jacksonville,  F!a.,  territory 
for  "Wild  Guitar."  Their  stops  included  even  small  theatres  in  the  hinterlands. 


Swingers  Enter  Hinterlands  on  Tour; 
Guitar'  Distributor  Feels  It  Pays 


The  responsibility  of  distributors  to  work 
with  exhibitors  in  pi’omotion  of  their  prod- 
uct doesn’t  end  with  the  key  theatres,  but 
extends  even  to  small  cities  and  towns,  be- 
lieves L.  Steven  Snyder  of  Fairway-Inter- 
national Films,  headquartered  in  Holly- 
wood. 

Snyder  says  he  agrees  with  exhibitors  of 
the  smaller  communities  who  have  com- 
plained that  they  are  neglected  by  the  ma- 
jor companies,  and  he  reports  his  organi- 
zation is  attempting  to  do  something  about 
the  situation. 

Recently  Arch  Hall  jr.  and  his  trio  of 
swingers,  the  Archers,  made  an  extended 
personal  appearance  tour  in  the  New 


Orleans  and  Jacksonville,  Fla.,  areas  to 
promote  the  multiple  showings  of  “Wild 
Guitar,”  visiting  even  some  of  the  smaller 
theatres  “in  the  hinterland.” 

The  “Wild  Guitar”  tour  followed  a pat- 
tern set  up  by  Fairway-International  on  its 
earlier  releases  in  1962,  “Eegah”  and  “The 
Choppers,”  according  to  Stevens. 

Hall  and  the  Archers  plugged  their  re- 
cently released  platter  on  “WUd  Guitar,” 
an  instrumental,  and  “Yes,  I Will,”  a vocal, 
in  their  local  appearances  with  the  disc 
jockeys.  Stevens  relates  this  aided  ma- 
terially in  promoting  the  picture  and  in- 
creasing local  boxoffice  receipts. 

Hall  stars  in  the  picture. 


Cat  Experiences  Contest 

When  Ben  Dargush  presented  “Gay 
Purr-ee”  at  the  Center  Theatre  in  Buffalo, 
N.Y.,  he  offered  a $25  savings  bond  and 
guest  tickets  in  a contest  tied  in  with  radio 
station  WEBR,  with  entrants  being  asked 
to  send  in  the  most  unusual  experiences 
they  ever  had  with  a cat. 


“Business  Goes  Where  It  Is  Invited — And 
Stays  Whei’e  It  Is  Appreciated!”  reads  a 
sign  in  the  office  of  Alfred  Alperin, 
Meadows  Drive-In,  Hartford,  Conn. 


Word  to  Wise  for  1963! 

Irving  Mack,  editor  of  the  Filmack 
Trailer  Co.  publication  Inspiration,  offers 
this  advice  to  exhibitors  via  the  front  cover 
of  the  January  issue;  “Son,  Here’s  a Word 
to  the  Wise  During  1963 — ^Advertise  . . . 
With  Special  Trailers,  That  Is!  . . . Start 
Your  Promotions  Now— Keep  Them  Up 
During  the  Entire  Year. 


Special  Art  on  'Madame' 

Embassy  Pictures  sent  out  special  pro- 
motional art  to  key  exhibitors  in  behalf  of 
“Madame.” 
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Bob  Thitt  of  the  Lyric  at  Minneapolis  holds  Shirley,  4-month-old  lion  cub  (lower  left  corner),  as  "The 
Lion"  is  screened  for  a family  of  lions  at  the  Como  Park  zoo  in  adjacent  St.  Paul.  Shirley  doesn't 
seem  to  like  the  idea  very  well.  The  screen,  partially  shown,  !s  blank  due  to  the  camera  flashlight. 
At  right,  playdate  signs  and  a mock  can  of  film  are  displayed  in  front  of  the  lions'  cage  where  the 
"unofficial  world  premiere"  was  given. 

It's  Corny,  Crazy,  Too,  But  Screening 
At  Zoo  for  The  Lion'  Reaps  Publicity 


The  stunt  Bob  Thill,  manager  of  the 
Lyric  Theatre  in  Minneapolis,  pulled  off  for 
"The  Lion"  was  not  new  to  showmanship 
but  it  went  down  as  one  of  the  “craziest” 
ever  seen  in  the  Mill  City,  and  one  of  the 
most  successful,  too. 

Thill  packed  up  a sound  projector  and 
mobile  screen  and  toted  them  to  the  Como 
Park  zoo  to  give  a full  screening  of  the  film 
to  a family  of  three  lions.  “The  Lion” 
was  the  Lyric’s  Christmas  attraction.  Bob 
tells  it  in  his  own  words: 

FINDS  PAIR  WITH  CUB 

“To  begin  with,  I rolled  up  my  sleeves 
and  went  lion-hunting  and  found  a mother, 
father,  and  4-month-old  cub  at  the  Como 
Park  zoo  in  St.  Paul.  It  was  impossible  to 
bring  these  lions — a typical  lion  family — to 
the  theatre  to  see  the  picture,  so  I did  the 
next  best  thing  and  took  the  picture  to 
them — at  the  ZOO! 

“I  obtained  a projector  and  print  and 
had  a Lion  party  (!)  with  the  Minneapolis 
Star  as  well  as  three  of  our  four  major  tele- 
vision stations  covering  the  event.  The  TV 
stations-^ave  me  news  coverage  and  ex- 
posure on  their  prime  time  newscasts,  noon 
and  10  p.m.,  and  the  Star  gave  me  a three- 
column  picture  break  with  story  in  advance 
of  our  p’aydate. 

“Needless  to  say,  it  was  plenty  noisy  when 
we  hit  the  screen  with  ‘The  Lion’  at  the 
zoo.  Lions,  tigers,  monkeys,  panthers,  seals, 
and  what-have-you  all  sounded  off  loudly, 
but  we  just  turned  the  fader  up  and  had  a 
ball!” 

CUB  MAKES  HIT  ON  TA' 

Thill  also  borrowed  the  4-month-old  cub 
named  Shirley  and  took  her  on  two  other 
television  shows.  On  Breakfast  with  Cap- 
tain Ken  ^KMSP-TV>,  Shirley  cavorted 
merrily  and  gnawed  on  the  playdate  sign, 
and  on  Lunch  With  Casey  ^WTCN-TW), 
Shirley  also  had  a fine  time.  A coloring 
contest  conducted  by  Captain  Ken  and  a 
story-writing  contest  by  Casey  were  also 
brought  in  as  promotion  devices. 

In  addition,  'Thill  utilized  book  display 
tieups  with  the  Minneapolis  public  library 
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and  obtained  displays  on  Joseph  Kessel’s 
“The  Lion”  novel  in  the  main  library  and 
all  15  branch  libraries. 

Thill  concludes:  “After  all  was  said  and 
done,  I returned  Shirley  to  her  rightful 
home  and  rushed  back  to  the  boxoffice  to 
sell  the  tickets!” 

The  Lyric  is  a Minnesota  Amusement 
unit. 

'■* 
c - 

Uses  Motor  Rickshaw 

A three-wheeled  motor  rickshaw  (Lam- 
bretta)  was  driven  arotmd  Guilford,  Eng- 
land, by  a projectionist  at  the  Odeon  The- 
atre there  in  behalf  of  “Flower  Drum  Song,” 
reports  E.  K.  Rowling,  manager. 


Ed  Stokes,  district  manager  for  Fresno  (Calif.)  The- 
atres, shuffles  some  "Funny  Money"  as  he  prepares 
to  send  out  on  usherette  literally  covered  with  the 
green  stuff  to  scatter  it  around  for  "It's  Only 
Money"  at  the  Starlite  Theatre  in  Fresno. 
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Scots  Don't  Bite  on  This 
— A Giveaway  of  Apples 

H.  C.  Birse,  manager  of  the  New  Victoria 
Theatre  in  Edinburgh,  planned  an  apple 
giveaway  in  the  Scotland’s  capital  city  for 
“Pocketful  of  Miracles,”  but  first  he  had 
to  get  some  apples.  This  took  some  hunting, 
but  finally  a fruit  wholesaler  came  through 
with  a couple  of  cases  of  Mackintosh  Reds. 
It  wasn’t  difficult  to  get  an  elderly  woman 
to  serve  as  Apple  Annie,  but  getting  rid  of 
the  apples  was  a problem. 

Apparently  the  average  Scot  isn’t  too 
familiar  with  apples,  because  the  proverbial 
Scottish  thi'ift  just  wasn’t  active  on  open- 
ing day  when  Birse’s  Apple  Annie  tried  to 
give  away  her  fruit  in  the  theatre  lobby. 
People  either  declined  to  accept  the  apples, 
or  insisted  on  paying  for  them ! It  took  some 
time  to  get  rid  of  her  two  cases. 

“They  just  didn’t  bite  on  this  stunt  at 
all,”  Birse  comments,  and  this  included  the 
newspapers. 

TV  Fine  for  'Candidate'; 
Essex  Goes  for  More  of  It 

The  successful  results  brought  about  by 
the  expenditm’e  of  $250,000  for  television 
promotion  on  October  and  November 
national  openings  of  “The  Manchurian 
Candidate,”  has  induced  Frank  Sinatra’s 
Essex  Productions  to  put  even  greater 
emphasis  on  this  media  of  promotion,  ac- 
cording to  Howard  W.  Koch,  executive  pro- 
ducer of  the  film. 

Koch  revealed  that  the  local  Los  Angeles 
campaign  was  a typical  example  of  the  in- 
creasing value  of  television  to  film  promo- 
tion. The  campaign  cost,  for  the  preopen- 
ing and  opening  weeks,  totaled  $28,400,  of 
which  $13,000  went  to  television  and  $3,500 
to  radio,  with  the  remainder  used  for  news- 
paper advertising  and  exploitation.  In  ad- 
dition to  paid  television  and  radio  spots. 
United  Artists  arranged  for  some  37  tele- 
vision and  radio  personal  appearances  of 
cast,  producers  and  production  people. 

Midwinter  Mailer  Shows 
How  to  Reach  Drive-In 

The  Evergreen  Drive-In,  situated  south 
of  the  Pennsylvania  turnpike  on  an  im- 
numbered  road  between  Scottdale  and  Mount 
Pleasant,  Pa.,  could  be  hard  to  find  for 
persons  not  familiar  with  the  area.  It’s 
now  closed  for  the  season,  but  Homer 
Michael,  owner,  and  his  wife  already  are 
preparing  for  reopening.  They  are  mailing 
out  to  homes,  business  places,  clubs,  etc.,  in 
the  area  a postcard,  on  one  side  of  which  is 
a map  pinpointing  the  Evergreen  location. 


A Taras  Bulba'  Kickoff 

United  Artists  kicked  off  on  New  Yeai''s 
Day  a tieup  with  500  Cities  Service  gaso- 
line stations  in  Chicago  for  “Taras  Bulba.” 
Half-page  ads  in  the  three  Chicago  dailies 
and  a barrage  of  radio  spots  announced 
that  the  500  stations  are  selling  the  “Taras 
Bulba”  soundtrack  album  for  only  $1  with 
the  purchase  of  gasoline. 


Hollywood  'La  Douce'  Start 

Two  of  Hollywood’s  leading  stunt  men, 
Paul  Stater  and  Buzz  Henry,  were  engaged 
by  Billy  Wilder  to  stage  a hilai’ious  raid  on 
Shirley  MacLaine’s  apartment  in  search  of 
an  escaped  convict,  played  by  Jack  Lemmon, 
in  “Irma  La  Douce.” 
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Chinese  Tapestries 
Make  Lobby  Dazzle 

There  is  a substantial  Chinese  element  in 
the  population  of  Toronto,  Ont.,  and  Victor 
Nowe,  manager  of  the  Carlton,  large  first- 
run  Odeon  theatre,  made  full  use  of  this 
opportunity  to  create  truly  outstanding 
Chinese  displays  in  the  spacious  lobby  and 
front  areas  for  “The  Road  to  Hong  Kong.” 

Helping  line  up  the  rich  Oriental  tapes- 
tries, lanterns  and  other  Chinese  material 
were  the  Kwongchow  chop  suey  house  and 
the  Chinese  Dramatic  Society.  There  was 
a huge  three-piece  panel  standee,  ai'tis- 
tically  created  in  the  form  of  a pagoda  up 
well  in  advance  in  the  main  lobby.  Rich 
Chinese  red  velvet  display  paper  was  used 
for  background,  on  which  the  star  names 
and  title  appeared  in  huge  cutout  letters, 
painted  in  brilliant  gold.  Six  blowups  were 
featured.  At  the  back  a record  player 
played  soft  Oriental  music,  both  ancient 
and  modern,  during  peak  hours. 

During  the  run  special  Oriental  beaded 
tapestries,  which  were  used  in  street 
parades  on  illustrious  occasions  when  an 
emperor,  queen  or  high  notable  were  travel- 
ing through,  were  obtained  through  the 
Chinese  Dramatic  Society  and  the  Kwong- 
chow restaurant  for  a brilliant  display  dur- 
ing the  run  at  the  foot  of  the  grand  stair- 
way. These  rich  and  lovely  pieces  of  tapes- 
try, with  their  gorgeous  Oriental  designs, 
dazzled  the  eyes  of  patrons  and  admirers, 
with  their  sparkling  handwork  and  crafts- 
manship. 

With  the  cooperation  of  Kwongchow 
owners,  Manager  Nowe  had  a fine  fortune 
cookie  street  stunt.  The  Chinese  Dramatic 
Society  provided  the  services  of  Chinese 
girls  in  Chinese  costumes.  For  three  days, 
they  carried  their  basket  of  fortune  cookies 
around  town,  passing  them  out  at  busy 
corners,  subway  stations,  department  store 
doorways,  etc.  An  usher  went  along  with  a 
large  container  to  replenish  the  girls’  sup- 
ply of  cookies. 

Representatives  of  the  Chinese  Shing 
Wah  Daily  News,  the  Chinese  Trading  Co., 
Chinese  Women’s  Ass’n,  Chinese  Free 
Mason  Society,  the  Chinese  public  schools, 
etc.,  were  invited  to  the  opening  per- 
formance. 

Nowe  also  had  Chinese  displays  all  over 
the  city. 


Theatre-Dinner  Plan 
For  'Mutiny  on  Bounty' 

The  Tower  Theatre  and  the  Port  O’  Call 
restaurant  in  Dallas  are  cooperating  on  a 
series  of  luncheon- theatre  matinee  parties. 
The  package  plan,  for  one  price,  includes 
luncheon  at  the  Papeete  Room,  tips,  and  a 
lower  floor  reserved  seat  at  the  Tower  to  see 
“Mutiny  on  the  Bounty.”  The  luncheon- 
theatre  matinee  party  will  continue  through 
February  with  the  package  plan  in  effect 
each  Wednesday  and  Saturday.  It  began 
January  9. 


Greeting  Card  Passes 

Dale  Baldwin,  manager  of  the  Parkway 
Theatre  for  Statesville  Theatre  Corp.  of 
Statesville,  N.C.,  passed  out  calling  card- 
size  Christmas  greetings  to  selected  citi- 
zens, each  card  good  for  one  adult  admis- 
sion. 


Tour  of  Luncheon  Club  Circuit  Conducted 
By  Group  Sales  Publicist  for  'Lawrence' 

A near -saturation  soft-sell  promotion  on  a hard-ticket  film  was  conducted  by 
Mickey  Rose,  director  of  group  sales  for  United  Detroit  Theatres,  in  advance  of  the 
January  30  opening  of  “Lawrence  of  Arabia”  at  Detroit’s  Madison  Theatre.  The 
distributor,  Columbia,  okayed  the  experiment  which  meant  assigning  Rose  to  the 
film  promotion  a month  ahead  of  normal  schedule. 

He  made  talks  to  some  40  different  groups,  virtually  touring  the  luncheon  club 
circuit  in  town,  from  a service  club  luncheon  of  21  to  1,000  youngsters  and  teachers 
at  a Catholic  high  school.  He  carried  with  him  two  4 -minute  Technicolor  fea- 
turettes — “Wind,  Sand  and  Star,”  and  “Romance  of  Arabia” — plus  20  minutes  of 
full-color  production  and  off -camera  slides,  with  a short  question  and  answer 
period  following.  He  concentrated  his  talks  on  the  problems  of  production  of 
“Lawrence”  in  several  foreign  countries,  and  avoided  direct  pitching  for  the  picture. 

Audience  reaction  indicated  as  great  an  interest  in  the  novelist  as  in  the  film. 
And  there  was  a welcome  response  to  his  indirect  approach  of  selling — frequently 
individual  audience  members  asked  how  to  get  advance  tickets  and  often  Rose  was 
invited  to  set  up  a group  purchase  plan.  The  unique  series  of  appearances  was  the 
dream  of  UDT  president  Woodrow  Fraught,  who  views  it  as  a grassroots  extension 
of  the  similar  but  longer  presentation  made  in  October  by  John  Woolfenden, 
national  publicity  director  for  “Lawrence.”  Rose  based  most  of  his  commentary 
on  Woolfenden’s  own  presentation,  plus  the  publicity  releases  available. 

His  activities  were  described  as  the  most  extensive  ever  staged  by  any  group 
sales  person  in  Detroit  film  history,  and  as  an  example  of  the  possibilities  for  show- 
manship on  a particular  film. 


Cooperation  by  Air  Force  and  VFW  Go 
Far  to  Spread  News  of  The  War  Lover' 


The  Syracuse,  N.Y.,  community  became 
B-17  Flying  Fortress  conscious  when  Sam 
Mitchell  played  “The  War  Lover”  at  the 
DeWitt  Shoppingtown  Theatre.  The  first 
recognition  of  the  motion  picture  was  the 
arrival  of  the  B-17,  also  named  “The  War 
Lover,”  at  Hancock  field  where  a con- 
tingent from  the  airbase  arrived  to  meet 
and  look  over — with  nostalgic  memories — 
the  World  War  II  plane.  Among  those  at 
the  field  were  Col.  Wayne  E.  Thurman, 
chief  of  staff  of  the  26th  air  division 
(SAGE).  There  was  newspaper  and  tele- 
vision coverage. 

The  Air  Force  recruiting  office  placed 
1,000  window  cards  (11x14)  in  the  theatre 
area,  covering  a radius  of  35  miles.  On 
opening  night  the  Air  Force  gave  the  the- 
atre 500  Air  Space  books  to  put  on  display. 
The  recruiting  office  set  up  distributing 
containers  in  government  office  buildings 
for  the  flyers  that  Columbia  made  up. 

All  the  Veteran  of  Foreign  Wars  posts  in 
central  New  York  cooperated  by  mailing 
flyers  to  VFW  members  in  the  area.  Play- 
dates  were  imprinted  on  each. 

Youth  in  the  community  was  attracted 
by  a drawing  contest  for  junior  and  senior 
high  school  students  sponsored  by  WNYS- 
TV.  The  students  were  asked  to  draw  a 
B-17  bomber  model  or  a future  plane  model. 
The  TV  station  circulated  about  10,000  rule 
blanks  to  all  the  schools  in  the  area  besides 
giving  coverage  on  television.  The  first 
prize  was  a $25  savings  bond  and  a trophy; 
second  a trophy  plus  tickets  to  see  the  film; 
third,  a trophy  and  tickets.  All  three  win- 
ners and  their  parents  received  a dinner  at 
the  Birches  restaurant  before  going  to  the 
i::earby  theatre. 

WNDR  radio  gave  100  fi’ee  spots  to  pro- 
mote “The  War  Lover”  to  its  teenage 
listening  audience.  They  also  gave  away 
records  and  tickets  to  see  the  film  on  the 
opening  day. 


There  was  a tiein  made  by  Manager 
Mitchell  with  the  Onondaga  News  Agency 
in  which  16  banners  were  used  on  eight 
trucks  reading:  “Read  the  book — See  the 
movie — ‘The  War  Lover’  at  Kallet  Shop- 
pingtown Theatre.” 

A five-foot  book  was  made  giving  details 
on  the  film — author,  cast  and  theatre.  This 
book  was  placed  in  the  shopping  center 
where  thousands  of  persons  saw  it  every 
day. 


The  Lido,  art  theatre  in  Los  Angeles,  has  the  above 
display  at  the  candy  counter,  which  assures  a con- 
stantly growing  mailing  list,  important  in  art-house 
operation.  Al  Bogatch,  manager  of  the  Lido,  doubly 
enjoys  several  paintings  he  has  hung  up  in  the  lobby. 
The  pictures  were  painted  by  his  talented  wife.  The 
paintings  of  foreign  flavor  blend  nicely  with  the 
European  decor  of  the  lobby,  Bogatch  reports. 
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For  the  Detroit  opening  of  "Gay  Purr-ee"  at  the  Grand  Circus  Theatre,  a mobile  sidewalk  promotion  was 
used.  Two  young  men  dressed  os  "cats"  passed  out  "Gay  Purr-ee"  balloons  and  lollipops  to  hundreds  of 
children  downtown  on  their  Christmas  vacations.  The  two  "cats"  also  rolled  along  a billboard  mounted 
on  a wagon  with  a large  "Gay  Purr-ee"  advertisement  attached. 

Yearend  Till  Is  Fattened  by  Rental 
From  Festive  Foods  Cooking  School 


A substantial  flat  rental  fattened  the 
till  of  the  Valentine  Theatre  in  Defiance, 
Ohio,  early  in  November  at  a time  when 
the  holiday  yearend  pinch  began. 

Elmer  DeWitt,  Defiance  manager  for 
Armstrong  Theatres,  for  the  second  year- 
got  the  Crescent  News  to  sponsor  a free 
cooking  school,  ‘‘Festive  Foods  for  Holi- 
day Feasting,”  in  cooperation  with  the  local 
power  company.  Held  on  the  afternoon  of 
November  7,  the  school  was  attended  by 
more  than  800  women. 

‘VERY  NICE’  RENTAL 

“It’s  a flat  rental  for  use  of  the  the- 
atre for  the  afternoon,  with  the  manager- 
acting  as  master  of  ceremonies,”  DeWitt 
relates.  “For  the  very  nice  rental  that  we 
get,  we  also  agree  to  allow  white  goods 
dealers  to  display  their-  wares  in  oirr  lobby 
for  two  weeks  in  advance  of  the  school — 
we  run  a trailer  on  our  screen  plugging  the 
same.  Also  we  promote  the  grand  prize,  as 
well  as  many  door  prizes. 

“It  is,  indeed,  a very  nice  rental  for  us, 
since  it  is  fixed  high  enough  that  we  can 
well  afford  the  extra  time  and  effort  put 
into  it.” 

Being  sponsor,  the  Crescent  naturally 
gave  the  cooking  school  top  publicity — 
stories  on  page  one,  photos,  and  one  whole 
issue  full  of  ads  by  participating  appliance 
and  food  dealers.  A home  economist,  Milli 
Smerl,  and  a couple  of  assistants  were  fur- 
nished by  the  Toledo  Edison  Co. 

Starting  promotion  for  the  event  well 
in  advance  was  a Christmas  cookie  recipe 
contest.  Rules,  entry  blanks  and  other  ma- 
terial on  this  appeared  in  the  Crescent 
News  early  in  October.  Substantial  prizes 
were  offered,  which  were  presented  by 
Miss  Smerl  as  a feature  of  the  cooking 
school.  The  newspaper  printed  the  prize- 
winning recipes. 
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Extra  advertising  reaped  by  the  news- 
paper as  a result  of  the  cooking  school 
promotion  totaled  several  hundred  inches. 

Another  fall  promotion  by  DeWitt  put 
the  Defiance  Armstrong  theatre  operations 
right  in  the  center  of  the  public  spotlight. 
This  was  an  “October  Is  Restam-ant-Movie 
Month  . . . Dine  Out,  Then  Attend  an  En- 
tertaining Movie”  two-page  cooperative  ad 
splurge  in  mid-October.  DeWitt  has  put 
over  this  co-op  for  a number  of  years,  and 
has  developed  it  into  a truly  significant 
observance. 

Each  year,  DeWitt  comes  up  with  some- 
thing special  to  make  the  co-op  an  inter- 
esting event  from  the  public  viewpoint. 
This  year  the  gimmick  was  (prominently 
explained  in  the  ad) : 

FREE  COFFEE  . . . Your  movie 
ticket  is  good  for  a cup  of  coffee  when 
presented  to  the  restaurants  advertis- 
ing in  this  section  (check  individual 
ads  for  details).  This  offer  is  good 
through  the  month  of  October  as  a 
special  incentive — dine  out  and  at- 
tend the  theatre. 

“Restaurant  owners  were  amazed  by  the 
number  of  theatre  patrons  that  were  also 
their  customers  and  saved  their  stubs  for 
a free  cup  of  coffee,”  DeWitt  reports. 

WITH  RESTAURANT  MONTH 

The  co-op  is  an  extention  of  National 
Restaurant  Month.  Twenty  restaurants 
and  suppliers  went  in  on  the  1962  version. 
The  double  truck  was  sold  for  enough  to 
cover  the  cost  of  the  headliner  (about  48 
inches  on  each  page),  as  well  as  theatre 
ads  (32  column  inches). 

One  section  of  the  headliner  was  de- 
voted to  a capsule  history  of  restaurants. 
It  revealed  that  one  out  of  evei-y  six  meals 
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served  in  the  U.S.  is  eaten  in  restaurants. 

Santa  Claus  arrived  Friday,  November 
23,  via  the  B&O  railroad  at  Defiance  and 
was  taken  immediately  by  a city  fire  truck 
to  the  Valentine  Theatre  where  Manager 
DeWitt  had  a pre-holiday  program  wait- 
ing for  him  and  the  youngsters.  This  was 
sponsored  by  the  Chamber  of  Commerce. 
Late  in  the  holiday  shopping  season.  De- 
fiance merchants  agreed  to  sponsor  “Giant 
Free  Shows”  on  Friday  and  Monday  morn- 
ing before  Christmas,  free  for  the  young- 
sters and  shoppers,  too,  from  11  a.m.  to 
5 p.m. 

The  Santa  Claus  “pre-Christmas”  visit  on 
November  23  and  the  two  free  shows  made 
up  a three-day  proposition  that  showman 
DeWitt  sold  to  the  Chamber  of  Commerce. 

“We  charged  each  of  30  merchants  a 
fixed  prize  for  all  three  days,”  he  ex- 
plains. 

(A  note  from  Manager  DeWitt  reports 
that  a structural  defect  in  the  Valentine 
Theatre  roof  closed  the  theatre  the  week 
before  Christmas  and  forced  cancellation 
of  the  shopper  shows.) 


Contest,  Garnished  a Bit, 
Goes  Big  in  Local  Paper 

A Hereford,  England,  newspaper  editor 
wasn’t  much  interested  in  using  a news 
story-writing  contest  on  “The  Day  the 
Earth  Caught  Fire”  even  though  the  prize 
was  100  pounds  (the  equivalent  of  about 
$300  or  more  in  the  U.S.).  C.  D.  Conway, 
manager  of  the  Odeon  Theatre,  hastened  to 
garnish  the  dish,  so  to  speak,  suggesting  the 
distribution  of  copies  of  the  Hereford  Eve- 
ning News  in  a public  relations  gesture  at 
the  theatre.  Conway  also  proposed  a special 
screening  (late-night)  for  the  newspaper 
employes. 

The  editor  warmed  to  the  idea,  and  took 
over  the  promotion  with  enthusiasm.  The 
Hereford  Evening  News  and  several  other 
papers  in  Herefordshire  are  published  by 
Barrow’s  Newspapers,  Ltd.,  which  naturally 
keeps  its  sights  lined  on  goodwill  and  circu- 
lation. 

Barrow’s  gave  impressive  space  (five- 
column  illustrated  layout)  to  explain  the 
contest.  “£100  prize  for  a news  story  . . . 
Can  you  write  a news  story.  If  you  can  you 
may  have  a chance  of  winning  a prize  of 
£100.  Turn  to  page  four  for  details,”  read 
a box  on  page  one. 

A thousand  copies  of  the  Hereford  Evening 
News  were  distributed  at  the  theatre  on  a 
Saturday  night  with  inserts  on  the  film. 
These  inserts  were  special  dummy  “Daily 
Express”  pages  supplied  nationally  through 
the  Daily  Express,  big  English  newspaper 
which  figures  in  “The  Day  the  Earth  Caught 
Fire.”  Signs  at  the  theatre  combined  men- 
tion of  the  Daily  Express  with  the  local 
Evening  News. 

Supporters  of  the  Campaign  for  Nuclear 
Disarmament  picketed  the  Odeon  during  the 
showing  of  “Earth,”  which  gave  the  film 
more  mention  in  a page -one  story. 


A Chopsticks  Contest 

A chopsticks  rice -eating  contest  was 
staged  in  a lobby  wing  of  the  Seamore  The- 
atre in  Glasgow,  Scotland,  for  “The  Road 
to  Hong  Kong.”  Manager  J.  C.  Hamilton 
also  had  an  oriental  street  ballyhoo  con- 
sisting of  an  open  palanquin,  standee  sign, 
etc.,  carried  by  two  men.  At  times  a girl  in 
a kimono  was  a passenger. 
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2656  ©No  Man  Is  an  Island 

(114)  War  Drama  Univ  8-13-62  A1  ++ 

2638  No  Place  Like  Homicide  (87) 

Farce-Comedy  Embassy  6-11-62  + 

2643  Notorious  Landlady,  The  (123)  Com.  . Col  7-  2-62  A3  + 
2688©Nude  Odyssey  (97)  © Ad ..  Davis-Royal 
2656  Nun  and  the  Sergeant,  The  (73) 

War  Drama  UA 


8-13-62  A3  It 


2667  On  Any  Street  (90)  (Eng-dubbed  Drama 

■La  Notte  Brava”)  Miller-SR  9-24-62  A3  + 

2669  Operation  Snatch  (83)  Comedy Cont’l  10-  1-62  + 

— PQ— 

2643  Panic  in  Year  Zero!  (93)  Drama AlP  7-  2-62  A3  + 

2642  Paradise  Alley  (81)  Comedy Astor  7-  2-62  + 

2693  Password  Is  Courage,  The 
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2670  Siege  of  Hell  Street,  The  (93)  Cr.  UPRO 
2615  ©Six  Black  Horses  (80)  W’n Univ 

2646  ©Sky  Above — the  Mud  Below,  The 

(90)  Documentary  Embassy 

2684  Smashing  of  the  Reich  (89) 

Documentary Brigadier 

2698  Son  of  Flubber  (100)  Comedy BV 

2668  ©Son  of  Samson  (90) 

Historical  Spectacle  Medallion 

2635  ©Spiral  Road,  The  (140)  Adv Univ 

2676  Stagecoach  to  Dancers’ 

Rock  (72)  Western  Univ 

2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  © Adventure  WB 

2647  ©Stowaway  in  the  Sky  (82) 

Adventure  Lopert 

2654  Strangers  in  the  City  (83)  Dr..  Embassy 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 
2665  ©Sword  of  the  Conqueror  (95) 

© Drama  UA 

2683  ©Swordsman  of  Siena  (92)  © Ad..  MGM 

— T — 

2636 ©Tales  of  Terror  (90)  ® Horror  ..AlP 

2690  ©Taras  Bulba  (122)  © Adventure.  . UA 

2644  ©Tartars,  The  (83)  Action MGM 

2650  ©Tarzan  Goes  to  India  (86)  © Ac  MGM 
2630  Taste  of  Honey,  A (100)  Drama.  .Cont’l 

2665  Terror  of  the  Bloodhunters 

(60)  Melodrama  ADP-SR 

2632  ©That  Touch  of  Mink  (99)  ® Com.  .Univ 
2639  There  Was  a Crooked  Man  (106) 

Comedy  Lopert 

2637  Third  of  a Man  (81)  Melodrama  . . . UA 

2629  13  West  Street  (80)  Drama  Col 

2659  ©300  Spartans,  The  (113) 

© Action  Spectacle 20th-Fox 

2647  Three  Stooges  in  Orbit,  The 

vS7)  Farce-Comedy  Col 

2692  To  Kill  a Mockingbird  (129)  Dr  . Univ 
2676  Too  Young,  Too  Immoral  (88)  Drama  SR 
2688  Tower  of  London  (79)  Ho  Drama....  UA 
2646  Trauma  (93)  Suspense  Drama  ....Parade 
2696  Trial  and  Error  (91)  Comedy.  ...  MGM 
2650  ©Trojan  Horse,  The  (105)  © 

Spectacle  Drama  Colorama 

2666  Two  and  Two  Make  Six 

(89)  Comedy-Drama Union 

2683  Two  Before  Zero  (78)  Doc’y  Ellis 

2679  Two  for  the  Seesaw  (120)  ® CD ....  UA 

2669  Two  Tickets  to  Paris  (78)  Musical.  . . .Col 
2657  ©Two  Weeks  in  Another  Town 

(104)  © Drama  MGM 


I S 

— o 

cr  5:  5 

10-  1-62 
3-26-62  A2 

7-  9-62  SP 

11- 19-62 
1-21-63 

9-24-62 
6-  4-62  A2 

10- 22-62  A2 

6- 11-62  A1 

7- 16-62  A1 

8-  6-62  SP 

12- 10-62 

9- 17-62  A2 

11- 19-62  A1 

6-  4-62  A2 

12- 10-62  A2 

7-  2-62  B 
7-23-62  A1 
5-14-62  A3 

9-17-62 

5- 14-62  B 

6- 18-62 
10-15-62  A2 

5-14-62  A2 


8- 27-62  A1  It 

7-16-62  A1 
12-17-62  A2 

10- 22-62  C 
12-  3-62  A3 

7-  9-62 
1-  7-63  A3 

7- 23-62  A1 

9- 17-62 

11- 19-62 
11-  5-62  A3 
10-  1-62  A2 

8- 20-62  B ± 


— UV— 

2648  Valiant,  The  (89)  War  Drama  . . . . UA  7-16-62  A2 
2695  Varan  the  Unbelievable  (81) 

Science-Fiction  Crown  1-  7-63 

2670  ©Very  Private  Affair,  A (95)  Dr  MGM  10-  1-62  B 

— W— 

2660  ©Waltz  of  the  Toreadors 

(105)  Comedy-Drama  Cont’l  8-27-62  B 

2680  War  Lover,  The  (105)  Action Col  11-  5-62  B 

2681  Warriors  Five  (82)  Drama  AlP  11-12-62  A3 

2680  We’ll  Bury  You!  (77)  Documentary.  . Col  11-  5-62  A1 
2638  What  a Carve  Up!  (See  “No  Place  Like  Homicide”) 

2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  WB  11-  5-62  A3 

2567  ^©West  Side  Story  (155) 

Panavision,  Musical  Drama  UA  10-  9-61  A3 

2646  ©When  the  Girls  Take  Over  (80) 

Comedy  Parade  7-  9-62 

2674  Where  the  Truth  Lies  (83) 

Drama  (Eng-dubbed)  Para  10-15-62  A3 

2678  ©White  Slave  Ship  (92)  © Ad AlP  10-29-62  B 

2693  ©Who’s  Got  the  Action?  (93) 

® Comedy  Para  12-24-62  A3 

2645  ©Wild  Westerners,  The  (70)  Western  Col  7-  9-62  A1 

2677  ©Wonderful  to  Be  Young  (92) 

© Musical  Para  10-29-62 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama  8-20-62  A1 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 

Melodrama  Manson  10-  8-62  ± 

2686  Young  Guns  of  Texas  (78) 

© Western  20th-Fox  11-26-62  A1  + ± ff 

2675  Young.  Willing  and  Eager  (77)  Drama.  .SR  10-22-62  iT 

2638  Zotz!  (87)  Comedy  Col  6-11-52  A1  ± + + + + 
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Feature  productions  by  company  in  order  of  release.  Running  time  Is  in  parentheses.  ® is  for  CinemoScope; 
® VistaVision;  ® Panavision;  (t)  Technirama;  ® Other  anamorphic  processes.  Symbol  ^ denotes  BOXOFFICE 
Blue  Ribbon  Award;  O Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
key  on  next  page).  For  review  dates  and  Picture  Guide  page  numbers,  see  REVIEW  DIGEST. 


Feature  chart 


ALLIED  ARTISTS  | U 

AMERICAN  INTI  | U 

BUENA  VISTA  | U 

COLUMBIA  1 U 

The  Frightened  City  (97)  D..6211 
Herbert  Lorn,  John  Gregson, 

Yvonne  Romaln 

©Tales  of  Terror  (90) 

® Ho.. 710 

Vincent  Price,  Basil  Ratbbone, 

Peter  Lorre,  Debra  Paget 

Panic  in  Year  Zero!  (93)  © D..708 
Ray  Mllland,  Jean  Hagen, 

Frankie  Avalon 

©Big  Red  (89)  0D..130 

Walter  Pidgeon,  Gllles  Payant 

The  Notorious  Landlady 

(123)  MyC..701 

Jack  Lemmon,  Kim  Novak, 

Fred  Astaire 

Zotz!  (87)  C..702 

Tom  Poston,  Julia  Meade, 

Cecil  Kellaway 

©Marco  Polo  (100)  ©..Ad.. 709 
Rory  Calhoun,  Yoko  Tanl 

The  Interns  (120)  D..703 

Michael  Callan,  Cliff  Robertson, 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges,  Edson  Stroll 

©El  Cid  (181)  © D . .6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(Cinemascope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad. .713 

(formerly  ‘‘Wild  Cargo”) 

Pier  Angell,  EMmund  P>’  1om 

©Damn  the  Defiant! 

(101)  © D.  .705 

Alec  Guinness.  Dirk  Bogarde, 
Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD.. 706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78)..  M.. 707 
Chubby  Checker,  Dukes  of  Dixieland 

Convicts  4 (106)  D..6205 

(was  ‘‘Reprieve”) 

Ben  Gazzara,  Stuart  Whitman,  Ray 
Walston,  Vincent  Price,  Rod 
Steiger.  Sammy  Davis  Jr. 

Warriors  Five  (82) Ac.  .707 

Jack  Palance,  Jo  Anna  Ralll 

0©Almost  Angels  (93)  D/M..  135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..708 

Anthony  Quinn,  Jackie  Gleason, 
JuUe  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..709 
Joey  Dee,  Gary  Oosby, 

Kay  Medford 

We’H  Bury  You!  (75)  ..Doc.. 711 

ti Billy  Budd  (123)  © ..D..620S 
Robert  Ryan.  Peter  Dstlnov, 

Melvyn  Douglas,  Terence  Stamp 

©Reptilicus  (81)  SF..715 

Carl  Ottosen,  Ann  Smymer 

©The  Legend  of  Lobo  (67)  00.  .110 
True  Life  Adventure 

©Pirates  of  Blood  River 

(87)  ® Ad.  .710 

Kerwln  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  D.  .712 

Steve  McQueen,  Robert  Wagner, 
Shirley  Anne  Field 

©Samson  and  the  Seven  Miracles 
of  the  world  (80)  ®..Ac..714 
Gordon  Scott,  Yoko  Tanl 

©In  Search  of  the  Castaways 

(110)  Ad..  136 

Maurice  Chevalier,  Hayley  MtUs, 
George  Sanders 

©Barabbas  (134)  ®70 Dr.. 713 

Anthony  Quinn,  SUvana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 

©Lawrence  of  Arabia 

(222)  ® 70  0.  .714 

(Special  Release) 

Alec  Guinness,  Anthony  Quinn, 
Peter  O’Toole 

©Day  of  the  Triffids 

(119)  © Ho.. 6209 

Howard  Keel,  Nicole  Maurey, 

Mervyn  Johns 

©The  Raven  (86)  ® Ho.  .717 

Vincent  Price,  Peter  Lorre. 

Boris  Karloff 

©Battle  Beyond  the  Sun 

(75)  ® SF..716 

EM  Perry,  Aria  Powell 

Night  Tide  (84) D..802 

Dennis  Hopper,  Linda  Lawson 

Son  of  Flubber  (100)  C..140 

Fred  .MacMurray,  Nancy  Olson. 

Ed  Wynn,  Keenan  Wynn 

©Diamond  Head  (107)  ®..D.. 
(Tiarlton  Heston,  Yvette  Mimleux, 
George  Chakiris,  Prance  Nuyen, 
James  Darren 

The  Maniac  (..)  D.. 

Kerwln  Mathews,  Nadia  Gray 

Operation  Bikini  (..)...  .Ac.  .803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

The  Mind  Benders  (..) Ho.  .718 

Dirk  Bogarde,  Mary  Ure 
(Prerelease) 

The  Man  From  the  Diners' 

Club  (. .)  C. . 

Danny  Kaye.  Cara  WiUiams, 
Martha  Hyer 

The  Iron  Maiden  (..).... C.  . 
Michael  Craig.  Aime  Helm, 

Jeff  DonneU 

Dementia( . . ) Ho.  .801 

William  Campbell,  Luana  Anders, 
Mary  Mitchell 

©The  Terror  ( . . ) © Ho.  .804 

Boris  Karloff 

©Miracle  of  the  White  Stallions, 

The  (110) 0.. 

Robert  Taylor,  LCll  Palmer 

©55  Days  at  Peking  ( . . ) ® . . D . . 
Charlton  Heston,  Avi  Gardner, 
David  Niven 

©Travels  of  Marco  Polo  (..)..D.. 
Anthony  Quinn,  France  Nuyeo 

©The  Young  Racers  (..).. Ac.. 
Mark  Damon,  BUI  Campbell 

Nightmare  House  (..) Ho.. 

Leticia  Roman,  John  Saxon 

©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

©Savage  Sam  (. .)  Ad. . 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  (Mreoran 

©Summer  Magic  CD.. 

Hayley  MUls,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©Bye  Bye  Birdie  (..)  ® C/M.. 

Janet  Ledgh,  Dick  Van  Dyke 

Congo  Vivo  (..)  Ad.. 

Jean  Seberg,  Gabriele  Feraettl 

The  Victors  (..)  ® D.. 

Vincent  Edwards,  Melina  Mercouri, 

Jeanne  Moreau,  Romy  Schneider 

CONTINENTAL 


©Waltz  of  the  Toreadors 

(105)  CD.. 

Peter  Sellers.  Margaret  Leighton 

The  Impersonator  (64) 
John  Crawford,  Jane 

c. . 

Griffiths 

Operation  Snatch  (S3) 
Terry-Thomas,  George 
Lionel  Jeffries 

c. . 

Sanders. 

Riff  Raff  Girls  (97) 
(Eiig-dubbed)  . .Nadja 
Robert  Hossein 

D.. 

TlUer, 

The  Loneliness  of  the  Long 

Distance  Runner  (103)  ...D.. 

Michael  Redgrave,  Tom  Courtenay 


©Your  Shadow  is  Mine  (..)..D 
Jill  Haworth 


The  Hands  of  a Strangler 
Mel  Ferrer.  Dany  Carrel 


m 

03 

;o 


> 

70 

-< 


The  Assassin  (..)  

John  Ireland 


> 

-O 

70 


O 

O 


The  Balcony  (..)  

Shelley  Winters,  Peter  FaJk 


O 
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JULY  I AUGUST  I SEPTEMBER  1 OCTOBER  I NOVEMBER  I DECEMBEI 


FEBRUARY  I JANUA 


FEATURE  CHART 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drome;  (Hi)  Historical  Drama;  (M)  Musical: 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


embassy  I |°|M-G-M 


©The  Sky  Above — the  Mud  Below 

(90)  Doc.. 

©Boccaccio  '70  (148) ....  Episodes 
(Eng-dubbwl)  Sophia  Loren,  .Vnita 
Kkberg.  Rom.v  Schneider 
Strangers  in  the  City  (S3)....D.. 
Robert  Gentile.  Kenny  Delmar 

The  Devil's  Wanton  (77) D . . 

(Eng-dubbed)  B.  Malmsten 


©Tarzan  Goes  to  India 

(86)  Ad..  222 

Jock  Mahoney,  Simt,  Mark  Dana 


©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas,  Edw.  G.  Robinson, 
Cyd  Qiarlsse,  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey,  Karl  Boehm 
(Cinerania  engagements  only) 


^ I Divorce — ItaLan  Style  (104)..  C.. 
“ I (Eng-dubbed)  Marcello  Miiotroianni, 
CO  j Daniela  Rocci,  S.  Sandrelli 


©I  Thank  a Fool  (100)  ©..D..301 
Susan  Hayward,  Peter  Finch 


O. 


C/1 


D£. 

LU 

CQ 

O 


Long  Day's  Journey  Into 

Night  (174)  D.. 

Katharine  Hepburn,  Ralph  Ricliard- 
son,  Jason  Robards  jr..  Dean 
Stockwell 


©A  Very  Private  Affair  (95)  D..303 
B.  Bardot,  Marcello  Mastrolannl 

©The  Savage  Guns  (85)  © 0D..306 
Richard  Basebart,  Alex  Nlcol 


t-J 

O 


Qd 

LU 

ca 


> 

o 


Period  of  Adjustment  (112) 

© C . . 308 

Tony  Franclosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..311 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-Thomas,  Eric  Sykes, 

Dennis  Price,  Moira  Redmond 


©Constantine  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde,  Christine  Kaufmann 


©Billy  Rose’s  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye.  Stephen  Boyd,  Dean  Jagger 

©Swordsman  of  Siena  (92) 

© Ad..  304 

S.  Granger,  S.  Koscina,  C.  Kaufmann 


The  Password  Is  Courage 

(116)  CD. 305 

Dirk  Bogarde,  Maria  Perschy 


©Madame  (104)  ® 70 D.. 

(Brtg-dubbud)  Sophia  Loren, 
Robert  Ho.ssein 


Cairo  (91) D . . 

George  Sanders,  Richard  Johnson 


The  Hook  (98)  ® D. 

Kirk  Douglas,  Robert  Walker, 
Nick  Adams,  Nehemiah  Persoff 


Dime  With  a Halo  (..)....  D 
Barbara  Luna,  Paul  Langton 


oc 

< 


o 

u 


©Seven  Seas  to  Calais 

(102)  © D.  .309 

Rod  Taylor,  Keith  Mlchell 
©The  Courtship  of  Eddie's  Father 

(..)  ® C.. 

Glenn  Ford,  Shirley  Jones 
©Follow  the  Boys  ( . . ) ® CD  . . 
Connie  Francis,  Paula  Prentiss, 

Ron  Randell,  Russ  Tamblyn 


©Come  Fly  With  Me  ( . . ) ® C . . 
Dolores  Hart,  Hugh  O’Brian,  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(..)  C/M.. 

Ellis  Presley,  Joan  O’Brien 


©Mutiny  on  the  Bounty 

(179)  ® 70 Ad.  ,355 

Marlon  Brando.  Trevor  Howard 
I ©The  Golden  Arrow  (..)  ....Ad.. 

Tab  Hunter,  Rossana  Podesta 
1 ©The  Main  Attraction  (90) 

i © D..307 

I’at  Boone,  Nancy  Kivan 
I ©In  the  Cool  of  the  Day  ©..D.. 

' Jane  Forwla,  Peter  Finch 


PARAMOUNT  | ti 

20TH-FOX  1 U 

UNITED  ARTISTS  I ti 

y©The  Counterfeit  Traitor 

(140)  D . . 6113 

William  Holden,  LUll  Palmer 

^©Mr.  Hobbs  Takes  a 

Vacation  (116)  © C..215 

James  Stewart,  Maureen  O’Hara, 
Fabian,  Laurl  Peters 

Air  Patrol  (70)  © Ac.. 216 

Willard  Parker,  Merry  Anders 

©Jack  the  Giant  Killer 

(94)  Ad..  6222 

Kerwln  Mathews,  Judl  Meredith 
The  Miracle  Worker  (106)  D..6225 
Anne  Bancroft,  Patty  Duke 
y©West  Side  Story  (155)  ® 

70mm  M . . 6201 

Natalie  Wood,  Richard  Beymer, 

The  Valiant  (89)  0.  .6228 

John  Mills,  Bttore  Mannl 

©Hatari!  (159)  Ad  . 6117 

John  Wayne.  Red  Buttons,  Elsa 
Martinelli.  Hardy  Kruger 

©My  Geisha  (120)  ®.. CD.. 6118 
Shirley  MaoLalne,  Yves  Montand, 
Edw.  G.  Robinson.  Bob  Cummings 

Q©5  Weeks  in  a Balloon  (101) 

© Ad. .218 

Red  Buttons,  Fabian,  Barbara  Eden, 
Cedric  Hardwicke,  Peter  Lorre 
©Hemingway’s  Adventures  of  a 

Young  Man  (145)  © D..213 

Richard  Beymer,  Susan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  IJsa  Montell 

Bird  Man  of  Alcatraz  (143  ) 0.  .6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

8.  Tracy,  B.  Lancaster,  R.  Wldmark, 
M.  Dietrich,  M.  Clift,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

@1  Like  Money  (81)  © C..241 

Peter  Sellers,  Nadia  Gray, 

Herbert  Lorn 

©The  300  Spartans 

(113)  © Ad.. 219 

Richard  Elgan,  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) CO.. 6231 

EJlvis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  ® Ad  . 6232 

Jack  Balance,  Guy  Madison 

The  Pigeon  That  Took 

Rome  (101)  ® C.  .6202 

Charlton  Heston,  Elsa  Martinelli, 
Harry  Guardlno 

©Loves  of  Salammbo  (72) 

© Ad. .223 

Jeanne  Valerie,  Jacques  Sernas, 
Evdmund  Purdom 

OThe  Longest  Day 

(ISO)  © 0 . .221 

All-Star  cast:  deoletloo  of  the  Al- 
lied lamUngs  on  D-Day 
(Prerelease) 

©Hero’s  Island  (94)  ® Ad.. 6229 
James  Mason,  Neville  Brand, 

Kate  Manx,  Rip  Tom 

Pressure  Point  (91)  0..6233 

Sidney  Poltlor,  Bobby  Darin 

©Girlsl  Girls!  Girls! 

(98)  C/M.. 6205 

Elvis  Presley,  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.  .6236 
Helene  Remy 

Tower  of  London  (79) . . . . Ho.  .6234 
Vincent  Price 

©Wonderful  to  Be  Young 

(92)  © C/M.. 6209 

aiff  Richard,  Robert  Morley 

It's  Only  Money  (84) . . . .C.  .6206 
Jerry  Lewis,  Zachary  Scott,  Joan 
O'Brien 

©Gigot  (104)  C..220 

Jackie  (Reason,  Katherine  Kath, 
Jean  LeFcbvre.  Oabrlelle  Dorzlat 

©The  Lion  (96)  © 0 . . 305 

Wm.  Holden,  Oapucine,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120) . .0.  .6301 
Shirley  MacLatne,  Robnt  Mitehuni 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm.  Christian  Wolff. 

Sabina  Sesselman 

©Who’s  Got  the  Action? 

(93)  ® C..6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert,  Nila  Talbot 

Where  the  Truth  Lies  (81)  D..6211 
Juliette  Greco,  LUo  I^lver 

©Sodom  and  Gomorrah  (154)  S..301 
Stewart  Granger,  Pier  Angeli 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Mltchum,  Jody  McCrea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ®..D..6303 
Tony  Curtis,  Yul  Bryimer 

A Child  Is  Waiting  (102)  D..6305 
Burt  Lancaster.  Judy  Garland 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

Laurence  Harvey,  France  Nuyen, 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capucine,  T.  Howard 

Two  for  the  Seesaw  (120)  D..6301 
Shirley  MacLalnc.  Robert  Mltchum 

©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Glea.son,  Glynis  Johns, 
Laurel  Goodwin,  Chas.  Buggies 

©The  World  of  Marilyn 

Monroe  (..)  © Doc.  .302 

©Nine  Hours  to  Rama 

(125)  © 0 .307 

Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 

30  Years  of  Fun  (85) . . . .C.  .308 
Comedy  compilation . . (lharUe 
Chaplin,  Buster  Keaton 

Five  Miles  to  Midnight 

(110)  0.. 

Sophia  Loren,  Anthony  Perkins 

©My  Six  Loves  (101)  ...•  D . .6213 
Debbie  Ucyno'.ds,  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 

A Woman  in  July  (..)  ©..0..309 
Joaime  Woodward,  Richard  Beymer 

Hud  (..)  ® D.. 

Paul  Newman.  Melvyn  Douglas 

©Donovan’s  Reef  (..)..  Ad.. 

John  Wayne,  Lee  Marvin,  Jack 
Warden,  Elizabeth  Allen 

©Come  Blow  Your  Horn  ® C.  .6221 
Frank  Sinatra,  Barbara  Rush, 
la-p  J.  Cobb,  Jill  St.  John 

©The  Queen’s  Guards  (..)  ©..0.. 
Raymond  Massey,  Daniel  Massey 

The  Condemned  of  Altona  © 0.  .312 
Sophia  Loren.  Maximilian  Schell, 
Fredric  March,  Robert  Wagner 

©The  Leopard  (. .)  ©. . . .0.  .311 
Burt  Uwaster,  Claudia  Cardimile 

©Beauty  and  the  Beast 

(77)  Ad.. 6223 

Joyce  Taylor,  Mark  Damon 

The  Caretakers  (..)  0.. 

R.  Stack,  Joan  Crawford,  P.  Bergen 

©Amazons  of  Rome  (96)  Ac.. 

Louis  Jourdan,  Sylvia  8ym< 

©The  Grand  Duke  and  Mr. 

Pimm  ( . . ) C. . 

Glenn  Ford.  Hope  Lange 
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FEATURE  CHART 


UNIVERSAL  I gj  I WARNER  BROS,  g ii 


©That  Touch  of  Mink 

(99)  ® C.  .6216 

Clary  (Jrant,  Doris  Day,  Cilg 
Young,  Audrey  Meadows 

Information  Received  (77)  D..6217 
Sabina  Sesselman,  Won.  Sylvester 


©The  Spiral  Road  (140) ..  D.  .6218 
Rock  Hudson,  Burl  Ives, 

Gena  Rowlands 


©The  Phantom  of  the  Opera 

(84)  Ho..  6219 

Herbert  Lom,  Heather  Sears, 
Michael  Gough,  Edw.  de  Souza 


©No  Man  Is  an  Island 

(114)  D..6220 

Jeffrey  Hunter.  Marshall  Thompson, 
Barbara  Perez 


©If  a Man  Answers  (102) . ,C.  .6221 
Sondra  Dee,  Bobby  Darin, 

Mlchellne  Presle,  John  Lund 

Stagecoach  to  Dancers'  Rock 

(72)  W.  .6222 

Warren  Stevens,  Martin  Landau, 
Jody  Lawrance,  Judy  Dan 


Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clift,  Susannah  York, 
Larry  Parks,  Susan  Kohner 


©40  Pounds  of  Trouble 

(109)  (g  C..6304 

Tony  Curtis,  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (92) . .Ac.  .6305 
Mward  Judd,  Laurence  Payne, 

James  Robertson  Justice 


To  Kill  a Mockingbird 

(129)  D..6306 

Gregory  Peck,  Mary  Badham, 
Phillip  .Alford,  John  Megna 


©The  Birds  (120  D . . 

Rod  Taylor,  Suzanne  Pleshette, 
Jessica  Tandy,  Tippi  Hedren 

©The  Ugly  American  (135)  D.  . 
Marlon  Brando,  Sandra  Church,  BSji 
Okada,  Pat  Hingle,  Jocelyn  Brando 


©Lancelot  and  Guinevere 

(..)  ® Ad.. 

Cornel  WUde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..D.. 
Rock  Hudson,  Rod  Taylor,  Mary 
Peach,  Barry  Sullivan 
©For  Love  or  Money  (..)....C.. 
Kirk  Douglas,  Mitzl  (Jaynor, 

Gig  Young,  Thelma  Ritter 


©Merrill’s  Marauders 

(98)  © D..165 

Jeff  Chandler,  Ty  Hardin 

^>©The  Music  Man  (151)  ® M . .168 
Robert  Preston,  Sblrley  Jones 
(Special  engagements  only) 


Guns  of  Darkness  (103) . .Ad.  .169 
Leslie  Caron,  David  Niven 


©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®..Ad..l67 
Louis  Jourdan,  Yvonne  Furneaui 


©The  Chapman  Report  (125)  D . . 251 
Efrem  Zimballst  jr.,  Shelley  Winters, 
Jane  Fonda,  Claire  Bloom,  Glynls 
Johns 


What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Garland,  Robert 
Goulet,  Red  Buttons,  Hermione 
Gingold 


©Gypsy  (143)  ® M..254 

Rosalirrd  Russell,  Natalie  Wood, 

Karl  Malden 


Term  of  Trial  (113)  D..255 

Uiurence  Olivier,  Simone  Signoret, 
Terence  Stamp,  Sarah  MUes 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon,  Lee  Remick 


©Critic's  Choice  (100)  ® C.  .259 
Bob  Hope,  LuciUe  Ball 


©Island  of  Love  (..)  ®....C.. 
Robert  Preston,  Tony  Randall 

©PT-109  (.  .)  ® D.. 

Cliff  Robertson 

©Spencer’s  Mountain  (..)  ® OD.. 
Henry  Fonda,  Maureen  O’Hara, 
James  M.icArthiir 


MISCELLANEOUS 


A.D.P.  PRODUCTIONS 

Invasion  of  the  Animal 

People  (55)  SF.. 

John  Carradlne,  Barbara  Wilson 
Terror  of  the  Bloodhunters 

(60)  Ho.. 

Robert  Clarke,  Steve  Conte 

ASTOR 

Peeping  Tom  (86) D..  May  62 

Karl  Boehm,  .Moira  Shearer 

Night  of  Evil  (88) D..  Aug  62 

Lisa  Gaye,  William  Campbell 
The  Bloody  Brood  (69) . . D . .Sep  62 
Peter  Falk.  Barbara  Lord 
The  Quare  Fellow  (85)  . . D . . Dec  62 
Patrick  McGoohan,  Sylvia  Syms 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  Martlm  Held 
©Flame  in  the  Streets 

(93)  © D..Sep62 

John  Mills,  Sylvia  Syms 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D.. Sep  62 

Christian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Night  They  Killed  Rasputin 

(87)  D..JUI62 

Edmund  Purdom,  Giaima  Maria 

The  Tell-Tale  Heart  (78)  Ho.  .Sep  62 
Lawrence  Payne,  Adrienne  Corri 
Smashing  of  the 

Reich  (84)  Doc..  Oct  62 

Kamikaze!  (89)  Doc . . Oct  62 

CARI  RELEASING 
The  Scarface  Mob  (106) . .D.  .Aug  62 
Robert  Stack,  Keenan  Wynn 

COLORAMA 

©The  Trojan  Horse 

(105)  © D..JUI62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ®..S..Jul62 
Jack  PaJance,  Anita  Ekberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62 

Geoffrey  Home,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter 

(76)  ® D.. Sep  62 

Chris  Warfield,  SaBy  Fraser 

Stakeout  (81) D..  Oct  62 

Bing  Russell,  Bill  Hale 
Varan  the  Unbelievable 

(70)  D..0ct62 

Myron  Healy,  Tsuruko  Kobayashl 
©First  Spaceship  on  Venus 

(81)  © D.  .Oct  62 

Yoko  Tanl,  Oldrlck  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad.. Oct  62 
Enrico  Maria  Salerno 
The  Reluctant  Saint  (105).. CD.. 
Maximilian  Schell,  Ricardo  Montalban 


ELLIS 

two  Before  Zero  (78)  . .Doc.  Oct  62 
Lovers  on  a Tight  Rope 

(83)  D . Dec  62 

Annie  Girardot,  Francois  Perier 

Maxima  (93)  CD..  Nov  62 

Charles  Boyer,  Michele  Morgan 

EMERSON  FILM  ENTERPRISES 
The  Creation  of  the 

Humanoids  (75) Ho.  . Oct  62 

Don  Megowan,  Erica  Elliot 

FAIRWAY  INT'L 

©Eegah  (90)  Ad..  May  62 

Arch  Hall  jr.,  Marilyn  Manning 

Fallguy  (64)  D . . May  62 

Ed  Dugan 

Wild  Guitar  (87)  M..  Nov  62 

Arch  Hall  jr.,  Nancy  Czar 

FANFARE  FILMS 

The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Wanamaker 

GOVERNOR 

©Doctor  in  Love  (87) . . C. . Apr  62 
Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . . C . . Jul  62 
Ketmeth  Ctonnor,  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112)  . . D . . Oct  62 
Alan  Bates,  June  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD..  Aug  62 
Terry-Tbomas,  Sonja  Zlematm 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  HilUgoss,  BYances  Feist 
The  Devil’s  Messenger 

iC72)  F.. Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  Montell,  Bill  Holmes 
Escape  to  Berlin  (SO) ....  D ..  Oct  62 
Christian  Doermer,  Suzanne  Korda 

©Roommates  (91)  C..  Oct  62 

James  R.  Justice,  L.  Phillips 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (SO)  Ad.. 

Joel  Holt,  Frank  Blaine 

Juke  Box  Racket  (61)  Cr. . 

Steve  Karmen,  Arlene  Corwin 

KINGSLEY 

Only  Two  Can  Play  (106)  C..  Mar  62 
Peter  Sellers,  Mai  Zetterllng 
LOPERT  FILMS 
The  Horror  Chamber  of  Dr, 

Faustus  (95)  Ho..  Jul  62 

Pierre  Brasseur,  Allda  VaU 
The  Manster — Half  Man,  Half 

Monster  (72)  Ho..  Jul  62 

Peter  Dyneley,  Jane  Hylton 
©Stowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Pascal  Lamoiisse,  Andre  GUle 

Phaedra  (115)  D . . Nov  62 

Melina  Mercouri,  Anthony  Perkins 
MAGNA  FILMS 

©Black  Tights  (120)  ® M.. 

Cyd  Cbarlsse,  Zizl  Jeanmaire 


MEDALLION 

©Last  of  the  Vikings  (102) 

© Ad.  . May  62 

Cameron  Mitchell,  Edmund  Purdom 

©Son  of  Samson  (90)  S. . 

iMark  Forest,  Chelo  Alonso 

MPA  FEATURE  FILMS 

Bourbon  St.  Shadows 

(70)  D..  Sep  62 

Richard  Derr,  Mark  Daniels 

PARADE  RELEASING  ORG. 

©When  the  Girls  Take  Over 

(SO)  C . May  62 

R.  Ixiwery,  ,M.  .Miller,  J.  Ellison 

Trauma  (92)  0..  May  62 

Lynn  Bari,  .lohn  Conte 
©Make  Way  for  Lila 

(90)  D.  .Jun  62 

Erika  Remberg  (Eng-dubbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad..  Jul  62 

•Marshall  Thompson,  Gaby  Andre 
PARALLEL  FILM  DISTRIBUTORS 
Shootout  at  Big  Sag 

(64)  W..  Jun  62 

Walter  Brennan,  Luana  Patten 

PLAYSTAR  PRODUCTIONS 

Ring  of  Terror  (71)  Ho.  . 

George  Mather,  Elsther  Furst 

PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S.  . 

John  Barrymore,  Jacques  Sernas 

©The  Huns  (85)  S.. 

Chelo  Alonso,  Jacques  Sernas 

TIMES  FILM 

Wild  for  Kicks  (92) D . . Feb  62 

David  Farrar.  Noelle  .\dam 
©Mondo  Cane  (115) . . Doc.  . Feb  63 
"World-Wide  film  portrayal  of 
real  Ufe” 

Eve  (..)  D..  Mar  63 

Jeanne  Moreau.  Stanley  Baker 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M..  Jul  62 

Jayne  Mansfield,  Leo  Genn 

TRANS-LUX 

Secrets  of  the  Nazi  Criminals 

(84)  Doc..  Oct  62 

Horror  Hotel  (76)  . . . . Ho.  . Oct  62 
Dennis  lyotis,  Christopher  Lee 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (96)  C..  Aug  62 
James  Robertson  Justice,  Leslie 
PhlUlps 

Two  and  Two  Make  Six  (89).. C.. 
George  Qiakirls,  Janette  Scott 
UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) . . . . D . . Oct  62 
Eddie  Constantine,  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

June  Wilkinson,  Don  Kenny 
ZENITH  INT'L 

No  Exit  (85) D . . Dec  62 

Viveca  Lindfors,  Rita  Gam, 

Morgan  Sterne,  Ben  Piazza 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel) . .Alfredo  Alcon 

FRANCE 

Back  Streets  of  Paris  (94)  6-18-62 

(President) . .Simone  Sl^oret 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlnne  Marchand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Embassy) . .Michele  Morgan,  C. 
Marquand 

©End  of  Desire  (86)....  8-13-62 
(Cont’l) . .Marla  Schell 

Five  Sinners  (80)  8-  6-62 

(Astor) . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-3-62 

(Kingsley) . .Marie  Laforet 

Jules  and  Jim  (105) 6-U-62 

(Janus) . .Jeanne  Moreau,  Oskar 
Werner 

Last  Year  at  Marienbad 

(98)  4-16-62 

(Astor) . .Delphlne  Seyrlg,  Giorgio 

Albertazzi.  Sacha  Pitoeff 


Le  Dab  Se  Rebiffe  (96) . . 8-13-62 
(Times) . .Jean  Cabin 

Lola  (90)  12  3-62 

(F-A-W)  . .Anouk  Aimee,  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 


(Cameo)  . .Jean  Gabln.  Dairy  Cowl 
Paris  Belongs  to  Us  (120)  1-14-63 
(Merlyn)..B.  Schtnecker,  F.  Prvost 
Passion  of  Slow  Fire  (91) . .11-26-62 
(Trans-Lux)  . .Jean  DeSailly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Charles  Aznavour 

Sweet  Ecstasy  (75)  © 8-13-62 

(Audubon)  . .Elke  Sommer 


FOREIGN  LANGUAGE 


Tomorrow  Is  My  Turn  (117)  4-  9-62 
(Sbowcorp) . .Charles  Aznavour 

Tales  of  Paris  (85) 10-15-62 

(Times) — F.  Amoul.  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe) ..  Ruth  Nletoaus,  Viktor 
Staal 


GREECE 

Antigone  (88)  10-15-62 

(Bails) ..  Irene  Papas 

Electra  (110)  1-14-63 

(Lopert) . .Irene  Papas 
Take  Me  Away,  My  Love 

(90)  9-  3-62 


(Greek  M.P.) . .Christian  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison) . .C.  Biswas,  S.  Ohatterjee 


ITALY 

Arturo’s  Island  (90) 1-21-63 

(MGM).  Reg  Kerman,  Key 
Meersman 

©Boccaccio  '70  (165) ....  7-16-62 
(EJmbassy)  . .Sophia  Loren,  Anita 
Eatberg,  Romy  Schneider 
Divorce — Italian  Style 

(105)  10-  1-62 


(Bhnbassy) . .Marcello  Mastroiannl 

Eclipse  (123) 

(Times)  . .Alain  Delon,  Monica  Vitti 
Everybody  Go  Home  (115) . .12-10-62 
(Davis-Royal)  . .Alberto  Sordl 
II  Grido  (The  Outcry) 

(115)  11-12-62 

(Astor)  . .Steve  Cochran,  VaUi, 

B.  Blair 

Lady  Doctor,  The  (103) 10-  1-62 

( (Jovemor)  . . Toto,  Abbe  Lane 
La  Viaccia  (103) 10-22-62 


(Embassy) . .Jean-Paul  Belmondo, 


Ciaiidia  Cardlnale 

Psycosissimo  (88)  10-29-62 

(Eaiis)..Ugo  Toznazzi 

JAPAN 

Happiness  of  Us  Alone 

(133)  9-  3-62 

Keiju  Kobayashl,  Hldeko  Takamlne 

Island,  The  (96)  © 9-24-62 

(Zenith)  ..  Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca)  . .Toshiro  Mifune 


MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert)  . .Toshiro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 

(Brenner)  . .Llv  Ullraan 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Teleplx)  . .L.  Wlnnlcka,  M.  Volt 

Partings  (101)  12-  3-62 

(Telepix)  . .Marla  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
(,\rtkino)  . . B.  Burenkov 

©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artklno)  . . Documentary 

Home  for  Tanya,  A (97)  . . 7-  2-62 
(Artkino) ..  Liudmila  Marchenko 

©Violin  and  Roller  (55) . . 9-24-62 
(Artklno)  . .Igor  Fomchenko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley) .. Francisco  Rabat,  Silvia 
Pinal,  Fernando  Rey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8-  6-62 
(Ehnbassy) . .Birger  Malmsten 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Dote  is  notional  release  month.  Color  and 
process  as  specified. 


-r.m  9 . 


BUENA  VISTA 
(All  in  color) 

CARTOON  SPECIALS 
(Two-reel) 

119  Saga  of  Windwagon 

Smith  (14)  Apr  62 

FEATURETTE  SPECIALS 
118  Horse  With  the  Flying 

Tail  (48)  Jan  62 

LIVE  ACTION  SPECIALS 
(Three-reel) 

127  Bear  Country  (33), 

reissue Apr  62 

131  Water  Birds  (31),  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17101  Donald's  Lucky  Day..  Jan  62 

17102  Donald's  Cousin  Bus..  Feb  62 

17103  Fire  Chief  Mar  62 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108 The  Art  of  Skiing  ....Aug^ 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey’s  Delayed  Date  Oct  62 

17111  Chicken  Uttle  Nov  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

6434  The  Fire  Chaser  (16)  Mar  62 

6435  Marinated  Mariner 

(16)  Mar  62 

6425  Let  Down  Your 

Aerial  (17)  Apr  62 

6426  Clunked  in  the 

Clink  (16)  May  62 

6436  Microspook  (16)  Jun  62 

7421  Spies  and  Guys  (\9/z)  Sep  62 

7431  Strop,  Look  and  Listen 

(ISi/a)  Oct  62 

7422  General  Nuisance  (18)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  Dec  62 

7433  Training  for  Trouble 

(IS'/z)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

CANDID  MICROPHONE 


(Reissues) 

6^  No.  4,  Series  3 (U)..  Apr  62 
6555  No.  5,  Series  3 

aV/z)  May  62 

7551  No.  1,  Series  4 (10)  Sep  62 

7552  No.  2,  Series  4 (11)  ..Nov  62 

7553  No.  3,  Series  4 (10)  . .Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Technicolor  Reissues) 

6612  The  Oompahs  (7Vi) Apr  62 

6613  The  Air  Hostess  (8)..  May  62 

6614Giddyap  (6I/2) Jun  62 

6615  Georgie  and  the 

Dragon  (7)  Jul  62 

7601  Gerald  McBoing  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  ....  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snowtime  (7)  Jan  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6705  Beef  for  and  After  (7)  Mar  62 

6706  Swash  Buckled  (7)  ...Apr  62 

6707  Common  Scents  (7) . . . . May  62 

6708  Bearly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  . . Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 


MR.  MAGOO  REISSUES 
(Technicolor) 

6755  Magoo  ^ept  Here  (7)..  Feb  62 

6756  Maooo's  Puddle  Jumper 
(6V2)  CS)  and  standard) ..  Mar  62 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Magoo’s  Cruise  (6)....  Sep  62 

7752  Magoo’s  Problem  Child 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(6V2)  (©  and  standard) . . Dec  62 
SPECIAL  COLOR  FEATURETTES 

6443  Wonders  of  Philadelphia 

(18)  Mar  62 

6444  Pleasure  Highway 

(19/z)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonderful  Arkansas  (19)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter-Reissues) 

6160  Monster  and  the 
Ape  May  62 


7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6405  Flying  Saucer  Daffy 

I (17)  Feb  62 

6406  Oils  Well  That  Ends 

I Well  (16)  Apr  62 

! 6407  Triple  Crossed  (16) . . May  62 
6408  Sappy  Bull  Fighter 

(IS'/z)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagpole  Jitters  (16)  . . Nov  62 

7404  For  Crimin’  Out 

Loud  (16)  Jan  63 


CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mar  62 

The  Magic  Tide  (32)  Jul  62 

The  Plucky  Plumber  (18) ....  Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cartoon  Kit  (..)  

C6433Tall  in  the  Trap  (..) 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  ( . . ) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

iA/6461  Puss  Gets  the  Boot  (9) 

W6462  Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  

W6464  Bowling  Alley  Cat  (8)  . . . . 
W6465  Fine  Feathered  Friend  (8)... 
W64^  The  Lonesome  Mouse  (8)... 
W6468  Mouse  Comes  to  Dinner  (8).. 

W6469  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7) 

W6472  Puttin’  on  the  Dog  (7) . . . . 


PARAMOUNT 
COMIC  KINGS 


F21-1  Frogs  Legs  (6)  Apr  62 

F21-2  Home  Sweet  Swampy 

(10)  May  62 

F21-3  Hero’s  Reward  (10) . . May  62 
F21-4  Psychological  Testing 

(9)  Jun  62 

F21-5  Snuffy’s  Song  (8)  ..Jun^ 

F21-6The  Hat  (10)  Jun  62 

C22-1  Et  Tu  Otto  (7)  Sep  62 

C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3  The  Method  and 

Maw  (9)  Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

MODERN  MADCAPS 
(Technicolor) 

M21-5  Hi  Fi  Jinx  (6) Mar  62 

M21-6  Funderful  Suburbia 

(6)  Mar  62 

M21-7  Samson  Scrap  (10) . . Mar  62 

M22-1  Penny  Pals  (6)  Oct  62 

NOVELTOONS 

(Technicolor) 

P22-lAnatole  (9)  Sep  62 

P22-2Yule  Uff  (6)  Oct  62 


POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6) . .Sep  62 
E22-2  Child  Sockology  (6)  Sep  62 
E22-3  Ancient  Fistory  (7)  Sep  62 
E22-4  Big  Bad  Sinbad  (10  Sep  62 
E22-5  Popeye's  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 


Battle)  Sep  62 

SPORTS  IN  ACTION 
(1-Reel  Color) 

D21-2  Bow  Jest  (10)  Apr  62 

D21-3  Fun  in  the  Sun  (9)..  Jul  62 

D21-4  Mighty  Mites  (..) Jul  62 

D21-5  On  the  Wing  (.  .) Aug  62 


20fh  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 


7201  Sport  Fishing  Family 

Style  (8)  Jan  62 

7202  Mel  Allen’s  Football 
Highlights  of  1961  (10) 

black  and  white  Feb  62 

7203  Primitive  Fighters  (8)..  Mar  62 


7204  Holiday  in  Ireland  (9)Apr62 


7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 
7209  Story  Book  Wedding  of 

Princess  Sophia  and  Prince 
Juan  Carlos  (10)  Aug  62 


7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 
7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’s 
All  Ratios — Color 

5221  Klondike  Strike 

Out  (7)  Jan  62 

5222  Where  There’s  Smoke 

(7)  Feb  62 

5223  He-Man  Seaman  (6).. Mar  62 


K O 


5224  Nobody’s  Ghoul  (7) Apr  62 

5225  Riverboat  Mission  (7) . . May  62 

5226  Rebel  Trouble  (7) Jun  62 

5227  Taming  the  Cat  (7).... Jul  62 

5228  Runaway  Mouse  (7)....  Aug  62 

5229  Big  Chief  No  Treaty 

(10)  Sep  62 

5230  First  Flight  Up  (6)  ..Oct  62 

5233  Bargain  Daze  (7) Dec  62 

5234  A Fight  to  the 

Finish  (7)  Dec  62 

TERRYTOON  CINEMASCOPES 

5201  Honorable  House 

Cat  (6)  Jan  62 

5202  Honorablf  Family 

Problem  (7)  Mar  62 

5203  Peanut  Battle  (7).... Apr  62 

5204  Loyal  Royalty  (6) ....  May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  Sep  62 

5207  Fleet’s  Out  (6)  Oct  62 

5208  Home  Life  (7) Nov  62 


UNIVERSAL 
COLOR  SPECIALS 
(One  Reel) 

4271  Treasure  of  the  Deep..  Nov  61 


4272  Caramba  © Dec  61 

4273  Mabuhay  Jan  62 

4274  Leaping  Dandies  Feb  62 

4275  Pink  Sand  Blue 

Waters  M ar  62 

4276  Bahama  Holiday  Apr  62 

4277  Fabled  Island  © May  62 

4278  Strictly  Sidney  © Jun  62 


WALTER  LANTZ  (JARTUNES 
(Technicolor.  .Can  be  projected  in 
the  Anamorphic  Process,  2.35-1) 
(All  run  between  6 and  7 min.) 


4211  Doc’s  Last  Stand  Nov  61 

4212  Case  of  the  Red-Eyed 

Ruby  Dec  61 

4213  Rock-a-Bye  Gator 

(W.  Woodpecker)  Jan  62 

4214  Home  Sweet  Homewrecker 

(W.  Woodpecker)  Feb  62 

4215  Pest  of  Show Feb  62 

4216  Mackerel  Moocher Mar  62 

421'7  Room  and  Bored Mar  62 

4218  Fowled-Up  Birthday. ..  .Apr  62 

4219  Rocket  Racket  Apr  62 

4220  Phoney  Express  May  62 

4221  Careless  Caretaker  May  62 

4222  Mother’s  Little  Helper  Jun  62 

4223  Tragic  Magic  Jul  62 

4224  Hyde  and  Sneak Jul  62 

4225V00-D00  Boo- Boo Aug  62 

4226  Crowin*  Pains  Sep  62 

4227  Punchy  Pooch  Sep  62 

4228  Little  Woody  Riding 

Hood  Oct  62 

4229  Corny  Concerto Oct  62 

WALTER  LANTZ  REISSUES 

(Color  Cartunes . . Can  be  projected 
in  the  Anamorphic  process,  2.35-1) 

4231  The  Tree  Medic  Nov  61 

4232  After  the  Ball  Dec  61 

4233  Chief  Charlie  Horse  ...  .Jan  62 

4234  Woodpecker  from  Mars  Feb  62 

4235  Calling  All  Cuckoos  ....  Mar  62 

4236  Niagara  Fools  Apr  62 

4237  Arts  and  Flowers May  62 

SPECIAL 

4203  Race  for  Space Apr  62 


WARNER  BROS. 

GLUE  RIBBON  HIT  PARADE 
rTechnicolor  Reissues — 7 min.) 

9306  Tom-Tom  Tomcat  Jan  62 

9-307  Sock-a-Doodle-Do  Feb  62 

9308  Rabbit  Hood  Mar  62 

9309  Ain’t  She  Tweet  Apr  62 

9310  Bye  Bye  Bluebeard. ...  May  62 

9311  Homeless  Hare Jun  62 

9312  Bird  in  a Guilty  Cage  ..Jul  62 

9313  Fool  Coverage Aug  62 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

0722  Wet  Hare  Jan  62 

9723  Bill  of  Hare Jun  62 

MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 

9705  Nelly’s  Folly  Dec  61 

9706  A Sheep  in  the  Deep...  Feb  62 

9707  Fish  and  Slips  Mar  62 

9708  Quackodile  Tears  Mar  62 

9709  Oow’s  Feat  Apr  62 

9310  Mexican  Boarders May  62 

9711  Zoom  at  the  Top Jun  62 

9712  Slick  Chick  Jul  62 

9713  Louvre  Come  Back 

to  Me  Aug  62 


WORLD-WIDE  ADVENTURE 
SPECIALS 
(Color  Reissues) 

(Two-Reel) 

9002  Fabulous  Mexico  (18) . . Mar  62 
(One-Reel) 

9501  This  Sporting  World 


(10)  Nov  61 

9502  Emperor’s  Horses  (9) . . . Dec  61 

9503  Wild  Water  Champions 

(9)  Feb  62 

9504  Racing  Thrills  Apr  62 

9505  King  of  the  Outdoors. . . .Jul  62 

9506  Water  Wizards Aug  62 


Write — 

YOUR  REPORT  OF  THE  PICTURE  YOU 
HAVE  JUST  PLAYED  FOR  THE 
GUIDANCE  OF  FELLOW  EXHIBITORS. 

— Right  Now 


TO: 

The  Exhibitor  Has  His  Say 

BOXOFFICE,  825  Van  Brunt  Blvd., 

Kcmsas  City  24,  Mo. 


Title Company 

Comment  


Days  of  Week  Plcryed 
Weather  


Title Company. 

Comment  


Days  of  Week  Played 
Weather  


Title Company 

Comment 


Days  of  Week  Played 

Weather  

Title Company 

Comment  


Days  of  Week  Plcryed 
Weather 

Exhibitor  


Theatre Population 

City State 
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Opinions  on  Current  Productions 


^EATURB  REVIEWS 


Symbol  © denotes  color;  © CinemoScope;  ® VistoVision;  ® Techniromo;  ® Other  onamorphie  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


1 Sodom  and  Gomonah  Tk!; 

30th-Fox  (301)  154  Sfinutes  Rel.  Jan.  ’63  . 

1 .liona 

1 Using  the  few  brief  Biblical  verses  as  the  basis  for  a $60.0( 

1 massive  and  opulent  spectacle  drama,  Titanus’  Goffredo 

1 Lombardo,  in  association  with  Joseph  E.  Levine,  has 

tmmed  out  one  of  the  best  of  this  genre,  a colorful  and 
exciting  adventure  tale  which  compares  favorably  with 
1 DeMille’s  “Samson  and  Delilah”  of  1949.  As  directed  by 

1 Robert  Aldrich  from  a screenplay  by  Hugo  Butler,  the 

1 picture  is  replete  with  roaring  battle  sequences,  superb 

1 special  effects,  including  the  engulfing  of  a huge  army 

by  flood  waters  and  the  destruction  of  the  wicked  twin 
cities,  and  drunken  orgies  with  the  usual  scantily  clad 
1 maidens.  Only  a top  name  cast  is  missing,  although 

1 Stewart  Granger  and  Pier  Angeli  are  familiar  from  their 

1 Hollywood  films.  Granger  is  effective  as  Lot,  the  Hebrew 

leader  whose  wife  looks  back  and  is  turned  into  a pillar 
1 of  salt  (this  scene  is  the  pictm-e’s  eagerly  anticipated 

climax)  but  the  outstanding  portrayals  are  those  of 
' Anouk  Aimee,  of  “La  Dolce  Vita”  fame,  and  the  British 

1 Stanley  Baker,  who  delineate  the  ruthless  Queen  of  Sodom 

1 and  her  scheming  brother.  Rossana  Podesta,  who  was 

1 “Helen  of  Troy”  in  1955,  and  other  Italian  beauties,  add 

[ the  decorative  touches.  In  De  Luxe  Color. 

1 Stewart  Granger,  Pier  Angeli,  Stanley  Baker,  Rossana 

1 Podesta,  Anouk  Aimee,  Rik  Battaglia,  Scilla  Gabel. 

The  Hook 

MGM  ( ) 98  Minutes  Rel.  Feb.  '63 

j-ME.  “The  Hook”  is  the  first  offering  of  the  well-known 

producing  team  of  William  Perlberg  and  George  Seaton, 
under  their  new  MGM  contract.  The  screenplay  was 
written  by  Henry  Denker  and  photographed  in  black  and 
white  and  Panavision  by  Academy  Award  winner  Joseph 
Ruttenberg.  George  Seaton  has  masterfully  handled  the 
direction  reins,  keeping  the  suspense  taut  throughout. 
The  story  is  one  dealing  with  men  at  war.  Basically,  it 
presents  the  conflicts  arising  within  the  well-trained, 
well -disciplined  soldier  as  he  finds  it  is  one  thing  to  kill 
the  enemy  when  he  is  distinguished  only  by  his  uniform 
from  a distance,  but  it  is  another  matter  when  that 
enemy  becomes  close,  lives  with  him,  almost  becomes  his 
friend!  Here  the  searching  of  each  man  and  his  in- 
humanity to  man  takes  place.  Is  it  then  execution  or  cold- 
blooded murder  to  carry  out  an  order?  War  is  suddenly 
lifted  from  the  mass  level  and  placed  on  a personal,  man- 
to-man  basis.  The  strong  all-male  cast  headed  by  Kirk 
Douglas,  Nick  Adams  and  introducing  Robert  Walker  jr., 
gives  a good  account  of  this  conflict  aboard  the  confines 
of  a freighter  at  sea.  Young  Philippine  actor,  Enrique 
Magalona,  as  the  Korean  prisoner,  gives  an  outstanding 
performance. 

Kirk  Douglas,  Robert  Walker,  Nick  Adams,  Enrique 
Magalona,  Nehemiah  Persoff,  Mark  Miller. 

1 Samson  and  the  7 Miracles  Adv.ntuje-sp.ctacie 

1 of  the  World  """"  ® ® 

1 American  Int’l  (714)  80  Minutes  Rel  Dec.  ’62 

Gordon  Scott,  the  strikingly  handsome  strongman  who’s 
1 emoted  in  the  top  role  of  five  “Tarzan”  adventures  over 

1 the  years,  portrays  here  the  legendary  strongest  man  of 

1 all  time.  The  Ermanno  Donati-Luigi  Carpentieri  produc- 

1 tion,  directed  by  Riccardo  Freda,  from  an  Oreste  Bian- 

1 coli-Duccio  Tessari  screenplay,  is  geared  obviously  for 

that  sizable  audience  with  a pronounced  interest  in  the 
derring-do  over  and  above  logically  developed  and  enacted 
1 dramatic  denouement.  The  more  discerning  viewers  in  jiias. 

1 the  larger,  cosmopolitan  showplaces  may  well  wince,  but  

1 what  showman  is  to  argue,  in  the  final  analysis,  when  a "■ 

predominantly  youngish  element  is  known  to  flock  to 
films  in  this  given  atmosphere?  Moreover,  Les  Baxter,  a 
name  of  no  little  import  in  the  popular,  mass  music  field, 

1 was  responsible  for  a suitably  stirring  musical  score.  Di- 

1 rector  Freda  vmderstandably  strives  for  the  mass  appeal, 

1 his  principals,  the  cuddlesome  Yoko  Tani  (she’s  a prin- 

1 cess  in  13th  Century  China)  among  them,  going  to  and 

1 fro  amid  the  constant  chaos  and  circumstances  of  dark 

deeds.  The  audience,  however,  just  KNOWS  when  the 
mysterious-origin  Samson  (Scott,  of  com’se)  hoves  to  on 
1 the  far  horizon,  the  people’s  republic  wUl  be  saved. 

1 Gordon  Scott,  Yoko  Tani,  Helene  Chanel 

1 Dante  Di  Paolo,  Gabrielle  Antonini. 

Term  of  Trial 

Warner  Bros.  (255)  113  Minutes  Rel.  Feb.  ’63 

A powerful,  realistic  and  intensely  moving  drama  of  a 
“little  man”  caught  in  the  web  of  circumstances,  this 
James  Woolf  production  cannot  fail  to  be  included  in  the 
list  of  best  pictures  for  1963.  With  Laurence  Olivier  giving 
one  of  his  finest  dramatic  portrayals  and  Simone  Signoret 
and  Hugh  Griffith,  both  Academy  Award  winners,  for 
added  marquee  lure,  the  picture  will  be  discussed  and 
built  into  a boxoffice  winner,  except  possibly  in  the  small 
towns.  A Romulus  picture  written  and  directed  by  Peter 
Glenville  from  a novel  by  James  Barlow,  the  story  is  laid 
Saip  against  drab  DubUn  slum  backgrounds  (except  for  a brief 
scene  in  Paris) , where  Olivier’s  mild-mannered,  idealistic 
teacher  instantly  wins  audience  sympathy  because  of  his 
unhappy  home  life  and  his  devotion  to  his  pupils.  Bien- 
ville’s sensitive  direction  maintains  interest  throughout 
and  reaches  a crescendo  during  the  climactic  courtroom 
trial.  Miss  Signoret  is  effective  in  her  matronly  role,  but 
the  performance  of  two  newcomers,  Sarah  Miles,  as  the 
teenager  who  falls  in  love  with  her  teacher,  and  Terence 
Stamp,  who  recently  scored  as  “Billy  Budd,”  as  a rebelli- 
ous juvenile  delinquent,  far  overshadow  hers.  Griffith 
and  young  Roy  Holder  also  stand  out. 

Laurence  Olivier,  Simone  Signoret,  Hugh  Griffith, 
Sarah  Miles,  Terence  Stamp,  Roland  Culver. 

1 The  Vampire  and  the  Ballerina 

United  Artists  (6236)  86  Minutes  Rel.  Nov.  ’62 

1 Very  much  within  the  scope  and  situation  of  the  con- 

1 ventionally  accepted  horror-shock  element,  this  C.I.F. 

Consorzio  Italiano  film,  competently  enough  dubbed  for 
the  American  market,  is  aptly  titled  (no  small  ingredient 
1 in  any  large-scale  exploitation  effort)  and  is  peopled  out 

1 by  some  fast-stepping  principals  under  Renato  Polselli’s 

1 direction,  the  latter  spiritedly  working  from  a screenplay 

1 by  himself,  Giuseppe  Pellegrini  and  Ernesto  Castaldi.  The 

1 “names”  as  such — Helene  Remy,  Tina  Gloriani,  Mari 

Luisa  Rolando  and  Walter  Brandi — may  not  mean  much 
on  the  marquee,  but  the  type  of  patron  to  which  this 
1 obviously  appeals  is  never  concerned  with  known  qualities 

1 of  histrionic  talent;  the  patron  likes  his  gore  and  his 

1 grunts  and  his  dark-deeded  gestures  and  as  long  as  the 

1 film  conveys  this  atmosphere  in  a sustained  flow  of  shock 

effect,  there  will  be  little  complaint.  The  premise  of  a 
ballet  troupe’s  stars  inadvertently  blundering  into  a vam- 
1 pire’s  nest  somewhere  in  Europe — complete  with  dark, 

1 murky  passages — has  been  explored  on  past  occasions 

1 and  while  this  latest  study  contributes  nothing  new, 

dramatically,  it  entertains  within  its  given  genre.  Bruno  ouj.' 
1 Bolognesi  produced. 

1 Helene  Remy,  Maria  Luisa  Rolando,  Walter  Brandi, 

1 Tina  Gloriani,  Isarco  Ravaioli,  John  Turner. 

The  Seducers  Si 

Joseph  Brenner  88  Minutes  Bel.  Dec.  ’62 

Filmed  entirely  in  Westchester  County  on  a modest 
budget  and  with  a capable  cast  of  off -Broadway  actors 
without  marquee  value,  this  independent  production  is  on 
the  sensational  side  with  exploitable  angles  for  the  down- 
town metropolitan  houses.  The  sexy  aspects  are  stressed 
to  the  extent  that  the  picture  must  carry  an  “adults  only” 
tag.  However,  producer-writer  Wilson  Ashley  maintains 
interest  throughout  the  melodi’amatic  doings  by  starting 
off  with  a seduction  by  the  side  of  a woodland  lake  fol- 
lowed by  an  apparent  auto-accident  killing.  The  rest  of 
the  film  has  more  seduction  scenes  and  a drugging  with 
intent  to  kill  leading  up  to  a spectacular  chase  up  the 
high  rocky  side  of  the  Kensico  Reservoir  dam,  a suspense- 
ful and  well-photographed  sequence.  Of  the  four  leading 
players,  Nuella  Dierking  and  Sheila  Britt  appropriately 
display  their  physical  attributes  but  their  acting  is  just 
adequate,  while  Mark  Saegers  and  Robert  Milli  are  both 
personable  and  capable  as  actors  to  the  extent  that  they 
rate  future  film  roles  in  major  productions.  Directed  by 
— — Graeme  Ferguson.  Music  is  by  Mort  Lindsay.  William  E. 
Maloney  is  associate  producer  for  the  Boar’s  Head  Film 
production. 

Nuella  Dierking,  Mark  Saegers,  Robert  Milli,  Sheila 
Britt,  John  Coe. 

j The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 

1 loose-leaf  binder;  (2)  individually,  by  company.  In  any  stan  dord  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 

1 GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 

j may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspapers  and  Programs 


THE  STORY:  “The  Hook”  (MGM) 

Aboard  a neutral  freighter  in  1953  during  the  Korean 
conflict,  three  American  GIs,  Sgt.  Briscoe  (Kirk  Douglas) ; 
Pri.  Demiison  (Robert  Walker)  and  Pvt.  Hackett  (Nick 
Adams)  find  themselves  fighting  one  another  and  dis-  • • ■ 
obeying  militai-y  orders  when  they  are  ordered  to  kill  their  ^ 
Korean  prisoner  (Enrique  Magalona) , whom  they  refer  to 
as  the  “Gook,”  due  to  a language  barrier  and  lack  of  com- 
munication. The  ship’s  captain  (Nehemiah  Persoff)  as- 
signs the  "Gook”  a bunk  with  the  GIs  instead  of  putting 
him  in  the  brig.  Dennison  pleads  with  Briscoe  for  the 
"Gook’s”  life  and  even  refuses  to  kill  him.  Then  Hackett 
is  ordered  to  be  executioner,  but  he,  too,  finds  he  can’t  kill 
the  "Gook.”  Finally,  Briscoe  attempts  to  carry  out  the 
order  from  headquarters,  only  to  find  he  can’t  kill  the 
enemy  either.  As  news  of  the  ai'mistice  comes  over  the 
radio,  the  “Gook”  escapes  and  attempts  to  blow  up  the 
ship  and  is  stopped  and  subsequently  killed  in  a struggle 
with  Briscoe.  It  is  then  that  they  learn  by  his  dying  words 
in  Korean — (“Halsuppda”:  “I  Can’t”),  that  he  couldn’t 
kill  them! 

EXPLOITIPS: 

Point  up  the  marquee  cast  headed  by  Kirk  Douglas, 
Nick  Adams  and  introducing  Robert  Walker  jr.  Con- 
tact local  American  Legion  posts  for  their  support. 
CATCHLINES: 

"The  Hook” — A Story  About  Men  at  War,  But  Not  a 
War  Stoi*y!  Did  Killing  the  Prisoner  Make  Them  Cold 

THE  STORY:  “Sodom  and  Gomorrah”  (20th-Fox) 

A band  of  Hebrews,  led  by  Lot  (Stewart  Granger) , 
travels  across  the  desert  in  search  of  a new  home.  As  they 
y approach  the  twin  cities  of  Sodom  and  Gomorrah,  which 

;••••  are  ruled  by  Anouk  Aimee,  a queen  whose  subjects  lead  a 
life  of  debauchery  and  sensual  pleasures,  the  ruler  sends 
her  brother,  Stanley  Baker,  to  question  the  Hebrews.  The 
Hebrews  repel  the  Sodomites  and  Baker  is  wounded  and 
nursed  back  to  health  by  Lot’s  daughter,  Rossana  Podesta. 
The  queen  agi’ees  to  let  the  Hebrews  farm  outside  the  city 
and  she  sends  her  favorite  slave.  Pier  AngeU,  to  Lot.  The 
latter  sets  the  girl  free  and  later  makes  her  his  wife. 
When  Sodom’s  enemies  invade  the  Hebrew  camp,  the  men 
resist  by  destroying  them  in  the  waters  of  their  dam.  The 
queen  then  lets  the  Hebrews  live  in  Sodom,  but  later  they 
rebel  at  the  city’s  wickedness  and  leave  just  before  the 
Lord  destroys  the  cities  of  sin.  Against  the  Lord’s  warn- 
ing, Lot’s  wife  looks  back  and  is  turned  into  a pillar  of 
salt,  but  the  other  Hebrews  are  saved. 

EXPLOITIPS: 

Stress  the  title,  which  suggests  sin  and  wickedness  to 
all  readers  of  the  Bible,  and  play  up  the  battles,  the 
flaming  destruction  and  the  pagan  revels.  Promote  the 
strong  cast  of  names. 

CATCHLINES: 

No  Sin  or  Spectacle  to  Equal  It  . . . The  Story  of  the 
Twin  Cities  That  Committed  the  Sin  of  Sins  and  Invoked 
the  Rage  of  Heaven  and  the  Wrath  of  God. 

THE  STORY:  “Term  of  Trial”  (WB) 

Laurence  Olivier  is  a schoolmaster  of  integrity  in  an 
industrial  town  whose  home  life  with  his  French  wife. 
Simone  Signoret,  is  unhappy.  Among  his  pupils  from  the 
slum  district  are  Sarah  Miles,  a young  girl  who  asks  him 
for  extra  tutoring,  and  Roy  Holder,  a boy  who  wants  to 
learn  despite  his  difficult  life  at  home,  as  well  as  a juve- 
nile trouble-maker,  Terence  Stamp.  Sarah  makes  good 
progress  in  her  studies  with  Olivier  and  both  she  and 
Stamp  are  among  the  pupils  taken  on  the  annual  cultural 
trip  to  Paris.  On  the  return  journey,  the  group  misses  a 
train  and  is  forced  to  spend  a night  in  London,  where 
Sarah  goes  to  Olivier’s  room  professing  her  love  for  him. 
Olivier  gently  repulses  Sarah,  but,  when  she  returns  home,  -r’s  . 
she  accuses  him  of  assaulting  her.  Sarah’s  parents  bring  ® 
charges  and,  in  court,  Olivier  makes  an  impassioned  plea 
for  understanding  and  the  girl  confesses  that  the  story 
was  false.  Despite  this,  Olivier  is  found  guilty.  Ironically, 
his  wife,  who  had  long  berated  him  for  his  lack  of  courage, 
now  has  more  respect  for  her  husband. 

EXPLOITIPS: 

Stress  the  fact  that  Olivier,  Miss  Signoret  and  Hugh 
Griffith  have  received  Academy  Awards  for  “Hamlet,” 
“Room  at  the  Top”  and  “Ben-Hur,”  respectively.  Terence 
Stamp  recently  won  acclaim  for  his  portrayal  of  “Billy 
Budd,”  Allied  Artists  release. 

CATCHLINES: 

Laurence  Olivier,  Today’s  Greatest  Star,  in  a Moving 
Tale  of  an  Idealist  and  His  Trials  in  a Workaday  World. 

THE  STORY:  “Samson  and  the  7 Miracles”  (AEP) 

During  the  13th  century,  a Tartar  tyrant,  who  mur- 
dered the  emperor  and  set  himself  up  as  prime  minister, 
now  plans  to  murder  the  teenage  prince  and  sister  (Yoko 
Tani) , in  the  process  becoming  emperor.  Sole  opposition 
to  the  tyrant’s  plans  are  guerilla  forces,  aided  and  abetted 
by  the  sudden  appearance  of  mysterious  stranger  Samson 
(Gordon  Scott),  who  displays  remarkable  and  heroic 
strength  by  single  handedly  beating  off  attacking  Tartars 
and  killing  a savage  tiger  with  his  bare  hands  to  save  the 
prince.  The  tyrant’s  plan  to  kill  Yoko  fails,  but  his  guards 
capture  the  girl  and  he  decides  to  marry  her,  thus 
legitimizing  his  claim  to  the  throne  of  China.  Samson 
decides  to  go  to  Peking  and  ring  the  gong  of  freedom  while 

other  guerilla  forces  mobilize  rebel  troops  against  the 

Tartars.  The  princess  is  rescued  and  the  tyrant’s  forces 
are  put  down. 

EXPLOITIPS: 

Get  a training  class  from  the  "YMCA  and  physical- 
training groups  to  demonstrate  spectacular  feats  of 
strength  on  stage  opening  night.  Tie  up  with  music  shops 
for  breaks  on  Les  Baxter  recordings. 

CATCHLINES: 

He  Was  Temptation  to  a Thousand  and  One  Women! 
. . . The  WONDER  Film  of  the  Year!  See  the  Miracles — 
the  Tree  of  Mystery,  the  Chariot  of  Death,  the  Rock  of 
Freedom,  Golden  Tiger!  . . . Mighty  Motion  Picture 
Moments ! 

THE  STORY:  “The  Seducers”  (Brenner) 

Robert  Milli,  who  has  been  having  an  extra-marital 
affair  with  Sheila  Britt,  lets  his  wife,  Nuella  Dierking, 
drive  him  home  from  a cocktail  party.  Their  car  hits  a 
man  on  the  road  but  the  body  falls  into  a lake  and  the 
pair  drives  on  in  panic.  When  Nuella  gets  the  car’s  broken 
headlight  repaired,  a lurking  man,  Mark  Saegers,  shows 
her  the  scarf  she  dropped  near  the  scene  of  the  accident 
and  first  forces  his  attentions  on  her  and  then  blackmails 
her  into  letting  him  sleep  in  her  barn.  When  she  and 
Saegers  go  back  to  the  lake  they  do  find  a body  which 
proves  to  be  that  of  Midi’s  lawyer  and  part  of  his  plan  to 
frighten  Nuella  into  giving  him  money  for  a divorce  from 
her.  Milli  later  drugs  Saegers  but  he  recovers  in  time  to 
chase  him  up  the  steep  sides  of  a reservoir  dam.  Near 
the  top,  Milli  falls  to  his  death,  being  pushed  by  the  wait- 
ing Sheila.  Nuella  and  Saegers  plan  their  future  together. 

EXPLOITIP.S: 

With  no  marquee  names,  the  picture  must  be  sold  on 
its  sensational  facets,  using  stills  or  blowups  of  the 
scantily  clad  Nuella  Dierking  and  Sheila  Britt. 

CATCHLINES:  ^’s’pE 

Illicit  Love  That  Leads  to  Tragedy — and  Death  . . . 
Filmed  Entirely  in  Westchester  County  Near  the  Kensico 
Reservoir  ...  A Drowned  Man  Rises  From  His  Watery 
Grave  to  Condemn  an  Illicit  Love  Affair. 

THE  STORY:  “The  Vampire  and  the  Ballerina”  (UA) 

In  Europe,  a ballet  troupe  is  rehearsing  near  an  old 
castle,  reputedly  haunted.  Tina  Gloriani  and  Helene 
Remy  become  lost  in  the  woods,  and,  with  Tina’s  fiance, 
Walter  Brandi,  they  take  refuge  in  the  castle  during  a 
sudden  storm.  A sinister  but  beautiful  Countessa  Maria 
Luisa  Rolando  entertains  them.  Helene  is  visited  that 
night  by  a vampire,  becoming  victim  to  its  legendary 
spell.  The  three  visitors  leave  in  the  morning,  but  the  fol- 
lowing night  the  vampire  again  visits  Helene  and  as  her 
ravaged  face  becomes  younger,  she  gets  weaker,  finally 
fainting.  Walter  returns  to  the  castle,  confronts  the 
countessa,  who  admits  that  servant  Iscaro  Ravaioli  forces 
her  to  remain  in  the  castle.  They  are  both  vampires. 
Tina,  arriving  at  the  castle,  is  almost  attacked  by  a vam- 
pire, but  her  gold  cross  saves  her.  Deep  in  the  woods, 
both  she  and  Walter  are  finally  trapped  by  vampires,  but 
manage  to  survive  until  dawn  when  the  sun  turns  the 
vampires  to  dust.  Helene  is  released  from  the  spell.  The 
vampire  fear  is  gone. 

EXPLOITIPS: 

Many  teenagers  belong  to  “monster”  clubs  subscribing 
to  such  magazines  as  “Famous  Monsters  of  Filmland.” 
They  will  respond  to  special  shows. 

CATCHLINES: 

Blood-Lusting  Fiends  Preying  on  Girls!  . . . Vampire- 
Queen  Feeding  on  Lifeblood  of  Men ! . . . A Horror  Legend 
Two  Thousand  Years  Ago  Comes  Startlingly  Alive ! 

BOXOFFICE  BookinGuide  ::  Jan.  28,  1963 


RATES:  20(i  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


CUfl|]l06  HOUSE 


HELP  WANTED 


SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romor-Vide  Co., 
Chetek,  Wisconsin. 

WANTED:  District  manager  to  super- 
vise drive-in;  good  in  promotion  and  con- 
cession operation.  Send  complete  resume 
with  all  references  and  recent  snapshot. 
For  details  contact  Ronald  Krueger,  Fred 
Wehrenberg  Circuit  of  Theatres,  2735 
Cherokee  St.,  St.  Louis  18,  Mo. 

Assistant  Manager  for  top  first  run  new 
indoor  connected  with  fast  expanding 
company.  Good’  opportunities.  Contact, 
Manager,  Menlo  Cinema,  Menlo  Park, 
N.  ). 

Projectionist:  Full  time  work  in  N.E. 

Iowa,  city  of  20,000.  Six  day  week.  State 
qualifications,  age,  marital  status  and 
salary  expected  in  first  letter.  Boxoffice 
9622. 


POSITIONS  WANTED 

MANAGER,  Conventional  or  Drive-In, 
family  man,  honest  and  sober.  Seeking 
immediate  employment.  About  18  years  to 
show  biz.  Boxoffice  9610. 

AVAILABLE:  experienced  manager.  25 
years  leading  circuits.  Best  references. 
Age  43.  Boxoffice  9609. 

SUPERVISOR  or  manager  available,  con- 
ventional and  drive-in.  16  years  experi- 
ence, excellent  references,  family  man. 
Boxoffice  9608. 


Manager:  Experienced,  desires  good 

connection.  R.F.D.  7 — Box  187,  Fayetteville, 
N.C. 


Wanted:  Job  as  projectionist  and  main- 
tenance man.  Must  state  all  duties  in  first 
letter.  Go  anywhere.  Fully  qualified.  Box- 
office  9617. 


Projectionist:  33  years  experience,  walls 
or  drive-in.  J.  Olie,  712  W.  Hendricks, 
Roswell,  N.  Mexico.  Phone  623-2533. 

Available,  conventional  or  drive-in  the- 
atre manager.  Experienced  advertising, 
exploitation,  public  relations,  concession, 
booking,  buying.  Neat  appearance.  Re- 
liable. Relocate  Midwest.  Boxoffice  9621. 


THEATRE  SEATING 

We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Chicago  Used  Chair  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 
WEbster  9-4519. 

SEAT  RENOVATING:  Neat,  fast,  reason- 
able, oni^here.  Sewed  combination  seat 
coyers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481.  Texas  4-2738. 


Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge.  2100  E.  Newton  Avenue,  Milwau- 
kee. Wisconsin. 


388  push  back  seats  for  sale — reason- 
able. Harry  Melcher  Enterprises,  3238  W. 
Fond  Du  Lac  Avenue,  Milwaukee  10,  Wis- 
consin, HI  2-5020, 


SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
ten^ce  on  projectors,  arc  lamps,  screens, 
Drojection  lenses;  audio  amplifiers,  sound- 
h^ds,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covert  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understond  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONETY^  in  projection 
room  operation.  Used  by  men  operating 
^uipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
M^ern  Theatre.  YOU  NEED  THIS  SER- 
VICE.  Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Yectr  $7.50;  if  you 
want  Monthly  Bulletins  Only,  1-year  $6.50; 
Cosh  or  Check,  no  CODs.  Send  Today! 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


GENERAL  EQUIPMENT— NEW 

WINTERIZED  Masonite  replacement  mar- 
quee letters,  black  or  red.  Interchangeable 
all  mokes,  4''-50c;  6”-65c;  S"-75c;  10''- 
90c;  12"-$1.05;  16"-$1.75;  17"-$2.00;  24"- 
$3.00.  Non  sliding  spring  10c  additional 
(10%  discount  100  letters  or  over  $60.00 
list).  S.O.S.,  602  W.  52nd,  N.Y.  19. 

CINEMASCOPE  images  fuzzy?  $195.00 
buys  pair  brand  new  Variable  Superscope 
Anamorphics.  V4  original  cost.  Bargains 
in  backup  lenses.  Limited  quantity.  S.O.S., 
602  W.  52nd,  New  York  19. 


GENERAL  EQUIPMENT— USED 

BUY  OF  THE  YEAR!  Government  surplus 
E7  mechanisms,  beautiful  condition,  guar- 
anteed, $349.50  pair;  Changeovers,  $22.50 
pair.  Limited  quantities.  Star  Cinema  Sup- 
ply, 621  West  55th  Street,  New  York  19, 
N.Y. 

GOVERNMENT  surplus  theatre  outfits 
cheap.  Amplifiers,  soundheads,  projectors, 
arclamps,  generators.  S.O.S.,  602  W.  52nd, 
N.Y.  19. 

Complete  drive-in  theatre  booth  and 
concessions  equipment.  Top  notch  in  every 
respect.  X-L  projectors.  Mag-Arc  lamps 
and  controls.  Approximately  500  speakers. 
Reason  for  selling:  Closed  last  November 
to  start  construction  of  100,000  square-foot 
shopping  center.  Bill  Spicer,  P.O.  Box 
1129,  Station  A,  Fort  Smith,  Arkansas. 
SUnset  5-1833. 


For  Sale:  Complete  Motiograph  drive-in 
booth  equipment.  AA  projectors,  135  amp. 
Ashcraft  wetter  cooled  lamps,  20  HP  gen- 
erator set,  lens,  rewinder,  reels,  etc.  Like 
new.  Contact:  James  Clark,  Clinton  Drive- 
In  Theatre,  Clinton,  Tennessee.  Call  Fri.- 
Sat.-Sun.  nights. 

One  pair  supports  (NEW)  for  Simplex 
5 point  bases,  cost  $120,  take  ^5.  One 
Altec  outdoor  horn,  good  condition,  $25. 
One  pair  Strong  utility  lamps,  45  amp., 
used,  $125.  One  pair  Brenkert  BX  6() 
mechanisms,  good  condition.  Write  for 
prices.  Also  Simplex  E-7  and  Standard 
movements.  Save  money  on  parts  and 
repairs  (all  makes).  Lou  Walters  Sales  & 
Service  Co.,  4207  Lawnview  Ave.,  Dallas 
27,  Texas.  

RCA  400  SR.  IBnun  Projectors  factory  re- 
conditioned. 1st  class  operating  condi- 
tion. Guaranteed.  Extra  bonus — with  pur- 
chase of  projector  will  include  used  port- 
able roll  up  screen  4'xH'.  Price,  $225 
f.o.b.  factory.  Reconditioned  Bausch  & 
Lomb  16mm  anamorphic  lenses  with 
adapters,  $60.  Send  check  or  money  or- 
der. EDW.  H.  WOLK,  INC.,  1241  S.  Wa- 
bash Avenue,  Chicago  5,  Illinois. 


EQUIPMENT  WANTED 

WANTED:  Six  tube  70  ampere  rectifiers 
and  other  booth  equipment.  Harry  Melcher 
Enterprises,  3238  West  Fond  Du  Lac  Ave., 
Milwaukee  10,  Wis.  HI  2-5020. 

WANTED:  Used  theatre  booth  equip- 
ment. We  dismantle.  Leon  Jarodsky,  Paris, 


Can  use  500  or  more  good  20''-21'' 
push-back  seats.  Will  remove  if  necessary. 
Quote  lowest  price  first.  Coral  Theatre, 
4720  W.  95th  Street,  Oaklawn,  Illinois. 


DRIVE-IN  THEATRE  EQUIPMENT 

950  Electromode  in-car  heaters,  500 
watt,  208  V,  good  condition.  Sell  all  or 
part — $6.00  each.  Sherwood  Theatres,  5327 
W.  3rd  St.,  Dayton  27,  Ohio. 


DRIVE-IN  THEATRE 
CONSTRUCTION 

75  Theatres  Since  1951.  Planning,  de- 
sign and  construction.  Turn-Key  or  part. 
Timber,  screen  tower,  perfectionist.  Certi- 
fied Engineer  certificate  furnished,  en- 
abling low  rate  insurance.  Oscar  May 
Outdoor  Display,  518  Tierney  Rd.,  Fort 
Worth,  Texas. 


POPCORN  MACHINES 


BRAND  NEW  counter  model  all  electric. 
Capacity  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
l20  S.  Hoisted,  Chicago  6,  111. 


FILMS  WANTED 


WANTED:  Silent  or  sound  films,  will  buy 
or  trade.  Ronald  Skagfjord,  73  Tucker  Ave., 
San  Francisco  24,  Calif. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  tor 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  Son  Francisco  8,  California 

WES-MER  Drive-In,  Mercedes,  Texas — 
405  cars.  Only  first  run  drive-in  lower 
Rio  Grande  Valley.  Year  'round  operation. 
$35,000.00  cash.  Less  than  half  original 
cost.  Includes  11  acres  land  on  U.S.  High- 
way 83.  Owner:  Lew  Bray  sr.  413  Wood- 
land Drive,  Harlingen,  Texas. 

FIRST  TIME  OFFERED  anywhere,  six- 
year-old,  450-car  drive-in.  All  permanent 
structures.  Well  equipped,  modern  con- 
cession stand.  Enjoyed  best  business  yet 
last  year.  Accepting  opportunity  in  Colo- 
rado. Gene  Marietta,  330  Wabash,  Clin- 
ton, Indiana.  Phone  TE  2-3638. 

FOR  SALE:  230-car  all-weather  drive-in, 
county  seat  town  of  2,000  population.  Only 
theatre  serving  three  towns.  Good  area. 
Benton  Drive-In,  Fort  Benton,  Montana. 

HEALTH  SAYS  SLOW  DOWN.  Sell  at  sac- 
rifice. Two  indoor,  one  drive-in.  Operating 
and  showing  profit.  Steady  rayroll  towns. 
Hunting,  fishing  galore.  Perfect  family  op- 
eration. Frank  Burdick,  Uptown,  Wyo. 

Theatre  and  Four  rental  stores  for  sale, 
near  permanent  Air  Force  Field.  Plenty 
of  parking.  All  stores  rented,  long  term. 
Information:  Neal  Robinson  sr.,  P.  O.  Box 
36,  Crestview,  Fla. 

SACRIFICE,  220-seat  theatre,  Lorena, 
Texas,  10  miles  south  Waco,  adjoining 
building  rented  barber  shop.  Property  and 
everything  ready  to  go.  $4,250— terms. 
Walter  J.  PeOrce,  3224  Trice,  Waco,  Texas. 

400-Car  Drive-In  Theatre.  SE  Ohio,  14 
acres,  all  steel  tower,  glazed  tile  con- 
cession and  projection  building.  Ideal 
family  operation.  Boxoffice  9618. 

For  Sale:  300-car  drive-in  and  downtown 
theatre  in  county  seat  town  of  3,000  in 
Nebraska.  Boxoffice  9619. 

For  Sale:  Modern  equipment,  400  seats, 
in  Nebraska  town  3,500  population.  Box- 
office  9620. 

For  Sale:  Indoor  theatre,  seeding  ca- 
pacity 485,  population  5,000  & 1— radius  of 
30  miles  one  way  and  20  miles  radius  all 
around.  Farr  Theatre,  Mason,  Michigan. 

Edgewood  Drive-In  Theatre  closed,  extra 
well  equipped  in  booth  and  snack  bar — 
everything  in  perfect  operating  order, 
must  remove  from  land — operated  ten 
years.  It's  not  a buy,  it's  a steal.  E.  A. 
Buckalew,  Son  Augustine,  Texas. 

THEATRES  FOR  LEASE 

FOR  LEASE:  Ace  Theatre,  Wilmington, 
Delaware.  Air-conditioned,  fully  equipped, 
concession  grosses  are  greater  than  rental. 
Contact  Mr.  Tony  Batta,  Palace  Theatre, 
Topton,  Pennsylvania. 

For  Lease:  450-seat  theatre,  Crestline, 
Ohio.  Rent  $100.  Equipment,  $1,700,  $50() 
down,  balance  monthly.  Boxoffice  9623. 

THEATRES  WANTED 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000  Contact  William  Berger,  Metro- 
Dolitan  Hotel,  Cincinnati,  Ohio 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  &t.,  St.  Louis,  Mo. 

Wanted  to  buy  or  lease  profitable  drive- 
in  theatre.  Replies  confidential.  Box  24, 
Dublin,  N.C. 

Wonted  to  lease:  Drive-in  theatre  by 
experienced  exhibitor  with  option  to  buy 
later.  Forward  information  to  J.  Lavey, 
Caseville,  Michigan. 

SWAP  MEET,  INCORPORATED 

WILL  INCREASE  your  profit!  Make  use 
of  your  property  during  the  off  season  or 
during  the  day.  Swap  Meet,  Inc.  will  set 
up  a swap  meet  at  your  drive-in  or  any 
suitable  property.  Over  one  million  cars  to 
date  at  our  Orange  County  location  in 
the  past  year!  For  further  information 
contact:  Swap  Meet,  Inc.,  11181  Palma 
Vista  St.,  Garden  Grove,  California.  Prin- 
cipals only. 


BUSINESS  STIMULATORS 


Bingo,  more  action!  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 

N.  Y. 

Build  attendance  with  real  Hawaiian 
orchid.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 

geles  5,  Calif. 

Bingo  Cards,  Die  cut  1,  75-500  combina- 
tions.  1,  100-200  combinations.  Can  be 
used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 

36,  N.  Y. 

Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois. 


THEATRE  TICKETS 


Prompt  Service.  Special  printed  roll  tick- 
ets. 100,000,  $40.75;  10,000,  $13.75;  2,000, 
$5.95.  Each  change  in  admission  price, 
including  change  in  color,  $4.25  extra. 
Double  numbering  extra.  F.O.B.  Kansas 
City,  Mo.  Cash  with  order.  Kansas  City 
Ticket  Co.,  Dept.  11,  109  W.  18th  Street, 
Kansas  City  8,  Mo. 


INTERMISSION  TAPES 


WEEKLY  TAPE  SERVICE:  Intermission 
tapes  that  sparkle  . . . guaranteed  to 
sell  . . . customized  . . . free  sample. 
Commercial  Sound  Service,  P O.  Box  199, 
Cheyenne,  Wyoming. 


Handy  Subscription 
Order  Form 


BOXOFEICE: 

825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  oi  which  contain  The  MODERN 
THEATRE  Section). 

□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


n Remittance  Enclosed 


□ Send  Invoice 
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Greatest  Plus  Value  in  the  Industry 

The  next  BOXOFFICE  BAROMETER — the  film  industry's  most 
complete  omd  practical  booking  and  buying  guide — will  be 
published  soon  as  a second  section  of  BOXOFFICE. 

Long  established  os  the  most  authoritative  and  useful  refer- 
ence source  on  product  information.  BOXOFFICE  BAROMETER 
is  relied  upon  by  virtually  every  exhibitor  for  the  record  of  grosses 
and  ratings  at  the  boxoffice  of  films  that  hove  played  during 
the  post  season.  No  other  source  is  so  complete  in  details  on 
released  pictures  and  their  stars  — os  well  as  on  the  complete 
data  covering  the  forthcoming  features. 

Contents  will  include:  The  All-American  Screen  Favorites  Poll  of 
1962 — Features  and  %orts  Indexes  of  1961-62 — ^Picture  Grosses 
— Outstanding  Hits  — Production  Trends  — Advance  data  on 
films  in  production  or  completed  for  releoM  — Many  other  service 
features  of  practical  use-value  designed  to  help  attain  top  show- 
manship and  boxoffice  profits  in  1963. 


ANOTHER  "NO.  1”  SERVICE 
TO  ALL  SUBSCRIBERS  OF  THE 
INDUSTRY'S  NO.  1 MAGAZINE: 


BOXOFFICE 

825  Von  Brunt  Blvd.,  Kansas  City  24,  Mo. 

Please  enter  my  subscription  to  BOXOFFICE,  52  issues  per  year  (12  of  which 
contain  The  MODERN  THEATRE  section)  and  including  the  BAROMETER  and  BUYERS' 
DIRECTORY  and  REFERENCE  issues. 

□ $3.(X)  for  1 year  □ $5.00  for  2 yeors  □ $7.00  for  3 years 

□ Remittance  Enclosed  □ Send  Invoice 
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FEBRUARY  4,  1963 


Theatremen  in  the  United  States  invested  $115,390,766  in  new  theatre  construction,  remodel- 
ing and  renovation  during  1962.  Projects  ore  typified  by  the  new  theatres  shown  above.  Top, 
left  to  right:  Pine  Hollow  Theatre,  Oyster  Bay,  N.Y.;  Terrace  Theotre,  Detroit,  Mich.  Bottom: 
Luxurious  interiors  of  the  Cherry  Hill  Cinema,  Cherry  Hill,  N.J.,  and  the  Northgate  Shopping 
Center  Theotre,  Durham,  N.C.  Construction  and  remodeling  survey  story  begins  on  page  13. 


SHOWDOWN 


Universal 


-See  Showmandiser  Section 


WASHINGTON  CRITICS  ON  "THE  HOOK” 

HIGH  PRAISE  AND  TOP  BUSINESS  FOR  WORLD  PREMIERE ! 


"BEST  OF  THE  1963  MOVIES  TO  DATE,  A DISTINCTION  IT  MAY  WELL 

RETAIN  THROUGHOUT  THE  YEAR!”  -jay  CARMODY,WaMngton.D.C..Ev!,ning  star 

"A  GRIPPING,  EXCITING,  SURPRISING,  ELOQUENT  MOTION  PICTURE  . . . 
EXPLOSIVELY  DRAMATIC.  DO  NOT  MISS 

"STARTS  ON  A TENSE  DRAMATIC  NOTE  AND  PROCEEDS  TO  MAINTAIN 
THAT  PITCH  THROUGHOUT  THE  PICTURE!”  a c 


A STRANGE  AND  COMPELLING  STORY 


of  men  in  war. . . 


not  men  at  war 


METRO 

GOLDWYN 

MAYER 

Presents 


Co-Starnng 


NEHEMIAH 

Screen  Play  by 

HENRY  DENKER 


AGALONA  • 


Based  on  the  novel 
■'L' Hamecon”  by  VAHE  KATCHA 


In  Panavision 

Directed  by  Produced  by  ^ 

GEORGE  SEATON  - WILLIAM  PERLBERG  S 


BOOK  “THE  HOOK"-NOWI 
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Editor-in-Ohief  and  Publisher 


DONALD  M.  MERSEREAU,  Associate 
Publisher  & General  Manager 

JESSE  SHLYEN  Managing  Editor 

HUGH  FRAZE  Field  Editor 

AL  STEEN  Eastern  Editor 

CHRIS  DUTRA  Western  Editor 

I.  L.  THATCHER.  . .Equipment  Editor 

MORRIS  SCHLOZMAN  Business  Mgr. 
Publication  Offices:  825  Van  Brunt  Blvd. 
ICansas  City  24,  Mo.  Jesse  Shlyen,  Man- 
aging Editor;  ilorris  Scblozman,  Business 
Manager;  Hugh  Kraze,  Field  Editor;  I.  L>. 
ITiatcher,  Editor  The  Modern  Theatre 
Section.  Telephone  CHestnut  1-7777. 


IN  A RECENT  editorial  vve  commented  on 
the  void  created  by  the  curtailments  made  in 
the  ranks  of  distribution’s  field  salesmen  and  the 
effect  this  had  on  the  industry  as  a whole.  We 
observed  that  this  not  only  caused  a break  in 
the  chain  of  communications  between  distribu- 
tion and  exhibition  as  regards  picture  selling  and 
buying,  but  also  in  the  rendering  of  a supple- 
mentary service  to  aid  exhibitors  in  merchan- 


Editorial  Offices:  1270  Sixth  Ave.,  Rocke- 
feller Center,  New  York  20,  N.  Y.  Donald 
M.  Mersereau,  Associate  Publisher  & 
(Jeneral  Manager;  A1  Steen,  Elastern  B)di- 
tor.  Telephone  COlumbus  5-6370. 

Central  Offices:  Editorial — 920  N.  Mich- 
igan Ave.,  Chicago  11,  111.,  Frances  B. 
Clow,  Telephone  superior  7-3972.  Adver- 
tising— 5809  North  Lincoln,  Louis  Dldier 
and  Jack  Broderick,  Telephone  LOngbeach 
1-5284. 


dising  their  product.  Thus,  the  missing  salesman 
has  become  a “missing  link”  that  long  had  been 
an  essential  to  the  ultimate  success  of  pictures, 
per  se,  and  to  the  industry  in  general. 

In  meetings  with  exhibitors  over  recent  weeks 
and  via  letters  that  some  had  written,  this  sub- 
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cluded in  the  first  issue  of  each  month. 
Atlanta:  Jean  Mullis,  P.  0.  Box  1695. 
Albany:  J.  S.  Conners,  140  State  St. 
BalUmore:  George  Browning,  119  E. 

25th  St. 

Boston:  Guy  Livingston,  80  Boylston, 
Boston,  Mass. 

Charlotte:  Blanche  Carr,  301  S.  Church. 
Cincbmati:  Frances  Hanford,  UNlversity 

1- 7180. 

Cleveland:  W.  Ward  Marsh,  Plain  Dealer. 
Columbus:  Fred  Oestrelcber,  52%  W. 
North  Broadway. 

Dallas:  Mable  Gulnan,  5927  Winton. 
Denver:  Bruce  Marshall,  2881  S.  Cherry 
Way. 

Des  Moines:  Pat  Cooney,  2727  49th  St. 
Detroit:  H.  F.  Ueves,  906  Fox  Theatre 
Bldg.,  woodward  2-1144. 

Hartford:  Allen  M.  Wldem,  CH.  9-8211. 
Indianapolis:  Norma  Gera^ty,  436  N. 
Illinois  St. 

Jacksonville:  Robert  Cornwall,  1199  Edge- 
wood  Ave. 

.Memphis:  Null  Adams,  707  Spring  St. 
Miami:  Martha  Lummus,  622  N.E.  98  St. 
Milwaukee:  Wm.  Nicbol,  2251  S.  Layton. 
Minneapolis:  Paul  Nelson,  3220  Park  Ave. 
S. 

New  Orleans:  Mrs.  Jack  Auslet,  2268% 
St.  Claude  Ave. 

Oklahoma  City:  Sam  Brunk,  3416  N. 
Virginia. 

Omaha:  Irving  Baker,  5108  Izard  St. 
Philadelphia:  A1  Zurawskl,  The  Bulletin. 
PittsiHirgh;  R.  F.  Kllngensmith,  516  Jean- 
ette, WUklnsburg.  412-241-2809. 
Portland,  Ore.:  Arnold  Marks,  Journal. 
Providence:  Guy  Langley,  388  Sayles  St. 
St.  Louis:  Joe  & Joan  Pollack,  7335 
Shaftsbury,  University  City,  PA  5-7181. 
Salt  Lake  City:  H.  Pearson,  Deseret  News. 
San  Francisco:  Dolores  Barusch,  25  Tay- 
lor St.,  ORdway  3-4813;  Advertising: 
Jerry  Nowell,  417  Market  St.,  YUkon 

2- 9537. 

Washington:  Virginia  R.  Collier,  2308 
Ashmead  Place,  N.  W.,  DUpont  7-0892. 
In  Canada 

•Montreal:  Room  314,  625  Belmont  St., 
Jules  Larochelle. 

St.  John:  43  Waterloo,  Sam  Babb. 
Toronto:  2675  Bayvlew  Ave.,  Wlllowdale, 
Ont.  W.  Gladisb. 
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ject  was  brought  up.  One  of  these  men,  the  ad- 
vertising director  of  a large  theatre  circuit,  re- 
marked, “I  can  tell  you  about  several  more 
‘missing  links,’  and  he  gave  us  the  specifics,  some 
of  which  are  highlighted  in  the  following: 

“1)  There  is  something  strange  about  the 
motion  picture  industry,  for  never  in  its  his- 
tory has  it  developed  any  real  ‘teamwork,’  when 
it  comes  to  selling  a group  of  motion  pictures. 
For  that  matter,  there  is  much  to  be  desired  on 
the  part  of  exhibitors  and  teamwork  within  their 
ranks,  when  it  gets  to  the  matter  of  ‘group  sell- 
ing’ of  fine  pictures.  An  example  of  such  team- 
work is  the  grosses  that  have  been  attained 
through  an  enthusiastically  backed  saturation  of 
‘The  Hanging  Tree’  (one  of  the  first  pictures  to 
be  so  handled)  by  the  Great  Plains  Business 
Builders.  This  was  a case  in  which  the  studio, 
the  advertising  department  of  the  picture  com- 
pany and  the  exhibitors  sat  down  together  and 
gave  a good  motion  picture  the  right  kind  of 
treatment  in  all  departments.  The  result  was  a 
very  pleasing  one  at  the  boxoffices  of  those  the- 
atres involved.  There  have  been  other  such  in- 
stances in  other  areas,  notably  in  the  Pittsburgh 
territory.  But  the  right  kind  of  cooperation  from 
the  studios  and  distribution  companies  has  been 
‘missing’  and,  thereby,  cutting  down  on  many 
other  such  possibilities. 

“2 ) One  of  the  most  serious  ‘missing  links’ 
is  the  overlooking  of  the  value  of  advance  ad- 
vertising and  information  on  future  product. 
Out  of  14  pictures  which  have  been  in  the 
screening  rooms  in  recent  weeks,  nine  of  these 
showed  up  without  any  specific  advance  informa- 
tion crossing  my  desk  prior  to  the  screenings. 
This  is  an  unhealthy  condition.  ‘And  even  adver- 
tising in  the  tradepapers  has  dropped  to  a dis- 
astrous dribble.’  More  advance  information 
could  be  helpful  to  those  exhibitors  who  strive 
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“3)  An  amazing  thing  that  happens  in  this 


LINKS' 

business  is  that,  when  a good  idea  is  born,  it 
often  can  find  only  criticism  at  the  front  ma- 
hogany table.  When  the  idea  is  presented  in 
detail,  everyone  can  readily  tell  exactly  what’s 
wrong  with  the  idea,  very  few  can  brush  any 
mistakes  aside  and  tell  what’s  right  with  it.  The 
latter  is  the  secret  to  putting  new  ideas  on  the 
road  and  to  work. 

“4)  Too  often,  advance  campaigns  aren’t  long 
enough.  Length  of  campaign  can  have  a tre- 
mendous bearing  on  a picture’s  gross,  providing 
the  picture  is  a good  one.  Too  many  exhibitors 
feel  that  a picture  can  be  sold  in  a week  or  ten 
days  on  the  local  level,  which  is  not  true.  It  takes 
three  and  four  weeks  of  build-up  to  equal  that 
which  used  to  be  accomplished  in  a week’s  time. 
Pressbooks  sorely  ignore  length  of  campaign. 
Even  the  teaser  ads  seem  to  be  placed  there  as 
a necessary  evil — too  large  and  very  uninform- 
ative. Many  pressbooks  are  keyed  to  one  thing 
— newspaper  ads — and  very  little  attention  is 
given  to  special  herald  material,  stickers,  special 
advance  signs,  special  advance  one-sheets  and 
special  display  ideas. 

“5)  There  is  much  skill  and  talent  within  the 
industry  and  it  needs  to  counsel  more  and  more. 
The  campaign  that  works  in  the  large  cities,  fre- 
quently will  not  work  in  the  small  towns.  Getting 
the  right  approach  to  a picture  can  and  should 
be  worked  out  before  a pressbook  ever  goes  to 
press.  If  a campaign  isn’t  right,  it  should  be 
changed,  and  the  picture  held  back  until  the 
change  is  made. 

“6)  The  value  of  teamwork  could  do  wonders 
in  the  field  of  advertising,  if  exhibitors  and  ad- 
vertising people  would  sit  down  for  a few  hours 
and  talk  advertising  mediums  over  in  detail. 
There  are  many  mediums  besides  the  newspaper 
which  could  help  sell  the  picture.  Better  TV 
clips  and  finer  radio  material  could  do  wonders. 
Just  witness  what  the  Disney  organization  is  do- 
ing with  these  mediums. 

“7)  There  is  a distinct  need  for  more  research 
in  the  selling  of  pictures  and,  surely,  this  could 
be  accomplished  if  the  industry  were  more 
prone  to  sit  down  in  groups  and  work  together 
toward  doing  the  right  thing  for  each  and  every 
picture.  Eliminating  some  of  the  flaws  and  fail- 
ures that  occur  between  production  and  exhibi- 
tion in  the  field  of  the  ‘hard  sell,’  could  do  won- 
ders for  the  boxoffice.” 

These  are  worthwhile  tips  and  the  way  to 
repair  or  replace  the  “missing  links”  cited  is 
relatively  easy.  It  requires  only  the  implementa- 
tion of  the  necessary  teamwork. 


ALL  THE  EXCITEMENT  OF  THE  WORLD'S  HOTTEST 
MALE-FEMALE  COMOINATION  IN  THEIR  RIOOEST  HITI 
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Paramount  Accelerating 
Its  Production  Program 


HOLLYWOOD — Barney  Balaban,  presi- 
dent, and  Jack  Karp,  vice-president  and 
studio  head,  announced  that  Paramount 
Pictures  is  embarking  on  a greatly  acceler- 
ated production  program  for  1963-64,  with 
11  pictures  cm-rently  in  active  stages  of 
production.  Additionally,  a number  of  ma- 
jor deals  involving  outstanding  creators 
are  to  be  announced  shortly.  This  news 
followed  a week-long  series  of  top-level 
meetings  at  the  Paramount  studio  among 
George  Weltner,  executive  vice-president; 
Paul  Raibourn,  senior  vice-president; 
Adolph  Zukor,  chairman  of  the  board;  Y. 
Pi'ank  Freeman,  vice-president;  Martin 
Rackin,  production  chief;  Bernard  Don- 
nenfeld,  executive  assistant  to  Karp,  and 
Martin  Davis,  advertising  and  publicity 
head. 

Discussions  and  decisions  of  far-reach- 
ing importance  and  benefit  to  the  Para- 
mount company  were  consummated. 

In  announcing  its  ambitious  blueprint 
for  the  future,  the  company  cited  the 
studio’s  1963  first  quarter  of  stepped-up 
activity.  Five  major  productions  are  set 
to  start  shooting  during  this  period,  repre- 
senting a substantial  increase  over  the 
same  period  last  year.  These  include  two 
from  producer  Hal  Wallis — “Fun  in  Aca- 
pulco” and  “Wives  and  Lovers”;  Jack 
Rose’s  “Who’s  Been  Sleeping  in  My  Bed?”; 
Jerry  Lewis’  “Who’s  Minding  the  Store?” 
and  “Love  With  the  Proper  Stranger.”  All 
of  these  pictures  will  be  filmed  at  Para- 
mount’s Hollywood  studio. 

In  addition,  a number  of  major  projects 
are  being  readied  for  early  production 
starts.  They  are:  “Becket,”  from  producer 
Hal  Wallis;  “Circus,”  produced  by  Samuel 
Bronston;  “The  Carpetbaggers,”  in  associa- 
tion with  Joseph  E.  Levine;  an  untitled 
Jerry  Lewis  picture,  to  be  filmed  following 
completion  of  “Who’s  Minding  the  Store?” 

Balaban  further  stated  that  he  was 
highly  optimistic  about  the  six  pictures  on 
which  principal  photography  has  been  com- 
pleted and  are  currently  being  prepared 
for  early  release.  These  include : “Donovan’s 
Reef,”  a John  Ford  production;  Jerry 
Lewis’  “The  Nutty  Professor,”  “Paris 
When  It  Sizzles,”  “Hud,”  “Come  Blow 
Your  Horn,’  and  Melville  Shavelson’s  “A 
New  Kind  of  Love.’ 


Third  Award  for  'Lawrence' 

NEW  YORK — “Lawrence  of  Arabia,”  the 
Sam  Spiegel-David  Lean  production  for 
Columbia  release,  has  won  Photoplay  Mag- 
azine’s special  Gold  Medal  Award.  The 
honor  marks  the  third  major  citation  for 
the  film  in  the  past  week.  Previous  awards 
were  presented  by  Parents’  Magazine  and 
Scholastic  Magazine. 


'Courtship'  Print  Order  Doubled 
HOLLYWOOD  — Metro-Goldwyn-Mayer 
has  doubled  the  average  first  order  of  ap- 
proximately 200,  to  400  prints  for  ‘"The 
Courtship  of  Eddie’s  Father”  due  to  its 
selection  for  TOA’s  special  Hollywood  Pre- 
view Engagement  release  plan. 


Levine  Makes  Second 
Deal  With  Paramount 

NEW  YORK — A second  agreement  with- 
in four  months  has  been  concluded  between 
Paramount  Pictures  and  producer  Joseph 
E.  Levine,  Embassy  Pictures,  it  is  jointly 
announced  by  Jack  Karp,  vice-president  in 
charge  of  Paramount  Studios,  and  Levine, 
president  of  Embassy. 

The  latest  contract  is  separate  and  dis- 
tinct from  the  pact  signed  last  September 
for  the  production  of  “The  Carpetbaggers,” 
based  on  the  best-seller  novel  by  Harold 
Robbins.  The  new  agreement  calls  for 
Levine  and  Paramount  to  produce  “Nevada 
Smith,”  which  will  be  based  on  the  char- 
acter of  the  same  name  in  “The  Carpet- 
baggers” novel.  Both  films  will  be  dis- 
tributed worldwide  by  Paramount. 

“Nevada  Smith,”  to  be  filmed  in  color 
under  a multi-million  dollar  budget,  will  go 
into  production  directly  after  the  script  is 
completed.  A major  screenwriter  will 
shortly  be  assigned  to  the  project. 

Commenting  on  the  new  pact,  Levine  re- 
vealed that  a ntunber  of  additional  projects 
are  under  discussion  by  Paramoimt  and 
Embassy,  including  several  important  mo- 
tion picture  properties.  Calling  it  “unique” 
in  motion  picture  history  “that  two  such 
great  subjects — ‘The  Carpetbaggers’  and 
‘Nevada  Smith’ — can  be  scheduled  for  pro- 
duction from  one  book,”  Levine  commended 
the  Paramount  executives  “for  their  vision 
and  enterprise  in  seizing  on  the  possibilities 
inherent  in  this  new  venture.” 

Karp  said;  “Paramount  is  extremely 
proud  to  continue  its  association  with 
Joseph  E.  Levine  with  a project  that 
promises  to  be  every  bit  as  exciting  as  ‘The 
Carpetbaggers.’  We  deem  it  a pleasure  to 
be  working  with  this  master  filmman.” 


Para.  Acquires  Titanus' 
'Duel  of  the  Titans' 

NEW  YORK — Paramount  Pictures  has 
acquired  United  States  and  Canadian 
rights  to  “Duel  of  the  Titans,”  starring 
Steve  Reeves  and  Gordon  Scott.  The  pic- 
ture was  acquired  from  Titanus  Films  of 
Italy  and  will  be  launched  in  mass  satura- 
tion engagements,  starting  on  the  west 
coast  in  April. 

The  story  is  that  of  Romulus  and  Remus, 
the  legendary  twin  brothers  who  founded 
the  city  of  Rome. 


'Terrified'  Release  Set  April  3 
LOS  ANGELES  — Crown  International 
Pictures  has  set  April  3 as  national  release 
date  of  “Terrified,”  Bern-Field  production 
starring  singing  star  Rod  Lauren,  Steve 
Drexel  and  Tracy  Olsen.  The  film  is  the 
first  of  a three-feature  deal  between  Crown 
and  Bern-Field. 


National  Allied  Names 
Committees  for  Year 

DETROIT — 'The  important  committees 
of  Allied  States  Ass’n  for  the  coming  year 
have  been  named  by  Jack  Armstrong,  Na- 
tional Allied  president.  The  committees 
will  plan,  program  and  execute  the  ex- 
hibitor organization  activities. 

Marshall  H.  Fine  has  been  appointed 
special  liaison  to  the  Theatre  Owners  of 
America  to  coordinate  Allied  activities  in 
areas  of  common  problems.  “The  splendid 
relationship  between  Marshall  Fine  and 
TO  A president  John  Stembler  should  con- 
tinue to  increase  communications  and  co- 
operation between  the  two  great  exhibitor 
organizations,”  Armstrong  said. 

The  executive  committee  was  created  at 
the  recent  annual  meeting  of  the  board 
of  directors  to  advise  and  aid  the  officers 
of  the  association  and  to  provide  long- 
range  continuity.  The  committee  is  headed 
by  Ben  Marcus.  He  and  the  other  two  mem- 
bers, Fine  and  Wilbur  Snaper,  are  past 
presidents  of  National  Allied. 

A market  research  committee  is  an  im- 
portant group  that  has  been  added.  Psy- 
chology of  patron  motivation  is  promoted 
to  help  theatres  pull  more  business. 

The  convention  committee  will  handle 
the  arrangements  for  National  Allied’s 
34th  annual  convention  and  tradeshow, 
which  will  be  held  in  New  York  City  in 
October.  Members  serving  are  those  who 
were  in  charge  of  arrangements  for  the 
Cleveland  convention  last  October.  They 
also  will  guide  the  future  conventions : 
Detroit  in  1964,  Pittsburgh  in  1965  and  Buf- 
falo in  1966. 

Executive — Ben  Marcus,  chairman;  Marsholl  H.  Fine 
and  Wilbur  Snaper. 

Industry  Relations — Wilbur  Snaper,  chairman;  Irv- 
ing Dollinger,  alternate;  Albert  Aaron,  Jack  Armstrong, 
Benjamin  Berger,  Jock  Clark,  Sidney  J.  Cohen,  Mar- 
shall H.  Fine,  Ben  Marcus,  Fred  Schmuff,  Alden  W. 
Smith,  George  Stern  and  Harrison  D.  Wolcott. 

Finance — Harry  B.  Hendel,  chairman;  Ben  Marcus, 
alternate;  Albert  Aaron,  Jack  Armstrong,  Abe  Berenson, 
Benjamin  Berger,  Marshall  H.  Fine,  C.  Elmer  Nolte  jr., 
Alden  W.  Smith  and  Wilbur  Snaper. 

Convention — Irving  Dollinger,  chairman;  Milton  H. 
London,  alternate;  Jack  Armstrong,  Sidney  J.  Cohen, 
Marshall  H.  Fine,  Harry  B.  Hendel,  William  Infald, 
Ben  Marcus,  Wilbur  Snaper  and  William  M.  Wetsman. 

COMPO  executive — Ben  Marcus,  triumvir;  Milton  H. 
London,  alternate;  Jack  Clark,  Sidney  J.  Cohen,  Adolph 
Goldberg,  Williom  Infald,  C.  Elmer  Nolte  jr.,  and  George 
Stern. 

Market  research — Jack  Armstrong,  chairman;  Milton 
H.  London,  alternate;  Al  Boudouris,  Marshall  H.  Fine, 
Morris  Finkel  and  William  M.  Wetsman. 

Toll  TV — Wilbur  Snaper,  chairman;  Neal  Houtz,  Ed- 
ward E.  Johnson,  J.  L.  Whittle  and  Leonard  Rosenthal. 


'The  Third  Secret'  Is  Set 
As  ECA's  Fifth  Film 

NEW  YORK — Entertainment  Corp.  of 
America  has  completed  arrangement  for 
the  filming  of  “The  Third  Secret,”  which 
will  go  into  production  in  London  in  June, 
according  to  Max  E.  Youngstein,  president. 

This  is  the  fifth  property  announced  by 
EGA.  The  story  is  based  on  an  original 
screenplay  by  Robert  L.  Joseph,  Broadway 
producer,  who  will  pi'oduce  his  own  story. 
Charles  Crichton  will  direct,  with  Young- 
stein serving  as  executive  producer. 

Joseph  produced  “Tiger  at  the  Gates,” 
which  won  the  New  York  Critics’  Award 
after  it  played  on  Broadway.  Crichton’s 
credits  include  “The  Lavender  Hill  Mob” 
and  “Divided  Heart.” 
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*40  POUNDS 
OF  TROUBLE” 
IS  A TON  OF 
BOXOFFICE 

JOYt.  EXHIBITORS  EVERYWHERE! 


Florida  territory  bigger  than  “Lover  Come  Back.”  ★ New 
York  City  outgrossing  “Great  Impostor”  throughout  area 
★ Washington,  D.C.  — Biggest  grosser  at  Loew’s  Palace 
in  over  two  years.  ★ Boston,  Providence  and  Worcester 
outgrossing  “Great  Impostor”  which  set  records  through- 
out territory.  ★ Indianapolis  running  way  ahead  of  “Great 
Impostor”  gross  at  Circle.  ★ St.  Louis— Fox’s  outstanding 
gross  compares  to  Universal’s  biggest. 
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DESPITE  THE  WEATHER  "40  POUNDS  DF  TROUBLE"  IS  BRINGING  JOY  TO  ALL  EVERYWHERE! 


NTRODOClNa 


in  EASTMAN  COLOR  • panavision^ 


WD  ANDREWS- KAREN  SIEEIE 
KEVIN  HcCARIHy  ■ HOWARD  MORRIS  • WARREN  SIEVENS  • SIUBBy  KAyE  • Written  by  MARION  HARGROVE 
Directed  by  NORMAN  JEWISON  - Produced  by  STAN  MARGULIES  ■ A Curtis  Enterprises  Production 
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I AND  ALSO 
I STARRING 
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Wait'll  you  see  their 
hilarious  adventures  in 
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Protests  Free  Film  Parties 
At  Hartford  TV  Studio 


NEW  YORK — Philip  F.  Harling,  chair- 
man of  the  Joint  Committee  Against  Pay 
TV,  has  sent  letters  of  protest  to  distribu- 
tion heads  ccneerning  free  motion  picture 
parties  held  in  the  studio  theatre  of  chan- 
nel 18,  the  Hartford,  Conn.,  pay  TV  sta- 
tion. 

The  letter  reports  that  on  January  19 
approximately  100  persons  were  guests  for 
a free  showing  of  “War  Lover”  in  the  TV 
studio,  and  it  charged:  “This  was  not  an 
isolated  event,  but  one  of  other  free  the- 
atre parties  planned  by  channel  18  to  pub- 
licize its  pay  TV  operation.” 

“Thus,”  Harlmg’s  letter  continued,  “not 
content  with  making  representations  to 
the  FCC  and  the  Department  of  Justice 
concerning  their  ‘experiment’  to  establish 
pay  TV,  the  Phonevision  people  took  a pic- 
ture that  a major  film  distributor  licensed 
specifically  for  Hartford  pay  TV  show- 
ings and  then,  in  violation  of  all  fair  busi- 
ness principles  and  practices,  presented  this 
same  picture  to  a ‘live’  audience  in  their 
own  studio  theatre. 

“Is  it  the  intention  of  the  motion  picture 
distributors  to  further  dilute,  in  the  futme, 
any  potential  theatre  boxoffice  results  and 
their  own  percentage  thereof,  by  aiding 
and  abetting  such  free  competition  in  the 
name  of  promoting  ‘experimental’  pay  TV?” 

The  letter  also  questioned  whether  such 
showings  did  not  also  set  up  free  competi- 
tion against  the  distributors’  own  16mm 
departments,  which  rent  films  to  organiza- 
tions. 

“We  expect  the  older  films  rented  to 
such  organizations  to  be  shown  free,”  Har- 
ling’s  letter  said,  “but  not  a brand  new 
film  like  ‘War  Lover,’  released  by  Colum- 
bia just  a few  months  ago,  shown  free  in 
the  Hartford  pay  TV  studio  in  dhect  com- 
petition with  our  theatres. 

“We  wish  to  put  the  film  distributors  on 
notice  that,  regardless  of  its  age  or  qual- 
ity, a motion  picture  was  given  away  in 
Hartford  by  a pay  TV  station  that  was 
supposed  to  charge  for  it.  We  urge  immedi- 
ate action  by  every  distributor  who  sup- 
plies film  to  channel  18  stop  these  free 
shows  for  publicity  or  any  other  purpose. 

“I  would  appreciate  your  earnest  con- 
sideration on  this  serious  problem,  and 
would  like  your  answer  as  quickly  as  pos- 
sible so  that  we  may  notify  exhibitors 
throughout  the  United  States  of  your  in- 
tentions,” the  letter  concluded. 


Irina  Demich  to  Visit  East 

HOLLYWOOD  — Irina  Demich,  French 
actress,  only  female  in  a cast  of  42  inter- 
national stars  in  Darryl  F.  Zanuck’s  “The 
Longest  Day,”  will  participate  in  six  addi- 
tional domestic  roadshow  premieres  for  the 
20th-Fox  release  between  February  8 and 
19.  'Theatres  and  cities  she  is  scheduled  to 
visit  in  connection  with  the  openings  are: 
Whalley,  New  Haven.  Conn.;  Heilman,  Al- 
bany; Eckel,  Syracuse;  Century,  Buffalo; 
Monroe,  Rochester,  N.Y.;  and  Willow  Lawn, 
Richmond,  Va. 


Advance  Payments  for  All 
Early  'Cleopatra'  Dates 

NEW  YORK — Each  of  the  theatres 
which  will  play  20th  Century-Fox’s 
“Cleopatra”  on  the  first  wave  of  open- 
ings will  make  advance  payments 
similar  to  that  provided  by  the  Rivoli 
Theatre  in  New  York.  The  Rivoli  is- 
sued a check  for  $1,250,000  to  20th-Fox 
at  the  time  of  signing  the  contract  for 
the  June  opening  of  the  production. 

Between  60  and  75  theatres  in  the 
United  States  and  Canada  are  sched- 
uled to  open  “Cleopatra”  following  the 
New  York  premiere.  These  deals  now 
are  in  the  process  of  being  negotiated 
or  closed  and  announcements  are  ex- 
pected shortly. 

Theoretically,  the  advance  payments 
could  amount  to  the  production  cost 
of  the  picture,  reported  to  be  in  the 
neighborhood  of  $40,000,000.  If  all  ad- 
vances were  of  the  approximate 
amount  paid  by  the  Rivoli,  the  intake 
would  be  in  excess  of  the  negative 
cost,  observers  have  noted. 


TOA  lo  Step  Up  Fight 
Against  Films  to  TV 

NEW  YORK  — Theatre  Owners  of 
America  will  step  up  its  campaign  to  stop 
the  sale  of  recent  films  to  television.  John 
H.  Stembler,  TOA  president,  met  with 
David  E.  Milgram,  Philadelphia  exhibitor, 
whose  letter  to  the  trade  in  regard  to  the 
ill  effects  of  Sunday  night  'TV  films  on 
theatre  business  had  resulted  in  hundreds 
of  letters  from  all  sections  of  the  industry. 

Milgram’s  letter,  titled  ‘“Sunday  Night 
Suicide,”  described  how  his  business  was 
hurt  on  a Sunday  night  when  free  tele- 
vision was  showing  the  same  type  of  pic- 
ture for  which  he  was  charging  admission, 
and  with  the  same  star. 

Stembler  recalled  that  in  1958,  Sindlinger 
& Co.  had  been  commissioned  by  TOA  to 
make  a study  which  proved  that  not  only 
exhibition  was  hurt  by  the  sale  of  ten- 
year-old  films  to  TV,  but  distribution  and 
production  as  well. 

“The  survey  documented  the  obvious 
fact  that  it’s  always  tougher  to  get  cus- 
tomers for  anything  when  they’re  getting 
it  free,”  Stembler  said.  “The  situation  has 
reached  disaster  proportions  since  the  Sind- 
linger report  was  submitted.  'TV  viewers 
are  now  able  to  see  not  ten-year-old  but 
two  and  three-year-old  films. 

“We  of  TOA  again  urge  the  distributors 
and  producers  of  Hollywood  to  stop  the 
sale  of  films  to  television — or  certainly  the 
current  ones — to  put  a halt  to  their  suicidal 
actions  that,  if  continued,  will  destroy  us 
all.” 


AL  BOUDOURIS  PROPOSES: 

Four-Point  Program 
To  Boost  Business 

TOLEDO — Four  steps  which  should  be 
taken  to  increase  theatre  boxoffice  and 
strengthen  the  motion  picture  industry  as 
a whole  have  been  proposed  by  A1  Bou- 
douris,  president  of  Theatre  Operating  Co. 
here,  in  letters  to  the  sales  managers  of 
the  major  distributors. 

First  in  importance,  Boudouris  wrote,  are 
“salable”  pictures,  and  more  of  them. 
Second,  these  films  must  be  released  in  a 
continuous,  organized  manner,  and  new  ad- 
vertising campaigns  “that  sell  tickets” 
must  be  planned  and  put  into  effect.  'Third, 
more  money  must  be  spent  for  advertising 
and  promotion.  Fourth,  a method  must  be 
devised  of  rewarding  the  exhibitor  so  that 
the  more  business  he  does  the  more  he 
profits. 

Regarding  the  last  point,  Boudouris 
wrote  that  this  “reward”  might  be  in  the 
form  of  an  “inverse  sliding  scale.”  He  ad- 
vised the  distributor  sales  managers:  “You 
will  make  more  money  in  dollars,  but  the 
scale  percentage-wise  may  decrease.  This 
will  then  make  the  exhibitor  work  his  fool 
head  off  to  sell  your  picture.  He  will  en- 
courage his  manager  and  himself  to  pro- 
mote more,  advertise  more,  improve  his 
theatre  and  get  to  the  public  ...  I assure 
you,  that  if  any  one  or  combination  of  the 
steps  above  are  presented  to  us,  we  will 
bend  every  effort  to  even  further  improve 
ourselves  and  you,  too.” 

Writing  that  it  has  been  “quite  aptly 
said”  that  the  industry  is  determined  to 
“commit  suicide,”  Boudouris  named  as 
“errors  made,”  the  consent  decrees,  the 
giving  up  of  contract  players  by  the 
studio  and  the  sale  of  old  films  to  'TV.  “I 
don’t  think  it  would  be  humanly  possible 
to  have  more  deliberately  chosen  a course 
of  action  that  would  guarantee  such  eco- 
nomic suicide.” 

Boudouris  told  the  sales  managers  he  has 
proof  that  every  film  company  could  in- 
crease its  gross  revenue  at  least  50  per  cent 
almost  overnight.  “Here  in  Toledo,  we’ve 
produced  more  revenue  per  1,000  popula- 
tion than,  I believe,  any  other  community 
in  the  United  States.”  He  stated  that,  if 
they  would  study  and  research  the  eco- 
nomic problems  and  the  business  factors 
related  to  the  industry,  “this  could  be 
duplicated,  and  improved  upon,  everywhere 
in  the  U.S.  . . . You  must  inform  yourself 
better,  you  must  cooperate  with  each  other 
and  with  the  theatre  owner  better,  and 
everybody  work  toward  the  common  good.” 


'Child  Is  Waiting'  Picked 
For  Argentine  Film  Fete 

NEW  YORK — Stanley  Kramer’s  “A 
Child  Is  Waiting,”  starring  Burt  Lancaster 
and  Judy  Garland,  has  been  named  the 
official  U.S.  entry  in  the  Argentine  Film 
Festival,  which  will  be  held  at  Mar  Del 
Plata,  near  Buenos  Aires,  March  13-23,  ac- 
cording to  George  Stevens  jr.,  director  of 
the  R^otion  Picture  Service  of  USIA,  and 
Fred  Zinnemann,  chairman  of  the  Holly- 
wood Guilds  Festival  Committee. 

“A  Child  Is  Waiting”  is  United  Artists’ 
January  release  in  the  U.  S. 
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Time  and  Life  Building  • Rockefeller  Center  • New  York  20,  N . Y. 


STRONG  HOLLYWOOD  PLEA  BRINGS  ACTION 

Government  Forms  Committee  to  Seek 
'Runaway  Production  Alleviation 


WASHINGTON  — Following  a meeting 
with  Holljnvood’s  joint  labor-management 
committee  on  foreign  production  for  gov- 
ernment help  to  increase  domestic  film- 
making  and  prevent  “runaway  production,” 
Secretary  of  Labor  W.  Willard  Wirtz  last 
week  formed  a Labor  Department  com- 
mittee. Headed  by  George  Weaver,  as- 
sistant secretary  of  labor  for  international 
affairs,  the  committee  will  consult  with 
the  film  industry  for  cooperation  over  re- 
lief measures. 

In  a 29 -page  petition,  among  the  items 
covered,  were  the  causes  of  “runaway  pro- 
duction,” the  subsidies  given  by  foreign 
governments  to  film  producers  and  the  re- 
strictions put  on  American  films. 

A listing  in  the  brief’s  appendix  re- 
vealed 19  free  countries  offering  film  sub- 
sidies and  other  forms  of  state  aid;  19 
countries  imposing  mandatory  screen- 
time quotas  for  locally  made  films;  14 
coimtries  with  film  import  quotas;  12 
countries  still  with  currency  remittance 
restrictions,  and  18  in  a partial  list  using 
American  film  imports.  Fear  was  expressed 
that  these  restrictions  would  be  extended 
eventually  to  U.S.  telefilms. 

The  labor-management  delegation  ^yas 
led  by  its  co-chairmen,  Pat  Somerset, 
president  of  the  Hollywood  AFL  Film 
Council,  and  Charles  Boren,  executive  vice- 
president  of  the  Association  of  Motion  Pic- 
ture Producers.  Eric  Johnston,  president  of 
Motion  Picture  Ass’n  of  America,  intro- 
duced the  delegation  to  Secretary  Wirtz. 

The  joint  committee  was  established  a 
year  ago  as  the  result  of  a proposal  by 
Rep.  John  H.  Dent  of  Pennsylvania,  chair- 
man of  a House  education  and  labor  sub- 
committee which  held  hearings  on  the 
problem.  Dent  suggested  that  the  best 
solution  would  be  through  joint  labor-man- 
agement action  within  the  industry. 

Others  who  attended  the  meeting  in  the 
office  of  Secretary  Wirtz:  For  labor — 
Richard  Walsh,  president,  lATSE;  George 
Chandler,  president.  Screen  Actors  Guild; 
Jeffrey  Sayre,  president.  Screen  Extras 
Guild;  O’Neill  Shanks,  secretary.  Film 
Council;  John  Lehners,  Film  Editors: 
Cappy  DuVal,  property  craftsmen;  Phil 
Fischer,  American  Federation  of  Musicians: 
Tex  Jarrard,  studio  utility  employes,  and 
Robert  W.  Gilbert,  counsel  for  Film  Coun- 
cil; for  producers — Gordon  Stulberg,  Co- 
lumbia Pictures;  Alfred  P.  Chamie,  sec- 
retary-treasurer, AMPP;  Maurice  Benja- 
min, counsel,  AMPP,  and  E.  L.  DeLeVigne, 
Metro-Goldwyn-Mayer.  Also  attending  was 
Herbert  Aller,  cameramen. 


HOLLYWOOD— The  AFL  council  ex- 
pressed its  pleasure  over  the  initial  suc- 
cess of  the  discussion  with  the  Secretary 
of  Labor  and  called  a special  meeting  to 
hear  a complete  report  on  the  session  and 
other  developments.  Invitations  to  the 
meeting  were  sent  to  ten  local  unions 
which  are  not  members  of  the  council  or 
whose  delegates  have  not  attended  recent 
meetings.  The  council  said  it  hoped  the 
meeting  would  resolve  some  differences  of 
opinion  among  the  unions  on  how  to  ap- 
proach the  “runaway”  problem. 


Tele-Beam  Projector  Seen 
Adaptable  for  Theatres 

NEW  YORK — Tele-Beam,  a large-screen 
television  system,  was  demonstrated  at  the 
Summit  Hotel  here,  January  22,  23,  for 
both  the  trade  and  educational  organiza- 
tions. 

Both  over-the-air  and  closed  circuit  pro- 
grams can  be  projected  on  screens  up  to 
12  by  16  feet  and  down  to  4.5  by  six  feet. 
The  projector  may  be  used  in  front  or  be- 
hind the  screen  and  it  is  adaptable  for 
theatre  use  on  special  events  such  as 
championship  fights,  according  to  the 
Waltham  Precision  Instrument  Co.,  the 
manufacturer. 

The  three  models  of  projectors  range  in 
price  from  $2,630  to  $2,880.  They  currently 
are  in  use  at  the  Yale  University  School  of 
Medicine,  Northern  University,  Boston  Mu- 
seum of  Science,  the  Hagerstown  (Md.) 
School  District,  as  well  as  various  areas 
for  entertainment. 

The  portable  projector  head  is  a pre- 
cision optical  system  and  has  cathode  ray 
tube  cooling,  mechanical  focus  and  tilt  con- 
trols and  may  be  remoted  from  the  con- 
trol unit  up  to  25  feet. 

At  the  demonstrations,  programs  were 
taken  off  the  air  from  various  channels 
and  shown  on  a 4.5  by  six-foot  screen. 
When  rear  projection  was  used,  the  images 
were  clear  under  full  overhead  lights.  This 
was  not  true  when  the  projector  was  used 
in  front  of  the  screen. 

Tele-Beam’s  application  to  theatre  use 
appeared  plausible.  There  are  approxi- 
mately 120  of  the  projectors  available  on 
a rental  basis,  although  permanent  instal- 
lations are  envisioned  by  the  company. 
—A.  S. 


MGM  Stockholders  to  Meet 
Feb.  28;  First  for  O'Brien 

NEW  YORK — The  annual  meeting  of 
Metro-Goldwyn-Mayer  stockholders  has 
been  scheduled  for  February  28  when 
Robert  H.  O’Brien  will  face  the  share- 
holders for  the  first  time  as  president.  On 
January  9,  O’Brien,  who  had  been  execu- 
tive vice-president  and  treasurer,  succeeded 
Joseph  R.  Vogel  who  was  elected  chair- 
man of  the  board. 

According  to  the  proxy  statement,  Vogel, 
on  that  date,  reduced  his  holdings  of  com- 
mon stock  in  MGM  by  12,000  shares,  leav- 
ing him  a total  of  578  shares.  The  12,000 
shares  apparently  were  acquired  by  Vogel 
under  stock  options  granted  to  him  and 
others  in  the  amount  of  12,000  shares  each. 

Although  the  agenda  for  the  annual 
meeting  calls  for  only  the  election  of  di- 
rectors and  the  selection  of  independent 
auditors,  indications  are  that  the  meeting 
will  be  a lively  one  in  view  of  the  drop  in 
net  profits  and  the  replacement  of  Vogel 
by  O’Brien. 

The  authorized  capital  stock  of  MGM 
consists  of  3,000,000  shares  of  common 
stock  without  nominal  or  par  value  of 
which  2,571,029  were  outstanding  at  the 
close  of  business  on  January  21. 


W.  J.  German  to  Retire 
From  Eastman  Kodak 

NEW  YORK — William  J.  German  will  re- 
tire from  the  business  of  distributing  East- 
man film  used  in  the 
production  of  profes- 
sional motion  pic- 
tures at  the  end  of 
this  year. 

It  is  understood 
that  distribution  of 
film  stock,  upon  Ger- 
man’s  retirement, 
will  be  handled  di- 
rectly by  Eastman 
Kodak  Co.  Eastman 
will  continue  to  op- 
erate from  New  York, 
Chicago  and  Los 
Angeles  with  no  substantial  change  in  op- 
erational methods.  The  many  users  of 
Eastman  film  who  purchased  through 
German  will  be  able  to  do  so  in  sub- 
stantially the  same  fashion  from  Eastman, 
it  was  stated. 

German’s  association  with  Eastman  be- 
gan in  1906  and,  upon  his  retirement,  will 
have  spanned  a period  of  more  than  57 
years.  He  has  been  dhectly  connected  with 
the  motion  picture  industry  in  the  sale  and 
distribution  of  film  since  1922  when  he 
became  associated  with  the  late  Jules  E. 
Brulatour. 

In  1924,  German  organized  and  became 
vice-president  and  general  manager  of  J. 
E.  Brulatour,  Inc.,  and,  upon  Brulatour’s 
death,  became  president  of  the  corporation. 
In  1952,  he  completed  the  purchase  of  the 
Brulatour  film  business  and  foimed  W.  J. 
German,  Inc.,  of  Fort  Lee,  N.J.,  and  W.  J. 
German,  Inc.,  of  California. 

In  his  41  years  of  direct  association  with 
the  film  industry,  German  has  become  one 
of  its  most  widely  known  and  prominent 
figures.  He  has  been  honored  on  many  oc- 
casions for  his  charity  and  welfare 
activities. 

German  did  not  announce  any  plans  to 
take  effect  after  his  retirement. 

It  was  learned  that  all  of  German’s 
present  personnel  will  remain  with  East- 
man. 


Richard  Widmark  to  Costar 
With  Melina  Mercouri 

HOLLYWOOD— Richard  Widmark  will 
costar  with  Greek  actress  Melina  Mercouri, 
and  British  comedian  Peter  Sellers,  in  “The 
Light  of  Day”  which  Jules  Dassin  produces 
and  directs  from  the  Eric  Ambler  novel. 

Prior  to  “Light  of  Day”  Widmark  will 
star  in  “The  Long  Ships,”  which  begins 
filming  March  1 for  Columbia  release.  The 
director  will  be  Jack  Cardiff  and  screen- 
writer Robert  Ardrey. 


Pictorial  Review  on  Jimmy  Durante 

LOS  ANGELES — A new  pictorial  review 
of  Jimmy  Durante,  titled  “Good  Night  Mrs. 
Calabash  or  the  Secret  of  Jimmy  Durante,” 
has  been  published  by  Duell,  Sloan  and 
Pearce  and  featm-es  art  from  the  perform- 
er’s latest  film,  MGM’s  musical  “Billy 
Rose’s  Jumbo.”  The  visual  roundup  is  by 
author  William  Cahn. 


William  J.  German 
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Rosen,  Berns  to  Speak 
At  Shov/-A-Rama 

KANSAS  CITY — Two  exciting  new  de- 
velopments in  the  current  concerted  effort 
to  bring  about  a wide- 
spread revival  of  the 
moviegoing  habit  will 
be  demonstrated  at 
the  1963  Show-A- 
Rama  convention  to 
be  held  March  5-7  at 
the  Hotel  Continental 
in  Kansas  City,  Mo., 
under  the  sponsorship 
of  the  United  Theatre 
Owners  of  the  Heart 
of  America. 

Scheduled  for  an 
appearance  the  open- 
ing day  of  the  convention,  immediately  fol- 
lowing the  keynote  address,  will  be  Victor 
J.  Rosen  of  New  York,  national  director  of 
group  ticket  sales  for  Cinerama,  who  will 
explain  in  detail  how  any  exhibitor  can 
successfully  set  up  group  sales  for  any  mo- 
tion pictm-e  in  his  particular  situation. 

Convention  officials  expressed  belief 
Rosen’s  address  will  be  particularly  timely 
because  of  the  increasing  number  of  motion 
pictures,  including  those  in  the  spectacle 
and  religious  classifications,  which  lend 
themselves  to  a group  sales  type  of  ex- 
ploitation. 

Scheduled  to  open 
an  all-day  business 
building  session  the 
second  day  of  the 
convention  will  be 
Samuel  D.  Berns  of 
Hollywood  whose  de- 
velopment of  “Holly- 
wood Spotlight,”  an 
industr-y  newsreel  re- 
port on  pictures  in 
production  and  po- 
tential new  stars,  has 
resulted  in  an  en- 
thusiastic response 
from  exhibitors  and  distributors  alike. 

Among  the  41  showmen  and  personalities 
scheduled  to  appear  before  the  convention 
are  Ben  Dugas  of  the  Pepsi-Cola  executive 
staff  in  New  York,  well  known  for  his 
practical  application  of  good  public  rela- 
tions to  modern-day  business,  and  Nathan 
E.  Jacobs,  publisher  of  Movie  Guide  maga- 
zine. One  of  the  convention  special  awards 
will  be  a 15-day  trip  for  two  to  Acapulco, 
presented  by  Jacobs. 

Richard  H.  Orear,  president  of  Common- 
wealth Theatres,  will  appear  with  a special 
plan  for  Great  Plains  exhibitors,  in  which 
campaigns  on  specific  pictures  will  be 
slanted  toward  the  midwest  area  patron. 

Paul  Ricketts,  Ness  City,  Kas.,  exhibitor, 
will  conduct  the  Small  Town  Theatre 
Clinic,  with  several  exhibitors  appearing 
with  him  on  a special  panel.  This  clinic  is 
an  annual  feature  of  the  convention. 

Fred  Souttar,  head  of  Fox  Midwest  The- 
atres and  president  of  UTO,  said,  “We  have 
many  pleasant  surprises  and  thidlls  in  store 
for  all  exhibitors.  I think  the  organization 
handling  the  show  has  packed  more  show- 
manship and  glamor  into  this  show  than 
ever  before.  We’ve  tried  to  guide  it  along 
the  lines  of  boxoffice  practicality,  giving 
attention  only  to  those  things  or  ideas 
which  will  help  the  exhibitor  have  a more 


Jack  Lemmon  Selected 
As  UTO  Star  of  Year 

Kansas  City — Actor  Jack  Lemmon 
has  been  named  the  Star  of  the  Year 
by  the  United 
Theatre  Owners 
of  the  Heart  of 
America,  it  was 
announced  this 
week,  and  will 
receive  the  or- 
ganization’s an- 
nual award  for 
outstanding  act- 
ing achievement 
at  the  Show-A- 
Rama  VI  conven- 
tion here  March 
5-7. 

Lemmon  is  expected  to  attend  the 
convention  and  the  award  will  be  pre- 
sented at  the  final  luncheon  session 
March  7 at  the  Hotel  Continental.  He 
also  will  be  honored  at  a buffet-dance 
at  the  Hotel  Muehlebach  on  Wednes- 
day evening,  March  6.  Last  year’s  Star 
of  the  Year  award  went  to  Rock  Hud- 
son. 

Selection  of  Lemmon  followed  a 
screening  of  his  latest  film,  “The  Days 
of  Wine  and  Roses.”  The  title  song 
from  the  film  will  be  one  of  the  musical 
themes  of  the  convention. 


prosperous  1963.  We’ve  really  tried  to  make 
the  convention  a genuine  selling-spree  for 
1963.” 


A Record  of  60  Booths 
Reserved  for  Convention 

KANSAS  CITY— What  is  being  bally- 
hooed  as  the  greatest  motion  picture  trade- 
show  ever  set  up  in  the  nation  has  been 
promised  exhibitors  and  distributors  who 
plan  to  attend  the  1963  Show-A-Rama  con- 
vention March  5-7  at  the  Hotel  Continental 
in  Kansas  City,  Mo. 

Beverly  Miller  and  L.  J.  Kimbriel,  princi- 
pal co-workers  on  a special  convention 
committee  in  charge  of  the  tradeshow,  have 
announced  commitments  for  a record  60 
booths  for  the  convention,  representing 
manufactm-ers  from  all  over  the  United 
States.  Many  will  be  displaying  their  mer- 
chandise for  the  first  time,  and  some  have 
reserved  several  booths  for  the  occasion. 

Among  those  who  have  reserved  booths 
for  the  convention  are  the  following: 

Romar-Vide  Co.,  Chetek,  Wis.;  Will  Rogers  Memorial 
Hospital;  Movie  Guide,  Chicago,  111.;  American  Inter- 
national Pictures;  Dr  Pepper  Co.;  Pepsi-Cola  Co.; 
Women  of  the  Motion  Picture  Industry;  R.  D.  Mann 
Carpet  Co.,  Kansas  City;  Donut  Supplies,  Inc.,  Mont- 
gomery, Ala.;  Pic  Corp.,  Newark,  N.J.;  Guy's  Foods  Co., 
Kansas  City;  Canada  Dry  Co.;  National  Carbon  Co., 
New  York;  Independent  Film  Co.,  Minneapolis,  Minn.; 
Filmack,  Inc.,  Chicago;  Regal  Supply  Co.,  Kansas  City; 
Coca-Cola  Co.;  National  Theatre  Supply,  Kansas  City; 
C.D.A.,  Inc.,  Mobile,  Ala.;  American  Desk  Co.,  Temple, 
Tex.;  George  Regan  Film  Distributing  Co.,  Chicago; 
Drive-In  Theatre  Manufacturing  Co.,  Kansas  City; 
Bally  Case  and  Cooler  Co.,  Bally,  Pa.;  Castleberry's, 
Augusta,  Ga.;  Velvet  Creme  Popcorn  Co.;  Star  Manu- 
facturing Co.,  St.  Louis;  L&L  Popcorn  Co.,  Kansas  City; 
Sutherland  Distributing  Co.,  Kansas  City;  Hurley  Screen 
Co.,  Corona,  L.I.;  Cine  Electric,  New  York;  Wagner  Sign 
Co.,  Chicago;  Kneisley  Electric  Co.,  Toledo,  0.;  Cine 
Electronics  Systems,  New  York;  Ballantyne  Electronics 
Corp.,  Omaha,  Neb.;  Miracle  Equipment  Co.,  (Playground), 
Grinnell,  la.;  Eprad,  Inc.,  Toledo,  O.;  Strong  Electric 
Co.,  Toledo,  O.;  Original  Crispy  Pizza  Crust  Co.,  Chi- 
cago; Ashcraft  Manufacturing  Co.,  Long  Island,  N.Y.; 
Spatz  Paint  Co.,  St.  Louis;  Grace  Painting  Contracting 
Co.,  Soldier,  Kan.;  Heywood-Wakefield  Seating  Co., 
.Menominee,  Wis.;  Lorraine  Carbon,  Boonton,  N.  J.; 
S.  F.  Burns  Co.,  Seattle,  Wash.;  Oxford  Electric,  Chicago; 
Seven-Up  Co.,  Master  Ice  Maker,  Kansas  City. 


Lone  Star  Formally 
Taken  Over  by  SW 

DALLAS  — Stanley  Warner  Corp.  took 
possession  formally  of  the  Lone  Star  the- 
atres circuit  on  Tuesday  (29)  adding  37 
theatres  to  the  212  now  operated  by  Stan- 
ley Warner.  Thirty-two  of  the  acquired 
theatres  are  drive-ins. 

S.  H.  Fabian,  SW  president,  and  other 
company  executives  were  here  for  the 
transfer  of  ownership.  Fabian  said  he  saw 
enlarged  opportunities  for  exhibition  in  the 
leading  growth  areas  of  the  nation,  such  as 
Texas,  pointing  out,  too,  that  the  Texas 
houses  represented  SW’s  first  venture  in 
drive-in  operation.  He  said  his  group  had 
been  eager  to  develop  a substantial  chain  of 
open-air  theatres,  but  that  the  then  exist- 
ing roadblocks  in  the  consent  decree  did 
not  make  it  possible. 

“I  am  grateful,”  Fabian  said,  “to  the  ex- 
hibitors of  Texas  for  their  hearty  welcome 
to  Stanley  Warner  and  to  me  personally. 
In  undertaking  exhibition  in  the  southwest, 
it  is  a privilege  to  join  a notable  community 
of  showmen  who  have  been  foremost  in  all 
joint  efforts  to  advance  the  interests  of  ex- 
hibition and  the  progress  of  our  industry.” 

Albert  Reynolds  will  be  the  zone  man- 
ager; Brandon  Doak,  film  buyer;  Harry 
McCartney,  contact  manager,  and  Don 
Goodwin,  purchasing  agent.  The  theatres 
will  be  operated  by  the  present  staff. 

Others  who  participated  for  Stanley 
Warner  at  the  transfer  were  Samuel  Rosen, 
executive  vice-president;  Nathanial  Lap- 
kin, first  vice-president;  Harry  Kalmine, 
vice-president  and  general  manager;  W. 
Stewart  McDonald,  vice-president  and 
treasurer;  David  Fogelson,  general  counsel, 
and  Miles  Alben,  assistant  secretary  and 
counsel  to  the  real  estate  department. 

Representing  the  sellers  were  Ned  Depi- 
net,  Sam  Dembow,  Mrs.  Claude  Ezell,  Dow- 
len  Russell  and  Albert  Reynolds. 

The  acquired  theatres  are  in  Dallas,  Hous- 
ton, Pasadena,  San  Antonio,  Fort  Worth,  El 
Paso,  Waco,  Abilene,  Brownsville,  Mission, 
Raymondville,  Falfurrias  and  Grayson 
County. 

Lippert  Has  a New  Plan 
For  Promoting  Films 

HOLLYWOOD — A new  pattern  of  con- 
tact with  exhibitors  has  been  developed  by 
Robert  L.  Lippert,  independent  producer. 
A select  group  of  theatremen,  who  have 
been  playing  his  product,  were  mailed  a de- 
tailed synopsis  of  the  Pat  Boone  film,  ‘"rhe 
Yellow  Canary”  (previously  titled  “Evil 
Come,  Evil  Go”  ) . This  was  done  right 
after  the  first  sneak  preview. 

The  synopsis  will  confoim  with  the 
screen  version  as  it  will  be  released.  With 
the  synopsis  there  was  a personal  request 
for  some  old-fashioned  publicity  stunts. 

“We’ve  become  too  cii’cumspect — let’s 
throw  some  theatrical  spit-balls  a la  Harry 
Reichenbach,”  the  producer  said. 

“The  Yellow  Canary”  will  be  released  by 
20th  Century-Fox. 


Ed  Finneran  Weds 

NEW  YORK — Edward  Finneran,  man- 
ager of  theatre  sales  for  the  Pepsi-Cola  Co., 
is  back  from  a honeymoon  with  the  former 
Tory  Tyler.  Miss  Tyler  and  Finneran  were 
married  on  January  5. 


Victor  J.  Rosen 


Samuel  D.  Berns 


Jack  Lemmon 


BOXOFFICE  : : February  4,  1963 


11 


TWO  NTS  VETERANS  HONORED — A.  G.  Smith  and  Bernard  Kleid  are 
honored  at  a luncheon  at  Tappan  Hill  Inn,  Tanytown,  N.  Y.,  after  receiving  their 
25-year  watches  from  National  Theatre  Supply  president  W.  J.  Timnbull.  Left  to 
right:  Turnbull,  A.  F.  Baldwin,  Smith,  J.  E.  Currie,  J.  W.  Servies  and  Kleid. 


Otto  Harbach  Dead  at  89; 
Former  Ascap  President 

NEW  YORK — Otto  A.  Harbach,  fonner 
president  of  the  American  Society  of  Com- 
posers, Authors  and  Publishers,  died  at  his 
home  here  at  the  age  of  89. 

Harbach  was  a charter  member  of  Ascap 
and  was  president  from  1950  to  1953.  He 
was  the  author  of  “Smoke  Gets  in  Your 
Eyes,”  “Indian  Love  Call,”  “Cuddle  Up  a 
Little  Closer,”  “Rose  Marie,”  “Love  Nest” 
and  many  others.  He  was  the  writer  of  such 
shows  as  “The  Firefly,”  “Mai’y,”  “Kid 
Boots,”  “No,  No,  Nanette,”  “Rose  Marie,” 
“Sunny,”  “The  Song  of  the  Flame,”  “Desert 
Song”  and  “Roberta.” 

Richard  Adler  has  been  appointed  to  the 
Ascap  board  of  directors  to  fill  out  Har- 
bach’s  tenn.  Adler  was  the  writer  of  “Pa- 
jama Game,”  “Damn  Yankees”  and 
“Kwamina.” 


John  Farrow 

HOLLYWOOD  — Director-writer  John 
Farrow,  58,  died  of  a heart  attack.  He  was 
the  husband  of  actress  Maiireen  O’Sullivan 
and  father  of  six  children.  Among  his  re- 
cent pictm'es  were  “Hondo,”  “Sea  Chase,” 
and  “Back  From  Eternity.”  He  won  an 
Academy  Award  as  co-writer  of  the  screen- 
play of  “Around  the  World  in  80  Days.” 


Herb  Israel 

MILWAUKEE  — Herb  Israel,  division 
manager  of  Certified  Reports,  died  sud- 
denly here  of  a heart  attack.  He  was  62 
years  of  age  and  had  been  associated  with 
Jack  Levin,  president,  for  many  years.  He 
was  district  manager  of  Certified  Reports 
from  1943  to  1949. 


Billy  Wilder  to  Produce 
Three  Films  for  Mirisch 

HOLLYWOOD — Under  his  Phalanx  Pro- 
ductions banner,  Billy  Wilder  has  signed  a 
new  exclusive  contract  with  the  Mirisch  Co. 
to  make  a minimum  of  three  pictures  in 
association  with  the  independent  organiza- 
tion. The  new  pact  continues  an  exclusive 
association  between  producer-director- 
writer  Wilder  and  the  Mirisch  Co.  which 
began  five  years  ago  with  the  inception  of 
the  independent  filmmaking  organization. 

Pictures  produced  by  Wilder  during  the 
association  are  “Some  Like  It  Hot,”  “The 
Apartment,”  “One,  Two,  Three,”  and 
“Irma  La  Douce,”  currently  filming. 


John  D.  Reynolds  Named 
Castleberry  Vice-President 

AUGUSTA,  GA. — John  D.  Reynolds, 
general  sales  manager  of  Castleberry’s  Food 
Co.  of  Augusta,  has 
been  named  vice- 
president,  sales,  of 
the  food  specialties 
firm.  The  announce- 
ment was  made  by  C. 

S.  Castleberry,  presi- 
dent, at  the  firm’s 
annual  sales  meeting 
held  recently  in  Au- 
gusta. 

Reynolds  joined 
Castleberry’s  in  1941, 
where  he  served  in 
various  capacities  un- 
til 1950  when  he  was  appointed  general 
sales  manager.  For  a number  of  years  he 
has  served  as  an  officer  and  director  of 
the  Augusta  corporation.  He  also  serves 
on  the  board  of  directors  of  the  National 
Ass’n  of  Concessionaires. 

In  attendance  at  the  meeting  were  of- 
ficials of  the  firm  and  sales  representatives 
from  throughout  the  United  States  who 
heard  sales,  production  and  promotion 
plans  for  1963.  Reynolds,  in  his  opening 
address,  reported  that  sales  of  Castle- 
berry’s foods  during  1962  reached  a record- 
breaking  high  and  that  sales  during  the 
past  ten  years  have  increased  well  over 
300  per  cent.  The  outlook  for  1963  was 
said  to  be  “excellent.” 

Other  highlights  of  the  four-day  meet 
included  a discussion  of  “Will  You  Be 
Ready  for  the  Big  Growth  Ahead?”  by  R. 
H.  “Hal”  Barnard,  field  sales  manager  of 
the  firm;  Frank  Troutman,  advertising 
manager,  presented  the  “1963  Advertising 
Plan”;  company  food  technologist,  Lionel 
Mills,  spoke  on  the  subject,  “Product  Qual- 
ity Control”;  and  sales  promotion  man- 
ager, Douglas  Rabun,  discussed  “Your  Key 
to  Greater  Sales.” 


WOMPI  Nominating  Group 

ATLANTA — Jean  W.  Mullis,  president  of 
the  International  Ass’n  of  Women  of  Mo- 
tion Picture  Industry,  has  named  the  fol- 
lowing WOMPI  club  members  to  serve  on 
the  nominating  committee: 

Margaret  Irby,  Memphis,  chairman,  and 
Ida  Belle  Levey,  Jacksonville;  Diane  Carr, 
Denver;  Viola  Wister,  Charlotte,  and  Joan 
Shields,  Toronto,  Ont.  Betty  Beatty,  Char- 
lotte, is  replacing  Pat  Dowling,  Indian- 
apolis. on  the  industry  service  committee. 


John  D.  Reynolds 


Crown  Inl'l  Completes 
31-Cily  Distribution 

LOS  ANGELES — Crown  International 
Pictures  has  completed  its  31 -city  distri- 
bution network,  it  is  announced  by  New- 
ton P.  Jacobs,  president.  New  exchange 
centers  are  located  in  Des  Moines,  Jackson- 
ville, Minneapolis,  Oklahoma  City,  Omaha 
and  Milwaukee. 

Canadian  distribution  franchise  for 
Crown  product  has  been  given  to  Astral 
Films,  Ltd.  Edmund  Goldman  of  Beck- 
man Films,  Los  Angeles,  is  handling  over- 
seas distribution. 

The  complete  list  of  Cl  distributors  in 
the  United  States  includes:  Pan  World 
Film  Exchange,  New  York,  Albany,  Buf- 
falo; Second  National  Pictures,  Boston; 
Howco,  Inc.,  Atlanta,  Jacksonville,  Mem- 
phis, Charlotte;  Russell  Films,  Inc.,  Chi- 
cago, Milwaukee;  American  International, 
Cincinnati,  Indianapolis;  Imperial  Pictures, 
Cleveland;  General  Films  Distributing 
Corp.,  Dallas;  Favorite  Films,  Los  Angeles, 
San  Francisco,  Portland,  Seattle,  Salt  Lake, 
Denver;  Allied  Film  Exchange,  Detroit; 
Crest  Film  Distributors,  St.  Louis,  Kansas 
City;  Independent  Film  Distributors,  Min- 
neapolis, Omaha,  Des  Moines.  Masterpiece 
Pictures,  New  Orleans;  Screen  Guild  Produc- 
tions, Pittsburgh,  Oklahoma  City;  Fanfare 
Films,  Philadelphia;  and  Wheeler  Films  Co., 
Washington.  D.C. 

Plans  Launched  for  Next 
Preview  Engagement 

NEW  YORK — Plans  for  the  launching  of 
the  Hollywood  Preview  Engagement  of 
MGM’s  “The  Courtship  of  Eddie’s  Father” 
were  discussed  by  distributor  representa- 
tives and  Theatre  Owners  of  America  ex- 
ecutives here  Wednesday  (23). 

A preview  policy  of  creating  word-of- 
mouth  publicity  well  in  advance  of  the  pic- 
ture’s March  14  release  was  adopted.  The 
exhibitors  agreed  to  crossplug  the  film  in 
the  manner  in  which  they  crossplugged 
the  first  Preview  Engagement  pictm-e, 
“What  Ever  Happened  to  Baby  Jane?”  At 
the  same  time,  MGM  pledged  support  to 
TOA’s  “manager  of  the  year”  contest  which 
will  honor  the  theatre  man  who  submitted 
the  best  campaign  on  any  Preview  En- 
gagement pictm’e,  the  prize  being  an  all- 
expense-paid  visit  to  the  New  York  con- 
vention of  TOA,  October  22-November  2. 

Attending  the  session  for  TOA  were 
John  Stembler,  president,  and  Nat  Fell- 
man  of  its  product  committee.  The  meeting 
was  held  in  the  office  of  Robert  Mochrie, 
MGM  general  sales  manager. 


20th-Fox,  UA  Retitle  Two 

NEW  YORK  — Twentieth  Century-Fox 
and  United  Artists  have  selected  final  re- 
lease titles  for  forthcoming  productions. 
“The  Stripper”  will  be  the  new  title  for  “A 
Woman  in  July,”  the  Cinemascope  picture 
based  on  the  William  Inge  play,  which 
stars  Joanne  Woodward,  Richard  Beymer, 
Claire  Trevor,  Carol  Lynley  and  Gypsy 
Rose  Lee,  which  will  be  released  in  April. 

“Stolen  Hours”  will  be  the  final  title 
for  the  Mirisch-Barbican  picture  for  United 
Artists  release,  produced  by  Stuart  Millar 
and  Lawrence  Turman  in  England  with 
Susan  Hayward  starred  under  the  title 
“Summer  Flight.” 
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FOX  THEATRE  • Fort  Collins,  Colo.  • Fox  Intermountain 


$90,706,500  FOR 

12-Year  Record  Set 


242  NEW  THEATRES  DURING 

With  170  Four-Wall  Houses:  72  Drive-Ins  Built 


KANSAS  CITY — The  theatre  construction 
boom,  which  had  a modest  beginning  two 
years  ago,  continued  to  gather  momentum 
during  1962  and  established  a new  12-year 
record  for  indoor  theatre  building.  Show- 
men, during  the  year,  opened,  announced  or 
began  constimction  on  170  new  four-wall 
houses  at  an  estimated  cost  of  $68,739,000. 
In  addition,  72  new  drive-ins,  costing  some 
$21,967,500,  were  announced  or  opened  for 
a total  of  242  new  theatres  and  an  estimated 
investment  totaling  $90,706,500. 

The  1962  indoor  construction  record  sur- 
passed all  four-wall  construction  since  1950, 
when  452  new  indoor  theatres  were  built. 
But,  for  money  actually  spent,  the  1962 
figm-e  topped  even  that  of  1950  by  some 
$13,000,000  reflecting  not  only  increased  costs 
over  the  past  12  years,  but  also  the  desire  for 
more  luxurious  construction  and  accommo- 
dations. Sixteen  of  the  new  theatres  rep- 
resented expenditures  of  $1,000,000  or  more 
each. 

Four-wall  construction  more  than  doubled 
that  of  1961,  when  a total  of  84  theatres 
were  opened,  placed  under  construction  or 
announced.  Drive-in  building  took  a leap 
forward,  too,  with  only  58  listed  in  1961,  com- 
pared to  72  for  1962.  Of  the  1962  total,  80 
theatres — 53  indoor  houses  and  27  drive-ins 
— were  opened  and  the  remainder  either  an- 
nounced or  placed  under  construction. 

The  most  important  trend  emerging  from 
the  statistical  study  conducted  by  Boxoffice 
-Modern  Theatre  was  the  interest  focused  on 
shopping  center  theatres.  Of  the  170  new 
indoor  houses,  70,  or  41.2  per  cent,  are 
shopping  center  installations. 

Data  for  the  annual  report  on  theatre 
construction  and  remodeling  comes  through 
the  Boxoffice -Modern  Theatre  continuing 
survey  of  the  theatre  market,  with  informa- 
tion provided  through  news  releases,  theatre 
equipment  and  supply  dealers  and  from 
major  theatre  circuits. 

From  the  circuit  reports  alone,  eight  of 
the  major  chains  built  15  new  indoor  thea- 
tres during  1962,  while  nine  circuits  reported 
plans  for  construction  of  45  new  houses 
during  1963,  indicating  that  the  indoor  the- 
atre boom  will  continue  through  the  current 
year. 

Typical  of  the  resurgence  of  interest  in 
indoor  houses,  particularly  in  shopping 
center  locations,  is  the  announcement  by 


John  Broumas,  president  of  Broumas  The- 
atres of  Baltimore,  Md.,  that  he  will  build 
four  new  shopping  center  theatres  in  Florida 
in  1963.  This  same  circuit,  during  1962, 
launched  three  other  shopping  center  the- 
atre projects — two  in  Maryland  and  one  in 
Ohio. 

National  General  Corp.,  late  in  1962,  an- 
nounced a three-year  construction  pro- 
gram, subject  to  court  approval,  in  which  it 
proposes  to  build  50  new  theatres  at  a cost 
of  $30,000,000.  Most  of  the  new  theatres 
will  be  drive-ins,  NGC  president  Eugene 
Klein  said,  ranging  in  cost  from  $700,000  to 
$1,000,000  and  with  an  average  capacity  of 
1,000  cars. 

Indoor  theatres,  he  said,  will  be  built  in 
shopping  centers  at  an  average  cost  of  $500,- 
000,  with  capacities  of  800  and  1,000  seats. 

Another  large  circuit,  highly  active  in 
shopping  center  construction  but  preferring 
that  it  remain  unnamed,  has  plans  for  con- 
struction during  1963  of  10  to  20  new  indoor 
theatres,  mostly  in  shopping  center  loca- 
tions, and  costing  an  estimated  total  of  $5,- 
000,000  to  $10,000,000. 

The  H.  B.  Meiselman  circuit  of  Charlotte, 
N.C.,  in  1962  ranged  into  the  Atlanta,  Ga., 
area,  putting  two  suburban  shopping  center 
theatres  under  construction  and  announcing 
plans  for  a third.  In  Orange  County,  Calif., 
the  Edwards  circuit,  headed  by  James 
Edwards  jr.,  late  in  the  year  scheduled  con- 
struction of  three  new  hard-top  theatres, 
all  slated  to  be  equipped  for  Cinerama. 

Also  in  Atlanta,  the  Georgia  Theatre  Co. 
on  January  17  began  construction  of  a de 
luxe  first-run  theatre  in  the  Lenox  Square 
development,  one  of  the  largest  shopping 
centers  south  of  Washington,  D.C.  The 
house,  to  be  named  Lenox  Square,  will  have 
750  seats  and,  according  to  Georgia  Thea- 
tres president  John  H.  Stembler,  will  be 
plush  and  elegant  in  decor. 

Martin  Theatres  of  Georgia,  which  in  1961 
annoimced  plans  for  construction  of  six  new 
Cinerama  theatres,  placed  four  of  these 
under  construction  in  1962,  with  the  Martin 
in  Atlanta  opened  in  October.  The  Cine- 
rama in  New  Orleans  and  the  Cinerama  in 
St.  Louis  have  opened  since  January  1,  and 
the  Cinerama  in  Seattle  now  is  scheduled 
to  debut  this  month. 

The  outlook  for  drive-in  construction  was 
pushed  higher  during  the  last  week,  also. 


when  Arthur  Enterprises  of  St.  Louis  and 
its  president  Edward  Arthur  announced 
plans  for  construction  of  four  open-air  the- 
atres in  that  area.  One  already  is  under 
construction  in  north  St.  Louis  County  and 
is  slated  to  open  next  August.  In  addition, 
Arthur  will  build  drive-ins  in  south  and  west 
St.  Louis  County  and  in  East  St.  Louis, 
111.,  with  capacities  of  between  1,000  and 
1,400  cars,  all  slated  to  open  in  the  spring 
of  1964. 

As  in  1961,  the  bulk  of  the  indoor  theatre 
construction  centered  in  the  nation’s  two 
most  populous  states — New  York  and  Cali- 
fornia. In  New  York  State,  35  new  theatres 
were  opened,  announced  or  put  imder  con- 
struction. In  California,  28  new  projects  were 
listed.  Florida  and  New  Jersey  ranked  in 
third  and  fourth  places,  Florida  with  10 
projects  and  New  Jersey  with  nine. 

Following  are  state-by-state  reports  of 
new  indoor  and  drive-in  theatres  built  dur- 
ing the  year,  based  on  the  Boxoffice  con- 
tinuing survey  records: 

INDOOR  THEATRES 
These  new  theatres  were  first  reported 
in  Boxoffice  in  1962.  Theatres  marked 
with  an  asterisk  were  opened  during  the 
year. 

ARIZONA 

Gila  Bend — New  theatre,  Tom  Hardy. 

Phoenix — Bethany,  1,300  seats,  Forman-Nace.* 

Phoenix — Cinerama,  Martin  Theatres. 

Tempe — Paris,  125  seats,  Valart  Films.* 

CALIFORNIA 

Canoga  Pork — Holiday,  920  seats,  in  shopping  center. 
Jack  Grossman  & Associates.* 

Carmel — 471 -seat  theatre,  Arthur  W.  Clark. 

Costa  Mesa — 1,000-seat  theatre,  in  shopping  center, 
Edwards  Theatres. 

Glendale — New  Sands,  700  seats,  Harry  Baffa.* 

La  Mirada — La  Mirada,  1,150  seats,  Stanley  Warner.* 
Los  Angeles — New  theatre  on  Sunset  Strip,  Harry  Gold- 
man. 

Los  Angeles — Valley  West,  400  seats,  in  shopping  cen- 
ter, Shan  V.  Sayles  and  Alex  Cooperman. 

Northridge — Esquire,  815  seats.  Jack  Grossman  & As- 
sociates.* 

Ojoi — Ojai,  576  seats.  Bob  Clark. 

Palos  Verdes  Estates — 1,000  seats.  Fox  West  Coast. 
Redondo  Beach — New  theatre,  Bloomfield  Building  Corp. 
Salinas — Globe  International,  D.  Kirke  Erskine.* 

San  Diego — Cinerama,  1 ,000  seats,  Lockwood  & Gordon.* 
San  Diego — Mission  Valley  area,  1,100  seats.  State- 
wide Theatres. 

San  Francisco — 200  seats,  art  house  in  Richelieu  Hotel, 
Maury  Schwartz. 

San  Francisco — Cinerama,  Martin  Theatres. 

San  Francisco — Music  Hall,  385  seats.  Herb  Rosener.* 
Santa  Barbara — 200-seat  theatre,  in  San  Roque  Shop- 
ping Center,  Crescent  Theatre  Corp. 

Santa  Barbara — 700-seat  theatre,  in  Loreto  Plaza  Shop- 
ping Center,  Metropolitan  Theatres  Corp. 

Squaw  Valley — Olympic  Valley,  200  seats,  William  Mul- 
len.* 

(Continued  on  page  14) 
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(Continued  from  page  13) 

Thousand  Oaks — Conejo,  1 ,000  seats,  in  Conejo  Shop- 
ping Center,  National  General  Corp. 

Torrance — Rolling  Hills,  1,000  seats,  in  Rolling  Hills 
Plaza  Shopping  Center,  California  Sterling  Theatres. 

Torrance — 825-seat  theatre  in  Big  Ben  Shopping  Center, 
United  Artists  Theatres. 

Tustin — Tustin,  870  seats,  in  shopping  center,  Saul 
Mohler.’ 

West  Covina — Plaza,  1,100  seats,  in  Plaza  Shopping 
Center,  Sanborn  Theatres. 

Westminster — Sunset,  728  seats,  in  Westminster  Shop- 
ping Center,  Norman  Goodin. 

Whittier — Whittewood,  1 ,000  seats,  in  Whittewood  Shop- 
ping Center,  Bruen's  Theatres. 

COLORADO 

Fort  Collins — Fox,  800  seats.  Fox  Intermountain  The- 
atres.* 

CONNECTICUT 

Hartford — College,  800  seats,  in  Storrs  Shopping  Cen- 
ter, Stanley  Warner  Theatres. 

Hartford — 2 and  Twin,  1,200  and  750  seats,  E.  M. 
Loew's. 

DELAWARE 

Wilmington — 1 ,200-seat  twin  theatre,  Budco  Theatres. 

DISTRICT  OF  COLUMBIA 

Washington — Embassy,  600  seats,  Loew's  Theatres. 

FLORIDA 

Boca  Baton — 1,100  seats,  in  Fifth  Avenue  Shopping 
Center,  Wometco  Enterprises. 

Eau  Gallie — Palms,  825  seats,  Kent  Theatres,* 

Fort  Lauderdale — Fort,  1,200  seats,  in  Coral  Ridge 
Shopping  Center,  Claughton  Theatres. 

Hialeah — Palms,  1 ,200  seats,  in  Palm  Springs  Shopping 
Center,  General  Drive-In  Corp. 

Merritt  Island — Twin  Theatre,  General  Drive-In  Corp. 

Miami — Cinema,  1 ,200  seats,  in  Cutler  Ridge  Shopping 
Center,  General  Drive-In  Corp. 

Miami — 1,100  seats,  in  Sunliand  Shopping  Center,  Flor- 
ida State  Theatres. 

Miami — New  theatre  in  Dadeland  Shopping  Center, 
Wometco  Enterprises. 

Miami — 1,200  seats,  in  Concord  Shopping  Center,  Sea- 
board United. 

Orlando — Colonial  Plaza,  1,200  seats,  in  Colonial  Plaza 
Shopping  Center,  Florida  State  Theatres. 

West  Hollywood — 1,000  seats,  in  West  Hollywood  Shop- 
ping Center,  Wometco  Enterprises. 

Winter  Pork — Star,  John  Goldsmith.* 

GEORGIA 

Atlanta — Esquire,  600  seats.  Bob  Moscow. 

Atlanta — Cinerama,  1,200  seats,  Martin  Theatres.* 

Atlanta — Martin,  1,200  seats,  Martin  Theatres. 

Atlanta — 870  seats,  in  shopping  center,  H.  B.  Meisel- 
mon  Theatres. 

Atlanta — Miracle,  870  seats,  at  Cherokee  Plaza,  H.  B. 
Meiselman  Theatres. 

Atlanta — Third  suburban  theatre,  H.  B.  Meiselman 
Theatres. 

Athens — Beachwood  Cinema,  in  Beachwood  Shopping 
Center,  Sol  Abrams. 

HAWAII 

Honolulu — Cinerama,  Martin  Theatres. 

Honolulu — Toho,  800  seats,  Toho  Co.  of  Tokyo. 

ILLINOIS 

Blue  Island — Lyric,  800  seats,  Balaban  & Katz.* 

Chicago — New  theatre,  Oscar  Brotman. 

Chicago — Balmoral,  T.  P.  Demos.* 

Chicago — Hillside,  1,500  seats,  in  Hillside  Shopping 
Center,  Oscar  A.  Brotman  and  Leonard  H.  Sherman.* 

Chicogo — Randhurst,  1 ,500  seats,  in  Randhurst  Shopping 
Center,  Morton  Fink  Enterprises. 

Chicago — Studio,  1,500  seats,  in  shopping  center,  Stan- 
ford Kohiberg. 

Chicago — Super  Cinerama,  Martin  Theatres. 

Mount  Prospect — Mount  Prospect  Cinema,  1 ,200  seats. 
General  Drive-In  Corp. 

INDIANA 

Connersville — New  theatre,  Hudsan,  Inc, 

LOUISIANA 

New  Orleans — Super  Cinerama,  Martin  Theatres. 

MARYLAND 

Baltimore — 800  seats,  in  Capitol  Plaza  Shopping  Center, 
Broumas  Theatres. 

Glen  Burnie — New  theatre  in  shopping  center,  E.  M. 
Loew's. 

Marlow  Heights — Marlow,  1,100  seats,  Wineland  The- 
otres. 

Rockville — New  theotre,  in  shopping  center,  Michael 
Stem,  Meyer  Ehrlich  and  Alvin  Epstein. 

Wheoton — Plaza  Playhouse,  650  seats,  in  Wheaton 
Plaza  Shopping  Center,  John  Broumas  and  Ira  Sichel- 
man.* 

MASSACHUSETTS 

Boston — Commonweolth,  1 ,200  seats,  Ben  Sack. 

Boston — 750  seats,  Joseph  E.  Levine. 

Framingham — Cinema  Twin,  800  seats.  General  Drive- 
In  Corp. 

Hyannis — New  theatre,  in  All-Cape  Shopping  Center, 
Gustave  Ring  and  Joseph  D.  Blau. 

Peabody — Cinema  at  Northshore,  1 ,200  seats,  in  shop- 
ping center.  General  Drive-In  Corp. 

MICHIGAN 

Detroit — Carrousel  Cinema,  in  Carrousel  Shopping  Cen- 
ter, General  Drive-In  Corp. 

Detroit — Terrace,  1,200  seats,  in  shopping  center,  Sloan 
Theatres.* 


Detroit — 800-seat  art  house  in  Village  Chopping  Center. 

New  Baltimore — New,  478  seats.  New  Theatre  Operat- 
ing Co.* 

Southfield — 1,500  seats,  Eugene  Sloan. 

MINNESOTA 

Minneapolis — Cooper  Cinerama,  808  seats.  Cooper  Foun- 
dation.* 

MISSISSIPPI 

Moss  Point — New  theatre,  A.  L.  Royal  Theatres. 

MISSOURI 

Florissant — 1,200  seats,  in  Grandview  Shopping  Center, 
General  Drive-In  Corp.* 

Rich  Hill — New  theatre,  Shirley  Booth. 

St.  Louis — Martin  Cinerama,  Martin  Theatres. 

NEBRASKA 

Omaha — Indian  Hills  Cinerama,  1,000  seats.  Cooper 
Foundation.* 

NEW  JERSEY 

Brunswick — 700  seats,  in  Franklin  Mall,  Budco  Theatres. 

Cherry  Hill— Cherry  Hill,  1,425  seats,  in  Cherry  Hill 
Mall  Shapping  Center,  General  Drive-In  Corp.* 

Cherry  Hill  — 600  seats,  at  Barclay  Center,  Walter 
Reade,  Inc. 

Closter— New  theatre,  in  Closter  Shopping  Center, 
Skouras  Theatres. 

Eatonton — 900  seats,  Walter  Reade,  Inc. 

Neptune  City — Neptune  City,  850  seats,  in  Neptune 
City  Shopping  (jenter.  Associated  Independent  The- 
atres.* 

Princeton — Prince,  650  seats,  in  shopping  center,  Budco 
Theatres.* 

Union — Art  Cinema,  750  seats,  in  Route  22  Shopping 
Center,  Brandt  Theatres. 

Wayne  — 800  seats,  in  Hamburg  Turnpike  Preakness 
Shopping  Center,  Skouras  Theatres. 

NEW  MEXICO 

Albuquerque — Cinerama,  850  seats.  National  General 
Corp. 

Albuquerque — 1 ,000  seats,  in  shopping  center.  Frontier 
Theatres. 

Albuquerque — 1,000  seats,  second  theatre  for  Fron- 
tier Theatres. 

NEW  YORK 

Albany — Lake  George  Village,  600  seats.  Acme  The- 
atres. 

Bayshore — Cinema  City,  two  indoor  theatres.  Pruden- 
tial Theatres. 

Bethpoge — Mid-Island,  Prudential  Theatres. 

Buffalo — 1,500  seats.  Led  Theatre  Corp. 

Eastchester — 600  seats,  in  shopping  center. 

Forest  Hills — New  theatre,  Walter  Reade,  Inc. 

Forest  Hills — 1,000  seats  in  Lafrak  City  Shopping 
Center,  Skouras  Theatres. 

Garden  City — Roosevelt.* 

Glen  Oaks — Glenoaks,  785  seats,  in  Glenoaks  Shopping 
Center,  Century  Theatres.* 

Guilderland — 600  seats,  in  Stuyvesant  Plaza  Shopping 
Center. 

Herricks — Herricks,  600  seats.* 

Huntington — York.  * 

Jefferson  Valley — 600  seats,  in  Jefferson  Valley  Shop- 
ping Center,  Jefferson  Valley  Corp. 

Kingston — New  indoor  theatre  on  site  of  9-W  Drive- 
In,  Walter  Reade,  Inc. 

Merrick — Merrick,  600  seats,  in  Holiday  Park  Shop- 
ping Center,  Sanders  Bros.-Hattem  Bros.* 

Mount  Kisco — Kisco,  600  seats,  Richard  Martabano.* 

Newburgh — Plaza,  800  seats.  Associated  Independent 
Theatres. 

New  York — Coronet,  430  seats,  Walter  Reade,  Inc.* 

New  York  — Cinema  l-Cinema  II,  twin  theatres,  750  and 
250  seats,  Rugoff  & Becker.* 


SPRING  VALLEY  THEATRE  • Spring  Valley,  N.  Y. 
Howard  Lesser 


New  York — Essex,  600  seats,  George  Hattem  & David 
Sanders.* 

New  York — Kips  Bay,  550  seats,  in  Manhattan  shopping 
center.  Associated  Independent  Theatres.* 

New  York — Lincoln  Art,  600  seats,  Furman  & Ackerman. 
New  York — 23rd  Street,  900  seats,  RKO  Theatres. 

New  York — Riverside  Cinema,  600  seats,  in  Bronx 
shopping  center,  Meyer  Ackerman. 

New  York — Tower  East,  600  seats,  Loew's  Theatres.* 
New  York — Trans  Lux  East,  Trans-Lux  Corp. 

Oakdale — Oakdale,  600  seats.* 

Oyster  Bay — Pine  Hollow,  600  seats,  Skouras  Theatres.* 
Ploinview— Morton  Village,  599  seats.  Century  The- 
atres.* 

Plainview — Old  Country,  600  seats.* 

Poughkeepsie — 600-seat  theatre. 

Port  Washington — Sands  Point,  600  seats.  Port  Wash- 
ington Point  Theatre.* 

Spring  Valley — Route  59,  Skouras  Theatres  Corp  * 
Spring  Valley — Valley,  600  seats,  Howard  Lesser.* 

White  Plains — New  theatre,  RKO  Thea.res. 

NORTH  CAROLINA 

Charlotte — Ritz,  Savoy-Charlotte  Corp.* 

Charlotte — 1,200  seats  on  South  Road,  H.  B.  Meiselman. 
Charlotte — 1,200  seats  in  Charlottetown  Mall  Shopping 
Center,  General  Drive-In  Corp. 

Charlotte — 1,000  seats.  North  Carolina  Theatres. 

Durham — Northgate,  800  seats,  in  Northgote  Shopping 
Center,  Consolidated  Theatres  of  Charlotte. 

OHIO 

Youngstown — 800  seats,  in  Greater  Boardman  Plaza, 
Broumas  Theatres. 

OKLAHOMA 

Oklohoma  City — Warr  Acres,  646  seats,  R.  Lewis  Barton.* 

OREGON 

Eugene — 800  seats,  Moyer  Theatres. 

PENNSYLVANIA 

Fairless  Hills — Eric,  1,400  seats,  in  Fairless  Hills  Shop- 
ping Center,  Sameric  Corp. 

Honesdale — Capitol,  Comerford  Theatres.* 

King  of  Prussia — King,  1,200  seats,  in  Valley  Forge 
Shopping  Center,  Sameric  Corp. 

Monroeville — Monroe,  1 ,000  seats,  in  Country  Gardens 
Shopping  Center,  Associated  Theatres. 

Philadelphia — Orleans,  2,000  seats,  William  Goldmon 
Theatres. 

Philadelphia — Twin  Cinema,  900  and  900  seats,  in 
Northwest  Shopping  Center,  Simon  Enterprises. 
Pittsburgh — Second  shopping  center  theatre.  Associated 
Theatres. 

Pittsburgh — New  theatre,  in  North  Hill  Village  Shop- 
ping Center,  Samuel  L.  Hyman  & Associates. 

SOUTH  CAROLINA 

Columbia — Atlantic  twin,  600  and  500  seats,  H.  B. 

Meiselman  Theatres.* 

Columbia — Fox,  Irwin-Fuller.* 

Rock  Hill — Cinema,  600  seats,  Stewart-Everett  The- 
atres, 

TEXAS 

Austin — 1,200  seats.  General  Drive-In  Corp. 

Cameron — Preston  Royal,  150  seats,  Robert  Scott. 
Dallas — 1,600  seats,  Charles  Weisenburg. 

Houston — Gulfgate  Twin,  1,000  and  1,000  seats,  in 
Gulfgate  Shopping  Center,  General  Drive-In  Corp. 
Houston — Windsor  Plaza  Cinerama,  1 ,200  seats,  in 
Windsor  Plaza  Shopping  Center,  Jefferson  Amuse- 
ment Co. 

Houston — Oak  Village,  in  Oak  Village  Shopping  Cen- 
ter, Spring  Branch  Theatre  Co. 

Hurst — New  theatre,  Mid-Cities  Theatres  Corp. 

San  Antonio — Cinerama,  753  seats,  Martin  Theatres. 

VIRGINIA 

Lynchburg — 800  seats,  in  Pittman  Plaza  Shopping 
Center. 

Springfield — Loew's  Springfield,  800  seats,  in  Towers 
Plaza  Shopping  Center,  Loew's  Theatres. 

WASHINGTON 

Bellevue — Bellevue,  Bellevue,  1,500  seats,  Sterling  The- 
atres.* 

Federal  Way — In  Village  Shopping  Center. 

Seattle — Cinerama,  Martin  Theatres. 

Seattle — The  Show  in  Lynwood,  900  seats.  Sterling 
Reolty  and  Frederic  Danz. 

WEST  VIRGINIA 

Weirton — Community  Center,  1,000  seats.* 

WISCONSIN 

Milwaukee — 600  seats,  in  Brown  Deer  Village. 

DRIVE-IN  THEATRES 
The  following  drive-in  theatres  were  re- 
ported in  Boxoffice  as  new  construction 
projects  for  1962.  An  asterisk  denotes  the 
drive-in  has  been  opened. 

ARIZONA 

Phoenix — Thunderbird,  1,050  cars.  Fox  West  Coast.* 
Phoenix — Nu-View,  620  cars,  T&B  Enterprises. 

ARKANSAS 

Little  Rock — Rozorback  Twin,  900  cars,  Arkansas 
Amusement  Co.* 

CALIFORNIA 

Berkeley — 2,000-car  twin,  Richard  Jeha. 

Buena  Pork — Second  drive-in  to  adjoin  Lincoln  Drive- 
In,  1,500  cars.  Pacific  Drive-In  Theatres. 

Fremont — In  Warm  Springs  area,  Ron  Lawrence. 

Fremont — 1,000  cars,  Sam  and  John  Enea. 

La  Habra — 1,500  cars.  Pacific  Drive-In  Corp.* 

Mountain  View — Moffet,  1,502  cars,  Syufy  Enterprises.* 
San  Francisco — 750  cars,  Menlo-Alameda  Theatres. 

San  Jose — 1,100  cars.  Fox  West  Coast. 

Santa  Barbara — 514  cars,  C.  E.  Langford. 

San  Rafael— 101  Drive-In,  1,000  cars,  Blumenfeld  The- 
atres.* 

(Continued  on  page  16) 
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EXHIBITORS  UPDATE  759  THEATRES  IN  1962 

Investment  in  Existing  Properties  Totals  $24,684,266 


KANSAS  CITY — Remodeling  and  upgrad- 
ing of  existing  theatre  properties  continued 
during  1962  to  account  for  large  exhibitor 
expenditures,  with  $24,684,266  invested  in 
updating  759  theatres.  With  the  $90,706,500 
spent  for  new  theatre  properties,  exhibitor 
investment  for  the  year  totaled  an  estimated 
$115,390,766. 

Drive-in  renovations  represented  18.2  per 
cent  of  the  total  remodeling  picture,  with 
138  open-air  theatres  reporting  capacity  in- 
creases, new  speaker  installations,  new 
screen  and  tower  installations,  replaced  pro- 
jection, sound  and  concessions  equipment 
and  new  installations  of  in-car  heaters. 

Neither  investments  nor  number  of  reno- 
vations quite  attained  the  1961  all-time 
record  figm-e  of  870  updated  properties,  with 
investments  of  $26,605,200,  but  1962  ranked 
second  only  to  that  record. 

In  the  annual  sampling  of  theatre  circuits, 
conducted  as  part  of  the  BoxoFFicE-Modern 
Theatre  continuing  survey  of  construction 
and  remodeling,  22  circuits  reported  major 
renovations  of  160  indoor  theatres,  with  an 
investment  of  $5,162,896.  In  addition,  461 
other  theatres,  not  included  in  the  reporting 
circuits,  made  improvements  totaling  $18,- 
150,870.  The  138  drive-ins  accounted  for  an 
additional  expenditure  of  about  $1,370,500. 

Early  indications  for  1963  are  that  re- 
modelings will  continue  strong  throughout 
the  current  year.  Seventeen  of  the  re- 
porting circuits  revealed  plans  for  major 
renovations  in  78  other  theatres  during  1963. 

For  the  second  consecutive  year,  carpeting 
installations  led  the  renovation  market,  with 
38.3  per  cent  of  the  indoor  theatres  report- 
ing details  on  remodelings  making  carpet 
installations.  Screen  installations  spurted 
forward  from  the  1961  figm-e,  with  34.6  per 
cent  of  the  reporting  houses  installing  new 
screens  in  1962,  compared  with  28.6  per  cent 
the  year  before. 

Projection  and  sound  installations  were 
made  in  34.0  per  cent  of  the  reporting  the- 
atres, compared  with  35.3  the  year  before. 
In  drive-ins  alone,  projection  and  sound 
equipment  was  installed  in  36.5  of  the  reno- 
vated theatres.  Concessions  equipment  in- 
stallations were  made  in  29.0  of  the  re- 
modeled indoor  theatres  and  in  30.5  per 
cent  of  the  di-ive-ins. 

For  the  first  time,  BoxoFFicE-Modern 
Theatre  included  statistics  on  rehabilitated 
seating — major  renovations  of  existing  seats, 
including  rebuilding  and  re-covering — and 


found  that  26.1  per  cent  of  the  reporting 
houses  had  seat  renovations  above  and  be- 
yond general  maintenance  during  the  year. 
Installations  of  new  chairs  remained  con- 
stant for  the  year,  with  22.1  per  cent  in- 
stalling new  seating,  compared  with  22.3 
per  cent  the  preceding  year. 

In  the  drive-in  remodeling  field,  25  per 
cent  of  the  reporting  theatres  increased 
capacity  and  installed  new  speakers,  while 
14.4  per  cent  installed  new  in-car  heaters. 

Biggest  dollar  expenditures  in  remodelings 
came  in  the  projection  and  sound  equipment 
and  new  seating  fields,  with  an  estimated 
$2,388,400  invested  in  projection  and  sound, 
and  approximately  $2,281,000  in  new  chairs. 

In  addition,  during  1962,  exhibitors  re- 
opened 196  theatres,  representing  a property 
investment  of  approximately  $13,620,000.  As 
in  past  years,  reopenings  considerably  out- 
numbered closings,  with  only  110  theatres 
reported  as  closed  during  the  year.  Of  those 
houses  reopened,  15  per  cent  had  been  closed 
from  two  to  15  years.  Many  of  the  reopen- 
ings followed  renovation  jobs. 

Following  is  a state-by-state  tabulation  of 
nonseasonal  reopenings  in  indoor  theatres 
reported  in  Boxoffice  in  1962.  The  asterisk 
denotes  that  the  theatre  was  updated  prior 
to  reopening: 

ALABAMA 

Gadsden — Carver,  Glen  Sauls  sr. 

ALASKA 

Wrangel — Stardust,  Richard  Ballard. 


This  attractive,  new  front  was  added 
to  the  Rex  Theatre,  Keesville,  N.Y.,  by 
Paul  Maicus  as  part  of  a refurbishing 
project.  He  recently  purchased  the  the- 
atre from  Fred  Pelky  who  also  has  a 
theatre  in  nearby  Ausable  Forks.  Maicus 
is  civic-minded  and  active  in  the  PTA 
at  Ausable. 


ARKANSAS 

Caraway — New,  C.  W.  Tipton. 

Lincoln — Crown,  Luther  Jones. 

Monette — Tipton,  Alvin  Tipton. 

Parkin — Ritz,  Gene  Williams. 

Rogers — Victory,  Mr.  and  Mrs.  J.  T.  Hitt. 

CALIFORNIA 

El  Centro — Broadway,  Jack  Ullman, 

Los  Angeles — Adams  West,  Allied  Theatres  circuit. 

Los  Angeles — Cameo,  Harold  Spencer.* 

Los  Angeles — Vorsity,  Kenneth  Owens. 

San  Francisco — Lyceum,  Ribamar  & Borges. 

Son  Francisco — Orpheum. 

St.  Francis — Bella  Union,  Maury  Schwartz.* 

COLORADO 

Crested  Butte — Princess. 

CONNECTICUT 

Bridgeport — ^West  End,  Howard  and  Robert  Spodick.* 
Bristol — Corberry,  Connecticut  Theatrical  Corp.* 
Meriden — Palace,  ZIP  Corp. 

New  Britain — Arch  Street,  Brooks  LeWitt. 

Southington — Colonial,  Southington  Colonial  Corp. 
Windsor  Locks — Rialto,  Windsor  Locks  Rialto  Corp. 

FLORIDA 

Delray — Palm,  H.  E.  Case.* 

Eustis — State,  Thomas  Leonard.* 

Graceville — Jones,  Henry  Phillips. 

Madison — Swan,  Bob  Cannon. 

Miami — Center,  Wometco  Theatres. 

Plant  City — Hazel,  D.  E.  Belcher. 

GEORGIA 

Blairsville — Blair,  J.  W.  Smith. 

Kingsland — Kingsland,  James  LaLand. 

Lumpkin — Lumpkin,  Fred  Oliver. 

Nichols — DeSoto,  J.  W.  Claxton. 

ILLINOIS 

Chicago — Gold  Coast,  Charles  Teitel  and  Dan  Gold- 
berg. 

Chicago — Louis,  Jack  Cooney. 

Chicago — Stony,  Frank  Sarelli. 

Cisne — Ritz,  Flora  Keyser. 

Delavan — Del-Van,  Charles  Thomas.* 

Griggsville — Ford,  Tom  Gates. 

Homer — Homer,  Oliver  and  Arminta  Ellis.* 

Jasonville — Crescent,  James  Hardy.* 

Macomb — Lark. 

Morrison — Capitol,  LeRoy  Wilder. 

Woverly — Rex. 

INDIANA 

Butler — Butler,  Wayne  Goodwin. 

Clay  City — Time,  Herschel  L.  Smith.* 

Cayuga — Princess,  Roy  Welsh. 

Indianapolis — Encore,  Paul  and  Bob  Remmetter.* 
Indianapolis — Pixy,  Paul  and  Bob  Remmetter. 
Indianapolis — Uptown,  Phillip  Worthern. 

LaGronge — Wigton,  Robert  Helmer. 

Versailles — Austin,  Herbert  Thompson. 

IOWA 

Ackley — Strand,  JoAnne  and  Bill  Russell.* 

Avoca — C&R,  Russell  Acton. 

Carlisle — Carlisle,  Dick  McCauley. 

Lake  View — Lake,  Cecil  Waller  and  son. 

Malbern — Empress,  Del  Sayles.* 

Messena — Lux. 

Morning  Sun — Cozy,  Herman  Walters. 

Paullina — Wonderland,  Community-operated.* 
Schenandoah — New  Page,  Commonwealth  Theatres.* 
Stote  Center — State,  Robert  Gray.* 

Stockport — Stockport. 

Villisca — Rialto,  Russell  Acton. 

West  Union — Avalon,  Phil  Samuelson. 

KANSAS 

Horton — Liberty,  Marty  and  Eddie  Landau. 

Lindsborg — Plaza,  William  G.  Zorr. 

Newton — Roxy,  Larry  Buryanek. 

Oswego — Oswego,  Harry  Sloan. 

KENTUCKY 

Versailles — Bacon. 

(Continued  on  page  16) 
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$90,706,500  Spent 
On  New  Theatres 


BIG  EXPENDITURES  ON  RENOVATIONS 


A sampling  of  the  many  circuits  re- 
porting to  the  BOXOFFICE-Modem 
Theatre  survey  on  theatre  remodelings 
brought  forth  these  specific  jobs: 

• Phoenix,  Ariz. — Art  Theatre  Guild, 
now  headquartered  here,  remodeled  nine 
theatres,  ranging  from  Ohio  to  the  West 
Coast,  with  an  investment  of  $105,000. 

• Worcester,  Mass. — American  Broad- 
casting-Paramount Theatres  totally  re- 
modeled and  redecorated  the  Capitol 
here  and  the  Paramoimt  in  New  Haven, 
investing  $100,000  in  each  house. 

• Los  Angeles — National  General  Corp. 
remodeled  five  theatres  at  a total  in- 
vestment of  $447,796.50. 

• Kansas  City — Durwood  Theatres,  Inc., 
remodeled  two  theatre  buildings,  creat- 
ing a total  of  three  theatres — two  new 


small  art  houses — in  the  existing  build- 
ings at  an  expenditure  of  $200,000. 

• Miami — Wometco  Theatres  invested 
$51,000  in  renovations  of  foiu-  theatres. 

• Los  Angeles — Metropolitan  Theatres 
Corp.  remodeled  two  theatres  in  1962  at 
a total  cost  of  $237,000,  and  announced 
plans  for  renovation  of  six  others,  cost- 
ing some  $380,000  in  1963. 

• McComb,  Miss. — Gulf  States  Theatres 
improved  25  theatres  at  an  expenditure 
of  $100,000. 

• Los  Angeles — Fred  Stein’s  Amusement 
remodeled  six  theatres,  investing  $350,- 
000  in  1962,  and  revealed  plans  for  reno- 
vation of  three  others,  costing  $150,000, 
in  1963. 

• New  Britain,  Conn. — Perakos  The- 
atres Associates  remodeled  four  theatres 
in  1962,  investing  $70,000. 


LOUISIANA 

Clinton — Joy,  C&B  Theatres.* 

Dulac — G&C,  D.  J.  Boudreaux, 
lota — Theatre,  J.  R.  Wiborg. 

Magnolia — Pike,  Eddie  Delaney. 

Melville — Joy,  Pete  Autie. 

Morganza — Century,  John  P.  Serio. 

New  Orleans — Clobon.* 

New  Roads — Star,  Lew  Langlois. 

Simmsport — Joy,  Richard  Hall. 

St.  Francisville — Alamo,  C&B  Theatres. 

MASSACHUSETTS 
Springfield — Phillips,  Nick  Zeo.* 

MICHIGAN 

Bay  City — Daniel,  Ed  Johnson. 

Belding — Collier,  Ken  L.  Wrisman. 

Blissfield— Bliss,  William  Schulte  Theatre. 

Caro — Strand,  Ashmun  family. 

Cedar  Springs — Kent,  Morris  Frankos. 

Charlotte — Eaton,  Beecheler  family. 

Detroit — Del-The,  Donald  B.  Lovewell. 

Fenville — Our,  Aaron  Plummer. 

Flushing — Dawn,  Edward  Dalton. 

Manton — Wexford,  Mrs.  W.  L.  Thompson. 

Morlette — Center,Julius  Brandanini. 

Muskegon — Michigan,  Butterfield  Theatres. 

Ovid — Ovid,  Leon  Waltz. 

St.  Ignace — St.  Ignace,  William  Phillips. 

Sutton  Bay — Bay,  Tom  Klinefelter. 

MINNESOTA 

Albany — Alo,  Jack  Winter. 

Belgrade — Bell,  Russell  Nybakke. 

Duluth — Lyceum,  Berger  Amusement  Co.* 

Greenbush — Greenbush,  E.  0.  Paulson. 

Lanesboro — State,  Clarence  Johnson  & Hans  Torgerson. 
Mahnomen — Rainbow,  Joe  Ullman. 

Northhome — Royal. 

Sheburne — Sheburne,  Harold  Anderson. 

MISSISSIPPI 

Collins — Pix,  Billy  Shoemaker. 

DeKalb — Rex,  George  Russell. 

Hattiesburg — Star,  Curtis  Dossett. 

Marks — Palace,  Eugene  Foley. 

Mendenhall — Star,  George  French. 

Pickens — Movon,  M.  E.  Ginn. 

Richton — Theatre,  Charles  Wateroll  jr.* 

Shelby — Shelby,  Miteel  Nassar. 

Shubuta — Joy,  T.  H.  Wooldridge. 

Webb — Cassidy,  A.  J.  Cole. 

MISSOURI 

Elsberry — Senote,  Virgil  Weeks  and  H.  C.  Gladney. 
Kansas  City — Saxon,  Durwood  Theatres.* 

King  City — Theatre,  Dave  Williams. 

Licking — -Royal,  Howard  Pettit. 

Pleasant  Hill — Peoples,  Bob  and  Katherine  Adkins. 

MONTANA 

Billings — Dolly,  Theatre  Operators  circuit. 

Butte — New  World. 

NEBRASKA 

Crawford — Elite. 

Creighton — Lyric,  local  merchants. 

Edgar — Lyric,  Chomber  of  Commerce. 

Omaha — Astro,  Dubinsky  Bros.* 

Orleans — Orleans,  local  merchants. 

Wausa — Empress,  locol  merchants. 

NEW  JERSEY 

Jersey  City — Monticellc,  Curtis  L.  Johnson.* 

NEW  YORK 

Brooklyn  Heights — St.  George,  Henry  Rosenberg. 
Buffolo— Elmwood,  Led  Theatre  Corp.* 

Geneva — Cinema. 

LaSalle — LaSalle,  Led  Theatre  Corp. 

Kensington — Kensington. 

Mechanicsville — State,  Joseph  Sherman. 

North  Troy — Bijou,  Frank  Purner. 

Port  Henry — Essex,  Joe  ond  John  Firlik. 

Rochester — Coronet,  Thurston  Theatre,  Inc,* 

Whitehall — Copitol,  Joe  Sherman. 


NORTH  CAROLINA 
Durham — Rialto,  Maggie  Dent. 

Windsor — Palace,  Junior  Chamber  of  Commerce. 

NORTH  DAKOTA 
Ashley — Ash,  Adam  Vossler. 

Velva — Iris,  Don  MacFarlane. 

OHIO 

Beverly — Dixon,  Paul  King. 

Columbus — Hudson,  Mario  Fitch.* 

Waverly — Waverly,  Tom  Jones. 

Xenia — North  Xenia,  Chakeres  Theatres. 

OKLAHOMA 

Maysville — Trend,  Jay  Tewksbury. 

Newkirk — OK,  John  Smith. 

Moore — Broadmoor,  John  B.  Gordon. 

Tipton — Rogue,  Mrs.  Lonnie  Day. 

OREGON 

Willamina — Gay-Way. 

PENNSYLVANIA 

Altoona — Logan,  Jake  and  Ike  Silverman. 

Brockway — Brockway,  George  H.  Gillung.* 

C larion — Garby . 

Donora- — Liberty,  Carl  Borriello  and  Anthony  Stringa. 
East  Liberty — Cameraphone,  G&G  Amusement  Co. 

Evans  City — Evans,  Mrs.  F.  E.  Mohr. 

Galeton — Main  Street,  Al  Nordquist. 

Hazelton — Palace,  Peter  and  Anthony  Sidori. 
Huntingdon — Huntingdon,  Wilson  Theatres. 

Mount  Pleasant — Grand,  Roger  Barr.* 

Philadelphia — Brookline,  Bill  Reese.* 

Philipsburg — Majestic,  Harold  C.  Graffius. 

Pittsburgh — Shinglehouse,  Don  Enstrom. 

Smithton — Princess,  Arnold  Sirianni.* 

Stoneboro — Stone,  Carl  Wheeler. 

Swissvale — Community,  Boys  Club. 

Tidioute — Tidioute,  Jim  and  Hazel  Christy.* 

Wesleyville — Penn,  Regis  Burns. 

SOUTH  CAROLINA 
Pamplico — Pamplico,  A.  S.  Joye. 

TENNESSEE 

Erwin — ^_Erwin,  Richard  Callahan. 

Memphis — Hollywood,  Jim  West. 

Newport — Winston,  Harold  Smith. 

Ridgely — Palace,  Rex  McCaskill. 

TEXAS 

Blanco — Blanco,  Dorothy  R.  Kretzer. 

Canadian — Palace,  Charles  Townsend.* 

Houston — Rivoli,  Fred  Cannota. 

Kountze — Gay,  Mrs.  Elbert  Smith.* 

Madisonville — Pam,  Lloyd  Stone.* 

Rankin — Ford,  John  Goodwin. 

Rising  Star — Star,  George  Willcoxon  and  Vernon  Baird.* 

UTAH 

Springville — Rivoli. 

VIRGINIA 

Danville — North,  Martinsville  Management  Corp. 

WASHINGTON 

Coulee  Dam — Coulee,  R.  B.  Hartmann.* 

Palouse — Congress,  Horace  E.  Nelson. 

Poteros — Pateros,  William  A.  Scott. 

Spokane — Cinema  '63,  Walt  Hefner.* 

Tacoma — Guild  6th  Ave.,  Mr.  Palo.* 

WEST  VIRGINIA 

Fairview — Fairview,  Mrs.  Habibah  Francis. 

Jane  Lew — Pictureland,  Sam  Genteel. 

Logan — Capitol,  Walter  Eurling.* 

Monongah — Strand,  Sam  Genteel. 

New  Cumberland — Theatre,  Bill  Demos. 

Rowlesburg — Rowlesburg,  Ralph  Stewart. 

Terra  Alta — Alpine,  George  Kirk. 

WISCONSIN 

Augusta — Augusta,  Richard  Flodin. 

Plainfield — Plainfield,  Erv  Alfrey  and  Burt  Carlson. 
Washburn — Washburn,  David  Kurschner  and  Charles 
Anderson.* 


(Continued  from  page  14) 

Ventura  County — Wagon  Wheel,  1,500  cars,  Lou  J. 
Berman  & Associates. 

Stockton — West  Lane,  1,000  cars,  Stockton  Theatre  Co. 
Tustin — New  drive-in,  Willard  Poole. 

FLORIDA 

Eau  Gallie — Beach,  Ed  Skrikus.* 

Hollywood — New  drive-in,  Sherwin  Grossman. 

Hollywood — Arrow,  700  cars,  John  W.  Gardner  & Sons.* 
Indian  Harbour  Beach — New  drive-in. 

Jacksonville — 1,000  cars,  H.  B.  Meiselman  Theatres. 

GEORGIA 

Atlanta — Thunderbird,  R.  C.  Cobb.* 

Atlanta — Fulton  Boulevard,  1,500  cars.  Storey  Theatres. 

HAWAII 

Honolulu — Kam,  Consolidated  Amusement  Co.* 

Honolulu — Two  new  drive-ins.  Consolidated  Amusement 


Chicago — New  drive-in,  Stanford  Kohiberg. 

Green  Boy — Valley  Outdoor,  900  cars,  James  Coston.* 
La  Salle — 700  cars,  Illinois  Valley-BelAir  Corp. 

INDIANA 

Indianapolis — Northside,  1,170  cars,  James  Smith  & 
Associates.* 

Warsaw — 500  cars.  Max  L.  Patterson. 

IOWA 

Missouri  Valley — Evening  Star,  350  cars,  Gerald  Harper. 

MARYLAND 

Laurel — Laurel,  800  cars,  KB  Theatres. 

MICHIGAN 

Detroit — New  drive-in,  Nick  George. 

Idlewild — Oak,  200  cars,  Henry  Thurman. 

White  Cloud — M-37,  Donald  G.  Garey. 

MINNESOTA 

Moose  Lake — Lake,  Walt  Lower.* 

St.  Cloud — 10-Hi,  500  cars,  Leo  Ross.* 

MISSOURI 

Higginsville — Hillcrest,  225  cars,  R.  L.  Adkins.* 

St.  Louis — Olympic,  700  cars,  Herbert  Hartstein.* 
Stockton — 39  Drive-In,  230  cars,  M.  H.  Hembree.* 
Warrenton — New  drive-in,  Eugene  Tacke. 

Warsaw — 250  cars,  J.  T.  Ghosen. 

NEBRASKA 

Albion — Albion,  Ben  Juracek.* 

NEW  JERSEY 

Little  Ferry — 1 ,350  cars.  Eastern  Management  Corp. 
Upper  Saddle  River — New  drive-in,  Skouras  Theatres. 

NEW  MEXICO 

Albuquerque — Silver  Dollar,  1,200  cars,  Tom  Griffing. 

NEW  YORK 

Bayshore — 2,500-car  drive-in  in  Cinema  City,  Pruden- 
tial Theatres. 

Blauvelt — Nyack,  1 ,250  cars,  Harry  Appleman  and  son 
Joseph.* 

Hyde  Park  — 9G  Drive-In,  Iselin  Theatres  Corp. 

NORTH  DAKOTA 

Minot — Second  drive-in,  Reno  Wilk. 

NORTH  CAROLINA 

Charlotte — 1,000  cars,  H.  B.  Meiselman  Theatres. 
Charlotte — New  drive-in,  W.  J.  McArthur  of  Gaffney, 
S.  C. 

OHIO 

New  Carlisle — Park  Layne  69,  600  cars,  Chakeres  The- 
atres.* 

Cincinnati — Colerain,  1 ,000  cars,  in  Colerain  Shopping 
Center,  Jack  Goldman. 

Cleveland — Canal  Road,  1,200  cars.  Associated  The- 
atres. 

Mason — HiWay  42.* 

OREGON 

Eugene — New  Eugene,  1,300  cars,  Moyer  Theatres.* 

PENNSYLVANIA 

Painter's  Crossroads — New  drive-in,  Paul  Restall  and 
F.  Martin  Duns. 

Philadelphia — 1 ,000  cars,  A.  M.  Ellis  Theatres  Co. 
Pittsburgh — Northside,  600  cars.  Associated  Theatres. 
Stote  College — Temple,  500  cars,  Carl  E.  T-mple.* 

OKLAHOMA 
Guymon — Corral,  Everett  Mahaney. 

SOUTH  CAROLINA 

Columbia — 1,000  cars,  H.  B.  Meiselman  Theatres.* 

TEXAS 

Aransas  Pass — Tarpon,  377  cars,  E.  F.  Falgout  and 
C.  L.  Walker.* 

Arlington — Mid-Cities,  860  cars,  Mid-Cities  Theatre 
Corp.* 

Brady — 500  cars,  A.  Caywood. 

Irving — New  drive-in,  Mid-Cities  Theatre  ( orp. 

San  Benito — Juarez,  Esther  Ruenes.* 

UTAH 

Salt  Lake  City — Highland,  1,700  cars,  Sero  Amusement 
Corp.* 

VIRGINIA 

Fort  Belvoir — Shirley,  1 ,000  cars,  Don  King. 

WISCONSIN 

Green  Bay — Green  Bay,  Standard  Theatres  of  Wisconsin. 
Whitehall — New  drive-in,  Lyle  Leek. 
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•By  CHRIS  DUTRA 


JJEADING  into  the  second  month  of  the 
new  year,  the  production  files  so  far 
are  holding  a steady  pace  with  12  films 
listed  as  tentative  starters  for  February. 
January  saw  only  eight  of  the  proposed 
11  films  go  before  the  cameras,  subse- 
quently giving  a carryover  of  three  films 
for  this  month.  Allied  Artists,  Columbia, 
Paramount  and  Warner  Bros,  have  two 
starters  each  blueprinted.  Universal  and 
Metro-Goldwyn-Mayer  are  scheduled  for 
one  each,  as  are  two  independents.  Com- 
pany of  Artists  and  Concept  Productions. 
Listed  by  studios,  films  in  the  starting  line- 
up are: 

ALLIED  ARTISTS 

“The  Great  Gunfighters.”  Frank  McDon- 
ald directs  for  producer  Ben  Schwalb.  In 
Cinemascope  and  Technicolor,  Audie  Mur- 
phy stars  as  a private  detective  who  joins 
a gi'oup  of  outlaws  in  order  to  dispose  of 
them. 

“The  Long  Corridor”  is  the  initial  Leon 
Fromkess  production  under  his  recently 
signed  contract  with  the  studio.  Samuel 
Fuller  is  writer-producer-director  of  this 
murder-mystery-suspense  shocker  played 
against  the  background  of  a large  institu- 
tion in  the  east.  No  cast  has  been  set  to 
date. 

COLUMBIA 

“The  Cardinal.”  Otto  Preminger  is  pro- 
ducer-director. The  cast  is  headed  by  Tom 
Tryon,  Carol  Lynley,  John  Saxon,  Romy 
Schneider,  Burgess  Meredith  and  Dorothy 
Gish.  The  picture  will  be  shot  in  Boston, 
Vienna  and  Rome  and  is  based  on  Hem-y 
Morton  Robinson’s  best  seller. 

“Gidget  Goes  to  Rome”  is  a Jerry  Bres- 
ler  production.  Paul  Wendkos  directs  in 
Eastman  Color.  Stars  are  James  Darren, 
Cindy  Carol  and  Jessie  Royce  Landis.  This 
is  another  in  the  successful  “Gidget”  se- 
ries. 

PARAMOUNT 

“Wives  and  Lovers”  is  a Hal  Wallis  pro- 
duction. John  Rich  directs.  Shooting  in 
Hollywood,  the  cast  is  headed  by  Janet 
Leigh,  Van  Johnson,  Shelley  Winters,  Mar- 
tha Hyer  and  Ray  Walston.  This  is  a com- 
edy about  an  author  who  writes  a best 
seller  and  the  unusual  company  he  suddenly 
finds  himself  in! 

“Who’s  Been  Sleeping  in  My  Bed?”  will 
be  produced  by  Jack  Rose  and  directed  by 
Daniel  Mann.  Cast  includes  Dean  Martin, 
Carol  Burnett,  Elizabeth  Montgomery  and 
Jill  St.  John.  A farce-comedy,  the  story 
concerns  a TV  (Dr.)  idol,  involved  in  giv- 
ing advice  to  the  lovelorn  wives  of  the 
neighborhood  while  their  husbands  play 
poker. 

UNIVERSAL 

“Captain  Newman,  M.D.”  is  a Robert 
Arthur  production  with  David  Miller  di- 
recting. Gregory  Peck  stars  as  a psychia- 
trist in  a military  hospital.  The  film  is 
based  on  the  Leo  Rosten  novel  and  is  a 
comedy  despite  its  setting. 

METRO-GOLDWYN-MAYER 

“The  Wheeler  Dealers”  is  a Filmways 


To  Announce  Nominations 
For  Oscar  on  Feb.  25 

Hollywood — Nomination  for  the  35th 
annual  Oscar  awards,  one  of  the  most 
widely  covered  international  news 
events  of  the  year,  will  be  announced 
by  the  Academy  of  Motion  Picture 
Arts  and  Sciences  on  Monday,  Febru- 
ary 25,  at  1 p.m.  (P.S.T.),  Wendell 
Corey,  Academy  president,  announced. 


Production.  Martin  Ransohoff  is  producer 
and  Arthur-  Hiller  is  director.  Lee  Remick, 
James  Garner  and  Louis  Nye  topline  the 
cast  of  wacky  Texans  who  try  to  invade 
Wall  Street.  The  story  is  based  on  the 
George  Goodman  hit  novel. 

WARNER  BROS. 

“Mary,  Mary”  will  be  produced  and  di- 
rected by  Mervyn  LeRoy.  Debbie  Reynolds, 
Diane  McBain,  Barry  Nelson  and  Michael 
Rennie  make  up  the  cast  of  the  film 
version  of  Jean  Kerr’s  hit  Broadway  play. 

“Palm  Springs  Weekend”  will  be  pro- 
duced by  Michael  Hoey  and  directed  by 
Norman  Taurog.  Stars  are  Troy  Donahue, 
Connie  Stevens,  Jack  Weston,  Carole  Cook 
and  Andrew  Duggan.  The  film  will  be 
shot  in  color  in  Palm  Springs  and  at  the 
studio.  The  story  deals  with  youth  and 
their  experiences  at  the  desert  resort. 

COMPANY  OF  ARTISTS 

“Depths  of  the  Unknown”  is  an  inde- 
pendent production  with  Tom  Corradine 
producing  and  Jean  Yarbrough  directing. 
The  cast  includes  Audrey  Caire  and  Woody 
Meritt.  The  story  is  in  the  science-fiction 
vein. 

CONCEPT  PRODUCTIONS 

“Ten  in  Texas”  will  shoot  in  Bracket- 
ville,  Texas,  in  color.  Maurice  Krowitz  pro- 
duces; Edward  G.  Bockser  is  coproducer. 
No  cast  has  been  signed.  The  story  evolves 
around  the  famous  X.I.T.  ranch  in  Texas 
during  the  late  1800s. 

S' 

As  part  of  the  new  overall  long-range 
program  emphasizing  expanded  “made  in 
Hollywood”  production,  with  top  star 


names  featured  in  bigger  budgeted  films, 
American  International  Pictures  has 
signed  Peter  Lorre  to  an  exclusive  four- 
year,  eight  terror-picture  contract  which 
will  extend  through  1967.  The  new  con- 
tract bars  Lorre  from  doing  any  outside 
film  in  the  horror,  science-fiction,  ma- 
cabre comedy  or  Edgar  Allan  Poe  cate- 
gories. The  first  two  pictures  set  to  roll 
this  year  are  “It’s  Alive,”  costarring  Lorre 
and  Frankie  Avalon,  and  “Comedy  of  Ter- 
ror” costarring  Vincent  Price,  Boris  Kar- 
loff and  Lorre.  After  Lorre  completes  his 
current  round  of  p.a.’s  in  New  York,  he  im- 
mediately returns  to  Hollywood  for  west 
coast  openings  of  his  current  AIP  starrer, 
“The  Raven”  . . . Rod  Steiger  has  been 
signed  by  Gallatea  Productions  in  Rome 
to  star  in  “The  Master,”  rolling  later  this 
month  on  a ten-week  shooting  schedule 
. . . Cindy  Carol,  the  new  “Gidget,”  has 
received  approval  of  her  new  seven-year 
contract  with  Columbia  Pictures.  The  18- 
year-old  actress  also  received  permission 
to  use  her  new  professional  name,  Cindy 
Carol,  in  place  of  her  real  one,  Carol  Sydes, 
under  which  she  previously  worked. 

Producer  Robert  Bradford  has  signed 
Irving  Rapper  to  direct  “Golden  Touch,” 
Cinemascope  and  Technicolor  feature  rol- 
ling in  Paris  and  London  in  mid- April. 
Screenplay  was  written  by  Jesse  Lasky  jr. 
and  Pat  Silver.  A second  project  slated 
for  production  later  this  year  is  “Buddha,” 
with  Lasky  and  Silver  writing  the  screen- 
play . . . David  Swift  will  direct  Jack  Lem- 
mon in  “Under  the  Yum-Yum  Tree”  for 
Columbia  Pictures  release.  The  feature 
will  be  produced  as  a Frederick  Brisson- 
David  Swift  Production.  Cameras  are 
scheduled  to  roU  in  Hollywood  March  4 . . . 
Producer-director  Stanley  Kubrick  adds 
Sterling  Hayden  to  the  cast  of  “Dr. 
Strangelove:  Or  How  I Learned  to  Stop 
Worrying  and  Love  the  Bomb,”  which  also 
stars  Peter  Sellers  and  George  C.  Scott. 
The  feature  rolls  in  London  later  this 
month  for  Columbia  . . . George  Stevens 
has  set  international  star  Ron  Whalen  to 
portray  Annas,  the  ancient  priest,  in  “The 
Greatest  Story  Ever  Told,”  now  shooting 
in  Culver  City  . . . Negro  athlete-turned- 
actor,  Woody  Strode,  reports  to  MGM  for  a 
role  with  Jock  Mahoney  in  “Tarzan  Paces 
Three  Challenges”  . . . Desilu  Productions 
has  acquired  Robert  Stack’s  Langford  Pro- 
ductions, Inc.,  in  a stock-for-stock  deal. 
Langford  has  a 25  per  cent  ownership  of 
“The  Untouchables,”  and  also  produces  the 
'TV  series. 


CELEBRATION  FOR  CHEVALIER — Maurice  Chevalier’s  return  to  Hollywood 
for  Melville  Shavelson’s  “A  New  Kind  of  Love”  was  celebrated  at  Paramount 
Studio.  The  famed  Frenchman  is  at  the  left.  Others  from  left:  Mrs.  Mel  Shavelson; 
Jack  Karp,  Paramount  Studio  head;  Adolph  Zukor,  Paramount’s  chairman  of  the 
board,  who  first  brought  Chevalier  to  Hollywood  almost  35  years  ago;  producer- 
director  Shavelson;  and  Martin  Rackin,  executive  in  charge  of  production. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engogements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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Brushfire  (Para) 
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H Child  Is  Wcrituig,  A (UA) 
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||  Creation  of  the  Humanoids  (Emerson) 
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125  65 


110 
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Damn  the  Defiontl  (Col) 


115  150  75 


110  75 


105  115 


65 


100  160  85 
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Damon  and  Pythias  (MGM) 


125 


100 


90  65  65 


90  90 


100  100 


110 


100 


94 


Devil's  Hand,  The  (Crown) 


75 


90 


65 


100  90 


84 


Divorce — Italian  Style  (Embassy) 


160  250 


175  150  100  90 


140 


200 


140  210 


300 


174 


Eegah  (Fairway) 


100  175 


90 


130 


100 


119 


Escape  From  East  Berlin  (MGM) 


100  95 


85  110  100  65 


75  80  85 


100 


90 


Green  More,  The  (Zenith) 


200 


150 


90  60 


175 


150 


138 


I Gypsy  (WB) 


190  300  250  150  200 


200  175  300  410  480  200  225  300  125  195  380  300  200  260  255 


.j  In  Search  of  the  Castaways  (BV)  175  160  150  225  125  200  130  250  330  175  350  225  250  105  185  350  150  150  250  207 


^ It  Happened  in  Athens  (20th-Fox) 
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65  100 


100 


75 


98 


Karate  (Brenner) 


100  160 


80  100 


70 
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fe  Kind  of  Loving,  A (Governor) 


115 


185  85 


85 


175 


150 


133 


Longest  Day,  The  (20th-Fox) 


160  250 


250  185  225  200  270  275  250  375 


275  300 


200 


275  249 


‘Mongols,  The  (Coloroma) 


125 


105 


90 


90  105 


115  90  90 


80 


90 


150 


103 


||  Operation  Snatch  (Cont'l) 


130 


130  110  125 


150 


75  150  140  100  130  95 


121  i 


^ Payroll  (AA) 


100  100 


95 


100 


90 


97 


Period  of  Adjustment  (MGM) 


150 


175  185  125  80  180 


225  175  185  175  280  200  95  155  120 


110 


163 


Phantom  of  the  Opera,  The  (Univ) 


200  120  160  115 


90 


115  75  150  95 


140  85  125  100 


121 


Pressure  Point  (UA) 


140  100 


85 


90  110 


90 


100  90  100  150 


135 


108 


^ Requiem  for  a Heavyweight  (Col) 


160  300  125  200  80 


90  130 


125  250  100  90  180  105  195  100 


149 


Samson  & 7 Miracles  of  World  (AlP) 


175  150  105 


100 


90 


125 


95 


120 


Savage  Guns,  The  (MGM) 


100 


90  65  90 


90  90  65 


90 


90 


90 


100 


87 


Scorface  Mob,  The  (Cori) 


95 


100 


90  75  80  100  100 


100 


100  130 


85 


120 


98 


i 


Shoot  the  Piano  Player  (Astor) 


125 


155  75  100 


125 


100  100 


160  85 


114 


Sky  Above— Mud  Below  (Embassy)  140  200  130  200  400  150  140  100 


185  420  110  175  125  120  195 


150  100  150  177 


Son  of  Samson  (Medallion) 


100 


100  90 


100 


80 


90  93 


Stowaway  in  the  Sky  (Lopert) 


125  155  90  145 


145 


140  95 


150 


110  195 


100 


135 


Sword  of  the  Conqueror  (UA) 


90  200 


65 


90 


65 


115 


100 


104 


Swordsman  of  Siena  (MGM) 


90 


90 


65 


115 


85 


89 


Taras  Bulba  (UA) 


160  260  125  150  130 


250  125 


200  200  130 


200  200  200  250  200  185 


‘Trojan  Horse,  The  (Colorama) 


125 


105 


90 


90  105 


115  90 


90 


80 


90 


150 


Two  Tickets  to  Paris  (Col) 


75 


100 


100 


100 


90 


100  94 


War  Lover,  The  (Col) 


105  170  115  180  100  80 


200  115  100  80  110  100  90 


120 


85 


Waltz  of  the  Toreadors  (Cont'l) 
Yojimbo  (Seneca-SR) 


130 


160 


190  65  160  130  100  150  70 


100 


130 


145 


125  100 


165 


TOP  HITS 


OF 


THE  WEEK 

Individual  runt,  not  an  avcragt. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


1.  Son  of  Flubber  (BV) 

Los  Angeles 300 

2.  Gypsy  (WB) 

Milwaukee  225 

3.  In  Search  of  the  Castaways  (BV) 

Chicago  225 

4.  Child  Is  Waiting,  A (UA) 

Boston  200 


5.  7 Capital  Sins  (Embassy) 

New  York 190 

6.  Period  of  Adjustment  (MGM) 

Memphis 175 

7.  Samson  and  the  7 Miracles 

of  the  World  (AlP) 

Buffalo  175 

8.  Longest  Day,  The  (20th-Fox) 

Baltimore  160 


'Sodom'  Is  Brightesi 
Mill  City  Offering 

MINNEAPOLIS — Although  business  gen- 
ei-ally  was  merely  average,  a little  sex  and 
sin  and  the  Bible  warmed  things  up  enough 
to  enable  “Sodom  and  Gomorrah,”  first 
week  at  the  State,  to  lead  the  pack  at  180 
per  cent.  Two  other  newcomers,  “A  Kind  of 
Loving”  at  the  St.  Louis  Park  and  “Two 
for  the  Seesaw”  at  the  World,  also  did  well, 
with  140  per  cent  and  120  per  cent,  respect- 
ively, but  the  real  stars  of  the  week  were  the 
fifth  week  holdovers,  “In  Search  of  the 
Castaways,”  150  per  cent  at  the  Gopher, 
and  “Gypsy,”  120  per  cent  at  the  Centm-y. 
Everything  else  was  blah. 


(Average  Is  1 00) 

Academy — Mutiny  on  the  Bounty  (MGM),  5th  wk.  110 

Campus — Mocorio  (Azteca)  90 

Century — Gypsy  (WB),  5th  wk 120 

Cooper — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinerama),  26th  wk 140 

Gopher — In  Search  of  fhe  Castaways  (BV),  5th  wk.  150 
Lyric — Wonderful  to  Be  Young  (Para);  Fancy  Pants 

(Para),  reissue  100 

Mann — The  Longest  Day  (20th-Fox),  15th  wk 90 

Orpheum — Taras  Bulba  (UA),  2nd  wk 100 

State — Sodom  and  Gomorrah  (20th-Fox)  180 

St.  Louis  Park — A Kind  of  Loving  (Governor)  ....140 
Suburban  World — The  Loneliness  of  the  Long 

Distance  Runner  (Cont'l)  90 

World — Two  for  the  Seesaw  (UA)  120 


Most  Omaha  First  Runs 
Have  Fairly  Good  Week 

OMAHA — In  spite  of  some  hard  slug- 
ging by  Old  Man  Winter,  Omaha’s  first-rim 
theatres  weathered  the  blows  in  pretty  fair 
shape  last  week  and  most  of  them  came 
through  with  plus-average  percentages,  al- 
though some  managers  felt  the  totals  would 
have  been  considerably  higher  given  a fair 
break  in  temperatures  and  driving  condi- 
tions. “Barabbas”  at  the  Orpheum  and 
“The  Legend  of  Lobo”  at  the  State  were 
good  examples.  The  Admiral  reported  some 
good  crowds  for  “Carry  On,  Teacher.” 


Admiral — Carry  On,  Teacher  (Governor)  160 

Indian  Hills — The  Wonderful  World  of  the 

Brothers  Grimm  (MGM-Cinerama),  5th  wk 260 

Omaha — The  Doy  Mars  Invoded  Earth  (20th-Fox); 

Young  Guns  of  Texos  (20th-Fox) 85 

Orpheum — Barabbas  (Col)  125 

State — The  Legend  of  Lobo  (BV) 130 


Minus  23  Is  Too  Much 
Even  for  Milwaukeeans 

MILWAUKEE — Percentage  marks,  rang- 
ing from  a rock-bottom  65  to  150,  tell  the 
sad  boxoffice  story  here  and  denote  a really 
difficult  week  for  motion  picture  houses. 
Temperatures  have  been  registering  from 
zero  to  23  below  for  the  past  15  days.  These 
conditions  offer  additional  proof  that  road- 
shows are  less  affected  by  bad  weather 
than  the  regular  policy  offerings — patrons 
don’t  want  those  tickets  to  go  to  waste. 


Downer — Phaedra  (Lopert),  4th  wk 140 

Palace — The  Longest  Doy  (20th-Fox),  5th  wk 150 

Riverside — It's  Only  Money  (Para)  150 

Strand — Mutiny  on  the  Bounty  (MGM),  5th  wk.  150 
Times- — Divorce — Italian  Style  (Embassy),  4th  wk.  150 
Towne — The  Password  Is  Courage  (MGM);  Where 

the  Truth  Lies  (Para)  75 

Warner — Gypsy  (WB),  2nd  wk 150 

Wisconsin — A Child  Is  Waiting  (MGM) 65 


'Longest  Day'  Benefit 
For  Community  Fund 

DES  MOINES — February  is  Heart  Month. 
It  also  is  the  month  that  20th  Century- 
Fox’s  “The  Longest  Day”  has  its  first 
showing  in  Iowa.  The  two  ventures  have 
co-operated  and  the  first  Iowa  showing  of 
the  film— February  20  at  the  Ingersoll  in 
Des  Moines — will  be  a benefit  for  the  Com- 
munity Heart  drive. 

Representatives  of  the  Polk  County  Heart 
Council  are  selling  $2.50  tickets  to  the  gala 
premiere  as  part  of  their  fund  raising 
activities.  Tickets  are  on  a reserved  seat 
basis  and  40  per  cent  ($1  a ticket)  will  go 
to  the  fund.  The  reserved  seat  plan  will 
hold  over  for  the  entire  run  of  the  film  at 
the  Ingersoll. 

Prior  to  the  February  20  opening,  there 
will  be  an  invitational  screening  at  the 
Ingersoll  on  February  7.  Government  and 
community  leaders  have  been  invited. 

Ullra-Panavision  70 
Reiurns  to  Omaha 

OMAHA — The  Cooper  Theatre  was  off  to 
a running  start  as  it  reopened  late  last 
week  showing  “Mutiny  on  the  Bounty.”  It 
marked  the  return  of  Ultra-Panavision  70 
to  the  Cooper,  this  equipment  having  been 
moved  to  the  Dundee  some  time  ago  to  per- 
mit installation  of  Cinerama,  which  is  now 
at  the  new  Indian  Hills  Theatre. 

Cooper  Foundation  Theatres  officials 
said  the  response  for  the  special  press  pre- 
view was  better  than  the  foundation  had 
ever  had  in  Omaha. 

Advance  sales  were  heavy,  city  Manager 
Jack  Klingel  reported. 


DES  MOINES 


Exhibitors'  Dollars 
Doubled  for  COMPO 

DES  MOINES— With  the  COMPO  dues 
drive  well  launched  in  this  area,  Joe 
Jacobs,  Columbia  manager  who  is  chairman 
of  the  campaign,  has  called  a report  meet- 
ing for  10:30  a.m.  Thursday  (7)  at  the 
20th-Fox  screening  room  here.  In  addition 
to  the  members  of  the  COMPO  drive  com- 
mittee who  will  be  present,  Jacobs  has  ex- 
tended an  invitation  to  all  exhibitors  who 
wish  to  become  better  informed  on  the  aims 
of  COMPO. 

“Many  exhibitors  already  have  sent  their 
dues  without  solicitation,”  Jacobs  said, 
“and  we  express  our  gratitude  to  them.”  He 
added  that  a detailed  report  on  the  local 
drive  is  due  soon  at  COMPO  headquarters 
in  New  York. 

Every  dollar  contributed  by  the  exhibi- 
tors is  matched  with  a dollar  from  the  dis- 
tributors in  this  cooperative  effort. 

Chairman  Jacobs  praised  the  officers  of 
Allied  Independent  Theatre  Owners  of 
Iowa,  Nebraska  and  South  Dakota  for  their 
efforts  in  bringing  word  of  the  needs  and 
aims  of  COMPO  to  independents  in  the 
three-state  area.  The  Allied  group  recently 
sent  out  a full-page  plea  to  these  exhibitors 
outlining  the  COMPO  program. 

Because  the  dues  drive — COMPO’s  first 
in  27  months — is  hampered  by  the  re- 
trenchment of  some  branches  and  fewer 
salesmen  to  contact  exhibitors,  Jacobs 
urges  that  theatremen  continue  to  send 
their  money  to  him.  The  address  is  Joe 
Jacobs,  Columbia  Pictures,  515 — 13th  St., 
Des  Moines. 

Among  the  aims  of  COMPO  are  enlight- 
ment  of  the  public  regarding  civil  rights  as 
a protection  against  enemies  of  the  screen, 
elimination  of  the  federal  admissions  tax, 
stimulating  production  of  more  pictures, 
and  a campaign  against  censorship 
legislation. 


J^either  snow,  nor  cold  nor  icy  streets  stop 
dedicated  operetta  fans  from  attending 
the  Varsity  Theatre  here  on  Thursday 
nights.  Bob  Fridley  opened  his  second 
series  of  MGM  reissues  of  opera  on  films 
in  subzero  weather  (January  24) , but  the 
patrons  came  out  like  blossoms  on  a sum- 
mer day.  Fridley  is  offering  the  series  on  a 
three-a-day  schedule  every  Thursday.  At- 
tendance has  been  heaviest  at  the  6 p.m. 
performance.  Others  are  at  2 and  8. 

It  was  27  below  zero  when  Neal  Houtz, 
Iowa  Allied  chief,  left  New  Hampton  on  the 
21st  for  Des  Moines  and  the  Allied  meet- 
ing. He  “mushed”  through  without  inci- 
dent or  frostbite  . . . Other  exhibitors  who 
braved  the  week’s  cruel  weather  and  made 
their  “appointed  rounds”  on  the  Row  in- 
cluded Jim  Watts,  Osage;  John  Rentfle, 
Audubon;  Dick  Kuhl,  Greenfield,  and  Glen 
Lambert,  Monticello  . . . Pat  Halloran  of 

(Continued  on  following  page) 
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Slide  Materials 

KANSAS  CITY  SLIDE  CO.  " _ 

3608  Woodland, 

Dept.  B,  K.C.  9,  Mo.  9 

Large  Core 
Greater  Crater  Area 


BOONTON,  N.  J. 


MAXIMUM  LIGHT 

Evenly  Distributed 


In  Minnesota — NATIONAL  THEATRE  SUPPLY,  Minneapolis — Main  8273 

in  Wisconsin — NATIONAL  THEATRE  SUPPLY,  1027  N.  8th  Street, 
Milwaukee  3,  Wisconsin. 
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-ATTRACT  CUSTOMERS, 
INCREASE  PROFITS! 

Perfect  for 

^ OPENINGS 

☆ LADIES'  DAYS 

☆ SPECIAL 
PROMOTIONS 


11 


as  low  as  I IQ  each 
delivered 

Minimum  Quantity  100 

flown  direct  to  you 
from  HAWAII 
and  guaranteed  to 
arrive  fresh  and 
ON-TIME! 

Write,  wire,  phone  or  use  handy  coupon 
to  order  orchids  NOW! 


ORCHIDS  OF  HAWAII.  INC. 


305  7th  Ave.  N.Y.  1,  N.Y. 

212  - OR  5-6500 

World's  Leading  Supplier  of  Plants  and  Flowers 
for  Promotions 


■ 


ORCHIDS  OF  HAWAII,  INC. 

305  Seventh  Avenue 
New  York  1,  New  York 

O Enclosed  please  find  $ for 

orchids  ot  11^  each. 

Use  Date  

Name  

Theatre  

Address  

City  Zone  State  


Journal’s  Wade  Mosby  was  in  Holly- 
wood on  a combination  work  and 
pleasure  trip.  He  visited  numerous  stage, 
screen  and  television  artists  and  related 
stars.  Among  those  he  interviewed  were  Cy 
Howard,  former  Milwaukeean,  who  told 
Mosby  that  he  could  remember  back  when 
in  Milwaukee  if  he  made  “a  hundred  bucks 
a week”  he  figured  he  really  had  it  made. 
“Sure,  now  I make  a lot  of  money.  It’s 
Mickey  Mouse  money.  It  doesn’t  seem 
real.”  Howard  has  authored  some  mighty 
good  plays,  for  the  screen  and  television, 
that  have  paid  off  very  nicely.  He’s  got  the 
swimming  pool  and  all  the  trimmings  that 
other  successful  artists  have  out  there. 

Ray  Taylor,  editor  of  the  Milwaukee  Labor 
Press,  was  master  of  ceremonies  at  an  af- 
fair recently  and  told  his  audience  of  a 
close  friend  of  his  having  been  appointed 
to  the  mayor’s  motion  picture  commission. 
Said  Taylor:  “You  know,  this  censorship 
business  is  getting  to  be  a thing  to  be 
reckoned  with.  This  friend  of  mine,  in  tell- 
ing of  his  experiences  in  the  theatre,  says 
he  was  reviewing  one  of  those  hot  sexy  pic- 
tures and  stayed  to  see  it  three  times.  Now 
there’s  a man  who  takes  his  job  seriously!” 
The  mayor  happened  to  be  at  the  speaker’s 
table  and  got  quite  a kick  out  of  it. 

Volmer  Dahlstrand,  president  of  the  Wis- 
consin Federation  of  Musicians  and  Mil- 
waukee Local  8,  was  presented  with  an  an- 
niversary cake  in  honor  of  his  quarter  of  a 
century  service  to  both  the  musicians  imion 
and  the  March  of  Dimes. 

Herbert  M.  Israel,  62,  collapsed  at  North 
Water  and  East  Eide  streets  JanuaiT  23  and 
was  pronounced  dead  on  arrival  at  the  hos- 
pital. “Herb,”  as  he  was  known  to  exhibi- 
tors, was  a longtime  Milwaukee  press  agent 
and  newspaperman.  He  was  managing 
editor  of  the  Milwaukee  Times  and  was 
connected  with  the  paper  for  over  20  years. 
For  a number  of  years  he  checked  box- 
office  receipts  for  several  circuits  in  Wis- 
consin, in  addition  to  of  late  acting  as 
advertising  manager  for  the  Samson  inter- 
ests, a retail  appliance  firm  with  diversi- 
fied investment  holdings. 

Estelle  Steinbach,  managing  director  at 
the  Strand  here,  has  been  moved  up  from 
the  board  of  directors  to  the  executive 
committee,  according  to  an  announcement 
by  Dr.  Arthur  Hankwitz,  president  of  the 
Cerebral  Palsy  of  Greater  Milwaukee  or- 
ganization. 

Gene  Kempfer,  former  court  reporter  who 
recently  opened  offices  here  to  care  for 
business  stenographic  services,  now  an- 
nounces a new  business  service  called 
Dictell.  With  this  service.  Gene  says  you 
can  call  Dictell,  dictate  a letter  and  expect 
a typed  copy  by  the  next  morning.  The 
messages  are  taken  automatically  on  tape 
recording  machines.  Offices  are  to  be 
opened  in  15  major  cities,  he  said.  Gene 
also  said  he  would  become  one  of  Variety 
Club’s  most  active  members  this  year. 

For  the  benefit  of  those  in  the  industry 
who  are  interested,  here  is  the  new  slate  of 
officers  for  the  Milwaukee  Press  Club, 
1963:  president.  Jack  Krueger,  news  di- 
rector, WTMJ  and  WTMJ-TV;  vice-presi- 
dent, Richard  Leonard,  managing  editor, 


the  Journal;  secretary,  Bennett  F.  Waxse, 
radio,  screen  and  TV  desk,  the  Journal; 
treasurer,  Walter  Wegner,  Sentinel  busi- 
ness editor.  To  the  board  of  governors: 
Frank  Marasco,  Sentinel  art  director;  Carl 
Zimmerman,  news  director,  wm-'TV.  Most 
of  these  men  have  been  very  helpful  in  the 
past  on  matters  concerning  exhibitors  and 
the  Variety  Club. 

The  mayor’s  motion  picture  commission 
has  reviewed  these  pictures  and  placed 
them  in  the  following  categories:  General 
Audience — Bandits  on  the  Wind,  40  Pounds 
of  Trouble,  In  Search  of  the  Castaways, 
Joseph  and  His  Brethern,  Lawrence  of 
Arabia,  Lola,  Long  Absence,  The  Lovers  of 
Teruel,  Mermaids  of  Tiburon,  Night  Is  My 
Future,  Phantom  Planet,  The  Runaway, 
Samson  and  the  7 Miracles  of  the  World, 
Seven  Daring  Girls,  Stakeout  Stepchildren, 
Taras  Bulba,  Tunnel  28  and  You  Came  Too 
Late.  Mature  Entertainment — ^Days  of 
Wine  and  Roses,  Freud,  Lovers  on  a Tight 
Rope,  Maxime  and  Strong  Room.  Adults 
Only — No  Exit. 

Everything  appears  to  be  shaping  up 
nicely  for  Variety  Club  Week:  'The  mayor 
has  issued  a proclamation;  several  the- 
atres have  agreed  to  caiTy  the  message  on 
their  marquees  during  the  big  week ; Sheriff 
Wolke  has  agreed  to  be  responsible  for 
about  1,000  youngsters  invited  to  several 
theatres  for  free  performances;  and  we  are 
almost  certain  to  have  Variety  Club  Week 
in  lights  again  on  the  City  Hall  Tower. 
Chief  Barker  Johnny  Reddy  has  issued  an 
SOS  for  all  members  to  help  out  during 
the  week  to  give  him  a buzz  at  station 
WOKY. 


DES  MOINES 


(Continued  from  preceding  page) 

Buena  Vista  was  another  sturdy  traveler — 
here  from  Omaha. 

Paramount  chief  Charles  Caligiuri 
traveled  to  Lincoln  on  business  with  the  cir- 
cuits there  . . . Variety  members  were  busy 
in  preparing  for  the  big  inaugm-al  ball  Feb- 
ruary 9 at  the  Standard  Club  . . . John 
Dugan,  UA  manager,  attended  a sales 
meeting  in  Chicago  in  mid-January  . . . 
Myrna  Mishler  left  her  steno  post  at 
United  Artists  February  1. 
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AMERICAN  THEA.  SPLY.  CO.,  Sioux  Falls,  S.  D. 
DES  MOINES  THEA.  SPLY.  CO.,  Des  Moines,  la. 
MINNEAPOLIS  THEA.  SPLY.  CO.,  Minneapolis,  Minn. 


HURLEY  SCREEN  COMPANY,  INC. 
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Ed  Gavin 

212  West  Wisconsin  Ave. 
Milwaukee  3,  Wisconsin 
BRoadway  3-6285 


OMAHA 

Meyer  L.  Stern 
1508  Davenport  Street 
Omaha,  Nebraska 
342-1161 


MINNEAPOLIS 

Abbott  Swartz 
74  Glenwood  Avenue  North 
Minneapolis  3,  Minnesota 
FEderal  8-7013 


OMAHA 


to  be  little  hope  of  any  great  boxoffice 
upsurge. 


prank  Larson,  20th-Fox  manager,  finished 
winding  up  affairs  at  the  Omaha  ex- 
change as  the  branch,  once  one  of  the  city’s 
largest,  closed  dowm.  Practically  all  of  the 
employes  will  remain  in  the  film  industi'y 
in  some  capacity.  Dorothy  Weaver,  a vet- 
eran of  more  than  30  years  with  Fox,  is 
now  associated  with  Monder  Sound  Pic- 
tures. Dorothy  is  one  of  the  oldest  em- 
ployes on  the  Row  in  point  of  years  of 
sendee  and  had  filled  nmnerous  spots  with 
Fox.  May  Witthauer,  who  started  with  Fox 
in  1929  and  returned  in  1944  after  being 
away  from  the  Row  ten  years,  has  gone 
with  the  Cooper  Foimdation  Theatres  in 
Lincoln,  where  she  will  be  secretai’y  to 
Herman  Hallberg,  foundation  purchasing 
agent  and  formerly  Fox  manager  here. 
Booker  Bill  Doebel  has  gone  to  Des  Moines 
to  take  a similar  position  in  the  branch 
there.  Larson  will  continue  as  Fox  repre- 
sentative for  this  territory  with  head- 
quarters in  Omaha. 

George  Luenenburg,  owner  of  the  Valley 
Theatre  at  Valley,  has  sold  to  Richard  W. 
Hartford,  young  local  resident.  The  Valley 
is  one  of  the  best  kept  and  attractive  the- 
atres among  Nebraska  small  town  situa- 
tions . . . John  Vallin,  United  Artists  audi- 
tor, has  completed  his  work  in  the  Omaha 
office  and  has  moved  on  to  Milwaukee  . . . 
Mrs.  Tom  Carter,  exhibitor  at  Arapahoe, 
said  she  is  contemplating  closing  unless 
the  Chamber  of  Commerce  can  produce 
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more  local  support  . . . Ross  Hatton  is  back 
to  work  in  the  projection  booth  at  the 
Oipheum  after  an  illness. 

Howard  Burrus,  who  has  the  Isis  Thea- 
tre at  Crete  and  who  suffered  a heart  at- 
tack while  on  the  Row  late  last  year,  was 
a visitor  here  during  the  sub-zero  siege. 
However,  Burrus  didn’t  drive — he  came  up 
on  the  train  and  went  back  on  the  bus — 
and  said  he  felt  fine  but  “I’m  taking  it 
mighty  careful  and  mighty  slow’’  . . . Carl 
White,  Quality  Theatre  Supply  owner,  said 
“I  thought  I had  to  work  hai’d  but  I’ve 
decided  I have  a breeze’’  after  watching  his 
grandson  Johnny  studying  for  exams  in  his 
freshman  year  at  Omaha  University. 

Walt  Hagedone,  exhibitor  at  Cozad,  felt 
the  blast  of  winter  doubly  hard.  Not  only 
has  it  not  been  good  for  business  at  his 
Rialto  Theatre  but  he  has  been  kept  on  the 
jump  by  farrowing  sows  at  his  farm  near 
Cozad  . . . Ralph  Olson  and  Frank  Zinota 
of  the  Universal  branch  in  Des  Moines  were 
in  Omaha  for  a couple  of  days  . . . Plans 
are  being  discussed  for  razing  and  clean- 
ing up  the  bumed-out  theatre  building  at 
Oakland,  Iowa.  The  property  was  destroyed 
by  a fire  last  August. 

Joe  Real,  manager  of  the  Astro  Theatre, 
reported  a virtual  sell-out  for  the  benefit 
performance  of  “The  Longest  Day”  at  the 
Astro  Theatre.  The  Brownell-Talbot 
School,  an  exclusive  private  school  in 
Omaha,  sponsored  the  premiere  to  call  at- 
tention to  its  centennial  celebration  and  its 
proposed  building  campaign  for  a coeduca- 
tional high  school  on  the  campus  on  North 
Happy  Hollow  boulevard.  The  film  received 
high  praise  at  its  press  preview. 

Women  of  the  Variety  Club  held  a dinner 
meeting  at  the  Mediterranean  restaurant 
. . . Edith  Renfro  of  Theatre  Booking  Serv- 
ice had  word  from  the  Paul  Backs  that  all 
has  not  been  balmy  in  New  Orleans,  with 
temperatures  dipping  to  22.  Back  was  with 
RKO  when  Jack  Renfro  was  manager.  He 
later  went  to  Chicago  with  Buena  Vista  and 
now  heads  the  New  Orleans  territory.  Edith 
said  the  sub-zero  weather  is  giving  their 
Persian  cats,  Loudy  and  Skipper,  cabin 
fever.  'The  cats  have  their  own  automatic 
“flop”  door  to  get  outside  but  they  stuck 
their  nose  outside  and  hopped  back  inside. 

Only  a hardy  handful  of  exhibitors  made 
it  to  the  Row  including  Nebraskans  Phil 
Lannon,  West  Point;  Ed  Chiistensen,  Ord; 
Sid  Metcalf,  Nebraska  City,  and  lowans 
Arnold  Johnson,  Onawa,  and  Val  Gorham, 
Corning.  Almost  to  a man,  they  complained 
about  the  crimp  the  weather  has  been  put- 
ting on  attendance  figures. 


MINNEAPOLIS 


^Repetitious  as  it  may  sound,  the  big  news 
in  the  Mill  City  was  still  Old  Man 
Weather.  Temperatures  never  rose  above 
zero  all  last  week,  and  one  night.  Jack 
Frost,  Antarctic  division,  sent  us  all  bur- 
rowing deeper  in  our  blankets  with  a sporty 
-32  below.  Small  wonder  the  ushers  often 
outnumbered  moviegoers.  Until  the  worst 
cold  wave  since  1936  subsides,  there  seems 


John  Wang  has  taken  John  Malmberg’s 
position  as  booker  at  Universal  . . . Al- 
though most  of  Filmrow  resembled  the  icy 
oblivion  of  the  frozen  tundras,  a couple  of 
outstate  exhibitors  dog-sledded  in  last 
week:  Richard  Sager,  New  Richmond,  Wis., 
and  Art  Bean,  Haiwey,  N.D. 

“The  Manchurian  Candidate,”  something 
of  a mild  disappointment  when  it  ran  at 
the  State  in  the  Loop,  is  wowing  ’em  in  the 
neighborhood  theatres.  The  Uptown 
planned  to  play  it  for  about  a week  shortly 
before  Chi’istmas,  but  the  crowds  just 
wouldn’t  quit  coming,  and  it’s  now  in  its 
sixth  week  and  still  doing  fantastically. 
Wedgely  Todd  equates  its  success  to  its  suc- 
cessful recreation  of  much  of  the  mood  of 
such  1940  crime-and-comic  classics  as  “The 
Maltese  Falcon,”  etc. 

“Viridiana,”  which  just  closed  at  the 
Suburban  World,  seems  to  have  excited  Mill 
City  art  cinema  fans  as  has  no  picture  for 
quite  some  time.  Since  it  was  so  successful 
at  the  Suburban  World,  the  Mann  people 
will  move  it  over  to  the  Varsity  next  week 
to  catch  the  University  of  Minnesota  audi- 
ence. The  University,  with  a doff  of  its 
hat,  will  show  an  early  Bunuel  short  de- 
signed as  a sort  of  “key”  to  the  meaning  of 
“Viridina.” 

Minnesota  Amusement  is  running  huge 
daily  ads  in  both  the  Star  and  Trib  beat- 
ing the  drums  for  its  showing  of  “The 
Robe”  next  week  at  the  Lyric.  Richard 
Burton’s  name  isn’t  expected  to  harm  box- 
office  grosses  either  . . . The  Broadway 
roadshow,  “Take  Her,  She’s  Mine,”  is  due 
in  at  the  Orpheum  next  week  . . . The 
Mann  unit  theatres  are  now  running  cap- 
sule reviews  next  to  their  newspaper  ads 
as  an  added  service  to  Twin  City  movie- 
goers. 

Joe  Loeffler  has  moved  his  Lomac  Dis- 
tribution Co.  to  1000  Currie  Ave.  Joe  now 
occupies  part  of  the  lower  level  there  and 
his  new  telephone  number  is  FE  2-6633. 
Lomac  represents  Parade  Pictures  for  this 
area. 

Culture  seems  to  be  better  fortified  against 
the  wintry  blasts  than  Commerce  in  the 
Mill  City,  since  Ted  Mann’s  four-film 
Shakespeare  Festival  was  an  unqualified 
success  at  the  near  campus  Varsity  The- 
atre. Nothing  could  make  this  reporter 
happier;  it  is  indeed  a blessing  to  be  able 
to  see  such  films  as  Olivier’s  “Hamlet”  in  a 
commercial  theatre  with  good  sound  and 
projection  systems,  rather  than  on  the 
vastly  inferior  equipment  used  by  the  vari- 
ous film  societies.  Mann  is  surely  to  be 
saluted  for  his  modern,  responsible  pro- 
gramming, and  long  may  he  continue  in 
this  same  vein.  Would  there  were  more  like 
him. 

Bonnie  Lynch,  head  booker  at  Paramount, 
attended  a head  booker’s  meeting  in  Chi- 
cago January  17.  The  meeting  was  pre- 
sided over  by  John  Simonelli  of  the  Para- 
mount home  office.  Attending  were  head 
bookers  from  the  various  midwestem 
branches:  Minneapolis,  Chicago,  Detroit, 
Indianapolis,  Des  Moines,  Kansas  City,  St. 
Louis,  and  Dallas.  Marty  Schank,  also  of 
the  Paramount  home  office,  presided  over 
part  of  the  meeting. 
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An  outstanding  feature  of  the  new  Smithtown  All-Weather  Drive-In  Theatre,  Nesconset,  N.Y.,  is  this  roof-top  terrace,  served 
by  its  own  concessions  counter,  above  the  main  cafeteria.  An  indoor  theatre,  with  its  own  screen,  is  at  rear  of  the  building. 
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YOU  GET  MORE  LIGHT 
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OPERATING  COSTS 

Here’s  why: 

if  Burns  a 20-ineh  (not  just  a ITyj")  black  11  mm.  positive  carbon 
at  85  amperes,  consuming  only  7 inches  per  hour,  insuring  VA 
hours’  operation  at  only  1S.7c  per  hour.  Projects  about 
10%  MORE  SNOW  WHITE  LIGHT 
than  lamps  burning  8 mm.  copper  coated  carbons  at  70  amperes, 
which  costs  23c  per  hour. 

if  OBTAINS  SCREEN  UNIFORMITIES  OF  UP  TO  100% 

if  FULL  18-INCH  DIAMETER  REFLECTOR. 

An  Optical  System'Acknowledged  To  Have  No  Peer  In  Efficiency. 

if  Both  positive  and  negative  drive  motors  are  Bodine  geared 
head— the  finest.  Each  motor  has  a separate  feed  controL 
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The  famous  Simplex  Speaker  speaks: 


66  I sound  better ...  I last  longer ...  I cost  less . . . 

I can’t  be  tampered  with . . . I’m  completely  weatherproof 
...  I have  more  features  than  any  other  speaker  around 
. . . and  do  you  know  there  are  more  than  a million 
other  speakers  like  me  in  use  today?  99 


NATIONAL  THEATRE  SUPPLY  COMPANY.  Branches  Coast  to  Coast 

HOME  OFFICE;  50  PROSPECT  AVE.,  TARRYTOWN,  NEW  YORK  • MEDFORD  1-6200 

SUBSIDIARY  OF  GENERAL  PRECISION  EQUIPMENT  CORPORATION 


BOXOFTICE  ::  February  4,  1963 


3 


FEBRUARY  4,  1963 


While  many  of  the  problems 
and  responsibilities  of  drive-in  and 
hard-top  theatre  exhibitors  are  shared, 
such  as  high  quality  screen  and  sound 
presentation  and  provision  for  the 
safety  and  comfort  of  patrons,  there  can 
be  no  doubt  that  the  outdoor  theatre 
is  the  BIG  operation,  with  additional 
problems  and  duties  to  be  met. 

There  is  the  hazard  of  more  dust 
which  will  harm  delicate  projection  and 
sound  equipment  and  which  requires 
that  the  projectionist  in  the  drive-in 
theatre  give  even  more  scrupulous  care 
and  maintenance  to  the  booth;  it  also 
makes  regular  inspection  of  the  in-car 
speakers  a necessity.  The  drive-in 
screen,  too,  is  subject  to  the  elements, 
and  must  be  selected  with  care  and 
refinished  at  the  first  signs  of  poor 
reflectivity. 

Practically  every  drive-in  theatre  has 
a children's  playground,  and  this  calls 
for  extra  safety  precautions,  over  and 
above  the  general  provisions  for  safety 
of  all  patrons.  Play  equipment  must 
be  regularly  inspected,  following  the 
thorough  going  over  at  opening  time,  to 
see  that  it  is  in  good  working  condition, 
bolts  and  nuts  securely  fastened,  and 
surfaces  smooth  and  free  of  nail  pro- 
trusions, etc.  Further,  if  mechanical 
rides  are  provided,  an  attendant  for 
each  is  a must. 

The  drive-in  exhibitor  has  a big, 
overall  maintenance  job  because,  in 
addition  to  the  buildings,  the  large 
ground  area  must  be  kept  up,  with 
roadways  and  ramps  well-surfaced  and 
landscaping  attended  to. 

The  much  larger  refreshment  service 
provided  at  drive-in  theatres,  both  in 
variety  and  quantity,  requires  the  ut- 
most efficiency  in  planning,  prepara- 
tion, service  and  promotion — and  a 
staff  of  well-trained  attendants. 

Yes,  the  drive-in  theatre  is  a BIG 
operation,  and  may  1963  be  a BIG  year 
for  all  of  them. 
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The  Smithtown  All-Weather  Drive-In  Theatre  was  built  by 
Prudential  Theatres  at  an  approximate  cost  of  three-quarters  of  a 
million  dollars  in  an  outlying  area  of  Nesconset,  N.Y.  Drew  Eberson 
was  the  architect. 
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Hai'mon  and  Bunion,  the  Johnny  Hart-created  stars  of  our  national  advertising, 
always  end  up  where  Dr  Pepper  flows  — from  vending  machines  and  snack  bar 
dispensers.  They’re  just  crazy  about  that  delicious  fruit-blended  soft  drink  that’s  not 
a cola  or  a root  beer.  They’ll  be  selling  Dr  Pepper  to  millions  of  other  people  on  two 
national  television  networks  — including  Dick  Clark’s  AMERICAN  BANDSTAND 
on  ABC-TV  — and  you  can  see  them  in  national  magazines,  on  24-sheet  posters  and 
in  newspapers  all  over  the  country.  That’s  one  of  many  reasons  why  the  smart  theater 
owner  always  has  Dr  Pepper  available  for  his  customers.  For  the  14th  year  in  a row, 
fountain-vending  sales  have  broken  all  records.  And, 
of  course,  as  the  sales  climb,  the  profits  climb.  So 
if  you’re  not  on  the  inside  (like  Harmon  and 
Bunion)  better  get  there  soon.  Just  write  to 
the  Fountain-Vending  Division,  Dr  Pepper 
Company,  P.  0.  Box  5086,  Dallas,  Texas. 


Dr  Pepper  Company,  Dallas,  Texas,  1963  IT’S  DIFFERENT...!  LIKE  IT! 
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LITTLE  ROCK  TWIN  IN  PRIME  LOCATION 


Attraction  boards  and  east  screen  tower  of  Little  Rock's  newest  drive-  football  team.  Arkansas  Amusement  Co.  constructed  the  $250,000 

in  theatre  which  is  named  for  Arkansas  University's  winning  Razorback  theatre  in  one  of  Greater  Little  Rock's  most  prosperous  sections. 


Two  Giant  Screens,  Enclosed  Auditoriums  and 


Patios  Are  Featured 


By  ERMA  G.  STAGGS 

Something  new  has  been  added  to 
Little  Rock’s  west  side — Arkansas’  first 
drive-in  theatre  with  two  giant  screens,  the 
Razorback  Twin.  Named  for  the  highly 
successful  University  of  Arkansas  Razor- 
back  football  team,  the  twin  screens  are 
designated  “Big  Red”  and  ‘“Wild  Hog”  for 
the  two  leading  units  of  the  team.  Even 
the  squad’s  color  scheme  of  red  and  white 
is  used  throughout. 

The  new  Razorback  Twin,  the  largest  in 
the  city,  has  a prime  location.  By  actual 
measurement,  it  is  only  two  miles  from 
Markham  and  Main  streets  which  join  the 
beginning  of  Little  Rock’s  main  street  to 
the  principal  bridge  to  North  Little  Rock. 
Just  off  Cantrell  Road,  a part  of  State  High- 
way 10  and  the  city’s  “outer  drive,”  the  new 
theatre  is  actually  in  the  heart  of  Greater 
Little  Rock;  yet,  nearby,  are  a Junior 
Deputy  Sheriff’s  baseball  park,  a picnic 
area,  the  Riverdale  Country  Club,  the  plush 
Rivercliff  apartment  buildings,  and  the 
Arkansas  River  rolling  from  its  source  in 
Colorado  to  the  mighty  Mississippi. 

Around  the  bend  westward  is  a modern 
shopping  center,  while  not  far  eastward  is 
the  state  capital  building,  and  visibility  of 
its  gold-leaf  dome  is  blocked  only  by  a steep 
slope.  The  -heatre  is  literally  at  the  back 
door  of  West/  i^ock  Addition’s  hundreds  of 
modern  brick  homes,  and  many  are  perched 
atop  rugged  cliffs,  left  high  when  Cantrell 
Road  was  chiseled  out  of  almost  solid  rock. 
Some  of  their  back  yards  and  patios  could 
very  well  .serve  as  balcony  positions  at  show- 
time. 

More  t an  900  automobiles  may  be 


parked  on  the  ramps  at  the  Razorback 
Twin  which  is  manned  by  ten  employes. 
And,  if  customers  become  cramped  in  their 
cars,  the  popular  patios  and  enclosed  ramp 
houses  with  regular  theatre  seats  will  ac- 
commodate 250  at  no  extra  cost.  The  two 
ramp  houses  are  air  conditioned  or  heated 
for  year  round  operation. 

Philippine  mahogany  panels  give  a rich 
effect  to  the  interior  of  the  ramp  houses 
and  to  the  frame  concessions  building  of 
70x30  feet.  The  latter  is  also  weather  con- 
ditioned, has  four  tiled  restrooms,  and  is  in 
the  center  of  the  drive-in  to  serve  both  the- 
atres. The  second  floor  contains  back-to- 
back  projection  booths  for  its  sound  and 
projection  equipment,  and  a modern  apart- 
ment for  Razorback  manager,  Ken  Fisher. 
Fisher  also  managed  the  old  Razorback 
Drive-In  on  the  city’s  east  side,  until  the 


site  was  leased  to  the  school  board  for  a 
new  building. 

Screen  towers  of  pole,  frame,  and  asbestos 
siding  support  picture  screens  of  80x40  feet. 
On  the  backside  of  the  east  screen,  “Wild 
Hog,”  the  likeness  of  a Razorback  pig  gal- 
lops across  a football  stadium.  This 
sprightly  mural  attracts  a parade  of  poten- 
tial patrons,  mostly  workers  homeward 
bound,  as  they  cross  over  a long  overpass. 
The  west  screen  tower,  “Big  Red,”  is 
framed  in  solid  red  and  is  easily  seen  by 
workers  headed  downtown.  Twin  attrac- 
tion panels,  amiouncing  the  pictures  to  be 
shown  are  in  plain  view  as  customers  enter 
the  theatre  area  at  the  east  screen. 

An  enclosed  playground  for  the  kiddies 
has  the  regular  swings,  slides,  and  other 
play  equipment,  but  a power-driven  merry- 


☆ 


The  west  screen 
tower  has  been 
dubbed  "Big  Red" 
because  of  its  trim 
of  solid  red.  Both 
towers  are  of  pole, 
frame  and  asbestos 
construction  and 
screens  are  80x40 
feet.  Parking  area 
of  the  two  theatre 
sides  accommodates 
more  than  900  cars. 
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go-round  is  also  located  to  the  side  of  the 
theatre  proper  near  the  enclosed  ramp 
houses,  and  noises  do  not  disturb  the  cus- 
tomers in  cars. 

Adding  much  to  the  overall  scene  is  an 
attractive  accordion-like  fence  of  sheet 
metal,  painted  in  alternating  red  and  white 
sections.  Each  section  is  approximately 
41/2x8  feet,  and  the  widely  spaced  V-crimps 
or  grooves  give  a horizontal  paneled  effect. 
This  eye-catching,  zig-zag  enclosure  sep- 
arates the  15 -acre  showplace  from  the  busy 
thoroughfare.  Chain  link  fencing  is  used 
in  the  playground  area. 

Program  beginnings,  intermissions,  and 
endings  for  the  two  screens  are  staggered 
to  prevent  traffic  jams  in  driveways  and  at 
the  one  cafeteria  style  concessions  stand. 
A service  island  dividing  the  concessions 
building  also  keeps  the  crowds  separated. 
Each  theatre  has  its  own  exit,  and  traffic, 
mostly  daytime  commuters,  on  four-lane 
Cantrell,  has  not  proved  troublesome  for 
the  theatre  crowd,  Fisher  said. 

Construction  of  this  $250,000  theatre  is 
part  of  a long-term  program  to  modernize 
all  the  theatres  operated  by  the  Arkansas 
Amusement  Co.,  Robin  C.  Wightman,  city 
manager,  said.  The  company  has  operated 
theatres  in  Little  Rock  for  37  years. 


CREDITS: 

Air  Conditioning : Arkla 

Changeable  Letters:  Bevelite 

Deep  Fryers:  Hotpoint 

Drink  Dispensers:  Dole 

Hamburger  Grills:  Dixie  Equipment 

Hot  Dog  Machines:  Roto-Grill 

In-Car  Speakers:  RCA 

Lamps:  National  Excelite 

Lenses:  Bausch  & Lome 

Marquee  Builder:  Vaughter  Sign  & Neon 

Marquee  Panels:  Wagner 

Play  Equipment:  Miracle 

Popcorn  Machine:  Cretors 

Projection  and  Sound:  Simplex 

Seats:  Heywood- Wakefield 

Slush  Machine:  Polar 


View  of  the  concessions  building,  with  patio,  and  one  indoor  auditorium  at  left  of  main  building.  Pro- 
jection room,  restrooms  and  manager's  apartment  are  on  second  floor.  Playground  may  be  seen  at  left. 


☆ 


Interior  of  one  of  the 
year  - round  air  - condi- 
tioned indoor  audi- 
toriums for  walk-in  pa- 
trons or  those  who  pre- 
fer to  enjoy  the  comfort 
of  the  luxurious  theatre 
chairs.  Seating  capacity 
of  the  auditoriums  is 
250.  Pictures  are  shown 
at  the  new  drive-in  soon 
after  their  first  runs  in 
downtown  theatres,  and 
only  a "super"  produc- 
tion will  be  shown  simul- 
taneously on  the  two 
big  screens. 


1 

W©  efili  J 
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One  cafeteria  serves  both  sides  of  the  Twin  Razorback  as  program  times  and 
intermissions  are  staggered.  It  has  1,500  square  feet  of  floor  space. 


The  large  children's  playground  is  fenced  in  and  landscaped,  and  is  located  at 
the  side  of  the  concessions  building.  The  carousel  is  motor-driven. 
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Projectionist  Glenn  Thompson  (left)  and  Manager  Jerry  Procter  carts  and  citizen's  band  walkie-talkies  also  provides  fast  service 

demonstrate  traffic  and  vandalism  control  equipment  used  at  the  for  everything  from  lost  children  to  stalled  cars.  The  large  cart 

new  Moyer  Drive-In  Theatre,  Eugene,  Ore.  The  combination  of  carries  tire-changing  equipment  and  a tank  of  compressed  air. 


TV  AND  WALKIE-TALKIES  CONTROL  TRAFFIC 


T HE  NEW  Moyer  Drive-In  Theatre 
in  Eugene,  Ore.,  employs  a host  of  modern 
drive-in  features  to  offer  patrons  unex- 
celled convenience,  service  and  safety. 

The  1,000-car  theatre  is  owned  by  Moyer 
Theatres  of  Portland,  and  Jerry  Procter 
manages  the  theatre  for  brothers  Tom,  Bob 
and  Dennis  Moyer.  The  Moyers  chose  Bal- 
lantyne  Instruments  and  Electronics,  Inc., 
to  design  and  completely  equip  the  drive-in. 

Outstanding  features  include  the  new 
Ballantyne  Detect-Eye  system  of  closed  cir- 
cuit television  for  traffic  control  and  safety. 
A camera  mounted  in  the  boxoffice  gives 
continuous  observation  of  incoming  traffic 


and  transmits  the  picture  to  a receiver  in  the 
manager’s  office. 

The  manager  uses  a citizen’s  band 
walkie-talkie  to  relay  directions  for  traffic 
control  of  the  ramp  boys.  The  walkie- 
talkie  system  is  used  throughout  the  drive- 
in  by  the  manager  and  all  ramp  boys,  and 
the  cashier  as  well. 

CASHIERS  INFORM  RAMP  BOYS 

From  the  boxoffice,  the  cashier  can  keep 
the  boys  posted  on  incoming  traffic;  they 
in  turn  tell  her  which  areas  are  filled,  so  she 
can  direct  patrons  to  open  ramps  as  she 
sells  tickets. 


Gasoline-driven  caits  and  scooters  allow 
the  ramp  boys  to  move  quickly  through  the 
theatre  to  direct  traffic  flow.  During  pro- 
jection, they  are  used  to  patrol  the  theatre. 

The  combination  of  carts  and  walkie- 
talkie  is  proving  excellent  for  locating  lost 
children  and  giving  fast  service  to  patrons 
with  car  trouble.  A large  cart  contains  a 
tank  of  compressed  air,  tire-changing 
equipment  and  a battery  for  stai’ting 
stalled  cars.  The  cart  is  also  capable  of 
pushing  cars. 

The  concessions  area  is  designed  with 
four  service  lines  to  provide  maximum  serv- 
ice and  speed  with  a minimum  of  personnel. 


Overall  view  of  the  1 ,000-car  Moyer  Drive-In  built  at  Eugene  by  Moyer  Theatres  the  field  and  a four-lane  boxoffice,  left,  out  of  picture,  keeps  traffic  moving 

of  Portland.  The  concessions-projection  building  is  located  near  the  center  of  smoothly  with  aid  of  a special  closed  circuit  television  system  and  walkie-talkies. 
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The  area  is  easily  accessible  by  walkways 
that  are  lit  with  walkway  lights.  Each  ramp 
is  identified  along  the  walkways  so  that 
patrons  can  readily  return  to  their  cars 
after  visiting  the  refreshment  area  before 
the  show  or  after  intermission. 

The  new  drive-in  is  equipped  with  the 
MX  dual  channel  amplification  system,  and 


the  field  is  covered  by  Dub’l  Cone  speakers. 
Screen  was  erected  with  pre-fab  steel 
towers. 

A four-lane  boxoffice  allows  fast  entry 
into  the  Moyer  Drive-In. 

Field  layout  and  concessions  area  design 
were  engineered  by  Edward  J.  Nelson,  vice- 
president  of  Ballantyne. 


NOW!  OUTDOOR 
SCREEN  PAINT  THAT 
LASTS  LONGER 


iirQf^=T 


DRIVE-IN 


SCREEN  PAINT 


The  Perfect  Coating 
To  Brighten  Your  Screen 

Creates  a lenticulor  effect.  Gives  your 
audience  o cleaner,  clearer  picture  from 
any  angle. 

This  quality  coating  eliminates  at  least 
one  screen  repaint  job  every  two  years. 

Used  by  more  theatres 
than  any  other  paint. 

Don't  Forget 

Spatz  FREE  Color  Styling  Service 
For  Your  Whole  Theatre 

Call  your 

National  Theatre  Supply  Today. 

(Branches  everywhere) 


One  of  four  lanes  of  service  in  the  Moyer  Drive-In  cafeteria  which  speed  patrons  through  and  require 
a minimum  number  of  employes.  A good  job  of  merchandising  is  done  with  the  backbar  signs  as  well 
as  the  lineup  of  equipment  which  is  mostly  of  stainless  steel.  An  exposed-beam  ceiling  adds  interest  to 
the  cafeteria  area. 


For  More  Information  About  Equipment  or  Products  Mentioned  Editorially  or  in  Advertising  in  This  Issue 
of  BOXOFFICE-MODERN  THEATRE,  Use  the  Readers'  Service  Bureau  Coupon  on  Page  43. 


A new  piece  of  play  equipment  added  to 
the  drive-in  will  draw  the  kids. 


DAVID  SIEGEL 

(SIGNS  INC.) 

Still  Installs  the 


DRIVE-IN  THEATRE 


SCREENS 

IN  THE  BUSINESS 

COAST  TO  COAST 
ANO  OVERSEAS 


Complete 

DESIGNING  & 

SUPERVISION 

of  Theatre 

Construction 

259  KENT  ST. 

BROOKLINE,  MASS. 

BEACON  2-0835 

CAP  7-8130 

THE  BIG  CHAINS 
SAVE  TIME . . . MONEY 
SO  CAN  YOU  ■ 

Yes,  drive-in  owners,  large  and  small,  have  found 
they  can  keep  their  grounds  clean,  quicker  and 
cheaper.  Can  be  attached  to  car  or  truck. 


PORTABLE 

INCINERATOR  CART 


One  man  does  the  work  of  many  . . . burns  all  refuse 
right  on  the  spot.  Just  right  for  paper,  containers, 
bags,  boxes,  cartons,  etc.  Large  capacity,  18  cu.  ft., 
yet  perfect  balance  makes  it  easy  to  handle.  Wide 
wheel  trends;  all  welded  steel  construction  means 
lasting  wear.  Hun- 
dreds of  satisfied 
users.  CUTS 
CLEAN-UP  TIME 
IN  HALF. 


Shipped  uneroted  by 
prepaid  Rwy.  Exp. 

*84“ 

COMPLETELY  AS- 
SEMBLED (West  of 
Miss.  Add  $12) 

WRITE  TODAY  TO  DEPT.  MT 


COUNTY  SPECIALTIES 

P.  0.  Box  968  Grand  Central  Station 

New  York  17,  N.  Y, 


A PERFECT  GIVEAWAY! 

Here’s  the  perfect  promotion  for  Grand 
openings,  Anniversary  celebrations  or  just  to 
say  "Thank  You!’  Dewy  fresh  vanda  orchids 
or  the  popular  everlasting  woodrose  will  make 
your  next  promotion  a real  success.  Write  or 
wire  for  brochures. 


All  flowers  shown  approximately  Y2  size. 


670  S.  LAFAYETTE  PARK  PLACE 
LOS  ANGELES  57.  CALIFORNIA 
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DRIVE-INS 

. . . need  more  light 
. . . need  better  definition 
...need  bigger  film  area 


DRIVE-INS 
NEED  70mm 

Pity  the  poor  little  35mm  film  that  has  to  provide  a picture  on 
an  80  to  150  foot  wide  screen  from  a booth  300  to  500  feet  and  more  away! 
No  matter  what  anybody  says ...  it  just  can’t  be  done  well. 

In  contrast,  70mm  film  only  has  to  be  blown  up  14  to  14  as 
much . . . the  picture  is  twice  as  sharp!  And  the  aperture  is  3 to  4 times  as 
large!  Result?  ...a  dazzling  sharp  projected  image  on  the  screen! 

That’s  why  every  truly  modern  drive-in  theatre  should  be 
equipped  with  Norelco  Universal  70/35mm  projectors  using  the  single 
blade  high-efficiency  shutter ...  the  time-tested  and  proven  70/35  that’s 
used  in  more  theatres  than  all  other  makes  of  70mm  projectors  combined! 
With  almost  all  the  great  boxoffice  attractions  being  produced  in  the  70mm 
size . . . the  sooner  you  can  show  these  pictures,  the  sooner  you  can  profit 
from  them. 


NORTH  AMERICAN  PHILIPS  COMPANY,  INC. 

MOTION  PICTURE  EQUIPMENT  DIVISION 
100  E«st  42nd  Street.  Now  York  17,  N.Y.  • OX  7-3600 


If  you  are  planning  to  build  a new  drive-in  or  re-equip 
an  existing  one,  look  into  70mm.  See  your  favorite 
theatre  supply  dealer  for  Norelco  equipment  — now! 


oreico 

UNIVERSAL 


70/35mm  PROJECTORS 


Revolutionary  Designs  (or 
! Theatres  Put  on  Exhibit 

I 

“Ideal  Theatres,”  in  model  were  on  dis- 
play in  Pittsburgh  and  offered  architecture 
buffs  some  stimulating  hours.  The  exhibi- 
tion, circulated  by  the  American  Federation 
of  Arts,  was  featured  in  the  second  floor 
galleries  of  the  Carnegie  Institute  and  was 
there  through  December  19.  Models,  plans 
and  photographs  shown  suggest  some 
revolutionary  changes  which  interest  the- 
atre owners,  managers,  projectionists,  per- 
formers, etc. 

Imaginative  concepts  of  eight  designer- 
architect  teams,  all  part  of  the  Ford  Foun- 
dation program  in  Theatre  Design,  were 
shown:  each  architectural  exhibit  employed 
a different  approach.  Included  were  a the- 
atre intended  to  combine  the  new  film  pro- 
jection techniques  along  with  live  stage 
action;  a modern  open-air  theatre  with  a 
movable  canopy  and  flexible  stage,  in  the 
mood  of  a Regency  pavilion;  a theatre  spe- 
cially designed  for  the  dance;  an  adaptable 
299-seat  theatre  based  on  the  dimension 
(60x100)  of  a New  York  City  lot;  in  con- 
trast, the  mechanically  operated,  self- 
contained  drama  school  plan,  by  Carnegie 
Tech’s  Paul  Schweikher  and  George  Izen- 
our;  the  sculptural  “universal”  urban  the- 
atre center,  a beautiful  conception  of  “one- 
ness” in  the  arts;  a theatre  for  intimate 
music-drama;  and  a form-and-space  study 
intended  to  produce  the  maximum  number 
of  positions,  or  seats,  for  viewing  and 
listening. 

OPEN-AIR  WITH  MOVABLE  ROOF 

Eldon  Elder  and  Edward  Durell  Stone 
entered  a 2,000-seat  idea  for  an  open-air 
theatre  with  a movable  roof.  Ralph  Al- 
swiang  and  Paul  Rudolph  exhibited  the  the- 
atre model  which  permits  using  new  film 
projection  techniques  and  live  stage  action 
simultaneously.  Among  the  exhibit’s  “Eight 
Concepts,”  back-to-back  with  “Forms  and 
Materials  in  Building”  by  Paul  Schweikher, 
were  the  works  of  architects  Barrie  Green- 
bie-Elizabeth  Harris,  David  Hays,  Peter 
Blake,  Frederick  J.  Kiesler,  Jo  Mielziner. 
Edward  L.  Barnes,  Ben  Schlanger  and  Don- 
ald Censlager. 


NAC  Regional  Conferences 

A series  of  1963  regional  concessions  con- 
ferences in  many  areas  of  the  United  States 
and  Canada  is  now  in  stages  of  planning 
and  development  by  the  National  Ass’n  of 
Concessionaires.  The  first  conference  will 
be  a concessions  panel  scheduled  as  part  of 
the  program  for  the  11th  annual  convention 
of  the  Texas  Drive-In  Theatre  Owners  Ass’n 
February  7 at  the  Statler  Hilton  Hotel  in 
Dallas. 

Other  cities  where  conferences  are  slated 
to  be  held  are  Kansas  City,  Minneapolis, 
Chicago,  Denver,  Detroit,  St.  Louis,  Atlanta, 
San  Francisco  and  a city  to  be  selected  in 
Canada. 

Syd  Spiegel  of  Super  Puff’t  Popcorn, 
Ltd.,  Toronto,  NAC  second  vice-president,  is 
chairman  of  the  regional  meetings. 
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New  plant  of  NAR  Trading  Carp,  of  Florida. 


93rd  SMPTE  Convention 
Program  Announced 

A wide  range  of  motion  picture  and  tele- 
vision technical  topics  will  be  discussed  at 
the  Traymore  Hotel  in  Atlantic  City,  N.J., 
April  21-26,  during  the  93rd  semiannual 
convention  of  the  Society  of  Motion  Picture 
and  Television  Engineers,  according  to 
SMPTE  editorial  vice-president  Herbert  E. 
Farmer  of  the  University  of  Southern  Cali- 
fornia. Arrangements  for  the  technical 
sessions,  equipment  exhibits  and  engineer- 
ing meetings  are  being  handled  by  SMPTE 
convention  vice-president  George  W.  Col- 
burn of  the  George  W.  Colburn  Laboratory. 

Dr.  Hem-y  N.  Kozanowski  of  Radio  Cor- 
poration of  America  in  Camden,  N.J.,  is 
SMPTE’s  program  chairman.  He  has  an- 
nounced that  the  format  of  the  meeting  is 
based  on  these  subject  areas,  handled  by 
these  topic  chainnen; 

“Application  of  Motion  Pictures  and 
Television  to  Education”  under  O.  S.  Knud- 
sen  of  Iowa  State  University. 

“Current  Trends  in  Laboratory  Practice” 
under  John  J.  Kowalak  of  Movielab,  Inc., 
New  York. 

“Instrumentation  and  High-Speed  Pho- 
tography” under  Morton  Sultanoff  of  Bal- 
listic Research  Laboratories,  Aberdeen,  Md. 

“New  Instrumentation  in  Television” 
under  R.  L.  Pointer  of  American  Broad- 
casting Co.,  New  York. 

“New  Technology  of  8mm  Commercial 
Motion  Pictures”  under  Dr.  C.  Loren  Gra- 
ham, Eastman  Kodak  Co.,  Rochester,  N.Y. 

“Recent  Motion  Picture  and  Television 
Developments  in  Outer  Space  Technology” 
under  H.  M.  Gurin,  RCA  Astro-Electi’onic 
Division,  Princeton,  N.J. 


Moves  Info  New  Factory 


NAR  Trading  Corp.  of  Florida  recently 
moved  into  its  new  factory  quarters  at  320- 
322  N.E.  60th  St.  in  Miami,  Fla.  The  build- 
ing contains  11,000  square  feet,  utilized  in 
the  manufacture  of  NAR’s  Caracol  mos- 
quito and  sand  fly  repellent,  designed  for 
use  in  drive-in  theatres.  NAR  also  recently 
set  up  a warehouse  in  Puerto  Rico. 

The  company  is  headed  by  Norman  A. 
Roquette,  president,  and  advertises  its  Car- 
acol repellent,  as  with  an  oriental  aroma 
and  “Just  light  the  coil  and  forget  it.” 
NAR  also  furnishes  colored  film  trailers 
and  posters  on  the  product,  said  to  be  ef- 
fective indoors  as  well  as  outdoors. 


FLAMELESS 


Electromode 


Dept.  B-23,  Division  of  Commercial 
Controls  Corp.,  Rochester  3,  N.Y. 


Send  complete  information  on  Electromode’s 

□ In-Car  Heaters  □ Other  heaters  for  projection  rooms,  ticket  stands,  etc. 
Name 


City. 


Zone, 


State. 


’ ®Electr6mode 

Drive-In  owners  across  the  country  are  extend- 
ing their  season  and  boosting  profits  by  keeping 
their  patrons  completely  comfortable  with  these 
remarkable  flameless  all-electric  ELECTRO- 
MODE in-car  heaters. 

Designed  especially  to  meet  every  require- 
ment for  an  ideal  drive-in-heater — by  the 
world’s  largest  exclusive  producer  of  electric 
heaters.  Secret  of  perfection  is  Electromode’s 
exclusive  Cast-Aluminum  Heating  Element.  All 
heating  wires  are  embedded  deep  inside  a finned 
aluminum  casting,  providing  positive  safety, 
long-life  and  highest  efficiency. 

Heat  is  instant,  no  warm  up  delay,  no  flames, 
fumes  or  odors.  Windshield  doesn’t  steam  up. 

DON’T  DELAY.  Fill  in  the  convenient 
coupon  below  for  complete  information.  These 
world’s  finest  comfort  heaters  are  a sure  bet  to 
attract  more  customers  to  your  drive-in. 


SAFEST,  MOST  CONVENIENT 
DRIVE-IN  HEATER 


• Exclusive  Electromode  Cast-Aluminum 
Heating  Element.  100%  safe  around 
children. 

• Noiseless  operation.  Quiet,  fan-circulated 
electric  comfort  heat. 

• Compact,  lightweight.  Equipped  with  heat- 
resistant  handle  and  extra  long  extension. 

• Extra  sturdy  construction,  built  to  stand 
rough  treatment. 

• Modern  design,  in  scratch-resistant  silver- 
grey  finish. 


Front  and  rear  views 
of  the  heater.  Sits  on 
any  flat  surface, 
dashboard,  floor,  etc. 
No  additional 
equipment  needed. 
Installs  quickly  and 
simply  on  your 
present  speaker  post. 


ELECTRIC  COMFORT  HEAT ! 
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THE  FINEST  DRIVE-IN  EQUI 


ALL  SPEAKER  UNITS 
COMPLETELY 
WEATHERPROOFED 
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JtHE  BIG  DIFFERENCE | 


SPEAKERS  INDIVIDUALIZED  - THEATRE  NAME  CAST  ON  SPEAKER 


TWO  SEASON  WARRANTY 
ALL  SPEAKER  UNITS 
PLUS  25c  TRADE-IN  VALUE 
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OUTDOOR  SPEAKERS  FOR  EVERY  REQUIREMENT  p 


LINE 

WEATHER  PROOFED 

MATCHING 

UNITS 

TRANSFORMER 

INDIVIDUAL 

HI-FIDELITY 

VOLUME  CONTROLS 

SOUND 

"CONCESSION  BUILDING  SPEAKER 

(WALL  MOUNTING) 

// 

SILENT 

TRAFFIC 

DIRECTOR 


AVAILABLE  WITH 
FLUORESCENT 
OR 

MAZDA  WIRING 


REST  ROOM 
LIGHT 


3L.  -A.  IST  2ST  E ZD 

drive-in  Vheatre 

I-.IC3-IiTIlsrC3^ 


COLOR 

SAFETY 

CONVENIENCE 


RAMP  LIGHT 


GLASS 

PANELS 


PLEXIGLAS 

PANELS 


20"  LIGHT 


A LIGHT 
FOR  EVERY 
REQUIREMENT 


AISLE 

LIGHT 

PATIO 
GARDEN 
ROAD  SIDE 
LIGHTING 


REST  ROOM  LIGHT 


ALSO  AVAILABLE 


RAMP  END 
EXIT  LIGHT 


WRITE  OR  WIRE  TODAY 
FOR  CATALOG  SHEETS 
ON  ITEMS  IN  WHICH 
YOU  ARE  INTERESTED 


LENT  IN  AMERICA 
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“DRIVE-IN”  GIVES  YOU  THE  MOST 

jinrtnnnnnrinnnnnnnrsinnnnnn^^ 
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RUGGED  PERMANENT 


JUNCTION  BOX 


MOLD  ALUMINUM 


AVAILABLE  WITH 
DOWNLIGHTS 
CUSTOM  TRANSFORMER 
DESIGNED  FOR 
ALL  SPEAKERS 
MOUNTS  ON 
IV2"  OR  2"  PIPE 


POST  LIGHT  TRANSFORMERS  FOR  DOWNLIGHTS 


Available  with 
speaker 
baskets 
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Replacement  & Maintenance  Items 


SPEAKER  UNITS 

All  Sizes  Available 
Completely  Weather  Proofed 
Two  Season  Warranty 
Liberal  Trade-In  Allowance 
Heavy  Duty  Alnico  5 Magnets 
No  Shifting  or  Voice  Coil  Drag 
A UNIT  For  Every  Make  Speaker 


SPEAKER  CORDS 


Weather 

Resistant 


SPEAKER  BASKETS 


FOR  R.C.A.  New  & Old  Style  Junction  Boxes 
Made  of  heavy  formed  aluminum  rod 
Prevents  Dropping— Saves  Your  Speakers 


TRANSFORMERS 


Custom  made— Weather  resistant 
A transformer  for  every  requirement 


COMPLETE  REPUCEMENT  PARTS 


FOR  RCA-Simplex  Speakers  & Junction  Boxes 


PORT  HOLE 
BLOWER 

KEEP  OUT 
DUST 
RAIN 
BUGS 

GREASY  LINT 


'TEEL  SCREEN  TOWERS-CUSTOM  MADE 


STRAIGHT-KOILED-THEFT  PROOF 
Plus  Revolutionary 
NEW  GLO-CORD 
GLOWS  IN  THE  DARK 
Bulk  Speaker  Wire 
in 

SU-SV  & Theft  Proof 
All  Sizes  Direct  Burial  Wire 


VOLUME  CONTROLS 

HIGHEST  QUALITY 
LONG  LIFE 


A Control  for  Every  Speaker 
Sealed  in  Lubricant 
Precision  Built 


ALUMINUM  SPEAKER  GUARD  GRILLS 
31/2».4»5»6x9" 


SCREEN 

PAINT 

SUPER  WHITE 
STAYS  WHITE 
BRUSH-ROLL 
OR  SPRAY 
Finest  Available 


PLEASE  WIRE  OR  WRITE  US  IF  YOU  HAVE  ANY  DRIVE-IN  NEED 

OR  CONTACT  YOUR  FAVORITE  THEATRE  SUPPLY  DEALER 


We  offer  a complete  line  of  NEW  and  REPLACEMENT  items.  We  can't  list  all  here. 


I Some  Pertinent  Memos 
I For  the  Drive-In 
I Manager's  Notepad 


1.  It  must  be  clearly  understood  that 
ushers  are  to  help  in  the  vending  stand 
during  the  intermissions.  Bring  them  in 
every  night  to  help  you.  As  soon  as  the 
intermission  is  over,  be  sure  they  leave  the 
building  for  other  assignments. 

2.  Many  outdoor  theatre  managers  do 
not  take  advantage  of  the  ushers’  time 
after  the  intermission  and  break.  Keep 
them  busy  fixing  things,  cutting  or  pulling 
weeds,  painting  those  badly  worn  canopy 
letters,  checking  speakers  or  many  things 
that  can  be  done  every  night  rather  than 
have  them  hibernate  in  their  cars.  You,  as 
the  manager,  must  make  assignments  to 
these  boys  for  time  after  vending  inter- 
missions. 

3.  Check  bumed-out  lights  every  night; 
it  takes  five  minutes.  Another  duty  your 
usher  can  take  care  of  after  the  break, 
along  with  checking  speakers  on  being 
tipped  over,  are  those  that  don’t  work. 
Speaker  posts  should  be  reset  with  a spade 
and  tamped  properly. 

4.  Keep  cash  in  the  boxoffice  to  a mini- 
mum at  all  times.  The  manager  is  supposed 
to  clear  out  the  receipts  each  time  the 
cashier  has  taken  in  $100. 

5.  Manager  must  open  and  close  the  box- 
office  himself  every  night  he  works  . . . only 
exception  is  his  night  off,  and  then  a regu- 
larly assigned  person  will  handle  it,  not 
just  any  employe.  No  ushers  are  allowed  in 
the  boxoffice  at  any  time. 

6.  Intermission  lights  around  the  con- 
cessions building  should  be  turned  off  after 
the  show  has  started.  This  is  important,  as 
they  are  very  distracting  to  the  patrons  in 
the  cars. 

7.  Keep  intermission  to  the  full  sched- 
uled time.  Don’t  let  the  honking  of  horns 
upset  anyone  . . . stick  to  your  time  even  if 
you  have  only  a few  cars  in  the  place.  This 
is  a convenience  to  all  patrons. 

If  You  Are  Reopening: 

Use  a series  of  clever  teaser  ads  . . . start 
the  previous  week,  near  weekend  . . . con- 
tinue on  Monday  ...  use  large  ad  day  before 
and  opening  day  and  use  fairly  good-sized 
ad  first  Saturday  that  you  are  open.  Check 
your  mats  and  get  proofs  to  work  with. 
Also  check  mat  service  at  the  newspaper. 

Write  up  your  story  giving  the  details  of 
the  opening  and  what  is  going  to  happen. 
This  should  break  two  days  before  you  are  to 
open. 

Order  your  needs  from  the  printer.  Give 
the  story  of  what  is  going  to  happen  to 
your  local  newspaper.  Pass  the  programs 
around  small  towns  and  downtown  sections 
when  you  put  out  window  cards. 

A sufficient  number  of  window  cards 
should  be  ordered  for  your  opening — 50  per 
cent  should  be  placed  in  town  and  the  re- 
maining 50  per  cent  in  all  small  surrounding 
towns  at  least  one  week  in  advance  of  open- 
ing. Also  post  some  around  the  conventional 
theatre  lobby  and  front. 

— Allied  1963  Merchandising  Manual. 
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MR.  DRIVE-IN  PROJECTIONIST  - 

WHAT  YOU  NEED  TO  KNOW 
ABOUT  REOPENING  THE  BOOTH 
AS  WELL  AS  YEAR-ROUND  CARE 


By  WESLEY  TROUT 

w E WILL  EN- 
DEAVOR to  present 

some  helpful  data  on 
re-opening  drive-in 
t h e a tr  e s and  for 
those  operating  the 
j'ear  around. 

In  order  to  have  a 
successful  opening 
one  should  make  sev- 
eral trial  runs  to 
make  sure  everything 
Wesley  Trout  operating  okay— 

don’t  take  chances  of 
opening  without,  at  least,  running  one  pro- 
gram the  night  before  you  open. 

We  have  received  many  requests  for  in- 
formation covering  the  various  pieces  of 
sound  and  projection  equipment  as  to  how 
one  should  go  about  making  tests  and 
necessary  replacements  which  would  assure 
good  operation  for  the  season. 

I have  always  followed  a routine  setup  so 
that  nothing  would  be  overlooked  which 
could  cause  trouble.  If  the  equipment  was 
“put  to  bed’’  as  it  should  be  when  the  the- 
atre was  closed  for  the  season,  and  if 
maintenance  was  kept  up  to  par  during  the 
season’s  run,  one  can  soon  have  it  ready; 
but,  on  the  other  hand,  if  it  was  neglected, 
then  you  have  a big  job  in  doing  the  things 
that  must  be  done  for  high  quality  sound 
reproduction  and  projection. 

In  some  situations  it  is  advisable  to  re- 
move the  mechanism,  if  not  already  taken 


off  of  projector  base,  and  disassemble  it 
and  thoroughly  wash  all  the  parts  in  a 
solvent  bath,  adding  about  a cup  of  pro- 
jector oil  to  a gallon  of  solvent  to  prevent 
the  parts  becoming  too  dry.  Clean  the 
entire  mechanism,  inside  and  out,  using  a 
clean,  lintless  rag  for  thoroughly  drying  all 
the  parts.  Relubricate  with  high  quality 
projector  oil.  If  the  gears  run  in  an  en- 
closed compartment,  all  that  is  necessary  is 
to  remove  the  pet  cock,  drain  out  old  oil 
and  when  you  have  reassembled  the  various 
parts,  refill  with  oil  to  level  indicated  by 
an  arrow. 

The  intei-mittent  should  also  be  thor- 
oughly cleaned  in  the  same  manner.  How- 
ever, the  intermittent  movement  can  be 
drained,  without  disassembling,  and  rinsed 
out  with  clean  lubricant  and  refilled  with 
fresh  oil.  This  cleaning  will  generally  be 
okay  as  the  movement  is  enclosed  and  very 
little,  if  any,  dirt  will  get  into  the  case. 

Before  you  replace  the  intermittent 
movement  in  the  mechanism,  check  and 
see  if  the  sprocket  is  undercut,  reset  the 
cam  and  starwheel,  or  replace  if  too  badly 
worn.  There  should  be  just  a very  little 
end-play  in  the  intermittent  sprocket.  If 
you  put  the  movement  up  in  good  running 
condition,  it  will  not  require  any  more  at- 
tention for  the  entire  season,  except  lubri- 
cating and  if  the  drive-in  is  a year  around 
operation,  it  should  run  the  entire  year.  If 
the  movement  needs  a rebuilding  job,  we 
strongly  recommend  that  you  send  it  in  to 


your  local  theatre  supply  dealer  who  has 
the  necessary  equipment  and  experience  to 
do  a first-class  job. 

With  older  mechanisms,  it  is  a good  idea 
to  use  a sharp  pimch  and  mark  the  gear 
teeth  so  that  you  will  get  them  back  in  the 
same  teeth  and  avoid  gear  noise.  Be  sure 
to  oil  each  shaft  when  replacing  it  in  the 
mechanism.  If  gear  train  has  too  much 
back-lash,  badly  worn  gears  should  be  re- 
placed before  you  install  it  on  the  base 
again. 

FURTHER  CHECKS  TO  MAKE 

How  about  the  feed  and  takeup  sprock- 
ets? Are  the  teeth  under-cut?  Is  there  any 
end-play?  Are  the  stripper  plates  posi- 
tioned so  that  they  will  strip  the  film  off 
should  it  break  at  any  of  these  points? 
Adjust  the  idler  rollers  exactly  the  thick- 
ness of  two  pieces  of  film  from  the  face  of 
the  sprockets,  and  be  sure  there  is  suf- 
ficient tension  on  the  bracket  so  that  it 
will  hold  the  film  firm  and  avoid  film 
jumping  off  the  sprocket.  Are  all  the 
screws  tight?  How  about  the  gate  shoes? 
A sharp  focus  cannot  be  obtained  with 
badly  worn  shoes,  particularly  so,  if  one 
side  is  more  worn  than  the  other. 

Be  sure  to  carefully  check  the  top  lateral 
guide  rollers  that  guide  the  film  down 
through  the  gate.  These  should  be  kept 
clean  and  turn  freely  and  fit  the  film  snug- 
ly. If  rollers  do  not  turn,  grooves  will  de- 
velop and  side  motion  of  the  picture  will 
result.  Place  a couple  of  drops  of  oil  on  the 
shaft  every  day. 

Mechanisms,  fairly  late  models,  are 
equipped  with  two  pad  rollers.  During  the 
operation,  only  one  of  the  two  pad  rollers 
on  each  feed  sprocket  should  rotate  when 
the  pad  roller  arms  are  properly  adjusted. 
This  takes  place  because  the  pad  rollers 
located  nearer  the  front  of  the  projector  on 
the  upper  and  lower  feed  sprockets  act 
only  as  guards  in  preventing  damaged 
film  from  accidentally  slipping  off  the  feed 
sprockets.  Older  mechanisms  generally 
have  only  one  top  roller. 

Keep  it  in  mind  that  the  pressure  pads 
and  intennittent  sprocket  shoes  on  the  film 
gate  also  play  an  important  role  in  pro- 
viding a steady  picture.  Replacement 
should  be  made  if  an  examination  reveals 
that  the  pads  or  shoes  are  worn  or  grooved. 
Keep  these  parts  cleaned  with  a stiff - 
bristle  toothbrush  every  day. 

REMOUNTING  THE  MECHANISM 

Now,  your  projector  mechanism  should 
be  ready  to  mount  back  on  its  base.  Very 
carefully  clean  the  base  and  align  the  drive 
gears,  making  sure  that  the  mechanism  is 
in  perfect  alignment  so  that  the  film  will 
travel  in  a straight  line  down  through  the 
soundhead.  Be  sure  the  screws  (bolts)  are 
tight,  but  do  not  use  so  much  force  that  it 
will  strip  the  threads.  Next,  clean  the  film 
valve  fire  rollers  and  replace  the  top  maga- 
zine and  fasten  securely. 

All  the  screws  and  bolts  that  fasten  the 
various  units  to  the  projector  base  should 
be  checked  and  tightened;  namely,  mecha- 
nism, magazines,  soundhead  and  motor 
drive  units.  It  is  a good  idea  to  do  this 
periodically  as  bolts  and  screws  can  work 
loose. 

After  you  have  finished  getting  the 
mechanism  ready  and  mounted,  the  next 
unit  of  importance  is  the  soundhead.  The 
entire  unit  should  be  thoroughly  cleaned 


An  important  phose  of  readying  the  drive-in  for  reopening,  and  of  year-round  maintenance,  is  the 
cleaning  of  the  lamphouse  and  adjustment  of  components.  J.  H.  Stevenson,  Local  No.  333,  is  shown 
trimming  the  Constellation  170  projection  arc  lamps  at  the  new  North  52  Drive-In  Theatre,  North 
Charleston,  S.C. 
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with  solvent  on  a rag,  but  don’t  get  any  of 
this  solvent  in  the  sound  lens. 

We  suggest,  after  you  have  cleaned  the 
soundhead,  including  the  gear  train  or 
chain  drive,  installing  a new  exciter  lamp 
and  photo-cell.  Check  the  leads  to  the  ex- 
citer lamp  and  photo-cell  and  if  the  con- 
nections are  oily  or  corroded,  remove  and 
make  new  connections.  Next,  check  the 
sprockets  to  see  if  they  are  undercut.  How 
about  the  pad  rollers,  are  they  set  cor- 
rectly, the  thickness  of  two  pieces  of  film 
from  the  sprocket  face? 

CHECK  LATERAL  GUIDE  ROLLERS 

Now,  the  films  must  track  in  a straight 
line  past  the  scanning  beam  from  the  sound 
lens.  The  lateral  guide  rollers,  which  do 
this  job,  should  be  carefully  checked  for 
wear  and  free  turning.  Take  this  unit  out, 
if  you  can  do  so  in  your  particular  model, 
and  take  a strip  of  film  and  set  these  roll- 
ers so  that  they  fit  the  film  snugly.  Re- 
place and  align. 

Check  the  motor  and  its  drive  to  see  that 
they  are  in  good  condition.  Check  the 
stabilizer  to  see  that  it  turns  freely  and 
i-uns  at  least  20  or  30  seconds  after  the 
film  runs  out. 

Now  you  are  ready  to  use  a buzz  track 
test  loop  for  setting  the  lateral  guide  roU- 
ers;  when  set  correctly,  no  sound  will  be 
heard  in  the  monitor,  of  course.  Use  a 
7,000-cycle  test  loop  for  checking  sound 
lens  focus;  this  note  can  easily  be  heard 
in  the  monitor,  if  in  focus.  However,  we 
do  suggest  the  use  of  a 20,000-ohm-per-volt 
output  meter  for  accuracy  in  setting  sound 
lenses.  If  you  foUow  our  advice,  your 
soundhead  and  mechanism  will  be  properly 
taken  care  of  and  ready  for  operation. 

The  arc,  lamphouse  and  feed  mecha- 
nism— The  lamphouse  should  be  thoroughly 
cleaned  out,  all  the  vents  cleaned,  the  ex- 
haust pipes  cleaned  so  that  there  will  be 
good  ventilation  and  carbon  gas  and  much 
of  the  soot  removed  with  proper  exhaust 
system. 

We  strongly  recommend  the  removal  of 
the  arc  lamp  mechanism  to  clean  it  so  that 
all  the  parts  work  freely,  cleaning  the  car- 
bon contacts,  replacing  those  that  are 
pitted  or  badly  burnt,  particularly  those  in 
high  intensity  arc  brackets  as  they  are  very 
sensitive  and  should  be  given  proper  care. 
Be  sure  to  remove  the  stranded  asbestos 
cable,  remove  lugs  and  make  new  connec- 
tion, cutting  back  the  wire  about  three 
inches. 


USE  CORRECT  LUBRICATION 
The  proper  lubrication,  as  recommended 
by  the  manufacturer,  should  always  be  used 
for  smooth  feeding  of  the  carbons.  The 
motor,  in  most  cases,  should  have  new 
brushes;  more  so,  if  it  has  been  in  opera- 
tion the  year  around.  The  reflectors  should 
be  cleaned,  and  new,  or  refinished,  in- 
stalled if  they  have  been  in  use  a long  time. 
When  you  have  reassembled  the  arc  feed 
mechanism  and  reinstalled  it,  be  sure  to 
check  to  see  that  the  distance  from  the 
center  of  the  reflector  to  the  apertui’e  is 
correct,  usually  from  34-inches  and  up. 
Don’t  guess — be  sure  it  is  the  “right” 
distance  for  maximum  light  output.  More- 
over, be  sure  to  use  alignment  tools  for  ob- 
taining perfect  alignment  of  the  carbons, 
reflectors  and  lenses.  This  will  assure  even 
screen  ilumination  and  no  loss  of  light. 
Rectifier  or  generator  set  care — If  you 

Continued  on  following  page 


SAVE  MONEY...  GET  QUALITY 
with  EPRAD  TRUE  VALUE  PRODUCTS 


BUILDING  THEATRE  SOUND  AND  COMMUNICATION 
AND  ELECTRONIC  EQUIPMENT  FOR  15  YEARS 


JUNCTION 

BOXES 

Only  boxes  engineered 
to  prevent  them  from 
shorting  out  to 
ground  in  wet  weather 
(thus  preventing  bad 
sound).  Available  with 
glowing  butyrate  or 
cast  aluminum  tops. 


CAR 

COUNTERS 

Make  sure  you  get  all 
your  box  office  receipts. 
All  electric  and  com- 
pletely accurate.  Not 
controlled  by  cashier. 
Foolproof  and  easy  to 
install.  Available  in  1, 
2,  3,  4 lane  models. 


MOTOR 

GENERATORS 

Quiet  and  dependable. 
Designed  specifically 
for  motion  picture  use. 
Uniform  D.  C.  power 
source  regardless  of 
variations  in  primary 
A.  C.  power  supply. 
Easy  installation. 


BURGLAR 

ALARMS 

Stops  break-ins  and 
vandalism  after  hours. 
Designed  to  protect 
drive-in  concession 
stands  but  can  be  used 
anyplace  where  van- 
dalism is  a problem. 
Simple  to  install. 


HOT-SHOT 

HEATERS 

Heat  quicker,  circu- 
late more  heat  faster 
than  any  heater 
available  . . . 2.5  to  5 
times  more.  Completely 
weatherproof  and  safe. 
U.L.  and  C.S.A.  ap- 
proved. 


TRANSISTOR  OPTICAL-SOUND  SYSTEMS 


Eprad’s  new  all-transistor  optical-sound  amplifier  system 
breaks  the  sound  price  barrier.  Highest  quality  sound  for 
any  theatre,  now  only  $550*.  Plug-in  construction. 
Complete  with  Pre-Amp  and  Power  Amplifiers.  Com- 
patible with  all  type  sound  heads.  Compact  and  easy 
to  install.  Most  beautiful  sound  you’ve  ever  heard. 

*One  omplifler. 


35-70  MM.  MUTLI-CHANNEL  SYSTEMS  ALSO  AVAILABLE  FOR  CINERAMA,  ETC. 


EPRAD  builds  products  to 
fit  your  needs . . . our 
management  operates 
theatres  too. 


1214  CHERRY  ST.  . TOLEDO,  OHIO 


PHONE:  CHerry  3-8106 


LONG-LIFE 

SPEAKERS 

Quality  speakers  that 
sound  better,  last  lon- 
ger. Why?  We’ve  been 
continuously  building 
in-car  speakers  longer 
than  anyone.  Models 
available  to  meet  any 
performance  or  price 
requirements. 


TRI  SWING  II  wS 

ihe  action  apparatus  •,  c c 

if  5ee-5aws 
the  PLAYMATE  line 

playground  equipment 

The  DELMER  F.  HARRIS  CO. 


Concordia,  Kansas 

write  for  free  brochure 


BOXOFnCE  ::  February  4,  1963 
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DRIVE-IN  BOOTH  CARE 


ECONOMY  IN-CAR  SPEAKERS 


The  Economy  Speaker  is  big.  Its  die-cast  aluminum  case  is  TVs"  high, 

4"  wide  and  4"  deep.  Its  4"  speaker  unit  is  firmly  fastened  to  the 
face  of  the  case,  and  not  just  laid  in  kapok  as  are  many  other  low 
cost  speakers. 

The  volume  control  is  the  high  quality  L pad  type  and  is  fully  enclosed 
to  prevent  dirt  from  affecting  operation. 

The  Economy  Speaker  will  fit  practically  any  make  or  model  of 
Junction  Box.  WRITE  FOR  UTERATURE 

AND  LOW  PRICES. 

MOTIOGRAPH,  INC.  - 

49  2 2 WEST  GRAND  AVENUE  » CHICAGO  39,  ILLINOIS 


STRUCTURES 

ENGINEERED  FOR 
STRENGTH  AND  BEAUTY 


— Prefabed  and  shipped  with  plans  or 

— Prefabed  and  shipped  plus  super- 
vision or 

— Completely  erected  by  our  crew 


1350  GHENT  HILLS  ROAD-AKRON  13, OHIO 


Top  quality  Selby  towers  used  by  the  finest 
drive-ins  throughout  North  America  for  13 
years.  Engineering  skill  and  integrity  at  low 
cost. 


INDUSTRIES,  INC. 

PHONE-BATH  , OHIO  MOHAWK  6-7211 


STOP 

SPEAKER 
THEFT  • 


! 


Eliminate  costly  loss 
of  stolen  speakers 
with  Speaker  Security  Installation. 

Easy  to  install!  Inexpensive!  Less  than 
75t  per  speaker  unit! 

Now  in  use  by  leading  Drive-In  Chains 
and  Exhibitors  in  U.  S.  and  Canada. 

For  full  details  write: 

SPEAKER  SECURITY  COMPANY 

16S0  Willow  Avenue,  Hoboken,  N.J. 


DRIZZLE  CARD® 


For  full  details  write  to 

DRI-VIEW  MANUFACTURING  CO. 

2223  Poris  Drive,  Louisville  18,  Ky. 


Continued  from  preceding  page 

are  using  a generator  set,  be  sure  to  check 
all  the  electrical  connections,  brushes,  com- 
mutator and  bearings.  Flush  the  motor 
bearings  after  draining  out  oil.  If  you  use 
grease,  clean  out  the  grease  and  replace 
with  fresh.  The  commutator  should  be 
cleaned  with  a small  piece  of  canvas  while 
the  set  is  running;  it  is  a good  idea  to  use 
00  sandpaper  and  brighten  up  the  face  of 
the  commutator  just  a little,  then  clean 
with  cloth.  The  entire  unit  should  be 
cleaned,  and  use  a small  hand-bellows  for 
blowing  out  dust.  This  job  takes  only 
an  hour  and  you  will  be  repaid  with  smooth 
operation  of  the  set. 

HAND  BELLOWS  FOR  CLEANING 

If  a rectifier  is  used  for  DC  for  the  arcs, 
remove  the  bulbs  (if  tungar)  and  clean  the 
base  of  the  bulbs  and  clean  out  the  sockets, 
check  and  clean  all  the  connections  and  the 
pig-tails  on  the  bulbs.  Use  a small  hand 
bellows  for  cleaning  out  the  interior  of  all 
types  of  rectifiers.  Make  sure  lamphouse 
switches  make  good  contact,  too. 

In  drive-in  theatres  more  attention 
should  be  given  to  keeping  equipment 
clean,  as  there  is  more  dust.  If  a daily  rou- 
tine of  cleaning  and  checking  is  set  up,  it 
will  be  an  easy  job  to  keep  your  equipment 
in  good  condition  but  if  you  let  cleaning  go 
for  a week  or  more  it  will  be  in  bad  shape 
and  make  more  work  when  you  do. 

Many  drive-in  theatres  who  do  not  run 
the  year  around,  take  advantage  of  the 
closed  time  to  install  or  modify  their  ex- 
isting equipment.  If  you  install  new  lamps 
or  modify  your  existing  lamps  to  use  larger 
carbons,  be  sure  to  provide  the  specified 
ventilation  for  good  operation.  For  an 
example,  at  110  to  135  amps  it  is  necessary 
to  have  a minimum  air  velocity  of  700 
linear  feet  per  minute.  Discoloration  and 
fracture,  unless  you  use  metal  reflectors, 
will  result  if  this  vital  item  is  overlooked. 
It  perhaps  goes  without  saying  that  you 
must  have  a motor  generator  set  or  recti- 
fier of  adequate  capacity  to  handle  the 
current  required  by  using  larger  carbons  or 
your  new  lamps. 

Keep  in  mind,  if  you  use  an  older  pro- 
jector, to  examine  the  baffle  openings  to 
make  sure  the  light  will  pass  through  and 
the  comers  of  your  picture  will  be  well  illu- 
minated. In  some  cases,  with  old  mecha- 
nisms, some  modifications  have  to  be  made 
in  order  to  install  a later  model  mechanism 
in  order  to  obtain  satisfactory  screen  illu- 
mination, that  is,  good  overall  screen 
brightness. 

'RIGHT'  CARBON  COMBINATION 

Be  sure  to  use  the  “right”  carbon  combi- 
nation for  maximum  screen  brightness.  For 
an  example,  in  some  recent  inspections  we 
found  carbon  spindling  very  bad  because 
the  wrong  type  and  size  of  carbons  were  be- 
ing used.  In  one  case  the  theatre  was 
using  5/16-inch  when  an  ll/32nd-inch  neg- 
ative carbon  should  have  been  used.  In 
another  case,  carbons  were  making  poor 
contact  in  their  holders  and  the  connec- 
tions at  the  carbon  clamps  were  burned 
brown  and  were  causing  a loss  of  current. 
Our  service  manual  gives  correct  sizes, 
burning  rate,  etc. 

Evei-y  drive-in  theatre  should  give  spe- 
cial attention  to  its  screen  surface.  Un- 
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fortunately,  we  run  mto  many  tneatres 
that  let  their  screen  surface  go  without 
refinishing  several  years.  This  is  very, 
very  bad,  because  very  few  drive-ins  have 
adequate  screen  brightness.  We  suggest 
that  you  write  any  of  the  companies  ad- 
vertising in  this  publication  about  their 
screen  coating,  and  they  will  be  glad  to 
furnish  you  with  samples  and  complete 
details.  You  want  to  understand,  the  best 
type  of  surface  finish  will  depend  on  the 
type  of  lamps,  lenses,  screen  area  and  cur- 
rent used  at  the  arc  lamp,  so  be  sure  to  try 
some  samples. 

Silicon  Light  Sensors  to 
Replace  Photocells  in  35mm 
Optical  Sound  Reproducers 

N EW  SILICON  light  sensors  have 
been  developed  by  the  Army  and  Air  Forces 
Motion  Picture  Service  as  a longer-lasting, 
and  thus  cheaper,  replacement  for  photo- 
cells in  35mm  optical  sound  reproducers. 
They  were  displayed  in  the  suite  of  Robert 
Quick,  chief  of  the  AAFMPS  during  the 
fall  convention  of  Theatre  Owners  of 
America  at  the  Americana  Hotel,  Miami. 

The  AAFMPS  prepared  the  following  in- 
formation on  the  new  sensors  which  was 
published  in  the  Technical  Bulletin  of  TOA. 

“The  Army  and  Air  Forces  Motion  Picture 
Service  has  announced  completion  of  field 
tests  of  silicon  light  sensors  as  replace- 
ments for  photocells  in  35mm  optical  sound 
reproducers.  Results  have  been  very  satis- 
factory and  a phased  program  contem- 
plating eventual  complete  conversion  of  all 
types  of  35mm  equipment  is  underway. 

“The  type  of  sensor  employed  provides 
greater  sensitivity  than  normally  used 
photocell  types,  and  requires  less  sound 
system  signal  amplification  and  no  polar- 
izing voltage  supply.  Additional  advantages 
accruing  from  the  use  of  sensors  over  photo- 
cells are  greatly  extended  life,  far  greater 
life  of  exciter  lamps  with  reduced  envelope 
blackening  and  minirnizing  of  exciter  lamp 
socket  contact  troubles  due  to  reduced  lamp 
amperage.  Although  the  initial  cost  of  the 
sensors  is  higher  than  that  for  photocells, 
it  is  expected  that  long-term  economies  will 
result  from  this  program. 

“Our  field  tests  of  the  light  sensors  over 
the  past  six  months  do  not  permit  specific 
evaluation  of  cost  savings.  However,  the 
recognized  long-life  factor  of  solid-state 
devices,  the  increased  life  of  exciter  lamps 
due  to  operation  with  reduced  filament 
current,  and  other  factors,  definitely  permit 
anticipation  of  long-term  economies  in 
equipment  operational  costs.” 

The  Engineering  Department  of  the 
AAFMPS,  Goodfellow  Blvd.  and  Edwards 
Street,  St.  Louis  20,  Mo.,  will  furnish  tech- 
nical data  on  the  sensors  on  request  and 
without  charge  to  any  exhibitor  interested 
in  the  program. 


DEIBLER 

TRACKLESS  TRAINS 

Free  Brochures 


1963  Models,  All  New 

PR  8-5480 

914  Claflin,  Manhattan,  Kans. 


. . . because  BalCOLD  Reflectors  cut  heat  in  half! 

Heat  is  tough  on  film  prints — especially  when  they  can  cost  up- 
wards of  $7000. 

But  BalCOLD  Reflectors  save  damage  costs  by  keeping  film  cool. 
They  have  actually  doubled  film  life.  Says  one  theatre  man: 

“Used  to  get  about  150  runs  of  a film  with  ordinary  reflectors. 
Using  BalCOLDs,  I got  303  runs  with  Porgy  and  Bess,’  365  runs 
with  ‘Can  Can.’  ” 

What’s  more,  reduced  film  heat  means  no  more  focus  drift, 
greater  depth  of  field.  BalCOLD  Reflectors  far  outlast  ordinary 
reflectors  and  are  lots  easier  on  projectors  and  lenses. 

Next  time  you  replace  silvered  reflectors,  replace  them  with 
BalCOLD — the  only  reflector  whose  proven  contribution  to  the 
advancement  of  motion  picture  projection  has  won  for  its  designers 
the  highly  regarded  technical  award  from  the  Academy  of  Motion 
Picture  Arts  and  Sciences. 


BAUSCH  & LOME  ^ 


BAUSCH  & LOMB  INCORPORATED 
72038  Bausch  St.,  Rochester  2,  N.Y. 

□ Send  me  BalCOLD  Data  Brochure  E-35. 

Name 

Theatre  

Address 

City Zone State 
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SPECIAL  DISCOUNT 
Prices  on 

- BUMPER  SIGNS  - 


Order  Before  April  1st 
and  SAVE! 


SEND  FOR  FREE 
LITERATURE  NOW ! 


ACE- HI  DISPLAYS.  INC 

21  Front  N.W. 

Grand  Rapids  2,  Michigan 


DRIVE-IN  THEATRE  CAR  COUNTER 

Note  diols  of  TWO  Veeder-Root  counters. 
Each  drivewoy  post  "Box-Office" 

COUNTED  ON  SEPARATE  COUNTER 

Comes  complete  with  cumulative  counters, 
driveway  treadles  and  ALL  parts  at  $ 99.50 
With  turn-back  to  zep  counters  $114.50 
"One  Way"  Counter  (IN  ONLY)  $164.50 
(Single  Lane  Counter  $79.50) 

K-HILL  SIGNAL  CO. 

UHRICHSVILLE,  OHIO 


M£W  4 CONE  UNIT 
THE  MISCO  MIRACLE 


• Famous  Misco  Quality 

• The  Most  Economical 
Cone  Unit  Availoble 

• Entire  Field  Replace- 
ment— Now  Praetieol 

• Amazing  Tone  Quality 

ONLY  $132 

* Ea.  list 

See  your  equipment  deoler 


A 

WEATHER- 

PROOF 

MIRACLE 


MODEL  55-4-WP 


MINNEAPOLIS  SPEAKER  CO. 

3806  Grand  Ave.  So. 
Minneapolis  9,  Minn. 


Drive-In  Screen  Tower  Up 
In  a Week  After  Old  One 
Was  Demolished  by  Wind 

By  FRANCES  HANFORD 

What  do  you  suppose  W.  A.  Swaney, 
manager  of  the  900-car  Belmont  Auto 
Drive-In,  Dayton,  Ohio,  thought  on  Fri- 
day, September  14,  when  he  learned  that 
during  the  early  morning  hours,  a vicious 
freak  wind  storm  had  demolished  his  screen 
tower?  Away  went  his  business,  right  at 
the  peak  of  the  season.  And  who,  least  of 
all  Mr.  Swaney,  would  have  thought  he 
would  be  back  in  business  in  ten  days? 

Pipe-chewing  James  A.  Conn,  manager 
of  National  Theatre  Supply,  Cincinnati, 
being  on  speaking  terms  with  disaster  and 
frustration,  surveyed  the  damage.  Since 
the  screen  tower  was  old,  Belmont  being 
one  of  the  first  area  drive-ins,  and  as  the 
storm  had  done  a complete  job,  there  was 
nothing  to  salvage.  With  everything  going 


The  Belmont  Drive-In's  new  screen  tower  at  Dayton, 
Ohio.  W.  A.  Swaney  is  manager. 


smoothly  Conn  figured  it  would  take  at  the 
very  least  six  weeks  before  the  drive-in 
could  operate.  The  big  problem  was  the 
screen. 

But  Swaney  and  Conn  hadn’t  figured  on 
the  “Fairy  Godmother,”  modern  style.  First 
she  gave  them  wonderful  weather,  and  then 
the  Selby  Industries,  Akron,  Ohio,  who  do 
all  of  National  Theatre  Supply’s  area  con- 
struction work,  were  in  the  position  to  send 
a complete  crew  with  everything  needed  to 
begin  work  at  once. 

But,  what  about  the  screen?  It  so  hap- 
pened that  Selby  had  a screen,  58x92  feet, 
Belmont  size,  intended  for  a drive-in  under 
construction  and  not  yet  ready  for  the 
screen. 

Work  began  Monday,  September  17,  with 
the  digging  out  of  the  old  and  construction 
of  new  foundations.  Pouring  of  the  con- 
crete consumed  another  day  and  a half. 
Thursday  morning  the  erection  of  the 
screen  was  started,  followed  by  the  facing. 
The  pace -setting  crew  was  held  up  for 
about  half  a day  on  Friday  when  an  unco- 
operative scaffold  refused  to  budge  until 
the  city  fire  department  came  and  took  it 
down.  Saturday  afternoon  the  painters 
worked  until  dark  and  finished  the  last 
brush  stroke  about  five  o’clock  Sunday 
afternoon. 

At  6:30  p.m.,  Sunday,  September  23  the 
Belmont  lights  went  on  for  the  night  show. 

What  did  the  movie  fans  think?  Nothing 
to  it,  miracles  happen  every  day. 


Norelco 

PROJECTION 

EQUIPMENT 


Available  from 
leading  theatre  supply 
dealers 


NORTH  AMERICAN  PHILIPS  COMPANY,  Inc. 
Motion  Picture  Equipment  Division 
100  East  42nd  St.,  New  York  17,  N.  Y. 


CHANGEABLE 

LETTERS 

3/16"  Masonite — Baked  Wrinkle  Finish 
Red  or  Black,  With  Non-Sliding  Hooks. 
Mode  to  Fit  Any  Type  Track. 

Used  by  Hundreds  of  Drive-Ins 
Throughout  the  U.S. 

8'-75c  10" -90c 
16"- $1.75 
Also  6" -17" -24" 

Write  for  Free  Sample  Letter 
Specify  Type  Track 

Order  Thru  Your  Supply  Dealer! 

Manufactured  by 

NATIONAL  DEVICES 
COMPANY 

3965  Oneida  St.  Denver  7,  Colo. 


of  Wet,  Greasy  Floors  in  the 
Concession  Area  with— 


NYRACORD  COUNTER-TRED 
FLOOR  MATTING 

Send  for  catalog  sheets  and  prices, 

AMERICAN  MAT  CORPORATION 

2220  ADAMS  STREET  # TOLEDO  2,  OHIO 

**Amer/co's  Largest  Specialists  in  Floor  Matting'^ 
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A Scene  From  Americans  Projector  Carbon  Center. 


“National  ’ 'projector  carbons  receiving  straightness  test 


“We  pay  this  inspector  a premium  to  be  sure 
you  get  only  straight  projector  carbons” 

f says  JIM  NAUGHTON 

National  Carbon  Sales  Engineer 


Just  like  the  Western  movies  — 

National  Carbon  offers  a reward 
for  the  capture  of  “bad  guys.” 

To  make  certain  that  only  “good 
guy”  carbons  are  shipped  from 
our  Fostoria,  Ohio,  plant,  we  Jim  Naughton 
pay  our  inspectors  a premium  to  detect  and  dis- 
card any  projector  carbon  that  can’t  pass  our 
rigid  tests. 

In  the  straightness  test  illustrated  above, 
each  “National”  projector  carbon  is  passed 
under  an  accurately-positioned  gauge.  No 
carbon  gets  by  if  it  is  out  of  alignment  more 


than  a few  thousandths.  Why  are  we  so  particu- 
lar about  alignment'?  For  the  simple  reason 
that  only  straight  carbons  burn  with  correct 
cratering,  resulting  in  the  maximum  light  on 
your  screen. 

Quality  manufacturing  and  precision  testing 
are  only  a part  of  the  “National”  projector  car- 
bon story.  For  45  years  National  Carbon  has 
backed  theatre  owners  with  the  industry’s  most 
dependable  technical  service. 

Our  Sales  Engineers  are  equipped  with  to- 
day’s most  modern  test  devices ...  to  assure  you 
more  light  per  carbon  dollar. 

Contact 


Mr,  National  Carbon 

“National”  and  “Union  Carbide”  are  registered  trade-marks  for  products  of 

NATIONAL  CARBON  COMPANY 

Division  of  Union  Carbide  Corporation  • 270  Park  Avenue  • New  York  17,  N.  Y. 

In  Canada:  Union  Carbide  Canada  Limited,  Toronto 
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Screen  Tower  Becomes  Giant  Billboard  for  Extra  Profit 


Back  side  of  screen  tower  at  the  Cloverleaf,  Cleveland,  becomes  an  extra-profit  medium. 


Since  the  attraction  board  and  entrance 
to  the  Cloverleaf  Drive-In  Theatre  in  Cleve- 
land are  a block  away  from  the  rear  of  the 
screen  tower,  this  space  was  not  needed  for 
theatre  display,  but  Manager  Charles  Lom- 
bardo realized  its  advertising  potential  for 
extra  income,  since  traffic  is  heavy  at  this 
point. 

Accordingly,  he  had  Selby  Industries,  Inc., 
of  Akron,  install  surface  panels  42  feet  high 
by  80  feet  wide,  creating  a gigantic  billboard 


visible  to  approaching  traffic  for  half  a mile. 

First  customer  is  The  Coca-Cola  Co.,  with 
one  of  the  largest  clocks  in  the  country. 
There  is  reportedly  another  one  equal  to  it 
in  the  east.  Selby  installed  the  mechanism, 
weighing  over  200  pounds,  on  a structure 
and  servicing  platform  behind  the  surface, 
and  a local  neon  company  painted  the 
message  and  numerals  which  are  lighted 
with  neon. 

John  Selby  suggests  that  other  theatre - 


men  may  find  that  new  freeways  may 
create  valuable  display  locations  on  imused 
rear  sides  of  many  drive-in  screen  towers. 


The  drive-in  theatre  is  an  ideal  place  to 
introduce  patron-participating  contests  as 
a means  of  stimulating  refreshment  serv- 
ice sales. 


To  New  Posts  in  SMPTE 

Three  members  of  the  Society  of  Motion 
Picture  and  Television  Engineers  have  been 
appointed  to  new  positions.  Joseph  T. 
Dougherty,  of  E.  I.  du  Pont  de  Nemours  and 
Co.,  New  York,  has  been  elected  by  the 
SMPTE  board  of  governors  to  complete  the 
imexpired  term  of  financial  vice-president. 
Ethan  M.  Stifle,  the  former  financial  vice- 
president,  was  elected  executive  vice- 
president  in  the  recent  Society  national 
election. 

Byron  Roudabush,  president  of  Byron 
Motion  Pictures,  Inc.,  Washington,  D.C., 
has  been  elected  to  serve  on  the  1963  board 
of  governors,  for  the  eastern  region,  re- 
placing Dougherty.  Roudabush  has  been 
active  in  Society  affairs  for  many  years. 
Edward  A.  Winkler,  of  Eastman  Kodak, 
New  York,  has  been  appointed  by  John  W. 
Servies,  president  of  SMPTE,  to  replace 
Dougherty  as  chairman  of  the  national 
membership  committee. 


To  Address  Texas  Convention 

Augie  J.  Schmitt,  National  Ass’n  of  Con- 
cessionaires president,  will  address  the  Texas 
Drive-In  Theatre  Owners  convention  Febru- 
ary 7 at  the  Statler  Hilton,  Dallas. 


BUY  DIRECT 

FROM 

allantyne 


Save  on  equipment  from  one  of  the 
oldest  equipment  companies. 

Ballantyne  equipment — famous  patented  Dub’l-Cone  and 
Single  cone  speakers,  single  and  dual  channel  amplifiers, 
soundheads  and  hundreds  of  other  items  have  equipped 
theatres  throughout  the  world  for  nearly  30  years. 

Full  service  facilities  and  modem  fast  transportation 
have  made  it  possible  for  Ballantyne  to  sell  direct 
and  save  you  money. 

Ballantyne  equipment  carries  a reliable  full  guarantee  of 
performance.  You  can  be  sure  Ballantyne  will  be  making 
theatre  equipment  for  the  drive-in  and  indoor  theatres  of 
the  future.  If  you're  planning  a purchase,  we  furnish 
prompt  airmail  quotations.  Just  tell  us  what  you  need. 


aUantyne 

BAllANTYNE  INSTRUMENTS  AND  ELECTRONICS,  INC. 

A DIVISION  OF  ABC  VENDING  CORPORATION 


YOU  BUY 
WITH 

CONFIDENCE 


1712  JACKSON  ST.,  OMAHA,  NEBRASKA 


★ 

I 


I 

★ 

I 


I 

I 


★ ★ -K— -k 


^oin  uUtU  ^amoud, 

UBERn 

RREWORKS 


For  Record-Breaking  Drive-In  Crowds 


I 


I 

I 

I 
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You  ore  assured  Greater  Value,  Safety, 
Brilliance,  Color,  Flash  and  Noise. 

Speetacular  LIBERTY  FIREWORKS  ore  the  great- 
est boxotfice  attraction  beeouse  they  are  the 
world's  tinesti  They  pay  for  themselves  in  In- 
creased attendance. 


READ  THIS  UNSOLIC-  -k 
ITED  TESTIMONIAL 
"We  have  shopped  around 
for  fireworks  to  use  in  our 
drive-ins  and  after  com- 
parisons have  found  we 
get  the  best  deal  from 
LIBERTY.  Your  displays 
are  brighter.” 


GET  FREE  CATALOG 
NOW! 

48  page  catalog,  fully  Il- 
lustrated shows  the  gor- 
geous beauty  and  mag- 
nificent splendor  of  LIB- 
ERTY FIREWORKS. 
Reasonably  priced  from  $35 
to  $1,000  and  up. 


NOTICE:  NEW  HOME  ADDRESS 


LIBERTY  DISPLAY  FIREWORKS  CO. 

Hegeler  Lane 

Site  formerly  Hegeler  Zinc  Plant 
P.  O.  Box  683,  Danville,  Illinois 
Phone  442-25S9.  If  no  ontwor  coll  446-6743 


"PHILLIPS" 

Arc  Lamp  Carbon  Savers. 

Where  Quoli^  is  Supreme. 
Indoor  & Drive-In  Theatres 

See  'iour 

THEATRE  SUPPLY  DEALER 
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Record  Keeping  Important  to  Claim 
Tax  Credits  for  Convention  Expense 


By  NORMAN  SHIGON* 

T HEATRE  OWNERS  Often  are  not 
great  convention  goers.  This  is  unfortunate, 
because  actually,  if  there  is  a business 
connection  between  the  attendance  of  the 
theatre  owner  with  the  event  which  he  is 
attending,  it  is  generally  held  to  be  tax- 
deductible. 

The  deduction  is  valid  if  the  purpose  of 
the  expenses  incurred  were  primarily  to 
maintain  or  improve  existing  skills  or  if 
there  was  a specific  or  express  requirement, 
as  a condition  of  retention  of  employment, 
to  attend  the  particular  function. 

Of  course,  they  can  not  claim  the  bene- 
fits of  tax-deductibility  of  attending  a par- 
ticular function  or  convention,  if  the  pur- 
pose is  to  learn  a new  trade,  seek  a better 
position,  become  an  expert  or  specialist  in 
a particular  field  of  endeavor,  or  to  fulfil 
one’s  educational  aspirations. 

WIFE'S  EXPENSE  MAY  BE  DEDUCTIBLE 

A very  ticklish  point  is  whether  the  at- 
tendance of  the  “better  half”  at  a particular 
function  or  convention  is  tax-deductible. 
If  the  taxpayer  can  prove  that  the  presence 
of  his  wife  was  a business  necessity,  it 
might  be  possible  to  obtain  or  claim  a tax- 

•Attorney  at  law,  Philadelphia,  Pa. 


deduction,  but  whether  the  Internal  Reve- 
nue Service  will  go  along  with  such  a con- 
tention without  a little  fight  is  another 
matter. 

Of  course,  if  a business  need  is  shown 
the  taxpayer  can  still  get  another  tax 
break;  for  example,  if  there  is  a reduced 
fai-e  by  the  wife’s  going  along,  as  is  given 
by  airlines;  or,  if  the  cost  of  a room  is  re- 
duced, the  taxpayer  can  make  the  claim 
for  what  the  full  price  would  have  been  for 
him  alone,  although  this  is  more  than  half 
the  expense.  Rev.  Rul.  56-168,  C.  B.  1956-1. 

MIX  BUSINESS  WITH  PLEASURE 

Another  interesting  feature  which  should 
be  considered  by  a taxpayer  is  whether  he 
can  mix  business  with  pleasure.  For  ex- 
ample, what  about  the  small-town  theatre 
owner  who  goes  on  a buying  trip  to  the  big 
city  exchange?  Or,  for  that  matter,  what 
about  the  motion  picture  distributor  sales- 
man who  has  to  make  the  rounds  of  his 
customers  in  the  sticks?  Can  either  of 
these  gentlemen  deduct  their  round-trip 
expenses,  their  food,  their  hotel  bills  and 
meals,  although  they  might  engage  in  some 
personal  activities? 

The  rule  seems  clear  that  if  the  trip  is 
primarily  personal  in  nature,  although 
some  business  is  done,  there  can  be  no  de- 
ductions for  travel  expenses,  but  there  can 


be  an  allocation  and  deduction  of  the  ex- 
penses which  actually  went  for  the  doing  of 
business.  Perhaps,  the  crucial  test  might  be 
the  amount  of  time  which  is  spent  on  busi- 
ness or  pleasure. 

Of  course,  a trade  association  should 
never  advertise  a particular  holiday  or  trip 
as  “tax-deductible.”  While  the  deductibility 
of  particular  items  really  should  not  de- 
pend on  whether  or  not  the  taxpayer  en- 
joyed spending  the  money,  the  Internal 
Revenue  Service  sometimes  takes  a quite 
strict  position  and  opposes  what  it  considers 
excesses. 

Perhaps,  the  best  advice  that  might  be 
given  for  one  who  wants  to  qualify  for  a 
deduction  is  that  there  be  good  record 
keeping.  Original  receipts,  cancelled  checks, 
and  a day-to-day  record  should  be  made, 
showing  where  the  money  went,  what  it  was 
spent  for,  and  the  amounts  that  were  spent 
for  particular  purposes.  A little  black  book, 
and  a good  ball-point  pen,  which  is  used 
frequently,  can  save  plenty  of  money  in  the 
future. 


Sales  Appointments  at  Kodak 

Four  executive  sales  appointments  have 
recently  been  made  by  Eastman  Kodak 
Co.  Frederic  S.  Welsh  as  been  appointed 
an  assistant  to  the  vice-president  in  charge 
of  U.S.  sales  and  advertising.  William  S. 
Allen  succeeds  Welsh  as  general  manager  of 
the  company’s  Middle  Atlantic  Sales  Divi- 
sion. James  W.  Welch  has  been  named 
dealer  sales  manager  at  the  Middle  Atlantic 
Sales  Division,  and  Raymond  Gruter  is 
manager  of  motion  pictme  apparatus  sales 
at  Kodak’s  Apparatus  and  Optical  Division. 


There  is  a FIRST  BEST  in  Anything 


IS 

cs. 


In  ARC  LAMPS 

THE  OPTICALLY  INTEGRATED 

ASHCRAFT'S 


I 


Trademark  registered  and  copyrighted.  Patent  applied  for. 
The  C.  S.  Ashcraft  Mfg.  Co.,  Inc. 

36-32  Thirty  Eighth  Street,  Long  Island  City,  N.  Y. 


It  does  unheard  of  things  in  screen  lighting.  Such  as  ...  up  to 
100%  increase  in  screen  side-lighting. 

It  works  on  any  current  from  78  to  115  amperes.  It  does  it 
on  a single  size  positive  carbon,  11mm  in  diameter. 

It  will  exceed  accepted  industry  standards  in  lighting  an  out- 
door screen  52  feet  wide.  It  is  the  answer  to  the  ill-lighted 
Drive-In  screen  up  to  95  feet  in  width. 

It  is  a miserly  brute  in  its  operating  expenses.  Saves  you  up 
to  50%  in  carbon  costs. 

Want  proof?  Call  your  National  Theatre  Supply  Co.  man.  He 
will  prove  the  CORE-LITE  worth  in  indoor  or  drive-in  theatres 
with  existing  screens  and  lenses. 
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to  fit  any  projector 


GOLDBERG  BROS 


DENVER,  COLORADO 


CALI  CARBON  COUPLERS 
Let  You  Burn  All  the  Carbon 

“They're  Expendable" 

The  most  popular  carbon  sover.  Used  by  more 
theatres  than  ALL  other  makes  COMBINED. 


FOR  ROTATING  CARBONS 
10mm  or  11mm  EXTENDER  KITS 
for  2 lamps  $6.50 

They  save  25%  or  more  of  carbon  costs. 


Per  Hundred,  postpaid:  Not  Packed  in 
Mixed  Sizes. 

6mm  S2.2S  8mm  $2.75 

7mm  $2.50  9mm  $3.25 

No  worrying  about  injury  to  high  priced  car- 
bon savers.  Bum  'em  up,  you  still  profit. 


Most  economical  carbon  saver  you  ever  used' 

CALI  Products  Company 

3719  Morjorie  Woy Socromento  20,  Cqlif 


The  WORLD'S  LARGEST  Producer  of  Carbon  Savers 


At  all  progressive  theatre  supply  houses. 


GUARANTEED  ECONOMY  AND  f 

TOP  PERFORMANCE  I 


e\i&fSkulil  OkC.  METAL  REFLECTORS 

0 CUARANTEED  5 YEARS! 


UNBREAKABLE -NON-PITTING  - NON-TARNISHING -NON-PEELING 


Used  by  Army  and  Air  Force 
Motion  Picture  Service  since  1952 


Manufactured  by 


See  Your  Theatre  Supply  Dealer 


Heye/i-Shutti  9kc. 

Cedar  Grove,  ^ N.  J, 


5 coin  tills,  5 currency  co/npartments. 
Warning  bell  and  disc  tumbler  lock. 
Made  of  Indiana  hardwoods.  Smooth 
lacquer  interior.  Natural  lacquer 
or  office  gray  exterior  (specify). 

Size  18iA"W  X 14%"L  X 4V2"  High. 
ORDER  OR  WRITE 

INDIANA  CASH  ORAWFR  CO. 

P.O.  Box  236B  Shelbyvflle,  tnd. 


Mfgrs.  Cash  Drawers 
for  over  40  years. 


HIGHEST  QUALITY  CLEANER  THAT  CAN  BE  MADE 

/////( I \ w\ CLEAN 

NO  SILICONE  TO  LEAVE  FILM>0~'- — ^ 


GLASS  a CHROME 

CLEANER 


SOLD  BY  NATIONAL  THEATRE  SUPPLY 


Care  and  Maintenance  of 
Motor -Generator  Sets 

We  find  motor-generator  sets  very  sadly 
neglected  because  they  do  not  require  very 
much  attention.  However,  as  with  any 
other  piece  of  machinery,  some  care  must 
be  given  or  sooner  or  later  trouble  will 
develop.  Here  are  a few  tips  on  general 
maintenance  of  all  makes  of  generator  sets : 

1.  If  a hearing  runs  hot,  what  should  be 
done?  Does  this  indicate  hearings  are  worn 
or  need  lubrication? 

In  most  cases,  should  a bearing  run  ex- 
ceptionally hot,  one  should  immediately 
drain  and  refill  with  fresh  oil  or  grease.  It 
Ls  assumed  that  oil  or  grease  has  been  per- 
mitted to  run  too  low  and  the  bearings  are 
not  getting  sufficient  lubrication.  The  pur- 
pose of  draining  out  the  oil  and  flushing  out 
bearing  with  thin  oil  is  to  remove  any 
metallic  scale  induced  by  the  overheating  of 
the  bearing.  Never  use  cold  water  to  cool 
down  a bearing  as  this  can  cause  damage 
beyond  quick  repair.  It  is  better  to  use 
cloths  wrung  out  of  cold  water  for  cooling 
down  a bearing. 

SEALED-IN-FOR-LIFE 

Most  modem  types  of  generator  sets  use 
sealed-in-for-life  lubricated  ball-bearings 
and  there  is  little  likelihood  you  will  ever 
have  a hot  bearing.  Bronze  bearings  will 
sometimes  “freeze”  and  there  is  only  one 
remedy — a new  bearing.  This  seldom  hap- 
pens, however. 

2.  If  any  part  of  the  generator  set  feels 
excessively  hot  or  warm  to  the  hand,  does 
this  indicate  something  is  wrong? 

It  is  not  always  an  indication  of  trouble 
when  a part  feels  warm  to  the  touch  of  the 
hand.  Every  room  in  which  motors  and 
generators  are  located  should  have  a reli- 
able thermometer  and  the  reading  should 
not  be  much  over  90°.  Since  the  tiuman 
body,  ordinarily,  has  a temperature  of  about 
98°,  a motor  or  generator  may  feel  very 
hot  to  the  touch  and  still  be  okay.  This 
feeling  of  danger  is  particularly  true  when 
on  a hot  day  the  perspiring  hand  is  laid 
against  the  metal.  If  you  can’t  lay  your 
hand  on  it  for  a few  seconds,  then  there  is 
trouble.  The  room  should  be  well-ventilated. 

— Wesley  Trout 


GUARANTEED 

DRIVE-IN 

SPEAKER  kisr 

• Each  Speaker  Reconed  With  ALL  NEW 
Waterproof  Cloth  Cone 

• All  Speakers  Rebuilt  With  Aluminum-based 
Voice  Coil 

• SERVICE  AND  PARTS  GUARANTEED 

• Nation-wide  Fast  Efficient  Service 

(We  invite  you  to  send  us  2 — 3 or  4 inch 
speakers  to  be  reconed  free  of  chorge) 

Once  you  try  us,  you  will  always  sand  your 
speaker  to 

NATIONAL  SPEAKER  RECONING  CO. 

1511  • 17th  St.  — Donver  2,  Ceterade 
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Special  Service  to  Patrons  of  Reade  Drive-Ins 


A new  service  is  available  for  patrons  of  the/  Woodbridge  Drive-In  Theatre,  Woodbridge,  N.J.,  and  other 
Walter  Reade  drive-ins  in  New  Jersey  and  New  York.  An  attendant  wipes  the  windshield  of  each  car 
as  the  patron  enters  the  theatre  to  assure  clear  vision  of  the  picture.  Sam  Hofstetter  is  manager  of  the 
Woodbridge. 


The  following  concerns  have  recently 
filed  copies  of  interesting  descriptive  liter- 
ature with  the  Modern  Theatre  Informa- 
tion Bureau.  Readers  who  wish  copies  may 
obtain  them  promptly  by  using  the  Readers’ 
Service  Bureau  coupon  in  this  issue  of 
The  Modern  Theatre. 

Trackless  trains  for  drive-in  play- 
grounds or  for  both  drive-in  and  indoor 
theatre  promotion  are  available  from  Deib- 
ler  Trackless  Trains,  and  literature 
describing  them  is  available  to  interested 
exhibitors.  The  trains  are  road-tested  and 
proven  in  service  and  are  heavy-duty 
models. 

Wagner  Sign  Service,  Inc.,  has  published 
a 32-page  booklet  designed  to  help  exhibi- 
tors make  the  best  use  of  changeable  letter 
signs  as  attention  getters  and  sales  tools. 
Its  title  is  “How  to  Use  a Wagner  Board 
Most  Profitably.”  Every  important  element 
of  copy  board  use  is  covered,  including  such 
chapter  subjects  as  writing  copy,  frequency 
of  copy  changes,  proper  sign  illumination 
and  letter  storage. 


A NEW,  FOUR-PAGE  color  folder  gives  com- 
plete information  on  a new  bicycle  rack 
concept  by  Jamison  Manufacturing  Co. 
An  ideal  bicycle  rack  storage  plan  is  in- 
cluded, together  with  a table  giving  the 
total  number  of  bicycles  stored  per  1,000 
square  feet  at  different  bicycle  spacings  and 
aisle  widths.  The  new  design  includes  both 
single  and  double -sided  racks,  or  individual 
bike  holders  may  be  anchored  singly  to 
make  use  of  odd  bits  of  space. 

A SIX-PAGE  FOLDER  on  its  Complete  selec- 
tion of  color  media  for  use  in  theatrical, 
photographic,  motion  pictm’e,  television 
and  decorative  lighting  is  available  from 
Kliegl  Bros.  The  folder  gives  complete  in- 
formation, including  light  transmittance 
curves,  for  aU  60  of  the  Kliegl  “Cinemoid” 
color  light  filters.  Cinemoid  is  an  extra- 
strong, heat-resistant  and  waterproof  ma- 
terial for  use  with  floodlights  and  spot- 
lights of  all  wattages. 


A good  theatre  will  have  good  projection 
and  sound  equipment.  The  projection  room 
is  not  the  place  to  start  saving  pennies, 
for  here  the  ultimate  success,  or  failui'e,  of 
the  theatre  will  be  largely  detennined. 


Aluminum  Die  Cast 


FINE  EQUIPMENT  DOES  NOT  HAVE  TO  BE  EXPENSIVE . . . 

in  fact,  the  PERMANENT  QUALITIES  OF  PS  SPEAKERS  prove  them 
by  far  the  most  economical  speaker  you  can  buy. 

A NEW  EXPERIENCE  IN  SOUND  TOO!  See  and  hear  why  the 
finest  drive-in  theatres  and  large  circuits  all  over  America 
now  use  PS  in-car  speakers. 

24  MODELS-STANDARD  OR  L-PAD  CONTROLS 
WRITE  FOR  BROCHURE  AND  PRICES 

Projected  Sound,  inc. 


PLAINFiaD,  INDIANA  (Indianapolis  TE  9-4111) 
IMMEDIATE  DIRECT  SHIPMENTS 


THEHTRE 
SERVICE 
[RECRS 


I ■■■i  'A  pS  t% 

B.--''  • ■ tik  -~:s' 


150  POIRTS 


RCA’S  COMPREHENSIVE 
SERVICE  CHECKLIST  INCLUDES: 

0 SPEAKERS 
0 SOUNDHEADS 
0 AMPLIFIERS 
0 POWER  SUPPLIES 
0 SOUND  CONTROLS 
0 MOTORS 

0 FREQUENCY  RESPONSE 
0 SOUND  QUALITY  ANALYSIS 

The  RCA  Theatre  Service  Program  is 
planned  to  be  thorough  . . . planned  to 
be  complete  . . . planned  to  produce 
superior  performance.  Thousands  of  ex- 
hibitors enjoy  this  better  service  program 
—why  don’t  you? 

TECHNICAL  PRODUCTS  SERVICE 

RCA  SERVICE  COMPANY 

A Division  of  Radio  Corporation  of  America 
Camden  8,  N.  J. 
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New  Core-Lite  Projection 
Lamp  Found  Desirable  for 
Small  to  Medium  Drive-Ins 

The  new  Ashcraft  Core-Lite  projection 
lamp,  recently  introduced  for  indoor  the- 
atres, now  has  been  found  to  be  par- 
ticularly useful  in  small  to  medium-sized 
drive-in  theatres,  according  to  Clarence  S. 
Ashcraft,  the  inventor  and  manufacturer. 

The  Core-Lite  was  specially  designed  and 
marketed  to  replace  lamps  burning  9mm 
copper-coated,  positive  carbons  and  lamps 
bui-ning  9mm  and  10mm  black,  rotating 
positive  carbons  in  hardtops.  All  tests  of 


the  new  lamp,  before  it  was  introduced  to 
the  theatre  market,  were  conducted  by 
using  currents  confined  to  ranges  between 
78  and  95  amperes.  Within  these  limita- 
tions, the  lamp  increased  screen  lighting 
and  light  distribution  up  to  100  per  cent 
and  carbon  costs  were  cut  as  much  as  50 
per  cent. 

In  the  most  recent  tests,  at  current 
ranges  between  95  and  115  amperes,  even 
greater  increased  center  and  sidelighting 
was  produced,  Ashcraft  reported.  These 
higher  current  tests  followed  tests  made  in 
early  December  by  Merle  Chamberlain, 
technical  supervisor  for  Metro-Goldwyn- 
Mayer,  at  the  company’s  California  studio 
which  were  reported  highly  successful. 

The  increased  screen  illumination  pro- 


OUTDOOff^ 


INDOORS 


SS  WEED  KILLER 

PREVENTS  DESTRUCTIVE  GROWTH 

Dolge  SS  Weed  Killer  destroys  all  plant 
life.  Prevents  destruction  of  black  top  sur- 
faces, ramps,  road  shoulders,-  prevents 
rotting  out  of  wooden  fencing,  rusting  of 
speaker  posts.  Kills  vegetation  where 
mosquitoes  breed. 


MALATHION 

Drive-in  Theatres  use  this  method  to  eli- 
minate the  annoyance  of  flies,  mosquitoes 
and  other  flying  insects.  Many  advertise 
this  feature.  Dolge  Fogging  Insecticide 
holds  fog  near  ground  long  enough  to  get 
o good  kill.  Also  covers  adjacent  areas. 


BRITEWAY 


CLEANER. 
SANITIZER 

Britewoy  cleans,  disinfects,  deodorizes. 
Cuts  labor  costs  by  50%.  In  the  some 
operation,  Britewoy  removes  dirt,  kills 
bacteria,  banishes  offensive  odors  ...  A 
superior  cleaner  for  counter  tops,  fixtures, 
walls,  floors  and  throughout  washrooms. 

ROUNDS  DEODORANT  BLOCKS 

Fragrant,  laborless  deodorant  discs  for 
urinals,  bowls,  garbage  pails.  Fragrance 
is  locked  in;  no  harsh  "moth  cake"  odor. 
Packed  in  individual  airtight  wrappers 
eight  to  box  which  also  contains  easy-to- 
shape  Holzit  wire  holder. 

AMMONIATED 
WINDOW  CLEANER 

Leaves  no  film  on  glass  surfaces  in  con- 
cessions and  ticket  booths. 


WIND-AM 


For  information  about  these  and 
other  chemical  maintenance  materials, 
write  to  The  C.  B.  Dolge  Company, 
Westport,  Connecticut 


duced  at  the  higher  current  ranges  offers 
great  possibilities  to  the  owners  of  drive- 
ins  in  the  350  to  800-car  capacity  range 
who  are  well  aware  of  the  poor  light  on 
their  screens,  but  have  not  been  able  to  af- 
ford the  necessary  corrections,  according 
to  Ashcraft. 

“It  has  been  estimated,  that  with  the 
Core-Lite,  the  carbon  savings  would  more 
than  pay  for  additional  Core-Light  equip- 
ment costs  in  about  four  and  one-half 
years.  Up  to  20  per  cent  in  center  lighting 
and  up  to  100  per  cent  increase  in  side 
lighting  will  result  by  using  the  Core-Lite,” 
Ashcraft  said. 

National  Theatre  Supply,  distributor  of 
the  lamp,  has  announced  that  it  will  dem- 
onstrate the  Core-Lite  in  theatre  booths, 
using  the  theatre’s  existing  lenses  and 
screens,  to  support  its  claims  for  the  Core- 
Lite’s  efficiency,  as  contrasted  with  the  arc 
lamp  equipment  now  in  the  theatre.  In  re- 
gard to  the  no-cost  demonstrations,  W.  J. 
Turnbull,  NTS  president,  stated:  “The 

Core-Lite  arc  lamp  is  a piece  of  equip- 
ment that  most  indoor  and  drive-in  thea- 
tres simply  cannot  afford  to  be  without. 
Any  of  our  branch  managers  will  arrange 
a demonstration  to  prove  the  remarkable 
capabilities  of  the  new  lamp.” 


THERMOLATOR  I 

I PACK  ^EM  IN 


: ALL  WINTER... 


zwith  SAFE  heaters! 
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flames—  ^*5®^ 
no  fumes-  ( ;^  Jgjj| 
completely 
U-L  approved! 


0 0 
2 LET  RELIABLE  FORCED-AIR  [: 

- THERMOLATOR  > 


INKAR  HEATERS 

GIVE  YOU  EXTRA  PROFIT  MONTHS 
— wiring  can  be  leased  — 

THERMOLATOR  CORPORATION 
1628  Victory  Blvd.,  Glendale  1,  Calif. 

Rush  heater  details  without  obligation  to: 

Name ^ 

Company ^ 

Ad  d ress 

City 

Zone State 
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THERMOLATOR 


For  YOUR 
BOXOFFICE 

Engraved  b y 
oar  exclutiva 
process  on  lu- 
cite  to  your 
specifications. 

LAMOLITE* 

ILLUMINATED  PRICE  ADMISSION  SIGNS 

Our  enlarged  plant  facilities  assure  OVERNIGHT 
service  from  coast  to  coast. 

Plastic  Signs  Engraved  for  the  Entire  Theatre 
Send  ter  Folder  *Pat  pend. 

DURA  ENGRAVING  CORP. 

LAMOLITE-BOWMAN  DIVISION 
133  West  20th  Street  New  York  11,  N.  Y. 
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ADDED  INCOME  OPPORTUNITIES  FOR  PROGRESSIVE  EXHIBITORS 


How  to  Sell  More  Automatically 
By  Merchandising'  the  Venders 


By  ALBERT  M.  VAN  WAGENEN* 

Selling  confections  through 
vending  machines  is  one  of  the  oldest  ele- 
ments of  our  industry.  Today  practically 
every  operating  company  has  a commercial 
interest  in  vending  candy.  Candy  is  a prod- 
uct that  lends  itself  to  vending  and,  be- 
cause of  this,  it  has  become  vital  to  the 
security  of  our  business. 

Many  of  you,  as  vending  machine  opera- 
tors, have  perfected  skills  and  techniques 
to  build  candy  sales  and  profits.  We,  as 
suppliers,  have  learned  a great  deal  from 
your  methods  of  stocking  candy  machines 
for  greater  sales.  By  this  I mean: 

Stocking  a balanced  selection  of 
items  in  a machine  to  give  the  con- 
sumer a wide  assortment  of  brands  and 
candy  types. 

The  rotation  of  items  in  machines  to 
continually  maintain  a different  look 
at  the  location.  This  technique  con- 
veys the  fact  that  fresh  merchandise 
is  available  to  consumers. 

NEW  ITEMS  NEXT  TO  COIN  SLOT 

Other  techniques  of  good  business  in- 
clude: 

Placing  new  items  next  to  the  coin  slot 
to  give  them  the  greatest  exposure,  and  the 
careful  rotation  of  warehouse  stocks  to 
assure  the  delivery  of  fresh  goods  to  loca- 
tions. 

There  is,  however,  one  area  in  candy 
vending  that  has  remained  virtually  un- 
tapped. I refer  to  the  merchandising  of 
candy  machine  sales  on  location.  Webster 
defines  the  verb  “merchandise”  as  follows: 
“To  seek  to  further  sales  by  attractive 
presentation  and  publicity.” 


☆ 

Downlights  brightly  illuminate 
this  vending  setup  for  candy 
and  soft  drinks  in  the  lobby  of 
the  Fox  Theatre  in  Levittown, 
N.J.,  opened  in  1961.  While 
the  candy  machine  is  at- 
tractive, author  Van  Wagenen 
points  out  that  well-designed, 
point-of-purchase  advertising 
cards  of  pressure-sensitized 
plastic  (which  will  not  mar  the 
machine  when  changed)  pro- 
moting specific  brands  will 
tend  to  increase  sales. 


dispensing  products  when,  in  fact,  our  ef- 
forts should  be  directed  toward  merchan- 
dising them  for  greater  location  sales. 

In  a few  minutes  I will  offer  some  ideas 
and  suggestions  for  helping  our  machines 
sell  more  candy.  But  first  let’s  quickly 
review  the  cuirent  status  of  confections  in 
our  industry. 

Total  1961  sales  of  packaged  confections 
equalled  three  hundred  twenty-one  million 
dollars  at  retail.  This  was  12  per  cent  of 
total  income  reported  from  all  location 
sales.  Taking  an  average  gross  profit  of 
44  per  cent,  the  total  industry  margin  on 
candy  machine  sales  was  roughly  $141,000,- 
000.  It  took  some  613,000  machines  to  gen- 
erate this  volume  or  an  average  of  one 
candy  vender  for  every  three  hundred  peo- 
ple. These  machines  sold  a total  of  4,288,- 
000,000  units  or  roughly  2.3  pieces  per 
capita  in  1961.  Average  weekly  sales  were 
only  140  items  per  machine  in  1961,  a drop 
from  the  150  item-rate  reported  in  1959  and 


snack  items  is  always  improving.  These 
facts  should  have  a beneficial  effect  on 
volume. 

So,  we  ask,  “How  can  we  make  real 
progress?”  More  specifically,  “How  can  we 
increase  average  weekly  sales  per  candy 
machine?” 

One  answer  is,  “By  developing  effective 
merchandising  techniques  for  use  on 
location.” 

Let’s  look  for  a moment  at  some  of  the 
methods  used  to  sell  candy  in  other  retail 
trades  such  as  variety  stores  and  grocery 
stores:  Many  variety  stores  sell  large 

quantities  of  bulk  and  packaged  candy. 
They  use  mass  displays  to  create  consumer 
attention  and  build  appetite  appeal.  Glass 
counter  bins  have  long  been  a popular  way 
of  displaying  candy  because  they  put  the 
merchandise  before  the  customer,  stimu- 
late his  appetite,  and  make  him  buy.  These 
stores  capitalize  on  the  impulse  sales  as- 
pects of  candy — and  they  do  it  successfully. 


This  clearly  outlines  the  job  ahead  of  us. 
Actually,  our  topic  for  discussion  might 
well  be  changed  from.  How  to  Vend  More 
Candy,  to  How  to  Sell  More  Candy  Through 
Vending  Machines. 

In  our  automatic  merchandising  industry 
we  often  find  ourselves  in  the  business  of 

‘Address  delivered  at  the  1962  convention  of  the 
National  Automatic  Merchandising  Ass'n,  San  Fran- 
cisco, Calif.  Mr.  Van  Wagenen  is  with  the  Nestle  Co., 
Inc. 


1960. 

What’s  the  matter  with  candy  sales? 
Why  are  we  losing  average  weekly  sales  per 
machine? 

We  certainly  have  plenty  of  equipment 
available.  Newer  candy  vender  models  have 
more  columns  available  so  consumers  have 
a greater  variety  from  which  to  choose. 
Product  suppliers  are  bringing  out  new 
items  and  packs.  The  quality  of  candy  and 


Grocery  stores  have  become  heavy  movers 
of  candy.  These  retailers  have  taken  ad- 
vantage of  mass  displays  as  well  as  multiple 
pricing  features  to  develop  and  maintain 
their  high  sales  levels.  In  many  cases,  spe- 
cial eye-catching  signs  are  used  to  make 
sure  the  consumer  sees  the  product. 

The  point  I stress  in  citing  these  ex- 
amples is  the  fact  that  these  stores  are  not 
Continued  on  following  page 
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The  first  show 

is  in  the  lobby 

Movies  are  better  than  ever.  So  are 
the  appetites  of  the  people  who 
enjoy  them.  That’s  where  your  ice 
cream  novelties  get  into  the  act. 
Especially  when  they  have  a 4-star 
display  in  a Bally  Case.  Gleaming 
Porcelain  finish  gives  real  showman- 
ship to  your  products.  Whether  it’s 
in  theatre  lobbies  or  in  drive-in 
refreshment  counters,  the  result  is 
the  same  in  both  places  ...  in- 
creased ice  cream  sales. 


Model  TI-30  above  for 
theatre  lobbies,  30" 
long.  Approx.  875 
novelties. 

Model  TI-43  to  right 
for  drive-ins,  43" 
long.  Approx.  1194 
novelties. 


Bally  Case  and  Cooler,  Inc. 
Bally,  Pennsylvania 

Write  Dept.  BX  for  more  details. 


Carry  Out  Trays  and  Popcorn  Boxes 

$17.95  M 

Troy  is 
634x105/8x3 
inches  deep. 
Holds  all  sizes 
of  cups  includ- 
ing Buttercorn 
Cups. 

Red  & White  Striped  Sunburst  Design 
Automatic  Lock  Popcorn  Boxes 
10c  Boxes  $ 9.90  M Freight  prepaid  within  200 
miles  of  Pittsburgh,  Pa.  on 
15c  Boxes  12.50  M any  combination  order  of 
boxes  and  troys  amounting 
25c  Boxes  19.80  M to  S75.  or  more. 

SAMPLES  ON  REQUEST 

THEATRE  CANDY  CO.  INC. 

400  Dinwiddie  St.,  Pittsburgh  19,  Pa. 

Area  code  412  Phone  281 >8503 


SELL  MORE  CANDY  BY  VENDING 

Continued  from  preceding  page 

just  making  candy  available — they’re  mer- 
chandising it. 

Turning  back  to  our  vending  industry, 
we  find  a different  concept  in  selling 
candy.  Our  sales,  unlike  the  majority  of 
retail  store  sales,  are  for  immediate  con- 
sumption. The  take-home  market  has  not 
yet  been  tapped  by  vending  machines.  Our 
unit  sale  is  small — one  candy  bar  for  ex- 
ample, rather  than  the  family  pack  or  a 
two-ounce  item  instead  of  a king-size,  ten- 
ounce  bar.  We  accept  the  fact  that  our 
average  sale  is  small  by  comparison. 

But  we  have  a huge  number  of  machines 
on  location.  If  these  machines  are  properly 
distributed  we  should  be  able  to  increase 
the  frequency  of  purchases  made  by  con- 
sumers. 

What  must  be  done?  Those  of  us  in  the 
vending  industry,  equipment  and  product 
suppliers  as  well  as  operators,  who  are  in- 
terested in  this  program  can  join  together 
to  achieve  a mutual  objective — sell  more 
candy. 


Here  are  some  suggestions  for  action.  In 
each  illustration  oui-  goal  is  to  attract  more 
consumers  to  vending  machines  and  moti- 
vate them  to  buy. 

What  can  the  equipment  manufacturer 
do?  Through  engineering  changes,  many 
newer  candy  venders  now  offer  attractive 
window  fronts  and  more  columns  for  great- 
er item  selection.  On  one  machine,  colored 
photographs  of  attractively  displayed  candy 
have  been  used  to  catch  the  consumer’s 
eye. 

Proper  use  of  illuminated  signs  will  give 
our  candy  machines  new  life.  Certainly 
these  merchandising  pieces  would  be  better 
sales  stimulators  than  the  plain  fronts  and 
mirrors  found  on  so  many  candy  machines 
today.  Is  there  any  reason  why  the  appear- 
ance of  a candy  machine  can’t  be  as  ap- 
pealing as  our  new  hot  and  cold  drink 
units?  I’m  sure  the  equipment  people  will 
be  able  to  help  in  this  respect. 

And  how  about  the  operator?  How  can 
he  help?  Vendors  constitute  the  laboratory 
in  which  many  new  ideas  can  be  tried.  By 
maintaining  an  open  mind  and  receptive 
attitude,  today’s  vending  machine  com- 
Continued  on  page  28 


Questions  and  Answers  at  Candy  Forum 

(Answers  by  Mr.  Van  Wagenen) 


Has  anything  been  done  to  stop  choco- 
late from  turning  white  besides  selling  it 
faster? 

No. 

What  causes  chocolate  to  turn  color 
when  it  gets  warm  and  then  cools? 

The  white  is  only  on  the  outside  of  the 
chocolate.  The  color  change  is  caused  by 
the  fact  that  the  cocoa  butter  has  sepa- 
rated from  the  cocoa  solid  and  has  come  to 
the  surface  where  you  see  it.  This  happens 
whenever  you  heat  a bar  and  then  cool  it. 

What  makes  them  crumbly  at  the  same 
time? 

If  they  get  crumbly,  they  are  over-age. 

Is  it  possible  that  the  140  bars  per  ma- 
chine average  is  down  as  a result  of  the 
move  to  ten-cent  bars? 

I think  definitely.  I think  the  move  from 
five-cent  to  ten-cent  merchandising  has 
been  one  of  the  main  contributing  factors 
for  decrease.  I think  that  it  is  up  to  us  in 
the  industry  now  to  get  together  and  try  to 
get  the  ten-cent  bar  selling  at  a better  rate 
than  we  ever  sold  the  five-cent  bar,  and  I 
think  we  can  do  it. 

Does  advertising  one  or  two  kinds  of 
candy  on  a machine  increase  the  total  sales 
or  only  the  ones  advertised? 

Well,  that  is  a difficult  question  to 
answer  unless  we  have  the  specifics  of  what 
items  are  in  the  machine.  I would  say  that 
if  it  is  attractively  done,  first  of  all  you 
are  going  to  attract  more  people  to  the  ma- 
chine. Second,  if  the  operator  changes  the 
brands  that  are  advertised  periodically,  let’s 
say  once  every  two  weeks,  and  as  long  as  he 
changes,  he  is  going  to  increase  his  over- 
all volume  of  candy  advertised  or  promoted 
at  the  point  of  sale  and  would,  we  assume, 
sell  more  of  those  brands. 

What  color  is  best  for  candy  machine 
cabinets?  Do  you  have  a strong  feeling 
either  way? 


I would  say  pastels  are  the  best.  That 
seems  to  be,  in  many  cases,  what  we  find  at 
locations  today,  but  I certainly  think  it 
would  be  worth  while  to  get  one  of  these 
sales  motivation  houses  to  make  a study  on 
this.  I think  it  particularly  beneficial  to 
everyone.  Anything  I say  on  color  motiva- 
tion on  consumers  is  strictly  a guess.  We 
aren’t  doing  any  of  this  in  the  really  true 
sense. 

Why  can’t  candy  manufacturers  stand- 
ardize the  number  of  bars  in  a case?  In 
other  words,  make  them  all  100  or  120  or 
whatever? 

I think  it  certainly  would  help  to  stand- 
ardize. This  would  make  checking  out  a lot 
easier  than  it  is  now  where  in  one  it’s  100; 
another,  144,  and  another,  110,  etc. 

Is  there  any  foolproof  method  to  assure 
a good  consumer -accepted  assortment  in 
the  machines? 

I know  some  companies  like  to  have 
chocolate  bars,  chocolate  nut  bars  and  other 
varieties  of  bars  in  their  machines.  They 
add  to  those,  and  from  time  to  time  change 
brands,  but  generally  they  stay  with  these 
basics.  I think  this  basic  group  would 
change  from  one  area  to  the  other  because 
in  certain  paits  of  the  country  one  type  of 
caramel  is  much  more  popular  than  an- 
other. We  see  that  with  our  own  items. 
So  there  is  no  one  blank  recommendation 
to  cover  the  vending  of  candy  throughout 
the  country. 

Why  do  manufacturers  make  a 15-cent 
bar  with  less  weight  than  three  five-cent 
bars? 

Fifteen-cent  bars  were  made  up  basically 
for  the  theatre  trade.  The  theatre  trade  has 
a very  short  period  of  time  in  which  it  can 
make  candy  available  to  the  public  so  they 
wanted  an  item  they  could  sell  at  15  cents 
and  they  can  only  afford  to  pay  so  much 
for  it.  This  is  how  the  15-cent  bar  came 
into  existence. 
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Here’s  why  Orange-CRUSH 
means  fast  turnover 
and  big  profits... 

People  have  co/7f/c/e/7ce  in  Orange- 
CRUSH.  They  ask  for  it  by  name. 
They  drink  more  of  it  than  any  other 
orange  drink.  This  means  that  when 
you  feature  Orange-CRUSH,  you  get 
more  immediate  business.  And  be- 
cause Orange-CRUSH  tastes  so 
good  and  goes  so  well  with  good 
food,  no  other  orange  drink  can 
deliver  so  much  repeat  business. 
What’s  more,  people  are  constantly 
reminded  of  famous  Orange-CRUSH 
quality  by  dynamic  national  adver- 
tising—and  by  colorful  point-of-sale 
material.  So  feature  the  orange  drink 
with  the  fastest  turnover— feature 
Orange-CRUSH! 


want 
a profit 
machine? 

Get  an  attractive,  animated  Orange- 
CRUSH  dispenser.  It  assures  fast  turn- 
over because  it’s  loaded  with  appetite 
appeal : people  can  see  the  orange  good- 
ness in  attention-getting  illumination. 
You  sell  more  Orange-CRUSH  when  you 
display  Orange-CRUSH. 

CRUSH  Lemonade,  with  its  fresh  fruit 
flavor  will  do  the  same  profit  building 
job  for  you,  as  well  as  will  our  other  fast 
selling  Old  Colony  syrups  . . . tropical 
punch,  root  beer,  grape,  vanilla,  wild 
cherry,  strawberry,  lemon-lime.  Buzz, 
and  ginger  ale. 

CRUSH  INTERNATIONAL,  INC. 

2201  West  Main  Street,  Evanston,  III. 
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Your  most  reliable  source  for 
items  to  do  your  job  better, 
easier,  and  more  profitably  I ! 
—Write  for  Free  Catalog  Today. 


GOLD  MEDAL  PRODUCTS  CO. 


list  FREEMAN  AVE  . CINCINNATI  14.  OHIO 


The  Biggest  Profit-Maker  | 
In  Your  Concessions  Linei 

SNOW 
CONES 

8 1/2  Cents  Profit 
On  Every  10-Cent 
Unit  Sold 

The  Year-Around  Confection 
For  Indoor  and  Drive-InTheatres 

Echols  improved  ice  shaver  will  handle 
your  peak  crowds.  A single  shaving  opera- 
Tion  makes  enough  snow  to  fill  ease  and 
serve  over  400  snow  cones.  Polished  alu- 
minum, stainless  steel  blades,  fluorescent 
light  in  case. 

Special  offer,  improved 
ice  shaver  and  deluxe 
case,  as  shown. 

Get  In  Now  On  This  Bigtime  Moneymaker 

See  Your  Local  Dealer  or  Write 

S.  T.  ECHOLS,  Inc. 

Box  612  Bismarck,  Mo. 


S 


SELl  MORE  CANDY  BY  VENDING 


Corttinued  from  page  26 

panies  can  help  to  further  advances  in 
candy  merchandising  techniques. 

Vendors  can  assist  the  equipment  people 
in  building  better  silent  salesmen.  By 
working  with  the  product  suppliers, 
vendors  can  be  instrumental  in  construct- 
ing better  promotions  which  should  be  de- 
signed to  help  sell  more  product  and  not 
become  just  a temporary  reduction  in  the 
cost  of  goods.  And  keep  prompting  your 
suppliers  for  new  promotions,  new  and  bet- 
ter items  and  ideas  on  how  to  sell  them. 

CANDY  SUPPLIER  HAS  BIG  ROLE 

The  product  supplier  has  a big  role  to 
play  in  this  drive  to  increase  candy  sales. 
He  has  a big  stake  in  the  future  of  candy 
vending  too,  for  it  is  only  by  making  the 
operator  more  successful  that  we  can 
manufacture  more  candy  for  vending  sales. 

Here  are  some  areas  where  we  as  prod- 
uct people  can  concentrate  our  efforts  to 
help  sell  more  candy. 

By  coordinating  sales  promotions  a 
greater  effort  can  be  made  to  tie  retail  and 
vending  sales  together.  In  executing  na- 
tional promotions  the  careful  coordination 
of  advertising  programs  and  promotional 
allowances  in  the  retail,  wholesale  and 
vending  fields  will  help  to  create  greater 
impact  on  the  public.  The  results  of  a well 
planned,  carefuly  executed  program  are 
obvious — more  retail  sales. 

A second  thing  suppliers  can  do  is  to 
provide  merchandising  signs  to  support 
sales  of  specific  brands  in  vending  ma- 
chines. It  has  been  proven  that  by  calling 
the  consumer’s  attention  to  an  item  we  can 
improve  its  rate  of  sale.  Obviously  the 
cards  used  must  be  tastefully  laid  out  to 
stimulate  the  consumer’s  appetite  and  to 
motivate  him  to  buy. 

It  is  appropriate  here  to  call  on  both  the 
operator  and  the  supplier  to  consider  these 
signs  as  point-of-sale  material,  designed  to 
help  sell  more  product — not  simply  to 
create  advertising  revenue. 

NEED  MERCHANDISING  CARDS 

I am  confident  that  greater  availability 
of  attractive  brand  merchandising  cards 
will  build  per-machine-sales  volume.  There 
is  no  reason  why  these  signs,  prepared  in 
full  color,  cannot  complement  the  appear- 
ance of  any  vending  machine.  Also,  by 
using  good  quality,  pressure-sensitized 
plastic,  these  signs  will  be  easily  change- 
able and  will  not  mar  machine  cabinets 
during  removal. 

Speaking  for  my  own  company,  we  plan 
to  become  increasingly  active  in  the  prepa- 
ration and  distribution  of  point-of-sale 
material  designed  to  help  the  vendor  sell 
more  products. 

We  can  look  far  ahead  for  a minute.  It 
would  be  ideal  if  operators,  equipment 
manufacturers  and  product  suppliers  could 
join  forces,  possibly  through  NAMA,  to  help 
coordinate  the  individual  efforts  of  each 
group.  Our  trade  association  could  become 
a strong  and  useful  asset  in  the  implemen- 
tation of  a meaningful  program. 

NAMA  affords  us  an  unprejudiced  atmos- 
phere in  which  to  test  some  of  the  ideas 
discussed  here.  It  could  also  serve  as  a 


springboard  to  develop  some  meaningful 
data  on  such  subjects  as: 

What  really  motivates  consumer 
selection  in  vending  machines? 

What  effect,  if  any,  does  cabinet 
color  have  on  candy  sales? 

How  to  standardize  candy  machine 
merchandising  methods  for  the  great- 
est benefit  to  the  operator. 

I have  reviewed  the  status  of  candy  in 
our  industry  today.  The  picture  is  en- 
couraging but  it  is  quite  obvious  that  a 
great  deal  of  room  for  improvement  exists. 
Perhaps  if  we  can  parallel  some  of  the  mer- 
chandising techniques  used  by  other  retail- 
ers, our  business  will  prosper  even  more 
than  it  has. 


New  fmgled  Prefits 
Old^foshietied  Haver 


Switzer’s 

licorice 


For  that  chewy,  flavor  proven 
licorice  that  reminds  you  of  the 
“Good  Old  Days”,  it’s  Switzer’s 
. . . and  it  gives  you: 

• Above  overage  profits 

• Steadily  increasing  sales  potential 

• A ready-made  market 

^Available  in  Cherry  Red  also 


Only  5'/2(‘ 
per  bar* 
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Vendo  Will  Resell  Reconditioned  Equipment 


NAC  Adds  New  Members 
In  Recent  Months 

New  members  added  to  the  roster  of  the 
National  Ass’n  of  Concessionaires  in  recent 
months  include  the  following: 

A.  W.  Adamson,  A.  W.  Adamson  Thea- 
tres, Portland,  Ore.;  William  Herring, 
Armstrong  Circuit,  Inc.,  Bowling  Green, 
Ohio;  Mr.  and  Mrs.  Fred  W.  Flesher, 
Gresham  Skating  Rink,  Gresham,  Ore.; 
Joe  J.  Kucler,  Kucler  Concessions,  Sioux 
Falls,  S.D.;  Jule  Jablonow,  Mid-America 
Diive-In,  Overland,  Mo.;  Oscar  A.  Brot- 
man.  Oasis  Outdoor,  Ltd.,  Chicago;  Lau- 
rence Canfield,  Santa  Cruz  Seaside  Co., 
Santa  Cruz,  Calif,  and  Philip  J.  Sheridan, 
Sheridan  Concessions,  San  Antonio,  Tex., 
all  in  the  concessionaire  segment. 

New  supplier  segment  members  are: 
Arthur  Unger,  California  Concession  Sup- 
ply Co.,  San  Francisco;  Larry  Moyer,  Con- 
cession Wholesale  Supply,  Portland,  Ore.; 
R.  G.  Rettig,  Conex  Division,  Illinois  Tool 
Works,  Des  Plaines,  111.;  D.  A.  Gescheidle, 
Morton  Salt  Co.,  Chicago;  John  C.  Brandt, 
Rock  City  Sales  Co.,  Norcross,  Ga.;  Norman 
D.  Clarke,  Southern  Style  Poods,  Inc., 
Nashville,  Tenn.  and  Clyde  Mitchener,  J. 
G.  Van  Holton  & Son,  Inc.,  Waterloo,  Wis. 

New  equipment  manufacturers  segment 
members  are:  George  E.  Hopf  jr.,  Rudd- 
Melikian,  Inc.,  Hatboro,  Pa.,  and  S.  G.  Alt- 
man, Victor  Electronics,  Inc.,  Bala-Cynwid, 
Pa. 

The  popcorn  processors  segment  added  E. 
W.  Memmer,  Memmer  Pop>com  Corp., 
Evansville,  111.;  B.  J.  Schwarzkopf,  National 
Oats  Co.,  Popcorn  Division,  Wall  Lake, 
Iowa  and  Ben  Banowitz,  Popcorn  Products 
Division  TV  Time  Foods,  Chicago. 

Stuart  Tomber,  Rio  Syrup  Co.,  St.  Louis, 
became  a member  of  the  jobber  segment. 


Push  Hot  Foods  in  Winter 

Promotion  is  needed  in  order  to  hold  the 
concessions  business  at  drive-in  theatres 
as  high  as  possible  during  the  winter 
months,  Phil  Lowe  of  Rifkin  Drive-Ins  told 
the  Independent  Exhibitors  of  New  Eng- 
land in  convention  in  Boston  last  fall. 

“Use  the  microphone  to  push  hot  foods 
in  the  winter,”  he  urged.  “The  hard  core  of 
winter  business  is  ‘hot,’  and  ‘hot’  is  the  key- 
word. Expand  hot  foods,  serve  large  order’s 
of  hot  French  fries,  various  kinds  of  hot 
pizza,  expand  pastries  for  sale  with  hot  cof- 
fee and  hot  chocolate.  And,  above  all,  tell 
your  customers  that  you  have  heated  re- 
freshment stands.” 

Lowe  told  of  the  successful  introduction 
of  a 30-cent  cup  of  coffee.  “We  have  a 16- 
oz.  cup  for  30  cents  and  coffee  also  at  15 
and  20  cents.  The  30-cent  coffee  is  really 
going  places  and  it  has  boosted  the  sale  of 
20 -cent  coffee.” 


New  Ad  Manager  for  Curtiss 

Robei*t  Smith,  formerly  with  O’Cedar 
Co.,  is  the  new  advertising  manager  of 
Curtiss  Candy  Co.,  and  is  currently  direct- 
ing the  company’s  campaign  on  its  new 
“Gypsy”  candy  bar,  being  marketed  in  a 
tieup  with  the  motion  picture  “Gypsy.” 


The  Vendo  Co.,  world’s  largest  manu- 
facturer of  automatic  merchandising  equip- 
ment, has  created  a new  department  for 
the  resale  of  all  General  Automatic  Prod- 
ucts factory-reconditioned  current  models 
and  trade-in  equipment.  Labeled  “Gold 
Banner,”  the  factory  reconditioned  equip- 
ment will  carry  the  same  one-year  war- 
ranty that  is  given  on  all  new  Vendo  equip- 
ment. This  equipment  will  include  ma- 
chines used  at  conventions,  returned  goods 
and  venders  slightly  damaged  in  shipment. 
Essentially  new,  the  equipment  will  be 
classified  as  “good,”  “better”  and  “best,” 
and  will  be  sold  at  sizable  discounts. 

Further,  Vendo  has  begun  to  accept  used 
vending  equipment  as  trade-ins  toward  pur- 
chase of  new  machines.  Vendo  is  develop- 


ing a “blue  book”  similar  to  that  used  by 
motor  car  dealers,  and  with  this  manual 
the  company’s  district  managers  will  be 
able  to  rapidly  determine  the  trade-in  value 
of  an  extensive  range  of  used  Vendo  and 
competitive  equipment. 

Sales  will  be  made  from  Vendo’s  Kansas 
City  headquarters  and  from  its  Ven-Par 
company  branches  in  key  market  areas. 

Joseph  (Jay)  Bink,  associated  with 
Vendo  for  the  last  six  years,  will  be  man- 
ager of  used  equipment  sales. 

Bink  has  served  as  a Vendo  service  con- 
sultant in  the  company’s  Kansas  City,  New 
York  and  Chicago  offices,  and  later  as  a 
General  Automatic  Products  sales  consultant 
in  Chicago  and  the  surrounding  area. 


get  a lions  share  of  +he  refreshnnenl  business 

wi+h  +he  roarin' UilSD 
rool  beer  from  ||||Gu 

There's  something  special  about  HIRES  and  the  entertainment  busi- 
3||  ness. . . they  just  naturally  go  together.  In  house  after  house  from  one 
m * other,  it’s  HIRES  that  always  does  mighty  well.  □ We 

S I HSr  m should  be  asked  to  prove  that  this  is  true,  and  we’ll  be  glad  to.  Give 
us  the  name  of  the  man  who  is  in  charge  of  soft  drinks  for  your 
organization.  Put  it  in  a letter,  a wire  or  a phone  call,  and  it  will  be  our 
pleasure  to  present  the  HI  RES  story.  The  story  of  the  best-known,  most 
bought,  biggest  promoted  root  beer  in  all  the  land.  For  details,  write; 

UIDUC  niWICIOM  beverages  international  inc. 

nil\E10  I^IVIOIv/IN  2201  MAIN  STREET  • E VA  N STO  N,  I LLI  N CIS 
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POPCORN  MACHINES 


COUNTER  & 
FLOOR  SIZES 
FOR  EVERY 
REQUIREMENT 


HOT  DOG  EQUIPMENT 


COUNTER  COOKING  UNITS 


GRIDDLES  FRYERS  HOTPLATES  WARMERS 
Star-Master  Fryers  are  ' *’ 

available  in  gas  or  electric 
counter  or  floor  models. 


Star-Master  Griddles  in  36"  and  24" 
sizes  in  gas  or  electric  models. 


MANUFACTURING  COMPANY 

Divition  of  Horcu/ot  Gahon  Productt  incorpofotod 
ST.  LOUIS  20.  MISSOURI 


Pepsi  to  Boost  Movies 


Pepsi-Cola  Co.  has  supplied  its  bottlers  with  a 
tandem  series  of  spot  radio  commercials  designed  to 
plug  movie  attendance  as  part  of  the  company's 
1963  "Now  It's  Pepsi  for  Those  Who  Think  Young" 
advertising  campaign.  In  45  seconds  "open  middle 
time"  between  a musical  opening  and  close,  Pepsi 
will  provide  free  a vehicle  for  exhibitors  for  on-the- 
air  billboarding  of  their  attractions,  citing  stars, 
days,  dates,  starting  times,  etc.  The  available 
series  now  covers  January  through  June,  and  plans 
are  being  discussed  for  the  July-December  series. 
Philip  B.  Hinerfeld,  vice-president  and  director  of 
advertising,  holds  the  "Music  to  Sell  Pepsi"  record 
album,  and  Edward  C.  Finneran,  manager  of  the- 
atre sales  for  Pepsi-Cola,  holds  the  radio  commercial 
planning  calendar. 


TREMENDOUS  PROFITS!! 


Now  Fresh  Fruit  Sundaes,  Pineapple  and 
Strawberries  from  stainless  steel  pans! 

Both  juices  for  snow  cones  and  fresh  fruit 
for  sundaes  dispensed  from  one  machine 

HERE'S  HOW  TO  MAKE 


BIG  MONEY  WITH  ' SNOW 

MAGIC" 

THE  NEW  SNOW 
CONE  MACHINE 

Capacity.  50  cones 
every  30  seconds. 

The  Bert's  “SNpW 
MAGIC”  machine 
combines  eye-appeal- 
ing beauty  with  per- 
lect  mechanical  per- 
formance and  large 
capacity.  “S  r a « 
Magic”  is  easy  to 
operate  and  is  Fully 
Automatic.  A Snow 
Cone  costs  1!4  to 
I'/zc  and  usually 
sells  for  10c  . . . 
that’s  profit! 


No  Pulleysl 


No  Gears! 


No  Belts 


No  Oilingl 


Distributors  of  famous 
Victor's  QUICK  MIX  dry 
flavor  concentrates. 

FREE  SAMPLES 
WITH  EACH  MACHINE 


SAMUEL  BERT  MFG.  CO 


Fair  Park  Station,  Box  26410,  DALUS,  TEXAS 


COLOR  I COLOR  I COLOR 
TRAILERS  I SIGNS  | TRANSPARENCIES 

W/SERVING  BAGS 

"DRIVE  - IN " 

SHRIMP- ROLLS 

We  Ship  Frozen  to  All  Points 


New  Ideas  Make  Sales 

New  ideas,  constantly  applied,  are  es- 
sential in  merchandising  concessions,  C.  S. 
Baker,  owner  of  a successful  roller  skating 
rink  in  Nashville,  Term.,  told  exhibitors  at- 
tending last  fall’s  convention  of  the  Motion 
Picture  Exhibitors  of  Florida  in  Jackson- 
ville. “The  public  loses  interest  if  we  sell 
only  the  same  old  items  in  the  same  old 
way,”  he  said.  “A  satisfied  exhibitor  is 
‘finished’  at  his  concessions  stand  if  he  is 
contented.  Nothing  more  can  be  done  for 
him. 

“Hit  your  customers  always  with  sug- 
gestive selling  of  high-profit  items,  whether 
it  be  pickles,  popcorn,  drinks  or  anything 
you  have  in  exchange  for  the  dimes  and 
dollars  which  are  burning  holes  in  their 
pockets  when  they  come  into  your 
theatres.” 


Popcorn  Goes  Arty' 

Popcorn  with  an  “arty”  touch — caramel, 
black  walnut  or  chocolate — is  doing  quite 
well  in  art  theatres,  according  to  Jim 
Blevins,  founder  and  president  of  Blevins 
Popcorn  Co.  of  Nashville.  “A  lot  of  the  art 
theatres  thought  they  could  do  without 
popcorn,”  he  says,  “but  popcorn  and  pleas- 
ure go  together.  People  go  to  theatres  for 
relaxation  and  enjoyment,  and  they  get  as 
much  out  of  popcorn  as  they  do  the 
movies.”  He  reported  adding  many  art 
theatres  to  the  company’s  books  last  year. 


Golden  Palace  Foods 

543  W.  59fh  St.,  N.Y.  19,  N.Y. 

Cl  6-2739  S.  EDELMAN 


TO  FILL 
POPCORN  BAGS 
AND  BOXES  WITH 
THE  A/eW  PATENTED 


S OF 


AT  YOUR 
THEATRE  SUPPLY  Of 
POPCORN  SUPPLfOmUi 


109  THORNTON  AVE 
SAN  FRANCISCO, 24 


Cosh  In  big  the  E-Z  WAY! 
You'll  save  up  to  75%  on 
labor  olone  with  on  E-Z 
WAY  oufomotic  coffee- 
maker.  Costs  for  less, 
yields  for  more.  Get  the 
facts — write  now: 

STEEL  PRODUCTS  CO. 

40  8(h  Ave.,  S.W. 

Cedar  Rapids,  Iowa 
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make  it  profitable . . . make  it  Pepsi 

People  and  Pepsi  go  hand  in  hand.  So  do  Pepsi  and  profits.  Liven  I 

up  your  business  and  cash  m on  light,  bracing,  clean-tasting  Pepsi,  " 

Get  the  facts  from  your  local  Pepsi-Coia  bottler!  Or  write  to 
National  Accounts,  Pepsi-Coia  Company,  500  Park  Ave.,  New  York,  N.Y. 

-'PEPSI-COLA"  AND  "PEPSI"  ARE  TRADEMARKS  OF  PEPSI-COLA  COMPANY,  REG.  U.S.  PAT.  OFF. 
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LET  THESE  SILENT  SALESMEN 

WORK  FOR  YOU! 


CREATE  IMPULSE  SALES 

^ Roto-Grille  HOT  DOG  BROILERS 

SELL  MORE  HOT  DOGS  THAN  ANY  OTHER 
EQUIPMENT! 

Rotisserie  action  rotates  60  hot  dogs  under 
magic  infra-red  cooking  process  . . . ready 
in  10-12  minutes  for  quick  sales. 

Rotogrill  keeps  hot  dogs  hot  for  hours,  re- 
tains juices  . . . prevents  spoilage. 

Revolving  drum  lifts  out  for  cleaning.  Bun 
warmer  drawer  holds  two  dozen  buns.  IISv- 
AC. 


HERE  IS  A POPCORN  WARMER 

THAT  KEEPS  POPCORN  PIPING  HOT,  CRISP 
AND  FRESH  FOR  DAYS  . . . 


The  SERVETTE  JR.  counter  model  popcorn 
warmer  is  designed  to  create  impulse  sales 
and  to  fit  the  needs  of  theatre  concession- 
aires with  limited  space,  at  a small  invest- 
ment. 

Unit  is  compact,  yet  holds  three  bushels  of 
popped  corn  (equivalent  to  about  125  ten- 
cent  boxes  or  bags.  Servette  Jr.  is  26  inches 
wide,  23  inches  front  to  back. 


Introducing  the 

SURE-FIRE,  PROFIT- POWERED 

^e^ioette.  530 

Brand  New  All  New  Popcorn  Warmer 

You  will  get  more  popcorn  business  because  SERVETTE  530  is  designed 
to  stimulate  and  increase  impulse  sales  for  consistent  high  profits. 
Profitable  SERVETTE  brings  you  more  merchandising  features  . . . 
speeds  up  self  service  and  over  the  counter  selling. 

Completely  redesigned,  eliminates  costly  operating  labor  and  main- 
tenance. Two  fast  operating  elevator  wells  hold  approximately  110 
boxes  each.  Heat  is  thermostatically  controlled.  No  cranking,  positive 
stops.  Easy  to  clean.  Top  is  heavy  plated  chrome  and  glass  strengthened 
to  hold  a butter  dispenser.  Baked  red  Chinese  enamel.  Start  making 
more  popcorn  profits  . . . order  a SERVETTE  530  now. 


Sell  more  Popcorn  & Hot  Dogs  this  season.  Write  or  call 


^Ite  tJioliifw-aEFd  Se^ema4ie^  Go‘. 

114  WEST  18TH  ST.  PHONE  HA  1-6856  KANSAS  CITY  9,  MISSOURI 


H.  B.  REESE 
CANDY  CO. 
HERSHEY,  PA. 


Make  every  night 
OPENING  night! 


Pepsi  to  Continue  'Think 
Young'  Ad  Campaign  in  1963 

Pepsi-Cola  Co.’s  highly  successful  “Now 
It’s  Pepsi  for  Those  Who  Think  Young”  ad- 
vertising campaign  will  be  continued  in 
1963  because,  according  to  Philip  B.  Hiner- 
feld,  vice-president  and  director  of  adver- 
tising, “It  sells  our  product  more  than  ever 
before  in  the  history  of  the  company. 

Some  1,500  newspapers,  3,000  radio  sta- 
tions and  375  television  stations  will  be 
used,  in  addition  to  increased  outdoor  and 
point-of-purchase  exposure.  An  innova- 
tion in  the  overall  campaign  is  an  improved 
Pepsi  identifying  symbol  for  print  adver- 
tising, outdoor  posters,  television,  truck 
insignia,  carton  racks,  etc.  The  new  symbol 
is  already  in  use  on  the  company’s  Crown 
Line  vending  machines. 

The  new  symbol  incorporates  the  well- 
known  Pepsi  crown  in  its  familiar  red, 
white  and  blue  colors  as  background,  pro- 
viding depth.  Then,  literally  “floating”  in 
front  of  the  crown,  in  a different  plane,  are 
new  block,  black  letters  replacing  the 
former  script  lettering. 


Up  at  Carbonic  Dispenser 

Donald  Hocter  has 
been  named  vice- 
president  in  charge  of 
sales  of  Carbonic  Dis- 
penser, Inc.,  manu- 
facturer of  soft  drink 
dispensing  equipment. 

Hocter  has  been 
with  Carbonic  Dis- 
penser since  1950.  For 
a while  he  repre- 
sented the  firm  in 
Cincinnati  and  in 
New  York  where  he 
was  district  manager. 
He  later  became  director  of  sales. 


Television  Star  Joins  Dr  Pepper 

Dick  Clark,  one  of  television’s  top  per- 
sonalities, has  joined  hands  with  Dr  Pepper 
Co.  in  a dual  capacity,  it  was  announced 
recently  in  Dallas  by  John  C.  Simmons,  Dr 
Pepper  vice-president  of  advertising.  “The 
youthful  star  of  ABC’s  television  network 
program  ‘American  Bandstand’  will  become 
the  company’s  1963  spokesman  in  per- 
sonalized advertising  in  one  role,”  Simmons 
said,  “and  in  the  other,  he  has  become  a Dr 
Pepper  bottler  in  the  Philadelphia  area. 


Royal  Crown  Dividend  Declared 

Directors  of  Royal  Ch-own  Cola  Co.  re- 
cently declared  the  company’s  98th  con- 
secutive quarterly  dividend  of  20  cents  per 
share  on  common  stock.  The  dividend  was 
payable  Januaiy  2 on  stock  of  record  on 
December  15.  President  W.  H.  Glenn  of  the 
national  soft  drink  firm  said  sales  and 
profits  for  the  first  nine  months  of  1962 
were  the  largest  in  company  history. 


Per  capita  consumption  of  candy  rose  to 
17.2  pounds  in  1961  for  the  first  time  in 
almost  a decade. 
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The  MODERN  THEATRE  SECTION 


MUST  CONTROL  THE  GOLDEN  VILLAIN' 


IN  FOOD  STORAGE 

By  PROFESSOR  HAROLD  S.  ADAMS* 

I WOULD  LIKE  first  to  offer  my 
congratulations  to  the  National  Automatic 
Merchandising  Ass’n  and  you  people  of 
the  industry  for  the  fine  health  program 
that  you  have  been  conducting  during  the 
past  five  years,  and  the  splendid  industry 
cooperation  we  have  all  enjoyed.  Dave 
Hartley  has  been  your  Public  Health  coun- 
sel for  about  five  years,  and  he  has  shown 
great  leadership  in  promoting  the  health 
aspect  of  vending. 

The  subject  tonight  is  “The  Golden 
Villain."  It  does  sound  a bit  sinister  but 
those  of  you  who  have  followed  some  of  the 
writings  in  current  magazines  know  that 
the  villain  happens  to  be  a microbe.  We 
call  it  Staph,  or  Staphy.  The  technical 
name  of  this  particular  bug  is  staphylo- 
coccus aureus. 

MILLIONS  ON  A PINHEAD 

This  microbe  is  a very  small  one.  Like 
most  microbes  you  can  put  many  millions 
of  them  on  a space  no  larger  than  the  head 
of  an  ordinary  pin  and  you  cannot  see  them 
with  the  naked  eye.  But  they  can  be  seen 
through  a microscope.  They  are  round  in 
shape  and  group  themselves  like  a bunch  of 
grapes.  The  organisim  is  a very  common 
one. 

We  do  not  have  to  get  unduly  alarmed 
about  some  of  these  enemies  if  we  under- 
stand them  and  know  how  to  handle  them 
and  how  to  best  control  them.  Staphy  is 
found  on  our  hands,  our  skin,  in  the  hair, 
fingernails,  the  nose  or  mouth  and  ears. 
Proper  bathing  and  good  personal  hygiene 
and  constant  handwashing  help  keep  the 
numbers  low,  but  we  cannot  always  reduce 
them  to  zero. 

As  a matter  of  fact  I am  sui-e  that  50  per 
cent  of  you  in  the  audience  today  have  this 
particular  organism  on  your  hands  or 
somewhere  on  your  person  and  if  you  would 
like  to  prove  this,  find  a hangnail,  or  a 
small  pimple  on  your  finger  or  hand.  Pull 
the  hangnail  or  rub  the  pimple  hard  while 
I am  talking  and  by  tomorrow  your  hand 
likely  will  be  hot,  red  and  puffed  up.  I 
don’t  recommend  that  you  do  this,  of 
course,  but  it  would  prove  that  Staphy  is 
around  just  sitting  there  somewhere  on 
your  skin. 

IMPORTANT  IN  SANDWICH  MAKING 

Now,  this  has  an  application  if  you  pre- 
pare sandwiches.  It  is  very  important  that 
you,  the  operator  of  the  business,  watch 
your  employes. 

It  may  be  that  they  have  a bum  on  their 
hands,  or  a cut  finger  or  a hangnail  that 
may  become  infected  and,  of  course,  in  food 
handling,  it  is  quite  difficult  not  to  get  the 
hand  into  the  food  at  all.  This  may  be  a 
source  of  infection:  From  the  hand,  the 
face,  the  finger  or  the  skin  to  the  food. 
This  is  one  way  that  we  do  transmit  food 
poisoning  from  the  person  to  the  food. 
Staphy  is  a common  microbe  organism,  and 

’Address  delivered  at  convention  of  the  Notional 
Automotic  Merchandising  Ass'n.  Professor  Adorns  is 
with  the  Indiana  University  Department  of  Public  Health. 


AND  PREPARATION 

it  is  almost  100  per  cent  located  where  we 
have  cuts  or  abrasions  or  infections  on  the 
skin.  You  should  keep  an  eye  on  your  em- 
ployes to  see  that  they  wash  their  hands 
constantly. 

We  cannot  overemphasize  the  fact  that 
the  hand  is  very  important  in  the  spread  of 
these  organisms.  Another  thing  that  we 
should  learn  is  that  we  do  not  want  to  ex- 
pose food  to  coughs  and  sneezes.  Hand 


washing  and  hand  cleanliness  are  very  im- 
portant matters;  and  it  is  up  to  you  to  pro- 
vide the  facilities.  You  have  to  provide  the 
lavatories  and  the  soap  and  the  running 
water  and  the  sanitary  towels  in  a con- 
venient location.  If  your  people  have  to  go 
to  the  basement  or  to  the  second  floor  to 
wash,  then  you  know  they  are  not  going  to 
wash.  Protect  against  this  germ  by  keeping 
the  hands  clean  and  free  of  unbroken,  in- 
fected skin  and  protect  food  against  nose 
and  throat  droplets. 

You  cannot  wish  Staphy  away.  You  have 
to  work  at  controlling  him. 

How  Staphy  grows — First,  he  must  have 

Continued  on  following  page 


Fast?  . . . we  MVOR- CRISP*' 

i 

pressure  fry  chicken 
fresh  to  done  in 
only  8 minutes! 


S 


Pressure  Fried  Chicken-Tender  ’n  Juicy- 
Satisfies  Customers  And  Brings  ’em  Back! 

Adding  FLAVOR-CRISP  pressure  fried 
chicken  will  increase  volume  as  much  as  30% 

— even  in  established  drive-ins. 

We  make  it  easy  for  you  to  prepare  and  sell 
fresh  FLAVOR-CRISP  pressure  fried  chicken,  as 
well  as  mouth  watering  french  fries,  seafoods,  and 
meats.  Add  extra  profits  without  extra  help  — no 
special  training  needed.  Ballantyne’s  Pressure 
Fryers  are  fully  automatic . . . anyone  can  turn  out 
perfect  foods  every  time. 

Use  our  easy  “Pay-As-You-Profit”  purchase 
plan,  or  lease,  if  you  wish.  Compared  with  other 
pressure  fryers,  you  will  find  this  the  biggest  value 
for  your  dollar. 

A Complete  FLAVOR-CRISP  Program 

NO  FRANCHISE  REQUIRED-NO  STRINGS  ATTACHED 


ntynG 


2 MODELS 

• Floor  Model 

• Counter  Model 


I,;  Compact  — 

p requires  little 

• 3 space  — 

1 27"x24" 


A DIVISION  OF  ABC 
VENDING  CORPORATION 


FLAVOR-CRISP 

BREADING 

Assures  perfect 
batter 


FUVOR-CRISP 
SALES  AIDS 

Menu  Tip-Ons 
Table  Tents 
Ad  Mats 

•Trodemark 


FLAVOR-CRISP 

PACKAGING 

Tubs,  boxes 
for  carry-out 


FILL  OUT  AND  MAIL  TODAY 


BALLANTYNE  INSTRUMENTS  AND  ELECTRONICS,  INC. 

1712  JACKSON  STREET  OMAHA  2,  NEBRASKA 
Please  send  complete  information  about  the  FLAVOR-CRISP  pres- 
sure frying  program  — without  obligatioa— to: 


NAME- 

FIRM 


ADDRESS- 
CITY 


ZONE- 


-STATE  _ 
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CONTROL  THE  ^GOLDEN  VILLAIN' 

Continued  from  preceding  page 

food.  He  needs  moisture  too,  but  moist 
foods  supply  plenty  of  this. 

The  third  thing  he  needs  is  a comfortable 
temperature,  and  here  is  where  you  can 
have  good  control.  Remember  that  if  you 
have  soiled  infected  hands,  moist  food  and 
a comfortable  temperature  the  odds  are 
high  that  you  will  put  this  villain  in  your 
food.  However,  if  you  keep  those  perish- 
ables cold,  at  not  over  50°  Fahrenheit 
1 46°  Fahrenheit  is  even  better),  he  finds 
the  climate  too  chilly  and  he  will  grow  very 
little. 

By  the  same  token  if  you  keep  the  food 


continuously  hot  at  140  to  150°  Fahrenheit, 
he  cannot  grow  either.  The  old  adage  for 
controlling  bacteria  in  food  is:  Keep  hot 
foods  hot  and  cold  foods  cold. 

Temperatures  above  50°  Fahrenheit  and 
below  140°  Fahrenheit  open  the  way  for 
the  Golden  Villain  to  grow.  These  organ- 
isms like  a comfortable  temperature,  such 
as  body  temperature,  so  it  is  here  that  we 
can  really  begin  to  control  the  Golden  Vil- 
lain— or  at  least  set  up  a second  front. 

As  long  as  we  keep  them  in  a low  number 
they  are  not  particularly  dangerous  or  seri- 
ous. It  is  only  when  they  grow  rapidly  or 
multiply  rapidly  that  we  have  trouble. 

Why  are  we  so  concerned  with  the  germ? 
It  is  because  it  is  one  of  the  leading  causes 
of  food  poisoning. 


will  bring 
more  profit 


to  the  most 
profitable 
concession 
in  your 
theatre! 


rcfineoand  packed  bv 
C.F.  SIMONtN'S  SONS. INC. 

PHILADELPHIA  34.  PA. 


America’s  finest  popcorn  seasoning  im.- 
parts  rich  butter-like  flavor.. .and  color! 


PROVE  IT  NOW! 

We’ll  send  you  a working  sample,  free  for  the  asking! 

SIMONIN  • PHILADELPHIA  34,  PA.  popping  specialists  to  the  nation 


The  automatic  merchandising  industry 
has  an  excellent  record  and  I know  of  no 
outbreaks  of  food  poisoning  in  vended 
foods.  We  have  had  some  outbreaks  of 
chemical  poisoning  from  beverages  due  to 
faulty  equipment,  but  to  my  knowledge 
there  is  no  record  of  any  outbreaks  from 
food.  This  is  a fine  record  and  it  certainly 
is  one  that  we  want  to  keep. 

Now,  I said  that  the  Staphy  organism  is 
the  greatest  cause  of  food  poisoning  and 
there  ai'e  some  other  facts  that  we  should 
know  about  Staphy.  In  addition  to  its 
rapid  growth,  it  produces  a product  called 
toxin.  When  this  is  produced  by  the  germ 
and  you  eat  the  food,  you  will  be  sick  with- 
in one  to  three  hours.  Those  of  you  who 
have  had  this  food  poisoning,  know  about 
the  vomiting  and  the  headache  and  the 
diarrhea  and  all  the  other  unfortunate  ef- 
fects that  go  along  with  it. 

What  are  some  of  the  kinds  of  food  that 
are  commonly  involved?  These  are  the 
types  of  food  that  we  have  to  watch  most 
carefully.  These  are  the  soft  moist  foods 
such  as  ham  salad,  egg  salad,  and  tuna  fish 
salad.  These  moist  foods  are  generally  the 
ones  that  give  us  the  most  trouble.  Ham 
itself  has  been  the  cause  of  many  out- 
breaks, since  it  is  very  co'mmon  for  ham  to 
be  improperly  refrigerated. 

Although  I don’t  believe  too  many  of  you 
are  serving  custard-filled  pastry,  these  are 
also  very  high  on  the  list.  Holding  these 
foods  at  a cold  temperature  will  stop  any 
outbreak. 


To  Exhibit  in  Sign  Show 

Morris  Ely,  secretary  of  the  National 
Electric  Sign  Ass’n.,  said  some  90  exhibits 
are  already  scheduled  for  the  annual  trade 
show  and  convention  to  be  held  at  the 
Sherman  Hotel,  Chicago,  March  17  through 
March  20.  Leading  theatre  marquee  com- 
panies exhibiting  are  Wagner  Sign  Co.,  Ad- 
ler Silhouette  Letter  Co.,  and  Bevelite  Manu- 
facturing Co. 


PROFITS 

New 

1963  Model 


SERV-O-MAT 

Refined  to  more  efficiently 
dispense  controlled  portions 
of  hot  butter. 

BUTTER  SERVER 

%r  ] Deluxe  model,  low 
cost,  manually  oper- 
ated— designed  for  small  vol- 
ume locations. 


Server  Sales 

inc. 


north  88  west  16447  main  street, 
menomonee  falls,  Wisconsin 
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Three  New  Walker  American 
Screens  Exclusive  With 
National  Theatre  Supply 

National  Theatre  Supply  Co.  announces 
its  new  “4,000”  line  of  screens  as  “three  en- 
tirely new  screens”  to  provide  the  finest 
motion  picture  presentation  “in  every  con- 
ceivable hardtop  theatre  design.”  The 
screens — Crystalwhite,  Crystalgain  and 

Super  Hi-Intensity — are  manufactured  for 
NTS  exclusively  by  Walker  American  Corp. 

Base  fabric  for  all  three  scx'eens  is  a new, 
high-strength  material  reinforced  by  cloth 
to  provide  maximum  protection  against 
damage.  Walker’s  familiar  chevron  pattern 
sound  hole  design  has  been  maintained.  All 
three  screens  are  made  with  the  efficient 
molded  contoured  surface  introduced  by 
Walker  in  1940. 

The  Crystalwhite  screen  is  a modified, 
matte  white  surface  made  with  anatase 
titanium  dioxide  pigment  formulated  with 
a new  discoloration-resisting  chemical. 
Magnesium  carbonate,  the  most  efficient 
reflecting  substance  known,  is  compounded 
into  the  surface  material.  As  a result,  the 
Crystalwhite  screen  will  provide  the  whit- 
est white  surface  imaginable  throughout 
its  entire  life,  according  to  NTS. 

PEARLESCENT  SURFACE  IMPROVED 

An  improved  pearlescent  surface  both  in 
reflective  ability  and  light  distribution,  is 
provided  by  the  Crystalgain  screen.  The 
intermediate  zone,  where  most  pearlescent 
screens  are  deficient,  has  been  greatly  im- 
proved in  this  gain-type  surface. 

The  Super  Hi-Intensity  screen  is  a great- 
ly improved  aluminum  surface  designed  for 
the  theatre  that  requires  a highly  efficient, 
reflective-type  screen.  A newly  developed 
aluminum  alloy  pigment  containing  minute 
amovmts  of  extremely  hard  precious  metals 
was  selected  by  Walker  American  to  create 
a vastly  improved  and  more  efficient 
surface. 

All  three  of  the  new  “4,000”  line  screens 
are  in  production  and  are  available  world- 
wide through  NTS  branch  offices  and  NTS- 
International  Division. 

Thirty-two  theatres  in  the  western  and 
southwestern  part  of  the  United  States  have 
already  placed  orders  for  the  new  screens 
with  National  Theatre  Supply. 


NgW  Superior  Heavy  Duty 

SODAMAKER 

America's  Lowest 
Cost  Quality 
Drink  Server! 

Complete 

Self-Contained  Unit 

WITH 

2 OR  3 FLAVORS 

Write  for  Complete  Speeifieotions  and  low  cost 

SUPERIOR 

3350  N.  Union  Blvd.  St.  Louis,  Mo. 


Candy  Sales  to  Record  High 

Candy  sales  are  px'edicted  to  rise  to  $1.28 
billion  in  1963,  according  to  Donald  S. 
Steinberg,  president  of  the  National  Candy 
Ass’n.  This  would  be  up  2 per  cent  from 
1962. 

Steinberg  also  predicted  that  candy  pro- 
duction will  increase  to  3.30  billion  pounds 
this  year,  3 per  cent  over  1962,  and  a 
record  high.  The  predictions  are  based  on 
data  from  the  U.S.  Department  of  Com- 
merce. 


ElectriCooker  Moves  Offices 

The  ElectriCooker  Division  of  General 
Foods  Corp.  has  moved  to  the  general  of- 
fices of  the  parent  company  at  250  Noi-th 


Street,  White  Plains,  N.Y.  According  to  T. 
M.  Smith,  general  manager  of  the  division, 
“At  this  new  location  we  will  be  able  to 
make  better  use  of  the  overall  research  and 
marketing  service  of  GF  for  the  benefit  of 
our  customers  and  ElectriCooker.” 


Increases  Quarterly  Dividend 

Royal  Ci’own  Cola  Co.  declared  a quarter- 
ly dividend  of  25  cents  per  share  upon  its 
common  stock,  an  increase  of  five  cents  per 
share,  at  its  January  meeting  of  the  board 
of  directors  in  Columbus,  Ga.  Dividend  is 
payable  April  1 to  stock  of  record  March  15. 

William  Nolan  Murrah  jr.,  assistant  sec- 
retary, was  promoted  to  secretary  of  the 
company  at  the  board  meeting. 


SOMETHING  NEW  AND  TASTY 
for  YOUR  Snack  Bar/ 

lAZAR’S  KOSHER 


PURE  BEEF 

FRANKFURTERS 

WILL  SHIP  SAMPLES! 

WRITE.  WIRE,  OR  PHONE  FOR  INFORMATION 
WE  SHIP  EVERYWHERE 

LAZAR’S  KOSHER  SAUSAGE  FACTORY 

5511  N.  Kedzie  Ave.,  Chicago  25,  Illinois  Phone:  IN  3-3351 


PROVED  DRIVE-IN  SUCCESS! 


Manley  Serv-O-Ramic® 


BOOSTS  SALES!  Average  increase  of 
54  per  patron*  — “impulse  buying” 
steps  up  as  people  see  all  food  items. 
REDUCES  PAYROLL!  One-third  the 
number  of  persons  required  for  old- 
time  concessions  operate  the  Serv- 
0-Ramic  with  ease.* 


MANLEY,  INC. 


“TURN  KEY”  INSTALLATION!  Manley 
handles  details  of  planning,  design- 
ing, supervising  installation.  Turns 
key  over  to  you  when  profit-proved 
concession  is  complete. 

*Act  Now!  Write  for  specific  facts 
and  figures  on  Serv-O-Ramic 
drive-in  installations. 


1920  Wyandotte,  Kansas  City  8,  Missouri 
Supplying  the  Theater  Industry  for  more  than  35  years 


BOXOFTICE  ::  February  4,  1963 
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OLD  THEATRE 


A BRIGHT,  NEW  FUTURE  FOR 


Atlanta's  new  Martin  Cinerama  Theatre.  The  ticket  counter  is  located  directly  behind  the  curtained 
front  area  to  the  left.  The  entire  front  and  marquee  were  done  over  in  the  updating  of  the  old  Tower. 


T HE  NEW  Martin  Cinerama  in 
downtown  Atlanta,  Ga„  is  a symphony  in 
gold  throughout  almost  every  area  of  the 
theatre  and  all  of  its  appointments  are 
luxurious. 

Formerly  the  Tower  Theatre,  the  build- 
ing was  virtually  rebuilt  by  Martin  The- 
atres for  its  new  lease  on  life.  A new  front 
of  granite  and  travertine  marble,  treated 
aluminum  trim,  and  glass  doors  were  in- 
stalled, and  the  marquee  soffit  is  stucco. 

The  new  marquee  is  eight  feet  high  and 
62  feet  long  and  the  soffit  is  studded  with 
recessed  downlights.  Marquee  letters  are 
plastic  and  are  fixed.  A huge  plastic  sign 
is  also  attached  to  the  upper  part  of  one 
side  of  the  theatre  building. 

An  open  counter  boxoffice  with  a walnut, 
brass  and  laminated  plastic  top  is  located 


in  the  entrance  lobby  which  has  travertine 
walls  and  vinyl  floor  matting.  The  acous- 
tical ceiling  has  recessed  downlights. 

And  now  we  come  to  that  gold.  The 
foyer-lounge  is  carpeted  in  gold  and  the 
walnut-paneled  walls  are  highlighted  with 
ebonized  wood  divider  strips.  Pendant  de- 
corative lighting  fixtures  are  suspended 
from  the  acoustical  tile  ceiling.  The  standee 
area  has  gold  carpet  and  gold  metallic  foil 
wall  covering. 

The  entire  auditorium  is  finished  in  gold 
— seats,  carpet,  draperies,  ceiling — even  the 
stair  rails  are  covered  with  gold  velvet. 
The  screen  covers  the  entire  front  wall  of 
the  auditorium  and  the  side  walls  are  cur- 
tained floor  to  ceiling  as  a continuation  of 
the  traverse  drapery.  Wall-washing  light 
fixtures  in  the  ceiling  and  indirect  fixtures 


on  the  front  of  the  balcony  are  dimmer 
controlled. 

The  principal  construction  changes  made 
in  the  auditorium  were  the  removal  of 
stage,  orchestra  pit  and  gallery  (the  Tower 
featured  live  entertainment)  and  the  low- 
ering of  the  ceiling  to  32  feet.  Present  seat- 
ing capacity  is  858. 

There  are  two  refreshment  stands,  one 
each  in  the  upper  and  lower  foyers,  the 
counters  paneled  in  walnut  with  white 
plastic  laminated  tops.  Only  soft  drinks 
and  candy  are  sold,  and  can  be  purchased 
only  at  intermission. 

Restrooms  are  located  in  a recessed  lobby 
immediately  outside  the  theatre  auditorium 
and  floors  and  walls  are  ceramic  tile.  Metal 
toilet  partitions  and  all  fixtures  are  wall 
hung.  Powder  rooms  are  carpeted  in  gold 
and  the  wall  covering  is  gold  metallic  foil. 

Norris  McCollum  is  manager  of  the  new 
Martin  Cinerama  which  is  located  on 
Peachtree  Street  in  downtown  Atlanta  and 
enjoys  a population  drawing  radius  of 
1,500,000. 

The  premiere  was  covered  by  television 
and  radio  and  attended  by  state,  city,  re- 
ligious and  society  leaders,  following  a din- 
ner party  hosted  by  B.  G.  Kranze,  vice- 
president  of  Cinerama,  Inc.,  and  E.  D.  Mar- 
tin, president  of  Martin  Theatres. 


CREDITS: 

Architect:  Finch,  Alexander,  Barnes, 

Rothschild  & Paschal 
Air  Conditioning : Trane 
Acoustical  Material:  Armstrong 
Carpet:  Karagheusian 
Drink  Dispenser:  Scotsman 
Lamps:  Ashcraft 
Lenses:  Kollmorgen 
Plumbing:  Crane 
Projection  and  Sound:  Century 
Rectifiers:  Ashcraft 
Seats:  Heywood-Wakefield 
Sign  Manufacturer:  Levin  Neon  Co. 


View  of  Martin  Cinerama  screen  stage.  The  entire  auditorium  is  draped  in  gold 
and  i.;e  ceiling  is  also  gold  in  color  with  indirect  lighting  fixtures,  dimmer 
contrcned.  The  screen  covers  the  entire  front  wall  of  the  theatre. 


View  of  Martin  Cinerama  auditorium  from  screen  showing  seating  capacity  of 
lower  section  and  balcony.  Projection  booth  is  in  the  center  between  balcony 
and  orchestra.  Walls,  ceiling,  chair  covering  and  carpeting  are  in  gold. 
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EXHIBITOR  UPDATES.  ADDS  NEW  FEATURES 


New  Decoration  Throughout 
Art  Gallery,  Free  Coffee 
And  TV  Seating  Area  Added 

Qne  of  1962’s  interesting  updating 
programs  was  that  at  the  Holiday  Theatre 
in  Chicago’s  suburban  Park  Forest,  111.  The 
Holiday  was  only  11  years  old,  having  been 
built  from  the  ground  up  in  1951,  but  owner 
William  C.  Mailers  wanted  to  give  it  a 
fresh,  new  look  and  to  add  many  new  fea- 
tures for  the  pleasure  of  his  patrons. 

ART  GALLERY  IN  CONVERSATION  NOOK 

The  original  oak  paneling  in  the  lobby 
and  conversation  room  still  retains  its 
luster,  but  a new  decorative  scheme  was 
carried  out.  The  lobby  is  now  highlighted 
with  tangerine  and  the  ceiling  is  an  antique 
yellow.  The  conversation  room  at  one  side 
of  the  lobby  is  now  also  in  antique  yellow, 
giving  the  room  more  expanse  and  light. 
An  art  gallery  now  enhances  the  conversa- 
tion room  and  free  coffee  is  served  there 
from  7 to  9 p.m.  A handsome  brick  fire- 
place adds  to  the  warmth  and  cheer  of  the 
area. 

The  decor  of  the  refreshment  area  in  the 
lobby  was  made  more  interesting  with  a 
new  built-in  display  case  in  the  counter 
which  was  originally  all  oak  paneling.  The 
backwall  is  set  off  with  a coarse-textured, 
ti’eated  yellow  and  gray  wall  covering. 

Special  seating  is  now  arranged  in  the 
central  area  of  the  lobby  and  conversation 
room  for  television  viewing. 

The  auditoriiun  was  redecorated  in  soft 
green,  with  each  setback  in  the  sidewalls 
having  a progi'essively  deeper  hue.  A gold, 
hammered-satin  valance  and  proscenium 
drape  extends  across  the  entire  front  of  the 
auditorium.  Luxui'ious  Push-Back  seats 
provide  living  room  comfort  for  patrons. 
Smoking  is  permitted  in  the  balcony.  RCA 
stereophonic  sound  was  added  in  1954. 


LOUNGES  WERE  REDECORATED 

The  ladies’  lounge  was  done  in  a soft 
pink  and  blue  wall  covering  with  a panel 
effect,  and  the  men’s  lounge  in  a soft  green 
and  off-white  stipple. 

A new  heating  plant  was  installed  with  a 
three-zone,  automatic  heat  control  which 
makes  for  an  even  atmospheric  tempera- 
ture throughout  the  auditorium  regardless 
of  weather. 

Owner  Mailers  said:  “I  have  been  taking 
your  magazine  for  quite  some  time  and 
have  been  reading  and  seeing  other  the- 
atres that  have  been  remodeling.  I think 
this  is  the  greatest  thing  that  has  happened 
to  our  industry.” 


FROM  TOP  TO  BOTTOM— The  lobby  with  its  tele- 
vision seating  and  new  glass  display  case  in  the  oak 
paneled  refreshment  stand  (the  boxoffice  is  at  left 
of  the  stand);  the  art  gallery-conversation  room 
(fireplace  at  far  right);  and  the  auditorium  with 
its  new  color  scheme  and  gold  draperies. 


BOXOFFICE  ::  February  4,  1963 
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CLOSED  THEATRE  STAGES  A BIG  COMEBACK 


A French  atmosphere  was  created  on  the  rather  plain  front  of  a closed  theatre  building  for  the  open- 
ing of  the  Paris  Theatre  in  Denver  by  the  canopied  sidewalk  cafe  and  the  gay  awnings  over  the  upper 
windows.  New  doors  were  also  installed.  Lighting  effects  add  to  the  exterior  interest. 


R EMODELiNG  a theatre  that  had 
been  closed  for  five  years,  and  had  thus 
become  completely  dirty  and  filthy,  was 
the  job  tackled  by  several  employes  of  the 
Ai't  Theatre  Guild,  which  operates  30  art 
theatres,  three  of  which  are  in  Denver. 

The  product  tmmed  out  by  the  folks 
working  for  Louis  Sher,  whose  story  was 
told  in  Boxoffice  last  July  9,  was  labeled 
by  him  as  one  of  the  prettiest  theatres  in 
the  country,  and  one  writer  said  it  was 
worth  the  admission  price  just  to  see  the 
result. 

Quoting  from  the  Boxoffice  article: 
“With  a lack  of  preconceived  ideas  about  the 
dos  and  don’ts  of  theatre  operation,  Sher 
set  about  building  his  art  circuit  with  many 
innovations.  He  has  taken  special  delight 
in  transforming  unlikely  theatres  in  out- 
of-the-way  locations  into  successful  art 
operations.”  And,  that  is  just  what  he  did 
in  taking  over  the  defunct  Comet,  in  one 
of  the  most  unlikely  locations  for  an  art 
operation,  which  has  been  made  into  one 
of  the  novel  sights  of  Denver. 

WORK  DONE  BY  EMPLOYES 

Bill  Ramsey,  district  manager  for  the 
Art  Theatre  Guild,  which  is  headquartered 
in  Scottsdale,  Ariz.,  tells  the  story  of  the 
remodeling  and  refurbishing  in  these 
words: 

“The  design  for  the  redecorating  of  the 
Paris  was  done  by  yours  truly  (Ramsey) . 
While  any  other  chxuit  would  call  in  in- 
terior decorators,  painters,  and  the  like  to 
do  a remodeling  job,  we  did  just  the  opposite 
at  the  Paris.  All  of  the  work  in  remodeling 
the  old  Comet  was  done  by  the  Denver 
branch  of  Art  Theatre  Guild  employes.  We 
only  hired  people  to  do  the  things  we  were 
unfamiliar  with,  or  were  not  licensed  to  do, 
such  as  electrical  work,  plumbing,  installa- 
tion of  booth  equipment,  hanging  of  the 
new  screen  or  the  installation  of  new 
carpeting. 

Those  involved  were  Larry  Goodenough, 
manager  of  the  Vogue;  Pat  Calabress, 


manager  of  the  Capri;  Blanche  Hardin, 
cashier  at  the  Capri,  and  myself. 

“It  took  two  months  of  hard  work  to  re- 
model a building  that  was  completely 
filthy.  We  painted  the  entire  interior;  re- 
built the  seats,  using  only  264  of  the  495 
formerly  in  the  theatre;  reupholstered, 
painted,  plastered  where  necessary,  in- 
stalled vinyl  tile  in  the  outer  lobby  and  in 
our  small  cafe  that  is  just  off  the  main 
lobby.  Blanche  Hardin  painted  the  repli- 
cas of  Lautrec’s  drawings  in  the  audi- 
torium, which  have  caused  a great  deal  of 
comment. 

“The  complete  remodeling  job  came  to 
$12,000,  an  imbelievable  low,  but  possible 
only  because  we  did  the  work,  and  this  in- 


The  old  theatre  building  before  remodeling. 


French  provincial  furniture  and  a Parisian  floral  cart  are  decorative  notes  in 
the  Paris  Theatre  lobby. 


Extra-wide  chair  spacing  is  a feature  of  the  auditorium  which  is  decorated  in 
tones  of  amber  and  rust. 
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eluded  new  signs,  awning  in  front  of  the 
building  to  shade  the  sidewalk  cafe,  lawn, 
trees,  screen,  draperies,  brick  work,  new 
front  doors,  cafe  equipment,  new  light  fix- 
tures for  the  entire  building,  etc.  The  booth 
equipment  was  not  new,  but  in  good  con- 
dition, having  had  good  care. 

“I  dare  say  that  very  few  theatre  people 
would  go  through  the  two  hard  months  of 
dirt  and  grime  that  we  went  through,  but 
Art  Theatre  employes  are  not  like  other 
people,  believe  me,  and  the  only  reason  I 
can  think  of  that  we  would,  or  will  do,  all 
this  extra  (but  fun)  work  is  because  we’ve 
got  the  finest  boss  anyone  could  ask  for.” 

Ramsey  says  he  believes  the  Paris  has 
the  widest  back-to-back  spacing  of  seats 
in  any  house — 60  inches  in  the  two  side 
sections.  'The  center  section  seats  are  42 
inches  apart. 

The  auditorium  is  decorated  in  shades  of 


rust  with  amber  side  lights.  Seats  are  up- 
holstered in  a deep  shade  of  rust. 

The  inner  lobby  has  bluish  walls  which 
harmonize  with  the  blue-green  tweed  car- 
peting. Furniture  is  French  provincial  and 
two  red  velvet  chairs  provide  a color  accent. 
A sectional  mirror  extends  along  the  east 
wall  and  crystal  chandeliers  hang  from 
the  ceiling. 

The  exterior  of  the  Paris  beckons  by  its 
inviting  flower  boxes,  wrought  iron  work 
and  the  gay  sidewalk  cafe  where  patrons 
can  sip  soft  drinks  and  eat  pastries  before 
and  after  the  show.  The  exterior  of  the 
theatre  building,  including  the  cafe,  was 
done  in  gray  and  white,  and  these  colors 
are  repeated  in  the  interior  of  the  cafe 
with  purple  added,  all  blended  beautifully. 
The  small  wrought  iron  tables  and  chairs 
are  white. 

Technical  Equipment  to  Be 
Shown  at  SMPTE  Convention 

Displays  of  new  film  and  laboratory 
equipment  will  be  an  important  feature  of 
the  93rd  convention  of  the  Society  of  Mo- 
tion Picture  and  Television  Engineers,  to  be 
held  April  22-25  at  the  Traymore  Hotel, 
Atlantic  City,  N.J. 

According  to  SMPTE  exhibit  committee 
chairman,  Dennis  Kealey,  of  Reevesound, 
Inc.,  L.  I.  City,  N.  Y.,  the  exhibition  area 
will  be  comprised  of  40  8xl0-foot  booths. 
Manufacturers  will  show:  motion  picture 
and  television  devices;  film  laboratory  test, 
control  and  processing  tools;  instruments 
for  time  lapse  and  high  and  ultra-high 
frequency  photography;  means  of  making 
and  using  8mm  small  format  motion  pic- 
tures; apparatus  used  in  special  motion  pic- 
ture and  television  technology,  data  re- 
cording and  data  reduction;  color  and 
black-and-white  television  cameras  and 
television  tape  and  film  recording  equip- 
ment. 

The  Exhibit  Award  Committee  will  again 
present  a plaque  to  one  of  the  exhibiting 
companies  in  recognition  of  the  originality 
and  effectiveness  of  its  display.  At  the  91st 
SMPTE  convention,  EMI/U.S.,  Ltd.  won 
the  plaque  for  the  “best  exhibit.”  The  Bell 
and  Howell  Co.  was  the  recipient  at  the 
92nd  SMPTE  convention. 


For  more  information  about  equipment 
or  products  described  editorially  or  in  ad- 
vertising in  this  issue  use  Readers'  Service 
Bureau  coupon  on  page  43. 


Just  twist  the  stud  in  and  out 
No  grinding — No  dirt 


4 sizes,  9-10-Hmm,  $3.00  eo.  13.6mm,  $4.50  ea. 


Order  now,  start  saving  money 

We  suggest  3 in  each  projection  room 


Lou  Walters  Brings  You 

The  famous  NORELCO  70/35  PROJECTORS 

Also 

The  new  NORELCO  SHUTTERLESS  35mm  pro- 
jector with  PULSATING  Carbonless  Lamp, 
plus 

HURLEY  screens  . . . STRONG  Lamps  and 
Rectifiers. 

BIG  DISCOUNTS  on  DIAMOND  CARBONS. 
Write  or  phone  for  MONEY  SAVING  PRICES. 


LOU  WALTERS  SALES  AND  SERVICE  CO. 

4207  Lownview  Ave.  Dallas  27,  Texas  Phone  EV  8-1550 


NATIONAL  STUDIOS 

42  West  48  Street,  NYC 


Send  for  FREE  LITERATURE 


1480  BUCHANAN  GRAND  RAPIDS,  MICH. 


Send 
for  complete 
information 


NOW  SHOWING 

REX  MYRNA 
HARHISON  LOY 
MIDNIGHT  LACE“ 


ADLER 

LETTERS 

ASSURE  SELLING  IMPACT 
FOR  YOUR  CHANGEABLE  SIGNS! 

The  only  complete  line  of  Plastic  and  Aluminum 
letters,  from  4"  to  31",  including  "Snap-Lok" 
Plastic  Letters  that  won't  blow  off,  won't  fall  off. 
All  sizes  of  Adler  Plastic  Letters  available  in 
Red,  Blue,  Green,  Opaque  Black.  For  Free  Cata- 
log of  Adler  "Third  Dimension"  Changeable 
Letters — Mechonical  Letter  Changer — Stainless 
Steel  Frames  Glazed  with  Glass  or  Plastic — Low- 
Cost  "Sectionad"  Displays — Cast  Aluminum 
"Mounties"  for  building  identification — write; 

ADLER  SILHOUETTE  LETTER  CO. 

11843-A  W.  Olympic  Blvd.,  Los  Angeles  64,  Calif. 


DS 
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Protective  Steel  Cable  Prevents 
Theft  of  Speakers  and  Heaters 


Speaker  Secui-ity  Co.  announces  perfec- 
tion of  a new  device  which  it  claims  is  a 
foolproof  method  of  secm’ing  the  individual 
in-car  speaker  or  heater.  The  device  is  a 
cable  wdth  a breaking-strength  of  2,000 
lbs.  The  cable  is  made  of  high  carbon  steel, 
galvanized  and  preformed.  A patented 
locking  device  gives  added  protection  to  the 
speaker  or  heater.  It  can  withstand  out- 
door exposure  and  other  weather  deteriora- 
tion. The  cable  is  made  of  the  strongest  of 
steels  ever  developed  by  metallurgical  sci- 
ence, says  the  company,  133  strands  of  wire 
to  a one-eighth-inch  diameter.  Tests  have 
proved  it  to  be  both  “snipproof”  and 
“slashproof.”  The  estimated  cost  will  be 
about  75  cents  per  speaker  or  in-car  heater 
security  installation. 


New  Model  Popcorn  Warmer 
Has  Important  Features 


Hollyw’ood  Servemaster  Co.’s  new  Model 
530  Servette  popcorn  warmer  has  been  de- 
signed without  the  handles  and  gear  opera- 
tion, previously  u.sed  in  almost  all  popcorn 
wanners,  which  were  a source  of  trouble 
because  salt  and  corrosion  crept  in.  In 
their  place,  slide  rods  are  used  to  eliminate 
these  negative  factors.  The  new  model 
Servette  is  adjustable,  so  that  the  base  can 
be  elevated  or  lowered  to  keep  the  popcorn 
always  at  eye  level.  Heat  is  thermostatically 
controlled.  Top  of  the  warmer  is  chrome 
finished  with  brass  panels,  and  the  body  of 
the  machine  is  finished  in  baked  red 
Chinese  enamel  for  durability  and  to  at- 
tract attention.  Two  fast -operating  elevator 
wells  hold  approximately  110  boxes  each. 


FOR  MORE 
INFORMATION 

Use  Readers* 

Bureau  Coupon  on  Page  43 


bines  climbing  activities  with  the  wide 
overhead  ladder,  fireman’s  pole,  eight  chin- 
ning bars  at  four  heights,  and  a set  of  stall 
bars — everything  needed  to  develop  the 
upper  body  muscles  of  children  of  all  ages 
and  sizes.  The  unit  is  made  by  the  Delmer 
F.  Harris  Co.,  and  is  71/2  feet  tall,  4 feet, 
five  inches  wide  and  12  feet,  5 inches  long. 
It  is  made  of  Elyria  welded  structural  steel 
tube  and  constructed  in  six  welded  sections 
which  are  assembled  with  just  15  bolts  for 
easy  installation  and  extra  strength. 


De  Luxe  Snow  Machine  Is  a 
Complete  Operational  Unit 


Samuel  Bert  Manufacturing  Co.’s  newest, 
de  luxe  snow  machine  is  a complete  opera- 
tional unit  in  itself,  since  its  syrup  dis- 
pensers are  integrated  as  part  of  the  ma- 
chine. These  syrup  dispensers,  being  sur- 
rounded by  snow  in  the  machine,  become 
somewhat  refrigerated  and  thus  cool  the 
syrup,  so  that  when  it  is  applied  to  the 
snow  cone  it  will  not  melt  the  ice  and 
makes  for  a better  snow  cone  for  the  cus- 
tomer. The  machine  is  compact,  only 
14i/^xl4y2  inches  with  height  of  27  inches 
and  it  will  satisfactorily  take  cubed  or  block 
ice,  an  important  factor  to  many  users.  'The 
machine  comes  complete  with  the  follow- 
ing; four  bottles,  two  pumps,  one  dipper, 
one  cone  tray,  one  electric  sign,  one  drip 
pan,  six  snow  cone  display  signs  and  three 
packages  Dry  Mix.  For  optional  equip- 
ment, the  blender  and  stand  are  extra  and 
are  handy  in  making  the  Snow  Magic  ices. 

"Swedish  Gym"  Combines 
Many  Play  Activities 


A delightful  piece  of  playground  equip- 
ment is  the  “Swedish  Gym”  which  com- 


Balanced Circuitry  Volume  Controls 
Speakers 

Projected  Sound 
Co.  announces  that 
L-pad  balanced  cir- 
cuitry volume  con- 
trols are  now  avail- 
able in  Projected 
Sound  in-car  speak- 
ers. The  L-pads  are 
particularly 
welcomed  by  exhibi- 
tors employing  am- 
plifiers where  bal- 
anced load  is  recom- 
mended. The  L-pads 
are  of  finest  quality  and  their  durability 
has  been  proven  by  many  years  service  in 
drive-in  operations.  Theftproof  screws  are 
also  available  on  request  at  no  extra 
charge.  Projected  Sound  junction  boxes 
will  soon  be  available.  Ease  of  service, 
durability  and  high-efficiency  transformers 
are  embodied  in  the  design. 

Under-Counter  Cash  Drawer 
Equipped  With  Tumbler  Lock 


An  under-counter  cash  drawer  which 
can  be  used  in  every  type  of  business  fea- 
tures a high-grade,  disc  tumbler  lock  which 
requires  a turn  of  the  key  to  lock  or  unlock 
it.  A large,  brass  warning  gong  rings  auto- 
matically each  time  the  di'awer  is  opened. 
The  inexpensive  drawer  is  well  constructed 
of  kiln-dried  Indiana  hardwoods  and  is 
finished  in  office  gi’ay  or  clear  lacquer 
(basswood).  Interior  of  the  drawer  is 
natural,  high-grade  lacquer  finish,  and 
there  are  five  coin  tills,  each  thi’ee  inches 
wide  by  2"%  inches  long;  five  currency  com- 


Available  in  In-Car 
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partments,  three  inches  wide  by  inches 
long,  equipped  with  bill  weights.  Overall 
dimension  is  18%  inches  wide,  14  11/16 
inches  long  and  4%  inches  high.  It  is  easily 
installed  with  wood  screws  for  which  holes 
are  provided  in  top  of  case.  The  drawer  is 
easy-action,  with  four-roller  construction, 
and  is  made  by  Indiana  Cash  Drawer  Co. 


New,  Low-Cost,  Four- Inch 
Replacement  Speaker  Cones 

Minneapolis  Speaker  Co.  announces  a 
new  development  in  four-inch  replacement 
cone  units  for  drive-in  theatre  in-car 
speakers,  which  is  now  available.  The 
“Misco  Miracle,”  the  manufacturer  says, 
“is  a major  breakthrough  in  that  this  is  a 
quality  weatherproof  cone  unit  as  well  as 
the  most  economical  unit  offered.  The  low 
cost  of  this  cone  unit  makes  it  practical  to 
replace  the  cone  units  in  an  entire  field  as 
part  of  a seasonal,  preventive  maintenance 
program.”  Special  parts  and  cements  are 
used  throughout  and  the  plating  on  the 
metal  parts  is  both  water  and  salt-resistant. 


Compact,  Economical,  Two-Drink 
Dispenser  Takes  Little  Space 


DO  YOU  BUY 


ON  PRIG 


PRICE  OR  COST? 


2-YEAR  COATING 
GUARANTEED  FIRST  SURFACE 
DICHROIC  REFLECTORS 

They’re  a bargain  because  everything  an  ordinary 
reflector  does  TUFCOLD  does  better  and  longer.  That’s 
why  they’re  worth  more  yet  actually 

COST  43%  LESS 

based  on  life  expectancy.  So,  since  your  old  reflectors,  by  wasting  power, 
carbons,  and  light,  cost  more  than  new  TUFCOLDS,  replace  them  now. 

THE  STRONG  ELECTRIC  CORPORATION 

n City  Park  Avenue  • Toledo  1,  Ohio 


The  newest  fountain  dispenser  to  be  in- 
troduced by  The  Coca-Cola  Co.  is  the 
Multiplex  Meteor.  It  can  dispense  two  dif- 
ferent drinks,  plain  or  carbonated,  and  has 
an  exclusive,  patented  syrup  pressure  con- 
trol and  capillary  which  assure  accurate 
portion  and  quality  control.  It  occupies 
about  the  same  amount  of  space  as  con- 
ventional, one-drink  dispensers.  The  dis- 
penser is  available  to  fit  either  a gravity 
or  pressure  system,  and  has  two  separate 
ice  refrigerating  cooling  coils,  one  for  each 
drink,  and  bonded  foam  insulation  to 
minimize  ice  consumption.  The  Meteor  has 
a high-impact,  implex  plastic  cabinet  only 
18 -inches  wide  overall,  and  the  actual 
counter  space  required  by  the  base  is  a 
scant  ten  inches.  There  are  interchange- 
able merchandising  end  panels. 


Postage  Machines  for  the 
New  Postal  Rates 

Folder-type  stamp  machines  for  the  new 
price  postage  stamps  are  available  from  the 
Stamp  Machine  Division  of  Sno-Master 
Manufacturing  Co.  They  show  a 20  per 
cent  profit  on  all  stamps  sold.  A thres- 
column,  folder-type  machine  vends  four 
five-cent  stamps  for  25  cents,  two  four- 
cent  stamps  for  ten  cents,  and  one  eight- 
cent  air  mail  stamp  for  ten  cents.  A two- 
column,  folder-type  machine  vends  four 
five-cent  stamps  for  25  cents  and  two  four- 
cent  stamps  for  ten  cents.  Roll-type  stamp 
venders  are  also  available  in  one,  two  and 
three-column  machines.  The  machines  are 
guaranteed  for  three  years  against  me- 
chanical defects,  and  Sno-Master  will  ship 
venders  on  approval. 


Automaticket 


standard 
wherever 
tickets 
are  issued 
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Deep  Fat  Pressure  Fryer 
Speeds  Cooking  of  Chicken 


Will  Your  Rectifier  Stacks  Be 
Among  The  Spring  Casualties? 


There  will  be  many  "DEAD"  Selenium 

Stacks  in  Rectifiers  When 
Drive-In  Theatres  Re-Open 
this  Spring! 

Idle  selenium  plates  accumulate  moisture  during  the  winter  months  and 
require  re-forming  before  they  are  put  back  into  service.  Why  not  write 
us  for  simple  re-forming  instructions.  A few  minutes  preparation  may 
save  you  dollars. 

Kneisley  Silicon  Stacks  are  recommended  as  replacements  of  selenium  stacks  which  do  fail  SiMcon 
diodes  are  impervious  to  moisture  because  they  ore  hermetically  sealed,  ore  non-aging  and  97  ^ to  98 /o 
eHicient  in  themselves.  Many  thousands  of  silicon  diodes  are  giving  dependable  service  daily  in 
Kneisley  Replacement  Stacks  and  Sil-Tubes. 

See  your  dealer  or  write  dept.,  L 

THE  KNEISLEY  ELECTRIC  CO.  P.  0.  BOX  1506  TOLEDO  3,  OHIO 


MAKE  MONEY  WITHOUT  EFFORT 

LET  US  HELP  YOU  SELL  THE  PICTURE 
^ ^ COST  TO  YOU ! ! 

PROFIT  WITHOUT  WORK  BY  USING 

ROMAR  OUTDOOR  DISPLAY  FRAMES 

THEY  PULL  IN  THE  CROWDS,  BECAUSE 

• They  are  eye  catchers  . . . they  are  weatherproof  and  out  selling 
in  all  kinds  of  weather 

• They  sell  both  your  current  progrom  and  your  theatre 

• They  make  your  town  theotre  conscious 

YES,  NO  EFFORT  OR  COST  TO  YOU: 

We  select  good  locotions,  arrange  for  installations  and  make  all  re- 
placements without  cost  to  the  exhibitor  at  any  time.  Have  this 
nationally  known  and  widely  used  service  build  your  business  too. 


Step  up  your  concessions 
traffic  with  our  attroc-^ 
five  lominated  signs. 
Ask  about  them. 


Write  or  call  us  today  for  details 

ROAAAR-VIDE  CO. 

Chetek,  Wisconsin 


NOVELTY  SCENIC  studios,  inc. 

A.  I.  Kessler,  Pres. 

426-432  E.  91st  St.,  New  York  28,  N.Y. 


z 

distinctive  I 

3 
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From  Main  Street  to  Broadway  g 
wherever  extraordinary  technique  is 
required,  Novelty  Scenic  Studios  is  • 
the  first  choice.  Whether  you  require  o 
a simple  drapery,  a stage  curtain  Z 
and  track,  or  a complete  decorating  J- 
job— consult  NOVELTY  STUDIOS  or  S 
hove  your  architect  contact  us.  We  O 
will  cheerfully  submit  layouts,  2 
samples  and  estimates — without  any  Q 
obligation.  Write  Dept.  MT  • 

O 

43rd  year  of  unsurpassed  workman-  Z 


ship  and  superior  service. 


Phone  TR  6-0800 
inquiries  invited 

RAPERIES  • STAGE  CURTAINS  • CURTAIN  TRACKS  & CONTROLS  • WALL  COVERINGS 


• a. 


The  Flavor-Crisp  Pressure  Fryer  made 
by  Ballantyne  Instruments  & Electronics, 
Inc.,  can  pressure  fry  as  much  as  60  pieces 
of  chicken  in  only  eight  minutes.  Opera- 
tion is  completely  automatic,  and  since  the 
fryer  requires  so  little  attention,  no  extra 
labor  is  needed.  Natural  juices  of  chicken 
are  sealed  inside  to  retain  the  fresh  flavor 
of  the  meat,  and  the  outside  is  finished  to 
an  appealing  golden  brown  that  is  remark- 
ably free  of  cooking  oil  and  easy  to  handle. 
No  pre -cooking  or  other  earlier  processing 
is  required.  Flavor-Crisp  pressure  frying  is 
also  ideal  for  French  fries,  fish,  shellfish, 
cutlets  and  chops.  Various  foods  requiring 
the  same  cooking  time  may  be  cooked  to- 
gether without  mingling  of  flavors.  An 
automatic  timer  and  precision  thermostat 
control  the  cooking  cycle.  Pressiure  is  auto- 
matically controlled  and  then  released 
when  the  cooking  cycle  is  completed.  The 
Flavor-Crisp  uses  no  water  injection  and  a 
relatively  low  pressure  (15  pounds)  and  low 
temperature  (325°)  for  most  foods.  The 
heavy,  cast  aluminum  kettle  has  an  ex- 
cellent heat-retaining  quality  for  efficient, 
economical  use  of  electricity.  In  addition 
to  the  floor  model  shown,  a smaller  table 
model  is  also  available.  According  to  Bal- 
lantyne, the  Flavor-Crisp  is  the  only  elec- 
tric pressure  fryer  listed  by  Underwriters 
Laboratories  and  Canadian  Testing  Lab. 


Quartz-Iodine  Lamp  for  Studio 
And  Building  Floodlighting 


General  Electric  Co. 
has  developed  a new 
1,250-watt,  208-volt 
Quai'tzline  incandes- 
cent lamp  to  be  used 
for  studio  lighting 
and  for  outdoor  ad- 
vertizing and  build- 
ing floodlighting.  Ten 
inches  long,  it  is  in- 
terchangeable with 
1,500-watt  sizes,  and 
needs  no  new  fix- 
tures. It  can  be  op- 
erated at  higher  than 
design  voltage,  up  to 
240  volts,  to  obtain 
high  illumination 
levels.  The  pencil- 
thin,  tubular  incan- 
descent light  sources  use  a unique  “iodine 
cycle”  which  constantly  retm-ns  vaporized 
tungsten  to  the  filament,  increasing  lamp 
life  and  maintenance  of  light  output. 
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ADMISSION  CONTROLS  SYSTEM,  DRIVE-INS 

General  Register  Corp. 41 

K-Hill  Signal  Co 18 

ATTRACTION  BOARDS  AND  LETTERS 

Adler  Silhouette  Letter  Co 39 

National  Devices  Co.  18 

ATTRACTION  SIGNS 

Dura  Engraving  Corp 24 

Signs,  Inc 9 

AUTO  RAIN-VISORS 

Dri-View  Mig.  Co 16 

BURGLAR  ALARMS 

Eprad,  Inc 15 

BUTTER  DISPENSER 

Server  Sales,  Inc 34 

CABLE,  THEFT  PROOF  SPEAKER 

Speaker  Security  Co.  16 

CANDY 

Reese  Candy  Co 32 

Switzer  Licorice  Co 28 

CARBON  SAVERS 

Cali  Products  Co 22 

Phillips  Electro  Extensions  20 

Lou  Walters  Sales  & Service  Co.  39 

CARRY-OUT  TRAYS 

Theatre  Candy  Co.  26 

CLEANING  COMPOUND 

C.  B.  Dolge  Co.  24 

CONCESSIONS  FOODS 
Golden  Palace  Food  Products,  Inc.  30 

Lazar's  Kosher  Sausage  Factory  35 

COTTON  CANDY  MACHINE 

Gold  Medal  Products  Co.  28 

DRAPERIES 

Novelty  Scenic  Studios.  Inc.  42 

DRINK  DISPENSERS 

Steel  Products  Co 30 

DRINKS,  SOFT 

Crush-International,  Inc 27 

Dr  Pepper  Co 5 

Hires  Div. — Beverage  Intemat'l,  Inc 29 

Pepsi-Cola  Co.  31 

DRINK  VENDING  MACHINES 

Superior  Refrigerator  Mig.  Co. 35 

DRIVE-IN  THEATRE  EQUIPMENT 

Bollontyne  Inst.  & Elect.,  Inc 20,  33 

Drive-In  Theatre  Mig.  Co 12,  13 

Eprad.  Inc 15 

EQUIPMENT  SERVICE 

RCA  Service  23 

FIREWORKS  DISPLAY 

Liberty  Display  Fireworks  Co.,  Inc 20 

FLOOR  MATTING 

American  Mat  Corp 18 

FRAMES,  OUTDOOR  DISPLAY 

Romar-Vide  Co 42 

FRAMES,  SCREEN 

Selby  Industries,  Inc 16 

GLASS  & CHROME  CLEANER 

Kinner  Products  Co 22 

HEATERS,  m-CAR 

Electromode  11 

Eprad,  Inc 15 

Thermolator  Corp 24 

HOT  DOG  EQUIPMENT 

Star  Manufacturing  Co.  . . 30 

HOT  DOG  GRILLS 

Hollywood  Servemaster  32 

ICE  CREAM  CASES 

Bally  Case  & Cooler,  Inc 26 

INSECT  REPELLENT 

C.  B.  Dolge  Co . 24 

JUNCTION  BOXES 

Drive-In  Theatre  Mig.  Co 13 

Eprad,  Inc 15 

KIDDIE  RIDES  FOR  DRIVE-INS 

Deibler  Trackless  Trains  17 

Delmer  F.  Harris  Co.  15 

Miracle  Equipment  Co.  Back  Cover 

LIGHTING,  DIRECTIONAL 
Drive-In  Theatre  Mig.  Co.  12 

LAMPHOUSE  BLOWERS 
Drive-In  Theatre  Mig.  Co.  13 

PAINT  FOR  DRIVE-IN  SCREENS 
Drive-In  Theatre  Mig.  Co.  13 

Spatz  Point  Industries  9 

PLAYGROUND  EQUIPMENT 
Deibler  Trackless  Trains  17 

Delmer  F.  Harris  Co.  15 

Miracle  Equipment  Co Back  Cover 

POPCORN  EQUIPMENT  & SUPPLIES 

Manley,  Inc 35 

C.  F.  Simonin's  Sons.  Inc.  34 

Theatre  Candy  Co.,  Inc.  . 26 
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about  PEOPLE  / and  PBODVCT 


S.  John  Insalat  a has  been  promoted  to 
associate  legislative  counsel  of  the  National 
Automatic  Merchandising  Ass’n  and  Gerald 
F.  Whaley  has  been  named  manager  of  in- 
formation services.  Insalata  joined  NAMA 
in  1960  as  assistant  legislative  counsel.  He 
formerly  was  an  attorney  with  the  U.S.  De- 
partment of  Health,  Education  and  Wel- 
fare. Whaley  became  associated  with 
NAMA  in  1959  as  assistant  director  of  pub- 
lic relations.  Previously  he  had  been  di- 
rector of  public  relations  for  the  Cook 
County,  111.,  sheriff’s  office  and  public  re- 
lations consultant  to  several  national 
associations. 


Dr  Pepper  syrup  sales  in  December  cli- 
maxed a record  year  for  the  company 
climbing  nearly  14  per  cent  over  December 
1961  sales  and  setting  a new  all-time  high 
for  the  month.  It  was  the  12th  consecutive 
month  of  record-setting  sales  last  year. 
Cumulative  gain  over  1961,  highest  previous 
year,  was  17  per  cent. 


New  transistor  sound  amplifier  system 
has  been  installed  in  the  Valentine  Theatre, 
Toledo,  replacing  the  foi-mer  system  which 
had  been  in  service  several  decades.  The 
new  system  was  made  by  Eprad,  Inc.,  and 


weighs  only  a fraction  of  the  old  equip- 
ment. It  will  provide  greatly  improved 
sound  quality,  with  more  realism  and 
dynamic  range,  according  to  the  new  oper- 
ator, the  Jack  Armstrong  Circuit,  which 
leased  the  former  Loew  house  in  Decem- 
ber. The  Valentine  was  re-opened  Christ- 
mas Day. 


Hanover  Manufacturing,  Inc.,  Columbus, 
Ohio,  has  merged  with  William  J.  Rueff 
Sign  Co.,  Louisville,  Ky.,  Fred  N.  Hanover, 
head  of  the  Columbus  firm,  announced. 
The  Rueff  organization,  employing  22  per- 
sons, grosses  over  $500,000  annually.  It 
makes  plastic,  neon,  and  porcelain  enamel 
exterior  signs,  as  well  as  interior  sign  dis- 
plays. Rueff  will  maintain  its  present  or- 
ganizational structm'e  in  Louisville,  with 
John  C.  Rueff  as  president;  Tom  Hamp- 
ton, vice-president;  Norman  Rueff,  secre- 
tary and  Fred  N.  Hanover,  treasurer.  With 
added  facilities  of  Hanover  Manufacturing, 
Rueff  will  be  able  to  offer  more  diversified 
service. 


Thirty  booths  have  already  been  re- 
served for  the  1963  NAC-TOA  tradeshow 
scheduled  at  the  new  Americana  Hotel  in 
New  York  City,  October  27-31,  by  firms 
which  exhibited  in  Miami  Beach.  Bert 
Nathan,  Bert  Nathan  Enterprises,  Brook- 
lyn, New  York,  is  1963  NAC  exhibit  chair- 
man. 


Barbara  Skeeter,  a foimer  director  of 
public  relations  for  the  Society  of  Motion 
Picture  and  Television  Engineers,  has  been 
retained  by  Reevesoimd  Co.,  Inc.,  to  expand 
the  information  program  of  the  Long 
Island  City,  N.Y.,  motion  picture  engineer- 
ing firm. 

Construction  will  begin  this  month  of  a 
five-story  building  at  Kodak  Park  Works, 
Rochester,  N.Y.,  to  provide  for  expansion  of 
its  photographic  film  emulsion  coating 
facilities.  The  structure  will  add  93,000 
square  feet  of  floor  space  for  the  highly 
specialized  work  of  coating  light-sensitive 
emulsions  onto  film  base.  This  activity  is 
carried  on  under  dai’kroom  conditions.  Pro- 
duction operations  are  scheduled  to  begin 
in  1965. 


After  more  than  41  years  with  Eastman 
Kodak  Co.,  Glenn  E.  Matthews,  technical 
editor  at  Kodak  Research  Laboratories,  re- 
tired January  1.  He  is  well  known  for  his 
support  of  technical  society  activities,  both 
nationally  and  in  the  Rochester  aiea.  He 
was  cited  last  fall  for  outstanding  service 
to  the  Society  of  Motion  Picture  and  Tele- 
vision Engineers  which  he  has  served  as 
editorial  vice-president  since  1957. 

At  the  recent  annual  meeting  of  the 
stockholders  of  The  Sweets  Co.  of  America, 
Inc.,  manufacturer  of  Tootsie  Roll  candies, 
Samuel  E.  Rich,  vice-president  in  charge  of 
sales.  The  Sweets  Co;  Abe  Shilin,  president, 
Ipswich  Hosiery  Co.  and  director  of  sales, 
Manchester  Hosiery  Mills,  and  Cele  H. 
Rubin  were  elected  directors  of  the  cor- 
poration. The  board  has  appointed  Wil- 
liam Touretz  and  Rubin  Yaro  to  the  cor- 
porate posts  of  assistant  secretary  and  as- 
sistant treasurer,  respectively.  Melvin  J. 
Gordon  is  board  chainnan. 
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Theatre-Merchants 
Alliance  Pays  Well 

An  alliance,  well  nurtured  by  showman 
Henry  A.  Stevens,  between  merchants  in  the 
Roseland  community 
on  the  south  side  of 
Chicago  and  the  State 
Theatre  pays  good 
dividends.  For  ex- 
ample, during  the  re- 
cent Christmas  sea- 
son, two  merchant- 
sponsored  shows  for 
the  kids  drew  capacity 
crowds  at  the  State,  a 
2,000-seater. 

And  in  the  seven 
years  Stevens  has  been 
manager  of  the  Alli- 
ance circuit  operation,  the  State’s  summer 
kiddy  shows,  merchant-sponsored,  too,  have 
fattened  the  boxoffice  and  won  circuit 
awards. 

“Community  effort  is  one  of  the  strongest 
weapons  there  is  to  boost  the  theatre  busi- 
ness,” Stevens  says. 

Stevens  recently  was  installed  as  president 
of  the  Roseland  Kiwanis  Club,  a group  in 
which  he  has  been  active  since  he  came  to 
the  State  Theatre  in  1955.  He  also  is  active 
in  the  South  End  Chamber  of  Commerce, 
serving  as  chairman  of  the  parking  commit- 
tee, and  CLurently  as  head  of  the  transporta- 
tion and  traffic  committee. 

Stevens  is  a “graduate”  of  Indiana-Hlinois 
Theatres,  and  Sterling  Theatres  in  the 
state  of  Washington. 

Expressway  Board  Up  Ten 
Weeks  for  'Longest  Day' 

One  of  the  most  expensive,  high-exposm’e 
advertising  to  be  devoted  to  a single  the- 
atre engagement  was  used  by  the  Mercmy 
Theatre,  Detroit,  for  “The  Longest  Day.” 
This  was  a 24-sheet-size  board,  illuminated 
at  night,  located  along  the  John  C.  Lodge 
expressway,  reported  to  have  a daily  traffic 
load  of  120,000  cars.  The  board  faced  the 
interchange  with  the  short  but  also  high- 
traffic  Davison  expressway. 

The  painted  board  required  special  in- 
stallation. The  bill  for  ten  weeks  came  to 
about  $1,200.  But  the  results  were  very 
gratifying,  said  Hy  Bloom,  Mercury  man- 
ager— “We  liked  it  very  well.  Many  people 
told  us  they  saw  it.” 


Asa  Booksh,  RKO  Orpheum;  Walter 
Guarino,  Saenger;  Frank  Henson,  Loew’s 
State,  and  L.  C.  Montgomery,  Joy  Thea- 
tre, all  of  New  Orleans,  spent  much  time 
assisting  local  newspaper  film  editors  in 
arranging  layouts  for  their  holiday  attrac- 
tions. 


H.  A.  Stevens 


Teeners  Keep  If  Man  Answers'  Lines 
Hot  to  Theatre  Front  Switchboard 


A deejoy  from  a radio  station  mans  a large  tele- 
phone switchboard  hooked  up  with  the  studio  from 
in  front  of  the  Eckel  Theatre  in  Syracuse,  N.Y.,  in 
a stunt  for  "If  a Man  Answers." 


BOXOFFICE  Item  Used 
To  Cite  Vandal  Evil 

A news  item  in  BOXOFFICE,  clipped  and 
mounted  on  a white  card  with  the  caption 
“Oh,  No!!!”  added  above,  impresses  patrons 
of  the  Ortman  Theatre  at  Hennessey  (On 
the  Chisholm  Trail),  Oklahoma,  with  the 
evils  of  theatre  misbehavior  and  vandalism. 

The  news  item  related  that  the  theatre  at 
Gage,  Okla.,  was  being  closed  because  of 
“unruly  children.” 

The  mounted  clipping  was  displayed  con- 
spiciously  directly  over  the  candy  counter 
by  Carrie  Ortman  who,  with  her  husband 
G.  E.,  owns  and  operates  the  theatre,  with 
a spotlight  where  all  could  read  it. 

“The  responses  have  been  interesting,” 
Mrs.  Ortman  relates.  “The  kids  read  it  and 
repeat,  ‘Oh,  No!’  Occasionally  a parent  will 
inquire,  ‘Do  you  have  much  trouble  with 
the  kids’?” 


Girls  Ballyhoo  Sins 

Seven  models,  representing  the  seven 
capital  sins,  ballyhooed  “7  Capital  Sins”  in 
Times  Square  and  other  of  New  York  City’s 
busiest  pedestrian  areas. 


The  most  comment-provoking  part  of 
Herbert  I.  Brown’s  “If  a Man  Answers” 
campaign  at  Syracuse,  N.Y.,  was  a promo- 
tion worked  out  with  Ansercall,  a phone- 
answering concern.  Brown,  Schine  man- 
ager at  Syracuse  headquartering  at  the 
Eckel  Theatre,  describes  the  promotion; 

“A  special  line  was  installed  at  Anser- 
call and  arrangements  made  that  the  man- 
ager would  answer  the  phone,  instead  of  a 
switchboard  operator,  approximately  once 
every  hour.  Copy  in  the  Eckel’s  regular 
newspaper  ad  invited  readers  to  call  the 
Ansercall  number;  if  a man  answered,  the 
caller  would  receive  a guest  ticket. 

4,000  CALLS  IN  3 DAYS 

“The  result  was  that  better  than  4,000 
calls  were  placed  within  three  days,  and 
what  is  more,  this  concentration  created  at 
times  what  the  phone  company  calls  a 
‘hot  line,’  when  calls  being  made  at  the 
same  time  to  the  same  number  are  con- 
nected. This  information  got  through  all 
the  schools,  and  the  kids  hopped  on  the  ‘hot 
line’  situation,  creating  such  a volume  of 
calls  that  the  whole  exchange  area  was 
completely  disrupted.  The  phone  company 
didn’t  like  this  too  well  and  phoned  us  to 
put  in  more  lines  or  discontinue  the  stimt, 
as  they  were  concerned  that  emergency 
calls  couldn’t  get  through.” 

BIG  BOARD  IN  FRONT 

Brown  continued  with  the  phone  idea 
with  a large-size  switchboard  set  up  in 
front  of  the  theatre  and  manned  by  a disc 
jockey  from  station  WOLF.  The  hookup 
with  the  studio  made  it  appeal*  that  the 
switchboard  deejay  was  broadcasting  from 
in  front  of  the  theatre.  EveiT  15  minutes 
a call  was  placed  through  and  the  conver- 
sation was  amplified  for  everyone  around 
the  switchboard  to  hear.  Of  course,  if  a 
man  answered,  he  was  given  a ticket  to  see 
the  picture. 

In  addition,  a girl  from  a local  modeling 
school  was  driven  around  town  holding  a 
giant  telephone,  almost  as  long  as  the  con- 
vertible. The  girl  and  car  were  lined  up 
free. 

A co-op  ad  with  a hair  stylist  showing 
Sandra  Dee’s  hairdo  netted  better  than  300 
lines  of  free  space.  Bobby  Darin  albums 
were  given  to  WFBL  for  a Darin  song 
contest.  Tieups  were  made  with  a bride 
shop  and  record-camera  stores. 
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The  opening  of  "Lobo"  at  the  Telenews  Theatre  in  Detroit  proved  a real  traffic-stopper  os  a result  of 
some  striking  persono!  showmanship  by  Manager  Fred  Sweet.  A trio  of  professional  actors  in  character 
costumes  was  engaged  to  perform  right  in  front  of  the  theatre  on  Woodward  avenue  in  the  heart  of  the 
busy  downtown  district.  There  were  the  famed  Sheriff  of  Tombstone,  complete  with  two  guns;  Skatey 
the  Clown,  another  favorite  with  youngsters,  and  one  costumed  as  Lobo  the  Wolf.  A picture  of  Lobo 
the  Wolf  was  presented  to  everyone  passing  the  theatre,  while  patrons  coming  in  received  gifts  of  candy 
suckers  and  Lobo  balloons.  The  result,  as  evidenced  by  crowds  at  the  boxoffice,  was  very  good  business. 


Fine  Press  Spells  Good  'Hong  Kong'  Gross 


P.  J.  Thornton,  manager  of  the  Gaumont 
Theatre  in  Northampton,  England,  points 
out  that  “Road  to  Hong  Kong”  is  a comedy 
about  a very  serious  city,  where  hunger, 
lack  of  housing  and  refugees  are  plentiful. 

“This  was  rather  difficult  to  handle,”  he 
comments.  “But  we  kept  to  the  prestige 
angle  of  Crosby  and  Hope,  and  the  great 
following  of  Dorothy  Lamour.  This  mes- 
sage got  through  and  the  take  was  excel- 
lent, largely  due  to  the  fine  press  coverage.” 
Thornton  tried  to  put  over  a Hong  Kong 
Goods  Week,  but  had  to  give  it  up  because 


Trans-Texas  Theatres  showmen  Norm  Levinson,  Earl 
Podolnick  and  Bill  Bohling  were  able  to  obtain  city 
okay  for  a huge  multicolor  cloth  street  banner, 
over  50  feet  long,  to  herald  the  pre-Christmas 
opening  of  "The  Wonderful  World  of  the  Brothers 
Grimm"  ot  the  Capri  Theatre  in  the  heart  of  down- 
town El  Paso.  Special  treatment  also  was  given  to 
the  Capri  front,  obscured  by  a bakery  truck.  El 
Paso,  whose  growing  population  has  passed  300,000, 
is  adjacent  to  Juarez,  Mexico,  of  equal  population, 
and  is  the  hub  of  a trade  area  in  excess  of  a million 
inhabitants. 


of  feeling  against  the  “dumping”  of  ex- 
ports by  that  crown  colony. 

The  local  Chronicle  & Echo,  however, 
published  a four-column  story  with  art 
headed,  “Britain’s  Joan  Steps  Out  With 
Bing  and  Bob,”  referring  to  Joan  Collins. 
The  story  lauded  the  film  as  side-splitting 
slapstick. 

Thornton  staged  a very  successful  slogan 
contest  in  behalf  of  safe  bicycling.  The  con- 
test is  sponsored  nationally  by  the  Royal 
Society  for  the  Prevention  of  Accidents  and 
the  J.  Ai’thur  Rank  Organization,  so  the 
Gaumont  manager  benefitted  from  a con- 
test manual  and  material  from  the  Rank 
circuit  home  office.  The  Gaumont  is  a 
member  of  the  Northampton  borough 
safety  committee. 

More  than  160  entries  were  received.  The 
prize  winners  received  money  totaling  five 
pounds.  Among  the  winning  slogans  were: 

A Wise  Cyclist  Is  a Live  Cyclist. 

Give  Us  Kids  a Brake. 

Wear  a Badge  of  Proficiency  and  Ride 
With  Efficiency. 

Cycle  With  Care  and  You  Should  Get 
There. 

Crossing  on  Red  Means  a Hospital  Bed. 

Police  inspector  B.  Tomblin  and  Gau- 
mont assistant  manager  (Miss)  K.  M. 
Watts  handed  out  the  prizes  at  the  theatre. 

Theatres  in  Britain  use  a Look  at  Life 
featurette  frequently.  Thornton  gave  his 
“The  Cinema  Steps  Out”  featurette  the 
benefit  of  his  private  collection  of  display 
sheets  (double  crowns)  of  early  talking 
pictures.  These  he  placed  in  a lobby  dis- 
play. They  included  a double  crown  on 
“Blackmail,”  which  he  describes  as  the 
first  British  talkie  and  an  Alfred  Hitchcock 
thriller  of  1929.  The  display,  headed  “Re- 
member These  From  Long,  Long  Ago?”  in- 
cluded stills  and  star  photos  from  films  of 
yesterday. 

A contest  based  on  the  old  film  titles  in 
the  featurette  also  was  arranged  by 
Thornton. 


Campaign  for  'Gypsy' 
Pegged  on  Standee 

Ray  Breen,  Vogue  Theatre  manager  at 
Salina,  Kas.,  and  Gary  Chrisbens,  publicist, 
built  nearly  their  entire  campaign  for 
“Gypsy”  around  the  Natalie  Wood  standee 
offered  in  the  pressbook,  and  it  turned  out 
even  better  (by  far)  than  they  anticipated. 

“This  standee  is  the  most  striking  adver- 
tising display  I have  ever  seen,”  Chrisbens 
reports.  It  is  a 71/2-foot  portrait  of  Miss 
Wood  in  a strip  costume  in  full  color.” 

The  standee  was  set  up  in  the  lobby  well 
in  advance  of  the  New  Year’s  Eve  open- 
ing and,  according  to  the  Vogue  showmen, 
immediately  became  quite  a conversation 
piece.  'Then  on  opening  day  a contest  was 
launched,  with  the  cooperation  of  radio 
station  KSAL,  to  give  away  the  beautiful 
Natalie  Wood  standee  portrait,  at  the  end 
of  the  nm,  to  the  person  guessing  nearest 
to  the  standee’s  exact  weight. 

Then  on  a Saturday  night,  right  in  the 
middle  of  the  run,  the  standee  was  stolen 
from  the  lobby.  'The  pohce  and  the  Salina 
Journal  were  notified  of  the  “kidnaping,” 
and  natm’ally  station  KSAL  filled  the  air 
waves  with  spots  about  the  loss. 

The  Journal  reported  the  theft  in  its 
Cuff  Stuff  column.  As  a result  the  Miss 
Wood  figure  was  quickly  recovered  and  the 
case  of  the  missing  “Gypsy”  was  solved.  It 
seems  that  two  college  students  had  stolen 
it,  telling  their  parents  that  the  theatre  had 
given  it  to  them,  and  even  talked  one  of  the 
fathers  into  hauling  his  son  and  the 
standee  back  to  a fraternity  house  at  a 
nearby  college.  Arriving  back  at  Salina,  the 
father  heard  the  KSAL  newscasts  and  of- 
fered to  pay  the  replacement  cost  for  a new 
one,  which  was  ordered  from  New  York 
(the  original  one  had  been  ruined) . When 
it  arrived  the  contest  was  resumed. 

“The  publicity  couldn’t  have  been  better 
if  we  had  planned  it,”  Chrisbens  concludes. 


Thaedra  Gets  4 Weeks 
With  Greek  Church  Help 

“Phaedra”  got  a four-week  run  to  “far 
above  average  business”  at  Don  Pancho’s 
Art  Theatre  in  Albuquerque,  even  with 
“heavy  weather”  during  the  last  week  of 
the  engagement.  Manager  Ed  Lowrence  re- 
ported temperatures  dipped  to  near-zero 
marks  several  nights,  far  below  average 
for  the  New  Mexico  city. 

Knowing  that  Albuquerque  has  a large 
Greek  population,  Lowrence  contacted  the 
St.  George  Greek  Orthodox  Church  with 
brochures  (especially  printed  for  the  film 
by  publicity  office  Art  Theatre  Guild),  and 
received  assurances  that  they  would  be 
mailed  to  the  congregation  along  with  play- 
ing dates. 

The  owner  of  a Greek  specialty  shop  was 
contacted,  and  he  agreed  to  display  22x23 
cards,  and  information  about  the  film,  run- 
ning times  and  special  matinees.  Clerks  also 
placed  a brochure  on  film  on  each  pur- 
chase package.  The  shop  owner  also  fea- 
tured music  from  the  soundtrack  album 
during  opening  hours.  Replicas  of  Greek 
statuary,  along  with  a display  of  Grecian 
urns  and  toys  was  a highlight  of  a theatre 
window  display  with  cross  plugs  for  the 
merchant. 

Another  tie  was  with  a local  record  store, 
featuring  soundtrack  music. 
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Bountiful  Store  Cruise  Promotes 
Mutiny  on  Bounty'  Five  Weeks 


For  nearly  five  weeks  seven  of  the  largest 
stores  in  Kansas  City  cooperated  with 
MGM  and  Durwood  Theatres  in  a giant 
downtown  promotion  concurrent  with  the 
opening  and  first  weeks  of  the  engagement 
of  “Mutiny  on  the  Bounty”  at  the  Capri 
Theatre.  The  campaign  was  given  the  full 
endorsement  and  support  of  the  Kansas 
City  Downtown  Retail  Merchants  Ass’n, 
headed  by  William  Austin,  executive  di- 
rector, and  was  joined  by  the  two  top 
television  and  radio  stations. 

Robert  Goodfriend,  advertising-exploita- 
tion manager  for  Durwood  Theatres,  and 
Ed  Edmiston,  MGM,  executed  the  large- 
scale  campaign  which  informed  literally 
thousands  of  persons  of  the  hard-ticket 
showing  of  the  South  Seas  spectacular  at 
Durwood’s  Capri.  The  plan  was  initiated 
November  15,  nearly  a month  and  a half 
before  the  December  21  opening  of  “Mutiny 
on  the  Bounty,”  at  a luncheon  when  the 
essential  details  were  presented  to  presi- 
dents of  these  stores: 

SEVEN  STORES  PARTICIPATE 

Emery  Bird  & Thayer,  Macy’s,  Kline’s 
and  Jones’  department  stores,  Jenkin’s 
music  store.  Duff  & Repp  furniture  and 
carpeting,  etc.;  Hall’s  chinaware,  glass, 
silver,  etc.;  KMBC,  television  station,  and 
WHB  radio. 

The  promotion  invited  Kansas  Citians  to 
“Take  the  Ci-uise  Bounty-Pul  Downtown 
and  win  first  prize  of  a two-week  “all- 
expense paid  tour  for  two  to  Hawaii  by 
United  Air  Lines  and  Berry  Travel  Service. 
In  addition,  each  store  offered  prizes.  This 
top-magnitude  contest  extended  from  Jan- 
uary 2 to  the  21st.  The  period  previous  to 
January  2,  rtom  December  15  was  devoted 
by  the  participating  merchants  and  sta- 
tions to  teasing  the  actual  opening  of  the 
Tour  Bountiful  contest  by  ad  slugs,  pack- 
age staffers,  invoice  staffers,  window  cards, 
radio  and  television  spots,  etc. 

Then,  beginning  the  day  after  New  Year’s 
the  Tour  Bountiful  went  ahead  full  steam. 
Ten  thousand  maps  were  distributed  by  the 
seven  participating  stores  to  interested 
parties  in  the  Kansas  City  shopping  area. 
These  maps  prominently  displayed  the 
grand  prize  and  the  names  of  stores,  and 
served  as  a guide  to  the  “HMS  Bounty 
Ports  of  Call  Tour,”  which  invited  shop- 
pers, etc.,  to  visit  the  participating  stores 
and  listen  to  radio  and  TV  spots  on  how  to 
win  the  two-week  trip  to  Hawaii. 

COMPETE  FOR  BIG  PRIZE 

Each  entrant  could  complete  the  “ports 
of  call”  anytime  within  the  January  2-21 
period,  seeking  out  the  contest  display  put 
up  in  each  store  and  estimate  the  value  of 
the  prize  which  each  store  had  in  its  dis- 
play. Entrants  made  their  estimates  on 
Ports  of  Call  Treasure  Map  entry  blanks 
available  at  each  store.  When  the  full 
number  of  estimates  were  made,  each  en- 
trant was  asked  to  write  a tie -breaking 
paragraph  (25  words  or  less)  at  the  bottom 
of  the  entry  blank  telling  why  he  or  she 
would  like  to  win  the  two-week  trip  to 
Hawaii. 

The  grand  prize  winner  was  announced 
February  1. 


Summing  up,  Goodfriend  and  Edmiston 
figured  that  “Mutiny  on  the  Bounty”  had 
been  mentioned  in  273  ads  by  the  par- 
ticipating establishments  during  the  tour 
promotion.  In  addition  there  were  five 
spots  a day  on  each  of  the  two  stations  for 
21  days,  a total  of  210;  100,000  Bountiful 
Tour  maps  distributed;  140,000  handouts 
and  stuffers;  105,000  mailers  and  invoice 
stuffers,  350  window  cards,  14  big  down- 
town window  displays,  35  crossplugs  in  the 
seven  stores,  plus  displays  in  all  six  down- 
town Dm'wood  theatres,  all  backing  the 
Bountiful  Tour  promotion  and  “Mutiny  on 
the  Bounty.” 

The  Capri,  MGM  and  Revell,  Inc.,  con- 
ducted a citywide  model  ship  display  con- 
test December  21,  January  26  with  each 
entrant  required  to  an’ange  the  Revell 
model  of  the  HMS  Bounty  in  an  appropri- 
ate setting  depicting  the  theme  or  a scene 
from  “Mutiny  on  the  Bounty.  Displays 
were  limited  to  not  more  than  24  inches  in 
height,  depth  or  width.  Prizes  were  two 
Revell  models,  trophies  and  “Mutiny  on  the 
Bounty”  tickets. 


Luau  and  Hula  Dancers 
In  Cold  at  Minneapolis 

Although  the  temperature  was  down  to 
25  degrees  when  “Mutiny  on  the  Bounty” 
opened  at  the  Academy  Theatre  in  Minne- 
apolis just  before  Christmas,  24  sarong- 
clad  girls  danced  the  hula  on  the  sidewalk 
in  front,  and  patrons  were  invited  to 
participate  in  a Hawaiian  luau. 

At  7 p.m.  the  entire  front  of  the  Acad- 
emy was  blocked  off  from  traffic  for  one 
full  hour.  A roasted  pig,  suiTounded  by 
pineapples,  coconuts,  bananas  and  papayas 
were  set  on  a table  alongside  a grass  hut, 
and  a seven-piece  Tahitian  dnun  band 
played  while  the  grass-skirted  and  sarong- 
clad  girls  headed  by  Dee  Brown  bumped  out 
a South  Seas  dance  to  the  tempo  of  the 
drums. 

The  out-front  “show”  was  repeated  three 
times.  Two  stewardesses  from  Northwest 
Orient  Airlines,  who  had  flown  in  with  the 
luau  accessories  from  Hawaii,  served  the 
roast  pig  to  the  chilly  onlookers. 

The  promotion  was  illustrated  in  the 
Minneapolis  Tribune  and  on  all  four  tele- 
vision stations. 

Rodney  Toups  Initiates 
Outstanding  Layout 

Rodney  Toups,  longtime  manager  of 
Loew’s  State  in  New  Orleans  who  has  been 
retii'ed  several  years,  helped  out  in  the 
supervisory  activities  at  the  recent  opening 
of  Martin’s  new  Cinerama  ’Theatre  in  the 
Crescent  City  with  ‘“rhe  Wonderful  World 
of  the  Brothers  Grimm.”  Toups,  one  of  the 
most  respected  theatremen  in  the  New 
Orleans  area,  introduced  Henry  (gentry, 
the  Cinerama  manager,  to  the  newspaper 
and  other  contacts.  And  Toups  outlined  a 
“Brothers  Grimm”  art  layout  for  a section 
page  of  the  States-Item,  which  the  editor 
executed.  The  layout  extended  the  full 
depth  of  the  front  page  of  the  amusement 
section,  and  spread  across  the  width  at 
the  bottom,  for  an  outstanding  illustration. 


Thousands  of  these  "Treasure"  maps  were  dis- 
tributed in  a Downtown  Bountiful  Tour  promotion 
conducted  for  nearly  a month  and  a half  at  Kansas 
City  in  behalf  of  the  opening  and  the  first  weeks 
of  the  run  of  "Mutiny  on  the  Bounty"  at  the  Capri 
Theatre. 


Legion  Heads  on  Heralds 
Urge  All  to  See  'Bury' 

Dale  Baldwin,  who  manages  the  Parkway 
Theatre  in  West  Jefferson,  N.C.,  for  States- 
ville Theatres,  had  a large  (9x131/2  inches) 
herald  printed  for  “We’ll  Bury  You,”  which 
featured  the  endorsement,  and  photos,  of 
the  thi’ee  American  Legion  post  com- 
manders in  Ashe  County.  Each  commander 
was  quoted  giving  strong  recommendations 
to  see  the  film  expose  on  the  evils  of 
communism. 

Baldwin  had  this  one  on  reserved  seats, 
discounts  to  school  groups,  two  shows  each 
night.  The  showing  was  made  extra  spe- 
cial at  West  Jefferson ! 

James  S.  Howard  jr.,  another  Statesville 
Theatres  manager,  foi’wai’ds  a couple  of 
heralds  he  distributed  for  the  Airvue  Drive- 
In  in  the  Adamsville  community  at  Golds- 
boro, N.C.  On  one  Friday  and  Saturday  he 
featured  a “Giant  Neck  ’Tie  Party,”  com- 
bining “The  Hanging  Tree,”  ‘"The  Hang- 
man” and  “The  Long  Rope”  on  the  screen. 
Large  heralds  headed  “Giant  Neck  Tie 
Party,”  included  ad  mats  for  each  film,  a 
large  hangman’s  noose  and  a box.  In  the 
hangman’s  loop  was  this : 

“$10  Cash  Prize  . . . For  the  Most  Un- 
usual Neck  Tie  Tmmed  In  . . . Both  Friday 
and  Saturday  ...  at  the  Snack  Bar.” 

In  the  box  was:  “Check  your  firearms 
and  horses  with  the  cashier  at  the  boxof- 
fice — None  Returned!  . . . Three  30-day 
tickets  will  be  won  each  night.” 


Renters  to  Fine  Arts  Group 

A series  of  rentals  were  completed  by 
Clara  Rennebaum  for  the  Hippodrome 
Theatre  in  Corbin,  Ky.,  with  the  Fine  Arts 
Ass’n  of  Southeastern  Kentucky.  'The 
rentals  were  for  December  20,  February  28, 
March  28  and  April  28. 


Herb  Bown  of  the  Eckel  Theatre  in 
Syracuse,  N.Y.,  rented  the  opening  night 
of  “The  Longest  Day”  to  the  Veterans  of 
Foreign  Wars  Post  348. 
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ALLIED  ARTISTS 

Bridge,  The  (Aa) — Fritz  Wepper,  Mich- 
ael Mintz,  Cordula  Ti-antow.  The  first  half 
of  this  fine  movie  gets  off  to  a slow  start. 
The  last  half,  however,  is  full  of  some  of 
the  best  war  action  I’ve  ever  seen  on  film. 
This  is  a winner  of  seven  awards  around 
the  world,  and  it  has  an  introduction  by 
Chet  Huntley  of  the  famous  Huntley- 
Brinkley  news  reporting  team.  Get  ’em  in 
and  keep  ’em  in  the  first  half — they  won’t 
dare  leave  the  last  half.  AA  is  most  fair 
with  terms  to  us  small  exhibitors,  and  they 
have  some  fine  features.  Doubled  this  with 
a western,  to  satisfactory  grosses.  Played 
Fri.,  Sat.  Weather:  Rain  Friday,  but  good 
Saturday.— I.  Roche,  Starlite  Drive-In, 
Chipley,  Fla.  Pop.  3,100. 

AMERICAN  INTERNATIONAL 

Pit  and  the  Pendulum  (AIP) — Vincent 
Price,  John  Kerr,  Barbara  Steele.  We 
played  this  for  a late  Halloween  show  and 
the  Goblins  came  so  thick  and  fast  we  had 
to  double  our  personnel  to  handle  the 
crowd.  The  girls  screamed,  the  boys  hollered 
and  ate  up  all  the  popcorn  and  drank  all 
the  soda  pop.  A good  time  had  by  all. — 
Carl  P.  Anderka,  Rainbow  Theatre,  Castro- 
ville,  Tex.  Pop.  1,500. 

BUENA  VISTA 

Bon  Voyage  (BV) — Fred  MacMurray, 
Jane  Wyman,  Michael  Callan,  Deborah 
Walley.  What  a wonderful  family  picture, 
but  whei-e  are  the  American  families?  I 
suppose  they  are  among  the  vanishing 
Americans,  now.  Played  Sat.,  Sun.,  Mon. 
Weather:  Nice.— Carl  P.  Anderka,  Rainbow 
Theatre,  Castroville,  Tex.  Pop.  1,500. 

COLUMBIA 

Notorious  Landlady,  The  (Col) — Kim 
Novak,  Jack  Lemmon,  Fred  Astaire.  This 
is  a swell  comedy  for  the  whole  family. 
Should  have  been  in  color.  Played  Sun., 
Mon.,  Tues.  Weather:  Good. — B.  W.  Berg- 
lund.  Trail  Theatre,  New  Town,  N.  D.  Pop. 
1,200. 

METRO-GOLDWYN-MAYER 

Colossus  of  Rhodes,  The  iMGM) — Rory 
Calhoun,  Lea  Massari,  Georges  Marchal. 
'There  was  lots  of  action  in  this  color  spec- 
tacle that  suited  the  Friday-Saturday  pa- 
trons. It  was  a below  average  grosser,  due 
to  the  title  or  something.  Those  who  saw 
it  were  well  satisfied.  So  many  pictures 
lack  action  the  younger  set  loses  interest. 
Weather:  Good. — Leonard  J.  Leise,  Roxy 
Theatre,  Randolph,  Neb.  Pop.  1,029. 

Lolita  i^MGM) — James  Mason,  Peter 
Sellers,  Sue  Lyon.  This  did  better  than 
average  business.  They’ll  want  to  see  it. 
Played  Sun.  through  Wed. — S.  T.  Jackson. 
Jackson  Theatre,  Flomaton,  Ala.  Pop.  1,480. 

PARAMOUNT 

Counterfeit  Traitor,  The  (Para) — Wil- 
liam Holden,  Lilli  Palmer,  Hugh  Griffith. 
This  is  a suspenseful  picture  in  beautiful 
color.  W’ell  directed  and  a true  story  which 
did  about  average.  Played  Sun.,  Mon., 
Tues.  Weather:  Good. — B.W.  Berglund, 
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Trail  Theatre,  New  Town,  N.  D.  Pop.  1,200. 

Rear  Window  (Para,  reissue) — James 
Stewart,  Grace  Kelly,  Raymond  Burr.  I 
think  this  is  Alfred  Hitchcock’s  best,  but 
business  was  very  poor.  No  doubt  the  ma- 
jority were  still  staggering  from  the  holiday 
impact  and  could  not  locate  the  movie 
house.  The  good  doers  kept  the  children 
away,  so  our  time  and  money  was  wasted. 
Played  Sat.,  Sun.,  Mon.  Weather:  Cold. — 
Carl  P.  Anderka,  Rainbow  Theatre,  Castro- 
ville, Tex.  Pop.  1,500. 

20th  CENTURY-FOX 

Mr.  Hobbs  Takes  a Vacation  (20th-Fox) 
— James  Stewart,  Maureen  O’Hara,  Fa- 
bian. A very  delightful  comedy  and  with 
James  Stewart  and  Maureen  O’Hara  as 
headliners  we  expected  to  do  good  busi- 
ness: instead,  it  just  got  by.  Played  Sat., 
Sun.,  Mon.  Weather:  Fair. — Carl  P.  An- 
derka, Rainbow  Theatre,  Castroville,  Tex. 
Pop.  1,500. 

State  Fair  (20th-Fox)  — Pat  Boone, 
Bobby  Darin,  Tom  Ewell,  Ann-Margret, 
Alice  Faye.  This  did  fair  business  for  a 
three-day  run.  It  is  a remake  and  remakes 
usually  aren’t  as  good  as  the  original.  It  is 
quite  entertaining,  though,  and  that  sing- 
ing is  lovely.  But  the  “original”  (I  mean  the 
one  starring  Dick  Haymes  and  Jeanne 
Crain)  was  much  better.  It’s  worth  playing, 
though,  for  it  really  is  a great  family 
show.  Played  Sun.,  Mon.,  Tues.  Weather: 
Snow. — Paul  Fournier,  Acadia  Theatre,  St. 
Leonard,  N.  B.  Pop.  2,150. 

UNITED  ARTISTS 

Clown  and  the  Kid,  The  (UA) — John 
Lupton,  Mike  McGreevy,  Mary  Webster. 
This  was  a fair  little  program  picture.  Not 
strong  enough  to  single.  Played  Sat. — S.  T. 
Jackson,  Jackson  Theatre,  Flomaton,  Ala. 
Pop.  1,480. 

Follow  That  Dream  (UA) — Elvis  Pres- 
ley, Arthur  O’Connell,  Anne  Helm.  A Pres- 
ley film  that  disappointed  us  at  the  box- 
office,  as  it  did  only  half  of  what  the  other 
ones  have  done.  The  film  itself  is  quite 
good.  Lovely  songs.  Played  Thurs.,  Fri., 
Sat.  Weather:  Nice — Paul  Fournier,  A- 

cadia  Theatre,  St.  Leonard,  N.  B.  Pop.  2,150. 

Road  to  Hong  Kong,  The  (UA) — Bing 


Wanted:  Good  Comedy 
For  Geraldine  Page 

geeing  “Summer  and  Smoke”  (MGM) 
confirms  my  first  impression  about 
Geraldine  Page:  she  is  not  only  a 
great  actress,  but  to  me  she  is  “the 
greatest.”  But  “Smoke”  is  much  more 
a big  city  picture  than  a small  town 
picture.  It  simply  doesn’t  spell  box- 
office  in  a town  like  ours.  Why  not 
put  Miss  Page  in  a comedy?  I will  say, 
however,  that  if  you  can  attract 
enough  sophisticated  people  the  pic- 
ture is  worth  playing  because  it  is  su- 
perbly directed  and  acted. 

PAUL  FOURNIER 

Acadia  Theatre, 

St.  Leonard,  N.  B. 


— 20  — 


Drew  the  Family  Trade 

good  adventure  story  in  color,  with 
action  and  many  comedy  situa- 
tions— that’s  “Five  Weeks  in  a Balloon” 
from  20th-Fox.  It  pleased  an  average 
crowd.  We  advertised  it  as  A-1  and 
several  families  came,  plus  a large 
number  of  kiddies  who  usually  don’t 
attend  the  A-2  and  A-3  “sex”  pictures 
of  which  there  are  too  many.  Let’s  see 
a lot  more  of  Red  Buttons. 

LEONARD  J.  LEISE 

Roxy  Theatre, 

Randolph,  Neb. 


Crosby,  Bob  Hope,  Joan  Collins,  Dorothy 
Lamour.  This  is  loaded  with  “stars,”  is  in 
black  and  white,  and  completely  misfired. 
No  football  competition — and  still  no  busi- 
ness. Played  Sat.,  Sun.,  Mon.  Weather: 
Hot. — Carl  P.  Anderka,  Rainbow  Theatre, 
Castroville,  Tex.  Pop.  1,500. 

UNIVERSAL 

Outsider,  The  (Univ)  — Tony  Curtis, 
James  Franciscus,  Vivian  Nathan.  This 
starts  out  at  a fast  pace,  but  slows  down 
to  a near  death  in  the  middle.  Business  was 
poor.  Tony  Curtis  surely  gives  a great  per- 
formance. Still,  the  picture  is  too  draggy. 
Played  Sun.,  Mon.,  Tues.  Weather:  Nice. — 
Paul  Fournier,  Acadia  Theatre,  St.  Leon- 
ard, N.  B.  Pop.  2,150. 

That  Touch  of  Mink  (Univ) — Cary 
Grant,  Doris  Day,  Gig  Young.  A very  fine 
production  that  satisfied  everybody.  Good 
comments.  Good  color  and  story.  Didn’t 
do  as  much  as  expected.  Very  playable. 
Played  Sun.,  Mon.  Weather:  Good. — Leon- 
ard J.  Leise,  Roxy  Theatre,  Randolph,  Neb. 
Pop.  1,029. 

Night  Creatures  (Univ) — Peter  Cushing 
Yvonne  Remain,  Patrick  Allen.  Cushing 
has  made  better  pictures  than  this.  Not  up 
to  his  “Werewolf”  and  “Dracula”  ones  in 
the  past  few  years.  Did  above  average  busi- 
ness both  nights.  Played  Fri.,  Sat.  Weather: 
Fair. — James  Hardy,  Crescent  Theatre, 
Jasonville,  Ind.  Pop.  2,500. 

WARNER  BROS. 

Parrish  (WB) — Troy  Donahue,  Claudette 
Colbert,  Karl  Malden.  Very  good  in  every 
respect.  This  Troy  Donahue  is  quite  an  ac- 
tor. Hampton  Fancher  turned  in  a good  job 
as  the  meany.  Karl  Malden  very  good  also. 
Good  to  see  Claudette  Colbert  again.  She 
has  been  absent  from  the  screen  too  long. 
Very  well  done  again,  Warners!  Good  mov- 
ies like  this  will  bring  them  back  to  the 
theatre.  Played  late  to  a little  above  aver- 
age business.  Played  Sun.,  Mon.  Weather: 
Cold — James  Hardy,  Crescent  Theatre, 
Jasonville,  Ind.  Pop.  2,500. 

MISCELLANEOUS 

Harold  Lloyd’s  World  of  Comedy  (Cont’l) 
— Compilation.  Believe  me,  if  you  or  your 
patrons  don’t  like  Harold  Lloyd,  don’t  run 
this  one.  Harold  Lloyd  is  too  much  for  a 
feature  length  picture.  These  sequences 
should  have  been  released  as  short  sub- 
jects. Picture  is  cut  down  to  fit  a screen 
with  a ratio  of  about  1 to  1,  so  move  your 
masking  in  to  fit  the  small  picture.  We 
didn’t  know  about  this  until  after  we 
started  the  picture.  Played  Sun.,  Mon., 
Tues.  Weather:  Mild. — Donald  E.  Bohatka, 
Catlow  Theatre,  Barrington,  111.  Pop.  5,400. 
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...Fighting 
to  escape  the 
slow  death 
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who  hated 
them  both! 
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billing* 


"SHOWDOWN 

$torrlng 


AUDIE  MURPHY 

KATHLEEN  CROWLEY  CHARLES  DRAKE 

with 

HAROLD  J.  STONE  SKIP  HOMEIER 

Written  by  Bronson  Howitzer 
Directed  by  R.  G.  Springsteen 
Produced  by  Gordon  Kay 


A Universal  Picture 
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<li«  story 


Chri'  Foster  TAudie  Miirplivi  nrul  lii«  friend  Bert  Pirketl 
(Clinrle«  Drnkel  ronie  into  llir  town  of  Atlmide  where  they  ore 
ini^tnkenlv  «harkled  in  n chain  uiinp  with  outlaw  I.avalle  fHnrnld 
Stone)  and  lii<s  hoindimen.  Fo«ter  and  Pickett  are  forced  to  join 
tsilh  the  outlaw'  when  they  escape.  During  the  hreak.  Pickett 
*i|enL  valiinMe  •.ri  uritirs  which  he  offer'  to  Lavelle  for  their  live«. 
The  outlaw  force'  him  t«>  take  the  eeciirilie?  for  eortverslon  to  cash 
in  a nearhv  town,  meanwhile  holding  Foster  as  hostage  until  the 
iiionev  is  returned.  Pickett  returns  without  the  inonev,  ennfessing 
hr  has  »eiil  it  to  his  former  sweelhrarl  Estelle  (Kathleen  CrowlevL 
Fo'ler  now  gels  permission  to  go  after  Estelle  and  recover  the 
moiiev  while  Pickett  is  held  ns  secui'itv-  He  locates  the  girl  who 
has  grown  into  a tough,  harilened  ilanrehall  type.  She  refuses  to 
return  the  money  and  flees.  Foster  overtakes  her  and  rrrovers 
the  money.  Fj»tel!e  reveals  that  Pickett  does  not  desene  either  of 
their  friendship  . . . that  he  had  stolen  from  her.  ruined  her  life 
and  that  llie  money  was  rightfully  hrr«.  Fo'ter  insists  that  he 
eannot  desert  Pickett  and  leaves  her,  A-  he  returns  to  trade  with 
Ijivelle,  F-slelle  slums  up.  In  a sudden  move  to  save  both  his 
friend  and  former  sweetheart.  Pieketl  sacrifices  lus  life  while 
Foster  ami  the  girl  ride  awnv.  Back  in  Adonde  where  fjivelle 
has  trailed  them.  Foster  finally  kills  the  outlaw. 


"S  H O W D O W N " .pf  tiik  lo,  an 

outdoor  action-thriller,  represents  a return  by  the  big 
screen  to  a new  era  of  the  rugged  fare  that  made  the 
movies  great!  It  is  aimed  at  those  who  take  their 
West  in  the  raw  with  no  holds  barred  and  guns  slung 
easy!  It  is  stormy  drama  painted  on  a man's-size  screen 
too  big  for  any  TV  sef  fo  hold!  It's  that  wonderful  change 
from  living-room  guns,  gals  and  gallopin'  cayuses  that 
every  acfion-lover  needs.  It's  the  best  of  the  West  on 
the  biggest  of  screens.' 

Therefore,  you  have  o special  message  for  oil  those  fans 
who  watch  their  fovorite  gunsels  on  TV.  Buy  or  promote  radio 
ond  video  time  to  spread  the  word  thot  THE  BIG  SHOWDOWN 
FOR  ACTION  LOVERS  IS  ABOUT  TO  TAKE  PLACE  ON  YOUR 
SCREEN.  (See  Suggested  Copy  for  Live  Rodio).  Buy  a little  od 
spoce  on  TV  pages  so  you  can  extend  your  special  invitation 
to  all  friends  of  Dillion,  Eorp,  Paladin,  Cheyenne,  the  Virginion, 
et  oL,  to  meet  at  your  theotre.  Pass  out  "Ballot  Cards"  on  which 
you  ask  them  to  vote  os  to  whether  or  not  they  wont  more  of 
this  kind  of  "the  big  West"  to  return  to  movie  theatres.  Results 
might  be  interesting  enough  for  a movie  page  story.  Go  after 
outdoor  fons  with  window  displays  in  sporting  goods  stores 
Dedicate  o small  ad  on  the  sports  page  to  the  action  lovers. 
Cover  sporting  events.  Pull  out  of  mothballs  ond  dust  off  the 
best  of  your  Western  Showmonship. 

MERCHANDISE 

Blue  denims  from  Levi,  Lee  or  other  bronds;  buckskin  clothes 
ond  accessories;  Western  shirts,  boots,  jewelry  ond  saddles;  gun 
shops;  Western  books  ond  paperbacks;  cowhide  and  horsehide 
leather  goods;  Junior  Western  playclothes  and  toys;  calico  and 
ginghom,  the  yordgoods  of  the  West;  any  foodstuffs  with  Western 
angles  or  of  Western  origin  such  as  wine;  guns,  pistols,  archery 
sets;  travel  agency  angles  featuring  Western  trips  by  plane  and 
train;  Western  magozines,  books,  poperbocks;  dude  ranch  pro- 
motion; repros  of  Western  paintings;  turquoise  and  silver,  the 
costume  jewelry  of  the  West;  blankets  and  ponchos. 

FAIR  ON  THE  MEZZANINE 

This  is  practical  only  for  fhose  operotions  that  have  the 
space  for  it.  It  hos  been  tried  and  proven  with  great  success  in 
0 number  of  first  run  situotions.  You  get  your  merchants  together 
for  a display  of  any  ond  all  items  such  os  those  suggested 
above.  The  display  acts  as  o basis  for  merchants  to  come  in 
on  a coop  page  ad  calling  attention  to  the  "Fair."  You  cooperate 
with  0 speciol  advance  trailer  announcing  it  with  nomes  of 
porticipoting  merchants.  All  merchants  feature  window  displays. 
Ambitious  showmen  con  enlarge  the  promotion  with  a contest 
involving  all  stores,  under  the  aegis  of  a Western  Week.  Catch- 
line used  is  "THE  BIG  SHOWDOWN  of  WESTERN  VALUES." 


TV  TELOP  or  SLIDE 

Both  a telop  and  slide  are  available  on  "SHOW- 
DOWN." $6.00  with  theotre  playdate  and  station 
identification  (to  accompany  order)  . . . $5.00  without 
theotre  playdate  or  station  identification  . . . $2.50  for 
each  duplicate  copy  of  telop  or  slide.  Order  direct  from 
QQ  TITLE  CARD  CO.,  247  West  47th  Street,  New  York 
36,  N Y.  (See  Live  Radio  Copy  for  your  audio). 


THE  MAYPOLE  JAIL! 

One  of  the  high  spots  of  historical  fact  in  "Showdown"  is 
the  vivid  picturization  of  a shocking  and  little  known  fact  about 
the  Bodlonds.  From  Texos  os  for  West  os  Los  Angeles  there  were 
towns  with  low  but  no  jails.  Instead,  prisoners  hod  iron  collars 
locked  about  their  necks  with  collors  attached  to  chains  and 
the  chains  attached  to  the  top  of  a tall  shaft  imbedded  in  the 
ground.  They  were  called  "post  joils"  or  "iron  maypoles."  Be- 
cause of  its  obvious  dramo,  the  "moypole"  is  featured  artwisc 
in  posters  ond  ads.  And  obvious  showmanship  suggests  that 
you  sell  this  foct  in  your  lobby.  Chains  con  be  draped  from  lobby 
ceiling,  center  ond  lead  down  to  blowups  from  your  stills  or 
cutouts  from  posters.  Or,  short  lengths  of  chain  con  be  droped 
about  poster  displays  or  to  frame  a group  of  stills. 

TRIED  & PROVEN 

Long  wooden  overhead  banner  at  back  of  lobby.  The  title 
consists  of  holes  bored  with  an  ouger,  the  holes  burned  with 
0 blow  torch  ond  the  whole  varnished.  Finished  effect  simulates 
Q bullet-hole  title  . . . Saturdoy  A.M.  matinee  with  kids  in  Western 
outfits  and  door  prizes  plus  awards  for  best  costumes.  De- 
partment store  selling  play  clothes  gets  in  on  this  one  . . . Western 
program  by  disc  jockeys  dedicated  to  "Showdown"  . . . Super- 
markets for  a super-Western  with  numbers  put  in  shopping  bags, 
some  of  them  lucky  ond  good  for  ducats. 


ACCESSORIES . . . 


ENEMIES  CHAINED  TDGETHER  eneMIES  CHAINEDIDGETHER 


1 SHEET 

3 SHEET 

One  Sheet 

Window  Card 

Three  Sheet 

14x36 

Six  Sheet 

22  X 28  (1) 

Order  the  above  paper  and  displays  plus  trailer, 
slide,  ad  and  scene  mots,  stills,  pressbook  ond  ort  from 
your  local  NATIONAL  SCREEN  SERVICE  EXCHANGE, 

COPY  FOR  LIVE  RADIO  SPOT 

(1  MINUTE) 

ANi\OV!\CE.H:  "THIS  is  the  Badlands  . . . giinkol  tvilh  evil 
. . . slorruy  with  hale  . . . Uaaled  uith  lawless  men  . . . -THIS  is 
SHOJFDOIf  N for  action  lovers  . . . for  all  uho  enjoy  the  if'est's 
outdoor  shockers  . . . SHOff  DOIFN  . . . starring  Audic  Murphy 
. . . Kathleen  Crowley  . . . Charles  Drake  . . . the  motion  picture 
that  reveals  the  true  historic  facts  concerning  the  If'est's  mo.\t 
shocking  chain  gang  jail  . . . the  notorious  Iron  Maypole  where 
men  were  trapped  like  wild  animals  . . . each  on  an  iron  leash  . . . 
with  only  enough  room  . . . for  murder  . . . SHOlf  DOWN  . . . 
where  the  best  of  tho  West  meets  the  worst  of  the  Badlands  in  un- 
forgettable combat  on  the  giant  motion  picture  screen  . . . nith 
Audie  Murphy  as  the  fighting  cowpoke  who  follows  the  trail  nf 
a lawless  uoman  ...  in  gun-hot  romance  . . . roaring  thrills  . . . 
in  vistas  of  scenic  grandeur  . . . SHOWDOWN  . , . where  the 
Big  West  is  hack  on  the  screen!  Don't  miss  Andie  Murphy  in 
SHOIT  DOWN  coming  . . . to  the  theatre!" 


THEN  AND  NOW! 

TIEUP  TIPS  WITH  COPY  ANGLES  showing  how  the  field 
of  modern  living  involves  endless  comparisons  with  the  Old  West 
os  depicted  in  "Showdown." 

From  Conestoga  Wogon  to  Modern  Sedan!  Imagine  what 
it  would  have  meont  to  the  Pioneers,  if  they  hod  crossed 
the  continent  in  o CHRYSLER! . . . FROM  COVERED  WAGON  TO 
BLANK  VAN  LINES!  (or  MUNICIPAL  TRANSPORTATION 
SERVICE,  or  a LOCAL  TAXI  CO.)  . . . FROM  CHUCK  WAGON 
TO  DELICIOUS  PRIME  RIBS  AT  BLANK'S  RESTAURANT!  What 
a treat  for  those  old-time  cowpokes  and  their  ladies  to  sit 
down  to  0 meal  ot  Blonks!  . . . FROM  WESTERN  DRYGOODS 
AND  FANCY  NOTIONS  TO  BLANKS  DEPARTMENT  STORE! 
From  calico  and  sunbonnets  to  a Blank  cocktail  dress  is  a long 
way.  Imagine  what  the  ladies  in  bustles  would  have  given  for 
one  of  these  evening  gowns!  . . . THEN,  THE  TRADING  POST 
& GROCERY  STORE  NOW,  THE  SUPERMARKET!  Here  ot 
Blanks,  the  science  of  foodstuffs  has  perfected  today's  modern 
miracle  for  the  housewife! . . . FROM  WESTERN  WASHBOARDS 
TO  BLANK'S  LAUNDRYMAT!  . . . ETC.,  ETC. 


SPECIAL  COMPOSITE  MAT 

Has  everything  you  need  for  a complete  compoign. 
ADS.  . 2 col.  X 7 (No.  204),  2 col.  x 2 (No.  202), 

2 col.  X ] (No.  201),  1 col.  X 1 (No.  101) 

SCENE  MATS . . 1 col.  (1  -C)  (Still  1 5 AD),  2 col.  (2-A)  (Still  3 AD) 


NATIONAL  FLAG  and  BANNER 
ACCESSORIES 

In  the  U.S.A.  order  flogs  ond  banners  on  "SHOW- 
DOWN" from  your  locol  NATIONAL  SCREEN  OFFICE. 
These  items  ore  monufoctured  by  NATIONAL  FLAG  & 
DISPLAY  COMPANY,  43  W.  21st  Street,  New  York 
10,  N.Y.  (Tel.  OR  5-5230).  In  Canada,  Notional  Flag 
is  represented  by  THEATRE  POSTER  SERVICE,  LTD,, 
250  Victoria  Street,  Ontario. 


ENEMIES  chained  TOGETHER  LIKE  MAD  DOGS' 


..Fighting  to  escape 
the  slow  death  of  the 
West's  cruelesi  prison'! 


...Wailing  for  the 
mercy  of  the 
womon  who 
hoted  them 
both! 
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MURPHY  CROWLEY  DRAKE 

~HAR0L0  i.  STONE- SKIP  HOMEIER 

teMt,B.G.SPIIINCSIENh.dfflH,  GORDON  My- 
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THEATRE 
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‘•"""AUDIE  KATHLEEN  CHARLES 

MURPHY  CROWLEY  DRAKE 

..HAROLD  J.  STONE-SKIP  HOMEIER 

BRONSON  BOWITZER-  D„rtidi,R,G.SPRINGSIEEN-  p,«t,GOROON  m 

A UNIVERSAL  PICTURE 


THEATRE 


MAT  No.  303 
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ENEMIES  CHAINED  wether  LIKE  MAD  DOGS! 


Ad  No.  202—60  Lines 
2 col.  X 2 inches 


...HAROLD  J. STONE-SKIP  HOMEIER 

n.i,giniin.Mii.tGSiwiiN  MkCUKir 


ENEMIES  CHAINED  TOGETHER 
LIKE  MAD  DOGS! 


Ad  No  201—30  Lines 
2 col.  X I mch 


All  advertising  moteriol  in  this  press  book,  as  well  os 
oil  other  newspaper  ond  publicity  moteriol,  bos 
been  approved  under  the  MPAA  Advertising  Code 
os  o self-regulotory  procedure  of  the  Motion  Picture 
Associotion  of  America. 


All  inquiries  on  this  procedure,  which  is  voluntarily  subscribed 
to  by  the  mojor  motion  picture  companies,  moy  be  oddressed 
to;  Advertising  Code  Administrotor,  Motion  Picture  Associa- 
tion of  Amcnco,  522  Fifth  A«e . New  York  City  36,  N Y 


Nobody  Loves  a Left 
Handed  Gunman! 


Charles  Drake,  a veteran  of 
more  than  fltty  Important  roles 
In  movie  westents.  has  plajed 
the  hero  only  twice.  •And  for 
both  roles."  Drake  explained, 
"they  didn't  allow  me  to  wear  a 

The  reason,  accordlns  to  the 
handsome  Mr  Drake,  is  that 
he's  left-handed.  U seems  that 
In  Hollywood,  cowboy  heroes 
can  be  any  size,  shape  or  color 
—but  they  can't  be  left-handed 
"I  once  trained  mj'self  for  a 
right-handed  draw  so  I could 
win  more  flaltenne  roles," 
Charlie  said,  "but  I was  )ust  too 
clumsy,  so  I gave  up  and  went 
back  Co  a porlalde  holster  " 
Drake  stars  with  Audie 
Murphy  and  Kathleen  Crowley 
In  "Showdown."  now  at  the 

actlon-erammed  drama  of  Uie 
Early  West 

About  those  two  times  that 
he  was  allowed  to  be  a western 
hero  m spite  of  his  left-handed 


"They  Just  took  away  my  gun 
belt."  Drake  explained,  "and 
stuck  me  with  a Winchester 


rifle 


Hi,  Beautiful- 
and-Short! 


■SHOWDOWN"  [l-B| 


Audie  MurpKir  and  Chorles  Orate  in 
"Stioirdovn."  (Slill  No  7 AD) 


Pint-sized  Kathleen  Crowley, 
flve-foot-two.  now  starring 
with  Audie  Murphy  in  "Show- 
down" at  the 

theatre,  says  "shorties  " have  a 
lot  more  working  for  them  than 
do  "glamazoDs  " 

"From  what  I've  seen.”  she 
says,  "there's  something  about 
a diminutive  girl  that  brings 
out  the  protective  instinct  In 
the  male  " 

Kathleen's  shapely  figure  got 
her  started  on  the  road  to 
Hollywood  when,  from  among 
hundreds  of  contestants,  she 
was  voted  Miss  New  Jersey  in 
the  Miss  American  Pageant  at 
Atlantic  City. 

TTie  actress  dlsclosp.s  that  she's 
lUU  a bachelor  girl.  In  no  hurry 
to  march  to  the  altar.  She  says 
she  has  a dozen  or  more  men 
with  whom  she  goes  on  dates, 
but  at  the  moment  she  Isn't 
serious  about  any  of  them. 

The  smallest  of  her  escorts 
stands  six-foot-two,  and  one  of 
them  Is  slx-foot-slx. 


War  Hero  Murphy  Is 
Chicken-for-Kissin' 


Audio  Murphy  says  there's  no 
getting  away  from  It— he's 
nothing  but  an  abject  coward 

This  from  Che  man  who's 
only  World  War  U's  most  dec- 
orated hero,  whose  medals  In- 
clude the  highest  tribute  the 
nation  con  bestow,  the  Congres- 
sional Medal  of  Honor  His 
cowardice.  It  turns  out,  applies 
strictly  to  one  aspect  of  his 
present  career  as  a screen  star 
— the  part  where,  In  front  of 
everybody,  he  has  to  lake  a 
lovely  girl  In  his  arms  and  Cum 
on  the  romance. 

"I  keep  telling  myself  it's  only 
make-believe."  he  says  of  his 
current  Universal  picture. 
"Showdown, " now  Co  bo  seen  at 

Uie theatre. 

"but  It  doesn't  seem  to  do  any 
good  1 get  the  shakes." 

A few  of  Audle's  leading 
ladles,  aware  of  his  particular 
"problem,"  have  gone  out  of 

difficulty,  offering  to  reheone 
the  sequence  for  os  long  a pe- 
riod os  he  might  need  before 

"Nothing  works."  says  the 
star.  "For  one  thing,  every  time 
I go  into  a smooch  I keep 
worrying  Chat  my  nose  will  gel 
In  the  way  I've  tried  to  imagine 
I’m  Cary  Grant  and  Rock  Hud- 

late  their  style  It  doesn’t  come 

In  "Showdown"  Audie  has 
several  key  seouences  In  which 
he  has  to  pilch  woo  witit  straw- 
berry blonde  Kathleen  Crowley, 
as  luscious  a lovely  as  the 
screen  has  ever  seen.  "She's  the 
sort  of  beauty  the  average  guy 
dreams  about."  he  elaborates, 
"but  with  me  the  dream  turns 
into  a nightmare  because  I 
know  I'll  make  a consamed  fool 
of  myself  pretending  to  be  a 
Romeo  " 


— ADW  / OmiUN  CHUtlS 

MURPHY  CROWLEY  DRAKE 

.HAROLD  1.  STONE- SKIP  HOUCK* 

Ad  No.  101 — 15  lines 
1 col.  X 1 inch 


KATHLEEN  CROWLEY 
CHARLES  DRAKE 


CHAINED  together  I 
LIKE  MAD  DOGS'  | 


. HAIOU 1 STONE  • SUP  HOMEICS 


MAT  No.  102 

Ad  No.  102 — 75  Lines 
1 col.  X y/i  inches 


“SHOWDOWN”  REVEALS  THE  EARLY  Audie  Murphy 
WEST’S  MOST  TERRIFYING  JAIL!  Advocates  Return 


The  camera  catches  Audie  Murphy  against  an  artist's  representation  of  a 
tense  moment  in  "Showdown."  Kathleen  Crowley  and  Charles  Drake  are 
co-starred  in  story  of  West's  cruelest  chain  gang.  (Still  No.  3 AD) 


A grim  reminder  of  the  West’s  most  unusual  jail  is  vividly 

resurrected  in  “Showdown,”  opening  today  at  the theatre. 

In  its  opening  episodes  the  film,  starring  Audie  Murphy,  Kathleen 
Crowley  and  Charles  Drake,  audiences  will  view,  perhaps  for  the 


first  time,  the  device  variously 
“Iron  Maypole.” 

It  consisted  quite  simply  of  a 
tall  telephone-type  pole  set  up- 
right in  the  ground.  From  its 
top  hung  heavy  chains  and  at 
the  end  of  each  chain,  an  iron 
collar.  Prisoners,  even  those  de- 
tained for  one  night,  had  the 
iron  collars  clamped  about  their 
necks.  Chain  lengths  were  suf- 
ficient for  prisoners  to  lie  down, 
walk  a few  steps  or  fight.  Uni- 
versal Studios,  where  the  film 
“Showdown”  was  made,  docu- 
ments its  research  into  this 
little-known  cruelty  of  the  West 
with  an  excerpt  from  Horace 
Bell’s  “Reminiscences  of  a 
Ranger,”  published  in  1951, 
which  reveals: 

“Los  Angeles  kept  wrongdoers 
in  an  old  adobe  dwelling  on  the 
hill  in  the  rear  of  the  Lafayette 
Hotel.  This  house  was  so  in- 
secure that  the  jailer,  George 
Whitehorn,  chained  his  prison- 
ers, like  fish  on  a string,  to  a 
big  pine  log  . . .” 

In  the  Frontier  Times  of 
February,  1924,  Charles  Warren 
Hunter  relates  that  at  Fort  Mc- 
Kavett,  Texas,  in  December, 
1886,  John  Fleutsch  similarly 
chained  his  prisoners  by  the 
neck. 

'The  “Iron  Maypole”  went  out 
of  fashion  when  even  the  early 
untamed  West  considered  it  in- 
human. 

In  “Showdown,”  Murphy  and 
Drake  undertake  the  roles  of 
two  wandering  cowpokes  who 
are  mistakenly  chained  to  the 
“Maypole”  where,  as  one  his- 
torian puts  it,  “there  was  just 
room  enough  for  sleeping,  eat- 
ing, fighting  and  murder!” 


known  as  the  “Post-Jair  and  the 


WORLD  WAR  HERO 
JUST  NOT  THE  TYPE 

Audie  Mui’phy’s  World  War  II 
exploits  which  included  his  re- 
ceiving the  Congressional  Medal 
of  Honor  plus  twenty-three 
other  military  decorations,  and 
being  named  “the  most  deco- 
rated hero  of  World  War  II” 
caught  the  attention  of  Holly- 
wood at  the  end  of  the  war  and 
launched  a successful  acting 
career  for  the  young  GI  from 
Texas. 

A visitor  approached  Murphy 
on  the  set  of  his  thirty-first 
film.  Universal’s  “Showdown” 

currently  at  the 

theatre,  and  remarked: 

“I’m  sm’prised  that  Darryl 
Zanuck  didn’t  cast  you  in  ‘The 
Longest  Day.’  ” 

“The  Longest  Day”  details 
the  Normandy  invasion  of 
World  War  II  and  its  largest 
cast  in  many  a day  includes 
practically  every  male  Holly- 
wood star  from  Eddie  Albert  to 
John  Wayne. 

Audie  thought  for  a moment 
and  then  with  a wry  smile  re- 
plied: 

“Maybe  Mr.  Zanuck  didn’t 
think  I was  the  type.” 


'West’  to  Movies 

Audie  Murphy,  celebrating 
the  start  of  his  14th  year  in 
movies  by  starring  in  Uni- 
versal’s “Showdown,”  is  still  a 
one-man  army. 

The  Texas  youth  whose 
amazing  military  exploits  made 
him  the  most-decorated  soldier 
of  World  War  II  is  still  geared 
for  battle — only  this  time  the 
campaign  is  a peaceful  ma- 
neuver aimed  at  a much  less 
belligerent  foe. 

Audie’s  “private  war”  is  to 
restore  the  western  movie  to  its 
rightful  position  in  interna- 
tional popularity. 

“Hollywood  no  longer  empha- 
sizes films  with  a western  fla- 
vor,” Murphy  points  out,  “and 
I think  this  is  a big  mistake. 
Ever  since  DeMille  made  "The 
Squaw  Man,’  the  first  movie 
ever  filmed  in  Hollywood,  the 
western  has  been  a bulwark  of 
the  motion  picture  industry. 
Its  greatest  stars  came  out  of 
movies  about  the  Early  West. 
The  public  loves  a good  west- 
ern, just  as  much  today  as  it 
did  fifty  years  ago.  It’s  time  the 
industry  stopped  concentrating 
on  emotional  ills  and  sordid 
themes  and  began  thinking 
more  about  pure  entertain- 
ment. 

“The  top  shows  on  TV  for 
many  years  have  been  west- 
erns,” Audie  points  out.  “But 
an  outdoor  drama  on  that  small 
screen  can  never  compete  with 
the  color  and  excitement  that 
the  big  motion  picture  screen 
can  produce.” 


Kathleen  Crowley  Is 
Serious  Minded  Star 

A struggling  young  actress 
turn  down  an  offer  to  act  in  a 
Broadway  play?  Seems  diffi- 
cult to  believe,  but  that  is  ex- 
actly what  shapely  Kathleen 
Crowley  did  when  she  was 
studying  at  the  American  Ac- 
ademy of  Dramatic  Arts  in 
New  York  City,  because  she 
felt  she  lacked  the  necessary 
experience. 

Not  now. 

“She  has  the  poise,  confi- 
dence and  professional  know- 
how you  would  expect  of  gals 
years  older,”  says  Audie  Mur- 
phy with  whom  she  is  starring 
in  Universal’s  outdoor  adven- 
ture film,  “Showdown,”  cur- 
rently at  the  Theatre. 

Says  Kathleen,  “Ever  since  I 
used  to  ride  with  my  father 
(who  drove  a school  bus)  I’ve 
always  looked  forward  to  my 
first  movie.  I made  up  my  mind 
to  become  an  actress.  I felt 
that  nothing  could  stop  me!” 


NO  SEX  APPEAL  IN 
REAL  WEST,  SAYS 
ACTRESS 

Kathleen  Crowley,  a straw- 
berry blonde  who  hails  from  the 
East,  but  has  gained  fame  in  the 
West,  doesn’t  mind  being  heroine 
to  a screen  cowboy  star  as  long 
as  she  doesn’t  have  to  give  a 
true-life  portrayal  of  some  of 
the  famous  gals  of  Gold  Rush 
days. 

“From  what  I’ve  learned  about 
them  from  books  about  the 
Early  West,  they  were  as  charm- 
ing and  romantic  as  a bucket 
of  axle  grease,”  says  Kathleen, 
who  is  currently  costarring  with 
Audie  Murphy  as  a fictional 
Early  West  beauty  in  Universal’s 

“Showdown”  at  the  

theatre. 

The  doll  from  Green  Bank, 
N.J.,  who  was  once  a Miss  Amer- 
ica finalist  at  Atlantic  City,  vows 
she  wants  no  part  of  roles  based 
on  such  sagebrush  queens  as 
Belle  Starr  or  Calamity  Jane. 

“Take  Belle  Starr,  for  in- 
stance,” Miss  Crowley  points  out. 
“She  had  a jaw  like  a prize- 
fighter and  was  as  homely  as  a 
mud  fence.  Sui-e,  she  packed  a 
gun — but  she  always  rode  side- 
saddle and  wore  a dirty  velvet 
dress. 

“And  Calamity  Jane.  She  was 
too  ugly  to  be  successful  as  a 
gambling  house  girl,  so  she  took 
to  wearing  man’s  clothes  because 
she  looked  like  one. 

“I’ll  stick  to  the  Hollywood 
version  of  the  sagebrush  queen,” 
she  admitted.  “Maybe  they’re 
not  historically  accurate  but 
they’re  a lot  more  flattering  to 
an  actress.” 


’’SHOWDOWN”  (UC) 


Audie  Murphy  and  Kathleen  Crowley 
are  the  "romantic  enemies"  in  "Show- 
down," story  of  on  early  Mexican 
border  town.  (Still  No.  15  AD) 
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Period  Adventure  Drama  UA  9-24-62  A1 

2699  Hook,  The  (98)  ® War  Drama MGM  1-28-63  A2 

2641  Horror  Chamber  of  Dr.  Faustus,  The 

(95)  Horror  Drama Lopert  7-  2-62  A3 

2682  Horror  Hotel  (76)  Ho  Dr  Trans-Lux  11-12-62  A3 
2674  Hot  Money  Girl  (81)  Melodrama  UPRO  10-15-62 
2686  ©How  the  West  Was  Won  (165)  Cinerama 

Historical  Drama  ....  MGM-Cinerama  11-26-62 

2662  ©Huns,  The  (85)  Spectacle  PIP  9-  3-62 

2685©Hunza  (60)  Documentary  Int’l  Film  Ent.  11-26-62 


6-  4-62  A3 


4-30-62  A3 
6-11-62  A3 


9-  3-62  ± 


7-30-62  A1 


2636©!  Like  Money  (81)  © Com . . 20th-Fox 

2673  I Spit  on  Your  Grave  (100) 

Melodrama  (Eng-dubbed) ...  .Audubon  10-15-62 
2668©!  Thank  a Fool  (100)  © Drama..  MGM  9-24-62  A3 
2661  ©If  a Man  Answers  (102)  Com  Univ  9-  3-62  A3 
2694 ©In  Search  of  the  Castaways 

(100)  Adventure  BV  12-24-62  A1 

2635  Incident  in  an  Alley  (S3)  Drama UA  6-  4-62  A2 

2626  Information  Received  (77)  Drama  Univ 

2638  Interns,  The  (120)  Col 

2661  Invasion  of  the  Animal  People 

(55)  Science-Fiction ADP-SR 

2651  Invasion  of  the  Star  Creatures 

(81)  Science-Fiction  Comedy  . .AlP 

2644  ©It  Happened  in  Athens  (92) 

©Comedy-Drama  20th-Fox  7-  2-62  B 

2685  It’s  Only  Money  (84)  Comedy  ...Para  11-26-62  A1 

2645  ©Jack  the  Giant  Killer  (94) 

Adventure-Fantasy UA  7-  9-62  A1 

2692  ©Joseph  and  His  Brethren 

(103)  Biblical  Drama  ....Colorama  12-17-62  A1 

— K— 

2684  Kamikaze  (89)  Documentary.  . Brigadier  11-19-62 
2652©Kid  Galahad  (95)  Com-Dr/Songs.  . UA  7-30-62  A2 

2691  Kill  or  Cure  (87)  Comedy MGM  12-17-62  A1 

2672  Kind  of  Loving.  A (112)  Drama  Govn’r  10-  8-62  B 

— L — 

2698  ©Lawrence  of  Arabia  (221) 

Super  ® 70  Adv.  Drama  Col  1-21-63  A2 

2679  ©Legend  of  Lobo,  The  (67)  Adventure  BV  11-  5-62  A1 

2662  ©Lion,  The  (96)  © Drama 20th-Fox  9-  3-62  A2 

2630  ©Lisa  (112)  © Adventure  Dr  20th-Fox  5-14-62  A2 
2642  Lolita  (152)  Comedy-Drama MGM  6-25-62  SP 

2676  Loneliness  of  the  Long  Distance 

Runner,  The  (103)  Drama.  . . .Cont’l  10-22-62  A3 
2628  Lonely  Are  the  Brave  (107) 

® Outdoor  Drama  Univ  5-  7-62  A2 

2675  Long  Day's  Journey  Into  Night 

(174)  Drama  Embassy  10-22-62  SP 

2674  (^Longest  Day,  The  (180) 

© War  Drama  20th-Fox  10-15-62  A1 

2694  Love  in  a Hot  Climate 

(70)  Romantic  Drama  ....Hoffberg  12-24-62 
2681  ©Loves  of  Salammbo,  The  (72) 

© Spectacle  Drama 20th-Fox  11-12-62  A2 

2687  Lovers  on  a Tight  Rope  (83) 

Suspense  Drama  Ellis  12-  3-62  B 

— M— 

2660  ©Make  Way  for  Lila  (90)  Adv.  . . .Parade  8-27-62  A1 

2677  Manchurian  Candidate,  The  (126) 

Suspense  Drama  UA  10-29-62  A3 
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2641  Manster,  The  (72)  Horror  Drama.  . Lopert 

2663  ©Marco  Polo  (100)  © Adventure  AlP 
2685 ©Marizinia  (SO)  Drama  Int'l  Film  Ent. 
2687  Maxi  me  (93)  Comedy-Drama Ellis 

2654  Matter  of  WHO,  A (90)  Com.  .Herts-Lion 

2642  ©Mermaids  of  Tiburon,  The 

(77)  Underwater  Adv.  . . . Filmgroup 
2632  ©Merrill’s  Marauders  (9S)  © Dr  WB 
2656©Mighty  Ursus  (90)  Adventure.  ...  UA 
2629  Miracle  Worker,  The  (106)  Drama  ..UA 
2632  Mothra  (90)  Tohoscope,  Horror  Drama  Col 
2686  Mr.  Arkadin  (99)  Suspense  Drama.  .SR 
2632  ^>©Mr.  Hobbs  Takes  a Vacation 

(116)  © Comedy  20th-Fox 

2624  y©Music  Man,  The  (151)  ® 

Musical  Comedy  WB 

2684  Mutiny  on  the  Bounty  (179) 

Ultra  ® 70  Drama  MGM 

2698  Mystery  Submarine  (90)  War  Drama  Univ 

— N— 

2649  Never  Let  Go  (90)  Melodrama  20th-Fox 

2631©Night  Creatures  (81)  Adv Univ 

2666  Night  of  Evil  (88)  Melodrama. ..  .Astor 

2655  Night  They  Killed  Rasputin,  The 

(87)  Melodrama  Brigadier 

2697  No  Exit  (85)  Drama  Zenith 

2656  ©No  Man  Is  an  Island 

(114)  War  Drama  Univ 

2638  No  Place  Like  Homicide  (87) 

Farce-Comedy  Embassy 

2643  Notorious  Landlady,  The  (123)  Com..  Col 
2688©Nude  Odyssey  (97)  © Ad.  . Davis- Royal 
2656  Nun  and  the  Sergeant,  The  (73) 

War  Drama  UA 


2667  On  Any  Street  (90)  (Eng-dubbed  Drama 

”La  Notte  Brava”)  Miller-SR  9-24-62  A3 

2669  Operation  Snatch  (83)  Comedy Cont’l  10-  1-62 


+ 

+ 


— PQ — 

2643  Panic  in  Year  Zero!  (93)  Drama AlP  7-  2-62  A3 

2642  Paradise  Alley  (81)  Comedy Astor  7-  2-62 

2693  Password  Is  Courage,  The 

(115)  Comedy  Drama  MGM  12-24-62  A1  -f 

2652  Payroll  (80)  Crime  AA  7-30-62  B ± 

2633  ©Peeping  Tom  (86)  Suspense Astor  5-28-62  B -f 

2678  Period  of  Adjustment  (112)  Com.. MGM 

2677  Phaedra  (115)  Drama  Lopert 

2640  ©Phantom  of  the  Opera  (84)  Ho 
2637  Phantom  Planet,  The  (82) 

Science-Fiction  Fantasy  AlP 

2648  Pigeon  That  Took  Rome,  The 

(101)  ® Comedy  Para 

2652  ©Pirates  of  Blood  River 

(87)  © Action  Col 

2653 ©Playgirl  After  Dark  (92)  Drama.. Topaz 

2672  Pressure  Point  (87)  Drama  UA 

2687  Quare  Fellow,  The  (85)  Drama Astor 


— R— 

2670  Reluctant  Saint,  The  (105) 

Dfama  Davis- Royal 

2695  ©Reptilicus  (81)  Ho  Dr AlP 

2667  Requiem  for  a Heavyweight  (87) 

Drama  Col 

2629  ©Ride  the  High  Country  (94) 

© Western  MGM  5-14-62  A3 

2655  Rider  on  a Dead  Horse  (72)  Western  AA  8-13-62  A3 
Riff  Raff  Girls  (97)  Eng-dubbed 

Drama  (“Rififi  for  Girls”) Confl  6-11-62 

2663  Ring-a-Ding  Rhythm  (78)  Musical.  . Col  9-10-62  A1 
2635  Road  to  Hong  Kong,  The  (91)  Com.  . UA  6-  4-62  A1 

2681  ©Roommates  (91)  Comedy Herts-Lion  11-12-62 

2692  Run  Across  the  River  (74)  Ac.  . Citation  12-17-62 
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2700  ©Samson  and  the  7 Miracles  of  the 

World  (80)  © Adv AlP  1-28-63 

2659Scarface  Mob,  The  (105)  Crime.  ... Cari  8-27-62 
2682  Secrets  of  the  Nazi  Criminals 

(84)  Documentary Trans-Lux  11-12-62  A3 

2699  Seducers,  The  (88)  Melodrama.  . . . Brenner  1-28-63 
2689  Seven  Daring  Girls  (76)  Action  Manson  12-10-62 
2657  Shootout  at  Big  Sag  (64)  Wn  Parallel  8-20-62 
2670  Siege  of  Hell  Street,  The  (93)  Cr.  UPRO  10-  1-62 

2615  ©Six  Black  Horses  (80)  W’n Univ  3-26-62  A2 

2646  ©Sky  Above — the  Mud  Below,  The 

(90)  Documentary  Embassy  7-  9-62  SP 


+ + 
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+ 

++  ++ 
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-H-  + 


+ ± + + + ± 


3+ 

1+1- 


1+ 

1+ 

8+ 

2+2— 

1+1- 

1+ 

1+1- 

6+2- 


++  ++  + tt  ++  + 10+ 


2684  Smashing  of  the  Reich  (89) 

Documentary Brigadier 

2700  ©Sodom  and  Gomorrah  (154) 

Biblical  Drama  20th-Fox 

2698  Son  of  Flubber  (100)  Comedy BV 

2668  ©Son  of  Samson  (90) 

Historical  Spectacle  Medallion 

2635©Spiral  Road,  The  (140)  Adv.... Univ 
2676  Stagecoach  to  Dancers’ 

Rock  (72)  Western  Univ 

2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  © Adventure  WB 
2647  ©Stowaway  in  the  Sky  (82) 

Adventure  Lopert 

2654  Strangers  in  the  City  (S3)  Dr..  Embassy 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 
2665  ©Sword  of  the  Conqueror  (95) 

© Drama  UA 

2683  ©Swordsman  of  Siena  (92)  © Ad..  MGM 

— T— 

2636 ©Tales  of  Terror  (90)  ® Horror  ..AlP 

2690  ©Taras  Bulba  (122)  ® Adventure.  . UA 

2644  ©Tartars,  The  (83)  Action MGM 

2650  ©Tarzan  Goes  to  India  (86)  © Ac  MGM 
2630  Taste  of  Honey,  A (K)0)  Drama.  .Cont’l 

2699  Term  of  Trial  (113)  Drama  WB 

2665  Terror  of  the  Bloodhunters 

(60)  Melodrama  ADP-SR 

2632 ©That  Touch  of  Mink  (99)  ® Com.. Univ 
2639  There  Was  a Crooked  Man  (106) 

Comedy  Lopert 

2637 Third  of  a Man  (81)  Melodrama  ....UA 

2629  13  West  Street  (SO)  Drama  Col 

2659  ©300  Spartans,  The  (113) 

© Action  Spectacle 20th-Fox 

2647  Three  Stooges  in  Orbit,  The 

(87)  Farce-Comedy  Col 

2692  To  Kill  a Mockingbird  (129)  Dr..  Univ 
2676  Too  Young,  Too  Immoral  (88)  Drama  SR 
2688  Tower  of  London  (79)  Ho  Drama.... U A 
2646  Trauma  (93)  Suspense  Drama  ....Parade 

2696  Trial  and  Error  (91)  Comedy MGM 

2650  ©Trojan  Horse,  The  (105)  © 

Spectacle  Drama  Colorama 

2666  Two  and  Two  Make  Six 

(89)  Comedy-Drama Union 

2683  Two  Before  Zero  (78)  Doc’y  Ellis 

2679  Two  for  the  Seesaw  (120)  ® CD....UA 

2669  Two  Tickets  to  Paris  (78)  Musical. . . .Col 
2657  ©Two  Weeks  in  Another  Town 

(104)  © Drama  MGM 
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2648  Valiant,  The  (89)  War  Drama  UA  7-16-62  A2  + ± + 

2700  Vampire  and  the  Ballerina,  The 

(86)  Horror  Drama UA 

2695  Varan  the  Unbelievable  (81) 

Science-Fiction  Crown 

2670 ©Very  Private  Affair,  A (95)  Dr  MGM  10-  1-62  B 
— W— 

2660  ©Waltz  of  the  Toreadors 

(105)  Comedy-Drama  (krnt’l  8-27-62  B 

2680  War  Lover,  The  (105)  Action Col  11-  5-62  B 

2681  Warriors  Five  (82)  Drama  AlP  11-12-62  A3 

2680  We’ll  Bury  You!  (77)  DocumenUry.  .Col  11-  5-62  A1 

2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  WB  11-  5-62  A3 

2567  ^©West  Side  Story  (155) 

Panavision,  Musical  Drama  UA  10-  9-61  A3 

2646  ©When  the  Girls  Take  Over  (80) 

Comedy  

2674  Where  the  Truth  Lies  (83) 

Drama  (Eng-dubbed) 


2693  ©Who’s  Got  the  Action?  (93) 


2677  ©Wonderful  to  Be  Young  (92) 

© Musical  

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama  8-20-62  A1 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 

Melodrama  Manson  10- 

2686  Young  Guns  of  Texas  (78) 

© Western  20th-Fox  11-26-62  A1 

2675  Young,  Willing  and  Eager  (77)  Drama.. SR  10-22-62 

2638  Zotz!  (87)  Comedy  Col  6-11-62  A1 
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3+3- 

. .AlP 

10-29-62 

B 

+ 

— 

3+3— 

. . Para 

12-24-62 

A3 

± 44 

44 

+ 

7+1- 

:rn  Col 

7-  9-62 

A1 

+ 

± + 

+ 

6+3- 

. . Para 

10-29-62 

+ 

+ 

2+ 

44  44  44  44  44  44  12+ 


8-62  ± 


+ ± 44 

± + + + + 


1+1- 

4+1- 
1+1- 
± 6+2— 


14 


BOXOFTICE  BookinGuide  ::  Feb.  4.  1963 


Feature  productions  by  company  in  order  of  releose.  Running  time  is  in  parentheses.  © is  for  Cinemascope; 
® VistaVision;  ® Panavision;  ® Technirama;  ® Other  anamorphic  processes.  Symbol  denotes  BOXOFFICE 
Blue  Ribbon  Award;  @ Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
key  on  next  poge).  For  review  dates  and  Picture  Guide  page  numbers,  see  REVIEW  DIGEST. 


Feature  chart 


ALLIED  ARTISTS  I ti 

AMERICAN  INT'L  | U 

BUENA  VISTA  | ti 

COLUMBIA  1 ti 

The  Frightened  City  (97)  D..6211 
Herbert  Lorn,  John  Gregson, 

Yvonne  Romalo 

©Tales  of  Terror  (90) 

® '.Ho.. 710 

Vincent  Price,  Basil  Rathbone, 

Peter  Lorre,  Debra  Paget 

Panic  in  Year  Zero!  (93)  © D..708 
Ray  Milland,  Jean  Hagen, 

Frankie  Avalon 

©Big  Red  (89)  00..  130 

Walter  Pidgeon,  Gllles  Payant 

The  Notorious  Landlady 

(123)  MyC..701 

Jack  Lemmon,  Kim  Novak, 

EVed  Astaire 

Zotz!  (87)  C..702 

Tom  Poston,  Julia  Meade, 

Cecil  Kellaway 

©Marco  Polo  (100)  ©..Ad.. 709 
Rory  Calhoun,  Yoko  Tanl 

The  Interns  (120)  D..703 

Michael  CaUan,  Cliff  Robertson, 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges,  Edson  Stroll 

©El  Ctd  (ISl)  © 0.  .6220 

Charlton  Heston,  Sophia  liOren, 

Raf  Vallone 

(Cinemascope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad. .713 

(formerly  “Wild  Cargo”) 

Mer  Angeli,  EMmund  Pv  lom 

©Damn  the  Defiant! 

(101)  © D.  .705 

Alee  Guinness,  Dirk  Bogarde, 
Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD.. 706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78)..  M.. 707 
Chubby  Checker,  Dukes  of  Dixieland 

Convicfe  4 (106)  D.  .6205 

(was  “Reprieve") 

Ben  Gazzara,  Stuart  Whitman,  Ray 
Walston,  ViiKemt  Price,  Rod 
Steiger.  Sammy  Davis  jr. 

Warriors  Five  (82) Ac.  .707 

Jack  Palance,  Jo  Anna  Ralll 

15©Almost  Angels  (93)  D/M..  135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..70S 

Anthony  Q,uinn,  Jackie  Gleason, 
JuUe  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..709 
Joey  Dee,  Gary  Oosby, 

Kay  Medford 

We’ll  Bury  You!  (75)  ..Doc.. 711 

OBilly  Budd  (123)  © ..D..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  Douglas,  Terence  Stamp 

©Reptilicus  (81)  SF..715 

Carl  Ottosen,  Ann  Smyrner 

©The  Legend  of  Lobo  (67)  00..  110 
True  Life  Adventure 

©Pirates  of  Blood  Riva- 

(87)  ® Ad.  .710 

Kerwin  Mathews,  Glenn  (Mrbett 

The  War  Lover  (105)  D..712 

Steve  McQueen,  Robert  Wagner, 
Shirley  Anne  E^eld 

©Samson  and  the  Seven  Miracles 
of  the  world  (SO)  ©..Ac.. 714 
Gordon  Scott,  Yoko  Tanl 

©In  Search  of  the  Castaways 

(110)  Ad..  136 

Maurice  Chevalier,  Hayley  Mills, 
George  Sanders 

©Barabbas  (134)  ®70 Dr.. 713 

Anthony  Quinn,  SUvana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 

©Lawrence  of  Arabia 

(222)  ® 70  D.  .714 

(Special  Release) 

Alec  Guinness,  Anttumy  Quinn, 
Peter  O'Toole 

©Day  of  the  Triffids 

(119)  © Ho.. 6209 

Howard  Keel,  Nieele  Maurey, 

Mervyn  Johni 

©The  Raven  (86)  ®....  Ho.. 717 
Vincent  Price,  Peter  Lorre, 

Boris  Karloff 

©Battle  Beyond  the  Sun 

(75)  ® SF..716 

EM  Perry,  Aria  Powell 

Night  Tide  (84)  D..71S 

Dennis  Hopper,  Linda  Lawson 

Son  of  Flubber  (100)  ....C..140 
Fred  MacMurray,  Narwy  Olson, 

Bd  Wynn,  Keenan  Wynn 

©Diamond  Head  (107)  ®..D..715 
Charlton  Heston,  Yvette  Mimieux, 
George  Chakiris,  France  Nuyen, 
James  Darren 

Operation  Bikini  (..)...  .Ac.  .803 
Tab  Hunter,  FYankle  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

The  Mind  Benders  (..) Ho.. 802 

Dirk  Bogarde,  Mary  Ure 
(Prerelease) 

The  Man  From  the  Diners' 

Club  (. .)  C. . 

Danny  Kaye,  Cara  WiUiams, 
Martha  Hyer 

The  Iron  Maiden  (..)...  .C. . 
Michael  Craig,  Anne  Helm, 

Jeff  Donnell 

Dementia( . . ) Ho.  .801 

William  Campbell,  Luana  Anders, 
Mary  Mitchell 

©The  Terror  (. .)  ® Ho.  .804 

Boris  Karloff 

©Miracle  of  the  White  Stallions, 

The  (110) 0.. 

Robert  Taylor,  t.tllt  Palmer 

©55  Days  at  Peking  ( . . ) ® . . D . . 
Charlton  Heston,  Ava  Gardner, 
David  Nivmi 

Black  Zoo  ( . . ) Ho. . 

Michael  Gough,  Jeanne  Cooper 

©The  Young  Racers  (..).. Ac.. 
Mark  Damon,  BUI  GmpbeU 

Nightmare  House  (..) Ho.. 

Leticia  Roman,  John  Saxon 

©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

©Savage  Sam  ( . . ) Ad. . 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

©Summer  Magic CD  . . 

Hayley  MUls,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  EMdie 
Hodges 

©Bye  Bye  Birdie  (..)  ® C/M.. 

Janet  Leigh,  Dick  Van  Dyke 

Congo  Vivo  (..)  Ad.. 

Jean  Seberg,  Gabriele  Ferzettl 

The  Victors  (..)  ® 0.. 

Vincent  Edwards,  Melina  Mercouri, 

Jeanne  Moreau,  Romy  Schneider 

The  Maniac  (•■)  D.. 

Kerwin  Mathews,  Nadia  Gray 

CONTINENTAL 


©Waltz  of  the  Toreadors 

(105)  CD. 

Peter  Sellers.  Margaret  Leighton 


The  Impersonator  (64) C. 

John  Crawford,  Jane  Griffiths 


Operation  Snatch  (S3)  C. 

Terry-Thomas,  George  Sanders, 
Lionel  Jeffries 


Riff  Raff  Girls  (97)  D. 

(Blng-duhbed)  . .Nadja  Tiller, 
Robert  Hossein 


The  Loneliness  of  the  Long 

Distance  Runner  (103) 

0.  . 

Michael  Redgrave,  Tom 

Courtenay 

David  and  Lisa  (94) D. 

Keir  Dullea,  Janet  MargoUn, 
Howard  Da  Silva 


©Your  Shadow  Is  Mine  (..)..D. 
Jill  Haworth,  Michel  Ruhl 


This  Sporting  Life  (..) D. 

Richard  Harris,  Rachel  Roberts 


The  Assassin  ( . . ) 
John  Ireland 


D.. 


The  Balcony  (..)  0. 

Shelley  Winters,  Peter  Falk 


The  Hands  of  a Strangler  (..)..  D . 
Mel  Ferrer.  Dany  Carrel 
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JULY  I AUGUST  1 SEPTEMBER  I OCTOBER  i NOVEMBER  1 DECEMBER  1 JANUARY  1 FEBRUARY  1 MARCH  I APRIL  I COMI 


FEATURE  CHART 


the  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
With  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  MusicaU 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectocle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY  1 t d 

C cr  z 

s 

1 

1 

Type 

Rel. 

No. 

PARAMOUNT  | i ° 

20TH-FOX  1 ii 

UNITED  ARTISTS  I ii 

1 JULY 

©The  Sky  Above — the  Mud  Below 

(90)  Doc.. 

©Boccaccio  '70  (151) ....  Episodes 
(Eu^-dubbed)  Sophia  Loren,  .\nita 
Ekberg,  Rom,v  Sclineider 
Strangers  in  the  City  (S3)....D.. 
Robert  (jentUe.  Kenny  Delmar 

The  Devil’s  Wanton  (77) D . . 

(Eng-dubbed)  B.  Malmsten 

©Tarzan  Goes  to  India 

(86)  Ad.. 222 

Jock  Mahoney,  Simi,  Mark  Dana 

ti^©The  Counterfeit  Traitor 

(140)  D..6113 

William  Holden,  LUll  Palmer 

y©Mr.  Hobbs  Takes  a 

Vacation  (116)  © C..215 

James  Stewart.  Maureen  O'Hara, 
Fabian,  Laurl  Peters 

Air  Patrol  (70)  © Ac.. 216 

Willard  Parker,  Merry  Anders 

©Jack  the  Giant  Killer 

(94)  Ad.. 6222 

Kerwin  Matbews,  Judl  Meredith 
The  Miracle  Worker  (106)  D..6225 
.^nne  Bancroft,  Patty  Duke 
y©West  Side  Story  (155)  ® 

70mm  M..6201 

Natalie  Wood,  Richard  Beymer, 

The  Valiant  (89)  D.  .6228 

John  Mills,  Ettore  Mannl 

1 AUGUST  1 

©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas,  Edw.  G.  Robinson, 
Cyd  Oiarlsse.  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey,  Karl  Boehm 
(Cinerama  engagements  only) 

©Hatari!  (159)  Ad.  .6117 

John  Wayne,  Red  Buttons,  Elsa 
Martinelll.  Hardy  Kruger 

©My  Geisha  (120)  @.. CD.. 6118 
Shirley  MacLalne,  Yves  Montand, 
Edw.  G.  Robinson.  Bob  Cummings 

^©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Eden, 
Cedric  Hardwicke,  Peter  Lorre 
©Hemingway’s  Adventures  of  a 

Young  Man  (145)  © D..213 

Rlcbard  Beymer,  Susan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  Lisa  Montell 

Bird  Man  of  Alcatraz  (143)  D.  .6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

S.  Tracy,  B.  Lancaster,  R.  Widmark, 
M.  Dietrich.  M.  Clift,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

1 SEPTEMBER 

Divorce — Italian  Style  (104).. C.. 
(Eiig-dubbed)  Marcello  Mastroianni, 
Daniela  Uocca,  S.  Sandrelli 

©1  Thank  a Fool  (100)  ©..D..301 
Susan  Hayward,  Peter  Finch 

©1  Like  Money  (81)  © C..241 

Peter  Sellers,  Nadia  Gray, 

Herbert  Lom 

©The  300  Spartans 

(U3)  © Ad.. 219 

Richard  Egan,  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) CO.. 6231 

E2vis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  ® Ad.. 6232 

Jack  Balance,  Guy  Madison 

1 OCTOBER 

Long  Day’s  Journey  Into 

Night  (174)  D.. 

Katiarine  Hepburn,  Ralph  Richard- 
son, Jason  R^ards  jr..  Dean 
Stockwell 

©A  Very  Private  Affair  (95)  D.  .303 
B.  Bardot,  Marcello  Mastroianni 

©The  Savage  Guns  (85)  © OD.  .306 
Richard  Basehart,  Alex  Nlcol 

The  Pigeon  That  Took 

Rome  (101)  ® C..6202 

Charlton  Heston,  Elsa  MartlneUl, 
Hairy  Guardlno 

©Loves  of  Salammbo  (72) 

© Ad. .223 

Jeanne  Valerie,  Jacques  Sernas, 
Eldmund  Purdom 

OThe  Longest  Day 

(180)  © D.  .221 

All-Star  cast;  depiction  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 

©Hero’s  Island  (94)  ® Ad.. 6229 
James  Mason,  Neville  Brand, 

Kate  Manx,  Rip  Tom 

Pressure  Point  (91)  D..6233 

Sidney  Poltier,  Bobby  Darin 

1 NOVEMBER 

Period  of  Adjustment  (112) 

© C..308 

Tony  Frandosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..311 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-Thomas,  Eric  Sykes, 

Dennis  Price,  Moira  Redmond 

©Girls!  Girls!  Girls! 

(98)  C/M..6205 

Elvis  Presley,  Btella  Btevens, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.. 6236 
Helene  Remy 

Tower  of  London  (79) . . . . Ho.  .6234 
Vincent  Price 

1 DECEMBER 

©Constantine  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde,  Christine  Kaufmann 

©Billy  Rose's  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye,  Stephen  Boyd,  Dean  Jagger 

©Swordsman  of  Siena  (92) 

© Ad.. 304 

S.  Granger,  S.  Kasdna,  C.  Kaufmann 

©Wonderful  to  Be  Young 

(92)  © C/M.. 6209 

aiff  Richard,  Robert  Morley 

It’s  Only  Money  (84) . . . .C.  .6206 
Jerry  Lewis,  Zachary  Scott,  Joan 
O’Brien 

©Gigot  (104)  C..220 

Jackie  Gleason,  Katherine  Katb, 
Jean  LeFebvre,  Gabiielle  Dorzlat 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Oapucine,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120) . .D.  .6301 
Shirley  MacLalne,  Robert  Mitchum 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm.  Christian  Wolff, 

Sabina  Sesselman 

I JANUARY  1 

The  Password  Is  Courage 

(116)  CD..  305 

Dirk  Bogarde,  Maria  Perschy 

Cairo  (91)  D..316 

George  Sanders,  Ricliard  Johnson 

©Who’s  Got  the  Action? 

(93)  ® C..6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert,  Nita  Talbot 

Where  the  Truth  Lies  (81)  D..6211 
Juliette  Greco,  LUo  iKilver 

©Sodom  and  Gomorrah  (154)  S.  .301 
Stewart  Granger.  Pier  Angcli 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Mitchum,  Jody  McCrea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ®..D..6303 
Tony  Cbrtls,  Yul  Brynner 

A Child  Is  Waiting  (102)  D..6305 
Burt  Lancaster,  Judy  Garland 

1 FEBRUARY 

©Madame  (104)  ® 70 D.. 

(Bng-diibbad)  Sophia  Loren, 
Robert  Hosseln 

The  Hook  (98)  © D.  .317 

Kirk  Douglas,  Robert  Walker, 

Nick  Adams,  Nehemiah  Persoff 

Dime  With  a Halo  (..) D..318 

Barbara  Luna,  Paul  Langton 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

Laurence  Harvey,  France  Nuyen, 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capucine,  T.  Howard 

Two  for  the  Seesaw  (120)  D..6301 
Shirley  MacLalne.  Robert  Mitchum 

1 MARCH 

©Seven  Seas  to  Calais 

(102)  © D.  .309 

Rod  Taylor,  Keith  Mlchell 

©The  Courtship  of  Eddie's  Father 

(..)  (g  c.. 

Glenn  Ford,  Shirley  Jones 

©Follow  the  Boys  (..)  ® CO.. 
Connie  Frands,  Paula  Prentiss, 

Ron  Randell,  Russ  Tamblyn 

©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Gleason,  Glynis  Johns, 
Laurel  Goodwin,  Chas.  Ruggles 

©The  World  of  Marilyn 

Monroe  (..)  © Doc.. 302 

©Nine  Hours  to  Rama 

(125)  © D..307 

Horst  Buchholz,  Jose  Ferrer,  Diane 

Baker,  Robert  Morley 

30  Years  of  Fun  (85) C..308 

Comedy  compilation ..  (iharlle 
Chaplin,  Buster  Keaton 

Five  Miles  to  Midnight 

(110)  D.. 

Sophia  Loren,  Anthony  Perkins 

1 APRIL 

©Come  Fly  With  Me  (.  .)  ® C.  . 
Dolores  Hart,  Hugh  O’Biian,  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(..)  C/M.. 

Elvis  Presley,  .loan  O’Brien 

©My  Six  Loves  (101) ....  D . .6213 
Debbie  Reynolds,  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 

The  Stripper  (..)  © D..309 

Joanne  Woodward,  Richard  Beymer 

1 COMING 

©Mutiny  on  the  Bounty 

(179)  ® 70  Ad.  .355 

Marlon  Brando,  Trevor  Howard 
©The  Golden  Arrow  (..)  ....Ad.. 
Tab  Jliinter,  Rossana  Podesta 
©The  Main  Attraction  (90) 

© D . . 307 

Pat  Boone.  Nancy  Kwan 
©In  the  Cool  of  the  Day  ©..D.. 
Jane  Fonda,  Peter  Finch 

Hud  (.  .)  ® 0.  . 

Paul  Newman,  Melvyn  Douglas 

©Donovan’s  Reef  (..)..  Ad.. 

John  Wayne,  Lee  Marvin,  Jack 
Warden,  Elizabeth  Allen 

©Come  Blow  Your  Horn  ® C.  .6221 
E'rank  Sinatra,  Barbara  Rush, 

Lee  .1.  Cobb,  Jill  St.  John 

©The  Queen’s  Guards  (..)  ©..D.. 
Raymond  Massey,  Daniel  Massey 

The  Condemned  of  Altona  © D.  .312 
Sophia  Loren,  Maximilian  Schell, 
Fredric  March,  Robert  Wagner 

©The  Leopard  (..)  © D..311 

Burt  Lanoa-ster,  Claudia  Cardlnale 

©Beauty  and  the  Beast 

(77)  Ad..  6223 

Joyce  Taylor,  Mark  Damon 

The  Caretakers  (..)  D.. 

R.  Stack,  Joan  Crawford,  P.  Bergen 
©Amazons  of  Rome  (96)  Ac.. 

Louis  Jourdan,  Sylvia  Syms 

©Love  Is  a Ball  ( . . ) C.  . 

Glenn  Ford.  Ho|x>  I.Angc 
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UNIVERSAL 


©That  Touch  of  Mink 

(99)  © C..6216 

(3ary  Grant,  Doris  Day,  Olg 
Young,  Audrey  Meadows 


Information  Received  (77)  D..6217 
Sabina  Sesselman,  Wm.  Sylvester 


©The  Spiral  Road  (140) ..  D . .6218 
Rock  Hudson,  Burl  Ives, 

Gena  Rowlands 


©The  Phantom  of  the  Opera 

(84)  Ho..  6219 

Herbert  Lom,  Heather  Sears, 
Michael  Gough.  Bdw.  de  Sooza 


©No  Man  Is  an  Island 

(114)  D..6220 

J^rey  Hunter,  Marshall  Thompson, 
Barbara  Perez 


©If  a Man  Answers  (102) . .C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Mlchellne  I^esle,  John  Lund 

Stagecoach  to  Dancers’  Rock 

(72)  W..6222 

Warren  Stevens,  Martin  Landau, 
Jody  Lawranee,  Judy  Dan 


Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clllt,  Susannah  York, 
Larry  Parte,  &isan  Kohner 


©40  Pounds  of  Trouble 

(109)  © C..6304 

Tony  Curtis,  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (92) . .Ac.  .6305 
Edward  Judd.  Laurence  Payne, 

James  Robertson  Justice 


To  Kill  a Mockingbird 

(129)  D..6306 

Gregory  Peck,  Mary  BaiSbam, 
Phillip  Alford,  John  Megna 


©The  Birds  (120  D.. 

Rod  Taylor,  Suvanne  Pleshette, 
Jessica  Tandy,  Tlppl  Hedren 

©The  Ugly  American  (135)  D.. 
Marlon  Brando,  Sandra  Church,  Biji 
Okada,  Pat  Hingle,  Jocelyn  Brando 


©Lancelot  and  Guinevere 

(..)  © Ad.. 

Cornel  Wilde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..□.. 
Rock  Hudson,  Rod  Taylor,  Mary 
Peach,  Barry  Sullivan 
©For  Love  or  Money  (..)....C.. 
Kirk  Douglas,  Mitzl  (jaynor. 

Gig  Young.  Thelma  Ritter 


WARNER  BROS.  | 1° 


©Merrill’s  Marauders 

(98)  © D..165 

Jeff  Chandler,  IT  Hardin 

0©The  Music  Man  (151)  ® M . .168 
Robert  Preston,  Shirley  Jones 
(Special  engagemmts  only) 


Guns  of  Darkness  (103) . .Ad.  .169 
Leslie  Caron,  David  Niven 


©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®.. Ad.. 167 
Louis  Jourdan,  Yvwine  Fumeaui 


©The  Chapman  Report  (125)  D..251 
Efrem  Zimballst  jr.,  SheUey  Winters, 
Jane  Fonda,  Claire  Bloom,  Olynis 
Johns 


What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Oarland,  Robert 
Goulet,  Red  Buttons,  Hermlooe 
Ohigold 


©Gypsy  (143)  ® M..254 

Rosalind  Russell,  Natalie  Wood, 

Karl  Malden 


Term  of  Trial  (113)  D..255 

Laurence  Olivier,  Simone  Signoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon.  Lee  Remlck 


©Critic’s  Choice  (100)  © C.  .259 
Bob  Hope,  Lucille  Ball 


©Island  of  Love  (..)  ®....C.. 
Robert  Preston,  Tony  RandaH 

©PT-109  (.  .)  © D.. 

Cliff  Robertson 

©Spencer’s  Mountain  (..)  ® OD.. 
Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur 


A.D.P.  PRODUCTIONS 

Invasion  of  the  Animal 

People  (55)  SF.. 

John  Carradlne,  Barbara  Wilson 
Terror  of  the  Bloodhunters 

(60)  Ho.. 

Robert  Clarke,  Steve  Conte 


ASTOR 

Peeping  Tom  (86) D..  May  62 

Karl  Boehm,  Moira  Shearer 

Night  of  Evil  (88) D..  Aug  62 

Lisa  Gaye,  William  Campbell 
The  Bloody  Brood  (69) . . D . .Sep  62 
Peter  Falk,  Barbara  Lord 
The  Quare  Fellow  (85)  ..D.  Dec  62 
Patrick  McGooiian,  Sylvia  Syms 


ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  Martto  Held 
©Flame  in  the  Streets 

(93)  © D..Sep62 

John  Mills,  Sylvia  Syms 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D.. Sep  62 

Christian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Tell-Tale  Heart  (78)  Ho.  .Sep  62 
LawTence  Payne,  Adrienne  Corrl 
Smashing  of  the 

Reich  (84)  Doc..  Oct  62 

Kamikaze!  (89)  Doc..  Oct  62 

The  Night  They  Killed  Rasputin 

(87)  D . Oct  62 

EMmimd  Purdom,  Gianna  Canale 

CARI  RELEASING 
The  Scarface  Mob  (106) . .D.  .Aug  62 
Robert  Stack,  Keenan  Wyim 

COLORAMA 

©The  Trojan  Horse 

(105)  © D..Jul62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ®..S..Jul62 
Jack  Palance,  Anita  Blkberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62 

Geoffrey  Home,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter 

(76)  © D.. Sep  62 

Chris  Warfield,  Sally  Fraser 

Stakeout  (81) D..  Oct  62 

Bing  Russell,  Bill  Hale 
Varan  the  Unbelievable 

(70)  D..0ct62 

Myron  Heaiy,  ’Tsuruko  Kobayaalil 
©First  Spaceship  on  Venus 

(81)  ® D . . Oct  62 

Yoko  Taol,  Oldrlek  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad.. Oct  62 
Enrico  Marla  Salerno 
The  Reluctant  Saint  (105).. CD.. 
Maximilian  Schell,  Ricardo  Montalban 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel)  . .Alfredo  Alcon 

FRANCE 

Back  Streets  of  Paris  (94)  6-18-62 
(President) . .Simone  Sl^oret 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlnne  Marcfaand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Embassy)  . .Michele  Morgan,  C. 
Marquand 

©End  of  Desire  (86) 8-13-62 

(Cont’l) . .Marla  ^ell 

Five  Sinners  (80)  8-  6-62 

(Astor) . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  Laforet 

Jules  and  Jim  (105) 6-U-62 

(Janus) . .Jearme  Moreau,  Oskar 
Werner 

Last  Year  at  Marienbad 

(98)  4-16-62 

(Astor) . .Delphlne  Seyrlg,  Giorgio 
Albertazzi,  Sacha  Pltoeff 


Le  Dab  Ss  Rebiffe  (96)..  8-13-62 
(Times) . .Jean  Oabln 

Lola  (90)  12  3-62 

(P-A-W) . . Anouk  Aimee,  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 


(Cameo) . .Jean  Oabln.  Dairy  Cowl 
Paris  Belongs  to  Us  (120)  1-14-63 
(Merlyn)  . . B.  Schneider,  F.  Prevost 
Passion  of  Slow  Fire  (91) . ,11-26-62 
(Trans-Lux)  . .Jean  DeSallly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Charles  Aznavour 

Sweet  Ecstasy  (75)  © 8-13-62 

(Audubon) . .Elke  Sommer 


MISCELLANEOUS 


ELLIS 

Two  Before  Zero  (78)  . . Doc . . Oct  62 
Lovers  on  a Tight  Rope 

(S3)  D . . Dec  62 

Annie  Girardot,  Francois  Perler 

Maxime  (93)  CD..  Nov  62 

Charles  Boyer,  Michele  Morgan 
EMERSON  FILM  ENTERPRISES 
The  Creation  of  the 

Humanoids  (75) Ho  . Oct  62 

Don  Megowan,  Erica  Elliot 

FAIRWAY  INT'L 

©Eegah  (90)  Ad..  May  62 

Arch  Hall  jr.,  Marilyn  Manning 

Fallguy  (64)  0..  May  62 

Ed  Dugan 

Wild  Guitar  (87)  M..  Nov  62 

Arch  Hall  jr.,  Nancy  Czar 
FANFARE  FILMS 
The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Wanamaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C.  .Apr  62 
Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . .C.  .Jul  62 
Kenneth  Cbnnor,  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112)  . . D . . Oct  62 
Alan  Bates.  June  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD.. Aug  62 
Terry-Tbomas,  Sonja  Ziemann 
Carnival  of  Souls  (91) . . 0 . .Sep  62 
Candace  HilUgoss.  Prances  Feist 
The  Devil’s  Messenger 

i(72),  F.. Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  Montell,  Bill  Holmes 
Escape  to  Berlin  (SO) ....  D ..  Oct  62 
Ohilstlan  Doermer,  Suzanne  Korda 

©Roommates  (91)  C..  Oct  62 

James  R.  Justice,  L.  PhUUps 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 

The  Seducers  (88) D . . Dec  62 

Nuella  Dierklng,  Mark  Saegers 

KINGSLEY 

Only  Two  Can  Play  (106)  C.  .Mar  62 
Peter  SeUers,  Mai  Zetterllng 
LOPERT  FILMS 
The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho..  Jul  62 

Pierre  Brasseur,  AUda  ValU 
The  Manster — Half  Man,  Half 

Monster  (72)  Ho.  .Jul  62 

Peter  Dyneley,  Jane  Hylton 
(Stowaway  m the  Sky 

(82)  Ad..  Jul  62 

Pascal  Lamorlsse,  Andre  ODle 

Phaedra  (115)  D . . Nov  62 

Melina  Mercouri,  Anthony  Perkins 
MAGNA  FILMS 

©Black  Tights  (120)  ® M.. 

Cyd  diarisse,  Zlzl  Jeanmalre 


FOREIGN  LANGUAGE 


Tomorrow  Is  My  Turn  (117)  4-  9-62 
(Showcorp)  . .Charles  Aznavour 

Tales  of  Paris  (85) 10-15-62 

(’Times) — F.  Amoul.  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe) ..  Ruth  Nlehaus,  Viktor 
Staal 

GREECE 

Antigone  (SS)  10-15-62 

(E3Us) ..  Irene  Papas 

Electra  (110)  1-14-63 

(Lopert) . .Irene  Papas 

Take  Me  Away,  My  Love 

(90)  9-  3-62 

(Greek  M.P.) . .Christian  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . .C.  Biswas,  S.  Chatterjee 


ITALY 

Arturo’s  Island  (90) 1-21-63 

(MGM)..Reg  Kerman,  Key 
Meersman 

©Boccaccio  ’70  (160) 7-16-62 

(Embassy)  . .Sophia  Loren,  Anita 
Ekberg,  Romy  Schneider 
Divorce — Italian  Style 

(105)  10-  1-62 


(^bassy) . .Marcello  Mastrolannl 

Eclipse  (123) 

(’Times)  . . Alain  Delon,  Monica  Vittl 
Everybody  Go  Home  (115) . .12-10-62 
(Davis-Royal)  . .Alberto  Sordl 


II  Grido  (the  Outcry) 

(115)  11-12-62 

(Astor)  . .Steve  Cochran,  Valli, 

B.  Blair 

Udy  Doctor,  The  (103) 10-  1-62 

(Governor) . .Toto,  A^  Lane 
La  Viaccia  (103) 10-22-62 


MEDALLION 

©Last  of  the  Vikings  (102) 

® Ad..May*2 

Cameron  Mitchell,  Edmund  Purdom 

©Son  of  Samson  (90)  S. . 

Mark  Forest,  Chelo  Alonso 

MPA  FEATURE  FILMS 

Bourbon  St.  Shadows 

(70)  D..  Sep  62 

Ricliard  Derr,  Mark  Daniels 

PARADE  RELEASING  ORG. 

©When  the  Girls  Take  Over 

(SO)  C..  May  62 

R.  Lowery,  M.  Miller,  J.  Ellison 

Trauma  (92)  0 . May  62 

L.vnn  Bari,  John  Conte 
©Make  Way  for  Lila 

(90)  0.  .Jun  62 

Erika  Remberg  (Eng-dubbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad.  . Jul  62 

Marshall  Thomirson,  Gaby  Andre 
PARALLEL  FILM  DISTRIBUTORS 
Shootout  at  Big  Sag 

(64)  W.  .Jun  62 

Walter  Brennan,  Luana  Patten 

PLAYSTAR  PRODUCTIONS 

Ring  of  Terror  (71)  Ho.. 

George  Mather,  Esther  Furst 

PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S.  . 

John  Barrymore,  Jacques  Sernas 

©The  Huns  (85)  S. . 

Chelo  Alonso.  Jacques  Sernas 

TIMES  FILM 

Wild  for  Kicks  (92) D . . Feb  62 

David  Farrar,  Noelle  Adam 
©Mondo  Cane  (115)  . . Doc.  . Feb  63 
"World-Wide  film  portrayal  of 
real  life” 

Eve  (..)  0..  Mar  63 

Jeanne  Moreau,  Stanley  Baker 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M.. Jul  62 

Jayne  Mansfield,  Leo  Oenn 

TRANS-LUX 

Secrets  of  the  Nazi  Criminals 

(84)  Doc..  Oct  62 

Horror  Hotel  (76)  Ho..  Oct  62 

Dennis  Lotls,  (airistopher  Lee 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C..  Aug  62 
James  Robertson  Justice,  Leslie 
Phillips 

Two  and  Two  Make  Six  (89).. C.. 
George  Chaklrls,  Janette  Scott 
UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) D..  Oct  62 

Eddie  Constantine,  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

June  Wilkinson,  Don  Kenny 
ZENITH  INT'L 

No  Exit  (85) 0.  .Dec  62 

Viveca  Lindfors,  Rita  Gam, 

Morgan  Sterne,  Ben  Piazza 


(Embassy) . .Jean- Paul  Belmondo. 


Cllaudia  (Cardinal  e 

Psycosissimo  (88)  10-29-62 

(Ellis) . .Ugo  Toznazzl 

JAPAN 

Happiness  of  Us  Alone 

(133)  9-  3-62 

Keiju  Kobayasbl,  Hldeko  Takamine 

Island,  The  (96)  © 9-24-62 

(Zenith) . . Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca)  . .Toshiro  Mifune 


MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert) . . To^lro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 

(Brenner) . .Uv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Teleplx)  . .L.  Wlnnlcka,  M.  Volt 

Partings  (101)  12-  3-62 

(Teleplx)  . .Marla  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
( Artkino)  . . E.  Burenkov 

©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artkino) . . Documentary 

Home  for  Tanya,  A (97)  . . 7-  2-62 
(Artkino) . .Liudmila  Marchenko 

©Violin  and  Roller  (55)..  9-24-62 
(Artkino) . .Igor  Fomcbenko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley) .. Francisco  Rabal,  SHtIs 
Pinal,  Fernando  Rey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8-  6-62 
(Embassy) . .Birger  Malmsteo 


BOXOFTICE  BookinGuide  Feb.  4,  1963 


17 


Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


BUENA  VISTA 
(All  in  color) 
FEATURETTE  SPECIALS 
118  Horse  Wth  the  Flying 

Tail  (48)  Jan  62 

LIVE  ACTION  SPECIALS 
(Three-reel ) 

131  Water  Birds  (31),  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108 The  Art  of  Skiing  ....AugS 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey's  Delayed  Date  Oct  62 

17111  Chicken  Little  Nov  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

12S  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

6425  Let  Down  Your 

Aerial  (17)  Apr  62 

6426  Clunked  in  the 

Clink  (16)  May  62 

6436  Microspook  (16)  Jun  62 

7421  Spies  and  Guys  (16>/2)  Sep  62 

7431  Strop,  Look  and  Listen 

(15*/2)  Oct  62 

7422  General  Nuisance  (18)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  Dec  62 

7433  Training  for  Trouble 

(15</2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

CANDID  MICROPHONE 
(Reissues) 

»54  No.  4,  Series  3 (U)..  Apr  62 
6555  No.  5,  Series  3 

aot/z)  May  62 

7551  No.  1,  Series  4 (10)  Sep  62 

7552  No.  2,  Series  4 (11)  ..Nov  62 

7553  No.  3,  Series  4 (10)  ..Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Technicolor  Reissues) 

6612  The  Oompahs  OVi>  ■ ■ ■ Apr  62 

6613  The  Air  Hostess  (8) . . May  62 

6614Giddyap  (6>/2) Jun  62 

6615  Georgie  and  the 

Dragon  (7)  Jul  62 

7601  Ge-ald  McBoing  Doing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  ....  Oct  62 

7604  Little  Rover  (9)  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snowtime  (7)  Jan  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6706  Swash  Buckled  (7)  ....Apr  62 

6707  Common  Scents  (7)....  May  62 

6708  Bearly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chickeo  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  . . Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 
MR.  MAGOO  REISSUES 

(Xechnicolor) 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Mag  00’s  Cruise  (6)....  Sep  62 

7752  Magoo’s  Problem  Child 

(6)  (tgl  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(6'/2)  (©  and  standard) ..  Dec  62 
SPECIAL  COLOR  FEATURETTES 

6444  Pleasure  Highway 

(19«/2)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonderful  Arkansas  (19)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter-Reissues) 

6160  Monster  and  the 

doe  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6406  Oils  Well  That  Ends 

WeH  (16)  Apr  62 

6407  Triple  Crossed  (16) . . May  62 

6408  Sappy  Bull  Fighter 

(I51/2)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagpole  Jitters  (16)  . . Nov  62 

7404  For  Crimin’  Out 

Loud  (16)  Jan  63 

CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mar  62 

The  Magic  Tide  (3^  Jul  62 


Prod 

No. 

Rel. 

Date 

The  Plucky  Plumber  (18) . . . 

.Oct  62 

M-G-M 

TOM  AND  JERRY  CARTOONS 

All  1.75-1  Ratio 

(Color — All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cartoon  Kit  (.  .)  ... 

C6433Tall  in  the  Trap  (..) 

C6434  Sorry  Safari  (7)  .... 

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  ( . . ) . 

GOLD  MEDAL  REPRINTS 

(Tom  and  Jerrys) 

W6461  Puss  Gets  the  Boot  (9) . . . . 

W6462  Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  . . 

W6464  Bowling  Alley  Cat  (8)  

W6465  Fine  Feathered  Friend 

:s) . . . 

W6467  The  Lonesome  Mouse 

(8) . . . 

W6468  Mouse  Comes  to  Dinner 

(8).. 

W6469  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7) 

W6472  Puttin’  on  the  Dog  (7) . . . . 

PA.RAMOUNT 

COMIC  KINGS 

F21-1  Frogs  Legs  (6)  

Apr  62 

F21-2  Home  Sweet  Swampy 

(10)  

May  62 

F21-3  Hero’s  Reward  (10) . . 

May  62 

F21-4  Psychological  Testing 

(9)  

.Jun  62 

F21-5  Snuffy’s  Song  (8)  . 

Jun  62 

F21-6The  Hat  (10)  

.Jun  62 

C22-1  Et  Tu  Otto  (7)  ... 

• Sep  62 

C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  

.Sep  62 

C22-3The  Method  and 

Maw  (9)  

. Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  

Oct  62 

MODERN  MADCAPS 

(Technicolor) 

M22-1  Penny  Pals  (6)  

• Oct  62 

NOVELTOONS 

(Technicolor) 

P22-lAnatole  (9)  

.Sep  62 

P22-2Yule  Laff  (6)  

. Oct  62 

POPEYE  CHAMPIONS 

E22-1  Shuteye  Popeye  (6) . 

.Sep  62 

E22-2  Child  Sockotogy  (6) 

Sep  62 

E22-3  Ancient  Fistory  (7) 

Sep  62 

E22-4  Big  Bad  Sinbad  (10 

Sep  62 

E22-5  Popeye’s  Mirthday  (6) 

Sep  62 

E22-6  Baby  Wants  a 

Battle) 

Sep  62 

SPORTS  IN  ACTION 

(1-Reel  Color) 

D21-2  Bow  Jest  (10)  

Apr  62 

D21-3  Fun  in  the  Sun  (9) . 

.Jul  62 

D21-4  Mighty  Mites  (..)... 

.Jul  62 

D21-5  On  the  Wing  (..)... 

Aug  62 

LESTER  A.  SCHOENFELD 
FEATURETTES 

©Mikahli  (33)  Nov  62 

©Angel  Bay  (30) Jan  63 

©This  Is  Hong  Kong  (30)..  Feb  63 

Jessy  (30)  Mar  63 

TWO-REELERS 
(All  in  color) 

Pearlers  of  the  Coral 

Sea  (16>/2)  Oct  62 

Heart  of  the  West  (15)  Oct  62 

Another  Sunny  Day  (21'/2) . . Nov  62 

Newspaper  Run  (19'/2) Nov  62 

Design  in  the  Sky  (15)  . . . . Oct  62 
Wings  to  the  Future  (15)..  Nov  62 
Australian  Landscape 

Painters  (12)  Jan  63 

Saddlemakcr  (16)  Feb  63 

Captain  H (20)  Feb  63 

People  of  the  Rock  (14) ....  Mar  63 
ONE-REELERS 

Blue  Tunes  (10)  Oct  62 

Ray  Ellington  & Quartet  (10)  Nov  62 

©Roman  Way  (10) Nov  62 

©Morocco's  Saharan 

Regions  (12V2)  Jan  63 

Making  Music  (10)  Jan  63 

©Inside  the  Tiger  (9) Feb  63 

©Ravenna  (12'/2) Mar  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7203  Primitive  Fighters  (8) . . Mar  62 

7204  Holiday  in  Ireland  (9) Apr  62 

7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 

7209  Story  Book  Wedding  of 
Princess  Sophia  and  Prince 

Juan  Carlos  (10)  Aug  62 

7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 

7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’s 
All  Ratios— Color 
I 5221  Klondike  Strike 

Out  (7)  Jan  62 

5222  Where  There's  Smoke 

I (7)  Feb  62 

I 5223  He-Man  Seaman  (6).. Mar  62 


Prod. 

No. 

£c 

5224  Nobody’s  Ghoul  (7) . . . 

Apr  62 

5225  Riverboat  Mission  (7).. 

May  62 

5226  Rebel  Trouble  (7) . . . 

.Jim  62 

5227  Taming  the  Cat  (7) . . . 

.Jul  62 

5228  Runaway  Mouse  (7)  . . . 

Aug  62 

5229  Big  Chief  No  Treaty 

(10)  

.Sep  62 

5230  First  Flight  Up  (6)  . 

• Oct  62 

5233  Bargain  Daze  (7) 

. Dec  62 

5234  A Fight  to  the 

Finish  (7)  

Dec  62 

TERRYTOON  CINEMASCOPES 

5203  Peanut  Battle  (7) . . . 

Apr  62 

5204  Loyal  Royalty  (6) 

May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  

Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  

.Sep  62 

5207  Fleet’s  Out  (6)  

.Oct  62 

5208  Home  Ufe  (7) 

.Nov  62 

UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4371  Steel  Bands — Tropical 

Music  © 

. Jan  63 

4372  A Picture  for  Jean  . . . 

Feb  63 

4373  A Bridge  Named 

Emma  © 

Mar  62 

4374  End  of  the  Plains  . . . 

Apr  63 

4375  Island  Spectacular.... 

May  63 

4376  South  of  the  Amazon  . 

• Jun  63 

4377  Land  of  Extremes  . . 

.Jul  63 

4378  Land  of  Homer  

Aug  63 

TWO-REEL  COLOR  SPECIALS 

4301  Land  of  the  Long  White 

Cloud  © 

• Jan  63 

WALTER  LANTZ  CARTUNES 

(Technicolor.  .Can  be  projected  In 

the  Anamorphic  Process,  2.35-1) 

(All  run  between  6 and  7 min.) 

4220  Phoney  Express  

May  62 

4221  Careless  Caretaker  . . . 

May  62 

4222  Mother’s  Little  Helper 

Jun  62 

4223  Tragic  Magic  

.Jul  62 

4224  Hyde  and  Sneak 

.Jul  62 

4225VoO'Doo  Boo- Boo 

.Aug  62 

4226  Crowin*  Paint  

.Sep  62 

4227  Punchy  Pooch  

.Sep  62 

4228  LiHle  Woody  Rtding 

Hood  

.Oct  62 

4229  Corny  Concerto 

.Oct  62 

4311  Fish  and  Chips  

4312  Greedy  Gabby 

Gator  (WW)  

. Jan  63 

4313  Coming  Out  Party... 

. Feb  63 

4314  Case  of  the  Cold 

Storage  Yegg  

Mar  63 

4315  Robin  Hoody  Woody 

(WW)  

Mar  63 

4316  Charlie’s  Mother-in-Law 

Apr  63 

WALTER  LANTZ  REISSUES 

(Color  Cartunes.  .Can  be  projected 

in  the  Anamorphic  process. 

2.35-1) 

4233  Chief  Charlie  Horse  . . . 

.Jan  62 

4234  Wtoodpetker  from  Mars 

Feb  62 

4235  Calling  All  Cuckoos  . . . 

Mar  62 

4236  Niagara  Fools  

Apr  62 

4237  Arts  and  Flowers 

May  62 

4331  Woody  Meets  Davy 

Crewcut  

• Jan  63 

4332  Box  Car  Bandit 

. Feb  63 

4333  The  Unbearable 

Salesman  

.Mar  63 

4334  International  Wood- 

pecker  

.Apr  63 

4335  To  Catch  a Woodpecker 

Mar  63 

4336  Round  Trip  to  Mars  . 

.Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  

• Jul  63 

SPECIAL 

4304  Football  Highlights 

1962  

WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

9306  Tom-Tom  Tomcat  Jan  62 

9307  Sock-a- Doodle-Do Feb  62 

9308  Rabbit  Hood  Mar  62 

9309  Ain’t  She  Tweeit  Apr  62 

9310  Bye  Bye  Bluebeard. ...  May  62 

9311  Homeless  Hare Jun  62 

9312  Bird  In  a Guilty  Cage  . .Jul  62 

9313  Fool  Coverage Aug  62 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

9722  Wet  Hare  Jan  62 

9723  Bill  of  Hare Jun  62 

MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 

9707  Fish  and  Slips  Mar  62 

9708  Quackodile  Tears  Mar  62 

9709  (Irow’s  Feat  Apr  62 

9310  Mexican  Boarders May  62 

9711  Zoom  at  the  Top Jun  62 

9712  SHck  Chick  Jid  62 

9713  Louvre  Come  Back 

to  Me  Aug  62 

WORLD-WIDE  ADVENTURE 
SPECIALS 
(Color  Reissues) 

(Two- Reel) 

9002  Fabulous  Mexico  (18)..  Mar  62 
(One- Reel) 

9504  Racing  Thrills  Apr  62 

9505  King  of  the  Outdoors. . . - Jul  62 

9506Wbter  Wizards Aug  62 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


Night  Is  My  Future  Drama 

x.ob'l 

Embassy  Pictures  87  Minutes  Rel.  Jan.  ’63 

One  of  the  last  of  Ingmar  Bergman’s  earlier 
Swedish-language  films  to  be  shown  in  the  U.S.,  this 
is  less  tragic  and  “arty”  than  most  of  his  later  pic- 
tures which  have  won  acclaim  for  the  great  director 
and  started  a cult  among  art  house  devotees.  Since 
appearing  in  this  1947  film,  released  in  Sweden  as 
“Music  in  the  Dark,”  Mai  Zetterling  has  become 
known  in  many  British-made  films,  most  recently 
in  “Only  Two  Can  Play,”  while  Bergman’s  current 
leading  man,  Gunnar  Bjornstrand,  played  the  small 
role  of  a neurotic  violinist.  While  there  is  con- 
siderable of  Bergman’s  symbolism  in  the  drama  of 
a suddenly  blinded  pianist  who  despairs  of  becom- 
ing a classical  musician,  starts  playing  in  a cheap 
restaurant  and  is  finally  made  happy  by  the  love  of 
an  understanding  maid,  the  film  has  several  bright 
touches,  as  well  as  a hopeful  ending — unusual  in  a 
Bergman  picture.  Miss  Zetterling’s  1947  portrayal 
demonstrates  the  promise  of  the  fine  actress  ^e 
has  become  and  Birger  Malmsten  is  excellent  as  the 
blinded  pianist.  Another  of  Bergman’s  regulars, 
character  actress  Naima  Wifstrand,  and  Olaf  Win- 
nerstrand,  contribute  fine  bits.  The  melancholy 
mood  music  is  especially  effective. 

Mai  Zetterling,  Birger  Malmsten,  Naima  Wif- 
strand, Gunnar  Bjornstrand,  Olaf  Winnerstrand. 


Playtime 


Ratio;  Melodrama 

1.85-1 


Audubon  Films  89  Minutes  Rel.  Feb.  ’63 


Jean  Seberg,  a vital  marquee  “name”  on  either 
side  of  the  Atlantic,  herein  delineates  the  type  of 
role  readily  accepted  by  her  considerable  quantities 
of  fandom,  be  they  in  the  U.S.  or  on  the  Continent. 
She  portrays  a rather  flighty,  gullible  American 
schoolgirl,  eventually  caught  up  in  seduction  by 
sculptor  Christian  Marquand,  the  latter  egged  on  by 
his  mistress  and  patron,  PYancoise  Prevost.  At  the 
fadeout,  Mile.  Seberg,  who’s  bedded  down  with  M. 
Marquand  in  spite  of  the  disquieting  knowledge  that 
she  had  witnessed  him  driving  away  from  an  auto- 
mobile accident,  returns  docilely  enough  to  her 
schoolbooks.  Francois  Moreuil,  co-scripter  with 
Daniel  Boulanger,  working  from  a Prancoise  Sagan 
story,  attended  to  directorial  touches.  This  hsis 
French  dialog,  English  titles,  and  should  play  the 
art  theatre  routings  with  customary  briskness. 


Jean  Seberg,  Christian  Marquand,  Francoise 
Prevost,  Evelyn  Kerr. 


Invest  In 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemoScope;  ® VistoVision;  ® Teehniromo;  (|)  Other  onomorphie  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


David  and  Lisa 


Ratio:  Drama 

1.S5-1 


Continental  94  Minutes  Rel.  Feb.  ’63 


The  Raven 


Ratio;  Comedy  Drama 
2.35-1  ® © 


American-Int’l  (717)  86  Minutes  Rel.  Jan.  ’63 


A moving,  delicately  handled  and  thoroughly  engrossing  I 
film  dealing  with  mental  illness,  this  independently  pro-  ^ 
duced  modest  budget  picture  is  a powerful  art  house  at- 
traction,  which  will  build  on  critical  acclaim  and  favor- 
able word-of-mouth.  Although  marquee  value  is  mild, 
the  film  can  eventually  play  many  regular  houses  on  the 
strength  of  its  Venice  Film  Festival  Award  and  subsequent 
San  Francisco  Festival  acting  awards  to  Keir  Dullea 
and  Janet  Margolin,  the  newcomers  who  give  remarkably 
sincere  and  touching  performances  in  extraordinarily  dif- 
ficult roles.  Produced  by  Paul  M.  Heller  in  Philadelphia 
and  sensitively  directed  by  Frank  Perry  (he  won  the 
“best  picture  by  a new  director’’  award  at  Venice) , the 
screenplay  by  Eleanor  Perry  is  based  on  a book  by  Dr. 
Theodore  Rubin  and  takes  place  almost  entirely  in  a 
private  school  for  mentally  disturbed  children.  The  well- 
to-do  teenage  boy,  who  is  arrogant  and  resentful  of  the 
psychiatrist,  is  gradually  attracted  to  a young  girl  who  is 
mute  except  for  brief  moments  when  she  speaks  in 
rhyming  patterns.  Their  friendship  develops  and,  after  a 
few  problems  are  ironed  out,  they  face  a hopeful  future. 

Neva  Patterson  and  Clifton  James  also  stand  out. 


Edgar  Allan  Poe’s  “The  Raven”  was  a highly  tmagina- 
tive  poem  of  terror,  but  the  film  version  stretches  the 
imagination  beyond  Poe’s  wildest  dreams  and  adds  both 
broad  and  tongue-in-cheek  touches  of  comedy  which  give 
the  picture  a unique  status.  Although  literary  scholars 
may  object  to  the  liberties  taken  with  Poe’s  epic,  they 
can’t  help  but  be  entertained,  and  that’s  the  purpose  of 
any  picture.  With  names  to  sell  such  as  Vincent  Price, 
Boris  Karloff,  Peter  Lorre  and  the  melancholy  poet  and 
author  himself,  Poe,  the  boxoffice  prospects  are  good. 
The  leading  players  are  convincing  in  their  assigned  roles 
and  the  excellent  sets,  photography  and  color  add  much 
to  the  production  values  of  the  picture.  Most  of  Poe’s 
shock  devices,  such  as  return  from  the  dead,  hypnotism, 
revenge  and  torture,  have  been  woven  into  the  story,  along 
with  a generous  supply  of  romance,  interjected  by  screen- 
writer Richard  Matheson.  Good  mood  music  has  been 
provided  by  Les  Baxter,  while  Ted  Coodley’s  makeup 
techniques  bring  the  proper  shudders.  Olive  Sturgess 
and  Jack  Nicholson  are  good  as  the  love  interest  and  the 
British  beauty  Hazel  Court  is  fine  as  the  “lost  Lenore.” 
Produced  and  directed  by  Roger  Corman. 


Keir  Dullea,  Janet  Margolin,  Howard  Da  Silva,  Neva 
Patterson,  Richard  MacMurray,  Clifton  James. 


Cairo 


Ratio:  Drama 

1.S5-1 


MGM  (316)  91  Minutes  Rel.  Jan.  63 


Vincent  Price,  Peter  Lorre,  Boris  Karloff,  Hazel  Court, 
Olive  Sturgess,  Jack  Nicholson. 


The  Day  Mars  Invaded  Earth 

20th-Fox  (304)  70  Minutes 


Ratio:  Science-Fiction 

2.35-1  Drama  © 

Rel.  Jan.  ’63 


The  authentic  background  of  Cairo  and  the  nearby 
Egyptian  coimtryside  with  its  impressive  pyramids  add 
realism  and  eye  appeal  to  a routine  jewel  robbery-and- 
chase  programmer.  With  George  Sanders  as  the  sole 
marquee  name,  the  picture  can  play  the  action  spots,  but 
is  best  suited  to  the  supporting  spot  on  regular  dual  bills. 
Produced  by  Ronald  Kinnoch,  the  screenplay  by  Joanne 
Court  is  based  on  a W.  R.  Burnett  novel  which  has  the 
required  ingredients  of  double-dealing  gangsters,  an 
illegal  gambling  house  owner,  a wealthy  “front  man,”  , 
and  assorted  belly-dancers  to  provide  the  feminine  allure,  s, 
Director  Wolf  Rilla  maintains  interest  throughout  and  I 
buili^  up  to  a suspenseful  climax  in  which  the  crooks 
receive  their  just  desserts.  Sanders  gives  his  usual  ef- 
fective performance  as  a polished  “Major”  who  plots  the 
robbery  of  the  priceless  jewels  of  Tutankhamen,  but  the 
outstanding  portrayals  are  those  of  Richard  Johnson,  as 
an  unhappy  drug  addict  who  is  the  “gim”  for  the  gang, 
and  Walter  Rilla,  as  a suave,  elderly  “front.”  Faten 
Hamama,  the  Egyptian  star  who  is  the  wife  of  Omar 
Sharif  of  “Lawrence  of  Arabia,”  plays  the  dancing  girl 
who  loves  Johnson. 


Producer-director  Mam’y  Dexter,  admirably  striving  to 
take  up  the  obvious  slack  in  program  product  through  a 
constant  flow  of  compactly  developed  entertainment 
under  the  Associated  Producers,  Inc.  banner,  explores, 
with  reasonably  satisfactory  results,  the  idea  of  outer 
space  intelligence  successfully  combating  earthlings’  ef- 
fort to  bridge  the  vastness  of  unknown  regions  through 
the  expediency  of  assigning  doubles  for  the  key  people 
involved  in  the  space  shots  at  Cape  Canaveral,  for  ex- 
ample. The  premise  is  put  forth  with  a minimiim  of  frills 
,e  eo  in  light  of  the  skimpy  running  time  and  the  acknowledged 
Hred  science-fiction  fans  assembled  to  gaze  lingeringly  upon 
the  chase-and-effect,  as  acted  out  by  Kent  Taylor,  Marie 
Windsor  and  William  Mims,  may  well  be  disappointed. 
The  Han-y  Spaulding  screenplay  is  seen  against  the  im- 
posing background  of  an  $11  million  estate  once  owned 
by  the  fabulous  Doheny  family  of  Los  Angeles.  Acting 
values,  as  such,  aren’t  particularly  distinguished.  The 
audience  for  which  this  has  been  obviously  assembled 
won’t  find  much  to  quibble  about.  This  is  in  Cinemascope, 
black-and-white,  and  can  stand  up  as  a single  feature, 
given  sufficient  supporting  fare. 


George  Sanders,  Richard  Johnson,  Faten  Hamama, 
Eric  Pohlmann,  Walter  Rilla,  John  Meillon. 


The  Savage  Guns 


Ratio:  Western 

2.35-1  © © 


MGM  (306)  85  Minutes 


Rel.  Oct.  ’62 


This  Capricorn  (Michael  Carreras)  production  was 
made  in  association  with  Tecisa  in  MetroColor  and  Metro- 
Scope  at  Madrid’s  C.E.A.  studios.  Set  in  the  Mexico- 
Arizona  border  country  after  the  end  of  the  Civil  War, 
this  can  be  labeled  as  a solid  western  with  some  good 
production  values.  Although  over-wordy,  the  film  holds 
interest  and  should  appeal  to  western  fans  generally. 
Richard  Basehart  is  satisfactory  in  the  leading  role  as  a 
fighter  with  a reputation,  who  is  forced  to  fight  terrorists 
against  his  will.  Don  Taylor  portrays  an  ex-Confederate 
officer  in  search  of  peace  after  having  gone  through  plenty 
of  blood  battles.  Alex  Nicol  is  a vicious  gunman.  Paquita 
Rico,  who  is  credited  with  five  acting  awards  abroad,  is 
competent  in  her  role  as  Taylor’s  wife.  The  supporting 
cast  is  made  up  entirely  of  Spanish  feature  players,  who 
lend  much  to  the  authenticity.  Alfred  Fraille’s  lensing  is 
excellent.  Coproducers  were  Jimmy  Sangster  and  J.  G.  - 
Maesso.  Edmimd  Morris  wrote  the  screenplay.  se 

•>r 

Richard  Basehart,  Don  Taylor,  Alex  Nicol,  Paquita 
Rico,  Maria  Granada,  Jose  Nieto,  Fernando  Rey. 


Kent  Taylor,  Marie  Windsor,  William  Mims,  Betty 
Beall,  LoweU  Brown,  Gregg  Shank. 


T-)  - 7 Ratio:  Drama 

thee  \SrlTl  2.35-1  © © 

Ultra  Pictures  90  Minutes  Rel.  Feb.  '63 

Elsa  Martinelli,  who  has  recently  developed  a marquee 
name  in  the  U.S.  through  her  widely  publicized  roles  in 
“Hatari!”  and  ‘"The  Pigeon  That  Took  Rome,”  has  now 
reached  the  stature  of  Sophia  Loren,  Brigitte  Bardot  and 
Lollobrigida  in  that  her  early  foreign  films  are  also  being 
imported  to  the  U.S.  This  Carlo  Ponti-Excelsea  picture, 
released  in  Italy  as  “Rice  Fields”  in  1956,  can  be  ex- 
ploited to  good  returns  in  most  regular  situations  on  the 
strength  of  the  star’s  name,  although  Foleo  Lulli,  Rik 
Battaglia  and  Michel  Auclair  are  better  known  to  art 
house  devotees  of  foreign  fare.  As  directed  by  Raffaello 
Matarazzo  in  Cinemascope  and  Eastman  Color  against 
natural  backgrounds  of  the  marsh  fields  of  Italy,  the 
story  is  a “slice-of-life”  drama  with  many  tearful  and 
highly  dramatic  moments  of  the  type  favored  by  women 
patrons.  However,  the  scantily  clad  rice  girls  can  be  ex- 
ploited on  the  theatre  fronts  to  attract  male  moviegoers. 
Miss  Martinelli  looks  vei*y  young  and  attractive,  but  her 
acting  was  just  in  the  formative  stage  seven  years  ago. 
Foleo  Lulli  is  good  in  the  role  of  the  girl’s  middle-aged 
protector,  who  is  finally  revealed  as  her  father.  The  film 
is  English-dubbed.  Ultra  Pictures  is  headed  by  Budd 
Rogers,  well-known  independent  film  distributor. 

Elsa  Martinelli,  Foleo  Lulli,  Michel  Auclair,  Rik  Bat- 
taglia, Lilia  Brignone,  Liliana  Gerace,  Edith  Jost. 


The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways;  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company.  In  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  o year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtoined  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adi  ines  for  Newspapers  and  Programs 


THE  STORY:  “The  Raven”  (AH’) 

Vincent  Price,  a 16th  Century  magician,  lives  with  his 
daughter,  Olive  Sturgess,  and  mourns  the  apparent  death 
of  his  wife.  Hazel  Coui't.  When  a raven  taps  at  his 
window  and  he  lets  the  bird  in,  he  discovers  that  the  raven  v(ik 
IS  Peter  Lorre,  another  sorcerer,  who  had  been  trans-  v,: 
formed  into  a bird  by  the  wicked  magician,  Boris  Karloff.  ■ 
Price  restores  him  to  a human  and  Lorre  tells  Price  he 
i^s  positive  he  has  seen  Price’s  wife  at  Karloff’s  castle. 
LoiTe,  Price,  his  daughter  and  Lorre’s  son  go  to  the 
castle  where  Karloff  is  a gracious  host  but  the  meeting 
becomes  a battle  for  supremacy  in  magic.  It  becomes 
^parent  that  Price’s  wife  is  not  dead  but  has  joined 
Karloff  because  of  his  wealth.  They  meet  at  the  castle. 
Karloff  wants  Price’s  magic  secrets  and  uses  all  sorts  of 
evil  doings  to  get  them.  But  in  the  end,  Karloff  and  the 
supposedly  dead  wife  of  Price  perish  in  a castle  fire  and 
the  others  are  freed. 

EXPLOITIPS: 

Sti  ess  that  this  is  the  first  picture  in  which  the  horror 
stars.  Price,  Lorre  and  Karloff,  have  appeared  together. 

Make  tieup  with  magic  shops.  Also  tie  up  with  a taxi- 
dermist for  use  of  a stuffed  raven. 

CATCHLINES: 

See  the  Great  Triumvu-ate  of  Terror — Boris  Karloff 
Peter  Loire  and  Vincent  Price  ...  A Duel  of  Sorcerers, 

Using  Magic  Instead  of  Swords  . . . The  Most  Shocking 
Edgar  Allan  Poe  Thriller  of  Them  All  . . . The  Only  Pic- 
ture at  Which  You’ll  Laugh  and  Cringe  at  the  Same  Time. 


THE  STORY:  “The  Day  Mars  Invaded  Earth”  (20th-Fox) 

takes  off  and  a robot  device  is  dropped 
on  the  surface  of  Mars.  Suddenly  the  sand  moves  and 
the  device  disappears.  At  Cape  Canaveral,  Kent  Taylor, 
m charge  of  the  Mars  shot,  releases  a press  statement  and 
then  prepares  to  fly  home  to  California  and  repair  a 
cc^lness  existing  between  him  and  his  wife,  Marie 
Wmdsor.  On  the  west  coast,  he  learns,  to  his  constema- 
that  living  duplicates  of  people,  apparently  dis- 
patched from  outer  space,  exist.  After  much  nerve- 
wiacking  chase-and-effect,  Taylor  accosts  his  double, 

•  *  * explaining  that  he  is  a manifestation  of  the 

intellig^ice  on  Mars;  to  prevent  earthlings  from  invading 
Mars,  the  Martians  have  started  a campaign  to  replace  of 
toose  involved  in  Mars -shots  with  their  own  doubles.  ’ 
The  real-life  persons  are  reduced  to  ashes.  A superior  ’’ 
intelligence  has  triumphed. 

EXPLOITIPS: 

Set  up  lobby  displays  of  Page  One  headlines  on  outer 
space  exploration.  Send  a sound  track,  complete  with 
eerie  recordings,  into  the  busier  downtown  sections. 

CATCHLINES: 

Space  Project  Brings  Planetary  Retaliation!  . 

Strange  Invisible  Astro-Energy  Unleashed— Leaves  Man- 
kind a Human  Shell  As  It  Destroys  His  Body  and  Soul ' 


THE  STORY:  “David  and  Lisa”  (Cont’J) 

Keir  Dullea,  an  arrogant,  intelligent  boy  of  wealth  who 
is  afraid  of  being  touched  physically,  is  brought  to  a 
^ school  for  mentally  disturbed  adolescents  by  his  mother, 

; Neva  Patterson.  He  is  resentful  of  the  psychiatrist-doctor, 

S)  . Howard  Da  Silva,  but  he  becomes  interested  in  Janet 
Margolin,  who  has  been  shut  away  from  reality  for  three 
years  and  is  mute  except  for  brief  periods  of  child-like 
rhyming  speech.  Keir  criticizes  Janet’s  therapist  and, 
when  his  mother  decides  to  withdraw  him  from  school, 
he  quarrels  with  his  parents  and  runs  back.  Keir  now  has 
a better  understanding  of  the  school’s  methods.  At  a 
school  party,  Keir  quarrels  with  Janet  and  she  runs 
away.  After  a frantic  night  of  searching,  Keir  finds  toe 
terrified  girl  and  they  start  back  to  school,  hand-in-hand. 

EXPLOITIPS: 

For  the  art  houses,  stress  the  film’s  Venice  Film  Festival 
award  and  the  accolades  for  Keir  Dullea  and  Janet 
Margolin  at  the  San  Francisco  Film  fete.  Invite  boys  who 
can  prove  they  are  named  David  and  girls  named  Lisa  to 
an  invitational  showing. 

CATCHLINES: 

A Rare  Emotional  Experience  Dealing  With  Two  “Dif- 
ferent” Teenagers  . . . Winner  of  Awards  at  the  Venice 
and  San  Francisco  Film  Festivals  . . . Acclaimed  by 
Film  Critics  as  the  Year’s  Finest  Film  ...  A Picture 
You’ll  Never  Forget. 


THE  STORY:  “Cairo”  (MGM) 

George  Sanders,  an  Englishman  who  has  spent  two 
years  in  a Munich  jail,  arrives  in  Cairo  with  a plan  to 
steal  the  priceless  jewels  from  the  Egyptian  museum. 
First  he  contacts  Eric  Pohlmann,  the  illegal  nightclub 
owner,  who  will  finance  the  operation  and  then  he  rounds 
up  the  others,  including  Richard  Johnson,  a drag  addict 
who  wiU  be  the  “gim”  for  the  gang.  The  robbery  is  pulled 
off,  but  Walter  Rilla,  the  wealthy  “front”  is  rmable  to 
cooperate  and  tips  off  the  customs  agents.  The  police 
are  waiting  and  Johnson  is  seriously  wounded,  Rilla  kills 
himself  and  Sanders  plans  to  flee  the  country.  While 
Sanders  lingers  too  long,  the  wounded  Johnson  is  driven 
to  his  desert  farm  for  a last  look.  The  police  close  in  on 
I Sanders,  who  hands  over  the  jewels  with  a shrug,  while 
Johnson  collapses  and  dies  within  sight  of  his  grapevines. 

EXPLOITIPS: 

Play  up  George  Sanders  as  star  of  “Solomon  and 
Sheba,”  “The  Village  of  the  Damned”  and  a score  of  other 
films.  Make  tieups  with  travel  agencies  for  flights  to 
Egypt  and  dress  up  your  lobby  with  Egyptian  accessories. 

CATCHLINES: 

Egypt — toe  Land  of  Mystery,  Evil  and  Veiled  Women 
. . . The  Priceless  Jewels  of  Tutankhamen  Disappear 
Under  the  Eyes  of  toe  Watching  Police  ...  Thieving 
Hands  and  Veiled  Faces. 


THE  STORY:  “Rice  Girl”  (Ultra) 

Elsa  Martinelli  is  one  of  the  migratory  women  workers 
who  arrive  at  the  rice  fields  owned  by  Folco  Lulli  a 
middle-aged  man  who  is  suddenly  alerted  by  the  girl’s 
name.  While  Lulli  journeys  to  Milan  to  look  up  the  girl’s 
background,  his  worthless  nephew,  Michel  Auclair,  makes 
advances  to  Elsa  but  she  repulses  him  and  asks  for  a ride 
from  Rik  Battaglia,  a passing  auto  mechanic.  LulU 
learns  that  Elsa  is  his  illegitimate  daughter,  but  he  keeps 
tms  fact  to  himself  while  protecting  her  from  the  hard- 
ships endured  by  the  other  rice  field  women.  ’This 
makes  Battaglia  jealous,  especially  after  Lulli  saves  Elsa 
Horn  a fire  which  breaks  out  in  the  sleeping  sheds.  Later, 
Battaglia  breaks  in  when  Auclair  is  again  forcing  his 
attentions  on  Elsa.  In  the  ensuing  straggle,  Auclair  is 
knocked  out  and  accidentally  killed.  Lulli  arrives  on  the 
.scene,  reveals  himself  as  Elsa’s  father  and  takes  the  blame 
for  the  killing.  This  leaves  Battaglia  and  Elsa  free  to 
leave  together. 

EXPLOITIPS: 

Play  up  Elsa  Martinelli  as  the  star  of  “Hatari!”  and 
“"^e  Pigeon  That  Took  Rome,”  both  1962  Paramount 
hits,  as  well  as  “Blood  and  Roses”  and  other  recent  films. 
CATCHLINES: 

The  Passion,  Devotion  and  Sacrifices  of  Italy’s  Migra- 
tory Rice  Field  Workers  . . . Elsa  Martinelli,  Star  of  “Ha- 
tari!” and  ‘"The  Pigeon  ’That  Took  Rome,”  in  Her  Great 
Italian  Picture. 
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THE  STORY:  “The  Savage  Guns”  (MGM) 

Don  Taylor,  a former  major  in  the  Confederate  Army 
who,  sickened  by  all  the  bloodshed  he  has  seen,  settles 
down  to  what  he  hopes  will  be  a life  of  peace  in  a remote 
Mexican  valley  not  far  from  the  Arizona  border.  ’There, 
vowing  never  again  to  draw  his  gun  in  anger  against  his 
fellow  men,  he  tries  to  forget  toe  horror  of  war.  When  a 
gang  of  bandits  take  over  the  valley,  terrorizing  toe 
farmers  into  signing  over  their  ranches  and  killing  in 
cold  blood  all  who  refuse,  Richard  Basehart,  an  adven- 
turer, happens  to  appear  and  aids  Taylor  in  making  a 
decision  which  is  to  have  its  effect  on  both  himself  and 
his  courageous  wife. 

SELLING  ANGLES: 

Use  announcements  on  radio  and  TV  to  play  up  toe 
thrill-packed  outdoor  romantic-adventure  in  MetroColor 
and  MetroScope.  Decorate  the  lobby  in  the  atmosphere 
of  post  Civil  War  Mexico -Arizona  border.  Display  Civil 
War  guns  or  make  a tieup  with  a museum. 


CATCHLINES: 

The  Men  Who  Carry  toe  Savage  Guns,  the  Women  Who 
Carry  the  Savage  Hungers,  and  the  One  They  Thought 
Was  Afraid  Surprised  Them  the  Day  toe  Bandidos  Came ! 
. . . Love  in  a Killer’s  Paradise! 


BOXOFFICE  BookinGuide  ::  Feb.  4,  1963 


RATES:  20c  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


cunfiiiie  HOUSE 


HELP  WANTED 

SALESMAN  wanted  to  represent  iinn 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romor-Vide  Co., 
Chetek,  Wisconsin. 


Assistant  Manager  for  top  first  run  new 
indoor  connected  with  fast  expanding 
compcmy.  Good  <^portunities.  Contact, 
Manager,  Menlo  Cinema,  Menlo  Pork, 
N.  ). 

Arkansas  land  opportunity  for  good  the- 
atre manager  willing  to  work.  Become 
partner  in  good  situation.  Future  assured  if 
you  have  ability.  Write  your  experience 
and  get  details  from  Jack  Braunagel,  P.O. 
Box  759,  No.  Little  Rock,  Arkansas. 

Wanted:  Experienced  manager  for  E50- 
car  de  luxe  drive-in.  Moderate  salary, 
free  rent  and  utilities,  3-bedroom  house, 
near  good  schools.  Excellent  fishing,  hunt- 
ing-day off,  paid  vacation,  insurance 
program.  Located  suburb  Mobile.  Send 
complete  details,  experience,  health,  age, 
family  status,  etc.,  recent  photo.  Giddens 
and  Hester  Theatres,  P.O.  Box  1495,  Mo- 
bile, Ala. 


POSITIONS  WANTED 


Manager:  Experienced,  desires  good 

connection.  R.F.D.  7 — Box  187,  Fayetteville, 
N.C. 


Wanted:  Job  as  projectionist  and  main- 
tenance man.  Must  state  all  duties  in  first 
letter.  Go  anywhere.  Fully  qualified.  Box- 
office  9617. 


Available,  conventional  or  drive-in  the- 
atre manager.  Experienced  advertising, 
exploitation,  public  relations,  concession, 
booking,  buying.  Neat  appearance.  Re- 
liable. Relocate  Midwest.  Boxoffice  9621. 


Experienced  Manager  available,  about 
15  yecfrs  in  theatre  business.  Good  ref- 
erences. Family  man,  age  30.  Boxoffice 
9625. 


SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
orojection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covert  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understond  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
want  Monthly  Bulletins  Only,  1-year  $6.50; 
Cosh  or  Check,  no  CODs.  Send  Todayl 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


BUSINESS  OPPORTUNITIES 

Art/Specialty,  500  seats  recently  in- 
stalled. Leasehold  for  sale  or  can  sublease. 
Low  rental,  fully  equipped  and  operating. 
Disgruntled  partnership.  Write  Box  3419, 
Baltimore  26,  Maryland  for  inspection  ap- 
pointment. 


DRIVE-IN  THEATRE 
CONSTRUCTION 

75  Theatres  Since  1951.  Planning,  de- 
sign and  construction.  Turn-Key  or  part. 
Timber,  screen  tower,  perfectionist.  Certi- 
Engineer  certificate  furnished,  en- 
™ling  low  rate  insurance.  Oscar  May 
Outdoor  Display,  518  Tierney  Rd.,  Fort 
Worth,  Texas. 


PLAYGROUND  EQUIPMENT 

Playground  Equipment — Theatre  chairs. 
”®'y-Used.  Lone  Star  Seating,  Box  1734, 
Dallas. 
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GENERAL  EQUIPMENT— NEW 

WINTERIZED  Masonite  replacement  mar- 
quee letters,  black  or  red.  Interchangeable 
all  mokes,  4"-50c;  6”-65c;  S"-75c;  10"- 
90c;  12"-$1.05;  16"-$1.75;  17"-$2.00;  24"- 
$3.00.  Non  sliding  spring  10c  additional 
(107o  discount  100  letters  or  over  $60.00 
list).  S.O.S.,  602  W.  52nd,  N.Y.  19. 


CINEMASCOPE  images  fuzzy?  $195.00 
buys  pair  brand  new  Variable  Superscope 
Anamorphics.  >4  original  cost.  Bargains 
in  backup  lenses.  Limited  quantity.  S.O.S., 
602  W.  feid.  New  York  19. 


Bausch  & Lomb  Anamorphics,  super 
lenses,  and  Balcold  reflectors.  Hortson 
16mm  professional  projectors.  For  best 
everything!  American  Theatre  Supply, 
2300-First  at  Bell,  Seattle,  Washington. 


GENERAL  EQUIPMENT— USED 

GOVERNMENT  surplus  theatre  outfits 
cheap.  Amplifiers,  soundheads,  projectors, 
arclamps,  generators.  S.O.S.,  602  W.  52nd, 
N.Y.  19. 


One  pair  supports  (NEW)  for  Simplex 
5 point  bases,  cost  $120,  take  $25.  One 
Altec  outdoor  horn,  good  condition,  $25. 
One  pair  Strong  utility  lamps,  45  amp., 
used,  $125.  One  pair  Brenkert  BX  6() 
mechanisms,  good  condition.  Write  for 
prices.  Also  Simplex  E-7  and  Standard 
movements.  Save  money  on  parts  and 
repairs  (all  makes).  Lou  Walters  Sales  & 
Service  Co.,  4207  Lawnview  Ave.,  Dallas 
27,  Texas. 


RCA  400  SR.  16mm  Projectors  factory  re- 
conditioned. 1st  class  operating  condi- 
tion. Guaranteed.  Extra  bonus — with  pur- 
chase of  projector  will  include  used  port- 
able roll  up  screen  4'xH'.  Price,  $225 
f.o.b.  factory.  Reconditioned  Bausch  & 
Lomb  16mm  onamorphic  lenses  with 
adapters,  $60.  Send  check  or  money  or- 
der. EDW.  H.  WOLK,  INC.,  1241  S.  Wa- 
bash Avenue,  Chicago  5,  Illinois. 


EQUIPMENT  WANTED 

WANTED:  Used  theatre  booth  equip- 
ment. We  dismantle.  Leon  Jarodsky,  Paris, 
111. 


Can  use  500  or  more  good  20"-21" 
push-back  seats.  Will  remove  if  necessary. 
Quote  lowest  price  first.  Coral  Theatre, 
4720  W.  95th  Street,  Oaklawn,  Illinois. 


DRIVE-IN  THEATRE  EQUIPMENT 

950  Electromode  in-car  heaters,  500 
watt,  208  V,  good  condition.  Sell  all  or 
part — $6.00  each.  Sherwood  Theatres,  5327 
W.  3rd  St.,  Dayton  27,  Ohio. 


Drive-In  Theatre  Tickets!  100,000  1x2" 
special  printed  roll  tickets,  $40.75.  Send 
for  samples  of  our  special  printed  stub  rod 
tickets  for  drive-ins.  Safe,  distinctive,  pri- 
vate, easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  18th  St.  (Filmrow), 
Kansas  City  8,  Mo. 


DRIVE-IN  EQUIPMENT  WANTED 

Equipment  Wanted:  100  used  speakers 
for  drive-in  theatre.  Quote  price.  3150  W. 
Buckeye  Rd.,  Phoenix,  Arizona. 


INTERMISSION  TAPES 

WEEKLY  TAPE  SERVICE:  Intermission 
tapes  that  sparkle  . . . guaranteed  to 
sell  . . . customized  . . . free  sample. 
Commercial  Sound  Service,  P-  O.  Box  199, 
Cheyenne,  Wyoming. 


Drive-Ins,  Increase  Your  Attendance! 

Special  disc-jockey  intermission  tapes, 
latest  hits,  free  concession  plugs,  recorders 
supplied,  first  copy  free.  Proven  success- 
ful. Hi-Fi  House-37,  2410  Ave.  A.  North, 
Saskatoon,  Saskatchewan,  Canada. 


SWAP  MEET,  INCORPORATED 

WILL  INCREASE  your  profit!  Moke  use 
of  your  property  during  the  off  season  or 
during  the  day.  Swap  Meet,  Inc.  will  set 
up  a swap  meet  at  your  drive-in  or  any 
suitable  property.  Over  one  million  cars  to 
date  at  our  Orange  County  location  in 
the  past  year!  For  further  information 
contact:  Swop  Meet,  Inc.,  11181  Palma 
Vista  St.,  Garden  Grove,  California.  Prin- 
cipals only. 


THEATRES  FOR  SALE 

West  Coast  theatres  for  sole.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  Son  Francisco  8,  California. 


FIRST  TIME  OFFERED  anywhere,  six- 
year-old,  450-car  drive-in.  All  permanent 
structures.  Well  equipped,  modern  con- 
cession stand.  Enjoyed  best  business  yet 
last  year.  Accepting  opportunity  in  Colo- 
rado. Gene  Marietta,  330  Wabash,  Clin- 
ton, Indiana.  Phone  TE  2-3638. 


FOR  SALE:  230-car  all-weather  drive-in, 
county  seat  town  of  2,000  population.  Only 
theatre  serving  three  towns.  Good  area. 
Benton  Drive-In,  Fort  Benton,  Montana. 


HEALTH  SAYS  SLOW  DOWN.  Sell  at  sac- 
rifice. Two  indoor,  one  drive-in.  Operating 
and  showing  profit.  Steady  payroll  towns. 
Hunting,  fishing  galore.  Perfect  family  op- 
eration. Frank  Burdick,  Uptown,  Wyo. 


Theatre  and  Four  rental  stores  for  sale, 
near  permanent  Air  Force  Field.  Plenty 
of  parking.  All  stores  rented,  long  term. 
Information:  Neal  Robinson  sr.,  P.  O.  Box 
36,  Crestview,  Fla. 


SACRIFICE,  220-seat  theatre,  Lorena, 
Texas,  10  miles  south  Waco,  adjoining 
building  rented  barber  shop.  Property  and 
everything  ready  to  go.  $4,250 — terms. 
Walter  J.  Pearce,  3224  Trice,  Waco,  Texas. 


400-Car  Drive-In  Theatre,  SE  Ohio,  14 
acres,  all  steel  tower,  glazed  tile  con- 
cession and  projection  building.  Ideal 
family  operation.  Boxoffice  9618. 


For  Sale:  300-car  drive-in  and  downtown 
theatre  in  county  seat  town  of  3,()00  in 
Nebraska.  Boxoffice  9619. 


For  Sale:  Modern  equipment,  400  seats, 
in  Nebraska  town  3,500  population.  Box- 
office  9620. 


$2,500  Cash — 300-seat  theatre,  Cinema- 
Scope,  complete.  Rent  building  for  $50  per 
month.  Good  weekend  operation.  Located 
Albemarle,  N.  C.  Call  G.  Smith,  Concord, 
N.C.,  ST  2-5402,  after  5:00  p.m. 


Ballantyne  equipment,  drive-in  theatre. 
Three  hundred  speakers,  except  some  of 
the  speakers.  Perfect  condition.  For  quick 
sale,  $5,000.  Sold  lot.  L.  O.  Lindsey, 
R.F.D.  No.  1,  Swoinsboro,  Ga. 


THEATRES  FOR  SALE  OR  LEASE 

FOR  LEASE:  Ace  Theatre,  Wilmington, 
Delaware.  Air-conditioned,  fully  equipped, 
concession  grosses  are  greater  than  rental. 
Contact  Mr.  Tony  Batta,  Palace  Theatre, 
1 Topton,  Pennsylvania. 


Sale  or  Lease  with  option:  New  Mexico 
health  town  of  5,000;  300  cars,  excellent 
equipment  and-  improvements.  Ideal  family 
operation,  if  projectionist.  Illness  and 
absentee  ownership  forces  disposal.  State 
capital  available,  and  experience.  Con- 
sider active  operating  partner.  Boxoffice 
9624. 


THEATRES  WANTED 


Wonted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  -areas,  population  at  least 
75,000.  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


BUSINESS  STIMULATORS 

Bingo,  more  action!  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N.  Y. 


Build  attendance  -with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  COan  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois. 


THEATRE  SEATING 

We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  -your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Chicago  Used  Choir  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 
WEbster  9-4519. 


SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481,  Texas  4-2738. 


Choirs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge,  2100  E.  Ne-wton  Avenue,  Milwau- 
kee, Wisconsin. 


388  push  back  seats  for  sale — reason- 
able. Harry  Melcher  Enterprises,  3238  W. 
Fond  Du  Lac  Avenue,  Milwaukee  10,  Wis- 
consin, HI  2-5020. 


650  used  Ideal  chairs.  Good  condition. 
Art  Theatre  Enterprises,  137  N.E.  79th  St., 
Miami,  Fla.  PL  7-1211. 


Handy  Subscription 
Order  Form 

BOXOFFICE: 

825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 

□ $3.00  FOR  1 YEAR 

□ $5.00  FOR  2 YEARS 

□ $7.00  FOR  3 YEARS 

□ Remittance  Enclosed 

□ Send  Invoice 
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This  dramatic  pose  of  Doris  Day  in  the  role  of  Kitty  Wonder,  daughter  of  circus-owner 
Pop  Wonder  (Jimmy  Durante),  does  not  faze  Sam  Rawlins  (Stephen  Boyd),  sent  by  his 
father,  a rival  circus-owner,  to  acquire  Pop's  circus  by  devious  financial  transactions. 
Romance  with  Doris  intervenes  and  all  ends  happily — finally  . . . Page  13. 
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Theatre  construction  in  the  United  States 
surged  forward  during  1962,  with  242 
netv  theatres,  representing  an  investment  of 
$90,706,500,  opened,  placed  under  construction 
or  announced  during  the  12-month  period.  Con- 
struction of  indoor  theatres  set  a new  12-year 
record,  with  170  theatres  costing  some  $68,739,- 
000.  Drive-ins  accounted  for  the  remainder  of 
the  year’s  construction  picture  with  72  new  the- 
atres, costing  approximately  ,$21,967,500. 

The  continuing  survey  of  the  theatre  market, 
conducted  by  BoxoFFiCE,  revealed  in  last  week’s 
issue,  that  of  the  new  indoor  houses,  41.2  per 
cent  are  located  in  suburban  shopping  centers. 
Indoor  theatre  construction  surpassed  all  four- 
wall  construction  since  1950,  when  452  new  the- 
atres were  built.  But,  for  money  actually  spent, 
1962  topped  even  1950  by  some  $13,000,000. 
Sixteen  of  the  new  indoor  theatres  were  in  the 
$1,000,000  or  more  category. 

Eighty  of  the  theatres — 53  indoor  houses  and 
27  drive-ins — were  opened  during  the  year,  and 
the  remainder  placed  under  construction  or  an- 
nounced. 

Most  of  the  indoor  construction  centered  in 
New  York,  with  35  new  theatres,  and  California, 
with  28  new  projects.  Florida  ranked  in  third 
place  with  ten  new  theatres  and  New  Jersey  held 
fourth  place  with  nine. 

In  addition,  motion  picture  exhibitors  reno- 
vated and  remodeled  759  existing  theatre  proper- 
ties, investing  $24,684,266.  Another  196  theatres, 
representing  a property  investment  of  about 
.$13,620,000,  were  reopened  during  the  year. 
Fifteen  per  cent  of  these  reopened  theatres  had 
been  closed  from  two  to  15  years. 

It  is  noteworthy  that  exhibitors,  again,  are  giv- 
ing considerable  attention,  not  only  to  the  decor 
of  their  theatres  but,  also,  to  the  comfort  of  their 
patrons.  And,  of  course,  to  improving  the  sight 
and  sound  in  their  operational  facilities.  This 
is  especially  noted  in  the  updated  properties. 
New  seating  and  rebuilding  and  recovering  old 
cbairs  reflected  substantial  exhibitor  attention 
to  this  comfort  factor,  with  22.1  jier  cent  of  the 
updating  jobs.  New  carpeting  was  installed  in 
38..3  per  cent  of  tbe  houses.  Screens  were  re- 
placed in  34.6  per  cent  of  the  houses;  and  pro- 
jection equipment  in  29  per  cent. 

Significant,  also,  is  the  fact  that  196  reopen- 
ings of  closed  houses  took  place  in  1962,  some 
of  which  had  been  out  of  operation  for  as  much 
as  15  years.  This  trend  is  exjiected  to  continue, 
particularly  as  more  and  better  product  comes 
along.  And,  of  course,  so  is  new  construction. 


which  is  on  the  upswing,  particularly  in  shopping 
center  areas. 

Many  new  houses  are  reported  on  the  drawing 
boards  for  new  residential  sections,  which  have 
been  developed  as  a result  of  the  burgeoning 
populations  that  have  shifted  from  urban  areas. 
This  has  been  foreseen  for  a number  of  years, 
but  only  comparatively  recently  has  it  gotten 
underway.  A new  development  that  is  expected 
to  expand  such  activity  is  the  Cinerama  All-Pur- 
pose Dome  Theatre,  which  is  announced  in  a 
news  story  in  this  issue,  and  of  which  300  are 
expected  to  be  erected  in  the  next  two  years. 

This  all  is  encouraging  news  and,  once  more, 
evidences  a mounting  confidence  in  the  future 
on  the  part  of  exhibitors  and  others.  The  more 
outlets  available  for  the  industry’s  product,  the 
better  for  the  business  as  a whole,  naturally.  But, 
while  in  the  process  of  expansion  through  new 
building,  there  is  need  to  preserve  and  build  up 
existing  outlets.  Increases  in  the  output  of  prod- 
uct, (|uantity-w  ise  and  quality-wise,  will  assure 
that. 

★ ★ 

'Money  in  the  Bank' 

Several  letters  to  Boxoffice,  published  in  this 
issue,  deal  with  the  subject  of  theatrical  films, 
both  old  and  comparatively  recent  releases,  that 
have  been  sold  to  television.  Two  of  the  letters 
make  justifiable  complaints  over  the  practice. 
The  third  takes  the  view  that  such  competition 
can  be  overcome  by  exhibitors  who  put  forth 
aggressive  showmanship. 

Pertinent  thereto  is  the  comment  by  Bob  Sub- 
lette, amusement  editor  of  the  New  Orleans 
States- Item,  regarding  a TV  “spectacular,  titled 
“Hollywood,  the  Fabulous  Era,”  about  which  he 
said : 

“It  was  a passably  entertaining  hour,  but  the 
fascination  for  the  Fabulous  Era  is  gone.  The 
reason  is  you  can  see  any  of  those  movies  any 
night  on  television.  Some,  from  which  film  clips 
were  used  on  the  ABC  show,  are  the  hardiest  TV 
perennials.  Imagine  the  legends  that  would  have 
grown  up  around  those  old  films,  if  Hollywood 
hadn’t  sold  them  to  TV!  They  would  have  gotten 
better  every  year,  until,  in  the  minds  of  old 
moviegoers,  they  would  have  all  been  stupen- 
dous. Their  revivals  in  movie  houses,  not  on  TV. 
would  be  money  in  the  bank. 

It  would,  indeed,  be  money  in  the  bank,  both 
for  exhibitors  and  distributors.  But,  as  it  is,  ex- 
hibitors are  only  left  bolding  the  bag. 


A.C.E.  Films  and  ECA 
Close  Financing  Deal 

NEW  YORK — A.C.E.  Films  will  partici- 
pate in  the  financing  of  “Fail-Safe,”  initial 
production  of  Entertainment  Corp.  of 
America,  which  is  headed  by  Max  E. 
Youngstein,  Jerome  Pickman  and  Charles 
Simonelli.  Production  will  start  in  New 
York  on  May  1,  with  Henry  Fonda  starred. 
It  will  be  produced  and  directed  by  Sidney 
Lumet,  with  Youngstein  serving  as  exec- 
utive producer. 

The  negotiations  between  A.C.E.  and 
ECA  have  been  going  on  for  several  months. 
At  various  times  the  talks  were  reported 
to  have  broken  off,  although  ECA  exec- 
utives insisted  that  they  had  not. 

A.C.E.  was  formed  by  American  Congress 
of  Exhibitors  for  the  purpose  of  increas- 
ing production  to  ease  the  product  short- 
age. It  is  understood  that  its  initial  invest- 
ment was  in  Samuel  Bronston’s  “55  Days 
at  Peking,”  to  be  distributed  by  Allied  Artists. 

In  a joint  statement,  Sidney  M.  Markley, 
president  of  A.C.E.  Films,  and  Young- 
stein said: 

“A.C.E.  and  ECA  are  proud  to  be  as- 
sociated in  the  launching  of  ECA’s  pro- 
duction program.  This  association  will  en- 
able ECA  to  make  available  to  exhibitors 
an  important  motion  picture  of  one  of  the 
most  talked  about  books  of  our  time.  ECA 
will  now  be  able  to  keep  its  pledge  to  ex- 
hibitors that  it  would  provide  a major  pro- 
duction for  release  in  mid-August  of  1963.” 

ECA’s  second  feature,  “The  Winston  Af- 
fair,” starring  Robert  Mitchum,  will  be  in 
general  release  before  the  end  of  the  year, 
Youngstein  said. 


Increased  WB  Net  Income 
For  1st  Quarter  of  1963 

WILMINGTON,  DEL. — Consolidated  net 
income  of  $2,010,000,  representing  41  cents 
per  share  on  4,837,052  shares  of  common 
stock  outstanding,  was  reported  to  Warner 
Bros.  Pictures,  Inc.,  stockholders  Wednes- 
day (6)  for  the  first  quarter  of  the  1963 
fiscal  year,  ended  Dec.  1,  1962.  This 
compares  with  consolidated  net  of  $1,939,- 
000  for  the  same  quarter  the  previous  year 
which,  after  giving  effect  to  the  February 
1962  stock  split  of  four  shares  for  one, 
represented  40  cents  per  share. 

Theatrical  and  television  film  rentals, 
sales,  etc.,  amounted  to  $22,174,000,  com- 
pared with  $20,613,000  the  previous  year. 

Stockholders,  in  the  annual  meeting,  re- 
elected Jack  L.  Warner,  Benjamin  Kalmen- 
son,  Albert  Warner,  Charles  Allen  jr.  and 
Serge  Semenenko  as  directors  for  two-year 
terms.  The  remainder  of  the  board  consists 
of  Waddill  Catchings,  Thomas  J.  Martin 
and  Robert  W.  Perkins,  whose  terms  expire 
in  1964. 


Flames  Hit  WB  Studio 

BURBANK,  CALIF. — Flames  burned  out 
of  control  on  a 350-foot  sound  stage  at 
Warner  Bros,  studios  here  Wednesday  (6) 
night  as  12  fire  companies  battled  the 
blaze.  The  fire,  spurting  through  the  roof 
of  the  building,  could  be  seen  for  miles. 
The  sound  stage  was  being  prepared  for 
filming  of  a Debbie  Reynolds  film,  and  a 
studio  spokesman  said  it  was  believed  that 
an  acetylene  torch  may  have  caused  the 
fire.  Damage  was  estimated  at  $200,000. 


AIR  Filling  February-May 
Period  With  10  Pictures 


NEW  YORK  — Describing  the  February 
to  May  period  as  the  “orphan”  season  for 
product,  James  H. 
Nicholson,  president 
of  American  Inter- 
national Pictures,  told 
a press  luncheon  here 
that  his  company 
would  provide  ten 
features  during  that 
span,  “diversified  in 
subject  but  major  in 
boxoffice  potential.” 
Nicholson  said  AIP 

was  “fathering”  the 

James  Nicholson  orphan  season  in  re- 
sponse to  requests  of 
exhibitors  who,  in  turn,  had  pledged  his 
company  their  fullest  support.  He  said 
there  were  no  roadshow  pictures  or  re- 

releases  on  the  programs.  He  pointed  out 

that  AIP  would  offer  more  pictures  in  the 
February-May  period  than  any  other  com- 
pany, with  the  exception  of  Metro- 

Goldwyn-Mayer.  AIP,  he  said,  had  ten 
pictures  to  offer,  while  MGM  had  11  in- 
cluding one  roadshow.  He  added  that 

despite  “all  the  talk  and  glorious  announce- 
ments, the  total  product  from  all  com- 
panies for  the  coming  year,  including  long- 
term roadshows  and  rereleases,  will  most 
likely  be  less  than  last  year.” 

OTHER  IMMEDIATE  RELEASES 

Following  “The  Raven,”  which,  Nichol- 
son said,  had  three  excellent  openings  in 
New  York,  Los  Angeles  and  Washington, 
AIP  would  release  “Battle  Beyond  the 
Sun,”  “Night  Tide”  and  “California.”  He 
said  negotiations  had  just  been  completed 
with  Edwin  Tabolowsky,  representing  Larry 
Buchanan,  for  “A  Question  of  Consent,” 
which  was  produced  at  the  PSI  Studios  in 
Dallas,  and  based  on  the  actual  trial  of  a 
Negro,  accused  of  raping  a white  girl,  a 
Freedom  Rider. 

Discussions  are  being  continued  for  more 
films  from  the  Dallas  organization,  Nichol- 
son said. 

“The  Mind  Benders,”  which  AIP  ac- 
quired from  Anglo-Amalgamated  Produc- 
tions, represents  a radical  departure  from 
AIP’s  customary  programming,  Nicholson 
said.  Produced  by  Basil  Deardon  and 
Michael  Relph,  who  made  “Victim,”  the 
story  was  suggested  by  experiments  on  the 
reduction  of  sensation  carried  out  at  the 
University  of  Indiana.  It  will  be  screened 
nationally  for  exhibitors  shortly. 

Nicholson  said  that  negotiations  also  had 
been  completed  with  Galatea’s  Lionel  Santi 
and  Don  Gillan  for  AIP  to  release  nine  or 
more  Galatea  productions  over  a period  of 
three  years  in  the  English-speaking  coun- 
tries starting  with  “The  Miracle  of  the 
Vikings,”  and  followed  by  “Nightmare.” 

Nicholson  said  that  AIP  was  well  along 
on  the  balance  of  this  year’s  program  and 
for  the  beginning  of  1964  and  had  sched- 
uled three  teenage  musicals:  “Beach 

Party,”  “Bikini  Beach”  and  “Under  21,”  all 
to  be  produced  in  Hollywood.  Under  a co- 
production agreement  with  Julian  Wintle 
and  Leslie  Parkyn,  “Confessions  of  a Mis- 


tress” has  been  scheduled,  to  be  followed  by 
“The  Magnificent  Leonardos”  and  “Twice 
on  Saturday,”  to  be  produced  in  England. 
“X,  the  Man  With  the  X-Ray  Eyes,”  starts 
shooting  in  Hollywood  on  March  5,  then 
“It’s  Alive”  and  “Dunwich  Horror,”  also  to 
be  made  in  Hollywood. 

“AIP  was  the  first  company  to  halt  the 
production  of  most  of  its  releases  abroad 
and  will  be  consistent  in  this  action  right 
through  1963,”  Nicholson  said.  “The  bulk 
of  our  program  is  American -produced 
locally.  Not  only  will  American  Interna- 
tional keep  its  pledge  to  exhibitors  interna- 
tionally to  keep  their  screens  supplied  with 
boxoffice  product,  but  we  also  have  diver- 
sified our  motion  pictures  sufficiently  to 
please  all  audiences.” 

In  addition  to  press  representatives,  the 
luncheon  meeting  was  attended  by  circuit 
executives  and  company  personnel. 


Boasberg  Is  President 
Of  Para.  Disl.  Corp. 


NEW  YORK — Chai’les  Boasberg  has  been 
appointed  president  of  Paramount  Dis- 
tributing Corp.,  it  was 


announced  last  week 
by  George  Weltner, 
executive  vice-presi- 
dent of  Paramount 
Pictures  Corp.  “This 
promotion  of  Boas- 
berg to  the  highest 
position  within  Para- 
mount’s U.S.  and  Ca- 
nadian sales  organi- 
zation is  in  recogni- 
tion of  his  outstand- 
ing contributions  to  Charles  Boasberg 
the  company  since 

joining  it  last  July  as  domestic  vice-presi- 
dent and  general  sales  manager,”  Weltner 
said. 


“Never  have  I had  such  a pleasure  in  an- 
nouncing so  richly  deserved  an  appoint- 
ment,” Weltner  further  stated.  “In  the 
last  seven  months,  Boasbei'g  has  surpassed 
our  greatest  expectations.  He  has  become 
a key  member  of  management,  highly  re- 
spected for  his  keen  insight  and  astute 
awareness  of  the  ever-changing  currents  of 
the  motion  picture  business. 

“I  am  certain  that  many  of  the  new 
policies  he  has  inaugurated  and  will  con- 
tinue to  institute  for  the  betterment  of 
Paramount  will  become  standard  for  the 
entire  industry. 

“I  know  of  no  other  man  in  his  position 
who  has  so  many  friends  and  well-wishers 
among  his  associates  and  the  industry  at 
large.  This  can  only  be  attributed  to  the 
fact  that  he  is  a pei’son  of  great  honesty 
and  integrity,  a real  ‘man  of  his  word.’  It 
is  my  own  personal  feeling  that  Charlie 
Boasberg  is  not  only  the  best  sales  manager 
in  this  industry,  but  also  of  any  business 
in  the  nation  today.” 
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Embassy  to  Release  23 
In  '63,  Sales  Staff  Told 


NEW  YORK — Embassy  Pictures  will  re- 
lease at  least  23  pictures  during  1963  and 
has  approximately  $25,000,000  in  coproduc- 
tions scheduled  for  filming  this  year, 
Joseph  E.  Levine,  president,  told  the  com- 
pany’s first  sales  convention  here  Wednes- 
day (6).  He  said  the  $25,000,000  figure  was 
a conservative  one  and  involved  pictures 
to  be  produced  in  Hollywood  and  abroad  for 
release  during  1963  and  early  1964. 

Commenting  on  the  coproduction  pro- 
gram, Levine  stressed  two  projects,  one 
with  Carlo  Ponti,  the  Italian  producer,  and 
the  other  with  Paramount.  Four  features 
are  involved  with  Ponti,  to  be  filmed  in 
English  in  Italy,  France,  Gennany,  Spain, 
England  and  Switzerland.  These  are  “A 
Ghost  at  Noon,”  starring  Brigitte  Bardot; 
“The  Empty  Canvas”:  “Yesterday,  Today 
and  Tomorrow,”  starring  Sophia  Loren, 
and  “Casanova,”  starring  Marcello  Mas- 
troianni. 

The  Paramount  properties  are  “The 
Cai-petbaggers”  and  “Nevada  Smith.” 

Levine  said  negotiations  w'ere  under  way 
with  Paramount  and  Ponti  for  other  prop- 
erties. Among  the  latter  will  be  “The  Chil- 
dren of  Sanchez”  and  “Zulu,”  the  latter 
to  start  this  spring  in  South  Africa  in 
Technii'ama  70.  Embassy  also  has  sched- 
uled early  production  on  Henry  Miller’s 
“Tropic  of  Cancer.” 

Leonard  Lightstone,  executive  vice-presi- 
dent, said  the  above  pictures  would  be  com- 
pleted for  release  late  this  year  and  early 
next  year.  Also  among  the  23  features  for 
this  year  will  be  “The  Threepenny  Opera,” 
“Love  at  Twenty,”  “Young  Girls  of  Good 


Families”  and  “Landru,”  all  completed, 
Lightstone  said. 

Carl  Peppercorn,  vice-president  and  gen- 
eral sales  manager,  said  each  picture  would 
be  thoroughly  merchandised.  The  program 
will  be  geared  to  all  types  of  theatres  and 
all  types  of  audiences,  he  said. 

In  the  last  two  months.  Embassy  has 
established  ten  branches,  located  in  Chi- 
cago, Los  Angeles,  San  Francisco,  St.  Louis, 
Atlanta,  Dallas,  Boston,  Philadelphia  and 
Washington.  Additional  offices  are  planned. 
Peppercorn  said. 

Assisting  Peppercorn  in  conducting  the 
convention  business  sessions  were  the  fol- 
lowing homeoffice  executives:  Robert  R. 
Weston,  vice-president  of  world  advertis- 
ing, publicity  and  exploitation;  Lou  Steisel, 
Metropolitan  New  York  and  western  sales 
supervisor;  Jud  Parker,  eastern  and  south- 
ern sales  supervisor;  Larry  Ayers,  homeof- 
fice sales  control  manager,  and  Charles 
Cohen,  director  of  exploitation. 

Attending  the  sessions,  from  the  home- 
office  staff,  were  also  E.  Jonny  Graff,  vice- 
president  in  charge  of  television;  John 
Downing,  manager  of  exchange  operations; 
Bert  Anshien,  manager  of  print  and  book- 
ing departments;  Harry  Margolis,  Metro- 
politan district  manager;  and  Julius 
Sprechman,  controller. 

Field  executives  attending  were  Simon 
Lax,  Chicago;  Wayne  Ball,  Los  Angeles; 
John  J.  O’Leary,  San  Francisco;  James 
Frew,  Atlanta;  Glenn  Fannin,  Dallas;  Joe 
Wolf  and  Hatton  Taylor,  Boston;  Charles 
Zagrans,  Philadelphia,  and  Sheldon  Trom- 
berg,  Washington,  D.C. 


Allied  lo  Back  TOA's 
Hollywood  Preview 

DETROIT — Allied  States  Ass’n  will  sup- 
poit  the  special  promotional  campaign  de- 
veloped by  Theatre  Owners  of  America  for 
“The  Courtship  of  Eddie’s  Father,”  Jack 
Armstrong,  National  Allied  president,  in- 
formed John  Stembler,  TOA  president. 

In  a letter  to  Stembler,  Armstrong 
stated:  “We  are  happy  to  endorse  the  sec- 
ond Hollywood  Preview  Engagement  pic- 
ture— MGM’s  ‘Courtship  of  Eddie’s  Fa- 
ther.’ The  success  of  this  project  inaugu- 
rated so  profitably  last  fall  for  ‘What  Ever 
Happened  to  Baby  Jane?’  is  of  tremendous 
importance  to  every  exhibitor  in  the 
country.  I urge  not  only  oui'  own  members 
but  every  theatreman  in  the  United  States 
to  use  their  best  promotional  efforts  in 
order  to  make  this  picture  a sensational 
boxoffice  hit.  The  committee,  so  ably 
headed  by  Nat  Fellman,  is  to  be  commended 
for  the  development  of  this  effective  plan 
to  alleviate  the  irregular  releasing  plan, 
which  is  detrimental  to  all  segments  of  the 
industry.” 

AB-PT  Granted  Approval 
To  Annex  Two  Theatres 

NEW  YORK — American  Broadcasting- 
Paramount  Theatres  has  been  granted  per- 
mission from  Federal  Judge  Edmund  L. 
Palmier!  to  build  a new  1,100-seat  indoor 
house  in  the  Suniland  Shopping  Center, 
Dade  County,  Fla.,  and  acquire  the  631- 
car  Biltmore  Motor-Vu  Drive-In,  Tucson, 
Ariz.,  from  Arimont  Motor-Vu  Theatre. 

The  Tucson  acquisition  was  approved 
with  the  provision  that  AB-PT  obtain  per- 
mission from  the  attorney  general  in 
wilting  to  operate  more  than  two  first  runs 
in  Tucson. 
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UTO  Reveals  Names 
Of  Honored  Showmen 

KANSAS  CITY  — The  four  honored 
“Showmen  of  the  Year,”  to  be  recognized 
for  their  “creative  abilities  and  ideas”  at 
the  Show-A-Rama  VI  convention  at  the 
Hotel  Continental  here,  March  5-7,  were 
announced  this  week  by  the  United  Theatre 
Owners  of  the  Heart  of  America,  sponsor  of 
the  annual  convention. 

All  four  theatremen  will  speak  at  the 
business-building  sessions  on  March  6,  the 
second  day  of  the  convention,  each  di- 
vulging his  “know-how”  in  his  special  field. 

The  showmen  are  Watson  Davis,  adver- 
tising head  of  the  Lightman  circuit, 
Memphis,  Tenn.,  who  will  present  his  ap- 
proach on  horror  pictm’es,  and  Russ  Berry, 
Cheyenne,  Wyo.,  who  will  discuss  art  pic- 
tures, both  at  the  morning  session.  Appear- 
ing on  the  afternoon  program  will  be 
honored  showmen  A1  Donahue,  Great  Falls, 
Mont.,  and  Harold  Cheatham,  Interstate 
Theatres,  Dallas,  who  will  discuss  news- 
paper advertising  and  publicity. 

The  entire  program  for  the  business- 
building session  also  was  announced.  M. 
B.  Smith,  vice-president  and  head  of  ad- 
vertising for  Commonwealth  Amusement 
Corp.,  Kansas  City,  will  serve  as  master  of 
ceremonies  for  the  morning  meeting. 
Douglas  Lightner,  Commonwealth  general 
manager,  will  preside  over  the  afternoon 
session  at  which  he  will  announce  the  win- 
ner of  a trip  for  two  to  Acapulco.  Speakers 
will  discuss  new  ideas  in  theatre  promo- 
tion and  advertising,  as  well  as  promotional 
campaigns  on  specific  pictures.  Speakers 
and  their  subjects  include: 

MORNING  SESSION 

Samuel  Berns,  Hollywood,  “The  Holly- 
wood Spotlight.” 

Harry  Greene,  advertising  head,  Wel- 
worth  Theatres,  Minneapolis,  “Critic’s 
Choice”  (Warner  Bros.) . 

Larry  Day,  head  of  advertising  and  pub- 
licity for  Central  States  Theatres,  Des 
Moines,  Iowa,  “My  Six  Loves”  (Para- 
mount ) . 

Bi-uce  Young,  Commonwealth  Theatres, 
“Tammy  and  the  Doctor”  (Universal). 

Dan  Meyers,  advertising  head,  Dickinson 
Theatres,  Mission,  Kas.,  “The  Man  From 
the  Diners’  Club”  (Columbia). 

Paul  Lyday,  National  General  Corp.,  Los 
Angeles,  “Miracle  of  the  White  Stallions” 
(Buena  Vista). 

AFTERNOON  SESSION 

Nathan  E.  Jacobs,  Chicago,  Movie  Guide 
magazine. 

George  Hunter,  city  manager  for  Na- 
tional General  Corp.,  Springfield,  Mo.,  “The 
Leopard”  (20th  Century-Fox). 

Eddie  Forester,  Frontier  Theatres,  Dallas, 
“The  Mind  Benders”  (American  Interna- 
tional) . 

Clerald  Karski,  San  Francisco,  Packaged 
Special  Events. 

Ev  Seibel,  Minnesota  Amusement  Co., 
Minneapolis,  “Come  Ply  With  Me”  (Metro- 
Gold  wyn-Mayer)  . 

M.  B.  Smith,  Commonwealth,  “Dr.  No” 
(United  Artists). 


Sandra  Dee  to  Receive 
Show-A-Rama  Award 


Kansas  City — Sandra  Dee,  popular 
20-year-old  star,  has  been  voted  a Star 


of  the 

Year 

award 

United 

by  the 
Theatre 

Owners 

of  the 

Heart  of  America 

and  will  be  hon- 

ored at  the  final 

luncheon  at  the 

i-' 

organ!  z ation’s 

Show  - A - Rama 
V I convention 

here  March  7. 
The  convention 

Sandra  Dee 

which  will  be 
held  at  the  Con- 

tinental  Hotel,  opens  March  5. 

The  star’s  new  film,  “Tammy  and  the 
Doctor,”  which  will  be  released  by  Uni- 
versal in  June,  was  the  deciding  fac- 
tor in  the  vote,  although  the  previous 
pictures  made  by  her,  such  as  “The 
Reluctant  Debutante,”  “Gidget,”  “A 
Summer  Place”  and  “If  a Man  An- 
swers” have  boosted  her  for  the  well- 
earned  title,  “America’s  Newest  Sweet- 
heart.” Her  next  film  will  be  “The 
Richest  Girl  in  Town,”  Ross  Hunter 
production. 

A dual  award  will  be  presented  for 
the  first  time  in  Show-A-Rama’s  his- 
tory. Jack  Lemmon  will  receive  a 
similar  award  as  the  best  actor  of  the 
year,  based  on  his  performance  in 
“Days  of  Wine  and  Roses.” 


Dates  for  Litvak  Picture 

NEW  YORK  — Anatole  Litvak’s  “Five 
Miles  to  Midnight,”  starring  Sophia  Loren 
and  Anthony  Perkins,  will  have  its  American 
premiere  at  the  Oriental  Theatre,  Chicago, 
and  the  RKO  Keith’s,  Washington,  D.C., 
February  20.  The  United  Artists  release, 
which  was  entirely  filmed  in  Europe,  has 
already  played  several  German  cities. 


Cinerama  Plans  600 
Domes  in  Two  Years 

LOS  ANGELES — Nicolas  Reisini,  presi- 
dent of  Cinerama,  Inc.,  at  a special  meet- 
ing of  more  than  100 
exhibitors  here  'Tues- 
day (5),  disclosed 
plans  for  a radically 
new  Cinerama  thea- 
tre design  based  upon 
the  “geodesic  dome” 
principle  developed 
by  R.  Buckminster 
Fuller. 

A model  of  a typi- 
cal 1,000-seat  Cine- 
rama Dome  Theatre 
was  displayed.  Reisini 
said  the  theatre,  to  be 
built  of  precast  concrete,  would  cost  ap- 
proximately $250,000,  about  half  as  much 
as  a conventional  theatre  of  comparable 
size,  and  that  it  would  take  about  half  as 
long  to  construct. 

Cinerama  hopes,  he  added,  to  see  a total 
of  some  600  of  these  dome  theatres  built  in 
the  next  two  years — 300  in  the  United 
States  and  Canada  and  300  abroad. 

The  theatre  presents  a new  approach  to 
“geodesic  dome”  design  and  the  use  of 
relatively  inexpensive  precast  concrete  as 
a building  material.  The  model  shown  at 
the  meeting  was  of  a 1,000-seat  theatre  ap- 
proximately 140  feet  in  diameter  and  52 
feet  high.  It  is  assembled  from  some  300 
precast  concrete  panels  fitted  together  to 
form  the  dome  shape. 

“The  new  and  economical  geodesic  dome 
theatre,”  Reisini  said,  “will  enable  exhibi- 
tors to  bring  Cinerama  to  many  smaller 
localities  which  heretofore  could  not  af- 
ford to  sustain  a large  house. 

“We  hope  to  greatly  enlarge  the  family  of 
Cinerama  exhibitors  this  way.  The  philoso- 
phy behind  Cinerama’s  thinking  is  that  we 
must  concentrate  not  only  in  producing 
the  best  Cinerama  films  possible,  but  also 
in  seeing  that  these  films  are  exhibited  in 
the  most  appropriate  new  theatres  through- 
out the  world,”  he  added. 


MEET  FOR  ‘CLEOPATRA’  PROMOTION — Skouras  and  Randforce  circuit 
executives  attended  a luncheon  meeting  last  week  regarding  cross-plugging  and 
reserved-seat  sales  for  “Cleopatra”  in  more  than  100  New  York  area  theatres.  Out- 
lining the  program  to  division  and  theatre  managers  were,  left  to  right,  Cy  Lond- 
ner,  Skouras  vice-president  for  operations;  Harold  Rand,  world  publicity  director 
for  20th  Century-Fox;  Salah  M.  Hassanein,  president  of  the  Skouras  chain;  and 
Emanuel  Frisch,  Randforce  general  theatre  executive. 


Nicolas  Reisini 
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TEXAS  DRIVE-IN  THEATRE  ASS'N  CONVENTION 

Legislation  to  Bar  Toll  TV 
Is  Urged  by  Phil  Marling 


DALLAS — The  one  remedy  which  will  be 
successful  in  barring  pay  TV  is  national 
legislation,  Philip  Harling,  chairman  of  the 
Joint  Committee  Against  Pay  TV,  told  the 
11th  annual  convention  of  the  Texas  Drive- 
In  Theatre  Ass’n  here  Wednesday  (6). 

“We  have  tried  every  legal  means  to  stop 
pay  TV.”  Harling  said.  “We  have  been  suc- 
cessful for  ten  years  in  keeping  it  out  of 
the  American  home.  During  this  ten-year 
period,  many  exhibitors  would  have  long 
since  folded  had  we  not  been  engaged  in 
opposing  pay  TV  as  we  did.  Now  that  al- 
most all  other  legal  remedies  have  been  ex- 
hausted, we  still  have  the  one  remedy 
which,  we  feel,  will  be  successful.  That 
remedy  is  national  legislation.” 

EXHIBITION’S  POWER  CITED 

Harling  said  that  there  were  many  ex- 
hibitors who  had  good  friends  in  both  the 
House  and  Senate,  adding  that,  as  an  in- 
dustry, exhibition  was  a powerful  force, 
“but  we  have  not  yet  learned  to  use  this 
force  to  our  advantage.” 

Exhibitors  must  appeal  to  those  friends 
in  public  office  to  introduce  a bill  to  bar 
pay  TV  in  the  home,  Harling  said.  This 
had  been  done  in  other  sections  of  the 
country  and  could  be  done  in  Texas,  he 
stated. 

“When  several  bills  are  introduced,  it  will 
then  be  your  job  to  see  to  it  that  these  bills 
are  brought  out  of  committee  and  to  the 
floor  of  Congress  where,  I have  no  doubt, 
they  will  be  passed  by  an  overwhelming 
majority,”  Harling  said.  “Public  opinion 
and  the  public  interest  will  be  with  you.  It 
will  require  a concerted  effort  by  all  seg- 
ments of  our  industry,  by  labor,  by  the 
Parent-Teacher  Assn’s,  by  veteran  organi- 
zations and  by  the  general  public  to  urge 
the  passage  of  these  bills.  This  is  a job 
that  is  constant.  This  job  is  as  necessary 
to  the  existence  of  your  business  as  the  air 
you  breathe  and  the  food  you  eat.  And  for 
the  job  we  need  money.  When  you  are 
asked  to  contribute,  do  it  for  the  protec- 
tion of  your  business.” 

MAKES  STRONG  WARNING 

Harling  reviewed  the  recent  pay  TV  de- 
velopments and  then  warned  that  the 
medium  was  not  in  the  hands  of  educators 
or  philanthropists.  He  said  it  was  in  the 
hands  of  men  who,  intentionally  or  other- 
wise, would  destroy  the  motion  picture  in- 
dustiT,  many  of  whom  already  had 
amassed  great  fortunes  either  in  motion 
pictures,  as  in  the  case  of  Paramount,  or 
in  other  great  enterprises  such  as  the  oil 
and  rubber  industries. 

If  the  showing  of  motion  pictures  had 
been  the  sole  basis  for  its  application  to 
conduct  the  test  in  Hartford,  Conn., 
Phonevision  would  have  been  rejected  with- 
out a hearing,  Harling  .said.  The  public  in- 
terest would  not  and  could  not  be  served 
by  motion  pictures  alone,  he  added,  and, 
yet,  from  the  inception  of  the  test  last 
June  29,  the  overwhelming  portion  of 


TOA's  Mid-Winter  Board 
Meeting  in  D.C  Mar.  19 

New  York — March  19  has  been  set 
as  the  date  for  the  annual  mid-win- 
ter meeting  of  Theatre  Owners  of 
America’s  board  of  directors  and  ex- 
ecutive committee.  Sessions  will  be 
held  in  the  Statler  Hilton  Hotel  in 
Washington,  D.  C. 

Various  TOA  committees  will  hold 
individual  meetings  on  Sunday  and 
Monday,  March  17,  18.  The  board  and 
executive  committee  will  convene  at 
10  o’clock  on  the  morning  of  the  19th. 

The  annual  reception  for  congress- 
men and  senators  will  be  held  that 
evening  in  the  Federal  Room  of  the 
hotel. 

Arrangements  for  the  meetings  were 
made  by  John  H.  Stembler,  TOA  presi- 
dent; Albert  Pickus,  chairman  of  the 
board,  and  Roy  Cooper,  chairman  of 
the  executive  committee. 


Phonevision’s  program  had  been  motion 
pictures.  When  the  supply  of  films  dwin- 
dled, Phonevision  ran  to  the  Dept,  of  Jus- 
tice “to  wield  the  big  stick,”  he  said,  “re- 
gardless of  the  fact  that  such  action  would 
adversely  affect  the  economy  of  both  the 
distributors  and  the  exhibitors,  but  par- 
ticularly the  exhibitors  who,  since  the 
founding  of  our  industry,  have  been  and 
still  are  the  first  and  largest  customers  of 
the  film  companies.” 


M.  B.  Smith  Calls  for  Exchange 
Of  Ideas  by  All  in  Industry 

DALLAS — Speaking  at  the  annual  con- 
vention of  the  Texas  Drive-In  Theatre 
Owners  Ass’n  here  Wednesday  (6),  M.  B. 
Smith,  vice-president  and  head  of  adver- 
tising and  publicity  for  Commonwealth 
Amusement  Coitd.,  Kansas  City,  Mo.,  called 
upon  all  segments  of  the  industry  to  confer 
with  one  another  and  exchange  ideas,  in 
their  interest. 

Pointing  out  that  a bad  impression  of 
theatre  operation — indoor  or  outdoor — can 
undo  the  finest  campaign  in  the  world. 
Smith  said,  “No  matter  how  brilliant  the 
advertising,  the  lights,  the  color,  the  flash 
and  the  service,  if  we  fail  to  change  our 
habits  and  our  ideas,  we  are  indeed  in 
trouble.” 

The  industry,  he  said,  has  a crying  need 
for  change,  requiring  the  substitution  of 
new  habits  for  old,  plus  a firm  belief  in  the 
freedom  of  exchange  of  ideas.  “Change,” 
he  continued,  “requires  that  we  work  to- 
gether— that  we  counsel  with  each  other. 
It  requires  the  grabbing  of  ideas,  and  run- 
ning with  the  ball.” 

Smith  said  he  suspected  that  everything 
runs  in  cycles  and  that  ideas  repeat  them- 
selves. He  pointed  to  the  “dusting  off”  of 


theatre  organs  in  New  York  and  to  Jackie 
Gleason’s  talk  of  resurrecting  live  vaude- 
ville. “This  business  we  call  show  busi- 
ness,” he  said,  "has  forgotten  more  than  it 
is  employing  today.” 

Smith  expressed  alarm  about  the  cost  of 
product,  asking  how  it  could  be  determined 
what  a star  was  worth  until  the  picture 
had  been  tested  at  the  boxoffice,  and  he 
called  for  more  new  screen  personalities. 
He  said  the  industry  should  consider  an 
Academy  Award  setup  in  which  the  buyer 
of  a ticket  is  permitted  to  nominate  his 
stars  and  pictures.  He  also  called  on  ex- 
hibition to  encourage  the  new  and  young 
film  production  companies  such  as  Enter- 
tainment Corp.  of  America  and  Motion 
Picture  Investors. 

After  outlining  campaigns  on  several 
pictures.  Smith  said,  “This  is  a day  of  spe- 
cialty selling.  We  are  not  engaged  in  just 
‘family  pictures’  any  more.  Each  picture 
is  a special  problem,  and  no  picture  is  a 
‘natural.’  ” 

Pointing  to  the  years  of  experience  rep- 
resented by  exhibitors  attending  the  con- 
vention, Smith  said,  “If  we  apply  that  ex- 
perience, we  can  win  in  this  business.  All 
we  need  to  do  is  counsel  with  each  other, 
seek  out  those  ideas  which  ai’e  good,  by- 
pass those  which  are  not.” 


'No  Such  Thing  As  a Little  Bit  of 
Censorship,'  Says  Mrs.  Twymon 

DALLAS — Mrs.  Margaret  G.  Twyman, 
director  of  community  relations  for  the 
Motion  Picture  Ass’n  of  America,  speaking 
before  the  Texas  Drive-In  Theatre  Owners 
convention  here  Wednesday  (6),  told  ex- 
hibitors that  there  was  no  such  thing  as  a 
“little  bit  of  censorship.”  Censorship,  she 
said,  is  very  quickly  a matter  of  all  or 
nothing.  “It  feeds  on  itself  and,  nourished 
by  its  beginnings,  it  grows  and  grows  and 
grows.” 

Mrs.  Twyman  said  the  censorship  in- 
volves freedom,  that  freedom  involves  re- 
sponsibilities and  added,  “One  cannot  ex- 
amine responsibility  without  examining  the 
responsibility  of  the  film  industry,  the  re- 
sponsibility of  the  public  and  the  respon- 
sibility of  the  government.” 

She  pointed  to  the  industry  Production 
Code  Administration  as  indicative  of  its 
responsibility  and  she  pointed  out  that 
many  non-Code  Seal  pictures  reached  in- 
finitesimal audiences.  “For  instance,  123 
of  the  non-Seal  films  came  from  Hong 
Kong,  and  were  imported  into  San  FYan- 
cisco  by  four  Chinatown  theatres.” 

Mrs.  Twyman  said  that  the  loudest  cries 
for  authoritarian  controls  over  the  com- 
munications media  come  from  those  who 
will  not  assume  individual  responsibility. 


Ed  Hyman  on  Annual  Studio 
Product  Survey  Mission 

NEW  YORK— Edward  L.  Hyman,  vice- 
president  of  American  Broadcasting-Para- 
mount Theatres,  has  completed  his  dis- 
cussions with  sales  managers  on  the  release 
pattern  for  the  March -Thanksgiving  period 
and  has  gone  to  Hollywood  to  look  at  com- 
pleted product  and  available  footage  on  pic- 
tures in  work. 

The  sessions  with  the  distribution  chiefs 
will  be  the  foundation  for  individual  con- 
ferences with  the  studio  heads  and  others 
concerned  in  production.  Morris  Sher,  Hy- 
man’s assistant,  accompanied  him. 
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New  Concept  of  Advertising  for  'Cleopatra' 


TICKETS  NOW  ON  SALE!  RIVOLI ! 


Col  Protests  Hartford 
Free  Film  Showing 

NEW  YORK — Columbia  Pictures  has 
registered  a complaint  against  RKO-General 
for  the  unauthorized  showing  of  a Columbia 
picture  to  an  invited  audience  in  Hartford. 
Conn.,  in  connection  with  RKO-General’s 
pay  television  activities. 

Previously,  Philip  Hailing,  chairman  of 
the  Joint  Committee  Against  Pay  TV,  had 
sent  a letter  of  protest  to  each  distributor 
following  the  showing  of  Columbia’s  "The 
War  Lovers,"  by  RKO-General  in  Hartford, 
to  a church  group  without  charge. 

In  its  protest  to  the  Hartford  station, 
Columbia  asserted  that  the  showing  of  the 
picture  was  in  violation  of  its  agreement  to 
restrict  the  showing  of  the  picture  to  Phono- 
vision  subscribers  in  Hartford. 

"We  are  and  always  have  been  in  agree- 
ment with  TOA,  as  well  as  with  all  exhibi- 
tors, that  the  free  exhibition  of  movies  in 
this  manner  is  unfair,  unwarranted  and  un- 
fortunate,” Columbia  stated  in  its  letter  to 
WHCT-TV,  the  pay-TV  station  in  Hartford. 

Harling  had  told  the  distributors  that 
"The  War  Lovers”  case  was  not  an  isolated 
instance,  because  the  station  planned  other 
free  theatre  parties  as  a means  of  publicizing 
its  pay  TV  operation. 

Legal  action  on  the  part  of  Columbia  was 
being  considered  by  the  company,  the  pro- 
test stated. 


317  Films  to  Be  Eligible 
For  Oscar  Consideration 

LOS  ANGELES — Of  the  317  motion  pic- 
tures eligible  for  Oscars  this  year,  133  were 
produced  in  color  and  184  in  black  and 
white,  the  Academy  of  Motion  Picture  Arts 
and  Sciences  announced  Tuesday  (5).  Last 
year  the  total  of  eligible  films  was  325. 

Only  feature-length  motion  pictures  in 
English  or  with  English  subtitles,  shown 
commercially  for  the  first  time  during 
1962  in  Los  Angeles,  are  eligible  for  Acad- 
emy Awards  April  8. 

Separate  consideration  is  given  to  pic- 
tures competing  for  the  Best  Foreign 
Language  Film  Award  which  need  not  to 
have  been  shown  in  the  United  States. 

Frank  Sinatra  will  be  master  of  cere- 
monies for  the  Oscar  Show  which  will  be 
held  for  the  third  consecutive  year  at  the 
Santa  Monica  Civic  Auditorium,  and  will 
be  carried  over  the  combined  radio  and 
television  facilities  of  the  American  Broad- 
casting Co.  and  the  television  facilities  of 
the  Canadian  Broadcasting  Co. 


'Marilyn'  Is  Now  the  Title 
For  Monroe  Feature 

NEW  YORK — Twentieth  Century-Fox  has 
set  “Marilyn”  as  the  final  title  for  its  feature 
highlighting  Marilyn  Monroe’s  screen  career. 

The  film,  to  be  released  in  March,  traces 
the  star’s  rise  from  bit  roles  to  international 
popularity  in  such  movies  as  “The  Seven 
Year  Itch,”  “Gentlemen  Prefer  Blondes” 
and  “How  to  Marry  a Millionaire,”  among 
others.  Included  in  the  production  are 
scenes  from  the  star’s  last  picture,  ’“Some- 
thing’s Got  to  Give,”  in  which  she  was  star- 
ring with  Dean  Martin  at  the  time  of  her 
death. 


Two  of  the  new  type  of  ads  by  20th 
Century -Fox  are  exemplified  here. 

NEW  YORK  — Twentieth  Century-Fox 
has  adopted  a new  concept  of  advertising 
in  its  campaign  on  “Cleopatra.”  The  ad- 
vertisements, posters  and  special  theatre 
accessories  will  feature  a painting  of  Eliz- 
abeth Taylor  and  Richard  Burton,  without 
any  mention  of  the  film’s  title  and  its  stars. 

The  new  approach  was  outlined  to  the 
press  here  Monday  (4)  by  Seymour  Poe, 
vice-president  in  charge  of  worldwide  dis- 
tribution, and  William  H.  Schneider,  crea- 
tive advertising  consultant,  along  with 
other  members  of  the  advertising  depart- 
ment. 

Schneider  said  the  omission  of  title  and 
credits  was  a first  in  film  advertising  and 
a reflection  of  the  enormous  global  pene- 
tration “Cleopatra”  had  achieved  to  date. 
The  ads  will  feature  only  one  line  of  copy 
at  the  top  to  announce  the  premiere  of  the 
picture.  At  the  bottom,  copy  will  state 
film’s  opening  date,  the  name  of  the  local 
theatre  and  a coupon  listing  the  prices  of 
tickets  and  other  information. 

The  advertising  campaign  will  get  under 
way  on  February  11  for  the  nationwide 
premieres  on  June  12.  If  the  New  York 
newspaper  strike  has  not  ended  by  the 
first  week  in  March,  a radio  saturation 
campaign  will  be  inaugurated.  The  tele- 

14  Cities  Pay  $8,350,000 
Advance  for  'Cleopatra' 

New  York — “Cleopatra”  now  has  been 
dated  in  14  cities  in  the  United  States 
and  Canada  and  the  theatres  have  ad- 
vanced a total  of  $8,350,000  to  20th 
Century -Fox,  Seymour  Poe,  vice-presi- 
dent in  charge  of  worldwide  distribu- 
tion, told  the  press  here  Monday  (4). 

“We  have  that  amount  in  hand,”  Poe 
said. 

Presumably,  the  largest  payment  was 
that  of  the  Rivoli  in  New  York  which 
gave  20th-Fox  a check  for  $1,250,000  as 
a guarantee.  Poe  declined  to  identify 
the  14  cities  at  this  time,  but  pointed 
out  that  six  of  the  cities  were  in  Canada. 

In  addition,  the  Program  Publishing 
Co.  of  New  York  has  advanced  $350,- 
000  to  20th -Fox  for  the  rights  to  print 
and  sell  the  souvenir  program  which  will 
sell  for  $1.  Poe  said  that  was  the  highest 
price  program  sold  for  any  motion  pic- 
ture. The  $350,000  advance  will  be 
against  25  per  cent  of  the  gross  sales 
worldwide. 


20t^  CfNTu*»v.^ox 
IS  f-«OUD  TO  ANNOUNCe 
'HE  OPCNtNO  Of  THE  MOTION  PICTURE 
TMEWORl-O  HAS  MEKN  WAfTiNO  ►©« 
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vision  spot  campaign  will  be  on  a national 
scale  and  will  start  three  months  before 
the  opening. 

The  combination  of  elements,  the  char- 
acter of  Cleopatra,  herself,  and  Elizabeth 
Taylor,  has  made  “Cleopatra”  the  most 
highly  publicized  picture  in  the  entire  span 
of  the  motion  picture  business,  Schneider 
said.  In  brief,  he  added,  “we  are  selling 
without  shouting.  We  ai-e  selling  from 
strength.” 

Poe  said  that  in  the  national  magazine 
advertising  the  general  ad  would  be  ac- 
companied by  listing  of  the  60  theatres 
expected  to  premiere  the  film.  He  stated 
that  this  would  give  the  magazines  the  op- 
portunity to  live  up  to  their  boast  that  they 
are  essentially  a local  medium. 

With  the  mass  openings,  the  film  also 
will  be  promoted  over  television  via  net- 
work programs,  rather  than  local  spots. 
Abe  Goodman,  Fox  advertising  director,  said 
that  concentration  would  be  made  on  30- 
second  announcements.  “We  don’t  have 
much  to  say  except  to  let  people  know  that 
‘Cleopatra’  is  opening.  So  we’ll  make  them 
short  and  frequent.” 

The  company  has  bought  a Times  Square 
electric  sign  beginning  February  11  and 
continuing  for  four  months  thereafter,  ac- 
cording to  Harold  Van  Riel,  Fox  art  director. 
This  unusual  sign,  located  at  Broadway 
and  46th  street,  will  sell  the  spectacle  with 
the  “story  board  technique”  by  alternately 
flashing  frames  of  signs  and  words.  Run- 
ning for  2V2  minutes,  this  was  described 
as  a “constant  show,  a constant  sell.” 
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To  Elect  New  ACE 
Chairman  Shortly 

NEW  YORK — Emanuel  Frisch’s  term  of 
office  as  chairman  of  the  American  Congress 
of  Exhibitors  expired  in  December  and  the 
election  of  a new  chairman  will  take  place  at 
the  next  membership  meeting. 

Frisch  told  Boxoffice  that  no  meeting 
date  had  been  set  but  would  await  a time 
when  the  various  ACE  toppers  from  different 
parts  of  the  country  could  be  assembled  in 
New  York.  This  will  be  shoi'tly.  There  was 
no  indication  as  to  who  his  successor  might 
be. 

A master  print  of  the  industry  public  re- 
lations short  subject  has  been  completed  and 
distribution  plans  will  be  set  at  the  forth- 
coming meeting.  This  was  one  of  the  ACE 
projects  on  the  past  year’s  agenda. 

ACE’s  research  committee  also  has  been 
working  during  the  last  year  and  a report 
on  its  progress  will  be  made  at  the  meeting. 

It  appears  unlikely  that  Frisch  will  accept 
a second  term  as  the  ACE  chairman. 


William  Gaxton,  69,  Dies; 
Starred  in  1940s  Films 

NEW  YORK — A requiem  mass  for  William 
Gaxton,  69,  musical  comedy  star  who  was 
starred  in  several  motion  pictm’es  in  the 
1940s,  was  offered  at  St.  Malachy’s  Church 
Wednesday  (6).  Gaxton  died  at  St.  Vincent’s 
Hospital  February  2 following  a four-months 
illness. 

Gaxton  was  long  teamed  with  the  late 
Victor  Moore  in  such  musical  comedies  as 
“Of  Thee  I Sing,’’  which  won  the  Pulitzer 
Prize:  “Anything  Goes”  and  “Louisiana  Pur- 
chase.” His  pictures  included  “Their  Big 
Moment”  released  by  RKO  in  1934  and 
“Something  to  Shout  About”  (1943),  “Best 
Foot  Forward”  (1943),  “The  Heat’s  On” 
(1943)  and  his  final  film,  “Diamond  Horse- 
shoe” in  1945.  His  wife,  the  former  actress 
Madeline  Cameron,  survives. 


Fast  Runner  Apes  Film 

ALBANY,  N.Y. — “The  Loneliness  of 
the  Long  Distance  Runner”  is  a British 
pictm-e  about  a fast  runner  who  goes 
to  prison  for  stealing. 

By  coincidence,  a local  theatre  was 
playing  that  picture  when  a fast- 
running thief  held  up  the  manager  and 
escaped  over  a field  of  ice  with  $481. 


Disney  Quarter  Earnings 
Hit  $1,304,473  Mark 

BURBANK,  CALIF.  — The  consolidated 
net  profit  of  Walt  Disney  Productions  and 
domestic  subsidiaries  for  the  quarter  ended 
December  29  was  $1,304,473,  equal  to  76 
cents  a share  on  the  1,725,049  common 
shares  outstanding,  after  giving  effect  to 
the  3%  stock  (50,245  shares)  dividend  de- 
clared on  November  8.  This  information 
was  reported  at  the  annual  meeting  of  the 
stockholders  at  the  Disney  Studios 
Wednesday  (6). 

Last  year’s  first  quarter  net  profits 
totaled  $1,669,213,  equal  to  $1  a share  on 
the  1,674,804  common  shares  then  out- 
standing. The  current  quarter  earnings 
were  after  a tax  provision  of  $1,396,000  as 
compared  with  last  year’s  first  quarter  pro- 
vision for  taxes  of  $1,899,000. 

The  board  of  directors  declared  the  regu- 
lar quarterly  cash  dividend  of  10  cents  a 
share  on  the  1,725,049  common  shares  out- 
standing, payable  April  1,  to  stockholders 
of  record  March  15.  All  incumbent  di- 
rectors and  officers  were  re-elected. 


Colosseum  Prize  Winner 

NEW  ORLEANS— Buck,  son  of  William 
Seale,  salesman  for  Columbia  at  Seattle, 
won  the  annual  Colosseum  of  Motion  Pic- 
ture Salesmen  prize.  The  selection  was  made 
by  Edgar  E.  Shinn  of  local  Loge  2,  who  is 
national  treasurer,  at  a luncheon  given  for 
exchange  managers. 


NGC  Has  Sharp  Gain 
In  First  Quarter  Net 

LOS  ANGELES — National  General  Corp. 
net  income  from  operations  for  the  first 
quarter  of  the  1963  fiscal  year,  ending  De- 
cember 25,  increased  sharply  to  $269,828, 
equal  to  9V2  cents  per  share,  in  compari- 
son with  an  operating  loss  of  $28,880  for  the 
same  quarter  a year  ago,  Eugene  V.  Klein, 
NGC  president,  announced  here  Wednesday 
(6). 

Total  income  of  the  company  rose  to 
$10,046,084  in  the  first  quarter  of  1963  com- 
pared with  $9,853,388  in  the  corresponding 
quarter  of  fiscal  1962. 

Klein  attributed  the  increase  to  greater 
efficiency  throughout  the  220-theatre  cir- 
cuit, as  well  as  to  rising  revenues  from 
vending  and  allied  activities. 

“The  increases  in  revenue  and  earnings 
from  our  operations  in  the  recent  three 
months — traditionally  our  weakest  quarter 
— reflect  a rate  of  growth  which  should 
continue  for  the  foreseeable  future,”  Klein 
said.  “New  operating  efficiencies  and  inno- 
vations in  vending  and  other  activities, 
plus  the  addition  of  new  theatres  to  our 
circuits,  should  accelerate  this  growth  as  we 
enter  our  seasonally  peak  theatre  attend- 
ance periods  in  the  spring  and  summer 
months.” 


New  Interrogator  Machines 
To  Be  Used  by  AIP 

HOLLYWOOD — Like  the  science-fiction 
future  depicted  in  many  American  Inter- 
national Pictures  productions,  the  com- 
pany’s home  office  in  several  months  will 
have  futuristic  robot-like  automatic  in- 
terrogator machines,  according  to  Jack 
Byers,  accounting  department  manager. 
Production  and  distribution  departments 
thus  will  be  able  to  obtain  instantly  any 
and  all  information  on  past  releases  re- 
gardless of  distance. 

The  new  machines  will  give  specific  time 
and  place  budgets  and  grosses,  fully  broken 
down,  on  any  AIP  release  so  that  com- 
parative budgets  can  be  assessed  for  new 
productions.  The  interrogators  will  be  con- 
nected to  a master  computer  bank  and 
data  processing  machine,  which  will  ac- 
cumulate full  facts  on  all  AIP  operations. 

MPA  Distributing  Brochure 
On  To  Kill  a Mockingbird' 

NEW  YORK— A four-page,  two-color 
“special  applause”  brochure  on  Universal’s 
“To  Kill  a Mockingbird”  has  been  prepared 
by  the  community  relations  department  of 
the  Motion  Picture  Ass’n  of  America.  Forty 
thousand  copies  will  be  distributed  nationally 
to  clergymen,  educators,  community  leaders, 
libraries,  armed  forces  installations,  social 
workers,  students,  mass  media  represent- 
atives and  exhibition  leaders. 

The  brochure  is  in  the  form  of  a letter 
from  Mrs.  Margaret  Twyman,  director  of 
community  relations  for  the  MPAA,  and 
cites  the  6,000,000-copy  sales  thus  far. 


'Lawrence'  Featurette 

NEW  YORK — A special  16mm  television 
featurette  has  been  prepared  by  Columbia 
Pictures  showing  the  west  coast  premiere  of 
“Lawrence  of  Arabia.”  The  film  will  be 
sent  to  more  than  100  top  TV  stations. 


10 


BOXOFFICE  ::  February  11.  1963 


LETTERS 


Hits  Two-Year-Old  Films  on  TV 

And  now  “Solomon  and  Sheba”  and  “On 
the  Beach”  have  hit  the  TV  screens!  For 
the  first  time  in  a couple  of  years,  I’ve 
heard  people  remark,  “Why  go  see  a movie 
at  a theatre  when  we  can  wait  two  years 
and  see  it  on  TV?” 

Edward  Small’s  “Sheba”  and  Stanley 
Kramer’s  “Beach”  on  TV  is  nothing  short 
of  greed  on  their  part.  These  films  were 
blockbusters  when  first  shown  in  theatres. 

It  was  inevitable  that  older  films  would 
be  sold  to  TV.  But  when  films  hit  the 
idiot  box  two  years  after  they  have  played 
in  theatres,  and  the  public  still  remembers 
the  advertising  we  did  for  the  films,  then 
the  situation  becomes  ridiculous. 

We  have  two  small  theatres  in  a small 
town  (population  1,600).  And  we  know 
that  Mr.  Kramer  or  Mr.  Small  will  not  feel 
the  loss  of  our  film  rental  on  their  next 
productions.  But  we  are  not  going  to  play 
their  next  films  regardless  of  how  successful 
they  are. 

There  are  many  companies  that  have  a 
concern  for  the  theatres  and  not  just  the 
almighty  dollar.  AIP,  Allied  Artists,  Para- 
mount, Columbia,  Universal,  Disney,  Metro, 
and  some  smaller  independents  have  not 
released  two-year-old  product;  and  these 
should  be  supported. 

If  the  TV  selling  producers  were  cut  out 
of  their  main  money  suppliers  (the  the- 
atres), would  they  not  think  twice  before 
selling  their  films  so  soon  to  TV?  We  think 
they  would,  when  it  hits  them  in  the  pocket- 
book,  too. 

It  is  time  for  the  theatres  to  turn  their 
backs  to  the  producers  who  apparently  have 
turned  their  backs  to  us.  We  are  going  to 
try  to  do  our  part.  How  about  others  join- 
ing us? 

MR.  AND  MRS.  JOSEPH  LILQUIST 
Almo  Theatre, 

Poulsbo,  Wash. 


Another  Candid  Look  at  Films  on  TV 

I have  been  an  exhibitor  for  25  years 
and  this  is  my  first  letter  to  Boxoffice, 
even  though  I have  subscribed  to  and  read 
your  magazine  all  this  time.  The  prophets 
who  predicted  that  the  film  companies 
would  suffer  “in  the  end”  from  sale  of 
films  to  TV  were  so  right.  It  is  true  that 
the  real  old  films  had  little  or  no  value  as 
theatre  runs,  but  they  were  enough  to  keep 
John  Q.  Public  at  home  seeing  them  FREE, 
while  newer  films  were  being  shown  at  the 
dwindling  number  of  theatres.  So  the  pro- 
ducer who  used  the  capital  from  the  sale  of 
said  films  to  produce  new  films  suffered 
a self-inflicted  injury,  while  continually  re- 
ducing the  number  of  theatres  that  had 
formerly  shown  his  pictures. 

Had  all  producers  retained  all  theii-  prod- 
uct from  TV,  the  novelty  of  TV  would  have 
worn  off  in  very  few  years.  Where  would 
TV  be  now  without  their  enormous  library 
of  former  theatre  films?  If  TV  did  not  pos- 
sess these  films  there  is  no  doubt  in  my 
mind  that  at  least  75  per  cent  of  the  the- 
atres that  closed  would  now  be  open  again 
and  theatre  business  would  be  much 
stronger  than  it  is.  It  seems  that  some  dis- 
tributors still  have  not  learned  this  lesson 
and  still  do  not  imderstand  John  Q.  Pub- 


(Letters  must  be  signed.  Names  withheld  on  request) 


lie,  for  they  are  about  to  make  another 
great  error,  “that  of  getting  on  the  pay 
TV  bandwagon.” 

They  see  another  bonanza,  a “sure-fire” 
mass  market,  a short-cut  to  riches.  But 
from  where  I observe  the  same  thing,  it 
appears  to  be  a mirage  in  a wasteland. 
They  say  love  is  blind,  but  so  is  greed. 

Let’s  take  a good  look  at  the  average 
American  family  who  has  had  free  TV  for 
ten  years  or  more.  They  accept  the  com- 
mercials, the  relatively  tiny  picture,  the 
often  jumpy,  jiggling  pictm’e  and,  in  many 
areas,  a picture  of  dubious  quality  from 
the  technical  standpoint,  mainly  because 
it  is  all  for  FREE.  After  all,  no  one  can 
object  too  much  about  that  which  is  given 
them  FREE.  But  take  these  same  people  and 
charge  them  good  hard  cash  for  movies  on 
TV  and  watch  them  become  ten  times  as 
critical  of  the  presentation  as  compared 
with  a good  and  realistic  theatre  presenta- 
tion of  the  same  subject.  Ever  been  in  a 
theatre  or  drive-in  when  a film  break  or 
sound  failure  occurs?  Mr.  Public  immedi- 
ately shows  his  personality  without  any 
delay  whatsoever.  I have  had  many  people 
(and  I do  mean  many)  tell  me  what  a good 
show  they  saw  on  TV  the  night  before.  I 
ask  them  the  title  and  players  and  in  many 
cases  find  it  to  be  an  old  “clunker,”  a poor 
“B”  that  never  made  the  grade  via  paid 
admissions.  But  for  FREE  on  FREE  TV 
they  say  “good  show.”  Free  TV  and  pay  TV 
are  literally  in  two  different  worlds. 

So,  Mr.  Distributor,  before  you  board  the 
glittering  bandwagon  of  pay  TV,  please 
take  another  look  at  John  Q.  Public  and 
study  him  well  before  making  your  next  big 
move.  Was  your  sale  of  films  to  TV  really 
worth  what  it  has  cost  you?  Without  the 
film  you  sold  them,  I really  doubt  that  TV 
would  have  eliminated  all  the  theatre  out- 
lets you  have  lost.  As  in  the  past,  you  are 
in  the  driver’s  seat.  There  is  no  doubt  in 
my  mind  that  the  movie  business  could 
again  become  healthy  and  strong  if  the 
right  path  is  chosen  when  you  come  to  the 
fork  in  the  road.  In  closing,  may  I remind 
one  and  all  that  when  paying  for  entertain- 
ment, no  matter  which  medium,  the  viewer 
will  immediately  become  a choosy  buyer  as 
has  been  proven  with  pictures  playing  at 
theatres.  Also  he  will  become  critical  of 
the  technical  presentation  and  no  TV 
presentation  can  ever  compare  in  quality 
with  a theatre  presentation.  If  only  a 
simplified  “Cinerama  process”  could  be  in- 
vented that  all  theatres  could  use,  we  could 
see  the  biggest  boom  ever  in  theatre  busi- 
ness. 

H.  A.  ANDERSON 
Bel-Air  Drive-In  Theatre, 

St.  Ansgar,  Iowa. 


A Brighter  Point  of  View 

It  has  been  our  experience  in  the  past  six 
years  since  coming  to  the  midwest  that 
about  all  it  takes  to  put  many  small-town 
situations  on  the  paying  side  of  the  ledger 
is  enough  faith  in  this  business,  plus  the 
nerve  to  back  it  with  a little  hard  cash  and 
a hell  of  a lot  of  hard  work  to  make  a place 
that  is  attractive  and  comfortable,  then 
supplying  the  patrons  with  the  very  best 
in  entertainment  that  is  being  made. 

As  I see  it,  the  small-town  exhibitor  has 


done  more  than  any  other  thing  to  put 
himself  out  of  business  by  just  simply 
giving  up.  He  had  it  too  good  in  the  past; 
he  knows  little  of  battling  competition;  he 
did  nothing  after  TV  to  make  his  place 
better,  more  attractive.  So  'TV,  bowling, 
autos,  better  roads  and  another  town  took 
over  while  he  slept. 

The  light  bulbs  burned  out  on  the  mar- 
quee and  he  did  not  replace  them.  Then 
business  got  worse  and  he  even  left  most  of 
the  lights  off  out  front.  The  carpets  got 
dirty,  then  frayed,  finally  thrown  out.  The 
popcorn  was  rewarmed  until  it  tasted  like 
a dehydrated  old  potato.  Then  he  started 
cutting  film  rental.  He  booked  pictures  by 
price,  not  quality.  He  brags  about  not  play- 
ing a picture  that  costs  over  $12.50  and 
says  he  waits  for  the  better  ones  until  he 
can  get  them  at  that  price.  Then,  he  winds 
up  moaning  because  “On  the  Beach”  is 
now  on  TV,  and  I’ll  bet  a dollar  to  a phoney 
theatre  pass  that,  to  start  with,  he  would 
not  play  the  picture  because  of  the  terms. 

Sure,  TV  is  rough;  sure  they  go  bowling. 
But  he  overlooks  that  the  bowling  center  is 
air-conditioned  to  perfection,  that  it  has 
acoustical  walls  and  ceiling,  beautiful  fix- 
tures, restful  lounges,  a clean  and  up-to- 
date  appearance,  plus  a personal  greeting 
and  welcome  by  the  manager  when  you 
walk  in. 

There  is  nothing  wrong  with  exhibition 
that  99  per  cent  of  the  owners  couldn’t  cure, 
if  they  would  get  in  and  fight,  plus  break 
out  with  a little  of  that  moth-infected  cash 
they  put  away  in  the  heyday! 

Remember,  Mr.  Small  Town  Operator, 
you  may  not  be  able  to  keep  them  from 
knocking  you  down  in  the  fight,  but,  if  you 
give  up  and  let  them  keep  counting,  you 
are  whipped. 

Today,  not  tomorrow,  take  a good  look  at 
your  theatre’s  physical  condition;  take  a 
cold-blooded  look  at  your  theatre  front; 
take  a look  at  the  cobwebs  and  frayed  car- 
pets. How  many  chaii’s  have  turned  them- 
selves into  four-legged  rockers,  without 
rockers?  Those  cobwebs  floating  in  the 
light  from  the  projectors  don’t  make  mod- 
ern decoration!  How  many  times  eveiT 
week  are  you  off  the  screen?  A little  re- 
conditioning of  your  projection  equipment 
can  em’e  that. 

Have  you  tried  any  advertising  lately  to 
let  the  many  who  are  really  getting  fed  up 
with  TV  know  you  are  still  in  business? 
After  you  have  checked  your  own  self  on  all 
these  and  honestly  find  you  are  not 
guilty,  you  will  not  have  to  complain  that 
the  exchange  is  holding  you  up,  giving  their 
pictures  to  TV  too  soon;  that  TV  has  killed 
you,  etc.,  etc.  You  will  still  be  one  of  those 
who  believes  in  this  business  and  you  will, 
I am  sure,  still  be  taking  a little  to  the 
bank  every  day! 

In  writing  this,  I have,  perhaps,  exposed 
myself  to  as  deadly  a fire  as  one  could  ex- 
pect from  a sub-machine  gim.  But,  to 
those  who  will  not  agree,  I only  say  I have 
just  bought — for  hard  cash — my  third 
small-town  theatre  (the  Dewey  in  Dewey, 
Okla.)  and  am  going  still  further  by 
updating  it  to  a first-class  theatre.  And  I 
expect  it  to  make  money!  This,  I base  on 
one  now  being  operated  that  does  make  a 
little  money  and  one  that  I sold  that  made 
money — and  sold  at  a PROFIT. 

WALTER  W.  BELL 

New  Cozy  Theatre, 

Chetopa,  Kas. 
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•By  CHRIS  DUTRA 


piLMING  of  “The  Gay  Place,”  based  on 
the  novel  by  William  Brammer,  will 
launch  the  star-dii-ector  team  of  Paul  New- 
man and  Martin  Ritt  on  their  multiple- 
pictui-e  deal  with  Columbia.  Newman  will 
stai’  in  the  film,  described  as  “a  study  of 
the  hard-li\ing,  dedicated  young  men  who 
are  making  the  laws  of  the  land.”  Shoot- 
ing will  begin  about  June  1 on  actual 
locales  in  Austin,  Tex.  Irving  Ravetch  and 
Harriet  Fi-ank  jr.  will  screenplay  the  novel, 
with  Ravetch  also  serving  as  co-producer 
with  Ritt  . . . Peter  O’Toole  has  been  signed 
by  Richai'd  Brooks  to  play  the  title  role  in 
“Lord  Jim,”  the  Joseph  Conrad  classic, 
which  Brooks  will  direct  from  his  own 
screenplay  for  Columbia  release.  Brooks 
also  signed  Fred  A.  Yoimg  as  cameraman 
for  the  Panavision  production. 


Samuel  Fuller  has  checked  in  at  Pioduc- 
ers  Studio  to  produce  and  direct  his  own 
screenplay,  “The  Long  Corridor,”  murder 
mystery  and  the  first  of  five  films  Leon 
Fromkess  is  to  make  for  Allied  Artists.  The 
film  rolls  February  18  . . . Producer  Jack 
Rose  has  signed  Dianne  Foster  for  a lead- 
ing role  in  his  Paramount  production, 
"Who’s  Been  Sleeping  in  My  Bed?”  also  set 
to  roll  February  18.  Miss  Foster  will  play 
one  of  the  beauties  with  whom  star  Dean 
Martin  gets  romantically  involved,  in  ad- 
dition to  Elizabeth  Montgomery,  Jill  St. 
John,  Yoko  Tani  and  Macha  Meril.  The 
picture,  directed  by  Daniel  Mann,  intro- 
duces Carol  Burnett  to  the  screen. 

Suzanne  Pleshette  has  been  signed  by 
Jack  L.  Warner  for  a starring  role  in 
“Youngblood  Hawke,”  which  Delmer  Daves 
will  produce  and  direct.  Warren  Beatty 
appears  in  the  title  role.  Filming  is  sched- 
uled to  start  about  March  1 on  locations  in 
Kentucky  and  New  York  City  . . . Paul 
Lukas  has  been  signed  by  producer  Hal 
Wallis  for  a stellar  role  with  Elvis  Presley 
in  “Fun  in  Acapulco.”  Ursula  Andress  and 
Elsa  Cardenas  hold  the  leading  femme 
roles. 

Executive  producer  Frank  I.  Davis  has 
set  Chet  Stratton,  John  Crawford  and  Phil 
Coolidge  for  top  featm-ed  roles  in  the 
George  Stevens’  production  of  “The  Greatest 
Story  Ever  Told”  . . . John  Indrisano, 
former  middleweight  contender  turned 
actor,  has  been  signed  by  producer  Hal 
Wallis  for  a comedy  role  in  “Wives  and 
Lovers,”  which  John  Rich  directs  at  Para- 
mount. 'The  cast  is  headed  by  Janet  Leigh, 
Van  Johnson,  Shelley  Winters,  Martha 
Hyer,  Ray  Walston  and  Jeremy  Slate. 

Producer  Martin  Manulis  has  signed 
Mart  Crowley  to  write  his  first  screenplay, 
“Cassandra  at  the  Wedding,”  which  will 
.star  Natalie  Wood.  The  picture  is  Manulis’ 
second  since  he  became  production  head  at 
Four  Star,  and  will  follow  “The  Out-of- 
Towners,”  late  in  the  spring  . . . Sammy 
Calm  and  Jimmy  Van  Heusen  have  been 
signed  to  write  the  music  for  “The  Wheeler 
Dealers,”  which  goes  before  the  cameras  at 


Metro-Goldwyn-Mayer  February  18.  The 
Martin  Ransohoff  Filmways  production, 
directed  by  Arthur  Hiller,  stars  Lee  Remick 
and  James  Gaimer  . . . Composer-musician 
Leith  Stevens  has  been  signed  to  arrange, 
supervise  and  conduct  the  background 
score  for  Melville  Shavelson’s  “A  New 
Kind  of  Love,”  for  Pai'amount  release.  The 
picture  stars  Paul  Newman  and  Joanne 
Woodwai’d,  and  is  written,  directed  and 
produced  by  Shavelson. 

R" 

Ronald  Reagan  has  been  signed  to  a con- 
tract, providing  for  his  starring  in  both 
motion  pictures  and  television,  at  Universal, 
Edward  Muhl,  vice-president  in  charge  of 
production,  announced  . . . Gary  Knafelc, 
end  for  the  Green  Bay  Packers,  has  been 
signed  to  a long-term  contract  at  Warner 
Bros.,  Joining  a growing  list  of  athlete 
actors,  including  Mike  Henry  of  the  Los 
Angeles  Rams,  Don  Drysdale  and  Sandy 
Koufax  of  the  Los  Angeles  Dodgers  and  Bo 
Belinsky  of  the  Los  Angeles  Angels. 

Patricia  Barry  and  Louis  Nye,  both  pop- 
ular TV  entertainers,  have  been  signed  by 
producer  Jack  Rose  for  top  roles  in  “Who’s 
Been  Sleeping  in  My  Bed?”  now  shooting 
at  Paramount  . . . Marking  her  third  mo- 
tion picture  for  Warner  Bros.,  Connie 
Stevens  will  star  with  Troy  Donahue  and 
Ty  Hardin  in  the  studio’s  upcoming  fea- 
ture, “Palm  Springs  Weekend.”  Her  two 
previous  films  for  the  valley  lot  include 
“Parrish”  and  “Susan  Slade”  . . . Noted 
Negro  athlete-turned-actor.  Woody  Strode, 
reports  to  MGM  this  week  for  a co-starring 
role  with  Jock  Mahoney  in  “Tarzan  Faces 
Three  Challenges”  . . . Desilu  Productions 
has  acquired  Robert  Stack’s  Langford  Pro- 


BENNY  SUBS  FOR  SINATRA— Vet- 
eran comedian  Jack  Benny  is  shown 
accepting  the  Heart  Award  of  Tent  25, 
Variety  Club  of  Southern  California, 
for  singer  Frank  Sinatra  from  Fred 
Stein,  right,  theatre  chain  operator 
and  Variety  Club  chief  barker,  and 
SherriU  Corwin,  left,  circuit  owner. 
Sinatra  was  unable  to  accept  the  award 
in  person  because  of  a prior  Las  Vegas 
engagement  for  his  “services  in  behalf 
of  children”  at  the  annual  Variety 
Club  Inaugural  Ball  at  the  Beverly 
Hilton  HoteL 


ductions,  Inc.,  in  a stock-for-stock  deal. 
Langford  has  a 25  per  cent  ownership  of 
“The  Untouchables,”  and  also  produces 
the  TV  series;  the  new  deal  now  gives  Stack 
77,691  shares  of  Desilu  stock  in  exchange 
for  all  his  shares  in  Langford  . . . Anthony 
Quinn,  in  association  with  David  Susskind 
of  Talent  Associates,  has  acquired  the  film 
rights  to  “Lonely  Boy  Blues,”  a novel  by 
Alan  Kapelner,  who,  in  association  with 
Robert  St.  Aubrey,  has  done  a treatment  of 
the  book.  Quinn  will  star  in  the  film  ver- 
sion, with  Susskind  producing.  They  are 
seeking  Ralph  Nelson  to  direct,  which  would 
reunite  the  trio,  who  did  “Requiem  for  a 
Heavyweight”  earlier  . . . “Where’s  Annie?” 
a new  novel  by  Eileen  Bassing,  slated  for 
its  first  printing  in  March  by  Random 
House,  will  be  filmed  by  Robert  Bassing  in 
Technicolor  under  his  independent  ban- 
ner later  this  year  on  location  in  Mexico. 

Paul  Francis  Webster  has  been  set 
by  producer  Samuel  Bronston  to  write 
the  lyrics  for  three  parts  of  the  melodic 
score  of  “55  Days  at  Peking”  which  Dimitri 
Tiomkin  has  composed.  The  tunes  will  be  a 
popular  variety,  titled  “Natasha,”  title 
song  and  “So  Little  Time”  and  Bronston 
will  market  them  through  his  recently  es- 
tablished music  company,  which  he  has 
placed  under  the  wing  of  general  profes- 
sional manager  Howie  Richmond  . • . Her- 
man Cohen  has  signed  Paul  Dunlap  to 
compose  and  conduct  the  music  for  “Black 
Zoo,”  which  Allied  Artists  will  release.  The 
picture,  which  was  directed  by  Robert 
Gordon,  stars  Michael  Gough,  Jeanne 
Cooper,  Rod  Lauren  and  Virginia  Grey  . . . 
Producer  Michael  Wayne  has  signed  Frank 
DeVol  to  compose  an  original  score  for 
John  Wayne’s  Batjac  Production  “Mc- 
Lintock!”  for  United  Artists  release.  Mau- 
reen O’Hara,  Stefanie  Powers,  Yvonne  De 
Carlo,  Pat  Wayne  and  Jack  Kruschen  co- 
star  in  the  production  . . . Paul  Sawtell  has 
been  commissioned  by  Nat  Holt  to  score 
“Cattle  King,”  starring  Robert  Taylor  and 
Joan  Caulfield.  The  film,  directed  by  Tay 
Garnett,  is  an  MGM  release  scheduled  for 
spring  openings. 

Jerry  Van  Dyke  has  been  signed  for  a 
top  role  in  “Palm  Springs  Weekend,”  star- 
ring Troy  Donahue,  Connie  Stevens,  Ty 
Hardin  and  Andrew  Duggan.  The  film  is 
scheduled  to  roll  soon  at  the  famous  desert 
resort  with  Norman  Taurog  directing  and 
Michael  A.  Hoey  producing  . . . Pre-produc- 
tion purchase  of  the  film  rights  to  “Bare- 
foot in  the  Park,”  forthcoming  Broadway 
play  by  Neil  Simon,  has  been  negotiated 
by  Jack  L.  Warner  through  Irving  Lazar. 
’The  play  is  scheduled  to  open  in  New  York 
this  fall  with  Arnold  St.  Suber  producing. 

I- 

“The  Argonauts”  will  be  the  final  release 
title  for  Charles  H.  Schneer’s  spectacular 
film  version  of  the  Greek  adventure  classic, 
“Jason  and  the  Golden  Fleece,”  it  has  been 
announced  by  Columbia  Pictures,  distribu- 
tors of  the  multi-million  dollar  Eastman 
Color  film.  The  stars  are  Todd  Armstrong 
as  Jason  and  Nancy  Kovack  as  Medea. 
Featured  in  the  cast  are  Gary  Raymond, 
Laurence  Naismith,  John  Cairney,  John 
Crawford  and  Nigel  Green.  The  film  was 
directed  by  Don  Chaffey  on  locations 
throughout  Southern  Europe  from  a screen- 
play by  Jan  Read  and  Beverly  Cross. 
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'Billy  Rose's  Jumbo'  (MGM)  Wins 
January  Blue  Ribbon  Award 

By  VELMA  WEST  SYKES 

^^HILE  THE  OLD-TIME  CIRCUS  under  the  “big  top”  is  no  longer  with  us  except  in 
isolated  areas,  nostalgia  for  what  it  represented  in  entertainment  made  “Billy 
Rose’s  Jumbo”  a delight  for  motion  picture  audiences.  Thus  National  Screen  Council 
members  voted  the  MGM  feature  the  Boxoffice  Blue  Ribbon  Award  for  January,  for 
a circus  just  naturally  has  always  drawn  whole-family  patronage.  With  Jimmy 
Durante,  Doris  Day,  Stephen  Boyd  and  Martha  Raye  competing  against  a pachyderm 
star  which  almost  steals  the  show,  light-hearted  entertainment  for  all  ages  is  achieved. 
The  Joe  Pasternak-Martin  Melcher  production  was  directed  by  Charles  Walters. 


“Billy  Rose’s  Jumbo”  was  reviewed  in 
our  December  10,  1962  issue  with  these 
lines:  “A  happy,  tuneful,  fun-filled  and 
star-studded  musical  with  a circus  back- 
ground, this  ...  is  fine  entertainment  for 
young  and  old  alike,  ideal  family  fare  for 
the  holiday  period  or  for  any  time  of  the 
year.  Based  on  the  musical  produced  by 
Billy  Rose  at  the  old  Hippodrome  in  New 
York  more  than  two  decades  ago,  the  pic- 
ture has  several  memorable  Rodgers  and 
Hart  songs,  which  are  delightfully  sung 
by  Doris  Day  and  by  Stephen  Boyd  in  his 
singing  debut  . . . This  romantic  team  is 
ably  supported  by  those  two  veteran 
comics,  Jimmy  Diurante,  recreating  his 
stage  role  of  the  loveable  circus  owner, 
and  Martha  Raye,  as  his  long-time 
fiancee  who  muggs  to  strong  laugh 
returns.” 

Winner  Above  Average 

After  playing  in  most  first-run  key 
situations,  the  wiimer  has  a boxoffice 
score  of  148  per  cent  of  average  business. 
NSC  members  commented  about  it  on 
their  ballots  in  this  fashion: 

I’m  glad  we  have  “Billy  Rose’s  Jumbo” 
to  begin  the  new  year.  We  can’t  miss  with 
it.  The  lack  of  many  real  good,  family 
pictiures  surely  must  have  influenced 
many  really  concerned  members  in  their 
voting. — Mrs.  Frederic  Steele,  Hunting- 
don, Pa.,  G.F.W.C.  . . . Here  is  one  the 


entire  family  can  really  enjoy. — Mrs. 
Myra  B.  Nelson,  Upper  Darby,  Pa.,  presi- 
dent Fed-MPC. 

“Billy  Rose’s  Jumbo”  has  all  the  razzle- 
dazzle  and  thrills  of  a day  at  the  circus, 
with  the  added  attraction  of  darling  Doris 
Day. — Mrs.  Lawrence  DeLay,  Springfield 
(Mass.)  MPC  . . . An  eye-Llling  circus 
musical  and  good  Rodgers  and  Hart 
music. — Dr.  James  K.  Loutzenhiser,  Kan- 
sas City,  U.S.  Public  Health  Service. 

In  “Billy  Rose’s  Jumbo”  you  have  a 
good,  clean  musical  and  fun  for  the  entire 
family. — B.  W.  Platt,  Dayton  Journal  Her- 
ald . . . ’The  kind  of  film  that  handily 
qualifies  as  fine  family  entertainment. — 
John  Bustin,  Austin  (Tex.)  American. 

Our  Family  Medal  winner  for  Decem- 
ber was  “Billy  Rose’s  Jumbo” — wholesome 
and  delightful  entertainment  for  all. — 
Ann  D.  Kenny,  Parents’  Magazine  . . . The 
circus  and  young  people  go  together — 
they’ll  love  it. — ^Taylor  M.  Mills,  New 
York,  MPAA. 

Everybody  loves  the  circus,  from  Junior 
to  Grandpap — so  this  happy  creation 
should  win  in  a walk. — Ralph  Monahan, 
Pittsburgh  Press  . . . Grand  music,  grand 
acting,  fine  action. — George  Stump,  Kan- 
sas City,  Radio  KCMO  ...  A wonderful 
show  with  never  a dull  moment.  I had  al- 
ready seen  the  stage  show  a number  of 
years  ago  and  so  knew  how  to  appreciate 
the  screen  version. — Frank  Grosjean, 
Shreveport  Journal. 


The  Cast 


ONE  OF  THE  THRILLING  ACTS  IN  “BILLY  ROSE’S  JUMBO” 
WHEN  STEPHEN  BOYD  FACES  A ROARING  LION 


MARTHA  RAYE  ATTEMPTS  TO  READ  THE  PALM  OF  DORIS 
DAY  WHILE  BOTH  HAVE  UNCERTAIN  ROMANCES 


MARTHA  RAYE,  JIMMY  DURANTE’S  FINANCEE,  IS  OVER- 
COME WHEN  BOYD  RESCUES  HIM  FROM  A BAD  MISHAP 


Kitty  Wonder  Doris  Day 

Sam  Rawlins Stephen  Boyd 

Pop  Wonder Jimmy  Durante 

Lulu Martha  Raye 

John  Noble Dean  Jagger 

Harry  Joseph  Waring 

Tina  Lynn  Wood 

Ellis  Charles  Watts 

Parsons  James  Chandler 

Madison Robert  Burton 


Producers  Joe  Pasternak, 

Martin  Melcher 

Director  Charles  Walters 

Associate  Producer Roger  Edens 

Screenplay  by Sidney  Sheldon 

Based  on  the  New  York  Hippodrome 

Musical  by Billy  Rose 

Book  by  Ben  Hecht, 

Charles  MacArthur 
Music  and  Lyrics  by  ....  Richard  Rodgers, 

Lorenz  Hart 

Music  Conducted  and  Supervised  by 
George  Stoll 


Hank  Wilson  Wood 

Eddie Norman  Leavitt 

Driver  Grady  Sutton 

Circus  Performers  Ron  Henon, 

The  Carlisles,  The  Pedrolas,  The 
Wazzans,  The  Hannefords,  Billy  Bar- 
ton, Corky  Christiani,  Victor  Julian, 
Richard  Berg,  Joe  Monahan,  Miss  Lani, 
Adolph  Dubsky,  Pat  Anthony,  Janos 
Prohaska,  The  Barbettes 


Orchestrations  by Conrad  Salinger, 

Leo  Arnaud, 
Robert  Van  Eps 
Vocal  Arrangements  by  ....  Bobby  ’Tucker 
Director  of  Photography 

William  H.  Daniels,  A.S.C. 

Art  Direction  George  W.  Davis, 

Preston  Ames 

Set  Decoration Henry  Grace, 

Hugh  Hunt 

Film  Editor Richard  W.  Farrell 

Color  by  Metrocolor 

(A  Euterpe- Arwin  Picture, 
Presented  by  Metro-Goldwyn-MayerJ 


lllllllllllllllllllllllllllllllllllllllllllllllll■l■>INI>N■li■ 


This  award  is  given  each  month  by  the 
National  Screen  Council  on  the  basis  of  out- 
standing merit  and  suitability  for  family 
entertainment.  Council  membership  comprises 
motion  picture  editors,  radio  and  TV  film 
commentators,  representatives  of  better  films 
councils,  civic,  educational  and  exhibitor  or- 
ganizations. 


Production  Staff 


BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 


li  Air  Patrol  (20th-Fox) 

100 

100 

100 

100 

95 

100 

99 

P Borabbas  (Col) 

140 

300 

150 

200 

150 

180 

150 

340 

150 

200 

150 

150 

120 

200 

125 

135 

125 

200 

17G 

^ Bell'  Antonio  (Embassy) 

145 

80 

120 

90 

150 

75 

no 

P Billy  Budd  (AA) 

165 

95 

125 

100 

110 

115 

200 

100 

126 

P Billy  Rose's  Jumbo  (MGM) 

180 

200 

100 

175 

225 

150 

200 

90 

275 

100 

100 

90 

100 

175 

150 

120 

90 

148 

||  Broken  Land,  The  (20th-Fox) 

100 

100 

100 

90 

100 

98 

li  Carry  On,  Teacher  (Governor) 

130 

150 

165 

110 

200 

100 

285 

95 

100 

125 

115 

160 

145 

Child  Is  Waiting,  A (UA) 

200 

80 

125 

90 

65 

100 

135 

90 

111 

^ Escape  From  East  Berlin  (MGM) 

100 

95 

100 

85 

110 

100 

65 

75 

80 

85 

100 

90 

90 

Divorce — Italicm  Style  (Embassy) 

160 

250 

175 

150 

100 

90 

140 

100 

200 

140 

210 

300 

168 

||  Gypsy  (WB) 

190 

300 

250 

150 

200 

260 

200 

175 

300 

410 

480 

200 

225 

300 

125 

195 

380 

300 

200 

260 

255 

Hero's  Islcmd  (UA) 

100 

100 

100 

100 

100 

100 

100 

1 Hitler  (AA) 

145 

130 

155 

110 

105 

150 

80 

80 

119 

(1  In  Search  of  the  Castaways  (BV) 

175 

160 

150 

225 

125 

200 

130 

250 

330 

175 

350 

225 

250 

105 

185 

350 

150 

150 

250 

207 

P Island,  The  (Zenith) 

110 

175 

160 

100 

90 

185 

137 

||  If  a Man  Answers  (Univ) 

150 

250 

200 

235 

90 

135 

115 

200 

310 

75 

175 

150 

180 

100 

175 

140 

155 

125 

90 

161 

P It's  Only  Money  (Para) 

145 

250 

115 

130 

120 

150 

350 

125 

115 

150 

125 

155 

190 

110 

150 

100 

155 

II  Kind  of  Loving,  A (Governor) 

115 

185 

85 

125 

85 

140 

175 

150 

133 

p Kitchen,  The  (Kingsley) 

120 

145 

135 

75 

90 

140 

100 

115 

^ Lawrence  of  Arabia  (Col) 

300 

250 

380 

200 

300 

286  i 

H Legend  of  Lobo,  The  (BV) 

130 

95 

100 

225 

65 

140 

125 

130 

90 

130 

110 

100 

90 

175 

130 

125 

90 

121 

II  Longest  Day,  The  (20th-Fox) 

160 

2.50 

250 

185 

225 

200 

270 

275 

250 

375 

275 

300 

200 

250 

275 

249  i 

P Magic  Sword  (UA) 

100 

100 

175 

80 

125 

90 

112  i 

II  Manchurian  Candidate,  The  (UA) 

150 

200 

175 

175 

100 

85 

160 

120 

175 

150 

90 

125 

200 

120 

100 

180 

165 

155 

200 

149 

p Marco  Polo  (AIP) 

110 

85 

90 

105 

160 

90 

75 

80 

120 

130 

175 

111 

P Matter  of  WHO,  A (Herts-Lion) 

150 

160 

175 

110 

175 

100 

65 

105 

190 

105 

150 

135 

Mutiny  on  the  Bounty  (MGM) 

160 

300 

250 

200 

360 

400 

310 

300 

250 

210 

275 

274 

P Password  Is  Courage,  The  (MGM) 

100 

100 

75 

110 

90 

160 

106 

^ Playgirl  After  Dark  (Topaz) 

170 

135 

75 

90 

160 

126 

H Samson  & 7 Miracles  of  World  (AIP) 

175 

150 

105 

100 

90 

125 

95 

120 

^ Sodom  and  Gomorrah  (20th-Fox) 

160 

225 

300 

110 

140 

175 

100 

180 

100 

160 

125 

150 

210 

164 

II  Swordsman  of  Siena  (MGM) 

100 

90 

90 

65 

115 

85 

91 

H Taras  Bulba  (UA) 

160 

260 

125 

150 

130 

250 

125 

185 

200 

200 

130 

125 

200 

200 

200 

250 

200 

182 

||  Two  and  Two  Make  Six  (Union) 

100 

100 

100 

100 

100 

100 

P Two  for  the  Seesaw  (UA) 

160 

200 

145 

275 

120 

195 

183 

1 War  Hunt  (UA) 

no 

100 

100 

100 

100 

100 

100 

101 

^ Warriors  Five  (AIP) 

70 

100 

115 

75 

no 

94 

^ We'll  Bury  You!  (Col) 

100 

75 

180 

65 

80 

65 

70 

80 

175 

125 

75 

99 

P What  Ever  Happ'd  Baby  Jane?  (WB) 

170 

300 

200 

250 

165 

275 

140 

185 

250 

200 

175 

100 

200 

200 

90 

210 

155 

200 

193 

p White  Slave  Ship  (AIP) 

100 

115 

100 

80 

90 

120 

85 

100 

80 

80 

120 

135 

75 

98 

P Who's  Got  the  Action?  (Para) 

115 

110 

170 

100 

175 

134 

^ Wonderful  to  Be  Young  (Para) 

80 

100 

65 

100 

100 

80 

88 

TOP  HITS 


OF 


THE  WEEK 

Individual  runs,  not  an  awago. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


Sodom  and  Gomorrah  (20th-Fox) 

Chicago  

Buffalo  

Seattle 

Lawrence  or  Arabia  (Col) 

San  Francisco 

Longest  Day,  The  (20th-Fox) 
Portland  


4.  40  Pounds  of  Trouble  (Univ) 

.300  New  York 185 

5.  Taras  Bulba  (UA) 

Kansas  City 185 

6.  Billy  Rose's  Jumbo  (AAGAA) 

Cincinnati  175 

7.  Who's  Got  the  Action?  (Para) 

250  Kansas  City 170 


All  Omaha  First  Runs 
Equal  or  Exceed  Par 

OMAHA — Receipts  held  up  well  for 
Omaha  first  runs  last  week  despite  weather 
which  was  not  conducive  to  moving  about 
outdooi’s.  The  Orpheum  went  a bit  above 
average  for  the  second  week  of  “Barabbas,” 
and  “The  Wonderful  World  of  the  Brothers 
Grimm”  continued  strong  in  its  sixth  weeK 
at  the  Indian  Hills. 


(Average  Is  100) 

Admiral — A Child  Is  Woiting  (MGM)  120 

Indian  Hills — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinerama),  6th  wk 220 

Omaha — Sodom  and  Gomorrah  (20th-Fox)  130 

Orpheum — Eorobbas  (Col),  2nd  wk 105 

State — The  Lenend  of  Lobo  (BV),  2nd  wk 100 


Reissue  of  'The  Robe'  Tops 
Lackadaisical  Mill  City 

MINNEAPOLIS— It  took  a delightful 
weekend  thaw  to  build  Mill  City  business 
up  to  the  point  where  it  could  be  called 
“dismal”  last  week,  with  only  a handful  of 
percentages  besting  the  100  mark.  A re- 
issue. “The  Robe,”  debuting  at  the  Lyric 
was  head-and-shoulders  the  top  Loop  at- 
traction at  200  per  cent.  “A  Kind  of  Lov- 
ing,” second  week  at  the  St.  Louis  Park,  did 
quite  well  with  135  per  cent,  while  “The 
Wonderful  World  of  the  Brothers  Grimm,” 
27th  week  at  the  Cooper,  rolled  along  at 
150  per  cent.  Nothing  else  was  really  im- 
pressive. 

Academy — Mutiny  on  the  Bounty  (MGM),  6th  wk.  120 


Campus — Mr.  Arkadin  (Cari)  90 

Century — Gypsy  (WB),  6th  wk 80 

Cooper — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinerama),  27th  wk 150 

Gopher — In  Search  of  the  Castaways  (BV),  6th  wk.  100 

Lyric — The  Robe  (20th-Fox),  reissue  200 

Mann — The  Longest  Doy  (20th-Fox),  16th  wk 90 

Orpheum — Tales  of  Terror  (AlP)  110 

State — -Sodom  and  Gomorrah  (20th-Fox),  2nd  wk.  ] H20 
St.  Louis  Park — A Kind  of  Loving  (Governor), 

2nd  wk 135 

Suburban  World — Crooks  Anonymous  (Janus) 100 

World — Two  for  the  Seesaw  (UA),  2nd  wk 100 


‘40  Pounds'  and  'Sodom' 

Are  Milwaukee  Starters 

MILWAUKEE — None  of  the  reports 
turned  in  on  grosses  for  the  week  appeared 
to  be  outstanding,  which  was  understand- 
able enough  considering  that  we’ve  had 
15  straight  days  of  below-zero  weather. 
The  Towne  Theatre,  however,  led  the  local 
first  runs  with  160  on  “40  Pounds  of  Trou- 
ble,” which  was  heavily  promoted. 


Downer — Phaedra  (Lopert),  5th  wk 'TTo 

Palace — The  Longest  Doy  (20th-Fox),  6th  wk  " l25 
Riverside — It's  Only  Money  (Para),  2nd  wk  125 

Strand — Mutiny  on  the  Bounty  (MGM),  6th  wk  150 
Times — Divorce — Italicn  Style  (Embassy),  5th  wk.  ..125 

Towne — 40  Pounds  of  Trouble  (Univ)  160 

Warner — Gypsy  (WB),  2nd  wk 100 

Wisconsin — Sodom  and  Gomorrah  (20th-Fox)  ...!!!  150 


Young  to  Port  Washington 

PORT  WASHINGTON,  WIS.  — Ron 


Young,  formerly  of  LaCrosse,  has  been 
placed  in  charge  of  the  Rivoli  and  57  Out- 
door theatres  of  the  Marcus  circuit.  Al- 
though only  22,  Young  has  been  in  the  the- 
atre business  for  nine  years  and  has  worked 
in  most  of  the  40  theatres  of  the  circuit. 
He  comes  here  after  managing  the  North 
Star  and  Starlite  drive-ins  at  LaCrosse  last 
season.  He  plans  to  be  married  in  April. 


Lease  Mt.  Vernon  Strand 

MOUNT  VERNON,  IOWA— Mr.  and  Mrs. 
Lawrence  West  are  the  new  operators  of 
the  Strand  Theatre.  It  had  been  managed 
for  the  past  year  by  lessee  Don  Horton. 


Shirley  Booth  to  Get 
Presidential  Assist 

Hollywood — Oscar  and  Emmy  win- 
ner Shirley  Booth  has  an  appointment 
with  President  Kennedy  in  the  White 
House  on  March  14  in  her  capacity  as 
chairman  of  the  1963  Easter  Seal  Cam- 
paign for  Crippled  Children. 

Miss  Booth’s  meeting  with  the  Presi- 
dent will  be  given  blanket  coverage  by 
television,  radio,  newspapers  and 
magazines. 


DES  MOINES 

]^on  Horton  has  leased  the  Strand  at  West 
Liberty  from  Ludy  Boston.  The  West 
Liberty  theatre  has  been  operated  by  mer- 
chants of  the  community.  Horton  previously 
had  been  operating  the  Strand  at  Mount 
Vernon  on  lease  from  L.  C.  West,  who  now 
has  taken  back  that  film  house. 

Morrie  Steinman,  Minneapolis  drum- 
beater,  has  been  putting  in  personal  appear- 
ances here  to  chart  the  campaign  course  for 
MGM’s  Heritage  Series  opening  Thursday 
(14)  at  the  Paramount.  First  in  the  Heritage 
Series  of  eight  films  is  “Little  Women”  to 
be  followed  by  a different  celluloid  classic 
every  other  Thursday.  The  February  10 
issue  of  Picture  Magazine,  the  Sunday 
newspaper  supplement,  gave  valuable  public- 
ity in  its  news  columns  to  the  Heritage  films. 

Despite  lousy  weather  and  a local  review, 
which  called  “Sodom  and  Gomorrah”  dull, 
the  movie  has  been  one  of  20th  Century- 
Fox’s  best  grossers  here  in  four  years,  ac- 
cording to  Dave  Gold,  exchange  manager 
. . . Among  recent  personnel  changes  along 
the  Row,  Louise  Curtice  has  returned  to  the 
booking  department  at  United  Artists. 

Harrison  Wolcott  of  Eldora  has  been 
named  to  Allied’s  national  industry  rela- 
tions committee  . . . The  local  Universal  ex- 
change has  been  literally  “hit”  by  auto 
accidents.  Thelma  Washburn,  booker,  still 
is  feeling  the  effects  of  painful  neck  and 
back  injuries  suffered  in  such  an  accident. 
Injured  in  another  accident  was  Wilma 
Frace’s  husband.  Wilma  is  head  inspector 
at  Universal. 

It  was  16  below  zero  and  Tom  Ryan, 
Central  States  manager  at  Albia,  was 
throwing  snow  on  the  motor  of  his  car  to 
douse  the  flames.  The  chain  of  events 
climaxed  by  the  steaming  car  (and  steaming 
theatreman)  began  when  a “good  Samar- 
itan” with  a tnick  and  log  chain  pulled 
Ryan’s  cold,  dead  auto  to  a start  on  a recent 
frigid  Iowa  morning.  Finally  traveling  under 
its  own  power,  the  Ryan  car  began  to  “act 
up”  and  then  “flame  up!”  Seems  the  tow 
chain  had  been  attached  in  a manner  re- 
sulting in  a caved-in  radiator,  a broken  line 
and  loss  of  all  antifreeze  and  transmission 
fluid.  The  repair  bill  was  near  $34. 

Des  Moines  W’OMPIs  are  planning  a 
dinner  meeting  and  accessory  show  February 
28  at  Younkers  tearoom.  Members  recently 
feted  Nola  Bishop  Wright,  a December  bride 
. . . Louis  Orlove,  Universal  publicity  man 
was  here  from  New  York  in  connection  with 
“40  Pounds  of  Trouble”  . . . Central  States 
drive-in  meetings  were  conducted  at  Cedar 
Rapids  and  Waterloo  the  week  of  February 
10. 


One-Man  Censor  Riles 
Critics  at  Madison 

MADISON — A police  inspector  with 
authority  that  was  assumed  to  be  final 
walked  into  the  Majestic  Theatre  here  with 
another  police  officer  and  ordered  a love 
scene  cut  from  the  Greek  film,  “Phaedra,” 
under  threat  of  closing  the  theatre,  accord- 
ing to  the  Capital  Times. 

The  Times  in  an  editorial  had  this  to 
say  about  the  situation:  “We  wonder  if 
the  people  of  Madison  intended  that  Her- 
man J.  Thomas,  police  inspector,  was  to 
be  established  as  the  arbiter  of  what  they 
can  read  or  view  in  the  movies  or  in  art. 

“Inspector  Thomas  . . . admits  that  he 
has  held  up  the  sale  of  a well-known  book, 
halted  an  art  exhibit  in  the  University 
section  and  has  even  tried  to  suppress  a 
legal  textbook  that  discusses  literature 
banned  as  pornographic.  This  one-man 
censorship  over  what  Madison  is  to  read, 
view  or  enjoy  is  based  on  whatever  values 
Inspector  Thomas  has  formed  out  of  read- 
ing a puritanical  outburst  written  by  Jenkin 
Lloyd  Jones  of  the  reactionary  Tulsa  Tri- 
bune. 

GUIDED  BY  JONES 

“Of  the  Jones  pamphlet  he  says,  ‘You 
might  say  it  is  my  guide.’  This  news  of  in- 
spector Thomas’  censorship  in  Madison  fol- 
lows the  disclosures  of  the  censorship  in 
Eagle  River  where  one  member  of  a board 
of  investigators  has  named  such  disting- 
uished publications  as  the  New  York  Times 
book  review  section  and  the  Saturday  Re- 
view as  unfit  to  be  in  the  high  school  li- 
brary because  of  their  salacious  nature. 
How  long  before  Madison  will  have  those 
standards  imposed?” 

The  editorial  went  on  into  other  matters 
concerning  the  officer,  but  such  is  the  gist 
of  the  censorship  situation  here.  At  any 
rate,  there  was  considerable  commotion 
once  the  word  got  around,  and  the  paper 
later  printed  a number  of  letters  to  the 
editor,  complimenting  him  on  his  stand. 
Perhaps  the  reaction  encouraged  the  editor 
to  respond  with  another  editorial  in  which 
he  said  in  part: 

SITUATION  AN  ‘ABSURDITY’ 

“We  recently  called  attention  in  these 
columns  to  the  absurdity  which  results 
when  one  man  or  committee  of  men  set 
themselves  up  as  judges  of  what  others 
should  read,  view  or  enjoy  . . . The  pre- 
posterousness of  this  situation  is  clear  to 
virtually  everyone.  A committee  viewed 
the  portion  of  the  movie  which  had  been 
deleted  by  the  order  of  a policeman.  It 
split  about  two  to  one  for  putting  the  de- 
letion back  in.  The  next  time  it  might  be 
two  to  one  the  other  way.  And  the  next 
time  it  might  be  an  even  split.  What  hap- 
ens  then?” 

The  editorial  went  on  to  the  effect  that 
a committee  can  do  as  much  damage  as  a 
single  policeman.  And  that  one  person  could 
be  offended  by  a scene  showing  murder; 
another  by  a scene  emphasizing  sex.  Also, 
that  people  who  oppose  liquor  might  ob- 
ject to  liquor  scenes.  Again,  on  the  other 
hand,  those  who  enjoy  liquor  would  pro- 
test a scene  showing  the  results  of  the 
abuses  of  alcohol.  “These  are  the  endless 
problems  that  lead  to  the  absurdities  of 
censorship.” 

Interesting  are  some  of  the  comments 
(Continued  on  page  NC-3) 
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Black  Hills  Amusement  Co.  Invests 
$150,000  in  Rapid  City,  S.D.,  Elks 


Lobby-foyer  of  the  remodeled  Elks  Theatre,  Rapid  City,  S.  D. 


RAPID  CITY,  S.D.— Following  a $150,000 
remodeling  and  updating  job,  the  Elks  The- 
atre is  offering  its  patrons  many  new  com- 
forts in  a luxurious  setting.  The  theatre, 
which  is  owned  by  the  Black  Hills  Amuse- 
ment Co.,  was  remodeled  wall-to-wall.  A 
new  main  floor  was  installed  and  the  booth 
moved  from  its  former  location  in  the  bal- 
cony to  the  orchestra  floor. 

The  foyer  and  lounge  were  redesigned  to 
provide  additional  space  and  the  boxoffice 
was  moved  from  the  street  into  the  lobby. 
The  boxoffice  is  the  new  “counter”  type, 
with  a National  Register  ticket  machine. 
Lighting  fixtures  of  new  and  unusual  de- 
sign, new  lobby  displays  and  a completely 
new  concessions  stand  are  features  of  the 
lobby-foyer  area.  A Cretors  popcorn  ma- 
chine, Dole  Director  drink  dispenser  and 
Bally  ice  cream  case  were  installed. 

Alexander  Smith  Nylwood  carpet  in 


orange  and  brown  with  white  accents  was 
laid  in  the  foyer  and  the  auditorium. 

In  the  auditorium,  the  775  new  American 
seats,  Premiere  Studios’  draperies  (hung 
on  Grosh  tracks)  and  other  decorations 
repeat  the  carpet  colors  and  all  seats  were 
spaced  on  wide  centers.  The  old  16x32- 
foot  screen  was  replaced  with  a new  Walker 
Crystalgain  screen  which  is  22x45  feet.  The 
theatre  is  equipped  with  stereophonic 
sound.  Because  of  the  greatly  increased 
screen  size,  new  Super  Snaplite  and  Vicom 
lenses  were  installed.  No  other  replace- 
ments were  necessary  in  the  booth. 

Restrooms  were  enlarged  and  rearranged 
with  fixtures  by  Crane.  Color  and  a “spic 
and  span”  cleanliness  are  provided  by  the 
ceramic  tile  flooring  and  laminated-plastic 
wainscots. 

A complete  new  front  of  corrugated  steel 
and  ceramic  tile  with  a colorful,  eye- 


catching appearance  was  erected.  New  dis- 
play frames,  windows  and  doors  were  in- 
stalled. The  upright  sign  and  marquee  were 
installed  by  Electrical  Products,  using 
Adler  letters. 

Architect  Jack  Cruse  of  Richard 
Crowthers  & Associates,  Denver,  designed 
the  new  plant;  and  installation  of  seating, 
carpet,  screen,  di'aperies  and  miscellaneous 
equipment  was  handled  by  National  Thea- 
tre Supply  of  Denver,  with  Joe  Stone  super- 
vising. 


Reopen  Hoffman  Theatre 
HOFFMAN,  MINN.— The  Hoffman  The- 
atre has  been  reopened  by  Mr.  and  Mrs. 
Kenneth  Wiggins,  who  are  operating  the 
theatre  for  their  son  Dick,  who  is  in  the 
transportation  business.  The  Wiggins  moved 
here  recently  from  Minneapolis. 


The  idea  of  paying  delinquents  to  par- 
ticipate in  his  project  has  proved  so  suc- 
cessful to  Charles  W.  Slack  that  he  has 
resigned  as  professor  of  psychology  at 
Harvard  to  devote  his  full  time  to  furthering 
his  work  from  which  “Street  Corner”  will 
be  produced  for  Universal  release. 


New  front  is  constructed  of  corru 
gated  steel  and  ceramic  tile. 


New  seats  and  special  lighting  in  the  Elks  Auditorium. 


The  22x45-foot  screen  is  fully  covered  in  gold  and  brown  draperies. 
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One-Man  Censor  Riles 
Critics  at  Madison 

(Continued  from  page  NC-1) 

from  those  who  took  the  time  to  write  to 
the  editor.  The  following  were  selected 
at  random:  “Police  Inspector  Thomas  had 
a scene  cut  from  the  film  ‘Phaedra’  because 
he  considered  it  ‘sickening.’  This  charge  is 
preposterous,  and  the  act,  however  well  in- 
tended, amounts  to  artistic  vandalism.  For 
sheer  absurdity,  the  present  example  of 
misguided  censorship  can  hardly  be 
equaled.  It  was  probably  also  unconsti- 
tutional.” 

Another:  “It  is  incredible  that  a man 
whose  entertainment  tastes  are  limited  to 
football  games  should  be  allowed  to  en- 
force his  tastes  on  the  public,  but  that  is 
what  Madison’s  Inspector  Thomas  has  done 
in  ordering  ‘Phaedra’  to  be  cut.  I was  for- 
tunate enough  to  have  been  able  to  see 
‘Phaedra’  in  its  entirety  in  Milwaukee. 
That  progressive  city  which  has  a rather 
active  censorship  board  did  not  see  fit  to 
cut  the  film.” 


'Gone  Is  the  Dinosaur 
And  Cheap  Matinees' 

From  Mideast  Edition 

DAYTON — Following  the  annoimcement 
that  the  DaBel  Theatre  is  being  converted 
to  Cinerama,  the  Dayton  Daily  News  recently 
printed  this  lament  in  its  “Letters-to-the- 
Editor”  columns: 

“Gone  the  Dinosam-  and  Cheap  Matinees. 

“The  dinosaur  is  dead.  The  second-run 
movie  houses  are  passing  out  of  existence. 
When  the  DaBel  is  converted  to  Cinerama, 
there  will  be  only  one  worthwhile  neighbor- 
hood house  left  in  the  city.  This  means  that 
mothers  who  want  to  send  their  kids  off  to 
a matinee  on  Saturday  will  likely  be  shelling 
out  $2  a seat  for  a four-hour  extravaganza 
of  epic  proportions. 

“I  wonder  if  the  eight-year-olds  are  ready 
for  Liz  Taylor’s  ‘Cleopatra’?” 


Bob  Hope  on  Guest  List 
For  Milestone  Dinner 

From  Western  Edition 

LOS  ANGELES — Bob  Hope  has  been  set 
as  a dais  guest  at  the  Screen  Producers 
Guild  11th  annual  Milestone  Award  din- 
ner honoring  Irving  Berlin,  which  will  be 
held  March  3.  Hope  was  last  year’s  recipi- 
ent of  the  Milestone  Award.  Other  dais 
guests  will  include  Prank  Sinatra  and 
Dinah  Shore. 

In  addition  to  the  Milestone  Award,  the 
SPG  will  present  awards  for  the  best-pro- 
duced theatrical  motion  picture  of  the  year, 
the  best -produced  filmed  television  series 
of  the  year  and  the  Jesse  L.  Lasky-Inter- 
collegiate  competition  award  for  the  best- 
produced  college  film  of  the  year. 

The  presentation  of  the  award  to  Berlin 
will  be  made  by  Fred  Astaire. 


Bob  Clark  to  Add  Third 

From  Western  Edition 

LOS  ANGELES — Another  house  will  be 
added  to  Bob  Clark’s  chain  of  theatres, 
making  three  in  all.  Clark  operates  two 
houses  in  Ventm-a  and  is  building  a third, 
576-seater  on  Maricopa  road  in  Ojai,  with 
parking  facilities  for  85  cars. 


MILWAUKEE 


gince  Ben  Marcus  took  over  the  once  illus- 
trious and  fashionable  Pfister  Hotel  and 
brought  it  back  to  its  foi-mer  brilliance 
and  splendor,  more  festive  affairs  are  being 
held  there  than  ever  before.  In  addition, 
city  officials  are  whipping  up  a campaign 
to  promote  the  Milwaukee  area  as  a tourist 
stop.  Marcus  has  been  appointed  to  that 
committee  as  well  to  the  one  for  the  big 
testimonial  dimier  for  Mayor  Maier.  Read- 
ers have  one  guess  where  the  festive  occa- 
sion will  be  held. 

The  “Most  Elaborate  Circus  Street  Parade” 
ever  staged  will  march  through  Milwaukee 
on  the  Fourth  of  July,  according  to  the  Jos. 
Schlitz  Brewing  Co.  “The  unique  nature 
of  this  parade,  and  the  fact  that  nothing 
like  it  has  been  seen  for  50  years  will  focus 
the  national  spotlight  on  Milwaukee,”  said 
Robert  A.  Uihlein  jr.,  Schlitz  president.  He 
added  that  he  felt  that  it  can  do  as  good  a 
job  in  publicizing  Milwaukee  as  the  Tour- 
nament of  Roses  parade  does  for  Pasadena, 
Calif.,  the  Mardi  Gras  does  for  New 
Orleans,  the  Mummers’  parade  for  Phila- 
delphia, or  the  Macy  parade  for  New  York. 
The  main  attractions  will  be  the  25  ornate 
circus  parade  wagons  from  the  Circus 
World  Museum  at  Baraboo,  which  it  will 
be  recalled  the  movie  industry  tied  in  with 
Allied  Artists’  “Big  Circus.”  From  all  in- 
dications, the  forthcoming  parade  will  be 
one  of  the  longest  and  most  colorful  in  his- 
tory, as  the  motion  picture  industry  as  well 
as  hosts  of  other  industries  are  expected  to 
participate,  with  floats,  stars  and  so  on. 
Interest  already  has  become  statewide. 
Charles  Philip  “Chappie”  Fox,  director  of 
the  Circus  World  Museum,  is  assembling 
the  parade  for  the  sponsor. 

Broderick  Crawford  and  wife  Joan  Tabor 
are  at  the  Swan  Theatre  here  playing  in 
“Born  Yesterday.”  Crawford,  who  recreates 
his  role  of  the  junk  dealer,  Harry  Brock,  in 
the  movie  version,  said,  “I’m  prepared  for 
this  20-below-zero  weather  you  have  here, 
with  a German  hooded  overcoat,  scarlet 
ascot,  Swiss  shoes  and  sunglasses.”  (And  a 
hollow  cane  for  storing  vodka  and  bitters) . 

E.  W.  Van  Norman  writes  to  remark  that, 
even  though  in  retirement,  he  misses  the 
theatre  and  all  that  goes  with  it.  Said  he 
had  a letter  from  Charlie  Hacker,  assistant 
to  the  president  at  Radio  City  Music  Hall. 
Van  says  he  “trained”  Charlie  when  he  was 
at  the  Uptown  Theatre.  Van  also  received 
a letter  from  “Hank”  Toilette,  general 
manager  of  the  Marcus  circuit,  with  an 
annual  pass  to  all  Marcus’  theatres  en- 
closed. Also,  after  seeing  in  these  columns 
that  Jack  Yeo  wanted  to  hear  from  his  old 
friends.  Van  wrote  him  and  immediately 
got  a response.  Van  is  88,  yet  he  says,  “I 
certainly  don’t  feel  it!”  How  about  that? 

Jerry  Gruenberg,  who  formed  Film  Classics 
with  offices  in  suite  248  at  the  Pfister 
Hotel,  recently  retumed  from  New  York 
with  two  more  films.  So,  to  his  list,  he  has 
added:  “Smashing  of  the  Reich”  and 

“Kamikaze,”  both  Brigadier  Pictm'es.  Says 
he  is  working  on  a multiple-run  package 
deal,  which  will  be  announced  later.  When 
asked  about  the  lot  of  an  independent,  he 
replied:  “There’s  always  room  for  another, 
and  we’re  all  friends.” 

Remember  that  scene  in  one  of  Harold 
Lloyd’s  old  films  where  he  is  shown  hang- 


ing from  the  ledge  of  a skyscraper  below 
the  big  clock?  Well,  the  Croton  Watch  Co., 
404  Park  Ave.,  South,  New  York,  is  using  a 
photo  from  the  film  in  their  ads  appearing 
in  a number  of  magazines.  Northwestern 
Jeweler  among  them.  Nice  plug  for  the  old- 
timers. 

Bernie  Strachota,  dinner  chairman  for  the 
forthcoming  Variety  Club  festivities  on 
Valentine  Day  (14),  has  issued  an  open  in- 
vitation to  members  to  bring  all  the  guests 
they  like.  The  occasion  (during  Variety 
Week)  is  our  joint  installation  of  officers 
and  radio,  TV  and  press  awards  dinner  to 
be  held  at  the  Coach  House  in  the  Garden 
Terrace  Room,  1926  West  Wisconsin  Ave. 
Tickets  are  $5  each.  Come  one,  come  all! 


'U'  Preferred  Dividend 

From  Eastern  Edition 

NEW  YORK — The  board  of  directors  of 
Universal  Pictures  has  declared  a quarterly 
dividend  of  $1,0625  per  share  on  the  41/4 
per  cent  cumulative  preferred  stock  of  the 
company.  The  dividend  is  payable  March 
1 to  stockholders  of  record  at  the  close  of 
business  February  15. 


Purchases  Crawford  Elite 

CRAWFORD,  NEB.— Bill  Saxton,  who 
had  been  managing  the  Elite  Theatre  here 
for  Jim  Stockwell,  has  purchased  the  prop- 
erty. Saxton  will  continue  the  previous 
owner’s  policy  of  weekend  screen  programs. 


Balaton,  Minn.,  Gem  Closed 
BALATON,  MINN. — After  operating  the 
Gem  Theatre  11  years,  Mr.  and  Mrs.  James 
Harmon  jr.  have  closed  it  and  will  move  to 
Prescott,  Wis.,  where  Harmon  has  been  em- 
ployed for  several  months.  The  Harmons 
first  operated  the  theatre  imder  lease  from 
Floyd  Pittman  but  later  purchased  the 
property. 
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MINNEAPOLIS 


■^^edgely  Todd,  the  big  movie  authority 
around  here,  after  seeing  the  thi'ee 
Orson  Welles  films  (“Touch  of  Evil,” 
“Jommey  Into  Fear,”  and  “Mr.  Ai'kadin”) 
and  “Tai-as  Bulba”  this  week,  offere  these 
two  predictions  to  anyone  who  will  listen;  1) 
Welles,  after  the  release  in  this  country  of 
“The  Trial,”  will  soon  be  the  biggest  thing  in 
the  industry  again:  and  2)  Christine  Kauf- 
mami  is  going  to  be  the  biggest  femme  star 
in  films  over  the  next  ten  years;  she’s  beau- 
tiful, and  she  can  act!  This  reporter  agi'ees, 
especially  about  Kaufmann. 

Biggest  news  this  week  is  the  smashing 
success  (or,  rather,  re-success)  of  “The 
Robe.”  A great  part  of  this  is  due  to  the 
fabulous  campaign  put  on  by  Bob  Thill, 
Lyric  manager,  and  Minnesota  Amusement. 
They  distributed  pastoral  discount  coupons 
(entitling  the  holder  to  a 25-cent  discount 
on  purchase  of  an  admission  ticket  redeem- 
able during  matinee  performances)  to  almost 
1,000  churches  in  the  Twin  Cities  and 
suburban  area.  Over  a quarter  of  a million 
coupons  were  distributed  over  the  Minne- 
apolis-St.  Paul  area  of  one  million  people. 
Early  figures  show  that  redemption  of  cou- 
pons was  over  65  per  cent,  which  is  con- 
sidered excellent  response.  Half-page  news- 
paper ads  were  run  on  the  film’s  opening 
day  as  well.  It  was  interesting  to  note  the 
number  of  young  people  in  attendance  who 
had  not  seen  “The  Robe”  ten  years  ago 
when  it  smashed  boxoffice  records  as  the 
first  Cinemascope  picture  to  play  the  now- 
demolished  Radio  City  Theatre. 

Fickle  Old  Man  Winter  (not  much  of  a 
movie  fan  these  last  few  weeks),  after 
brutally  bashing  out  -20  below  zero  tempera- 
tures like  Harmon  Killebrew  swats  home 


runs,  finally  fanned  the  Mill  City  air  with 
some  semi-balmy  breezes  over  the  weekend, 
and  theatremen  were  seen  grinning  like 
Camilo  Pascual  notching  up  number  20 1 
One  Loop  manager  reported  not  an  empty 
seat  through  most  of  Sunday  afternoon  and 
business  all  over  was  generally  brisk  enough 
to  melt  most  of  the  icicles  off  ticket  spools 
and  unfreeze  turnstiles  everywhere.  Fingers 
are  crossed  along  Hennepin  that  Jack  Frost 
is  in  a permanent  slump. 

Things  were  so  hot  a month  ago  that  a 
fire  bm-ned  up  $110,000  worth  of  buildings 
adjoining  the  Town  Theatre  in  Mankato. 
Owner-manager  A.  R.  Pfau  III,  never  one 
to  panic,  simply  brought  in  exhaust  fans  and 
deodorizing  and  cleaning  equipment,  and  had 
the  place  going  again  in  24  hours. 

Spring  wedding  bells  will  be  ringing  for 
two  members  of  Bob  ThiU’s  Lyric  Theatre 
staff.  Assistant  Manager  John  McCashin 
will  wed  Mary  Beth  Sorenson  June  29,  while 
Morris  Harbour  will  marry  Susan  Doyle  May 
25.  Both  men  met  their  wives  in  the  the- 
atre business. 

Dave  Parrot  is  the  new  trainee  assistant 
manager  at  the  State  Theatre,  a Minnesota 
Amusement  unit  . . . Walter  Lower  gave 
Moose  Lake  a dandy  Christmas  present  by 
reopening  his  Lake  Theatre.  The  local  paper 
tied  the  ribbon  by  urging  community  sup- 
port . . . Hairy  Hollander,  Columbia  ex- 
ploiteer,  is  in  town  thumping  for  “Diamond 
Head,”  set  to  open  soon  at  the  St.  Louis 
Park  Theatre. 

The  Capital,  Bismarck,  N.D.,  has  reopened 
after  extensive  redecoration.  Both  the  foyer 
and  lounges  were  remodeled  and  all  seats 
restored.  Don  Larsen  is  manager. 
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^hief  Barker  Don  Shane  said  one  of  the 
features  of  the  Tent  16  observance  of 
Variety  Week,  now  in  progress,  will  be  a 
free  morning  show  at  the  Orpheum  Thea- 
tre Saturday  (16)  for  all  handicapped  chil- 
dren in  the  Omaha  area.  Other  activities 
are  scheduled  during  the  week  to  acquaint 
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the  people  in  this  territory  of  the  workings 
of  Variety  International.  Shane  and  the 
Tent  16  crew  met  last  week  with  Nat 
Nathanson,  newly  elected  regional  repre- 
sentative of  the  organization.  Nathanson, 
who  is  from  Chicago  and  who  is  district 
manager  for  Allied  Artists,  also  spent  some 
time  with  Sol  Francis,  manager  of  the  ex- 
change here,  that  serves  the  Omaha  and 
Des  Moines  territories. 

Joe  Meyer  of  S&M  Service  received  a 
letter  from  Harry  Hayman,  who  now  lives 
in  New  York,  commenting  on  the  death  of 
Harry  Lefholtz,  dean  of  the  Omaha  film 
distribution  managers  who  died  recently. 
Hayman  was  one  of  the  first  in  the  busi- 
ness here  after  the  turn  of  the  century, 
starting  with  World  Films.  He  opened  the 
Omaha  20th-Fox  branch  which  was  closed 
in  January.  One  of  his  salesmen  was  Meyer 
Stern,  who  now  heads  the  American  Inter- 
national Pictures  office  for  this  area. 

The  Military  and  Center  theatres  are  being 
considered  for  screening  arrangements 
here.  S.  J.  Backer,  Harlan  exhibitor,  was 
in  last  week  making  arrangements  for 
moving  the  seats  in  the  Fox  screening  room 
to  Harlan.  The  Fox  screening  facilities  were 
closed  with  the  closing  of  the  branch  of- 
fice here.  Manager  Frank  Larson  is  wind- 
ing up  disposal  of  office  equipment  and 
supplies. 

Mrs.  Alfred  Marshall,  exhibitor  at  Verdi- 
gre,  combined  a trip  to  Omaha  to  do  some 
film  buying  for  her  Empress  Theatre  and 
bring  in  a resident  who  was  to  have  skin 
grafting  for  a finger  . . . The  frigid  tem- 
peratures which  swept  over  the  territory 
clamped  down  hard  on  boxoffice  receipts. 
Although  main  highways  were  open,  many 
of  the  less  traveled  county  roads  were 
plugged  with  drifts  and  the  bitter  cold 
brought  mechanical  woes  for  car  owners. 
Only  a handful  of  exhibitors  visited  the 
Row — most  of  them  from  close-in  points. 

Reports  are  that  the  Strand  Theatre  at 
Newman  Grove  is  for  sale  . . . Charles  Cala- 
gary  of  the  Des  Moines  Paramount  ex- 
change and  Ken  Claypool,  Omaha  repre- 
sentative, called  on  film  buyers  in  Lincoln 
last  week  . . . Bob  Hirz,  Warner  represen- 
tative for  this  territory,  went  with  the 
Plattsmouth  basketball  team  by  chartered 
bus  to  Crete  for  a game  last  week.  Bob  is 
a member  of  the  school  board  at  Platts- 
mouth. 

An  editorial  in  the  World-Herald  com- 
mented; “The  authors  of  ‘Fail  Safe,’  the 
novel  which  describes  how  this  nation  at- 
tacked Russia  with  nuclear  weapons  be- 
cause a tube  burned  out  in  an  electronic 
device  at  Strategic  Command  Headquarters, 
has  been  sold  to  the  movies  for  $500,000. 
We  hope  the  moviemakers  will  correct  some 
of  the  gross  errors  in  the  novel — among 
them  its  basic  assumption  that  an  attack 
could  result  from  a burned-out  tube.  This 
potboiling  novel,  now  said  to  stand  No.  1 
on  the  best-seller  lists,  has  scared  the  wits 
out  of  a lot  of  uninfonned  people.  If  it 
were  to  contain  the  same  errors,  the  movie 
could  frighten  a great  many  more.” 


‘Day*  Booked  for  Hartford 

From  New  England  Edition 

HARTFORD — Sperie  P.  Perakos,  general 
manager,  Perakos  Theatre  Associates,  has 
designated  March  6 as  opening  date  for 
20th-Fox’s  “The  Longest  Day”  at  the  de 
luxe  Elm. 
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Car  Calendar  a New  Drive-In  Gimmick; 
Lucky  Stars  for  Free  Admission  Days 


News  Strike,  So  Seven 
Girls  Herald  7 Sins' 

With  the  presses  of  New  York  City’s  ma- 
jor newspapers  shut  down  by  the  printers 
strike,  Embassy  Pictures  showmen  figured 
street  promotion  was  a must  for  the  open- 
ing of  “7  Capital  Sins”  at  the  midtown  Sut- 
ton Theatre.  This  is  what  Robert  R. 
Weston,  ad-exploitation  chief,  came  up 
with. 

Immediately  prior  to  the  opening  of  the 
film  treating  the  classic  themes  of  Greed, 
Envy,  Gluttony,  Anger,  Laziness,  Pride  and 
Lust,  in  modem  French  manner,  seven 
pretty  models,  each  representing  one  of  the 
seven  Capital  Sins,  walked  around  the 
heavily  trafficked  midtown  area. 

Each  girl,  carrying  sandwich  boards 
identifying  her  as  one  of  the  sins,  dis- 
tributed flyers  to  passersby.  The  results? 
Filming  by  Fox  Movietone  News,  filming 
by  TV  news  cameramen,  news  stories  by 
out-of-town  reporters  on  the  scene,  and 
radio  news  program  plugs.  All  those  breaks, 
incidentally,  while  prepared  for,  resulted 
from  personal  observation  because  the 
stunt  was  on  the  spot.  In  addition,  news 
photos  were  serviced  to  the  new  crop  of 
“emergency”  newspapers  being  published 
during  the  strike,  as  well  as  the  standard 
out-of-town  papers,  with  excellent  pick- 
ups. 

Furthermore,  Embassy  quickly  got  on  the 
road  with  a large  float,  heralding  the  pic- 
tm'e’s  engagement  at  the  Sutton  Theatre, 
moving  it  about  the  five  boroughs  of  New 
York.  And  some  50,000  brochures,  high- 
lighting the  excellent  critical  reviews  on  the 
film  were  distributed. 

Radio  promotion,  utilizing  Kathy  Kee- 
gan’s recording  (Malibu  Records)  of  “The 
Good  Life”  theme  from  the  pictiu’e,  got  a 
big  play  from  music  programs  on  the  radio 
stations.  Coupled  with  that,  was  a screen- 
ing for  disc  jockeys  and  other  radio  per- 
sonalities. 

All  added  up  to  a smash  first-week  gross, 
constituting  virtually  full  houses  daily, 
despite  the  newspaper  strike. 


Barber  Shoppers  on  Stage 

A chorus  of  Barber  Shop  singers,  nmn- 
bering  20,  sang  on  the  stage  of  the  Valen- 
tine Theatre  in  Defiance,  Ohio,  on  opening 
night  of  “The  Music  Man.” 


Organ  With  Opera  Films 
The  Milford  Theatre  in  Chicago,  which 
has  been  doing  excellent  business  with 
Opera  films,  has  added  organ  concerts 
with  each  Thursday  showing. 


PLUCKY  STARS  ^ 


HiwaySBalWestCiiriiiiiits  DitiVMlM  Ttli^nt 

CAR  CALENDAR 


With  FREE  TICKETS  On  Your  Lucky  Days 


ADHESIVE  BACK  — ATTACH  TO  SUN  VISOR  INSIDE  YOUR  CAR. 
Your  LUCKY  Days  are  inside  the  Magic  Stars.  On  your  Lucky 
Day  you  may  exchange  the  calendar  page  for  Free  Carload 
Admission  at  our  boxoffice! 

Good  on  Ltccky  Day  Only  . . . Tear  off  page  in  presence  of  cashier 

FOUR  SEASONS  OF  FUN  — OPEN  ALL  YEAR 
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TONITE'S  the  NIGHT  for  a DHIVE-EN  SHOW! 

Lucky  Stars  calendars,  414x5  inches,  bearing  pro- 
motion copy  as  is  legible  above,  were  distributed 
by  the  Tri-State  Drive-In  at  Joplin,  Mo.  Note  the 
“Lucky  Star,"  good  for  free  admission  on  date 
stamped.  The  stars,  stamped  in  different  coded 
colors  by  drive-in  staffers  to  eliminate  frauds,  are 
scattered  throughout  the,  calendar,  and  are  varied 
on  different  calendars.  The  backing  glue  also  is 
applied  by  staffers. 

Dinner  at  6 Below  Zero 
For 'The  Castaways' 

Have  you  ever  had  dinner  at  6?  Sure, 
you  say,  but  we  mean  6°  below  zero!  Well, 
two  “castaways”  in  Syracuse,  N.Y.,  did  re- 
cently— not  at  a restaurant,  but  outside  of 
one,  the  Castaways  restaurant.  Herb  Brown 
of  the  Eckel  Theatre  originated  this  extra- 
special stunt  with  the  cooperation  of  two 
volunteers.  The  boys  were  treated  to  a 
full-course  dinner  complete  with  wine  and 
candlelight,  but  the  catch  was  to  eat  it  on 
the  street  in  order  to  advertise  “In  Search 
of  the  Castaways.”  It  was  so  cold  that  the 
coffee  cream  froze  solid,  but  that  didn’t 
daunt  our  two  “castaways”  or  a Post- 
Standard  newspaper  photographer  either, 
who  used  a picture  of  the  men  having  their 
dinner,  and  Herb  Brown  received  the  de- 
sired publicity  for  the  showing  of  “Cast- 
aways!” 


Something  new  in  promotion  gimmicks 
comes  from  Bob  Walter,  alert  manager  of 
the  Tristate  Drive-In  at  Joplin,  Mo. 

“The  thought  struck  me,”  he  reports, 
“that  everyone  puts  out  calendars  but  no- 
body provides  one  to  put  up  in  motor  cars, 
and  all  our  customers  drive  cars!” 

So  Walter  devised  a pasteup  “Lucky 
Stars”  calendar  to  be  attached  to  the  in- 
side of  a car,  and  he  worked  in  a giveaway 
to  give  it  value.  Stars,  well  scattered, 
principally  in  the  slow  months,  provide  free 
tickets.  Precaution  is  taken  against 
having  too  many  eligible  on  any  one  night. 
The  star-stamping  is  controlled  and  coded 
— on  certain  calendar  numbers  and  in  cer- 
tain colors  so  that  it  would  be  difficult  to 
defraud  the  theatre. 

“In  most  cases,  we  tried  to  make  at  least 
one  ‘lucky  day’  late  in  November  or  early 
December  with  the  object  of  forcing  the 
bearer  to  keep  om-  reminder  advertising  in 
front  of  him  until  the  last  minute,”  Wal- 
ter relates.  “The  cost  was  not  bad  because 
we  attached  the  calendar  pads  with  glue 
during  our  slow  hours  with  our  own  help 
and  rubber  stamped  the  stars  in  the  same 
way. 

“Reaction,  even  in  the  cold  days,  has 
been  excellent.  It  seems  that  everyone 
wants  a calendar  they  can  keep  in  the  car 
without  reaching  into  their  pockets  or 
purses.  And  the  ‘gamble’  of  the  lucky  stars 
seems  to  appeal  too.  It  appears  we  have  hit 
upon  something  and  we  do  have  people 
talking  about  us  and  asking  for  the 
calendars.”  • 


Extra  Effort,  Extra  Money 
In  Till  at  Benefit  Show 

Tom  Williams  of  the  Vernon  Theatre, 
Mount  Vernon,  Ohio,  was  able  to  sell  a 
benefit  on  “Whistle  Down  the  Wind”  to 
the  Girl  Scout  Troop  10.  But,  unlike  many 
managers,  Tom  did  not  stop  with  the 
actual  sale  of  this  benefit;  he  was  de- 
termined that  the  Girl  Scouts  and  the  Ver- 
non 'Theatre,  of  course,  would  get  the  most 
they  could  out  of  this  benefit.  He  kept 
hitting  the  local  factories,  civic  clubs, 
ministers,  etc.,  for  announcements,  and 
was  finally  able  to  get  them  to  sponsor 
two  large  ads.  Tom  also  went  into  the 
schools  for  personal  contact  for  ticket  sell- 
ing. The  effort  that  Williams  put  into  this 
project  was  very  rewarding,  and  the 
receipts  were  a midweek  blessing! 
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Voodoo 

and 

Bongo 

Put  Hex 
on 

Village' 


Opening  day  activities  for  “Voodoo  Village”  at  the  RKO  Golden  Gate  Theatre 
in  San  Francisco  consisted  of  a “Voodoo  Queen”  dressed  in  a white  robe,  who  walked 
around  with  a blank  expression  on  her  face,  chanting  and  sticking  pins  in  a small 
doll  in  front  of  the  theatre  and  on  Market  street.  She  also  carried  small  shrunken 
heads  tied  to  each  of  her  fingers. 

Also  on  opening  night  “Chief  Tapu”  and  his  partner  (playing  bongo)  performed 
the  knife  and  the  fire  dances. 

The  first  1,000  people  entering  the  theatre  received  a “voodoo  love  potion” 
(cinnamon  heart  candies)  and  a small  shrunken  head. 


Travel  Tickets  to  Venus^  Space  Girls 
And  Contests  Thrust  Spaceship'  Aloft 


Initial  campaigns  for  “First  Spaceship 
on  Venus”  followed  a master  promotion  set 
up  by  Crown  International  showmen  at  San 
Diego,  which  spread  out  from  a broad  base 
of  tieups  with  chain  stores,  travel  agencies 
and  radio-TV  stations,  and  included  special 
screenings  and  street  ballyhoos. 

The  four  Newberry  variety  stores  in  San 
Diego  sponsored  a drawing  using  Venus 
travel  tickets  available  through  Crown  In- 
ternational. Fifty  thousand  tickets  were 
distributed  for  deposit  at  toy  counters  in 
the  stores.  Winners  were  awarded  space 
helmets  and  passes  to  “P^rst  Spaceship  on 
Venus.”  Girls  in  space  suits  gave  out  the 
Venus  travel  tickets  in  the  stores  and  on 
the  streets.  Newberry’s  also  allocated  a 
principal  window  display  in  each  store  and 
newspaper  advertising  from  Crown  Inter- 
national’s ad  mats. 

The  ABC  television  station  in  San  Diego 
promoted  a drawing  contest  on  what  Venus 
“people”  look  like.  Local  celebrities  judged 
the  contest  and  made  the  toy  and  ticket 
awards.  A radio  station  sponsored  a draw- 
ing contest  and  cross-plugged  the  New- 
berry promotion.  A third  drawing  contest 
was  run  in  cooperation  with  the  YMCA, 
which  distributed  entry  blanks  and  bro- 
chures to  its  membership.  One-sheets  were 
posted  conspicuously  at  the  Y. 

San  Diego’s  leading  travel  agency  also 
gave  out  Venus  travel  tickets  and  displayed 
“Finst  Spaceship  on  Venus”  advertising 
material  in  its  windows. 

In  San  Francisco,  the  campaign  for 
“First  Spaceship  on  Venus”  Included  a five- 
store  supermarket  chain  tieup.  “Venus 
Space  Girls”  in  costiune  gave  away  cou- 


pons, which  were  also  stuffed  in  customer 
packages  at  checkout  counters.  Radio  sta- 
tion KYA  announced  the  prize  giveaways  in 
free  spots. 

An  innovation  in  street  ballyhoo  was  the 
use  of  college  girls  in  space  costumes  to 
parade  San  Francisco’s  main  streets  with 
walkie-talkies.  High  school  and  college  stu- 
dent officers  were  invited  to  a special 
screening,  which  also  was  attended  by 
representatives  of  San  Francisco  and  Oak- 


Space  girls  pass  out  travel  tickets — good  for  round- 
trip,  about  2^x23  inches — to  Venus  as  part  of  a 
ballyhoo  for  “Spaceship  to  Venus"  in  San  Diego! 
This  is  one  of  the  key  promotions  for  the  science- 
fiction  feoturo. 


land  motion  picture  and  TV  councils,  the 
Council  of  Churches,  PTAs,  science  teach- 
ers and  reporters  from  school  papers.  A 
fillip  was  the  serving  of  space  cookies, 
Venus  punch  and  “spacious”  sandwiches. 

A Venus  Spaceship  coiffure  was  created 
by  a beauty  salon  and  this  stunt  provided 
newspaper  coverage. 

Another  effective  street  ballyhoo  was  the 
use  of  a pair  of  “Venus  Space  Twins,” 
photographs  of  whom  were  also  effective  in 
reaching  the  public. 

A contest  whose  subject  was  “Why  I 
Would  Like  to  Be  on  the  First  Spaceship 
to  Venus”  was  used  by  a disc  jockey  at 
KGO.  The  first  prize  was  a two-way  radio 
with  other  prizes  being  theatre  passes. 
Drawing  contests  similar  to  the  San  Diego 
operation  further  heightened  the  interest 
in  “First  Spaceship  on  Venus. 

A lobby  display  included  a Nike  missile 
plus  a jump-seat  with  a dummy  in  a space 
outfit. 

The  “Space  Girls”  outfit  includes  black 
tights,  long  black  mesh  stockings  or  black 
leotards,  high-heeled  metallic  or  plastic 
shoes,  a black  cape  tied  over  one  shoulder, 
and  cuffed  gloves  from  the  dime  store. 

Pat  for  a New  Manager, 

Jim  Maoris  at  Ashland 

James  Maoris,  new  manager  at  the  Ash- 
land (Ohio)  Theatre  for  Schine  Theatres, 
received  an  introductory  pat  on  the  back  in 
Schine’s  Reel  News,  which  noted  that  he 
has  passed  his  showmanship  tests  with  fly- 
ing colors. 

“Here  is  an  example  of  Jim’s  alertness,” 

Reel  News  reports.  “A  short  time  ago  there 
was  a fire  in  two  prominent  downtown 
buildings  in  Ashland,  and  the  city  decided 
to  remove  one  of  the  buildings.  A construc- 
tion company  erected  large  plywood  panels 
around  the  construction  work,  and  before  c<, 
the  final  nails  were  driven  in  these  cen-  wnei 
trally-located  panels,  Jim  had  already  con- 
tacted the  company  and  received  permis- 
sion to  post  one-sheets  on  the  panels! 

“Jim’s  promotional  work  is  tops,  too.  He 
has  special  luck  with  kiddy  stage  shows. 

For  example,  for  his  showing  of  ‘Lady  and 
the  Tramp,’  Jim  promoted  a cute  live 
puppy  from  the  city  pound.  Using  the 
puppy  as  a nucleus  for  his  campaign,  he 
announced  the  giveaway  of  it  in  all  his  ads. 

To  supplement  this,  he  had  a pie-eating 
contest  on  the  stage,  and  you  can  bet  the 
kids  just  loved  it! 

“These  children  were  eager  to  come  again 
when  the  Ashland  Theatre  played  ‘Legend 
of  Lobo,’  but  Jim  took  no  chances.  For  only 
$1  he  purchased  100  pieces  of  bubble  gum, 
which  he  gave  free  to  the  first  100  children. 

With  this  for  a come-on  and  an  announced 
bubble-blowing  and  balloon-breaking  con- 
test as  an  extra  incentive,  the  street  in 
front  of  the  Ashland  Theatre  was  loaded 
with  tots! 

“Maoris  gave  promoted  prizes  to  the  little 
winners  of  the  contest  and  we’re  sure  a 
good  time  was  had  by  all.” 


Shy  From  Bargains! 

At  Columbia,  S.C.,  skeptical  citizens 
failed  to  go  for  a film  promotion  and  left 
the  manager  of  a downtown  theatre  holding 
20  pounds  of  bargain  dollars.  Jim  Hawkins, 
promoting  “40  Pounds  of  Trouble”  for  the 
Fox  Theatre,  was  on  Main  street  offering 
40  pounds  of  silver  dollars  to  the  public  for 
90  cents  each.  At  the  end  of  the  sale,  he 
still  had  half  the  loot. 
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SPECIAL  PROMOTION  REMINDERS  . . . 

There's  Extra  Business  in  Special 
Days,  Easter,  Academy  Awards,  Etc. 


A drawing  of  sad-faced  clown  Emmett 
Kelly  invites  managers  of  Selected  The- 
atres operations  in  northern  Ohio  “to  get 
off  the  broom  and  make  a clean  sweep  with 
showmanship”  in  the  circuit’s  winter  drive, 
from  November  to  June.  The  drawing  of 
the  clown  relaxing  on  a decrepit  broom 
appears  on  the  cover  of  a drive  manual 
of  boxoffice  promotions  compiled  by  Dick 
Kline  and  Jay  Schultz  of  the  Selected  head- 
quarters in  Cleveland. 

Prizes  totaling  $900  are  offered — $250  for 
best  showmanship;  $100,  second;  $150  for 
best  promotion  on  any  one  picture;  $100  for 
biggest  increase  over  last  year,  same  period ; 
$100,  biggest  percentage  increase  at  the 
concession  stand;  $100,  best  theatre,  and 
$50  each  for  greatest  number  of  Christmas 
ads  and  best  kiddy  show  promotion. 

Kline  points  with  pride  to  the  excellent 
condition  of  the  theatres  operated  by 
Selected. 

“If  you  walk  down  the  street  or  to  a town 
near  by  where  there  is  a theatre  operated 
by  another  company,  I am  sure  you  will  say 
that  the  theatres  operated  by  Selected  The- 
atres are  far  superior  in  the  physical  con- 
dition and  in  many  other  ways,”  he 
emphasizes.  “I’m  sure  you  will  admit  that 
you  have  not  been  denied  the  many  things 
you  have  needed  to  operate  a fit  theatre  for 
the  public  . . . All  I ask  is  your  willingness 
to  show  us  that  you  are  not  just  a DOOR- 
MAN— someone  to  open  and  close  the  the- 
atre, but  a MANAGER!” 

Among  promotions  outlined  in  the 
manual  to  help  the  managers  win  a prize 
are  several  involving  upcoming  special 
dates — Mothers  and  Fathers  days,  also 
Easter  and  the  Academy  Awards. 

Mother's  Day  Promotion 

Give  free  carnations  to  the  first  

(number)  of  women  who  come  to  the  the- 
atre on  this  date.  Carnations  are  promoted 
from  a florist  in  exchange  for  screen  ad- 
vertising or  floral  display  in  the  lobby  with 
florist’s  sign. 

Offer  prizes  to  the  following  mothers: 
youngest,  oldest,  one  who  has  been  married 
longest,  and  one  with  the  largest  number 
of  children. 

Promote  free  boxes  of  candy  from  your 
local  candy  store  in  exchange  for  screen 
advertising.  Give  the  candy  to  the  first 

(number)  of  women  that  come  to 

the  theatre  on  this  day. 

Restaurant  tieup.  Take  mother  out  to 
dinner  and  then  to  a movie.  Discount  meal 
ticket  will  be  given  with  admission  ticket. 
Restaurant  to  nm  in  ad. 

Father's  Day  Promotion 

Promote  free  cigars.  Give  one  to  each  of 

the  first (number)  who  come  to  the 

theatre  on  this  date. 

Other  prizes  to  the  following  fathers; 
youngest,  oldest,  one  who  has  been  married 
the  longest,  and  the  one  with  the  largest 
number  of  children. 

Restaurant  tieup.  Take  father  out  to 


dinner  and  then  to  a movie  (same  as 
Mother’s  Day  discount  meal  ticket) . 

Easter  Promotion 

Give  chocolate  Easter  eggs  to  each  boy 
and  girl  entering  the  theatre  on  Easter 
Sunday.  Promote  these  from  local  candy 
store  in  exchange  for  screen  advertising. 

Kiddy  show  on  Saturday  before  Easter 
Sunday — use  lucky  ticket  stub  idea.  Give 
winners  Easter  bunnies  or  chicken  and/or 
Easter  baskets  of  candy  and  eggs. 

Egg-guessing  contest.  Set  up  a basket  of 
colored  Easter  eggs  next  to  your  candy 
counter  the  day  of  your  matinee — Saturday 
or  Sunday.  The  three  children  guessing 
closest  to  the  exact  number  of  eggs  in  the 
basket  will  be  given  some  sort  of  prize. 

Academy  Award  Contest 

Arrange  with  your  local  newspaper  to 
conduct  a “Guess  the  Winner”  contest  with 
prizes  promoted  by  the  newspaper  in  con- 
junction with  local  merchants.  Have  the 
six  main  categories  listed  and  have  the 
paper  ran  an  entry  blank  approximately 
three  weeks  prior  to  the  Academy  Award 
announcement.  The  contestants  will  have 
until  the  day  before  the  awards  to  get  their 
entries  in. 

You  can  work  out  the  prizes  with  the 
merchants  who  are  in  the  tieup.  For  ex- 
ample, first  prize  could  be  a watch;  second 
prize,  a necklace  and  earring  set.  In  addi- 
tion to  these,  each  theatre  will  give  25  pairs 
of  passes  to  the  runnerups.  Also,  try  to 
have  the  disc  jockeys  play  the  Academy 
Award  song  nominations  for  a week  or  two 
prior  to  the  event.  The  managers  are  to 
receive  a kit  on  the  Academy  Award  pro- 
motion some  time  in  March.  The  next  few 
thermo-faxed  pages  in  the  manual  are  con- 
cerned with  the  Academy  Award  contest 
material,  much  of  which  has  appeared  in 
Boxoffice  Showmandiser. 

Theatre  Rentals 

High  school  graduations  will  take  place 
at  the  end  of  May  or  early  June.  This  may 
be  an  excellent  opportunity  to  work  out  a 
theatre  rental.  It  may  be  in  the  form  of  a 
theatre  party  or  a place  to  hold  the  gradua- 
tion exercises.  Do  not  let  this  matter  wait 
to  the  last  moment  as  your  opposition  may 
be  planning  to  approach  the  schools  for  the 
same  thing. 

Call  and  write  all  those  groups  and/or 
organizations  which  may  be  interested  in 
theatre  rental.  Send  into  this  office  a list 
of  what  groups  and  organizations  you  have 
contacted.  The  next  few  pages  will  give  you 
examples  of  cards  and  letters  sent  to  the 
various  groups  and  organizations  regarding 
rentals. 


A 'Navarone'  Entrance 

Pillars  of  the  type  seen  in  buildings  de- 
picted in  “The  Guns  of  Navarone”  framed 
the  entrance  of  the  Odeon  Theatre  in  Here- 
ford, England.  On  the  cross  piece  “Nava- 
rone” appeared.  C.  D.  Conway  is  the  man- 
ager. 


Herman  Kass,  exploitation  director  for  Universal, 
left,  and  John  M.  "Sonny"  Shepherd,  a vice-presi- 
dent of  Wometco  Theatres,  pose  with  winners  Jean 
Karp  and  daughter  Judy  in  a mother-daughter  con- 
test which  was  part  of  a promotion  for  the  world 
premiere  of  "40  Pounds  of  Trouble"  at  the  Carib 
Theatre,  Miami  Beach.  The  Karps  are  from  Sara- 
sota, Fla. 


Lincoln  Friend,  manager  of  the  Michigan  Theatre 
in  Detroit,  Marie  Meyer,  United  Detroit  Theatres  ad- 
publicity  director,  and  an  official  of  the  Detroit 
Pigeon  Racers  Ass'n  look  over  the  crates  of  birds 
assemb’ed  for  a regulation  race  staged  in  behalf 
of  "The  Pigeon  That  Took  Rome."  The  Michigan 
Theatre  awarded  a trophy.  The  race  started  from 
the  theatre  marquee. 


I APPALACHIAN  THEATRE  | 

^ Boone.  N.  C.  ^ 

Guarantee  Refund  Pass  i 


J.  W.  Beach,  manager  of  the  Appalachian  Theatre 
in  Boone,  N.C.,  guarantees  each  attraction  that  he 
runs.  Everyone  who  is  unhappy  after  seeing  a film  at 
the  Appalachian  is  invited  to  tell  the  manager,  who 
issues  a REFUND  PASS,  reproduced  above.  It  is 
printed  on  bristol. 
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It  Pays  To  Read 

Crescent-News  Classified  Ads 


■ C>«s.i^k4  fo9«  0 


FREE  THEATRE  PASS 


: W 


Eadi  (ld|f  duriig  Hk  [onainler  of  Jonuory 
and  Februair  Ihc  Crescenl  News  will  pub- 
lish a group  ol  names  ol  local  and  area  res- 
idenis  daily,  one  ol  which  may  be  yours.. 
When  you  find  your  name  bring  a copy  of 
lhal  paper  or  Ihe  classified  page  lo  Ihe 
Crescenl  News  and  gel  a FREE  TICKET  lo 
Ihe  VALENTINE  THEATRE  in  Defiance. 
(Passes  must  be  picked  up  in  II  days) 
READ  CRESCENT-CLASSIFIEDS  DAILY 
AND  WATCH  FOR  YOUR  NAME 


A-l 


“-TS-S”  ’•  Place  your  own  profit  making  Classified  Ad 

and  gel  rid  ol  those  dusl-calchen  around  your  home. 

Lse  Our  ICronomical  l-t)av  Rale 

K77  THE  FOURTH  DAY  IS  FREE 
Phone  3-1015 

AUCTION  _ A Friendly  Ad-laker  Will  Assist  You 

CALtNOA*  • 

il's  Thoalre  SIiom  time  *63  .Vt  The  > alenliiie* 


Tu 


STRAIT  REALTY 


Big  Want  Ad 
Space  for 
25  Passes 
a Week 


A full -page  ad  in  the 
Defiance,  Ohio,  Crescent 
News,  reproduced  here, 
gives  the  details  of  a two- 
month  tieup  with  Valen- 
tine Theatre. 

Manager  Elmer  DeWitt 
reports  the  theatre  puts 
up  five  passes  each  week- 
day, or  25  a week,  from 
January  8 to  March  1. 
Theatre  gets  a free  ad 
each  day  in  the  classified 
section,  measuring  4 
inches  first  ten  days,  then 
8 inches,  plugging  contest 
and  current  film.  These 
ads  are  in  addition  to  the 
newspaper’s  own  ads  on 
the  promotion. 


Heritage  and  Operetta  Films  Yield  Well 
When  Promotion  Is  Centered  on  Schools 


Bobby  Lipe’s  all-out  campaign  to  sell  his 
Heritage  and  golden  operetta  series  at  the 
Dorset  Theatre,  Cambridge,  Md.,  was 
nothing  short  of  great!  Since  the  schools 
are  the  most  important  contact  for  the 
potential  audience  of  these  series,  Lipe 
concentrated  most  of  his  time  and  energy 
there. 

Announcements  were  made  in  the  schools 
as  to  playdate,  and  material  was  posted  on 


Bob  Horvey,  right,  manager  of  the  Capitol  Theatre 
in  North  Bay,  Ont.,  for  Famous  Players  Canadian, 
receives  a special  citation  from  Smokey  the  Bear  for 
his  promotion  of  forest  fire  prevention!  At  the  left 
is  Alan  Phillips  of  the  North  Bay  Nugget,  local  edi- 
tor, and  a representative  of  the  Ontario  Forestry 
Ass'n.  FPC  theotres  present  Smokey  the  Bear  shows 
every  spring  to  educate  the  children  on  forest  fire 
prevention. 


school  bulletin  boards.  An  ad  was  inserted 
in  the  school  paper  advertising  the  list  of 
attractions.  Lipe’s  approach  in  this  promo- 
tion was  unique.  He  did  not  take  the  atti- 
tude that  he  was  going  to  “sell”  the  picture 
to  these  teachers  and  students  (which  was 
the  end  result) , but  he  put  across  the  fact 
that  he  was  trying  to  enlist  the  school 
cooperation  in  bringing  extraordinarily 
good  entertainment  to  the  Dorset  com- 
munity. 

As  an  extra,  Lipe  made  arrangements 
with  the  local  radio  announcer  to  play 
records  of  the  operetta  tunes  and  announce 
that  the  first  person  to  call  with  the  cor- 
rect answer  to  the  name  of  the  time  would 
receive  passes  to  see  the  film. 

The  eight  Heritage  films  were  scheduled 
one  a month  starting  Wednesday,  October 
10.  Five  hundred  81/2x11  letters  (offset) 
sent  to  teachers,  principals  and  school  of- 
ficials gave  the  titles  and  dates,  of  course, 
but  the  copy  emphasis  was  on  the  tieup  of 
the  MGM  film  reissues  with  the  World 
Heritage  book  program  and  Scholastic 
magazine. 

The  letter  pointed  out  that  Study  Guides 
would  be  available  for  all  the  eight  films, 
plus  library  material.  Admission  prices  are 
50  cents  for  students  at  matinees,  75  cents 
evenings  and  adults,  90  cents. 

'The  Heritage  films,  of  course,  are  Little 
Women,  David  Copperfield,  Pride  and 
Prejudice,  Captains  Courageous,  A Tale  of 
Two  Cities,  Kim,  Julius  Caesar  and  The 
Good  Earth. 

Lipe  follows  up  each  month  with  the 
mailing  of  approximately  400  postcards  to 


the  school  people,  etc.,  reminding  them  of 
the  next  Heritage  film,  or  Golden  Operetta 
attraction.  The  latter  were  presented  each 
Tuesday  for  six  consecutive  weeks,  winding 
up  November  27.  The  titles  are  The  Great 
Waltz,  Sweethearts,  'The  Chocolate  Soldier, 

The  Girl  of  the  Golden  West,  Rose  Marie 
and  The  Merry  Widow. 

Initiative  Saves  Life  Ca 
Of  Village  Theatre 

A program  of  continuing  upgrading  of 
the  physical  plant  combined  with  activities 
to  make  the  theatre  an  entertainment  and 
public  service  is  paying  off  in  a small  town 
theatre  in  Michigan,  not  only  in  public  ap- 
proval but  also  at  the  boxoffice. 

The  New  Theatre  at  New  Baltimore,  a 
487  seater,  is  the  only  film  house  in  this 
town,  which  is  httle  more  than  a village. 

For  several  years  the  New  appeared  to  be 
on  the  way  out,  just  as  many  small  town 
theatres  have  gone,  unable  to  hold  their 
own  in  competition  with  the  modern  trend 
toward  bigness.  But  New  owner  Ben  W 
Catlin  initiated  a program  for  rebuilding 
and  holding  patronage. 

“We  are  doing  as  much  remodeling  and 
repair  as  the  budget  will  allow,”  Catlin  ex- 
plains. “I  hope  to  some  day  have  one  of 
the  finest  small  ‘city’  theatres  in  the  state.” 

The  first  major  improvement  is  the  in- 
stallation of  a new  Cinemascope  screen, 
purchased  through  John  Kenny,  manager 
of  Theatre  Equipment  Co.  of  Detroit,  due 
for  completion  in  February.  This  screen 
is  believed  to  be  one  of  the  largest  in  a 
theatre  the  size  of  the  New  in  the  state. 

The  installation  requires  that  the  screen 
be  hung  outside  the  proscenium  arch  as  in  g, 
most  new  screen  jobs. 

“The  theatre  is  doing  satisfactory  busi- 
ness and  attendance  is  steadily  building,” 
Catlin  reports,  showing  public  response  to 
his  updating  of  the  old  theatre. 

An  unexpected  recognition  came  late  in 
January  when  the  local  Anchor  Bay  Beacon 
pubUshed  a letter  signed  by  Ralph  and 
Tom  Ensign,  who  wrote:  “We  think  it  was 
wonderful  the  way  business  people  gave  the 
money  and  Mr.  Ben  Catlin  of  the  New  The- 
atre put  on  the  Christmas  matinee.” 

The  town’s  youngsters  attended  a free 
Christmas  matinee  at  the  theatre  sponsored 
by  local  merchants.  Over  1,200  attended, 
requiring  three  different  performances  to 
hold  them  all,  to  see  “The  Wonders  of 
Aladdin.”  This  is  said  to  be  the  first  event 
of  its  kind  ever  held  at  the  theatre  in  this 
town,  and  won  a warm  response. 


Two  Contests  Help  Win 
Customers  for  'Jumbo' 

“Billy  Rose’s  Jumbo”  was  a hit  when  it 
played  the  Capitol  Theatre,  Newark,  N.  Y. 
Manager  Paul  Pearson  had  two  tieups  with 
a record  store  and  local  radio  station 
WACK.  The  contest  on  WACK  went  like 
this — the  first  ten  listeners  who  sent  in 
the  correct  names  of  the  cast  of  “Jumbo” 
would  win  an  album.  The  cooperative  deal 
with  the  record  shop  was  a simple,  but  ex- 
tremely effective  one.  The  first  ten  people 
purchasing  a soundtrack  album  would  re- 
ceive a ticket  to  see  “Jumbo.”  This  tieup 
resulted  in  a 27-inch  co-op  ad,  and  a lot  of 
outside  interest  in  “Jumbo!” 
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54- 

2689  ©40  Pounds  of  Trouble 

(105)  © Comedy  

12-10-62  A2 

4t 

4t 

tt 

4- 

74- 

2694  Freud  (139)  Drama  

Uniy  12-24-62  SP 

4- 

■ft 

tt 

tf 

tt 

94- 

2675  Frightened  City,  The  (97)  Crime AA 

10-22-62  B 

4- 

— 

14-1- 

cs 

oT 


In  flte  summary  ++  is  rated  2 pluses,  = as  2 minuses. 
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2678  ©Gay  Purr-ee  (85)  Animation  . . . . 

. .WB 

10-29-62  A1 

■ft 

4- 

tt 

tf 

tt 

94- 

2644©Gigot  (104)  Comedy  20th-Fox 

7-  2-62 

A1 

tt 

tt 

tf 

tf 

tf 

tf  12-t 

2682  ©Girls!  Girls!  Girls!  (98) 

Comedy  Drama/Songs 

11-12-62 

A2 

4- 

d: 

4- 

4- 

d: 

54-2- 

2688  ©Girl  Named  Tamiko,  A (110)  ® 

Drama 

12-  3-62 

B 

tt 

4- 

4- 

d: 

54-1- 

2697  Great  Chase,  The  (79)  Compilation 

from  silent  film  classics  

.Cont’l 

1-21-63 

4- 

tf 

tt 

54- 

2651  Guns  of  Darkness  (103)  Drama.  . 

. .WB 

7-30-62 

A2 

4- 

tf 

4- 

4- 

4-  74-1- 

2671  ©Gypsy  (149)  ® Musical  

. .WB 

10-  8-62 

B 

tt 

4- 

tf 

tf 

tt 

4-  lO-t 

— H— 


2626  ©Hands  of  a Stranger  (SSJ/g)  Susp. 

. .AA 

4-30-62  A2 

d: 

± 

d: 

dz 

54-5- 

2634©Hatari!  (159)  Adv.  Dr 

. Para 

5-28-62  A1 

-H- 

+ 

ff 

+ 

ff 

ff  104- 

2634  Hell  Is  for  Heroes  (90)  War  Dr.. 
2639  ©Hemingway’s  Adventures  of  a 

. Para 

5-28-62  A2 

4- 

+ 

4- 

4- 

4- 

5-f 

Young  Man  (145)  © Drama  20-Fox 

6-18-62  A3 

-ff- 

+ 

ff 

ff 

ff 

4f  ll-f 

2668 ©Hero’s  Island  (94)  © 

Period  Adventure  Drama  

. .UA 

9-24-62  A1 

4- 

4- 

ff 

ff 

7-fl- 

2699  Hook,  The  (98)  © War  Drama 

2641  Horror  Chamber  of  Dr.  Faustus,  The 

MGM 

1-28-63  A2 

ff- 

+ 

+ 

4- 

54- 

(95)  Horror  Drama Lopert 

7-  2-62  A3 

4- 

2+1- 

2682  Horror  Hotel  (76)  Ho  Dr  Trans-Lux 

11-12-62  A3 

di 

1+1- 

2674  Hot  Money  Girl  (81)  Melodrama 

UPRO 

10-15-62 

4- 

1+ 

2686  ©How  the  West  Was  Won  (165)  Cinerama 

Historical  Drama  . . . . MGM-Cinerama 

11-26-62 

■f+ 

ff 

ff 

ff 

ff 

10+ 

2662  ©Huns,  The  (85)  Spectacle  

PIP 

9-  3-62 

1+1- 

2685©Hunza  (60)  Documentary  Int’l  Film  Ent. 

11-26-62 

4- 

1+ 

2636©!  Like  Money  (81)  © Com . .20th-Fox 

6-  4-62  A3 

4- 

4- 

ff 

4- 

4- 

6+ 

2673  1 Spit  on  Your  Grave  (100) 

Melodrama  (Eng-dubbed) ...  .Audubon 

10-15-62 

4- 

1+ 

2668  ©1  Thank  a Fool  (100)  © Drama. . 

MGM 

9-24-62  A3 

4- 

d: 

4- 

4- 

4- 

6+2- 

2661  ©If  a Man  Answers  (102)  Com 
2694  ©In  Search  of  the  Castaways 

Univ 

9-  3-62  A3 

4- 

4f 

4- 

4- 

dz 

7+2- 

(lOO)  Adventure  

. .BV 

12-24-62  A1 

4- 

ff 

4- 

4- 

ff 

7+ 

2635  Incident  in  an  Alley  (S3)  Drama. . 

. .UA 

6-  4-62  A2 

-f- 

d: 

3+3— 

2626  Information  Received  (77)  Drama 

Univ 

4-30-62  A3 

4- 

d: 

4- 

+ 

4- 

5+1- 

2638  Interns,  The  (120)  

2661  Invasion  of  the  Animal  People 

. .Col 

6-11-62  A3 

■ff- 

4- 

ff 

+ 

4- 

8+1- 

(55)  Science-Fiction ADP-SR 

9-  3-62 

1+1- 

2651  Invasion  of  the  Star  Creatures 

(81)  Science-Fiction  Comedy 

.AlP 

7-30-62  A1 

1+1- 

2644  ©It  Happened  in  Athens  (92) 

©Comedy-Drama  20th-Fox 

7-  2-62  B 

4- 

— 

4- 

+ 

dz 

5+3- 

2685  It’s  Only  Money  (84)  Comedy  . . . 
2645  ©Jack  the  Giant  Killer  (94) 

. Para 

11-26-62  A1 

ff 

ff 

ff 

+ 

d: 

8+1- 

Adventure-Fantasy 

. .UA 

7-  9-62  A1 

4- 

ff 

ff 

6+1- 

2692  ©Joseph  and  His  Brethren 

(103)  Biblical  Drama  ....Colorama 

12-17-62  A1 

zt 

4- 

3+2- 

— K— 

2684  Kamikaze  (89)  Documentary.  . Brigadier 

11-19-62 

+ 

4- 

4- 

3+ 

2652  ©Kid  Galahad  (95)  Com-Dr/Songs 

. .UA 

7-30-62  A2 

ff 

4- 

ff 

4- 

4- 

7+ 

2691  Kill  or  Cure  (87)  Comedy 

MGM 

12-17-62  A1 

zt 

4- 

_ 

4- 

4- 

5+3- 

2672  Kind  of  Loving,  A (112)  Drama  Govn’r 

10-  8-62  B 

ff 

ff 

4- 

ff 

4- 

8+ 

— L— 

2698  ©Lawrence  of  Arabia  (221) 


Super  © 70  Adv.  Drama  . 

Col 

1-21-63  A2 

ff 

ff 

ff 

ff 

ff 

10+ 

2679  ©Legend  of  Lobo,  The  (67)  Adventure  BV 

11-  5-62  A1 

+ 

dz 

ff 

ff 

ff 

+ 9+1- 

2662  ©Lion,  The  (96)  © Drama..., 

,20th-Fox 

9-  3-62  A2 

+ 

ff 

ff 

ff 

ff 

9+ 

2630  ©Lisa  (112)  © Adventure  Dr 

20th- Fox 

5-14-62  A2 

+ 

+ 

+ 

ff 

ff  7+ 

2642  Lolita  (152)  Comedy-Drama... 
2676  Loneliness  of  the  Long  Distance 

. . . .MGM 

6-25-62  SP 

ff 

+ 

ff 

ff 

dz 

ff  10+1- 

Runner,  The  (103)  Drama. 

. . .Cont’l 

10-22-62  A3 

ff 

ff 

ff 

+ 

ff 

+ 11+ 

2628  Lonely  Are  the  Brave  (107) 

© Outdoor  Drama  

5-  7-62  A2 

+ 

+ 

ff 

+ 

ff 

+ 8+ 

2675  Long  Day’s  Journey  Into  Night 

(174)  Drama  

Embassy  10-22-62  SP 

ff 

ff 

+ 

ff 

ff 

ff  12+ 

2674  ^Longest  Day,  The  (180) 

© War  Drama  

20th- Fox 

10-15-62  A1 

ff 

ff 

ff 

ff 

+ 

ff  12+ 

2694  Love  in  a Hot  Climate 

(70)  Romantic  Drama  . . . 

.Hoffberg  12-24-62 

+ 

1+ 

2681  ©Loves  of  Salammbo,  The  (72) 

© Spectacle  Drama 

20th- Fox 

11-12-62  A2 

— 

— 

± 

— 

— 

1+6- 

2687  Lovers  on  a Tight  Rope  (S3) 

Suspense  Drama  

Ellis 

12-  3-62  B 

+ 

± 2+1— 

— M— 

2660  ©Make  Way  for  Lila  (90)  Adv. . 

. . Parade 

8-27-62  A1 

+ 

3+2- 

2677  Manchurian  Candidate,  The  (126) 

Suspense  Drama  

UA 

10-29-62  A3 

ff 

ff 

ff 

+ 

ff 

+ 10+ 
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tt  Very  Good;  + Good;  — Fair;  — Poor;  = Very  Poor. 


2641  Manster,  The  (72)  Horror  Drama. . Lopert 

2663  ©Marco  Polo  (100)  (g)  Adventure  AlP 
2685©Marizinia  (SO)  Drama  Int'l  Film  Ent. 
2687  Maxime  (93)  Comedy-Drama Ellis 

2654  Matter  of  WHO,  A (90)  Com. . Herts-Lion 

2642  ©Mermaids  of  Tiburon,  The 

(77)  Underwater  Adv.  . . . Filmgroup 
2632  ©Merrill's  Marauders  (98)  © Dr  WB 
2656©Mlghty  Ursus  (90)  Adventure.  ...  UA 
2629  Miracle  Worker,  The  (106)  Drama  . . UA 
2632  Mothra  (90)  Tohoscope,  Horror  Drama  Col 
2686  Mr.  Arkadin  (99)  Suspense  Drama.. SR 
2632  ^©Mr.  Hobbs  Takes  a Vacation 

(116)  © Comedy  20th-Fox 

2624  (^©Music  Man,  The  (151)  ® 

Musical  Comedy  WB 

2684  Mutiny  on  the  Bounty  (179) 

Ultra  ® 70  Drama  MGM 

2698  Mystery  Submarine  (90)  War  Drama  Univ 

— N— 

2649  Never  Let  Go  (90)  Melodrama  20th-Fox 

2631  ©Night  (features  (81)  Adv Univ 

2666  Night  of  Evil  (88)  Melodrama. ..  .Astor 

2655  Night  They  Killed  Rasputin,  The 

(87)  Melodrama  Brigadier 

2697  No  Exit  (85)  Drama  Zenith 

2656  ©No  Man  Is  an  Island 

(114)  War  Drama  Univ 

2638  No  Place  Like  Homicide  (87) 

Farce-Comedy  Embassy 

2643  Notorious  Landlady,  The  (123)  Com..  Col 
2688©Nude  Odyssey  (97)  © Ad.  . Davis- Royal 
2656  Nun  and  the  Sergeant,  The  (73) 

War  Drama  UA 


2667  On  Any  Street  (90)  (Eng-dubbed  Drama 
“La  Notte  Brava”)  . . . . Miller-SR 


— PQ — 

2643  Panic  in  Year  Zero!  (93)  Drama AlP 

2642  Paradise  Alley  (81)  Comedy Astor 

2693  Password  Is  Courage,  The 

(115)  Comedy  Drama  MGM 

2652  Payroll  (80)  Crime  AA 

2678  Period  of  Adjustment  (112)  Com..  MGM 

2677  Phaedra  (115)  Drama  Lopert 

2640  ©Phantom  of  the  Opera  (84)  Ho  Univ 
2637  Phantom  Planet,  The  (82) 

Science-Fiction  Fantasy  AlP 

2648  Pigeon  That  Took  Rome,  The 

(101)  ® Comedy  Para 

2652  ©Pirates  of  Blood  River 

(87)  © Action  Col 

2653  ©Playgirl  After  Dark  (92)  Drama.  .Topaz 

2672  Pressure  Point  (87)  Drama  UA 

2687  Quare  Fellow,  The  (85)  Drama Astor 

— R— 

2701  ©Raven,  The  (86)  © Com-Dr AlP 

2670  Reluctant  Saint,  The  (105) 

Drama  Davis- Royal 

2695  ©Reptilicus  (81)  Ho  Dr AlP 

2667  Requiem  for  a Heavyweight  (87) 

Drama  Col 

2701  ©Rice  Girl,  The  (90)  © Drama  ..Ultra 
2629  ©Ride  the  High  Country  (94) 

© Western  MGM 

2655  Rider  on  a Dead  Horse  (72)  Western  AA 
Riff  Raff  Girls  (97)  Eng-dubbed 

Drama  (“Rififi  for  Girls”) Cont'l 

2663  Ring-a-Ding  Rhythm  (78)  Musical.. Col 
2635  Road  to  Hong  Kong,  The  (91)  Com..UA 

2681  ©Roommates  (91)  Comedy Herts-Lion 

2692  Run  Across  the  River  (74)  Ac.  . Citation 


2700  ©Samson  and  the  7 Miracles  of  the 

World  (80)  © Adv AlP 

2702  ©Savage  Guns,  The  (85)  © W’n..MGM 
2659 Scarface  Mob,  The  (105)  Crime. ..  .Cari 
2682  Secrets  of  the  Nazi  Criminals 


2699  Seducers,  The  (88)  Melodrama.  . . . Brenner 
2689  Seven  Daring  Girls  (76)  Action  Manson 
2657  Shootout  at  Big  Sag  (64)  Wn  Parallel 
2670  Siege  of  Hell  Street,  The  (93)  Cr.  UPRO 
2646  ©Sky  Above — the  Mud  Below,  The 
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LOD  Rating 

o 

O 

X 

o 

OO 

Variety 

Film  Daily 

Hollywood 

Reporter 

Parents’ 

Magazine 

New  York 
Daily  News 
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(90)  Documentary  Embassy 

2684  Smashing  of  the  Reich  (89) 

Documentary Brigadier  11-19-62 

2700  ©Sodom  and  Gomorrah  (154) 

Biblical  Drama  20th-Fox  1-28-63  B 

2698  Son  of  Flubber  (100)  Comedy BV  1-21-63 

2668  ©Son  of  Samson  (90) 

Historical  Spectacle  Medallion  9-24-62 

2635  ©Spiral  Road,  The  (140)  Adv Univ  6-  4-62  A2 

2676  Stagecoach  to  Dancers’ 

Rock  (72)  Western  Univ  10-22-62  A2 

2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  © Adventure  WB  6-11-62  A1 
2647  ©Stowaway  in  the  Sky  (82) 

Adventure  Lopert  7-16-62  A1 

2654  Strangers  in  the  City  (S3)  Dr..  Embassy 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 
2665  ©Sword  of  the  Conqueror  (95) 

© Drama  UA 

2683  ©Swordsman  of  Siena  (92)  © Ad..  MGM 

— T— 

2636©Tales  of  Terror  (90)  ® Horror  ..AlP 

2690  ©Taras  Bulba  (122)  ® Adventure. . UA 

2644  ©Tartars,  The  (S3)  Action MGM 

2650  ©Tarzan  Goes  to  India  (86)  © Ac  MGM 
2630  Taste  of  Honey,  A (WO)  Drama.  .Cont’l 

2699  Term  of  Trial  (113)  Drama  WB 

2665  Terror  of  the  Bloodhunters 

(60)  Melodrama  ADP-SR 

2632 ©That  Touch  of  Mink  (99)  ® Com.  .Univ 
2639  There  Was  a Crooked  Man  (106) 

Comedy  Lopert 

2637  Third  of  a Man  (81)  Melodrama UA 

2659  ©300  Spartans,  The  (113) 

© Action  Spectacle 20th-Fox 

2647  Three  Stooges  in  Orbit,  The 

(87)  Farce-Comedy  Col 

2692  To  Kill  a Mockingbird  (129)  Or..  Univ 

2676  Too  Young,  Too  Immoral  (88)  Drama  SR 
2688  Tower  of  London  (79)  Ho  Drama....  UA 
2646  Trauma  (93)  Suspense  Drama  ....Parade 
2696  Trial  and  Error  (91)  Comedy. ...  MGM 
2650  ©Trojan  Horse,  The  (105)  © 

Spectacle  Drama  Colorama 

2666  Two  and  Two  Make  Six 

(89)  Comedy-Drama Union 

2683  Two  Before  Zero  (78)  Doc’y  Ellis 

2679  Two  for  the  Seesaw  (120)  ® CD....UA 

2669  Two  Tickets  to  Paris  (78)  Musical ....  Col 

2657  ©Two  Weeks  in  Another  Town 

(104)  © Drama  MGM 

— UV— 

2648  Valiant,  The  (89)  War  Drama  UA 

2700  Vampire  and  the  Ballerina,  The 

(86)  Horror  Drama UA 

2695  Varan  the  Unbelievable  (81) 

Science-Fiction  Crown 

2670 ©Very  Private  Affair,  A (95)  Dr  MGM 

— W— 

2660  ©Waltz  of  the  Toreadors 

(105)  Comedy-Drama  Cont’l 

2680  War  Lover,  The  (105)  Action Col 

2681  Warriors  Five  (82)  Drama  AlP 

2680  We’ll  Bury  You!  (77)  Documentary ..  Col 
2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  WB 

2567  gi©West  Side  Story  (155) 

Panavision,  Musical  Drama  UA 

2646  ©When  the  Girls  Take  Over  (SO) 

Comedy  Parade 

2674  Where  the  Truth  Lies  (S3) 

Drama  (Eng-dubbed)  Para 

2678 ©White  Slave  Ship  (92)  © Ad AlP 

2693  ©Who’s  Got  the  Action?  (93) 

® Comedy  Para 

2645  ©Wild  Westerners,  The  (70)  Western  Col 

2677  ©Wonderful  to  Be  Young  (92) 

© Musical  Para 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 

Melodrama  Manson 

2686  Young  Guns  of  Texas  (78) 

© Western  20th-Fox 

2675  Young,  Willing  and  Eager  (77)  Drama.. SR 

2638  Zotz!  (87)  Comedy  Col 
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Feature  chart 


ALLIED  ARTISTS  I U 

AMERICAN  INT'L  | U 

BUENA  VISTA  | ti 

COLUMBIA  1 ti 

The  Frightened  City  (97)  D..6211 
Herbert  Lorn,  Jolm  Oregson, 

Yvonne  Remain 

©Tales  of  Terror  (90) 

® Ho.. 710 

Vincent  Price,  Basil  Rathbone, 

Peter  Lorre,  Debra  Paget 

Panic  in  Year  Zero!  (93)  © D.  .708 
Ray  Mllland,  Jean  Hagen, 

Frankie  Avalon 

©Big  Red  (89)  00..  130 

Walter  Pidgeon,  Gllles  Payant 

The  Notorious  Landlady 

(123)  MyC..701 

Jack  Lemmon,  Kim  Novak, 

FVed  Astaire 

Zotz!  (87)  C..702 

Tom  Poston,  Julia  Meade, 

Cecil  Kellaway 

©Marco  Polo  (100)  ©..Ad,. 709 
Rory  Calboun.  Yoko  Tanl 

The  Interns  (120)  D.  .703 

Michael  Callan,  (Ulff  Robertson, 
Jas.  MacArtbur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges.  Edson  Stroll 

©El  Cid  (181)  © D.  .6220 

Cbarlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(Cinemascope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad.. 713 

(formerly  “Wild  Cargo”) 

Her  Angeli,  Edmund  Pv'  tom 

©Damn  the  Defiant! 

(101)  © 0.  .705 

Alec  Guinness,  Dirk  Bogarde, 
Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD.. 706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78).. M.. 707 
Chubby  Checker,  Dukes  of  Dixieland 

Convicts  4 (106)  D.  .6205 

(was  “Reprieve”) 

Ben  Gazzara,  Stuart  Whitman,  Bay 
Walston,  Vincent  Price,  Rod 
Steiger.  Sammy  Davis  Jr. 

Warriors  Five  (82) Ac.  .707 

Jack  Palance,  Jo  Anna  Rail! 

0©Almost  Angels  (93)  D/M.. 135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..70g 

Anthony  ftuirm,  Jackie  Gleason, 
Julie  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  H..709 
Joey  Dee,  Gary  Crosby, 

Kay  Medford 

We’ll  Bury  You!  (75)  ..Doc.. 711 

UBilly  Budd  (123)  © ..D..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  Douglas,  Terence  Stamp 

©Reptilicus  (81)  SF..715 

Carl  Ottosen,  Ann  Smyrncr 

©The  Legend  of  Lobo  (67)  00..  110 
True  Life  Adventure 

©Pirates  of  Blood  River 

(87)  © Ad.  .710 

Kerwln  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  0.  .712 

Steve  Mc()ueen,  Robert  Wagner, 
Shirley  Anne  Field 

©Samson  and  the  Seven  Miracles 
of  the  World  (SO)  ®..Ac..714 
Gordon  Scott,  Yoko  Tani 

©In  Search  of  the  Castaways 

(110)  Ad.  136 

Maurice  Chevalier,  Hayley  Mills, 
George  Sanders 

©Barabbas  (134)  ®70 Dr.. 713 

Anthony  Quinn,  Sllvana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 

©Lawrence  of  Arabia 

(222)  ® 70  0.  .714 

(Special  Release) 

Alec  Guinness,  Anthony  Qiilnn, 
Peter  O’Toole 

©The  Raven  (86)  ® Ho.. 717 

Vincent  Price,  Peter  Lorre, 

Boris  Karloff 

©Battle  Beyond  the  Sun 

(75)  ® SF..716 

Ed  Perry,  Aria  Powell 

Night  Tide  (84)  D..71S 

Dennis  Hopper,  Linda  Lawson 

Son  of  Flubber  (100)  C.  .140 

Fred  MacMurray,  Nancy  Olson, 

Ed  W)Tin,  Keenan  Wynn 

©Diamond  Head  (107)  ®..D..715 
Charlton  Heston,  Yvette  Mimleux, 
George  Chakiris.  France  Nuyen, 
James  Darren 

©Day  of  the  Triffids 

(119)  © Ho.  .6209 

Howard  Keel,  Nicole  Maurey, 

Mervyn  Johns 

Operation  Bikini  (..)...  .Ac.  .803 
Tab  Hurrter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

The  Mind  Benders  (..) Ho.. 802 

Dirk  Bogarde,  Mary  Ure 
(Prerelease) 

The  Man  From  the  Diners’ 

Club  (. .)  C. . 

Danny  Kaye.  Cara  Williams. 
Martha  Hyer 

The  Iron  Maiden  (..)....C.. 
Michael  Craig,  Anne  Helm, 

Jeff  Donnell 

Dementia! . . ) Ho.  .801 

William  Campbell,  Luana  Anders, 
Mary  Mitchell 

©The  Terror  (. .)  ® Ho.  .804 

Boris  Karloff 

©Miracle  of  the  White  Stallions, 

the  (110)  D..141 

Robert  Taylor,  T.tlH  Palmer 

©55  Days  at  Pekirtg  ( . . ) ® . . D . . 
Charlton  Heston,  Ava  Gardner, 
David  Niven 

Black  Zoo  ( . . ) Ho. . 

Michael  Gough,  Jeanne  Cooper 

©The  Young  Racers  (..)..  Ac . . 
Mark  Damon,  BUI  Campbell 

Nightmare  House  (..) Ho.. 

Leticia  Roman,  John  Saxon 

©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

©Savage  Sam  ( . . ) Ad. . 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

©Summer  Magic CD.. 

Hayley  MUls,  Burl  Ives,  Dorothy 
McGuire,  D^rah  WaJley,  Bl^e 
Hodges 

©Bye  Bye  Birdie  (..)  ® C/M.. 
Janet  Lefgh,  Dick  Van  Dyke 

Congo  Vivo  (..)  Ad.. 

Jean  Seberg,  Gabriele  Ferzettl 

The  Victors  (. . ) (g  D.  . 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 

The  Maniac  (..)  0.. 

Kenvin  Mathews,  Nadia  Gray 

CONTINENTAL 


©Waltz  of  the  Toreadors 

(105)  CD.. 

Peter  Sellers.  Margaret  Leighton 

The  Impersonator  (64) C.. 

John  Crawford,  Jane  (Mfflths 


Operation  Snatch  (S3) 

C.. 

Terry-Thomas,  George 

Sanders, 

Lionel  Jeffries 

Riff  Raff  Girls  (97) 

0. . 

(Ehvg-dubbed) . . Nadja 

TlUer, 

Robert  Hossein 

The  Loneliness  of  the  Long 

Distance  Runner  (103)  ....D.. 
Michael  Redgrave,  Tom  Ourtenay 


David  and  Lisa  (94) D 

Keir  THillea,  Janet  Margolin, 
Howard  Da  Silva 


I 

©Your  Shadow  Is  Mine  (..)..D.. 
Jill  Haworth,  Michel  Ruhl 


This  Sporting  Life  (..) D 

Richard  Harris,  Rachel  Roberts 


The  Assassin  (..)  D.. 

John  Ireland 

The  Balcony  (..)  D.. 

Shelley  Winters,  Peter  Falk 

The  Hands  of  a Strangler  (..)..  D . . 
Mel  Ferrer,  Dany  Carrel 
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FEATURE  CHART 


The  key  to  letters  and  combinotions  thereof  Indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Dramo 
with  Music;  (Doe)  Documentory;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY  1 toiM.G-M  | ti 

PARAMOUNT  | ii 

20TH-FOX  1 U 

UNITED  ARTISTS  I 11 

>- 

©The  Sky  Above — the  Mud  Below 

(90)  Doc.. 

©Boccaccio  '70  (151) ....  Episodes 
(Eufe'-dubbed)  Sophia  Loren,  .\nita 
Kkberg.  Rom.v  Schneider 
Strangers  in  the  City  (S3) . . . . D . . 
Robert  Gentile.  Kenny  DeLmar 

The  Devil’s  Wanton  (77) D.. 

(Elng-dubbed)  B.  Malmsten 

©Tarzan  Goes  to  India 

(86)  Ad.. 222 

Jock  Mahoney,  Slml,  Mark  Dana 

y©The  Counterfeit  Traitor 

(140)  D..6113 

William  Holden,  UlU  Palmer 

Q©Mr.  Hobbs  Takes  a 

Vacation  (116)  © C..215 

James  Stewart,  Maureen  O'Hara, 
Fabian,  Laurl  Peters 

Air  Patrol  (70)  © Ac.. 216 

Willard  Parker,  Merry  Anders 

©Jack  the  Giant  Killer 

(94)  Ad..  6222 

Kerwin  Mathews,  Judl  Meredith 
The  Miracle  Worker  (106)  D..6225 
Anne  Bancroft,  Patty  Duke 
y©West  Side  Story  (155)  © 

70mm  M..6201 

Natalie  Wood,  Richard  Beymer, 

The  Valiant  (89)  D..6228 

John  Mills,  EIttore  MannI 

1 AUGUST  1 

©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas,  Edw.  0.  Robinson, 
Cyd  Oiarlsse,  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey,  Karl  Boehm 
(Cinerama  engagements  only) 

©Hatari!  (159)  Ad.. 6117 

John  Wayne,  Red  Buttons,  Elsa 
MartineUl.  Hardy  Kruger 

©My  Geisha  (120)  ®.. CD.. 6118 
Shirley  MaoLalne,  Yves  Montand, 
Edw.  G.  Robinson.  Bob  Cummings 

^©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Eden, 
Cedric  Hardwicke,  Peter  Lorre 
©Hemingway’s  Adventures  of  a 

Young  Man  (145)  © D..213 

Richard  Beymer,  Susan  Btrasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  Lisa  MonteU 

Bird  Man  of  Alcatraz  (143)  D.  .6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D.  .6205 

S.  Tracy,  B.  Lancaster,  R.  Widmark, 
M.  Dietrich.  M.  Clift,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

1 SEPTEMBER  i 

Divorce — Italian  Style  (104).. C.. 
(Eng-dubbed)  Marcello  Maatroianni, 
Daniela  Rocca,  S.  Sandrelli 

©1  Thank  a Fool  (100)  ©..D..301 
Susan  Hayward,  Peter  Pinch 

©1  Like  Money  (81)  © C.  .241 

Peter  Sellers,  Nadia  Gray, 

Herbert  Lom 

©The  300  Spartans 

(U3)  © Ad.. 219 

Richard  Egan,  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) CD . . 6231 

EHvis  Presley,  Gig  Young. 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  ® Ad.. 6232 

Jack  Balance,  Guy  Madison 

LU 

CO 

o 

O 

Long  Day’s  Journey  Into 

Night  (174)  D.. 

Katharine  Hepburn,  Ralph  Richard- 
son, Jason  Robards  jr..  Dean 
Stockwell 

©A  Very  Private  Affair  (95)  D..303 
B.  Bardot.  Marcello  Mastrolannl 

©The  Savage  Guns  (85)  ® OD.  .306 
Richard  Basehart,  Alex  Nlcol 

The  Pigeon  That  Took 

Rome  (101)  © C.  .6202 

Qiarlton  Heston,  Elsa  MartlnelU, 
Harry  Guardlno 

©Loves  of  Salammbo  (72) 

© Ad. .223 

Jeanne  Valerie,  Jacques  Sernas, 
Eldmund  Purdom 

OYhe  Longest  Day 

(ISO)  © D.  .221 

All-Star  cast:  degrlctlon  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 

©Hero’s  Island  (94)  © Ad.. 6229 
James  Mason,  Neville  Brand, 

Kate  Manx,  Rip  Tom 

Pressure  Point  (91)  D..6233 

Sidney  Poltler,  Bobby  Darin 

NOVEMBER  I 

Period  of  Adjustment  (112) 

© C..308 

Tony  Franclosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..311 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry- Thomas,  EJric  Sykes, 

Dennis  Price,  Moira  Redmond 

©Girls!  Girls!  Girls! 

(98)  C/M.. 6205 

Elvis  Presley,  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.. 6236 
Helene  Remy 

Tower  of  London  (79) . . . . Ho.  .6234 
Vincent  Price 

QC 

LU 

CO 

LU 

LU 

O 

©Constantine  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde.  Quistlne  Kaufmann 

Q©Billy  Rose’s  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye,  Stephen  Boyd,  Dean  Jagger 

©Swordsman  of  Siena  (92) 

© Ad.. 304 

S.  Granger,  S.  Koscina,  C.  Kaufmann 

©Wonderful  to  Be  Young 

(92)  © C/M.. 6209 

aiff  Richard,  Robert  Morley 

It’s  Only  Money  (84) . . . .C.  .6206 
Jerry  Lewis,  Zachary  Scott,  Joan 
O’Brien 

©Gigot  (104)  C..220 

Jackie  Gleason,  Katherine  Katb, 
Jean  LelCebvre.  Gabrlelle  Dorzlat 

©The  Lion  (96)  © D..305 

Wra.  Holden,  Capucine,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120) . . D . .6301 
Shirley  MacLalne,  Rob^t  Mitchum 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm,  Christian  Wolff. 

Sabina  Sesselman 

f JANUARY  1 

The  Password  Is  Courage 

(116)  CD.. 305 

Dirk  Bogarde,  Maria  Perschy 

Cairo  (91)  D..316 

George  Sanders,  Richard  Johnson 

©Who’s  Got  the  Actiont 

(93)  © C.  .6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert.  Nlta  Talbot 

Where  the  Truth  Lies  (81)  D..62U 
Juliette  Greco,  Lilo  Pulver 

©Sodom  and  Gomorrah  (154)  S..301 
Stewart  Granger,  Pier  Angell 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Mitchum,  Jody  McCrea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ©..D..6303 
Tony  Curtis,  Yul  Brynner 

A Child  Is  Waiting  (102)  D..6305 
Burt  Lancaster,  Judy  Garland 

1 FEBRUARY 

©Madame  (104)  @ 70 D.. 

(Eiig-dubbad)  Sophia  Loren. 
Robert  Hussein 

The  Hook  (98)  ® D..317 

Kirk  Douglas,  Robert  Walker, 

Nick  Adams,  Nehemiah  Persoff 

Dime  With  a Halo  (.  .) D.  .318 

Barbara  Luna,  Paul  Langton 

©A  Girl  Named  Tamiko 

(110)  © D..6210 

Laurence  Harvey,  France  Nuyen, 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capucine.  T.  Howard 

Two  for  the  Seesaw  (120)  D..6301 
Shirley  MacLalne.  Robert  Mitchum 

The  Great  Van  Robbery 

(73)  Ac..  6302 

Denis  Shaw,  Kay  Callard 

APRIL  1 MARCH 

©Seven  Seas  to  (Ulais 

(102)  © D..309 

Rod  Taylor.  Keith  Mlcbell 

©The  Courtship  of  Eddie’s  Father 

(..)  © c.. 

Glenn  Ford,  Shirley  Jones 

©Follow  the  Boys  (..)  ® CD.. 
Connie  Francis.  Paula  Prentiss, 

Ron  Randell,  Russ  Tarablyn 

©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Gleason,  Glynis  Johns, 
Laurel  Goodwin,  Chas.  Buggies 

©The  World  of  Marilyn 

Monroe  (..)  © Doc.  .302 

©Nine  Hours  to  Rama 

(125)  © D..307 

Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 

30  Years  of  Fun  (85) . . . .C.  .308 
Comedy  compilation . . (jharllc 
(Caplin,  Buster  Keaton 

Five  Miles  to  Midnight 

(110)  D.. 

Sophia  Loren,  Anthony  Perkins 

©Come  Fly  With  Me  (.  .)  © C.  . 
Dolores  Hart,  Hugh  O’Brian,  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World's  Fair 

(..)  C/M.. 

Elvis  Presley,  Joan  O’Brien 

©My  Six  Loves  (101) ....  D . .6213 
Debbie  Reynolds,  CHiff  Robertson, 
David  Janssen,  EMeen  Heckart 

The  Stripper  (..)  © D..309 

Joanne  Woodward.  Richard  Beymer 

1 COMING  1 

©Mutiny  on  the  Bounty 

(179)  © 70 Ad.  .355 

Marion  Brando,  Trevor  Howard 
©The  Golden  Arrow  (..)  ....Ad.. 
Tah  Hunter,  Roesana  Podesta 
©The  Main  Attraction  (90) 

© D..307 

Pat  Boone.  Nancy  Kwan 
©In  the  Cool  of  the  Day  ©..D.. 
Jane  Fonda.  Peter  Finch 

Hud  (..)  © D.. 

Paul  Newman,  Melvyn  Douglas 

©Donovan’s  Reef  (..)..  Ad.. 

John  Wayne,  Lee  Jdarvin,  Jack 
Warden,  Elizabeth  Allen 

©Come  Blow  Your  Horn  © C..6221 
Frank  Sinatra,  Barbara  Rush, 

Lee  J.  Cobb.  Jill  St.  John 

©The  Queen's  Guards  (..)  ©..D.. 
Raymond  Massey,  Daniel  Massey 

The  Condemned  of  Altona  © D..312 
Sophia  Loren,  Maximilian  Schell, 
E’redric  March,  Robert  Wagner 

©The  Leopard  (..)  © D..311 

Burt  Lanca-Ster.  Claudia  Cardlnalc 

©Beauty  and  the  Beast 

(77)  Ad.. 6223 

Joyce  Taylor,  Mark  Damon 

The  Caretakers  ( . . ) D . . 

R.  Stack,  Joan  Crawford,  P.  Bergen 

©Amazons  of  Rome  (96)  Ac.. 

Louis  Jourdan,  Sylvia  Syms 

©Love  Is  a Ball  ( . . ) C. . 

Glenn  Ford.  Hope  Lange 
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FEATURE  CHART 


UNIVERSAL 


WARNER  BROS. 


©That  Touch  of  Mink 

(99)  (g)  C..6216 

()ary  Grant,  Doris  Day,  Gig 
Young,  Audrey  Meadows 

Information  Received  (77)  D..6217 
Sabina  Sesselman.  Wm.  Sylvester 


©The  Spiral  Road  (140)  • ■ D ..  6218 
Rock  Hudson,  Burl  Ives, 

Gena  Rowlands 


©The  Phantom  of  the  Opera 

(84)  Ho.  6219 

Herbert  Lom,  Heather  Sears, 
Michael  Gough,  Edw.  de  Souza 


©No  Man  Is  an  Island 

(114)  D..6220 

Jarfrey  Hunter,  Marshall  Thompson, 
Barbara  Perez 


©If  a Man  Answers  (102) . .C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Mlchellne  Presle,  John  Lund 

Stagecoach  to  Dancers’  Rock 

(72)  W..6222 

Warren  Stevens,  Martin  Landau, 
Jody  Lawranee,  Judy  Dan 


Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clift,  Susannah  York, 
I^arry  Parks,  Susan  Kohner 


©40  Pounds  of  Trouble 

(109)  (g  C..6304 

Tony  Curtis,  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (92) . . Ac . . 6305 
Mward  Judd,  Laurence  Payne, 

James  Robertson  Justice 


To  Kill  a Mockingbird 

(129)  D..6306 

Gregory  Peck,  Mary  Badham, 
Phillip  Alford,  John  Megna 


©The  Birds  (120  D.. 

Rod  Taylor,  Suzanne  Pleshette, 
Jessica  Tandy,  Tlppi  Hedren 

©The  Ugly  American  (135)  D.. 
Marlon  Brando,  Sandra  Church,  Biji 
Okada,  Pat  Hingle,  Jocelyn  Brando 


©Lancelot  and  Guinevere 

(..)  (g)  Ad.. 

Cornel  Wilde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..D.. 
Rock  Hudson,  Rod  Taylor,  Mary 
Peach,  Barry  SnlUvan 
©For  Love  or  Money  (..)....C.. 
Kirk  Douglas,  Mitzi  (jaynor. 

Gig  Young,  Thelma  Ritter 


©Merrill’s  Marauders 

(98)  © D.  .165 

Jeff  Chandler,  Ty  Hardin 

^©The  Music  Man  (151)  0 M . .168 
Robert  Preston,  Shirley  Jones 
(Special  engagements  only) 


Guns  of  Darkness  (103) . .Ad.  .169 
I.eslie  Caron,  David  Niven 


©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®.. Ad.. 167 
Louis  Jourdan,  Yvonne  Fumeaui 


©The  Chapman  Report  (125)  D..251 
Efrem  Zimballst  jr.,  Shelley  Winters, 
Jiuie  Fonda,  Claire  Bloom,  Glynls 
Johns 


What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Garland,  Robert 
Goulet,  Red  Buttons,  Hennteoe 
Gingold 


©Gypsy  (143)  0 M..254 

Rosalind  Russell,  Natalie  Wood, 

Karl  Malden 


Term  of  Trial  (113)  D.  .255 

Laurence  Olivier,  Simone  Slgnoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon,  Lee  Remick 


©Critic’s  Choice  (100)  ® C..259 
Bob  Hope,  LticlUe  Ball 


©Island  of  Love  (..)  ®....C.. 
Robert  Preston,  ’Tony  Randall 


©PT-109  (.  .)  ® D.  . 

Cliff  Robertson 

©Spencer’s  Mountain  (..)  ® OD.. 
Henry  Fotvda,  Maureen  O’Hara, 
James  MacArthur 


A,D.P.  PRODUCTIONS  j 

Invasion  of  the  Animal  i 

People  (55)  SF,.  [ 

John  Carradlne,  Barbara  Wilson  | 
Terror  of  the  Bloodhunters  | 

(60)  Ho.. 

Robert  Clarke,  Steve  Conte 

ASTOR 

Peeping  Tom  (86) D.. May  62 

Karl  Boehm,  Moira  Shearer 

Night  of  Evil  (88) D..  Aug  62 

Lisa  Gaye,  William  Campbell 
The  Bloody  Brood  (69) . . D . .Sep  62 
Peter  Falk.  Barbara  Lord 
The  Quare  Fellow  (85)  ..D..  Dec  62 
Patrick  McGoohan,  Sylvia  Syms 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  Martin  Held 
©Flame  in  the  Streets 

(93)  © D.  .Sep 62 

John  Mills,  Sylvia  Syms 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D.  .Sep  62 

Christian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Tell-Tale  Heart  (78)  Ho.  .Sep  62 
Lawrence  Payne,  Adrienne  Corrl 
Smashing  of  the 

Reich  (84)  Doc..  Oct  62 

Kamikaze!  (89)  Doc..  Oct  62 

The  Night  They  Killed  Rasputin 

(87)  D..  Oct  62 

Edmund  Purdom,  Gianna  Canale 

CARI  RELEASING 
The  Scarf  ace  Mob  (106) . . D . . Aug  62 
Robert  Stack,  Keenan  Wyrm 

COLORAMA 

©The  Trojan  Horse 

(105)  © D..Jul62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ®..S..Jul62 
Jack  Paliurce,  Anita  Bkberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62 

Geoffrey  Home,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter 

(76)  ® D.. Sep  62 

Chris  Warfield,  Sally  Fraser 

Stakeout  (81) D..  Oct  62 

Bing  Russell,  Bill  Hale 
Varan  the  Unbelievable 

(70)  D.. Oct  62 

Myron  Healy,  Tsuniko  Kobayasbl 
©First  Spaceship  on  Venus 

(81)  ® D..  Oct  62 

Yoko  Tanl,  Oldrlck  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad.. Oct  62 
Enrico  Maria  Salerno 
The  Reluctant  Saint  (105).. CD.. 
Maximilian  Schell,  Ricardo  Montalban 


MISCELLANEOUS 

ELLIS 

fwo  Before  Zero  (78)  ..Doc..  Oct  62 
Lovers  on  a Tight  Rope 

(83)  D.  . Dec  62 

Annie  Girardot,  Francois  Perier 

Maxime  (93)  CD..  Nov  62 

Charles  Boyer,  Michele  Morgan 

EMERSON  FILM  ENTERPRISES 
1he  Creation  of  the 

Humanoids  (75) Ho.  . Oct  62 

Don  Megowan,  Erica  Elliot 

FAIRWAY  INT'L 

©Eegah  (90)  Ad.  . May  62 

Arch  Hall  jr..  Marilyn  Manning 

Fallguy  (64)  D.  May  62 

Ed  Dugan 

Wild  Guitar  (87)  M..  Nov  62 

.Arch  Hall  jr.,  Nancy  Czar 
FANFARE  FILMS 
The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Waoamaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C.  .Apr  62 
Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . .C.  .Jul  62 
Kenneth  Cbnnor,  Leslie  Phillips, 
Joan  Sims.  Hattie  Jacques 
A Kind  of  Loving  (112) . . D . . Oct  62 
Alan  Bates,  June  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD.. Aug  62 
Terry-Tbomas,  Sonja  Zlematm 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  Hilligoss,  EYances  FelsJt 
The  Devil’s  Messenger 

1(72)  F.. Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad.. Oct 62 

Lisa  Montell,  Bill  Holmes 
Escape  to  Berlin  (80) ....  D ..  Oct  62 
Christian  Doermer,  Suzanne  Kor^ 

©Roommates  (91)  C..  Oct  62 

James  R.  Justice,  L.  PhUUps 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaloe 

The  Seducers  (88) D..  Dec  62 

Nuella  Dierklng,  Mark  Saegers 

KINGSLEY 

Oivly  Two  Can  Play  (106)  C..  Mar  62 
Peter  Sellers,  Mai  Zetterllng 
LOPERT  FILMS 
The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho..  Jul  62 

Pierre  Braaseur,  AUda  ValU 
The  Manster— Half  Man,  Half 

Monster  (72)  Ho..  Jul  62 

Peter  Dyneley,  Jane  Hylton 
(Stowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Pascal  Lamorlsse,  Andre  Gflle 

Phaedra  (115)  D..  Nov  62 

Melina  Mercouri,  Anthony  Perkins 
MAGNA  FILMS 

©Black  Tights  (120)  © M.. 

Cyd  Cbarisse,  ZM  Jeanmalre 


MEDALLION 

©Last  of  the  Vikings  (102) 

® Ad..May62 

Cameron  Mitchell,  F/draund  Purdom 

©Son  of  Samson  (90)  S.. 

Mark  Forest,  Chelo  Alonso 
MPA  FEATURE  FILMS 
Bourbon  St.  Shadows 

(70)  D..  Sep  62 

Richard  Derr.  Mark  Daniels 
PARADE  RELEASING  ORG. 

©Make  Way  for  Lila 

(90)  D..  Jun  62 

Erika  Remberg  (Eng-dubbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad.. Jul  62 

.Marshall  Thompson.  Gaby  Andre 
PARALLEL  FILM  DISTRIBUTORS 
Shootout  at  Big  Sag 

(64)  W..  Jun  62 

Walter  Brennan,  Luana  Patten 

PLAYSTAR  PRODUCTIONS 

Ring  of  Terror  (71)  Ho.. 

George  Mather,  Esther  Purst 
PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S. . 

John  Barrymore,  Jacques  Sernas 

©The  Huns  (85)  S. . 

Chelo  Alonso,  Jacques  Sernas 

TIMES  FILM 

Wild  for  Kicks  (92) D . . Feb  62 

David  Farrar,  Noelle  .Adam 
©Mondo  Cane  (115) . . Doc . . Feb  63 
‘'World-Wide  film  portrayal  of 
real  life” 

Eve  (..)  D..  Mar  63 

Jeanne  Moreau,  Stanley  Baker 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M..  Jul  62 

Jayne  Mansfield.  Leo  Genn 

TRANS-LUX 

Secrets  of  the  Nazi  Criminals 

(84)  Doc.  . Oct  62 

Horror  Hotel  (76)  Ho  . Oct  62 

Dennis  fxvtis.  Christopher  I,ee 
ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D . . Feb  63 

Elsa  Martinelli  (Eng-dubbed) 

Fatal  Desire  (80) D..  Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Ettore  Maiml  (Eng-dubbed) 
UNION  FILM  DISTRIBUTORS 
A Coming-Out  Party  (98)  C..  Aug  62 
James  Robertson  Justice,  Leslie 
Phillips 

Two  and  Two  Make  Six  (89).. C.. 
George  Qiaklrls,  Janette  Scott 
UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) D..  Oct  62 

Eddie  Constantine,  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

June  Wilkinson.  Don  Kenny 
ZENITH  INT'L 

No  Exit  (85) D..  Dec  62 

Viveca  Lindfors,  Rita  Gam, 

Morgan  Sterne,  Ben  Piazza 


FOREIGN  LANGUAGE 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel)  . .Alfredo  Alcon 

FRANCE 

Back  Streets  of  Paris  (94)  6-18-62 
(President) . .Simone  Sl^oret 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlnne  Marcfaand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Embassy) . .Michele  Morgan,  C. 
Marqirand 

©End  of  Desire  (86)....  8-13-62 
(Cont’l)  . .Maria  &hell 

Five  Sinners  (80)  8-  6-62 

(Astor) . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  Laforet 

Jules  and  Jim  (105) 6-11-62 

(Janus) . .Jeanne  Moreau,  Oskar 
Werner 

Last  Year  at  Marienbad 

(98)  4-16-62 

(Astor) . .Delpblne  Seyrig,  Giorgio 
Albertazzi,  Sacha  Pltoeff 
Le  Dab  Se  Rebiffe  (96)..  8-13-62 
(Times) . .Jean  Oabln 

Lola  (90)  12  3-62 

(F-A-W) . .Anouk  Aimee,  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . .Jean  Gabln.  Dairy  Cowl 
Paris  Belongs  to  Us  (120)  1-14-63 
(Merlyn) . . B.  Schneider,  F.  Prevost 
Passion  of  Slow  Fire  (91) . .11-26-62 
(Trans-Lux)  . .Jean  DeSailly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Charles  Amavour 

Sweet  Ecstasy  (75)  © 8-13-62 

(Audubon) . . ESke  Sommer 


Tomorrow  Is  My  Turn  (117)  4-  9-62 
(Showcorp) . .Charles  Aznavour 

Tales  of  Paris  (85) 10-15-62 

(’Times) — F.  Amoul,  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9>  3-62 
(Globe) . .Ruth  Nlebaus,  Viktor 
Staal 

GREECE 

Antigone  (88)  10-15-62 

(Ellis) . . Irene  Papas 

Electra  (110)  1-14-63 

(Lopert) . .Irene  Papas 
Take  Me  Away,  My  Love 

(90)  9-  3-62 

(Greek  M.P.) . .Christian  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . .C.  Biswas,  S.  Qiatterjee 

ITALY 

Arturo’s  Island  (90) 1-21-63 

(MGM)..Reg  Kertnan,  Key 
Meersman 

©Boccaccio  ’70  (160) 7-16-62 

(EJmbassy) . .Sophia  lx>ren,  Anita 
Eatberg,  Romy  Schneider 
Divorce — Italian  Style 

(105)  10-  1-62 

(Embassy) . .Marcello  Mastrolanni 

Eclipse  (123) 

(’Times) . .Alain  Delon,  Monica  Vitti 
Everybody  Go  Home  (115) ..  12-10-62 
( Davis-Royal)  ..  Alberto  Sordl 
II  Grido  (The  Outcry) 

(115)  11-12-62 

(Astor) . .Steve  Cochran,  VaUi, 

B.  Blair 

Lady  Doctor.  The  (103) 10-  1-62 

(Governor) . .Toto,  A^  lane 
La  Viaccia  (103) 10-22-62 


(Embassy) . .Jean- Paul  Belmondo, 
Claudia  Cardinale 

Psycosissimo  (88)  10-29-62 

(Ellis) . .llgo  Toznazzl 

JAPAN 

Happiness  of  Us  Alone 

(133)  9-  3-62 

Keiju  Kobayasbl,  Hldeko  ’Takamins 

Island,  The  (96)  © 9-24-62 

(Zenith) . .Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca)  . .Toshiro  Mifune 

MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert) . .Toshiro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 

(Brenner) . . Llv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Teleplx)  . .L.  Wlnnlcka,  M.  Volt 

Partings  (101)  12-  3-62 

(Telepix)  . .Marla  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
( Artkirw)  . . B.  Burenkov 

©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artklno) . . Documentary 

Home  for  Tanya,  A (97)  . . 7-  2-62 
(Artkino)  . .Liudmila  Marchenko 

©Violin  and  Roller  (55)..  9-24-62 
(Artkino)  . .Igor  Fomebenko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley) .. Francisco  Rabal,  SIlTia 
Pinal,  Fernando  Bey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8-  6-62 
(Embassy) . .Birger  Malmsten 
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Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


, P 


11 


BUENA  VISTA 
(All  in  color) 
FEATURETTE  SPECIALS 
118  Horse  With  the  Flying 

Tail  (48)  Jan  62 

LIVE  ACTION  SPECIALS 
(Three- reel) 

131  Water  Birds  (31),  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jim  62 

17107  Dog  Watch  Jul  62 

17108  The  Art  of  Skiing  Aug  62 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey's  Delayed  Date  Oct  62 

17111  Chicken  Uttle  Nor  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

6425  Let  Down  Your 

Aerial  (17)  Apr  62 

6426  Clunked  in  the 

Clink  (16)  May  62 

6436  Microspook  (16)  Jun  62 

7421  Spies  and  Guys  (16>/2)  Sep  62 

7431  Strop,  Look  and  Listen 

(15'/2)  Oct  62 

7422  General  Nuisance  (18)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

74^  Hook  a Crook  (16)  ....  Dec  62 

7433  Training  for  Trouble 

(15>/2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

CANDID  MICROPHONE 
(Reissues) 

6554  No.  4,  Series  3 (11)..  Apr  62 

6555  No.  5,  Series  3 

(IV/z)  May  62 

7551  No.  1,  Series  4 (10)  Sep  62 

7552  No.  2.  Series  4 (11)  ..Nov  62 

7553  No.  3,  Series  4 (10)  ..Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Technicolor  Reissues) 

6612  The  Oompahs  OVl)  ■ ■ ■ -Apr  62 

6613  The  Air  Hostess  (8) . . May  62 

6614  Giddyap  (61/2) Jun  62 

6615  Georgie  and  the 

Dragon  (7)  Jul  62 

7601  Gerald  McBoing  Being 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  ....  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snowtime  (7)  Jan  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6706  Swash  Buckled  (7)  ....Apr  62 

6707  Common  Scents  (7) . . . . May  62 

6708  Bearly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fracas-See  (7)  Oct  62 

7703  Rancid  Renson  (7)  . . Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 
MR.  MA600  REISSUES 

(Zechnicolor) 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  JuJ62 

7751  Magoo’ s Cruise  (6).... Sep  62 

7752  Magoo’s  Problem  Child 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(S'/a)  (©  and  standard) . . Dec  62 
SPECIAL  COLOR  FEATURETTES 

6444  Pleasure  Highway 

(19«/2)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonderful  Arkansas  (19)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter- Reissues) 

6160  Monster  and  the 

Ane  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6406  Oils  Well  That  Ends 

Well  (16)  Apr  62 

6407  Triple  Crossed  (16) . . May  62 
64^  Sappy  Bull  Fighter 

(15i/a)  Jul  62 

7401  Husbands  Beware  (16)  Sap  62 

7402  Creeps  (16)  Ort  62 

7403Flagpoie  Jitters  (16)  . . Nov  62 
7404  For  Crimin’  Out 

Loud  (16)  Jan  63 


The  Plucky  Plumber  (18) Oct  62 


CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  M»  62 

The  Magic  Tide  (M)  Jp|  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cartoon  Kit  ( . . ) 

C6433Tall  in  the  Trap  (..)... 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  (..)  

C6436  Carmen  Get  It  (..) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 
iA/6461  Puss  Gets  the  Boot  (9) . 

W6462  Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  

W6464  Bowling  Alley  Cat  (8)  . 
W6465  Fine  Feathered  Friend  (8) 
W6467  The  Lonesome  Mouse  (8) 
W6468  Mouse  Comes  to  Dinner  (8) 

W6469  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7). 
W6472  Puttin'  on  the  Dog  (7) . 


PARAMOUNT 
COMIC  KINGS 

F21-1  Frogs  Legs  (6)  Apr  62 

F21-2  Home  Sweet  Swampy 

(10)  May  62 

F21-3  Hero's  Reward  (10) . . May  K 
F21-4  Psychological  Teriing 

(9)  Jun  62 

F21-5  Snuffy’s  Song  (8)  . .Jun  62 

F21-6The  Hat  (10)  Jun  62 

C22-1  Et  Tu  Otto  (7)  Sep  62 

C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3  The  Method  and 

Maw  (9)  Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

MODERN  MADCAPS 
(Technicolor) 

M22-1  Penny  Pals  (6)  Oct  62 

NOVELTOONS 

(Technicolor) 

P22-1  Anatole  (9)  Sep  62 

P22-2Yule  Laff  (6)  Oct  62 

POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6).. Sep  62 
E22-2  Child  Sockology  (6)  Sep  62 
E22-3  Ancient  Fistory  (7)  Sep  62 
E22-4  Big  Bad  Sinbad  (10  Sep  62 
E22-5  Popeye’s  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 
Battle)  Sep  62 

SPORTS  IN  ACTION 
(1-Reel  Color) 

D21-2  Bow  Jest  (10)  Apr  62 

D21-3  Fun  in  the  Sun  (9)..  Jul  62 
D21-4  Mighty  Mites  (..)...  .Jul  62 
D21-5  On  the  Wing  (..)...  .Aug  62 


LESTER  A.  SCHOENFELD 
FEATURETTES 

©Mikahli  (33)  Nov  62 

©Angel  Bay  (30) Jan  63 

©This  Is  Hong  Kong  (30)..  Feb  63 

Jessy  (30)  Mar  63 

TWO-REELERS 
(All  in  color) 

Pearlers  of  the  Coral 

Sea  (16'/2)  Oct  62 

Heart  of  the  West  (15)  ...  .Oct  62 
Another  Sunny  Day  (21'/2) . . Nov  62 

Newspaper  Run  (19'/2) Nov  62 

DKign  in  the  Sky  (15) ....  Oct  62 
Wings  to  the  Future  (15)  . Nov  62 
Australian  Landscape 

Painters  (12)  Jan  63 

Saddlemaker  (16)  Feb  63 

Captain  H (20)  Feb  63 

People  of  the  Rock  (14) Mar  63 

ONE-REELERS 

Blue  Tunes  (10)  Oct  62 

Ray  Ellington  & Quartet  (10)  Nov  62 

©Roman  Way  (10) Nov  62 

©Morocco’s  Saharan 

Regions  (121/2)  Jan  63 

Making  Music  (10)  Jan  63 

©Inside  the  Tiger  (9) Feb  63 

©Ravenna  (121/2) Mar  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7203  Primitive  Fighters  (8) . . Mar  62 

7204  Holiday  in  Ireland  (9) Apr  62 

7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 

7209  Story  Book  Wedding  of 
Princess  Sophia  and  Prince 

Juan  Carlos  (10)  Aug  62 

7210  Killen  and  Clowns  (9)  Sep  62 

7211  Vikings'  Playground  (9)  Oct  62 

7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’s 
All  Ratios— Color 

5221  Klondike  Strike 

Out  (7)  Jan  62 

5222  Where  There’s  Smoke 

(7)  Feb  62 

5223  He-Man  Seamav  (6)..Mar^ 


Prod. 

No. 

Rel. 

Date 

5224  Nobody’s  Ghoul  (7) . . 

.Apr  62 

5225  Riverboat  Mission  (7). 

.May  62 

5226  Rebel  Trouble  (7) . . 

.Jun  62 

5227  Taming  the  Cart  (7).. 

. .Jul  62 

5228  Runaway  Mouse  (7) . . 

.Aug  62 

5229  Big  Chief  No  Treaty 

(10)  

..Sep  62 

5230  First  Flight  Up  (6) 

..Oct  62 

5233  Bargain  Daze  (7) . . . . 

. Dec  62 

5234  A Fight  to  the 

Finish  (7)  

. Dec  62 

TERRYTOON  CINEMASCOPES 

5203  Peanut  Battle  (7) . . 

.Apr  62 

5204  Loyal  Royalty  (6) . . . 

.May  62 

5205  Send  Your  Elephant  to 

. .Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  

5207  Fleet’s  Out  (6)  

..Oct  62 

5208  Home  Life  (7) 

.Nov  62 

UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4371  Steel  Bands — Tropical 

Music  © 

. Jan  63 

4372  A Picture  for  Jean  . . 

. Feb  63 

4373  A Bridge  Named 

Emma  <©  

■ Mar  62 

4374  End  of  the  Plains  . . 

. Apr  63 

4375  Island  Spectacular . . . . 

. May  63 

4376  South  of  the  Amazon 

• Jun  63 

4377  Land  of  Extremes 

. .Jul  63 

4378  Land  of  Homer  

Aug  63 

TWO-REEL  COLOR  SPECIALS 

4301  Land  of  the  Long  White 

Cloud  © 

.Jan  63 

WALTER  LANT2  CARTUNES 

(Technicolor.  .Can  be  projected  in 

the  Anamorphic  Process.  2.35-1) 

(All  run  between  6 and  7 min.) 

4220  Phoney  Express  

.May  62 

4221  Careless  Caretaker  . . . 

.May  62 

4222  Mother’s  Little  Helper 

Jun  62 

4223  Tragic  Magic  

..Jul  62 

4224  Hyde  and  Sneak 

. .Jut  62 

4225  V 00- D 00  Boo-Boo 

.Aug  62 

4226  Crowin’  Palm  

.Sep  62 

4227  Punchy  Pooch  

4228  Little  Woody  RhHng 

Hood  

Oct  62 

4229  Corny  Concerto 

.Oct  62 

4311  Fish  and  Chips  .... 

.Jan  63 

4312  Greedy  Gabby 

Gator  (WW)  

.Jan  63 

4313  Coming  Out  Party... 

. Feb  63 

4314  Case  of  fhe  Cold 

Storage  Yegg  

.Mar  63 

4315  Robin  Hoody  Woody 

(WW)  

. Mar  63 

4316  Charlie’s  Mother-in-Law 

Apr  63 

WALTER  UNTZ  REISSUES 

(Color  Cartunes . . Can  be  projected 

m the  Anamorphic  process. 

2.35-1) 

4233  Chief  Charlie  Horse  . . . 

.Jan  62 

4234  Woodpecker  from  Mars 

Feb  62 

4235  Calling  All  Cuckoos  . . . 

• Mar  62 

4236  Niagara  Fools  

• Apr  62 

4237  Arts  and  Flowers 

May  62 

4331  Woody  Meets  Davy 

Crewcut  

4332  Box  Car  Bandit 

. Feb  63 

4333  The  Unbearable 

Salesman  

.Mar  63 

4334  International  Wood- 

pecker  

.Apr  63 

4335  To  Catch  a Woodpecker 

Mar  63 

4336  Round  Trip  to  Mars  . 

.Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  

.Jul  63 

SPECIAL 

4304  Football  Highlights 

1962  

WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 

(Technicolor  Reissues — 7 

min.) 

9306  Tom-Tom  Tomcat  

.Jan  62 

9307  Sock-a-Doodle-Do 

.Feb  62 

9308  Rabbit  Hood  

.Ms  62 

9309  Ain’t  She  Tweet  

Apr  62 

9310  Bye  Bye  Bluebeard . . . 

May  62 

9311  Homeless  Hare 

.Jun  62 

9312  Bird  in  a Guilty  Cage 

.Jul  62 

9313  Fool  Coverage 

.Aug  62 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

9722  Wet  Hare  

.Jan  62 

9723  Bin  of  Hare 

.Jun  62 

MERRIE  MELODIES 

LOONEY  TOONS 

(Techrricolor — 7 mrn.) 

9707  Fish  and  Slips  

Ms  62 

9708  Quackodile  Tears  

Ms  62 

9709  6’ow’s  Feat  

.Apr  62 

9310  Mexican  Boarders 

May  62 

9711  Zoom  art  the  Top 

.Jun  62 

9712  snck  Chick  

.Jut  62 

9713  Louvre  Come  Back 

to  Me  

Aug  62 

WORLD-WIDE  ADVENTURE 

SPECIALS 

(Color  Reissues) 

(Two-Reel) 

9002  Fabulous  Mexico  (18). 

Ms  62 

(One- Reel) 

9504  Racing  ThriHs  

.Apr  62 

9505  King  of  Uw  Outdoors. . . 

• Jul  62 

9506  Wats’  Wizards 

Aug  62 

FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


Eclipse  Ratio:  Drama 

^ 1.85-1 

Times  Films  123  Minutes  Rel.  Jan.  ’63 

The  two  recent  Italian-language  films  made  by 
director  Michelangelo  Antonioni,  “L’Avventura”  and 
“The  Night’’  (La  Notte),  have  been  aclaimed  by 
critics  and  art  house  devotees  to  the  extent  that 
any  new  Antonioni  picture  has  become  a “must”  for 
members  of  this  cult,  who  will  profess  to  find  hid- 
den meanings  in  this  Robert  and  Raymond  Hakim 
production,  just  as  they  did  in  the  first  and  second 
of  this  trilogy.  All  three  pictures  star  Monica  Vitti, 
who  will  be  a marquee  draw,  as  ■will  the  strikingly 
handsome  Alain  Delon  of  “Puiple  Noon”  fame. 
This,  too,  is  slow-moving  and  replete  with  symbol- 
ism which  will  be  baffling  to  most  regular  movie- 
goers. But  the  sequence  in  Rome’s  frantic,  noisy 
Bom’se  (stock  exchange)  is  fascinating  to  watch  even 
if  the  existentialist  romantic  element  between  a 
bored  young  girl  and  a young  stockbroker  develops 
slowly,  is  vague  throughout  and  ends  with  a sudden 
fadeout  of  the  picture  as  the  camera  focuses  on  tree- 
tops — this  last  will  be  enigmatic  to  almost  everyone. 
Delon  gives  a vibrant  portrayal,  Miss  Vitti  again 
demonstrates  she  works  well  imder  Antonioni’s 
guidance  and  Lilia  Brignone  etches  a memorable 
perfomance  as  the  girl’s  money-mad  mother.  The 
photography  by  Gianni  de  Venanzo  Is  superb  and 
the  music  is  good,  too.  A coproduction  of  Interopa 
Film-Cineriz-Rome  and  Paris  Film. 

Alain  Delon,  Monica  Vitti,  Francisco  Rabal,  Lilia 
Brignone,  Louis  Seigner,  Rossana  Rory. 


Sundays  and  Cybele 

Davis-Royal  110  Minutes  Rel.  Jan.  ’63 

Serge  Bourguignon,  young  French  writer-director, 
has  scored  a cinematic  triumph  with  his  first  full- 
length  feature,  a tender,  intensely  moving,  almost 
poetic  drama  dealing  with  a young  man’s  devotion 
to  a child.  Already  named  winner  of  the  annual 
Burstyn  Award  as  best  foreign  film  of  the  year,  the 
picture  is  also  the  leading  contender  for  the  Acad- 
emy Award  in  the  foreign  division.  With  plaudits 
from  New  York  and  Paris  critics,  plus  enthusiastic 
word-of-mouth,  this  French-language  film  will  do 
smash  business  in  the  art  houses.  The  suberb 
photography  by  Henri  Decae  gives  many  scenes  a 
mystical  quality.  The  screenplay  by  Bourguignon  is 
based  on  the  novel,  “Les  Dimanches  de  Ville 
d’Avray”  and  tells  the  touching  tale  of  an  amnesiac 
war  veteran  (Hardy  Kruger)  who  is  being  cared  for 
by  a nurse  (Nicole  Courcel)  who  loves  him.  One  day 
he  sees  a little  girl  (Patricia  Gozzi)  being  sent  to  a 
school  run  by  nuns.  Learning  that  her  father  plans 
to  abandon  her,  Kruger  pays  her  Sunday  visits 
posing  as  her  father.  The  two  go  on  long  walks, 
play  together  and  become  so  completely  wrapped  up 
in  each  other  that  people  talk.  Nicole  becomes 
worried  until  she  realizes  their  friendship  is  pure. 
On  Christmas,  Kruger  steals  a friend’s  decorated 
tree  and  sets  it  up  in  the  park  for  Patricia.  But 
the  police,  fearing  Kruger’s  intentions  toward  the 
little  girl,  bring  about  a tragic  climax.  As  Cybele, 
little  Miss  Gozzi  is  charmingly  coquettish,  yet 
always  natural — this  is  one  of  the  year’s  finest 
portrayals.  Kruger  is  excellent,  Miss  Courcel  is 
appealing  and  Daniel  Ivemel  is  fine  as  an  under- 
standing artist  friend,  a well-nigh  perfect  CEist 
for  the  year’s  outstanding  foreign  film. 

Hardy  Kruger,  Patricia  Gozzi,  Nicole  Courcel, 

Daniel  Ivemel,  Michel  de  Re,  Andre  Oumansky. 


Retitle  Herts  Film  in  Canada 

HOLLYWOOD — Herts-Lion  International’s  Brit- 
ish comedy-mystery,  “A  Matter  of  WHO,”  starring 
Teiry-Thomas  will  undergo  a title  change  for  the 
Canadian  nm  of  the  picture,  according  to  Emanuel 
Barling,  domestic  sales  manager  for  the  company. 
Commencing  with  the  Quebec  engagement,  the  pic- 
ture will  be  called  “The  Inquisitive  Medic.” 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemoScope;  ® VistoVision;  ® Techniromo;  (§)  Other  onomorphie  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


30  Years  of  Fun 


Ratio: 

1.33-1 


Comedy 

Compilation 


20th-Fox  (308) 


85  Minutes 


Rel.  Mar. 


>eo  onal  1 
'0.00  1 


.FlCl 

10  : 


Exhibitors  who  have  played  Robert  Youngson’s  previous 
films  which  compiled  comedy  highlights  of  the  past, 
“When  Comedy  Was  King’’  and  “Days  of  Thrills  and 
Laughter,”  will  find  this  similar  in  treatment,  although 
Youngson  has  injected  scenes  of  events  taking  place  when 
certain  comedies  were  released.  “30  Years  of  Fun”  covers 
three  decades  of  cinematic  comedy,  from  the  Gay  Nineties 
thi’ough  the  Roaring  'Twenties.  And  it  looks  like  solid 
boxoffice.  Charles  Chaplin  holds  the  spotlight  throughout 
the  early  footage,  proving  that  he  truly  was  the  king  of 
comedy.  One  sequence  starring  Syd  Chaplin  reveals  that 
the  brother  was  a close  rival,  or  could  have  been,  to  the 
great  Chaplin,  himself.  In  those  silent  days,  sight  gags 
had  to  be  depended  upon  for  laughs  and  the  greats  of 
the  day  dished  them  out  in  abundance.  Others  seen  to 
good  advantage  in  some  of  their  best  shorts  are  Buster 
Keaton,  Laurel  and  Hardy,  HariT  Langdon,  Charlie 
Chase,  Snub  Pollard,  Billy  Bevan,  Carter  De  Haven  and 
others.  Youngson  produced  and  directed  the  feature, 
with  Jay  Jackson  narrating.  A catchy  tune,  “Bring  Back 
the  Laughter,”  written  by  Bernard  Green,  with  lyrics  by 
Youngson  and  sung  by  Bernie  Knee,  opens  and  closes  the 
film. 


Crooks  Anonymous 


Ratio: 

1.S5-1 


Comedy 


Beauty  and  the  Beast  i"S.i 

United  Artists  (6223)  77  Minutes  Rel.  Mar.  ’63 


The  producer- director  team  of  Robert  E.  Kent  and  Ed- 
ward L.  Cahn,  as  market-wise  as  any  unit  in  the  modest- 
budgeted  field,  and  with  an  admirable  roster  of  fine  box- 
office  attendance  figures  over  the  years,  is  responsible 
now  for  a fairy  tale  in  beautiful  Technicolor,  much  in 
the  tradition  of  some  of  the  screen’s  finest  entertainment, 
peopled  out  by  a handsome  starring  couple,  Mark  Damon 
and  Joyce  Taylor,  with  some  fine  support.  'The  ancient 
legend  of  the  young  beauty  (Miss  Taylor)  and  her  un- 
dying love  for  a handsome  chap  (Damon)  afflicted  with 
a sorcerer’s  curse  that  turns  his  face  to  beastly  counte- 
nance at  night  has  been  ably  adapted  to  screen  circum- 
stances by  George  Bruce  and  Orville  Hampton,  the 
typical  Cahn  directorial  attention  to  the  subtleties, 
nuances  and  proportions  of  a given  dramatic  situation 
conveying  the  necessary  mood  and  movement  so  dear  to 
the  hearts  of  the  young  and  those  adults  who  look  wist- 
fully indeed  to  the  never-never  land  of  fairytales  where 
right  eventually  conquers  might  and  all’s  well  anew  with 
the  world.  Only  the  brief  running  time  mitigates  against 
solo  billing;  it  will  need  a companion  feature,  or,  at  least, 
some  novelty  featurettes  to  carry  sufficient  audience  ap- 
peal. This  is  a Harvard  Film  Corp.  presentation. 


Joyce  Taylor,  Mark  Damon,  Eduard  Franz,  Michael 
Pate,  Merry  Anders,  Dayton  Lununis. 


Fatal  Desire 


Ratio:  Drama 

1.S5-1 


Janus  Films  87  Minutes 


Rel.  Feb.  ’63 


Ultra  Films  80  Minutes  Rel.  Jan.  ’63 


Leslie  Phillips,  that  dapper,  dandyish  British  “type” 
catapulted  to  American  recognition  and  renown  via  Peter 
Rogers’  top-grossmg  “Carry  On,  Nurse,”  herein  enacts  a 
role  hand-tooled  to  his  delineation,  demeanor  and  de- 
mand. In  this,  he  is,  to  be  sme,  a bandit  of  aplomb  and 
alacrity,  soon  to  be  deserting  the  precarious  path  for 
strip-tease  headliner  girl  friend  Julie  Christie’s  consider- 
able favors.  The  film  will  play  resoundingly,  profitably 
well,  in  most  art  theatre  situations  and,  not  so  surpris-  — 
ingly,  in  more  than  a mere  handful  of  domestic  outlets  _ 
known  for  precision  attention  to  “Made-in-Hollywood” 
slogans  and  situations.  'The  fact  that  Phillips  is  readily 
appreciated  on  this  side  of  the  Atlantic  can  go  a long  way 
towards  breaking  down  what  may  be  termed  token  re- 
sistance to  British  comedy  imports.  The  fun  is  fast,  and, 
in  the  main,  generally  harmless,  and  is  enacted  by  a most 
spirited  crew,  chief  among  whom  are  the  practiced-and- 
proficient  Wilfrid  Hyde  White  (who  also  appeared  in 
“Carry  On,  Nurse”),  Stanley  Baxter  and  James  R9bert- 
son  Justice.  The  Anglo  Amalgamated  attraction  will  fill 
a niche  most  competently,  and,  undoubtedly,  have  the 
satisfied  patrons  clamoring  for  more. 


The  dramatic  story  of  Mascagni’s  popular  opera,  “Cav- 
alleria  Rusticana,”  with  the  familiar  score  used  as  back- 
ground music  only,  is  a tale  of  tormented  love  and  revenge 
which  stUl  packs  a punch  and,  as  enacted  by  a fine  cast 
headed  by  Anthony  Quinn,  it  makes  a strong  support  to 
“Rice  Girl,”  another  English-dubbed  Italian  film  dis- 
tributed by  Ultra.  Produced  in  Italy  in  the  mid-1950s,  the 
picture  can  now  boast  of  Quinn,  considerably  younger- 
. looking;  a then-brunette  pre-Hollywood  May  Britt,  and 
)h?o®  the  handsome  Kerima  and  Ettore  Manni  for  better-than- 
average  name  draw.  Well  directed  by  Carmine  GaUone, 
the  Giovanni  Verga  novel  deals  with  “rustic  chivalry”  in 
old  Sicily,  where  a woman’s  honor  is  avenged  by  a knife 
duel  in  which  the  noble  Turiddu  is  killed  by  the  brutish 
Alfio — the  well-remembered  tragic  finale  to  the  famed 
opera.  Quinn  is  tremendously  convincing  in  the  latter 
role  while  Manni  is  equally  fine  as  the  young  Sicilian  hero. 
Kerima  is  strikingly  effective  as  the  passionate  Lola  and 
Miss  Britt  also  does  well  as  the  jealous  Santuzza — all  of 
these  character  names  being  those  familiar  to  opera- 
lovers.  The  photography  of  the  Sicilian  village  and 
countryside  and  the  music  are  definite  assets. 


Leslie  Phillips,  Stanley  Baxter,  Wilfrid  Hyde  White, 
James  Robertson  Justice,  Julie  Christie. 


Anthony  Quinn,  May  Britt,  Kerima,  Ettore  Manni, 
Umberto  Spadaro,  Grazia  Spadore,  Virginia  Balistrieri. 


During  One  Night  Jgti 

Astor  84  Minutes  Rel. 


A sombre,  never-sensationalized-for-sensation’s-sake 
study  of  an  overly  sensitive  young  aiiman’s  coping  with 
an  obsession  that  he  may  well  be  impotent  has  been  com- 
pactly filmed  by  a British  crew  headed  by  producer- 
director-writer  Sydney  J.  Furie  and  once  the  necessaiY 
word-of-mouth  is  put  forth  on  the  local  level,  a showman 
can  anticipate  hefty  grosses.  Since  none  of  the  players, 
including  Don  Borisenko  as  the  principal  lead,  and  Susan 
Hampshire,  as  the  girl  who  finally  brings  him  under- 
standing and  love,  are  known  on  this  side  of  the  Atlantic, 
efforts  should  be  instituted  to  get  popular  contacts — i.e., 
newspaper  columnists,  radio-TV  columnists  and  disc 
jockeys — to  start  chattering  away.  Borisenko  has  co- 
starred  with  Horst  Buchholz  in  the  as-yet-unreleased  20th- 
Fox  Mark  Robson  production,  “Nine  Hours  to  Rama,” 
and  Miss  Hampshire  has  been  likened,  in  looks,  to  Grace 
Kelly.  The  duo  makes  a strong  starring  team,  conveying 
mood  with  delicate  touches.  Joy  Webster  has  some 
striking  moments  as  the  girl-of-the-streets  picked  up  by  , 
Borisenko  before  he  gratifyingly  finds  Miss  Hampshire.  — i) 
Furie’s  direction  is  properly  subtle  and  subdued.  Kenneth 
Rive  was  executive  producer. 


.1 
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Don  Borisenko,  Susan  Hampshire,  Sean  Sullivan,  Joy 
Webster,  Graydon  Gould,  Tom  Busby. 


West  End  Jungle 

Atlantic  60  Minutes 


Ratio:  Prostitution 

1.85-1  Documentary 

Rel.  Feb.  ’63 


This  Searchlight  Films  production,  credited  to  a 
meticulous  movie-making  team  of  Arnold  Miller  and 
Stanley  Long,  with  Miller  doubling  as  Miller,  is  as  topical 
as  anything  emanating  from  our  British  film  creative 
sources  in  many  years;  it  has  the  hard-hitting  impact  of 
incisive  page  one  melodrama,  and,  moreover,  can  ride 
on  the  appeal  of  documentai’y  realism.  Primarily, 
pointedly,  probingly  concerned  with  effects  on  prostitution 
in  modern-day  London  of  the  Street  Offenses  Act,  the 
attraction  was  initially  refused  a certificate  by  the  British 
Board  of  Film  Censors.  The  subject  matter — an  un- 
relievedly  grim  study  of  prostitution  in  its  raw,  vivid 
form  against  a background  of  a bustling  big  city — isn’t 
to  be  recommended  to  the  more  naive  or  impressionable 
minds,  nor  should  family  “togetherness"  viewing  be  en- 
couraged. Miller  and  Long  researched  their  subject  for 
six  months  in  infamous  Soho,  looking  into  clip  joints 
and  strip  clubs,  in  prostitutes’  tacky  bedrooms  and  phoney 
modeling  studios — before  turning  a camera.  They’ve  ac- 
complished their  mission — striving  for  absolute  authen- 
ticity and  accuracy — and  in  spite  of  the  inevitable 
clamor  and  complaints  emanating  from  the  more  con- 
servative viewing  elements,  this  should  reap  sizable  box- 
office  response. 


Documentary  with  London  settings. 


The  reviews  on  these  poqes  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company.  In  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  thrM-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtoined  from  Associated  Publications,  825  Von  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postnce  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspapers  and  Programs 


THE  STORY:  “Beauty  and  the  Beast”  (UA) 

During  the  Middle  Ages  in  Italy,  Lady  Joyce  Taylor  and 
father.  Count  Dayton  Lummis  of  Sardi,  arrive  at  the 
neighboring  Duchy  of  Aliena  for  Joyce’s  marriage  to  Duke  uway 
Mark  Damon.  To  then-  horror,  they  learn  Damon  has  riiie' 
become  an  innocent  victim  of  a dead  sorcerer’s  curse 
which  transforms  his  handsome  face  every  night  into 
that  of  a beast,  a development  until  now  only  known  by 
his  loyal  chancellor,  Baron  Eduard  Franz.  Ambitious 
Prince  Michael  Pate  and  Princess  Men-y  Anders  threaten 
to  expose  Damon  unless  he  abdicates.  That  night,  Damon 
finds  a message  left  by  the  sorcerer  indicating  the  cm’se 
can  only  be  lifted  by  a woman’s  love  strong  enough  to 
overcome  pride  and  fear  and  make  her  willing  to  marry 
the  beast.  Captured  by  Pate’s  unruly  mob,  Damon  is 
kissed  by  Joyce,  who  emotionally  discloses  her  intention 
of  man-ying  him.  This  proof  of  love  releases  Damon  from 
the  curse;  his  beast-face  disappears.  Pate  and  Merry  are 
banished  from  the  duchy. 

EXPLOITIPS: 

In  a switch  on  the  conventional  pretty  girl  motif,  con- 
duct a search  for  photos  of  beasts  (pets) , the  angle  likely 
to  make  for  newspaper  sponsorship. 

CATCHLINES: 

From  the  Long  Ago  and  Far  Away — The  Tale  of  Fear 
and  Love  That  Will  Never  Die ! . . . All  the  Spectacle ! All 
the  Chills!  All  the  Beauty!  Of  the  Love  the  World  Could 
Never  Forget ! 

THE  STORY:  “30  Years  of  Fun”  (20th-Fox) 

There  is  no  story,  of  course,  but  a series  of  episodes  from 
films  starring  the  big  comedy  names.  It  starts  off  with 
/ • ■ • some  scenes  of  comedies  made  in  France  in  the  late 
t;”'  1890s,  along  with  shots  of  Lillian  Russell,  Teddy  Roose- 
velt and  the  Wright  Brothers.  The  film  then  moves  on 
from  about  1903,  through  the  World  War  I days  and  into 
the  jazz  and  prohibition  era  of  the  1920s.  Hilarious 
sequences  from  the  cream  of  Chai’les  and  Syd  Chaplin, 
Stan  Laurel  and  Oliver  Hardy  (in  their  first  film),  Mr. 
and  Mrs.  Carter  De  Haven,  Billy  Bevan,  Buster  Keaton, 
Charlie  Chase,  Vernon  Dent,  Snub  Pollard  and  Harry 
Langdon  are  presented,  in  whole  or  in  part.  Interspersed 
are  shots  of  Mary  Pickford  and  Douglas  Fairbanks  in 
World  War  I bond  rallies,  Hollywood  gala  premieres  of 
the  ’20s  and  the  speakeasy  days.  Each  sequence  is  funny, 
but  those  of  Chaplin,  Keaton  and  Charlie  Chase  are  the 
most  hilarious. 

EXPLOITIPS: 

Arrange  to  have  a grade  school  or  high  school  student 
to  be  a guest  critic  for  the  local  newspaper  to  prove  there 
is  no  age  barrier  to  good  comedy.  Send  an  impersonator 
of  Charles  Chaplin  on  the  street  as  a ballyhoo  with  suit- 
able sign  on  his  back. 

CATCHLINES: 

Comedy,  Excitement  and  Glamor  of  ’Three  Decades  in 
One  Side-Splitting  Picture  . . . “30  Years  of  Fun”  Is  85 
Minutes  of  Hilarity  . . . Can  Present-Day  Comics  Compare 
With  Those  of  Yesteryear?  You  Be  the  Judge. 

THE  STORY:  “Fatal  Desire”  (Ultra) 

’Turiddu  (Ettore  Manni)  returns  to  his  Sicilian  village 
after  five  years  of  militai-y  service  to  find  that  his  sweet- 
heart, Lola  (Kerima)  is  about  to  be  married  to  a well-to- 
do  carter,  Alfio  (Anthony  Quinn) . Although  his  pride  is 
battered,  ’Turiddu  remains  outwardly  friendly  to  Lola  and 
her  new  husband  while  he  starts  to  pay  com't  to  Santuzza 
(May  Britt),  a village  girl.  But  Lola  becomes  restless  and 
makes  passionate  advances  to  Tm’iddu  and  their 
rendezvous  is  observed  by  the  jealous  Santuzza.  On 
Easter  Sunday,  as  Lola  is  in  church,  Santuzza  tells  Alfio 
of  his  wife’s  infidelity.  Swearing  vengeance,  Alfio  chal- 
lenges Turiddu  to  a Sicilian  knife  duel.  ’Tui'iddu  is  killed 
and  Alfio  walks  past  the  awed  villagers.  (ling  ' 

EXPLOITIPS: 

Although  this  is  only  the  dramatic  version  of  Mas- 
cagni’s popular  opera,  “Cavalleria  Rusticana,”  opera 
lovers  might  be  interested  in  the  familiar  background 
music.  But  the  chief  selling  angle  is  Anthony  Quinn,  cur- 
rently starred  in  “Lawrence  of  Arabia,”  “Barabbas”  and 
the  Broadway  play,  “Tchin-Tchin,”  May  Britt  played  in 
“The  Blue  Angel”  in  Hollywood  and  received  news  pub- 
licity when  she  married  Sammy  Davis  jr.,  two  years  ago. 
CATCHLINES: 

The  Story  of  “Cavalleria  Rusticana,”  the  Immortal 
Opera  Tale  of  Rustic  Chivalry  . . . Anthony  Quinn,  Star 
of  “Lawrence  of  Arabia”  and  “Barabbas,”  in  the  Story  of 
Sicilian  Intrigue,  Betrayal  and  Revenge. 

THE  STORY:  “Crooks  Anonymous”  (Janus) 

Capt.  Leslie  Phillips,  phoney  man-about-town  and 
flourishing  jewel-thief,  is  despair  of  girl  friend  Julie 
Christie;  whenever  “bells”  sound  in  his  head,  he  can’t  pre- 
vent himself  from  lifting  objects.  Julie’s  pal,  Joyce  Blair, 
meets  a chap  who  urges  that  Phillips  join  “Crooks  Anon- 
ymous,” society  of  ex-convicts  aiding  fellow  brethren  on 
the  road  back  to  honesty.  Tape  recorded  messages  from 
Julie  help  Phillips  undergo  rehabilitative  measures,  and 
if  he’s  ever  tempted  again,  he  can,  to  be  sure,  call  Crooks 
Anonymous  for  vital  help.  He  takes  a job  as  Santa  Claus 
in  a London  department  store,  leams  that  a quarter  of 
a million  pounds  will  be  left  in  the  building  over  the  week- 
, — end.  James  Robertson  Justice  is  the  store’s  board  chair- 
man.  In  a surprise  twist,  Phillips  convinces  his  fellow  ex- 
crooks that  the  prize  is  too  much  to  overlook,  and  it  takes 
Julie,  as  staunchly  concerned  with  Phillips’  morals  as 
ever,  to  talk  Phillips  and  pals  Wilfrid  Hyde  White  and 
others  into  taking  the  money  back  to  the  store.  The 
return  visit  is  more  hazardous  than  the  original  robbery, 
but  these  are  skilled  people,  and  they  are  at  last  using 
their  talents  in  a good  cause. 

EXPLOITIPS: 

Get  police  and  department  store  officialdom  to  talk 
with  newsmen  and  radio-TV  commentators  on  perils  and 
pitfalls  of  shoplifting. 

CATCHLINES: 

No  One  Ever  Tm-ned  the  Heat  on  Hilarity  Like  “Crooks 
Anonymous!”  . . . You’ll  Have  the  Crime  of  Your  Life! 

THE  STORY:  “West  End  Jungle”  (Atlantic) 

The  story  opens  in  London,  prior  to  the  Street  Of- 
fenses Bill,  showing  how  numerous  prostitutes  plied  their 
trade.  When  the  bill  becomes  law,  however,  a multitude 
of  clubs  spring  up,  many  of  them  mere  covers  for  prosti- 
tution. Prom  strip-tease  clubs,  consisting  of  a small  room, 
tawdry  scenery  and  amateurish  chorus  girls  who  foolishly 
believe  this  is  the  way  to  fame,  the  story  takes  us  to  other 
“clip  joints,”  showing  how  easily  man  and  his  money  can 
be  parted.  Exposed,  too,  is  the  way  in  which  girls  are 
procured;  on  arrival  in  London,  they  are  approached, 
blinded  with  promises  of  fame  and  fortune.  The  call  girl 
system  also  is  explored.  It  is  reasoned  that  for  a lifelong 
prostitute  to  change  her  ways  it  is  difficult,  law  or  no 
law;  many  prefer  to  gamble  on  evading  the  authorities, 
justifying  their  ways  by  asserting,  “If  there  were  no  de- 
mand, there  would  be  no  prostitution.” 

EXPLOITIPS: 

Get  vice  squad  spokesmen  on  local  level  to  discuss  area 
procedures  to  clearing  up  the  ever-present  problem,  voic- 
ing their  comments  either  through  radio-’TV  or  the  press.  ^ - ^ 
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CATCHLINES:  ' 

’The  Sex-Film  That  London  Barmed!  Made  in  Actual 
Places  of  Vice!  . . . 'The  Naked  Truth  About  Professional, 
Modern-Day  Sex!  . . . 'The  Girls  That  Shamed  London! 

THE  STORY:  “During  One  Night”  (Astor) 

Don  Borisenko,  handsome,  sensitive  American  pilot,  is 
deeply  troubled  after  suicide  of  pal,  Graydon  Gould,  who 
had  suffered  an  injury  destroying  his  manhood.  Obsessed 
with  the  idea  that  this  will  happen  to  him,  he  picks  up 
a woman-of-the-streets,  detennined  to  consummate  the 
affair.  He’s  unable  to  respond,  however,  and  now  com- 
pletely despondent,  he  meets  an  innocent  young  girl, 
Susan  Hampshire,  who  is  immediately  attracted  to  him. 
Again,  he  fails  to  respond  to  her,  during  a clumsy  and 
abortive  liaison  in  a barn.  He  now  tries  to  get  himself 
killed  by  military  police,  pursuing  him  for  overstaying 
his  leave.  A sympathetic  chaplain  renews  his  faith  in 
mankind ; he  goes  on  his  last  mission  knowing  that  Susan, 
now  happily  confident  in  his  feeling,  will  be  waiting. 
EXPLOITIPS: 

Tie  up  with  a cooperative  columnist  for  letter-writing 
contest  (offering  guest  tickets  or  merchant-promoted 
gifts).  Entrants  must  use  phrase,  “During  one  night  I 
. . .”  to  begin.  Many  idiomatic  expressions — “During  one 
night,”  “The  chips  are  down,”  “Behind  the  eight-ball” — 
are  in  use;  ask  columnists  and  commentators  to  discuss 

their  ramifications. 

CATCHLINES: 

“Love  Me,  Please”  ...  “I  Can’t  ...  I Can’t”  . . . Never 
Before,  So  Candid  a Glimpse  of  the  Things  ’That  Can 
Happen  . . . The  Bold  and  Stirring  Story  of  One  Youth’s 
Desperate  Struggle  to  Achieve  Manhood! 
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HELP  WANTED 

SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romor-Vide  Co., 
Chetelc,  Wisconsin. 


Assistant  Manager  for  top  first  run  new 
indoor  connected  with  fast  expanding 
company.  Good  opportunities.  Contact, 
Manager,  Menlo  Cinema,  Menlo  Park, 
N.  ]. 

ART  HOUSE  MANAGER:  Experienced. 
Chicago  area.  State  all  in  First  Letter.  Re- 
plies^  

WANTED:  Top  showman  to  sell  estab- 
lished drive-in,  (personal  appearance,)  at- 
traction. Unmarried,  free  travel,  good  car, 
appearance,  salesman.  Draw  $100. 0() 
against  percentage.  Rush  qualifications, 
KIRMA,  BOX  77,  TICE,  FLORIDA. 


POSITIONS  WANTED 


Manager:  Experienced,  desires  good 

connection,  R.F.D.  7 — Box  187,  Fayetteville, 
N.C. 


Wanted:  Job  as  projectionist  and  main- 
tenance man.  Must  state  all  duties  in  first 
letter.  Go  anywhere.  Fully  qualified.  Box- 
office  9617. 


Available,  conventional  or  drive-in  the- 
atre manager.  Experienced  advertising, 
exploitation,  public  relations,  concession, 
booking,  buying.  Neat  appearance.  Re- 
liable.  Relocate  Midwest.  Boxoffice  9621. 

Available,  best  references,  etc.  Chief 
Projectionist.  20  years  experience.  All 
phases  projection  and  sound  maintenance. 
Well  acquainted  with  70mm  equipment, 
with  some  Cinerama  experience.  Will 
travel  if  price  is  right.  Available  March 
1st.  Now  employed  by  one  of  Midwest's 
most  progressive  services.  Boxoffice  9627. 


SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  wont 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
orojection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covert  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understcmd  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
W years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  YeOr  $7.50;  if  you 
wont  Monthly  Bulletins  Only,  1-year  $6.50; 
Cash  or  Check,  no  (^ODs.  Send  Todayl 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


BUY!  SELL!  TRADE! 


FIND  HELP  OR  POSITION 


Through 

BOXOFFICE 


Classiiied  Advertising 


Greatest  Coverage  in  the 
Field  at  Lowest  Cost 
Per  Reader 

4 insertions  for  the  price  of  3 


GENERAL  EQUIPMENT— NEW 

WINTERIZED  Masonite  replacement  mar- 
quee letters,  black  or  red.  Interchangeable 
il  mokes,  4"-50c;  6"-65c;  S''-75c;  10"- 
90c;  12" -$1.05;  16"-$1.75;  17"-$2.00;  24"- 
$3.()0.  Non  sliding  spring  10c  additional 
(107o  discount  100  letters  or  over  $60.00 
list).  S.O.S.,  602  W.  52nd,  N.Y.  19. 


CINEMASCOPE  images  fuzzy?  $195.00 
buys  pair  brand  new  Variable  Superscope 
Anamorphics.  1/4  original  cost.  Bargains 
in  backup  lenses.  Limited  quantity.  S.O.S., 
602  W.  52nd,  New  York  19. 


GENERAL  EQUIPMENT— USED 

GOVERNMENT  surplus  theatre  outfits 
cheap.  Amplifiers,  soundheads,  projectors, 
arclamps,  generators.  S.O.S.,  602  W.  52nd, 
N.Y.  19. 


One  pair  supports  (NEW)  for  Simplex 
5 point  bases,  cost  $120,  take  $25.  One 
Altec  outdoor  horn,  good  condition,  $25. 
One  pair  Strong  utility  lamps,  45  amp., 
used,  $125.  One  pair  Brenkert  BX  6() 
mechanisms,  good  condition.  Write  for 
prices.  Also  Simplex  E-7  and  Standard 
movements.  Save  money  on  parts  and 
repairs  (all  makes).  Lou  Walters  Sales  & 
Service  Co.,  4207  Lawnview  Ave.,  Dallas 
27,  Texas. 


RCA  400  SR.  16nun  Projectors  factory  re- 
conditioned. 1st  class  operating  condi- 
tion. Guaranteed.  Extra  bonus — with  pur- 
chase of  projector  will  include  used  port- 
able roll  up  screen  4'xU'.  Price,  $225 
f.o.b.  factory.  Reconditioned  Bausch  & 
Lomb  16mm  anamorphic  lenses  with 
adapters,  $60.  Send  check  or  money  or- 
der. EDW.  H.  WOLK,  INC.,  1241  S.  Wa- 
bash Avenue,  Chicago  5,  Illinois. 


FOR  SALE:  Complete  Booth;  E-7  Pro- 
jectors; Heavy  Duty  Bases;  Magnarc 
Lamps;  Hertner  65-130  Generator;  Sim- 
plex Sound;  Super  Panatar  Lens;  Reels 
and  Cabinets.  All  good  condition.  Con- 
tact Ralph  Shaffer,  Box  321,  Mansfield, 
Ohio.  Phone  5244071. 


EQUIPMENT  WANTED 

Can  use  500  or  more  good  20"-21" 
push-back  seats.  Will  remove  if  necessary. 
Quote  lowest  price  first.  Coral  Theatre, 
4720  W.  95th  Street,  Oaklawn,  Illinois. 

KANSAS,  OKLAHOMA,  MISSOURI  ex- 
hibitors note;  Pair  1 kw.  or  70  amp  Mag- 
narcs.  Pair  rectifiers  to  match.  Pair  Sim- 
plex or  Century  heads.  Pair  sound  heads, 
heavy  bases,  one  screen  23  feet  wide. 
Must  all  be  first  class  condition,  priced 
right.  New  Cozy  Theatre,  Chetopa,  Kansas. 


DRIVE-IN  THEATRE  EQUIPMENT 

950  Electromode  in-car  heaters,  500 
watt,  208  V,  good  condition.  Sell  all  or 
part — $6.00  each.  Sherwood  Theatres,  5327 
W.  3rd  St.,  Dayton  27,  Ohio. 


DRIVE-IN  EQUIPMENT  WANTED 

Equipment  Wanted:  100  used  speakers 
for  drive-in  theatre.  Quote  price.  3150  W. 
Buckeye  Rd.,  Phoenix,  Arizona. 


DRIVE-IN  THEATRE 
CONSTRUCTION 


75  Theatres  Since  1951.  Planning,  de- 
sign and  construction.  Turn-Key  or  part. 
Timber,  screen  tower,  perfectionist.  Certi- 
fied Engineer  certificate  furnished,  en- 
abling low  rate  insurance.  Oscar  May 
Outdoor  Display,  518  Tierney  Rd.,  Fort 
Worth,  Texas. 


PLAYGROUND  EQUIPMENT 

Playground  Equipment — Theatre  chairs. 
New-Used.  Lone  Star  Seating,  Box  1734, 
Dallas. 


THEATRE  TICKETS 


Prompt  Service.  Special  printed  roll  tick- 
ets. 100,000,  $40.75;  10,000,  $13.75;  2,000, 
$5.95.  Each  change  in  admission  price,  in- 
cluding change  in  color,  $4.25  extra. 
Double  numbering  extra.  F.O.B.  Kansas 
City,  Mo.  Cash  with  order.  Kansas  City 
■Ticket  Co.,  Dept.  11,  109  W.  18th  Street, 
Kansas  City  8,  Mo. 


THEATRES  FOR  SALE 

West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  Son  Francisco  8,  California. 


SACRIFICE,  220-seat  theatre,  Lorena, 
Texas,  10  miles  south  Waco,  adjoining 
building  rented  barber  shop.  Property  and 
everything  ready  to  go.  $4,250 — terms. 
Walter  J.  Pearce,  3224  Trice,  Waco,  Texas. 


400-Car  Drive-In  Theatre,  SE  Ohio,  14 
acres,  all  steel  tower,  glazed  tile  con- 
cession and  projection  building.  Ideal 
family  operation.  Boxoffice  9618. 


For  Sole:  300-cor  drive-in  and  downtown 
theatre  in  county  seat  town  of  3,000  in 
Nebraska.  Boxoffice  9619. 


For  Sale:  Modern  equipment,  400  seats, 
in  Nebraska  town  3,500  population.  Box- 
oflice  9620. 

Drive-In  Theatre.  Gainesville,  Florida. 
450  Spkrs,  15  acres.  Write  P.O.  Box  52, 
Gainesville,  Florida. 

FOR  SALE:  Indoor  and  Drive-In  Theatre 
in  Southern  Colorado.  For  information 
write  Box  169,  La  Jara,  Colorad-o. 


THEATRES  FOR  SALE  OR  LEASE 

FOR  LEASE:  Ace  Theatre,  Wilmington, 
Delaware.  Air-conditioned,  fully  equipped, 
concession  grosses  are  greater  than  rental. 
Contact  Mr.  Tony  Batta,  Palace  Theatre, 
■Topton,  Pennsylvania. 


Sale  or  Lease  with  option:  New  Mexico 
health  town  of  5,000;  300  cars,  excellent 
equipment  and  improvements.  Ideal  family 
operation,  if  projectionist.  Illness  and 
absentee  ownership  forces  disposal.  State 
capital  available,  and  experience.  Con- 
sider active  operating  partner.  Boxoffice 
9624. 


THEATRES  FOR  LEASE 


University  Theatre,  105  Euclid.  Fully 
equipped,  busy  thoroughfare.  Contact. 
William  Berger,  816  Vine  Street,  Cincin- 
nati 2,  Ohio.  Phone  RA  1-0700. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000.  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


WANTED  TO  LEASE:  Indoor  Theatres  or 
Drive-Ins.  Population  5,000  and  up,  pre- 
ferably Southwest.  Haynie  and  Harrington, 
Associates.  11512  Flamingo  Lone,  Dallas 
18,  Texas. 


BUSINESS  STIMULATORS 

Bingo,  more  action!  $4.50  M cords.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N.  Y. 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 
used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N,  Y. 


Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois. 


INTERMISSION  TAPES 

WEEKLY  TAPE  SERVICE:  Intermission 
topes  that  sparkle  . . . guaranteed  to 
sell  . . . customized  . . . free  sample. 
Commercial  Sound  Service,  P.  O.  Box  199, 
Cheyenne,  Wyoming. 


Drive-Ins,  Increase  Your  Attendance! 
Special  disc-jockey  intermission  tapes, 
latest  hits,  free  concession  plugs,  recorders 
supplied,  first  copy  free.  Proven  success- 
ful. Hi-Fi  House-37,  2410  Ave.  A.  North, 
Saskatoon,  Saskatchewan,  Canada. 


THEATRE  SEATING 

We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Chicago  Used  Chair  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 

WEbster  9-4519. 

SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 

8-9481,  Texas  4-2738. 

Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge,  2100  E.  Newton  Avenue,  Milwou- 

kee,  Wisconsin. 

388  push  back  seats  for  sale — reason- 
able. Harry  Melcher  Enterprises,  3238  W. 
Fond  Du  Lac  Avenue,  Milwaukee  10,  Wis- 
consin. HI  2-5020. 

650  used  Ideal  chairs.  Good  condition. 
Art  Theatre  Enterprises,  137  N.E.  79th  St., 
Miami,  Fla.  PL  7-1211. 

700  USED  IDEAL  CHAIRS,  excellent  con- 
dition. H.  Schoenstadt  Theatres,  1118  So. 
Michigan  Ave.,  Chicago  5,  111.  Phone: 
HA.  7-3034. 


Handy  Subscription 
Order  Form 


BOXOFnCE: 

825  Van  Brunt  Blvd., 
Kansas  City  24,  Mo. 


Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  oi  which  contain  The  MODERN 
THEATRE  Section). 

□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 
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FRED  SOUTTAR 

President 

UTO  of  the  Heort  of  America 


A GIANT  SELLING  SPREE  FOR  1963! 


HEAR 

THE  HONORED 
SHOWMEN 
OF  THE  YEARl 

America’s 
Greatest 
Show  Selling 
Panel 


KEYNOTE  SPEAKER 


EUGENE  V.  KLEIN 

President 

National  General  Corp. 


THE  STAR 
OF  THE  YEAR 
AWARDS 

Presented  to 

JACK  LEMMON 

and 

SANDRA  DEE 


WIN  A VACATION  FOR  TWO  TO  EXCITING 
ACAPULCO!  AND  OTHER  BIG  PRIZES!! 


MARCH  5-6-1, 1963 

Hotel  Continental  'Kansas  City,  Mo. 


for  Reservatiorts  Write  or  Wire: 
NORRIS  CRESSWELL,  Executive  Secretary 


UNITED  THEATRE  OWNERS  OF  THE  HEART  OF  AMERICA 

114  West  18th  St..  Kansas  City  8.  Missouri  Telephone:  HArrison  1-5981 


FEBRUARY  IS,  1963 


UISUCOST/lt 

‘QlfiApa'Bqou'BXg 

902  xca  -0  *d 
uosq.-B^  T s-BUiOiiJ, 


Lyndon  Johnson  (right), 
Vice-President  of  the 
United  States,  receives 
a plaque  from  the  Variety 
Clubs  International  and 
also  a gold  life  membership 
card.  Rotus  Harvey,  VCI 
international  chief  barker, 
made  the  presentations 
in  Washington. 


TOA  President  Seeks 
Change  of  Policies 
, On  Films  to  TV  i 


WE’RE  NOT  KNOCKING 
FORT  KNOX! 


THERE’S  gold  in  them  that  vaults 
BUT  we’ve  got  a gold-mine  for  you  too! 

WE  recently  predicted  that 
TWO  of  the  screen’s  greatest  entertainments 
"SHOW  BOAT  ” and  "THE  GREAT  CARUSO’’ 
ARE  destined  to  be  among  this  year’s 
TOP  money-winners! 

WE  screened  them  for  the  trade  press 
TO  see  again  the  star-wealth  and  music-glory! 
TRADE  press  reaction  sensational! 

EXHIBITOR  response  is  terrific! 

HURRY!  Call,  write,  visit  your  nearest 
M-G-M  Independent  Distributor 
GET  ready! 


GREAT 

PERFORMANCES 


MARGE  and 
GOWER  CHAMPION 


J.  ■ : 

ANN  BLYTH 


and  many  more! 
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THE  LAST  STRAW 


i 

I 


SEVERE  enough  competition  was  created  for 
tlieatres  by  film  company  sales  of  pre-1948 
product  to  television  and  when  post-’48  pictures 
were  added  to  the  lists.  The  competition  was 
increased  when  the  cream  of  the  latter  product, 
much  of  which  had  strong  value  for  reissue  in 
theatres,  began  hitting  TV  screens.  Then  came 
what  might  be  called  “the  last  straw” — the 
breakover  into  post-1960  product  shown  on  TV 
prime  time  on  Saturdays,  Sundays  and  Mondays. 

It  may  have  been  an  “urgent  economic  neces- 
sity” at  the  first  stage  of  picture  companies  sell- 
ing their  vintage  films  to  television  and  when, 
at  the  same  time,  the  promise  was  made  that 
the  funds  thus  derived  would  be  used  to  increase 
theatrical  product.  Remember?  But  did  that 
process  of  creating  and  increasing  undue  com- 
petition for  their  theatre  customers  have  to  be 
carried  to  the  point  where  choice  films  began 
to  be  made  available  to  TV? 

As  letters  from  exhibitors,  published  in  Box- 
OFFICE  over  a long  period  of  time,  and  in  this 
issue,  have  pointed  out,  this  has  had  a disastrous 
effect  on  their  abilities  to  stay  in  business. 
Hundreds  of  others  have  had  to  close  their 
doors.  Yet,  instead  of  lessening  this  unorthodox 
practice,  its  severity  has  been  increased  by  film 
companies  permitting  comparatively  recent  re- 
leases to  be  shown  on  TV  at  prime  time — in 
direct  conflict  with  the  showtimes  of  the  vast 
majority  of  theatres. 

John  Stembler,  president  of  Theatre  Owners 
of  America,  has  made  an  appeal,  on  behalf  of 
exhibitors  in  general,  to  film  company  presi- 
dents asking  them  to  review  their  present  policies 
regarding  the  sale  of  films  to  television.  He 
urges  them,  in  their  own  self-interest,  to  immedi- 
ately take  appropriate  steps,  “before  the  industry 
reaches  the  point  of  no  return.”  That  point  may 
be  closer  than  anyone  may  think.  Witness,  the 
hundreds  of  darkened  theatres  that  stand  as  stark 
evidence ; and  also  the  number  of  recent  pictures 
that  have  failed  to  return  their  investments,  let 
alone  a profit,  as  a result  of  the  decimation  of 
theatre  attendance  by  the  showings  of  theatrical 
films  on  television.  And,  with  the  greater  com- 
petition that,  now,  is  being  created  by  the  prime 
time  showing  of  newer  pictures,  as  well  as  less 
recent  ones,  it  requires  no  imagination  to  see 
how  harmful  this  can  be  to  all  of  the  industry. 
In  fact,  this  already  has  been  proven  by  ex- 
perience. 

Through  the  years,  dating  back  to  the  very 
beginning  of  this  industry,  the  weekends  have 
provided  it  with  its  biggest  volume  of  attendance. 
Usually,  the  best  films  are  shown  on  those  days 
and,  often,  at  higher  admission  prices.  That 
period  of  each  and  every  week  is  of  vital  im- 
portance— to  film  companies,  as  well  as  to  ex- 


hibitors— more  so  now  than  ever  before.  In  fact, 
for  the  past  several  years,  a great  number  of 
theatres  have  been  operating  ONLY  WEEK- 
ENDS. Should  it,  therefore,  be  necessary  to 
ask:  What  will  happen,  not  just  to  those  the- 
atres, but  to  the  entire  business — if  film  com- 
panies persist  in  supplying  television  with  pro- 
duct for  prime  time  on  Saturdays,  Sundays  and 
Mondays?  ^ ^ 

ParamounKs  New  Program 

The  outlook  for  an  increased  output  of  quality 
product  is  considerably  brightened  by  the  recent 
announcement  by  Paramount  Pictures  that  its 
production  program  for  1963-64  will  be  greatly 
accelerated.  Thus,  not  only  will  the  company 
have  more  pictures  for  the  ensuing  year,  it  is 
working  to  get  them  to  the  finish  line  and  into 
release,  also  at  a stepped-up  rate.  As  an  instance 
of  this,  Barney  Balaban,  president  and  Jack 
Karp,  vice-president  and  studio  head,  have  in- 
formed that  11  pictures,  currently  are  in  active 
stages  of  production,  with  five  of  major  calibre 
to  start  filming  during  the  first  quarter  of  this 
year.  This  represents  a substantial  increase  over 
Paramount’s  production  status  in  the  same  period 
of  last  year. 

While  the  company  has  concluded  deals  with 
Samuel  Bronston  and  Joseph  Levine  for  joint 
production  of  several  outstanding  properties, 
with  negotiations  underway  for  others,  the 
brightened  outlook  is  further  underlined  by  the 
news  that  Paramount’s  own  studios  will  be 
more  heavily  engaged  in  filming  activity  than  in 
the  past  several  years. 

Further  noteworthy  is  the  company’s  lineup 
of  films  based  on  best-seller  novels,  popular 
stage  plays  and  original  stories,  all  of  which 
have  been  placed  in  such  expert  productional 
hands  as  those  of  Hal  Wallis,  John  Ford,  Melville 
Shavelson,  Paul  Jones,  Jack  Rose,  among  others. 
And  featuring  such  topliners  as  John  Wayne, 
Jerry  Lewis,  William  Holden,  Frank  Sinatra, 
Dean  Martin,  Paul  Newman,  Audrey  Hepburn, 
Natalie  Wood,  Shelley  Winters  and  Janet  Leigh. 
The  combinations  implicit  therein  augur  well 
for  the  future.  But  Paramount  is  not  overlooking 
the  needs  for  the  present  and  more  immediate 
future,  as  indicated  by  Mr.  Balaban’s  statement 
that  he  was  highly  optimistic  about  the  six  pic- 
tures on  which  photography  has  been  completed 
and  are  currently  in  preparation  for  early  re- 
lease. 

This  all  adds  up  to  providing  exhibitors  with 
the  prime  essentials  to  business  betterment — 
better  pictures  and  more  of  them. 


STEMBLER  ASKS  DISTRIBUTION 
TO  REVIEW  TV  FILM  POLICIES 


TOA  President's  Plea 
In  the  Interest  of 
Entire  Industry 

NEW  YORK — Heads  of  the  major  dis- 
tributing companies  were  m'ged  to  review 
their  present  policies  regarding  the  sale  of 
pictures  to  television  in  a letter  sent  to 
them  by  John  H.  Stembler,  president  of 
Theatre  Owners  of  America.  He  further 
asked  that  distribution  provide  the  neces- 
sary insurance  that,  in  the  future,  such 
sales  would  not  affect  adversely  the  multi- 
million dollar  investments  in  current  pro- 
duction. 

“It  is  in  your  own  self-interest  that  ap- 
propriate steps  be  taken  immediately,  be- 
fore the  industry  reaches  the  point  of  no 
return,”  Stembler  wrote. 

The  distributors  were  asked  to  carefully 
read  again  the  language  used  by  Judge 
Yankwich  in  the  case  of  U.S.  vs.  20th  Cen- 
tury-Fox, the  so-called  16mm  case.  The 
government  had  charged  that  producers 
and  distributors  were  violating  the  anti- 
trust laws  by,  in  conspiracy,  refusing  to 
license  16mm  films  to  nontheatrical  users. 
The  court  found  that  no  conspiracy  ex- 
isted and  that  the  refusal  to  license  was  a 
reasonable  restrictive  procedure. 

Stembler  pointed  out  that  Judge  Yank- 
wich had  enumerated  some  pertinent  and 
significant  facts  which  he  considered 
sound  motivating  forces  in  the  decision  not 
to  release  their  product  to  nontheatrical 
users,  nor  to  television.  These  facts  were; 

1.  “The  desire  to  protect  the  interest  of 
the  producers  in  the  chief  source  from 
which  their  income  was  derived — the 
regular  admission-charging  theatres — and 
to  prevent  the  ruinous  effect  on  it  of  over- 
lapping non-commercial  exhibition  of  sub- 
standard 16mm  films. 

2.  “The  need  to  protect  the  unique  and 
incalculable  value  of  the  producers’  back- 
log for  reissuance  and  remaking,  rather 
than  dilute,  dissipate  and  exhaust  it  and 
destroy  the  stories  from  which  the  pictures 
were  made  by  a quickly  accelerated  ex- 
ploitation through  other  than  theatrical 
means — including  television. 

3.  “The  insignificance  of  the  revenue  to 
be  derived  presently  from  other  than  the- 
atre exploitation  as  compared  with  the 
losses,  some  predictable  and  some  unpre- 
dictable, which  the  wider  exploitation 
would  entail.” 

Stembler  reminded  the  distributors  that, 
in  1958,  Sindlinger  & Co.  had  prepared  a 
factual  survey  on  the  effect  of  pre-1948 
films  on  the  industry.  The  evidence  was 
conclusive,  he  said,  adding  that  since  then 
pictures  of  recent  release  had  been  made 
available  to  television. 

“We  have  enough  overall  competition  for 
the  amusement  dollar,”  Stembler  wrote. 
“The  added  competition  of  almost-cur- 
rent  attractions  makes  it  almost  impossible 
to  get  a very  selective  audience  into  our 
theatres.  After  all,  why  should  they  pay 


Lefko  Succeeds  Mochrie 
As  MGM  Sales  Manager 


NEW  YORK  — Resignation  of  Robert 
Mochrie  as  general  sales  manager  of 
Metro-Goldwyn-Mayer  and  the  appoint- 
ment of  Morris  Lefko  as  his  successor  were 
developments  that  followed  the  recent  elec- 
tion of  Robert  H.  O’Brien  as  president. 
There  were  indications  last  week  that  other- 
executive  changes  were  on  the  horizon,  al- 
though they  may  not  be  “immediate,”  ac- 
cording to  one  reliable  source. 

Lefko  joined  MGM  in  July  1960  when  he 
took  over  the  domestic  distribution  of  “Ben- 
Hur.”  He  started  in  the  film  business  in  the 
RKO  Cleveland  exchange  and  was  named 
Indianapolis  branch  manager  in  1941, 
Pittsburgh  branch  manager  in  1945  and 
east-central  district  manager  in  1948,  a 
post  he  held  until  1956.  He  was  vice-presi- 
dent in  charge  of  sales  on  “Around  the 
World  in  80  Days”  for  the  Mike  Todd  or- 
ganization and  handled  special  sales  on 
“The  Ten  Commandments”  and  “War  and 
Peace”  for  Paramount.  Following  “Ben- 
Hur,”  he  supervised  the  distribution  of 
“King  of  Kings”  and  “Mutiny  on  the 
Bounty.” 


Morris  Lefko 


Robert  Mochrie 


Mochrie  joined  MGM  in  April  1957, 
launching  “Ben-Hur”  roadshows.  He  be- 
came vice-president  and  general  sales 
manager  in  1960.  Previously,  he  had  been 
general  sales  manager  of  RKO  Radio  Pic- 
tures and  vice-president  in  charge  of  do- 
mestic distribution.  Later,  he  became  vice- 
president  in  charge  of  sales  for  Samuel 
Goldwyn  Productions.  He  also  has  held  ex- 
ecutive posts  with  Producers  Distributing 
Corp.,  Warner  Bros,  and  United  Artists. 


when  they  can  see  something  comparable 
in  their  own  homes  at  no  cost? 

“The  potential  of  solid  boxoffice  is 
greater  than  ever  with  an  increasing  popu- 
lation and  an  unprecedented  construction 
and  modernization  theatre  program.” 

In  conclusion,  Stembler  said:  “Your  de- 
cision is  one  of  economics  and  not  of 
legality.” 

Recent  Films  to  TV  Hit 
At  Texas  Convention 

Dallas — A resolution,  termed  “Sun- 
day Night  Suicide,”  opposing  the  sale 
of  recently  released  films  to  TV,  was 
drafted  at  the  Texas  Drive-In  Theatre 
Owners  Ass’n  annual  convention. 
Specifically  mentioned  was  the  Sunday 
night  showing  of  “Magnificent  Seven.” 

Other  resolutions  passed  expressed 
opposition  to  the  shortage  of  product, 
roadshows  and  extended  runs,  sales 
policies,  methods  of  distribution  that 
discriminate  against  drive-ins  ob- 
taining first  runs,  toll  TV  and  more 
censorship. 

Resolutions  were  approved  for  more 
research,  better  relationship  between 
exhibition  and  production-distribution, 
and  a vote  of  thanks  for  companies  and 
individuals  who  helped  make  the  1963 
convention  a success. 


Reddick  Is  Vice-President 
Of  W.  I.  German,  Inc. 

NEW  YORK— William  J.  Reddick  has 
been  elected  vice-president  of  W.  J.  Ger- 
man, Inc.,  agent  for  the  sale  and  distribu- 
tion of  Eastman  professional  motion  pic- 
ture film. 

Reddick  has  been  on  the  sales  staff  of 
the  German  company  since  1952.  Pre- 
viously, he  was  with  J.  E.  Brulatour,  Inc., 
in  a similar  capacity  for  five  years,  having 
joined  that  organization  after  11  years 
with  the  Eastman  Kodak  Co.  in  Rochester, 
N.Y. 

In  addition  to  company  responsibilities, 
Reddick  actively  participates  in  New  York 
Variety  Club,  Tent  No.  35;  International 
Radio  and  Television  Society,  Will  Rogers 
Hospital  and  the  Society  of  Motion  Pic- 
tures and  Television  Engineers. 


Clarence  Hill  Quits  Fox 

NEW  YORK — Clarence  Hill,  director  of 
branch  operations  for  20th  Century-Fox, 
has  resigned  after  37  years  with  the  com- 
pany. He  had  headed  branch  operations 
since  1947. 

Hill  entered  the  film  industry  with  Uni- 
versal in  1920  and  later  moved  to  Samuel 
Goldwyn  Productions.  He  started  with  Fox 
Film  Corp.  as  assistant  short  subjects  sales 
manager  and  next  was  placed  in  charge  of 
the  playdate  department.  Subsequently,  he 
was  Toronto  branch  manager,  assistant 
eastern  sales  manager  and  head  of  circuit 
sales  in  New  York. 
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Buena  Vista  Celebrating  10th  Year; 
To  Have  Eight  Releases  in  1963 


NEW  YORK — Buena  Vista  this  year  is 


celebrating  its  tenth 


year  as  a distributor 
of  Walt  Disney  prod- 
uct and  has  lined  up 
a strong  slate  of 
eight  releases,  Irving 
Ludwig,  president, 
said  at  a press  lunch- 
eon at  “21”  here 
Thui'sday  (14).  Lud- 
wig said  that  in  his 
biggest  production 
schedule  to  date,  Dis- 
ney had  no  two  pic- 
tures that  fell  into 


Irving  Ludwig 


the  same  categoi-y 
and  that  Buena 


Vista’s  accelerated  release  pattern  had  the 
added  challenge  of  newness  in  every  pic- 
ture. He  said  the  1963  keynote  was  di- 
versity but  that  the  standard  of  quality  re- 
mained unchanged. 

The  year  started  off  with  “In  Search  of 
the  Castaways”  which  proved  to  be  a suc- 
cess, Ludwig  stated,  and  now  “Son  of 
Flubber”  is  doing  outstanding  business. 
“Fantasia”  will  be  rereleased  nationally  in 
October  in  theatres  fully  equipped  with  the 
modern  surround -sound  equipment  needed 
to  do  it  full  justice,  he  said.  It  was  “Fan- 
tasia” which  raised  the  curtain  on  stereo- 
phonic sound  in  1940.  The  film  will  have 
an  advance  engagement  at  the  Chinese 
Theatre  in  Hollywood  shortly. 

Ludwig  said  the  big  one  for  Easter  would 
be  “Miracle  of  the  White  Stallions,”  a story 
based  on  the  rescue  of  the  famous  dancing 
horses  of  Vienna  during  World  War  II.  It 
was  filmed  in  Technicolor  on  location  in 
Austria  with  a cast  headed  by  Robert  Tay- 
lor, Lilli  Palmer,  Curt  Jm-gens,  Eddie  Al- 
bert and  James  Franciscus. 

In  June,  Buena  Vista  will  release  “Sav- 
age Sam,”  an  adventm’e  story  by  the 
author  of  “Old  Yeller.”  The  July  release 
will  be  “Summer  Magic,”  with  Hayley  Mills 
becoming  a teenager. 

For  October-November,  Buena  Vista  is 
bringing  back  “20,000  Leagues  Under  the 
Sea,”  and,  for  Christmas,  the  company  will 
deliver  “The  Sword  in  the  Stone,”  the  first 
new  cartoon  feature  from  Disney  in  a long 
time,  Ludwig  said.  Almost  four  years  in 
the  making,  the  picture  relates  how  Merlin, 
the  magician,  guided  King  Arthur  to  the 


throne. 

Concluding  his  remarks,  Ludwig  said  that 
1963  looked  like  the  biggest  year  in  Walt 
Disney-Buena  Vista  history,  adding  that 
the  “first  evidence  already  is  in.” 


Gehring  Named  Assistant 
Roadshow  Sales  Manager 

NEW  YORK— William  C.  Gehring  jr.  has 
been  appointed  assistant  to  Joseph  M. 
Sugar,  20th  Century-Fox  roadshow  sales 
manager.  Until  his  appointment  he  held 
the  post  of  St.  Louis  branch  manager  since 
July  1956. 

Gehring  joined  the  company  in  1954  as  a 
salesman  in  the  Fox  Buffalo  exchange.  He 
is  the  son  of  the  late  W.  C.  Gehring,  a 
former  sales  vice-president  of  the  company. 


Testimonial  Luncheon 
To  Boasberg  Mar.  20 

New  York — Charles  Boasberg,  newly 
named  president  of  Paramount  Film 
Distributing  Corp.,  will  be  saluted  at  a 
testimonial  luncheon  to  him  in  the 
Americana  Hotel  here  on  March  20. 

Presidents  of  all  exhibitor  organiza- 
tions have  been  designated  as  honor- 
ary chairmen  of  the  event.  They  are 
Jack  Armstrong,  Allied  States  Ass’n; 
Harry  Brandt,  Independent  Theatre 
Owners  Ass’n;  William  Forman,  South- 
ern California  Theatre  Owners  Ass’n; 
Robert  K.  Shapiro,  Metropolitan  Mo- 
tion Picture  Theatres  Ass’n,  and  John 
Stembler,  Theatre  Owners  of  America. 

In  a joint  statement,  the  honorary 
chairmen  said: 

“There  are  few  men  in  our  industry 
who  command  the  respect  and  admi- 
ration that  Charlie  Boasberg  does.  This 
must  be  attributed  to  the  fact  that  he 
is  a man  of  great  honesty  and  integ- 
rity. His  promotion  to  the  highest  po- 
sition, within  Paramount’s  U.S.  and 
Canadian  sales  organization  is  richly 
deserving  of  the  greatest  recognition 
by  exhibitors  everywhere.” 


Stanley  Warner  to  Mark 
10th  Year  With  Drive 

NEW  YORK  — Stanley  Warner  will 
launch  a tenth  anniversary  drive  on  March 
1 and  will  continue  it  for  four  months.  To 
be  known  as  the  Dollar  Drive,  the  campaign 
will  concentrate  on  three  main  sources  of 
income:  boxoffice  receipts,  miscellaneous 
income  and  concession  revenue,  with  em- 
phasis on  developing  greater  attendance. 

Prize  money  for  winning  managers  will 
total  $10,000  and  there  will  be  both  na- 
tional and  local  awards. 

The  campaign  was  organized  at  a meet- 
ing of  SW  advertising  men  with  Harry 
Goldberg,  advertising  and  publicity  chief, 
presiding.  The  men  were  addressed  by 
Samuel  Rosen,  executive  vice-president, 
and  HaiTy  Kalmine,  vice-president  and 
general  manager. 

Attending  the  session  were  Jules  Curley, 
Pittsburgh:  Edgar  Goth,  Newark;  Frank 
La  Falce,  Washington;  Harry  Mintz,  Mil- 
waukee; A1  Plough  and  Roy  Robbins,  Phila- 
delphia, and  A1  Swett,  New  England. 

In  addressing  the  meeting,  Rosen  said 
Stanley  Warner  was  organized  in  1953 
when  the  industry  was  at  a low  point  but 
that  it  was  gratifying  to  mark  the  tenth 
anniversary  when  the  tide  appeared  to  be 
turning  in  the  circuit’s  favor. 

“Despite  the  fact  that  we  have  been  hard 
pressed  by  new  and  irresponsible  types  of 
competition  inside  and  outside  of  our  in- 
dustry,” Rosen  said,  “theatregoing  is  still 
a powerful,  popular  entertainment,  if  we 
give  the  public  more  frequent  opportuni- 
ties to  see  the  pictures  of  their  choice, 
rather  than  hold  them  back  to  satisfy  the 
whims  of  producers.” 


Ballanlyne  to  Handle 
Norelco  Projector 

OMAHA  — A major  theatre  equipment 
sales  agreement  was  announced  February 
11  by  North  American  Philips  Co.,  Inc., 
New  York  City,  and  Ballantyne  Instru- 
ments and  Electronics,  Inc.,  of  this  city,  the 
electronics  division  of  ABC  Vending  Corp. 
Ballantyne  will  become  the  major  distri- 
butor for  the  Norelco  Model  FP-20  pro- 
jector. 

Terms  of  the  agreement,  as  outlined  by 
Niels  Tuxen,  general  manager  of  the  mo- 
tion picture  equipment  division  of  North 
American  Philips,  and  J.  Robert  Hoff,  ex- 
ecutive vice-president  of  Ballantyne,  call 
for  purchase  by  Ballantyne  of  a large  num- 
ber of  Norelco  35mm  projectors.  In  turn. 
North  American  Philips  will  purchase  from 
Ballantyne  certain  assemblies  and  sub- 
assemblies  for  its  projector  line  which  Bal- 
lantyne will  manufacture  to  Norelco  spec- 
ifications. It  is  reported  that  the  agree- 
ment covered  equipment  in  excess  of  a 
quarter-million  dollars. 

Ballantyne  will  supply  the  projectors  to 
a large  number  of  indoor  theatres  already 
contracted  for,  and  will  also  adapt  some  to 
accept  high  intensity  lamps  for  drive-in 
projection.  Theatres  will  be  supplied  under 
the  existing  terms  applicable  to  the  sales 
of  the  Norelco  FP-20,  according  to  Hoff, 
who  added,  that,  “within  a few  weeks  Bal- 
lantyne would  announce  a revolutionary 
new  concept  in  the  marketing  of  theatre 
equipment.” 

The  Norelco  projectors  are  considered  to 
be  among  the  most  advanced  on  the  market 
today,  and  include  the  same  engineering 
excellence  as  the  well-known  Norelco 
70-35mm  model.  They  conform  to  all 
American  standards  and  will  contain  some 
unique  features  for  positioning  and  focus- 
ing of  all  makes  of  arc  lamps.  Other  fea- 
tures include  easy  threading  with  the 
smallest  number  of  parts  included  in  the 
film  path;  water-cooled  film  gate  to  elimi- 
nate film  buckling:  double-speed,  single- 
blade shutters  and  high  light  efficiency. 

In  addition,  the  projector  can  be  sup- 
plied with  facilities  for  remote  focusing 
and  framing,  and  provision  is  made  for  a 
magnetic  reproducer  which  is  optional.  As 
a complete  unit,  the  FP-20  incorporates  the 
optical  soundhead  on  the  same  base  with 
the  projector  mechanism. 


Two  More  Stars  Are  Named 
To  Present  Oscar  Awards 

HOLLYWOOD  — Olivia  de  Havilland, 
two-time  Oscar  winner,  has  been  named  to 
the  cast  of  the  35th  annual  awards  show  of 
the  Academy  of  Motion  Picture  Arts  and 
Sciences,  Arthur  Freed,  producer  of  the 
program,  announces.  Miss  de  Havilland, 
who  won  statuettes  for  best  performance  by 
an  actress  in  1946  for  “To  Each  His  Own 
and  1949  for  “The  Heiress,”  will  serve  as 
a presenter  on  the  show. 

Maximilian  Schell,  winner  of  last  year  s 
Academy  Award  for  the  best  performance 
by  an  actor,  has  been  named  to  present 
this  year’s  Oscar  to  the  winner  in  the  best 
performance  by  an  actress  category. 

Frank  Sinatra  will  be  the  master  of 
ceremonies  for  the  show,  which  will  be 
held  Monday,  April  8,  starting  at  7:30  pm. 
(PST) . 
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Chief  Barker  Rotus  Harvey  Foresees 
Banner  Year  for  Variety  Clubs 


$8/000,000  Merchandising 
Budget  for  Embassy's  23 

NEW  YORK — A budget  of  $8,000,000  has 
been  scheduled  for  the  merchandising  of 
the  23  features  to  be  released  this  year  by 
Embassy  Pictures,  according  to  Joseph  E. 
Levine,  president. 

Addressing  the  company’s  first  sales  con- 
vention on  its  final  day,  Levine  said  every 
picture  would  be  advertised,  publicized  and 
exploited  to  the  utmost.  He  said  each  pic- 
ture would  be  presold  with  hand-tailored 
campaigns. 

To  survive  and  to  defeat  the  competition 
for  the  public’s  leisure  time,  the  film  indus- 
try must  set  its  sights  beyond  New  York, 
raising  its  merchandising  sights  out  into 
the  nation  and  across  national  boundaries, 
Levine  said.  He  contended  there  were  no 
barriers  for  motion  pictures,  adding  that 
“there  isn’t  a theatre  in  the  whole,  wide 
world  where  a good,  self-respecting  pic- 
ture, whatever  type,  can’t  play.”  He  said 
Embassy  intended  to  play  every  theatre 
that  was  humanly  possible  to  obtain. 

Merchandising  angles  were  explained  to 
the  sales  representatives  by  Robert  R. 
Weston,  vice-president  in  charge  of  world 
advertising,  publicity  and  exploitation; 
Charles  Cohen,  director  of  exploitation, 
and  Carl  Peppercorn,  vice-president  and 
general  sales  manager. 

Ely  Landau,  producer  of  “Long  Day’s 
Journey  Into  Night,”  discussed  plans  for 
the  general  release  of  the  picture,  begin- 
ning late  this  month. 


Embassy  Sales-CoUections 
Drive  to  Honor  Levine 

NEW  YORK — A sales  and  collections 
drive  in  honor  of  Joseph  E.  Levine  will  be 
conducted  by  Embassy  Pictures,  starting 
March  4 and  ending  May  31. 

Carl  Peppercorn,  vice-president  and  gen- 
eral sales  manager,  told  the  company’s 
first  national  sales  convention  that  the 
drive  saluting  Embassy’s  president  also 
would  mark  the  establishment  of  the  na- 
tional distribution  organization.  Branches 
now  are  operating  in  Chicago,  Los  Angeles, 
San  Francisco,  Kansas  City,  Atlanta,  Dal- 
las, Boston,  New  York,  Philadelphia  and 
Washington. 

Peppercorn  said  the  objectives  of  the 
sales  drive  were  to  get  the  maximum  play- 
offs of  current  and  forthcoming  product 
and  to  establish  Embassy  as  a prime  and 
major  source  of  motion  pictures.  Special 
bonus  incentives  will  be  established. 

The  drive  will  be  competitive  among  the 
divisions,  districts  and  branches.  A five- 
man  committee  will  determine  the  weekly 
standings.  It  will  consist  of  Robert  Weston, 
vice-president  for  world  advertising,  pub- 
licity and  exploitation;  Charles  Cohen,  ex- 
ploitation director;  Larry  Ayers,  sales  con- 
trol manager;  Julius  Sprechman,  con- 
troller, and  Peppercorn. 


Film  on  Washington 

HOLLYWOOD  — Actor  Cliff  Robertson, 
while  in  London,  narrated  a short  subject 
running  approximately  40  minutes  on  “The 
George  Washington  Philosophy,”  which 
will  be  shown  in  theatres  there  during  the 
week  of  Washington’s  birthday.  The  film 
is  sponsored  by  Cooperative  American  In- 
dustries in  London. 


NEW  YORK — A banner  year  for  Variety 
Clubs  International  was  predicted  by  Rotus 
Harvey,  international  chief  barker,  at  a 
breakfast  meeting  with  the  tradepress  here 
Monday  (11).  Harvey  said  there  would  be 
activity  in  the  establishment  of  tents 
overseas  and  a greater  effort  to  acquaint 
the  public  with  the  charitable  work  of  the 
various  tents  at  the  local  level. 

Industry  men  in  the  larger  cities  of  Eng- 
land had  been  interested  in  the  London 
tent,  Harvey  said,  but  now  they  wanted  to 
have  tents  of  their  own.  Instead  of  just 
granting  charters  upon  request,  it  had  been 
decided  to  invite  the  non-London  exhibi- 
tors to  attend  London  tent  board  meetings 
in  order  to  familiarize  them  with  the  op- 
erations. Then,  after  a year,  they  could  be 
eligible  for  charters.  This  plan  also  will  be 
put  into  effect  in  Northern  Ireland  where 
there  is  no  tent  now.  Quebec,  too,  is  inter- 
ested in  establishing  a tent,  as  well  as  the 
exhibitors  of  Puerto  Rico.  Harvey  said 
that  some  top  Puerto  Rico  exhibitors 
would  be  invited  to  the  international  con- 
vention in  Houston  May  14-17  as  a pre- 
liminary step  to  granting  a charter  for 
San  Juan. 

There  are  now  36  active  tents  in  five 
countries,  Harvey  said,  and  some  of  them 
are  outgrowing  their  charities  and  are 
looking  for  other  projects  in  need.  Some 
tents  which  had  sliunped  a bit  have  come 
back  stronger  than  ever,  he  added. 

Harvey  pointed  out  that  the  amusement 
business  was  the  only  industry  which  had 
its  own  charity  activities,  via  the  Variety 
Clubs.  He  said  the  various  tents  were  the 
greatest  public  relations  medium  enjoyed 
by  any  industry  and  that  greater  effort 
must  be  made  to  keep  the  public  informed 
as  to  what  the  tents  are  doing.  On  that 
score,  Philip  Gerard,  international  press 
guy,  who  was  at  the  meeting,  said  that 
plans  are  in  work  for  a national  campaign 


A.C.E.-ECA  DEAL  SET— Max  E. 
Youngstein,  left,  president  of  Enter- 
tainment Corp.  of  America,  Inc.,  and 
Sidney  M.  Markley,  president  of  A.C.E. 
Films,  Inc.,  are  shown  at  the  time  of 
announcement  that  A.C.E.  will  partici- 
pate in  the  financing  of  “Fail-Safe,” 
ECA’s  initial  production.  Starring 
Henry  Fonda,  the  production  will  start 
in  New  York  on  May  1.  It  will  be  pro- 
duced and  directed  by  Sidney  Lumet, 
with  Youngstein  serving  as  executive 
producer. 


for  public  exposure  throughout  the  year. 

Harvey  said  the  women’s  auxiliaries,  now 
active  in  approximately  70  per  cent  of  the 
tents,  were  an  important  part  of  the  inter- 
national’s activities  and  advocated  the 
establishment  of  the  so-called  Barker- 
ettes  in  every  tent.  He  said  he  was  going 
to  propose  such  a move  at  the  Houston 
convention. 

On  February  8,  Harvey  presented  a 
plaque  and  gold  membership  card  to  Vice- 
President  Lyndon  Johnson  in  Washington, 
while  newsreel  cameras  recorded  the  event. 
Harvey  said  that  the  Vice-President  was 
notorious  for  never  being  on  time  for  a 
meeting,  but  that  he  was  right  on  time 
for  the  Variety  Club  event,  which  surprised 
the  capital’s  newsmen.  Before  Harvey 
could  say  anything  about  the  Variety  Clubs, 
the  Vice-President  informed  him  that  he 
was  well-acquainted  with  the  work  of  the 
tents,  that  he  had  been  a close  friend  of 
the  late  Robert  O’Donnell,  former  chief 
barker,  and  that  he  long  would  cherish  the 
gold  card  and  plaque. 

On  Monday,  Harvey  presented  a plaque 
to  Johnny  Carson  of  the  “Tonight”  show 
on  NBC.  Carson  has  been  an  active  barker 
for  many  years. 

Harvey  showed  a page  one  picture  in 
color  in  the  Washington  Post,  showing  the 
presentation  of  a $15,000  check  by  the 
Washington  tent  to  a local  charity,  as  part 
of  the  Variety  Club  week  activities. 

Harvey  thanked  the  tradepress  for  its 
cooperation  in  publicizing  the  work  of  the 
Variety  Clubs. 


Herman  Cohen  to  Distribute 
British-Made  Traitors' 

HOLLYWOOD  — Independent  producer 
Herman  Cohen  has  completed  a deal  for  the 
western  hemisphere  rights  to  the  recently 
acclaimed  London  production,  “The  Trai- 
tors,” starring  Patrick  Allen,  Jacqueline 
Ellis  and  James  Maxwell. 

“The  Traitors”  was  written  and  pro- 
duced by  Jim  O’Connolly  and  directed  by 
Robert  Tronson.  It  was  filmed  at  Pine- 
wood  Studios  in  London,  and  is  being  re- 
leased in  the  United  Kingdom  by  the  Rank 
Organization.  Prior  to  producing  “The 
Traitors”  O’Connolly  was  Herman  Cohen’s 
associate  producer  in  London  for  three 
years. 

Cohen  will  be  announcing  his  releasing 
plans  for  “The  Ti-aitors”  shortly. 


Plans  for  Eight  Set 

HOLLYWOOr> — Titanus  Films  produc- 
tion head  Silvio  Clementelli  arrived  here 
from  Rome  to  finalize  plans  on  eight  pic- 
tures to  be  distributed  by  20th-Fox  and 
MGM.  He  will  set  deals  on  at  least  two 
other  new  films  to  be  shot  in  Brazil  and 
Capri.  Starting  March  15  with  “Four  Days 
of  Naples,”  MGM  will  release  Titanus’  “The 
Golden  Lion,”  “Arturo’s  Island,”  “The 
Days  Are  Numbered,”  “Tikoyo  and  His 
Tiger  Shark”  and  “Smog.”  Twentieth-Fox 
has  “Sodom  and  Gomorrah”  in  release  and 
also  will  handle  “The  Condemned  of  Al- 
tona”  and  ‘"The  Leopard.” 
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LETTERS 


Again  on  'The  Big  Ones'  on  TV 

It  is  not  often  I write  a letter  to  any  edi- 
tor, but  disclosure  in  one  of  the  Los 
Angeles  dailies  that  Warners  and  20th-Fox 
are  to  release  some  of  their  “big”  ones  to 
television  makes  me  boiling  mad. 

It  seems  that  our  Channel  9 (an  RKO- 
General  station  that  telecasts  in  color) 
will  shortly  announce  showings  of  “Auntie 
Marne,”  “Sayonara,”  “Man  in  the  Gray 
Flannel  Suit,”  etc.  This  was  coincidental 
with  announcement  of  Charmel  4 (an  NBC 
outlet)  to  telecast  “Monday  Night  at  the 
Movies”  with  films  from  20th-Fox.  All  this, 
mind  you,  right  along  with  Channel  ll’s 
MGM  Friday  Night  Colgate  Theatre  selec- 
tions of  too-recent  releases — and  last 
month’s  weekly  showings  of  “Duel  in  the 
Sun”  and  “Ruby  Gentry.” 

ABC’s  Satm'day  Night  messes  with  too- 
recent  United  Artists  films,  NBC’s  “Satur- 
day Night  at  the  Movies”  from  20th-Fox, 
plus  the  above  showings,  are  just  too  much 
to  compete  with,  it  seems.  I,  myself,  plan 
to  put  a little  black  box  with  that  one-eye 
right  in  my  office  to  “catch  up”  on  the 
movies  I missed.  Why  should  anyone  pay 
good  hard  cash  to  see  a movie  that  they 
full  well  know  will  be  on  television  pretty 
soon?  For  free? 

At  one  time,  I naively  thought  that  “the 
big  ones”  would  never  be  on  TV,  at  least 
not  in  our  current  era.  But,  it  seems,  that 
this  is  not  to  be  so.  This  story  and  com- 
plaint you,  no  doubt,  have  heard  countless 
times  but,  today,  it  is  hitting  hard.  A clean, 
inviting  theatre  with  product  properly  pro- 
grammed and  exploited  will  no  longer  suf- 
fice as  long  as  anywhere  from  two  to  four 
TV  channels  are  offering  a much  better 
selection  at  home  for  nothing. 

My  beef  is  just  this:  When  will  the  ex- 
hibitor organizations  get  together  and  start 
’TELLING  these  film  companies  that  “we 
will  not  buy  any  product  from  you,  unless 
it  is  stipulated  in  the  contracts  that  these 
films  will  not  appear  on  TV  for  a selected 
amount  of  years” — say  10,  15  or  even  20? 
Do  what  England  does — the  producer  sells 
his  stuff  to  TV,  the  theatres  don’t  buy,  so 
any  income  that  the  producer  gets  will  be 
strictly  from  TV  sales.  And,  boy,  don’t 
think  THAT  won’t  hurt!  I am  just  a man- 
ager of  a theatre  in  a very  small  organiza- 
tion, but  when  these  conventions  come  up 
of  TOA,  etc.,  etc.,  instead  of  adopting  reso- 
lutions and  listening  to  the  gilded  tones  of 
film  company  representatives  who  tout 
their  forthcoming  product’s  points,  give 
them — the  film  companies — an  ultimatum 
and  stick  by  it.  We  don’t  mind  pictures  on 
TV  that  never  made  any  money  for  us 
originally.  But,  for  heaven’s  sake,  don’t 
sell  stuff  to  ’TV  that  will  hurt  us  compe- 
titively that  could  well  be  saved  for  theatre 
reissue. 

“Giant”  is  soon  to  be  reissued.  How  do 
WE  know  that  it  won’t  be  sold  to  television 
for  already  has;  within  the  next  year,  as 
soon  as  the  reissue  run  is  over?  Let  TV 
have  the  two-bit  pictures  that  never  re- 
turned their  producers’  investments. 
“Auntie  Marne”  was  never  a blockbuster; 
OK,  let  TV  have  it.  “Man  in  the  Gray 
Flannel  Suit,”  ditto.  But  I think  that 
“Sayonara”  should  be  reserved  for  thea- 
tres; “Duel  in  the  Sun”  the  same.  Look  at 
“Gone  With  the  Wind” — every  time  it 


(Letters  must  be  signed.  Names  withheld  on  request) 


comes  out  it  makes  money  at  the  theatre 
boxoffice.  “Duel  in  the  Sun”  set  a new 
record  for  TV  viewing,  so  it  proved  that 
there  was  still  money  in  it,  if  it  was  re- 
leased to  theatres  and  reserved  exclusively 
for  them. 

In  the  madness  that  is  Hollywood  and 
the  film  companies’  sales  offices,  is  there 
not  one  ray  of  hope  or  is  it  actually  true 
what  one  film  salesman  told  me  (from  a 
major  company,  no  less)  five  years  ago; 
“We  don’t  want  to  sell  to  the  little  thea- 
tres; we  don’t  want  you  guys  to  survive. 
You’re  too  much  trouble.” 

The  Radio  City  Music  Hall,  the  Pan- 
tages,  the  Cinerama  theatres  alone  are  not 
going  to  keep  the  film  companies  in  busi- 
ness. TV  alone  will  not  keep  them  in  busi- 
ness. It  is  the  bulk  of  the  first-run  sub- 
urban and  small-town  theatres  and  sub- 
sequent-runners  that  give  them  their 
profits. 

Isn’t  it  time  that  someone  tells  them 
this? 

(Name  withheld  by  request) 


Small-Town  Exhibitors'  Dilemma 

This  morning  I was  supposedly  privileged 
with  another  visit  by  one  of  the  represen- 
tative salesmen  from  one  of  the  film  com- 
panies. This  salesman  manages  to  get 
here  promptly  first  thing  in  the  morn- 
ing, so  that,  by  the  time  he  leaves,  I am  not 


Hits  Newspaper's  Show 
Of  Favoritism  to  TV 

New  Orleans  — In  a letter  to  The 
Times-Picayune,  Arthur  L.  Barnett, 
theatre  representative,  takes  that  news- 
paper to  task  for  giving  a free  listing 
to  a motion  picture  on  television  on 
which  the  paper  previously  turned 
down  paid  advertising  when  the  same 
picture  was  playing  at  local  theatres. 
Barnett’s  letter,  which  makes  some 
other  good  points,  follows: 

“I  was  certainly  flabbergasted  yes- 
terday to  find  that  the  Times-Pica- 
yune  carried  a free  listing  for  the  TV 
showing  of  the  motion  picture,  ‘The 
Naked  Maja,’  after  our  having  been 
denied  many  times  such  a listing  for 
this  picture  and  others  in  your  news- 
paper as  paid  advertising  for  theatres. 

“I  do  not  want  to  believe  that  you 
have  a double  standard,  but  it  certainly 
seems  so  when  you  can  extend  to  TV, 
a rival  advertising  media,  a listing 
which  you  deny  your  customers. 

“Furthermore,  I wish  to  point  out 
that  in  advertising  ‘The  Naked  Maja’ 
in  theatres,  we  did  not  point  a gun  at 
anyone’s  back  and  compel  them  to 
come  into  the  theatres,  whereas,  the 
word  ‘naked’  and  the  entire  motion 
picture  was  piped  into  everyone’s  liv- 
ing room  for  the  family,  including 
children,  FREE.  I wonder  how  many 
letters  you  will  get  from  irate  ‘do- 
gooders’  about  this.  I venture  to  say 
NONE!” 


fit  for  anything  the  rest  of  the  day. 

This  man  has  made  statements  that  must 
be  the  mutual  feelings  of  that  entire  end  of 
this  great  industry.  He  must  be  speaking 
for  all  film  companies.  Inasmuch  as  his 
statements  fall  so  much  in  line  with  your 
editorial,  “Point  for  More  Return,”  in  your 
Dec.  10,  1962,  issue  of  Boxoffice,  I felt  the 
statements  should  be  brought  to  the  atten- 
tion of  all  fellow  exhibitors  who  are  trying 
to  make  a living  in  this  day  and  age. 

It  would  appear  to  me  that,  if  these  state- 
ments were  made  to  me,  they  were  made 
similarly  to  other  exhibitors.  “As  far  as  all 
film  companies  are  concerned,”  the  state- 
ment goes,  “it  would  be  better  and  more 
economical,  by  far,  if  all  small-town  the- 
atres across  the  nation,  including  all  sub- 
run neighborhood  houses  in  your  key  cities, 
were  to  close  their  doors  today.  The  film 
companies  would  be  saving  money,  if  such 
an  operation  were  put  into  immediate 
effect.” 

The  plight  of  the  small-town  exhibitor 
must,  therefore,  be  in  vain  and  we  must  be 
knocking  our  heads  against  a brick  wall. 
Our  struggle,  then,  is  a total  waste,  accord- 
ing to  the  salesman,  since  we  are  just  a heavy 
load  for  the  companies  to  cari*y,  producing 
no  extra  revenue  “as  it  is  the  top  key,  first- 
run  situations  that  are  keeping  the  film 
companies  going.”  It  seems  to  me  that  the 
struggle  of  the  small-town  exhibitor  is 
something  to  make  the  motion  picture  in- 
dustry proud  in  that  these  theatres  have 
been  kept  in  operation,  when  many  a time 
the  exhibitor  would  have  liked  to  put  a key 
in  the  door  never  to  open  it  again. 

Your  editorial  clearly  defines  this  situa- 
tion. It  seems  to  me  that  the  film  com- 
panies would  long  desire  to  be  rid  of  all 
these  “extra  loads”  they  are  said  to  be 
cari-ying,  notwithstanding  the  fact  that  we 
have  to  scrape  the  bottom  of  the  barrel 
both  at  the  boxoffice  and  in  getting  fea- 
tures dated  from  the  film  companies.  We 
are  left  to  the  last,  allowed  to  date  a pic- 
ture when  it  may  be  anywhere  from  two 
to  six  months  old,  after  the  first-runs  have 
played  the  feature  and  most  people  for- 
gotten what  it  may  be  about. 

This  sales  representative  also  said  that  the 
government  would  be  glad  to  get  rid  of  the 
extra  load  we  are  to  them.  It  seems  to  me 
that,  in  an  economy  such  as  ours  today, 
when  it  is  necessary  to  make  as  many  jobs 
per  year  as  possible,  the  government  could 
not  possibly  benefit  from  the  closing  of  all 
such  theatres.  Here  is  a plan  which  would 
eliminate  thousands  of  jobs  across  the  na- 
tion— in  film  companies’  sales,  booking  and 
shipping  staffs,  the  delivery  services.  Na- 
tional Screen  Service,  not  to  mention  utility 
companies  that  service  us,  candy  conces- 
sionaires, popcorn  companies,  etc.,  which 
would  no  longer  need  to  look  for  our  busi- 
ness. It  would  appear  that  every  dollar  that 
can  be  kept  circulating  in  our  economy 
would  be  of  benefit  to  the  government.  Yet, 
it  seems  this  is  not  the  case. 

Then,  too,  there  are  the  teenagers  who, 
in  a small  town,  look  to  the  theatre  as  a 
mecca  of  entertainment  and  social  gather- 
ing. These  youngsters,  who  strive  for  inde- 
pendence from  the  TV  monster  in  the  liv- 
ing room,  would  be  left  to  hang  out  at  the 
corner  drugstore  or  in  more  remote, 
trouble-seeking  gatherings,  which  would  be 
no  asset  to  the  already  growing  problem  of 
juvenile  delinquency. 

Here  is  a mass  plan  which  would  elimi- 
nate thousands  of  jobs,  be  of  no  use  to  our 
economy  or  the  film  companies.  No  doubt 
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we  are  a burden  to  such  a company  as 
United  Artists  with  their  individual  pro- 
duction companies  who,  after  squeezing 
eveiy  dollar  they  can  from  the  theatres, 
let  their  1960  product  go  to  television.  I am 
referring  to  “Solomon  and  Sheba”  and  the 
many  other  not-much-older  pictures  that 
have  been  shown  on  TV. 

I’m  calling  all  exhibitors’  attention  to 
David  E.  Milgram’s  letter  in  the  Jan.  21, 
1963,  issue  of  Boxoffice,  which  shows  what 
we  are  up  against.  This  same  feature  was 
shown  over  channel  33  through  our  general 
viewing  area. 

What  is  the  small-town  exhibitor  sup- 
posed to  do?  I’ve  been  here  for  seven  years, 
starting  out  in  this  business  at  the  age  of 
25,  having  totally  redecorated  a nan-down 
theatre  into  a condition  where  it  is  one  of 
the  nicest  small-town  theatres  you  would 
find  anywhere.  After  starting  from  scratch 
and  sacrificing  much,  we  have  accom- 
plished a gi-eat  deal,  but  it  seems  it  has  all 
been  a waste  of  time  and  this  gi-eat  in- 
dustiT  doesn’t  care  whether  I,  (or  others 
like  myself ) , close  our  theatres  this  very 
day. 

I have  gi’eat  hopes  for  the  motion  picture 
industry,  in  that  it  is  the  greatest  form  of 
entertainment,  but  my  gradual  climb  up- 
ward is  certainly  in  vain,  if  I am  just  a 
burden  to  this  great  industry  that  feels  it 
no  longer  needs  me  or  others  like  myself. 

The  theatre  oi-ganizations  appear  to  have 
achieved  nothing  in  their  fight  for  the  the- 
atre owners,  since  we  have  not  even  been 
gi'anted  the  courtesy  of  being  serviced  with 
the  respect  that  the  small  businessman 
down  the  streets  gets  from  the  companies 
who  sell  him  their  products. 

HAROLD  G.  RAMAGE 

Gem  Theatre, 

Villa  Gi-ove,Ill. 


Wants  Films  Exclusively  for  Theatres 

How  would  you.  Exhibitors  of  America, 
like  to  have  movies  on  your  screen  which 
would  NEVER  be  shown  on  TV?  This  can 
be  accomplished,  if  we  would  all  band  to- 
gether and  refuse  to  buy  any  pictures  un- 
less stated  in  our  contracts  with  the  com- 
panies that  “This  Picture  Will  NEVER  Be 
sold  to  TV.” 

Why  shouldn’t  we  have  pictures  made 
exclusively  for  our  theatres?  After  all,  we 
are  all  paying  for  them.  Why  should  we 
allow  the  pi'oducers  and  distributors  to  con- 
tinue selling  the  same  pictures  to  us  and 
then  also  to  TV?  How  unfair  can  they  get? 
Let  them  make  product  for  the  theatres  or 
for  TV,  but  let’s  stop  them  from  selling  the 
same  product  to  both. 

The  only  way  we  will  ever  get  people  back 
in  the  theatre  is  by  having  something  they 
will  not  see  on  TV.  Too  many  people  stay 
home  waiting  to  see  the  movies  on  TV.  But, 
if  they  once  knew  the  picture  showing  at 
the  theatre  would  not  be  handed  to  them 
free  in  a few  years,  it  would  eventually 
make  a difference. 

Are  there  any  theatre  owners  willing  to 
go  along  with  this  idea?  If  so,  we  need 
help  in  reaching  all  the  theatre  owners  as 
we  must  all  stick  together,  if  we  are  to  ac- 
complish this  feat.  It  can  be  done! 

We  have  tried  every  available  gimmick  to 
bring  people  back  to  the  theatre  in  our  own 
small  town.  We  have  kept  our  theatre 
clean.  We  have  a “ci’y  I’oom”  for  mothers 
and  small  children.  We  have  catered  to 
church  groups,  school  groups,  scout  troops. 


POINTS  TO  PONDER 

Your  “Missing  Links”  editorial 
premise  is  well  put.  I am  wondering 
just  when  this  dawdling  industry  will 
rise  to  the  challenge  and  realize  that, 
like  newspapers  and  other  public-serv- 
ice-minded endeavoi’s,  it  is  a 52-week 
activity  that  gets  people  into  the  habit 
of  moviegoing. 

Apathy  and  asserted  despair  do  little 
to  convince  anyone,  anywhere,  that  the 
film  industry  is  booming.  Moreover, 
the  idea  of  cultivating  tomoiTOw’s 
audiences  would  be  aided  and  abetted 
through  a stepped-up  production  slate 
from  major  and  minor  studio  soui’ces, 
since  the  sole  way  of  convincing  the 
discerning  and  the  far  from  discerning 
that  it’s,  indeed,  woith  a trip  down- 
town is  the  availability,  week  after 
week,  of  top-calibre  entertainment  not 
to  be  seen  elsewhere. 

It’s  all  well  and  good  for  us  to  say 
that  picture  quality  has  never  been 
surpassed,  as  witness  the  hard-ticket 
pi’oduct.  But  let  us  never  forget  that 
this  industry  came  into  the  big  leagues 
as  a mass  medium,  catering  to  the 
audiences  not  particulai’ly  caring  about 
mass  movements  of  troops;  they 
wanted,  in  the  long  ago  of  the  silent 
films,  to  view  escapist  entei'tainment. 
We  have  to  think  and  think  ahead. 

I am  reminded  of  the  boy  whose  dad 
was  in  the  toy  business.  The  father 
went  bankrupt.  Could  we  say,  in  all 
good  sense,  that  the  boy  had  lost  all 
his  mai'bles? 

Yours,  for  better  showmanship  and, 
equally  important,  industry-wide  con- 
fidence in  the  industry. 

ALLEN  M.  WIDEM 
Amusements  Editor, 

The  Hartford  Times, 

Hartford,  Conn. 


etc.  We  have  given  “free”  passes  to  pa- 
ti’ons,  and  past  patrons,  for  Christmas  gifts 
and  most  of  them  are  not  even  used.  ’These 
are  not  the  answer,  even  though  they  are 
good  will  builders. 

The  answer  lies  in  having  PRODUCT, 
once  again,  on  our  screens  that  is  for  the 
theati’e  screen  and  theatre  screen  only. 

Theatre  owners  of  America,  are  any  of 
you  willing  to  go  along  with  this?  If  so, 
the  next  time  you  buy  a picture,  insist  that 
the  pictures  you  buy  have  stated  in  the 
contract:  “These  Pictures  Will  Never  Be 
Sold  to  TV.”  If  all  the  theatre  owners  will 
do  this,  we  can  once  again  have  something 
in  our  theatres  that  people  will  want  to 
come  see  and,  maybe,  we  will  all  still  have 
a fighting  chance  to  suowive. 

How  about  it,  exhibitors;  shall  we  at 
least  put  up  a fight  for  our  rights?  We 
would  like  to  know  how  you  feel  about  this. 

MRS.  JOHN  L.  GROY 

Pearl  Theatre, 

Buena  Vista,  Colo. 


AB-PT  Dividend 

NEW  YORK — A quarterly  dividend  of 
25  cents  per  share  on  American  Broadcast- 
ing-Paramount Pictures  common  stock  was 
declared  by  the  board  last  week,  payable 
March  15  to  stockholders  of  record  on  Feb- 
ruary 25. 


Bob  Bale 


Sales  Experi  to  Speak 
At  Show-A-Rama 

KANSAS  CI'TY — Capsule  briefings  on 
personal  sales  psychology  as  applied  to  run- 
ning a theatre  again 
is  included  in  the 
schedule  of  the  Heart 
of  America  Show-A- 
Rama  here  March 
5-7. 

Bob  Bale  of  the 
Bale  Institute  of 
Personal  Develop- 
ment,  Phoenix,  Ariz., 
who  conducts  sales 
clinics  under  the 
sponsorship  of  the 
National  Sales  Ex- 
ecutives Club,  will 
speak  at  the  closing  luncheon  Thursday  (7). 
Previously  scheduled  was  Robert  Cox,  who 
will  speak  on  opening  day.  He  is  with  the 
Pepsi-Cola  international  public  I'elations 
department. 

Registrations  for  the  three-day  show 
sponsored  by  the  United  Theatre  owners  of 
the  Heart  of  America  were  running  far 
ahead  of  1962,  when  a record  total  of  904 
exhibitors  and  trade  representatives  were 
listed  from  29  states.  Fred  Souttar,  Show- 
A-Rama  VI  president,  and  Doug  Lightner, 
convention  chairman,  completed  a three- 
day  program  filled  with  glamor,  showman- 
ship and  the  latest  in  trade  developments. 
The  tight  schedule  will  bring  approxi- 
mately 40  personalities,  stars,  producers, 
theatre  operations  executives  and  a full 
complement  of  advertising  and  promotion 
directors  before  the  convention. 

The  equipment  and  supply  section  will 
contain  more  than  60  booths,  a number 
rarely  sm-passed  except  at  the  TEDA- 
TESMA  shows. 

Eugene  V.  Klein,  president  of  National 
General  Corp.,  Los  Angeles,  will  deliver  the 
keynote  talk,  “Make  Way  for  Tomorrow,” 
at  the  opening  luncheon  Tuesday,  spon- 
sored by  the  four  local  circuits — Fox  Mid- 
west, Durwood,  Commonwealth  and  Dick- 
inson— and  the  Heart  of  America  UTO. 

The  Pepsi-Cola  Co.,  New  York,  is  spon- 
soring a reception  and  buffet-dance,  “An 
Evening  With  the 
Stars,”  on  Wednesday 
preceded  by  a cocktail 
party  in  the  grand 
ballroom  of  the  Ho- 
tel Muehlebach.  San- 
dra Dee  and  Jack 
Lemmon,  recipients 
of  the  Star  of  the 
Year  awards,  as 
best  actress  and  ac- 
tor,  will  appear 
this  event.  Peter 
Fonda,  who  will  re- 
ceive the  Most  Prom- 
ising Star  of  Tomorrow  award,  may  be 
present  also. 

Jim  Nicholson,  president  of  American 
Intei’national  Pictures,  and  Leon  Blender, 
general  sales  manager,  will  sponsor  a 
“country  breakfast”  with  Alexander  Film 
Co.  of  Colorado  Springs  on  Wednesday. 

The  convention  is  sprinkled  with  mer- 
chandise giveaways,  cash  giveaways,  and 
a special  giveaway — a vacation  ti'ip  for  two 
to  Acapulco.  The  latter  prize  is  being 
awarded  by  Nathan  E.  Jacobs,  publisher  of 
Movie  Guide  magazine. 


Peter  Fonda 
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'No  Product  Shortage/ 
Says  Sidney  Pink 

NEW  YORK — Sidney  Pink,  who  recently 
produced  “The  Castilian”  in  Spain,  is  still 
an  exhibitor  and  has 
also  been  in  the  ad- 
vertising and  exploita- 
tion field,  claims  that 
there  is  no  product 
shortage,  “only  a 
shortage  of  top  pic- 
tures— but  this  has 
been  a complaint 
since  movies  were  in 
their  infancy.”  Pink 
blames  most  exhibi- 
tors for  not  doing 

Sidney  Pink  their  utmost  to  pro- 
mote and  merchandise 
the  regular  (meaning  not  blockbuster)  films. 

Pink,  who  bought  a chain  of  theatres  in 
1957  and  owned  16  theatres  by  1959,  when 
he  returned  to  production,  still  owns  three 
houses,  two  of  them  drive-ins  in  Las  Vegas. 
He  would  even  be  willing  to  go  back  to 
block-booking  for  “at  least  exhibitors  were 
assured  of  a steady  flow  of  product  and 
the  industry  was  healthier  then,”  he 
maintains. 

To  date.  Pink  has  produced  a total  of  29 
films,  including  “The  Angry  Red  Planet,” 
which  introduced  the  four-dimensional 
process  of  Cinemagic  in  1959,  followed  by 
six  features  made  in  Sweden,  including 
“Journey  to  the  Seventh  Planet”  and 
“Reptilicus,”  which  American  Interna- 
tional released  in  November  1962. 

In  January  1962,  Pink  went  to  Spain, 
where  he  signed  a deal  with  Spartaco  San- 
tony,  head  of  Producciones  M.D.,  to  make 
a Spanish-American  co-production  deal- 
ing with  the  10th  Century  hero,  Fernan 
(jronzalez.  First  titled  “Valley  of  the 
Swords,”  the  picture  went  into  production 
in  May  and  was  completed  at  a cost  of  $1,- 
600,000.  Although  Pink  is  not  an  advocate 
of  runaway  production,  he  claims  that  “The 
Castilian”  had  to  be  made  on  actual  Span- 
ish locations  to  ensure  its  authenticity.  One 
village  location  is  still  exactly  as  it  was  in 
the  Middle  Ages  and  has  never  seen  tele- 
vision, a telephone  or  even  a motion  pic- 
ture, Pink  said. 

Although  the  director,  Javier  Sieto,  and 
the  romantic  leads,  Spartaco  Santony  and 
Teresa  Velasquez  (who  met  during  the 
making  of  the  picture  and  are  now 
married),  and  Fernando  Rey  and  Julio 
Pena  are  Spanish  actors.  Pink  imported 
three  Hollywood  names,  Frankie  Avalon, 
Cesar  Romero  and  Broderick  Crawford, 
from  the  U.S.  and  cast  Alida  Valli,  Italian 
actress  who  has  also  made  Hollywood  films, 
as  Queen  Teresa  of  Leon.  Avalon  plays  a 
young  minstrel  and  sings  three  songs, 
which  will  be  recorded  in  a Chancellor  al- 
bum in  1963. 

Warner  Bros,  will  distribute  “The  Cas- 
tilian” nationally  late  in  May  1963,  follow- 
ing the  picture’s  world  premiere  May  15  in 
Caracas,  Venezuela,  the  native  city  of  San- 
tony, who  plays  the  title  role.  He,  as  well 
as  Avalon  and  Romero  will  attend  this 
event.  WB  did  not  participate  in  the 
financing  of  “The  Castilian”  but  the  com- 
p.  -.y  has  the  western  hemisphere  rights. 
Fo-.''wing  the  completion  of  the  filming. 
Pink  brought  the  print  to  Hollywood  for 
final  editing  and  scoring,  thus  spending 
about  ten  per  cent  of  the  production  cost 


TOA  Contest  First  Prize 
To  Missouri  Exhibitors 

New  York — Shelby  Bourne  and  Jack 
Kempton  of  the  Commonwealth  cir- 
cuit’s theatres  in  Columbia,  Mo.,  were 
the  first  prize  winners  in  the  managers’ 
promotion  contest  on  Theatre  Owners 
of  America’s  Hollywood  Preview  En- 
gagement of  “What  Ever  Happened  to 
Baby  Jane?”  First  prize  was  $500. 

Buimers-up  were  John  Corbett, 
Strand  Theatre,  Scranton,  Pa.,  second 
prize,  $300;  W.  P.  “Bill”  Minnich,  Ritz, 
Corpus  Christie,  Tex.,  third,  $250;  H.  F. 
Rastetter,  Warner,  Erie,  Pa.,  fourth, 
$200;  H.  Rubin  and  S.  Geller,  Com- 
munity, Toms  River,  fifth,  $150;  A.  A. 
Haley,  Cavern,  Carlsbad,  N.  M.,  sixth, 
$100;  Frank  Shaffer,  Stanley  Warner 
Dixie,  Staunton,  Va.,  seventh,  $100; 
Dave  Levin,  RKO  Keith’s  Syracuse, 
N.  Y.,  eighth,  $50 ; Larry  Knee,  Stanley, 
Pittsburgh,  ninth,  $50;  A1  Plough, 
Stanton,  Philadelphia,  tenth,  $50. 

There  will  be  two  contests  for  man- 
agers on  TOA’s  next  Hollywood  Pre- 
view Engagement  picture,  MGM’s  “The 
Courtship  of  Eddie’s  Father,”  one  for 
exhibitors  in  cities  above  100,000  pop- 
ulation; the  other  for  communities 
under  that  figure. 


in  the  U.S.,  he  said. 

“The  Castilian”  is  the  first  film  to  be 
made  in  Panacolor,  a new  process  which 
effects  a 20  per  cent  saving  from  other  color 
processes  and  “has  remarkable  sharpness 
and  depth,”  Pink  said. 

For  the  future,  Pink  plans  four  more  fea- 
tures, all  to  be  filmed  in  Panacolor,  in- 
cluding “Pyro,”  to  star  Barry  Sullivan,  and 
“The  Invisible  City,”  both  to  be  made  in 
Spain,  plus  two  to  be  shot  in  the  U.S.  Pink 
has  made  a deal  with  Panacolor,  Inc., 
headed  by  Hari-y  E.  Eller,  to  use  the  com- 
pany’s entire  output  of  Panacolor  for  1963. 
Pink  has  not  made  a further  distribution  pact 
with  Warner  Bros,  but  he  praised  Richard 
Lederer,  head  of  publicity  and  advertising, 
and  said  the  company  “was  the  industry’s 
finest  distributor.” 

Nathan  Golden  Retiring 
From  Commerce  Dept. 

WASHINGTON— Nathan  D.  Golden,  vet- 
eran Commerce  Dept,  authority  on  motion 
pictures,  will  retire  from  government  serv- 
ice after  38  years  in  that  field.  He  plans  to 
open  a law  office  here. 

Golden  will  quit  as  director  of  the  Sci- 
entific, Photographic  and  Business  Equip- 
ment Division  of  the  Commerce  Dept,  after 
his  planned  visit  to  the  International 
Photographic  Trade  Fair  in  Cologne,  Ger- 
many March  16-24.  During  the  last  ten 
years  he  served  the  Scientific  Instruments 
Industry. 

Among  Golden’s  many  awards  is  the 
Chevalier  of  the  French  Legion  of  Honor. 


NT  Winners  to  Hawaii 

LOS  ANGELES — As  winners  of  National 
Theatres’  district  managers’  week  drive. 
Bob  Smith,  Los  Angeles;  Oscar  Nyberg, 
Seattle;  Ray  Davis,  Denver,  and  John  Mein- 
ardi,  St.  Louis,  and  their  wives  left  via 
Pan  American  jet  to  Hawaii  for  a week’s 
vacation. 


Morris  Agency  Expanding 
Global  Film  Licensing 

NEW  YORK  — The  William  Moiris 
Agency  is  expanding  its  global  operations 
in  its  representation  of  international 
clients  in  the  licensing  of  distribution 
rights  to  completed  theatrical  features  and 
short  subjects.  In  addition  to  the  domestic 
market,  sales  frequently  cover  worldwide 
distiibution  rights. 

The  agency  annoimced  that  in  recent 
months  it  had  represented  nine  completed 
features  produced  in  Britain,  France,  Italy, 
Germany,  Sweden,  Israel  and  Tahiti. 
Licensing  arrangements  already  have  been 
completed  for  five  of  the  pictures,  with 
negotiations  continuing  on  the  others. 

In  concluding  distribution  contracts  to 
Metro-Goldwyn-Mayer,  William  Morris 
represented  producer  Leonardo  Bercovici 
on  “Square  of  Violence.”  The  agency 
finalized  sales  arrangements  for  “Pagan 
Hell  Cat,”  made  in  Tahiti  with  a native  cast 
by  Bonsignore  Productions,  with  Jean 
Goldwurm’s  Times  Film  Corp.  “Time  of 
the  Heathen”  was  sold  to  British  Lion  by 
Emschwiller  Productions.  “Sinaia,”  an 
Israeli  film  coproduced  by  Coproduction, 
Ltd.,  and  Du-Or  Films,  Ltd.,  was  acquired 
by  Jerome  Balsam.  A short  subject,  “The 
Gift,”  made  in  the  United  States  and  di- 
rected by  Herbert  Danska,  was  acquired  by 
Brandon  Films. 

Warner  Votes  Dividend; 
Re-elects  All  Officers 

NEW  YORK — The  board  of  directors  of 
Warner  Bros.  Pictures,  Inc.,  has  declared  a 
dividend  of  12 1/2  cents  a share  on  the  com- 
pany’s common  stock,  payable  May  6,  to 
stockholders  of  record  April  12. 

’The  boai'd  also  re-elected  Jack  L.  Warner 
as  president  and  principal  executive  of- 
ficer. Also  the  following  were  re-elected: 
Benjamin  Kalmenson,  executive  vice-presi- 
dent; Harman  Starr,  Wolfe  Cohen,  Steve 
Trilling,  Edmond  L.  DePatie  and  William 
T.  Orr,  vice-presidents;  Howard  Levinson, 
secretary;  Thomas  J.  Martin,  treasurer; 
Walter  Meihofer,  controller  and  assistant 
treasurer;  Harland  E.  Holman,  assistant 
treasurer;  Boy  J.  Obringer,  assistant  sec- 
retary, and  Freston  & Files,  general  counsel. 

Bette  Davis,  Chamberlain 
Win  Photoplay  Awards 

NEW  YORK — Photoplay  magazine’s  an- 
nual Gold  Medal  awards  this  year  will  go 
to  Bette  Davis  and  Richard  Chamberlain 
as  the  best  actress  and  actor  of  1962,  Jack 
Podell,  editorial  director  of  MacFadden- 
Bartell  Publications,  announced  Wednesday 
(13).  The  awards  will  be  presented  on 
February  28. 

Suzanne  Pleshette  was  named  most 
promising  new  actress  and  Gary  Clarke  was 
voted  the  most  promising  new  actor.  “The 
Miracle  Worker”  was  selected  as  top  picture 
of  the  year.  Miss  Davis  won  for  her  per- 
formance in  “What  Ever  Happened  to  Baby 
Jane?”  and  Chamberlain  was  selected  for  his 
television  performances  in  the  Dr.  Kildare 
series. 


Retitle  Mirisch  Film 

NEW  YORK — “Kings  of  the  Sun”  has 
been  set  as  the  new  title  for  the  Mirisch 
Co.  production  now  being  filmed  in  Mexico, 
which  was  first  called  “The  Mound  Build- 
ers.” 
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SHARP  NEGATIVES  RATE  SHARP  PRINTS!  That’s  the  only  way  to  get  and  hold  audience  attention— to 
do  full  justice  to  a script.  Answer:  Go  Eastman  all  the  way— negative  and  print-stock.  And  give  the 
print-maker  time  to  do  his  job  right.  Also,  in  the  case  of  questions— production,  processing,  projec- 
tion—always  get  in  touch  with  Eastman  Technical  Service. 


For  more  information,  write  or  phone:  Motion  Picture  Film  Department,  EASTMAN  KODAK  COMPANY, 
Rochester  4,  N,  Y,  Or— for  the  purchase  of  film:  W.  J.  German,  Inc.  Agents  for  the  sale  and  distribution 
of  Eastman  Professional  Film  for  Motion  Pictures  and  Television, 

Fort  Lee,  N.  J.,  Chicago,  III.,  Hollywood,  Calif. 


Mm 


EASTMAN  FILM 


mm 
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^RITER-PRODUCER  Joe  Bigelow  and 
Robert  Q.  Lewis  have  formed  Quagga 
Productions,  Inc.,  to  function  in  stage, 
screen,  television  and  record  production, 
beginning  with  recording  of  “Nize  Baby,” 
genre  stories  by  the  late  Milt  Gross.  Re- 
cording rights  have  been  acquired  from 
Mrs.  Gross,  and  the  first  album  will  feature 
Sheila  Rogers  and  Jerry  Hausner.  Quagga 
also  is  working  on  a comedy  television 
series,  tentatively  tagged  “Nameless,”  and 
on  a motion  picture  biography  of  English 
clown  Joseph  Grimaldi,  titled  “Joey.” 

Stuart  Whitman’s  B&W  Productions  and 
producer  Bob  Finkel’s  Teran  Productions 
have  joined  forces  to  produce  their  first 
motion  picture,  Marcia  Davenport’s  “My 
Brother’s  Keeper,”  based  on  the  story  of 
the  New  York  recluses,  the  Collier  brothers. 
Whitman  will  star  as  one  of  the  brothers 
and  Montgomery  Clift  is  being  sought  for 
the  other.  Production  is  scheduled  to  start 
the  first  of  September. 

Herakles  Productions  Ltd.,  formed  by 
director  Bernard  Wiesen,  production  de- 
signer Wade  B.  Rubottom  and  Martin 
Rubenstein,  has  set  as  its  first  film,  “'The 
Devil  Came  From  Dublin,”  from  Paul  Vin- 
cent Carroll’s  play.  CaiToll  will  screenplay 
the  film,  slated  to  shoot  this  summer  on 
locations  in  Ireland.  Wiesen  will  direct. 
'The  trio  will  go  to  England  within  the 
month  to  prep  the  film  . . . Producer- 
actress  Margia  Dean  has  disclosed  she  has 
charted  on  her  1963  production  slate  an- 
other picture,  to  be  called  “Gringo,”  her 
own  original,  and  to  be  released  by  20th 
Century-Fox. 

Producer  Sy  Weintraub  and  director 
Robert  Day  have  begun  filming  on  Metro- 
Goldwyn-Mayer’s  “Tarzan  Faces  Three 
Challenges,”  near  Bangkok,  Thailand,  with 
Jock  Mahoney  again  in  the  title  role.  The 
film  has  a two-month  shooting  schedule 
with  locations  extending  into  northern 
Thailand  only  a few  miles  below  the  Com- 
munist China  border.  Also  on  location  with 
the  picture  are  Woody  Strode,  Tsu  Kobaya- 
shi  and  Ricky  Der.  The  picture  is  set 
tentatively  for  summer  release. 

Film  rights  to  ‘“The  Cavern,”  original 
World  War  II  story  and  screenplay  by 
Michael  Pertwee  and  Jack  Davis,  have  been 
acquired  by  Martin  Melcher,  who  simul- 
taneously set  Edgar  Ulmer  to  direct  for  his 
Martin  Melcher  Productions  . . . Producer 
Robert  L.  Lippert  has  acquired  for  his  pro- 
duction slate  “The  Eyes  of  Annie  Jones” 
by  novelist  and  short  story  writer  Henry 
Slesar,  to  be  released  by  20th  Century-Fox. 

Igj. 

Lloyd  Nolan  has  been  inked  by  producer 
Robert  Fellows  to  star  in  his  independent 
feature,  ‘"The  Girl  Hunters,”  which  will  be 
lensed  in  its  entirety  in  Dublin,  Ireland. 
Roy  Rowland  will  direct.  The  picture  is 
scheduled  to  begin  filming  Febnaary  18  . . . 
Actor-singer  Bruce  Yamell  has  checked  off 
the  Samuel  Goldwyn  lot  after  completing 
his  featured  role  in  the  Billy  Wilder  pro- 
duction, “Irma  La  Douce,”  thus  ending  a 
seven-month  engagement  . . . Gladys 
Cooper  joins  Audrey  Hepburn  and  Rex 
Harrison  in  the  Warner  Bros,  picture,  “My 


Fair  Lady,”  playing  the  part  of  Mrs.  Hig- 
gins. George  Cukor  will  dii'ect.  Shooting 
starts  in  June. 

Rock  Hudson  has  been  engaged  by  20th 
Century-Fox  to  narrate  “Marilyn,”  the 
feature  highlighting  the  screen  career  of 
Marilyn  Mom’oe,  according  to  Richard 
Zanuck,  studio  production  head.  Under  an 
agreement  with  Lee  Strasberg,  executive  of 
Marilyn’s  will,  Hudson’s  salary  for  the  as- 
signment will  be  used  to  establish  a Marilyn 
Monroe  Memorial  Fund  at  the  Actors’  Studio 
in  New  York,  which  Strasberg  operates.  ’The 
fund  will  be  used  for  the  encouragement  of 
young  actors  at  the  Studio  and  in  the  the- 
atre generally. 

George  Hamilton  is  being  borrowed  from 
MGM  to  play  the  Moss  Hart  role  in  “Act 
One,”  a Dore  Schary,  Inc.,  production  for 
Warner  Bros.  Schary  wrote  the  script  from 
the  late  playwright’s  autobiography  and 
will  produce  and  direct  . . . Director  Tay 
Garnett  has  disclosed  he  is  negotiating 
with  New  York  stage  star  Robert  Loggia, 
who  starred  in  “Toys  in  the  Attic,”  to  play 
one  of  the  top  roles  in  his  projected  inde- 
pendent production,  “Man  of  Trust.” 

Carol  Lynley  has  made  a new  arrange- 
ment with  20th-Fox,  calling  for  one  pic- 
ture a year  over  the  next  six  years.  Her 
original  pact  called  for  ten  pictures  over 
the  next  five  years.  The  actress,  who  got 
$30,000  for  ‘"The  Stripper,”  her  last  for 
20th-Fox,  is  guaranteed  $100,000  for  the 
•sixth  picture  in  the  new  setup.  Miss  Lynley 
also  has  a four-picture  deal  with  Otto 
Preminger,  following  her  current  co-star- 
ring role  in  the  producer-director’s  “The 
Cardinal,”  shooting  in  Boston  and  Rome 
. . . MGM  recording  star  Connie  Francis 
arrived  over  the  weekend  from  Las  Vegas 
to  view  the  answer  print  on  her  current 
“Follow  the  Boys”  for  MGM.  She  has  com- 
pleted recording  the  title  song  in  five 
languages,  French,  Spanish,  Italian,  Ger- 
man and  Japanese.  While  here  she  was  to 
meet  with  studio  executives  to  plan  promo- 


DGA  AWARDS  GIVEN— Sam  Spiegel, 
left,  accepts  director  David  Lean’s  award 
for  “m  o s t outstanding  directorial 
achievement”  for  “Lawrence  of  Arabia” 
at  the  Directors  Guild  of  America  annual 
awards  dinner  at  the  Beverly  Hilton 
Hotel  on  February  9 from  Guild  presi- 
dent George  Sidney.  David  Friedkin  was 
recipient  of  a similar  award  for  tele- 
vision for  his  direction  of  “The  Price  of 
Tomatoes”  from  the  Dick  Powell  Show. 


Seven  Arts  to  Make  A, 
All  for  MGM  Release 

NEW  YORK — Seven  Arts  Productions 
will  put  four  pictures  before  the  cameras 
in  New  York,  Hollywood  and  Europe 
during  the  next  five  months,  according 
to  Ray  Stark  and  Eliot  Hyman,  heads  of 
the  company.  All  of  these  pictures  will 
be  distributed  by  MGM. 

The  first  will  be  “Of  Human  Bond- 
age,” which  will  be  directed  by  Henry 
Hathaway,  starting  in  Dublin  March  4, 
with  Kim  Novak  and  Laurence  Harvey 
starred  and  a screenplay  by  Bryan 
Forbes.  Set  for  spring  production  in 
New  York  and  Hollywood  will  be  “Sun- 
day in  New  York,”  based  on  Norman 
Krasna’s  Broadway  stage  hit,  with  Jane 
Fonda  and  Cliff  Robertson  starred.  Next 
will  be  “A  Global  Affair,”  a Hall  Bart- 
lett production,  which  will  star  Bob 
Hope,  and  then  “Night  of  the  Iguana,” 
film  version  of  the  Tennessee  Williams 
Broadway  play,  which  Stark  will 
personally  produce. 


tion  activities,  including  a late-February 
personal  appearance  tour  in  the  East. 

Rory  Calhoun,  Ruta  Lee,  Rod  Lauren  and 
Rod  Cameron  will  star  in  Bern-Field  Pro- 
ductions’ “The  Gun  Hawk,”  a big  color 
western  for  Allied  Artists,  producers  Richard 
Bernstein  and  Edward  Critchfield  annoimce. 
The  film,  which  rolls  February  20  under  the 
direction  of  Edward  Ludwig  at  Republic 
Studios,  will  be  produced  by  Bernstein,  with 
Critchfield  as  executive  producer.  The  script 
is  by  Jo  Heims  . . . Darlene  Tompkins,  who 
played  a featured  role  as  one  of  the  young 
beauties  in  a previous  Elvis  Presley  film, 
“Blue  Hawaii,”  will  appear  with  him  again 
in  Hal  Wallis’  “Fun  in  Acapulco,”  directed 
by  Richard  Thorpe  for  Paramount  release. 
Chicago-born  blonde  Miss  Tompkins  won  a 
record  20  Southern  California  beauty  con- 
tests out  of  25  she  entered,  and  was  a 
finalist  in  the  other  five. 

!■ 

Robert  Bloch,  author  of  the  novel, 
“Psycho,”  has  been  signed  by  producer- 
director  William  Castle  to  screenplay 
“Strait-Jacket,”  his  next  Columbia  produc- 
tion, slated  to  roll  in  April  . . . Thelma 
Howell,  head  of  the  University  of  Cali- 
fornia dental  extension,  has  been  hired  by 
Hal  Wallis  as  technical  advisor  to  coach 
Janet  Leigh  for  her  role  as  a dental 
hygienist  in  “Wives  and  Lovers.”  John  Rich 
directs  the  Paramount  release  . . . Leon 
Fromkess  has  signed  Herbert  Luft  as  as- 
sistant production  supervisor  on  “The  Long 
Corridor,”  the  first  of  five  pictures  he  will 
make  for  Allied  Artists.  Samuel  Fuller,  who 
will  produce  and  direct,  also  wrote  the 
original  screenplay.  The  film  is  slated  to 
roll  February  18. 

R" 

Chauncey  Haines  has  been  set  by  pro- 
ducer Herman  Cohen  to  double  at  the  con- 
sole for  actor  Michael  Gough  on  the  sound 
track  of  “Black  Zoo.”  Haines  played  the 
dramatic  organ  solos  in  the  score  for  “El 
Cid.”  “Zoo,”  to  be  released  by  Allied 
Artists,  stars  Gough,  Jeanne  Cooper,  Rod 
Lauren  and  Virginia  Grey  under  direction 
of  Robert  Gordon. 


12 


BOXOFFICE  ::  February  18,  1963 


TESMA-TEDA  Join 
In  TOA  Tradeshow 

NEW  YORK — For  the  first  time  since 
1957,  Theatre  Equipment  and  Supply 
Manufacturers  Ass’n  and  Theatre  Equip- 
ment Dealers  Ass’n  will  team  up  with  The- 
atre Owners  of  America  on  a convention 
tradeshow  this  year.  The  National  Ass’n  of 
Concessionaires  already  had  agreed  to  join 
with  TOA  on  the  1963  convention,  which 
will  be  held  in  New  York  at  the  Ameri- 
cana Hotel  the  week  of  October  28. 

This  means  that  the  1963  tradeshow  will 
combine  all  four  organizations  into  one 
of  the  biggest  of  its  kind  in  many  years. 
'TESMA  and  TEDA  last  participated  with 
TOA  in  a convention  and  tradeshow  at  the 
Americana  Hotel  in  Miami  Beach  in  1957. 

The  fom--way  event  was  hailed  by  the 
presidents  of  the  associations,  TOA’s  John 
Stembler  stating  that  the  setup  “insures 
a tradeshow  that  will  make  its  mark  as  the 
most  successful,  most  rewarding  and  most 
educational  in  history  for  all  concerned.’’ 

Augie  J.  Schmitt,  president  of  NAC,  said 
the  addition  of  TESMA  and  'TEDA  as  co- 
sponsors of  the  1963  NAC-TOA  tradeshow 
was  a logical  development  which  NAC  wel- 
comed. 

TESMA ’s  Larry  Davee  said  his  organiza- 
tion was  “most  happy”  to  again  join  with 
TOA  and  its  other  tradeshow  partners. 

“Our  manufacturer  members  believe  that 
now  is  the  right  time  for  theatre  owners 
of  America  to  become  more  closely  ac- 
quainted with  the  great  strides  made  over 
the  past  several  years  in  research  and  de- 
velopment, most  necessary  to  conduct  the 
business  of  successful  motion  picture  the- 
atres in  today’s  hard  competition,”  Davee 
said. 


Texas  Board  of  Review 
Rates  279  Films  in  '62 

DAT  J .AS — The  Texas  Motion  Pictm  e 
Board  of  Review  screened  and  rated  279 
feature  pictures  during  1962,  it  was  re- 
ported this  week  by  Kyle  Rorex,  executive 
director  of  Texas  COMPO,  which  distributes 
the  audience  designations. 

Largest  recommended  audience  category 
was  that  rated  for  young  people  with  91 
pictures,  approximately  one-third  of  those 
released.  Second  largest  was  the  family 
category  with  71  pictures,  followed  by  the 
mature  young  people  classification  with  66 
pictures.  'The  recommended  for  adults  cate- 
gory had  the  least  number  of  pictures  with 
51.  Of  the  total  number  of  films  rated,  180 
pictures  had  the  Code  Seal  of  the  Motion 
Picture  Ass’n  of  America,  while  99  did  not. 
The  non-Code  films  are  those  independent 
produced  domestically  and  foreign  im- 
ports. 

The  Texas  Board  of  Review  is  made  up 
of  a volimtary  group  of  12  women,  and  the 
group’s  audience  recommendations  are  pub- 
lished twice  monthly  and  distributed  by 
Texas  COMPO  to  its  membership,  news- 
papers, magazines  and  interested  church 
and  civic  groups. 


Protestants  Rate  'Lawrence'  High 
HOLLYWOOD — The  February  bulletin 
of  the  Protestant  Motion  Picture  Council 
rates  “Lawrence  of  Arabia”  A.MY.Y.,  mean- 
ing suitable  for  everyone  over  12.  The  Sam 
Spiegel-David  Lean  production  is  a Colum- 
bia release. 


To  Unveil  'Love  Is  a Ball' 

In  3-Day  Las  Vegas  Fete 

NEW  YORK — Martin  Poll’s  “Love  Is  a 
Ball”  will  be  unveiled  in  Las  Vegas  by 
United  Artists  in  a three-day  celebration 
on  March  1,  2 and  3.  Film  stars,  pi'ess  rep- 
resentatives and  radio  and  television  per- 
sonalities will  be  flown  to  the  resort  city 
from  the  major  cities  of  the  country  and 
the  premiere  will  be  followed  by  one  of  the 
most  lavish  balls  ever  held  in  the  Nevada 
city,  according  to  UA. 

Glenn  Ford  and  Hope  Lange,  stars  of  the 
picture,  will  be  the  guests  of  honor,  along 
with  Ricardo  Montalban  and  Telly  Savalas, 
costars;  Poll,  the  producer,  and  David 
Swift,  the  director.  Guests  will  stay  at  the 
Dunes  Hotel.  In  addition,  celebrities  not 
associated  with  the  film  will  be  on  hand. 

A highlight  of  the  event  will  be  television 
coverage  provided  by  the  Steve  Allen  show. 

At  a press  meeting  at  UA’s  home  office. 
Poll  said  that  he  had  a four-picture  deal 
with  UA,  but  that  “Love  Is  a Ball”  was 
not  part  of  the  contract,  being  separate  and 
apart.  His  first  under  the  agreement  will 
be  “Love  and  Taxes,”  based  on  the  stage 
play  “Janus.”  Others,  not  necessarily  in 
this  order,  will  be  “Abby  and  the  Girls,”  “A 
Twist  of  Sand”  and  a property  still  in  ne- 
gotiation. 

“Love  Is  a Ball”  will  have  its  first  regu- 
lar playdate  in  Miami  on  March  6.  Gen- 
eral release  will  follow. 


Harry  Reinhardt  Retires; 
With  20th-Fox  45  Years 

NEW  YORK— Harry  Reinhardt,  who  had 
been  in  charge  of  newsreels  and  short  sub- 
jects for  Movietone  News  for  the  last  15 
years,  has  retired.  He  had  been  with  the 
parent  company,  20th  Century-Fox,  for 
45  years. 

Prior  to  joining  Fox  in  1918  as  disburse- 
ment auditor,  Reinhardt  was  a sports  re- 
porter for  the  New  York  World.  At  Fox,  he 
also  supeiwised  TeiTytoon  cartoons  and 
special  featurettes  for  theatrical  distribu- 
tion. 

A “good  luck”  luncheon  was  given  him 
by  Robert  Conn,  executive  assistant  in 
charge  of  domestic  sales,  and  the  com- 
pany’s sales  staff. 

Paramount  to  Distribute 
Olivia  de  Hovilland  Film 

NEW  YORK — Paramoimt  Pictures  has 
made  another  distribution  deal,  the  fourth 
in  the  past  two  weeks,  with  American  En- 
tertainment Corp.,  which  will  produce 
“Lady  in  a Cage,”  starring  Olivia  de  Havil- 
land,  which  will  be  filmed  independently 
on  the  Paramount  lot  in  February,  ac- 
cording to  Jack  Karp,  vice-president  and 
studio  head. 

Miss  de  Havilland  will  fly  from  Paris  to 
Hollywood  for  her  starring  role  in  the 
picture,  which  will  be  produced  and  writ- 
ten by  Luther  Davis  and  directed  by  Walter 
Grauman. 


Garst  loins  NTS 

NEW  YORK — Paul  Garst,  who  had  been 
with  Alexander  Smith  carpets  from  1927 
until  his  retirement  at  the  end  of  last  year, 
has  joined  National  Theatre  Supply  Co. 
He  will  work  in  close  cooperation  with  J. 
W.  Servies,  vice-president,  in  National’s 
expanding  carpet  activities. 
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MARCH 

5-7,  United  Theatre  Owners  of  the  Heart  of  America 
annual  Show-A-Rama  VI  convention.  Continental 
Hotel,  Kansas  City. 

26,  United  Theatre  Owners  of  Oklahoma  and  the  Pan- 
handle of  Texas  fhird  annual  convention,  Skirvin 
Hotel,  Oklahoma  City. 

APRIL 

8,  Academy  of  Motion  Picture  Arts  ana  Science  35th 
annual  presentation  of  awards.  Civic  Auditorium, 
Santa  Monica,  Calif. 


JUNE 

11,  12,  New  Mexico  Theatre  Owners  Ass'n  annual  con- 
vention, Hilton  Hotel,  Albuquerque,  N.  M. 


Will  Rogers  Collections  Up; 
Buffalo  Leads  on  Per  Cent 

NEW  YORK — Although  reports  on  col- 
lections for  the  Will  Rogers  Hospital  at 
Saranac  Lake,  N.  Y.,  are  incomplete,  the 
Buffalo  territory  appears  to  be  leading  the 
other  regions  percentagewise,  it  was  learned 
last  week.  According  to  Sidney  J.  Cohen, 
president  of  Allied  Theatres  of  New  York 
State,  the  Buffalo  exchange  area  has  in- 
ci’eased  its  collections  by  75  per  cent  over 
the  previous  year,  going  from  $13,433  to 
$23,504,  as  of  January  25. 

Overall  national  collections  are  running 
about  16  per  cent  ahead  of  the  previous 
drive. 

The  Dallas  collections  have  increased 
from  $26,000  to  $39,000,  while  the  New 
York  City  area  has  jumped  from  $154,000 
to  $195,444.  While  figures  were  unavail- 
able from  Albany  and  Atlanta,  on  a per- 
centage basis  Albany  was  running  52  per- 
cent ahead  and  Atlanta  was  50  per  cent 
ahead. 

The  collections  drive,  spearheaded  by  the 
general  sales  managers  of  the  companies, 
will  end  next  month. 


All-Time  High  in  Vending 
Reported  by  Pepsi-Cola 

NEW  YORK — An  all-time  high  of  over 
$20,000,000  was  invested  in  automatic  vend- 
ing machines  last  year  by  Pepsi-Cola  bot- 
tlers in  the  U.S.,  according  to  Heni-y  E. 
McGovern,  vice-president,  equipment  engi- 
neering, of  Pepsi-Cola  Co.  The  record  in- 
vestment represents  a key  step  in  the  com- 
pany’s drive  toward  a still  more  important 
position  in  the  $600-700  million  automatic 
soft  drink  vending  market. 

Some  $3  billion  in  sales  are  registered 
annually  by  automatic  venders  of  all  types, 
and  nearly  18  cents  of  every  dollar  grossed 
goes  for  a cup  or  bottled  soft  drink. 

McGovern  also  reported  that  bottler  pur- 
chases of  Pepsi’s  new  “Crown  Line”  de- 
sign venders  increased  25  per  cent  over 
1961  and  that  82.4  per  cent  of  the  Ci'own 
Line  unit  orders  were  for  illuminated  types 
which  feature  an  attractive  tri-dimension- 
al,  illuminated  sign  that  serves  as  a sales 
stimulant. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
ore  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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Individual  runt,  not  an  averaga 
Listinas  are  confined  to  openinc 
week  fiofet  on  new  releasei  only. 


2.  40  Pounds  of  Trouble  (Univ) 

Buffalo  250 

Indianapolis  185 

3.  Lonely  Are  the  Brave  (Univ) 

Chicago  190 


4.  Term  of  Trial  (WB) 

New  York 185 

5.  Sodom  and  Gomorrah  (20th-Fox) 

Cleveland  175 

Memphis  150 

6.  Password  Is  Courage,  The  (MGM) 

Boston  160 


'Mutiny'  Scores  350 
In  Omaha  Opening 

OMAHA — The  floodgates  were  opened 
when  the  Cooper  Foundation  Theatres  re- 
opened its  Cooper  Theatre  here  with 
“Mutiny  on  the  Bounty”  and  sellouts  have 
been  numerous.  The  first  week’s  run  hit  350 
per  cent  of  average.  City  Manager  Jack 
Klingel  reported,  and  the  advance  ticket 
sales  continue  to  be  heavy.  Other  first-run 
offerings  in  Omaha  were  good  as  a rule,  in- 
cluding two  holdovers  and  a plus-average 
week  for  “Who's  Got  the  Action?”  at  the 


Orpheum. 

(Average  Is  100) 

Admiral — A Child  Is  Waiting  (UA),  2nd  wk 110 

Cooper — Mutiny  on  the  Bounty  (MGM)  350 

Indian  Hills — The  Wonderful  World  of  fhe 

crothers  Grimm  (MGM-Cinerama),  7th  wk 250 

Omaha — Sodom  and  Gomorrah  (20th-Fox),  2nd  wk.  100 

Orpheum — Who's  Got  the  Action?  (Para).  135 

State — The  Possword  Is  Courage  (MGM);  Kill 

or  Cure  (MGM)  75 


Only  4 Mill  City  Houses 
Go  Above  Average  Mark 
MINNEAPOLIS  — Boxoffice  percentages 
looked  more  like  golf  scores  in  the  Mill  City 
this  week  as  only  six  of  the  12  first-run 
houses  managed  to  break  100.  MGM -Cine- 
rama’s “The  Wonderful  World  of  the 
Brothers  Grimm,”  28th  week  at  the  Cooper, 
easily  outdistanced  everything  else,  with 
only  the  reissued  “An  American  in  Paris,” 
debuting  at  the  St.  Louis  Park,  coming 
close  with  135  per  cent.  “Mutiny  on  the 
Bounty,”  in  a seventh  week  at  the  Academy, 
held  up  well  at  120  per  cent. 

Academy — Mutiny  on  the  Bounty  (MGM),  7th  wk.  120 


Campus — Fote  ot  a Mon  (UA)  100 

Century — Gypsy  (WB),  7th  wk 70 

Cooper — The  Wonderful  World  ot  the  Brothers 

Grimm  (MGM-Cinerama),  28th  wk 160 

Gopher — In  Search  ot  the  Castaways  (BV),  7th  wk.  100 

Lyric — The  Robe  (20th-Fox),  reissue,  2nd  wk 90 

Mann — The  Longest  Day  (20th-Fox),  1 7th  wk.  . . 90 

Orpheum — Tales  of  Terror  (AlP),  2nd  wk 90 

State — 40  Pounds  of  Trouble  (Univ)  120 

St.  Louis  Park — An  American  in  Paris  (MGM), 

reissue  135 

Suburban  World — Crooks  Anonymous  (Janus), 

2nd  wk 80 

World — Two  tor  the  Seesaw  (UA),  3rd  wk 90 


First-Run  Levels  Continue 
To  Droop  in  Milwaukee 

MILWAUKEE — Grosses  for  the  second 
week  in  a row  were  below  normal.  The 
weather’s  been  murderous  on  the  boxoffice. 
The  best  figure  reported  was  on  “40  Pounds 
of  Trouble,”  leading  the  first-run  setup. 
With  'Variety  Club  Week  in  the  offing  and 
plenty  of  recognition  being  given  locally, 
perhaps  some  of  this  will  rub  off  to  in- 
crease the  traffic. 


Downer — Riff  Raff  Girls  (Cont'l)  120 

Palace — The  Longest  Day  (20th-Fox),  7th  wk 125 

Riverside — Who's  Got  the  Action?  (Para) 100 

Strand — Mutiny  on  the  Bounty  (MGM),  7th  wk.  ..125 
Times — Divorce — Italian  Style  (Embassy),  6th  wk.  125 
Towne — 40  Pounds  of  Trouble  (Univ),  2nd  wk.  . .140 
Warner — Samson  and  the  7 Mirocles  of  the  World 

(AlP)  125 

Wisconsin — Sodom  and  Gomorrah  (20th-Fox), 

2nd  wk 125 


'Get-Acquainted'  Party 
On  Variety  Week  Program 

OMAHA — One  of  the  activities  of  Tent 
16  in  observance  of  Variety  Clubs  Interna- 
tional’s “Variety  Week”  was  a get- 
acquainted  party  for  press,  TV,  radio  folk. 

Chief  Barker  Don  Shane  and  members  of 
his  crew  were  hosts  at  the  gathering  at  the 
Forum  Room  of  the  Sheraton-Fontenelle 
Hotel.  Making  good  the  chief  barker’s 
promise,  there  were  “no  speeches  and  no 
solicitations.” 


Madison's  One-Man  Film  Censorship 
Gives  Way  Under  Newspaper  Attack 


MADISON,  'WIS.  — The  recent  disturb- 
ance over  the  censoring  approach  regard- 
ing “Phaedra”  at  one  of  the  local  theatres 
has  developed  a number  of  reactions. 

The  Madison  Capital  Times  took  a 
mighty  dim  view  of  the  police  inspector’s 
walking  into  the  theatre  and  asking  that  a 
few  scenes  be  deleted  on  pain  of  having  the 
theatre  closed.  According  to  the  editor,  the 
inspector  has  taken  upon  himself  too  much 
authority. 

Following  a few  editorials  and  articles 
on  the  matter,  which  subsequently  brought 
a number  of  letters  to  the  editor  protesting 
the  inspector’s  “uncalled  for”  action,  the 
chief  of  police  was  quoted  as  saying  he 
would  favor  taking  the  censorship  work  out 
of  the  police  department  and  suggested 
that  a civic  group  do  the  censorship  honors. 

In  sounding  out  thinking  on  this  cen- 
sorship business,  the  paper  in  its  “Question 
of  the  Day”  column,  came  up  with  some  in- 
teresting responses  to  the  question. 

PAYS  $2  PER  QUESTION 

To  encourage  readers,  the  paper  pays  $2 
for  each  question  submitted  and  used.  The 
“inquiring  reporter”  was  stationed  at 
Sentry  Foods.  The  question;  Should  Movies 
Be  Censored?  If  So,  How? 

The  five  responses  published  were  ob- 
tained from  two  homemakers,  a salesman,  a 
Department  of  Agriculture  worker  and  a 
telephone  installer.  Their  answers  are 
shown  below. 

Homemaker  (a):  “I’ve  been  doing  some 
reading  about  that  through  our  church 
paper.  I believe  perhaps  stricter  control  of 
moral  standards  by  the  producers  them- 
selves would  handle  the  problem — the  in- 
dustry enforcing  a code,  rather  than  gov- 
ernment censorship.  I don’t  favor  the  gov- 
ernment stepping  in.  The  local  theatre 
owner  should  be  more  concerned,  too.” 

TRUSTS  PUBLIC’S  JUDGMENT 

Homemaker  (b)  ; “I’m  against  censorship 
on  any  grounds,  but  it  is  hard  to  define  in 
one  sentence.  I don’t  want  anyone  editing 
what  I see  or  read.  I trust  the  good  sense  of 
people  to  reject  what  is  tawdry.  Censor- 
ship always  stifles  the  growth  of  ideas  be- 
fore people  have  any  chance  to  meet  them.” 

Salesman:  “I  think  there  should  be  cen- 
sorship to  protect  young  children.  Some  of 
the  stuff  is  highly  objectionable  even  for 
adults:  but  adults  are  able  to  choose  for 
themselves  what  is  right.  How  and  by 
whom  to  censor  is  a real  touchy  subject. 
It  should  be  a committee  of  people  who  are 
I'eally  qualified:  parents,  ministers,  rabbis. 
It  should  not  be  a job  of  the  police  to  do 
this,  though  I feel  the  Madison  police  have 
acted  commendably.” 

Government  worker:  “People  who  go  to  a 
movie  usually  know  what  it  is  about.  They 
have  read  the  reviews  or  advertising  or 
have  seen  the  previews.  If  they  don’t  like 
this  sort  of  thing,  they  should  stay  home! 
If  you  object,  don’t  go.  I don’t  believe  in 
having  films  edited  by  a censor.  But  adult 
films  should  be  for  adults  only;  children 
.should  not  be  admitted.” 

Telephone  installer:  “I  think  there 

should  be  censorship  to  keep  up  the  morals 
of  younger  people.  Some  movies  have  a 


corrupting  influence  on  young  people.  The 
question  is,  how  to  censor.  Some  groups 
put  out  lists  of  recommended  pictures.  That 
is  the  key,  I think.  Inform  parents  what 
pictures  are  wholesome  and  proper  for  chil- 
dren. Adults  are  capable  of  making  their 
own  decisions,  and  controlling  their  own 
morals.  I’m  not  in  favor  of  someone  tell- 
ing me  I cannot  see  this  or  that  movie.” 

March  1 Deadline 
For  COMPO  Dues 

DES  MOINES — “COMPO’s  current  dues 
campaign  must  be  wrapped  up  by  March  1 
and  exhibitors  in  this  area  who  have  not 
yet  ‘answered  the  call’  are  urged  to  send 
their  contributions  at  once.”  This  was  the 
statement  issued  by  COMPO  committee- 
man Bill  Curry  of  Iowa  United  Theatres 
following  a committee  meeting  here  Feb- 
ruary 7. 

Curry  expressed  appreciation  to  those 
who  already  have  responded  to  the  1963 
campaign  and  to  Iowa  Allied  for  its  co- 
operation in  informing  independent  the- 
atre owners  of  the  present  drive. 

“COMPO  does  so  much  for  the  industry, 
and  we  hope  eveiT  exhibitor  will  come 
through  in  the  very  near  future,”  Curry 
added. 

Each  exhibitor  dollar  will  be  matched  by 
one  from  a distributor.  Checks,  payable  to 
COMPO,  may  be  sent  to  chairman  Joe 
Jacobs  at  Columbia  Pictures,  515  13th  St., 
Des  Moines. 


As  a screen  game, 
HOLLYWOOD  takes  top 
honors.  As  a box-office  at- 
traction, it  is  without  equal.  It  has 
been  a favorite  with  theatre  goers  for 
over  15  years.  Write  today  for  complete  de- 
tails. Be  sure  to  give  seating  or  car  capacity. 

HOLLYWOOD  AMUSEMENT  CO.  .. 
3750  Oakton  Si.  * Skokie,  Illinois 


ENDLESS 

BURNS  THE  ENTIRE 
POSITIVE  ROD 
Save  Carbon  Cost 


u.  s.  BirrRiiirreftS 

West  Coast  Theotre  Service 

1923  N.W.  KURNCY  - rOITUND,  OREGON 
Cotl — write — wire — for  o demonstration 


REVOLUTIONARY 
PROJECTOR 
^ CARBONS 
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MINNEAPOLIS 


por  once  the  biggest  news  in  the  Mill  City 
isn't  the  weather  (which  has  been  as 
mediocre  as  the  boxoffice  grosses  lately), 
but  this:  Maco's  Century  will  premiere  the 
much -discussed  $40  million,  fom  -hour-plus, 
20th  Century-Fox  Liz  Taylor-Richard  Bm- 
ton  epic,  “Cleopatra,"  in  its  Century  The- 
atre, Minneapolis,  on  June  12  as  part  of  a 
70-city  saturation  campaign.  Hard  tickets 
and  14  shows  a week  will  be  the  policy. 
Tom  Martin,  local  Century  manager,  is 
much  enthused  and  reports  favorable  pub- 
lic response  even  at  this  early  date.  The 
official  announcement  was  made  by  Maco 
president  C.  'W.  'Winchell  last  week  in  the 
Minneapolis  Star. 

Pastoral  discount  coupons  are  still  flow- 
ing into  the  Lyric  Theatre,  Minneapolis, 
and  the  Riviera  Theatre,  St.  Paul,  on  “The 
Robe.”  Last  week  it  was  reported  that  54 
per  cent  of  the  matinee  audience  for  the 
first  weekend  were  coupon-holders,  and  the 
second  weekend  had  a return  of  53  per 
cent.  Not  bad,  as  once  again  there  wasn’t 
an  empty  seat  in  the  house  at  the  Lyric 
all  Sunday  afternoon. 

Jerry  Benane,  stagehand  at  the  Lyric, 
died  Saturday  <9>  at  his  home  in  Minne- 
apolis. Jerry  had  been  at  the  Lyric  from 
the  days  of  the  “Blue  Mouse,”  some  27 
years  ago.  He  was  one  of  the  most  well- 
liked  stagehands  on  Hennepin  avenue,  and, 
needless  to  say,  there  will  be  an  emptiness 
at  the  Lyric  for  some  time  to  come.  He  was 
74. 

Seems  that  there  is  some  mild  competi- 
tion in  the  making  for  novel  canopy  decor. 
Cutout  letters  have  been  seen  around  the 
Loop  as  well  as  a giant-size  Jackie  Glea- 
son “Gigot”  cutout,  but  this  week  Bud  Wig- 
gins, manager  of  the  State  Theatre,  has 
Tony  Curtis,  Suzanne  Pleshette  and  Claire 
Wilcox  in  a sitting  pose  on  top  of  the  mar- 
quee. Cutouts  were  made  from  the  24-sheets. 
It  really  attracts  the  eye,  and,  by  the  looks 
of  the  percentages  this  week,  did  the  trick 
in  selling  tickets. 

Genevieve  Donovan,  cashier  at  Columbia 
for  33  years,  was  guest  of  honor  at  a retire- 
ment party  given  at  the  home  of  Bryon 
Shapiro,  branch  manager.  She  was  pre- 
sented with  a strong  of  cultured  pearls. 
After  a vacation  of  travel.  Miss  Donovan 
will  make  her  home  in  Milbank,  S.D.  Her 
replacement  in  the  Minneapolis  office  is 
Mrs.  Janice  Moore. 

Roger  Dietz,  formerly  head  booker  and 
more  recently  a member  of  Columbia’s 
Mill  City  branch  sales  staff,  has  been 
dropped  in  a realignment  of  branch  per- 
sonnel . . . Theatre  closings:  Walla,  Wal- 


ihe  Quality  Is  The  Finest  ... 
And  The  Service  The  Fastest 


1327  So. 
Wabash 
Chicago 


halla,  N.D.;  Arcadia,  Hannah,  N.D. ; Gem, 
Balaton — all  closed  for  (and  because  of) 
the  winter. 

Bill  Diehl,  popular  St.  Paul  Dispatch  col- 
umnist, devoted  an  entire  recent  column 
to  urging  students  to  attend  the  MGM 
World  Heritage  Series  pictures.  They  are 
being  shown  at  the  Orpheum  Theatre,  Min- 
neapolis. 

Freeman  Parsons  of  Sauk  Centre  was  re- 
elected president  of  the  Northwest  Theatre 
Corp.  at  the  recent  annual  meeting.  Other 
officers,  all  re-elected,  are  James  G.  Rand- 
gaard.  Staples,  treasurer,  and  Mrs.  Dor- 
othy Duray,  Minneapolis,  secretary.  The 
board  includes  Donald  W.  Buckley,  Red- 
wood Falls;  Fred  Schnee,  Richfield;  James 
G.  Randgaard,  and  Charles  Creamer,  Min- 
neapolis. They,  too,  had  all  served  pre- 
viously. 


MILWAUKEE 

^onte  Blue,  veteran  of  the  silent  movie  era, 
was  the  honored  guest  at  Press  Club 
manager  George  Moffat’s  annual  circus 
party  Sunday  (3).  Blue  flew  in  from  Hol- 
lywood for  the  occasion,  which  was  a bene- 
fit for  the  Shrine  Circus.  Last  year  Mof- 
fat sent  500  youngsters  to  the  circus. 
Everyone  donated  his  services  for  the  af- 
fair, even  Frank  Fischl,  the  club’s  chef, 
who  picked  up  the  tab  for  the  sumptuous 
dinner.  Contributions  amounted  to  more 
than  $300.  It  also  gave  the  club’s  mix- 
ologist Louis  A.  Theurer,  a star  of  the  silent 
era  in  his  own  right,  an  opportunity  to 
swap  “the  good  old  days”  with  Monte. 
“Louie”  has  appeared  in  roles  with  Fran- 
cis X.  Bushman,  Beverly  Bayne,  Wallace 
Beei-y,  Gloria  Swanson  and  others  of  that 
period.  And  by  the  way,  the  500-pound 
brass  bell  from  the  ship  Milwaukee  (used 
to  start  things  off)  was  gonged  by  Estelle 
Steinbach,  managing  director  of  the  Strand 
Theatre.  She  happened  to  be  sitting  beside 
the  bell  and  was  signalled  by  emcee  Cliff 
Bermack  to  get  the  proceedings  under  way. 

A1  Camillo,  veteran  showman  here,  was 
tendered  a farewell  testimonial  dinner  at 
swanky  Aliota’s.  A1  was  an  executive  for 
years  with  various  circuits  and  put  over 
some  of  the  biggest  promotions  ever  at- 
tempted in  these  parts.  His  most  recent 
was  for  the  Trapp  family  film.  He  is  now 
associated  with  General  Theatrical  Co.  of 
San  Francisco  as  booker-buyer.  Universal’s 
Pat  Halloran  and  Delft’s  Fred  Florence 
were  responsible  for  the  turnout  of  about  50 
folks  from  the  industry. 

State  senators  Norman  Sussman  and  Lynn 
Stalbaum  have  introduced  a bill  at  Madi- 
son which  would  change  the  lottei-y  laws  to 
permit  Wisconsin  residents  to  participate 
in  radio  or  T'V  contests  by  sending  in  their 
names.  Exhibitors  have  long  felt  the  need 
for  a change  in  the  lottery  law,  since  every 
time  they  want  to  run  a contest  of  one  sort 
or  another,  the  lottery  law  is  held  up  to 
restrict  or  limit  the  possibilities.  If  the 
bill  is  passed,  this  may  mean  the  opening 
wedge,  for  showmen. 

Joe  Reynolds,  manager  of  the  Towne 
Theatre,  is  heading  up  an  as  yet  unnamed 


group  of  youngsters  in  the  deserving  and 
underprivileged  category.  He  is  being  as- 
sisted by  newly  elected  sheriff  “Mike” 
Wolke,  who  has  accepted  the  title  of 
Variety  Club’s  honorary  chairman  of  the 
underprivileged  children’s  group.  Reynolds 
expects  to  amass  the  largest  number  of 
names  ever  collected  and  has  a number  of 
plans  under  consideration  for  promotion. 
He  expects  the  results  to  bring  increased 
business  to  the  Towne  Theatre  and  other 
houses. 

Earl  L.  “Duke”  Clemens,  pianist,  died  here 
at  the  age  of  53  February  2.  He  began  play- 
ing the  piano  professionally  at  17  and  at 
one  time  had  his  own  band,  which  played 
at  the  Riverside  Theatre  and  on  radio  sta- 
tions. Of  late  he  has  been  playing  night 
club  engagements.  He  joined  the  Milwau- 
kee Musicians  Ass’n,  Local  8,  in  1936. 

Add  to  the  film  ratings  in  Boxoffice ’s 
Index,  those  of  the  Better  Films  Council  of 
Milwaukee  County.  They  are  as  follows: 
Family:  (Very  Good) — My  Six  Loves;  40 
Pounds  of  Ti'ouble;  Swordsman  of  Siena; 
Papa’s  Delicate  Condition.  (Good) — It’s 
Only  Money.  Adults  and  Young  People: 
(Excellent) — Mutiny  on  the  Bounty;  The 
Longest  Day.  (Very  Good) — Damon  and 
Pythias;  The  Password  Is  Com’age;  (Good) 
— A Child  Is  Waiting.  (Fair) — Tower  of 
London.  Adults:  (Good) — Gypsy;  Sodom 
and  Gomorrah;  (Fair) — Where  Ti'uth  Lies 
and  Phaedra. 


OMAHA 

prank  Hannon,  manager  of  the  Warner 
Bros,  exchange  in  Omaha  before  it  was 
merged  with  the  Des  Moines  branch  several 
years  ago,  has  been  in  Clarkson  Hospital  a 
couple  of  months.  Frank  was  with  War- 
ners approximately  30  years  . . . A.  E. 
Thacker  jr.,  who  has  the  State  Theatre  at 
South  Sioux  City,  flew  to  St.  Louis  to  par- 
ticipate in  the  Missouri  river  improvement 
project  discussions  . . . Reports  are  that 
Dorothy  Weaver  is  so  pleased  with  her  new 
job  at  Modern  Sound  Pictures  that  she 
turned  down  an  offer  to  join  the  staff  of  a 
film  exchange  in  San  Francisco.  Doi’othy, 
who  probably  tops  the  feminine  list  in  years 
of  service  on  Filmrow  in  Omaha,  went  to 
Modern  Sound  when  the  20th-Fox  ex- 
change here  was  closed. 

Whether  it  was  the  spring  thaw  (that 
lasted  about  two  days)  or  the  flipping  of 
the  calendar  to  February,  drive-in  exhibi- 
tors have  shown  a flurry  of  activity  on  the 
Row  in  hopes  of  an  Easter  opening  date. 
Among  those  who  came  in  during  the  balmy 
spell  were  Mr.  and  Mrs.  Edgar  T.  Becker, 
who  have  purchased  the  Hi-View  Drive-In 
at  Hartington  from  Adrian  Mueting  of 
Pocahontas,  Iowa  . . . Heinie  Saggau,  vet- 
eran exhibitor  at  Denison,  Iowa,  is  re- 
cuperating from  the  flu. 

Meyer  Stern,  the  sage  of  the  Row  and 
representative  for  American  International 
Pictui-es  in  this  territory,  said  ‘“The  Raven,” 
showing  at  the  Varsity  in  Lincoln  and 
Orpheum  in  Sioux  City,  ranked  among  the 
best  business-getters  he  has  had  . . . Willis 
Warner,  who  has  the  Hilltop  Drive-In  at 
Fort  Dodge,  Iowa,  reports  a busy  season  at 
his  bowling  alley  there. 

Vern  Brotvn  is  scheduled  to  take  over  the 
(Continued  on  page  NC-4) 
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Single  Channel 
Optical  Sound 
Systems 

(For  small  theatres) 
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CENTURY-  the  leader  in  motion  picture 
projection  and  sound  systems 

for  UNMATCHED  RELIABILITY  • LONGEVITY  • MINIMAL  MAINTENANCE 

Whether  you’re  operating  a small  theatre  or  the  largest 
drive-in,  CENTURY  has  a complete  one-package  sound  system 
for  you.  No  extras  needed,  no  guesswork,  and  everything 
guaranteed  by  CENTURY. 

See  your  CENTURY  dealer,  he  will  gladly  demonstrate  how 
CENTURY  sets  the  pace  for  extraordinarily  superior 
projection  and  sound  reproduction.  And  write  for  brochure 
#662  for  immediate  information. 


AII.-TRANSISTOR 
SOUND  SYSTEMS 

'SOLID  STATt  ISMri.iri£KS) 

The  fmly  ' 

C(>int>lftdy  traiuLsiori/xd 
sound  svst«ns 


CENTURY  PROJECTOR  CORPORATION 

k NEW  YORK  19,  N.  Y. 


SOLD  BY 


Quality  Theatre  Supply  Co. 

Des  Moines  Theatre  Supply  Co. 

1515  Davenport  St. 

1121  High  St. 

Omaha,  Nebraska 

Des  Moines  9,  lowo 

Minneapolis  Theatre  Supply  Co. 

Harry  Melcher  Enterprises 

51  Glenwood  Ave. 

3238 — West  Fond  Du  Lac,  Ave., 

Minneapolis  3,  Minnesota 

Milwaukee  10,  Wisconsin 
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Requiem  for  a Theatre 

The  following  requiem  for  a theatre  appeared  in  a recent  edition  of  the 
Strawberi-y  Point  (Iowa)  Press -Journal.  Thanks  to  its  writer,  editor  Vic  Gallo, 
the  “interment”  was  fitting  the  dignity  of  a proud  lady. 


Funeral  services  for  the  Orpheum 
Theatre  in  Strawberi-y  Point  will  be  held 
in  the  latter  part  of  next  week.  Man- 
ager John  Schloss  will  officiate  at  serv- 
ices. Burial  will  be  in  the  minds  of  the 
people  of  the  area. 

The  Orpheum  Theatre,  born  in  Straw- 
berry Point  several  decades  ago,  lived  a 
colorful  life.  During  her  early  days  she 
was  a -much  appreciated  child  and 
climbed  to  her  peak  during  the  war  and 
postwar  days.  Following  the  advent  of 
television  the  Orpheum  developed  an 
acute  case  of  “neglectitis”  on  the  part  of 
the  people  of  the  area  and  became  very 
ill.  She  almost  expired  several  times 
during  the  past  few  years  but  trans- 
fusions and  the  care  of  “Dr.”  Bob 
Thomas  managed  to  pull  her  through  for 
another  hack  at  the  world. 

The  Orpheum  was  given  another 
transfusion  last  winter  and  the  task  of 
nursing  her  back  to  health  fell  to  the 
hands  of  “Dr.”  John  Schloss  who,  at 
times  seemed  to  have  her  well  on  the 
road  to  recovery.  At  one  time  during  the 
summer  months  the  Orpheum,  al- 
though on  her  sick  bed,  was  hostess  to 
the  entue  area  and  was  once  again  the 
scene  of  full  houses  reminding  one  of  the 
old  days.  Unfortunately  those  full 
houses  were  “free”  to  the  public  and. 


although  they  proved  beyond  a shadow 
of  a doubt  that  the  public  still  wanted 
movies,  they  also  proved  that  they  did 
not  want  to  pay  for  them. 

Dr.  Schloss,  upon  the  advice  of  con- 
sulting physicians,  administered  some 
“miracle  drugs”  in  the  dying  days  of  the 
institution  in  that  much-asked  for  stu- 
dent prices  were  installed.  These  di’ugs, 
proved  to  cure  little  and  the  malady  in- 
creased even  more  than  it  was  originally. 
Her  patronage  increased  not  at  all — her 
income  became  less. 

In  her  dying  days  the  Oi-pheum,  al- 
though ill,  was  very  seldom  visited  by 
friends  and  neighbors  who  undoubtedly 
felt  sorry  for  her  in  her  plight  but 
nevertheless  were  unable  to  visit  her  in 
spite  of  the  fact  that  she  was  dying. 
Had  many  of  these  visits  occurred, 
physicians  in  charge  feel  that  she  might 
have  taken  heart  and  pulled  through  her 
last  malady. 

It  is  significant  that  in  her  dying 
days  the  Orpheum  in  StrawbeiTy  Point 
will  go  out  in  a blaze  of  glory  by  playing 
host  to  the  much-talked  about  “The 
Music  Man” — as  her  next-to-last  show. 

She  is  preceded  in  death  by  many  of 
her  brothers  and  sisters.  Suiwivors  in- 
clude the  movie  fans  of  the  area.  She 
will  be  missed  by  many. 


DES  MOINES 

J^orrie  Steinman  left  town  with  a wide 
grin.  The  Man  from  Minneapolis  was 
quite  pleased  with  cooperation  of  Des 
Moines  public  school  authorities  on  his 
campaign  for  MGM’s  Heritage  series  of 
classic  films  which  opened  here  at  the 
Paramount  February  14. 

In  for  “The  Longest  Day”  preview  were 
Mr.  and  Mrs.  Roy  Metcalf  from  Cedar 
Rapids  and  Nick  Yiannis  of  Dubuque. 
Loud  praise  was  accorded  the  20th-Fox  film 
by  the  preview  audience  at  the  Ingersoll 
Theatre  February  7.  The  picture  will  open 
here  February  20  with  a Heart  Fund  bene- 
fit, followed  by  the  reserved-seat  run  at 
the  Ingersoll  the  following  day. 

Exhibitors  George  Carpentier  and  Bob 
Danico  from  the  Quad-Cities  area  and  Bob 
Malek,  Independence,  visited  Filmrow  dur- 
ing the  week  . . . Bill  Krueger  of  St.  Louis, 
representing  K.  Gordon  Murray,  is  busy 
in  this  trade  territory  this  month. 

Nat  Nathanson,  Allied  Artists  district 
manager  and  midwest  representative  for 
the  Variety  Club,  was  in  the  Iowa  capital 
and  attended  a luncheon  with  the  local 
Variety  crew  at  the  Standard  Club.  He 
had  hoped  to  be  on  hand  for  the  Des  Moines 
tent’s  installation  and  inaugm-al  ball  Sat- 
urday '9>  but  a severe  cold  and  fever  sent 
him  back  home  to  Chicago  a day  early. 

You  can’t  beat  atmosphere.  And  the  local 
Columbia  exchange  has  gone  all  out  with 
exotic  Hawaiian  decor  to  let  exhibitors  and 
the  world  know  about  “Diamond  Head.” 


The  13th  street  office,  with  its  palm  trees, 
pineapple,  fishnet  and  grass  skirts,  is  so 
Waikiki  that  a visitor  imagines  he  hears 
the  rush  of  waves  on  a sandy  beach.  There’s 
even  Hawaiian  music  piped  in  and  friends 
are  hoping  Joe  Jacobs,  exchange  manager, 
will  cook  up  a luau  in  his  lei!  The  film 
opens  in  Des  Moines  at  the  Capri  Theatre 
February  21. 

“The  Robe”  has  been  re-released  by  20th 
Century-Fox  and  Dave  Gold,  manager  of 
the  local  Fox  exchange,  points  to  some  good 
merchandising  of  the  film  in  the  Minne- 
apolis-St.  Paul  area.  Theatre  discount 
coupons  were  made  available  through 
chm’ches  for  the  picture.  Result — a solid 
bit  of  business  in  the  Twin  Cities. 


Des  Moines  Services  Held 
For  Exhibitor  Jake  Cohen 

DES  MOINES  — Funeral  services  were 
held  here  Febimary  7 for  Jake  Cohen,  Ot- 
tumwa theatre  operator  for  nearly  40 
years.  Cohen  died  after  suffering  a heart 
attack  in  Phoenix,  Ariz.,  where  he  had  been 
vacationing.  He  was  69. 

He  entered  the  theatre  business  in  Ot- 
tumwa in  1923  and  was  associated  with 
Central  States  Theatre  Corp.  Earlier,  he 
had  been  with  Tri-States  Theatre  Corp.  in 
Des  Moines  and  at  one  time  had  operated  a 
theatre  at  State  Center. 

Surviving  are  his  wife  Faye;  a daughter, 
Mrs.  Paul  Molmud  of  Los  Angeles,  Calif.; 
his  s6n  Bernard  of  Davenport,  four  sisters 
and  two  brothers. 


Lopert  Pictures’  “Electra”  is  based  on  the 
ancient  Greek  play  of  Euripides. 


OMAHA 

'Continued  from  page  NC-2) 

Rialto  Theatre  at  Missouri  Valley  February 
28.  The  Rialto  was  among  the  movie  hold- 
ings of  the  late  Nate  Sandler  ...  Ed  Cohen, 
Columbia  salesman,  is  still  having  to  take 
therapy  for  a back  injury  suffered  in  an 
accident  the  first  of  the  year  . . . Erma 
DeLand,  United  Artists  booker,  visited  her 
home  in  Osceola  last  week  and  brought  her 
mother  back  for  a visit  in  Omaha. 

Mr.  and  Mrs.  Dwight  Hanson  of  the 
Golden  Buckle  Theatre  at  Rockwell  City 
have  been  taking  “new  fangled  dancing” 
lessons  at  Fort  Dodge  . . . Richard  Max  of 
the  Max  Theatre  at  Sibley,  Iowa,  is  sport- 
ing a new  car. 

Janie  Moore  has  kept  the  Pix  Theatre  at 
Woodbine,  Iowa,  operating  at  a good  clip 
despite  rugged  winter  weather.  Janie  is  a 
high  school  student  and  her  dad  Ken,  who 
owns  the  theatre,  has  a number  of  super- 
markets in  the  area  ...  Walt  Hagedone, 
owner  of  the  Rialto  Theatre  at  Cozad,  re- 
ported he  had  lost  a number  of  full-grown 
hogs  on  his  farm  during  the  severe  weather. 

Mrs.  Gertrude  Horstman  is  still  keeping 
the  Princess  Theatre  at  Odebolt  running 
full  steam  ahead.  She  debated  whether  to 
continue  after  the  death  of  her  husband 
last  year  . . . Cecil  Waller,  who  resumed 
operations  at  his  King  Theatre  at  Ida 
Grove  after  selling  the  lowana  at  Red  Oak, 
has  been  helping  his  son  David  get  a new 
meat  market  under  way. 

Leo  Thomassen  of  Butte,  hardware  store 
owner,  was  on  the  Row  to  book  for  the  the- 
atre he  manages  for  the  American  Legion. 
Other  exhibitors  on  the  Row  included  Ne- 
braskans Ii-win  Beck,  Wilber;  Sid  Metcalf, 
Nebraska  City;  Tom  Sandberg,  Holdrege, 
and  lowans  John  Rentfle,  Audubon;  S.  J. 
Backer,  Harlan,  and  A.  F.  Mueting, 
Pocahontas. 


516,000  Presley  Discs 
Out  on  His  New  Film 

From  Western  Edition 

HOLLYWOOD— In  the  first  week  of  its 
release,  RCA  Victor  has  shipped  a near- 
record  516,000  copies  of  the  first  Elvis 
Presley  single  from  his  new  motion  picture, 
MGM’s  “It  Happened  at  the  World’s  Fair.” 
The  new  45  is  fronted  by  “One  Broken 
Heart  for  Sale”  and  backed  with  “They  Re- 
mind Me  Too  Much  of  You,”  two  of  the  ten 
new  songs  Elvis  introduces  in  the  produc- 
tion scheduled  for  spring  release. 


A6fA  Adds  David  Horowitz 

From  Western  Edition 

HOLLYWOOD  — David  Horowitz  has 
been  added  to  the  publicity  and  promotion 
staff  of  The  Associates  & Aldrich  Co.  to  be- 
gin work  immediately  on  the  company’s 
current  hit,  “What  Ever  Happened  to  Baby 
Jane?”  as  well  as  two  upcoming  projects, 
“Two  for  Texas,”  to  be  produced  and  di- 
rected by  Aldrich  for  Warner  Bros,  and  a 
new  television  series  to  star  Victor  Buono. 


English  composer  Ron  Goodwin  has 
written  a lush  score  for  Universal’s  “Lancelot 
and  Guinevere,”  orchestrated  for  82  pieces 
with  special  stress  on  strings  and  brass. 


NC-4 


BOXOFFICE  ::  February  18,  1963 


• ADLINES  & EXPLOITIPS 

• ALPHABETICAL  INDEX 

• EXHIBITOR  HAS  HIS  SAY 

• FEATURE  RELEASE  CHART 

• FEATURE  REVIEW  DIGEST 

• SHORTS  RELEASE  CHART 

• SHORT  SUBJECT  REVIEWS 

• REVIEWS  OF  FEATURES 

• SHOWMANDISING  IDEAS 


I 


THE  GUIDE  TO  S BETTER  BOOKING  AND  B U S I N E S S ■ B U I L D I N G 


Reverse  Selling:  Radio  Spoof  Campaign 
Fills  Reopened  Small-Town  Antique 


Don  Stott,  theatre  owner  of  Prince 
Frederick,  Md.,  has  bought  up  a couple  of 
closed  small-town  theatres  in  the  last  year, 
and  now  has  five  operations,  counting  the 
Waldorf  301  Drive-In  and  two  theatres  in 
the  Prince  Frederick  area. 

He  is  “having  a ball”  getting  the  two  re- 
opened houses  going  again,  he  relates.  His 
latest  ventui’e  is  the  old  Opera  House  in 
Berryville,  a rustic  town  east  of  Win- 
chester in  northern  Virginia  (population 
1,600).  The  building  is  owned  by  an  ama- 
teur theatrical  group,  and  also  is  used  by 
local  Catholics  for  Sunday  masses.  Stott 
could  only  get  a lease  for  Friday  and  Satur- 
day on  “very  desirable”  terms. 

“Since  I couldn’t  call  the  building  mine, 
I decided  to  make  the  best  of  it  as  is;  that 
' is,  without  spending  any  money  on  it,” 
Stott  reports. 

ANTIQUE  OPERA  HOUSE 

“The  building  is  almost  75  years  old  and 
looks  it.  It  is  a perfect  copy  of  a typical 
old-fashioned  western  opera  house,  com- 
plete with  curved  balcony,  wooden  floors, 
old  chandeliers — the  whole  bit.  It  would 
make  a perfect  nickelodeon  in  New  York 
City,  but  in  a small  town  people  don’t 
really  appreciate  real  antiques,  and  I know 
it.” 

Stott  figured  that  ordinary  advertising 
wouldn’t  create  much  business  for  the 
antique  theatre  opening.  His  judgment  was 
to  kid  about  his  operation,  make  the  Berry- 
ville folk  think  going  to  the  Opera  House 
would  be  fun. 

“I  arranged  a tremendous  spoof  radio 
campaign,”  Stott  relates.  Here  are  samples 
of  some  of  his  copy; 

You’ve  heard  of  theatre-in-the-round; 
now  here  is  theatre-falling-down. 

Please  have  exact  change;  our  cashier 
is  stupid. 

Cleanest  restrooms  under  the  stars. 

The  show  starts  as  soon  as  we  can 
find  a projectionist. 

We’ve  put  in  windows  this  week;  next 
week,  doors. 

2 Individual  heaters;  get  your  candle 

as  you  enter. 

Free  passes  to  the  person  catching  the 
most  mice. 

Why  sit  home  on  your  soft  sofa 
watching  old  movies  on  TV  in  the  com- 
fort of  your  home  when  you  can  come 


and  sit  in  our  hard  chairs  and  see  old 

movies. 

The  spoofing  radio  campaign  was 
coupled  with  a saturation  window  card 
coverage.  Stott  went  to  the  schools  and 
handed  out  1,000  programs  to  the  kids  on 
Friday. 

On  Saturday  he  filled  the  house  with  an 
old  1945  film,  plus  “Three  Stooges  Meet 
Hercules.” 

“The  whole  town  was  talking  about  the 
goofy  commercials  and  the  fact  that  ‘some 
fool  is  going  to  try  to  make  a go  of  that 
broken  down  theatre  after  so  many  have 
gone  broke  in  it,’  ” he  concludes. 

Stott  says  he’ll  tell  about  reopening  an- 
other closed  theatre  he  purchased  a short 
time  ago. 


Tips  on  Co-Op  Pages:  Use 
A Contest  and  Layout 

BiU  Lavery,  former  manager  of  Schine’s 
Oswego  (N.Y.)  Theatre,  is  now  a division 
manager  stationed  at  the  Olympic  'Theatre, 
Watertown,  N.Y.  Just  before  his  promotion 
and  transfer,  Lavery  decided  he  wanted  to 
make  his  last  campaign  at  Oswego  one  of 
his  best.  The  movie  was  “In  Search  of  the 
Castaways.”  One  of  the  highlights  of  the 
promotion  was  not  one,  but  two  full-page 
co-op  ads.  A swell  contest  was  in- 
cluded. It  is  in  brief — stills  of  “In  Search 
of  the  Castaways”  were  put  in  each  of  the 
participating  stores,  and  the  entrants  were 
asked  to  name  the  stores  that  the  two  spe- 
cial “Castaways”  were  in.  The  merchants 
each  donated  prizes  which  went  to  the 
winners. 

To  any  manager  who  would  like  to  get  an 
outstanding  full  page  co-op  ad  like  this  in 
their  situation,  Lavery  has  this  tip;  “It’s  a 
lot  easier  to  sell  such  a deal  if  you  can 
work  up  a good  contest,  lay  out  the  page 
exactly  as  it  should  look  with  all  the  copy, 
etc.,  and  show  this  to  the  merchants  as 
their  participation  is  solicited.” 


'El  Cid'  Album  on  Radio 

For  “El  Cid”  at  the  Holland  ’Theatre, 
Bellefontaine,  Ohio,  in  addition  to  his  usual 
promotional  outlets,  Gary  Bigley  was  able 
to  persuade  the  local  deejays  to  play  music 
from  the  “El  Cid”  album.  This,  plus  plenty 
of  free  plugs,  helped  sell  this  picture  in 
Bellefontaine. 


Zamba  appears  in  good  humor  as  he  listens  to  Al 
Bogatch,  manager  of  the  Lido  Theatre  in  Los 
Angeles,  explain  that  he  would  like  to  get  the  im- 
pressively maned  star  of  “The  Lion"  to  appear  as  a 
mystery  guest  on  Bogatch's  version  of  What's  My 
Lion!  Holding  the  chain  is  Zamba's  trainer. 
Bogatch  was  one  of  25  National  General  Theatres' 
managers  at  a "Terrific  Twelve"  conference  held  ot 
the  NGT  headquarters  in  Los  Angeles  to  outline  a 
program  of  extra  promotion  for  12  top  upcoming 
releases,  including  "The  Lion." 


Arithmetic  on  Air  Fine 
Contest  for  'Girls!' 

In  a successful  attempt  to  put  “Girls! 
Girls!  Girls!”  across  as  a family  entertain- 
ment type  pictiire,  Lou  Hart  of  the  Auburn 
(N.Y.)  ’Theatre,  used  a clever  contest  in 
conjunction  with  his  local  radio  station. 
WAUB  ran  an  arithmetic  contest  every 
afternoon.  They  called  out  certain  num- 
bers during  the  afternoon  and  then  addi- 
tional numbers  were  given  to  be  added  or 
subtracted.  At  the  end  of  the  program 
listeners  were  asked  to  come  up  with  the 
right  number.  At  the  close  of  the  contest, 
the  family  declared  to  be  winner  was  given 
a dinner  at  a local  restaurant,  and  then 
were  the  guests  of  Elvis  Presley,  at  the 
Auburn  'Theatre,  to  see  “Girls!  Girls! 
Girls!” 

This  contest  received  a nice  break  in  the 
local  newspaper,  too. 

'Borabbas'  Face  Painted 
In  Lobby  for  Display 

Clyde  Fuller  sends  in  some  snapshots  of 
an  interesting  lobby  promotion  for  “Barab- 
bas.”  Fuller  manages  Loew’s  Valencia 
Theatre  in  Jamaica,  N.Y.  Featured  was 
a painting  of  the  face  of  the  title  character 
done  by  a local  artist,  whose  name  Fuller 
doesn’t  mention.  The  artist  drew  the  face 
in  the  Valencia  lobby,  apparently  from  a 
still.  Fuller  later  put  the  painting  in  a dis- 
play of  five  blowups  from  the  film,  all 
arranged  around  a standee  sheet. 
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CITATION  WINNERS  FOR  JANUARY  1963 

Mae  a.  Jensen,  manager,  Rio  Theatre,  Wharton,  Tex.  Her  Community  Salute  to  the 
Music  Men  of  W harton  not  only  got  “The  Music  Men”  off  to  a good  start  but 
added  a strong  peg  in  her  public  relations  success. 

• 

0.  L.  Smith,  owner.  Alamo  Theatre  and  Longhorn  Drive-In  at  Marlow,  Okla.  Cited 
as  a fine  example  of  a small  city  showman — specifically  for  his  campaign  for 
“Born  to  Speed”  and  “Devil  on  Wheels.” 

M.  J.  Sparks,  manager.  Plaza  Theatre,  Dudley,  W or cester shire,  England.  He  executed 
a promotion  for  “A  Kind  of  Loving”  which  was  as  effective  as  it  was  in  good  taste. 

Mitchell  Kelloff,  operator  of  the  Uptown  Theatre,  Pueblo,  Colo.  Lobby  displays 
and  costuming  of  his  staff  for  “The  Flower  Drum  Song.” 

• 

Earl  Long,  manager.  Paramount  Theatre,  San  Francisco.  Cited  for  his  masterful 
execution  of  a “The  Best  Amateur  Stripper  of  Them  All”  contest  for  “Gypsy.” 

• 

Lrban  Anderson,  manager  of  the  Colony  Theatre,  Toledo,  Ohio.  For  his  annual 
pre-Christmas  Santa  Claus  promotion,  which  completed  its  fifth  successful 
year  recently. 

Con  Docherty,  manager.  Queen’s  Hall  Cinema,  Newcastle-Upon-Tyne,  England. 
For  his  interesting  promotion  of  the  third  time  around  of  “South  Pacific.” 

• 

Bob  Thill,  manager  of  the  Lyric,  Minneapolis,  Minn.  Deft  handling  of  a screening 
for  a family  of  lions  at  the  St.  Paul  zoo. 

• 

Mickey  Rose,  Director  of  group  sales.  United  Detroit  Theatres,  Detroit.  For  his 
tour  of  luncheon  clubs  in  behalf  of  “Lawrence  of  Arabia.” 


New  Contributor  Makes  His  Bow  With 
Auditorium  Stunt  for  Man  Answers' 


W.  A.  MacDonald,  who  manages  Odeon’s 
Oxford  Theatre  on  Quinpool  road  in  Hali- 
fax, N.S.,  forwards  a campaign  on  “If  a 
Man  Answers,”  commenting  that  this  is  his 
first  submission  to  Boxoffice  Showman- 
diser. 

This  beginner  with  Showmandiser  is  a 
veteran  who  is  well  schooled  in  showman- 
ship. His  execution  of  the  telephone  tieup, 
one  of  the  basis  promotions  on  this  feature, 
was  exceptionally  effective. 

Two  weeks  in  advance,  he  arranged  with 
the  Maritime  Telegraph  & Telephone  Co. 
for  a lobby  display  of  the  new-type  Prin- 
cess phones,  with  typical  copy:  “IF  A MAN 
ANSWERS  . . . He’ll  Be  Speaking  to  You 
on  One  of  These  Decorative  Sets  . . . Avail- 
able at  Your  Maritime  Telephone  & Tele- 
graph Co.”  A special  three-sheet  cutout 
was  nearby. 

MacDonald  axided  an  original  touch. 
Ther,.  i.s  a fairly  large  alcove  in  a wall  of 
the  Oxford  auditorium  about  midway  from 
the  floor  to  the  ceiling.  He  obtained  a six- 
foot  replica  of  a Princess  set  and  placed  it 
in  the  alcove  with  three  neon  lights  large 
enough  to  brighten  the  whole  auditorium. 


At  the  opening  of  each  showing  of  “If  a 
Man  Answers,”  the  dial  of  a phone  was 
projected  on  the  screen  (film  slide),  after 
which  Bobby  Darin  singing  the  theme  song 
came  on  the  theatre  sound  system.  Just  as 
Darin  started  singing,  the  huge  phone  in 
the  alcove  was  lighted  up,  to  the  surprise 
of  the  audience. 

This  went  over  very  well  and  received 
many  comments,  MacDonald  reports. 

MacDonald  rang  up  a showmanship 
achievement  for  this  film — he  sold  the 
largest  ad  yet  to  appear  in  the  Halifax 
Mail  Star  involving  a theatre.  The  layout, 
eight  columns  wide  and  lacking  only  about 
two  inches  in  being  full  depth,  was  sold  to 
the  Roy  L.  Josey  Co.,  appliances,  television 
and  home  furnishings  retailer. 

An  impressive  part  of  the  huge  ad  played 
up  “If  a Man  Answers.”  For  example  the 
header  depicted  Bobby  Darin  phoning 
Sandra  Dee,  with  most  of  the  space  in 
black  and  title  and  copy  either  in  reverse 
type  or  irregular  copy  balloon.  The  Ox- 
ford’s ad  measured  approximately  7x9  inches. 
A heavy  radio  and  newspaper  schedule  was 
used. 


A three-column  reproduction  of  this  photo  ap- 
peared on  the  first  page  of  the  Pacifica  Tribune  in 
a co-op  ad  promotion  arranged  by  Manager  John 
Heathcote  for  "It's  Only  Money"  at  the  Seavue 
Theatre.  Virginia  Schloegel,  who  is'  Miss  Pacifica, 
agreed  to  visit  the  theatre  and  throw  some  "lucky 
money"  around  for  benefit  of  the  cameramen. 

Making  Funny  Money 
Bring  In  Real  Stuff 

’The  funny  (Enjoyment  Certificate) 
money  available  from  Paramount  for  “It’s 
Only  Money”  brought  in  plenty  of  the  gen- 
uine green  stuff  at  the  Sea'vue  ’Theatre  in 
suburban  Pacifica  (Sharp  Park)  near  San 
Francisco. 

John  Heathcote,  manager,  took  over  the 
main  Paramount  pressbook  idea  and  made 
it  a money-maker.  First  he  had  the  Para- 
mount funny  money  numbei’ed,  then  he 
went  to  the  merchants  with  a sales  promo- 
tion plan  based  on  the  title. 

The  plan  called  for  the  merchants  to  go 
in  on  a co-op  ad  page,  distribution  of  num- 
bered funny  money  to  customers;  printing 
of  the  winning  numbers  in  the  newspapers, 
and  for  the  winners  to  pick  up  their  prizes, 
double  passes  to  “It’s  Only  Money,”  at  the 
Seavue  Theatre  boxoffice. 

Heathcote  sold  a full-page  co-op  ad  line- 
up. It  had  this  heading: 

“It’s  Only  Money” — But  You  Can  Save 
Lots  of  It  If  You  Shop  at  These  Fine 
Stores!  In  Pacifica  Manor  Shopping 
Center  . . . FREE.  Free  Double  Pass 
Show  Tickets — Pick  Up  Your  Lucky 
Numbered  Funny  Money  From  Any  of 
the  Merchants  Below  . . . Check  Your 
Winning  Serial  Numbers  in  Next  Week’s 
Tribune  or  the  Participating  Shops. 
Each  ad  carried  a line  referring  to 
money,  such  as,  “You’re  Money  Wise  When 
You  Shop  at  . . . Your  Money  Goes  a Long 
Way,  etc.”  The  Seavue  Theatre  paid  for 
its  own  ad  on  the  double  truck.  The 
Pacifica  Tribune  had  a photo  on  page  one 
and  a story  about  the  lucky  money  num- 
bers on  other  pages. 

The  participating  merchants  pasted  the 
co-op  page  in  their  windows  for  weekend 
shoppers  to  see. 

“In  closing,  I mention  that  they  were 
hanging  from  the  chandeliers  Friday 
night  and  Saturday,”  Heathcote  reports.  “I 
hurriedly  scheduled  an  extra  early  opening 
(11:30)  to  manage  the  young  folk  . . . Our 
funny  money  is  bringing  in  plenty  of  green 
stuff.” 
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Stamps,  Lucky  Lease 
Win  for  'Landlady' 

The  campaign  put  on  for  Columbia  Pic- 
tures’ Lucky  Lease  Sweepstakes,  a promo- 
tion for  “The  Notorious  Landlady,”  by  L.  E. 
Snyder  jr.  and  his  Modern  Theatre  staffers 
in  Tulsa,  Okla.,  won  first  prize  in  the  Tulsa 
population  category. 

The  Columbia  film  played  day  and  date 
at  Snyder’s  downtown  Oi'pheiun  Theatre 
and  Bellaire  and  Apache  drive-ins. 

Snyder  gives  the  credit  for  the  winning 
campaign  to  Warren  Patton  and  his  aides. 

The  Lucky  Lease  Sweepstakes,  in  which 
more  than  1,000  prizes  were  awarded  in  a 
national  drawing,  was  publicized  in  Tulsa 
by  12  Thrif-T-Wise  supermarkets  and  by 
290  one-minute  spots  on  KAKC  in  a two- 
week  period,  plus  five  television  spots. 

The  tieup  with  Thrif-T-Wise  included 
the  introduction  at  the  three  Snyder  opera- 
tions of  S&H  Green  trading  stamps — ten 
stamps  with  each  adult  ticket  purchase. 
More  than  10,000  handbills  were  distributed 
announcing  the  coming  of  “The  Notorious 
Landlady”  and  the  launching  of  the  stamp 
giveaway. 

The  theatres  and  the  12  stores  also  dis- 
tributed over  5,000  entry  blanks  for  the 
Lucky  Lease  Sweepstakes. 

Pressbook  advertising  was  revised  a bit 
for  the  Snyder  theatres’  showing  of  “The 
Notorious  Landlady.”  Special  two  and 
three-column  ads  featured  the  comedy 
angle  by  showing  Kim  Novak  in  boxing 
gloves  rather  than  in  the  bathtub  scene. 
These  were  used  during  the  first  week  of 
the  engagement.  For  the  last  week,  the  ads 
switched  to  the  bathtub  scene. 

“In  this  manner,”  Snyder  reports,  “we 
were  able  to  entice  the  family  audience 
during  the  first  seven  to  ten  days  of  the 
engagement.” 

A two-color  ad,  approximately  4 cols.  14 
inches,  on  opening  day  featured  a border  of 
the  S&H  stamps  printed  in  green  ink. 


A Showmanship  Extra! 
Research  Service 

Providing  special  service  for  individual 
customers  who  go  out  of  their  way  to  show 
their  interest  in  pictures  is  a part  of  good 
showmanship  practice  at  the  Heart  The- 
atre in  Hartford,  Mich.,  operated  by  Mrs. 
Lillian  V.  Stembaugh,  whose  personalized 
theatre  operation  has  been  noted  before  in 
these  pages. 

Mrs.  Stembaugh  was  recently  asked  by  a 
good  patron,  whom  she  describes  as  “a  very 
intelligent  lady,”  about  oldtime  picture  in- 
formation— such  as  the  feminine  lead  op- 
posite Rudolph  Valentino  in  “The  Sheik.” 
She  took  the  trouble  to  search  out  the 
answer. 

“When  someone  is  interested  in  the 
movies  I try  to  keep  them  that  way,”  Mrs. 
Stembaugh  says. 


Dragon  Ballyhoo  Is  Hit 

W.  L.  Webb  of  the  Gaumont  Theatre  in 
Camden  Town,  England,  won  much  at- 
tention with  a dragon  street  promotion, 
consisting  of  three  men  in  a Chinese  ser- 
pent-like  outfit,  led  around  the  city  by 
Manager  Webb  himself  carrying  signs  for 
“Flower  Drum  Song.” 


Circus 

Musical 

Needs 

Circus-Type 

Ballyhoo 


The  oldtime  song  has  made  “the  man 
on  the  flying  trapeze”  as  much  a part  of 
a circus  as  elephants  and  popcorn,  but 
a downtown  sidewalk  definitely  is  no 
place  for  a trapeze  act,  so  Frank  Henson 
and  assistant  Bob  Ragsdale  settled  for 
the  next  best,  a trampoline  act,  as  an 
out-front  ballyhoo  for  “BiUy  Rose’s 
Jumbo”  at  Loew’s  State  'Theatre  in  New 
Orleans. 

’Three  men  performed  at  intervals  on 
the  spring-net  beside  the  State  marquee, 
as  seen  in  the  accompanying  photo. 

And  what  is  a circus  without  clowns. 
So  the  New  Orleans  showmen  added  two 
funnymen  to  their  campaign.  The 
comics  were  given  the  job  of  filling  im- 


printed balloons  from  a tank  of  helium 
gas  while  the  trio  did  their  stuff  on  the 
trampoline. 

“Jumbo”  bookings  did  not  coincide 
with  good  outdoor  promotion  weather  in 
many  situations,  but  apparently  this 
circus  film  needs  circus-type  promotion, 
for  it  ran  23  days  at  Loew’s  State,  and 
Henson  and  Ragsdale  feel  their  jiunping 
acrobats,  clowns  and  balloons  had  a 
bearing  on  then’  success  with  “Jumbo.” 

More  than  2,000  of  the  imprinted  bal- 
loons were  passed  out  by  the  clowns  in 
two  days  the  out-front  act  was  retained. 

The  clowns  were  two  youngsters  ob- 
tained through  a want  ad,  and  they  had 
quite  a time  along  Canal  street. 


Prize  List  Includes  Exhibitor  Trip  to  Japan 


A national  contest  operating  on  both  the 
exhibitor  and  patron  levels  and  highlight- 
ing the  giveaway  of  six  trips  (each  for  two) 
to  Japan  and  257  other  top  prizes,  has 
been  arranged  by  Paramount  Pictures  for 
“A  Girl  Named  ’Tamiko.” 

Exhibitor  entries  will  be  based  on  the 
best  local  promotions  of  the  “Tamiko”  pa- 
tron contest,  which  is  a letter-writing 
competition  based  on  the  theme,  “I  believe 
that  ‘A  Girl  Named  Tamiko’  was  right  (or 
wrong)  in  breaking  with  tradition.”  Both 
patron  and  exhibitor  entries  must  be  sub- 
mitted by  August  31.  The  rules  of  the  pa- 
trons’ contest  also  apply  to  the  exhibitor 
contest. 

Five  (double)  trips  to  Japan  are  being 
offered  in  the  national  contest.  In  addi- 
tion, an  exhibitor,  theatre  manager  or  the- 
atre promotional  executive  can  win  the 
sixth  trip  to  Japan  for  himself  and  a 
companion.  All  six  trips  to  Japan  are  via 
Japan  Air  Lines  (from  their  points  of  de- 
parture), with  other  arrangements  in 
Japan  made  through  the  Japan  Hotel 
Ass’n,  Japan  National  Tourist  Ass’n,  Japan 
Travel  Bureau  and  Japan  National  Rail- 
ways. 

TTie  list  of  prizes  in  both  the  exhibitor 
and  patron  contests  totals  24  Yashica  movie 
cameras,  12  sewing  machines,  50  Seiko- 
matic  men’s  watches,  five  cultured  pearl 
necklaces,  ten  Micronic  radios,  11  Sekonic 
light  meters,  50  Seiko  ladies  watches,  ten 


Pansonic  radios,  50  Mr.  Sneekers  gift 
packages,  25  Skyway  bicycles  and  ten  boxes 
of  Japanese  silks. 

A contest  trailer,  a colorful  40x60  lobby 
display  and  special  entiT  blank  mats  are 
being  serviced  free  to  exhibitors.  Complete 
details  are  featured  in  Paramount’s  press 
book. 


Crown  Inti  Awards  18 
Citations  to  Exhibitors 

Newton  P.  Jacobs,  president  of  Ci'own  In- 
ternational Pictures,  has  awarded  CISA 
(Crown  International  Space  Agency)  cita- 
tions for  outstanding  “First  Spaceship  on 
Venus”  promotional  campaigns  to  18  ex- 
hibitors in  the  northwest,  Detroit  and  To- 
ronto areas. 

Northwest  territory  showmen  presented 
CISA  citations  are  Edward  H.  Stuckey, 
Andrew  J.  Grainger,  Henry  E.  Capogna, 
Jack  C.  Kull  and  Robert  J.  Savage. 

Detroit  area  men  winning  the  awards 
for  their  “First  Spaceshop  on  Venus”  cam- 
paigns are  Frank  Christie,  Norris  Hunt, 
Doug  Forbes,  Roy  Brown,  Jack  Lovett,  Bob 
Hazard,  Bob  Saffle,  Mark  McDougald,  Jim 
Bonholzer  and  Jerry  Forman. 

Canadian  winners  to  date  are  Hari’y 
Rosenberg,  Les  Mitchell,  and  Martin 
Simpson. 
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ALLIED  ARTISTS 

Tall  Stranger,  The  (AA,  reissue) — Joel 
McCrea,  Virginia  Mayo,  Barry  Kelley.  This 
1957  release,  made  in  color  and  Cinema- 
Scope,  made  a good  supporting  feature  for 
my  Friday-Saturday  change. — I.  Roche, 
Stai'lite  Drive-In,  Chipley,  Fla.  Pop.  3,100. 

BUENA  VISTA 

Bon  Voyage  (BV)  — Fred  MacMmray, 
Jane  Wyman,  Michael  Callan,  Deborah 
Walley.  Lacks  the  Disney  sparkle  which  was 
in  “Piofessor,”  “Parent  Ti-ap”  and  “Big 
Red.”  It  did  a little  above  average,  but 
nothing  extra.  Good  to  see  Jane  Wyman 
again.  Played  Fri.,  Sat.  Weather:  Rainy. — 
James  Hardy,  Crescent  Theatre,  Jason- 
ville,  Ind.  Pop.  2,500. 

COLUMBIA 

Mothra  (Col) — All-Japanese  cast.  This 
one  didn’t  even  fool  the  kids  in  the  special 
effects  department.  A fairly  good  try,  but 
they  don’t  make  science -fiction  movies  as 
good  as  they  used  to.  Remember  “War  of 
the  Worlds”  and  “When  Worlds  Collide”? 
This  one  did  above  average  for  me,  though. 
Played  Fri.,  Sat.  Weather:  Cold. — James 
Hardy,  Crescent  Theatre,  Jasonville,  Ind. 
Pop.  2,500. 

Three  Stooges  in  Orbit,  The  (Col)  — 
Stooges,  Edson  Stroll,  Carol  Christensen. 
Not  quite  as  good  as  their  “Meet  Hercules,” 
but  it  will  please.  It  gave  me  my  best  Sat- 
urday since  “Hatari!”  Played  Fri.,  Sat. 
Weather:  Cold. — James  Hardy,  Crescent 
Theatre,  Jasonville,  Ind.  Pop.  2,500. 

METRO-GOLDWYN-MAYER 

Lolita  (MGM) — James  Mason,  Sue  Lyon, 
Shelley  Winters,  Peter  Sellers.  This  picture 
will  have  its  main  appeal  to  those  who 
want  to  see  how  they  ever  made  a movie 
from  such  a daring  book.  Shelley  Winters’ 
performance  was  excellent — should  win  her 
an  Oscar  nomination.  Sue  Lyon  is  an  at- 
tractive newcomer.  Hope  she  appears  on 
the  screen  again.  No  complaints  on  this 
one  as  we  advertised  it  “for  adults  only” 
and  said  that  it  was  a highly  controversial 
drama.  Played  Fri.  through  Thurs. 
Weather:  Mild. — Donald  E.  Bohatka,  Cat- 
low  Theatre,  Barrington,  111.  Pop.  5,400. 

Lolita  (MGM) — James  Mason,  Sue  Lyon, 
Shelley  Winters,  Peter  Sellers.  This  was 
highly  overrated.  The  worst  picture  Leo 
has  made  in  a long  time.  I guess  they  knew 


Thinks  Public  Prevues 
Would  Be  Good  Idea 

^oes  anyone  have  a good,  economical 
idea  of  how  we  could  show  “Pre- 
vues” free  to  the  public,  possibly  every 
noon,  possibly  in  the  outer  lobby  or 
concourse  of  theatres  all  over  the  coun- 
try? I believe  such  a practice  would 
do  much  more  than  present  methods 
are  doing  to  sel  coming  attractions. 

A.  A.  RICHARDS 

Marion  Theatre, 

Marion,  S.C. 
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what  it  was,  as  they  stayed  away.  Small 
towns — lay  off  it.  However,  the  girl.  Sue 
Lyon,  shows  some  sign  of  a good  actress  if 
given  better  roles  than  this.  Played  Wed., 
Thm's.  Weather:  Rainy. — James  Hardy, 
Crescent  Theatre,  Jasonville,  Ind.  Pop. 
2,500. 

PARAMOUNT 

Man  Who  Shot  Liberty  Valance,  The 
(Para) — John  Wayne,  James  Stewart,  Vera 
Miles.  Color  would  have  made  this  a super. 
As  it  was,  it  was  still  good  and  should  draw 
them  in  anywhere.  Any  picture  which  has  a 
title  song  does  well  for  me.  Played  Sun., 
Mon.,  Tues.  Weather:  Good. — B.  W.  Berg- 
lund.  Trail  Theatre,  New  Town,  N.  D.  Pop. 
1,200. 

Pigeon  That  Took  Rome,  The  (Para)  — 
Charlton  Heston,  Elsa  Martinelli,  Harry 
Guardino.  One  of  the  year’s  funniest  pic- 
tm-es.  An  excellent  comedy  that  will  ap- 
peal principally  to  the  adults.  A real  sleeper 


'Hatari!'  Is  Type  of  Film 
Exhibitors  Need  Most 

J don’t  usually  seem  to  be  able  to  find 
the  time  to  write,  but  I felt  that  I 
had  to  say  something  about  “Hatari!” 
which  I played  January  20-22.  This  is 
one  of  the  finest  pictures  to  come  along 
in  ten  years,  as  far  as  I’m  concerned. 
It  seems  to  me  that  the  film  industry, 
which  knows  itself  how  good  this  pic- 
ture is,  would  wake  up  to  the  fact  that 
more  entertainment  like  this  would 
bring  people  back  to  the  theatre. 

Canadian  is  a town  of  2,800  popula- 
tion and  a very  good  share  of  this  fig- 
ure attended  the  theatre  during  the 
three-day  run.  The  thing  that  amazed 
me  was  that  I did  not  hear  one  person 
who  did  not  enjoy  the  picture.  As  I 
said  before,  this  type  entertainment 
would  sure  help  matters — and  TV 
would  do  some  suffering  as  we  exhibi- 
tors have  been  doing. 

CHARLES  TOWNSEND 
Palace  Theatre, 

Canadian,  Tex. 


if  there  ever  was  one.  Why  wasn’t  it  made 
in  color?  Anyone  can  see  black  and  white 
at  home  on  TV.  Very  good  story  with  an 
excellent  cast.  It  was  nice  to  see  “Ben- 
Hur”  out  of  his  chariot  and  into  a modern 
picture.  Highly  recommended  for  your  best 
playing  time.  Played  Sun.,  Mon.,  Tues. 
Weather:  Mild. — Donald  E.  Bohatka,  Cat- 
low  Theatre,  Barrington,  111.  Pop.  5,400. 

20th  CENTURY-FOX 

Satan  Never  Sleeps  (20th-Fox) — William 
Holden,  Clifton  Webb,  France  Nuyen.  A 
fine  picture,  but  a real  dog  at  the  boxoffice 
for  us.  Maybe  Satan  didn’t  sleep,  but  every- 
one else  must  have  been — both  nights. 
Played  Wed.,  Thurs. — Joe  Machetta,  Emer- 
son Theatre,  Brush,  Colo.  Pop.  3,600. 

UNITED  ARTISTS 

Bird  Man  of  Alcatraz  (UA) — Burt  Lan- 
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Anybody  Have  a Reply 
To  This  Question? 

pjaving  been  an  exhibitor  in  the  same 
spot  for  30'  years  and  a weekly 
reader  of  BOXOFFICE  for  about  25 
years,  I feel  that  it  would  not  be  un- 
reasonable to  ask  a question.  I notice 
in  the  reviews  in  The  Exihibitor  Has 
His  Say  that  many  refer  to  and  call 
TV  “the  Idiot  Box.” 

Since  most  programs  on  TV  are 
filmed  and  old  and  new  movies  made 
for  theatres,  would  it  not,  therefore, 
be  proper  for  these  same  exhibitors 
to  refer  to  the  theatres  as  THE  IDIOT 
HOUSES  and  THE  IDIOT  DRIVE- 
INS?  I don’t  understand  how  a person 
becomes  an  “idiot”  when  he  looks  at  a 
good  movie  on  TV  and  the  same  per- 
son is  quite  normal  when  he  is  looking 
at  the  same  thing  in  a theatre.  Do  you? 

J.  T.  JUSTICE  JR. 

Justice  Theatre, 

Kernersville,  N.  C. 


caster,  Karl  Malden,  Thelma  Ritter.  Not 
only  was  the  story  incredible  but  Burt  Lan- 
caster’s portrayal  as  the  Bird  Man  was  (as 
usual)  excellent.  He’ll  do  doubt  receive  a 
nomination  for  best  actor  in  this.  A fine 
motion  picture  that  was  enjoyed  by  every- 
one. Played  Sun.  through  Wed. — Joe  Ma- 
chetta, Emerson  Theatre,  Brush,  Colo.  Pop. 
3,600. 

UNIVERSAL 

Cornin’  Round  the  Mountain  and  Feudin’, 
Fussin’  and  A-Fightin’  (Universal  reissue 
combo) — Thought  this  double  feature, 
with  one  featm'ing  Abbott  and  Costello  and 
the  other  Ma  and  Pa  Kettle,  would  do  more 
than  usual.  But  it  only  did  average  due  to 
holiday  buying.  People  had  Christmas 
on  their  minds  and  not  going  to  the  movies. 
Played  Fri.,  Sat.  Weather:  Icy  and  cold. — 
James  Hardy,  Crescent  Theatre,  Jasonville, 
Ind.  Pop.  2,500. 

Lover  Come  Back  (Univ.) — Rock  Hud- 
son, Doris  Day,  Tony  Randall.  Well  worth 
playing!  Despite  its  sophisticated  theme, 
for  the  stars  are  good  enough  to  fill  any 
theatre,  be  it  in  the  Ozarks  or  Broadway. 
Very  well  attended.  Played  Sun.,  Mon., 
Tues. — Paul  Fournier,  Acadia  Theatre,  St. 
Leonard,  N.  B.  Pop.  2,150. 

That  Touch  of  Mink  (Univ)  — Cary 
Grant,  Doris  Day,  Gig  Young.  With  all  the 
sports  competition,  free  beer  and  food  given 
by  local  candidate,  we  did  pretty  weU  after 
all.  The  pictm-e  is  very  spicy  but  highly 
entertaining.  Played  Sat.,  Sun.,  Mon. 
Weather:  Cool. — Carl  P.  Anderka,  Rainbow 
Theatre,  Castroville,  Tex.  Pop.  1,500. 

WARNER  BROS. 

Rome  Adventure  (WB) — Troy  Donahue, 
Suzanne  Pleshette,  Angie  Dickinson.  The 
scenery  in  this  was  worth  the  price  of  an 
admission  ticket.  Miss  Pleshette  was  very 
good  and  I was  asked  when  I was  going  to 
play  another  one  of  her  movies.  The  Ital- 
ian singer  in  this  looked  like  a twin  to 
Merv  Griffin.  This  was  very  well  done, 
though  business  was  only  average — too 
much  competition  from  New  Year’s  cele- 
brating. Play  it.  You’ll  be  glad  you  did. 
Played  Tues.,  Wed.  Weather:  Cold. — James 
Hardy,  Crescent  Theatre,  Jasonville,  Ind. 
Pop.  2,500. 
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2672  Airborne  (78)  Ac Diamond-SR 

2663  ^©Almost  Angels  (93)  Dr/Music.. BV 
2637  ©Assignment  Outer  Space 

(79)  SF- Fantasy AlP 
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2664  ©Barabbas  (134)  ® 70  Bib  Dr Col 

2703  ©Beauty  and  the  Beast  (77) 

Fairy  Tale  UA 

Bell’  Antonio  (97)  Eng-dubbed 

Drama  Embassy 

2683  ©Bellboy  and  the  Playgirls,  The 

(94)  Novelty-Comedy  UPRO 

2634  Belle  Sommers  (62)  Drama  Col 

2653  ©Best  of  Enemies,  The  (104)  @ 

War  Comedy-Drama  Col 

2640  Big  Wave,  The  (73)  Drama  AA 

2662  ^Billy  Budd  (123)  (£)  Sea  Drama.  .AA 
2690  ^©Billy  Rose’s  Jumbo  (125) 

® Mus MGM 

2641  Bird  Man  of  Alcatraz  (142)  Dr. ..UA 

2667  Bloody  Brood,  The  (69)  Cr Astor 

Boccaccio  '70  (148)  Eng-dubbed 

Episodes  Embassy 

2631  4^© Bon  Voyage  (132)  © Comedy.. BV 

2669  Bourbon  St.  Shadows  (70)  Cr MPA 

2640©Boys’  Night  Out  (115)  © Com.. MGM 
2651  Brain  That  Wouldn’t  Die,  The 

(71)  Horror  Dr AlP 

— C“ 

2633  Cabinet  of  Caligari,  The  (104) 

© Horror  Drama  20th-Fox 

2702  Cairo  (91)  Crime  Drama  MGM 

2658  Carnival  of  Souls  (91) 

Psycho-Melodrama  Herts-Lion 

2673  Carry  On,  Teacher  (86)  Com. ...  Governor 

2659  ©Centurion,  The  (77)  Spectacle. ...  PIP 
2661  ©Chapman  Report,  The  (125)  Drama  WB 

2697  Child  Is  Waiting,  A (102)  Dr UA 

2639  Clown  and  the  Kid  (65)  Corn-Drama  UA 

2660  Coming-Out  Party,  A (98)  Com  Union 
2645  Concrete  Jungle,  The  (86)  Dr. . . Fanfare 
2650  Confessions  of  an  Opium  Eater 

(85)  Shock  Melodrama  AA 

2693  Connection,  The  (93)  Drama. . . . F-A-W 
2696  ©Constantine  and  the  Cross  (114) 

© Spectacle  Drama Embassy 

2620  Convicts  4 (reviewed  as  “Reprieve”) 

(106)  Drama  AA 

2621  ^©Counterfeit  Traitor,  The  (140) 

Drama Para 

2690  Court  Martial  (82)  War  Drama  . . . . UA 

2704  Crooks  Anonymous  (87)  Comedy.  .Janus 

2665  Cry  Double  Cross  (65)  Melodrama  Atlantic 

— D — 

2655  ©Damn  the  Defiant!  (101)  © Ac  Col 
2666 ©Damon  and  Pythias  (99)  Drama.. MGM 
2671  ©Dangerous  Charter  (76)  Action  Crown 
2702  David  and  Lisa  (94)  Drama. . . . Cont’l 
2701  Day  Mars  Invaded  Earth,  The 

(70)  © Science-Fiction ...  .20th-Fox 

2691  Days  of  Wine  & Roses  (117)  Drama  WB 
2658  Devil’s  Messenger,  The  (72) 

Fantasy- Melodrama  Herts-Lion 

2696©Diamond  Head  (107)  ® Drama.. Col 
Divorce — Italian  Style  (105) 

Eng-Dubbed  Comedy Embassy 

2704  During  One  Night  (84)  Dr Astor 

— E— 

2647  ©East  of  Kilimanjaro  (72) 

Adventure Parade 

2657©Eegah  (90)  Comedy-Fantasy. . Fairway 
2588  ©El  Cid  (184)  @ Hist.  Spectacle  AA 
2680  Escape  From  East  Berlin  (94)  Dr.  MGM 
2636  ©Escape  From  Zahrain  (93)  ® 


Adventure  Drama  Para 

— F— 

2653  Fallguy  (64)  Crime  Drama Fairway 

2703  Fatal  Desire  (SO)  Melodrama Ultra 

2664  Firebrand,  The  (63)  © Western  20th-Fox 
2695  ©First  Spaceship  on  Venus  (SO) 

Science-Fiction  Crown 

2654  0©Five  Weeks  in  a Balloon 

(101)  © Adventure-Comedy  20th-Fox 
2664  Flame  in  the  Streets  (93) 


Fair;  — Poor;  — Very  Poor. 
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© Drama  Atlantic 

2689  ©40  Pounds  of  Trouble 

(105)  ® Comedy  Univ 

2694  Freud  (139)  Drama  Univ 

2675  Frightened  City,  The  (97)  Crime....  AA 


2678  ©Gay  Purr-ee  (85)  Animation WB 

2644©Gigot  (104)  Comedy  20th-Fox 

2682  ©Girls!  Girls!  Girls!  (98) 

Comedy  Drama/Songs  Para 

2688  ©Girl  Named  Tamiko,  A (110)  ® 

Drama Para 

2697  Great  Chase,  The  (79)  Compilation 

from  silent  film  classics  Cont’l 

2651  Guns  of  Darkness  (103)  Drama.... WB 
2671  ©Gypsy  (149)  ® Musical  WB 


9-10-62  A2 

12-10-62  A2 
12-24-62  SP 
10-22-62  B 

10- 29-62  A1 
7-  2-62  A1 

11- 12-62  A2 

12-  3-62  B 

1-21-63 
7-30-62  A2 
10-  8-62  B 


— H — 

2634©Hatari!  (159)  Adv.  Dr Para  5-28-62  A1 

2634  Hell  Is  for  Herees  (90)  War  Dr.  ..Para  5-28-62  A2 
2639  ©Hemingway’s  Adventures  of  a 

Young  Man  (145)  © Drama  20-Fox  6-18-62  A3 
2668  ©Hero’s  Island  (94)  ® 

Period  Adventure  Drama  UA  9-24-62  A1 

2699  Hook,  The  (98)  ® War  Drama MGM  1-28-63  A2 

2641  Horror  Chamber  of  Dr.  Faustus,  The 

(95)  Horror  Drama Lopert  7-  2-62  A3 

2682  Horror  Hotel  (76)  Ho  Dr  Trans-Lux  11-12-62  A3 
2674  Hot  Money  Girl  (81)  Melodrama  UPRO  10-15-62 
2686  ©How  the  West  Was  Won  (165)  Cinerama 

Historical  Drama  MGM-Cinerama  11-26-62 

2662  ©Huns,  The  (85)  Spectacle  PIP  9-  3-62 

2685©Hunza  (60)  Documentary  Int’l  Film  Ent  11-26-62 


2636©!  Like  Money  (81)  © Com.  .20th-Fox  6-  4-62  A3 
2673  I Spit  on  Your  Grave  (100) 

Melodrama  (Eng-dubbed) ...  .Audubon  10-15-62 
2668 ©I  Thank  a Fool  (100)  © Drama.  .MGM  9-24-62  A3 
2661  ©If  a Man  Answers  (102)  Com  Univ  9-  3-62  A3 
2694 ©In  Search  of  the  Castaways 

(100)  Adventure  BV  12-24-62  A1 

2635  Incident  in  an  Alley  (83)  Drama....  UA  6-  4-62  A2 
2626  Information  Received  (77)  Drama  Univ  4-30-62  A3 

2638  Interns,  The  (120)  Col  6-11-62  A3 

2661  Invasion  of  the  Animal  People 

(55)  Science-Fiction ADP-SR  9-  3-62 

2651  Invasion  of  the  Star  Creatures 

(81)  Science-Fiction  Comedy  ..AlP  7-30-62  A1 

2644  ©It  Happened  in  Athens  (92) 

©Comedy-Drama  20th-Fox  7-  2-62  B 

2685  It’s  Only  Money  (84)  Comedy  ....  Para  11-26-62  A1 


2645  ©Jack  the  Giant  Killer  (94) 

Adventure-Fantasy UA  7-  9-62  A1 

2692  ©Joseph  and  His  Brethren 

(103)  Biblical  Drama  ....  Colorama  12-17-62  A1 


— K— 

2684  Kamikaze  (89)  Documentary. . Brigadier  11-19-62 
2652©Kid  Galahad  (95)  Com-Dr/Songs.  . UA  7-30-62  A2 


2691  Kill  or  Cure  (87)  Comedy MGM  12-17-62  A1 

2672  Kind  of  Loving,  A (112)  Drama  Govn’r  10-  8-62  B 

— L— 

2698  ©Lawrence  of  Arabia  (221) 

Super  ® 70  Adv.  Drama  Col  1-21-63  A2 

2679  ©Legend  of  Lobo,  The  (67)  Adventure  BV  11-  5-62  A1 

2662  ©Lion,  The  (96)  © Drama 20th-Fox  9-  3-62  A2 

2642  Lolita  (152)  Comedy- Drama MGM  6-25-62  SP 

2676  Loneliness  of  the  Long  Distance 

Runner,  The  (103)  Drama.  ...  Cont’l  10-22-62  A3 
2628  Lonely  Are  the  Brave  (107) 

® Outdoor  Drama  Univ  5-  7-62  A2 

2675  Long  Day’s  Journey  Into  Night 

(174)  Drama  Embassy  10-22-62  SP 

2674  ^Longest  Day,  The  (180) 

© War  Drama  20th-Fox  10-15-62  A1 

2694  Love  in  a Hot  Climate 

(70)  Romantic  Drama  ....  Hoffberg  12-24-62 
2681  ©Loves  of  Salammbo.  The  (72) 

© Spectacle  Drama 20th-Fox  11-12-62  A2 

2687  Lovers  on  a Tight  Rope  (83> 

Suspense  Drama  Ellis  12-  3-62  B 

— M— 

2660  ©Make  Way  for  Lila  (90)  Adv Parade  8-27-62  A1 


01 

£ 

o 

X 

>. 

O 

E 

“O 

St' 
^ o 
o g 

g ra 

if  1 
5.— 

>» 

E 

E 

CQ 

> 

li. 

ZQC 

OlS 

zd 

to 

4- 

44 

44 

5+ 

44 

44 

44 

-4 

7+ 

4- 

44 

44 

44 

44 

9+ 

4- 

— 

1+1- 

44 

4- 

44 

44 

44 

9-4 

44 

44 

44 

44 

44 

44  12+ 

4- 

di 

-4 

-4 

5+2- 

44 

4- 

4- 

5+1- 

4- 

44 

44 

5+ 

+ 

44 

4- 

4- 

4- 

7+1- 

44 

-4 

44 

44 

44 

+ 10+ 

44 

4- 

44 

-4 

44 

44  10+ 

+ 

4- 

-4 

4- 

5+ 

44 

-4 

44 

44 

44 

44  11-4 

-4 

-4 

44 

44 

7+1- 

44 

+ 

-4 

4- 

-4 

6+ 

4- 

2+1- 

1-41- 

-4 

1-4 

44 

44 

44 

44 

44 

10+ 

it 

1+1- 

-4 

14- 

4- 

4- 

44 

-4 

4- 

6+ 

-4 

1-4 

-4 

di 

-4 

-4 

4- 

6+2- 

4- 

— 

44 

-4 

4- 

di 

7+2- 

-4 

44 

4- 

4- 

44 

7+ 

d: 

3+3- 

4- 

it 

4- 

-4 

4- 

5+1- 

44 

d: 

-4 

44 

4- 

-4 

8+1- 

1+1- 

H- 

1+1- 

-4 

— 

-4 

4- 

5+3- 

44 

44 

44 

-4 

8+1- 

-4 

44 

44 

6+1- 

-4 

d: 

3+2- 

4- 

-4 

4- 

3+ 

44 

4- 

44 

-4 

4- 

7+ 

it 

4- 

— 

-4 

4- 

5+3- 

44 

44 

4- 

44 

4- 

8+ 

44 

44 

44 

44 

44 

10+ 

-4 

44 

44 

44 

4- 

9+1- 

-4 

44 

44 

44 

44 

9+ 

44 

4- 

44 

44 

44  10+1- 

44 

44 

44 

4- 

44 

44  11+ 

+ 

4- 

44 

-4 

44 

4- 

8+ 

44 

44 

44 

44 

44 

44  12+ 

44 

44 

44 

44 

44 

44  12+ 

4- 

1-4 

- 

= 

± 

- 

- 

1+6- 

+ 

it 

2+1- 

di 

4- 

3+2- 

BOXOFTICE  BookinGuide  ::  Feb.  18,  1963 


5 


REVIEW  DIGEST 

AND  ALPHABETICAL  INDEX 


In  the  summary  tt  is  rated  2 pluses,  — as  2 minuses. 


At 

a,  « (Q 

is 

% 

a 

5 — 

■g-s 

E 

X 

e 

E 

^ 5 

E 

ocB  ^ 

03 

> 

u. 

xoc 

O.S 

zo 

(/} 

10-29-62  A3 

+f 

-H- 

++ 

+ 

44 

4- 

10+ 

7-  2-62  A2 

— 

1+2- 

9-10-62  A1 

+ 

+ 

4+2- 

11-26-62 

+ 

1+ 

12-  3-62  B 

+ 

1+ 

8-  6-62  A2 

++ 

-f 

4- 

44 

7+1- 

6-25-62 

3+3— 

8-13-62  A2 

— 

1+2- 

5-14-62  A2 

■H- 

4+ 

44 

44 

44  10+ 

5-21-62  A1 

-f 

— 

+ 

+ 

di 

tl 

5+3- 

11-26-62 

+ 

+ 

-f 

4- 

it 

6+2- 

4-23-62  A1 

■H- 

++ 

44 

44 

44  12+ 

11-19-62  A2 

++ 

-H- 

+4 

44 

44 

44 

12+ 

1-21-63  A1 

-j- 

3+2- 

7-23-62 

+ 

+ 

2+ 

5-21-62  A2 

+ 

+ 

44 

4- 

+ 

6+ 

9-17-62  B 

+ 

1+ 

8-13-62 

+ 

1+ 

1-21-63  B 

+ 

3+2— 

8-13-62  A1 

++ 

it 

44 

4- 

4- 

44 

9+1- 

6-11-62  A1 

+ 

+ 

+ 

5+2- 

7-  2-62  A3 

-f 

+ 

44 

4- 

4- 

44 

s+ 

12-  3-62  C 

— 

1+2- 

8-13-62  A3 

— 

1+2- 
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2677  Manchurian  Candidate,  The  (126) 

Suspense  Drama  UA 

2641  Manster,  The  (72)  Horror  Drama. . Lopert 
2663  ©Marco  Polo  (100)  © Adventure  AlP 
26S5 ©Marizinia  (80)  Drama  IntT  Film  Ent. 

26S7  Maxima  (93)  Comedy-Drama Ellis 

2654  Matter  of  WHO,  A (90)  Com. . Herts-Lion 

2642  ©Mermaids  of  Tiburon,  The 

(77)  Underwater  Adv. . . . Filmproup 

2656©Mighty  Ursus  (90)  Adventure UA 

2629  Miracle  Worker,  The  (106)  Drama  . . UA 
2632  Mothra  (90)  Tohoscope,  Horror  Drama  Col 

2686  Mr.  Arkadin  (99)  Suspense  Drama.. SR 
2624  y ©Music  Man,  The  (151)  ® 

Musical  Comedy  WB 

2684  Mutiny  on  the  Bounty  (179) 

Ultra  © 70  Drama  MGM 

2698  Mystery  Submarine  (90)  War  Drama  Univ 

— N— 

2649  Never  Let  Go  (90)  Melodrama  20th-Fox 
2631  ©Night  Creatures  (81)  Adv Univ 

2666  Night  of  Evil  (88)  Melodrama. ..  .Astor 

2655  Night  They  Killed  Rasputin,  The 

(87)  Melodrama  Brigadier 

2697  No  Exit  (85)  Drama  Zenith 

2656  ©No  Man  Is  an  Island 

(114)  War  Drama  Univ 

2638  No  Place  Like  Homicide  (87) 

Farce-Comedy  Embassy 

2643  Notorious  Landlady,  The  (123)  Com..  Col 
2688  ©Nude  Odyssey  (97)  © Ad ..  Davis- Royal 
2656  Nun  and  the  Sergeant,  The  (73) 

War  Drama  UA 

0“— 

2667  On  Any  Street  (90)  (Eng-dubbed  Drama 

‘■La  Notte  Brava”)  Miller-SR  9-24-62  A3 

2669  Operation  Snatch  (83)  Comedy Cont'l  10-  1-62 

— PQ — 

2643  Panic  in  Year  Zero!  (93)  Drama AlP  7-  2-62  A3 

2642  Paradise  Alley  (81)  Comedy Astor  7-  2-62 

2693  Password  Is  Courage,  The 

(115)  Comedy  Drama  MGM  12-24-62  A1 

2652  Payroll  (80)  Crime  AA  7-30-62  B 

2678  Period  of  Adjustment  (112)  Com.. MGM  10-29-62  A3 

2677  Phaedra  (115)  Drama  Lopert  10-29-62  C 

2640  ©Phantom  of  the  Opera  (84)  Ho  Univ  6-18-62  A1 
2637  Phantom  Planet,  The  (82) 

Science-Fiction  Fantasy  AlP  6-11-62  A1  ± 

2648  Pigeon  That  Took  Rome,  The 

(101)  © Comedy  Para  7-16-62  A3 

2652  ©Pirates  of  Blood  River 

(87)  © Action  Col  7-30-62  A2 

2653  ©Playgirl  After  Dark  (92)  Drama.  Topaz  8-  6-62 

2672  Pressure  Point  (87)  Drama  UA  10-  8-62  SP 

2687  Quare  Fellow,  The  (85)  Drama Astor  12-  3-62 

— R— 

2701  ©Raven,  The  (86)  © Ho  Com-Dr  AlP  2-  4-63  A1 

2670  Reluctant  Saint,  The  (105) 

Drama  Davis-Royal  10-  1-62  A1 

2695 ©Reptilicus  (81)  Ho  Dr AlP  1-  7-63 

2667  Requiem  for  a Heavyweight  (87) 

Drama  Col  9-24-62  A2 

2701  ©Rice  Girl,  The  (90)  © Drama  ..Ultra  2-  4-63  A3 
2655  Rider  on  a Dead  Horse  (72)  Western  AA  8-13-62  A3 
Riff  Raff  Girls  (97)  Eng-dubbed 

Drama  ("Rififi  for  Girls”) Cont'l  6-11-62 

2663  Ring-a-Ding  Rhythm  (78)  Musical.. Col  9-10-62  A1 
2635  Road  to  Hong  Kong,  The  (91)  Com . . UA  6-  4-62  A1 

2681  ©Roommates  (91)  Comedy Herts-Lion  11-12-62 

2692  Run  Across  the  River  (74)  Ac..  Citation  12-17-62 


2700  ©Samson  and  the  7 Miracles  of  the 

World  (80)  ® Adv AlP  1-28-63 

2702  ©Savage  Guns,  The  (85)  © Wn..MGM  2-  4-63  A2 

2659Scarface  Mob,  The  (105)  Crime Cari  8-27-62 

2682  Secrets  of  the  Nazi  Criminals 

(84)  Documentary Trans-Lux  11-12-62  A3 

2699  Seducers,  The  (88)  Melodrama. . . . Brenner  1-28-63 
2689  Seven  Daring  Girls  (76)  Action  Manson  12-10-62 
2657  Shootout  at  Big  Sag  (64)  W’n  Parallel  8-20-62 
2670  Siege  of  Hell  Street,  The  (93)  Cr.  UPRO  10-  1-62 
2646  ©Sky  Above — the  Mud  Below,  The 

(90)  Documentary  Embassy  7-  9-62  SP 

2684  Smashing  of  the  Reich  (89) 

Documentary Brigadier  U-19-62 


+ 

+ 

it 



3+2- 

+ 

+ 

— 

4+2- 

+ 

+ 

+ 

5+2- 

+ 

1+ 

+ 

+ 

4: 

+ 

4+ 

+ 

±: 

3+- 

4+3- 

+ 

+ 

+ 

44 

44 

7+ 

+ 

44 

44 

+ 

44 

9+1- 

44 

+ 

44 

+ 

44 

44 

10+ 

1+1- 

+ 

44 

+ 

+ 

+ 

44 

s+ 

+ 

+ 

+ 

+ 

+ 

it 

6+1- 

+ 

— 

1+1- 

44 

44 

44 

44 

+ 

44 

11+ 

44 

+ 

3+ 

+ 

44 

44 

+ 

44 

s+ 

+ 

— 

44 

+ 

44 

+ 

7+1- 

1+1- 

+ 

+ 

44 

+ 

44 

9+1- 

+ 

2+1- 

+ 

2+1- 

+ 

+ 

_ 

2+1- 

+ 

it 

+ 

+ 

±: 

5+2- 

+ 

44 

44 

+ 

+ 

+ 

s+ 

+ 

+ 

+ 

3+ 

1+1- 

+ 

1+ 

-f- 

+ 

± 

3+1- 

+ 

1+ 

44 

44 

+ 

44 

+ 

frf 

— 

+ 

2+2— 

1+1- 

+ 

2+1- 

1+1- 

44 

44 

+ 

44 

44 

+ 

10+ 

+ 

- 

44 

4+2- 

— o 

a,  ^ O 


Sr  •-'S 

>*  o = « 

= i.  £ “ 


2700  ©Sodom  and  Gomorrah  (154) 

Biblical  Drama  20th-Fox 

2698  Son  of  Flubber  (100)  Comedy BV 

2668  ©Son  of  Samson  (90) 

Historical  Spectacle  Medallion 

2635  ©Spiral  Road,  The  (140)  Adv....  Univ 
2676  Stagecoach  to  Dancers’ 

Rock  (72)  Western  Univ 

2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  © Adventure  WB 
2647  ©Stowaway  in  the  Sky  (82) 

Adventure  Lopert 

2654  Strangers  in  the  City  (83)  Dr..  Embassy 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 
2665  ©Sword  of  the  Conqueror  (95) 

© Drama  UA 

2683  ©Swordsman  of  Siena  (92)  © Ad..  MGM 

— T— 

2636 ©Tales  of  Terror  (90)  © Horror  ..AlP 

2690  ©Taras  Bulba  (122)  © Adventure. . UA 

2644  ©Tartars,  The  (83)  Action MGM 

2650  ©Tarzan  Goes  to  India  (86)  © Ac  MGM 
2630  Taste  of  Honey,  A (H)0)  Drama. . Cont’l 

2699  Term  of  Trial  (113)  Drama  WB 

2665  Terror  of  the  Bloodhunters 

(60)  Melodrama  ADP-SR 

2632 ©That  Touch  of  Mink  (99)  © Com.. Univ 
2639  There  Was  a Crooked  Man  (106) 

Comedy  Lopert 

2637  Third  of  a Man  (81)  Melodrama  ....UA 
2704  30  Years  of  Fun  (85)  Comedy 

Compilation  20th-Fox 

2659  ©300  Spartans,  The  (113) 

© Action  Spectacle 20th-Fox 

2647  Three  Stooges  in  Orbit,  The 

(87)  Farce-Comedy  Col 

2692  To  Kill  a Mockingbird  (129)  Or..  Univ 

2676  Too  Young,  Too  Immoral  (88)  Drama  SR 

2688  Tower  of  London  (79)  Ho  Drama UA 

2646  Trauma  (93)  Suspense  Drama  ....Parade 

2696  Trial  and  Error  (91)  Comedy MGM 

2650  ©Trojan  Horse,  The  (105)  © 

Spectacle  Drama  Colorama 

2666  Two  and  Two  Make  Six 

(89)  Comedy- Drama Union 

2683  Two  Before  Zero  (78)  Doc'y Ellis 

2679  Two  for  the  Seesaw  (120)  © CD....UA 

2669  Two  Tickets  to  Paris  (78)  Musical. . . .Col 

2657  ©Two  Weeks  in  Another  Town 

(104)  © Drama  MGM 

— UV— 

2648  Valiant,  The  (89)  War  Drama  UA 

2700  Vampire  and  the  Ballerina,  The 

(86)  Horror  Drama UA 

2695  Varan  the  Unbelievable  (81) 

Science-Fiction  Crown 

2670 ©Very  Private  Affair,  A (95)  Dr  MGM 

— W— 

2660  ©Waltz  of  the  Toreadors 

(105)  Comedy-Drama  Cont’l 

2680  War  Lover,  The  (105)  Action Col 

2681  Warriors  Five  (82)  Drama AlP 

2680  We’ll  Bury  You!  (77)  Documentary. . Col 
2567  y©West  Side  Story  (155) 

Panavision,  Musical  Drama  UA 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  WB 

2674  Where  the  Truth  Lies  (83) 

Drama  (Eng-dubbed)  Para 

2678  ©White  Slave  Ship  (92)  © Ad AlP 

2693  ©Who’s  Got  the  Action?  (93) 

© Comedy  Para 

2645  ©Wild  Westerners,  The  (70)  Western  Col 

2677  ©Wonderful  to  Be  Young  (92) 

© Musical  Para 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 

Melodrama  Manson 

2686  Young  Guns  of  Texas  (78) 


2638  Zotz!  (87)  Comedy  Col 
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Feature  productions  by  company  in  order  of  release.  Running  time  is  in  parentheses.  Q is  far  CinemaScope; 
® VistaVision;  © Panavision;  (f)  Technirama;  (|)  Other  anamorphic  processes.  Symbol  U denotes  BOXOFFICE 
Blue  Ribbon  Award;  @ Color  Photography.  Letters  and  combinations  thereof  indicate  story  type— (Complete 
key  on  next  page).  For  review  dotes  and  Picture  Guide  page  numbers,  see  REVIEW  DIGEST. 


Feature  chart 


ALLIED  ARTISTS  I i| 

AMERICAN  INTI  | ti 

BUENA  VISTA  | ti 

COLUMBIA  1 ti 

The  Frightened  City  (97)  D..62U 
Herbert  Lorn,  John  Gregson, 

Yvonne  Rom^ 

©Tales  of  Terror  (90) 

® Ho.. 710 

Vincent  Price,  Basil  Rathbone, 

Peter  Lorre,  Debra  Paget 

Panic  in  Year  Zero!  (93)  © 0.  .706 
Ray  Mllland,  Jean  Hagen, 

Frankie  Avalon 

©Big  Red  (89)  OD..130 

Walter  Pidgeon,  (Miles  Payant 

The  Notorious  Landlady 

(123)  MyC..701 

Jack  Lemmon,  Kim  Novak, 

Fred  Astaire 

Zotz!  (87)  C.  .702 

Tom  Poston,  Julia  Meade, 

Cecil  Kellaway 

©Marco  Polo  (100)  ©..Ad.. 709 
Rory  Calhoun.  Yoko  Tanl 

The  Interns  (120)  D..703 

Michael  Callan,  Cliff  Robertson, 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges,  Edson  Stroll 

©El  Cid  (181)  © D . .6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(Cinemascope  version,  available  (or 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad. .713 

(formerly  "Wild  Cargo”) 

Mer  Angeli,  Edmund  Pi-  1om 

©Damn  the  Defiant! 

(101)  © D.  .705 

Alec  Guinness,  Dirk  Bogarde, 
.Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD  . 706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78)..  M.. 707 
Chubby  Checker.  Dukes  of  Dhdeland 

ConvicU  4 (106)  D..6205 

(was  "Reprieve") 

Ben  Gazzara,  Stuart  Whitman,  Ray 
Walston,  Vincent  Price,  Rod 
Steiger.  Sammy  Davis  jr. 

Warriors  Five  (82) Ac..  707 

Jack  Palance,  Jo  Anna  Rail! 

0©Almost  Angels  (93)  D/M..135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..70S 

Anthony  duinn,  Jackie  Gleason, 
JuUe  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..709 
Joey  Dee,  Gary  Ooeby, 

Kay  Medford 

We’ll  Bury  You!  (75)  ..DX..711 

O Billy  Budd  (123)  © ..D..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  Douglas,  Terence  Stamp 

©Reptilicus  (81)  SF.  .715 

Carl  Ottosen,  Ann  Smyrner 

©The  Legend  of  Lobo  (67)  0D..110 
True  LRe  Adventure 

©Pirates  of  Blood  River 

(87)  © Ad.. 710 

Kerwin  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  D.  .712 

Steve  Me()ueen,  Robert  Wagner, 
Shirley  Anne  Meld 

©Samson  and  the  Seven  Miracles 
of  the  World  (80)  ©..Ac.. 714 
Gordon  goott,  Yoko  Tand 

©In  Search  of  the  Castaw^s 

(110)  Ad..  136 

Maurice  Cbevaller,  Hayley  MlUi, 
George  Sanders 

©Barabbas  (134)  ®70 Dr.. 713 

Anthony  Quinn,  SUvana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 

©Lawrence  of  Arabia 

(222)  ® 70  D..714 

(Special  Release) 

Alec  Guinness,  Anthony  Quinn, 
Peter  O’Toole 

©The  Raven  (86)  ® Ho.  .717 

Vincent  Price,  Peter  Lorre. 

Boris  Karloff 

©Battle  Beyond  the  Sun 

(75)  © SF..716 

Ed  Perry,  Aria  Powell 

Night  Tide  (84)  D..718 

Dennis  Hopper,  Linda  Lawson 

Son  of  Flubber  (100)  C.  .140 

Fred  MacMurray,  Nancy  Olson, 

Ed  Wynn,  Keenan  Wynn 

©Diamond  Head  (107)  ®..D..715 
Charlton  Heston,  Yvette  Mlmleux, 
George  Cbakiris,  France  Nuyen, 
James  Darren 

©Day  of  the  Triffids 

(U9)  © Ho.  .6209 

Howard  Keel,  Nicole  Maurey, 

Mervyn  Johns 

Operation  Bikini  (..)...  .Ac.  .803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

The  Mind  Benders  (..)....  Ho.  .802 
Dirk  Bogarde,  Mary  Ure 
(Prerelease) 

The  Man  From  the  Diners’ 

Club  (. .)  C. . 

Danny  Kaye.  Cara  Williams, 
Martha  Hyer 

The  Iron  Maiden  (..)....C.. 
Michael  Craig.  Anne  Helm, 

Jeff  Donnell 

Dementia!..)  Ho. .801 

William  Campbell,  Luana  Anders, 
Mary  Mitchell 

©The  Terror  ( . . ) © Ho.  .804 

Boris  Karloff 

©The  Miracle  of  the  White 

Stallions  (110)  D..141 

Robert  Taylor,  Lfill  Palmer 

1 

©55  Days  at  Peking  ( . . ) © . . D . . 
Charlton  Heston,  Ava  Gardner, 
David  Niven 

Black  Zoo  ( . . ) Ho, . 

Michael  Gough,  Jeanne  Cooper 

©The  Young  Racers  (..).. Ac.. 
Mark  Damon,  Bill  Campbell 

Nightmare  House  (..) Ho.. 

Leticia  Roman,  John  ^on 

©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

©Savage  Sam  ( . . ) Ad.  . 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  CJorcoran 

©Summer  Magic CD.. 

Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  EMdle 
Hodges 

©Bye  Bye  Birdie  ( . . ) ® C/M . . 
Janet  Leigh,  Dick  Van  Dyke 

Congo  Vivo  (..)  Ad.. 

Jean  Seberg,  Gabriele  Feraettl 

The  Victors  ( . . ) ® 0 . . 

Vincent  Edwards,  Melina  Mercouri, 
• Jeanne  Moreau,  Romy  Schneider 

The  Maniac  (..)  D.. 

Kerwin  Mathews,  Nadia  Gray 
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©Waltz  of  the 

Toreadors 

(105)  

CD.. 

Peter  Sellers.  Margaret 

Leighton 

The  Impersonator 

(64) 

C.. 

John  Crawford, 

Jane 

Griffiths 

Operation  Snatch  (S3)  C 

Terry-Thomas,  George  Banders, 
Lionel  Jeffries 

Riff  Raff  Girls  (97)  D 

(E5ng-dubbed)  . .Nadja  Tiller, 
Robert  H ossein 


The  Loneliness  of  the  Long 

Distance  Runner  (103)  ....D.. 
Michael  Redgrave,  Tom  Courtenay  ^ 


> 

:x) 

-< 


David  and  Lisa  (94) D 

Keir  Dullea,  Janet  Margolin, 
Howard  Da  Silva 


m 

oa 

70 


> 

TO 

-< 


" I 

©Your  Shadow  Is  Mine  (..)..D.. 
Jill  Haworth,  Michel  Ruhl 


This  Sporting  Life  (..) D 

Richard  Harris,  Rachel  Roberts 


> 


The  Assassin  ( . . ) 
John  Ireland 


-D 

TO 


D.. 


r~i 


O 


The  Balcony  (..)  

Sbelley  Winters,  Peter  Falk 


The  Hands  of  a Strangler  ( 
Mel  Ferrer,  Dany  Curel 


)..D.. 


7 


JULY  I AUGUST  I SEPTEMBER  I OCTOBER  > NOVEMBER  I DECEMBER 


FEATURE  CHART 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY  1 i»iM-G-M  1 ii 

PARAMOUNT  I ii 

20TH-FOX  1 ii 

UNITED  ARTISTS  I ii 

>~ 

OThe  Sky  Above — the  Mud  Below 

(90)  Doc.. 

©Boccaccio  '70  (151) ....  Episodes 
(fkig-dubbed)  Sophia  Loren,  .\nita 
Ekberg,  Komy  Schneider 
Strangers  in  the  City  (83) . . . . D . . 
Robert  (lentUe.  Kenny  Delmar 

The  Devil’s  Wanton  (77) D.. 

(Bbig-dubbed)  B.  Malrasten 

©Tarzan  Goes  to  India 

(86)  Ad..  222 

Jock  Mahoney,  Slml,  Mark  Dana 

0©The  Counterfeit  Traitor 

(140)  D..6113 

William  Holden,  LUIl  Palmer 

^©Mr.  Hobbs  Takes  a 

Vacation  (116)  © C..215 

James  Stewart,  Maureen  O’Hara, 
Fabian,  Laurl  Peters 

Air  Patrol  (70)  © Ac.. 216 

Willard  Parker,  Merry  Anders 

©Jack  the  Giant  Killer 

(94)  Ad..  6222 

Kerwin  Mathews,  Judl  Meredith 
The  Miracle  Worker  (106)  D..6225 
.Anne  Bancroft,  Patty  Duke 
y©West  Side  Story  (155)  ® 

70mm  M..6201 

Natalie  Wood,  Richard  Beymer, 

The  Valiant  (89)  D.  .6228 

John  Mills,  Ettore  Mannl 

AUGUST  1 

©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas,  Eldw.  G.  Robinson, 
Cyd  Cbarlsse.  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey,  Karl  Boehm 
(Cinerama  engagements  only) 

©Hatari!  (159)  Ad.. 6117 

John  Wayne,  Red  Buttons,  Elsa 
MartinelU.  Hardy  Kruger 

©My  Geisha  (120)  ®.. CD.. 6118 
Shirley  MacLalne,  Yves  Montand, 
Bdw.  0.  Robinson.  Bob  Cummings 

y©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Eden, 
Cedric  Hardwlcke,  Peter  Lorre 
©Hemingway’s  Adventures  of  a 

Young  Man  (145)  © D..213 

Richard  Beymer,  8usan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  Lisa  Montell 

Bird  Man  of  Alcatraz  (143)  D.  .6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

S.  Tracy,  B.  Lancaster,  R.  Widmark, 
M.  Dietrich,  M.  Oift,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

SEPTEMBER  i 

Divorce — Italian  Style  (104)..  C.. 
(li>ig-dubbed)  Marcello  Mastroianni, 
Daniela  Rocca,  S.  Sandrelli 

©1  Thank  a Fool  (lOO)  ©. . D . .301 
Susan  Hayward,  Peter  Finch 

©1  Like  Money  (81)  © C.  .241 

Peter  SeUers,  Nadia  Gray, 

Herbert  Lorn 

©The  300  Spartans 

(113)  © Ad.. 219 

Rlcbard  Elgan,  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) CD.. 6231 

Elvis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  ® Ad. 6232 

Jack  Balance,  Guy  Madison 

OCTOBER  1 

Long  Day’s  Journey  into 

Night  (174)  0.. 

Katharine  Hepburn,  Ralph  Richard- 
son, Jason  Robards  jr..  Dean 
Stockvrell 

©A  Very  Private  Affair  (95)  D.  .303 
B.  Bardot.  Marcello  Mastroianni 

©The  Savage  Guns  (85)  ® OD..306 
Richard  Basehart,  Alex  Nlool 

The  Pigeon  That  Took 

Rome  (101)  ® C.  .6202 

Charlton  Heston,  Elisa  MartinelU, 
Harry  Guardlno 

©Loves  of  Satammbo  (72) 

© Ad. .223 

Jeanne  Valerie,  Jacques  Sernas, 
Eldmund  Purdom 

^The  Longest  Day 

(ISO)  © D.  .221 

All-Star  cast:  depiction  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 

©Hero’s  Island  (94)  ® Ad.. 6229 
James  Mason,  Neville  Brand, 

Kate  Manx,  Mp  Torn 

Pressure  Point  (91)  D..6233 

Sidney  Poltler,  Bobby  Darin 

NOVEMBER  | 

Period  of  Adjustment  (112) 

© C..308 

Tony  Franciosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..311 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C . .312 

Terry-’Hiomas,  E)ric  Sykes, 

Dennis  Price,  Moira  Redmond 

©Girls!  Girls!  Girls! 

(98)  C/M.. 6205 

Elvis  Presley,  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.  6236 
Helene  Remy 

Tower  of  London  (79) . . . . Ho.  .6234 
Vincent  Price 

DECEMBER  | 

©Constantine  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde.  Christine  Kaufmann 

l}©Billy  Rose’s  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye,  Stephen  Boyd,  Dean  Jagger 

©Swordsman  of  Siena  (92) 

© Ad, .304 

S.  Granger,  S.  Kosdna,  C.  Kaufmann 

©Wonderful  to  Be  Young 

(92)  © C/M..6209 

aiff  Richard.  Robert  Moriey 

It’s  Only  Money  (84) C.  .6206 

Jerry  Lewis,  Zachary  Scott,  Joan 
O’Brien 

©Gigot  (104)  C..220 

Jackie  Gleason,  Katherine  Kath, 
Jean  LeFebvre,  OabrleUe  Dorzlat 

©The  Lion  (96)  © D..305 

Wm.  Holden.  Oapucine,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120) . .0.  .6301 
Shirley  MacLalne,  Robert  Mitebum 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm,  Christian  Wolff, 

Siibina  Sesselman 

1 JANUARY  1 

The  Password  Is  Courage 

(116)  CD..  305 

Dirk  Bogarde.  Maria  Perschy 

Cairo  (91)  D..316 

George  Sanders,  Richard  Johnson 

©Who’s  Got  the  ActlonT 

(93)  ® C.  .6207 

Dean  Martin,  Lana  Turner, 

Elddle  Albert,  Nlta  Talbot 

Where  the  Truth  Lies  (81)  D..6211 
Juliette  Greco,  Lllo  Pulver 

©Sodom  and  Gomorrah  (154)  S.  .301 
Stewart  Granger,  Pier  Angeli 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Mltchum,  Jody  McCrea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ®..0..6303 
Tony  Curtis,  Yul  Brynner 

A Child  Is  Waiting  (102)  D..6305 
Burt  Lancaster,  Judy  Garland 

1 FEBRUARY  | 

©Madame  (104)  ® 70 D.. 

(Elne-dubbad)  Sophia  Loren, 
Robert  Hossein 

The  Hook  (98)  ® 0.  .317 

Kirk  Douglas.  Robert  Waiker, 

Nick  Adams,  Nehemiah  Persoff 

Dime  With  a Halo  (. .) D.  .318 

Barbara  Luna,  Paul  Langton 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

I^aurence  Harvey,  France  Nuyen, 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capueinc,  T.  Howard 

Two  for  the  Seesaw  (120)  D..6301 
Shirley  MacLalne.  Robert  Mltchum 

The  Great  Van  Robbery 

(73)  Ac..  6302 

Denis  Shaw,  Kay  Callard 

1 MARCH  1 

©Seven  Seas  to  Calais 

(102)  © D..309 

Rod  Taylor,  Keith  Mlchell 

©The  Courtship  of  Eddie's  Father 

(..)  ® c.. 

Glemn  Ford,  Shirley  Jones 

©Follow  the  Boys  (..)  ® CD.. 
Connie  Francis,  Paula  Prentiss, 

Ron  Randell,  Russ  Tarablyn 

©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Gleason,  Glynls  Johns, 
Laurel  Goodwin,  Chas.  Ruggles 

©Marilyn  (..)  © Doc.  .302 

©Nine  Hours  to  Rama 

(125)  © D..307 

Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker.  Robert  Moriey 

30  Years  of  Fun  (85) . . . .C.  .308 
Comedy  compilation . . (jharUe 
Chaplin,  Buster  Keaton 

Five  Miles  to  Midnight 

(110)  D.. 

Sophia  Loren,  Anthony  Perkins 

APRIL 

©Come  Fly  With  Me  ( . . ) ® C . . 
Dolores  Hart,  Hugh  O’Brian,  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(..)  C/M.. 

Ellis  Presley,  Joan  O’Brien 

©My  Six  Loves  (101) ....  0 . .6213 
Debbie  Reynolds.  Cliff  Robertson, 
David  Janssen,  Ellleen  Heckart 

The  Stripper  (..)  © D..309 

Joanne  Woodward,  Richard  Beymer 

1 COMING  1 

©Mutiny  on  the  Bounty 

(179)  ® 70 Ad.  .355 

.Marlon  Brando,  Trevor  Howard 
©The  Golden  Arrow  (..)  ....Ad.. 
Tab  Hunter,  Rnssana  Podesta 
©The  Main  Attraction  (90) 

© D..307 

Pat  Boone,  Nancy  Kwan 
©In  the  Cool  of  the  Day  ©..D.. 
Jane  Fonda.  Peter  Finch 

Hud  (.  .)  ® 0.  . 

Paul  Newman,  Melvyn  Douglas 

©Donovan’s  Reef  (..)..  Ad.. 

John  Wayne,  Lee  Marvin,  Jack 
Warden,  Eaizabeth  Allen 

©Come  Blow  Your  Horn  ® C.  .6221 
Frank  Sinatra,  Barbara  ^sh, 

I>ce  J.  Cobb,  Jill  St.  John 

©Tile  Queen’s  Guards  (..)  ©..D.. 
Raymond  Massey,  Daniel  Massey 

The  Condemned  of  Altona  © D..312 
Sophia  Loren,  Maximilian  Schell, 
Fredric  March,  Robert  Wagner 

©The  Leopard  (..)  © D..311 

Burt  Lanca-ster,  Claudia  Cardlnale 

©Beauty  and  the  Beast 

(77)  Ad.. 6223 

Joyce  Taylor,  Mart  Damon 

The  Caretakers  ( . . ) 0 . . 

R.  Stack,  Joan  Crawford,  P.  Bergen 
©Amazons  of  Rome  (96)  Ac.. 

Louis  Jourdan,  Sylvia  Syms 

©Love  Is  a Ball  (..)  C.. 

Glenn  Ford.  Hope  Lange 
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FEATURE  CHART 


UNIVERSAL 


WARNER  BROS. 


©That  Touch  of  Mink 

(99)  ® C..6216 

Cary  Grant,  Doris  Day,  Gig 
Young,  Audrey  Meadows 

Information  Received  (77)  D..6217 
Sabina  Sesselman,  Wm.  Sylvester 

©Merrill’s  Marauders 

(98)  © D..165 

Jeff  Chandler,  Ty  Hardin 

^©The  Music  Man  (151)  ® M . .168 
Robert  Preston,  Shirley  Jones 
(Special  engagements  only) 

©The  Spiral  Road  (140) ..  D . .6218 
Rock  Hudson,  Burl  Ives, 

Gena  Rowlands 

Guns  of  Darkness  (103) . . Ad . .169 
Leslie  Caron.  David  Niven 

©The  Phantom  of  the  Opera 

(84)  Ho . . 6219 

Herbert  Lom,  Heather  Sears, 
Michael  Gough,  Bdw.  de  Souza 

©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®.. Ad.. 167 
Louis  Jourdan,  Yvonne  Fumeaux 

©No  Man  Is  an  Island 

(114)  D..6220 

Jeffrey  Hunter,  Marshall  Thompson, 
Barbara  Perez 

©The  Chapman  Report  (125)  D..251 
Efrem  Zimballst  jr.,  Shelley  Winters, 
Jane  Fonda.  Claire  Bloom,  Olynls 
Johns 

©If  a Man  Answers  (102) . ,C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Micbellne  Presle,  John  Uind 

Stagecoach  to  Dancers’  Rock 

(72)  W..6222 

WarreD  Stevens,  Martin  Landau, 
Jody  Lawraoee,  Judy  Dan 

What  Ever  Happened  to  Baby 

Jane?  (132)  D.  .252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Oarland,  Robert 
Goulet,  Red  Buttons,  Hermfone 
GHngold 

Freud  (139)  D..6301 

(Special  Release) 

Montgomery  CUtt,  Susannah  York, 
Larry  Parte,  Susan  Kohner 

©Gypsy  (143)  @ M..254 

Ih^lind  Russell,  Natalie  Wood, 

Karl  Malden 

©40  Pounds  of  Trouble 

(109)  ® C..6304 

Tony  Curtis,  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (92) . .Ac.  .6305 
Mward  Judd,  Laurence  Payne, 
James  Robertson  Justice 

Term  of  Trial  (113)  D..255 

Laurence  Olivier,  Simone  Signoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon,  Lee  Remlck 

To  Kill  a Mockingbird 

(129)  D..6306 

Gregory  Peck,  Mary  Badbam, 
Phillip  Alford,  John  Megna 

©The  Birds  (120  D.. 

Rod  Taylor,  Suzanne  Pleshette, 
Jessica  Tandy,  lippl  Hedren 

©The  Ugly  American  (135)  D.. 
Marlon  Brando,  Sandra  Church,  Ehji 
Okada,  Pat  Hingle,  Jocelyn  Brando 

©Critic’s  Choice  (100)  ® C..259 
Bob  Hope,  LuclUe  Ball 

©Lancelot  and  Guinevere 

(..)  ® Ad.. 

Cornel  WUde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..D.. 
Rock  Hudson,  Rod  Taylor,  Mary 
Peach,  Barry  Sullivan 
©For  Love  or  Money  {..)....C.. 
Kirk  Douglas,  Mitzl  (iaynor,  { 

Gig  Young,  'Thelma  Ritter 

©Island  of  Love  (..)  ®....C.. 
Robert  Prffiton,  Tony  Randall 

©PT-109  (. .)  ® D.. 

Cliff  Robertson 

©Spencer’s  Mountain  (..)  ® OD.. 
Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur 

MISCELLANEOUS 


A.D.P.  PRODUCTIONS 

Invasion  of  the  Animal 

People  (55)  SF.. 

John  Carradlne,  Barbara  Wilson 
Terror  of  the  Bloodhunters 

(60)  Ho.. 

Robert  Clarke,  Steve  Conte 

ASTOR 

Night  of  Evil  (8S) D..  Aug  62 

Lisa  Oaye,  William  Campbell 
The  Blootfy  Brood  (69) . . D . .Sep  62 
Peter  Falk.  Barbara  Lord 
The  Quare  Fellow  (85)  . . D . . Dec  62 
Patrick  McGoohan,  Sylvia  Syms 

ATLANTIC  PICTURES 
Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  Martin  Bold 
©Flame  in  the  Streets 

(93)  © D..Sep62 

John  Mills,  Sylvia  Syms 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D..  Sep  62 

Christian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Tell-Tale  Heart  (78)  Ho.  .Sep  62 
Lawrence  Payne,  Adrienne  0>rrl 
Smashing  of  the 

Reich  (S4)  Doc.. Oct  62 

Kamikaze!  (89)  Doc..  Oct  62 

The  Night  They  Killed  Rasputin 

(87)  D . . Oct  62 

Eldmund  Purdom,  Gianna  Canale 

CARI  RELEASING 
The  Scarface  Mob  (106) . . 0 . . Aug  62 
Robert  Stack,  Keeoan  Wynn 

COLORAMA 

©The  Trojan  Horse 

(105)  © D..Jul62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ®..S..Jul62 
Jack  Palance,  Anita  Ehberg 
©Joseph  and  His  Brethren 

(103)  BID..  Dee  62 

Geoffrey  Home,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter 

(76)  ® D.. Sep  62 

(airls  Warfield,  Sally  Fraser 

Stakeout  (81) D..  Oct  62 

Bing  Russell,  BUI  Hale 
Varan  the  Untolievable 

(70)  D..0et62 

Myron  Healy,  Tsoruko  Kobayestri 
©First  Spaceship  on  Venus 

(81)  ® D.. Oct  62 

Yoko  Tanl,  Oldiiek  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad.. Oct  62 
Enrico  Marla  Salerno 
The  Reluctant  Saint  (105) . . CD . . 
Maximilian  Schell,  Ricardo  Montalban 

ELLIS 

Two  Before  Zero  (78)  . .Doc.  .Oct  62 
Lovers  on  a Tight  Rope 


(83)  D . . Dec  62 

Annie  Glrardot,  Francois  Perier 

Maxime  (93)  CD..  Nov  62 

Charles  Boyer,  Michele  Morgan 
EMERSON  FILM  ENTERPRISES 
The  Creation  of  the 

Humanoids  (75) Ho..  Oct  62 

Don  Megowan,  Erica  ERllot 

FAIRWAY  INT'L 

©Eegah  (90)  Ad..  May  62 

Arch  Hall  jr.,  Marilyn  Manning 

Fallguy  (64)  D..  May  62 

Ed  Dugan 

Wild  Guitar  (87)  M..  Nov  62 

Arch  Hall  jr.,  Nancy  Czar 

FANFARE  FILMS 

The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Wanamaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C.  .Apr  62 
Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . .C.  .Jul  62 
Kenneth  Connor,  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112) . . 0 . .Oct  62 
Alan  Bates,  June  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CO..  Aug  62 
Terry- Thomas,  Sonja  Zlemann 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  HUUgoss,  Prances  Feist 
The  Devil’s  Messenger 

iC72).  F.. Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  McmteU,  BUI  Holmes 
Escape  to  Berlin  (80) ....  D ..  Oct  62 
Christian  Doermer.  Suzanne  Kor^ 

©Roommates  (91)  C..  Oct  62 

James  R.  Justice,  L.  PhUUps 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  BUloe 

The  Seducers  (88) D..  Dec  62 

NueUa  Dlerklng,  Mark  Saegers 
KINGSLEY 

Only  Two  Can  Play  (106)  C.. Mar  62 
Peter  SeUtrs,  Mai  Zetterllag 
LOPERT  FILMS 
The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho.  .Jul  62 

Pierre  Braaoeur,  AUda  VaRl 
The  Mamter — Half  Man,  Half 

Monster  (72)  Ho..  Jul  62 

Peter  Dyneley,  Jana  Hylton 
©Stowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Paaeal  Lamoriase,  Andre  CUUe 

Phaedra  (115)  D.. Nov  62 

Melina  Mercouri,  Anthony  Perkins 
MAGNA  FILMS 

©Black  Tights  (120)  ® M.. 

Cyd  Cbarisse,  Zlzi  Jeanmaire 

MEDALLION 

©Last  of  the  Vikings  (102) 

® Ad..May62 


Cameron  Mitchell,  Edmund  Purdom 
©Son  of  Samson  (90)  ®.. Aug  62 
Mark  Forest,  Chelo  Alonso 
©Cleopatra’s  Daughter 

(93)  ® Ad.  . Feb  63 

Dehra  Paget,  E.  Manni,  Itoht.  Alda 

Bomb  for  a Dictator  (73)  Ac . . Feb  63 
Pierre  Fresnay,  Michel  .\ucl.air 
MPA  FEATURE  FILMS 
Bourbon  St.  Shadows 

(70)  D..  Sep  62 

Richard  Derr,  Mark  Dpnlels 
PARADE  RELEASING  ORG. 

©Make  Way  for  Lila 

(90)  D.  .Jun  62 

Erika  Reroberg  (Eng-dubbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad.  . Jul  62 

Marshall  Thompson.  Gaby  Andre 
PARALLEL  FILM  DISTRIBUTORS 
Shootout  at  Big  Sag 

(64)  W..  Jun  62 

Walter  Brennan,  Luaim  Patten 

PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S. . 

John  Barrymore,  Jacques  Serrjas 

©The  Huns  (85)  S.. 

Chelo  Alonso,  Jacques  Bemas 

TIMES  FILM 

Wild  for  Kicks  (92) 0 ..  Feb  62 

David  Farrar,  Noelle  Adam 
©Mondo  Cane  (115) ..  Doc  . . Feb  63 
“World-Wide  film  portrayal  of 
real  Ufe" 

Eve  (..)  D..  Mar  63 

Jeanne  Moreau.  Stanley  Baker 

TOPAZ  FILMS 
©Playgirl  After  Dark 

(92)  M..  Jul  62 

Jayne  Mansfield,  Leo  Genn 

TRANS-LUX 

Secrets  of  the  Nazi  Criminals 

(84)  Doc..  Oct  62 

Horror  Hotel  (76)  . . . . Ho. . Oct  62 
Dennis  Lotls,  Christopher  Lee 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D..  Feb  63 

Ksa  Martinelli  (Elng-dubbed) 

Fatal  Desire  (SO) D..  Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Ettore  Maiml  (Eng-dubbed) 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C.. Aug  62 
James  Bobertson  Justice,  LssUe 
PhlUlps 

Two  and  Two  Make  Six  (89).. C.. 

George  Ohakliis,  Janette  Scott 

UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) D.. Oct 62 

Eddie  Constantine,  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

June  Wilkinson,  Don  Keimy 

ZENITH  INT'L 

No  Exit  (85) D.. Dec 62 

Vlveea  Lindfors,  Rita  Gam, 

Morgan  Sterne,  Ben  Piazza 


FOREIGN  LANGUAGE 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel) . .Alfredo  Alcoa 

FRANCE 

Back  Streets  of  Paris  (94)  6-18-62 

(President) . .Simone  Sl^oret 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlmte  Marcfaand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Bnrbassy) . .Michele  Morgan,  C. 
Marquand 

©End  of  Desire  (86)....  8-13-62 
(Comt’l) . .Marla  S^ell 

Five  Simiers  (80) 8-  6-62 

(Astor) . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  La/oret 

Jules  and  Jim  (1(») 6-U-62 

(Janus) . .Jeanne  Moreau,  Oskar 
Werner 

Last  Year  at  Marienbad 

(98)  4-16-62 

(Astor) . .Delpblne  Seyrig,  Giorgio 
Albertazzl,  Sadra  Pltoeff 
Le  Dab  Se  Rebiffe  (96)..  8-13-62 
(Tlfflee) . . Jean  Oabln 

Lola  (90)  12  3-62 

(F-A-W) . .Anouk  Almee.  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . .Jean  Gabln.  Dairy  Cowl 
Paris  Belongs  to  Us  (120)  1-14-63 
(Merlyn)..B.  Schneider,  F.  Prevost 
Passion  of  Stow  Fire  (91) . . 11-26-62 
(Trans-Lu.x) . . Jean  DeSallly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Charles  Azmvour 
Sundays  and  Cybele  (110) . . 2-11-63 
(Davis-Royal)  ..  Hardy  Kruger, 


Patricia  Gozzi,  Nicole  Courcel 

Sweet  Ecstasy  (75)  © 8-13-62 

( Audubon) . . Bllke  Sommer 
Tomorrow  Is  My  Turn  (117)  4-  9-62 
(Sbowcorp) . .Charles  Aznavour 

Talcs  of  Paris  (85) 10-15-62 

(Times) — ^F.  Amoul,  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe) . -Ruth  NIehsus,  Viktor 
StaaJ 

GREECE 

Antigone  (88)  10-15-62 

(Ellis) . .Irene  Papas 

Electra  (110)  1-14-63 

(Lopert) . .Irene  Papas 
Take  Me  Away,  My  Love 

(90)  9-  3-62 

(Greek  M.P.) . .Christian  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison) . .C.  Biswas,  S.  Chatterjee 

ITALY 

Arturo’s  Island  (90) 1-21-63 

(MGM)..Reg  Kerman,  Key 
Meersman 

Divorce — Italian  Style 

(105)  10-  1-62 

(Embassy) . .MarceUo  Mastrolannl 

Eclipse  (123)  2-11-63 

(Times) . . Alain  Delon,  Monica  Vittl 
Everybody  Go  Home  (115) . .12-10-62 
( Davis-Royal) ..  Alberto  Sordl 
II  Grido  (The  Outcry) 

(115)  U-12-62 

(Astor) . .8teve  Cochran,  Valli, 

B.  Blair 

Udy  Doctor,  The  (103) . . . .10-  1-62 
(Governor) . .Toto,  Abbe  Lane 
La  Viaccia  (103) 10-22-62 


(Embassy) . .Jean-Paul  Belmondo, 
Claudia  (iardinale 

Psycosissimo  (88)  10-29-62 

(Ellis).. Ugo  Toznazzi 

JAPAN 

Happiness  of  Us  Alone 

(133)  9-  3-62 

Keiju  Kobayasbl,  Hideko  Takamloe 

Island,  The  (96)  © 9-24-62 

(Zenith) . .Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca) . .Toshiro  Mifune 

MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert) . .To^lro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 

(Brenner) . . Llv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Teleplx) . .L.  Wlnrdcka,  M.  Vott 

Partings  (101)  12-  3-62 

(Teleplx) . .Marla  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
( Artkino) . . B.  Burenkov 

©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artkino) . . Documentary 

Home  for  Tanya,  A (97)  . . 7-  2-62 
(Artkino) . .Liudmila  Marchenko 

©Violin  and  Roller  (55)..  9-24-62 
( Artkino) ..  Igor  Fomcfaenko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley) . .Frandseo  Rabal,  Sflvla 
Pinal,  Fernando  Bey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8-  6-62 
(Embassy) . .Birger  Malmsten 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Dote  is  national  release  month.  Color  and 
process  os  specified. 


iro  ! I 


BUENA  VISTA 
(All  in  color) 
FEATURETTE  SPECIALS 
118  Horse  With  the  Flying 

Tail  (48)  Jan  62 

LIVE  ACTION  SPECIALS  , 

1 

131  Water  Birds  (31),  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17104  Early  to  Bed  Apr  62  I 

17105  Canine  Caddy  May  62  , 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62  ! 

17108  The  Art  of  Skiing  ....Aug  62 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey’s  Delayed  Date  Oct  62 

17111  Chicken  Little  Nov  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

12S  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

6425  Let  Down  Your 

Aerial  (17)  Apr  62 

6426  Clunked  in  the 

Clink  (16)  May  62 

6436  Microspook  (16)  Jun  62 

7421  Spies  and  Guys  (16>/2)  Sep  62 

7431  Strop,  Look  and  Listen 

(151/2)  Oct  62 

7422  General  Nuisance  (18)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  ....  Dec  62 

7433  Training  for  Trouble 

(15'/2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

CANDID  MICROPHONE 
(Reissues) 

6554  No.  4.  Series  3 (11)..  Apr  62 

6555  No.  5,  Series  3 

(lOi/a)  May  62 

7551  No.  1,  Scries  4 (10)  Sep  62 

7552  No.  2.  Series  4 (11)  ..Nov  62 

7553  No.  3,  Scries  4 (10)  . .Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Tecnnicolor  Reissues) 

6612  The  Oompahs  (7^2) Apr  62 

6613  The  Air  Hostess  (8).. May  62 

6614  Giddyap  (61/2) Jun  62 

6615  Georgie  and  the 

Dragon  (7)  Jul  62 

7601  Gerald  McBoing  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) Jan  63 

7608  Snowtime  (7)  Jan  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6706  Swash  Buckled  (7)  ....Apr  62 

6707  Common  Scents  (7) May  62 

6708  Bearly  Able  (7) Jun  62 

”01  Slippery  Slippers  (7)  Sep  62 

7702  Chukeo  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  . . Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 
MR.  MAGOO  REISSUES 

(Technicolor) 

6757  Magoo  Goes  Skiing 

May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Mag 00’ s Cruise  (6) Sep  62 

7752  Magoo's  Problem  Child 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

, (6)  Nov  62 

7754  Meet  Mother  Magoo 

(6'/a)  (©  and  standard) . . Dec  62 
SPECIAL  COLOR  FEATURETTES 

6444  Pleasure  Highway 

Apr  62 

6445  Wonders  of  Dallas  (17)  Jut  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonderful  Arkansas  (19)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter- Reissues) 

6160  Monster  and  the 

Aoe  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6408  Sappy  Bull  Fighter 

(I5/2)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagpole  Jitters  (16)  . . Nov  62 
7404  For  Crimin’  Out 

Loud  (16)  Jan  63 


CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mar  62 

The  Magic  Tide  (^  Jp|  62 


The  Plucky  Plumber  (IS) Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cartoon  Kit  (.  .)  

C6433  Tall  in  the  Trap  (..).... 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  ( . . ) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

JV6461  Puss  Gets  the  Boot  (9) . 

W6462  Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  

W6464  Bowling  Alley  Cat  (8)  . 
W6465  Fine  Feathered  Friend  (8) 
W6467  The  Lonesome  Mouse  (8) 
IN6468  Mouse  Comes  to  Dinner  (8) 

W6469  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7). 
W6472  Puttin’  on  the  Dog  (7) . 


PARAMOUNT 
COMIC  KINGS 

C22-1  Et  Tu  Otto  (7)  ...Sep  62 
C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3The  Method  and 

Maw  (9)  Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

C22-5  Keeping  Up  With 

Krazy  (7)  Oct  62 

C22-6  Mouse  Blanche  (7)....  Nov  62 
MODERN  MADCAPS 
(Technicolor) 

M22-1  Penny  Pals  (6)  Oct  62 

M22-2  Robot  Ringer  (6)....  Nov  62 
M22-3  One  of  the  Family 

(6)  Dec  62 

M22-4  Ringading  Kid  (6).. Jan  63 
M22-5  Drum  Up  a Tenant 

(6)  Feb  63 

M22-6  One  Weak  Vacation 

(..)  Mar  63 

NOVELTOONS 

(Technicolor) 

P22-lAnatole  (9)  Sep  62 

P22-2Yule  Uff  (6)  Oct  62 


POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6) . . Stg  62 
E22-2  Child  Sockolegy  (6)  Sep  62 
E22-3  Ancient  Fistory  (7)  Sep  62 
E22-4  Big  Bad  Sinb^  (U)  Sw  62 
E22-5  Popeye’s  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 


Battle  (6)  Sep  62 

P22-3  It’s  for  the  Birdies 

(6)  Nov  62 

P22-4  Fiddlin’  Around  (6)..  Dec  62 

P22-5  0llie  the  Owl  (6) Jan  63 

P22-6  Good  Snooze  Tonight 

( • . ) Feb  63 

P22-7  A Sight  for  Squaw 
Eyes  (..)  Mar  63 


LESTER  A.  SCHOENFELD 
FEATURETTES 

©Mikahli  (33)  Nov  62 

©Angel  Bay  (30) Jan  63 

©This  Is  Hong  Kong  (30)..  Feb  63 

Jessy  (30)  Mar  63 

TWO-REELERS 
(All  in  color) 

Pearlers  of  the  Coral 

Sea  (lej/a)  Oct  62 

Heart  of  the  West  (15)  Oct  62 

Another  Sunny  Day  (21'/2>  . . Nov  62 

Newspaper  Run  (lO'/a) Nov  62 

Design  in  the  Sky  (15) Oct  62 

Wings  to  the  Future  (15)..  Nov  62 
Australian  Landscape 

Painters  (12)  Jan  63 

Saddlemaker  (16)  Feb  63 

Captain  H (20)  Feb  63 

People  of  the  Rock  (14) ....  Mar  63 
ONE-REELERS 

Blue  Tunes  (10)  Oct  62 

Ray  Ellington  & Quartet  (10)  Nov  62 

©Roman  Way  (10) Nov  62 

©Morocco’s  Saharan 

Regions  ilZ/z)  Jan  63 

Making  Music  (10)  Jan  63 

©Inside  the  Tiger  (9) Feb  63 

©Ravenna  (12'/2) Mar  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7203  Primitive  Fighters  (8) . . Mar  62 

7204  Holiday  in  Ireland  (9) Apr  62 

7205  Champion  Angler  (9)  May  62 


7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 
7209  Story  Book  Wedding  of 

Princess  Sophia  and  Prince 
Juan  Carlos  (10)  Aug  62 


7210  Killers  and  Clowns  (9)  Sep  6S 

7211  Vikings’  Playground  (9)  Oct  62 
7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’s 
All  Ratios— Color 


Prod. 

No. 

7 (Q 
SC 

5221  Klondike  Strike 

Out  (7)  

5222  Where  There’s  Smoke 

a>  

. Feb  62 

5223  He-Man  Seaman  (6) . 

.Mar  62 

5224  Nobody’s  Ghoul  (7)... 

• Apr  62 

5225  Riverboat  Mission  (7). 

May  62 

5226  Rebel  Trouble  (7) . . . 

.Jun  62 

5227  Taming  the  Cat  (7).. 

.Jul  62 

5228  Runaway  Mouse  (7) . . . 

. Aug  62 

5229  Big  Chief  No  Treaty 

(10)  

.Sep  62 

5230  First  Flight  Up  (6) 

.Oct  62 

5233  Bargain  Daze  (7) 

. Dec  62 

5234  A Fight  to  the 

Finish  (7)  

. Dec  62 

TERRYTOON  CINEMASCOPES 

5203  Peanut  Battle  (7) . . . 

. Apr  62 

5204  Loyal  Royalty  (6) . . . 

May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  

.Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  

.Sep  62 

5207  Fleet’s  Out  (6)  

• Oct  62 

5208  Home  Life  (7) 

.Nov  62 

UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4371  Steel  Bands — Tropical 

Music  © 

.Jan  63 

4372  A Picture  tor  Jean  . . . 

. Feb  63 

4373  A Bridge  Named 

Emma  © 

.Mar  62 

4374  End  of  the  Plains  . . . 

. Apr  63 

4375  Island  Spectacular.  . . . 

May  63 

4376  South  of  the  Amazon 

• Jun  63 

4377  Land  of  Extremes 

.Jul  63 

4378  Land  of  Homer  

. Aug  63 

TWO-REEL  COLOR  SPECIALS 

4301  Land  of  the  Long  White 

Cloud  © 

.Jan  63 

WALTER  LANTZ  CARTUNES 

(Technicolor.  .Can  be  projected  In 

the  Anamorphic  Process,  2.35-1) 

(All  run  between  6 and  7 

min.) 

4220  Phoney  Express  

.May  62 

4221  Careless  Ctt^ker  . . . 

.May  62 

4222  Mother's  Uttle  HMimt 

Jun  62 

4223  Tragic  Magic  

.Jvl62 

4224  H)rde  and  Sneak 

• Jul«2 

4225Voe-Doo  Boo-Bee 

.Aug  62 

4226Crowln’  Paint  

.Sw62 

4227  Punchy  Pooch  

Scp62 

4228  Little  Weedy  Rtdhig 

Hood  

.Oct  62 

4229  Corny  Concerto 

.Oct  62 

4311  Fish  and  Chips  

.Jan  63 

4312  Greedy  Gabby 

Gator  (WW)  

.Jan  63 

4313  Coming  Out  Party... 

. Feb  63 

4314  Case  of  the  Cold 

Storage  Yegg  

.Mar  63 

4315  Robin  Hoody  Woody 

(WW)  

. Mar  63 

43i6  Charlie’s  Mother-in-Law 

Apr  63 

WALTER  LANTZ  REISSUES 

(Color  Cartunes.  .Can  be  projected 

in  the  Atramorphic  process, 

2.35-1) 

4331  Woody  Meets  Davy 

Crewcut  

4332  Box  Car  Bandit 

. Feb  63 

4333  The  Unbearable 

Salesman  

.Mar  63 

4334  International  Wood- 

pecker  

.Apr  63 

4335  To  Catch  a Woodpecker 

Mar  63 

4336  Round  Trip  to  Mars  . 

• Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  

.Jul  63 

SPECIAL 

4304  Football  Highlights 

1962  

WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 

(Technicolor  Reissues — 1 

min.) 

9310  Bye  Bye  Bluebeard . . . 

.May  62 

9311  Homeless  Hare 

9312  Bird  in  a Guilty  Cage 

.Jul  62 

9313  Fool  Coverage 

.Aug  62 

1306  Dog  Pounded  

. Jan  63 

1307  Cat-Tails  for  Two 

Feb  63 

1308  Easy  Peckin’ s 

.Mar  63 

1309  No  Barking 

. Apr  63 

1310  Upswept  Hare  

.May  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

1722  Devil  Feud  Cake  

. Feb  63 

1723  The  Million-Hare 

. Apr  63 

MERRIE  MELODIES 

LOONEY  TOONS 

(Technicolor — 7 min.) 

9712  Slick  Chick  

. Jul  62 

9713  Louvre  Come  Back 

to  Me  

.Aug  62 

1706  1 Was  a Teenage  Thumb  Jan  63 

1707  Fast  Buck  Duck 

. Mar  63 

1708  Mexican  Cat  Dance.  . . 

. Apr  63 

1709  Woolen  Under  Where  . 

May  63 

WORLD-WIDE  ADVENTURE 

SPECIALS 

(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  

.Mar  63 

(One- Re  el) 

1502  Sea  Sports  of  Tahiti 

.Jan  63 

1503  (NEW) . .Moroccan 

Rivieras  

. Mar  63 

1504  When  Fish  Fight  

.May  63 

FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


7 Capital  Sins 
Embassy  Pictures 


Ratio: 

1.85-1 

113  Minutes 


Episode 

Comedy 

Rel.  Jan.  ’63 


The  latest  in  the  rapidly  growing  list  of  foreign- 
language  episode  films  is  a light,  gay  and  delight- 
fully amusing  conceit  in  which  seven  of  France’s 
top  “new  wave”  directors  present  satirical  versions 
of  man’s  eternal  sins.  A dozen  leading  French  stars, 
among  them  Jean-Pierre  Aumont,  Micheline  Presle, 
Marina  Vlady,  Jean-Louis  Trintignant  and  Dany 
Saval  (recently  in  Disney’s  “Moon  Pilot”),  add 
strong  marquee  value  to  attract  art  house  devotees. 
At  least  four  of  the  seven  vignettes  are  highly  en- 
tertaining: “Anger,”  a hilarious  comedy  of  world- 
wide implications;  “Envy,”  in  which  Dany  Saval  is 
a discontented  chambermaid  who  rises  in  the  world 
but  then  longs  for  a maid’s  freedom;  “Greed,”  in 
which  the  handsome  Jacques  Charrier  plays  a shy 
engineering  student  who  wins  a lottery  to  stay  with 
an  expensive  call-girl,  and,  best  of  them  all,  “Lazi- 
ness,” in  which  a bored  screen  star,  played  by 
Eddie  Constantine,  is  even  too  lazy  to  make  love  to 
a starlet  who  offers  herself  to  him.  The  others  are: 
“Gluttony,”  in  which  all  concerned  stuff  themselves; 
“Lust,”  about  two  young  beatniks,  and  “Pride,”  in 
which  a deceived  wife  safe^ards  her  marriage. 
Among  the  directors  are  Philippe  De  Broca,  Jean- 
Luc  (5odard,  Claude  Chabrol  and  Roger  Vadim, 
who  also  are  names  to  conjure  with,  as  is  Eugene 
Ionesco,  who  wrote  one  episode.  A Franco-Italian 
coproduction  by  Les  Films  Gibe-Franco-London  of 
Paris  and  Titanus  of  Rome. 

Dany  Saval,  Georges  Wilson,  Micheline  Presle, 

Laurent  Terzieff,  Corinne  Marchand,  Sami  Frey. 


Candida 

1.85-1  Satire 

Union  Film  90  Minutes  Rel.  Feb.  ’63 

A fine  example  of  Gallic  filmmaking,  this  Pathe 
Cinema  Corp.  attraction,  written  and  directed  by 
the  gifted  Norbert  Carbonnaux  (his  main  story  line 
is  a departure  from  the  Voltaire  classic)  should 
readily  find  acclaim  and  applause  along  the  art 
theatre  routing  as  well  as  in  the  selective  show- 
cases of  metropolitan  population  centers.  Jean- 
Pierre  Cassel  enacts  the  title  role  against  events 
and  episodes  revolving  around  a French  youth 
from  1939  to  post-World  War  II  era,  and  he  is 
joined  by  a talented  supporting  cast,  among  them 
Pierre  Brasseur  as  Pangloss  and  Dahlia  Lavi  as 
Cunegonde.  M.  Carbonnaux  has  directed  in  a 
constant  atmosphere  of  optimism  amid  dire  peril, 
gloom  and  disappointment,  pro’ving  that  the  hero 
has  lived  in  the  best  of  all  possible  worlds.  English 
titles  accompany  the  French  dialog. 

Jean-Pierre  Cassel,  Pierre  Brasseur,  Dahlia 
Lavi,  Nadia  Gray,  Michel  Simon. 


Trans-Lux  to  Handle  Danish  Film 

NEW  YORK — Trans-Lux  Distributing  Corp.  has 
acquired  “A  Stranger  Knocks,”  a Danish  film  pro- 
duced and  directed  by  Johan  Jacobson,  for  distribu- 
tion in  the  U.S.,  according  to  Ed  R.  Svigals,  vice- 
president  of  Trans-Lux. 

“A  Stranger  Knocks,”  stars  Birgitte  Fedei-spiel 
and  Preben  Lerdoff  Rye,  both  of  whom  received 
“Bodils”  (Danish  Oscars)  for  their  performances  in 
the  film,  which  also  was  named  best  Danish  picture 
of  the  year. 

The  picture  will  have  its  American  premiere  at  the 
Trans-Lux  Plaza  Theatre,  Washington,  D.C.,  Feb- 
ruary 21. 

Trans-Lux  has  also  acquired  “The  Seventh 
Juror,”  a new  French  language  psychological  drama 
directed  by  Georges  Lautner,  for  distribution  in  the 
U.S.,  according  to  Richard  Brandt,  president.  Based 
on  the  novel  by  Francis  Didelot,  the  picture  stars 
Bernard  Blier,  Daniele  Delorme  and  Jacques 
Monod. 


10 


BOXOFFICE  BookinGuide  ::  Feb.  18.  1963 


Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemoScope;  0 VistoVision;  0 Techniromo;  © Other  onomorphie  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


I Papas  Delicate  Condition 

1 Paramount  (6212)  98  Minutes  Rel.  March  ’63 

1 Jackie  Gleason,  long  big  on  TV  and  rapidly  becoming  a 

screen  name  thi-ough  “Gigot,”  “The  Hustler”  and  “Re-  

quiem  for  a Heavyweight,”  has  himself  an  acting  field 
1 day  in  this  heart-warming  period  comedy  based  on  the 

1 autobiographical  novel  by  Corinne  Griffith,  silent  days 

1 screen  star.  The  mature  moviegoers  will  enjoy  it  for  its 

nostalgic  glimpses  of  the  pre-World  War  I small-town 
1 settings  and  costumes  and  the  women  will  delight  in  the 

natm’al  and  appealing  portrayal  of  Linda  Bruhl,  who 
1 plays  the  six-year-old  Corrie,  Papa’s  favorite.  It  should 

1 do  good  business  generaUy,  especially  in  family  situations. 

1 Papa’s  liking  for  drink  is  merely  suggested  and  his 

1 escapades,  including  buying  a di-ug  store  and  taking  over 

1 a circus  just  to  get  a pony  for  little  Corrie,  seem  moic 

generous  than  reckless  and  dh-ector  George  Marshall 
always  points  up  the  hiunor  of  Papa’s  “condition.” 

1 Gleason  gets  the  maximum  of  laughs  and  also  manages  a 

1 few  touching  moments  effectively.  Glynis  Johns  is 

1 charming  as  his  loving,  sensible  spouse  and  Charhe 

1 Ruggles  adds  one  of  his  lovable  portrayals  as  Papa’s 

1 disapproving  father-in-law.  Technicolor  enhances  the 

gaudy  backgroimds,  especially  the  circus  parade. 

1 Jackie  Gleason,  Glynis  Johns,  Charlie  Ruggles,  Laurel 

1 Goodwin,  Linda  Bruhl,  Murray  Hamilton,  Elisha  Cook. 

Cleopatra's  Daughter 

Medallion  93  Minutes  Rel.  Feb.  ’63 

ska.  1 

This  Explorer  Film  attraction,  released  in  the  U.S.  via 
Medallion  Pictures,  contains  the  very  essence  of  escapist 
spectacle,  not  unlike  some  of  the  best-grossing  imports 
that  have  wended  their  way  to  American  screens  in  past 
years.  It  has  been  directed  by  Fernando  Cerchio  and 
Robert  McNamara  with  the  prime  objective  of  imagina- 
tively concocted  adventure  ably  enough  delineated  by  a 
sizable  cast  featuring  our  land’s  own  Debra  Paget  and 
Robert  Alda  (perhaps  best  remembered  as  leading  man  in 
Warners’  “The  Story  of  George  Gershwin”  some  years 
ago) , plus  Italy’s  Ettore  Manni,  as  the  chap  of  Miss 
Paget’s  choice,  and  Corrad  Rani,  who  seeks  her  favors 
unsuccessfully.  The  story  is  relatively  uncluttered,  re- 
volving around  adventures  of  Shila,  Cleopatra’s  daughter, 
left  in  Syria  by  her  famous  mother  when  the  Roman 
legions  invaded  Egypt.  Rani,  taking  over  the  kingdom, 
wants  Miss  Paget  as  his  bride,  but  finds  imanticipated 
demise  for  himself,  instead,  the  deed  instigated  at  hands 
of  power-mad  Erno  Crisa.  The  non-discriminating  view- 
ers will  find  what  transpires  very  much  to  their  collective 
liking.  This  is  in  Technicolor  and  Ultrascope. 

Debra  Paget,  Robert  Alda,  Ettore  Manni,  Corrad 
Rani,  Erno  Crisa,  Yvette  Lebon. 

1 The  Passionate  Demons 

1 Manson- States  Right  86  Minutes  Rel. 

1 Significant  only  in  that  it  bears  the  label  of  Scandi- 

navia’s initial  effort  in  the  pronounced  “new  wave” 
atmosphere,  this  Nils  Reinhardt  Christensen-directed  ef- 
fort, released  in  the  U.S.  via  Manson,  can  readily  bear 
1 examination  by  the  art  theatre  crowd  and  perhaps  by  the 

1 action-adventure  audiences  in  the  larger,  metropolitan 

1 centers,  although  small-town  situations  may  find  the  lack 

1 of  marquee  “names”  plus  the  foreign  locale  a bit  remote 

for  their  particular,  more  habit-formed  patrons. 

Margrete  Robsahm  is  introduced  as  a promiscuous  young  

1 lady  bored  with  her  aristocratic,  free-living  situation  in  us  E7 

1 modern-day  Sweden  who  takes  up  with  a young  seaman, 

1 Toralv  Maurstad,  for  apparent  “kicks.”  She  is  indeed  a 

“looker,”  in  the  action  crowd’s  vernacular,  and  seems 
1 destined  for  international  recognition  of  sorts.  The 

“passionate  demons”  of  the  title  are  Miss  Robsahm’s 
equally  bored,  equally  out  for  “kicks”  free-living  pals,  and 
1 in  situations  where  such  identification  could  easily  imply 

1 a science-fiction  or  horror  effort,  it  might  be  well  to 

1 insert  a line  or  two  of  plotting  intent  in  daily  newspaper 

ads.  This  is  a Concord  Film  Production,  dubbed  for  the 
1 American  market. 

1 Margrete  Robsahm,  Toralv  Maurstad,  Henki  Kolstad, 

1 Sissel  Tull,  Elisabeth  Bang,  Ronnaug  Alten. 

A Bomb  lor  a Dictator  rr 

Medallion  73  Minutes  Rel.  Feb.  ’63 

Some  superb  directorial  touches  by  Alex  Joffe,  coupled 
with  compact,  competent  emotive  qualities  of  leading 
players  Pierre  Fresnay  and  Michel  Auclair,  as  revolu- 
tionaries bent  on  ridding  their  land  of  dictator  Gregoire 
Aslan,  will  enable  the  critics — and  even  the  most  de- 
manding among  them — to  point  up  the  screen’s  ability 
to  convey  suspense  and  tautness  to  high  degrees.  The 
French  effort,  dubbed  for  the  English-speaking  markets, 
is  first-rate  entertainment.  It  is  within  the  genre  of 
.opox  Hitchcock’s  most  fondly  remembered  nail-chewing 
Cor  studies,  and,  given  the  promotional  pitch,  particularly  in 
the  smaller  population  centers  where  Fresnay,  Auclair 
and  Aslan  may  not  mean  much  marquee-wise,  can  be 
depended  upon  for  some  fine  boxoffice  figures.  The 
almost  fiendish,  step-by-step  technique  for  Aslan’s  un- 
usual slaying  (which  must  be  made  to  look  like  an  acci- 
dent, to  avoid  reprisals  against  loyal  men  held  captive) 
is  forceful  melodrama  and  should  be  incorporated  within 
the  scope  of  exploitation  (such  as  contests  and  radio -TV 
commentaries) . Joffe’s  direction  is  topnotch  from  open- 
ing fade-in  to  closing  fade-out;  he  seems  to  relish  the 
mobility  of  the  motion  picture  camera. 

Pierre  Fresnay,  Michel  Auclair,  Gregoire  Aslan,  Tilda 
Thamar,  Francoise  Fabian,  Betty  Schneider. 

1 Wild  Is  My  Love  SV 

1 General  Films  (Mishkin)  74  Minutes  Rel.  

A modest-budget  exploitation  feature  filmed  in  and 
around  an  eastern  college  by  Richard  Hilliard,  who  pro- 
1 duced  and  directed  as  well  as  assisted  on  the  story  ma- 

1 terial.  This  can  be  sold  on  its  striptease  sequences  to 

1 attract  audiences  to  downtown  key  city  spots.  Although 

the  stage  and  TV  actors  have  no  marquee  value,  the  pic- 
1 ture  serves  as  a showcase  for  several  promising  players. 

Among  them  are  Geene  Courtney  as  a hard-drinking 
burlesque  star,  and  Elizabeth  MacCrae,  an  attractive 
1 blonde  who  plays  a stripper  who  aspires  to  higher  things. 

1 The  screenplay  by  Otto  Lemming  has  a good  basic  situa- 

1 tion  dealing  with  three  bored  college  youths,  one  of  whom 

persuades  a pretty  burlesque  dancer  to  stay  at  the  college 
1 while  the  regular  students  and  faculty  are  on  vacation. 

There  is  one  sexy  and  prolonged  bedroom  interlude,  but 
1 the  only  suspenseful  moments  in  the  film  are  those  deal- 

1 ing  with  a game  of  Russian  roulette  indulged  in  by  the 

1 three  youths.  This  scene,  although  having  scant  relation 

1 to  the  main  plot,  is  the  picture’s  high  spot.  Paul  Hamp- 

1 ton  does  a good  acting  job.  'The  photography  by  Emil 

Knebel  and  Louis  MacMahon  is  above  average.  George  E. 
Wolf  is  associate  producer. 

1 Paul  Hampton,  Elizabeth  MacCrae,  Ray  Fulmer,  Bob 

1 Alexander,  Geene  Courtney,  Carl  Low,  Ralph  Stanley. 

Friends  and  Neighbors 

Schoenfeld  Dist.  80  Minutes  Bel.  

Modestly  successful  in  entertaining  the  premise  of  a 
hands-across-the-continent-of-friendship,  this  British 
import,  released  via  Lester  Schoenfeld  Film  Distributing, 
will  appeal  to  the  burgeoning  audiences  clamoring  for  the 
distinctively  British  mode  of  contemporary  comedy.  It’s 
handicapped  somewhat  by  a cast,  while  personable  and 
spirited  enough,  not  sufficiently  known  on  this  side  of 
the  Atlantic.  Inevitably,  the  more  discerning  critics 
will  make  comparison  to  the  much-accoladed  “Carry  On” 
gang  frolics,  probably  citing  the  lack  of  constant  sight 
gags  that  made  the  “Carry  On”  series  the  tremendously 
popular  imports  they  are  today.  Bertram  Ostrer  pro- 
duced and  Gordon  Parry  directed  from  a Val  Valentine 
screenplay  from  the  Austin  Steele  play  of  the  same  name. 
A humble  British  bus  driver,  Arthur  Askey,  and  his 
lottery-addicted  better  half,  Megs  Jenkins,  “win”  two 
Russian  social  workers  as  first  prize,  the  visitation  setting 
off  a circuitous  turn  of  happy — and  sometimes  hilarious — 
events,  many  telegraphing  their  finish  many  moments 
ahead.  Askey  is  properly  befuddled  and  Miss  Jenkins 
dutifully  overwhelmed,  but  whatever  comedy  honors  are 
present  deservedly  go  to  Tilda  Thamar. 

Arthur  Askey,  Megs  Jenkins,  Peter  Dling,  Jess  Conrad, 

Reginald  Beckwith,  Tilda  Thamar,  Catherine  Feller. 

1 The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 

I loose-leaf  binder;  (2)  individually,  by  company.  In  any  stan  dard  3x5  cord  index  file;  or  (3)  in_  the  BOXOFFICE  PICTURE 

j GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 

1 may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postn<-<)  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspapers  and  Programs 


THE  STORY:  “Cleopatra’s  Daughter’’  (Medallion) 

The  Syrian  nation  has  been  defeated,  the  king  and 
queen  eliminated.  The  daughter  of  Cleopatra,  Shila 
(Debra  Paget)  is  held  prisoner,  however,  because  Queen 
Mother  Tegi  desires  to  combine  Egypt  with  Syi’ia  by  fore-  ihody’s 
ing  the  girl  to  man-y  her  son,  Nemorat  (Corrad  Rani) . *•’' 

Comt  physician  Ettore  Manni  suggests  Debra  comply. 
Kefren  (Erno  Crisa) , Nemorat’s  scheming  uncle,  poisons 
the  young  king,  charging  Debra  with  the  deed.  Dying, 

Rani  orders  she  be  buried  alive  in  his  tomb,  recently 
completed  by  architect  Robert  Alda.  Manni,  certain  of 
her  innocence,  has  her  drink  a potion  which  induces  a 
coma  and  she  appears  as  dead;  he  plans  to  rescue  her, 
of  course.  'The  idea  backfires,  and  Debra  is  buried  in 
the  tomb.  Wounded  and  weak,  Manni  seeks  out  some 
known  tomb  robbers.  Alerted  to  the  mission,  Alda  lends 
his  expert  advice.  The  robbers  are  entombed  themselves 
via  greedy  moves,  and  the  queen  later  pardons  Debra  and 
punishes  Crisa.  Debra  escapes  to  the  desert  with  Manni 
for  a new  life. 

EXPLOITIPS: 

Ask  for  cooperation  fi’om  museums,  libraries  and  the 
like  in  your  commmiity — ideal  promotion  would  be  dis- 
plays in  both  theatre  and  museum  of  ancient  relics,  et  al. 
CATCHLINES: 

For  the  First  Time  on  Any  Screen ! . . . The  Spectacular, 
Colorful  and  Fiery  Love  Stoiy  of  Cleopatra’s  Daughter 
. . . More  Beautiful  and  Desirable  Than  Cleopatra  Herself ! 

THE  STORY:  “Papa’s  Delicate  Condition”  (Para) 

Before  World  War  I,  Papa  (Jackie  Gleason)  is  a travel- 
ing railroad  supervisor  who  likes  to  drink,  but  loves  his 
(5).  wife  (Glynis  Johns)  and  two  daughters,  teenage  Laurel 
D...  Goodwin  and  six-year-old  Linda  Bruhl,  his  favorite. 
Glynis’  father,  Charlie  Ruggles,  is  mayor  of  Texarkana 
and  when  Papa  buys  a drug  stoi’e  just  so  he  and  his  pals 
can  get  a nip  on  Sunday  and  then  takes  over  a bankrupt 
circus  so  Linda  can  get  the  pony  and  cart  she  longs  for, 
Glynis  takes  the  girls  home  to  her  father.  Papa  gets  back 
in  Ruggles’  good  graces  by  bringing  the  circus  to  Tex- 
arkana and  cinching  his  re-election  for  mayor.  Glynis 
still  holds  off,  but  Linda  finally  is  instnunental  in  bring- 
ing about  a happy  family  reunion. 

EXPLOITIPS: 

Jackie  Gleason,  a top  TV  comic  and  star  of  “Gigot”  and 
“Requiem  for  a Heavyweight”  and  a likely  Academy 
Award  contender,  is  the  chief  selling  point.  Glynis  Johns 
recently  scored  for  her  comedy  role  in  “The  Chapman 
Report.”  Bookshops  will  cooperate  with  window  displays 
of  Corinne  Griffith’s  book,  on  which  the  film  is  based. 
CATCHLIXES: 

Jackie  Gleason  as  the  Most  Lovable,  Most  Maddening 
Papa  of  Them  All  ...  A Warm,  Humorous  and  Poignant 
Comedy  About  the  Griffith  Family  in  the  Texas  of  Pre- 
World  War  I . . . Papa  Was  a Blot  on  the  Family 
Escutcheon  But  His  Little  Daughter  Thought  He  Was  the 
Best  Daddy  of  Them  All. 

THE  STORY:  “A  Bomb  for  a Dictator’’  (Medallion) 

Pieire  Fi-esnay  and  Michel  Auclair  are  charged  with 
responsibility  of  assassinating  their  political  enemy,  dic- 
tator Gregoire  Aslan.  The  death,  however,  must  appear 
accidental  in  order  to  protect  thousands  held  as  hostages. 
They  hide  a time  bomb  sealed  in  a portable  typewriter 
aboard  Aslan’s  plane,  but  he  shifts  crafts  at  the  last 
moment.  Fresnay  shoots  Auclair  when  latter  protests 
killing  of  innocent  people  aboard  the  second  plane.  Dur- 
ing the  flight,  Aslan,  recognizing  Fresnay,  has  a heart 
attack  and  dies.  Fi-esnay,  now  faced  with  the  problem  of 
ridding  the  plane  of  the  bomb,  locks  himself  in  a wash- 
room and  with  a fire-axe  smashes  a window.  The  sub-  — 
sequent  loss  of  pressure  blanks  him  out.  Back  at  the 
terminal,  Auclair,  wounded,  reaches  the  authorities  and 
radio  contact  tries  to  reach  the  pilot.  The  plane  manages 
to  land  on  a beach  of  barren  island.  Fresnay,  revived, 
works  the  hatch  door  open,  crawls  out  with  the  bomb  and 
runs  far  enough  away  with  it  from  the  plane  as  it 
explodes. 

EXPLOITIPS: 

Get  bomb-handling  experts  on  local  and  state  police 
staffs  to  discuss  their  most  delicate  stints  on  radio/TW- 
press. 

CATCHLIXES: 

A Macabre  Method  for  Murder!  . . . Spine-Tingling 
Suspense!  . . . The  Step  by  Step  Assassination  Plot  That 
Will  Hold  You  Spellbound ! 

THE  STORY:  “The  Passionate  Demons”  (Manson) 

Returning  to  Stockholm  to  visit  his  sick  father  and 
sister,  seaman  Toralv  Maurstad  realizes  that  his  dad 
was  never  particularly  concerned  with  his  children’s  fate. 
Lonely,  Maurstad  visits  an  outdoor  cafe,  meeting  child- 
hood friend,  Margrete  Robsahm,  now  a desirable  blonde 
beauty,  who  introduces  him  to  her  pals,  an  aristocratic, 
free-loving,  sex-impassioned  crowd.  Mai'grete  realizes 
she’s  fallen  in  love  with  Toralv.  The  two  decide  to  live 
together,  experiencing  happy,  carefree  times.  On  a 
yachting  trip  with  friends,  Maurstad  is  jealous  over  her 
attentions  to  other  people  and  nearly  kills  her.  He  is 
now  aware  that  he’s  no  better  than  his  cold,  aloof  father, 
. . and  decides  to  go  abroad  again,  this  time  to  find  himself. 

He  indicates  to  Margrete  he  may  return  to  her. 

EXPLOITIPS: 

Ask  for  library  and  book-store  tieups  on  Axel  Jensen’s 
best  seller,  “Lina.”  Push  “new  wave”  aspects.  Ti-y  for 
beauty  shop  co-op  ads  on  basis  of  Miss  Robsahm’s  allur- 
ing scene  stills. 

CATCHLIXES: 

From  Scandinavia  the  First  “New  Wave”  Drama — of 
Promiscuous  Youth  Caught  Up  in  Today’s  Turmoil  of 
Passionate  Love!  . . . Stark  Realism!  ...  A Daring  But 
Honest  Look  at  Today’s  Youth! 

THE  STORY:  “Friends  and  Neighbors’’  (Schoenfeld) 

Bus  driver  Arthur  Askey’s  wife,  Megs  Jenkins,  as  first 
prize  in  a lottery,  “wins’’  two  Russian  social  workers,  to 
be  hosted  in  the  Askey  home.  Askey  is  happy  to  know 
that  he’ll  get  paid  leave  from  his  job  to  entertain  the  duo, 
Peter  Illing  and  shapely  blonde  Tilda  Thamar.  Trouble 
looms  when  the  Askeys’  daughter,  Catherine  Feller,  drops 
rock  'n  roll  boy  friend,  Jess  Conrad,  to  concentrate  on 
salesman  Danny  Ross,  whose  only  joy  in  life  seems  to  be 
eating.  Askey  and  neighbor  Reginald  Beckwith  try  un- 
successfully to  produce  a cozy  atmosphere  by  introducing 
the  Soviets  to  a potent  local  brew.  In  a return  match, 
the  Russians  toast  their  hosts  with  vodka,  upshot  of  this 
sequence  finding  Tilda  on  the  romantic  mn  after  Askey. 

At  departure  time,  the  Askey  couple  leans  back  ex- 
hausted. Catherine  has  gone  back  to  Conrad.  New-found 
household  peace  is  shattered  as  Illing  and  Tilda  return, 
this  time  with  the  rest  of  the  Russian  visitors,  an- 
nouncing the  group  will  spend  the  rest  of  the  visit  time 
with  Askey.  He  collapses. 

EXPLOITIPS: 

Get  local  disc  j(x:keys  to  host  area  rock  ’n  roll  head- 
liners in  a community-across-the-seas  salute  to  Britain.  ^ 
Run  teaser  ads  run-of -paper  in  the  area  press.  " 

CATCHLIXES: 

When  East  Meets  West  . . . It’s  an  International  Laff 
Riot!  . . . He  Won  a Raffle — But  He  Didn’t  Expect  the 
Prize  to  Be  a Russian  Bombshell  of  Blonde  Proportions! 

THE  STORY:  “Wild  Is  My  Love”  (Mishkin) 

While  the  students  and  faculty  of  an  eastern  college  are 
on  vacation,  Paul  Hampton  and  two  of  his  classmates, 
Ray  Fulmer  and  Bob  Alexander,  arrive  to  do  some  study- 
ing for  a forthcoming  examination.  Hampton,  who  has 
been  warned  by  his  wealthy  father  to  pass  the  exam,  is 
lazy  and  indolent  and  decides  to  go  to  a local  burlesque 
house.  Seeing  blonde  Elizabeth  MacCrae  do  her  number, 
he  goes  backstage  and  asks  her  for  a date.  Reluctant  at 
first,  she  later  decides  to  accept  his  invitation  to  share  a 
college  weekend  with  him.  Meanwhile,  Paul’s  two  pals 
dare  him  to  play  a game  of  Russian  roulette  with  them. 
After  a tussle,  Elizabeth  is  drawn  into  the  game  and 
she  becomes  frightened  for  Paul’s  safety.  After  a brief 
romantic  interlude,  Elizabeth,  who  aspires  to  higher 
things,  goes  back  to  her  burlesque  job,  and  Paul  and  his 
pals  discard  the  gim  and  go  back  to  their  studies. 
EXPLOITIPS: 

With  no  marquee  names  to  sell,  the  exhibitor  can  only 
play  up  the  burlesque  routine  and  the  one  bedroom  scene 
to  attract  male  passersby  in  downtown  houses  in  the 
bigger  cities.  The  Russian  roulette  scene  may  lure  fans. 

.....  CATCHLIXES: 

(e  Thu  Burlesque  Queen  Spends  a Wild  Weekend  in  a College 

'''•  ■ Dormitory  . . . What  Happens  When  a Burlesque  Stripper 
Goes  to  College — to  Spend  the  Night  With  a Student 
. . . Three  American  College  Students  Flirt  With  Danger 
by  Playing  Russian  Roulette. 
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RATES:  20(  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  8 ?5  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


cuniiiiie  HOUSE 


HELP  WANTED 


SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romar-Vide  Co., 
Chetek,  Wisconsin. 

ART  HOUSE  MANAGER:  Experienced. 
Chicago  area.  State  all  in  First  Letter.  Re- 
plies Confidential.  Boxoffice  9626. 

WANTED:  Top  showman  to  sell  estab- 
lished drive-in,  (personal  appearance,)  at- 
traction. Unmarried,  free  travel,  good  car, 
appearance,  salesman.  Draw  $100.00 
against  percentage.  Rush  qualifications, 
KIRMA,  BOX  77,  TICE,  FLORIDA. 


GENERAL  EQUIPMENT— NEW 


WINTERIZED  Masonite  replacement  mar- 
quee letters,  black  or  red.  Interchangeable 
all  makes,  4"-50c,-  6''-65c;  8"-75c;  lO"- 
90c;  12"-$1.05;  16''-$1.75;  17"-$2.00;  24”- 
$3.0O.  Non  sliding  spring  10c  additional 
(10%  discount  100  letters  or  over  $60.00 
list).  S.O.S.,  602  W.  52nd,  N.Y.  19. 


CINEMASCOPE  images  fuzzy?  $195.00 
buys  pair  brand  new  Variable  Superscope 
Anamorphics.  V4  original  cost.  Bargains 
in  backup  lenses.  Limited  quantity.  S.O.S., 
602  W.  52nd,  New  York  19. 


Projectionist  wanted  in  Oklahoma.  Must 
know  machine  and  sound  repair,  capable 
helping  clean  theatre.  Permanent  place  for 
honest,  sober  man  that  wants  to  work. 
Boxoffice  9630. 


POSITIONS  WANTED 


Available,  conventional  or  drive-in  the- 
atre manager.  Experienced  advertising, 
exploitation,  public  relations,  concession, 
booking,  buying.  Neat  appearance.  Re- 
liable. Relocate  Midwest.  Boxoffice  9621 


Available,  best  references,  etc.  Chief 
Projectionist.  20  years  experience.  All 
phases  projection  and  sound  maintenance. 
Well  acquainted  with  70mm  equipment, 
with  some  Cinerama  experience.  Will 
travel  if  price  is  right.  Available  March 
1st.  Now  employed  by  one  of  Midwest's 
most  progressive  circuits.  Boxoffice  9627. 


Projectionist,  all  phases,  16  years  ex- 
perience, California  only.  Boxoffice  9628. 

City  manager  will  relocate.  17  years  two 
situations.  Experienced  all  phases,  in- 
cluding stage,  screen  and  concert.  Inter- 
ested in  art  cinema.  Contacts  wanted. 
Excellent  references.  Boxoffice  9633. 


SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 


GENERAL  EQUIPMENT— USED 


GOVERNMENT  surplus  theatre  outfits 
cheap.  Amplifiers,  soundheads,  projectors, 
arclamps,  generators.  S.O.S.,  602  W.  52nd, 
N.Y.  19. 


One  pair  supports  (NEW)  for  Simplex 
5 point  bases,  cost  $120,  take  $25.  One 
Altec  outdoor  horn,  good  condition,  $25. 
One  pair  Strong  utility  lamps,  45  amp., 
used,  $125.  One  pair  Brenkert  BX  6() 
mechanisms,  good  condition.  Write  for 
prices.  Also  Simplex  E-7  and  Standard 
movements.  Save  money  on  parts  and 
repairs  (all  makes).  Lou  Walters  Sales  & 
Service  Co.,  4207  Lawnview  Ave.,  Dallas 
27,  Texas. 


RCA  400  SR.  IGnun  Projectors  factory  re- 
conditioned. 1st  class  operating  condi- 
tion. Guaranteed.  Extra  bonus — with  pur- 
chase of  projector  will  include  used  port- 
able roll  up  screen  4'xH'.  Price,  $225 
f.o.b.  factory.  Reconditioned  Bausch  & 
Lomb  16mm  anamorphic  lenses  with 
adapters,  $60.  Send  check  or  money  or- 
der. EDW.  H.  WOLK,  INC.,  1241  S.  Wa- 
bash Avenue,  Chicago  5,  Illinois. 


FOR  SALE:  Complete  Booth;  E-7  Pro- 
jectors; Heavy  Duty  Bases;  Magnarc 
Lamps;  Hertner  65-130  Generator;  Sim- 
plex Sound;  Super  Panatar  Lens;  Reels 
and  Cabinets.  All  good  condition.  Con- 
tact Ralph  Shaffer,  Box  321,  Mansfield, 
Ohio.  Phone  5244071. 


PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
orojection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covered  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understand  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
roorn  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
want  Monthly  Bulletins  Only,  1-year  $6.50; 
Cash  or  Check,  no  CODs.  Send  Todayl 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


EQUIPMENT  WANTED 


Can  use  500  or  more  good  20''-2r' 
push-back  seats.  Will  remove  if  necessary. 
Quote  lowest  price  first.  Coral  Theatre, 
4720  W.  95th  Street,  Oaklawn,  Illinois. 


DRIVE-IN  THEATRE  EQUIPMENT 

950  Electromode  in-car  heaters,  500 
watt,  208  V,  good  condition.  Sell  all  or 
part — $6.00  each.  Sherwood  Theatres,  5327 
W.  3rd  St.,  Dayton  27,  Ohio. 

Drive-In  Theatre  Tickets!  100,000  1x2" 
special  printed  roll  tickets,  $40.75.  Send 
for  samples  of  our  special  printed  stub  rod 
tickets  for  drive-ins.  Safe,  distinctive,  pri- 
vate, easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  18th  St.  (Filmrow), 
Kansas  City  8,  Mo. 


PLAYGROUND  EQUIPMENT 

Playground  Equipment — Theatre  chairs. 
New-Used.  Lone  Star  Seating,  Box  \7ZA, 
Dallas 


WHY  REBUILD?  Goyernment  surplus  E7 
mechanisms,  beautiful  condition,  guaran- 
teed, $349.50  pair;  changeoyers,  $22.50 
pair.  Limited  quantities.  STAR  CINEMA 
SUPPLY,  621  WEST  55th  STREET,  NEW 
YORK  19. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  California. 


For  Sale:  300-car  drive-in  and  downtown 
theatre  m county  seat  town  of  3,000  in 
Nebraska.  Boxoffice  9619. 


For  Sale:  Modern  equipment,  400  seats, 
in  Nebraska  town  3,500  population.  Box- 
office  9620. 


Drive-In  Theatre.  Gainesville,  Florida. 
450  Spkrs,  15  acres.  Write  P.O.  Box  52, 
Gainesville,  Florida, 


FOR  SALE:  Indoor  and  Drive-In  Theatre 
in  Southern  Colorado.  For  information 
write  Box  169,  La  Jara,  Colorado. 


For  Sale — ^Only  theatre  in  south  Kansas 
town  of  9,000.  Best  equipment.  Long 
lease.  Good  business.  Bargain.  Boxoffice 
9631. 


For  Sale:  200-car  drive-in  with  room  for 
150  more.  Only  drive-in  in  county.  Lake 
and  resort  region.  Building  and  equipment 
less  than  four  years  old.  Will  sell  cheap 
and  give  terms  to  liquidate.  Will  give 
good  deal  on  equipment  separately.  Write 
Mr.  Francis  Vorderbruggen,  Starlite  Drive- 
In,  Box  576,  Bagley,  Minnesota. 


THEATRES  FOR  SALE  OR  LEASE 


Sale  or  Lease  with  option:  New  Mexico 
health  town  of  5,000;  300  cars,  excellent 
equipment  and  improvements.  Ideal  family 
operation,  if  projectionist.  Illness  and 
absentee  ownership  forces  disposal.  State 
capital  available,  and  experience.  Con- 
sider active  operating  partner.  Boxoffice 
9624. 


THEATRES  FOR  LEASE 


University  Theatre,  105  Euclid.  Fully 
equipped,  busy  thoroughfare.  Contact. 
William  Berger,  816  Vine  Street,  Cincin- 
nati 2,  Ohio.  Phone  RA  1-0700. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000.  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio 


Manley  Popcorn  Machine,  $350.00;  com- 
plete booth  equipment,  $850.00.  RCA  sound 
Simplex  heads;  heavy  duty  bases,  recti- 
fiers and  lamps;  International  cushion 
chairs.  BILLS  THEATRES,  SALISBURY,  MO. 


Pair  of  Magnarc  lamps,  model  F;  1 Altec 
A7  speaker;  2 50  amp.,  four  bulb  rectifiers. 
Write  for  price.  Boxoffice  9629. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St 
Charles  St.,  St.  Louis,  Mo. 

WANTED  TO  LEASE:  Indoor  Theatres  or 
Drive-Ins.  Population  5,000  and  up,  pre- 
ferably Southwest.  Haynie  and  Harrington, 
Associates.  11512  Flamingo  Lone,  Dallas 
18.  Texas 


THEATRE  SEATING 

We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
-iny where.  Chicago  Used  Choir  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 
'WEbster  9-4519. 


SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
4-9481,  Texas  4-2738. 

Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge,  2100  E.  Newton  Avenue,  Milwau- 
kee, Wisconsin. 


650  used  Ideal  chairs.  Good  condition. 
Art  Theatre  Enterprises,  137  N.E.  79th  St., 
Miami,  Fla.  PL  7-1211. 


700  USED  IDEAL  CHAIRS,  excellent  con- 
dition. H.  Schoenstadt  Theatres,  1118  So. 
Michigan  Ave.,  Chicago  5,  III.  Phone: 
HA.  7-3034. 


Wanted  to  lease  indoor  theatre  in  North 
or  South  Carolina  or  southern  Virginia.  J. 
Davis,  1003  Kimball  Drive,  Ocoee,  Fla. 


SACRIFICE — Complete  indoor  equip- 

ment. 280  upholstered  seats.  Simplex  pro- 
jectors, RCA  sound.  Strong  lamps  and 
rectifiers.  Curtain  and  control,  screen, 
CinemoScope  lenses.  Make  offer.  RO^ 
THEATRE,  MILTON-FREEWATER,  ORE- 
GON. 


For  Sale — Theatre  curtains,  14x30,  $140.00 
and  12x24,  $75.00;  coin  changer,  $50.00; 
3-bank  ticket  machine,  electric,  $100.00; 
2 stainless  steel  one-sheet  boxes,  like  new, 
$25.00  each;  generator.  Century  70-140, 
$300.00;  Hertner  upright  40-8(),  $75.00;  De- 
lux boxoffice  chairs,  $10.00  each.  Heavy 
duty  reostctt,  $50.00;  screens  from  10  to  20 
up  to  16x30,  $25.00  each;  switch  boxes,  all 
sizes;  marquee  face  with  9-inch  metal  let- 
ters, $100.00.  PALACE  THEATRE,  ANTIGO, 
WISCONSIN. 


BUSINESS  STIMULATORS 

Bingo,  more  action!  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn 
N.  Y. 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 
used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois 


DRIVE-IN  EQUIPMENT  WANTED 


Equipment  Wanted:  100  used  speakers 
for  drive-in  theatre.  Quote  price.  3150  W. 
Buckeye  Rd.,  Phoenix,  Arizona. 


DRIVE-IN  THEATRE 
CONSTRUCTION 


75  Theatres  Since  1951.  Planning,  de- 
sign and  construction.  Turn-Key  or  part. 
Timber,  screen  tower,  perfectionist.  Certi- 
fied Engineer  certificate  furnished,  en- 
abling low  rate  insurance.  Oscar  May 
Outdoor  Display,  518  Tierney  Rd.,  Fort 
Worth,  Texas. 


BALLOONS — Kiddie  shows,  anniversa- 
ries, special  events.  Southern  Balloon,  Box 
246,  Atlanta  1,  Georgia. 

INTERMISSION  TAPES  ~ 

Drive-In's:  Increase  your  snack  bar  re-  I 
ceipts  . . . Pre-show  and  intermission  topes 
that  sparkle  . . . Guaranteed  to  sell  . . . 
Personalized  . . . Free  sample.  Commercial 
Sound  Service,  P.O.  Box  199,  Cheyerme, 
Wyoming. 

Drive-Ins,  Increase  Your  Attendance! 
Special  disc-jockey  intermission  tapes, 
latest  hits,  free  concession  plugs,  recorders 
supplied,  first  copy  free.  Proven  success- 
ful. Hi-Fi  House-37,  2410  Ave.  A.  North, 
Saskatoon,  Saskatchewan,  Canada. 


Handy  Subscription 
Order  Form 

BOXOFFICE: 

825  Von  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  oi  which  contain  The  MODERN 
THEATRE  Section). 

□ S3.00  FOR  1 YEAR 

□ S5.00  FOR  2 YEARS 

□ $7.00  FOR  3 YEARS 

□ Remittance  Enclosed 

□ Send  Invoice 
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YOU'LL  GET  THE 
RIGHT  ANSWER  HERE! 


WIN  A VACATION  FOR  TWO  TO  EXCITING 
ACAPULCO!  AND  OTHER  BIG  PRIZES!! 


MARCH  5-6-7, 7963 

Hotel  Continental  - Kansas  City,  Mo. 


For  Reservations  Write  or  Wire:  UNITED  THEATRE  OWNERS  OF  THE  HEART  OF  AMERICA 

NORRIS  CRESSWELL.  Executive  Secretary  114  West  18th  St.,  Kansas  City  8,  Missouri  Telephone:  HArrison  1-5981 
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Newly  elected  officers  of  Paramount  Pictures  Distributing  Corp.  are  Charles  Boasberg  (left),  wha  has  been  ap- 
pointed president  and  also  has  charge  of  domestic  sales;  and  Martin  Davis,  who  last  week  was  elected  a vice- 
president,  in  addition  to  serving  as  director  of  the  company's  advertising,  publicity  and  marketing  activities. 
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IVMf  UP,  SHOW  BUSINESS! 


LETS  ALL  PULL  IN 
THE  SAME  DIRECTION! 

The  public  has  wandered  away  from 
the  boxoffice — or,  shall  we  say  it  was 
driven  away  by  poor  pictures?  Never- 
theless the  public  must  be  brought 
back  to  its  once  favorite  entertain- 
ment. 

Let’s  lose  no  more  time  about  it. 
Let’s  show  the  old  flair  that  show 
business  is  noted  for.  Let’s  get  ont 
the  cymbals,  a band  or  two,  a street 
parade — let’s  circus  the  public  back 
to  its  enthnsiasni  for  pictures.  And 
let’s  keep  them  enthused  and  eager 
to  continue  their  lines  at  the  box- 
office  by  early  delivery  of  the  good 
pictures  that  are  on  the  new  season’s 
programs.  The  mob  spirit  still  rules 
the  most  of  America.  It  needs  but  to 
be  led.  Start  the  way  with  a clarion 
call;  bring  forth  the  best  pictures  for 
current  showings;  city  mayors,  gover- 
nors and  even  the  President  will  hop 
on  the  band  wagon  for  a rousing  call 
to  a better  day.  And  merchants  and 
clubs  and  other  organizations  will  join 
hands  to  make  one  grand  welcome  to 
the  return  of  better  pictures  and  better 
times. 

Motion  pictures  kept  spirits  high 
during  the  war.  They  can  similarly 
brighten  up  a depression-minded 
people.  The  public  has  money  to 
spend — but  it  hasn’t  been  encouraged 
to  spend  it.  Too  many  alibis.  Too 
little  effort. 

A revival?  Sure!  Let’s  give  ’em 


an  old-fashioned  revival — but  without 
the  hymn  singing.  Let’s  cheer  their 
souls;  let’s  stir  their  interest;  let’s 
arouse  their  desire;  let’s  make  ’em 
stampede  to  the  boxoffices! 

But  let’s  do  it  BIG!  Let’s  do  it  in 
a never-to-be-forgotten  manner — with 
a “this  means  everything”  spirit. 

Let’s  coordinate  our  efforts.  We 
can’t  win  by  scattered  shots.  Make  it 
a nation-wide  affair — shoot  the  works 
— start  it  off  right  and  keep  it  going! 

There  are  good  men  in  the  in- 
dustry’s home  offices  who  know  how. 
They  don’t  need  to  be  told  what  to  do 
— they’re  only  waiting  for  the  signal. 
Let’s  give  it  to  ’em!  They’ll  carry 
it  through  their  district  exploitation 
men  to  the  exhibitors  and  through 
them  to  the  public.  They’ll  sweep 
away  the  cobwebs  and  put  new  pep 
into  the  cash  register. 

A revival?  Sure!  Cast  aside  the  one- 
sheets  and  bring  out  the  twenty-fours. 
Throw  away  the  air  rifles  and  bring 
on  the  Big  Berthas.  Rig  up  in  full 
colors;  fly  high  the  motion  picture 
flag. 

WAKE  UP,  SHOW  BUSINESS- 
WAKE  UP  BUSINESS! 


The  foregoing  is  as  pertinent  to  conditions  today 
as  it  was  when  it  teas  originally  published  in 
BOXOFFICE  in  August  1931.  As  then,  it  offers 
food  for  thought  and  action. 


UA  Acquires  Nirisch 
Co.  in  Stock  Trade 


12  Films  From  20th-Fox 
In  February-July  Period 


NEW  YORK  — Twentieth  CentuiY-Fox 
will  place  a program  of  12  pictures  in  re- 
lease between  now  and  early  summer, 
highlighted  by  “Cleopatra,”  which  will 
have  its  world  premiere  at  New  York’s 
Rivoli  Theatre  on  June  12.  The  general 
release  of  Darryl  F.  Zanuck’s  “The  Loirg- 
est  Day”  has  been  scheduled  for  the  spring- 
summer  period. 

The  Februai-y  product  consists  of  “The 
Lion,”  “30  Years  of  Fun”  and  the  rerelease 
of  “The  Robe.” 

Robert  L.  Lippert’s  “House  of  the 
Damned,”  staiTing  Merry  Anders,  will  be 
released  in  March,  to  be  followed  in  April 
by  “Nine  Hours  to  Rama,”  based  on  the 
novel  by  Stanley  Wolpert.  It  was  produced 
in  India  by  Mai'k  Robson  in  Cinemascope 
and  De  Luxe  Color.  Also  slated  for  April 
will  by  “Marilyn,”  a feature  highlighting 
the  screen  career  of  Marilyn  Monroe  and 
narrated  by  Rock  Hudson. 

Tu’o  Lippert  pictures  are  on  the  agenda 
for  May;  namely,  “The  Yellow  Canary,”  a 
suspense  drama  with  Pat  Boone  starred, 
and  “Police  Nurse,”  with  Merry  Anders. 

“The  Stripper,”  produced  by  the  late 
Jerry  Wald,  is  on  the  calendar  for  June 
and  has  Joanne  Woodward,  Carol  Lynley, 
Richard  Beymer,  Claire  Trevor  and  Gypsy 
Rose  Lee  in  the  top  roles. 

Two  major  productions  are  on  the  July 
list.  The  first,  “The  Leopard,”  is  a Gof- 
fredo  Lombardo  production,  starring  Burt 
Lancaster  and  Claudia  Cardinale.  The 
second  will  be  “The  Condemned  of  Al- 
tona,”  starring  Sophia  Loren,  Maximilian 
Schell,  Fredric  March  and  Robert  Wagner. 

Adv.-Publicity  Group 
Chairmen  Appointed 

NEW  YORK — Four  coordinating  group 
chairmen  for  the  advertising  and  publicity 
directors  committee  have  been  appointed 
by  Harold  Rand,  chairman  of  the  Motion 
Picture  Ass’n  ad-publicity  committee. 

Paul  Kamey  of  Universal  will  head  the 
publicity  coordinating  group;  Mort  Hock 
of  United  Artists,  advertising;  Bob  Dorf- 
man,  Buena  Vista,  exploitation,  and  Felix 
Greenfield,  Warner  Bros.,  radio  and  tele- 
vision. 

The  membership  of  each  of  the  four 
coordinating  groups  is  comprised  of  rep- 
resentatives of  the  advertising,  publicity, 
exploitation  and  radio  and  TV  depart- 
ments of  each  of  the  MPA  A member  com- 
panies. 

Commenting  on  the  appointments,  Rand 
said  that  because  of  the  great  volume  of 
special  material  that  came  to  the  atten- 
tion of  the  committee,  it  was  believed  that 
with  the  reactivation  of  the  coordinating 
groups  under  the  new  chairman  they  would 
be  able  to  handle  a considerable  number 
of  the  problems  that  otherwise  would  have 
come  before  the  full  committee. 

“Right  now,”  he  said,  “we  are  concerned 
with  the  promotion  of  the  Academy  Awards 
telecast  on  April  8.  All  of  the  coordinat- 
ing groups  can  make  valuable  contribu- 
tions to  the  entire  industry  in  promoting 
the  program.” 


Film  ways  Allots  $10  Million 
On  4 Films  With  3 Majors 

HOLLYWOOD — Filmways,  Inc.,  has 

commitments  for  $10,000,000  in  production 
for  1963,  according  to  financing  and  dis- 
tribution agreements  which  the  company 
has  with  three  major  distributors.  Martin 
Ransohoff,  Filmways  production  chief, 
plans  to  put  a feature  into  production  every 
three  months  for  the  rest  of  the  year. 

“The  Wheeler  Dealers,”  James  Garner-Lee 
Remick  starrer,  started  shooting  at  MGM 
Monday  (18)  with  Arthur  Hiller  as  director. 
The  film  will  be  released  by  MGM.  In  May, 
Jules  Dassin  will  start  production  of  “The 
Light  of  Day”  in  Istanbul  with  Melina 
Mercom-i  and  Peter  Sellers  heading  an  in- 
ternational cast.  “The  Americanization  of 
Emily,”  starring  William  Holden,  will  start 
on  July  1,  for  MGM  release.  A director  will 
be  selected  as  soon  as  William  Bradford 
Huie,  from  whose  novel  the  screenplay  is 
being  adapted,  turns  in  a final  script.  “The 
Sandpaper”  is  scheduled  for  an  October 
1 production  start  and  will  be  released  by 
Columbia.  The  script  is  being  written  by 
Louis  and  Irene  Kamp  from  an  original 
story  by  Ransohoff. 

Filmways  already  has  set  part  of  its  pro- 
duction schedule  for  1964,  with  $13,000,000 
allocated  for  properties  now  in  prepara- 
tion or  anticipated.  “The  Loved  One,” 
Evelyn  Waugh’s  best-selling  novel,  is  being 
scripted  by  Charles  Eastman  for  an  early 
January  start.  This  will  be  followed  by 
“Lighter  Than  Air,”  a novel  of  the  ex- 
ploits of  Navy  blimps  in  World  War  II. 


MGM  and  TOA  Launching 
Big  'Courtship'  Campaign 

NEW  YORK  — Metro-Goldwyn-Mayer 
and  Theatre  Owners  of  America  are 
launching  a campaign  of  roadshow  propor- 
tions for  “The  Courtship  of  Eddie’s 
Father,”  the  next  Hollywood  Preview  at- 
traction. 

MGM  and  TOA  began  a series  of  national 
previews  on  Valentine’s  Day  for  a three- 
week  span,  with  more  than  30  theatres  par- 
ticipating. Each  TOA  member  has  pledged 
his  support  to  give  the  same  cooperation 
which  helped  to  establish  the  preview  idea. 
As  a result,  hundreds  of  TOA  managers  are 
using  the  specially  prepared  “Courtship” 
cross-plug  trailers  along  with  cross-plug 
lobby  displays,  starting  a month  before  the 
film  will  open  in  more  than  300  key  en- 
gagements on  March  15. 

A promotional  package  has  been  pre- 
pared, containing  posters,  special  ads,  a 
set  of  four  door  panels,  records  for  radio 
station  contests,  radio  interviews,  records 
for  lobby  use  and  a kit  of  ideas  for  local 
theatre  use. 

Tie-ins  have  been  set  with  American 
Pinspotters  Co.,  makers  of  bowling  ac- 
cessories, Paperback  Library  and  Bernard 
Geis  Associates,  publishers,  and  Jockey 
Brand  men’s  hosiery. 


NEW  YORK — Under  an  exchange  of 
stock  agreement,  United  Artists  will  ac- 
quire the  Mirisch  Co.,  Inc.,  on  or  about 
March  1.  All  of  the  issued  and  outstand- 
ing shares  of  Class  A and  Class  B common 
stock  of  the  Mirisch  Co.  will  be  exchanged 
for  62,069  shares  of  UA  Class  B common 
stock.  The  deal  involved  approximately  $1,- 
800,000. 

The  transaction  involves  some  20  pictures 
the  independent  company  has  produced 
since  joining  UA  in  1957  as  follows: 

“Fort  Massacre.”  “Man  of  the  West,” 
“Gunfighter  of  Dodge  City,”  “Man  in  the 
Net,”  “Some  Like  It  Hot,”  “The  Horse  Sol- 
diers,” “Cast  a Long  Shadow,”  “The  Apart- 
ment,” “The  Magnificent  Seven,”  “The 
Children’s  Hour,”  “One,  Two,  Three,”  “Fol- 
low that  Dream,”  “Kid  Galahad,”  “Town 
Without  Pity,”  “Irma  La  Douce,”  “The 
Great  Escape,”  “Toys  in  the  Attic,”  “The 
Pink  Panther,”  “Stolen  Hours,”  formerly 
titled  “Summer  Flight,”  and  “Kings  of  the 
Sun.” 

Fourteen  of  the  films  have  been  released 
and  six  are  unreleased. 

The  Mirisch  brothers,  Harold,  Walter 
and  Marvin,  will  continue  their  production 
activities  under  two  other  established  cor- 
porate setups,  Mirisch  Pictures,  Inc.,  and 
Mirisch  Corp.  They  own  both  companies 
100  per  cent,  according  to  Marvin  Mirisch. 
Mirisch  Pictures  retains  its  ownership  in- 
terest in  such  films  as  “West  Side  Story,” 
“Two  for  the  Seesaw”  and  “By  Love  Pos- 
sessed.” 


Zinnemann  to  Produce  As  Next 
'Angels  Walk'  With  Mirisch 

HOLLYWOOD  — Fred  Zinnemann  has 
concluded  negotiations  for  a second  film 
with  the  Mirisch  Corp.  The  new  project, 
“Angels  Walk,”  will  follow  “Hawaii”  on 
Zinnemann’s  production-direction  sched- 
ule for  his  Highroad  Productions.  United 
Artists  will  release  “Angels  Walk,”  which 
will  be  Zinnemann’s  first  westem  since  his 
award-winning  “High  Noon.” 

James  Lee  Barrett,  who  recently  worked 
with  George  Stevens  on  the  screenplay  for 
“The  Greatest  Story  Ever  Told,”  has  been 
signed  to  write  the  original  screenplay  of 
“Angels  Walk.” 


Ted  Minsky  Feted  As  He 
Leaves  for  Coast  Post 

NEW  YORK— Ted  Minsky  of  Stanley 
Warner’s  home  office  film  buying  staff  was 
given  a farewell  luncheon  Wednesday  (20) 
on  the  eve  of  his  departure  for  Los  An- 
geles where  he  will  serve  as  administrative 
assistant  to  Pat  R.  Notaro  of  Pacific  Drive- 
In  Theatres. 

Minsky  had  spent  his  entire  business 
career  with  Stanley  Warner  and  its  pre- 
decessor, Warner  Bros.  Theatres,  except 
for  army  service  from  1941  to  1945.  He  be- 
gan as  an  usher  in  the  Boyd  Theati'e, 
Philadelphia,  worked  in  the  publicity  de- 
partment, then  became  an  assistant  the- 
atre manager,  booker  and  film  buyer  in 
Cleveland  and  Philadelphia  before  being 
transferred  to  New  York  as  assistant  to 
Nat  D.  Fellman. 
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Martin  Davis  Elected 
Para.  Vice-President 

NEW  YORK — Martin  Davis  has  been 
elected  a vice-president  of  Paramount 
Film  Distributing  Corp.  He  joined  Para- 
mount Pictures  in  1958  and  was  appointed 
director  of  advertising  and  publicity  in  De- 
cember 1960.  Pi'ior  to  joining  Paramount, 
he  was  eastern  advertising  and  publicity  di- 
rector of  Allied  Artists  and  held  the  same 
position  with  Samuel  Goldwyn  Productions, 
where  he  was  associated  for  nine  years. 

George  Weltner,  executive  vice-presi- 
dent of  Paramount  Pictures,  said  that 
Davis’  election  as  an  officer  of  the  com- 
pany reflected  Paramount’s  appreciation 
of  his  direction  of  the  advertising  and  mar- 
keting activities.  He  said  Davis  now 
would  be  playing  an  even  more  important 
role  at  a time  when  the  company  was  em- 
barked on  the  most  ambitious  production 
program  in  its  history. 

“The  type  of  active  and  energetic  lead- 
ership needed  in  this  industry  today  can 
only  be  achieved  through  giving  a wider 
range  of  responsibilities  to  our  executives 
who  have  distinguished  themselves,’’  Welt- 
ner said. 

Three  AIP  Films  to  Face 
Cameras  March-April 

HOLLYWOOD — American  International 
Pictures  will  hit  an  all-time  high  in  pro- 
duction during  the  next  two  months  with 
three  films  charted. 

The  first,  “X — the  Man  With  the  X-Ray 
Eyes,”  which  will  be  filmed  in  color,  starts 
production  March  5 at  Republic  Studios. 
Ray  Milland  will  star  under  the  direction 
of  Roger  Corman.  The  story  by  Ray  Rus- 
sell is  about  a brilliant  scientist  who  dis- 
covers a special  fluid  which,  when  in- 
jected in  his  own  eyes,  gives  him  amazing 
X-ray  vision. 

The  second,  “The  Masque  of  the  Red 
Death,”  scheduled  to  start  April  8,  is  the 
sixth  Edgar  Allan  Poe  thriller  for  AIP.  Vin- 
cent Price  will  be  starred.  Roger  Corman 
will  produce  and  direct  the  Panavision  and 
Pathecolor  film. 

The  third,  “Beach  Party,”  will  start  April 
24  in  Hollywood  and  on  location  at  South- 
ern California’s  famed  ocean  resort  areas. 
Frankie  Avalon,  who  heads  the  cast,  will 
introduce  four  brand  new  song  hits  in  the 
teenage  musical  comedy. 

Fabian  Chairs  Luncheon 
Honoring  Boasberg 

NEW  YORK — S.H.  Fabian,  president  of 
Stanley  Warner  Corp.,  will  serve  as  chair- 
man of  the  national  exhibitors’  testimonial 
luncheon  for  Charles  Boasberg,  newly  ap- 
pointed president  of  Paramount  Film  Dis- 
tributing Corp.  The  luncheon  will  be  held 
at  the  Americana  Hotel  here  on  March  20. 


Hyman  to  Southwest 

HOLLYWOOD — After  two  weeks  of 
meeting  with  studio  chiefs  and  a viewing 
of  forthcoming  product,  Edward  L.  Hyman, 
vice-president  of  American  Broadcasting- 
Paramount  Theatres,  left  here  for  Phoenix, 
Ariz.  Accompanied  by  an  assistant,  Morris 
Sher,  Hyman  will  meet  with  the  south- 
west AB-PT  affiliates  before  returning  to 
New  York. 


New  Production  Concept 
Seen  in  L L Studio  Plan 


Ed  Apfel  Heads  Advertising 
For  Embassy  Pictures 

NEW  YORK — Ed  Apfel  has  been  ap- 
pointed director  of  advertising  for  Embassy 
Pictures  effective 
March  1,  it  is  an- 
nounced by  Robert  R. 
Weston,  the  com- 
pany’s vice-president 
for  world  advertising, 
publicity  and  ex- 
ploitation. Apfel  will 
supervise  the  creation 
and  implementation 
of  advertising  cam- 
paigns on  all  forth- 
coming Embassy  Pic- 
tures releases,  includ- 
ing “Landru,”  “The 
Threepenny  Opera,”  “Zulu,”  “The  Carpet- 
baggers,” “Nevada  Smith,”  “Where  Love 
Has  Gone”  and  “Young  Girls  of  Good 
Families.” 

Apfel  formerly  was  with  MGM  in  the 
motion  picture  advertising  department  and 
was  director  of  advertising  and  creative 
services  for  MGM  and  Verve  Records  since 
June  1962.  He  entered  the  film  industry  in 
1955  with  Donahue  & Coe  and  spent  five 
years  with  the  advertising  agency  in  varied 
assignments,  including  account  executive 
and  copywriter. 

A native  of  New  York  City,  Apfel  is  a 
graduate  of  Franklin  and  Marshall  Col- 
lege, Lancaster,  Pa. 

Carl  Foreman's  'Victors' 
Completes  Filming 

LONDON — Carl  Foreman’s  “The  Victors” 
finished  principal  photography  in  February 
after  more  than  six  months  of  shooting  on 
European  locations  and  at  the  Shepperton 
Studios  here.  First  film  to  be  produced  and 
also  directed  by  Foreman  from  his  own 
screenplay  since  “The  Guns  of  Navarone,’' 
the  Highi'oad  production  will  also  be  for 
Columbia  release. 

The  cast  is  headed  by  Vincent  Edwards, 
George  Hamilton,  George  Peppard,  Eli 
Wallach,  Michael  Callan,  Peter  Fonda  and 
Jim  Mitchum  from  the  U.S.  and  Melina 
Mercouri,  Jeanne  Moreau,  Romy  Schneider, 
Rosanna  Schiaffino  and  Albert  Finney 
from  Em’ope. 

'Papa's  Delicate  Condition' 
Premiere  in  Texarkana 

TEXARKANA — The  world  premiere  of 
Paramount’s  “Papa’s  Delicate  Condition” 
will  be  held  at  the  Paramount  Theatre  in 
this  city  which  is  on  the  state  line  of  Texas 
and  Ai'kansas.  The  event  will  take  place  on 
Thursday  (28).  Texarkana  is  the  principal 
locale  of  the  comedy  which  is  based  on  tthe 
autobiography  of  Corinne  Griffith,  for- 
mer screen  star. 

Proceeds  of  the  premiere  will  go  to  the 
Temple  Memorial  Home  for  Crippled  Chil- 
dren. 


NEW  YORK — Michael  Myerberg’s  Long 
Island  studio  at  Roosevelt  Field  represents 
a new  concept  in  production,  which  could 
be  more  competitive  to  European  produc- 
tion than  to  Hollywood. 

Producer  Myerberg  announced  last  week 
that  he  had  taken  a 25 -year  lease  on  ten 
acres  of  land,  including  three  hangai’S, 
which  will  be  transformed  into  a 12-stage 
studio,  starting  off  with  five  stages.  In- 
vestment represents  $2,500,000,  which  came 
from  outside-of-the-industry  souixes, 
Myerberg  said. 

The  new  concept  stems  from  an  agree- 
ment with  seven  lATSE  unions  whereby 
the  crafts  will  grant  certain  concessions  in 
return  for  a share  in  the  profits  of  pic- 
tures made  by  Myerberg.  The  door  will  be 
open  to  similar  arrangements  with  outside 
producers  who  might  lease  studio  space. 

Smaller  production  crews  and  inter- 
changeability of  functions  for  workers  of 
different  classifications  are  among  the  con- 
cessions. Under  the  agreement,  the  unions 
will  be  entitled  to  16%  per  cent  of  the 
profits  of  a Myerberg-produced  picture. 
The  unions’  share  may  be  used  for  pension 
funds,  welfare  funds,  added  pay  to  the 
workers  or  any  purpose  decided  upon  by 
the  locals. 

Myerberg’s  first  picture  will  be  “The  Frog 
Pond”  which  has  a June  starting  date.  A 
breakdown  of  the  budget  showed  that 
under  a standard  form  of  union  contract, 
the  picture  would  cost  $733,414,  whereas 
under  the  Myerberg-union  plan  the  picture 
can  be  brought  in  at  $356,918. 

Construction  started  last  week. 


Orr  Moving  to  Feature 
Production  at  Warner 

HOLLYWOOD  — William  T.  Orr,  for 
seven  years  in  charge  of  television  produc- 
tion at  Warner  Bros.,  will  move  to  feature 
production  on  March  4,  it  is  announced  by 
Jack  L.  Warner,  president  of  Warner  Bros. 

Orr,  a Warner  Bros,  vice-president, 
undertook  the  television  assignment  at 
Warner  Bros,  in  1955.  In  his  new  post  on 
the  theatrical  side  of  studio  operations,  Orr 
will  concentrate  on  high-budget  film  pro- 
duction. 

Jack  Webb  will  take  over  as  head  of  TV 
production  at  the  studio,  with  Michael 
Meshekoff  as  his  executive  assistant. 


Richard  Kahn  to  Direct 
'Lawrence'  Promotion 

NEW  YORK — Richard  Kahn  has  been 
appointed  manager  of  advertising,  pub- 
licity and  exploitation  for  “Lawrence  of 
Arabia”  by  Robert  S.  Ferguson,  executive 
in  charge  of  advertising  for  Columbia  Pic- 
tm’es,  the  distributor  of  the  film. 

For  the  last  five  years,  Kahn  has  been 
exploitation  manager  for  Columbia.  He 
joined  the  company  in  1955  in  the  press- 
book  department,  later  moving  to  the  ex- 
ploitation department. 
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Jackie 
Gleaso 

will  be  a livin’  doll  at 
your  boxoffice!...and 
exhibitors  everywhere  will 
say  "How  Sweet  It  Is!”  For 

fiapa's 
Delicate 
Condition 

is  a king-sized  package  of  joy  and 
color,  excitement  and  fun!  It’s  the 
great  one  as  you’ve  never  seen  him 
before!  AND  BACK  OF  ALL  THIS, 
THERE’S  THAT  EVER- LOVIN’ 
MERCHANDISING  POWER 
FROM  PARAMOUNT! 

TeChniColoi^' 


CO-STARRING 


A \/k  O A k A CHARLIE  LAUREL  and  LIND/ 

bLYN  0 JUHNorugglesgooowinbruh 


uan  your 
Paramount  Papa 
now! 


HEAR  “CALL  ME 
IRRESPONSIBLE” 

THE  HIT  SONG 
FROM  “PAPA’S 
DELICATE  CONDITION” 
RECORDED  BY  SUCH 
GREAT  TALENTS  AS 
FRANK  SINATRA 

REPRISE  RECORDS 

JACKIE  GLEASON 

CAPITOL  RECORDS 


JACK 
JONES 

KAPP  RECORDS 

SARAH 

VAUGHAN 

ROULETTE  RECORDS 


PRODUCED  BY  DIRECTED  BY  SCREENPLAY  BY  FROM  A BOOK  BY 

U ROSE -GEORGE  MARSHALL- JACK  ROSE-CORINNE  GRIFFITH 


New  Song  by  SAMMY  CAHN  ^ PARAMOUNT 
and  JAMES  VAN  HEUSEN  RELEASE 


Gain  in  NGC  Earnings 
Seen  by  Eugene  Klein 


Eugene  V.  Klein 


LOS  ANGELES  — Steadily  increasing 
sales  and  earnings  for  National  General 
Corp.  was  predicted 
by  Eugene  V.  Klein, 
president,  Tuesday 
(19)  at  NGC’s  annual 
stockholders  meet- 
ing. He  explained 
that  profits  would 
stem  from  an  accel- 
erating diversifica- 
tion program  that 
within  the  past  two 
months  has  involved 
NGC  in  some  $50 
million  in  high-rise 
and  other  real  estate 
development  activities. 

Efforts  to  produce  greater  operating  ef- 
ficiency in  the  company’s  circuit  are  re- 
sulting in  steadily  improving  income  from 
this  key  source,  Klein  reported.  As  an  in- 
dication he  cited  the  recently  announced 
operating  income  for  for  the  fiscal  1963 
first  quarter,  which  at  $269,828,  or  9 1/2 
cents  a share,  showed  a sharp  gain  from 
the  year-earlier  quarter,  when  the  com- 
pany had  a net  operating  loss  of  $28,880. 
The  total  revenues  for  the  recent  three 
months,  ended  December  25,  were  $10,046,- 
084,  against  $9,853,388  a year  before. 

Klein  pointed  out  that  virtually  all  gains 
in  earnings  over  the  past  year  have  come 
from  theatre  operations  with  the  real 
estate  impact  from  new  activities  not  ex- 
pected to  begin  until  later  this  year. 


NGC  Elects  M.  E.  Hersch 
Senior  Vice-President 

LOS  ANGELES — M.  E.  Hersch  has  been 
elected  senior  vice-president  of  National 
General  Corp.,  it  was 
announced  by  Eugene 
V.  Klein,  president 
and  chairman,  at  a di- 
rectors meeting  at 
which  all  previous 
NGC  officers  were  re- 
elected for  the  ensu- 
ing year.  Re-elected 
were : Klein,  presi- 

dent, Irving  H.  Levin, 
executive  vice-presi- 
dent, Alan  May,  vice- 
president  and  treas- 
urer, Robert  W.  Selig, 
vice-president,  Harold  Lasser,  secretary, 
and  Paul  F.  Scherer,  assistant  secretary 
and  assistant  treasurer. 

Hersch,  named  to  the  newly  created 
post  of  senior  vice-president,  was  formerly 
president  of  Mobile  Rentals  Corp.,  a lead- 
ing designer-producer  of  “instant  space” 
mobile  units  used  by  industrial  and  com- 
mercial firms  as  offices,  laboratories,  class- 
rooms and  a variety  of  other  applications. 
Mobile  Rentals  recently  was  acquired  by 
NGC  as  part  of  a broad  diversification  pro- 
gram of  the  220-theatre  operator  in  a num- 
ber of  major  real  estate  development  and 
other  industrial  projects. 

The  nev/  NGC  senior  vice-president  is 
a pioneer  in  the  field  of  adapting  highly 
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versatile,  trailer-like  units  to  meet  the 
steadily  increasing  needs  of  American 
business  and  industry  for  economical, 
quickly  installed  office  and  other  space. 
Over  the  past  five  years,  he  developed  the 
Los  Angeles-headquartered  Mobile  Rentals 
into  a national  organization  with  a fleet  of 
more  than  1,000  units  serving  major  aero- 
space and  other  industrial  and  commercial 
customers  in  all  areas  of  the  country. 

Company  shareholders  at  the  annual 
meeting  elected  two  new  directors  to  NGC’s 
board  to  serve  for  the  ensuing  year.  The 
new  directors  are  M.  E.  Hersch,  president  of 
Mobile  Rentals  Coi-p.,  a company  recently 
acquired  by  NGC,  and  Seymour  F.  Simon, 
Chicago  attorney  and  president  of  the  Board 
of  Commissioners  of  Cook  County,  111.  One 
previous  member  of  the  NGC  board,  Joe 
Benaron,  did  not  stand  for  re-election,  re- 
sulting in  a new  board  of  nine  members, 
compared  with  the  previous  eight  members. 

Directors  re-elected  were  Eugene  V.  Klein, 
chairman,  Lloyd  Drexler,  Irving  H.  Levin, 
Alan  May,  Jack  M.  Ostrow,  Edward  Patter- 
son and  Robert  W.  Selig. 

Prudential's  Cinerama 
Interest  to  Forman 

NEW  YORK — The  entire  investment  of 
Prudential  Insurance  Co.  of  America  in 
Cinerama,  Inc.,  has  been  transferred  to 
William  Forman  of  Los  Angeles,  exhibitor 
and  financier.  'The  investment  consisted  of 
$15,000,000  of  secured  6 per  cent  notes, 
warrants  to  purchase  300,000  shares  of 
capital  stock  in  Cinerama  and  certain 
profit  participations  for  a consideration  in 
cash  sufficient  to  return  its  investment 
plus  accrued  interest. 

A Pi-udential  representative  said  that 
operations  of  Cinerama,  Inc.,  in  the  mo- 
tion picture  field  had  expanded  consider- 
ably, both  in  extent  and  scope,  since  the 
time  when  the  original  loan  from  Pru- 
dential to  Cinerama  was  made.  He  said  the 
transaction,  which  was  completed  on  Feb- 
ruary 16,  was  initiated  by  Nicolas  Reisini, 
president  of  Cinerama,  and  was  in  the  best 
interests  of  both  parties. 

Reisini  said  that  Cinerama  had  negoti- 
ated its  former  Prudential  loan  with  For- 
man on  terms  more  favorable  to  Cinerama 
which  would  provide  improved  conditions 
required  to  meet  its  rapidly  expanding  op- 
erations. Reisini  further  stated  that,  in 
view  of  Cinerama’s  recently  announced 
program  of  expansion  in  the  motion  pic- 
ture field,  there  was  a sound  business  ad- 
vantage to  Cinerama  having  its  improved 
financing  with  interests  more  familiar  with 
the  motion  picture  industry. 


Long-Term  Pact  to  Angie  Dickinson 
HOLLYWOOD  — Angie  Dickinson  has 
been  signed  to  a long-term  contract  by  Uni- 
versal, covering  all  fields.  She  will  have 
the  lead  opposite  Gregory  Peck  and  Tony 
Curtis  in  “Captain  Newman,  M.D.,”  which 
just  started. 


Universal  National 
Sales  Meet  March  4 

NEW  YORK — Universal  Pictures  will 
hold  a week-long  national  sales  convention, 
its  first  in  many  years,  in  New  York,  start- 
ing Monday,  March  4,  with  Henry  H.  “Hi” 
Martin,  vice-president  and  general  sales 
manager,  presiding. 

Milton  R.  Rackmil,  president,  will  wel- 
come the  company’s  regional  sales  man- 
agers and  managers  from  Universal’s  31 
domestic  branches  to  the  sessions,  which 
will  be  held  at  the  Hotel  Waldorf-Astoria 
and  the  Universal  home  office  to  discuss 
the  six-month  releasing  schedule  coming 
up. 

David  A.  Lipton,  vice-president  in 
charge  of  advertising  and  publicity,  will 
come  in  from  Hollywood  for  the  conven- 
tion and  Philip  Gerard,  eastern  advertis- 
ing and  publicity  director,  will  join  him  in 
outlining  advertising  and  promotional 
plans  for  the  pictures  set  for  release.  Mark 
Plottel,  general  manager  of  Empire-Uni- 
versal, which  handles  the  distribution  of 
Universal  pictures  in  Canada,  will  also 
attend. 

Universal’s  home  office  sales  cabinet, 
which  includes  F.  J.  A.  McCarthy,  assist- 
ant general  sales  manager,  and  James  J. 
Jordan,  circuit  sales  manager,  will  be 
joined  by  G.  J.  Malafronte,  manager  of 
branch  operations,  and  maintenance,  and 
Irving  Weiner,  print-control  department. 
Promotional  executives  attending  will  in- 
clude Herman  Kass,  executive  in  charge  of 
national  exploitation:  Paul  Kamey,  east- 
ern publicity  manager;  Jerome  M.  Evans, 
eastern  promotion  manager,  and  Paul  Katz, 
advertising  and  publicity  representative. 

Also  attending  will  be  the  company’s 
four  regional  sales  managers,  Joseph  B. 
Rosen,  who  headquarters  in  New  York; 
P.  F.  Rosian  from  Cleveland;  R.  N.  Wilkin- 
son from  Dallas,  and  Barney  Rose  from 
San  Francisco. 


lATSE  Executive  Board 
To  Meet  in  Houston 

HOUSTON — The  general  executive  board 
of  the  International  Ass’n  of  'Theatrical 
Stage  Employes  and  Moving  Picture  Ma- 
chine Operators  of  the  U.S.  and  Canada 
will  meet  here  March  18-23,  it  is  an- 
nounced by  E.  J.  Miller,  international  rep- 
resentative. 

Richard  F.  Walsh,  lATSE  president,  will 
preside  at  the  meetings.  Others  attending 
will  be  Walter  F.  Diehl,  assistant  interna- 
tional president;  Harland  Holmden,  gen- 
eral secretary-  treasurer  and  the  following 
international  vice-presidents:  James  J. 

Brennan,  Ramsey,  N.J.;  Harry  J.  Abbott, 
Philadelphia:  Orin  M.  Jacobson,  Tacoma, 
Wash.;  John  A.  Shuff,  Akron,  Ohio;  LeRoy 
Upton,  St.  Louis:  George  J.  Flaherty,  Hol- 
lywood; A.  L.  Pat  Travers,  Toronto;  Jerry 
Tomasetti,  Brooklyn  and  many  others. 

In  connection  with  the  meeting,  the  50th 
anniversary  of  Houston  Local  279  will  be 
celebrated  and  the  following  50-year  mem- 
bers will  be  honored:  Lucien  M.  Andler, 
Howard  W.  Carter,  Charles  A.  S.  Smith, 
Fred  V.  Cannara,  Louis  A.  Hamilton, 
Joseph  W.  Kramer,  Clarence  Nelson, 
Llewellyn  W.  Merchant  and  Eddie  C.  Rose- 
berry,  all  of  Houston. 
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To  Introduce  New  Ticket-Selling  Plan 
For  Exhibitors  at  Show-A-Rama 


Oscar  Nominations  In  for 
Shorts,  Documentaries 

HOLLYWOOD — Nominations  for  short 
subjects  and  documentary  awards  of  the 
Academy  of  Motion  Picture  Arts  and  Sci- 
ences are  announced  by  Wendell  Corey, 
Academy  president.  A special  committee, 
headed  by  Hal  Elias,  viewed  cartoon  and 
live  action  entries  and,  by  secret  ballot, 
selected  the  following: 

CARTOON  SUBJECTS — "The  Hole,"  Storyboard,  Inc., 
Brandon  Films,  Inc.,  John  and  Faith  Hubley,  producers; 
"Icarus  Montgolfier  Wright,"  Format  Films,  United 
Artists,  Jules  Engel,  producer;  "Now  Hear  This,"  War- 
ner Bros.;  "Self  Defense — for  Cowards,"  Rembrandt 
Films,  Film  Representations,  Inc.,  William  L.  Snyder, 
producer;  "Symposium  on  Popular  Songs,"  Walt  Disney 
Productions,  Buena  Vista  Distribution  Co.,  Inc.,  Walt 
Disney,  producer. 

LIVE  ACTION  SUBJECTS — "Big  City  Blues,"  Mayfair 
Pictures  Co.,  Martina  and  Charles  Huguenot  van  der 
Linden,  producers;  "The  Cadillac,"  United  Producers 
Releasing  Organization,  Robert  Clouse,  producer;  "Heu- 
reux  Anniversaire"  ((Happy  Anniversary),  CAPAC  Pro- 
ductions, Atlantic  Pictures  Corp.,  Pierre  Etaix  and  J.  C. 
Carriere,  producers;  "One  Plus  One,"  Group  II  Film 
Productions,  Lester  A.  Schoenfeld  Films,  Hayward  An- 
derson, producer;  "Pan,"  Mayfair  Pictures,  Herman  van 
der  Horst,  producer. 

A special  documentary  awards  nominat- 
ing committee  representing  various  Aca- 
demy branches,  headed  by  Edgar  Preston 
Ames,  chose  the  following: 

DOCUMENTARY  FEATURES — (over  3,000  feet) 
"Alvorada"  (Brazil's  Changing  Face),  MW  Filmpro- 
duktion  (German),  Hugo  Niebeling,  producer;  "Block 
Fox,"  Image  Productions,  Inc.,  Louis  Clyde  Stoumen, 
producer. 

DOCUMENTARY  SHORT  SUBJECTS— (under  3,000 
feet)  "Dylan  Thomos,"  TWW,  Ltd.  (Welsh),  Janus  Films, 
Inc.,  Jack  Howells,  producer;  "The  John  Glenn  Story," 
Department  of  the  Navy,  Warner  Bros.,  William  L. 
Hendricks,  producer;  "The  Road  to  the  Wall,"  CBS 
Films,  Inc.,  Department  of  Defense,  Robert  Saudek, 
producer. 

Winners  will  be  announced  April  8 at 
the  35th  annual  Academy  Awards  pres- 
entation, which  will  be  carried  over  the 
combined  radio  and  television  facilities  of 
the  American  Broadcasting  Co.  and  will  be 
made  available  to  the  Canadian  Broad- 
casting Co.,  starting  at  7 p.m.  (PST). 


Order  Blanks  Ready  Soon 
For  Oscar  Promotion  Kits 

NEW  YORK — Order  blanks  for  trailers 
and  other  material  to  be  used  for  the  pro- 
motion of  the  television  presentation  of 
the  Academy  Awards  on  April  6 will  be 
ready  for  mailing  shortly  to  all  exhibitors 
in  the  United  States  and  Canada  through 
National  Screen  Service. 

Charles  E.  McCarthy,  executive  vice- 
president  of  the  Council  of  Motion  Picture 
Organizations,  said  the  order  blanks  were 
tabloid-size  press  sheets,  printed  on  both 
sides,  but  containing  space  in  which  ex- 
hibitors may  fill  out  their  orders  for  the 
promotion  kits. 

The  kits  consist  of  one  27x41  multi- 
colored poster,  a 50-foot  black  and  white 
trailer,  two  13x20  multicolored  posterettes, 
six  8x10  multicolored  miniatures,  one  com- 
posite mat,  assorted  ad  slugs  and  an  addi- 
tional copy  of  the  press  sheet.  The  kits 
are  priced  at  $3  per  unit. 

The  press  sheet  will  be  produced  by 
Sandy  Black  of  the  Academy’s  public  rela- 
tions firm  and  the  trailer  by  Jerry  Zig- 
mond  of  American  Broadcasting-Para- 
mount Theatres,  over  whose  network  the 
Oscar  show  will  be  presented.  The  rest  of 
the  material  will  be  prepared  by  National 
Screen. 

The  decision  to  have  COMPO  handle  the 
theatre  promotion  of  the  show  this  year 
was  made  at  the  annual  COMPO  meeting 
in  November. 


KANSAS  CITY — A new  ticket-selling 
plan,  described  as  one  which  can  be  ap- 
plied over  a huge  area 
with  exhibitors  work- 
ing in  unison,  will  be 
introduced  at  the 
Show-A-Rama  V I 
convention  in  the 
Continental  Ho  t e 1 
here  March  5-7  by 
Richard  H.  Orear, 
president  of  Com- 
monwealth Theatres. 
Orear  will  unveil  the 
plan  at  3 p.m.  on  the 
opening  day  of  the 
convention. 

Robert  Cox  of  the  Pepsi-Cola  Co.,  New 
York,  also  will  appear  on  opening  day, 
speaking  on  “Will  You  Really  Brag  or 
Drag  in  1963?”  His  subject  carries  out  the 
convention  slogan  of  “Will  You  Brag  or 
Drag  in  ’63?” 

Sean  Connery,  new  British  star  cur- 
rently on  tour  of  the  United  States,  will 
appear  before  the  convention  in  behalf  of 
“Dr.  No,”  his  forthcoming  feature.  He  will 
be  accompanied  by  three  models  repre- 
senting the  girls  featured  in  the  film.  In 
addition  to  his  appearance  at  Show-A- 
Rama  Connery  will  appear  on  local  TV, 
radio  and  press  interviews  before  going  on 
to  appearances  in  Chicago,  Los  Angeles 
and  New  York  City. 

Other  features  of  the  sessions  will  in- 
clude two  special  panel  sessions,  both  tra- 
ditional with  Show-A-Rama,  and  both 
slated  for  Thursday  morning.  An  explora- 
tion of  food  and  concessions  sales  is  sched- 
uled at  9 a.m.,  with  panel  members  includ- 
ing Augie  J.  Schmitt,  Houston,  Tex.,  presi- 
dent of  the  National  Ass’n  of  Concession- 
aires: Robert  L.  Stone,  Dallas,  Tex.,  vice- 
president  and  in  charge  of  the  fountain 
division  for  Dr  Pepper,  who  will  speak  on 
“The  Challenge  of  Prosperity  in  Changing 
Times,”  and  Paul  Knieger,  general  manager, 
Wehrenberg  (Z^ircuit,  St.  Louis.  At  10  a.m., 
Paul  Ricketts,  Ness  City,  Kas.,  exhibitor, 
will  conduct  his  annual  “Small  Town  The- 
atre Clinic.” 

Advance  registrations  thus  far  are  about 
double  the  marks  set  in  previous  conven- 
tions, with  some  registrants  coming  from 
Canada  and  three  from  England.  Fred 
Souttar,  president  of  United  Theatre  Own- 
ers of  the  Heart  of  America,  sponsor  of  the 
Show-A-Rama  conventions,  said  this  week, 
“We  have  only  one  problem  that  worries  us 
now — the  matter  of  facing  an  overflow  at- 
tendance. We  hope  that  those  people  com- 
ing will  try  to  register  in  advance  so  that 
we  may  properly  anticipate  the  problem.” 

Souttar  also  extended  a special  invitation 
to  theatre  supply  dealers,  who,  he  said,  will 
find  much  of  interest  in  the  new  equipment 
that  manufacturers  will  display  and  demon- 
strate at  the  convention. 

The  equipment  exposition  and  concessions 
display  section,  which  has  taken  over  the 
entire  fourth  floor  of  the  hotel,  has  been 
sold  out  and  will  be  the  largest  of  its  kind 
ever  presented  in  Kansas  City.  It  will  open 
at  8 a.m.  Tuesday. 

Douglas  Lightner,  chairman  of  the  show, 
has  developed  special  decorations  and  set- 
tings for  the  meetings  carrying  out  the 


Robert  L.  Stone 

slogan,  and  developing  the  theme,  “A  Giant 
Selling  Spree.” 

Social  events  will  include  a cocktail  party 
on  Tuesday  evening  in  the  tradeshow  area, 
sponsored  by  the  theatre  equipment  and 
concessions  display  firms  in  the  show,  and 
a Wednesday  evening  cocktail  party  at 
which  exhibitors  will  meet  the  three  hon- 
ored film  stars.  Jack  Lemmon,  “Star  of 
the  Year”;  Sandra  Dee,  designated  by  UTO 
showmen  as  “America’s  New  Sweetheart,” 
and  Peter  Fonda,  “Most  Promising  Young 
Star  of  the  Year.”  The  trio  will  receive 
their  awards  at  the  Thursday  luncheon. 

On  Tuesday  night,  several  local  theatres 
will  stage  “sneak  previews”  of  forthcom- 
ing attractions  for  the  conventioners,  also 
admitting  the  general  public. 

A “Country  Breakfast”  will  be  held  at 
8 a.m.  Wednesday,  sponsored  by  James 
Nicholson  and  Leon  Blender  of  American 
International  Pictures,  and  Cliff  Parker, 
vice-president  of  Alexander  Film  Co.  A 
“Continental  Breakfast”  will  be  held 
Thursday  morning  sponsored  by  the  Mo- 
tion Picture  Advertising  Service  of  New 
Orleans. 

Prizes  will  be  given  away  at  the  end  of 
each  business  session,  according  to  Bev 
Miller  of  Miller  Theatres.  In  addition,  about 
$400  in  cash  in  sums  of  $50  for  each  draw- 
ing will  be  given  away  in  the  tradeshow 
area  during  the  three  days.  It  will  be  han- 
dled in  the  old  Bank  Night  style;  if  a sum 
is  not  claimed,  it  will  be  carried  over  and 
added  to  the  next  drawing. 


Exhibitors  Can  Moke  Profit 
On  NSS  'Oscar'  Portfolios 

NEW  YORK — National  Screen  Service  is 
offering  a two-way  profit  item  in  its  Aca- 
demy Awards  portfolios  which  can  be 
sold  in  the  theatre  lobbies  at  a profit  to 
exhibitors.  NSS  is  serving  as  agent  for  In- 
ternational Sales  Service,  Inc.,  of  Santa 
Monica,  Calif.,  in  the  distribution  of  port- 
folios to  theatres. 

Burton  Robbins,  NSS  president,  said  the 
portfolio  contained  69  lithographed  repro- 
ductions of  charcoal  originals  by  Nicholas 
Volpe.  Each  reproduction  is  8 1/4  by  10% 
inches  in  size  and  represents  the  winner 
of  the  best  actor  and  best  actress  awards 
for  every  year  since  1928. 

The  suggested  retail  selling  price  of  the 
portfolio  is  $3,  from  which  the  exhibitor 
will  receive  a 40  per  cent  discount,  or  a 
profit  of  $1.20.  Each  initial  order  of  the 
portfolios  will  entitle  the  exhibitor  to  a 
one-minute  trailer,  two  one-sheets  and  two 
counter  displays  for  advertising  the  item. 


Richard  H.  Orear 


Augie  J.  Schmitt 
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UA  Selling  Campaign 
On  Ils  'Dr.  No'  Film 

NEW  YORK — U.S.  exhibitors,  as  well  as 
many  moviegoers,  will  become  well  aware 
of  the  forthcoming  release  of  Ian  Fleming’s 
“Dr.  No,”  the  Harry  Saltzman  and  Albert 
R.  Broccoli  production,  through  the  many- 
faceted  campaign  beuig  planned  by  United 
Artists,  which  will  distribute  the  picture  in 
May. 

“Dr.  No,”  which  stars  the  British  Sean 
Comiery,  is  the  first  of  a planned  series  to 
be  made  from  the  James  Bond  detective 
novels,  nine  of  which  are  among  the  most 
popular  paperbacks,  and  UA  intends  to 
make  the  star  and  his  portrayal  of  James 
Bond  known  to  filmgoers  “from  Hong  Kong 
to  Hyannis  Port,”  according  to  Fred  Gold- 
berg, vice-president,  and  Gabe  Sumner, 
national  director  of  advertising,  publicity 
and  exploitation. 

URGES  TO  USE  IDEAS 

Goldberg  urged  exhibitors  to  take  ad- 
vantage of  the  many  tieups  and  exploita- 
tion ideas  in  the  “Dr.  No”  pressbook,  in- 
stead of  “just  running  the  pressbook  ads,” 
to  acquaint  their  patrons  about  the  star, 
the  author  and  the  James  Bond  character 
enjoyed  in  the  best-selling  novels. 

Part  of  the  buildup  on  “Dr.  No”  has  been 
a 15 -month  series  of  releases  about  the 
filming  of  the  pictme  sent  to  newspaper- 
men, recent  articles  about  the  Ian  Flem- 
ing character  and  Connery  in  Life,  Time 
and  other  national  magazines  and  a 
teaser  note  to  editors  with  a photo  of 
bikini-clad  Ursula  Andress,  who  plays  the 
feminine  lead.  Editors  will  shortly  be  in- 
formed about  Sean  Connery’s  U.S.  tour  to 
exploit  “Dr.  No”  when  UA  sends  them  a 
complete  boxed  set  of  the  nine  James  Bond 
paperback  novels. 

Connery  will  kick  off  his  American  tour, 
following  a tremendously  successful  tour  of 
England  and  Em’ope,  by  attending  the 
Show-A-Rama  VT  convention  in  Kansas 
City  March  5-7,  the  annual  event  sponsored 
by  the  United  Theatre  Owners  of  the  Heart 
of  America.  “Dr.  No”  is  the  conference’s 
“project  film”  and  theatremen  will  meet 
Connery,  who  will  be  accompanied  by  three 
lovely  models,  clad  in  bikinis  or  other  re- 
vealing costumes. 

OTHER  CITIES  ON  TOUR 

Connery  will  then  visit  New  York,  Chi- 
cago and  Los  Angeles  in  the  following  nine 
days,  starting  with  New  York  March  7-9, 
where  a screening-interview  with  newsmen 
will  be  held.  Attendance  will  be  from 
Toronto,  Baltimore,  Buffalo,  Pittsburgh, 
Miami,  Montreal,  Charlotte,  Boston,  Nor- 
folk, Rochester,  Philadelphia,  Washington, 
Atlanta,  Hartford  and  Richmond. 

The  next  will  be  in  Chicago  March  11, 
12  with  news  representatives  from  Des 
Moines,  Cincinnati,  St.  Louis,  Milwaukee, 
New  Orleans,  Oklahoma  City,  Indianapolis, 
Cleveland,  Detroit,  Minneapolis,  Dallas, 
Fort  Worth  and  Houston  on  hand.  ’The 
fina  conference  with  Connery  will  be  held 
in  Ij<j>  Angeles  March  13-15  with  new.smen 
from  San  Francisco,  Salt  Lake  City,  Seat- 
tle, Denver,  Portland,  Phoenix,  Tucson  and 
San  Diego  on  hand. 

A novel  aspect  of  the  campaign  will  be 
the  “touring”  of  a “Dr.  No”  kit  by  itself. 
'The  first  stop  for  the  kit  was  Boston  Feb- 


ruaiT  18,  19,  where  editors,  columnists,  TV 
commentators  and  other  news  media  rep- 
resentatives were  invited  to  see  the  pro- 
motion material,  which  features  150  stills 
showing  Connery,  Miss  Andress,  Joseph 
Wiseman  and  Jack  Lord  on  and  off  the  set 
in  Jamaica,  B.W.I.,  where  the  picture  was 
filmed  by  director  Terence  Young.  The  kit 
was  shown  in  Washington  on  February  20, 
and  will  be  seen  in  18  other  cities  until  the 
wind-up  in  Seattle  April  10-12. 

UA’s  series  of  theatre  and  TV  trailers  for 
“Dr.  No”  were  shown  to  the  tradepress 
and  the  company’s  field  men  at  the  home 
office  Febniary  15.  Connery  will  be  intro- 
duced nationally  over  ABC -TV  Sunday 
night,  March  24  in  a 12-minute  segment 
during  “Sunday  Night  at  the  Movies,” 
which  is  expected  to  be  seen  by  an  esti- 
mated 27,000,000  TV  viewers,  Sumner 
pointed  out. 

“We  consider  the  James  Bond  thrillers 
“the  hottest  piece  of  film  in  some  years,” 
Goldberg  stressed. 


Rites  for  Albert  Richard, 
Paramount  News  Editor 

TEANECK,  N.  J. — Last  rites  were  held 
here  Monday  (18)  for  Albert  J.  Richard, 
editor  of  Paramount  News  from  1935  to 
1957  when  the  newsreel  was  discontinued. 
Richard  died  in  Atlanta  at  a rest  home 
following  a long  illness  at  the  age  of  75. 

Richard  started  in  the  film  business  in 
1907  when  he  went  to  work  for  Vitagraph. 
He  joined  Paramount  News  at  the  incep- 
tion in  1927  as  assistant  editor.  His  first 
connection  with  newsreels  was  in  1909  when 
he  became  a cameraman  for  Gau- 
mont  Newsreel.  The  next  year  he  went  to 
Pathe  and  filmed  such  pictures  as  “The 
Perils  of  Pauline,”  ‘"The  Iron  Claw”  and 
“Shielding  Shadow.”  Later  he  toured  the 
world  as  a Pathe  News  cameraman.  He  was 
with  Pathe  for  17  years  before  joining 
Paramount  News. 


Mother  of  Eric  Johnston 
Dies  at  the  Age  of  92 

WASHINGTON — Funeral  services  were 
held  here  Monday  (18)  for  Mrs.  Ida  Bal- 
linger Johnston,  mother  of  Eric  Johnston, 
president  of  the  Motion  Picture  Ass’n  of 
America,  who  died  the  previous  Saturday. 
She  had  had  an  accident  on  February  12 
in  the  Restmore  Sanitarium  where  she  was 
staying.  She  was  92  years  of  age. 

Mrs.  Johnston  is  survived  by  her  son, 
two  brothers  and  two  sisters. 


Monte  Blue  Is  Dead 

HOLLYWOOD — Monte  Blue,  73-year-old 
silent  screen  veteran,  died  of  a heart  attack 
in  Milwaukee.  He  had  collapsed  during  his 
chores  as  advance  man  for  the  Shrine  Circus. 
He  started  his  career  as  an  actor  with  D.  W. 
Griffith  in  “Intolerance”  and  “Birth  of  a 
Nation.”  His  wife,  daughter  and  two  step- 
children survive. 


Fred  Wilcox  Inks  Cyril  Hume 

HOLLYWOOD — Fied  Wilcox  has  signed 
Cyril  Hume  to  do  the  screenplay  of  his  big 
adventure  picture,  ‘"The  Tiger  of  Durga.” 
This  reunites  a team  that  worked  together 
on  several  pictures  when  they  were  both 
under  contract  to  MGM. 


Wm.  J.  German  Dies; 
Was  to  Have  Retired 

NEW  YORK — Funeral  services  were  held 
here  at  the  Campbell  Fimeral  Home  for 
William  J.  German, 
who  died  suddenly 
Sunday  (17)  in  Bev- 
erly Hills,  Calif.  Bur- 
ial was  private  in 
Rochester,  N.  Y. 
President  of  W.  J. 
Gennan,  Inc.,  dis- 
tributor of  Eastman 
professional  film, 
German  had  gone  to 
the  coast  two  weeks 
ago  for  a five -week 

William  J.  German  «tay.  He  was  74  years 
old. 

German  went  out  to  dinner  with  his  wife 
and  friends  Sunday  evening.  When  he  re- 
turned to  the  Beverly  Hills  Hotel,  where 
he  and  his  wife  were  stopping,  he  com- 
plained of  feeling  ill.  A few  moments  later 
he  was  dead. 

Late  last  month,  German  announced 
that  he  would  retire  from  active  business 
at  the  end  of  this  year  after  approximately 
57  years  of  association  with  the  motion 
picture  industry.  He  joined  Eastman 
Kodak  Co.  in  1906  and  became  associated 
with  the  late  Jules  E.  Brulatour  in  1922  and 
upon  the  latter’s  death  became  president 
of  the  raw  stock  corporation.  In  1952,  he 
completed  the  purchase  of  the  Brulatour 
interests  in  the  company  and  formed  W.  J. 
German,  Inc.,  of  Fort  Lee,  N.J.,  and  of 
California.  Born  in  Port  Hope,  Ontario,  on 
Dec.  29,  1888,  German  devoted  a great  deal 
of  his  time  to  philanthropic  work  and 
particularly  was  interested  in  all  of  the 
welfare  activities  of  the  motion  picture 
industry.  He  was  a director,  a vice-pi'esi- 
dent  and  chairman  of  the  executive  com- 
mittee of  the  Will  Rogers  Hospital  and  a 
director  of  the  Foundation  of  Motion  Pic- 
ture Pioneers  and  the  Joint  Defense 
Appeal. 

He  was  active  in  the  Cardinal’s  Commit- 
tee of  the  Laity,  American  Jewish  Com- 
mittee, Catholic  Actors  Guild,  Jewish 
Actoi's  Guild,  Episcopal  Actors  Guild,  Sal- 
vation Army  Ass’n,  American  Theatre 
Wing,  American  National  Theatre  Ass’n, 
the  Actors  Fund  of  America  and  the  St. 
Vincent’s  Hospital  Society. 

In  addition,  German  was  an  honorary 
life  member  of  the  American  Society  of 
Cinematographers,  a life  member  of  Local 
52  of  the  lATSE  and  a past  chief  barker 
of  New  York  Variety  Club  Tent  No.  35; 
also  a member  of  the  Society  of  Motion 
Picture  and  Television  Engineers,  the 
Academy  of  Motion  Picture  Arts  and  Sci- 
ences, the  Museum  of  Modern  Art,  the 
American  Museum  of  Natural  History  and 
the  Metropolitan  Museum,  as  well  as  the 
Lotus  Club,  Explorers  Club  and  West- 
chester Country  Club. 

He  is  survived  by  his  wife,  Estelle,  and 
two  sons,  Fred  and  William. 


Peace  Corps  Story  Bought 

HOLLYWOOD  — Richard  Fleischer, 
through  his  Nautilus  Productions,  has  ac- 
quired the  rights  to  “Thunder  Mountain,” 
an  original  by  Robert  Gittman,  dealing 
with  the  Peace  Corps,  and  is  negotiating 
with  Scott  Marlowe  to  star. 
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FRED  SOUTTAR 

President 

UTO  of  the  Heart  of  Americo 


A GIANT  SELLING  SPREE  FOR  1963! 


HEAR 

THE  HONORED 
SHOWMEN 
OF  THE  YEAR! 

America's 
Greatest 
Show  Selling 
Panel 


KEYNOTE  SPEAKER 


;;  \f  ^ ^ 


EUGENE  V.  KLEIN 

President 

National  General  Corp. 


THE  STAR 
OF  THE  YEAR 
AWARDS 

Presented  to 

JACK  LEMMON 

and 

SANDRA  DEE 


WIN  A VACATION  FOR  TWO  TO  EXCITING 
ACAPULCO!  AND  OTHER  BIG  PRIZES!! 


MAMff  5-6-7, 1963 

Hotel  Continental  ’Kansas  City,  Mo. 


For  Reservations  Write  or  Wire: 
NORRIS  CRESSWELL,  Executive  Secretary 


UNITED  THEATRE  OWNERS  OF  THE  HEART  OF  AMERICA 

114  West  18th  St..  Kansas  City  8,  Missouri  Telephone:  HArrison  1-5981 


^cfront 


•By  SYD  CASSYD 


TACK  L.  WARNER  has  signed  Jeffrey 
Hunter  to  a long-term  Warner  Bros, 
contract  for  both  theatrical  and  television 
productions.  Initial  assignment  is  to  star 
in  a new  color  TV  series,  “Temple  Houston” 
. . . On  the  other  hand  Robert  Conrad,  who 
stars  in  same  studio’s  television  series  for 
ABC,  “Hawaiian  Eye,”  is  set  for  a starring 
role  in  his  first  feature  picture,  “Palm 
Springs  Weekend,”  in  which  he  joins  Troy 
Donahue,  Connie  Stevens,  Ty  Hardin  and 
Andrew  Duggan.  The  company  is  presently 
on  location  in  the  desert  resort  where 
Norman  Taurog  is  directing  and  Michael 
A.  Hoey  producing. 

!S^ 

A.  Ronald  Lubin  and  Glenn  Ford  picked 
Peter  Hurkos,  European  extra-sensory  per- 
ception psychic,  whose  life  is  an  exciting 
story,  as  the  subject  for  a film  to  be  pro- 
duced under  the  banner  of  both  producers. 
Demonstration  at  Ford’s  Hollywood  home 
has  several  writers  and  directors  interested 
in  the  manner  of  handling  the  subject  . . . 
Lloyd  Nolan,  who  will  star  in  “The  Girl 
Hunters”  for  producer  Robert  Fellows,  re- 
ceived word  that  the  locale  has  been 
shifted  back  to  London  from  Dublin.  Pro- 
duction starts  this  week  with  Roy  Rowland 
directing  . . . The  trio  of  Joby  Baker,  ’Trudi 
Ames  and  Peter  Brooks  joined  Jerry 
Bresler’s  troup>e  in  Rome  where  filming  in 
the  Italian  capital  on  “Gidget  Goes  to 
Rome”  has  started.  The  Columbia  release 
also  costars  Cindy  Carol  as  Gidget,  Jessie 
Royce  Landis  and  Cesare  Danova.  Paul 
Wendkos  will  direct  . . . MGM’s  “Flipper” 
uses  the  same  female  chorus  of  six  voices 
for  the  title  song  that  performed  in  “The 
Wonderful  World  of  the  Brothers  Grimm.” 
Henry  Vars  wrote  the  background  score 
with  lyrics  by  By  Dunham.  Chuck  Con- 
nors stars,  with  Ivan  Tors  producing  and 
James  B.  Clark  directing. 

Herbert  B.  Leonard  will  become  a full- 
fledged  producer  of  theatrical  films  with 
an  initial  feature  “We  All  Go  Up  To- 
gether,” a drama  to  be  filmed  in  Holly- 
wood and  New  York.  His  new  production 
company  hired  Howard  Rodman  to  write 
the  screenplay.  Leonard,  veteran  Screen 
Gems  producer  of  “Route  66”  and  “Naked 
City”  series,  was  a production  manager  on 
theatrical  films  before  entering  television. 

Shelley  Winters  will  get  $175,000  to  co- 
star  with  Maximilian  Schell  and  Orson 
Welles  in  “Crime  and  Punishment.”  She 
will  participate  at  a lower  figure  but  with 
a major  participation  on  William  Mar- 
chant’s  “Faster,  Faster.”  Both  pictures 
will  be  made  overseas.  No  release  has  been 
announced  . . . Irene  Cuffe  has  videotaped 
a one-hour  show  for  Armed  Forces  Radio 
and  Television  Services  . . . Warner  Bros, 
bought  “The  Missourian,”  the  Sam  Peeples 
novel,  for  a future  Robert  Mitchum-Ty 
Hardin  picture  . . . $500,000  is  the  reported 
price  paid  to  novelist  Irving  Wallace  for 
publication  and  motion  picture  rights  to 
his  new  novel,  “The  'Three  Sirens.”  The 
package  was  split  three  ways  with  Edward  L. 
Alperson  and  Stanley  Meyer  taking  the 


film  rights.  Publication  rights  went  to 
Simon  & Schuster  for  hard-cover  books 
and  reprint  for  soft-cover  cheapie  market 
were  given  to  New  American  Library.  Wal- 
lace is  author  of  “The  Chapman  Report.” 

S' 

Robert  Marcucci,  who  manages  Frankie 
Avalon,  Rod  Lauren,  and  other  young  re- 
cording-acting talent,  wUl  produce  a fea- 
ture, titled,  “You’re  Only  Young  Once,” 
with  both  young  singers  in  the  cast.  ’The 
producing  company  of  Astra  Productions  is 
owned  by  Marcucci  and  Avalon.  Rocky 
Kalish  and  Elroy  Schwartz  wrote  the 
treatment.  Avalon  and  Lauren  will  each 
have  four  features  going  into  release  be- 
fore late  summer,  and  Marcucci  is  planning 
for  fall  release  of  his  film. 

With  his  picture,  “The  Birds,”  soon 
scheduled  for  release  by  Universal,  the  en- 
ergetic Alfred  Hitchcock  is  completing  an- 
other deal  for  Universal  with  negotia- 
tions for  Rock  Hudson  to  star  in  “Mamie” 
. . . The  charming  novel  “Poppo,”  story  of 
a six-year  old  Brooklyn  boy,  who  leaves  his 
Puerto  Rican  parents  and  adopts  a middle- 
aged  couple,  has  been  purchased  by  Sag- 
gitarius  Productions  at  MGM.  Irene  Kamp 
is  preparing  a script  for  producer-director 
Roger  Kay,  head  of  Saggitarius.  The  story 
also  appeared  in  digest-form  in  Reader’s 
Digest  . . . The  successful  play,  “The  Devil 
Comes  From  Dublin,”  written  by  former 
Alexander  Korda  writer,  Paul  Vincent 
Carroll,  will  be  transferred  to  screenplay 
form  by  Carroll.  Bernard  Wiesen,  a trans- 
feree from  television,  will  direct  and  join 
production  designer  Wade  B.  Rubottom  and 
Martin  Rubinstein  in  producing  under  the 
newly  formed  Herakles  Productions,  Ltd. 


REUNITED  AFTER  21  YEARS — A 
professional  reunion  after  a span  of  21 
years  took  place  recently  at  MGM  stu- 
dios when  Tay  Garnett  directed 
“Cattle  King”  with  Robert  Taylor  as 
the  star.  In  1942,  this  same  duo 
worked  together  for  an  MGM  produc- 
tion called  “Bataan,”  in  which  the  late 
Thomas  Mitchell  appeared  opposite 
Taylor  in  this  story  of  World  War  II 
defeats.  The  mutual  respect  and  admi- 
ration which  the  director  and  star 
share  is  reflected  in  the  announce- 
ment that  they  are  planning  to  make 
another  picture,  but  will  not  wait  for 
21  years  to  elapse. 


banner  . . . 'The  new  division  of  Dale  Robert- 
son’s Juggernaut,  Inc.,  will  handle  the 
merchandising  campaign  for  “The  Man  From 
Button  Willow,”  full-length  animated 
western,  now  completed.  Harry  Koplan  is 
vice-president,  Vern  Cartensen,  executive 
vice-president,  Mike  Gurney,  vice-president 
for  radio  and  TV  commercials,  and  Jack 
Easton,  talent  agent,  is  vice-president  in 
charge  of  personnel  management  services. 

S' 

Harvey  Jacobson,  executive  vice-president 
of  the  Filmgroup,  Inc.,  has  announced  the 
start  of  “The  Robert  E.  Lee  Story,”  to  be 
filmed  entirely  in  the  South  in  Panavision 
and  color.  Roger  Gorman  will  produce  and 
direct.  The  script  calls  for  10,000  extras  and 
is  budgeted  at  $850,000  . . . Michael  Daves, 
son  of  producer-director  Delmer  Daves,  will 
be  second  assistant  director  for  his  father 
on  the  filming  of  “Youngblood  Hawke”  at 
Warner  Bros.  Russ  Llewellyn  is  first  as- 
sistant. Daves  senior  directed  film  tests  of 
Warren  Beatty  and  Suzanne  Pleshette,  stars 
of  the  film,  with  a new  type  90  millimeter 
Micro -Kilars  lens  with  which  he  hopes  to 
achieve  unusual  photographic  effects. 

Universal  has  bought  an  original  untitled 
story  by  Eugene  Burdick,  co-author  of  “The 
Ugly  American”  and  “Fail-Safe.”  The  story 
has  been  assigned  to  George  Englund  to 
produce.  Burdick  will  check  into  the  studio 
this  spring  to  screenplay  the  picture  . . . 
James  B.  Harris,  producer  of  “Lolita,”  has 
formed  James  B.  Harris  Productions,  inde- 
pendent film  producing  company  with  the 
initial  project  to  be  “I  Want  My  Mother.” 
Harris  will  direct  and  produce  the  'Thomas 
C.  Ryan  screenplay  from  the  novel,  “Portrait 
of  a Young  Man  Drowning,”  by  Charles 
Perry.  The  film  will  roll  this  spring. 

ON  A PERSONAL  NOTE:  An  exhibitor 
in  Los  Angeles  told  me  that  Walt  Disney 
must  have  the  Indian  sign  on  every  produc- 
tion studio  and  independent  producer  in 
Hollywood.  No  one  in  the  business  wants  to 
buck  him  in  the  family-picture  trade,  and 
to  this  exhibitor,  Disney  seems  to  have  an 
inside  track.  At  one  time,  there  were 
giants  in  the  motion  picture  business  who 
always  knew  where  there  was  a good 
“buck.”  If  anyone,  like  Disney,  came  along 
and  hit  a successful  trend  and  it  meant 
more  money  at  the  boxoffice,  they  would 
get  on  the  bandwagon.  But  now,  except 
for  an  occasional  burst  of  one  or  two 
strictly  family  pictures,  this  exhibitor  felt 
that  it  was  a hands-off  policy.  In  order 
to  compete  with  the  Disney  schedule,  one 
of  the  majors  must  come  up  with  a new 
approach  to  the  field.  He  must  start  from 
the  bottom  with  ten  or  12  good  products, 
use  creative  merchandising  brains,  build 
an  image  of  a new  producer  in  the  public 
eye  and  then  sell  it  to  the  exhibitors.  With 
all  due  credit  to  the  creative  genius  of 
Disney,  it  does  seem  funny  to  watch  Amer- 
ican businessmen  with  the  same  ability, 
sit  on  their  hands  while  one  guy  has  a 
monopoly.  If  it  costs  too  much  money  to 
catch  up  to  the  Disney  image,  let’s  get 
Hollywood  to  build  their  own  group  of 
“Young  Turks” — guys  who  need  the  dough 
and  have  good  and  big  ideas  ...  If  you 
want  to  see  some  of  them,  look  at  some  of 
the  short  subjects  and  cartoons  just  nomi- 
nated for  Oscars  and  featurettes.  I had 
the  pleasure  of  being  one  of  the  judges, 
and  feel  that  the  level  of  entries  was  far 
better  than  last  year. 
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LETTERS 


Would  Lock  the  'Barn  Now 

Let’s  do  something,  not  just  talk. 

I am  100  per  cent  behind  Mr.  and  Mrs. 
Joseph  Lilquist,  Almo  Theatre,  Poulsbo, 
Wash.  (Feb.  11  Boxoffice)  in  their  request 
not  to  play  any  new  product  from  violating 
producers  and  distributors  who  keep  sell- 
ing the  newer  product  to  TV. 

With  the  showing  of  these  late  films  on 
Sunday  night  TV,  I just  can’t  see  how  long 
I can  stay  open.  At  present,  I’ve  got  to 
work  at  an  outside  job  to  keep  the  theatre 
open.  I’ve  tried  all  the  promotions  that  I 
could  think  up,  and  still  I’m  showing  to 
empty  seats.  I would  like  to  see  more  the- 
atre owners,  both  large  and  small,  make 
this  pledge  to  boycott  these  certain  pro- 
ducers. 

Our  film  contracts  should  have  a clause 
in  them  that  films  produced  for  the  motion 
picture  theatre  will  never  be  shown  on  TV 
— free  TV  or  paid  TV.  This  should  be  a part 
of  the  rights  to  the  productions. 

Mr.  Editor,  I would  like  to  see  you  print 
a column  listing  the  violation  producers, 
and  also  list  the  theatres  that  have  pledged 
not  to  show  their  productions,  possibly 
quite  a long  list  can  eventually  be  printed. 
We,  here  in  the  U.S.,  always  lock  the  barn 
after  the  horse  is  stolen.  Let’s  all  get  to- 
gether now  and  lock  it.  There  might  be  a 
few  chickens  left  to  fatten. 

JOHN  W.  JOHNSON 

State  Theatre, 

Caspian,  Mich. 


Another  Protest  Vs.  Films  on  TV 

Without  a doubt,  thousands  of  other  the- 
atre managers  have  heard  the  comments 
from  patrons  who  had  seen  “On  the  Beach’’ 
on  ’TV,  Svmday,  January  28.  I know  at  least 
ten  people  mentioned  it  to  me  today.  So 
Stanley  Kramer  made  a fast  buck  along 
with  United  Artists  by  peddling  his  baby 
to  TV.  What  were  we  to  combat  last  night’s 
showing  with?  Were  we  to  run  his  “Pres- 
sure Point’’  or  “A  Child  Is  Waiting”  to  en- 
tice our  patrons  away  from  “On  the 
Beach”? 

Tonight,  I watched  a commercial  put  to- 
gether by  NBC  to  sell  their  new  “Monday 
Night  at  the  Movies”  series.  It  was  a 
great  commercial  which  shook  me  right 
down  to  the  tips  of  my  toes.  Included  in 
the  lineup  are  “Enemy  Below,”  “Heaven 
Knows,  Mr.  Allison,”  “King  of  the  Khyber 
Rifles,”  “April  Love,”  etc.  What  are  the 
theatres  going  to  use  to  pull  people  away 
from  their  TV  on  the  Monday  nights  when 
these  20th-Fox  pictures  are  shown?  Will  it 
be  some  of  Fox’s  “choice”  current  product 
such  as  “The  Lion,”  “300  Spartans,”  “Loves 
of  Salammbo,”  or  “Gigot”? 

It  should  be  painfully  clear  to  every  ex- 
hibitor worth  his  weight  in  popcorn  that 
these  producers  don’t  give  a hoot  about  us. 
If  this  isn’t  so,  then  why  do  they  throw 
their  better  pictures  against  us  as  compe- 
tition? 

Thank  God  for  men  like  Hal  Wallis,  who 
consistently  turns  out  top-grossing  product 
and  doesn’t  bleed  the  exhibitor  who  wants 
to  run  his  product;  and  Milton  Rackmil, 
who  is  letting  Universal’s  product  stay  on 


(Letters  must  be  signed.  Names  withheld  on  request) 


the  shelves  a reasonable  period  of  time  be- 
fore selling  to  TV,  while  concentrating  on 
making  important  new  theatrical  product; 
and  even  to  little  American  International, 
which  has  yet  to  sell  anything  to  TV. 

If  you  fellows  don’t  know  how  to  make 
your  reactions  to  all  of  these  TV  deals  felt, 
then  you’re  not  bright  enough  to  be  a part 
of  this  great  industi’y-  Yours  may  be  just 
a small  voice  crying  in  the  wilderness,  but 
multiply  it  thousands  of  times  over  and,  I 
believe,  it  will  develop  into  a roar.  And,  if 
you  don’t  have  the  guts  to  stand  up  and 
speak  out  against  this  competition,  then 
you’d  better  arrange  to  have  a soft  chair 
delivered  to  the  Employment  Office,  be- 
cause some  day  soon,  brother,  you  may  be 
spending  a lot  of  time  there. 

JAMES  R.  FRASER 

Auditorium  Theatre, 

Red  Wing,  Minn. 


For  an  Organized  Movement 

I have  been  following  the  letters  which 
you  have  recently  published  in  regard  to 
the  movies  that  are  now  being  shown 
throughout  the  country  on  TV  screens.  I 
hope  you  will  publish  this  letter  in  the 
spirit  that  it  is  intended. 

On  a recent  Saturday  night,  I was  col- 
lecting ticket  stubs  from  my  patrons  and 
noticed  that  an  overwhelming  majority  of 
them  were  women.  During  the  course  of 
the  evening,  I was  able  to  engage  some  of 
them  in  conversation,  and  was  told,  by  at 
least  a dozen  of  these  women,  that  their 
husbands  were  at  home  watching  a movie 
on  TV.  This  was  ironical  to  me,  as  we  were 
showing  a Fox  picture,  and  the  picture  be- 
ing shown  on  TV  was  a Fox  picture. 

I gave  this  matter  considerable  thought 
and  decided  that  the  motion  picture  in- 
dustry was  deliberately  trying  to  destroy 
itself. 

Can  you  think  of  any  other  industry  that 
is  so  shortsighted  that  it  would  set  up  a 
chain  of  retail  outlets  and  then  open  up  a 

For  Piping  Oscar  Awards 
Info  Theatres  Only 

Please  tell  all  the  theatre  owners  and 
get  behind  them  yourself  in  having  the 
Oscar  Awards  piped  into  the  theatres 
only,  where  the  reputations  of  the  actors 
and  actresses  are  made  or  lost.  They 
don’t  make  them  on  TV  and  everybody 
is  crying  about  competition  from  TV.  So 
why  put  the  Oscars  on  when  they  should 
shine  where  they  were  earned? 

It’s  time  Hollywood  producers  got  be- 
hind their  exhibitors,  and  I mean  cur- 
rent exhibitors,  and  said,  “Little  Men, 
we  are  going  to  show  Oscar  Awards  in 
theatres  ONLY,  and  later,  maybe — much 
later — we  will  sell  the  Oscar  films  to 
'TV.”  This  wiU  put  the  show  where  it 
really  belongs — where  the  money  is 
made. 

BILL  ELDRIDGE 
Spring  & Rancho  Theatres, 

Springhill,  La. 


competing  chain  and  give  its  product  away, 
thereby  cutting  the  throats  of  the  retail 
outlets? 

The  large  oil  companies  and  motor  car 
companies  spend  millions  of  dollars  each 
year  in  advertising  to  build  up  sales 
through  their  respective  retail  outlets,  but 
not  the  motion  picture  distributors.  'They 
are  trying  in  every  conceivable  manner  to 
bankrupt  their  main  source  of  income — the 
motion  picture  exhibitors. 

In  conclusion,  I would  like  to  say  that  I 
feel  the  exhibitors  should  organize  at  once 
to  combat  this  threat  to  their  very  exist- 
ence. This  could  be  undertaken  on  a state- 
wide basis  and,  in  turn,  a national  and  in- 
ternational organization  could  be  formed 

I would  like  to  see  more  comments  from 
my  fellow  exhibitors  published  in  this 
magazine,  in  the  hopes  that  we  can  build  a 
fire  under  the  distributors,  and  smoke  them 
out  as  to  their  future  plans  in  regard  to 
this  vital  matter. 

PAUL  McBRIDE 

Avalon  Theatre, 

Fillmore,  Utah 


TV  Harmful  in  Other  Ways 

Recently  I was  looking  through  some  old 
issues  of  your  magazine  and  found  this 
article  in  the  November  23,  1957,  issue.  I 
was  particularly  interested  and  amazed  to 
see  how  timely  and  true  the  article  is  to- 
day after  over  five  years  have  passed. 

(ED.  NOTE — The  article  cited  the  strong 
drawing  power  of  Elvis  Presley  because  he 
did  not  make  regular  TV  appearances  and 
named  other  stars  who  had  lost  popularity 
due  to  “over-exposure”  on  TV.) 

It  is  still  the  stars  who  have  ignored 
television  that  draw  crowds  to  the  movies. 
Elvis  is  now,  as  he  was  then,  our  biggest 
boxoffice  draw;  and  judging  from  letters 
written  by  other  exhibitors  and  boxoffice 
reports  of  his  pictures,  I am  sm’e  that  this 
is  true  in  most  other  locations.  I feel  cer- 
tain that  a great  part  of  his  lasting  popu- 
larity as  a motion  picture  star  stems  from 
the  fact  that  he  will  not  appear  on  tele- 
vision. If  the  crowds  want  to  see  him  per- 
form, and  they  certainly  have  proved  they 
do,  they  must  come  to  the  theatres  to  do  so. 

If  you  list  the  other  stars  that  are  con- 
sistently top  boxoffice  attractions  such  as: 
Doris  Day — Rock  Hudson — and  others — 
you  will  find  that  they  do  not  appear  on 
television  or  that  they  strictly  limit  their 
appearances. 

I think  the  exhibitors  owe  Elvis  and  the 
other  stars  who  limit  their  talents  to  mo- 
tion pictures  a big  vote  of  confidence  and 
thanks. 

MARILYN  SANDERS 

Ken  Theatre, 

Marshall,  Ark. 


To  Honor  Irving  H.  Levin 
In  NT  Drive  Week 

LOS  ANGELES — National  'Theatres’  sec- 
ond quarter  drive  week,  March  13-19,  will 
be  dedicated  to  Irving  H.  Levin,  executive 
vice-president  of  the  220-theatre  circuit, 
it  is  announced  by  Robert  W.  Selig,  gen- 
eral manager  of  theatre  operations. 

Labeled  “Seven  for  Levin”  week,  all-out 
special  exploitation  and  promotions  will 
sparkplug  the  “sky-the-limit”  activities 
during  the  seven-day  period  by  the  circuit’s 
bookers  and  theatre  managers,  according 
to  Selig. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 


||  After  Mein  Eampi  (Brenner) 

120 

160 

130 

100 

70 

116 

P Assignment  Outer  Space  (AIP) 

115 

100 

90 

80 

90 

95 

^ Barabbas  (Col) 

140 

300 

150 

200 

150 

150 

180 

150 

150 

340 

150 

200 

150 

150 

120 

200 

125 

135 

125 

200 

173 

P Billy  Budd  (AA) 

165 

150 

95 

i05 

125 

100 

no 

115 

200 

100 

127 

^ Billy  Rose's  Jumbo  (MGM) 

180 

200 

100 

175 

225 

150 

200 

90 

275 

100 

100 

90 

100 

175 

150 

120 

90 

148 

P Bird  Man  of  Alcatraz  (UA) 

150 

250 

200 

210 

100 

150 

225 

130 

125 

160 

325 

100 

150 

120 

200 

200 

175 

II  Boccaccio  '70  (Embassy) 

300 

150 

195 

125 

525 

200 

310 

150 

280 

370 

100 

200 

130 

225 

150 

500 

244 

p Bridge,  The  (AA) 

150 

175 

100 

115 

150 

no 

100 

100 

150 

no 

90 

200 

250 

138 

i Child  Is  Waiting,  A (UA) 

200 

150 

80 

125 

125 

75 

90 

65 

100 

90 

120 

135 

90 

111 

^ Coming-Out  Party,  A (Union) 

130 

125 

100 

125 

150 

65 

150 

175 

128 

^ Concrete  Jungle,  The  (Fanfare) 

100 

100 

100 

65 

100 

100 

94 

II  Creation  of  Humanoids  (Emerson) 

100 

90 

125 

65 

no 

98 

y Day  Mors  Invaded  Earth,  (20th-Fox) 

65 

100 

85 

75 

100 

85 

^ Divorce — Italian  Style  (Embassy) 

160 

250 

175 

150 

100 

90 

90 

140 

70 

100 

200 

140 

210 

300 

155 

P 40  Pounds  of  Trouble  (Univ) 

175 

150 

250 

195 

185 

150 

150 

160 

120 

185 

172 

ip  Guns  of  the  Black  Witch  (AIP) 

110 

100 

100 

100 

100 

100 

80 

70 

no 

120 

no 

no 

P Kill  or  Cure  (MGM) 

160 

110 

85 

90 

100 

140 

75 

109 

|i  Lawrence  of  Arabia  (Col) 

300 

250 

175 

380 

200 

300 

268 

P Lion,  The  (20th-Fox) 

120 

120 

75 

125 

95 

115 

no 

160 

115 

1 Longest  Day,  The  (20th-Fox) 

160 

250 

175 

250 

185 

225 

200 

270 

275 

250 

375 

275 

300 

225 

200 

250 

275 

244 

1 Magic  Sword,  The  (UA) 

100 

100 

100 

175 

80 

125 

90 

110 

I Man  Who  Wagged  His  Tail  (Cont'l) 

155 

85 

100 

80 

80 

90 

125 

102 

^ ‘Mongols,  The  (Coloroma) 

125 

105 

90 

90 

105 

115 

90 

90 

80 

90 

135 

150 

115 

106 

P Mothra  (Col) 

100 

100 

90 

75 

100 

90 

93 

^ Mutiny  on  the  Bounty  (MGM) 

160 

300 

150 

250 

200 

360 

400 

310 

300 

250 

210 

350 

250 

275 

269 

P Password  Is  Courage,  The  (MGM) 

160 

100 

100 

100 

75 

no 

90 

160 

75 

108 

P Prisoner  of  the  Iron  Mask  (AIP) 

115 

75 

150 

100 

90 

106 

P Samson  & 7 Miracles  of  World  (AIP) 

175 

150 

105 

100 

100 

90 

125 

125 

150 

95 

122 

^ Savage  Guns,  The  (MGM) 

100 

90 

65 

90 

90 

90 

65 

100 

90 

90 

90 

100 

88 

^ Shoot  the  Piano  Player  (Astor) 

125 

155 

75 

100 

125 

75 

100 

100 

160 

85 

no 

P Sodom  and  Gomorrah  (20th-Fox) 

160 

160 

225 

300 

no 

175 

140 

225 

175 

100 

150 

150 

180 

100 

160 

130 

125 

150 

210 

164 

P Stagecoach  to  Dancers'  Rock  (Univ) 

100 

100 

100 

100 

90 

98 

^ Swordsman  of  Siena  (MGM) 

100 

90 

90 

65 

100 

115 

85 

92 

P Tell-Tale  Heart,  The  (Brigadier) 

120 

100 

100 

65 

175 

70 

105 

P Term  of  Trial  (WB) 

140 

100 

90 

125 

70 

100 

95 

90 

185 

100 

85 

107 

p ‘Trojan  Horse,  The  (Coloroma) 

125 

105 

90 

90 

105 

115 

90 

90 

80 

90 

135 

150 

115 

106 

^ Two  for  the  Seesaw  (UA) 

160 

200 

150 

85 

145 

240 

275 

120 

140 

195 

175 

171 

A Waltz  of  the  Toreadors  (Cont'l) 

130 

160 

115 

190 

65 

160 

130 

100 

150 

70 

100 

125 

P Who's  Got  the  Action?  (Para) 

140 

130 

150 

115 

110 

65 

105 

170 

100 

100 

100 

115 

175 

135 

145 

90 

122 

g Young  Gun  of  Texas  (20th- Fox) 

65 

100 

85 

75 

100 

85 

TOP  HITS 

OF 

THE  WEEK 


Individual  runs,  not  an  avtraot. 
Listinos  are  confined  to  openini 
week  figures  on  new  releases  only. 


1.  Mutiny  on  the  Bounty  (MGM) 

Omaha  350 

Portland  250 

2.  Son  of  Flubber  (BV) 

Buffalo  250 

3.  David  and  Lisa  (Cont'l) 

Los  Angeles 250 

4.  Two  for  the  Seesaw  (DA) 

Kansas  City 240 


N*.\  }.  \*  \ 

5.  Diamond  Head  (Col) 

San  Francisco 225 

6.  Longest  Day,  The  (20th-Fox) 

New  Haven 225 

7.  Sodom  and  Gomorrah  (20th-Fox) 

Indianapolis  225 

8.  Raven,  The  (AlP) 

San  Francisco 200 


Milwaukee  Barkers  Facing  Ambitious  1963  Program 


New  and  outgoing  crewmen  of  the  Milwaukee  Variety  Club  guy),  John  Reddy  (new  chief  barker),  Bemie  Strachota  (out- 
worked together  to  put  over  one  of  the  most  successful  Variety  going  chief),  Nat  Nathanson  (VIC  representative),  Herbert 


Week  programs  in  the  club’s  history.  Left  1 

Rothman,  Bob  Hindin,  Pat  Halloran,  Joe 

MILWAUKEE — Retiring  chief  barker 
Bernie  Strachota  was  happy  as  he  faced  a 
record-.breaking  tm-nout  at  the  annual  in- 
stallation dinner  of  the  Variety  Club,  held 
at  the  Coach  House.  Sincere  expressions 
of  praise  had  been  voiced  by  Mayor  Henry 
Maier,  Nat  Nathanson,  Joe  Podoloff  and 
Sheriff  Mike  Wolke,  words  which  brought 
Strachota’s  tenn  to  a fitting  finish. 

Johnny  Reddy,  the  new  chief  barker, 
pointed  out  he  has  had  a preview  of  what 
goes  on  behind  the  scenes  to  get  things 
done,  and  enumerated  some  of  the  activi- 
ties of  Variety  Week. 

“You  are  all  aware  that  our  distin- 
guished Mayor  on  my  right  here,  proclaimed 
the  week  of  February  10  to  16  as  Variety 
Week  and  ordered  that  the  message  be 
carried  in  the  lofty  city  hall  tower  lights,’’ 
Reddy  said.  “As  you  passed  many  of  our 
theatres,  you  noted  the  message  on  the 
marquees.  Throughout  the  week,  you’ve 
heard  of  the  good  deeds  of  Variety  over 
radio  and  television — hour  after  hour! 


o right  are  shown  Lee  Krantze,  Hugo  Vogel 
Podoloff  (VIC  dough  and  Joe  Strother. 

“It  might  interest  you  to  know,  that 
Sheriff  Mike  Wolke,  who  has  been  named 
honorary  chairman  in  charge  of  pro.jects 
for  underprivileged  children,  presented 
youngsters  out  at  the  Detention  Home 
some  $400  worth  of  bats,  balls,  gloves,  and 
games  (promoted  by  Variety). 

“We  now  have  the  nucleus  of  what  ap- 
parently is  destined  to  become  one  of  the 
most  active  auxiliaries  in  the  nation, 
judging  from  their  first  meeting  this  week 
to  get  things  off  the  ground.  And  to  insure 
their  getting  off  on  the  right  foot,  our 
good  friend  Nat  Nathanson  came  up  from 
Chicago  flanked  by  members  of  the  Chi- 
cago auxiliary,  who  acted  on  a panel  in  a 
question  and  answer  session  at  the  Steak 
Ranch. 

“Hugo  Vogel,  the  one  and  only  Mr.  Va- 
riety, has  appeared  and  still  has  a number 
of  appearances  scheduled  on  radio  and 
TV  throughout  the  week,  and  you  may  be 
sure  he  knows  all  the  answers. 

“On  Saturday  (16),  courtesy  of  the  War- 


, Jack  Dionne,  Don  Perlewitz,  Jerry  Levy 

ner  Theatre,  up  to  2,000  deserving  children 
will  be  guests  to  a free  show  at  9:30  a.m. 
And  here’s  where  our  esteemed  Sheriff 
Wolke  shines  again.  Figure  the  cost  of 
transpoi’ting  that  number  of  youngsters 
down  to  the  theatre  and  back  by  bus.  Well, 
Mike  has  taken  care  of  that. 

“This  turnout  tonight!  To  me  it’s  over- 
whelming! And  the  interest  our  city  and 
county  officials  have  taken  in  the  project.” 

Bob  Hindin  was  master  of  ceremonies 
while  Nat  Nathanson  was  induction  officer. 
Besides  Reddy,  the  following  were  inducted: 
Pat  Halloran,  Universal  manager,  as  first 
assistant;  Herbert  Kratze,  meat  packer, 
second  assistant;  Jerry  Levy,  property 
master;  Jack  Dionne,  United  Artists,  dough 
guy,  and  canvasmen  Harry  Zaidins,  Mil- 
waukee Braves  attorney;  Don  Perlewitz, 
circuit  operator;  Joe  Strother,  Marcus 
Theatres  Management;  Robert  Hindin, 
wholesale  jeweler;  Lee  Rothman,  radio 
station  WRIT,  and  Henry  Burger,  Stan- 
ley Warner  zone  manager. 


400  Children  Guesis 
Of  Tent  16  Barkers 


Shopping  Center  Circuit 
Building  Milwaukee  Pair 


OMAHA — A rousing  party  for  400  handi- 
capped children  at  the  Orpheum  Theatre 
climaxed  one  of  the  best  observances  of 
Variety  Club  Week  in  Omaha  in  years. 

Chief  Barker  Don  Shane,  Tri-States 
Theatres  city  manager,  provided  the  spark 
that  put  his  crew  into  orbit  and  before  the 
week  ended  thousands  of  Omahans  and 
residents  in  this  area  were  aware  of  the 
organization  and  its  purposes.  Shane  and 
his  workers  received  exceptionally  fine  co- 
operation from  the  press,  radio  and  tele- 
vision through  interviews  and  stories. 

Individual  club  members  personally 
sponsored  ten  buses  which  brought  kiddies 
from  the  Cerche  Children’s  Home,  Christ 
Child  Center,  Hattie  B.  Monroe  Home,  Ma- 
sonic Omaha  Home  for  Boys,  Nebraska 
Children’s  Home,  Omaha  Opportunity 
Center  and  Dr.  Lord’s  School. 

Tri-State  Theatres  provided  the  audi- 
torium, operators  and  stagehands  donated 
their  time,  the  Nebraska  Concessions  Sup- 
ply Co.  furnished  candy  and  popcorn  and 
television  station  KETV  had  “Crackers,”  a 
television  personality  favorite,  on  hand. 

The  get-acquainted  party  at  the  Shera- 
ton-Fontenelle  for  Omahans  in  the  com- 
munications field  was  a big  success,  Shane 
reported. 


MILWAUKEE  — Ground  in  two  area 
shopping  centers  has  been  leased  by  Shop- 
ping Center  Theatres  for  construction  of  a 
pair  of  de  luxe  theatres  costing  around 
$300,000  each.  Albert  P.  Frank,  vice- 
president  of  Shopping  Center  Theatres, 
said  that  construction  will  start  in  May 
on  the  Mayfau-  Theatre  in  the  Mayfair 
Shopping  Center  and  on  a theatre  in  the 
Southgate  Shopping  Center  60  days  later. 

“We  have  watched  the  growth  of  these 
two  areas  and  are  convinced  they  will 
make  possible  successful  operations  for  us,” 
Frank  declared.  “The  necessary  factors  of 
pleasant  surroundings,  good  shops  and 
good  parking  facilities  are  present  at  May- 
fair  and  Southgate.  In  addition,  we  very 
much  like  the  type  of  development  which 
has  taken  place  around  these  two  centers 
and  believe  they  will  enjoy  a healthy 
future.” 

Shopping  Center  Theatres  is  a new  Wis- 
consin corporation  and  is  a subsidiary  of 
Pnidential  Theatres  of  Wisconsin,  the 
largest  circuit  in  the  state  on  basis  of  seat- 
ing. Ground  for  constniction  of  the  two 


new  theatres  has  been  leased  by  Shopping 
Center  Theatres  from  Froedtert  Enter- 
prises, owner  of  both  shopping  centers. 

“The  construction  of  the  Mayfair  and 
Southgate  theatres  will  help  make  these 
two  areas  even  more  attractive  as  family 
centers,”  said  Joseph  E.  Rapkin,  president 
of  Froedtert  Enterprises.  “The  fact  that 
the  first  theatres  to  be  built  in  this  area  in 
12  years  are  at  Mayfair  and  Southgate 
further  emphasizes  that  these  develop- 
ments increasingly  are  becoming  centers  of 
community  activity  and  are  convenient  and 
enjoyable  places  for  families  to  shop  and 
be  entertained.” 

Both  theatres  will  be  ultramodern  in 
styling,  with  de  luxe  seating  and  quality 
furnishings,  according  to  Frank. 

“These  will  be  the  only  theatres  in  this 
area  with  ‘living  room’  type  seating,”  he 
said.  “Seats  will  be  40  inches  back  to  back 
for  more  leg  room,  whereas  conventional 
seats  are  31  inches.  Seat  widths  will  be  24 
inches  versus  an  average  of  18  to  20  inches. 
Lounge  areas  will  be  in  ceramic  tile  and 
(Continued  on  next  page) 
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Shopping  Center  Theatres  Announces 
Two  New  Milwaukee  Area  Projects 


(Continued  from  preceding  page) 
other  areas  will  be  of  similar  quality.” 

The  new  houses  will  be  completely  air 
conditioned,  fully  carpeted  and  will  utilize 
the  latest  techniques  in  lighting.  Both  the- 
atres will  be  designed  for  use  for  such  spe- 
cial events  as  art  shows,  special  exhibits, 
fashion  shows  and  the  like. 

The  theatres  will  also  have  these  fea- 
tures: the  latest  in  projection,  screen  and 
sound  equipment:  wall-to-wall  screen; 

dual  purpose  projection  equipment  for  all 
types  of  screenings  on  35mm  and  70mm 
film,  and  transistorized  sound  equipment. 

Joseph  M.  Seider,  a director  of  United 
Artists  Theatres,  is  president  of  both  Pm- 
dential  Theatres  of  Wisconsin  and  Shop- 
ping Center  Theatres.  He  is  one  of  the  na- 
tion’s foremost  independent  theatre  op- 
erators, with  theatres  primarily  in  the  east 
and  in  Wisconsin. 


MILWAUKEE 

Qscar  E.  Olson,  business  manager  of  pro- 
jectionists Local  164,  is  urging  Mil- 
waukee union  families  to  patronize  the- 
atres displaying  the  projectionists  union 
label,  since  the  theatres  have  cooperated 
with  the  local  labor  movement  in  every 
possible  way  and  deserve  the  patronage  of 
unionists  and  their  families.  He  added  that 
it  is  through  this  cooperation  that  the 
high  wage  scales  and  union  fringe  benefits 
for  all  workers  are  protected  and  guaran- 
teed. 

Ben  Marcus  of  the  circuit  bearing  his 
name  continues  to  be  appointed  to  one 
committee  or  another.  About  a week  ago. 


he  was  added  to  the  mayor’s  World  Festival 
Planning  committee.  Comes  now  his  being 
named  general  chairman  of  the  24th  an- 
nual drive  of  the  Milwaukee  Jewish  Wel- 
fare fund.  The  drive  last  year  raised  $1,- 
450,000.  Of  the  total  raised,  the  largest 
share  will  go  to  the  United  Jewish  Appeal 
to  aid  national  and  international  Jewish 
charities. 

A documentary  film  that  details  how 
Hemingway’s  “Adventures  of  a Young 
Man”  was  made  in  Mellen,  Wis.,  is  slated 
to  be  shown  at  the  War  Memorial  Center. 
The  public  is  invited  ...  A contest  to  se- 
lect a “Child  of  the  Month”  has  been  an- 
nounced by  Lisle  Ramsey  studio,  5810  West 
Oklahoma  Ave.  The  local  winner  will 
qualify  for  a nationwide  “Child  of  the 
Month”  contest  sponsored  by  the  Aunt 
Mary  Birthday  Club  of  St.  Louis  and  the 
title  of  “Child  of  the  Year.”  The  “Child  of 
the  Year”  winner  will  be  awarded  a $1,000 
educational  endowment  fund  and  a trip  to 
Hollywood  with  his  parents.  To  enter,  a 
child  must  be  under  15  years  of  age. 


$50,000  Steele  Theatre 
Lost  in  Morning  Fire 

From  Southeast  Edition 

STEELE,  ARK. — Fire  departments  from 
Steele,  Blytheville  Air  Force  Base  and  Hol- 
land tried  in  vain  to  save  the  Steele  The- 
atre from  an  early  morning  fire  January 
24.  Clarence  McCollum,  owner  and  opera- 
tor of  the  theatre,  estimated  the  loss  at 
$50,000  and  said  the  fire  might  have  origi- 
nated in  the  furnace  area. 

Also  destroyed  in  the  fire  was  a frame 
home  at  the  rear  of  the  lot.  Telephones, 
power  and  water  systems  were  knocked  out 
for  several  hours  when  a power  line  failed 
during  the  theatre  fire. 

McCollum  said  he  has  not  decided 
whether  to  rebuild  the  theatre. 


2nd  Wilmington  Art  House 

From  New  England  Edition 

WILMINGTON,  DEL.— A switch  to  an 
art  policy  has  gone  into  effect  at  the 
Towne,  one  of  three  local  units  of  the  Stan- 
ley Warner  Corp.  The  move  puts  the 
Towne  in  direct  competition  with  the  subur- 
ban Edgemoor  Theatre,  which  has  had  a 
similar  policy  for  several  years. 
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'Diamond  Head'  Soars 
To  500%  in  Mill  City 

MINNEAPOLIS — In  the  midst  of  a val- 
ley of  dwarfs,  walks  a giant!  “Diamond 
Head,”  debuting  at  the  St.  Louis  Park, 
racked  up  a percentage  of  500,  yes  500, 
amongst  all  the  other  grosses  of  merely 
around  or  below  average.  The  only  other 
two  percentages  worth  mentioning  in  the 
same  breath  are  “The  Wonderful  World 
of  the  Brothers  Grimm,”  in  its  29th  week 
at  the  Cooper,  with  150,  and  “Trial  and 
Error,”  opening  at  the  Suburban  World, 
at  125.  Everything  else  was  golfsville. 

(Average  Is  100) 


Academy — Mutiny  on  the  Bounty  (MGM),  8th  wk.  100 

Campus — The  Island  (Zenith)  )00 

Century — Term  of  Triol  (WB)  80 

Cooper — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cineroma),  29th  wk 150 

Gopher — Swordsman  of  Siena  (MGM)  .100 

Lyric — The  Robe  (20th-Fox),  reissue,  3rd  wk 70 

Mann — The  Longest  Day  (20th-Fox),  18th  wk 90 

State — 40  Pounds  of  Trouble  (Univ),  2nd  wk 90 

St.  Louis  Park — Diamond  Head  (Col)  500 

Suburban  World — Trial  and  Error  (MGM) ! ! ! ! ! 125 

World — Two  for  the  Seesaw  (UA),  4th  wk.  . ..  . . . 90 


Omaha  First  Runs  Prosper; 

'Billy  Budd*  a Good  Opener 
OMAHA  — Good  grosses  continued  on 
the  Omaha  first-run  movie  front  last 
week  and  only  at  one  spot  slipped  below 
average.  Holdovers  held  up  well  and  the 
Cooper  Theatre  equalled  the  high  350  of 
the  previous  week  with  “Mutiny  on  the 
Bounty.”  Many  managers  reported  week- 
end sellouts. 


Admiral — Billy  Budd  (AA)  ]5Q 

Cooper — Mutiny  on  the  Bounty  (MGM),  2rid  wk!  350 
Indian  Hills — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cineramo),  8th  wk 190 

Omaha — 40  Pounds  of  Trouble  (Univ)  !!!!!l30 

Orpheum — Who's  Gof  the  Action?  (Para),  2nd  wk  100 
State — Swordsman  of  Siena  (MGM);  Trial  and 

Error  (MGM)  85 


'Boccaccio  *70*  Paces 
Just-Fair  Milwaukee 
MILWAUKEE — “Boccaccio  ’70,”  which 
played  the  Wisconsin  last  November,  re- 
turned to  two  non-downtown  houses — the 
Downer  and  the  Times — and  managed  to 
garner  the  best  local  score  for  the  week. 
The  only  other  satisfactory  scores  were 
achieved  by  “The  Longest  Day”  and 
“Mutiny  on  the  Bounty,”  both  with  125. 


Downer — Boccaccio  '70  (Embassy),  return  run  . 150 

Palace — The  Longest  Day  (20th-Fox),  8th  wk  125 

Riverside — Who's  Got  the  Action?  (Para),  2nd  wk.  . 100 
Strand — Mutiny  on  the  Bounty  (MGM),  8th  wk.  . .!  !l25 

Times — Boccaccio  '70  (Embassy),  return  run  !l50 

Towne — 40  Pounds  of  Trouble  (Univ),  3rd  wk  100 

Warner — Term  of  Trial  (WB);  The  Story  of  the 

Count  of  Monte  Cristo  (VVB)  75 

Wisconsin — Two  for  the  Seesaw  (UA)  !!!!!!  100 


Rowley  Waxahachie  House 
Assigned  to  Harold  Paul 

From  Southwest  Edition 

DALLAS — Harold  Paul  of  Little  Rock, 
formerly  of  Harrison,  Ark.,  is  the  new  man- 
ager of  the  Waxahachie,  Tex.,  theatres. 
The  appointment  was  announced  here  by 
officials  of  the  Rowley  United  ’Theatres. 

Paul  has  been  manager  of  the  New  The- 
atre in  Little  Rock.  He  and  his  wife  are 
both  graduates  of  the  Harrison  High 
School. 


Century  Board  Elects  5 

From  Eastern  Edition 

NEW  YORK  — The  Century  Theatres 
board  of  directors  has  elected  Charles  W. 
Call,  Walter  E.  Dunn,  Allen  A.  Grant, 
Ralph  Lager  and  Harold  H.  Newman  Eis- 
sistant  vice-presidents  of  the  company,  ac- 
cording to  Leslie  R.  Schwartz,  president. 
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Mrs.  Opal  Woodson  Chosen  by  NCCJ 
For  Omaha's  Good  Neighbor  Award 


OMAHA — Many  Omahans  learned  last 
week  what  a lot  of  Filmi’owers  already 
knew — that  Opal  Woodson  of  United  Artists 
Corp.  is  one  of  the  most  earnest  workers  in 
town  in  aiding  others. 

Opal  was  awarded  the  Good  Neighbor 
Award  by  the  National  Conference  of 
Christians  and  Jews  at  a luncheon  at  the 
Sheraton-Fontenelle  Hotel. 

“Her  unselfishness,  though  unsung,  is 
recognized  by  all  who  know  her,”  com- 
mented a friend  who  nominated  her  for  the 
award. 

She  was  cited  for  her  longtime  service  to 
handicapped  persons. 

A widow,  she  has  been  office  manager 
for  United  Artists  for  30  years.  Six  years 
ago  her  daughter,  an  only  child,  died  at 
the  age  of  26.  As  a mother  of  a cerebral 
palsied  child.  Opal  helped  a group  of  par- 
ents establish  the  United  Cerebral  Palsy 
of  Omaha  ten  years  ago.  She  was  an  initia- 
tor of  the  first  group  work  with  the  teen- 
age and  adult  cerebral  palsied  in  Omaha. 

“When  her  child  died  it  increased  rather 
than  lessened  her  interest  in  C.P.  work,”  a 
co-worker  said.  “She  used  her  experiences 
with  her  daughter  to  help  others.” 

For  eight  years  she  has  worked  each 
week  with  the  Eager  Beavers,  a young 
adult  C.P.  group,  at  the  Meyer  Therapy 
Center,  in  such  activities  as  occupational 
therapy,  dancing,  entertainment  programs, 
theatrics,  handicraft  and  swimming.  She 
takes  Christmas  gifts  to  cerebral  palsy 
victims  each  year  and  arranges  for  visits 
by  a barber. 

She  recently  started  a project  to  set  up 
dental  facilities  in  two  local  hospitals  where 
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the  cerebral  palsy  handicapped  may  be 
treated. 

“Her  own  problem  in  getting  dental  care 
for  her  daughter  led  to  this  endeavor,”  the 
co-worker  said.  “No  one  could  count  the 
people  she  has  seen  or  the  hours  she  has 
given  to  the  project.” 

She  is  a longtime  member  of  the  Women 
of  Variety  Club  and  is  president  of  the 
Benson  Baptist  Church  Sunday  school 
class.  She  also  is  a member  of  Zonta,  busi- 
ness and  professional  women’s  club,  and 
Beta  Sigma  Phi,  business  women’s  sorority. 

“I’m  flabbergasted,”  she  said  when  told 
of  the  award.  “You  just  don’t  do  these 
projects  by  yourself;  everyone  helps.” 

Slash  in  Ticket  Tax 
Studied  in  Indiana 

From  Central  Edition 

INDIANAPOLIS — The  ways  and  means 
committee  of  the  House  of  Representatives 
is  exploring  the  merits  of  a bill  to  slash 
the  state’s  gross  income  tax  on  theatre  ad- 
missions. Introduced  with  the  support  of 
Indiana  Allied,  the  proposal  would  reduce 
the  rate  from  1 Vz  per  cent  to  three-eighths 
of  1 per  cent. 

Indiana  exhibitors  face  the  prospect  of  a 
tax  increase  unless  the  bill  is  passed.  For 
the  legislature  is  expected  to  enact  a com- 
prehensive 331/3  per  cent  boost  in  the  gross 
income  tax  rate  in  the  effort  to  replenish 
the  depleted  state  treasury. 

Reduction  in  the  admission  rate  has  been 
approved  by  the  house  in  the  last  two  legis- 
lative sessions  only  to  be  scuttled  in  the 
senate.  That  a similar  fate  may  befall  the 
bill  in  the  current  session  has  been  indi- 
cated by  Senator  Charles  R.  Kellum  (Rep., 
Mooresville) . 

“I  believe  we  should  take  a dim  view  of 
approving  any  bill  that  would  deplete  the 
tax  income  of  the  state  until  we  really 
know  what  kind  of  a budget  we  have  and 
what  the  economy  of  the  state  is,”  he  said. 

After  a March  adjournment,  the  legisla- 
ture will  not  reconvene  until  1965. 
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OMAHA 

M iss  Downtown  Omaha  Sweetheart  was 
announced  at  the  Cooper  Theatre  in 
a program  before  the  evening  performance 
of  “Mutiny  on  the  Bounty”  in  cooperation 
with  the  Downtown  Associated  Retailers 
Ass’n.  Jack  Klingel,  city  manager  of  the 
Cooper  Foundation  Theatres,  assisted  in  the 
contest  in  which  five  finalists  were  chosen 
from  offices  and  firms  for  their  intelli- 
gence, charm  and  personality.  'The  winner 
was  Barbara  Sharpe  of  the  KMEO-TV 
staff.  One  of  the  five  finalists  was  Linda 
Pitts,  whose  parents,  Linn  and  Shirley 
Pitts,  are  veterans  of  Filmrow.  Shirley  is 
secretary  in  the  United  Artists  office  here. 
All  the  finalists  received  plaques  and  will 
participate  in  the  association  activities 
during  the  year.  Group  rates  were  made  by 
the  Cooper  to  business  firms  for  the  eve- 
ning performance. 

Max  Shoemaker,  who  has  the  Isis  The- 
atre at  Tabor,  Iowa,  has  returned  from  a 
visit  to  San  Diego,  Calif.,  where  his  son 
lives  . . . Irv  Dubinsky  of  Lincoln,  head  of 
the  Dubinsky  Theatres,  was  in  New  York 
last  week  on  business. 

Marvin  Jones,  Red  Cloud,  Neb.,  exhibitor, 
took  advantage  of  bright  weather  to  fly 
in  for  booking.  He’s  been  on  the  jump  as 
president  of  the  school  board,  which  is 
making  preparations  to  present  a $175,000 
bond  issue  for  a new  school  gymnasium- 
auditorium  to  voters  . . . The  Admiral  The- 
atre was  used  by  United  Artists  for  a 
screening  of  “Diary  of  a Mad  Man.”  Since 
the  closing  of  the  Fox  branch  and  its 
screening  room,  the  matter  of  where  to 
screen  has  been  a question.  The  Center  has 
been  offered  for  daytime  use  and  the 
Military  for  a day  or  night,  Monday 
through  Thursday. 

Ralph  Blank,  who  has  the  Admiral,  Chief 
and  the  Sky  View  drive-ins,  came  home 
from  Clarkson  Hospital  last  weekend  after 
surgery.  He  is  recuperating  nicely.  “It’s 
wonderful  to  get  some  home  cooking 
again,”  Ralph  commented  . . . Still  hos- 
pitalized at  Clarkson  is  Frank  Hannon, 
former  Filmrower  and  manager  of  the 
Warner  Bros,  branch  before  it  was  con- 
solidated with  the  Des  Moines  office. 

Pat  Halloran,  Buena  Vista  area  chief, 
looked  like  a glamor  boy  when  he  was  on 
TV  giving  the  history  of  Variety  Club  and 
explaining  the  circus  terms  of  the  organiza- 
tion in  connection  with  Variety  Club 
Week. 

Mrs.  Clara  Cook,  one  of  George  Gau- 
ghan’s  assistants  in  the  Cooper  Founda- 
tion headquarters  in  Lincoln,  has  been 
busy  as  a beaver  taking  ticket  orders  in 
Lincoln  for  seats  to  “The  Wonderful  World 
of  the  Brothers  Grimm”  at  the  new  Indian 
Hills  Theatre  and  “Mutiny  on  the  Bounty” 
at  the  Cooper  Theatre.  On  one  occasion 
she  helped  arrange  for  six  bus  loads  from 
Lincoln  for  youth  shows  in  the  morning. 
She  works  with  Manager  Bernie  McGee  of 
the  Cooper  in  Omaha  for  special  ticket 
blocks.  Lincoln  residents  have  found  the 
ticket  provisions  attractive. 

Mel  Kruse  of  the  Pierce  Theatre,  Pierce, 
Neb.,  has  closed  but  may  reopen  at  a later 
date  . . . Harvey  Fast  of  Winner,  S.D.,  was 
in  to  see  Bill  Barker  at  Co-Op  Theatre 
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Service,  looking  ahead  to  the  drive-in  sea- 
son. 

Exhibitors  on  the  Row  included  Nebras- 
kans Don  Campbell,  Central  City;  Leonard 
Leise,  Randolph;  Virgil  Kula,  Fullerton; 
Bill  Zedicher,  Osceola;  Marvin  Jones,  Red 
Cloud;  Mel  Kruse,  Pierce,  and  lowans  S.  J. 
Backer,  Harlan;  Adrian  Mueting,  Poca- 
hontas, and  Max  Shoemaker,  Tabor. 

Meyer  Stem,  former  chief  barker  and 
American  International  representative  in 
Omaha,  donated  the  film,  “Alakazam  the 
Great,”  for  the  Variety  party  for  400  young- 
sters. 

Work  Going  Forward 
On  Cleveland  Pair 

From  Mideast  Edition 

CLEVELAND — Greater  Cleveland  is  to 
get  two  new  theatres  this  year. 

In  the  Southgate  area,  southeast  of 
Cleveland  and  with  lots  of  room  for  more 
development.  Smith  Management  Co.  is 
building  a theatre.  Although  all  preliminar- 
ies have  been  taken  care  of,  the  building 
itself  is  still  in  the  design  stage.  Smith 
Management  owns  the  Eastside  Drive-In 
and  the  Amy  Joy  Doughnut  Shops. 

The  second  new  theatre  will  be  known 
as  the  Canal  Road  Drive-In,  due  to  open 
on  the  southside  of  Cleveland  in  April. 
Ground  has  been  broken  on  a site  near  the 
old  Ohio  canal.  The  builder  is  Ernie  Stern 
of  Stern  Enterprises,  Pittsburgh,  who  owns 
15  theatres  in  the  Pittsburgh  area,  mostly 
drive-ins. 

The  Canal  Road  Drive-In  is  described  as 
a new-type  theatre,  offering  “indoor  the- 
atre comfort  at  a drive-in.”  In  addition  to 
providing  space  for  900  cars,  the  drive-in 
will  have  two  auditoriums,  each  glass- 
fronted  and  each  seating  100  patrons  in 
regular  theatre  seats.  The  auditoriums  will 
be  air  conditioned.  National  Theatre  Sup- 
ply is  to  install  the  equipment,  which  will 
include  Simplex  X-L  projectors  and  sound; 
Constellation  arc  lamps,  and  Eprad  Hot 
Shot  in-car  heaters. 


$12,000  Added  in  1962 
To  CPP  Fund  for  Needy 

From  Canadian  Edition 

TORONTO  — Glowing  reports  on  1962 
activities  and  the  fm'ther  progress  of  the 
benevolent  fund  were  presented  at  the  22nd 
annual  dinner  meeting  of  the  Canadian 
Picture  Pioneers  Wednesday  (13)  at  the 
Royal  York  Hotel,  with  President  Frank  H. 
Fisher  in  the  chair. 

Upwards  of  $12,000  was  added  to  the 
fund  for  aid  of  needy  veterans  of  the  film 
entertainment  field,  according  to  the  an- 
nual report.  The  Vancouver  CPP  branch 
led  off  with  a $5,000  contribution  while 
substantial  amounts  came  from  Toronto, 
Winnipeg,  Calgary  and  other  centers. 

The  11th  annual  CPP  golf  championship 
tournament  here  last  August  was  a re- 
sounding success  with  434  tickets  being  sold, 
resulting  in  a $1,500  boost  to  the  benevolent 
fund.  No  less  than  228  golfers  made  a bid 
for  the  trophies  and  special  prizes. 

Len  Bishop,  Toronto,  was  responsible  for 
a healthy  membership  report  while  the 
work  of  other  chairmen  received  warm 
recognition.  Preparations  were  taken  up 
for  special  observance  next  June  of  the 
60th  anniversai*y  of  the  motion  picture 


DES  MOINES 


^he  Anita  Theatre  Corp.  is  looking  for 
someone  or  some  way  to  operate  its 
film  house  in  Anita.  The  theatre  is  now 
closed  for  the  winter.  Father  Joseph  Devlin 
of  Anita  recently  was  elected  president  and 
treasurer  of  the  theatre  corporation.  Jerry 
Budd,  most  recent  manager,  has  indicated 
he  does  not  plan  to  resume  these  duties  but 
will  serve  as  a board  member. 

WOMPI  volunteers  have  been  typing 
envelopes  after  hours  for  the  annual  Easter 
Seal  Drive.  On  February  28,  a WOMPI  buf- 
fet dinner  will  be  held  in  the  Rose  Room 
at  Younkers.  Dinner  is  at  5:30  and  will  be 
followed  by  an  accessory  show  presented 
by  Nadine  Junnison  . . . Joe  Gerbrach,  re- 
cently retired  Ames  theatreman  now  living 
in  Florida,  was  in  Des  Moines  for  a visit. 
One  whiff  of  winter  and  Joe  was  ready  to 
head  back  to  the  sunny  south. 

Sympathy  to  Frank  Zanotti,  Universal 
salesman,  whose  mother  died  February  13 
at  Costa  Mesa,  Calif.  Frank  and  his  sister 
flew  to  the  west  coast  for  Mrs.  Zanotti’s 
funeral  . . . Moe  Duddleston,  district  rep- 
resentative for  Colorama,  was  here  on 
business.  His  son  Stan,  who  once  headed 
the  United  Artists  exchange  here,  lives 
in  New  York  and  no  longer  is  associated 
with  the  film  business. 

A second  ticket  office  for  “The  Longest 
Day”  was  opened  at  Sears  in  the  Merle 
Hay  Plaza  Shopping  Center,  where  pur- 
chasers may  use  their  charge-a-plates  and 
pay  later.  With  credit  playing  a leading 
role  in  the  nation’s  economy,  maybe  we’ll 
live  to  see  cinema  credit  cards,  too. 


Bill  Krueger  was  here  February  13  to 
conduct  a promotion  meeting  for  exhibitors 
playing  “Little  Red  Riding  Hood”  Febru- 


NEW  OFFICERS— Des  Moines  Va- 
riety Tent  officers  launched  their  com- 
ing year  of  “service  with  a smile.”  Mo- 
ments before  this  picture  was  taken, 
the  five  happy  fellows  above  were  in- 
stalled in  ceremonies  at  the  Standard 
Club  in  Des  Moines.  A dinner  and  ball 
followed.  The  new  officers  are,  front 
row:  chief  barker,  Ralph  Olson,  Uni- 
versal manager;  first  assistant,  Charles 
Caligiuri,  Paramount  manager.  Back 
row:  Ken  Horrigan,  radio  station  KSO, 
second  assistant;  Don  Knight,  assist- 
ant general  manager  of  Tri- States 
Theatre  Corp.,  property  master,  and 
Verne  Shaeffer,  Iowa  Film  Delivery, 
dough  guy. 


ary  22,  23  . . . Bob  Fridley  reports  fans 
still  flocking  to  his  Varsity  Theatre  for  the 
second  MGM  operetta  series.  Following  the 
first  series,  the  Varsity  impresario  played 
“The  Jolson  Story”  the  next  Thursday 
night  for  patrons  who  had  acquired  a once- 
a-week  celluloid  music  habit.  And  not  a 
moment  too  soon,  either.  “Jolson”  now  is 
making  the  rounds  on  the  livingroom  'TV 
sets. 

Gus  Campagna,  the  concessions  man,  has 
been  hospitalized  for  surgery  on  his  back, 
but  reportedly  is  doing  fine  . . . Nominated 
for  the  Perfect  Poise  Award:  Jerry  Green- 
baum.  Central  States  district  manager, 
who  when  having  an  early,  sleepy-eyed 
breakfast  at  the  airport  accidentally  poured 
coffee  cream,  instead  of  syrup,  over  his 
hot  cakes.  Then,  with  all  the  self-assur- 
ance of  a connoisseur,  Jerry  added  the  sy- 
rup and  ate,  like,  “well,  doesn’t  everybody?” 

Joe  Young,  Warners,  applauds  a fine  job 
accomplished  by  Iowa  Film  Service  through 
the  wicked  weather.  Film  trucks  have  been 
getting  through  in  spite  of  everything  . . . 
Ed  Williamson,  WB  midwest  division  man- 
ager, was  here  from  Dallas  for  two  days  . . . 
Jerry  Bloedow  of  the  West- Vue  Drive-In 
headed  in  the  right  direction.  The  Bloedows 
were  vacationing  in  Las  Vegas  and  Cali- 
fornia . . . An  air  of  mystery  surrounded 
the  home  of  Indoor  Bird  Watcher  Larry 
Day  after  the  family  parakeet  turned  up 
lost!  No,  the  Days  do  NOT  have  a cat. 
And  no  one  opened  any  outside  doors  while 
the  bird  was  in  flight  thi'ough  the  house. 
Six  days  of  searching  had  failed  to  flush 
out  the  winged  one. 

Bud  Truog  Will  Head 
Key  MPA  Committee 

From  Central  Edition 

KANSAS  CITY— Morton  “Bud”  Truog  of 
United  Artists  has  accepted  chairmanship 
of  the  Motion  Picture  Ass’n’s  important 
Entertainment  committee,  according  to 
Doug  Lightner,  MPA  president.  This  com- 
mittee has  the  responsibility  of  planning 
and  carrying  out  the  organization’s  cal- 
endar of  major  events.  Aiding  Truog  on  the 
committee  will  be  Martin  Stone  of  Mercury 
Advertising,  Bill  Jeffries  of  Columbia,  Larry 
Klein  of  Universal,  Phil  Blakey  of  Com- 
monwealth and  Don  Ireland  of  Fox  Mid- 
west. 

Arthur  Cole  has  agreed  to  head  the 
Charity  and  Welfare  committee,  a job  he 
has  taken  on  for  a number  of  years.  He 
will  be  assisted  by  George  Baker  of  Baker 
Enterprises  and  Russ  Borg  of  Warner  Bros. 

Roy  Hill,  Brookside  'Theatre  manager, 
has  been  appointed  chainnan  of  the  Pub- 
lic Relations-Publicity  committee.  Aiding 
him  will  be  Kenneth  Lingle  of  the  Kansas 
City  Star,  M.  B.  Smith  of  Commonwealth, 
Bob  Goodfriend  of  Durwood  Theatres  and 
Dan  Meyers  of  Dickinson  Theatres. 


Florida  Theatre  Updated 

From  Southeast  Edition 

FORT  PIERCE,  FLA. — All  seats  in  the 
Sunrise  Theatre  have  been  rehabilitated, 
according  to  Manager  Bill  Parker,  as  part 
of  a general  improvement  program. 
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weather’s  been  fine  for  two  weeks  now 
and  yet  most  boxoffice  customers  still 
seem  to  be  hibernating,  storing  up  nuts 
for  the  expected  blast  of  March  or  en- 
gaging in  other  subversive  activities  de- 
signed to  slight  the  motion  pictm-e  theatre. 
But  let  us  be  optimistic.  “Days  of  Wine 
and  Roses,”  “To  Kill  a Mockingbii’d”  and 
“Son  of  Flubber”  ought  to  bring  the  cus- 
tomer out  of  his  hole  and  back  to  the  the- 
atres once  more.  Indeed,  the  line-up  of 
goodies  to  come  at  most  Mill  City  first-run 
houses  should  be  enough  to  make  any  keen- 
eyed moviegoer’s  mouth  water. 

Jerry  Gruenberg,  once  a film  salesman 
for  RKO  and  Eagle-Lion  here  (and  later 
a house  manager  for  Gran  Theatres),  has 
entered  independent  film  distribution  in 
Milwaukee  under  the  firm  name  of  Film 
Classics. 

Ab  Swartz  of  Independent  Film  Distri- 
butors and  St.  Paul  press  agent  and  special 
representative  for  MGM-Heritage  Pictures 
Morrie  Steinman  recently  capitalized  on  a 
Minnesota  school  board  meeting  to  reach 
500  educators  with  news  of  their  classic 
series.  MGM  shipped  in  a special  display 
booth  for  the  meeting. 

Marvin  and  Alice  Oligmueller  bought  the 
Princess  and  Midway  theatres  in  Miller, 
S.D.,  from  Ernest  Schweigerdt  in  January. 

It’s  getting  to  be  that  if  you  don’t  have 
a bomb  threat  in  your  theatre,  you  don’t 
rate  anymore!  An  anonymous  phone  call 
to  a Dickinson,  N.D.,  theatre  warned  cash- 


ier Donna  Herauf  that  a bomb  was  hidden 
in  the  building  and  was  set  to  go  off  at 
8:30  p.m.  as  sort  of  a pre-climax  to  the 
feature.  Assistant  Manager  Dean  Bender 
immediately  called  the  police  and  250  pa- 
trons were  herded  into  the  cold  while  the 
theatre  was  twice  carefully  searched. 
Nothing.  Customers  were  then  permitted  to 
return  to  the  showing  of  “Jack,  the  Giant 
Killer.” 

Ted  Mann  moved  his  recent  four-film 
Shakespeare  Film  Festival  all  the  way 
across  town  to  the  Westgate,  where  it  is 
now  thrilling  (or  re-thrilling,  in  my  case: 
I’ve  seen  “Hamlet”  four  times)  south  Min- 
neapolitans. 

Wedgely  Todd  reports  that  Mijanou  Bar- 
dot  (Brigitte’s  sister),  currently  on  display 
in  “Sex  Kittens  Go  to  College”  at  the  El 
Lago,  can’t  hold  a candle  to  the  original. 
BB  still  reigns  supreme,  along  with  Chris- 
tine Kaufmann  (seen  this  week  at  the 
Gopher  in  “Swordsman  of  Siena”),  in 
Wedgely’s  heart. 

More  than  $181,000  has  been  contri- 
buted to  the  Rochester  Theatre  Building 
fund.  An  estimated  $204,000  is  needed  to 
complete  the  theatre,  which  will  be  lo- 
cated north  of  the  Mayo  Civic  Auditorium. 
If  the  final  goal  is  not  reached  some  equip- 
ment for  the  old  theatre  will  have  to  be 
used,  James  Thornton,  general  chairman 
of  the  campaign  committee,  says.  Building 
is  expected  to  start  April  1.  The  house  will 
have  facilities  for  legitimate  stage  produc- 
tions as  well  as  motion  picture  equipment. 


Ode  to  Opera  House 
In  Heyday  of  Silents 

An  ode  dedicated  to  John  and  Ellen 
Jongeward,  who  formerly  operated  the 
Opera  House  in  Litchville,  N.D.,  ap- 
pears in  a recent  edition  of  the  Litch- 
ville Bulletin.  It  was  written  by  Mrs. 
Norman  Nelson,  a footnote  relates,  and 
recounts  the  joy  she  and  two  yoimg 
friends  received  from  the  Opera  House 
showings  in  the  days  of  her  youth. 

The  theatre  was  constructed  by  Mrs. 
Nelson’s  grandfather  Jacob  Hanson  in 
1904.  Mrs.  Nelson  was  Adeline  Hanson 
before  her  marriage.  The  Opera  House 
was  a well-patronized  entertainment  cen- 
ter until  November  1936  when  it  was 
destroyed  by  fire. 

The  poetic  tribute  to  the  Jongewards 
was  forwarded  by  Charles  R.  Stoflet, 
who  lives  in  Valley  City,  N.D.  He  still 
sees  the  Jongewards  occasionally,  al- 
though they  are  no  longer  in  the  the- 
atre business.  Stofelt  has  been  active  in 
the  business  for  years. 


AA  Ups  Nat  Nathanson 

From  Eastern  Edition 

NEW  YORK — Nat  Nathanson,  supervisor 
of  the  Chicago,  Milwaukee  and  Indian- 
apolis branch  offices  for  Allied  Artists,  has 
been  promoted  to  midwest  division  sales 
manager  by  Ernest  Sands,  general  sales 
manager.  Nathanson’s  new  territory  will 
include  control  over  the  Chicago,  Minne- 
apolis, Milwaukee,  Des  Moines,  Omaha  and 
Indianapolis  branches. 


Translation  for  Paleface: 

"Don't  waste  time  with  old-fashioned 
way  sending  message.  BEST  way  to 
SELL  used  equipment  find  HELP^  SELL 
or  BUY  theatres,  is  with 

BOXOFFICE  CLEARING  HOUSE 

You  get  year-round  service." 

(4  insertions  at  the  price  of  3) 

BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo. 

Please  insert  the  following  ad  times  in  the  CLEARING  HOUSE 

Classification  


Enclosed  is  check  or  money  order  for  $. 


(Blind  ads  12<  extra) 


NC-8 


BOXOFTICE  ::  February  25,  1963 


• ADLINES  & EXPLOITIPS 

• ALPHABETICAL  INDEX 

• EXHIBITOR  HAS  HIS  SAY 

• FEATURE  RELEASE  CHART 

• FEATURE  REVIEW  DIGEST 

• SHORTS  RELEASE  CHART 

• SHORT  SUBJECT  REVIEWS 

• REVIEWS  OF  FEATURES 

• SHOWMANDISING  IDEAS 


I 

i 

I 


THE  GUIDE  TO  . BETTER  BOOKING  AND  B U S I N E S S - B U I L D I N G 


Good  Showman  Needs  Drive!  One  Who 
Has  It  Has  Tip  on  How  to  Obtain  It 


“Drive”  is  the  gasoline  that  makes  the 
theatre  manager  go.  No,  you  can’t  buy  it  by 
the  gallon,  but  it’s  really  not  too  hard  to 
get  if  you  really  want  it. 

You  take  a lot  of  emotional  horsepower 
and  mix  it  with  a bit  of  ambition  and  de- 
termination, and  you  have  it! 

In  short,  this  is  what  we  gather  from  a 
note  reaching  Showmandiser  from  Charles 
Stokes,  who  puts  forth  on  all  films  at  the 
Plaza  Theatre  in  Patchogue,  L.I.,  N.Y. 
Stokes  has  been  managing  theatres  for  20 
years  in  four  countries,  and  he  still  exe- 
cutes his  promotions  with  youthful  go.  His 
note  gives  an  insight  on  where  he  gets  his 
drive.  He  gives  three  essentials: 

THE  THREE  ESSENTIALS 

1.  “Believing  in”  every  movie  as  it  comes 
along  and  enjoying  every  phase  of  pro- 
moting it. 

2.  Getting  a thrill  out  of  seeing  crowds 
coming  to  the  theatre  BECAUSE  of  his 
promotions. 

3.  Frankly  enjoying  appreciation  from 
wherever  it  comes.  (Stokes  confesses  he 
likes  to  see  his  name  and  his  theatre  men- 
tioned in  print.) 

Repeating,  it  appears  your  emotional  at- 
titude is  the  most  important  factor. 

So  with  “Boccaccio  ’70.”  This  is  a made- 
in-Italy  film,  with  Italian  characters, 
scenes  and  actors,  with  possibly  one  excep- 
tion. Manager  Stokes’  promotion?  An 
“Italian  Sale”  with  the  cooperation  of  six 
stores.  Nothing  at  all  new  in  this  idea,  but 
Stokes  put  it  over  as  if  it  were  something 
never  heard  of  before,  something  unique. 
What  with  his  drive  and  the  surging  shop- 
per interest  in  products  from  other  coun- 
tries, the  sale  idea  did  help  spread  the  news 
of  “Boccaccio  ’70”  around. 

POSTERS  IN  STORES 

Posters  in  the  six  stores  read,  “Grand 
‘Boccaccio  ’70’  Italian  Sales  Days  . . . Step 
Inside  . . . See  ‘Boccaccio  ’70’  at  the  Plaza 
Theatre.”  A display  in  the  Plaza  lobby  in- 
cluded a list  of  the  participating  stores. 

Ushers  tacked  up  200  window  cards  on 
telephone  and  light  poles. 

Six  thousand  bookmarks  were  based  on 
the  Anita  Ekberg  milk  ad  in  the  film. 
Bearing  a caricature  of  Anita,  the  book- 
marks were  headed  with,  “Drink  More  Milk 


and  Try  More  Milk  Products.”  At  the  bot- 
tom was,  “Hear  the  ‘Drink  More  Milk’ 
Song  in  ‘Boccaccio  ’70’  . . . With  Anita 
Ekberg  and  Sophia  Loren  at  the  Plaza 
Theatre.”  These  cards  were  distributed  by 
milk  companies,  dairies  and  delicatessens 
all  over  the  neighborhood. 

Six  thousand  illustrated  folders  (four 
pages,  one  of  which  was  a furniture  store 
ad)  were  distributed. 

When  “Phaedra”  came  up  on  the  Plaza 
calendar,  Stokes  recalled  that  500  families 
of  Greek  origin  lived  in  Blue  Point,  the 
next  village.  First  was  a tiein  with  the 
very  successful  “Never  on  Sunday.”  On  the 
marquee,  posters  and  in  heralds  this  copy 
idea  was  included: 

“That  ‘Never  on  Sunday’  Team  Do  It 
Again  . . . Melina  Mercouri,  star  . . . Jules 
Dassin,  director  . . . PHAEDRA  . . . Starts, 
etc.” 

Heralds  were  distributed  to  members  of 
the  Greek  club,  and  bulletin  board  notices 
and  display  cards  were  put  up  at  a Greek 
dance. 

A MELINA,  DASSIN  STOP 

Stokes  read  in  the  newspapers  that  Me- 
lina and  Dassin  were  going  to  make  appear- 
ances to  plug  the  film,  but  not  at  the  Plaza. 
However,  he  got  them  to  route  their  car 
through  Patchogue.  Then  he  started  a word- 
of-mouth  campaign,  via  ushers  around  town 
and  at  the  school,  that  Melina  and  Dassin 
were  going  to  tour  shopping  centers  in  the 
neighborhood.  The  news  got  around  like 
wildfire! 

On  Saturday  during  the  play  date,  the 
couple  parked  outside  the  Plaza  for  a time, 
and  then  were  driven  through  the  shop- 
ping centers. 

For  a Saturday  afternoon  “Cowboy 
Show,”  Stokes  staged  an  exhibition  by  a 
quartet  of  trick  riders  from  the  nearby 
H&H  ranch  in  the  parking  lot  near  the 
theatre.  This  noon  affair  drew  the  kids  out 
in  droves.  The  H&H  ranch  also  put  on  a 
stage  show  of  roping,  even  a gunfight  in 
the  area  in  front  of  the  stage  entitled 
“James  Boys  Vs.  the  Plaza  Marshal,”  in 
which  the  marshal  naturally  got  the  best 
of  the  James  boys.  After  the  parking  lot 
exhibition,  the  youngsters  were  informed 
that  the  show  woLdd  be  continued  at  the 
theatre,  and  they  bought  tickets  in  droves. 
The  H&H  outfit  put  on  the  show  free  in 
return  for  advertising. 


Coed  Publicist 

Exceptional  coverage  was  obtained 
in  newspapers  within  a 100-mile 
radius  around  Scranton,  Pa.,  by  Miss 
Cinerama,  pretty  Barbara  Cawley,  an 
honor  student  at  Marywood  College  in 
Scranton.  She  was  selected  in  a 
countywide  contest  for  the  opening 
of  “The  Wonderful  World  of  the 
Brothers  Grimm”  at  the  Scranton 
Strand,  directed  by  John  G.  Corbett 
for  Penn-Paramount. 

Barbara  visited  all  the  towns  in 
the  area,  getting  the  local  theatre- 
man  in  each  to  serve  as  her  escort  in 
extending  personal  invitations  to  the 
local  mayors,  publishers  and  promi- 
nent citizens.  In  above  photo,  Bar- 
bara is  presenting  a souvenir  book  to 
the  newspaper  publisher  at  Wilkes- 
Barre  as  Ed  Krapf,  local  theatre 
manager  (left) , looks  on. 


Own  Money  Collection 

C.  W.  Locke’s  personal  collection  of  for- 
eign paper  currency  went  on  display  as 
part  of  a window  he  arranged  for  “It’s 
Only  Money”  at  the  State  Theatre  in 
Washington,  Iowa.  The  central  part  of  the 
downtown  window  contained  the  Funny 
Money  certificates  from  Paramoimt. 
Locke’s  collection  included  about  three 
dozen  bills,  a few  of  huge  size. 


Universal  has  completed  a ten-minute 
short  subject  featiuring  president  Milton  R. 
Rackmil  and  Alfred  Hitchcock  which  is 
being  sent  to  all  company  exchanges  for 
special  exhibitor  screenings  in  behalf  of 
“The  Birds.” 
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There  was  plenty  of  real-life  appeal  in  the  lobby  of  the  Broadway  Theatre  at  Portland,  Ore.,  in  advance 
of  "If  a Mon  Answers."  At  left  is  one  display  built  around  a live  pug  dog.  At  right,  a pretty  student, 
Nancy  Holmes,  in  lacy  white,  added  appeal  to  the  telephone  company  Princess  model  display.  The 
phone  rang,  and  she  picked  up  the  receiver  to  see  if  a man  answered.  The  phone  was  not  connected,  but 
she  made  her  point!  The  Broadway  also  had  a pass  tieup  with  the  Portland  Reporter  which  published 
a studio  set  scene  still  of  five  actors,  including  Bobby  Darin  and  Sandra  Dee.  Readers  were  asked  to 
identify  any  three,  then  write  in  35  words  or  less,  "Why  I would  like  to  see  Sandra  Dee's  and  Bobby 
Darin's  lotest  motion  picture."  Double  passes  were  prizes. 


68  Passes  Tie  Film  to  Value  Days 
Promotion  of  Big  Shopping  Center 


For  34  pairs  of  passes  “The  Best  of  Cine- 
rama” campaign  got  a very  worthwhile 
ride  on  a shopping  center’s  “January  Value 
Days — 4 Big  Days”  promotion. 

Don  Mott,  publicity  director  for  Greater 
Indianapolis  Amusement  Co.,  working  with 
E.  J.  dumb,  general  manager,  and  Cedrick 
Brown,  manager  of  the  Indiana  Theatre, 
contacted  Bonnie  Rising,  promotion  di- 
rector for  the  Southern  Plaza  Shopping 
Center  in  Indianapolis,  and  was  delighted 
to  learn  that  a direct  mail  tabloid  on  the 


Don  Mott,  publicity  director  for  Greater  Indianapolis 
Amusement  Co.,  presents  34  pairs  of  guest  tickets 
to  'The  Best  of  Cinerama"  to  owner  Bexler  of  the 
Southern  Plaza  Shopping  Center  for  use  in  a Value 
Days  sale  tieup. 


center’s  Value  Days  would  reach  40,000 
homes  the  same  day  “The  Best  of  Cine- 
rama” opened. 

Mott  wasn’t  slow  in  suggesting  the  pass 
deal,  two  for  each  of  the  34  stores  in  the 
Southern  Plaza  to  be  given  away  to  cus- 
tomers. All  that  was  necessary  was  to 
register  at  any  of  the  34  stores.  TTie  offer 
was  accepted;  it  was  mentioned  on  the 
front  page  of  the  tabloid  mailer  and  on 
radio  spots  bought  by  the  shopping  center 
on  two  stations  during  the  four-day  sale. 

Each  store  also  put  up  window  cards 
designed  by  general  manager  dumb,  and 
there  were  several  large  banners,  all  in  the 
stores  for  ten  days. 

Mott  reports  22,000  persons  registered 
for  the  guest  tickets,  and  at  least  100,000 
saw  the  displays  in  the  center. 

Instead  of  a special  screening,  the 
Greater  Indianapolis  showmen  invited 
radio,  television  and  newspaper  folk  to  the 
opening  night  of  the  film  when  the  public 
also  attended  by  ticket  purchase.  Mott  said 
the  media  folk  liked  this  arrangement. 


Comedy,  Dance,  Sin! 

The  Clark  Theatre  in  Chicago  adver- 
tised comedy,  dance,  history  and  sin  as 
the  features  of  its  Sunday  Film  Guild  pro- 
grams. Titles  included  The  Red  Shoes, 
Bright  Road,  Aren’t  We  Wonderful?  The 
Last  Ten  Days,  Harold  Lloyd’s  World  of 
Comedy,  Operation  Snatch,  The  Adulteress, 
Stella,  "The  George  Raft  Story,  Portrait  of 
a Mobster,  Rear  Window,  House  of  Bam- 
boo, State  Fair  and  The  Flower  Drum  Song. 


Barrage-Type  Campaign 
For  'Son  of  Flubber'  Bow 

Manager  Ed  Miller  of  the  Paramount 
Theatre  in  Buffalo  laid  down  a barrage- 
type  promotion  for  “Son  of  Flubber.”  Tie  • 
ups  were  made  with  the  Empire  State  News 
Co.  on  the  Pocket  Book  edition  and  the 
comic  book  with  the  many  news  trucks 
carrying  posters.  There  was  a pictorial  pre- 
view in  the  big  Sunday  Courier-Express 
roto  section  two  weeks  in  advance,  there 
was  a coloring  contest  in  the  widely  cir- 
culated Union  & Echo,  Catholic  weekly,  and 
color  standees  tieing  in  the  book  were 
placed  in  all  bookstores  in  the  area. 

Miniature  footballs,  carrying  the  title  of 
the  picture,  were  delivered  to  press,  radio 
and  TV  personalities:  stories  were  used  in 
25  community  and  out-of-town  publica- 
tions, and  there  was  much  art  and  pub- 
licity in  the  big  local  newspapers  in  ad- 
vance, while  a saturation  TV  and  radio 
campaign  was  carried  out  via  paid  spots 
and  several  free  contests. 


High  School  Band  Toots 
Gay  Tune  at  Corbin,  Ky. 

When  “The  Music  Man”  played  the  Hip- 
podrome Theatre,  Corbin,  Ky.,  manager 
Clara  Rennebaum  arranged  to  have  the 
Corbin  High  School  band  march  up  the 
street  playing  “76  Trombones”  and  carry- 
ing banners  on  “The  Music  Man.”  The 
band  had  a police  and  fire  truck  escort 
which  attracted  everyone’s  attention!  They 
played  not  only  in  front  of  the  Hippodrome 
Theatre,  but  also  on  stage.  Clara  also  had 
some  fine  window  displays  in  the  local 
music  store ; and  dummy  albiuns  with  play- 
dates  and  theatre  name  were  placed  on  all 
jukeboxes  in  town,  and  out  at  the  bowling 
alley. 


40  Super  Duper  Stores 
Join  '40  Pounds'  Event 

Forty  Super  Duper  stores  in  the  Buffalo, 
N.Y.,  area  joined  Shea’s  Buffalo  Theatre  in 
putting  over  a “40  Pounds  of  Trouble” 
contest,  in  which  the  first  prize  was  a vaca- 
tion for  two  in  Hollywood,  via  United  Air- 
lines, plus  720  tickets  to  see  the  film  which 
were  split  among  the  stores. 

Besides  store  displays,  etc.,  the  contest 
was  promoted  in  the  header  of  Super 
Duper’s  two-page  ad  in  the  daiUes. 


Gone  to  the  Dogs! 

Dewey  Van  Scoy,  manager,  coaxed  two 
dogs  well  known  around  town  to  the  box- 
office  window  for  a picture  of  them  stand- 
ing on  their  hind  legs  with  their  paws  on 
the  cashier’s  shelf  at  the  Glove  'Theatre  in 
Gloversville,  N.Y.  The  reason?  'The  picture 
was  run  in  the  local  paper  and  captioned, 
“Glove  Theatre  has  gone  to  the  dogs!  Yes, 
everyone  wants  to  see  . . .Walt  Disney’s 
‘Lady  and  the  Tramp’  . . . Even  the  dogs!” 


Classification  on  Phone 

A phone  answering  service  started  re- 
cently in  Chicago  provides  day  and  night 
information  on  the  new  shows,  with  an 
age-group  classification,  which  follows  the 
Legion  of  Decency  and  Protestant  ratings. 
The  number  is  FR  2-4321. 
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Mayor  Earle  Cabell  of  Dallas  proclaimed  Junior  Achievement  Week  at  the  same  time  it  was  announced 
that  the  teenage  group  would  host  the  southwestern  premiere  of  "How  the  West  Was  Won"  at  the  Capri 
Theatre.  Cabell  is  shown  seated.  Behind  him,  left  to  right;  Robert  Zech,  adult  president  of  Junior 
Achievement  of  Dallas;  Sherie  Pardoe  and  Dick  Morrill,  high  school  seniors  and  cochairmen  of  the 
motion  picture  event,  and  Earl  Podolnick,  president  of  Trans-Texas  Theatres. 

Junior  Achievement  Group  Sponsors 
West  Was  Won'  Premiere  in  Dallas 


58  in  Screen  Council 
Endorse  '40  Pounds' 

Joe  Reynolds,  manager  of  the  Towne 
Theatre  in  Milwaukee,  and  Louis  Orlove, 
Universal  publicist,  get  their  heads  to- 
gether occasionally  and  come  up  with  some- 
thing a bit  out  of  the  ordinary.  Such  was 
an  endorsement-type  circular  made  up  for 
“40  Pounds  of  Trouble.”  It  was  printed  on 
one  side  in  brown  ink,  approximately 
Sy2xl3y2.  Copy  follows; 

A PICTURE  OF  MERIT 
We  the  Members  of  the  Better  Film 
Council  of  Milwaukee  County  Have 
Seen,  Laughed  and  Enjoyed  Universal’s 
Latest,  All-Color  Movie  Starring  Tony 
Curtis  in  40  POUNDS  OF  TROUBLE. 
It’s  Entertainment  with  a capital  “E,” 
Supported  by  a Wonderful  Cast  . . . 
With  Laughs  . . . Amusing  Situations 
. . . and  Clever  Dialog.  This  Is  Great 
Family  Entertainment. 

. . . All  of  us  love  “40  Pounds  of 
Trouble”  . . . 

Following  the  above,  in  an  unusual  type- 
face, appeared  the  names  and  addresses  of 
58  members  of  the  council,  including  the 
president’s.  At  one  side  was  an  illustrated 
Seal  of  Merit  ribbon. 

The  endorsement  was  set  up  by  a screen- 
ing, followed  by  some  snacks. 

'Raven'  Platter  Contains 
Five  Minutes  of  Gore! 

City  managers  of  the  Texas  Consolidated 
circuit  received  a startling  letter  from  their 
boss  W.  E.  Mitchell,  which  pushed  a promo- 
tion record  for  “The  Raven”!  The  letter 
admonished,  “Should  you  fail  to  exploit  to 
the  fullest  the  tremendous  possibilities  of 
this  record,  THE  RAVEN  will  haunt  you 
EVERMORE!”  The  platter  is  included 
with  a full-color  brochure  sent  out  by 
American  International. 

“RUN — don’t  walk — to  the  nearest  radio 
station  and  tape  this  wonderful  five  min- 
utes of  gore!  Make  a tape  for  each  radio 
station  in  your  city.  Present  them  to  the 
leading  disc  jockeys  who  will  be  mad 
about  it!”  Mitchell  added.  He  guaranteed 
that  the  platter  spinners  will  play  the 
record  and  highlight  different  sections  of 
the  record  for  an  added  sales  pitch  for 
“The  Raven.” 


Intensive  Book  Drive 
Backs  'Eddie's  Father' 

An  intensive  book  tiein  campaign  is  be- 
ing conducted  for  “The  Courtship  of 
Eddie’s  Father,”  selected  by  TOA  for  its 
second  Hollywood  preview  attraction. 

Soft-cover  editions  of  Mark  Toby’s  novel, 
published  by  Paperback  Library,  and  fea- 
turing art  from  the  film  on  both  front  and 
back  covers,  were  distributed  to  bookstores, 
supermarkets,  travel  terminals  and  other 
points  of  sale  by  February  15,  a full  month 
ahead  of  the  picture’s  initial  openings. 
Fieldmen  for  Publishers  Distributing  Corp. 
and  MGM  worked  together  setting  up  sales 
displays  and  promotion  events. 

In  addition,  Bernard  Geis  Associates, 
publishers  of  the  hardcover  book,  are  re- 
issuing 10,000  additional  copies  in  cities 
with  “Courtship”  openings.  The  books  are 
banded  with  strips  showing  a scene  from 
the  picture,  plus  credits. 


Junior  Achievement  of  Dallas,  the  na- 
tional movement  sponsored  by  businessmen 
to  encourage  teenagers  to  conduct  their 
own  businesses  and  learn  how  the  Ameri- 
can free  enterprise  system  operates,  is 
sponsoring  the  “southwest  premiere”  of 
“How  the  West  Was  Won”  at  the  Capri 
Theatre  Tuesday,  February  27. 

The  JA  organization  comprises  over  1,000 
young  men  and  women  high  school  stu- 
dents who  are  active  in  running  the  52 
Junior  Achievement  companies  in  Dallas 
County.  The  teenage  business  people,  their 
adult  advisers  and  civic  leaders  are  helping 
promote  and  sell  tickets  to  the  event,  ad- 
vertised as  the  second  showing  in  the  U.S., 


John  Lamb,  producer-director  of  “Mer- 
maids of  Tiburon,”  and  Diane  Webber,  who 
stars  in  the  film,  were  in  Albuquerque  for 
nearly  a week  to  promote  the  opening  at 
the  1,000-seat  downtown  Sunshine  Theatre. 
Diane  arrived  on  the  Sunday  before  the 
Wednesday  opening  and  stayed  through 
Friday. 

Promotions,  headed  by  Lamb,  and  Louis 
Gasparini  and  Lou  Avolio  of  Albuquerque 
Theatres,  included: 

Front  page  interview  and  photo  of  Miss 
Webber  in  the  afternoon  daily  Tribune. 

Daily  live  appearances  on  all  three  Al- 
buquerque television  stations,  and  two  radio 
stations. 

Photos  and  stories  in  Kirtland  Air  Force 
Base  paper. 

Publicity  shots  of  star  in  “Mermaid”  cos- 
tume transmitted  across  the  region  by 
Associated  Press. 

Personal  appearance  by  star  in  theatre 
lobby  to  sign  autographs  on  opening  night. 


next  after  the  Los  Angeles  premiere. 

All  proceeds  of  the  JA  premiere  is  to  be 
used  to  enlarge  the  Dallas  JA  economic 
training  program. 

Mayor  Earle  Cabell  proclaimed  January 
27  to  February  2 as  Junior  Achievement 
Week  to  help  focus  public  attention  on  the 
JA  work  and  the  “How  the  West  Was  Won” 
premiere.  Cochairmen  of  the  premiere  are 
Dick  Morrill,  senior  of  Sunset  High  School 
and  president  of  the  Dallas  Achievers 
Ass’n,  and  Sherie  Pardoe,  Miss  Junior 
Achievement  of  Dallas  and  a senior  at 
Woodrow  Wilson  High. 

The  Capri  is  a Trans-Texas  theatre, 
headed  by  Earl  Podolnick. 


Appearance  in  New  Mexico  state  legis- 
lature, with  star  being  commissioned  as 
honorary  “colonel  aide-de-camp”  to  gov- 
ernor. 

Panel  truck  mounted  with  six  sheets  and 
cutouts  of  “Mermaid”  touring  streets. 

Week  in  advance,  one-inch  teaser  ads  in 
daily  newspapers,  asking  readers  to  tele- 
phone given  number  for  “date  with  a mer- 
maid.” Answering  service  rigged  up  a 
taped  message  plugging  the  film,  etc. 


Hcmd-Pcrinted  Marquee 

Ben  Geary  of  the  Athena  Theatre  in 
Athens,  Ohio,  was  able  to  coax  a student 
from  Hong  Kong,  who  is  attending  Ohio 
University,  to  hand-paint  pictures  on  the 
marquee  from  stills  of  “What  Ever  Hap- 
pened to  Baby  Jane?”  To  top  this  off,  the 
title  was  made  in  transparency,  and  at 
night  with  spotlights  trailing  on  the  faces 
the  effect  was  sensational. 


Star  Aid  for  Nearly  Week  at  Albuquerque 
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Change  in  Perspective  Will  Improve 
Your  Photograph  and  Also  Promotion 


Edward  J.  Schweitzer  of  the  Center  The- 
atre in  Scranton,  Pa.,  got  “Gypsy”  to  the 
attention  of  a large  part  of  the  people  in 
this  area  without  much  expense  or  reach- 
ing out  for  potent  new  gimmicks. 

He  simply  made  adroit  use  of  what  he 
had  readily  at  hand — a photogenic  usher- 
ette who  also  doubles  as  his  publicist;  the 
book  tieup,  which  is  available  for  the  ask- 
ing wherever  the  film  is  played;  a cos- 
tumer friend,  and  the  local  newspaper. 
Everyone  of  these  “tools”  are  available  to 
every  theatreman,  even  a photogenic  ush- 
erette. If  you  haven’t  the  latter,  a little 
judicious  checking  over  the  girls  about 
town  will  discover  one. 

Three  weeks  before  opening,  Schweitzer 
had  his  appealing  usherette,  Marilou  Nape, 
pose  in  circular  arrangements  of  copies  of 


the  paperback  book  “Gypsy.”  Schweitzer,  or 
the  cameraman  or  both  made  use  of  then- 
imagination  a bit,  and  snapped  the  pic- 
ture from  above.  The  result  was  not  a run- 
of-the-mill,  so-what  picture,  as  may  be 
seen  in  the  accompanying  reproduction. 
The  change  in  perspective  had  general  ap- 
peal, and  it  also  put  over  the  film  title 
(many  times)  and  the  theatre  name. 

But  importantly,  the  editor  of  the  Scran- 
tonian  was  enough  impressed  to  use  the 


picture  in  a Sunday  paper — three  weeks  in 
advance.  The  picture,  captioned  “It’s  a 
‘Gypsy’  World,”  it  goes  without  saying,  is 
better  by  several  degrees  than  even  a still! 

Of  course,  Schweitzer  also  had  signs  on 
the  paperback  book  dealer’s  trucks  and 
newsstands.  In  addition,  six  copies  of  the 
Marilou  Nape  picture  were  framed  and 
placed  in  bookstore  displays  in  local  stores. 

This  use  of  an  original  photo  idea  worked 
so  well,  that  Schweitzer  tried  it  again.  He 
had  a male  staffer  and  Marilou  pose  in 
the  center  lobby  catching  a quick  look-see 
at  a “Gypsy”  print.  A large  film  reel,  and 
a film  can  labeled  GYPSY,  also  the  the- 
atre name  and  starting  date  showed  up  in 
the  picture.  This  was  used  in  the  follow- 
ing Sunday  Scrantonian. 

The  film  opened  on  Tuesday.  The  fol- 

Whole  new 
schools  of  art 
hove  been 
founded 

on  changing  the 
perspective — 
angle  of 
lighting,  or 
viewing  position. 

Here  the 
cameraman 
shoots  downward 
at  Miss  Gypsy 
and  her 
artistic 
arrangement 
of  “Gypsy” 
books.  This 
photo  made  the 
Sunday  paper. 

lowing  Sunday,  Schweitzer  had  another 
original  photo  in  the  paper.  He  borrowed 
two  gypsy  costumes,  one  for  a doorman  and 
the  other  for  usherette  Marilou,  and  had 
the  two  walk  around  town  and  end  their 
stroll  by  buying  two  tickets  to  see  “Gypsy.” 
The  cameraman  caught  them  at  the  Cen- 
ter boxoffice.  “Are  They  for  Real?”  asked 
the  Scrantonion  in  copy  under  a two-col- 
umn reproduction  of  the  photo. 

The  moral;  be  “original”  occasionally! 


Much  National  Ad  Space 
Due  to  Tout  Tour  Horn' 

About  $1,250,000  in  ad  space,  plus  thou- 
sands of  dollars  in  radio  and  television 
spots,  are  involved  in  a tieup  geared  to  a 
May-June  release  of  “Come  Blow  Your 
Horn.”  Much  of  the  promotion  is  centered 
around  starlet  Jill  St.  John  and  newcomer 
Tony  Bill.  It  includes: 

Hickey  Freeman  Corp.,  full-page  color 
ads  in  the  Chicago  Tribune,  Los  Angeles 
Times  and  Men’s  Wear,  and  7,000  mats  for 
use  by  local  retailers  when  the  film  opens 
in  their  areas. 

After-Six  Formats,  two-page  ads  in  Play- 
boy and  page  ads  in  Show  magazine.  Col- 
legiate Digest,  193  college  papers  and 
Gentleman’s  Quarterly. 

Wembley  Ties,  page  color  ads  in  New 


York  Times,  Gentleman’s  Quarterly  and 
numerous  ads  in  local  papers  when  the 
film  opens. 

Izod  Shirts,  ads  in  golf  magazines.  Palm 
Beach  magazine. 

Also  Inter-Woven  Socks,  ads  in  local 
papers:  Rexall  Dmgs,  ads  in  5,000  weekly 
newspapers:  Coppertone,  page  ads  in 

Ladies’  Home  Journal,  Mademoiselle  and 
Woman’s  Day,  plus  ads  in  over  1,000  news- 
papers. Also  Buick  tieup  with  its  new 
Riviera  model  car. 


Jockey  'Courtship'  Tiein 
Jockey  Brand  men’s  hosiery  is  preparing 
a special  tiein  campaign  with  “The  Court- 
ship of  Eddie’s  Father.”  Hosiery  ads  spot- 
lighting film  will  nm  in  Esquire,  Sports 
Illustrated,  Gentleman’s  Quarterly  and 
Redbook  Magazines. 


Exhibitor  Now  Film  Mon 
Stresses  Publicity  Need 

Irving  Isaacs,  Boston  exhibitor  for  many 
years,  now  a distributor  of  foreign  films 
under  the  banner  of  Telepix  Corp.,  says 
that  the  lifeblood  of  the  picture  industry  is 
“proper  advertising  and  publicity.”  Isaacs, 
who  operated  the  Telepix  newsreel  theatre 
in  Boston  which  later  went  into  an  art 
policy,  as  the  new  Park  Square  Cinema, 
warns,  “no  matter  how  good  a picture  is,  it 
will  die  without  proper  advertising  and 
publicity.” 

He  has  started  off  in  the  distribution 
business  with  three  Polish  films,  only  one 
of  which  has  been  released.  His  head- 
quarters are  in  the  Statler  building  in  Bos- 
ton. He  went  to  Warsaw  to  buy  the  PoUsh 
films  after  looking  at  films  in  Japan,  Ger- 
many, France,  Yugoslavia  and  other  coun- 
tries. He  said  that  “films  in  Poland  are 
exceptional — they  have  schools  in  the 
cinema  in  Poland  and  students  are  trained 
in  the  motion  picture  medium.” 

The  new  Boston  distributor  plans  on  dis- 
tributing films  from  many  countries,  he 
said,  if  they  meet  his  “quality”  standards. 

“But,”  he  added,  “good  pictures  are  not 
enough  today.  People  can  see  good  pic- 
tures on  television  for  nothing.  You  must 
have  something  unusual  to  get  the  audience 
today.” 

Snapshot  in  Lost  Purse 
Get's  Castaways'  Story 

Examining  the  contents  of  a purse  he 
had  found  in  the  theatre,  Lou  Swee,  man- 
ager of  the  Stillwell  Theatre  in  Bedford, 
Ohio,  for  Selected  Theatres  of  Cleveland, 
was  impressed  by  one  of  the  snapshots.  It 
showed  a young  girl  who  looked  a good  deal 
like  Hayley  Mills,  the  star  of  the  film  then 
on  the  Stillwell  screen,  “In  Search  of  the 
Castaways.” 

Thinking  like  a true  publicist,  Swee 
figured  he  could  get  a newspaper  story  on 
the  likeness.  And  he  was  correct.  The  local 
Times-Register  published  two  photos,  each 
one  column  wide,  one  of  the  the  unidenti- 
fied owner  of  the  purse  and  the  other  of 
Hayley  Mills. 

“Do  you  know  Hayley’s  double?”  copy 
under  the  reproductions  asked,  and  re- 
counted the  story  of  the  purse  found  in  the 
Stillwell  Theatre,  with  mention  of  “In 
Search  of  the  Castaways.” 


Vampires  at  Raleigh! 

Jim  Casey  reports  his  late  New  Year’s 
Eve  show  at  the  Tower  Drive-In  at  Raleigh, 
N.C.,  was  his  best  midnighter  in  months. 
He  advertised  it  well  with  a male  and  fe- 
male vampire  ballyhoo.  The  ghoulish 
couple  were  quite  frightening  as  they 
walked  the  downtown  streets  with  signs  in- 
viting onlookers  to  join  them  at  the 
“Dracula  and  Ghoul”  late  show.  The  title 
apparently  is  Casey’s  own. 


Live  Music  With  Opera  Films 

Ed  Lowrence,  who  manages  the  Don 
Pancho  Theatre  near  the  University  of  New 
Mexico  campus  in  Albuquerque,  opened  a 
series  of  opera  films  with  a concert  from 
the  stage  by  the  Rafiel  trio — piano,  violin 
and  cello.  Each  opera  film  is  presented  two 
days,  Tuesday  evenings  and  Sunday  after- 
noons. The  trio  is  to  appear  at  the  258-seat 
art  house  through  the  series  from  February 
3 to  March  19. 
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2672  Airborne  (78)  Ac Diamond-SR 

2663  ^©Almost  Angels  (93)  Dr/Music.. BV 
2637  ©Assignment  Outer  Space 

(79)  SF-Fantasy AlP 

Arturo's  Island  (90) 

Drama  (sub  titles)  MGM 

— B — 

2664  ©Barabbas  (134)  ® 70  Bib  Dr Col 

2703  ©Beauty  and  the  Beast  (77) 

Fairy  Tale  UA 

Bell'  Antonio  (97)  Eng-dubbed 

Drama  Embassy 

2683  ©Bellboy  and  the  Playgirls,  The 

(94)  Novelty-Comedy  UPRO 

2653  ©Best  of  Enemies,  The  (104)  ® 

War  Comedy- Drama  Col 

2640  Big  Wave,  The  (73)  Drama  AA 

2662  ^Billy  Budd  (123)  © Sea  Drama.. AA 
2690  Q©Billy  Rose's  Jumbo  (125) 

® Mus MGM 

2641  Bird  Man  of  Alcatraz  (142)  Dr. ..UA 

2667  Bloody  Brood,  The  (69)  Cr Astor 

Boccaccio  '70  (148)  Eng-dubbed 

Episodes  Embassy 

2705  Bomb  for  a Dictator  (73)  Ac. . Medallion 
2631  y© Bon  Voyage  (132)  © Comedy.. BV 

2669  Bourbon  St.  Shadows  (70)  Cr M PA 

2651  Brain  That  Wouldn’t  Die,  The 

(71)  Horror  Dr.  AlP 

- 'C— 

2633  Cabinet  of  Caligari,  The  (104) 

© Horror  Drama  2(Mh-Fox 

2702  Cairo  (91)  Crime  Drama  MGM 

Candide  (90)  Satire 

(sub  titles)  Union 

2658  Carnival  of  Souls  (91) 

Psycho-Melodrama  Herts-Lion 

2673  Carry  On,  Teacher  (86)  Com Governor 

2659  ©Centurion,  The  (77)  Spectacle. ...  PIP 
2661  ©Chapman  Report,  The  (125)  Drama  WB 

2697  Child  Is  Waiting,  A (102)  Dr. UA 

2705  ©Cleopatra’s  Daughter  (93) 

©Adv  Spectacle Medallion 

2639  Clown  and  the  Kid  (65)  Corn-Drama  UA 

2660  Coming-Out  Party,  A (98)  Com  Union 
2645  Concrete  Jungle,  The  (86)  Dr.  ..Fanfare 
2650  Confessions  of  an  Opium  Eater 

(85)  Shock  Melodrama  AA 

2693  Connection,  The  (93)  Drama F-A-W 

2696  ©Constantine  and  the  Cross  (114) 

© Spectacle  Drama Embassy 

2620  Convicts  4 (reviewed  as  “Reprieve”) 

(106)  Drama  AA 

2621  y©Counterfeit  Traitor,  The  (140) 

Drama Para 

2690  Court  Martial  (82)  War  Drama  UA 

2704  Crooks  Anonymous  (87)  Comedy.  .Janus 

2665  Cry  Double  Cross  (65)  Melodrama  Atlantic 

— D — 

2655  ©Damn  the  Defiant!  (101)  © Ac  Col 
2666©Damon  and  Pythias  (99)  Drama.. MGM 
2671  ©Dangerous  Charter  (76)  Action  Crown 

2702  David  and  Lisa  (94)  Drama Cont’l 

2701  Day  Mars  Invaded  Earth,  The 

(70)  © Science-Fiction. ..  .20th-Fox 

2691  Days  of  Wine  & Roses  (117)  Drama  WB 
2658  Devil’s  Messenger,  The  (72) 

Fantasy-Melodrama  Herts-Lion 

2696©Diamond  Head  (107)  ® Drama.. Col 
Divorce— Italian  Style  (105) 

Eng-Dubbed  Comedy Embassy 

2704  During  One  Night  (84)  Dr Astor 

— E — 

2647  ©East  of  Kilimanjaro  (72) 

Adventure Parade 

2657©Eegah  (90)  Comedy-Fantasy. . Fairway 
2588  ©El  Cid  (184)  ® Hist.  Spectacle  AA 
2680  Escape  From  East  Berlin  (94)  Dr.  MGM 
2636  ©Escape  From  Zahrain  (93)  ® 


Adventure  Drama  Para 

— F— 

2653  Fallguy  (64)  Crime  Drama Fairway 

2703  Fatal  Desire  (80)  Melodrama Ultra 


2664  Firebrand,  The  (63)  © Western  20th-Fox 
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2695  ©First  Spaceship  on  Venus  (80) 

Science-Fiction  Crown 

2654  y©Five  Weeks  in  a Balloon 

(101)  © Adventure-Comedy  20th-Fox 
2664  Flame  in  the  Streets  (93) 

© Drama  Atlantic 

2689  ©40  Pounds  of  Trouble 


2694  Freud  (139) 


— G— 


2644©Gigot  (104)  Comedy  20th-Fox 

2682  ©Girls!  Girls!  Girls!  (98) 

Comedy  Drama/Songs Para 

2688  ©Girl  Named  Tamiko,  A (110)  ® 

Drama para 

2697  Great  Chase,  The  (79)  Compilation 

from  silent  film  classics  Cont’l 

2651  Guns  of  Darkness  (103)  Drama.... WB 

2671  ©Gypsy  (149)  ® Musical  WB 

— H— 

2634©Hatari!  (159)  Adv.  Dr Para 

2634  Hell  Is  for  Heroes  (90)  War  Dr. ..Para 
2639  ©Hemingway’s  Adventures  of  a 

Young  Man  (145)  © Drama  20-Fox 
2668 ©Hero’s  Island  (94)  ® 

Period  Adventure  Drama  UA 

2699  Hook,  The  (98)  ® War  Drama.... MGM 
2641  Horror  Chamber  of  Dr.  Faustus,  The 

(95)  Horror  Drama Lopert 

2682  Horror  Hotel  (76)  Ho  Dr  Trans-Lux 


Historical  Drama  MGM-Cinerama 

2662  ©Huns,  The  (85)  Spectacle  PIP 

2685©Hunza  (60)  Documentary  Int’l  Film  Ent. 

2636©!  Like  Money  (81)  © Com.  .20th-Fox 
2673  I Spit  on  Your  Grave  (lOO) 

Melodrama  (Eng-dubbed) ...  .Audubon 
2668©!  Thank  a Fool  (100)  © Drama.  .MGM 
2661  ©If  a Man  Answers  (102)  Com  Univ 
2694 ©In  Search  of  the  Castaways 

(100)  Adventure  BV 

2626  Information'  Received  (77)  Drama  Univ 

2638  Interns,  The  (120)  Col 

2661  Invasion  of  the  Animal  People 

(55)  Science-Fiction ADP-SR 

2651  Invasion  of  the  Star  Creatures 

(81)  Science-Fiction  Comedy  ..AlP 
2644  ©It  Happened  in  Athens  (92) 

©(hrmedy-Drama  20th-Fox 
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2685  It’s  Only  Money  (84)  Comedy 

2645  ©Jack  the  Giant  Killer  (94) 

Adventure-Fantasy UA  7-  9-62  A1  + 

2692  ©Joseph  and  His  Brethren 

(103)  Biblical  Drama  ....  Colorama  12-17-62  A1  ± 
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2684  Kamikaze  (89)  Documentary. . Brigadier  11-19-62 
2652©Kid  Galahad  (95)  Com-Dr/Songs.  . UA  7-30-62  A2 

2691  Kill  or  Cure  (87)  Comedy MGM  12-17-62  A1 

2672  Kind  of  Loving,  A (112)  Drama  Govn’r  10-  8-62  B 

— L— 

2698  ©Lawrence  of  Arabia  (221) 

Super  ® 70  Adv.  Drama  Col  1-21-63  A2 

2679  ©Legend  of  Lobo,  The  (67)  Adventure  BV  11-  5-62  A1 

2662  ©Lion,  The  (96)  © Drama 20th-Fox  9-  3-62  A2 

2642  Lolita  (152)  Comedy-Drama MGM  6-25-62  SP 

2676  Loneliness  of  the  Long  Distance 

Runner,  The  (103)  Drama Cont’l  10-22-62  A3 

2628  Lonely  Are  the  Brave  (107) 

® Outdoor  Drama  Univ  5-  7-62  A2 

2675  Long  Day’s  Journey  Into  Night 

(174)  Drama  Embassy  10-22-62  SP 

2674  ^Longest  Day,  The  (180) 

© War  Drama  20th-Fox  10-15-62  A1 

2694  Love  in  a Hot  Climate 

(70)  Romantic  Drama  ....Hoffberg  12-24-62 
2681  ©Loves  of  Salammbo,  The  (72) 

© Spectacle  Drama 20th-Fox  11-12-62  A2 
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2687  Lovers  on  a Tight  Rope  (S3) 


2660  ©Make  Way  for  Ula  (90)  Adv Parade 

2677  Manchurian  Candidate,  The  (126) 

Suspense  Drama  UA 

2663  ©Marco  Polo  (100)  © Adventure  AlP 

2685  ©Marizinia  (80)  Drama  IntT  Film  Ent 

2687  Maxima  (93)  Comedy-Drama Ellis 

2654  Matter  of  WHO,  A (90)  Com. . Herts-Lion 
2656  ©Mighty  Ursus  (90)  Adventure. ...  UA 
2629  Miracle  Worker,  The  (106)  Drama  . . UA 

2686  Mr.  Arkadin  (99)  Suspense  Drama.. SR 
2624  y©Music  Man,  The  (151)  ® 

Musical  Comedy  WB 

2684  Mutiny  on  the  Bounty  (179) 

Ultra  ® 70  Drama  MGM 

2698  Mystery  Submarine  (90)  War  Drama  Univ 

— N— 

2649  Never  Let  Go  (90)  Melodrama  20th-Fox 

2666  Night  of  Evil  (88)  Melodrama Astor 

2655  Night  They  Killed  Rasputin,  The 

(87)  Melodrama  Brigadier 

2697  No  Exit  (85)  Drama  Zenith 

2656  ©No  Man  Is  an  Island 

(114)  War  Drama  Univ 

2638  No  Place  Like  Homicide  (87) 

Farce-Comedy  Embassy 

2643  Notorious  Landlady,  The  (123)  Com.. Col 

2688  ©Nude  Odyssey  (97)  ® Ad ..  Davis-Royal 
2656  Nun  and  the  Sergeant,  The  (73) 

War  Drama  UA 

2667  On  Any  Street  (90)  (Eng-dubbed  Drama 

‘■La  Notte  Brava”)  Miller -SR 

2669  Operation  Snatch  (S3)  Comedy Cont'l 

— PQ— 

2643  Panic  in  Year  Zero!  (93)  Drama AlP 

2706  ©Papa's  Delicate  Condition 

(98)  Comedy  Para 

2642  Paradise  Alley  (81)  Comedy Astor 

2693  Password  Is  Courage,  The 

(115)  Comedy  Drama  MGM 

2652  Payroll  (80)  Crime  AA 

2678  Period  of  Adjustment  (112)  Com.. MGM 

2677  Phaedra  (115)  Drama  Lopert 

2640  ©Phantom  of  the  Opera  (84)  Ho  Univ 
2637  Phantom  Planet,  The  (82) 

Science-Fiction  Fantasy  AlP 

2648  Pigeon  That  Took  Rome,  The 

(101)  ® Comedy  Para 

2652  ©Pirates  of  Blood  River 

(87)  © Action  Col 

2653  ©Playgirl  After  Dark  (92)  Drama . . Topaz 

2672  Pressure  Point  (87)  Drama  UA 

2687  Quare  Fellow,  The  (85)  Drama. ..  .Astor 

— R— 

2701  ©Raven,  The  (86)  ® Ho  Com-Dr  AlP 

2670  Reluctant  Saint,  The  (105) 

Drama  Davis-Royal 

2695  ©Reptilicus  (81)  Ho  Dr AlP 

2667  Requiem  for  a Heavyweight  (87) 

Drama  Col 

2701  ©Rice  Girl,  The  (90)  © Drama  ..Ultra 
2655  Rider  on  a Dead  Horse  (72)  Western  AA 
Riff  Raff  Girls  (97)  Eng-dubbed 

Drama  ("Rififi  for  Girls”) Cont’l 

2663  Ring-a-Ding  Rhythm  (78)  Musical.. Col 
2635  Road  to  Hong  Kong,  The  (91)  Com..UA 

2681  ©Roommates  (91)  Comedy Herts-Lion 

2692  Run  Across  the  River  (74)  Ac.. Citation 


2700  ©Samson  and  the  7 Miracles  of  the 

World  (80)  ® Adv AlP 

2702 ©Savage  Guns,  The  (85)  © Wn.. MGM 
2659  Scarface  Mob,  The  (105)  Crime. ..  .Cari 
2682  Secrets  of  the  Nazi  Criminals 
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2654  Strangers  in  the  City  (83)  Dr..  Embassy 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR  12-10-62 
2665  ©Sword  of  the  Conqueror  (95) 
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2699  Term  of  Trial  (113)  Drama  WB 
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2657  ©Two  Weeks  in  Another  Town 

(104)  © Drama  MGM 

— UV— 

2700  Vampire  and  the  Ballerina,  The 
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2671  Young  Go  Wild,  The  (88) 

Melodrama  Manson  10-  8-62 
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2675 Young,  Willing  and  Eager  (77)  Drama.. SR  10-22-62 
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ALLIED  ARTISTS  I ti 

AMERICAN  INT'L  | ti  \ BUENA  VISTA  B ti 

COLUMBIA  3 ti 

©Marco  Polo  (100)  ©..Ad.. 709 
Rory  Calhoun,  Yoko  Tanl 

The  Interns  (120)  D..703 

Michael  Callan,  Cliff  Robertson, 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges,  EdsoD  Stroll 

©El  Cid  (181)  © D..6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(Cinemascope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad.. 713 

(formerly  “Wild  Cargo”) 

Ker  Angeli,  EJdmund  P>’  tom 

©Damn  the  Defiant! 

(101)  © D.  .705 

Alec  Guinness,  Dirk  Bogarde, 
Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD.. 706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78).. M.. 707 
Chubby  Checker,  Dukes  of  Dixieland 

Convicts  4 (106)  D . .6205 

(was  “Reprieve”) 

Ben  Gazzara,  Stuart  Whitman,  Ray 
Walston,  Vincent  Price,  Bod 
Steiger.  Sammy  Davis  jr. 

Warriors  Five  (82) Ac..  707 

Jack  Palance,  Jo  Anna  Ralli 

0©Almost  Angels  (93)  D/M.. 135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..708 

Anthony  ftuirm,  Jackie  Gleason, 
JuUe  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..709 
Joey  Dee,  Gary  Oosby, 

Kay  Medford 

We'll  Bury  You!  (75)  ..Doc.. 711 

QBilly  Budd  (123)  © ..D..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  Douglas.  Terence  Stamp 

©Reptilicus  (81)  SF.  .715 

Carl  Ottosen,  Ann  Smyrner 

©The  Legend  of  Lobo  (67)  0D..110 
True  Life  Adventure 

©Pirates  of  Blood  River 

(87)  ® Ad.  .710 

Kerwln  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  D.  .712 

Steve  Me()ueen,  Bobert  Wagner, 
Shirley  Anne  Field 

©Samson  and  the  Seven  Miracles 
of  the  World  (SO)  ®.. Ac.. 714 
Gordon  Scott,  Yoko  Tanl 

©In  Search  of  the  Castaways 

(110)  Ad..  136 

Maurice  Chevalier,  Haylay  Mills, 
George  Sanders 

©Barabbas  (134)  ®70 Dr.. 713 

Anthony  Quinn,  Siivana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 

©The  Raven  (86)  ® Ho.  .717 

Vincent  Price,  Peter  Lorre. 

Boris  Karloff 

©Lawrence  of  Arabia 

(222)  ® 70  D..714 

(Special  Rdease) 

Alec  Guinness,  Anthony  Quinn, 
Peter  O’Toole 

©Battle  Beyond  the  Sun 

(75)  ® SF..716 

Ed  Perry,  Aria  Powell 

Night  Tide  (84)  D..718 

Dennis  Hopper,  Linda  Lawson 

Son  of  Flubber  (100)  C..140 

Fred  MacMurray,  Nancy  Olson, 

E)d  Wynn,  Keenan  Wyim 

©Diamond  Head  (107)  ®..D..715 
Charlton  Heston,  Yvette  Mlmieux, 
George  Chakiris,  France  Nuyen, 
James  Darren 

Operation  Bikini  (..)...  .Ac.  .803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

A Question  of  Consent  (..)  D..S07 
Frederick  O’Neil,  Annalena  Lund 
(Special  release) 

Dementia!..)  Ho.. SOI 

William  Campbell,  Luana  Anders, 
Mary  Mitchell 

©The  Terror  (..)  ® Ho.. 804 

Boris  Karloff 

Miracle  of  the  Vikings  (.  .)  Ad.  .808 
Cameron  Mitchell,  .\lice  and  EUen 
Kessler 

©The  Miracle  of  the  White 

Stallions  (110)  D..141 

Robert  T^lor,  UUl  Palmer 

The  Man  From  the  Diners’ 

Club  (.  .)  C.  . 

Danny  Kaye.  Cara  WiUiams, 
Martha  Hyer 

The  Mind  Benders  (..)....  D . .802 
Dirk  Bogarde,  Mary  Ure 

©The  Young  Racers  (..)..  Ac.  .805 
Mark  Damon,  WilUaro  Campbell 

©Bye  Bye  Birdie  ( . . ) ® C/M  . . 
Janet  Leigh,  Dick  Van  Dyke, 
.\nn-Margret 

(^55  Days  at  Peking  ( . . ) ® . . D . . 
Charlton  Heston,  Ava  Gardner, 
David  Niven 

Black  Zoo  ( . . ) Ho. . 

Michael  Gough.  Jeanne  Cooper 
©Day  of  the  Trlfflds 

(119)  © Ho.  .6209 

Howard  Keel,  Nicole  Maurey, 
Mervyn  Johne 

Nightmare  House  (..) Ho.. 

Leticia  Roman,  John  Saion 
©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

"X”— Man  With  the  X-Ray 

Eyes  SF.. 

Ray  Milland 

©Beach  Party  ® C . . 

>^r. ankle  Avalon 

©Savage  Sam  ( . . ) Ad. . 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

©Summer  Magic CD.. 

Hayley  Mills,  Burl  Ives.  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

Congo  Vivo  (..)  Ad.. 

Jean  Seberg.  Gabriele  Fenetti 

The  Victors  (..)  ® D.. 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau.  Romy  Schneider 

The  Maniac  (..)  D.. 

Kerwln  Mathews,  Nadia  Gray 
The  Iron  Maiden  (..)....C.. 

Michael  Craig,  Aime  Helm. 

Jeff  Donrvell 

CONTINENTAL  I ti 


©Waltz  of  the 

Toreadors 

(105)  

Peter  Sellers.  Margaret 

Leighton 

The  Impersonator 

(64) 

C.. 

John  Crawford, 

Jane 

Griffiths 

Operation  Snatch  (8!3)  C 

Terry-llJomas,  George  Bunders, 
Lionel  Jeffries 


Riff  Raff  Girls  (97)  D 

(Eng-duWjed) . . Nadja  Tiller, 
Robert  H ossein 


The  Loneliness  of  the  Long 

Distance  Runner  (103)  D.. 

Michael  Redgrave,  Tom  Courtenay 


David  and  Lisa  (94) D 

Keir  Dullea,  Janet  Margolin. 
Howard  Da  Silva 


I 

@Your  Shadow  Is  Mine  (,.)..D.. 
Jill  Haworth,  Michel  Ruhl 


This  Sporting  Life  (..) D 

Richard  Harris.  Rachel  Roberts 


The  Assassin  (..)  D 

John  Ireland 

The  Balcony  (..)  D 

Shelley  Winters,  Peter  Falk 

The  Hands  of  a Strangler  (..).. D 
Mel  Ferrer.  Dany  Carrel 
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Divorce — Italian  Style  (104)..  C.. 
(B>ig-dubbed)  Marcello  M.a£troianni, 
Daniela  Kocca,  S.  Sandrelli 


Long  Day's  Journey  Into 

Night  (174)  D.. 

Katharine  Hepburn,  Kalidi  Richard- 
son, Jason  Robards  jr.,  Dean 
StoctweU 


> 

O 


QConstantme  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde,  Qirlstlne  Kaufmann 


>- 

O' 
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©Madame  (104)  ® 70 D.. 

(Dng-dubbfid)  Sophia  Loren, 
Robert  Hosseln 


©Landru  D . . 

Michele  .Morgan,  Danielle  DarrIeux, 
Hildegarde  Neff 


the  key  to  letters  ond  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Doeumentory;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 
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Type 
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PARAMOUNT  i ii 

20TH-FOX  1 ti 

UNITED  ARTISTS  I ii 

©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas,  Gdw.  G.  Robinson, 
Cyd  (^arisse.  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey,  Karl  Boehm 
(Cinerama  engagements  oidy) 

©Hatari!  (159)  Ad.. 6117 

John  Wayne,  Red  Buttons,  Elsa 
MartinelU.  Hardy  Kruger 

©My  Geisha  (120)  ®.. CD.. 6118 
Shirley  MaoLalnc,  Yves  Montand, 
Bdw.  G.  Robinson,  Bob  Cummings 

^©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Eden, 
Cedric  Hardwlcke,  Peter  Lorre 
©Hemingway’s  Adventures  of  a 
Young  Man  (145)  ©....D..213 
Richard  Beymer,  Susan  Strasberg, 
Diane  Baker.  Paul  Newnran 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  Lisa  Montell 

Bird  Man  of  Alcatraz  (143)  D.  .6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

S.  Tracy,  B.  Lancaster,  R.  Widmark, 
M.  Dietrich.  M.  aift,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

©1  Thank  a Fool  (100)  ©..D..301 
Susan  Hayward,  Peter  Pinch 

©1  Like  Money  (81)  © C.  .241 

Peter  Sellers,  Nadia  Gray, 

Herbert  Lom 

©The  300  Spartans 

(113)  © Ad.. 219 

Richard  Elgan,  Diane  Baker, 

Sir  Ralph  Ricbardlson 

©Kid  Galahad  (95) CD.. 6231 

E2vis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  © Ad.. 6232 

Jack  Balance,  Guy  Madison 

©A  Very  Private  Affair  (95)  0.  .303 
B.  Bardot,  Marcello  Mastrolannl 

©The  Savage  Guns  (85)  ® OD..306 
Richard  Basehart,  Alex  Nlool 

The  Pigeon  That  Took 

Rome  (101)  ® C..6202 

Charlton  Heston,  Elisa  MartineUl, 
Harry  Guardlno 

©Loves  of  Salammbo  (72) 

© Ad. .223 

Jeanne  Valerie,  Jacques  Seraas, 
EJdmund  Purdom 

OThc  Longest  Day 

(180)  © D.  .221 

All-Star  cast;  detdctloo  of  the  Al- 
lied landings  on  D-Day 
( Prerelease) 

©Hero’s  Island  (94)  ® Ad.. 6229 
James  Mason,  Neville  Brand, 

Kate  Manx,  Rip  Tom 

Pressure  Point  (91)  D..6233 

Sidney  Poltier,  Bobby  Darin 

Period  of  Adjustment  (112) 

© C..30S 

Tony  Franclosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..311 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-Ttiomas,  Brie  Sykes, 

Dennis  Price,  Moira  Redmond 

©Girls!  Girls!  Girls! 

(98)  C/M.. 6205 

Elvis  Presley,  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.  .6236 
Helene  Remy 

Tower  of  London  (79) . . . . Ho.  .6234 
Vincent  Price 

QOBilly  Rose’s  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye,  Stephen  Boyd,  Dean  Jagger 

©Swordsman  of  Siena  (92) 

© Ad. .304 

S.  Granger,  S.  Kosdna,  C.  Kaufmann 

©Wonderful  to  Be  Young 

(92)  © C/M.. 6209 

Cliff  Rtihard,  Robert  Morley 

It’s  Only  Money  (EM) . . . .C.  .6206 
Jerry  Lewis,  Zachary  Scott,  Joan 
O’Brien 

©Gigot  (104)  C..220 

Jackie  Gileason,  Katherine  Katb, 
Jean  LeFebrre,  Oabiielle  Dorzlat 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Oapuclne,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120) . .D.  .6301 
Shirley  MacLolne,  Robert  Mltchum 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm,  Christian  Wolff, 

Sabina  Sesselman 

The  Password  Is  Courage 

(116)  CD..  305 

Dirk  Bogarde,  Maria  Perschy 

Cairo  (91)  D..316 

George  Sanders,  Richard  Johnson 

©Mutiny  on  the  Bourvty 

(179)  ® 70 Ad.  .355 

Marlon  BrandD,  Trevor  Howard 

©Who’s  Got  the  Action? 

(93)  ® C..6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert,  NIU  Talbot 

Where  the  Truth  Lies  (81)  D..6211 
Juliette  Greco,  LUo  ^Iver 

©Sodom  and  Gomorrah  (154)  S..301 
Stewart  Granger,  Pier  Angeli 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Mltchum,  Jody  McCrea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ®..D..6303 
Tony  Curtis,  Yul  Brynner 

A Child  Is  Waiting  (102)  D..6305 
Burt  Lancaster,  Judy  Garland 

The  Hook  (98)  ® D..317 

Kirk  Douglas.  Robert  Walker, 

Nick  Adams,  Nehemiah  Persoff 

Dime  With  a Halo  (94) D.  .318 

Barbara  Luna,  Paul  Langton 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

Laurence  Harvey,  Prance  Nuyen, 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capucine,  T.  Howard 

30  Years  of  Fun  (85) . . . .C.  .308 
Comedy  compilation,  .(iharlle 
Chaplin,  Buster  Keaton 

Two  for  the  Seesaw  (120)  D..6301 
Shirley  MacLalne,  Robert  Mltchum 

The  Great  Van  Robbery 

(73)  Ac..  6302 

Denis  Shaw,  Kay  Callard 

©Beauty  and  the  Beast 

(77)  Ad.. 6223 

Joyce  Taylor,  Mark  Damon 

©Seven  Seas  to  Calais 

(102)  © D..309 

Rod  Taylor,  Keith  Mlchell 

©The  Courtship  of  Eddie's  Father 

(..)  ® C..321 

Glenn  Ford,  Shirley  Jones 

©Follow  the  Boys  (95)  ® CD.. 320 
Connie  Francis,  Paula  Prentiss, 

Ron  Randell,  Russ  Tamblyn 

©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Gleason,  Glynls  Johns, 
Laurel  Goodwin,  Chas.  Buggies 

©Marilyn  (..)  © Doc.  .302 

House  of  the  Damned 

(62)  © D..313 

Ronald  Foster,  Merry  Anders 

Five  Miles  to  Midnight 

(110)  D..6306 

Sophia  Loren,  Anthony  Perkins 

©Love  Is  a Ball  (. .)  C. . 

Glenn  Ford,  Hope  linge 

©Come  Fly  With  Me  (.  .)  ® C.  .322 
Dolores  Hart,  Hugh  O’Brian,  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(..)  C/M. .323 

Ellis  Presley,  Joan  O’Brien 

©My  Six  Loves  (101) ....  D . .6213 
Debbie  Reynolds,  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 

©Nine  Hours  to  Rama 

(125)  © D..307 

Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 

©1  Could  Go  on  Singing 

(99)  D/M.. 

Judy  Garland,  Dirk  Bogarde 

©Captain  Sindbad  (..)..  Ad.. 
Guy  Williams,  lleidl  Bruehl 

©In  the  Cool  of  the  Day 

(..)  ® D.. 

Jane  Fonda,  Peter  Finch 

Hud  (112)  ® 0D..6216 

Paul  Newman,  Patricia  Neal, 

Mclvyn  Douglas,  Brandon  de  Wilde 

Yellow  Canary  (..)  ©....D.. 
Pat  Boone,  Barbara  Men 

©Dr.  No  (111)  Ad.. 6307 

Scan  Conners',  Ursula  Andress, 
Joseph  Wiseman 

©The  Golden  Arrow  (..)  ....Ad.. 

Tab  Hunter,  Rossana  Podesta 
©The  Main  Attraction  (90) 

© D..307 

Pat  Boone,  Nancy  Kwan 

©Tamahine  (..)  D.. 

Nancy  Kwan,  Dennis  Price, 

John  FraV/Cr 

©The  Haunting  (..)  D.. 

Julie  Ilarri.s,  Claire  Bloom 

©Donovan’s  Reef  (..)..  Ad.. 

John  Wayne,  Lee  Marvin,  Jack 
Warden,  Elizabeth  Allen 

©Come  Blow  Your  Horn  ® C..6221 
Frank  Sinatra,  Barbara  Bush, 

Lee  J.  Cobb,  Jill  St.  John 

©Paris  When  It  Sizzles  (..)..D.. 
William  Holden,  Audrey  Hepburn 

The  Stripper  (..)  © D..309 

Joanne  Woodward,  Richard  Beymer 
©The  Queen’s  Guards  (..)  ©..D.. 
Raymond  Massey,  Daniel  Massey 
The  Condemned  of  Altana  © D..312 
Sophia  Loren,  Maximilian  Schell, 
Fredric  March,  Robert  Wagner 
©The  Leopard  (..)  ©....D..311 
Burt  Lancaster,  Claudia  Cardlnale 

The  Caretakers  (..)  D.. 

R.  Stack,  Joan  Crawford,  P.  Bergen 

©Amazons  of  Rome  (96)  Ac.. 

Louis  Jourdan,  Sylvia  Syms 
©Diary  of  a Madman  (96)  Ho.  .6308 
Vincent  Price,  Nancy  Kovack 

Johnny  Cool  D.. 

Henry  Silva,  ESizalreth  Montgomery 

©Tom  Jones  D.. 

Altvert  Finney.  Susannah  York 
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FEATURE  CHART 


UNIVERSAL 


WARNER  BROS. 


©The  Spiral  Road  (140) . . D . .6218 
Rock  Hudson,  Burl  Ires, 

Gena  Rowlands 


Guns  of  Darkness  (103) . .Ad.  .169 
Leslie  Caron,  David  Niven 


©The  Phantom  of  the  Opera 

(84)  Ho.. 6219 

Herbert  Lorn,  Heather  Sears, 
Michael  Gou^,  Edw.  de  Souza 


©No  Man  Is  an  Island 

(114)  D..6220 

Jeffrey  Hunter,  Marshall  Thompson, 
Barbara  Perez 


©If  a Man  Answers  (102) . .C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Micbellne  I^esle,  John  Lund 

Stapecoach  to  Dancers’  Rock 

(72)  W..6222 

Warren  Stevens,  Martin  Landau, 
Jody  Lawranee,  Judy  Dan 


Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clift,  Susannah  York, 
Larry  Parlm,  Susan  Kohner 


©40  Pounds  of  Trouble 

(109)  ® C..6304 

Tony  (hirtls,  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (92) . .Ac.  .6305 
Eidward  Judd,  Laurence  Payne, 
James  Robertson  Justice 


To  Kill  a Mockinphird 

(129)  D..6306 

Gregory  Peck,  Mary  Badbam, 
Phillip  Alford,  John  Megna 


©The  Birds  (120  D.. 

Rod  Taylor,  Suzanne  Pleshette, 
Jessica  Tandy,  Tippl  Hedren 

©The  Uply  American  (120)  D. . 
Marlon  Brando,  Sandra  Church,  BLjl 
Okada,  Pat  Hlngle,  Jocelyn  Brando 


Paranoiac  (80)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audle  Murphy,  Kathleen  Crowley, 
(Sxarles  Drake,  Harold  J.  Stone 


©Lancelot  and  Guinevere 

(..)  ® Ad.. 

Cornel  Wilde,  Jean  Wallace 
©A  Gathering  of  Eaples  (..)..D.. 
Rock  Hudson,  Rod  Taylor,  Mary 
Peach,  Barry  Sullivan 

©For  Love  or  Money  (..) C.. 

Kirk  Douglas,  Mitzl  (laynor. 

Gig  Young.  *nielma  Ritter 


©The  Story  of  the  Count  of 

Monte  Cristo  (101)  (§)..Ad..l67 
Louis  Jourdan,  Yvonne  Ifumeaui 


©The  Chapman  Report  (12S)  D.  .251 
Efrem  Zimballst  jr.,  Shelley  Winters, 
Jane  Fonda,  Claire  Bloom,  Glynls 
Johns 


What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Betto  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Garland,  Robert 
Goulet.  Red  Buttons,  Hermione 
Qlngold 


©Gypsy  (143)  ® M..254 

Ro^lnd  Russell,  Natalie  Wood, 
Karl  Malden 


Term  of  Trial  (113)  D..255 

Laurence  Olivier,  Simone  Slgnoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon.  Lee  Remlck 


©Critic’s  Choice  (lOO)  ® C.  .259 
Boh  Hope,  Lucille  Ball 


©The  Castilian  (..)....  Ad.. 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  .\lida  Valli 


©Island  of  Love  (..)  ® C.. 

Robert  Preston,  'Pony  Randall 


©PT-109  (..)  ® D. 

Cliff  Robertson 


©Spencer's  Mountain  (..)  ® OD.. 
Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur 


MISCELLANEOUS 


ASTOR 

Nipht  of  Evil  (88) D..Aup62 

Lisa  Gaye,  William  Campbell 
The  Bloody  Brood  (69) . . D . .Sep  62 
Peter  Falk,  Barbara  Lord 
The  Quare  Fellow  (85)  D . . Feb  63 
Patrick  McUoohan,  Sylvia  Syms 
During  One  Night  (84) . . D . . 

Don  Borisenko,  Susan  Hampshire 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . .D.  .Jun  62 
Hardy  Kruger,  Martin  Held 
©Flame  in  the  Streets 

(93)  © D.. Sep  62 

John  Mills.  Sylvia  Syms 
West  End  Jungle  (60) ..  Doc.  . Feb  63 
London’s  prostitution  problem 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D..  Sep  62 

Christian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Tell-Tale  Heart  (78)  Ho.  .Sep  62 
Lawrence  Payne,  Adrienne  Corrl 
Smashing  of  the 

Reich  (84)  Doc..  Oct  62 

Kamikaze!  (89)  Doc..  Oct  62 

The  Night  They  Killed  Rasputin 

(87)  D.. Oct  62 

Edmund  Purdom,  Glanna  Canale 

CARI  RELEASING 
The  Scarface  Mob  (106) . . D . .Aug  62 
Robert  Stack,  Keenan  Wynn 

COLORAMA 

©The  Trojan  Horse 

(105)  © D..Jul62 

Steve  Reeves,  John  Drew  Barrymore 

©The  Mongols  (112)  ©..S..Jul62 
Jack  Balance,  Anita  Ekberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62 

Geoffrey  Home,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter 

(76)  ® D.. Sep  62 

C^  Warfield,  Sally  Fraser 

Stakeout  (81) D..  Oct  62 

Bing  Russ^,  BiU  Hale 
Varan  the  Unbelievable 

(70)  D.. Oct  62 

Myron  Healy,  Tsurako  Kobayashl 
©First  Spaceship  on  Venus 

(81)  ® D..  Oct  62 

Yoko  Tani,  Oldrlek  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad..  Oct  62 
Enrico  Marla  Salerno 
The  Reluctant  Saint  (105).. CD.. 
Maximilian  Schell,  Ricardo  Montalban 

ELLIS 

Two  Before  Zero  (78)  . . Doc . . Oct  62 
Lovers  on  a Tight  Rope 

(83)  D . . Dec  62 

Annie  Girardot,  Francois  Perler 

Maxime  (93)  CD.. Nov  62 

Charles  Boyer,  Michele  Morgan 


EMERSON  FILM  ENTERPRISES 
The  Creation  of  the 

Humanoids  (75) Ho..  Oct  62 

Don  Megowan,  Erica  Elliot 

FAIRWAY  INT'L 

©Eegah  (90)  Ad..  May  62 

Arch  Hall  jr.,  Marilyn  Manning 

Fallguy  (64)  D..  May  62 

Ed  Dugan 

Wild  Guitar  (87)  M..  Nov  62 

.Arch  Hall  jr.,  Nancy  (Tzar 
FANFARE  FILMS 
The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Wanamaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C.  .Apr  62 
Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . .C.  .Jul  62 
Kenneth  Connor.  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112) . . D . . Oct  62 
Alan  Bates,  June  Ritchie 

HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD.. Aug  62 
Terry-Tbomas,  Sonja  Zlemann 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  HilUgoes,  Frances  Felsrt 
The  Devil’s  Messenger 

1(72)  F.. Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  Montell,  Bill  Holnves 
Escape  to  Berlin  (SO) ....  0 ..  Oct  62 
Christian  Doermer,  Suzanne  Korda 

©Roommates  (91)  C..  Oct  62 

James  R.  Justice,  L.  Phillips 

JANUS 

Crooks  Anonymous  (87) . .C.  .Feb  63 
Leslie  Phillips,  Stanley  Baxter 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blalae 

The  Seducers  (88) D..  Dec  62 

Nuella  Dierkliig,  Mark  Saegera 

KINGSLEY 

Only  Two  Can  Play  (106)  C..Mv62 
Peter  Sellers,  Ual  Zetterllng 
LOPERT  FILMS 
The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho..  Jul  62 

Pierre  Braaseur,  Alida  VaJll 
The  Manster — Half  Man,  Half 

Monster  (72) Ho.. Jul  62 

Peter  Dyneley,  Jane  Hyltou 
(S)Stowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Paecal  Lamorlsse,  Andre  Qflle 

Phaedra  (115)  D.. Nov 62 

Melina  Mercouri,  Anthony  Perkins 
MAGNA  FILMS 

©Black  TighU  (120)  ® M.. 

Cyd  (3iarlsse,  Zlzi  Jeanmalre 

MEDALLION 

©Last  of  the  Vikings  (102) 

® Ad..May62 


Cameron  Mitchell,  Edmund  Purdom 
©Son  of  Samson  (90)  ®.  . Aug  62 
Mark  Forest,  Chelo  Alonso 
©Cleopatra’s  Daughter 

(93)  ® Ad..  Feb  63 

Debra  Paget,  E.  Manni,  Robt.  Alda 

Bomb  for  a Dictator  (73)  Ac..  Feb  63 
Pierre  Fresnay,  Michel  Auclalr 
MPA  FEATURE  FILMS 
Bourbon  St.  Shadows 

(70)  0..  Sep  62 

Richard  Derr.  Mark  Daniels 

PARADE  RELEASING  ORG. 

©Make  Way  for  Lila 

(90)  D.  .Jun  62 

Erika  Remberg  (Eng-dubbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad..  Jul  62 

Marshall  Thompson,  Gahy  Andre 
PARALLEL  FILM  DISTRIBUTORS 
Shootout  at  Big  Sag 

(64)  W..  Jun  62 

Walter  Brennan,  Luana  Pattai 

producers  INT'L  (PIP) 

©The  Centurion  (77) S.. 

John  Barrymore,  Jacques  Sernas 

©The  Huns  (85)  S.. 

Chelo  Alonso,  Jacques  Sernas 

TIMES  FILM 

Wild  for  Kicks  (92) D..  Feb  62 

David  Farrar,  Noelle  Adam 
©Mondo  Cane  (115) ..  Doc.  . Feb  63 
‘World-Wide  film  portrayal  of 
real  life" 

Eve  (..)  D..  Mar  63 

Jeanne  Moreau.  Stanley  Baker 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M.. Jul  62 

Jayne  Mansfield,  Leo  Geon 

TRANS-LUX 

Secrets  of  the  Nazi  Criminals 

(84)  Doc..  Oct  62 

Horror  Hotel  (76)  Ho..  Oct  62 

Dennis  Lotls,  Christopher  Lee 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D..  Feb  63 

Elsa  MartineUl  (E3ng-dubbed) 

Fatal  Desire  (80) D..  Feb  63 

Anthony  Quinn,  May  Britt, 

Kerlma,  Ettore  Manni  (Eng-dubbed) 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C.. Aug  62 
James  Robertson  Justice,  Lerile 
PhlUlps 

Two  and  Two  Make  Six  (89).. C.. 
George  Cbakirls,  Janette  Scott 

UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) D.. Oct 62 

Eddie  Constantine,  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

June  WUHnson,  Don  Kenny 

ZENITH  INT'L 

No  Exit  (85) D..  Dec  62 

Viveca  Lindfors,  Rita  Gam, 

Morgan  Sterne,  Ben  Piazza 


FOREIGN  LANGUAGE 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel) . .Alfredo  Alcan 

FRANCE 

Back  Streets  of  Paris  (94)  6-18-62 
(President) . .Slroooe  Sl^oret 

Candide  (90)  2-18-63 

(Union)  . .Jean-Plerre  Cassel,  Pierre 
Brasseur,  Dahlia  Lavl,  Nadia  Gray 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corinne  Marcfaand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Embassy) . .Michele  Morgan,  C. 
Marquand 

©End  of  Desire  (86)....  8-13-62 
(Cont’l) . .Maria  Scfadl 

Five  Sinners  (80) 8-  6-62 

(Astor) . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  Laforet 

Jules  and  Jim  (105) 6-11-62 

(Janus) . .Jeanne  Moreau,  Oskar 
Werner 

Le  Dab  Se  Rebiffe  (96)..  8-13-62 
(Times) . .Jean  Gabln 

Lola  (90)  ..12  3-62 

(F-A-W) . .Anouk  Almee,  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . .Jean  Gabln,  Dairy  Cowl 
Paris  Belongs  to  Us  (120)  1-14-63 
(Merlyn)..B.  Schneider,  P.  Prevost 
Passion  of  Slow  Fire  (91) . . 11-26-62 
(Trans-Lux) . -Jean  DeSallly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Cbaries  Aznavour 
Sundays  and  Cybele  (110) . . 2-11-63 
(Davis-Royal)  . .Hardy  Kruger, 
Patricia  Gozzl,  Nicole  Courcel 


7 Capital  Sins  (113) 2-18-63 

(Embassy) . .Jean-Pierre  Aumont, 
Dany  Saval,  Eddie  Constantine 

Sweet  Ecstasy  (75)  © 8-13-62 

(Audubon) . .Elke  Sommer 

Tales  of  Paris  (85) 10-15-62 

(Times) — F.  Amoul,  C.  Marqua^ 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe) . -Ruth  Nlelmus,  Viktor 
Staal 

GREECE 

Antigone  (88)  10-15-62 

(Ellis) ..  Irene  Papas 

Electra  (110)  1-14-63 

(Lopert) . .Irene  Papas 
Take  Me  Away,  My  Love 

(90)  9-  3-62 

(Greek  M.P.) . .Christian  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . .C.  Bu-was,  S.  Oiatterjee 

ITALY 

Arturo’s  Island  (90) 1-21-63 

(MGM).-Reg  Kerman,  Key 
Meersman 

Divorce — Italian  Style 

(105)  10-  1-62 

(Embassy) . .MarceUo  Mastroiannl 

Eclipse  (123)  2-11-63 

(Times)  ..  Alain  Delon,  Monica  VittI 
Everybody  Go  Home  (115) ..  12-10-62 
(Davis-Royal)  . .Alberto  Sordl 
II  Grido  (The  Outcry) 

(115)  11-12-62 

(Astor) . .Steve  Cochran,  VaUi, 

B.  Blair 

Lady  Doctor,  The  (103) 10-  1-62 

(Clovemor) . .Toto,  A^  Lane 
La  Viaccia  (103) 10-22-62  1 


(Embassy) . .Jean-Paul  Belmondo, 
Claudia  (jardinale 

Psycosissimo  (88)  10-29-62 

(Ellis).. Ugo  Toznazzl 

JAPAN 

Happiness  of  Us  Alone 

(133)  9-3-62 

Keiju  Kobayasbi,  Hldeko  Takamlne 

Island,  The  (96)  © 9-24-62 

(Zenith) . .Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca) . .Toshiro  Mifune 

MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert) . . To^lro  Mifune 

NORWAY 

Young  Sinners  (86)  8-  6-62 

(Brenner) . .Llv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Teleplx) . .L.  Wlnnlcka,  M.  Volt 

Partings  (101)  12-  3-62 

(Telepix) . .Marla  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
( Artkino) . . E.  Burenkov 

©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artkino) . . Documentary 

Home  for  Tanya,  A (97)  . . 7-  2-62 
(Artkino) . .Liudmila  Marchenko 

©Violin  and  Roller  (55)..  9-24-62 
(Artkino) . .Igor  Fomefaenko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley) .. Francisco  Rabal,  Silvia 
Pinal,  Pamando  Bey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8-  6-62 
(Embassy) . .Birger  Malmsteo 
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^HORTS  CHART 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Dote  is  national  release  month.  Color  and 
process  as  specified. 


BUENA  VISTA 
(All  in  color) 
FEATURETTE  SPECIALS 
118  Horse  With  the  Flying 

Tail  (48)  Jan  62 

LIVE  ACTION  SPECIALS 
(Three-reel) 

131  Water  Birds  (31).  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108  The  Art  of  Skiing  ....Aug^ 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey’s  Delayed  Date  Oct  62 

17111  Chicken  Little  Nor  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7421  Spies  and  Guys  (IBi/s)  Sep  62 

7431  Strop,  Look  and  Listen 

(151/2)  Oct  62 

7422  General  Nuisance  (18)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  Dec  62 

7433  Training  for  Trouble 

(I51/2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

7424  So's  Your  Antenna 

(17)  Feb  63 

CANDID  MICROPHONE 

(Reissues) 

7551  No.  1,  Series  4 (10)  Sep  62 

7552  No.  2,  Series  4 (11)  ..Nov  62 

7553  No.  3,  Series  4 UO)  . .Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Tecnnicolor  Reissues) 

6612  The  Oompans  (7Vi) . . . .Apr  62 

6613  The  Air  Hostess  (8)..  May  62 

6614  Giddyap  (6/2) Jun  62 

6615  Georgia  and  the 

Dragon  (7)  Jul  62 

7601  Gerald  McBoing  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  ....  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snowtime  (7)  Jan  63 

7609  The  Emperor's  New 

Clothes  (8/2) Feb  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6706  Swash  Buckled  (7)  .Apr  62 

6707  Common  Scents  (7)  . . . . May  62 

6708  Bearly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fraeas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  ..Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 

7705  Just  a Wolf  at  Heart 

(7)  Feb  63 

MR.  MAGOO  REISSUES 
(lechnicolor) 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Magoo’ $ Cruise  (6) Sep  62 

7752  Magoo’s  Problem  Child 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(fi'/z)  (©  and  standard) . . Dec  62 

7755  Gumshoe  Magoo  (6)...  Feb  63 
SPECIAL  COLOR  FEATURETTES 

6444  Pleasure  Highway 

(19</2)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonders  of  Arkansas 

(19)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter- Reissues) 

6160  Monster  and  the 

Ane  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6408  Sappy  Bull  Fighter 

(I51/2)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagpole  Jitters  (16)  . . Nov  62 

7404  For  Crimin’  Out 

Loud  (16)  Jan  63 

7405  Rumpus  in  the  Harem 

(16)  Feb  63 


Prod 

No. 

Rel. 

Date 

' The  Plucky  Plumber  (18) . . . 

.Oct  62 

M-G-M 

TOM  AND  JERRY  CARTOONS 

All  1.75-1  Ratio 

(Color — All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cartoon  Kit  (.  .)  ... 

C6433Tall  in  the  Trap  (..) 

C6434  Sorry  Safari  (7)  . . . . 

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  ( . . ) . 

GOLD  MEDAL  REPRINTS 

(Tom  and  Jerrys) 

W6461  Puss  Gets  the  Boot  (9) . . . . 

W6462  Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  . . 

W6464  Bowling  Alley  Cat  (8)  .... 

W6465  Fine  Feathered  Friend 

(8) . . . 

W6467  The  Lonesome  Mouse 

(8) . . . 

W646S  Mouse  Comes  to  Dinner 

(8).. 

W6469  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7) 

W6472  Puttin’  on  the  Dog  (7) . . . . 

PARAMOUNT 

COMIC  KINGS 

C22-1  Et  Tu  Otto  (7)  ... 

.Sep  62 

C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  

.Sep  62 

C22-3  The  Method  and 

Maw  (9)  

Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  

. Oct  62 

C22-5  Keeping  Up  With 

Krazy  (7)  

. Oct  62 

C22-6  Mouse  Blanche  (7) . . . 

Nov  62 

MODERN  MADCAPS 

(Technicolor) 

M22-1  Penny  Pals  (6)  

.Oct  62 

M22-2  Robot  Ringer  (6) . . . 

Nov  62 

M22-3  One  of  the  FamJy 

(6)  

Dec  62 

M22-4  Ringading  Kid  (6) . 

■Jan  63 

M22-5  Drum  Up  a Tenant 

(6)  

Feb  63 

M22-6  One  Weak  Vacation 

(..)  

Mar  63 

NOVELTOONS 

(Technicolor) 

P22-lAnatole  (9)  

Sep  62 

P22-2  Yule  Laff  (6)  

Oct  62 

POPEYE  CHAMPIONS 

E22-1  Shuteye  Popeye  (6) . 

Sep  62 

E22-2  Child  Sockology  (6) 

Sep  62 

E22-3  Ancient  Fistory  (7) 

Sep  62 

E22-4  Big  Bad  Sinbad  (10 

Sep  62 

E22-5  Popeye’s  Mirthday  (6) 

Sep  62 

E22-6  Baby  Wants  a 

Battle  (6)  

Sep  62 

P22-3  It's  for  the  Birdies 

(6)  

Nov  62 

P22-4  Fiddlin’  Around  (6). 

Dec  62 

P22-5  Ollie  the  Owl  (6) . . . 

Jan  63 

P22-6  Good  Snooze  Tonight 

(..)  

Feb  63 

P22-7  A Sight  for  Squaw 

Eyes  ( . . ) 

Mar  63 

LESTER  A.  SCHOENFELD 

FEATURETTES 

©Mikahli  (33)  

Nov  62 

©Angel  Bay  (30) 

Jan  63 

©This  Is  Hong  Kong  (30) . 

Feb  63 

Jessy  (30)  

Mar  63 

TWO-REELERS 

(All  in  color) 

Pearlers  of  the  Coral 

Sea  (16/2)  

Oct  62 

Heart  of  the  West  (15)  . . . 

Oct  62 

Another  Sunny  Day  (2V/2)  ■ 

Nov  62 

Newspaper  Run  (ISVe) 

Nm62 

Design  in  the  Sky  (15) . . . 

Oct  62 

Wings  to  the  Future  (15) . 

Nov  62 

Australian  Landscape 

Painters  (12)  

Jan  63 

Saddlemaker  (16)  

Feb  63 

Captain  H (20)  

Feb  63 

People  of  the  Rock  (14) . . . . 

Mar  63 

ONE-REELERS 

Blue  Tunes  (10)  

Oct  62 

Ray  Ellington  & Quartet  (10) 

Nov  62 

©Roman  Way  (10) 

Nov  62 

©Morocco’s  Saharan 

Regions  (12</2)  

Jan  63 

Making  Music  (10)  

Jan  63 

©Inside  the  Tiger  (9) 

Feb  63 

©Ravenna  (12'/2) 

Mar  63 

CROWN  fNTER  NATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mar  62 

The  Magic  Tide  (32)  Jol  62  j 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7203  Primitive  Fighters  (8) . . Mar  62 

7204  Holiday  in  Ireland  (9)  Apr  62 

7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 

7209  Story  Book  Wedding  of 
Princess  Sophia  and  Prince 

Juan  Carlos  (10)  Aug  62 

7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 

7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’s 
All  Ratios— Color 


Prod. 

No. 

(£  0 

5221  Klondike  Strike 

Out  (7)  

.Jan  62 

5222  Where  There’s  Smoke 

(7;  

Feb  62 

52^  He-Man  Seaman  (6) . 

Mar  62 

5224  Nobody’s  Ghoul  (7) . . . 

.Apr  62 

5225  RIverboat  Mission  (7).. 

May  62 

5226  Rebel  Trouble  (7) . . . 

.Jun  62 

5227  Taming  the  Cat  (7) . . . 

.Jul  62 

5228  Runaway  Mouse  (7) . . . 

Aug  62 

5229  Big  Chief  No  Treaty 

(10)  

.Sep  62 

5230  First  Flight  Up  (6)  . 

• Oct  62 

5233  Bargain  Daze  (7) 

. Dec  62 

5234  A Fight  to  the 

Finish  (7)  

. Dec  62 

TERRYTOON  CINEMASCOPES 

5203  Peanut  Battle  (7) . . . 

Apr  62 

5204  Loyal  Royalty  (6) . . . 

May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  

.Jul  62 

52D6  Honorable  Paint  in 

Neck  (7)  

.Sep  62 

5207  Fleet’s  Out  (6)  

.Oct  62 

5208  Home  Ufe  (7) 

.Nov  62 

UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4371  Steel  Bands — Tropical 

Music  (g)  

.Jan  63 

4372  A Picture  for  Jean  . . . 

Feb  63 

4373  A Bridge  Named 

Emma  (g)  

Mar  62 

4374  End  of  the  Plains  . . . 

Apr  63 

4375  Island  Spectacular.  . . . 

May  63 

4376  South  of  the  Amazon  . 

.Jun  63 

4377  Land  of  Extremes  . . 

.Jul  63 

4378  Land  of  Homer  

Aug  63 

TWO-REEL  COLOR  SPECIALS 

4301  Land  of  the  Long  White 

Cloud  © 

.Jan  63 

WALTER  LANTZ  CARTUNES 

(Techniicolor. . Can  be  projected  In 

the  Anamorphic  Process,  2.35-1) 

(All  run  between  6 and  7 min.) 

4220  Phoney  Express  

May  62 

4221  Careless  Caretaker  . . . 

May  62 

4222  Mother’s  Little  Helger 

Jun  62 

4223  Tragic  Magic  

.Jiri62 

4224  Hyde  and  Sneak 

.Jul  62 

4225Voa-Doo  Boo-Boo 

.Aug  62 

4226  Crowin’  Pains  

.Sap  62 

4227  Punchy  Pooch  

Sep  62 

4228  Little  Woody  Riifing 

Hood  

.Oct  62 

4229  Corny  Ikmcerto 

.Oct  62 

4311  Fish  and  Chips  

. Jan  63 

4312  Greedy  Gabby 

Gator  (WW)  

.Jan  63 

4313  Coming  Out  Party... 

. Feb  63 

4314  Case  of  the  Cold 

Storage  Yegg  

Mar  63 

4315  Robin  Hoody  Woody 

(WW)  

Mar  63 

4316  Charlie’s  Mother-in-Law 

Apr  63 

WALTER  LANTZ  REISSUES 

(Color  Cartunes . . Can  be  projected 

in  the  Anamorphic  process. 

2.35-1) 

4331  Woody  Meets  Davy 

Crewcut  

. Jan  63 

4332  Box  Car  Bandit 

Feb  63 

4333  The  Unbearable 

Salesman  

Mar  63 

4334  International  Wood- 

pecker  

.Apr  63 

4335  To  Catch  a Woodpecker 

Mar  63 

4336  Round  Trip  to  Mars  . 

.Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  

.Jul  63 

SPECIAL 

4304  Football  Highlights 

1962  

WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 

(Technicolor  Reissues — 7 min.) 

9310  Bye  Bye  Bluebeard 

May  62 

9311  Homeless  Hare 

.Jim  62 

9312  Bird  in  a Guilty  Cage  . 

.Jul  62 

9313  Fool  Coverage 

Aug  62 

1306  Dog  Pounded  

Jan  63 

1307  Cat-Tails  for  Two 

Feb  63 

1308  Easy  Peckin’s 

Mar  63 

1309  No  Barking 

Apr  63 

1310  Upswept  Hare  

May  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

1722  Devil  Feud  Cake  

. Feb  63 

1723  The  Million-Hare 

. Apr  63 

MERRIE  MELODIES 

LOONEY  TOONS 

(Technicolor — 7 rain.) 

9712  Slick  Chick  

• Jul62 

9713  Louvre  Come  Back 

to  Me  

Aug  62 

1706  1 Was  a Teenage  Thumb 

Jan  63 

1707  Fast  Buck  Duck 

Mar  63 

1708  Mexican  Cat  Dance... 

■ Apr  63 

1709  Woolen  Under  Where  . 

May  63 

WORLD-WIDE  ADVENTURE 

SPECIALS 

(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  

Mar  63 

(One- Reel) 

1502  Sea  Sports  of  Tahiti  . 

. Jan  63 

1503  (NEW).  Moroccan 

Rivieras  

Mar  63 

1504  When  Fish  Fight  

May  63 

FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


The  Bad  Sleep  Well 

Toho  Co.  135  Minutes  Rel. 

A highly  melodramatic  tale  of  power  and  cor- 
ruption in  big  business  in  modem-day  Tokyo,  this 
Japanese-language  film  directed  by  the  noted  Akira 
Kurosawa  is  a change  of  pace  from  the  Japanese 
period  pictures  in  color  more  often  importeii  from 
that  country.  Kurosawa  and  Toshiro  Mifune,  who 
has  been  acclaimed  for  his  starring  roles  in  “Rasho- 
mon,”  “The  Rikisha  Man”  and  the  cmTent  “Yo- 
jimbo,”  will  attract  art  house  devotees  but  the  film 
will  be  too  grim  and  tragic  for  many  patrons.  Over- 
long  and  slow  in  getting  under  way,  the  story 
gradually  builds  in  interest  mainly  because  of 
Mifune’s  well-thought-out  portrayal  of  a man 
dedicated  to  revenge  and  Kurosawa’s  methodical 
direction.  Mifune,  almost  unrecognizable  from  his 
customai'y  costume  roles,  is  maturely  handsome  in 
his  contemporary  dress  and  his  climactic  romantic 
moments  with  Takeshi  Kato,  who  plays  his 
crippled  bride,  are  credible  and  affecting.  But  the 
major  part  of  the  plot,  on  which  Kurosawa  worked 
with  four  other  writers,  deals  with  bribery,  mur- 
der, fatal  accidents  and  hatred — scarcely  pleasant 
fare.  The  ironic  ending  is  one  of  absolute  despair. 
Masayuki  Mori  is  excellent  as  an  outwardly  kindly, 
yet  conniving  and  villainous,  corporation  head.  The 
photography  is  black-and-white  Tohoscope.  Tomi- 
yuki  Tanaka  and  Kurosawa  were  executive  pro- 
ducers for  the  Toho  Co. 

Toshiro  Mifune,  Takeshi  Kato,  Masayuki  Mori, 
Takashi  Shimura,  Akira  Nishimura. 


FEATURETTE 

The  John  Glenn  Story  <s> 

Warner  Bros.  (Documentary)  30  Minutes 

Excellent.  The  many-times  told  story  of  the 
John  Glenn  flight  still  contains  new  elements  of 
excitement  and  interest  when  seen  in  this  color 
story  from  actual  footage  combined  with  docu- 
mentary shots  of  Glenn’s  home  town.  This  is  en- 
tertaining and  interesting  and  contains  many  of  the 
thrills  which  you  couldn’t  catch  on  a small  tele- 
vision screen  at  home.  The  commentary  by  Jack 
Webb,  skillful  editing,  and  a fine  production  by 
William  L.  Hendricks,  writer  and  producer  on  the 
show,  which  was  personally  supervised  by  Jack  L. 
Warner,  makes  this  featm’ette  into  a socko  film. 
Alert  exhibitors  ■will  give  this  a big  play  as  a 
prelude  to  the  next  orbital  flight  soon  to  start. 
While  it  isn’t  generally  accepted  that  a short  sub- 
ject can  help  business,  the  topical  nature  of  this 
story  can  bring  out  the  American  Legion,  civic 
groups  and  others  on  a patriotic  theme. 


Swedish  Film  Selected  for  Oscar 

NEW  YORK — “The  Mistress,”  a new  Swedish  pic- 
ture directed  by  Vilgot  Sjoman  under  the  super- 
vision of  Ingmar  Bergman,  has  been  nominated  as 
Sweden’s  official  entry  for  the  U.S.  Academy 
Awards  by  the  Swedish  Film  Institute.  Janus  Films 
will  distribute  “The  Mistress,”  which  stars  two  of 
Bergman’s  favorite  players.  Max  Von  Sydow  and 
Bibi  Andersson. 

Janus  Films  has  also  submitted  “A  Tribute  to  Dy- 
lan Thomas,”  featuring  Richard  Burton,  for  the 
Academy  Award  in  the  short  subject  category.  'The 
30-minute  short  subject  paints  a portrait  of  Thomas 
through  mood  photography  and  the  poet’s  own 
words. 


Several  Awards  to  Italian  Film 

ROME — “Four  Days  of  Naples,”  Titanus  Films’ 
honored  World  War  II  drama  to  be  released  in  the 
U.S.  by  MGM  on  March  15,  took  awards  for  best 
production,  direction,  story,  screenplay  and  music 
at  the  annual  Nastro  di  Argento  Award  competi- 
tion sponsored  by  the  Italian  press.  Gian  Maria 
Volonte  and  Regina  Bianchi  were  voted  best  sup- 
porting actor  and  actress. 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemoSeope;  ® VistoVision;  ® Teehniromo;  ® Other  onomorphie  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Nine  Hours  to  Rama 


Ratio:  Drama 

2.35-1  © © 


20th-Fox  (307)  125  Minutes  Rel.  April  ’63 

Stanley  Wolpert’s  novel  has  been  brought  to  the  screen 
in  close  conformity  with  the  book,  thereby  combining 
suspense,  romance,  intrigue  and  political  overtones.  It 
is  the  story  of  the  last  day  of  Mahatma  Gandhi  and  the 
stealthy  and  carefully  planned  steps  leading  to  his  as- 
sassination in  1948.  However,  it  is  not  the  stoi^y  of 
Gandhi  or  his  career,  but  of  the  two  young  men  who 
plotted  his  death  and  the  motives  back  of  the  cold- 
blooded killing.  It  is  a class  pictm-e  and  its  boxoffice 
potential  must  stem  from  selling  the  masses.  Horst  Buch- 
holz  plays  the  youthful  assassin  convincingly  and  fine 
perfonnances  are  delivered  by  Valerie  Gearon,  a Welsh 
beauty:  Diane  Baker,  portraying  an  Indian  prostitute: 
Jose  Feixer  and  Robert  Morley.  J.  S.  Casshyap  is  a 
startling  double  for  the  real  Gandhi.  The  De  Luxe  Color 
vividly  presents  the  true  India  where  the  picture  was 
shot.  Mark  Robson’s  direction  has  given  depth  to  the 
best-seUing  novel,  while  the  screenplay  of  Nelson  Gid- 
ding  has  captured  the  highlights  of  the  book.  The  music 
was  composed  and  conducted  by  Malcolm  Arnold. 

Horst  Buchholz,  Jose  Ferrer,  Valerie  Gearon,  Robert 

Morley,  Diane  Baker,  Don  Borisenko,  Harry  Andrews. 


Five  Minutes  to  Live 

Astor  (Pathe -America)  80  Minutes  Rel. 

This  Flower  Film  Productions  presentation,  introducing 
top  guitar-singing  personality  Johnny  Cash  in  his  first 
di'amatic  role,  while  in  the  supporting  feature  category, 
conveys  a reasonable  degree  of  suspense  in  the  tradition 
of  the  memorable  Joseph  Hayes  stage-and-screen  study 
of  crime  under  desperate  circumstances,  “The  Desperate 
Hours,”  with  just  a touch  of  the  fondly  recalled  “Rififi” 
tossed  in  for  climactic  measure.  Cash  is  personable, 
grim-coimtenanced  and  fast-stepping,  as  befits  the 
vicious-minded  criminal  “goon”  out  to  best  his  fellow 
man  in  any  way  he  can.  Donald  Woods,  a veteran  thespian 
of  the  Warner  films  of  long  ago,  and  Pamela  Mason,  wife 
of  James  Mason,  pace  out  their  featured  stints  with 
characteristic  competentness,  while  Midge  Ware,  as  the 
femme  fa,tale,  serves  up  some  striking  moments.  Ludlow 
Flower  was  executive  producer  and  James  Ellsworth  the 
producer.  Bill  Karn  directing  from  a Cay  Forester  screen- 
play. The  Cash-written  tune,  “Five  Minutes  to  Live,” 
can  be  promoted  extensively  through  proper  channels  on 
the  local  level,  a significant  source  of  promotion- 
potential.  States  rights  distributors  are  handling  this. 


Five  Miles  to  Midnight  “"i 

United  Artists  (6306)  110  Minutes  Rel.  March  ’63 


Two  top  stars,  Sophia  Loren  and  Anthony  Perkins, 
give  strong  marquee  lui’e  and  boxoffice  insurance  to 
Anatole  Litvak’s  sordid  and  suspenseful  mm'der  tale, 
filmed  entirely  in  Paris,  as  a French-Italian-U.S.  co- 
production. Miss  Loren  does  some  of  her  finest  acting 
as  an  unhappy  Italian  girl  under  the  domination  of  her 
shiftless,  neurotic  husband,  a completely  unsympathetic 
role,  which  Perkins  handles  splendidly  by  giving  it  the 
proper  touches  of  adolescent  evil.  Produced  and  di- 
rected by  Litvak  from  a screenplay  by  Peter  Viertel  and 
Hugh  Wheeler,  the  film  proceeds  relentlessly  and  in- 
evitably towards  its  “crime  does  not  pay”  finale,  which 
finds  Perkins  run  down  by  a car  driven  by  his  frantic 
wife,  who  then  cracks  up  completely.  There  are  few 
lighter  moments,  most  of  them  supplied  by  the  debonair 
Gig  Young,  who  plays  a newspaper  correspondent  who 
makes  a play  for  Sophia.  Jean-Pierre  Aumont  has  little 
more  than  a bit,  playing  another  newspaper  man  in  the 
opening  scenes  only.  Litvak  has  created  sevei’al  edge- 
of-the-seat  moments,  particularly  when  the  supposedly 
dead  Perkins  is  hiding  in  his  wife’s  apartment  and  when 
he  chases  a neighbor’s  boy  close  to  the  edge  of  a roof. 


Sophia  Loren,  Anthony  Perkins,  Gig  Young,  Jean-Pierre 
Aumont,  Yolande  Turner,  Tommy  Norden. 


The  Great  Van  Robbery 

United  Artists  (6302)  73  Minutes  Rel.  Feb.  *63 


..  cm 
creer 


Dramatically  detailing  the  meticulous  seek-out-and- 
apprehend  approach  of  Interpol  (International  Police) , 
this  latest  Edward  J.  and  Harry  Lee  Danziger  British 
effort,  ably  directed  by  Max  Varnel  from  a shooting 
script  credited  to  Brian  Clemens  and  Eldon  Howard,  is 
suitable  as  supporting  fare  in  double-feature  locations, 
and,  with  sufficient  outside  exploitation,  as  a single  at- 
traction in  the  larger,  more  cosmopolitan  situations. 
Cast-wise,  it  has  no  one  on  whom  to  peg  any  particular 
marquee  strength,  although  the  story-line  is  such  that 
i.^^50  the  film  can  sell  with  no  names.  It  is  imperative,  in  this 
e,  r regard,  that  the  headline-conscious  patrons  be  apprised 
that  the  woi'kings  of  Interpol  are  basis-in-fact  of  the 
motion  pictm’e,  the  dramatic  narrative  capably  wending 
its  way  from  London  to  Rio  de  Janeiro  to  Paris  and 
back  anew  to  London.  Denis  Shaw  is  the  hero,  ever 
resolute  and  resourceful — and  upon  his  fast-stepping 
form  the  film’s  dramatic  intensity  rests.  Kay  Callard,  an 
avarice-minded  gal  on  the  lookout  for  easy  takings,  is 
teamed  with  suave  Philip  Saville,  kingpin  in  an  appar- 
ently tremendously  successful  heist.  The  audience  for 
which  it’s  designed  will  be  happy. 


Johnny  Cash,  Donald  Woods,  Cay  Forester,  Pamela 
Mason,  Midge  Ware,  Vic  Tayback,  Ronnie  Howard. 


Four  for  the  Morgue  Ss"! 

MPA  Feature  Films  84  Minutes  Rel.- 


This  states-rights  attraction  improves  considerably  on 
the  much  overworked  private  eye  theme,  subject  of  in- 
nmnerable  predecessor  motion  pictures  as  well  as  current 
television  episodes,  since  it  manages  to  study,  with 
minute  attention  to  the  small  details  so  vital  to  story 
plotting  in  this  gem'e,  and,  moreover,  includes  a whop- 
ping total  of  four  distinct  adventures,  all  peopled  out  by 
Louis  Sirgo,  who  happens  to  be  a real-life  detective  ( New 
Orleans  Police  Department)  and  TV-screen’s  Stacy 
Harris,  functioning  as  a new-found  detective  duo,  battling 
a veritable  variety  of  wrongdoers  in  New  Orleans,  the  city 
that  care  forgot.  Producer  Brandon  Chase  and  director 
John  Sledge  went  into  the  New  Orleans  locales  where 
these  four  stories  actually  happened,  imparting  a degi-ee 
of  stark  realism  not  too  often  encountered  even  with  the 
tremendously  mobile  cameras  of  the  home-screen  crews. 

For  the  distaff  side,  Ginny  Hostetler  is  cast  as  a young 
wife  whose  husband  has  failed  to  show  up  for  a business 
appointment,  the  fact  setting  off  a circuitous  chain  of 
dramatic  events.  Michael  Huzsek  was  production  super-  -hin< 
visor  for  MPA  Feature  Films,  a New  Orleans-based  finm.  

Stacy  Harris,  Louis  Sirgo,  Ginny  Hostetler,  Bill  White, 
Clinton  Bolton,  Nicholas  Chetta. 


Denis  Shaw,  Kay  Callard,  Tony  Quinn,  Philip  Saville, 
Vera  Fusek,  Geoffrey  Hibbert. 


Fiend  oi  Dope  Island 

Joseph-Friedman- States  Rights  76  Minutes  Rel. 

Very  much  within  the  framework  and  formula  of 
countless  predecessor  adventure-action  dramas  filmed  on 
modest  budgets,  this  J.  Harold  Odell  production,  staiTing 
veteran  leading  man  Bmce  Bennett  and  introducirig 
eastern  European  beauty  Tania  Velia  to  American  audi- 
ences, will  provide  reasonably  satisfying  moments.  Nate 
Watt  has  directed  conventionally  enough  from  a screen- 
play by  Bennett  and  Mark  Carabel,  as  based  on  an 
original  Watt  story,  the  premise  revolving  arotmd  an 
“island  empire,”  savagely  controlled  by  Bennett,  who 
doesn’t  mind  illegal  sales  of  varied  and  sundi-y  items, 
the  while  he  settles  any  arguments  put  forth  by  the 
Caribbean  natives  with  the  whip.  Miss  Velia,  an  enter- 
tainer from  the  mainland,  soon  convinces  Bennett’s 
number  one  aide,  Robert  Bray,  that  it’s  wrong  indeed  to 
pursue  such  a vocation  and  soon  the  Bennett  “empire”  is 
crushed,  most  emphatically.  To  the  audiences  for  which 
this  Irwin  S.  Joseph-Dave  Friedman-states-rights  attrac- 
tion is  obviously  geared  there’s  rousing  entertainment 
- here.  The  vehicle,  rather  mistitled  in  view  of  story  set- 
tings,  is  adequate  for  supporting  fare.  Lawrence  Rapport 
and  David  S.  Odell  were  executive  producers. 

Bruce  Bennett,  Robert  Bray,  Tania  Velia,  Ralphie 
Rodriguez,  Miguel  Angel  Alvarez. 


The  reviews  on  these  pages  may  be  filed  for  future  reference  in  ony  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company.  In  any  standard  3x5  card  index  file;  or  (3)  in_  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postnr.  paid. 


2708 


BOXOFFICE  BookinGuide  :;  Feb.  25,  1963 


2707 


FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “Five  Miles  to  IVIidnight”  (UA) 

Anthony  Perkins,  the  irresponsible,  immatui-e  husband 
of  Sophia  Loren,  an  Italian  girl  working  in  a Paris  shop, 
postpones  a business  trip  to  Casablanca  when  they  have 
a jealous  argument.  Perkins  takes  the  plane  the  foUow-ibody’; 
ing  day  and,  later,  Sophia  learns  that  the  plane  crashedWerboa 
and  all  aboard  are  dead.  Late  that  night  Perkins  returns 
to  tell  her  he  had  been  thrown  clear  of  the  burning  plane 
and  that  he  intends  to  hide  out  and  collect  the  $120,000 
iiisurance.  Against  her  will,  Sophia  agrees  after  Pei’kins 
tells  her  he  will  then  clear  out  of  her  life.  Perkins  man- 
ages to  remain  unseen  by  all  but  a neighbor  boy,  who 
keeps  the  secret.  When  Sophia  collects  the  insurance 
money,  she  drives  Perkins  to  the  Belgian  border,  but  he 
insists  she  must  accompany  him  or  he  will  turn  her  over 
to  the  police  for  insurance  fraud.  The  distraught  Sophia 
tricks  Perkins  into  getting  out  of  the  car  on  a lonely 
road  and  then  deliberately  runs  over  him.  Returning  to 
Paris,  Sophia  cracks  up  and  reveals  the  crooked  scheme. 
EXl*LOITIPS: 

In  addition  to  the  selling  values  of  Sophia  Loren,  last 
year’s  Academy  Award  winner  for  “Two  Women,’’  and 
Anthony  Perkins,  in  “Phaedra”  and  the  forthcoming  “The 
Trial,”  mention  that  Anatole  Litvak  directed  “The  Snake 
Pit,”  “Anastasia”  and  “Goodbye  Again.” 

CATCHLIXES: 

Anatole  Litvak,  the  Master  of  Suspense,  Directs 
Sophia  Loren  and  Anthony  Perkins  in  a Spine-Tingling 
Murder  Tale. 

THE  STORY:  “Nine  Hours  to  Rama”  (20th-Fox) 

Horst  Buchholz  plots  the  murder  of  Gandhi  to  avenge 
the  death  of  his  father  and  bride  in  riots.  With  his 
friend,  Don  Borisenko,  they  lay  plans  to  assassinate 
Gandhi  when  he  attends  a prayer  meeting.  Their  plot 
'C).  is  foiled  frequently  by  the  work  of  the  police  superin- 
tendent, Jose  Ferrer.  As  they  await  the  appointed  hour, 
Buchholz  becomes  involved  with  Diane  Baker,  a prosti- 
tute. An  old  sweetheart  of  Buchholz,  Valerie  Gearon, 
is  on  the  scene  and  is  told  of  the  plot  against  Gandhi’s 
life.  Efforts  are  made  to  thwart  the  deed,  but  Buchholz 
manages  to  get  to  the  prayer  meeting  and  shoots  Gandhi 
in  front  of  hundreds  of  horrified  worshippers.  Gandhi 
forgives  him  as  he  slumps  to  the  ground.  Gandhi  is 
cremated  on  a great  funeral  pyre,  but  his  philosophy  is 
destined  to  live  forever. 

EXPLOITIPS: 

Book  store  tieups  are  a natural.  It  might  be  well  to 
sell  the  picture  as  a great  assassination  plot  without 
stressing  Gandhi  too  much.  This  might  attract  those  not 
too  familiar  with  the  Indian  leader  and  his  life’s  work. 
Interest  teachers  who  instruct  in  recent  world  events. 
CATCHLINES: 

A Great  Story  Taken  From  a Recent  Page  of  History 
. . . Mystery  and  Intrigue  Blended  Into  a Strange  Ro- 
mance . . . See  How  a Romance  Might  Have  Changed 
the  History  of  India  . . . Realism  As  Never  Presented  on 
the  Screen  Before  ...  He  Was  Torn  Between  Love  and 
the  Desire  for  Revenge. 

THE  STORY:  “The  Great  Van  Robbery”  (UA) 

Denis  Shaw  of  Interpol  is  called  in  by  Scotland  Yard 
to  trace  a half -million  dollars  stolen  during  a daylight 
holdup  from  a Royal  Mint  van.  A large  sum — made  up 
of  some  stolen  notes — has  been  deposited  in  Rio  de 
Janeiro.  In  that  city,  he  finds  that  the  notes  have  been 
used  to  buy  a consignment  of  coffee;  he  goes  next  to 
Rome  and  Paris.  Back  in  London,  he  prevents  Philip 
Saville,  seemingly  honest  importer,  from  sending  a check 
in  payment  for  the  coffee.  He  learns  that  Geoffrey 
Hibbert,  who  had  pm’chased  the  cargo,  has  been  mur- 
dered. Arriving  at  Saville’s  warehouse,  Shaw  comes 
across  the  remainder  of  the  money  in  a coffee  case;  a 
gun  battle  and  hand-to-hand  fight  follows.  Saville  and/my  t 
girl  friend  Kay  Callard  are  apprehended.  ar 

•x»dv 

EXPLOITH’S: 

Contact  local  police  department  and  FBI  officer  for 
data  and  photos  of  wanted  criminals;  post  this  material 
in  your  lobby,  together  with  equipment  used  to  appre- 
hend criminals.  Make  up  lobby  display  board  of  local 
newspaper  crime  headlines. 

C.VTCHLINES: 

International  Police-Trackdown  Stretching  the  Sus- 
pense From  Scotland  Yard  to  Rio!  . . . “Interpol — 
Calling!”  . . . The  Excitement,  the  Thrills  of  the  Story 
of  the  Case  of  . . .” 

THE  STORY:  “Five  Minutes  to  Live”  (Astor) 

After  a shootout  with  the  law,  Johnny  Cash  decides  to 
hide  out  in  a peaceful  little  community  with  new-found 
girl  friend  Midge  Ware.  Bowling  operator  Merle  Travis 
and  underworld  goon  Vic  Tayback  approach  him  for  a 
local  bank  job.  Cash  kills  Midge  when  he  hears  she  had 
tipped  off  the  police  on  his  last  job.  Posing  as  a salesman. 
Cash  works  his  way  into  the  home  of  bank  officer  Donald 
Woods,  draws  his  gun  and  terror  begins.  Woods,  mean- 
while, has  gone  to  see  his  romance-interest,  Pamela 
Mason,  telling  her  he  won’t  divorce  Cay  Forester,  his  wife, 
and  marry  Pamela.  Arriving  at  his  bank.  Woods  is 
shocked  to  hear  of  Cash’s  invasion  of  his  household,  by 

— phone.  Cash  tacitly  explaining  his  wife  will  be  killed 

— within  five  minutes  unless  some  $70,000  in  cash  is  turned 
over  to  Cash.  Busybody  neighbor  Norma  Verden  leads 
police  to  Cash’s  climactic  apprehension. 

EXPLOITIPS: 

Get  veteran  police  detectives  to  talk  of  dramatic  ex- 
periences for  local  columnists,  radio-TV  commentators. 
Set  up  record  store-disc  jockey  tieins  for  Cash’s  popular 
recording  stints. 

CATCHLINES: 

A Woman’s  Price  Drops  Fast  As  the  Time  Limit  ’Ticks 
Away!  . . . How  Could  She  Extend  the  Moments  He  Had 
Given  Her?  . . . Introducing  Johnny  Cash,  America’s  Top 
Recording  Star,  As  a Lusty  Guitar-Singing  Powerhouse. 

THE  STORY:  “Fiend  of  Dope  Island”  (Joseph-  Friedman) 

As  “baron”  of  a Caribbean  island,  Bruce  Bennett  ter- 
rorizes the  natives,  exploiting  them  while  carrying  out 
his  illegal  activities.  He  has  a gun-smuggling  boat  cap- 
tain, Miguel  Angel  Alvarez,  use  the  lure  of  a $500  ad- 
vance to  persuade  entertainer  Tania  Velia  to  come  to  the 
island.  Tania  quickly  begins  to  suspect  Bennett’s  ini- 
quitous pursuits  and,  befriended  by  Robert  Bray,  Ben- 
nett’s assistant,  she  starts  a plan  of  retribution,  includ- 
ing blowing  up  of  the  ammunition  dump  and  holing  up 
Bennett  in  the  canteen  under  rifle  fire.  Bennett,  escap- 
ing, contacts  Alvarez  by  radio.  A fight  ensues  on  the 
dock,  during  which  Bennett  and  Bray  fight  to  the  death. 
Bennett  is  victim  of  sharks.  Tania  and  Bray  face  a happy 
future. 

EXPLOITIPS: 

A former  “Miss  Yugoslavia,”  Miss  Velia  is  a beauty  for 
lobby  and  street  ballyhoo  stills.  It  might  be  a good  idea, 
too,  to  conduct  a beauty  competition  on  stage  opening 
night.  Get  local  newspaper  columnists  to  write  about 
Latin-American  revolutions,  tied-in  with  this  “island 
empire”  storj’. 

CATCHLINES: 

Island  King!  He  Took  Everything  and  Everyone  He  -vir^ 
Wanted!  . . . “You’re  Not  Entertaining  100  Men  . . . 
You’re  Entertaining  Me!”  ...  He  Enslaved  an  Island — 
and  a Woman! 

THE  STORY:  “Four  for  the  Morgue”  (MPA) 

Detectives  Stacy  Harris  and  Louis  Sirgo  are  involved 
in  four  stories  of  crime  and  detection  against  actual  New 
Orleans  background  where  they  took  place.  A simple 
purse  snatching  at  the  French  Market  Coffee  Shop  leads 
a patrolman  into  the  shadow  of  the  gallows  when  a snap 
shot  fired  at  the  fleeing  thief  brings  the  nmaway  down 
and  opens  a pandora’s  box  of  trouble  for  the  officer. 
Harris  and  Sirgo  desperately  race  to  clear  the  officer, 
when  he’s  accused  of  murder;  the  thief  has  been  identi- 
fied as  the  son  of  a most  influential  New  Orleans  citizen. 
A wino  leads  them  to  proof  that  the  young  socialite,  a 
drug  addict,  had  shot  himself.  In  the  second  case,  a 
hunter,  stumbling  across  a skeleton  in  a dismal  swamp, 
sets  into  motion  a chain  of  events  involving  Harris  and 
Sirgo  in  a wild  cross-country  chase  with  life  of  an  in- 
nocent child  the  winner’s  prize.  The  thu’d  sequence  con- 
cerns disappearance  of  a yoimg  husband,  and,  in  the  last 
case,  an  unemployed  cab  driver  reports  his  wife  missing. 
EXPLOITIPS: 

Stress  the  suspense  film’s  stark  realism,  with  Major 
Louis  Sirgo  of  the  New  Orleans  police  department  cast  as 
himself.  His  costar,  Harris,  has  starred  in  numerous 
screen  and  TV  dramas.  Conduct  an  invitational  screen- 
rhum  jqj.  police  and  reporters. 

-V  CATCHLEVES: 

The  True  Story  of  a Series  of  Brutal  Killings  . . . And 
the  Thrilling  Police  Work  That  Solved  Them!  . . . The 
Police  Lieutenant  Who  Put  His  Life  on  the  Line! 
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RATES:  20?:  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


CLHRine  HOUSt 


HELP  WANTED 

SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romar-Vide  Co.. 
Chetek,  Wisconsin. 


ART  HOUSE  MANAGER:  Experienced. 

Chicago  area.  Stole  all  in  First  Letter.  Re- 
plies Confidential.  Boxoffice  9626. 


WANTED:  Top  showman  to  sell  estab- 
lished drive-in,  (personal  appearance,)  at- 
traction. Unmarried,  free  travel,  good  car, 
appearance,  salesman.  Draw  $100. 0() 
against  percentage.  Rush  qualifications, 
KIRMA,  BOX  77,  TICE,  FLORIDA. 


Projectionist  wanted  in  Oklahoma.  Must 
know  machine  and  sound  repair,  capable 
helping  clean  theatre.  Permanent  place  for 
honest,  sober  man  that  wants  to  work. 
Boxoffice  9630. 


Operator  with  experience.  Must  know 
machines.  Roxy  Theatre,  Munday,  Texas. 
Telephone  7451. 


Experienced  booking  agent  for  America's 
No.  1 Horror  stage  attraction.  Major  box- 
office  draw.  Play  indoors  and  outdoors. 
P.O.  Box  18486,  Houston,  Texas. 


POSITION  WANTED 


Available,  best  references,  etc.  Chief 
Projectionist.  20  years  experience.  All 
phases  projection  and  sound  maintenance. 
Well  acquainted  with  70mm  equipment, 
with  some  Cinerama  experience.  Will 
travel  if  price  is  right.  Available  March 
1st.  Now  employed  by  one  of  Midwest's 
most  progressive  circuits.  Boxoffice  9627. 


Experienced  manager  available,  15  years 
in  theatre  business.  Best  references.  Fam- 
ily man,  age  30.  Canada  or  U.S.A.  Box- 
office  9625. 


SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 


PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
orojection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covered  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understand  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
want  Monthly  Bulletins  Only,  1-year  $6.50; 
Cash  or  Check,  no  CODs.  Send  Todayl 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


PLAYGROUND  EQUIPMENT 


Playground  Equipment — Theatre  chairs. 
New-Used.  Lone  Star  Seating,  Box  1734, 
Dallas. 


EQUIPMENT  WANTED 


Wanted:  Late  model  booth  equipment, 
will  dismantle.  Genesee  Valley  Specialty. 
Box  697,  Rochester  3,  New  York. 


EQUIPMENT  REPAIR  SERVICE 


GATORHIDE  reflector  repair  cement. 
Easy — guaranteed — quick  shipment.  $2.95 
postpaid.  GATORHIDE,  Box  71,  Joplin, 
Missouri. 
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GENERAL  EQUIPMENT— NEW 

WINTERIZED  Masonite  replacement  mar- 
quee letters,  black  or  red.  Interchangeable 
all  makes,  4"-50c;  6"-65c;  6"-75c;  10"- 

90c;  12" -$1.05;  16"-$1.75;  17"-$2.00;  24"- 
$3.00.  Non  sliding  spring  10c  additional 
(10%  discount  100  letters  or  over  $60.00 
list).  S.O.S.,  602  W.  52nd,  N.Y.  19. 


CINEMASCOPE  images  fuzzy?  $195.00 
buys  pair  brand  new  Variable  Superscope 
Anamorphics.  1/4  original  cost.  Bargains 
in  backup  lenses.  Limited  quantity.  S.O.S., 
602  W.  52nd,  New  York  19. 


INDESTRUCTIBLE  MASONITE  REPLACE- 
MENT marquee  letters,  black  or  red. 
Interchangeable,  all  makes,  4"-50c;  6"- 
65c;  8"-75c;  10"-90c;  12"-$1.05;  16"-$1.75; 
17"-$2.00;  24”-$3.00.  Non  sliding  spring, 
10c  additional.  (10%  discount  100  letters 
or  over  $60. 0()  list).  S.O.S.,  602  W.  52nd, 
New  York  19. 


REPLACE  tired,  oilsoaked,  scratched, 
cracked  CinemaScope  lenses  for  $195.00 
pair.  Brand  new  variable  Superscopes  at 
1/4  original  cost.  Bargains  in  Backup  lenses. 
Limited  quantity.  S.O.S.,  602  W.  52nd, 
New  York  19. 


GENERAL  EQUIPMENT— USED 

GOVERNMENT  surplus  theatre  outfits 
cheap.  Amplifiers,  soundheads,  projectors, 
arclamps,  generators.  S.O.S.,  602  W.  52nd, 
N.Y.  19. 


FOR  SALE:  Complete  Booth;  E-7  Pro- 
jectors; Heavy  Duty  Bases;  Magnate 
Lamps;  Hertner  65-130  Generator;  Sim- 
plex Sound;  Super  Panatar  Lens;  Reels 
and  Cabinets.  All  good  condition.  Con- 
tact Ralph  Shaffer,  Box  321,  Mansfield, 
Ohio.  Phone  5244071. 


WHY  REBUILD?  Government  surplus  E7 
mechanisms,  beautiful  condition,  guaran- 
teed, $349.50  pair;  changeovers,  $22.50 
pair.  Limited  quantities.  STAR  CINEMA 
SUPPLY,  621  WEST  55th  STREET,  NEW 
YORK  19. 


SACRIFICE — Complete  indoor  equip- 

ment. 280  upholstered  seats,  Simplex  pro- 
jectors, RCA  sound.  Strong  lamps  and 
rectifiers.  Curtain  and  control,  screen, 
CinemaScope  lenses.  Make  offer.  ROSE 
THEATRE,  MILTON-FREEWATER,  ORE- 
GON. 


AMPLIFIERS,  SOUNDHEADS,  PROJEC- 
TORS, ARCLAMPS,  generators  from  closed 
Army  theatres,  cheap.  S.O.S.,  602  W.  52nd, 
New  York  19. 


For  Sale:  200  used  in  the  car  speakers, 
$2.50  per  speaker.  Boxoffice  9635. 

DRIVE-IN  EQUIPMENT  WANTED~ 

Equipment  Wanted:  100  used  speakers 
for  drive-in  theatre.  Quote  price.  3150  W. 
Buckeye  Rd.,  Phoenix,  Arizona. 


BUSINESS  STIMULATORS 

Bingo,  more  action!  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Gomes  Co.,  106  Rogers  Ave.,  Brooklyn, 
N Y. 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois. 


POPCORN  MACHINES 


Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


Minute  Pop  Corn  machines,  pops  the 
corn  while  you  wait  (you  see  it  pop). 
Also  already  popped,  popcorn  dispensers, 
6 ft.  high,  very  nice.  Sell  all  or  each. 
Write  Raymond  Reindle,  R.  1,  Crivitz,  Wis- 
consin. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  California. 


For  Sale:  300-cor  drive-in  and  downtown 
theatre  in  county  seat  town  of  3,000  in 
Nebraska.  Boxoffice  9619. 

Drive-In  Theatre.  Gainesville,  Florida. 
450  Spkrs,  15  acres.  Write  P.O.  Box  52. 
Gainesville,  Florida. 

For  Sale — ^Only  theatre  in  south  Kansas 
town  of  9,000.  Best  equipment.  Long 
lease.  Good  business.  Bargain.  Boxoffice 
9631. 

For  Sale:  200-car  drive-in  with  room  for 
150  more.  Only  drive-in  in  county.  Lake 
and  resort  region.  Building  and  equipment 
less  than  four  years  old.  Will  sell  cheap 
and  give  terms  to  liquidate.  Will  give 
good  deal  on  equipment  separately.  Write 
Mr.  Francis  Vorderbruggen,  Starlite  Drive- 
In,  Box  576,  Bagley,  Minnesota. 

Theatre  in  western  Illinois  town  of 
5,000.  Manufacturing  Ond  agriculture  sec- 
tion, excellent  equipment  and  lease.  Box- 
office  9632. 

For  Sale:  Indoor  and  Drive-In  theatre 
in  North  Central  Texas.  Boxoffice  9637. 

Drive-In  Theatre:  375  cars,  $12,500.00. 
Neodesha,  Kansas.  Population,  4,000. 
Profitable,  no  opposition.  G.  E.  Klock. 

Two  Theatres,  too  small  for  circuit  op- 
eration, eight  miles  apart,  no  competition. 
Ralls  and  Crosbyton  in  West  Texas.  Ideal 
family  operation,  good  fall  business.  Con- 
tact WALLACE  THEATRES,  INC.,  330  Col- 
lege Ave.,  Lubbock,  Texas. 


For  Sale:  Fully  equipped  theatre.  380 
seats.  S.  W.  Texas  county  seat.  Owner 
retiring.  Boxoffice  9634. 

FOR  SALE:  Indoor  house  seating  800  and 
300-cOr  drive-in  theatre.  Both  theatres  in 
top  condition,  located  in  thriving  Alabama 
city.  No  competition.  Boxoffice  9636. 


Auction:  Sunset  Drive-In  Theatre,  now 
in  operation,  located  on  US  highway  385 
and  26,  a mile  and  a quarter  north  of 
Bridgeport,  Nebraska.  March  15,  1963 — 
fully  equipped  with  a CinemaScope 
screen;  350-car  capacity.  Terms,  10%  date 
of  sale,  19%  on  date  of  possession  and 
balance  on  5 to  10  year  term  at  6%  in- 
terest or  total  in  cash.  Nearest  competi- 
tion 35  miles.  For  more  information  or 
handbills,  contact  owner,  Vassos  Bros,  or 
Asmus  & Rychecky,  Auctioneers,  Inc., 
Scottsbluff,  Nebraska.  Phone  632-2191. 


THEATRES  FOR  SALE  OR  LEASE 

Sale  or  Lease  with  option:  New  Mexico 
health  town  of  5,000;  300  cars,  excellent 
equipment  and  improvements.  Ideal  family 
operation,  if  projectionist.  Illness  and 
absentee  ownership  forces  disposal.  State 
capital  available,  and  experience.  Con- 
sider active  operating  partner.  Boxoffice 
9624 


Sell  or  Lease  to  experienced  theatre 
man,  well-located  theatre  building.  Goldth- 
waite,  Texas.  Annie  Coleman,  Hico,  Texas. 


THEATRES  FOR  LEASE 


University  Theatre,  105  Euclid.  Fully 
equipped,  busy  thoroughfare.  Contact. 
William  Berger,  816  Vine  Street,  Cincin- 
nati 2,  Ohio.  Phone  RA  1-0700. 


THEATRES  WANTED 


Wonted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000.  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


WANTED  TO  LEASE:  Indoor  Theatres  or 
Drive-Ins.  Population  5,000  and  up,  pre- 
ferably Southwest.  Haynie  and  Harrington, 
Associates.  11512  Flamingo  Lane,  Dallas 
18,  Texas. 


Wanted  to  lease  indoor  theatre  in  North 
or  South  Carolina  or  southern  Virginia.  J. 
Davis,  1003  Kimball  Drive,  Ocoee,  Fla. 


Wanted  to  buy  conventional  theatre  in 
Wisconsin.  No  situation  too  large.  Box- 
office  9638. 


THEATRE  SEATING 

We  specialize  in  rebuilding  opera  choirs. 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Chicago  Used  Chair  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 
WEbster  9-4519. 


SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481,  Texas  4-2738. 


Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge,  2100  E.  Newton  Avenue,  Milwau- 
kee, Wisconsin. 


650  used  Ideal  choirs.  Good  condition. 
Art  Theatre  Enterprises,  137  N.E.  79th  St., 
Miami,  Fla.  PL  7-1211. 


700  USED  IDEAL  CHAIRS,  excellent  con- 
dition. H.  Schoenstadt  Theatres,  1118  So. 
Michigan  Ave.,  Chicago  5,  111.  Phone: 
HA.  7-3034. 


INTERMISSION  TAPES 


Drive-In's:  Increase  your  snack  bar  re- 
ceipts . . . Pre-show  and  intermission  topes 
that  sparkle  . . . Guaranteed  to  sell  . . . 
Personalized  . . . Free  sample.  Commercial 
Sound  Service,  P.O.  Box  199,  Cheyenne, 
Wyoming. 


Drive-Ins,  Increase  Your  Attendance! 
Special  disc-jockey  intermission  tapes, 
latest  hits,  free  concession  plugs,  recorders 
supplied,  first  copy  free.  Proven  success- 
ful. Hi-Fi  House-37,  2410  Ave.  A.  North, 
Saskatoon,  Saskatchewan,  Canada. 


MERCURY  RECORDING  SERVICE,  221 

West  18th,  Kansas  City,  Mo.  NOW- — 4 
budget  price  Intermission  Tape  Services. 
1 — $1.50  per  week;  2 — $2.00  per  week; 
3 — $2.50  per  week;  4 — $3.00  per  week. 
There's  a service  to  suit  your  needs! 
Write  for  full  details! 


THEATRE  TICKETS 

Prompt  Service.  Special  printed  roll  tick- 
ets, 100,000,  $40.75;  10,000,  $13.75;,  2,000, 
$5.95.  Each  chonge  in  admission  price, 
including  change  in  color,  $4.25  extra. 
Double  numbering  extra.  F.O.B.  Kansas 
City,  Mo.  Cash  with  order.  Kansas  City 
Ticket  Co.,  Dept.  11,  109  W.  18th  Street, 
Kansas  City  8,  Mo. 


Handy  Subscription  Order  Form 

BOXOFFICE: 

825  Van  Brunt  Blvd.,  Kansas  City,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year  (13  of 
which  contain  The  MODERN  THEATRE 
section). 

□ $3.00  FOR  1 YEAR 

□ $5.00  FOR  2 YEARS 

□ $7.00  FOR  3 YEARS 
G Remittance  Enclosed 
□ Send  Invoice 
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80  MILLION^n^ie'i^^ 

are  your  customers... for  this  fabulous 


featuring  the  BEST  ACTOR  and 
BEST  ACTRESS  of  the  year, since  1928. 

69  beautifully  lithographed  (8^A"xlO%")  repro- 
ductions of  charcoal  originals  by  famed  portrait 
artist  NICHOLAS  VOLPE  — who  has  a lifetime 
contract  to  draw  the  actor  and  actress  receiving 
the  annual  Academy  of  Motion  Picture  Arts  and 
Sciences  award . . . contained  in  a handsome  white, 
black  and  gold  portfolio. 


orders 


One-minute  TRAILER 
2 ONE  SHEETS 
2 COUNTER  DISPLAYS 


00 

per  portfolio 


Exhibitor's 
Discount 

40% 


MAK£  m MOST  Of  THf 
ACAOmy  AWAROS 
with  tAese  "mRA  PROflTS" 

Here’s  a double-barreled  profit-maker  that 
will  be  easy  to  sell — and  will  sell  MOVIES, 
too!  Your  cost  for  a case  of  50  “Academy 
Portfolios”  is  $90.00.  You  sell  them  for 
$150.00.  Your  net  profit  is  $60.00  per  case! 
Just  add  up  the  number  of  cases  you  can 
sell . . . and  look  at  the  profit-potential! 


Packed  50  portfolios 

to  the  case 
Minimum  order 
ONE  CASE 

yi  Each  portfolio  contains  an  IBM 
card  mail-in  which  enables  the 
purchaser  to  receive  the  new  win- 
ners every  year  for  $1 .00.  (Theatre 
will  automatically  receive,  its  per- 
centage from  these  "Bonus  Orders".) 

Theatres  will  receive  new  win- 
ners  and  new  jackets  for  left- 
over portfolios. . .at  no  extra  cost! 


SACRfO  sy  A SHOWMANSHIP  CAMPAtON! 

2^15,000  SPOT  2^90  MILLION  VIEWERS  2^SATURATION  RADIO 


COMMERCIALS 

will  sell  this  sensation- 
al portfolio  to  fans 
all  over  America! 


of  the  Academy  Awards  Pre- 
sentation, on  ABC-TV  coast-to- 
coast  network,  will  see  the 
"Academy  Portfolio"  pre- 
sented before  and  after  the 
ceremonies  I 


Over  800  Radio  Stations  from 
coast-to-coast,  will  feature  the 
portfolio  EVERY  DAY  . . . for  30 
days  . . . before  — during  — and 
after  the  Academy  Award  Pre- 
sentations! 
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SERVICE 

Of  tut  mousn* 


1600  BROADWAY 
NEW  YORK  19,  N.Y 


1963 
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United  Theatre  Owners  of  the  Heart  of  America  holds  its  sixth  annual  Show-A-Rama  convention  March 
5-7  at  the  Continental  Hotel  in  Kansas  City,  Mo.  The  event  has  assumed  international  proportions  this 
year,  with  registrants  coming  from  Canada,  France  and  England,  as  well  as  from  39  states.  Fred  C. 
Souttar,  left,  is  president  of  the  UTO  organization,  and  Richard  H.  Orear  is  chairman  of  the  board. 


SECTION 


movie 


JAMES  WHITMORE-JOHN  MclNTIRE 

Written  and  Produced  by  NORMAN  KRASNA  • 

by  GEORGE  SIDNEY,  an  ansai 


Judge  Weaver 


JOSEPH  N.  WELCI^s 


"ORGE  C.  SCOTT/ORSON  , 

WEST  designed  by  BORIS 

ga:*oVTO  PRS^INGER/.  Colensbie  , ele.se  > 


the  drama  that  shocked 

THE  SCREEN  WITH  SDSPENSE. 
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ft’s  the  most 


PLUS...  THE  COMEDY  TMT 

ROCKED  THE  SCREEN 
WITH  UUGHTER! 


THE  NATIONAL  FILM  WEEKLY 

Published  in  Nine  Sectional  Editions 

BEN  SHLYEN 

Editor-in-Chief  and  Publisher 

DONALD  M.  MERSEREAU,  Associate 
Publisher  & General  Manager 

JESSE  SHLYEN  Managing  Editor 

HUGH  FRAZE  Field  Editor 

AL  STEEN  Eastern  Editor 

I.  L.  THATCHER.  . .Equipment  Editor 

MORRIS  SCHLOZMAN  Business  Mgr. 
Publication  Offices:  825  Van  Brunt  Blvd. 
Kansas  City  24,  ilo.  Jesse  Shlyen.  Man- 
aging Editor;  Morris  Schlozman,  Business 
.Manager;  Hugh  Fraze,  Field  Editor;  1.  L. 
Thatcher,  Editor  The  Modern  Theatre 
Section.  Telephone  CHestnut  1-7777. 
Editorial  Offices:  1270  Sixth  Ave.,  Rocke- 
feller Center,  New  York  20,  N.  Y.  Donald 
M.  Mersereau,  Associate  Publisher  & 
(Jeneral  Manager;  A1  Steen,  Elastern  Edi- 
tor. Telephone  COlumhus  5-6370. 

Central  Offices:  Editorial — 920  N.  Mich- 
igan Ave.,  Chicago  11,  111.,  Frances  B. 
Clow,  Telephone  superior  7-3972.  Adver- 
tising— 5809  North  Lincoln,  Louis  Dldier 
and  Jack  Broderick,  Telephone  LUiigbeach 
1-5284. 

Western  Offices:  Editorial  and  Film  Adver- 
tising—6362  llullywood  Blvd.,  Hollywood 
28,  Cal.,  Syd  Cassyd.  Telephone  Holly- 
wood 5-1186.  Equipment  and  Non-Film 
Advertising — New  York  Life  Bldg.,  2801 
West  Sixth  St.,  Los  Angeles  57,  Calif. 
Bob  Wettstein,  manager.  Telephone  Dun- 
kirk 8-2286. 

London  Office:  Anthony  Uruner,  1 Wood- 
berry  Way,  Finchley,  No.  12.  Telephone 
Hillside  6733. 

The  MODERN  THEATRE  Section  is  in- 
cluded in  the  first  issue  of  each  month. 
Atlanta:  Jean  Mullis,  1*.  0.  Box  1695. 
Albany:  J.  S.  Conners,  140  State  St. 
Baltimore:  Ueoige  Browning,  119  E. 

25th  St. 

Boston;  Guy  Livingston,  80  Boylston, 
Boston,  Mass. 

Charlotte:  Blanche  Carr,  301  S.  Church. 
Cincinnati:  Frances  Hanford,  UNiversity 

1- 7180. 

Cleveland:  W.  Ward  Marsh,  Plain  Dealer. 
Columbus:  Fred  Oestreicher,  52^  W. 
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WH£R£  PAY  TV  BELONGS 


A CHANGE  in  that  ancient  adage,  “If 
you  can’t  lick  ’em,  jine  ’em,”  has 
heen  long  overdue.  But,  at  last,  one  im- 
portant industry  element  has  decided  that 
the  “enemy”  can  best  he  licked  by  fight- 
ing it  on  its  own  ground  and  with  its  own 
“fire.”  That’s  our  view  of  the  announce- 
ment made  jointly  by  National  General 
Corp.  and  General  Electric  that  exhibitors 
can  now  offer  large-scale  television  in  their 
own  theatres  via  GE’s  development  of  the 
Talaria  system.  And  this,  in  the  words  of 
Eugene  V.  Klein,  president  of  National 
General,  “puts  major  entertainment  events 
where  they  belong  and  can  achieve  their 
greatest  effect — in  the  theatre.’* 

Mr.  Klein  also  views  the  new  network 
that  will  be  formed  within  National’s  own 
circuit  as  making  “pay  TV  a fact  today, 
rather  than  a complex  dream  of  tomor- 
row.” And  he  gives  this  further  accent 
by  adding,  “Our  present  theatre  operations 
show  that  the  American  public  wants  to 
get  out  of  their  home  to  be  entertained.” 
This  has  been  proved  on  many  occasions. 

The  idea  of  “jining”  television  in  order 
to  overcome  its  impact  on  theatre  attend- 
ance has  been  a mistaken  notion  which 
has  resulted  in  more  loss  than  gain.  By 
making  the  industry’s  film  inventories 
available  to  TV  and  also  providing  that 
medium  with  films  made  especially  for  it, 
the  basic  source  of  this  industry’s  revenue 
— the  motion  picture  theatre — has  been 
dealt  a severe  blow.  This  practice  has  re- 
sulted in  upbuilding  TV,  the  while  weak- 
ening the  appeal  of  movies  in  the  theatre. 

This  brings  to  mind  that  the  so-called 
“inevitability”  of  pay  TV  has  served  as 
another  “blindspot”  of  some  key  factors 
in  the  industry.  Many  producer-distributors 
have  been  more  or  less  willingly  showing 
eager  interest  in  pay  TV’s  coming  into  be- 
ing, instead  of  doing  all  in  their  power  to 
keep  alive,  let  alone  strengthen,  the  the- 
atre screen  medium. 

Utilizing  the  facilities  of  theatres, 
whether  on  a full-time  or  part-time  basis, 
to  offer  other  than  motion  pictures  to  at- 
tract patronage,  is  akin  to  supplementing 
film  fare  with  vaudeville,  stage  shows  and 
many  other  facets  of  entertainment.  It  was 
not  too  many  years  ago,  when  all  of  these 
things  were  part  and  parcel  of,  at  least, 
key  city  first-run  houses.  Symphony  or- 
chestras, tableaus  of  opera  or  operetta 
performances  and  a variety  of  extrava- 
ganzas were  among  the  offerings.  For  a 
long  period,  these  adjuncts  were  highly 
successful.  The  manner  of  providing  a 


variety  of  entertainment  fare,  as  outlined 
by  Mr.  Klein,  through  the  medium  of  a 
closed  network  of  theatres,  should  go  a 
long  way  in  bringing  the  public  out  of 
their  homes  and  into  the  theatres. 

This  development  has  been  a long  time 
in  coming  to  the  fore.  Perhaps  this — and 
not  pay  TV  over  the  air  or  by  wire  going 
into  homes  — was  the  “inevitable”  that 
some  have  claimed  to  foresee.  We  are  in- 
clined to  think  so,  not  only  because  it  was 
advocated  many  years  earlier,  but  because 
it  is  a natural  development  for  this  busi- 
ness. 

As  a case  in  point,  W.  W.  Hodkinson,  an 
industry  pioneer  and  a founder  of  Para- 
mount Pictures,  who  at  one  time  headed 
his  own  producing-distributing  organiza- 
tion, 18  years  ago,  advocated  the  estab- 
lishment of  a theatre-television  network 
“in  order  to  preserve  the  equities  of  the- 
atre owners,”  In  a letter  published  in 
BOXOFFICE  of  June  13,  1960,  Mr.  Hod- 
kinson stated: 

“Free  TV,  in  the  form  in  which  we  now 
have  it,  was  a more  or  less  fortuitous  ex- 
tension of  radio  networks  operations.  But 
this,  likewise,  is  not  a logical,  nor  suitable 
base  for  pay  TV. 

“The  motion  picture  theatre,  with  its 
boxoffice  is  and,  in  my  opinion,  always 
has  been,  the  proper  foundation  upon 
which  to  establish  a superior  type  of  tele- 
vision operation,  in  the  exhibitors’  in- 
terest. But  the  exhibitors’  lack  of  under- 
standing of  television’s  potentialities  and 
the  impact  which  it  was  destined  to  have 
on  their  operations,  is  comparable  with 
their  failure  to  think  in  terms  beyond  the 
daily  change  of  program  and  nickel  admis- 
sion charge  in  the  early  days  of  the  motion 
picture  industry. 

“ IVith  the  threat  of  their  (the 

distributors’)  product  by-passing  the  ex- 
hibitors entirely,  through  some  form  of 
pay  TV,  the  pressure  may  be  great  enough 
to  induce  exhibitors  to  cooperate  in  estab- 
lishing an  authority  for  under  standingly 
utilizing  their  great  power  in  their  own 
interests.” 

That  appears  to  be  just  what  the  young, 
alert,  progressive  heads  of  National 
General  have  in  mind,  not  only  for  their 
circuit  of  theatres  but  for  all  the  others 
that  may  join  them  in  pushing  forward 
to  new  horizons. 


NATIONAL  GENERAL  TO  OPERATE 
TELEVISION  THEATRE  NETWORK 


Eugene  V.  Klein,  left,  National  General  Corp.  president,  is  shown  with  the  new 
Talaria  projector  at  General  Electric’s  plant  in  Syracuse,  while  Richard  L.  Shetler, 
general  manager  of  GE’s  Command  Systems  Division,  explains  the  technicalities. 


Company  to  Be  Exclusive 
Distributor  of  System 
Developed  by  GE 

NEW  YORK — A full-scale  television  the- 
atre network  will  be  in  operation  in  about 
a year  from  now  through  the  development 
of  a color  television  projector  by  General 
Electric  Co.  which  has  given  exclusive 
United  States  distribution  rights  to  Na- 
tional General  Coip.,  which  operates  220 
theatres  in  this  country.  To  be  known  as 
Talai'ia,  the  projector  is  said  to  be  capable 
of  projecting  a high-quality  color  TV  pic- 
ture covering  a full-size  theatre  screen. 

ST.\RT  WITH  100  HOUSES 

Details  of  the  system  were  outlined  to 
the  press  here  on  February  25  by  execu- 
tives of  both  General  Electric  and  National 
General  at  the  Hotel  Waldorf-Astoria.  Ac- 
cording to  Eugene  V.  Klein,  president  and 
board  chainnan  of  National  General,  the 
approximately  100  theatres  which  will  form 
the  nucleus  of  the  network,  will  operate  on 
a daily  basis  the  year-ai’ound  and  will  pre- 
sent all  forms  of  entertainment  and  sports 
events,  including  Broadway  shows. 

Klein  said  that  National  General  had 
placed  a multi-million  dollar  order  with 
General  Electric  for  equipment  and  service 
contracts.  He  said  the  projectors  would  be 
placed  early  next  yeai’  in  key  theatres 
throughout  National  General’s  circuit  and 
that  National  had  been  appointed  distribu- 
tor in  this  country  for  the  commercial  en- 
tertainment industry  of  the  Talaria  pro- 
jector. The  whole  enterprise,  Klein  said, 
represented  the  long-awaited  coming  of 
pay  television — “here  to  stay  and  where  it 
belongs,  in  the  superior  exhibiting  facilities 
of  the  nation’s  motion  picture  theatres.’’ 
Simultaneous,  daily,  closed  circuit  tele- 
vising to  theatres  coast-to-coast  is  con- 
templated. 

NEW  TYPE  OF  PROGRAM 

Klein  said  this  was  a new  dimension  of 
communications,  one  that  would  develop  its 
own  programming  or  bring  to  all  parts  of 
the  country  entertainment  that  was  not 
now  economically  feasible  to  produce  via 
the  motion  picture  industry  or  free  tele- 
vision. He  added  that  in  order  for  prop- 
erties to  be  shown  to  the  public  on  present 
day  no-cost  television,  an  audience  of 
about  20,000,000  persons  was  necessary  to 
sustain  any  major  program  and  that  suc- 
cessful films  depended  upon  a much  larger 
potential  to  achieve  financial  success.  He 
said  that  the  National  Teletheatre  Network 
‘ NTN;  would  be  able  to  bring  to  the  public 
in  most  areas  of  the  country  entertainment 
that  was  provocative,  unusual  and,  most 
important  of  all,  heretofore  completely  un- 
obtainable. 

The  National  General  president  said  that 
NGC  now  was  preparing  the  beginnings  of 
a full  ramming  schedule  and  was 
negotiating  with  some  of  the  top  talent  in 
the  count j both  producers  and  entertain- 


ers, as  well  as  individuals  who  would  take 
over  the  programming  task  on  a full-time 
basis.  He  said  the  varieties  of  entertain- 
ment could  be  broken  down  as  follows: 

• Theatrical  stage  performances  which 
would  be  shown  on  a daily  basis. 

• Educational  programming  which 
would  be  shown  to  a more  limited  audience 
in  the  alternate  time  periods  each  day. 

• Sporting  events  which  would  be  shown 
in  alternate  time  periods  on  a less  than 
daily  basis. 

• Industrial  and  commercial  shows  of  a 
more  highly  specialized  nature  which 
would  be  shown  to  meet  specific  audience 
requirements. 

• Closed  circuit  conventions,  a potential 
time  and  money  saver  for  business  and 
professional  men  throughout  the  country. 

• Public  service  events. 

• Children’s  shows  which  could  be  fitted 
into  weekend  or  other  suitable  time  periods. 

Klein  said  the  field  of  successful  Broad- 
way shows,  past,  present  and  future,  would 
be  represented  heavily  in  the  theatrical 
presentations.  Such  attractions,  he  said, 
would  include  musicals,  adult  dramas, 
comedies,  etc.  The  complete  panorama  of 
music  will,  for  the  first  time,  be  opened  to 
the  overall  population.  In  addition,  he 
continued,  specially  produced  programs 
were  planned  featuring  leading  Hollywood 
stars.  A “summer  theatre”  is  planned,  em- 
bracing top  stars  of  stage  and  screen  and 
leading  directors,  screen  writers,  play- 
wrights, composers  and  artists. 


The  technical  side  of  the  medium  was 
presented  by  R.  L.  Casselberry,  general 
manager  of  General  Electric’s  technical 
products  division.  He  explained  that  the 
projector  was  called  Talaria  after  the  Latin 
word  meaning  “winged  feet  of  Mercui-y.” 
He  said  that  the  Talaria  projector  produced 
a picture  that  had  greater  range  of  colors 
than  the  color  films  of  the  conventional 
motion  picture  and  that  brightness,  uni- 
formity and  contrast  were  comparable  to 
film.  He  explained  how  the  Talaria  pro- 
jector worked  as  follows,  prefacing  his  re- 
marks by  stating  that  the  best  way  to  de- 
scribe it  was  to  compare  it  to  a standard 
film  projector: 

“The  Talaria  projector  has  a high-power 
light  source  and  an  optical  projection  sys- 
tem similar  to  the  motion  picture  pro- 
jectors now  in  use.  But  in  place  of  the 
printed  motion  picture  film,  a thin  layer 
of  viscous  control  fluid  is  used.  This  con- 
trol fluid  was  developed  by  General  Elec- 
tric for  this  particular  application  and  has 
unique  electrical,  mechanical,  chemical 
and  optical  properties. 

“This  control  layer  is  continuously 
scanned  by  an  electron  beam  in  the  same 
manner  as  the  phosphor  on  the  face  of  the 
picture  tube  in  a conventional  TV  set.  But 
instead  of  producing  a picture  directly  on 
the  control  layer,  the  scanning  process  con- 
trols the  light  from  the  lamp  which  passes 
through  the  control  layer  in  such  a man- 
ner that  a live  picture  is  instantaneously 
produced  on  a large  screen  in  full  color 
and  brightness. 

“The  key  features  which  make  possible 
the  capabilities  of  this  projector  are  the 
development  of  the  special  control  fluid. 
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AT  STOCKHOLDERS  MEETING 

O'Brien  Outlines  Program 
To  Revitalize  MGM 


the  development  of  an  optical  system  to 
utilize  the  very  high  light  output  of  a high- 
power  xenon  arc  lamp  and  a unique  method 
of  producing  full,  simultaneous  color  pic- 
tures using  all  three  primary  colors  and 
an  output  light  system  utilizing  only  two 
beams.” 

Casselben-y  said  that,  in  addition  to  the 
impact  the  projector  would  have  in  the 
entertainment  field,  it  also  would  be  im- 
portant to  other  specialized  areas,  such  as 
military  seiwices,  the  medical  profession 
and  business  communication  links  such  as 
shareholders’  meetings  and  business  con- 
ferences. 

In  a question-and-answer  period  follow- 
ing the  press  conference,  other  details  were 
brought  out: 

There  is  no  limit  to  the  size  of  the  screen, 
but  the  accepted  size  will  be  35  by  25  feet. 

Because  it  is  a closed-circuit  system,  ap- 
proval by  the  Federal  Communications 
Commission  is  not  necessary,  although  the 
FCC  will  be  consulted. 

The  dimensions  of  the  projector  are 
66x64  inches  by  29  inches  high.  It  weighs 
1,000  pounds  and  is  operated  by  four  knobs. 

First  demonstrations  will  be  in  about  90 
days,  possibly  120,  in  Los  Angeles  and  New 
York  simultaneously. 

Negotiations  with  talent  unions  have 
started. 

Admission  prices  will  vary  according  to 
areas,  but  the  prices  will  be  lower  than 
those  of  Broadway  shows,  when  such  pro- 
grams are  offered. 

CasselberiT  brought  out  an  interesting 
point  when  he  said  that  in  May  of  this 
year.  General  Electric  would  observe  the 
33rd  anniversary  of  the  first  successful 
theatre  projection  of  television  pictures. 
The  feat  was  accomplished  by  Dr.  E.  F.  W. 
Alexanderson,  one  of  GE’s  electrical  ex- 
perts, in  Proctor’s  Theatre  in  Schenectady, 
N.Y.,  in  1930,  when  TV  itself  was  in  its 
infancy.  Pointing  out  that  the  event  was 
another  milestone  in  the  history  of  enter- 
tainment, Casselberry  said  the  Talaria  an- 
nouncement was  the  culmination  of  almost 
33  years  of  effort  in  this  and  related  fields. 


FMPC  Award  to  Spiegel 

NEW  YORK — Sam  Spiegel,  producer  of 
“Lawrence  of  Arabia,”  has  been  awarded 
a special  citation  by  the  Federation  of  Mo- 
tion Picture  Councils  in  recognition  of  his 
“masterpiece  of  cinematic  art  and  achieve- 
ment,” it  has  been  reported  by  Columbia 
Pictures,  distributors  of  the  film. 


Columbia  Pictures  regrets 
that  its  announcement 
regarding  the  rerelease 
of  Otto  Preminger's 
"Anatomy  of  a Murder" 
is  in  error.  The  picture  is 
not  available  for  reissue. 


NEW  YORK — Making  his  first  appear- 
ance as  president  of  Metro -Goldwyn-Mayer 
at  a stockholders  meeting  Thursday  (28), 
Robert  H.  O’Brien  said  the  company  had 
formulated  a broad  and  sweeping  program 
which  would  provide  a basis  for  a turn- 
around in  operation. 

It  was  a stormy  session  with  clashes  of 
personalities  principally  among  women 
shareholders,  several  of  whom  insisted  that 
Joseph  R.  Vogel  be  removed  from  the  board 
chairmanship  and  taken  off  the  payroll  be- 
cause of  his  alleged  failures  in  manage- 
ment. However,  all  board  members  were 
re-elected. 

While  recognizing  that  the  full  effect  of 
changes  may  not  be  felt  for  some  time, 
O’Brien  stated  he  believed  the  company 
could  look  forward  to  a resumption  of 
profitable  operation  later  in  this  fiscal 
year  and  increasing  profits  in  fiscal  1963- 
64.  The  new  program  raises  objectives  in 
four  major  areas,  namely:  first,  different 
standards  to  be  followed  in  production;  sec- 
ond, to  produce  revenue  through  more  ef- 
fective utilization  of  all  assets:  third,  a 
program  to  caiTy  forward  the  best  avail- 
able manpower,  and  fourth,  further  growth 
and  expansion  in  related  areas  such  as 
music,  recording  and  ’TV  production. 

In  discussing  his  new  plan  of  operation, 
O’Brien  said,  “In  production,  we  shall  hold 
to  the  principle  that  a pictm-e’s  budget 
must  be  geared  to  a careful  evaluation  of 
its  film  rental  possibilities  and,  once  set, 
the  cost  must  be  carefully  controlled.” 

He  emphasized  that  modern  research 
techniques  were  being  employed  to  ascer- 
tain the  best  means  of  advertising  and  sell- 
ing film  and  pointed  out  that  in  setting  a 
production  schedule  the  company  would 
now  have  before  it  information  from  sales 
representatives  around  the  world  who  are 
in  closest  day-to-day  touch  with  the  chang- 
ing pace  of  the  public. 

“Our  approach,”  he  said,”  is  based  on  the 
principle  that  any  asset  not  earning  a 
satisfactory  return  should  be  segregated 
and  employed  in  other  income-producing 
ventures  or  sold.” 

In  this  connection,  he  revealed  that  in 
Culver  City  a survey  was  under  way  to  de- 
termine how  most  effectively  to  use  the  173 
acres  of  studio  property  with  the  prob- 
ability that  substantial  portions  of  this 
acreage  would  be  withdrawn  to  create 
revenue-producing  real  estate  operations, 
such  as  industrial  plants,  commercial  estab- 
lishments and  office  buildings. 

In  carrying  forward  these  plans,  O’Brien 
revealed  that  MGM  would:  1.  Have  avail- 
able for  lease  36  new  pictures  before  the 
end  of  the  year  1963;  2.  Place  in  production 
soon  a number  of  outstanding  properties. 


Elect  2 New  Vice-Presidents; 

Quarterly  Dividend  37V2  Cents 
NEW  YORK — Two  new  vice-presidents 
of  Metro-Goldwyn-Mayer  were  elected  by 
the  board  of  directors  following  the  annual 
stockholders  meeting  here  Thursday.  They 


were  Maurice  Silverstein,  president  of  MGM 
International,  and  Morris  Lefko,  recently 
appointed  general  sales  manager. 

In  addition,  a new  treasurer  was  elected, 
Jason  Rabinovitz,  who  joined  the  company 
in  1957  as  assistant  controller  and  then 
became  general  manager  of  MGM-TV.  He 
succeeds  Robert  O’Brien  who  was  elected 
president  in  January. 

All  other  officers  were  re-elected. 

The  board  also  approved  a multi-million- 
dollar  licensing  agreement  with  National 
Broadcasting  Co.  whereby  NBC  will  tele- 
vise 30  major  MGM  features  during  the 
1963-64  television  season.  The  majority  of 
the  films  were  produced  between  1955  and 
1959  and  will  be  televised  during  the  eve- 
ning hours  starting  in  September. 

A quarterly  dividend  of  371/2  cents  pay- 
able April  15  to  stockholders  of  record 
March  18  was  voted  by  the  board.  The 
board  stated  that,  in  view  of  the  encouraging 
outlook  for  the  latter  part  of  the  fiscal 
year  and  the  expected  rise  in  earnings  in 
1963-64,  it  believed  that  a dividend  at  the 
annual  rate  of  $1.50  was  proper. 


Allied  Ass'n  Leader  Attacks 
Sales  Policy  of  'Kings' 

NEW  YORK— Marshall  Fine,  board 
chairman  of  Allied  States  Ass’n,  told  the 
Metro-Goldwyn-Mayer  stockholders  here 
Thursday  (28)  that  MGM  did  not  realize 
the  gross  potential  of  “King  of  Kings”  be- 
cause of  onerous  terms.  He  also  asserted 
that  the  picture  had  played  only  4,000  the- 
atres out  of  the  17,000  potential  outlets. 
The  terms  plus  the  alleged  failure  of  the 
MGM  sales  department  to  live  up  to  prom- 
ises in  making  adjustments  on  unprofit- 
able engagements  also  resulted  in  fewer 
bookings.  Fine  said,  adding  that  he  did  not 
play  the  film  in  any  of  his  38  theatres  and 
that  thousands  of  other  exhibitors  were 
afraid  to  play  the  picture  for  the  same 
reason. 

Fine  warned  that  a similar  situation  could 
be  created  with  “Mutiny  on  the  Bounty.” 
He  said  exhibitors  would  resist  booking 
that  picture  unless  there  were  assurances 
of  a profit  or  some  sort  of  help  in  case  of 
a loss.  He  pointed  out  that  “Bounty”  had 
played  in  only  31  cities  to  date  and  a few 
hundred  more  had  been  booked  for  the 
near  future  whereas  there  were  17,000  po- 
tential theatres. 

Robert  O’Brien,  MGM  president  and 
chairman  of  the  meeting,  said  that  Fine 
appeared  to  be  asking  for  a guarantee 
against  a loss,  which  could  not  be  given. 
He  did  say,  however,  that  MGM  planned 
to  re-evaluate  its  sales  policy  but  it  was 
the  company’s  privilege  to  set  the  policy 
which  would  return  the  $19,200,000  in- 
vested in  “Bounty.” 

Fine,  while  blaming  mismanagement  on 
the  part  of  MGM  for  decreasing  the  cus- 
tomer potential  of  “King  of  Kings,”  as- 
sured O’Brien  of  Allied’s  sincere  coopera- 
tion with  the  new  management. 
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Institutional  Slogan 
Adopted  by  TOA 


ADVANCE  REGISTRATIONS  TOP  700 

Showmanship  Interest  Big 
As  Show -A- Roma  Bows 


KANSAS  CITY — Revitalized  interest  in 
showmanship,  traced  to  a number  of  in- 
dustrj'  factors,  this  week  was  pinpointed 
for  generating  nationwide  enthusiasm  for 
the  Show -A -Rama  VI  convention  to  be 
held  at  the  Continental  Hotel  here  March 
5-7. 

THREE  FACTORS  CITED 

Fred  Souttar,  president  of  the  United 
Theatre  Owners  of  the  Heart  of  America, 
and  Douglas  Lightner,  convention  chaii’- 
man,  at  press  time,  appraised  the  advance 
registration  list  and  traced  the  enthusiasm, 
not  only  to  the  work  of  the  various  conven- 
tion committees,  but  also  to  three  general 
developments  within  the  industry: 

1.  The  recent  upsurge  in  theatre  con- 
struction, and  remodeling  and  improving  of 
properties,  as  documented  by  a Boxoffice 
sm*vey  report. 

2.  A new  awareness  of  “selling”  pictures 
and  going  out  after  business. 

3.  An  expected  influx  of  new  product  for 
the  spring  and  summer  seasons. 

Registrations  already  have  passed  the 
700  mark,  including  industry  personalities 
from  39  states  and  three  foreign  countries, 
by  far  in  excess  of  any  previous  advance 
registration  and  indicating,  according  to 
Souttar  and  Lightner,  standing  room  only 
for  late  registrants  at  convention  opening 
time,  Tuesday  (5). 

Coming  from  foreign  countries  are  J.  D. 
McCulloch,  Canadian  Drive-Ins,  Ltd.,  On- 
tario; Pierre  De  Moreville,  London,  Eng- 
land, and  Jacques  Suquet,  Paris,  France. 

The  convention  also  will  be  a gathering 
place  for  a number  of  delegations  from  cir- 
cuits and  film  companies.  United  Artists 
will  have  a contingent  of  25  men  present 
for  a meeting  preceding  the  convention. 
This  delegation  will  include  James  Velde, 
New  York,  vice-president  in  charge  of 
domestic  sales:  Fred  Goldberg,  vice-presi- 
dent in  charge  of  advertising,  publicity  and 
exploitation,  and  David  Picker,  Los 
Angeles,  vice-president,  production. 

NGC  EXECUTIVES  TO  ATTEND 

National  General  Corp.,  Los  Angeles,  will 
be  represented  by  the  Show-A-Rama  key- 
noter Eugene  V.  Klein,  NGC  president; 
Robert  Selig,  vice-president  in  charge  of 
theatre  operations:  Irving  Levin,  executive 
vice-president:  Paul  Lyday,  director  of  ad- 
vertising and  publicity,  among  other  NGC 
men. 

Up  to  press  time  and  indicative  of  the 
widespread  trade  interest  and  enthusiasm 
were  the  advance  registrations  of  these 
leading  indastry  men: 

Morris  Lefko,  general  sales  manager, 
and  Leo  Formato,  assistant  general  sales 
manager  for  Metro-Goldwyn-Mayer;  John 
Stembler,  president.  Theatre  Owners  of 
America,  Atlanta,  Ga.;  Jack  Armstrong, 
president.  Allied  States  Ass’n,  Bowling 
Green,  Ohio;  George  Kerasotes,  Spring - 
field.  111.,  past  president,  TOA;  Charles 
Winchell,  Minnesota  Amusement  Co.,  Min- 
neapolis: Edmund  R.  Ruben,  Welworth 


Among  those  planning  for  the  Show- 
A-Rama  convention  were,  left  to  right: 
Douglas  Lightner  and  Beverly  Miller, 
general  convention  chairmen;  Norris 
Cresswell,  executive  secretary,  and  M.  B. 
Smith,  chairman  of  the  publicity  com- 
mittee. 

Theatres,  Minneapolis;  Harold  Field,  Pio- 
neer Theatres,  St.  Louis  Park,  Minn. 

Also,  Claude  Motley,  Video  Theatres, 
Oklahoma  City;  H.  J.  Griffith,  Frontier 
Theatres,  Dallas;  Robert  Davis,  past  presi- 
dent, Texas  Drive-In  Theatre  Owners 
Ass’n,  Dallas;  Lawrence  Starsmore,  West- 
land  Theatres,  Colorado  Springs;  Richard 
Lightman,  Malco  Theatres,  Memphis;  Jack 
Braunagel,  Jay-D-Bee  Amusement  Corp., 
Helena,  Ark.;  George  Gaughan,  Cooper 
Foundation  Theatres,  Lincoln,  Neb.;  John 
Rowley,  Rowley  United  Theatres,  Dallas; 
Edward  Arthur,  Arthur  Theatres,  St. 
Louis;  Raymond  Willie,  Interstate  Thea- 
tres, Dallas;  Wesley  Bloomer,  president, 
Missouri-Illinois  Theatre  Owners,  St. 
Louis;  Carl  Peppercorn,  sales  manager. 
Continental  Pictures,  New  York. 

Commonwealth  Theatres,  Inc.,  with 
headquarters  here,  will  have  approximately 
80  officials  and  managers  in  attendance, 
and  Fox  Midwest  Theatres,  subsidiary  of 
National  General  Corp.,  will  be  represented 
by  50  to  55  managers  and  officials.  Dickin- 
son and  Durwood  Theatres  circuits,  also 
headquartered  here,  will  be  represented  by 
sizable  delegations. 

Among  highlights  of  the  convention  pre- 
viously reported  will  be  the  star  appear- 
ances at  which  “Star  of  the  Year”  awards 
will  be  presented  to  Jack  Lemmon  and 
Sandra  Dee,  and  an  award  as  “Most  Prom- 
ising Young  Star”  to  Peter  Fonda.  Sean 
Connery  will  start  his  nationwide  tour  on 
behalf  of  “Dr.  No,”  at  the  Show-A-Rama 
convention,  flying  directly  here  from  Lon- 
don. In  addition,  Martin  Pohl,  producer 
of  “Love  Is  a Ball,”  will  begin  an  exploita- 
tion tom-  for  that  production  at  the  sessions. 


NEW  YORK — An  institutional  campaign 
based  on  the  slogan,  “Tonight’s  the  Night 
to  Go  Out  to  a Movie,”  has  been  launched 
by  Theatre  Owners  of  America. 

John  H.  Stembler,  TOA  president,  said 
the  slogan  would  be  used  in  every  con- 
ceivable way  through  every  means  of  com- 
munication. On  radio,  for  example,  he 
said,  each  spot  announcement  will  be  pre- 
ceded by  the  slogan  which  can  be  spoken 
in  a few  seconds.  As  an  illustration, 
Stembler  gave  the  following:  “Tonight’s 
the  night  to  go  out  to  a movie.  ‘The  Court- 
ship of  Eddie’s  Father,’  a sweetheart  of  a 
picture,  starts  its  Hollywood  Preview  show- 
ing tonight  at  the  State  Theatre.” 

Stembler  said  TOA  members  would  urge 
local  newspapers  to  use  the  slogan  as  a 
headline  for  the  motion  picture  page.  The 
promotion  departments  of  cooperating 
newspapers  will  be  asked  to  run  ads  using 
the  slogan  as  a headline  for  their  own  in- 
stitutional ads  boosting  their  complete  film 
pages. 

In  a given  area,  Stembler  said,  groups  of 
TOA  exhibitors  will,  cooperatively,  buy  ads 
displaying  the  slogan  in  small  space,  off  the 
theatre  page.  Proofs  and  mats  will  be  fur- 
nished for  these  puiijoses. 

The  Motion  Picture  Ass’n  of  America 
member  companies  have  been  asked  to  in- 
corporate the  slogan  into  newspaper  ads, 
radio  spot  announcements  and  television 
trailers,  as  well  as  on  posters  and  displays. 
Stembler  said  TOA  members  would  ask 
groups  of  downtown  merchants  to  cooper- 
ate in  using  the  slogan  to  boost  theatre 
business,  and  their  own,  in  advertisements, 
posters  and  slogans. 

Groups  of  exhibitors  sharing  costs  in  any 
given  area  will  use  the  slogan  on  posters, 
in  trains,  buses,  stations  and  other  points 
of  travel  where  communication  is  most 
effective. 


Johnson  City,  Tenn.,  Firm 
Enters  Into  Filmmaking 

JOHNSON  CITY,  TENN. — Advertisers 
Diversified  Services  of  America  this  week 
announced  its  entry  into  the  feature  mo- 
tion picture  production  field  with  the  pend- 
ing release  of  “America’s  Answer  to  Com- 
munism,” feature-length  film  slated  to 
debut  in  early  March. 

The  company  also  announced  that  six 
additional  films  are  on  the  production 
schedule,  each  to  be  built  around  top  Hol- 
lywood talent.  C.  E.  Feltner  jr.,  general 
manager  for  ADS,  said  the  current  film 
portrayed  the  inception  and  spread  of 
Communism,  the  operation  of  Commu- 
nist activities  in  America  and  a re-crea- 
tion of  American  history. 


Movie  Guide  Offers  Extra 
First  Prize  in  Contest 

CHICAGO  — A 1963  Rambler,  Model 
440H,  will  be  given  as  an  additional  first 
prize  in  the  Academy  Awards  contest  con- 
ducted by  Movie  Guide  Magazine,  accord- 
ing to  Nathan  Jacobs,  publisher.  The  first 
five  prize  winners  will  each  receive  a trip 
to  Hollywood  during  the  1964  Oscai'  cele- 
bration. There  will  be  250  prizes. 
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20th  Century- Fox  presents  a new  showmanship  approach  to  co-ordinated  merchandising. 


PREFERRED  POSITION  ADVERTISING! 


Not  teasers-but  provocative  hard-sell  off  the 


THR  NEW  YORK  TIMES.  THURSDAY.  NO\  E 


MENTAL  ILLNESS  Court  w, 
AN  IMPROVED  RISK  J IB  Calif^rma/ 


DON’T  READ  ANOTHER 
MURDER  MYSTERY. . . 


(until  you  read  this  od) 

When  they  ask  hove  you  read  ony  good  murder  mytlenes 
lote(y.  you  con  fell  them  you  sow  one  Motter  of  foci  »t  j 
so  powerful  you'll  ihmk  you  were  m iti  And  big  — on  entire 
country  is  the  sioge  And  even  bigger  — the  victim  one 
of  the  most  important  men  m the  world.  II  s all  port  of  the 
unusuol  motion  picture  — NINE  HOURS  TO  RAMA 


Study  Rtvealod  at  Parley 
Shows  Crowing  Coverage 


Webb  Declares  an  American 
W'  ’ Reach  Moon  by  1970 


ST  UH'iS  Nov  14  Uicrees-  rontr«‘»r^l  X 
, ....  eetine,  *flrr  h<l 

inf  rvruBniltoo  N mretal  Irj:*'  i 

ri-"  AS  a ifveuMe  <U.tr*»r  ha»  pofiin^j  ihe  pi.-. 
«n.aixrd  uswraac*  covera^^t  to  I*e>'ou  u « t^ 
that  area  * natton«ide  atudy  Uwt  pmOxicee  m; 
Imported  bare  today  halluctnatlons  It  i 

AlUtoujlt  covvrace  for  mental  tal  fixture  «(  tbe 
aklmenta  iiM  not  appruacliedllcan  Chureti.  wtu< 
that  for  lUa  coriMdeml  entirely  ward  of  200  w 
ptiystcal.  new  treatreentA  In-lamonc  InrUafu  m 
cludins  dru«  therapy  and  a new : Three  Naiajoi 
euliuah  on  the  dur-aae.  have  faciru;  a poaaible 
dramatically  ciuu»»ed  the  pat-  to  1«  years  impi 
tern  ct  iiuur«d  rare  ufferMl  for'parlkipaUne  "J 
menu)  iilneav  tt  waa  *aid  to-  churehe  pait^ 
>Uy  at  the  12th  annual  meeting  ChnsUan  pei^B 
the  SatMruU  Aunciatton  for  nrr'  . — 

Mental  Health  ' 

. beaptu  a hngrrmc  altitude  ha 
‘tj.at  mental  Ulnea*  was  such  a »oi 
batfUnf  and  untreaiabie  di>-  o( 
order  that  onl>  Ouvemment  th< 
reapobaiMltty  could  meet  H«  f> 
the  movemeot  Uito  com-  ahl 
auaily  treatment  and  an  m-icbi 
,-reaxe  in  public  understandini;  Va 
nase  briped  dispel  that  feeiini:. 
the  study  shows  There  la  esi-  ITr 
^iMe  It  was  found,  that  csi-  all 
rrace  for  mental  disorders  wlU  m 
/M.I  r„n<(anUaUy  to  health  .>t 
uuuraiv  coste  r • 

■Upon  by  Two  Omups  ^ 

The  report.  Insurance  f'ov-,^ 
erafe  of  Mental  liloeax.  1M2.'  , 
was  made  as  a spwtal  pro)ect  trt 
of  the  Joint  loformatioB  Ser>--lca 
,ice  of  the  Amenesa  Psyehibtncisn 
Axaocsatwn  and  the  NaUoaM  jac 
AeioriattoB  for  Mental  Htallh' 

U found  that  by  the  end  of  «■« 

IMl  three  out  of  four  Ameri-  tn 
cans  were  rovered  by  sooie  kind  fin 
■I  '.oluntarv  or  commercial  w( 
healih  insurame  Huwevee  m. 
wnen  the  data  was  broken  down  thi 
ji;u  tho».  receivui*  insurance  th 


"'•iHBfc;  - ' . * I »»rond  the  cenW;ju  encajfoniwu  Ihua 

: lo  trial  yesUrdayt  only  John  Owen. Bob  Biackman 

e tned  to  arran*ei  of  fcnnsytvanla.  a nin  only  ~- 

seltlement  ..  halfback.  hai  {.u*r 

by  Humbert'  *hle  t^l-  .V 

‘ ..  S aiviM  quartertia  UAl 

►*  the  weekly  dcsiffnalwn,  Kx- 

e t •‘'^‘t^jcepi  foe  the  Quaker  bark,  the 

of  Featurolhonora  have  cone  to  such  aiffnai- 
including  l-'uyaav  s' caller*  as  Archie  Roberts  of  Co-, „„  ^ 

^Wv'iiUim  I>  Fucaay  jr  C'onwUilectJon  for  hU 

-/»  .H  *>  ..  M i..^,.„;«iwice(.  John  Heonch  of  Pnnco-'».— 

^la-  ed  are  Roy  M Cohn.j^^  ^ g,jj  ^ ^ Dartmoulh. 

Vhcii  A Bolan  <-•  — — -w..  _ 

Fck  t'ucal).  who  was  a- 
ntnenl  ftcht  promoter  m the! 

\ ■ v'ated  in  bu  formal  com-' 

|i  (hal  Ms  nephew  and  Cohn; 

■bled  him  to  yMn  them  in 
^■^-roRioting  the  tu-o  Thit- 


Indians  aport 
the  moat  pbwenul  ai- 

the  loafue  but  the 

fturdleal  defenw- 

•.  Wood  the  ic«cis>.i  Un_.  of.' 

‘ fenalve  leader,  won't  get  much 

f eJunoe  to  throw  nKcesafuIly  

■'acaiiixt  the  Indians  unless  Harp  j^d  IS  flr.1  on 
;icnn  devue  come  effu-ienl  pro-  u>taJ  of  31i  p.. 
^ M*  p-wma-ninmn*  Au^ama  .x- 

- Mart.  aav.  f fs— 4H 

. Harp  M\t  I'f  2g^ 


With  NorUiweBtern  dnppi 
into  a »ev«nll|.pli-r  tw  a'.n, 


juviranry  diMW'  ef  t!w  Weetj 
de  A— oriatewi  d Cnsametr*. 
the  StatMT-Millcn  Hcdrl  Mr.j 


f Tigers  Win  in  Japan.  12-7: 
Osborne  Belts  Grand  Slam 


SKIZI'OK. 

■Ar 


"hi*  inLiflli 


■v-31  '.alUJ 

after  the 


It's  omoting  how  getting  owoy  from  the  grindstone  will 
shorpen  you  up  In  two  hours  you  con  get  out  of  the  country 
get  involved  with  two  beoutiful  women  ond  become 
port  of  a situolion  so  dramatic  you'll  remember  it  for  the 
rest  of  your  lifel  So  live  dangerously  for  o change  — see 
NINE  HOURS  TO  RAAAA 


flyhta 


Feature  Spurt*  from; 

and  Vmcent  Ve-j 
corporation  put  ori) 
^HkoaU  PatUrram-Johaiuwini 
at  the  Polo  Ground*  and! 
Vthird  in  Miami 
PSack  Fugary  * court  papen. 
latrd  that  lor  hi*  work  on  both 
^it-  he  had  been  protniM*!  a 
.alary  uf  S30i>  plu::  one-i 
^Bii  of  the  net  piofits  aflcrl 
He  contends  that  S13J  1*2 
him 

‘n^^Bcfendants  Isavc  entered 
denial  n-wrtmi; 
'*  ^^Hlher  ttungs  that  Jack 


Additional  New 
Of  Sports  Event 
On  Page  52  / 


Dr  rJ 
Irmab:^ 


ifeivnce  brokei 
C lawvers  de-l 
it  (HI  the  prug  I 


|Po  an  orpaniaer' 
lip  Sports.  Inr  * 
k-.  that  promoted 
^.■*5ci-Ss>nnv  L- 
i|t  The  Inte*-' ■ 
ice  impoundwl  - 
Ihl*  ficM  f'  ’ 


tituefl 


tkt  mur^tr  fksf 
c*ss|^fhe 

millions! 


i Upaels  East  Side 

res  N j N 1 • • 

: Hlfh  S«r:-l  '»p-r- 


(but  chonces  ere  you  d wont  to  bring  your  husbondl 
Setter  tell  him  in  odvonce  you're  going  to  visit  o stronge. 
eaotic  land  and  tee  o men  who's  not  only  hondsome. 
but  combines  on  oir  of  mystery  ond  worldly  chorm  He'll 
foscinote  you  even  when  you  leorn  he's  planning  to  murder 
one  of  the  greotest  men  of  our  time*  Still,  don't  judge  him 
until  yew  meet  him  in  NINE  HOURS  TO  RAMA 


^iimamci' 


Broadway  Leader  Envisions 
Malls.  Foliage  and  flelurn 
of  Legitimate  Theater 


Beats  Gordon. *20-9 


By  UH  IH  CALT  \ 

The  rraioraiion  of  VV.-»i  43'i 
Street  from  a hodcrpodge  of 
art  aad  rerun  mos-ie*  and  <- 
•ifv  ttnre*  tn  n«  grwfl- 

dnir  ax  the  center  uf  the  Ingitl-. 
irate  theater  w ••  envsaiAnedl 

A plan  to  Change  tbe  camh 
blcrk  between  tilighth  Avenue 
arvt  Rr..«dway  Into  an  attno-( 
;;;Klio«>n  thuroughfare  wwa 
■;:cawn  r.y  I'.  -iiX.’vl  Knihbe  an 
arrtHt-s*  It  r i'.: . fur  two  pr-de>» 
tnas  ovcrpaa»r<.  opea  osailx  for^ 
d:.  peers  and  reaideots  and  an 
wnh  f'diaifr  down  tbe 
oentrr  «,f  the  oinmi 

tKriJtw- 'I-'  ir-  dftil  of 
the  BpmT*  A-f^  at  ’ r 
•■cUed  'r>-  propusal  at  » 

-x'.tjuu-e-.  a Mrt  anr  lai 
>->r  *1  the  Grand  IMrocn.  -t 

•,V.  A*'"  Hotel 

M<>dwl  fur  f ralrr  fliainuaii 


CITED 


Oo  something  different  . . ond  whisk  her  oway  to  the 
fobled  bonks  of  the  Conges  to  o stronge.  romontic 
world  of  sights  end  sounds  so  breothtoking  you'll  remem- 
ber them  the  rest  of  your  lives.  WKol's  more,  you'll  be 
port  of  a momentous  plot  whose  outcome  will  shoke  every 
notion  on  eorthi  Sound  exciting?  Every  mmvte  of  it  is 
ond  it  ell  hoppens  when  you  toke  her  to  see  that  unusuol 
motion  picture  - NINE  HOURS  TO  RAIAA 


hr  John  H Flxrher  / 
Kirk,  center,  prrwidei.- 
Ifar  college  V teaslrr  ✓ 


U.S.  Adopts  DiV 


WAhMI.NGTO'  .S'ev  11 
A tiMl  design  f>-T  Uw  L’nitcl  xne 
•latca  exMNtKirv  at  the  New  ,ramr 
Yo*h  World  * I'Btr  wax  adopted  ' 
UMlajr  ^th  Uie  tacit  appruval  of  . 

the  W hile  Mu-je  '**'  § 

The  doxign  wax  rr.~T,.imabiy  a,  . / 
less  rxmtrovsciiaJ  tnan  at  leaxi 


rr. ' ’ t o4  Broad.,  a. 

The  4an-iati"i>.  f<<-rvted  ts 
]•!  1 a I •'  ' T|«niher  of  eem-' 
---r.;*  thr'-tigh  orliicb  property 
owners  fenis.eea.nien  aad 
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Geared  to  this  all  im- 
portant market...  only 
part  of  the  co-ordinated 
merchandising  ap- 
proach that  penetrates 
all  levels,  all  ages. 
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PLUS  THE  POWER  OF  RADIO! 

Blanket  the  airways  with  frequency!  A “must”  element  in  the 
concentrated  “Rama"  sell  - a series  of  4 suspenseful  30  second 
spots  for  saturation  use  through  opening  day.  Each  spot  hammers 
home  the  key  advertising  message:  “THE  MURDER  THAT  CHANGED 
THE  LIVES  OF  MILLIONS!” 


POSTING! 


Added  impact... added  au- 
dience impressions  in  a 
striking  one-sheet  that  tells 
the  “Rama"  story  quickly, 
concisely,  importantly! 


PU8LICITT 

EXTRAI 


"Rama”  Producer  Mark  Robson  will 
tour  the  nation’s  key  cities  from 
coast-to-coast . . . reach  millions 
of  potential  ticket  buyers  with 
on-the-spot  showmanship.  Radio 
interviews,  television  appearances, 
amusement  pages  and  selected 
editorial  and  news  page  columns 
will  be  devoted  to  the  man  who 
gave  you  the  money  making 
"Peyton  Place,”  "FromTheTerrace” 
and  now— the  spectacular,  sus- 
penseful NINE  HOURS  TO  RAMA. 


AND  BID  HARD-SELL  ADS  THAT  SELL  MILLIONS 

AND  MILLIONS  AND 

MILLIONS  OF  MOVIEOOERS 


• •• 


the 
murder 

that 

changed 

the 
lives  of 
millions! 
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IT’S  PRE-SOLDI 


Universal  Studio  Activity 
Reaches  Eight-Year  Peak 


Wally  Allen  Affiliates 
With  Alexander  Firm 

SPRINGFIELD,  OHIO— Wally  Allen  has 
resigned  his  post  as  publicity  director  and 
drive-in  buyer  and  booker  for  Chakeres 


Claude  Alexander,  president  of  Alex- 
ander Enterprises,  Inc.,  and  his  new 
sales  manager,  Wally  Allen,  (right). 


Theatres  to  become  sales  manager  for  Al- 
exander Enterprises,  Inc.,  effective  March 
9.  Both  organizations  have  their  head- 
quarters here.  Allen  has  been  with  Chakeres 
for  a little  over  ten  years;  prior  to  that,  he 
was  exploitation  manager  for  20th  Cen- 
tury-Fox for  the  Pittsburgh  and  Buffalo 
areas. 

Claude  Alexander,  president  of  Alexander 
Enterprises,  has  produced  “The  Naked 
Witch”  in  Hollywood  and  on  location  near 
Dallas,  Tex.  The  film  is  in  Eastman  Color 
and  is  the  first  production  of  the  new 
company.  The  picture  is  to  be  played  first- 
run  in  drive-in  theatres,  each  engage- 
ment to  be  given  roadshow  treatment  and 
a special  exploitation  campaign. 

A second  Alexander  production  is  in 
work,  and  plans  call  for  two  or  more  pic- 
tures a year. 

Alexander  has  been  active  as  a dis- 
tributor, sales  agent  and  producer  of  mo- 
tion pictures  since  1950  when  he  became 
associated  with  Kroger  Babb.  After  two 
years  he  went  on  his  own  with  exploitation 
pictures,  handling  distribution  and  sales, 
with  six  salesmen  on  the  road. 

Allen  is  being  replaced  in  the  Chakeres 
organization  by  promotions  from  the 
ranks;  Dick  Dickerson,  formerly  indoor 
theatre  buyer  and  booker,  has  been  named 
buying  and  booking  supervisor  for  the  cir- 
cuit’s 39  theatres;  Lee  Frisz  will  become 
feature  booker,  moving  up  from  short  sub- 
jects booker;  and  Joyce  Sampson,  for- 
merly receptionist,  will  serve  as  shorts 
booker. 


National  WOMPI  Changes 

ATLANTA — Helene  Spears,  secretary  to 
John  Stembler,  head  of  Georgia  Theatres 
and  president  of  Theatre  Owners  of 
America,  has  succeeded  Sue  Tankersley  as 
a member  of  the  Association  of  Women  of 
the  Motion  Picture  Industry.  LaDonna 
Pruitt  of  St.  Louis  has  been  appointed  a 
member  of  the  ways  and  means  committee 
to  succeed  Bernice  Chauvin.  The  changes 
were  armounced  by  Jean  Mullis,  WOMPI 
president. 


HOLLYWOOD — Universal  Studio’s  pro- 
duction activity  is  at  an  eight-year  high, 
with  three  top-bud- 
get pictures  currently 
shooting,  six  others  in 
various  stages  of 
post  - production  and 
thi’ee  being  readied 
for  early  starts.  Ed- 
ward M u h 1,  vice- 
president  in  charge 
of  production,  said 
the  last  time  the 
studio  was  as  busy 
was  in  early  1955 
when  five  pictures 
were  before  the 
cameras.  At  that  time  the  studio  was 
regularly  turning  out  32-34  films  a year 
and  had  not  yet  gone  into  its  present  pro- 
duction policy. 

Now  before  the  cameras  are  Howard 
Hawks’  “Man’s  Favorite  Sport?”  starring 
Rock  Hudson,  Paula  Prentiss  and  Maria 
Perschy;  “Captain  Newman,  M.D.,”  star- 
ring Gregory  Peck,  Tony  Cm-tis,  Angie 
Dickinson,  Bobby  Darin  and  Eddie  Albert 
which  David  Miller  is  directing  for  pro- 
ducer Robert  Arthur;  and  “The  Brass 
Bottle,”  staiTing  Tony  Randall,  Burl  Ives 
and  Barbara  Eden,  which  Arthur  is  pro- 
ducing and  Harry  Keller  directing. 

In  various  stages  of  editing,  scoring  and 
dubbing  are  “The  Thrill  of  It  All,”  staiTing 
Doris  Day,  James  Gamer  and  Arlene  Fi'an- 
cis;  “A  Gathering  of  Eagles,”  starring 
Rock  Hudson,  Rod  Taylor,  Mary  Peach  and 
Barry  Sullivan;  “Charade,”  starring  Cary 
Grant  and  Audrey  Hepburn;  “Tammy  and 
the  Doctor,”  starring  Sandra  Dee  and  Peter 
Fonda;  “For  Love  of  Money,”  staiTing  Kirk 
Douglas,  Mitzi  Gaynor,  Gig  Young,  Thelma 
Ritter,  Julie  Newmar,  William  Bendix  and 
Leslie  PaiTish;  and  “The  List  of  Adrian 
Messenger,”  staming  George  C.  Scott,  Dana 
Wynter,  Clive  Brook  and  Herbert  Marshall, 
with  the  special  participation  in  unusual 
character  delineations  of  Tony  Curtis,  Kirk 
Douglas,  Robert  Mitchum,  Burt  Lancaster 
and  Frank  Sinatra. 

Sets  and  costumes  now  are  being  de- 
signed and  dogs  being  trained  for  “Mon- 
sieur Cognac,”  the  Reynard-Hecht  produc- 

Allied  Board  Spring  Meeting 
In  Baltimore,  March  26, 27 

Detroit — Allied  States  directors  will 
convene  at  the  Sheraton -Belvedere  Ho- 
tel in  Baltimore,  March  26,  27,  for 
their  annual  spring  meeting,  it  is  an- 
nounced by  Marshall  H.  Fine. 

Several  committees  will  meet  the 
night  before  the  board  meeting.  The 
directors’  dinner  will  be  the  night  of 
March  26  at  the  Governors’  Club. 

The  summer  board  session  will  take 
place  here  the  latter  part  of  June. 
The  annual  board  meeting  will  be  held 
in  New  York  in  October  immediately 
preceding  the  national  convention. 


tion  which  producer  Harold  Hecht  plans  to 
put  before  the  cameras  in  late  March  as 
soon  as  Tony  Curtis  completes  his  cur- 
rent role  in  “Captain  Newman,  M.D.”  It 
will  be  directed  by  Michael  Anderson. 

Producer-writer  Stanley  Shapiro,  in  col- 
laboration with  Paul  Henning,  is  now  put- 
ting the  final  touches  to  the  script  of  “King 
of  the  Mountain,”  which  will  star  Marlon 
Brando  and  David  Niven.  Director  Ralph 
Levy  already  has  started  scouting  locations 
for  this  film,  on  which  Robert  Arthur  will 
serve  as  executive  producer. 

Producer  Ross  Hunter  is  making  ar- 
rangements for  the  April  start  of  “The 
Chalk  Garden”  with  Deborah  Kerr,  Hayley 
Mills  and  John  Mills  starring,  for  which 
director  Ronald  Neame  plans  a two-week 
rehearsal  period  commencing  March  18. 

Ultra  Pictures  Names  5 
Regional  Distributors 

NEW  YORK — Ultra  Pictures,  which  has 
launched  its  first  two  releases,  “Rice  Girl” 
and  “Fatal  Desire,”  has  named  five  regional 
exchanges  for  its  distribution,  according  to 
Budd  Rogers,  president. 

In  the  New  Yoi’k  area.  Ultra  product  is 
being  handled  by  Principal  Film  Exchange, 
headed  by  Sherman  S.  Krellberg,  secretary- 
treasurer  of  Ultra. 

The  Charlotte  - Atlanta  - Jacksonville  - 
Memphis  area  will  be  serviced  by  Scott 
Lett  of  Howco  Exchange  in  Charlotte.  The 
District  of  Columbia  and  suirounding  areas 
will  be  covered  by  Joe  Gins  of  Joe  Gins 
Films  of  Washington.  The  Albany- 
Buffalo  territory  has  been  assigned  to 
Arthur  J.  Newman  of  the  Newman  Film  Co. 
of  Albany  and  the  Dallas  and  Oklahoma 
City  exchanges  area  will  be  covered  by  Al- 
fred N.  Sack  of  Sack  Amusement  Enter- 
prises of  Dallas. 

Ultra  has  two  upcoming  releases,  “A  Day 
in  Court,”  set  for  the  Victoria  Theatre, 
New  York,  in  the  spring,  and  “Two  Nights 
With  Cleopatra,”  both  starring  Sophia 
Loren  and  Alberto  Sordi. 

Two  Features  Acquired 
By  Lester  Schoenfeld 

NEW  YORK — Lester  A.  Schoenfeld  has 
acquired  two  features,  on©  British-made 
and  the  other  filmed  in  Hollywood  by  Little 
Movies,  for  national  distribution  in  the  U.S. 

“Come  Thursday,”  produced  by  Little 
Movies,  stars  Jeffrey  Lynn,  former  Warner 
Bros,  contract  player,  while  “Friends  and 
Neighbors”  was  made  in  England  with 
Arthur  Askey  starred. 

'Please,  Not  Now'  is  First 
From  Fox's  Int'l  Classics 

NEW  YORK— “Please,  Not  Now”  will  be 
the  fii’st  picture  to  be  released  by  Interna- 
tional Classics,  the  foreign  film  division  of 
20th  Century-Fox,  headed  by  William 
Shelton.  The  Cinemascope  attraction  will 
be  released  in  special  situations  starting  in 
mid-March.  It  was  produced  by  Roger 
Vadim. 


Edward  Muhl 
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ACADEMY  NOMINATIONS  ANNOUNCED 

Lawrence  Gets  Ten  Bids; 
WB  Scores  With  21  Votes 


HOLLYWOOD  — “Lawrence  of  Arabia” 
scored  top  honors  for  nominations  in  ten 
categories  for  the  35th  annual  aw'ards  of 
the  Academy  of  Motion  Picture  Arts  and 
Sciences.  The  Sam  Spiegel-David  Lean 
production  for  Columbia  release  won  nom- 
inations as  best  picture,  best  direction,  by 
David  Lean;  star  perfoirnance,  by  Peter 
O’Toole,  support  by  Omar  Sharif,  and  in 
six  other  classifications. 

Warner  Bros,  led  in  the  total  number  of 
nominations  by  studios,  with  21  votes  for 
six  films.  Metro-Goldwyn-Mayer  garnered 
17  nods  for  six  films,  while  United  Artists, 
leader  of  the  field  last  year,  placed  third 
with  15  nominations  for  six  films. 

Other  films  nominated  for  best  pictime: 
“To  Kill  a Mockingbird,”  eight  votes; 
“Mutiny  on  the  Boimty,”  seven;  “The 
Music  Man,”  six,  and  “The  Longest  Day,” 
five.  The  complete  lineup  follows; 

Best  performance  by  an  actor:  Burt  Lancaster  in 
"Bird  Man  of  Alcatraz,"  a Harold  Hecht  production,  UA; 
Jack  Lemmon  in  "Days  of  Wine  and  Roses,"  a Martin 
Manulis-Jalem  production,  WB;  Marcello  Mastroianni 
in  "Divorce — Italian  Style,"  a Lux-Vides-Galatea  film 
production.  Embassy;  Peter  O'Toole  in  "Lawrence  of 
Arabia,"  a Horizon  Pictures  (G.  B.),  Ltd. -Sam  Spiegel- 
David  Lean  production,  Columbia;  Gregory  Peck  in  "To 
Kill  o Mockingbird,"  o Univ.-Pokulo-Mulligan-Brent- 
wood  production,  Univ. 

Best  performance  by  an  actor  in  a supporting  role: 

Ed  Begley  in  "Sweet  Bird  of  Youth,"  o Roxbury  produc- 
tion, MGM;  Victor  Buono  in  "Vi^hot  Ever  Happened 
to  Baby  Jane?,"  on  Associates  & Aldrich  Co.  production, 
WB;  Telly  Sovolos  in  "Bird  Mon  of  Alcatraz,"  o Har- 
old Hecht  production,  UA;  Omar  Sharif  in  "Lawrence 
of  Arabia,"  a Horizon  Pictures  (G.  B.),  Ltd. -Sam  Spie- 
gel-David Lean  production.  Col.;  Terence  Stamp  in 
"Billy  Budd,"  Horyest  Productions,  AA. 

Best  performance  by  an  actress:  Anne  Bancroft  in 
"The  Miracle  Worker,"  a Playfilms  production,  UA; 
Bette  Davis  in  "What  Ever  Happened  to  Baby  Jane?," 
an  Associates  & Aldrich  Co.  production,  WB;  Kath- 
arine Hepburn  in  "Long  Day's  Journey  Into  Night," 
Ely  Landau  Productions,  Embassy;  Geraldine  Page  in 
"Sweet  Bird  of  Youth,"  a Roxbury  Production,  MGM; 
Lee  Remick  in  "Days  of  Wine  and  Roses,"  a Martin 
Manulis-Jolem  production,  WB. 

Best  performance  by  an  actress  in  a supporting  role: 

Mary  Bodham  in  "To  Kill  a Mockingbird,"  a Univ. 
Pakula-Mulligan-Brentwood  production,  Univ.;  Patty 
Duke  in  "The  Miracle  Worker,"  a Playfilms  produc- 
tion, UA;  Shirley  Knight  in  "Sweet  Bird  of  Youth,"  a 
Roxbury  production,  MGM;  Angela  Lansbury  in  "The 
Manchurian  Candidate,"  an  M.  C.  production,  UA; 
Thelma  Ritter  in  "Bird  Mon  of  Alcatraz,"  a Harold 
Hecht  production,  UA. 

Best  achievement  in  art  direction  of  a black-and- 
white  picture:  "Days  of  Wine  and  Roses,"  a Martin 
Manulus-Jalem  production,  WB,  Joseph  Wright;  set 
decoration:  George  Jomes  Hopkins.  "The  Longest  Day," 
Darryl  F.  Zanuck  Productions,  20th-Fox,  Ted  Haworth, 
Leon  Barsocq  and  Vincent  Korda;  set  decoration:  Ga- 
briel Bechir.  "Period  of  Adjustment,"  a Marten  produc- 
tion, MGM,  George  W.  Davis  and  Edward  Carfagno; 
set  decoration:  Henry  Groce  and  Dick  Pefferle.  "The 
Pigeon  That  Took  Rome,"  Llenroc  Productions,  Para. 
Hal  Pereira  and  Roland  Anderson;  set  decoration:  Sam 
Comer  and  Frank  R.  McKeIvy.  "To  Kill  a Mockingbird," 
o Univ. -Pakula-Mulligan-Brentwood  production,  Univ., 
Alexonder  Golitzen  and  Henry  Bumstead;  set  decoration: 
Oliver  Emert. 

Best  achievement  in  art  direction  of  a color  picture: 
"Lawrence  of  Arobia,"  a Horizon  Pictures  (G.  B.),  Ltd.- 
Sam  Spiegel-David  Lean  production.  Col.,  John  Box 
and  John  Stoll;  set  decoration:  Dario  Simoni.  "The 
Music  Man,"  WB,  Paul  Groesse,  set  decoration: 
George  James  Hopkins.  "Mutiny  on  th  e Bounty," 
on  Arcolo  production,  MGM,  George  W.  Dovis  and 
J.  McMillan  Johnson;  set  decoration;  Henry  Grace  and 
Hugh  Hunt.  "That  Touch  of  Mink,"  a Univ.-Granley- 
Arwin-Nob  Hill  production,  Univ.,  Alexander  Golitzen 
ond  Robert  Clotworthy;  set  decoration:  George  Milo. 
"The  Wonderful  World  of  the  Brothers  Grimm,"  MGM 
& Cineromo.  George  W.  Dovis  and  Edward  Carfagno; 
set  decorotion:  Henry  Groce  and  Dick  Pefferle. 

Best  motion  picture  of  the  year:  "Lawrence  of  Arabia," 


Bette  Davis  Holds  Record 
With  Ten  Nominations 

Among  the  top  star  candidates  for 
best  performances,  Bette  Davis  holds 
the  all-time  championship  for  Oscar 
nominations  with  her  tenth  to  date. 
Nominated  for  “What  Ever  Happened 
to  Baby  Jane?”  she  already  has  been 
winner  of  two  Oscars.  Katharine  Hep- 
burn, honored  in  1933  with  a statu- 
ette, is  credited  with  her  ninth  nom- 
ination. Gregory  Peck  was  nominated 
for  the  fifth  time.  Jack  Lemmon,  an 
Oscar  winner  in  1955,  was  named 
three  times  previously.  Burt  Lancaster, 
holder  of  a statuette  in  1960,  and  Ger- 
aldine Page  mark  their  third  time  as 
nominees.  Marcello  Mastroianni,  Peter 
O’Toole,  Anne  Bancroft  and  Lee  Rem- 
ick are  on  the  choice  list  for  the  first 
time. 


a Horizon  Pictures  (G.  B.),  Ltd.-Sam  Spiegel-  David 
Lean  production.  Col.,  Sam  Spiegel,  producer;  "The 
Longest  Day,"  Darryl  F.  Zanuck  Productions,  20th- 

Fox,  Darryl  F.  Zanuck,  producer.  "The  Music  Man," 
WB,  Morton  DaCosta,  producer;  "Mutiny  on  the 
Bounty,"  an  Areola  production,  MGM,  Aaron  Rosen- 
berg, producer;  "To  Kill  a Mockingbird,"  a Univ.- 

Pakula-Mulligan-Brentwood  production,  Univ.,  Alan  J. 
Pakula,  producer. 

Best  ochievemenf  in  cinematography  of  a black-and- 
white  picture:  "Bird  Man  of  Alcatraz,"  a Harold  Hecht 
production,  UA,  photographed  by  Burnett  Guffey;  "The 
Longest  Day,"  Darryl  F.  Zanuck  Productions,  20th- 

Fox,  photographed  by  Jean  Bourgoin,  Henri  Persin  and 
Walter  Wottitz;  "To  Kill  a Mockingbird,"  a Univ.- 

Pakula-Mulligan-Brentwood  production,  Univ.,  photo- 
graphed by  Russell  Harlan;  "Two  for  the  Seesaw,"  a 
Mirisch-Argyle-Talbot  production  in  association  with 
Seven  Arts  Productions,  UA,  photographed  by  Ted 
McCord;  "What  Ever  Happened  to  Baby  Jane?,"  an 
Associates  & Aldrich  Co.  production,  WB,  photographed 
by  Ernest  Haller. 

Best  achievement  in  cinematography  of  a color  pic- 
ture: "Gypsy,"  WB,  photographed  by  Harry  Stradling 
sr.;  "Hataril,"  Malabar  Productions,  Para.,  photographed 
by  Russell  Harlan;  "Lawrence  of  Arabia,"  a Horizon 
Pictures  (G.  B.),  Ltd.-Sam  Spiegel-David  Lean  produc- 
tion, Col.,  photographed  by  Fred  A.  Young;  "Mutiny 
on  the  Bounty,"  an  Areola  production,  MGM,  photo- 
graphed by  Robert  L.  Surtees;  "The  Wonderful  World 
of  the  Brothers  Grimm,"  MGM  & Cinerama,  photo- 
graphed by  Paul  C.  Vogel. 

Best  achievement  in  costume  design  of  a black- 
and-white-picture:  "Days  of  Wine  and  Roses,"  a 

Martin  Manulis-Jalem  production,  WB,  Don  Feld;  "The 
Man  Who  Shot  Liberty  Valance,"  a John  Ford  produc- 
tion, Para.,  Edith  Head;  "The  Miracle  Worker,"  a Play- 
films production,  UA,  Ruth  Morley;  "Phaedra,"  a 
Jules  Dassin-Melinafilm  production,  Lopert,  Deni  Vach- 
lioti;  "What  Ever  Happened  to  Baby  Jane?"  an  As- 
sociates & Aldrich  Co.  production,  WB,  Norma  Koch. 

Best  achievement  in  costume  design  of  a color  pic- 
ture: "Bon  Voyage,"  Walt  Disney  Productions,  Buena 
Vista  Distribution  Co.,  Bill  Thomas;  "Gypsy,"  WB, 
Orry-Kelly;  "The  Music  Man,"  WB,  Dorothy  Jeakins; 
"My  Geisha,"  a Sachika  production,  Para.,  Edith  Head; 
"The  \Vonderful  World  of  the  Brothers  Grimm,"  MGM 
& Cinerama,  Mary  Wills. 

Best  achievement  in  directing:  "David  and  Lisa," 
Heller-Perry  Praductions,  Continental,  Frank  Perry; 
"Divorce — Italian  Style,"  a Lux-Vides-Galatea  film  pro- 
duction, Embassy,  Pietro  Germi;  "Lawrence  of  Arabia," 
a Horizon  Pictures  (G.  B.),  Ltd.-Sam  Spiegel-  David 
Lean  production.  Col.,  David  Lean;  "The  Miracle 
Warker,"  a Playfilms  Production,  UA,  Arthur  Penn;  "To 
Kill  a Mockingbird,"  a Univ.-Pokula-Mulligan-  Brent- 
wood production,  Univ.,  Robert  Mulligan. 

Best  achievement  in  film  editing:  "Lawrence  of 

Arabia,"  a Horizon  Pictures  (G.  B.),  Ltd,-Som  Spiegel- 
David  Lean  production.  Col.,  Anne  Coates;  "The  Long- 


est Day,"  Darryl  F.  Zanuck  Productions,  20th-Fox, 
Samuel  E.  Beetley;  "The  Manchurian  Candidate,"  an 
M.  C.  Production,  UA,  Ferris  Webster;  "The  Music 
Man,"  WB,  William  Ziegler;  "Mutiny  on  the  Bounty," 
an  Areola  production,  MGM,  John  MeSweeney  jr. 

Best  music  score — substantially  original  (for  which 
only  the  composer  shall  be  eligible):  "Freud,"  o Univ.- 
John  Huston  production,  Univ.,  Jerry  Goldsmith;  "Law- 
rence of  Arabia,"  a Horizon  Pictures  (G.  B.),  Ltd.-Sam 
Spiegel-David  Lean  production,  CoL,  Maurice  Jarre; 
"Mutiny  on  the  Bounty,"  an  Areola  production,  MGM, 
Bronislau  Kaper;  "Taras  Bulbo,"  a Harold  Hecht  pro- 
duction, UA,  Franz  Waxman;  "To  Kill  a Mockingbird," 
a Univ. -Pakula-Mulligan-Brentwood  production,  Univ., 
Elmer  Bernstein. 

Best  scoring  of  music — adaptation  or  treatment  (for 
which  only  the  adapter  and/or  music  director  shall  be 
eligible):  "Billy  Rose's  Jumbo,"  a Euterpe-Arwin  pro- 
duction, MGM,  George  Stoll;  "Gigot,"  Seven  Arts  Pro- 
ductions, 20th-Fox,  Michel  Magne;  "Gypsy,"  WB, 
Frank  Perkins;  "The  Music  Man,"  WB.,  Ray  Heindorf; 
"The  Wonderful  World  of  the  Brothers  Grimm,"  MGM 
& Cinerama,  Leigh  Harline. 

Best  song  first  used  in  an  eligible  motion  picture: 

"Days  of  Wine  and  Roses"  from  "Days  of  Wine  and 
Roses,"  a Martin  Manulis-Jalem  praductian,  WB,  music 
by  Henry  Mancini,  lyrics  by  Johnny  Mercer;  Love 
song  from  Mutiny  on  the  Bounty  (Follow  Me)  from 
"Mutiny  on  the  Bounty,"  Areola  production,  MGM, 
music  by  Bronislau  Kaper,  lyrics  by  Paul  Francis  Web- 
ster; Song  from  Two  for  the  Seesaw  (Second  Chance)" 
from  "Two  for  the  Seesaw,"  a Mirisch-Argyle-Talbot 
production  in  association  with  Seven  Arts  Productions, 
UA,  music  by  Andre  Previn,  lyrics  by  Dory  Langdon; 
"Tender  Is  the  Night"  from  "Tender  Is  the  Night," 
20th-Fox,  music  by  Sammy  Fain,  lyrics  by  Paul  Francis 
Webster;  "Walk  on  the  Wild  Side"  from  "Walk  on  the 
Wild  Side,"  Famous  Artists  Productions,  CoL,  music  by 
Elmer  Bernstein,  lyrics  by  Mark  David. 

Best  achievement  in  sound:  "Bon  Voyage,"  Walt 
Disney  Studio  sound  department,  Robert  O.  Cook,  sound 
director;  "Lawrence  of  Arabia,"  Shepperton  Studio 
sound  department,  John  Cox,  sound  director;  "The 
Music  Man,"  WB,  studio  sound  department,  George 
R.  Groves,  sound  director;  "That  Touch  of  Mink,"  Uni- 
versal City  Studio  sound  department,  Waldon  0.  Wat- 
son, sound  director;  "What  Ever  Happened  to  Baby 
Jane?,"  Glen  Glenn  sound  department,  G.  Carlton 
Hunt,  sound  director. 

For  the  best  achievement  in  special  effects:  "The 
Longest  Day,"  Darryl  F.  Zanuck  Productions,  20th-Fox, 
Robert  MacDonald  (visual  effects),  Jacques  Maumont 
(audible  effects);  "Mutiny  on  the  Bounty,"  an  Areola 
praduction,  MGM,  A.  Arnald  Gillespie  (visual  effects), 
Milo  Lory  (audible  effects). 

Best  screenplay — based  on  material  from  another 
medium:  "David  and  Lisa,"  Heller-Perry  Productians, 
Continental,  screenplay  by  Eleanor  Perry;  "Lawrence  of 
Arabia,"  a Horizon  Pictures  (G.  B.),  Ltd.-Sam  Spiegel- 
David  Lean  production,  CoL,  screenplay  by  Robert 
Bolt;  "Lolita,"  Seven  Arts  Productions,  MGM,  screen- 
play by  Vladimir  Nabokov;  "The  Miracle  Worker,"  a 
Playfilms  production,,  UA,  screenplay  by  William  Gib- 
son; "To  Kill  a Mockingbird,"  a Univ.-Pakula-Mulligan- 
Brentwood  production,  Univ.,  screenplay  by  Horton 
Foote. 

Best  story  and  screenplay — written  directly  for  the 
screen:  "Divorce — Italian  Style,"  a Lux-Vides-Galatea 
film  production.  Embassy,  story  and  screenplay  by 
Ennio  de  Concini,  Alfredo  Giannetti  ond  Pietro  Germi; 
"Freud,"  a Univ.-John  Huston  production,  Univ.,  story 
by  Charles  Kaufman,  screenplay  by  Charles  Kaufman 
and  Wolfgang  Reinhardt;  "Last  Year  at  Marienbad," 
a Preceitel-Terra  film  production,  Astor  Pictures,  story 
and  screenplay  by  Alain  Robbe-Grillet;  "That  Touch 
of  Mink,"  a Univ.-Granley-Arwin-Nob  Hill  production, 
Uniy.,  story  and  screenplay  by  Stanley  Shapiro  and 
Nate  Monaster;  "Through  a Glass  Darkly,"  a Svensk 
Filmindustri  production,  Janus  Films,  story  and  screen- 
play by  Ingmar  Bergman. 

Distinctive  achievement  in  documentary  production: 
Features:  "Alvorado"  (Brazil's  Changing  Face),  MW 

Filmproduktion  (German),  Hugo  Niebeling,  producer; 
"Black  Fox,"  Image  Productions,  Astor,  Louis  Clyde 
Stoumen,  producer:  Short  Subjects:  "Dylan  Thomas," 
TWW  Ltd.  (Welsh),  Janus  Films,  Inc.,  Jack  Howells,  pro- 
ducer; "The  John  Glenn  Story,"  Department  of  the 
Navy,  WB,  William  L.  Hendricks,  producer;  "The  Road  to 
the  Wall,"  CBS  Films,  Inc.,  Department  of  Defense, 
Robert  Saudek,  producer. 

Best  foreign  language  film  of  the  year:  "Electro," 
Finos  Films  (Greece);  "The  Four  Days  of  Naples,"  Ti- 
tanus-Metro  (Italy);  "Keeper  of  Promises"  (The  Given 
Word),  Cinedistri  (Brazil);  "Sundays  and  Cybele,"  Terra, 
Fides,  Orsay-Trocadero  (France);  "Tlayucan,"  Produc- 
ciones  Matouk,  S.  A.  (Mexico). 

Best  achievement  in  short  subjects:  Cartoons:  "The 
Hole,"  Storyboard,  Inc.,  Brandon  Films,  Inc.,  John  and 
Faith  Hubley,  producers;  "Icarus  Montgolfier  Wright," 
Format  Films,  UA,  Jules  Engel,  producer;  "Now  Hear 
This,"  WB;  "Self  Defense — for  Cowards,"  Rembrandt 
Films,  Film  Representations,  Inc.,  William  L.  Snyder, 
producer;  "Symposium  on  Popular  Songs,"  Walt  Dis- 
ney Productions,  BV,  Walt  Disney,  producer;  Live  ac- 
tion subjects:  "Big  City  Blues,"  Mayfair  Pictures  Co., 
Martina  and  Charles  Huguenot  van  der  Linden,  producers; 
"The  Cadillac,"  United  Producers  Releasing  Organiza- 
tion, Robert  Clouse,  producer;  "Heureux  Anniversaire" 
(Happy  Anniversary),  CAPAC  Productions,  Atlantic 
Pictures  Corp.,  Pierre  Etaix  and  J.  C.  Carriere,  pro- 
ducers; "One  Plus  One,"  Group  II  Film  Productions, 
Lester  A.  Schoenfeld  Films,  Hayward  Anderson,  pro- 
ducer; "Pan,"  Mayfair  Pictures  Co.,  Hermon  von  der 
Horst,  producer. 
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=ssive  epic  of  deep  spiritual 
cinematic  grandeur. 

N.  Y.  Journal  American 

5 finest  movies  ever  made  on 
Detroit  Free  Press 


“BARABBAS”  p 

ES  presents  A D.NO  DE  LAURENTIIS  '’RODUCTION  fe 

ANTHONY  QUINN  as  Barabbas  ^ 

^ And  00  starring  in  order  of  appearance  ^ 

ABO  HARRY  ANDREWS  ^ 

%CE  ERKECT  TORGM  ^ 

F I.AL’RENTllS  Directed  b)  RILHAHU 


TEGHNICOLOB*  itii^tuMRAMA 


0 ARTHUR  KENNEDY 
VITTORIO  GASSMAN 

screenplay  by  CHRISTOPHER  FRY  ^ 


novel  by  Nobel  Prizewinner  PAR  LAGERK^ 


Time  Magazine 


. . IN  ITS  FIRST  LENTEN  ENGAGE! 
BARAOBAS  TGPPEB  ALL  OTHER  ATTRACTIONS 


IN  THE  CITY  OF  ST.  LOUIS! 


*FOX 

THEATRE 


BOOK  IT. . . RE-BOOK  IT. . . be  sure  you  play  BARABBAS 

between  now  and  Easter  ...from  COLUMBIA! 


i 


ROBERT  LIPPERT  OBSERVES: 

Union  and  Government  Cooperation 
Needed  for  Production  Increase 


HOLLYWOOD — Robert  L.  Lippert,  presi- 
dent of  Robert  L.  Lippert  Productions,  on 
retm-n  from  a European  trip,  this  week 
reported  on  his  observations  of  so-called 
“rmiaway  production,”  and  asked  that  union 
and  government  spokesmen  “start  dealing 
with  causes”  instead  of  “attacking  the  ef- 
fects” of  overseas  film  production. 

Lippert,  who  visited  London,  Rome,  Paris 
and  Madrid,  pointed  out  that  more  than 
half  of  the  current  Hollywood  productions 
are  being  filmed  abroad,  adding  that  on 
many  pictures,  “it  is  true  that  costs  are 
drastically  reduced  in  another  country.  On 
two  proposed  low-budget  pictures  of  my 
own,”  he  said,  “the  Mexican  unions  offered 
to  revise  their  own  rules  and  allow  seven- 
day  back-to-back  shooting  which  would 
greatly  undercut  American  technical  union 
costs.” 

Calling  for  a realistic  revision  of  scales 
and  restrictions  according  to  budgets,  with 
union-and-producer  cooperation,  Lippert 
charged  that  “unrealistic  rules  and  feather- 
bedding can  strangle  the  movie  business 
just  as  it  has  nearly  done  to  the  New  York 
theatre  or  drive  it  to  foreign  flag  produc- 
tion as  happened  in  the  shipping  industry.” 
Skyrocketing  star  salaries,  he  asserted, 
have  resulted  in  some  stars  being  priced 
out  of  the  market  except  for  one  picture  a 
year,  thus  endangering  their  fan  following. 
Other  stars,  he  said,  confront  producers 
with  demands  for  the  lion’s  share  of  the 
gross  or  co-ownership  deals  aimed  at  capi- 
tal gains. 


The  U.S.  government,  he  continued,  also 
has  much  responsibility  for  the  industry’s 
problems. 

“The  tax  structure  is  unfair,  destructive 
and  almost  immoral  in  its  effects,”  he 
said.  “Stars  are  forced  toward  career  sui- 
cide by  surtaxes,  with  no  opportunity  to 
‘carry  over’  peak  earnings  into  lean  years. 
Studios  often  can  make  bigger  profits  by 
going  out  of  business  than  by  producing. 
Producers  are  led  into  planning  for  tax 
reasons,  rather  than  audience  benefits. 

“Twenty  foreign  governments  offer  re- 
bates or  subsidies  for  joint  or  foreign-flag 
production,”  he  said,  “while  our  govern- 
ment still  imposes  a ten  per  cent  ‘emer- 
gency’ tax  on  the  boxoffice,  along  with 
other  heavy  taxes.” 

Lippert,  who  also  heads  Lippert  The- 
atres, pointed  out  that  most  theatres  and 
drive-ins  need  double  features  to  survive 
and  that  American  production  of  “B”  pic- 
tures is  becoming  unprofitable.  “Exhibitors 
already  are  buying  half  their  second  fea- 
tures from  British  and  continental  pro- 
ducers,” he  charged. 

“Before  it’s  too  late,”  Lippert  continued, 
“we  need  a realistic  cooperative  effort 
among  producers,  unions  and  government 
to  save  American  production.  Maybe  our 
congressional  representatives  could  stim- 
ulate a new  approach,  instead'  of  talk  of 
quotas  and  restrictions.  Hollywood  will  be 
unusually  fortunate  if  this  is  done.” 


Ad  Film  Firms  Combine 
Sales  Organizations 

NEW  ORLEANS — Motion  Picture  Adver- 
tising Service,  Inc.,  of  New  Orleans  and  the 
Alexander  Film  Co.  of  Colorado  Springs, 
Colo.,  effective  March  2,  combined  their 
sales  organizations  into  one  company  un- 
der the  corporate  name  of  Motion  Picture- 
Alexander  Corp.,  it  was  announced  this 
week.  The  combined  history  of  the  com- 
panies represents  over  75  years  of  service. 

The  sales  and  administration  of  Motion 
Picture-Alexander  Corp.  will  be  head- 
quartered here,  with  C.  J.  Mabry  as  presi- 
dent and  W.  Hardy  Hendren  jr.,  chair- 
man of  the  board.  The  special  production, 
commercial  servicing  and  laboratory  ser- 
vicing will  be  handled  by  the  Alexander 
Film  Co.,  Colorado  Springs,  Colo.,  which 
will  continue  operations  there  under  its 
existing  name. 

Tlie  terms  of  the  combine  leave  the  sole 
responsibility  for  sales  and  service  of  the- 
atre screen  advertising  at  the  national 
level,  now  handled  by  both  companies,  in 
the  hands  of  Alexander  Film  Co.  Cur- 
rently, the  companies  service  such  cor- 
porations as  Pepsi-Cola;  General  Motors 
and  its  motor  car  divisions:  Ford  Motor 
Co.  and  its  Lincoln-Mercury  division; 
Chrysler  and  its  automotive  division,  the 
Texaco  Co.  and  Seven-Up  Co.,  among 
others. 


John  H.  Hertner  Is  Dead; 
Electric  Co.  Founder 

POMPANO  BEACH,  FLA. — John  H. 

Hertner,  founder  of  the  Hertner  Electric 

Co.  of  Cleveland, 
Ohio,  and  designer  of 
the  Transverter  mo- 
tor generator  for  mo- 
tion picture  projec- 
tion, died  here  on  the 

occasion  of  his  86th 
birthday,  Boxoffice 
learned  this  week. 
His  death  occurred 

on  January  14. 

Hertner  had  lived 
in  Pompano  Beach 
since  his  retirement 
in  1945.  Born  on  a 
small  farm  in  Williams  County,  Ohio, 
Hertner  later  lived  in  Dayton.  In  1899,  he 
graduated  from  Ohio  State  University  and 
began  his  career  as  an  electrical  engineer 
with  Western  Electric  Co.  in  Chicago,  later 
joining  Lincoln  Electric  Co.,  Cleveland. 

Survivors  include  his  son  George  D. 
Hertner. 


Elvis  Presley  Film  for  Easter 
NEW  YORK  — Metro-Goldwyn-Mayer 
has  set  its  new  Elvis  Presley  picture,  “It 
Happened  at  the  World’s  Fair”  for  a na- 
tionwide Easter  release. 


John  H.  Hertner 


Ballanlyne  Entering 
Equipment  Leasing 

OMAHA — A complete  theatre  equipment 
leasing  plan  has  been  announced  by  Bal- 
lantyne  Instruments  and  Electronics,  Inc., 
which,  according  to  J.  Robert  Hoff,  execu- 
tive vice-president,  will  make  it  possible 
for  “theatres  still  operating  on  equipment 
20  to  25  years  old  to  afford  to  throw  it  out 
and  compete  with  modern,  present-day 
concepts  in  theatre  sound  and  projection.” 
The  leasing  plan,  of  course,  applies  to 
financing  new  theatres.  (See  Modern 
Theatre  section,  pages  18,  19.) 

Ballantyne,  a division  of  ABC  Vending 
Corp.,  is  ready  to  “lease  everything  from 
carpet  to  sound  and  projection  equipment, 
including  seating,  draperies,  screens  and 
all  drive-in  equipment”  on  its  “pay  as  you 
profit  plan.” 

In  announcing  the  new  plan,  Hoff  said: 
“Leasing  is  a way  of  life  in  many  other  in- 
dustries, including  data  processing,  office 
furniture  and  industrial  equipment.  The 
theatre  industry  will  be  attracted  to  leas- 
ing for  the  same  reasons  as  others  who 
have  gone  to  it.  Leasing  will  encourage 
up-to-date  equipment.  It  will  preserve  the 
cash  position  of  the  individual  theatres  and 
circuits  and  improve  their  financial  state- 
ments. 

“As  an  example,  we  can  lease  $10,000 
worth  of  equipment  for  less  than  $50  per 
week  over  five  years  with  a lease  renewal 
at  less  than  $5  per  week  for  a maximum  of 
two  years. 

“A  1,000-seat  theatre  requires  roughly 
$72,000  worth  of  sound  and  projection, 
screen,  carpet,  draperies,  boxoffice,  seating 
and  miscellaneous  equipment.  We  will 
lease  all  this  equipment  for  less  than  $350 
per  week,  provide  installation  supervision, 
give  complete  maintenance  through  Altec 
Service  Corp.  and  hand  the  owner  the  keys. 

“We’ll  do  about  the  same  thing  on  drive- 
ins  except  that  we  have  a 32-week  paying 
program  with  20  weeks  off  in  the  winter 
season.  This  makes  the  weekly  payments 
somewhat  higher,  but  easier  to  make  dur- 
ing the  active  drive-in  season. 

“Our  interest  rates  on  leasing  are  very 
low — approximately  8Y4  per  cent  interest 
figured  on  an  annual  basis.  We  will  also 
give  1 per  cent  discount  for  prompt  pay- 
ment. Our  connection  as  principal  dis- 
tributor of  Norelco  35mm  projectors  adds 
to  our  ability  to  give  the  finest  equipment 
under  these  lease  programs.  We  expect  to 
do  as  much  in  Norelco  70/35mm  as  in 
Norelco  35mm  alone. 

“In  addition  to  products  manufactured 
by  our  own  company  such  as  transistorized 
sound  for  single  or  multi-channel  installa- 
tions, and  silicon  rectifiers,  products 
would  be  used  from  leading  companies  in- 
cluding Strong  Electric,  Ideal  Seating,  Mo- 
hawk Mills,  Neumade  Products,  Williams 
Screen  and  Metropolitan  Stage  Equipment, 
Inc. 


Altura  Films  Release 

NEW  YORK — Altura  Films  International 
has  acquired  the  U.S.  distribution  rights  to 
“Fury  Is  a Woman,”  filmed  in  Yugoslavia 
by  the  Polish  director,  Andrzej  Wajda,  ac- 
cording to  Clem  Perry,  president  of  Altura. 
The  picture  was  produced  by  Avala  Film  in 
Belgrade  and  Altui’a  will  release  it  in  mid- 
March. 
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Caras  Named  Exploitation 
Manager  of  Columbia 


NEW  YORK  — Roger  Caras  has  been 
named  national  exploitation  manager  for 
Columbia  Pictures  by 
Robert  S.  Ferguson, 
executive  in  charge 
of  worldwide  adver- 
tising, publicity  and 
exploitation. 

Caras  joined  Co- 
lumbia in  September 
1955  and  has  been  an 
executive  since  Feb- 
ruary 1961  when  he 
was  appointed  assist- 
ant to  Paul  N.  Laza- 

Roger  Caras  jr„  then  vice- 

president.  More  re- 
cently, he  served  as  assistant  director  of 
Columbia’s  story  and  talent  departments 
in  New  York. 

In  making  the  announcement,  Ferguson 
noted  that  the  exploitation  field  required 
a wide  range  of  experience  in  the  motion 
picture  industry,  encompassing  divergent 
areas  of  film  operations  which  were  closely 
allied  with  modern  merchandising  tech- 
niques. 


All-American  Press  Gives 
5th  Annual  AAP  Awards 

NEW  YORK — The  All-American  Press, 
an  organization  of  31  foreign-language 
magazines  and  newspapers,  distributed  the 
fifth  annual  AAP  awards  for  motion  pic- 
ture “bests  for  1962”  at  the  Blue  Ribbon 
Restaurant  Thursday  (21). 

The  winners  were  “To  Kill  a Mocking- 
bird” (Univ)  as  best  non-musical;  “Gypsy” 
(WB),  as  best  musical;  Anthony  Quinn,  as 
best  male  star  for  “Requiem  for  a Heavy- 
weight” (Col) ; Geraldine  Page,  as  best  fe- 
male star  for  “Sweet  Bird  of  Youth” 
(MGM) ; Brock  Peters,  as  best  supporting 
actor  for  “To  Kill  a Mockingbird”;  Angela 
Lansbury,  as  best  supporting  actress  for 
“The  Manchurian  Candidate”  (UA) ; David 
Lean,  as  best  director  for  “Lawrence  of 
Arabia”  (Col) ; Terence  Stamp,  as  best 
male  newcomer  for  “Billy  Budd”  (AA) ; 
Susannah  York,  as  best  female  newcomer 
for  “Loss  of  Innocence”  (Col),  and  a spe- 
cial award  to  Philip  Alford,  Mary  Badham 
and  John  Megna,  juveniles  in  “To  Kill  a 
Mockingbird.” 


BETWEEN  THE  LINES  1 

By  AL  STEEN 


NSS  Service 

^^HEN  NATIONAL  Screen  Service  noti- 
fied its  customers  in  December  that 
there  would  be  an  increase  in  the  rates 
for  trailers  and  accessories,  president  Bur- 
ton Robbins  received  letters  of  willing  ac- 
ceptance from  exhibitors  and  circuits 
around  the  country.  One  of  these  letters 
was  reproduced  as  a full-page  ad  in  the 
tradepress. 

In  discussing  the  matter  with  an  NSS 
topper  the  other  day,  we  learned  that  the 
reproduced  letter  was  just  one  of  many, 
many  responses  which  were  overwhelm- 
ingly in  agreement  and  understanding  of 
the  NSS  problems. 

National  Screen  renders  such  a valuable 
service  to  the  industry  that  its  operation 
must  be  continued  and  supported.  Not 
only  does  it  provide  trailers  and  acces- 
sories of  great  value,  but  it  goes  far  be- 
yond the  call  of  duty  with  operations  sup- 
plied gratis  as  a public  and  industry  ser- 
vice. 

This  industry  without  National  Screen 
would  be  like  a fine  looking  motor  car 
without  an  engine. 

Smart  Advertisement 

TWENTIETH  CENTURY-FOX  has  a 
unique  insert  in  this  issue.  Its  unique- 
ness rests  on  the  fact  that  it  does  more 
than  to  sell  the  picture  to  the  exhibitor;  it 
tells  how  the  exhibitor  can  sell  “Nine 
Hours  to  Rama”  to  the  public,  with  off- 
the-amusement-page  ads,  posters,  radio 
and  effective  display  ads  for  the  regular 
amusement  pages.  And  there  are  other 
timely  suggestions. 

This  is  a well-thought-out  insert  that 
serves  a dual  purpose.  It  is  part  of  20th 
Century-Fox’s  new  showmanship  approach 
to  coordinated  merchandising. 


1946.  He  pointed  out  that  the  difference 
was  in  the  net  profit  because  of  higher 
costs,  contending  that  less  than  one  pic- 
ture in  five  shows  a profit. 

The  article  stated  that  the  Ass’n  of  Mo- 
tion Picture  Producers  gave  out  122  pro- 
duction code  approvals  in  1962,  of  which 
35  were  for  pictures  filmed  abroad.  This 
means,  he  said,  that  only  87  pictures  were 
made  and  approved  in  Hollywood. 

These  figures  might  be  cited  when  pro- 
tests are  made  to  distributors  over  the  sales 
of  pictures  to  television. 


Premiere  Showcase 

^LTHOUGH  the  Premiere  Showcase  plan 
has  been  effective  in  the  New  York 
metropolitan  area,  there  apparently  is  no 
assurance  that  it  would  work  elsewhere. 
Obviously,  the  size  of  a city  has  no  bear- 
ing on  the  adaptability  of  the  formula. 

One  would  think  that  Chicago,  with  its 
great  sprawling  territory,  would  be  an 
ideal  setup  for  the  Showcase.  But  accord- 
ing to  an  authority  on  the  subject,  the 
plan,  as  operated  in  New  York,  would  not 
be  feasible  in  the  Windy  City.  When  asked 
why  not,  we  were  told  that  business  still 
was  good  in  the  Loop  theatres  and  that 
pictures  could  hold  their  own  very  well  on 
the  existing  first-run  basis. 

It  is  quite  certain  that  United  Artists, 
which  originated  the  plan  in  New  York,  is 
not  going  to  move  rapidly  into  other  areas. 
Apparently,  exhibitors  who  have  been 
hopeful  of  cashing  in  on  the  Premiere 
Showcase  development  in  other  key  city 
regions  are  gong  to  have  to  wait  a long 
time  for  it  to  come  their  way. 

As  for  New  York,  the  Showcase  setup 
has  been  a solid  success,  upsetting  the 
long-established  distribution  apple  cart 
beyond  original  expectations. 


Embassy  Pictures  Acquires 
Fellini's  Latest  Film 

ROME — Joseph  E.  Levine’s  Embassy  Pic- 
tures has  acquired  the  U.S.  and  Canadian 
distribution  rights  to  Federico  Fellini’s 
“8V2,”  the  director’s  first  full-length  fea- 
ture since  “La  Dolce  Vita,”  according  to 
Levine,  currently  in  Italy. 

Directed  by  Fellini  and  produced  by 
Angelo  Rizzoli  for  Cineriz,  stars  Mar- 

cello Mastroianni,  Claudia  Cardinale, 
Anouk  Aimee  and  Sandra  Milo  with  Bar- 
bara Steele,  Madeleine  Lebeau,  Rossella 
Falk,  Georgia  Simmons  and  Annibale 
Ninchi  in  the  supporting  cast.  In  produc- 
tion for  18  months,  the  title  derives  from 
the  fact  that  Fellini  had  previously  made 
seven  features,  plus  one  segment  of  Em- 
bassy’s “Boccaccio  ’70,”  which  the  director 
considers  only  a half-film  for  himself. 

Embassy  Pictures  plans  a summer  release 
for  “81/2.” 


Interesting  Figures 

YERNON  SCOTT,  writing  for  United 
Press-International,  brought  out  some 
interesting  figures  in  a recent  article.  Cit- 
ing the  decline  in  film  production,  Scott 
put  the  blame  on  television  for  fewer  pic- 
tm-es  and  smaller  theatre  attendance. 

Scott  stated  that  Hollywood  reached  its 
peak  period  in  1936  when  it  turned  out 
621  full-length  pictures;  last  year,  he  said, 
it  made  only  143  films. 

In  1936,  he  said,  Metro-Goldwyn-Mayer 
began  45  features;  25  in  1962.  Also  in  1936, 
20th  Century-Fox  made  57  pictures  against 
four  in  1962. 

Oddly  enough,  however,  the  grosses  have 
not  changed  much  over  the  years.  Scott 
wrote  that,  in  1961,  estimated  worldwide 
boxoffice  receipts  were  $1,045,000,000,  about 
$50,000,000  off  from  the  all-time  high  of 


Down  the  Drain 

gUSHELS  of  money  was  spent  by  Warner 
Bros,  on  its  campaign  for  the  re- 
release  of  “Giant.”  The  “Liz  and  Rock” 
catchline  was  emblazoned  on  all  advertis- 
ing and  trailers. 

So  what  happened? 

The  campaign  has  been  ordered  killed. 
Everything  prepared  must  go  down  the 
drain.  Some  theatres  already  had  planted 
their  ads  and  lobby  displays.  They  will 
have  to  be  recalled. 

The  reason? 

The  grapevine  says  that  producer  George 
Stevens  didn’t  like  the  campaign.  And  he 
owns  the  picture. 

Some  penetration  must  have  been 
achieved,  however,  so  perhaps  it  won’t  be  a 
total  loss. 
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THE  DAY  A WAR  STOOD  STILL 

for  a daring  man,  a devoted  woman, 
a handful  of  heroes  and  a 
thousand  magnificent  stallions! 


WALT  DISNEY 


MIRACLE  OF  THE 

White  Staiuons 

Slariinq  ROBERT  LILLI  CURT 

TAYLOR  PALMER  JURGENS 

Coslamng  EDDIE  JAMES  ' ’ 

ALBERT  FRANCISCUS  LARCH  ABBOTT 


Scrimpli,  I,  A J.  CAROlHtRS  ■ Aisttiale  Prater  PETES  V HERALD  ■ OirtcM  b,  ARTHUR  HILLER  ■ TECHNICOLOR'* 


LETTERS 


(Letters  must  be  signed.  Names  withheld  on  request) 


WOMPI's  'Movie  Week'  Promotion 

My  Boxoffice  came  today  and  I thor- 
oughly enjoyed  your  editorial,  “Wake  UP, 
Show  Business!”  It  held  double  meaning 
for  me,  the  very  thing  you  advocate  in 
your  editorial  is  what  WOMPI  is  trying 
to  get  over  to  the  men  in  the  home  offices. 

As  you  will  recall,  the  tenth  anniversary 
of  WOMPI  will  be  celebrated  in  Dallas 
this  September.  We  have  big  plans  for  a 
most  outstanding  affair  to  make  the  public 
in  this  vicinity  motion  picture  conscious. 
We  have  asked  the  men  to  cooperate  with 
us  by  making  this  the  most  outstanding 
industry  eye-opener  of  the  century.  It  is 
om‘  hope  and  dream  to  have  a torch  pa- 
rade on  Thursday  evening  with  floats  from 
the  various  studios  depicting  a current  or 
coming  attraction  from  their  company. 
We  have  received  the  permit  for  the  pa- 
rade, the  merchants  are  overwhelmingly 
happy  to  know  we  are  anticipating  such 
an  event.  The  Dallas  Retail  Merchants 
Ass’n  has  pledged  their  wholehearted  sup- 
port with  a full-page  ad  welcoming 
WOMPI  to  Dallas  and  urging  the  public 
to  come  to  town,  shop  and  see  the  Holly- 
wood spectacular — the  big  parade. 

The  merchants  have  agreed  to  give  us 
available  window  display  space  for  cos- 
tumes, props  or  other  interesting  material 
from  the  pictures.  They  will  advertise  spe- 
cials for  the  week  with  a plug  for  the  pa- 
rade each  day.  The  mayor  has  agreed  to 
proclaim  it  “Motion  Picture  Week.” 

We  have  a number  of  wonderful  school 
bands  and  drill  teams  who  will  gladly  par- 
ticipate. What  more  could  we  ask? 

We  have  a firm  where  beautiful  floats 
can  be  made  locally  at  a cost  of  $1,000  or 
more,  depending  upon  their  float.  Yet  we 
know  for  $1,000  they  can  have  a beautiful 
float.  We  have  seen  them  in  our  Cotton 
Bowl  parades. 

The  radio  stations,  television  stations  and 
everything  will  cooperate  with  us  and  the 
merchants  to  make  this  a big  parade  be- 
cause, not  only  does  the  theatre  business 
need  a shot  in  the  arm,  the  downtown 
merchants  do  want  to  bring  people  to  town, 
all  of  which  means  we  will  have  city-wide 
cooperation. 

Even  though  we  contacted  the  local 
branch  managers  and  they  have  written 
their  home  office,  we  have  not  heard  one 
way  or  the  other.  It  is  not  our  thought 
to  advertise  WOMPI,  but  to  do  that  for 
which  we  are  organized — to  be  of  service 
to  our  industry  and  bring  about  a better 
feeling  toward  the  motion  picture  industry. 

Thanks  again  for  your  wonderful  edi- 
torial and  I do  hope  this  will  help  these 
men  see  the  need  of  the  very  thing  for 
which  we  are  asking  their  support. 

MABLE  GUINAN 
Women  of  the  Motion  Picture  Industry, 
Dallas,  Texas. 


Again,  Films  on  TV  vs.  Theatre 

As  a newcomer  in  the  theatre  business, 
I have  only  been  booking  on  my  own  for 
the  last  five  years,  but  have  been  with  a 
theatre  for  the  last  ten  years,  the  last  two 
and  a half  as  owner  and  operator  at  the 


Granada  in  Oxford,  Neb. 

I have  been  receiving  Boxoffice  since  I 
took  over  the  theatre  at  Elwood  and  the 
Granada  at  Oxford. 

I have  read  where  the  film  companies 
have  been  selling  to  TV  films  that  should 
still  be  in  use  for  the  theatre,  but  I never 
thought  it  could  happen  to  me  until  now. 

The  Granada  had  United  Artists’ 
“Trapeze,”  booked  for  February  28-March 
1,  2.  ABC-TV  showed  this  on  February  24. 

Patrons  have  asked,  “How  come  you  are 
having  the  same  show  as  Channel  13  on 
the  same  week?”  Good  question.  What  is 
the  answer? 

I went  home,  picked  up  the  phone  and 
called  the  exchange  in  Omaha.  They  in- 
formed me  that  it  was  true.  I cancelled 
every  picture  that  I had  booked  from  United 
Artists  and  assured  them  that  no  other 
United  Artists  film  will  ever  be  shown  on 
my  screen. 

What  is  United  Artists  trying  to  do,  close 
all  little  theatres?  I know  of  no  better 
way,  do  you? 

“Trapeze”  I knew  was  a reissue,  but  a 
good  family  picture;  one  you  could  stand 
in  the  lobby  at  the  end  and  not  go  hide 
when  your  patrons  came  out.  We  need 
more  of  these.  But  it  was  sold  to  TV.  Why? 

I enjoy  Boxoffice  very  much  and  do  not 
want  to  miss  a copy.  You  are  doing  a good 
job  in  keeping  us  little  guys  informed. 
Thank  you  for  your  time  in  reading  this. 
I had  to  let  off  steam  to  some  one. 

MILTON  H.  BUCK 

Granada  Theatre, 

Oxford,  Neb. 


'Free  Previews  of  Coming  Films 

The  exhibitor’s  letter  in  the  February  18 
issue  of  Boxoffice  brings  back  many  a 
happy  memory. 

At  some  expense,  we  installed  a conven- 
tional type  16mm  rear-screen  projector  in 
connection  with  the  Trans-Lux  Theatre’s 
opening  of  Columbia’s  “Mein  Kampf”  in 
Washington,  D.C. 

The  cabinet  measured  around  four  feet 
square  and  had  a screen  of  about  l'x2', 
with  speakers  in  its  base.  The  cabinet  was 
placed  in  front  of  the  Trans-Lux  Plaza 
Theatre  which  faces  Washington’s  busiest 
interesction. 

An  immediate  crowd  gathered.  They  even 
congregated  into  the  street  to  get  a glimpse. 
'The  rush-hour  traffic  was  slowed  as 
motorists  came  to  a halt  to  see  what  was 
going  on.  However,  this  triumph  was 
short-lived  as  squads  of  police  began  ar- 
riving to  investigate  reports  of  bombs 
bursting,  machine-gun  fire,  and  Nazi 
marching  songs  in  the  downtown  area. 
Politely,  but  firmly,  we  were  requested  to 
move  the  machine  into  our  lobby.  For  the 
balance  of  the  campaign,  the  projector 
chugged  along  in  relative  silence,  but  it  still 
attracted  a large  group.  Some  watched  the 
trailer  several  times  in  a row.  Try  that  on 
your  theatre  audience  and  see  what 
happens. 

The  engagement  of  “Mein  Kampf”  was 
a tremendous  success,  a lot  of  which  I felt 
was  due  to  the  public  preview  presentation. 

We  are  now  in  the  age  of  flashing  neon. 


gigantic  “Cleopatra”  and  “Boccaccio  ’70” 
signs  all  aimed  at  getting  the  attention  of 
the  person  on  the  street.  Why  not  free  pre- 
views of  coming  attractions? 

JACK  D.  BALLARD 

Manager, 

The  State  Theatre, 

Boston,  Mass. 


A Different  Point  of  View 

I am  very  amused  by  Walter  Bell’s  pros- 
perity (see  letter  in  February  11  issue).  I 
take  note  that  he  brags  about  being  a resi- 
dent of  the  midwest,  but  I note  that  he  is 
located  on  the  edge  of  the  old  dust  bowl.  I 
came  to  the  conclusion  that  he  knows  little, 
if  anything,  of  real  competition. 

I wonder  if  he  realizes  that,  in  the  real 
midwest,  every  small  town  is  covered  by 
at  least  three  television  stations,  each  of 
which  delivers  to  the  public  two  or  three 
full-length  pictures  per  day,  plus  scores  of 
free  cartoon  shows.  And  all  the  pictures 
come  in  with  the  quality  of  the  theatre 
screen. 

Each  summer,  I go  south  on  vacation.  I 
note  the  television  programs  that  are  dis- 
played there  are  not  even  competition  with 
the  pictures  of  the  real  midwest  in  either 
quality  of  programming  or  clarity  of  re- 
ception. 

I also  note  that  Mr.  Bell  is  at  least  35 
miles  from  anything  that  could  be  called 
more  than  a village  in  the  greater  midwest. 
I doubt  if  he  has  to  do  much  worrying 
about  a larger  town’s  seven-day  clearance. 

I note  that  he  takes  great  delight  in  tell- 
ing how  dirty  and  dingy  most  small-town 
theatres  are,  but  in  my  travels  I discover 
that  this  just  isn’t  so.  You  will  find  that 
your  big  chain  theatres  are  in  about  the 
same  condition.  You  can’t  spend  more 
than  you  take  in  for  very  long,  large  or 
small. 

All  this  baloney  about  pay  TV  is  a joke. 
People  just  aren’t  going  to  pay  for  some- 
thing they  already  get  for  nothing. 

It  will  be  interesting  to  see  how  folks 
who  are  so  worried  about  theatre  condi- 
tions and  pay  TV  stack  up  when  colored  TV 
sets  get  in  the  $300  bracket.  That  will  be 
free,  too,  you  know.  Many  sets  are  being 
sold  right  now  at  $600  to  $700  and  I note 
that  every  time  a customer  buys  one,  I lose 
a few  more  customers.  I believe  that  it  will 
take  almost  four  or  five  years  to  get  good 
coverage.  Then  it  will  be  interesting  to  see 
how  big  a bag  Mr.  Bell  takes  to  the  bank 
each  day  then. 

I was  always  of  the  opinion  that  box- 
office  receipts  determined  what  one  could 
afford  to  pay  for  pictures.  Only  a fool 
would  pay  more  than  the  returns. 

In  the  real  midwest,  you  won’t  even  find 
a theatre  operating  in  a town  of  1,600  peo- 
ple, if  there  is  a larger  city  within  20  miles. 
Everyone  likes  to  go  to  the  larger  center 
when  shopping;  that  goes  for  pictures  also. 
Your  larger  cities  will  demand  a seven-day 
clearance  on  any  picture.  That  leaves  you 
with  kids,  kids,  and  more  kids  and  you 
better  pray  for  800  to  get  $200.00.  Can  you 
do  it? 

Of  course,  there  is  one  bright  spot.  While 
the  parents  are  in  the  beautiful  bowling 
alleys  and  (booze  clubs)  basking  in  luxury, 
you  can  take  care  of  the  kids  at  25  cents  a 
head. 

LEROY  WILDEN 

Clinton,  Iowa 
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A Big  One  From  ALLIED  ARTISTS! 


By  SYD  CASSYD 


^FTKR  104  DAYS  of  production  film- 
ing, Billy  Wilder's  “Irma  La  Douce’’ 
starring  Shirley  MacLaine  and  Jack  Lem- 
mon has  been  sent  to  the  cutting  rooms. 
Shooting  in  color  in  Hollywood,  with  only 
ten  days  spent  in  Paris,  the  Mirisch  Co. 
production  has  been  scheduled  for  pre- 
release engagements  in  June  of  this  year 
in  New  York,  Chicago,  Los  Angeles,  De- 
troit and  Boston.  Edward  L.  Alperson,  in 
association  with  the  Mirisch  Co.,  teamed 
on  this  United  Artists  release.  Based  on  a 
play  with  music  which  opened  in  Paris  in 
1956,  the  English  translation  musical  be- 
came a smash  hit  in  both  London  and 
New  York.  The  screenplay,  the  fifth  col- 
laboration of  Billy  Wilder  and  I.  A.  L.  Dia- 
mond, called  for  15  sets.  Wilder  curbed  his 
enthusiasm  for  location  shooting  in  Paris 
and  filmed  the  major  portion  of  the  pic- 
ture in  Hollywood. 

Another  big  hit  stage  comedy  still  play- 
ing on  Broadway,  “Mary,  Mary,’’  now  in 
its  104th  week  in  New  York,  is  to  be  shot 
in  complete  continuity  to  preserve  the 
spirit  of  the  stage  play,  according  to  pro- 
ducer-director Mervyn  LeRoy,  who  started 
shooting  the  picture  in  Technicolor  at  War- 
ner Bros,  this  week.  Debbie  Reynolds,  Bar- 
ry Nelson,  Diane  McBain,  Michael  Rennie 
and  Hiram  Sherman  are  in  top  roles. 

Kirk  Douglas  is  joined  by  Burt  Lan- 
caster and  Spencer  Tracy  as  stars  of 
“Seven  Days  in  May,’’  to  be  filmed  by 
Bryna  Productions.  Rod  Serling  of  TV 
fame,  and  John  Frankenheimer,  as  writer 
and  director,  respectively,  have  been  set 
by  Eddie  Lewis,  producer  for  Douglas’ 
Bryna  company  . . . “The  Twenty-Fifth 
Hour’’  is  the  new  title  replacing  “Killing 
a Mouse  on  Sunday,’’  Columbia  release 
which  Fred  Zinnemann  is  producing.  An- 
thony Quinn,  as  a police  chief,  will  co- 
star  with  Gregory  Peck,  who  plays  a refu- 
gee from  the  military  in  the  French  Pyre- 
nees adventure  story.  Alex  Trauner  has 
been  appointed  by  Zinnemann,  as  his  pro- 
duction designer  and  associate  producer 
. . . Jerry  Fairbanks,  who  became  well- 
known  for  his  Paramount  short  subjects 
about  a decade  ago,  is  entering  the  fea- 
ture production  field  after  being  very  ac- 
tive in  industrial  and  TV  production  of 
commercials  and  industrial  films.  First 
production  scheduled  is  “Miracle  of  Guada- 
lupe,” color  film  to  be  made  in  collabora- 
tion with  Henry  King,  who  will  produce 
and  direct. 

After  many  years  of  discussion,  and  even 
negotiations  at  one  time,  over  ten  years 
ago,  to  buy  the  old  Warner  Bros,  studio, 
now  owned  by  Paramount  Television,  the 
Methodist  Television,  Radio  and  Film 
Commission  is  moving  to  Hollywood  from 
Nashville,  Tenn.,  to  subcontract  their  films 
to  local  producers.  Dr.  Howard  E.  Tower  is 
the  new  liaison  man  for  the  group  and  will 
be  assisted  by  Lyman  White,  as  associate 
producer  . . . Tom  Corradine  and  Kyle 
Thomas,  in  the  Company  of  Artists,  a new 
production  group  releasing  through  Allied 


Artists,  will  attempt  to  develop  new  mo- 
tion picture  names  from  young  actors  and 
actresses  who  have  received  their  school- 
ing in  television.  This  group,  according  to 
Corradine,  though  highly  developed  pro- 
fessionally, did  not  get  a break  in  prime 
television  time,  but  are  quite  talented. 
First  productions  scheduled  for  June  re- 
lease will  start  filming  next  week  at 
KTTV  studios. 

The  personal  property  tax  in  Los  An- 
geles retards  motion  picture  production  for 
the  first  two  months  of  the  year.  It  seems, 
according  to  Herts-Lion  executives,  Eman- 
uel Barling  and  Kenneth  Herts,  that  Hol- 
lywood is  pushed  from  pillar  to  post  by 
taxing  authorities.  How  this  affects  pro- 
duction can  be  noted  by  observing  that 
any  negative  that  is  not  out  of  the  state 
of  California  by  the  first  Monday  in  March 
is  penalized  4 per  cent  of  the  value.  In 
other  words,  anyone  trying  to  employ  his 
production  money  and  personnel  is  penal- 
ized. However,  if  the  money  remained  in 
the  bank,  instead  of  invested  in  a negative, 
the  tax  would  only  be  one-half  of  one  per 
cent.  Hollywood  and  the  motion  picture 
industry,  states  the  Herts-Lion  group,  is 
discriminated  against  because,  after  all, 
money  is  the  banker’s  inventory.  As  it  is, 
production  slows  down  until  the  first  Mon- 
day in  March. 

Phil  Harris  has  been  signed  by  Metro- 
Goldwyn-Mayer  to  join  the  all-star  cast 
of  “The  Wheeler  Dealers,”  new  Martin 
Ransohoff-Filmways  production,  now  be- 
fore the  studio  cameras.  Arthur  Hiller  di- 
rects the  picture  which  headlines  James 
Garner,  Lee  Remick,  Chill  Wills,  Jim 
Backus  and  Louis  Nye  . . . Backers  of 
“David  and  Lisa”  may  get  as  much  as 
$3,760  for  every  $312.50  they  put  up  as 
angels  of  the  Frank  Perry  directed  film. 
This  10-to-l  long-shot  might  open  new 
financing  for  Hollywood  feature  pictures, 
which  will  mean  new  product  from  the  in- 
dependents. 


Producer  Frederick  Brisson  and  director 
David  Swift  have  signed  Carol  Lynley  for 
the  feminine  lead  opposite  Jack  Lemmon 
and  Dean  Jones  in  “Under  the  Yum  Yum 
Tree,”  set  to  roll  at  Columbia  March  18  . . . 
Joey  Heatherton  has  drawn  the  role  of  the 
young  tart  in  MGM’s  “Twilight  of  Honor,” 
new  Perlberg-Seaton  production.  She  was 
simultaneously  signed  to  a long-term  con- 
tract. In  the  film,  she  plays  the  teenage 
wife  of  Nick  Adams,  who  goes  on  trial  for 
murder  committed  under  “the  unwritten 
law.”  Henry  Denker  is  completing  the 
screenplay. 


Daniel  Mann,  one  of  the  creative  direc- 
tors in  Hollywood,  believes  in  letter-per- 
fect productions.  Last  week  production  was 
halted  on  the  Paramount  release,  “Who’s 
Been  Sleeping  in  My  Bed?”  for  one  full 
day  of  cast  rehearsals.  The  farce  comedy, 
produced  by  Jack  Rose,  stars  Dean  Martin, 
and  introduces  comedienne  Carol  Burnett 


in  her  first  motion  picture  role  and  costars 
Elizabeth  Montgomery,  Martin  Balsam, 
Jill  St.  John  and  Richard  Conte.  Joseph 
Ruttenberg  is  lensing  in  color  and  Pana- 
vision  . . . Leon  Fromkess  has  signed  Chuck 
Roberson  for  the  heavy  role  in  “The  Long 
Corridor,”  Allied  Artists  release,  written  and 
directed  by  Samuel  Fuller  at  Producers 
Studio.  Peter  Breck  and  Constance  Tow- 
ers are  starred  . . . Producer  Robert  Ar- 
thur has  signed  Eddie  Albert  to  star  with 
Gregory  Peck,  Tony  Curtis,  Angie  Dickin- 
son and  Bobby  Darin  in  Universal’s  “Cap- 
tain Newman,  M.  D.”  David  Miller  will 
direct  and  Albert  will  portray  an  Air  Force 
colonel  who  goes  berserk  after  being  con- 
fined to  an  Army  psychiatric  ward  . . . Jane 
Withers  comes  out  of  retirement  for  a 
featured  role  in  the  picture  ...  At  the 
MGM  lot  in  Culver  City,  Connie  Francis  will 
start  her  third  motion  picture  in  May,  in  a 
story  she  has  optioned.  In  the  appropriately 
titled  book,  “Girl  Singer”  by  Debbie  Ishlon, 
which  Miss  Francis  bought  at  the  airport 
in  Nashville,  Tenn.,  she  found  situations 
which  paralleled  her  own  life.  Successful 
negotiations  for  the  purchase  resulted.  The 
script  is  now  being  written  and  Benny  Davis 
and  Ted  Merry  are  writing  the  title  song. 

Robert  L.  Lippert,  who  has  just  returned 
from  Europe,  announced  the  signing  of 
Louis  Vittes  to  write  the  screenplay  for 
novelist  Harry  Slesar’s  story,  “The  Eyes  of 
Annie  Jones,”  which  is  one  of  five  pictures 
planned  by  Lippert’s  independent  company 
for  1963,  to  be  released  by  20th  Century- 
Fox.  Lippert  recently  produced  “The  Yel- 
low Canary,”  starring  Pat  Boone. 


'Isabella  of  Spain'  Is  Next 
On  Bronston's  Schedule 

MADRID — Samuel  Bronston  announced 
here  that  he  will  make  “Isabella  of  Spain,” 
starring  Sophia  Loren  and  directed  by 
Anthony  Mann,  following  their  current 
commitments  with  him  on  “The  Fall  of  the 
Roman  Empire”  now  in  production.  This 
will  make  three  productions  now  in  active 
preparation  at  Bronston’s  headquarters, 
Chamartin  Studios,  with  Frank  Capra  and 
James  Edward  Grant  working  on  the  John 
Wayne  starrer,  “Circus,”  to  be  made  in 
conjunction  with  Paramount,  and  “Paris 
Expedition.”  For  Easter  the  company  will 
release  “55  Days  at  Peking.” 

To  be  made  with  the  full  cooperation  of 
the  Spanish  authorities,  “Isabella  of  Spain” 
will  give  Bronston  access  to  archives  de- 
tailing the  life  of  Spain’s  greatest  he- 
roine, who  underwrote  Christopher  Co- 
lumbus’ original  voyage  to  America.  To  be 
photographed  will  be  places  and  churches 
frequented  by  the  queen,  along  with  the 
actual  throne  room  she  used  and  the  jew- 
els she  wore. 


George  Peppard  on  Tour 

HOLLYWOOD — George  Peppard  has  left 
for  an  extensive  12-city  tour  for  MGM- 
Cinerama’s  “How  the  West  Was  Won,”  in 
which  he  stars  in  three  of  the  film’s  five 
episodes.  His  first  stops  were  in  Dallas, 
Chicago,  New  York  and  Boston,  with  other 
aiTival  dates  as  follows:  March  5,  Phila- 
delphia; March  6,  Detroit;  March  9,  Cleve- 
land; March  10,  Cincinnati;  March  11, 
Atlanta;  March  12,  Washington;  March  14, 
Montreal;  March  16,  Calgary. 
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Walt  Disney  to  Receive 
Top  Freedoms  Award 

VALLEY  FORGE,  PA. — Walt  Disney  will 
receive  the  George  Washington  Award, 
highest  honor  of 
Freedoms  Founda- 
tion at  Valley  Forge, 
it  is  announced  by 
Dr.  Kenneth  D.  Wells, 
president  of  the 
Foundation.  Disney 
will  be  honored  in  a 
formal  ceremony  on 
March  8 at  Palm 
Springs,  Calif. 

The  citation  on  the 
medal  reads:  “For 

his  educational  wis- 
dom and  patriotic 
dedication  in  advancing  the  concept  of 
freedom  under  God.  For  his  unfailing  pro- 
fessional devotion  to  the  things  which 
matter  most — human  dignity  and  personal 
responsibility.  For  masterful,  creative 
leadership  in  communicating  the  hope  and 
aspirations  of  our  free  society  to  the  far 
corners  of  the  earth.” 

Other  recipients  of  the  award  have  been : 
J.  Edgar  Hoover,  director  of  the  Federal 
Bureau  of  Investigation,  1956;  former 
President  Herbert  Hoover,  1957;  former 
Chief  Scout  Executive  Arthur  A.  Schuck, 
1958;  Arkansas  Senator  John  L.  McClel- 
lan, 1959;  J.  Edgar  Hoover,  for  the  sec- 
ond time,  1961. 


Dr  Pepper  1962  Net  Up 
34  Per  Cent  Over  '61 

DALLAS  — Dr  Pepper  Co.  earnings  in 
1962  were  up  34  per  cent  over  1961,  Wesby 
R.  Parker,  chairman  and  president,  re- 
ported. Earnings  after  taxes  rose  to  $969,- 
227  in  1962,  compared  with  $722,525  in 
1961.  Per  share  earnings  for  1962  were 
$1.35  after  taxes  as  compared  to  $1.02  the 
previous  year.  Shares  outstanding  also 
climbed  during  the  year,  from  706,582  in 
1961  to  717,638  on  Dec.  31,  1962. 

Parker  said  the  company  enjoyed  a par- 
ticularly good  year,  establishing  all-time 
record  syrup  sales  that  went  up  17  per  cent 
over  the  previous  record  year  of  1961.  This 
gain  is  continuing  in  1963  with  January 
sales  up  121/2  per  cent  over  last  January 
and  February  sales  to  date  ahead  of  last 
year. 

At  the  regular  meeting  of  the  board  of 
directors  on  January  31,  the  quarterly 
dividend  payment  was  increased,  setting 
the  March  1 per  share  dividend  payment  at 
20  cents.  Payment  of  this  dividend  will 
mark  the  133rd  consecutive  quarterly  divi- 
dend paid  to  shareholders,  in  a period  of 
more  than  33  years. 

'Electra'  Chosen  as  UA 
Entry  at  Colombia  Fete 

NEW  YORK  — Michael  Cacoyannis’ 
“Electra,”  the  Greek  official  Academy 
Award  nominee,  will  also  be  United  Artists’ 
entry  at  the  Cartagena  Film  Festival,  be- 
ing held  in  Colombia  March  1-7.  “Electra” 
has  also  been  invited  for  special  presenta- 
tion at  the  Mar  Del  Plata  Festival  in  Ar- 
gentina March  13-23. 

“Electra,”  which  is  being  released  in  the 
U.S.  by  Lopert  Pictures,  UA  subsidiary, 
started  its  11th  week  at  the  Beekman  The- 
atre in  New  York  February  25. 


NOT  SINCE  Joe  Levine  barnstormed  his 
way  through  Britain  with  “Hercules 
Unchained”  has  there  been  such  excitement 
in  the  business  over  a film  as  there  now  is 
for  “What  Ever  Happened  to  Baby  Jane?” 
Warner  Pathe,  which  is  releasing  it,  plans  to 
spend  at  least  £60,000  in  the  promotion  of 
the  picture  which  opens  at  the  Warner 
Theatre,  Leicester  Square,  on  May  2.  The 
company  is  planning  a release  on  a “satur- 
ation” basis,  utilizing  100  prints. 

The  opening  feature  of  the  campaign 
will  be  a personal  appearance  tour  by  Bette 
Davis  and  Joan  Crawford,  the  two  stars  of 
the  film.  This  will  be  backed  by  an  exten- 
sive television  advertising  campaign,  as 
well  as  personal  appearance  of  the  stars  on 
television.  But  no  clips  of  the  film  will  be 
shown  on  television.  Leonard  Samson,  pub- 
licity director  of  the  company,  stated:  “We 
feel  that  this  will  be  the  best  way  of  stimu- 
lating public  interest  in  this  unusual  sus- 
pense drama.  Our  campaign  will  feature 
the  message,  ‘Don’t  even  tell  your  best 
friend  what  happened  to  Baby  Jane.’  Our 
scheme  has  been  planned  on  the  basis  of 
the  special  arrangements  made  by  Warner 
Bros,  in  the  U.S.,  which  were  so  outstand- 
ingly successful.” 

The  scope  of  promoting  “Baby  Jane”  will 
not  be  a new  experience  to  Samson.  He 
was  the  publicity  man  who  worked  with 
Levine  for  “Hercules  Unchained.” 

* 4t  * 

Hammer’s  next  production  is  a historical 
drama  dealing  with  the  Cromwell  period 
and  entitled  “The  Scarlet  Blade.”  It  will 
be  in  Cinemascope  and  color  and  wiU  star 
Lionel  Jeffries,  Oliver  Reed,  Jack  Hedley 
and  June  Thorbum.  It  is  being  made  for 
Warner-Pathe  release  over  here  and  may 
eventually  be  released  by  Warner  Bros,  in 
the  U.S.  “The  Scarlet  Blade”  is  described 
by  producer  Anthony  Nelson  Keys  as  a 
“swashbuckler,  packed  with  cut  and  thrust, 
biff  and  bang  action,  high  adventure,  fights 
and  pitched  battle.”  It  will  be  directed  by 
John  Gilling,  who  together  with  Keys,  was 
responsible  for  Hammer’s  “The  Pirates  of 
Blood  River,”  which  was  among  the  ten 
top  money-making  British  films  of  1962. 

* « • 

20th  Century-Fox  came  back  to  the  big 
time  in  show  business  last  week  with  the 
world  premiere  of  “Nine  Hours  to  Rama,” 
the  Mark  Robson  production  which  covers 
the  last  nine  hours  of  Gandhi’s  life  and 
shows  their  effect  on  the  people  most 
closely  involved  in  his  murder.  A press  con- 
ference held  at  the  Cafe  Royal  immediately 
after  the  press  show  was  packed  with  Fleet 
Street  scribes  and  critics  eager  to  question 
Robson  on  the  production  of  the  film  and 
the  motivation  of  the  story.  And  the  fol- 
lowing day  the  reviews  were  large  in  space 
and  enthusiastic  in  tone. 

An  example  of  the  general  nature  of  the 
comments  was  the  review  of  Leonard  Mos- 
ley of  the  Daily  Express  with  a circula- 
tion of  over  four  and  a half  million  readers 
who  wrote  “It  smells  of  the  heat  and  red 
dust  of  Delhi  ...  as  the  assassin  comes 
closer  through  the  worshipping  crowd  the 
film  grips  unbearably,”  while  his  col- 
league, Cecil  Wilson,  of  the  three  million 
plus  Daily  Mail  had  this  to  say,  “The  film, 


— By  ANTHONY  GRUNER 

embracing  the  whole  paradox  of  the  Indian 
scene,  is  a pictorial  triumph  . . . unfor- 
gettably tense  and  touching.” 

Perhaps  the  biggest  critical  bouquet  went 
to  J.  S.  Casshyap  for  his  portrayal  of 
Gandhi,  a piece  of  stupendous  character 
acting  that  was  seized  upon  by  all  the 
press.  And  Jose  Ferrer’s  portrayal  of  the 
police  chief  is  regarded  over  here  as  the 
best  job  of  acting  the  distinguished  thes- 
pian  has  ever  done  in  moving  pictures,  and 
this  includes  his  portrait  of  the  degenerate 
Bey  in  “Lawrence  of  Arabia.”  As  for  Rob- 
son he  has  been  feted  and  heralded  by 
the  press,  radio  and  television  for  a brilli- 
ant moving  picture,  which  puts  Fox  back 
among  the  major  creative  Hollywood  film 
companies. 

♦ « « 

Granada  cinema  admissions  last  year 
showed  only  an  eight  per  cent  decline, 
compared  with  a national  decline  of  14  per 
cent,  Sidney  Bernstein,  chairman  of  the 
Granada  Group,  announced  last  week.  He 
said  that  “despite  the  shortage  of  films  and 
the  character  of  much  that  was  available, 
we  broke  records  in  our  theatres  on  42  oc- 
casions!” According  to  Bernstein  the  most 
successful  films  playing  on  his  circuit  were 
“The  Young  Ones”  (British),  “Only  Two 
Can  Play”  (British),  “Guns  of  Navarone” 
(British),  “Road  to  Hong  Kong  (British), 
“Blue  Hawaii  (Hollywood) , “That  Touch  of 
Mink”  (British),  “Waltz  of  the  Toreadors 
(British) , “Follow  That  Dream”  (Holly- 
wood), “The  Comancheros”  (Hollywood) 
and  “Sergeants  3”  (Hollywood) . Note 
that  for  the  sake  of  clarity,  films  desig- 
nated with  a British  title  were  those  made 
over  here,  enjoying  a British  quota  ticket 
and  in  receipt  of  Eady  money. 

The  Granada  chairman  had  a few  words 
to  say  about  pay  television:  “We  have 
maintained  our  interest  in  British  Tele- 
meter Home  Viewing,  which  has  the  UK 
rights  to  the  system  that  has  been  work- 
ing most  successfully  in  a pilot  scheme  at 
Etobicoke,  Toronto,  for  three  years.  The 
system  has  proved  the  value  to  the  public 
of  a pay-TV  service  with  a choice  of  three 
programs.”  Profits  for  the  Group,  which 
includes  its  television  network  for  17 
months,  was  £3,310,421,  compared  with 
£2,878,766  th«  previous  period  under 
review. 

4:  4:  * 

News  in  brief:  The  combined  Theatre 
Libraries  have  guaranteed  a ticket  sale 
of  £125,000  for  the  initial  period  of  the 
engagement  of  “Lawrence  of  Arabia”  at 
the  Metropole  Theatre,  Victoria.  This  fol- 
lows the  successful  guarantee  of  the  film, 
which  played  at  the  Odeon  Leicester  Square 
for  ten  weeks  when  the  libraries  gave  it  a 
£35,000  guarantee  before  even  seeing  the 
film  . . . “Double  Twist”  is  the  title  of  a 
new  film  being  made  by  producer  John 
Davis  and  director  Michael  Truman.  It  is 
a police  thriller  starring  Ian  Hendry  who 
made  such  a name  for  himself  with  “Live 
Now  and  Pay  Later,”  and  Ronald  Fraser, 
star  of  the  Associated  British  prison 
comedy  drama,  “The  Pot  Carriers”  . . . 
Edmund  Purdom  has  joined  the  cast  of 
“The  Comedy  Man,”  a comedy-drama  star- 
ring Ken  More  with  Hal  Chester  in  charge 
of  production. 


Walt  Disney 
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This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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100 

90 

125 

70 

100 

95 

90 

75 

80 

185 

100 

85 

105  I 

P Two  for  the  Seesaw  (UA) 

160 

175 

200 

150 

85 

145 

135 

240 

275 

100 

120 

140 

195 

175 

150 

175 

164  i 

^ Who's  Got  the  Action?  (Petra) 

140 

130 

150 

115 

110 

65 

105 

110 

150 

170 

90 

100 

100 

100 

115 

175 

135 

145 

90 

121  P 

§ Young  Guns  of  Texas  (20th-Fox) 

90 

65 

100 

85 

75 

100 

86  1 

TOP  HITS 


Of 


THE  WEEK 


1.  Diamond  Head  (Col) 

Minneapolis  500 

Los  Angeles 250 

Memphis  200 


2.  Son  of  Flubber  (BV) 

Chicago 300 

San  Francisco 200 


Indhrldual  runs,  not  an  averaot. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


3.  To  Kill  a Mockingbird  (Univ) 

New  York 175 

4.  Two  for  the  Seesaw  (UA) 

Buffalo  175 

Portland  175 

5.  Billy  Budd  (AA) 

Omaha  150 


'Flubber'  & 'Diamond' 
Click  in  Milwaukee 

MILWAUKEE — “Son  of  Flubber”  at  the 
Riverside  Theatre  was  the  outstanding 
grosser  of  the  week  and  led  the  local  first- 
run  parade.  In  second  place  was  “Diamond 
Head”  at  the  Warner.  Sub-zero  weather 
continued  to  curtail  attendance,  forcing 
several  houses  to  report  far  below  aver- 
age figm-es. 

(Average  Is  100) 


Downer — Boccoecio  '70  (Embassy),  2nd  wk 120 

Palace — The  Longest  Day  (20th-Fax),  9th  wk.  ..100 

Riverside — Son  of  Flubber  (BV)  300 

Strand — Mutiny  on  the  Bounty  (MGM),  9th  wk.  ..100 

Times — Boccoccio  '70  (Embassy),  2nd  wk 120 

Towne— The  Hook  (MGM);  Cairo  (MGM)  90 

Warner — Diamond  Head  (Col)  200 

Wisconsin — The  Trojan  Horse  (Colorama);  The 

Mongols  (Colorama),  return  run  75 


Opening  of  Big  New  Pictures 
Makes  Minneapolis  Perk  Up 
MINNEAPOLIS— With  a stalk  of  sugar 
cane  “in  glorious  color”  leading  the  way, 
Mill  City  theatre  percentages  again  began 
to  look  respectable.  “Diamond  Head,”  sec- 
ond week  at  the  St.  Louis  Park,  led  a host 
of  blockbusters  with  a startling  300  per 
cent.  Also  terrific  were  three  debut  films, 
“Son  of  Flubber”  at  the  State  with  230 
per  cent,  “To  Kill  a Mockingbird”  at  the 
Mann  with  200  per  cent,  and  “Days  of 
Wine  and  Roses”  at  the  Centm-y  with  170 
per  cent.  The  “Grimm” — Cinerama  offer- 
ing, in  its  30th  week  at  the  Cooper,  also 
held  up  well  at  175  per  cent.  Only  foui’ 
of  13  first-run  houses  finished  below  aver- 
age for  the  week. 


Academy — Mutiny  on  the  Bounty  (MGM),  9th  wk.  .100 

Campus — Othello  (Univ)  90 

Century — Days  of  Wine  and  Roses  (WB)  170 

Cooper — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinermama),  30th  wk 175 

Gopher — Follow  the  Boys  (MGM)  100 

Lyric — 40  Pounds  of  Trouble  (Univ),  3rd  wk 65 

Mann — To  Kill  a Mockingbird  (Univ)  200 

Orpheum — The  Raven  (A IP)  90 

Stote — Son  of  Flubber  (BV)  230 

St.  Louis  Park — Diamond  Head  (Col),  2nd  wk 300 

Suburban  World — Trial  and  Error  (MGM),  2nd  wk. . .100 

Westgate — Othello  (Univ)  75 

World — David  and  Lisa  (Cont'l)  125 


2 Hard-Ticketers  Turn  In 
Robust  Scores  in  Omaha 

OMAHA — The  most  strength  at  the  box- 
office  for  first-run  offerings  was  shown 
by  holdovers  last  week — and  the  pace- 
maker remained  the  Cooper,  where 
“Mutiny  on  the  Bounty”  tripled  average 
figures  in  the  third  week.  The  movie  busi- 
ness was  commendable  in  the  face  of  nu- 
merous other  entertainment  attractions, 
including  Golden  Gloves  and  a heavy  menu 
of  hot  basketball  pairings. 


Admiral — Billy  Budd  (AA),  2nd  wk 140 

Cooper — Mutiny  on  the  Bounty  (MGM),  3rd  wk.  . .300 
Indian  Hills — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinerama),  9th  wk 250 

Omaha — 40  Pounds  of  Trouble  (Univ),  2nd  wk.  ..125 

Orpheum — Term  of  Trial  (WB)  90 

State — The  Hook  (MGM);  Cairo  (MGM)  85 


Greek  composer  Manos  Hadjidakis  has 
completed  four  songs  for  WB’s  “America 
America.” 


Lines  for  Disney  Show 
Test  Manager  s Fitness 

Des  Moines — Add  to  the  list  of  50- 
mile  hikers;  C.  L.  McFarling,  Orpheum 
manager,  who  deserves  the  unique  honor 
of  pacing  off  many  a mile  within  the 
confines  of  one  square  block!  Mac 
passed  the  President’s  fitness  test  Sat- 
urday, February  23,  thanks  to  “Son  of 
Flubber”  and  swarms  of  youngsters. 

The  latest  Disney  release  at  times  had 
the  kids  lined  up  for  three  blocks  to 
buy  tickets,  while  another  line  of  those 
holding  tickets  and  waiting  to  get  into 
the  theatre  stretched  for  two  blocks. 
All  day  long,  McFarling  “hiked”  around 
the  block  to  keep  his  boxoffice  tot 
traffic  in  tow.  Seven  policemen  were 
on  hand  to  help  out. 

Some  of  the  patrons  who  waited  in 
line  as  long  as  two  hours  were  from  far 
away — Perry,  Waterloo  and  Knoxville.  It 
was  cold.  It  was  snowing.  It  was  in- 
credible. 

Distributors  Upheld 
In  St.  Cloud  Lawsuit 

MINNEAPOLIS — Bm't  and  Freeman 
Parsons,  who  operate  the  Eastman  The- 
atre in  St.  Cloud,  lost  their  antitrust  suit 
against  the  Minnesota  Amusement  Co., 
which  has  the  Paramount  Theatre  in 
St.  Cloud,  and  distributors.  The  Parsons 
charged  there  was  a conspiracy  over  a 
period  of  six  years  to  deprive  the  Eastman 
Theatre  of  the  best  motion  pictures. 

Judge  Gunnar  H.  Nordbye,  in  ruling 
there  was  no  actionable  conspiracy  in  re- 
straint of  trade,  upheld  distributors’  right 
to  choose  their  own  customers.  He  pointed 
out  the  Paramount  seats  1,409  and  runs 
daily  matinees,  while  the  Eastman  seats 
450  and  has  matinees  only  on  Sundays,  and 
commented  that  the  Paramount  matinees 
alone  would  increase  the  distributor  rental 
returns  (on  percentage). 

“The  distributors  cannot  be  required  to 
carry  on  their  business  contrary  to  their 
best  interests,”  Judge  Nordbye  stated,  and 
stressed  that  any  arrangement  to  split 
product  between  the  two  theatres  would 
not  be  to  the  best  interests  either  of  MAC 
or  the  distributors. 

“The  evidence  requires  a finding  that 
the  distributors  as  well  as  MAC  were 
acting  in  furtherance  of  their  best  busi- 
ness interests  . . . when  the  distributors  ac- 
corded the  bulk  of  their  superior  motion 
pictures  to  the  Paramount  instead  of  the 
Eastman  . . . they  would  have  shown  a 
lack  of  ordinary  business  prudence  had 
they  acted  otherwise,”  Nordbye  ruled. 

The  distributor  defendants  were  Para- 
mount, MGM,  20th-Fox,  Warners,  Colum- 
bia, United  Artists,  and  Universal.  Pre- 
viously Buena  Vista  and  Allied  Artists  had 
been  dismissed  as  defendants. 


Vein  Brown  Returns 
To  Exhibition  at  79 

MISSOURI  VALLEY,  IOWA— Vern  S. 
Brown,  with  nearly  50  years  experience  in 
the  movie  industry,  is  back  in  the  midlands 
to  run  the  Rialto  Theatre  here. 

Brown,  who  is  79  but  shows  more  steam 
than  many  persons  half  his  age,  opened 
the  Rialto  last  week.  It  had  been  closed 
since  the  death  of  Nate  Sandler,  who  had 
charge  of  its  operation  until  his  death 
several  months  ago. 

“Kind  of  hated  to  give  up  my  hunting 
and  fishing,”  Brown  said  in  discussing  his 
improvement  plans  for  the  Rialto.  “But 
if  my  wife’s  willing  to  put  up  with  moving 
back,  I’ll  get  the  job  done.” 

The  Browns  had  retired  at  Boise,  Ida., 
“where  the  bass  and  perch  and  trout  fish- 
ing are  out  of  this  world,”  the  dynamic 
theatreman  said. 

Brown  started  in  the  film  business  in 
1916  with  Mutual  in  Omaha.  His  positions 
as  a salesman,  branch  manager,  trouble 
shooter,  and  exhibitor  carried  him  through 
the  midwest  and  to  the  west  coast,  his 
career  stops  including  Topeka,  Sioux  Falls, 
Denver,  Portland,  Seattle  and  Baker,  Ore. 

He  was  born  and  reared  at  Missouri 
Valley  and  owns  the  building  and  equip- 
ment of  the  Rialto  here.  He  said  he  will 
start  renovating  and  remodeling  immedi- 
ately, with  the  first  projects  on  the  agenda 
the  erection  of  a new  screen,  seat  replace- 
ments and  redecorating. 
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AMERICAN  THEA.  SPLY.  CO.,  Sioux  Falls,  S.  D. 

DES  MOINES  THEA.  SPLY.  CO.,  Des  Moines,  la. 
MINNEAPOLIS  THEA.  SPLY.  CO.,  Mtimeapolis,  Mirni. 

HURLEY  SCREEN  COMPANY,  INC. 

96-17  Northern  Blvd.  Corono  68,  N. 


Y. 


FILMACK 

HAS  ALWAYS  LED 
THE  FIELD  FOR  TOP 
QUALITY  AND  SPEED 


SPECIAL 

TRAILERS 


1327  S.  Wabash 
Chicago  5,  III. 


BOONTON,  N.  J. 


Large  Core 
Greater  Crater  Area 
means 

MAXIMUM  LIGHT 

Evenly  Distributed 


BOXOFFICE  ::  March  4,  1963 


NC-1 


DES  MOINES 


Qut  at  neighborhood  film  houses,  “Little 
Red  Riding  Hood’’  was  no  sick  grand- 
ma! Playing  at  the  Hiland,  Eastown,  Holi- 
day and  Varsity  in  Des  Moines  February 
23,  24,  the  film  drew  reports  from  managers 
ranging  from  “very  good”  to  “tremendous.” 
All  four  ran  the  film  at  10  a.m.,  noon,  2 
and  4 p.m.  In  all  “Little  RRH”  played  28 
performances  in  Des  Moines  during  her 
two-day  stay  and  proved  herself  a most 
attractive  young  lady  at  the  boxoffice  . . . 
Between  the  two  films  and  five  theatres, 
one  thing  was  sure:  It  seemed  that  most 
every  kid  in  Des  Moines  went  to  a movie 
the  weekend  of  February  23,  24.  (See  box 
elsewhere  in  this  North  Central  edition 
about  response  to  Des  Moines’  Orpheum 
showing  of  “Son  of  Flubber.”) 

Also  noted  in  the  Iowa  capital  the  same 
weekend  was  the  volume  of  local  theatre 
advertising  on  television.  The  intensive 
TV  campaign  on  “Red  Riding  Hood”  was 
notable,  not  because  it  reminded  the  kids 
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BURNS  THE  ENTIRE 
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Save  Carbon  Cost 
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of  the  upcoming  film,  but  because  it  did 
not  allow  them  to  forget  it.  As  for  the 
overall  local  scene,  one  exhibitor  empha- 
sized that  it  was  the  first  week  in  his  long 
memory  that  four  first  runs,  plus  the  fairy 
tale  matinee — were  pushed  by  local  'TV 
spot  commercials.  He  pointed  out  that  this 
was  not  unusual  in  the  big  cities  but  here 
in  Des  Moines,  it  was  unusual. 

On  the  sick  list  is  Ray  Truesdell  of  the 
Varsity  Theatre  at  Ames.  He  recently  suf- 
fered neck  injuries  in  an  auto  accident 
. . . Peter  Frederick  has  quit  his  post  at 
the  United  Artists  exchange  . . . Best 
Planned  Goof  Award  goes  to  Jim  Greene 
of  the  Grand  Theatre  at  Estherville. 
Greene  ran  ten  minutes  of  his  upcoming 
Sunday  show  for  the  Satm-day  night  audi- 
ence- then  announced  that  it  was  an  “op- 
erator’s mistake,”  but  that  patrons  could 
see  the  rest  of  the  film  if  they  returned 
the  next  day.  The  film  was  “Billy  Rose’s 
Jumbo.”  The  Sunday  attendance  was  Very 
Good. 

Warners  had  a press  screening  of  “Spen- 
cer’s Mountain”  February  18  at  the  Inger- 
soll.  Such  a big  film  as  this  should  lure 
the  stay-at-homes  away  from  the  teeny- 
weeny  21 -inch  screen.  Magnificent  to  the 
eye,  and  with  excellent  acting,  “Spencer’s 
Mountain”  proves  again  that  a big  film 
must  be  seen  on  a big  screen. 

Rod  Bidlack  is  back  with  the  Central 
States  circuit  to  manage  the  Iowa  City 


Drive-In  for  the  coming  season.  Bidlack 
left  the  theatre  business  several  years  ago 
and  is  welcomed  back  to  the  fold  . . . First 
of  the  Central  States’  airers  to  open  for 
the  “summer”  was  the  Starlite  at  Water- 
loo. Meantime,  some  other  CST  men  were 
basking  in  the  warmth  of  Arizona — namely, 
A1  Davis  of  the  Englert,  Iowa  City,  and 
F.  W.  Fromm,  Princess,  Eagle  Grove. 

Dick  Davis  of  the  Pioneer  Drive-In,  Des 
Moines,  will  have  a booth  at  the  Kansas 
City  Show-A-Rama  to  kick  off  his  new 
venture,  A-One  Tape  Service.  According 
to  Davis,  A-One  tapes  are  new  each  week, 
offer  an  interview  with  a film  star,  include 
coming  attractions  and  are  free  to  the- 
atres. The  A-One  office  in  Des  Moines  is 
at  1215  Grand  Ave.  At  the  same  location, 
Davis  has  launched  a service  known  as 
Storks’  Aid  for  new  parents. 


MINNEAPOLIS 


Mill  City  theatremen,  like  most  other 
Loop  businessmen  at  this  time  of  year, 
decided  to  throw  a knockout  punch  at 
Old  Man  Winter  this  week  in  the  form  of 
a spring  sale:  sweep  out  the  old  (a  number 
of  long-run  holdovers  are  now  gone)  and 
bring  in  some  fresh  new  blood  like  the  pub- 
lic-proved “To  Kill  a Mockingbird,”  “Days 
of  Wine  and  Roses,”  “Son  of  Flubber,”  etc. 
The  tonic  apparently  took  because,  for  the 
first  time  in  months,  Minneapolis’  boxoffice 
percentages  again  began  to  resemble  the 
living  with  several  up  in  the  200s,  instead 
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of  down  in  the  70s  and  80s  as  per  previous 
weeks.  Happy  days  are  here  again. 

“The  Manchurian  Candidate”  is  now 
well  into  its  third  month  at  the  Uptown 
and  may  run  forever.  As  a first-run  feature 
in  the  Loop,  it  did  nothing  very  out  of  the 
ordinary  at  all  . . . The  new  Minnesota 
Amusement  Co.’s  “Now  Showing”  display 
(for  its  three  major  uptown  theatres,  the 
Lyric,  State,  and  Century)  in  the  Radisson 
Hotel  lobby  is  a real  eye-catcher. 

Louie  Orlove,  Universal  exploiteer,  is  in 
town  promoting  the  Gregory  Peck  “To 
Kill  a Mockingbird,”  now  showing  at  the 
Minneapolis  Mann  and  the  St.  Paul  Or- 
pheum.  The  picture  premieres  the  Mann 
Theatre’s  new  no-reserve-seat,  continuous- 
showings  policy. 

Bob  Thill,  Lyric  Theatre  manager,  is  all 
excited  about  being  chosen  as  one  of  three 
Maco  managers  to  attend  the  upcoming 
Show-A-Rama  VI  exhibitors  convention  in 
Kansas  City.  John  McCashlin,  manager 
of  the  Fargo  Theatre,  Fargo,  N.D.,  and 
Cliff  Knoll,  manager  of  the  State  Theatre 
in  Sioux  Falls,  S.  D.,  will  also  make  the 
journey.  The  trip  is  the  result  of  individual 
achievements  and  accomplishments  during 
1962. 

Ted  Mann  showed  the  Russian  version, 
dubbed  and  in  color,  of  Shakespeare’s 
“Othello”  at  both  his  Campus  and  West- 
gate  theatres  this  past  week.  The  near- 
University  of  Minnesota  Campus,  as  was  to 
be  expected,  did  the  best  business. 

Harry  Walters,  longtime  artist  of  movie 
displays  and  posters  and  now  located  in  the 
State  Theatre,  boasts  that  today’s  man- 
agers are  continually  showing  more  and 
more  originality  and  “good  ol’  showman- 
ship.” Harry  has  many  fascinating  tales  to 
tell  concerning  poster-making  and  movie 
people  over  the  past  30  years. 

This  reporter  has  moved  and  his  new 
address  is:  Paul  Nelson,  Box  1109  Minne- 
apolis 40. 


Columbia  in  St.  Helens 
Being  Sold  by  Estate 

From  Western  Edition 

ST.  HELENS,  ORE.— Sale  of  the  local 
Coliunbia  Theatre  is  expected  to  be  com- 
pleted within  a week  or  ten  days,  according 
to  Charles  W.  Hudson,  accountant  for  Gus 
Elbow  jr.,  administrator  for  the  estate  of 
the  late  exhibitor  Claude  H.  Smith.  Elbow 
has  been  operating  the  theatre  since  Smith 
died. 

Other  theatres  being  operated  by  Elbow 
are  the  Coliseum  and  Castle  indoor  situa- 
tions and  the  Tillavue  Drive-In,  all  in  Till- 
amook. 


Gulf  Circuit  Takes  Over 
Third  Vicksburg  Theatre 

From  Southeast  Edition 

VICKSBURG,  MISS. — Operation  of  the 
local  Strand  Theatre  has  been  assumed  by 
Gulf  States  Theatres,  headed  by  T.  G. 
Solomon.  The  theatre  had  been  a unit  of 
the  Paramount  Gulf  Theatres  circuit. 

Gulf  States  ’Theatres  already  was  oper- 
ating the  Joy  and  Rivoli  theatres  here. 
Solomon  said  that  by  adding  the  Strand  to 
the  Gulf  theatres,  it  will  be  easier  to  secure 
better  pictures  for  the  Vicksburg  area. 


OMAHA 


german  Gould,  a former  partner  in  the 
Center  Drive-In  Theatre  Corp.,  and  his 
wife  were  here  on  a visit  which  also  took 
them  to  Kansas  City  for  the  Show-A- 
Rama.  Herman  was  a guest  at  a meeting 
of  the  drive-in  firm  personnel  at  their  of- 
fices in  Lincoln.  Also  present  were  Russell 
Brehm,  co-owner  with  Senator  Roman 
Hruska,  and  Paul  Ellsberry  and  Danny 
Flanigan.  The  corporation  has  the  Q- 
Twin,  84th  and  Center,  and  the  Airport 
drive-ins  in  Omaha  and  the  84th  and  O 
Drive-In  at  Lincoln.  Gould  reported  that 
Ed  Cohen,  Columbia  salesman,  presented 
him  the  boat  Cohen  had  promised  Gould 
some  time  ago  to  use  at  his  retirement 
residence  in  St.  Petersburg,  Fla.,  but  scouts 
watching  the  Goulds  drive  out  of  Omaha 
failed  to  see  any  boat  and  trailer  behind 
the  Gould  car.  The  Goulds  also  visited 
their  son,  who  has  an  osteopathic  clinic  in 
Kansas  City.  Herman  has  adopted  as  a re- 
tirement hobby  the  practice  of  visiting  film 
industry  conventions  and  plugging  the  Will 
Rogers  Memorial  Hospital  Fund. 

Merle  Burns,  exhibitor  at  Menno,  S.D.,  and 
his  wife  have  just  returned  from  a visit  to 
California  and  they  were  greatly  impressed 
by  the  hospitality  shown  them  at  the 
studios  on  the  coast  ...  Bill  Granville  of 
Quality  Theatre  Supply  is  vacationing  and 
says  he  is  taking  it  the  easy  way — “just 
loafing”  . . . Frank  Larson,  20th-Fox  rep- 
resentative in  this  territory,  and  Frank 
Hannon,  for  many  years  Warner  branch 
manager  here,  are  both  still  in  Clarkson 
Hospital,  but  one  floor  apart.  They  have 
been  cheered  by  the  cards  and  inquiries 
and  will  welcome  more.  Larson  is  on  the 
seventh  floor,  Hannon  the  eighth. 

A.  G.  “Tidy”  Miller,  veteran  exhibitor  at 
Atkinson,  informed  Bill  Wink,  Allied 
Artists  office  manager,  that  all  is  not  beer 
and  skittles  traveling.  En  route  to  Orlando, 
Fla.,  to  visit  his  daughter  Connie,  the  Mil- 
lers stopped  at  a motel  in  Illinois.  “You 


don’t  get  free  parking  anywhere,”  Tidy 
complained  to  Wink,  “even  at  a motel. 
Some  dmnk  threw  a beer  bottle  through 
our  windshield  during  the  night.” 

Exhibitors  on  the  Row  included  Nebras- 
kans Sol  Slominski,  Loup  City;  Jack  March, 
Wayne;  Frank  Hollingsworth,  Beatrice; 
Sid  Metcalf,  Nebraska  City,  and  lowans 
Ai'nold  Johnson,  Onawa;  Vern  S.  Brown, 
Missouri  Valley;  John  Rentfle,  Audubon, 
and  S.  J.  Backer,  Harlan. 

Funeral  services  were  held  here  last  week 
for  Harold  P.  Ironfield  sr.,  who  was  with 
20th-Fox  several  years  as  office  manager 

(Continued  on  following  page) 
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and  later  as  a salesman.  Sometime  ago  he 
suffered  a stroke  and  recently  had  been  in 
Denver  for  treatment.  Ironfield,  who  was 
61,  is  survived  by  his  wife  Jean  and  daugh- 
ter, Mrs.  Polly  Long,  both  of  Omaha:  a son, 
Harold  jr.,  Niagara  Falls,  N.Y.;  and  three 
sisters,  all  of  Denver. 

Ad  IMueting,  exhibitor  at  Pocahontas,  Iowa, 
reported  his  son  Jim  is  getting  ready  to 
move  into  a new  home  he  built  in  Denison. 
Jim  i-uns  the  Denison  Drive-In  in  the  sum- 
mer and  works  for  an  auto  agency  during 
the  winter  . . . Mr.  and  Mrs.  Edgar  Becker, 
who  took  over  the  Hi-View  Drive-In  at 
Hartington,  fonnerly  owned  by  Mueting, 
are  getting  geared  to  open.  Most  of  the 
drive-ins  in  the  area  are  shooting  for  a 
week-before-Easter  opening.  The  76th  and 
Dodge,  84th  and  Center  and  Sky  View  Drive- 
In  here  have  operated  all  winter. 

Bob  Saunders  has  taken  over  management 
of  the  Nebraska  office  of  National  Theatre 
Supply  in  Omaha  on  the  retirement  of  Paul 
Fine.  Glenn  Slipper,  district  manager  and 
former  head  of  this  territory,  was  in 
Omaha  to  help  in  the  changeover.  Saund- 
ers had  been  in  the  Kansas  City  office 
about  2*2  years  . . . Albert  Tyler  of  Creigh- 
ton closed  the  Lyric  Theatre  there  the  first 
of  the  month.  Another  closing  at  the  same 
time  was  the  Lyric  at  Edgar,  operated  by 
the  American  Legion. 


MILWAUKEE 

J^ary  Lou  Lawrence,  26,  high-flying 
trapeze  artist  who  fell  35  feet  to  the 
concrete  floor  February  15  at  Madison, 
has  regained  consciousness,  but  still  is  in 
critical  condition.  Efforts  to  contact  her 
parents  after  the  accident  were  delayed 
because  they  were  at  a movie  watching 
her  swing  from  a high  trapeze  as  Doris 
Day’s  double  in  “Jumbo.”  Miss  Lawrence 
has  always  worked  without  a net,  explain- 
ing that  a fall  to  the  net  can  be  almost 
as  hazardous.  She  joined  the  Kay  group 
following  completion  of  the  motion  picture. 

“No  matter  where  I go,  everybody  wants 
to  know  about  Marilyn  Monroe,”  said  actor 
Tom  Ewell,  during  an  interview  here  as 
he  prepared  for  his  role  in  “Take  Her, 


She’s  Mine”  at  the  Pabst  Theatre.  “They 
want  to  know  why  this  blonde,  beautiful, 
sexy,  vital  girl  is  dead — why  the  American 
tragedy?”  Ewell,  costarred  with  Miss  Mon- 
roe in  “The  Seven-Year  Itch,”  added  that 
he  could  tell  them  little  or  nothing  more 
than  everyone  knows.  And  then  intimated 
that  he  suspected  that  the  mystery  of  the 
blonde  beauty  might  possibly  be  found 
“somewhere  in  the  stories  of  three  men.” 
Ewell  attended  the  University  of  Wiscon- 
sin, and  was  a Wisconsin  Haresfoot  Club 
star  during  his  college  days. 

Busiest  man  in  town  is  Sheriff  Wolke. 
Following  his  being  named  an  honorary 
chairman  of  the  Variety  committee  on 
underprivileged  children,  Mike  leaves  no 
stone  unturned  nor  an  opportunity  to  get 
in  a kind  word  for  the  local  tent.  He’s  on 
radio,  TV  and  in  the  papers  in  connection 
with  one  thing  or  another  practically  every 
day.  Got  a lot  of  old  magazines,  books, 
decks  of  cards,  old  radios  and  TV  sets??? 
Give  the  sheriff  a buzz.  He  says  the  in- 
mates lack  everything  and  his  budget  is 
too  small  to  cover  these  items.  Mike  says 
there  are  enough  mechanics  around  to  fix 
anything.  So  send  the  radios  and  TV  sets 
as  is,  they’ll  be  appreciated.  The  day  be- 
fore Monte  Blue  died.  Sheriff  Wolke  pre- 
sented the  comedian  with  an  identification 
card  naming  him  an  honorary  deputy 
sheriff  in  token  of  his  efforts  against 
juvenile  delinquency.  The  presentation  was 
made  at  the  Tripoli  Temple. 


Screening  for  President 

From  Eastern  Edition 

WASHINGTON— At  the  request  of  the 
White  House,  Joseph  E.  Levine,  president 
of  Embassy  Pictures,  has  supplied  a print 
of  his  award-winning  comedy,  “Divorce — 
Italian  Style,”  for  a private  showing  there 
this  weekend  for  the  President.  Mrs.  John 
F.  Kennedy,  the  President’s  wife,  recently 
attended  a performance  of  the  film  at  the 
Paris  Theatre,  while  in  New  York. 


Books  Second  'Showcase' 

From  New  England  Edition 

NEW  HAVEN — Irving  Mendelson,  UA 
branch  manager,  booked  1963’s  second  area 
“Premiere  Showcase,”  “Two  for  the  Seesaw,” 
day-and-date,  into  the  Stratford,  Stratford, 
owned  by  TOA  board  chairman  Albert  M. 
Pickus;  the  Perakos  Beverly,  Bridgeport;  the 
independent  Capitol,  Milford,  and  the  Samp- 
son-Spodick  County  Cinema,  Fairfield. 


Laurence  Harvey  makes  his  debut  as  a 
producer-director  in  his  production  “The 
Ceremony,”  a UA  release. 


Veteran  Film  Actor 
Monte  Blue  Dies 

MILWAUKEE — Monte  Blue,  colorful  vet- 
eran actor  of  the  silent  picture  era,  died 
here  at  the  age  of  76  while  acting  as  ad- 
vance man  for  the  Shrine  Circus.  The  en- 
tertainment opened  Febniai-y  18,  which 
turned  out  to  be  the  day  Blue  died. 

He  flew  into  Milwaukee  February  3 to  be 
the  guest  at  the  Milwaukee  Press  Club’s 
annual  circus  party,  arranged  by  the  club’s 
manager,  George  Moffat.  The  party  was  a 
benefit  affair,  all  proceeds  being  ear- 
marked for  sending  some  500  under- 
privileged children  to  the  circus.  It  was  a 
huge  success,  mainly  due  to  Monte’s 
presence.  In  the  days  that  followed,  he 
spent  his  time  making  the  rounds  of  radio, 
television  and  newspaper  offices,  plugging 
the  circus,  until  stricken. 

Monte’s  film  career  began  when  he 
wandered  into  Hollywood  and  landed  an 
extra  job  in  the  classic  film,  “Birth  of  a 
Nation,”  directed  by  D.  W.  Griffith.  As 
Monte  reminisced  during  his  stay  here,  “I 
got  into  a fight  with  four  other  laborers  on 
the  scene,  and  so  impressed  D.  W.  that  he 
gave  me  my  first  acting  part  in  ‘The  Absen- 
tee,’ quelling  a mob.” 

“I  became  a character  actor  instead  of  a 
dashing  leading  man,”  he  told  the  press.  “A 
friend  told  me  not  to  aim  for  glory,  but  to 
stay  just  this  side  of  it.”  He  followed  the 
advice  and  rose  through  bit  parts  to  be- 
come a top  character  actor,  playing  in 
westerns  and  adventure  films  for  the  most 
part,  including:  “Geronimo,”  “Warpath,” 
and  “Apache.”  Later  on  he  turned  to  tele- 
vision and  appeared  in  such  productions  as 
Wagon  Train,  The  Lone  Ranger,  Mr.  and 
Ml’S.  North,  The  Deputy  and  Rawhide,  to 
name  but  a few. 

Monte  had  been  interested  in  Shrine 
work  with  crippled  children  for  more  than 
40  years.  He  was  one  of  four  special  en- 
voys appointed  to  the  Shrine  hospitals  for 
crippled  children  by  the  board  of  gover- 
nors, often  visiting  the  hospitals  to  cheer 
the  children. 

Surviving  are  his  wife  Betty;  a daughter 
in  Los  Angeles,  Mrs.  George  Hoelter,  whose 
mother  was  the  late  fonner  Ziegfeld  girl, 
Tove  Danor;  two  stepdaughters,  Mrs. 
James  Kaufman,  Milwaukee,  and  Eliza- 
beth Mess,  Los  Angles,  and  two  stepsons, 
Robert  Mess,  Indianapolis,  and  Joseph 
Mess,  Van  Nuys,  Calif.  His  son  Richard, 
34,  died  last  Christmas  Eve  in  Los  Angeles. 


Exhibitor  Ralph  L.  Tully 
Starting  Own  Business 

From  Western  Edition 

PORTLAND — Ralph  L.  Tully,  resident 
manager  at  the  first-run  State  Theatre  for 
the  past  17  years,  has  resigned  to  become 
vice-president  and  treasurer  of  the  Conroy 
Funeral  Home  of  Portland. 

Tully  and  his  brother-in-law,  John  P. 
Conroy,  have  acquired  two  funeral  estab- 
lishments, reopening  the  facilities  as  Con- 
roy Funeral  Home. 

With  American  Theatres  Corp.  and  its 
predecessor  organization,  the  M&P  The- 
atres Corp.  for  30  years,  Tully  was  at  one 
time  in  managerial  capacities  in  Massa- 
chusetts and  Rhode  Island. 

ATC  district  manager  James  J.  Demp- 
sey will  announce  Tully’s  successor  shortly. 
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Smart  lightirtg  fixtures  highlight  the  handsome,  custom-built  refreshment  bar  in  the  recently  remodeled  RKO  State  The- 
atre, New  Brunswick,  NJ.  Note  the  interesting  backbar  treatment.  Three  automatic  venders  supplement  the  bar. 
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SIZES  TO  BOOST  YOUR 
PROFITS  IN  ALL  PRICE  RANGES 


Wax  free,  leak  proof,  Brand  Name  containers  in  sparkling 
toasted  brown  and  butter  yellow  . . , shipped  freight  prepaid 
in  6M  quantities.  All  three  sizes  available  NOW! 

SALES  STIMULATING  ACCESSORIES  . . . 

I \ Counter  Cards,  Dispenser  Tube,  18"  replica  lighted 
Display,  Color  screen  Trailer,  Plastic  display  Serving  Tray 
. . . All  shown  in  illustrated  brochure  mailed  on  request. 


SERV-O-MAT 


Improved  to  automatically  and 
efficiently  dispense  measured 
portions  of  hot  butter. 


deluxe 

BUTTER  SERVER 


Server  Sales 
inc. 


north  88  west  16447  main  street, 
menomonee  falls,  Wisconsin 


Budget  priced,  manu 
ally  operated  for  smaller  lo- 
cations. 
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The  MODERN  THEATRE  SECTION 


Your  ‘ salesman’ tor 
hamburgers 

hot  dogs 
bar-b-ques 
grilled  cheese 
french  fries 


ham 


tuna  salad 
and 

your  specials 


People  trust  CRUSH  and  they're  assured  by 
thefriendly,  familiar  name  that  yourfountain  or 
lunch  counter  offers  only  the  highest  quality 
food  products.  You  attract  more  customers  and 
sell  more.  More  hamburgers.  More  french  fries. 
More  of  everything. 

People  have  confidence  in  CRUSH.  They've 
made  it  the  world's  largest  selling  orange 
drink.  People  have  confidence  in  those  who 
sell  CRUSH.  And  most  important— confidence 
in  the  other  products  you  serve. 


And  remember  the  other  CRUSH  fruit  drinks 
. . . Grape-CRUSH,  Fruit-CRUSH  and  CRUSH 
Lemonade.  Also  build  sales  with  drinks  made 
with  Old  Colony  syrups— Tropical  Punch,  Wild 
Cherry,  Strawberry,  Lemon-Lime,  Buzz,  Ginger 
Ale  and  Vanilla. 


for  more  information,  write 

CRUSH  INTERNATIONAL  INC. 
2201  West  Main  Street,  Evanston,  Illinois 
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F OR  YEARS,  theatremen  and 
concessionaires  have  been  urging  more 
support  from  candy  manufacturers  in 
the  promotion  of  their  products  and  the 
education  of  the  public  that  candy  is 
not  only  a delightful  treat,  but  also  a 
healthful,  energizing  food — and  par- 
ticularly to  combat  the  excess  weight 
bugaboo. 

It  should  be  good  news  to  them  to 
know  that  the  campaign  of  the  Candy, 
Chocolate  and  Confectionery  Institute, 
now  in  its  third  year,  is  bearing  fruit. 
Based  on  late  fall  reports,  the  Institute 
projected  total  1962  consumption  of 
candy  to  an  estimated  3,265,000,000 
pounds  as  compared  with  3,100,000,000 
pounds  for  1961.  Average  per  capita 
consumption  was  estimated  to  have 
jumped  to  17.5  pounds,  from  17.2 
pounds  in  1961  and  16.8  pounds  in  1960. 
The  1962  dollar  volume  is  estimated  at 
$1,300,000,000,  up  approximately  5 per 
cent  over  1961's  $1,232,000,000.  Similar 
gains  in  1963  should  bring  per  capita 
consumption  to  17.8  pounds. 

These  increases  are  attributed  to 
more  intensive  promotion  both  on  an 
individual  and  industry-wide  basis. 
Theatremen  are  giving  candy  top  dis- 
play space,  and  their  efforts  are  receiv- 
ing real  support  from  the  Institute's 
campaign.  The  latter  includes  the 
nationwide  tour  of  the  Candy  Twins, 
LaVelda  and  Lavona  Rowe,  who  have 
chalked  up  more  than  100  radio  and 
television  appearances,  including 
several  network  shows,  to  spread  the 
positive  facts  about  confections. 

More  than  300  newspapers,  and  big 
consumer  magazines  have  carried  fea- 
tures on  candy.  Further,  the  Notional 
Safety  Council  has  been  advising  with 
the  Institute  on  a research  project  to 
determine  the  potential  aid  of  con- 
fections to  keep  motorists  alert. 

And,  there's  an  idea — why  not  pro- 
mote candy  as  "one  for  the  road''  as 
patrons  leave  the  theatre? 
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ON  THE  COVER 

The  remodeling  of  the  RKO  State  in  New  Brunswick,  N.J., 
included  modern  seating,  a new  screen  and  stage  curtain,  high 
fidelity  sound,  new  decoration  throughout,  the  new  concessions 
stand  and  boxoffice. 


I.  L.  THATCHER,  Managing  Editor 

The  MODERN  THEATRE  Section  of  BOXOFFICE  is  included  in  the  first  issue  of  eoch  nwith. 
Editorial  or  general  business  correspondence  should  be  addressed  to  Associoted  Publications, 
825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  Wesley  Trout,  Technical  Editor;  Eastern  Repre- 
sentotive:  D.  M.  Mersereau,  1270  Sixth  Ave.,  Rockefeller  Center,  New  York  20,  N.  Y.; 
Central  Representatives:  Louis  Didier,  Jock  Broderick,  5809  N.  Lincoln,  Chicago  45,  III., 
Western  Representotive:  Wettstein,  Nowell  & Johnson,  Inc.,  New  York  Life  Bldg.,  2801  West 
Sixth  St.,  Los  Angeles  57,  Colif. 
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Harmon  and  Bunion,  the  Johnny  Hart-created  stars  of  our  national  advertising, 
always  end  up  where  Dr  Pepper  flows  — from  vending  machines  and  snack  bar 
dispensers.  They’re  just  crazy  about  that  delicious  fruit-blended  soft  drink  that’s  not 
a cola  or  a root  beer.  They’ll  be  selling  Dr  Pepper  to  millions  of  other  people  on  two 
national  television  networks  — including  Dick  Clark’s  AMERICAN  BANDSTAND 
on  ABC-TV  — and  you  can  see  them  in  national  magazines,  on  24-sheet  posters  and 
in  newspapers  all  over  the  country.  That’s  one  of  many  reasons  why  the  smart  theater 
owner  always  has  Dr  Pepper  available  for  his  customers.  For  the  14th  year  in  a row, 
fountain-vending  sales  have  broken  all  records.  And, 
of  course,  as  the  sales  climb,  the  profits  climb.  So 
if  you’re  not  on  the  inside  (like  Harmon  and 
Bunion)  better  get  there  soon.  Just  write  to 
the  Fountain-Vending  Division,  Dr  Pepper 
Company,  P.  0.  Box  5086,  Dallas,  Texas. 


Dr  Pepper  Company,  Dallas,  Texas,  1963  IT’S  DIFFERENT...!  LIKE  IT! 
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17-WEEK  CONTEST  INCREASES  PROFITS 


Ingenuity  of  Theatre  Managers  Rewarded  With  $8,000  Prize  Money 


This  outstanding  display  in  the  Feast  of  Profits  contest  conducted  by  Theatre  Confections,  Ltd.,  was  at 
the  Paramount  Theatre  in  Edmonton,  Alta.,  where  Bert  Wiber  is  manager.  It  wos  set  up  in  the  lobby 
near  the  refreshment  stand.  The  imposing  array  of  dollar  bills  (securely  covered  with  cellophane)  was 
an  eye-catcher,  and  the  patron  had  a chance  to  win  one  of  the  brand  new  dollar  bills  if  he  had  a 
Lucky  Pepsi  stamp  on  his  20-cent  cup.  A lucky  star  on  the  larger  Pepsi,  plus  a star  on  a popcorn  box 
gave  the  patron  a chance  for  $3. 


on  a percentage  of  sales,  compared  to  over- 
all sales  for  the  period  of  the  contest. 
This  procedure  was  also  used  for  the  hot 
dog  contest.  The  six  candy  company  con- 
test winners  were  determined  on  the  same 
basis  as  the  hot  dog  contest,  even  though 
the  confection  companies  contests  ran  for 
only  a limited  period,  compared  to  the  top 
three — drinks,  popcorn  and  candy — that 
ran  the  full  17  weeks. 

TIED  IN  WITH  CIRCUIT  SESSIONS 

In  order  to  generate  interest,  ari-ange- 
ments  were  made  to  tie  in  with  the  Famous 
Players  regional  meetings,  held  in  St.  John. 
New  Brunswick:  Toronto,  and  London,  On- 
tario; Winnipeg,  Manitoba;  Regina  and 
Saskatoon,  Saskatchewan;  Edmonton  and 
Calgary,  Alberta;  Vancouver  and  Kelowna, 
British  Columbia.  For  the  meetings,  TCL 
set  up  six-foot,  photo-mount  cut-outs  of 
Miss  Feast  of  Profits  and  provided  the 
initial  presentation  of  the  contest  in  the 
form  of  a brochure,  which  gave  details  on 
the  12  contests.  The  same  brochure  with  a 
letter,  inviting  the  managers  to  participate 
was  sent  to  all  accounts,  to  cover  person- 
nel unable  to  attend  the  meetings. 

Notes  were  made  at  all  meetings  on  ques- 
tions asked  by  the  managers  and  when  the 
meetings  were  completed,  they  were  com- 
piled and  answers  were  given  in  a bulletin 
once  again,  not  only  as  a reminder  for 


P ROFiTS  MOVED  impressively  up  on 
the  concessions  sales  barometers  of 
Famous  Players  Theatres  served  by  The- 
atre Confections,  Ltd.,  during  a 17-week 
contest  beginning  the  first  week  of  last 
September. 

The  successful  results  were  due  to  the 
continuing  stimulus  of  colorful  “teasers” 
sent  by  TCL  to  theatre  managers,  and  to 
the  enthusiastic  promotions  and  displays 
developed  by  the  latter.  Prize  money  was 
exciting — $8,000  in  cash  awarded  by  TCL  to 
winners  in  various  product  promotions. 

The  Theatre  Confections  contest  was  a 
tiein  with  Famous  Players  “Share  the 
Profits”  contest,  and  was  dubbed  the 
“Feast  of  Profits.”  The  $8,000  prize  money 
pertained  only  to  refreshments  and  was 
over  and  above  that  awarded  by  Famous 
Players. 

THANK  YOU'  TO  SUPPLIERS 

J.  J.  Fitzgibbons,  jr.,  head  of  Theatre 
Confections,  said:  “TCL  had  no  reservations 
on  coming  up  with  the  $8,000  in  cash,  as  all 
the  contests  concerned  suppliers  of  this 
company  for  the  last  17  years,  and  this  was 
one  way  of  saying  ‘thank  you’  to  them.  We 
also  knew  that  in  tying  in  with  Famous 
Players  “Share  the  Profits”  contest,  which 
w'as  directly  concerned  with  theatre  opera- 
tion and  selling  product,  that  if  the  man- 
agers sold  the  pictures  and  increased  their 
boxoffice,  the  extra  effort  on  confections 
would  be  worth  the  time  that  we  put  into 
the  Feast  of  Profits.” 

The  Feast  of  Profits  contest  consisted  of 


12  different  contests  within  one  overall 
contest.  Three  of  the  contests  had  winners 
for  the  months  of  September,  October  and 
November,  with  a jackpot  winner  for  De- 
cember. The  winners  were  determined  by 
the  highest  percentage  of  increase  in  sales 
for  the  particular  contest,  using  sales 
figures  for  the  corresponding  period  in 
1961. 

One  drink  company’s  winners  was  based 


those  who  attended,  but  to  limit  corre- 
spondence from  those  who  did  not  attend 
the  meetings. 

Immediately  after  the  meetings  were 
completed,  teasers  were  sent  out  to  all  ac- 
counts, reminding  them  of  the  contest. 
Prior  to  September  1,  nine  bulletins,  plus 
quota  sheets  showing  1961  figures  where 
required,  in  addition  to  a “Wise  Old  Owl” 
key  chain,  (“Be  Wise — Capitalize  on  the 


Patrons  of  the  Aca- 
dia Theatre,  Wolf- 
ville,  N.S.,  where  E. 
Whittle  is  manager, 
couldn't  fail  to  get 
the  message  with 
this  big  emphasis  on 
popcorn.  The  back- 
bar  display  featured 
a prize  contest,  the 
front  of  the  bar 
fairly  shouted  "pop- 
corn," with  the 
huge,  staggered  let- 
ters, and  even  the 
popcorn  machine 
was  decorated.  The 
candy  display  was 
also  good,  Pepsi- 
Cola had  a front 
position,  and  the  ice 
cream  cabinet  on 
the  left  was  easily 
accessible.  A com- 
pact stand,  but  well 
merchandised. 
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The  MODERN  THEATRE  SECTION 


This  old-fashioned  peanut  wagon  loaded  with 
Planters  nut  items  was  displayed  in  the  lobby  of  the 
Capitol  Theatre,  London,  Ont.  The  cart  is  a 
mobile  unit  designed  by  Theatre  Confections,  Ltd., 
and  used  for  special  events  at  theatres  throughout 
the  Dominion. 


TCL  Feast  of  Profits”)  were  sent  out.  One 
week  prior  to  the  confection  company  con- 
tests, a reminder  was  sent  out,  plus  bulle- 
tins announcing  winners  of  contest  periods 
completed. 

To  make  it  interesting  for  TCL  branch 
managers  in  Montreal,  Toronto  “A”  and 
“B,”  Winnipeg,  Vancouver  and  the  drive-in 
department,  there  was  a total  cash  prize 
contest  of  $500.  Winners  were  determined 
by  the  highest  percentage  of  gross  increase 
in  concessions  sales  for  the  corresponding 
17  weeks  in  1961. 

All  managers  were  urged  to  call  staff 
meetings  prior  to  each  contest,  and  to  train 
and  stimulate  their  personnel  to  push  the 
various  contest  items,  as  well  as  the  entire 
refreshment  line.  Entries  had  to  be  ac- 
companied by  a report  of  what  was  done, 
together  with  snapshots  or  commercial 
photos. 

Pictured  on  these  pages  are  some  of  the 
winning  and  outstanding  displays  created 
by  the  Famous  Players  managers  and  their 
staffs. 


^TCLIS  teisl  of  pitd'ils" 

"POPPEfcS" 

Varmeps" 


4 typical  "teaser,"  one  of  many,  sent  out  to  all 
theatre  managers  by  Theatre  Confections  to  keep 
interest  in  the  contest  at  high  heat.  Such  teasers 
were  sent  out  prior  to  each  contest  and  during  the 
longer  contests. 


Orange-Crush  received  the  big  play  in  this  display,  during  the  contest  for  promoting  the  drink,  at  the 
Capitol  Theatre,  Vancouver,  B.C.  Backbar  sign  featured  the  large  cup,  and  also  plug:,ed  Rowntrees 
candy  bars,  one  of  the  other  companies  represented  in  the  contests.  Note  the  excellent  open  display 
of  candy  in  the  tiered  section.  Ice  cream  novelties  are  displayed  in  the  self-serve  cabinet  at  the  left. 
Balloons  at  the  top  of  the  bar  add  a festive  note. 


In  addition  to  the  cart  display  in  the  lobby,  the  Capitol  Theatre  in  London,  Ont.,  had  this  massive  back- 
bar  display  at  the  concessions  stand,  featuring  all  the  Planters  products.  The  clock  on  Mr.  Peanut's 
top  hat  at  the  left  created  a lot  of  interest.  There  was  good  open  display  of  nuts  on  the  front  counter, 
too,  (see  right).  The  whole  display  was  spotlighted  (upper  right)  to  gain  full  attention  of  the  theatre 
patrons  as  they  entered  the  lobby. 


This  was  the  refreshment  bar  display  of  the  Capitol  Theatre,  Brantford,  Ont.,  during  the  Cadbury  candy 
contest.  All  the  bars  were  featured  by  signs  and  wrappers  on  the  backbar,  and  the  bars  were  on  open 
display  on  the  counter.  Bill  Burke  is  manager.  This  is  an  outstanding  display  emphasizing  a single 
brand  of  confections. 
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Popcorn  Information  Still  Available  From  Iowa  State 


With  the  final  report  on  popcorn  experi- 
ments for  1961,  issued  by  John  C. 
Eldredge  of  the  Iowa  Agricultural  Experi- 
ment Station,  the  project  entitled  “Breed- 
ing and  Cultm'al  Studies  With  Popcorn,” 
has  been  terminated.  This  work  had  been 
carried  on  for  more  than  30  yeai's  under 
Professor  Eldredge’;^  dhection,  and  with 
the  financial  aid  of  the  Popcorn  Processors 
Ass’n. 

However,  while  the  breeding  work  with 
popcorn  has  been  discontinued,  as  far  as 
development  of  new  inbred  lines  and  new 
hybrid  combinations  is  concerned,  work 
with  popcorn  at  Iowa  State  is  by  no  means 


finished.  Several  promising  experimental 
hybrids  containing  inbred  lines  not  in- 
volved in  any  released  Iowa  hybrids  offer 
possibihties  for  superior  hybrids  for  the 
popcorn  industry. 

In  order  that  this  material  can  be  made 
available  to  the  popcorn  industry,  the 
newer  inbred  lines  which  have  shown 
promise  in  future  Iowa  hybrids,  have  been 
turned  over  to  the  Committee  for  Agri- 
cultural Development.  This  organization 
was  set  up  for  the  purpose  of  increase  and 
distribution  of  new  varieties  and  hybrids 
of  Iowa  crops  such  as  oats,  soybeans,  hy- 
brid dent  corn,  popcorn,  etc.  They  have 
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KETTLE  SI 


18  oz. 
Electric 


32  oz. 
Electric 


32  oz. 
Gas 


?e°g'’ar«ess  of  weather  or  mmstur 
conditions. 


POPS  IT  BEST! 
KEEPS  IT  H^l 

HOT  POPCORN  MEANS 

• Bigger  Sales  • Repeat  Sales 

• Increased  Beverage  Sales 

Ambcissador  Model  for  Indoor 
Situations 

Write  for  FREE  Brochure 

“78  Years  of  Leadership” 


13  Popcorn  Building,  Nashville,  Tenn.  — Factory:  Chicago,  III. 


SOMETHING  NEW  AND  TASTY 
for  YOUR  Snack  Bar.' 

IAZAR S kosher 

PURE  BEEF 

FRANKFURTERS 

WILL  SHIP  SAMPLES! 

WRITE,  WIRE,  OR  PHONE  FOR  INFORMATION 
Wf  SHIP  EVERYWHERE 

LAZAR’S  KOSHER  SAUSAGE  FACTORY 

5511  N.  Kedzie  Ave.,  Chicago  25,  Illinois  Phone:  IN  3-3351 


cold  storage  facilities  for  holding  promising 
parent  material  in  good  condition  for  sev- 
eral years.  They  plan  to  grow  limited 
amounts  of  promising  hybrids  which  will 
be  made  available  to  prcxiessors  for  trial. 
Whenever  a new  hybrid  proves  popular  it 
will  be  released  under  a regular  Experi- 
ment Station  nmnber  and  the  single  cross 
parents  and  inbred  lines  will  be  available 
to  popcorn  seed  producers  under  the  regu- 
lar plan  for  release  of  popcorn  seed. 

At  the  present  time  seed  of  three  popcorn 
hybrids  is  available  from  the  Committee 
for  Agricultural  Development  (CAD  as  it 
is  commonly  called) . Dr.  Charles  D. 
Hutchcroft  is  secretary  and  handles  all 
orders  for  seed.  Address  Agronomy  Build- 
ing, Iowa  State  University,  Ames,  Iowa.  A 
booklet  listing  all  seed  which  is  available 
will  be  sent  on  request.  The  three  available 
hybrids  are  yellow  lopop  10,  which  is  now 
a released  hybrid  and  experimental  white 
913  and  yellow  3595.  All  are  described  in 
the  booklet. 


Royal  Crown  Earnings  Up 

Earnings  of  Royal  Crown  Cola  Co.  and 
Consolidated  Subsidiaries  for  the  year 
ended  December  31,  1962  amoimted  to  $1,- 
650,747  ($1.43  per  share)  after  providing 
$1,954,000  for  federal  and  state  income 
taxes;  as  compared  with  earnings  of  $1,- 
253,357  ($1.10  per  share)  for  the  year  1961, 
after  providing  $1,353,000  for  federal  and 
state  income  taxes.  Sales  and  profits  for 
the  year  reached  the  highest  point  in  the 
company’s  history.  January,  1963,  was  the 
17th  consecutive  month  of  sales  increase. 


Carry  Out  Trays  and  Popcorn  Boxes 

$17.95  M 

Tray  is 
634x105/8x3 
inches  deep. 
Holds  all  sizes 
of  cups  includ- 
ing Buttercorn 
Cups. 

Red  & White  Striped  Sunburst  Design 
Automatic  Lock  Popcorn  Boxes 
10c  Boxes  $ 9.90  M Freight  prepaid  within  200 
miles  ot  Pittsburgh,  Pa.  on 
15c  Boxes  12.50  M any  combination  order  of 
boxes  and  troys  amounting 
25c  Boxes  19.80  M to  $75.  or  more. 

SAMPLES  ON  REQUEST 

THEATRE  CANDY  CO.  INC. 

400  Dinwiddle  St.,  Pittsburgh  19,  Po. 

Area  code  412  Phone  281-8503 


TO  FILL 
POPCORN  BAGS 
AND  BOXES  WITH 
THE  Af£W  PATENTED 

THOUSAMDS  OF 
PElieHTEbi 

^2sp/tr  wuR 

THBATRe  StiPPL'^  Of 
POPCORN  suppLiorntn 
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The  MODERN  THEATRE  SECTION 


Profits  pop  ’way  up  when  you  sell  Pepsi  and  popcorn  and 
all  crunchy  snacks.  Be  sure  to  get  the  most  from  these  big 
money  makers.  Call  your  local  Pepsi-Cola  bottler.  Today! 

"PEPSI-COLA"  AND  "'PEPSI"  ARE  TRADEMARKS  OF  PEPSI-COLA  COMPANY,  REG.  U.S.  PAT.  OFF. 
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GARLIC -FLAVORED  FRANKS  A HIT 


A smiling,  enthusiastic  attendant  and  good  display  on  the  cafeteria  line  produced  a 30  per  cent  increase 
in  hot  dog  sales  at  the  Chief  Drive-In,  Austin,  Tex.  A screen  trailer  was  also  used. 


O ARLic-FLAVORED  kosher  frank- 
furters have  resulted  in  amazingly  in- 
creased sales  of  hot  dogs  and  drinks  at  a 
number  of  indoor  and  drive-in  theatx’es 
operated  by  Trans-Texas  Theatres,  Inc. 

Trans-Texas  first  experimented  with 
kosher  franks,  obtained  from  Lazar’s 
Kosher  Sausage  Factory,  Chicago,  in  two 


Your  most  reliable  source  for 
items  to  do  your  job  better, 
easier,  and  more  profitably  I I 
—Write  for  Free  Catalog  Today. 


GOLD  MEDAL  PRODUCTS  CO. 


list  FREEMAN  AVE  . CINCINNATI  IT.  OHIO 


indoor  houses,  the  downtown  Dallas  Capri 
and  the  Pine  Arts  across  from  Southern 
Methodist  University.  Sales  and  profits 
jumped  so  rapidly  that  the  circuit  im- 
mediately added  the  franks  to  the  items 
served  at  the  Chief  Drive-In  Theatre  and 
the  Burnet  Drive-In  Theatre  in  Austin,  and 
the  Hollywood  Theatre,  Port  Worth. 

SALES  UP  39  PER  CENT 

Frankfurter  sales  jumped  39  per  cent  at 
the  Capri,  and  the  tantalizing  garlic  flavor 
produced  a remarkable  rise  in  soft  drink 
sales.  Many  patrons,  after  tasting  and  eat- 
ing one  frank  said:  “Let’s  have  another!” 

At  the  Chief  Drive-In,  Glyn  Morsbach, 
manager,  reported  the  new  hot  dogs  in- 
creased his  sales  by  30  per  cent,  and  this 
occurred  during  the  winter  months  when 
patronage  drops  off.  Again,  drink  sales  also 
increased. 

Don  Burroughs,  manager  of  the  Burnet 
Drive-In,  also  reported  that  many  patrons 
are  coming  back  for  “seconds” — both  hot 
dogs  and  drinks.  Both  Morsbach  and  Bur- 
roughs believe  that  the  new  kosher  hot  dog 
sales  will  triple  business  during  the  summer 
months. 


GLASS  & CHROME 

CLEANER 


HIGHEST  QUALITY  CLEANER  THAT  CAN  BE  MADE 
CHRoZ  ' 

'’aySsi 

^f^ARKLlNG 
CLEAN 


'/II  I \ \ \ \ w 

NO  SILICONE  TO  LEAVE  FILM 


SOLD  BY  NATIONAL  THEATRE  SUPPLY 


BETTER 

COFFEE 

& 

PROFITS 


Ciuh  in  big  the  E-Z  WAYI 
You'll  save  up  to  75%  on 
labor  olone  with  an  E-Z 
WAY  automatic  coffee- 
maker.  Costs  for  less, 
yields  far  more.  Get  the 
focts— write  now; 

STEEL  PRODUCTS  CO. 

40  Sth  Ave.,  S.W. 

Cedar  Rapids,  Iowa 


Manager  Gene  Welch  of  the  Fine  Arts 
says  that  about  40  per  cent  of  the  theatre’s 
patrons  are  Jewish,  and  this  alone  doubles 
frankfurter  grosses,  although  all  patrons 
definitely  enjoy  the  new  food  offering. 

In  addition  to  the  delightful  flavor  of  the 
kosher  franks,  there’s  another  reason  for 
the  success  enjoyed  in  these  theatres.  Man- 
agers trained  concessions  personnel  to  push 
the  item,  stressing  its  larger  size  and  100 
per  cent  all  beef  ingredients.  This  was  im- 
portant since,  when  the  new  franks  were 
added,  price  was  increased  from  25  to  35 
cents.  However,  since  the  attendants  were 
well  prepared,  not  one  complaint  was  re- 
ceived about  the  price  rise. 

SCREEN  TRAILERS  USED 

Posters  on  the  stand,  caps  on  employes 
and  a special  Lazar  screen  trailer  also 
pushed  the  new  franks. 

The  theatre  managers  are  delighted  with 
the  increase  in  profits  that  the  Lazar 
franks  are  producing,  since  they  share  in 
concessions  stand  profits — a policy  of 
Trans-Texas  Theatres,  of  which  Earl 
Podolnick  is  president  and  Norm  Levinson 
is  general  manager. 


Personnel  at  the  Capri  in  downtown  Dallas,  well 
trained  to  push  the  larger,  all-beef  frankfurter, 
advertising  caps,  overhead  banners  and  good 
counter  display  enabled  the  theatre  to  increase  its 
hot  dog  sales  39  per  cent,  even  though  the  price 
was  upped  ten  cents  to  35  cents.  Drink  sales  also 
increased. 


Pepsi  Scholarships  Awarded 

Mickey  Mantle,  N.Y.  Yankees,  and 
Maury  Wills,  L.A.  Dodgers,  have  desig- 
nated Commerce  (Okla.)  High  School,  and 
Winston-Salem  (N.C.)  Teachers  College, 
respectively,  as  “their”  choice  to  receive 
$500  scholarships  donated  in  “their”  names 
by  Pepsi-Cola  Co.  Commerce  high  school 
and  Winston-Salem  college  will  be  solely 
responsible  to  administer  the  award  based 
on  student  need.  Pepsi-Cola  cited  Mantle 
and  Wills  in  honor  of  their  selection  as 
The  Sporting  News  “Player  of  the  Year” 
in  the  American  and  National  baseball 
leagues. 


Reader's  Service  Bureau  coupon,  page  35. 
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There’s  more  profit  per  gallon! 

Royal  Crown  Cola  is  the  lowest  priced,  national  cola  brand.  Of  course,  that  means  more 
profit  for  you.  And  check  these  additional  advantages : ^ theater  'parties  ( write  for 

details  of  1500  successful  promotions  for  kids)  ^ liberal  jug  return  allowance  ^ 
leading  cola,  all  flavors  from  one  source  ^ local  pick-up  and  delivery  ^ no  ship- 
ping delays,  low  inventories  ^ local  participation  in  promotions.  Add  up  the  ad- 
vantages — then  add  to  your  profits  with  RC,  goingest  cola  of  the  leading  three. 

Royal  Crowii.Cola 

^ COLUMBUS,  GEORGIA 

other  fine  products  of  Royal  Crown  Cola  Co. : Diet-Rite  Cola,  Nehi,  Upper  10,  Par-T-Pak. 
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New  Concessions  Bar  Built  All  in  One  Piece 


You’ll  sell  more  popcorn 
to  capacity  crowds  with 


a Manley 
SUPER  STADIUM 

POPS!  Every  2 minutes  — 20-25 
boxes  of  popcorn.  Every 
hour — 30  bushels  of  profit! 

STORES!  Up  to  180  boxes  of  popcorn 
kept  hot,  fresh,  crisp,  in 
elevator  well  which  rises  at 
flick  of  switch. 

SEASONS!  ^ell  has  automatic  plug-in, 
thermostat  control,  delivers 
accurate  measure  to  kettle. 

SERVES! Correct  height  for  easy 
counter  service.  Stands 
alone  or  fits  into  counter 
plan. 

S^LLS!  Built-in  eye  appeal.  Red 
white  modern  design.  Col- 
ored tubular  illumination 
for  golden-glow  popcorn. 


This  attractive  new  refreshment  stand  in  the  Albany  Theatre,  New  Brunswick,  N.J.,  was  recently 
installed  by  RKO  Theatres,  and  the  front  bar,  all  in  one  piece,  includes  a Pronto  popcorn  warmer, 
candy  case  with  rail  light,  service  counter  and  a 30-inch  Bally  ice  cream  merchandiser.  The  backbar 
includes  a stock  ice  cream  freezer.  The  stand  is  recessed  into  the  right  rear  center  orchestra  bank  of 
seats  under  a canopy  with  downlights,  and  is  entirely  finished  with  Formica.  A fireproof  metal  door 
leads  from  the  right  aisle  into  the  working  area.  Stein  Woodcraft  Corp.  built  and  installed  the  stand 
which  is  operated  by  the  Union  News  Co.  under  direction  of  Lee  Koken,  in  charge  of  RKO  concessions. 


Get  Ready!  Write  for  complete 

t information  today! 

MANLEY,  INC. 

20  Wyandotte  • Kansas  City  8,  Mo. 

The  BIGGEST  Name  in  POPCORN  for  more  than  35  years 


b S..  ■' 

Natalie  Wood  and  Karl  Malden. 

Festivities  included  a behind-the-scenes 
tour  of  Warner  Bros,  studios,  dinner  with 
the  stars  at  Chasen’s,  nightclubbing  at  the 
Roaring  Twenties  and  the  Crescendo,  a tour 
of  Disneyland,  Fanner’s  Market,  Beverly 
Hills  and  other  points  of  interest,  topped 
off  by  an  evening  of  dining  and  dancing 
at  the  Cocoanut  Grove.  The  guests  flew 
first-class  jet  and  stayed  in  poolside  lanai 
rooms  at  the  Hollywood  Roosevelt.  All 
transportation  was  via  Cadillacs  chauf- 
fered  by  professional  guides. 


Pepsi's  Vender  Honored 

Two  signal  honors  have  been  accorded 
Pepsi -Cola’s  new  “Crown  Line”  design 
vending  machines,  according  to  Henry  E. 
McGovern,  vice-president  of  equipment 
engineering  for  the  company.  A Crown 
Line  vender  will  be  exhibited  in  the  Louvre 
in  Paris  starting  June  17.  The  design  was 
selected  for  display  by  the  International 
Council  of  Societies  of  Industrial  Design 
as  one  example  of  the  very  best  in  Ameri- 
can design.  This  exhibit  will  continue 
until  October. 

A Crown  Line  vending  machine  has  also 
been  selected  for  display  at  the  Interna- 
tional Exhibition  of  Industrial  Design  at 
the  Museum  of  Modern  Art,  Buenos  Aires, 
starting  April  1.  This  exhibition  is  under 
the  aegis  of  the  National  Institute  of  In- 
dustrial Technology  of  Argentina,  private 
industry,  government  cultural  agencies  and 
the  University  of  Buenos  Aires. 


Gypsy'  Contest  Winners 
Feted  in  Hollywood 

Ten  consumer  first  prize  winners  were 
feted  in  Hollywood  February  1-3  by  War- 
ner Bros,  and  Curtiss  Candy  Co.  for  their 
prize-winning  jingles  in  the  Curtiss-spon- 
sored contest  held  in  conjunction  with  the 
release  of  “Gypsy”  and  the  company’s  new 
candy  bar  by  that  name.  There  were  also 
ten  identical  awards  for  retailers  from 
whom  Curtiss  candy  was  purchased.  First 
prizes  were  an  all-expense-paid  trip  for 
two  as  guests  of  the  stars  of  “Gypsy.” 

The  weekend  events  were  also  attended 
by  the  leading  Curtiss  division  manager, 
district  manager  and  salesmen.  The  34 
winners  and  company  representatives  re- 
ceived a personal  “red-carpet”  welcome  by 
Mervyn  LeRoy,  producer  and  director  of 
“Gypsy”:  plus  the  stars:  Rosalind  Russell, 


H.  B.  REESE 
CANDY  CO. 
HERSHEY,  PA. 


Make  every  night 
OPENING  night! 


For  more  information  about  products 
described  editorially  or  in  advertising  in 
this  issue  use  Readers'  Service  Bureau 
coupon  on  page  35. 
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Hires  and  Crush  Fountain 


NAC  Adds  More  New  Members  in  Current  Drive 


Division  Hold  Sales  Meet 

A comprehensive,  detailed  presentation 
was  made  to  sales  personnel  representing 
the  Fountain  Division  of  Hires  and  Crush 
International  recently,  when  the  first  joint 
sales  meeting  for  the  division  was  held  at 
the  company  headquarters  in  Evanston,  111. 

When  the  Hires  Division  was  purchased 
by  Crush  last  June,  it  was  decided  to  estab- 
lish the  Hires  and  Crush  Fountain  Division 
as  a combined  operation,  rather  than  as 
separate  divisions,  as  is  the  case  in  bot- 
tling. This  was  done  for  the  sake  of 
greater  efficiency  and  wider  distribution, 
according  to  Derrill  W.  Stevenson,  national 
sales  manager.  With  a combined  sales 
force  and  a single  central  management,  it 
is  expected  that  accounts  can  be  given 
better  and  more  personal  service. 

However,  in  1963  both  Hires  and  Crush 
will  have  separate  and  distinct  marketing 
programs.  Walter  E.  Sala,  marketing  di- 
rector, presented  the  details  of  these  pro- 
grams. Samples  of  the  point-of-purchase 
materials  and  extra  selling  aids  created  in 
conjunction  with  the  new  programs  were 
shown. 

So  that  the  fieldmen  can  provide  the 
greatest  possible  help  and  service  to  their 
customers,  all  Hires  and  Crush  equipment 
was  brought  in  and  fully  explained.  The 
district  representatives  now  sell  both  Hires 
and  the  Crush  products  and  have  been 
thoroughly  familiarized  with  all  aspects  of 
the  new  products  taken  on  since  the  con- 
solidation of  the  Hires  and  Crush  fountain 
operations. 


The  Vendo  Co.  wound  up  1962  with  a 
substantial  25  per  cent  gain  in  net  sales 
over  1961— $55,342,583  vs.  $53,695,701— and 
net  earnings  of  $2,897,716  ($1.09  per  share) 
as  against  $2,297,371  (87  cents  per  share) 
the  previous  year. 


TREMENDOUS  PROFITS!! 


Now  Fresh  Fruit  Sundaes,  Pineapple  and 
Strawberries  from  stainless  steel  pans! 

Both  juices  for  snow  cones  and  fresh  fruit 
for  sundaes  dispensed  from  one  machine 

HERE'S  HOW  TO  MAKE 


BIG  MONEY  WITH  "SNOW 

MAGIC” 


No  Pulitysl 


No  Gears! 


No  Oilingl 


Belts! 


THE  NEW  SNOW 
CONE  machine 


Capacity.  50  cones 
every  30  seconds. 


The  Serfs  'SNOW 
MAGIC"  machine 
combines  eye-appeal- 
ing  beauty  with  per- 
fect mechanical  per- 
formance and  larpe 
capacity.  “Snow 
Magic"  IS  easy  to 
operate  and  is  Fully 
Automatic.  A Snow 
Cone  costs  l'/4  to 
V/2C  and  usually 
sells  for  10c 
that's  profit! 


Distributors  of  famous 
Victor's  QUICK  MIX  dry 
flovor  concentrates. 

FREE  SAMPLES 
WITH  EACH  MACHINE 


SAMUEL  BERT  MFC.  CO 
Fair  Park  Station,  Box  26410,  DALLAS.  TEXAS 


James  O.  Hoover,  Mai'tin  Theatres,  Co- 
lumbus, Ga.,  and  National  Ass’n  of  Con- 
cessionaires first  vice-president  and  mem- 
bership chairman,  has  reported  the  addition 
of  four  new  members.  They  are:  Howard 
Lockamy,  Greensboro  Coliseum,  Greens- 
boro, N.C.;  Pioneer  Motor-Vu  Theatre, 
Provo,  Utah,  owned  and  operated  by  Mar- 
vin Cox;  Johnny  Johnston,  R.  S.  Conces- 
sions & Vending  Co.,  Mayfair  House,  Deal 
Road,  Oakhurst,  N.J.;  and  Hersch  I.  Yes- 
ley,  Yesley  Brothers  Sales  Co.,  Newton- 
ville.  Mass. 

Greensboro  Coliseum,  Pioneer  Motor-Vu 
Theatre  and  R.  S.  Concessions  & Vending 


Co.  joined  the  concessionaires  segment. 
Johnny  Johnston  has  advised  NAC  that  R. 
S.  Concessions  & Vending  Co.  is  an  affiliate 
of  the  (newly  formed)  Walter  Reade-Ster- 
ling  group  and  will  operate  their  twenty- 
one  concessions  uits. 

Hersch  I.  Yesley  is  a broker  of  popcorn 
and  popping  oils,  and  is  widely  known  in  the 
concessions  industry. 

“Interest  in  NAC  membership  has  shown 
a marked  increase  since  last  year’s  conven- 
tion,” according  to  Hoover.  His  commit- 
tee, composed  of  eight  regional  vice-presi- 
dents, is  currently  engaged  in  an  intensive 
membership  drive. 


Fast?  . . . we  MVOR' CRISP 

pressure  fry  chicken 
fresh  to  done  in 
only  8 minutes! 


Pressure  Fried  Chicken-Tender  ’n  Juicy- 
Satisfies  Customers  And  Brings  ’em  Back! 

Adding  FLAVOR-CRISP  pressure  fried 
chicken  will  increase  volume  as  much  as  30% 

— even  in  established  drive-ins. 

We  make  it  easy  for  you  to  prepare  and  sell 
fresh  FLAVOR-CRISP  pressure  fried  chicken,  as 
well  as  mouth  watering  french  fries,  seafoods,  and 
meats.  Add  extra  profits  without  extra  help  — no 
special  training  needed.  Ballantyne’s  Pressure 
F ryers  are  fully  automatic . . . anyone  can  turn  out 
perfect  foods  every  time. 

Use  our  easy  “Pay-As-You-Profit"  purchase 
plan,  or  lease,  if  you  wish.  Compared  with  other 
pressure  fryers,  you  will  find  this  the  biggest  value 
for  your  dollar. 

A Complete  FLAVOR-CRISP  Program 

NO  FRANCHISE  REQUIRED-NO  STRINGS  ATTACHED 


.1 


FLAVOR-CRISP 

BREADING 

Assures  perfect 
batter 


FLAVOR-CRISP 
SALES  AIDS 

Menu  Tip-Ons 
Table  Tents 
Ad  Mats 

•Trademark 


2 MODELS 

• Floor  Model 

• Counter  Model 


Compact  — 

3 requires  little 


ntynG 


A DIVISION  OF  ABC 
VENDING  CORPORATION 


FLAVOR-CRISP 

PACKAGING 

Tubs,  boxes 
for  carry-out 


FILL  OUT  AND  MAIL  TODAY 


BALLANTYNE  INSTRUMENTS  AND  ELECTRONICS,  INC. 

1712  JACKSON  STREET  OMAHA  2,  NEBRASKA 
Please  send  complete  information  about  the  FLAVOR-CRISP  pres- 
sure frying  program  — without  obligation— to: 


NAME 


FIRM 

ADDRES.S 

CITY 

ZONE 

STATE 
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HEYWOOD- 

WAKEFIELD 


Coca-Cola  Test -Marketing  Sugarless  Soft  Drink 


A sugarless  soft  drink  called  Tab  is  be- 
ing market-tested  in  Spi'ingfield,  Mass.,  by 
the  Coca-Cola  Co. 

According  to  J.  Paul  Austin,  president  of 
Coca-Cola,  the  test  was  designed  to  pro- 
vide the  company’s  management  with  more 
specific  knowledge  of  the  possible  future 
role  of  this  type  of  beverage  in  the  soft 
drink  industry. 

Austin  said  that  consumer  interest  in 
the  so-called  dietetic  foods  and  beverages 
had  indicated  a possible  long-term  growth 
for  this  type  of  product.  He  said  pre- 


liminary market  tests  had  shown  that 
sugarless  beverages  were  not  generally 
popular  with  consumers  of  regular  soft 
drinks,  but  that  an  acceptable  product 
might  render  a satisfactory  service  to  per- 
sons who  wished  to  keep  “tab”  on  their 
caloric  intake. 

Tab  has  been  under  development  at  the 
Flavor  Laboratories  of  the  Coca-Cola  Co. 
in  Atlanta.  It  will  be  marketed  by  the 
Fanta  Beverage  Co.,  a division  of  Coca- 
Cola  which  markets  other  products  including 
Sprite  and  the  Fanta  soft  drinks. 


' The  legal  Angle: 

A Tax  Break  on  Health 
. And  Accident  Policies 

By  NORMAN  SHIGON 

T HERE  IS  NOW  good  news  for  the 
average  theatre  owner  and  others  in  the 
business  who  own  accident  and  health  in- 
surance policies.  These  policies  generally 
provide  not  only  for  medical  benefits  but 
for  additional  benefits  for  loss  of  limb, 
sight  and  time,  as  well  as  for  loss  of  life. 

The  tax  law  permits  the  taxpayer  to  de- 
duct as  a medical  expense  the  cost  of  health 
and  accident  insurance  premiums,  but  the 
Internal  Revenue  Service  has  taken  the 
position  in  the  past  that  the  premium  or 
any  portion  of  it  which  pays  for  protection 
against  loss  of  life,  limb,  sight  and  time 
were  not  deductible.  Rev.  Rul.  59-393, 
1959-2  C.D.  457.  Therefore,  there  has  been 
required  an  allocation  and  deduction  of 
only  that  portion  which  was  attributable  to 
medical  benefits. 

Not  only  had  this  been  the  position  of  the 
Internal  Revenue  Service,  but  up  to  recent 
months  the  tax  court  adopted  the  same  at- 
titude. There  has  now  been  a change  in  the 
opinion  and  position  of  the  tax  court  since 
it  has  agreed  to  follow  the  decision  of  the 
third  circuit  in  the  Heard  decision,  269  F. 
2d  911,  reversing  the  tax  court  which  per- 
mitted a full  deduction  for  the  premium  of 
a health  and  accident  policy  as  a medical 
expense.  Kilgore,  38  T.C.  No.  38. 

Now,  the  full  premium  of  the  accident 
and  health  insurance  policy  may  be  de- 
ducted as  a medical  expense,  within  the  ap- 
plicable 3 per  cent-over-adjusted-gross  in- 
come limitation. 

While  the  tax  court  has  gone  along  with 
the  third  circuit  court  of  appeals,  which  is 
an  intermediate  appellate  court  in  the  fed- 
eral judicial  system,  the  Internal  Revenue 
Service  has  kept  mum  as  to  whether  or  not 
it  is  changing  its  position.  Be  that  as  it 
may,  this  is  a good  straw  in  the  wind  to 
indicate  that  the  taxpayer  may  finally  be 
getting  a break. 


Booklet  on  Lightning  Facts 

All  kinds  of  buildings,  as  well  as  outdoor 
theatres,  are  covered  in  a new,  free  booklet, 
“Lightning  Facts  and  Figures,”  published 
by  the  Lightning  Protection  Institute,  53 
West  Jackson  Blvd.,  Chicago  4,  111. 

The  20 -page,  liberally  illustrated  booklet 
tells  what  lightning  is,  what  it  does,  and 
how  property  owners  can  obtain  full  pro- 
tection from  it. 

Also  contained  in  the  booklet  are  sug- 
gestions on  lightning  protection  for  homes, 
rural  properties,  even  trees.  Personal  safety 
rules  are  listed  in  a separate  chapter. 

Lightning  as  often  strikes  upwai'd  as 
down,  the  booklet  says.  If  your  hair  stands 
on  end,  beware  a lightning  bolt.  Light- 
ning was  discovered  by  Benjamin  Fi-anklin, 
who  thereupon  developed  “the  perfect  in- 
vention,” a lightning  rod.  Thirty-seven  per 
cent  of  all  fires  in  outlying  areas  are 
started  by  lightning. 


NOVELTY  SCENIC  STUDIOS,  INC. 

A.  I.  Kessler,  Pres. 

426-432  E.  91st  SU  New  York  28,  N.Y. 


%/% 

distinctive  I 

OS 

2>eca^atcan  g 

o 

From  Main  Street  to  Broadway  ^ 
wherever  extraordinary  technique  is  O 
required,  Novelty  Scenic  Studios  is  ^ 
the  first  choice.  Whether  you  require  * 
a simple  drapery,  a stage  curtain  ^ 
and  track,  or  a complete  decorating 
job— consult  NOVELTY  STUDIOS  or  < 
hove  your  architect  contact  us.  We  S 
will  cheerfully  submit  layouts,  8 
samples  and  estimcrtes — without  any  q 
obligation.  Write  Dept.  MT  ^ 


o 

43rd  year  of  unsurpassed  workman-  ^ 
Phone  TR  G-0800  ~ T f ! = 

INQUIRIES  INVITED  ship  and  supenor  service.  g 

DRAPERIES  • STAGE  CURTAINS  • CURTAIN  TRACKS  & CONTROLS  • WALL  COVERINGS  • 1 


in  this  house 


Patrons  of  Manhattan’s  new 
Cinema  I and  Cinema  II  sit  deep  in 
the  engineered  comfort  of  TC-725 
chairs  by  Hey  wood -Wakefield.  Coil- 
spring  seats  and  shaped,  polyfoam 
padded  backs.  Designed  to  equal  the 
elegant  surroundings.  For  details, 
contact  Heywood-Wakefield, 
Public  Seating  Division, 
Menominee,  Mich. 
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Pop  'n  Corn  in  Orbit  With  Unique  Display 


An  astronautical  theme,  developed  by 
George  W.  H.  Spratley,  manager,  and  his 
concessions  team,  resulted  in  this  dramatic 
decoration  of  the  refreshment  stand  at  the 
Odeon  Hyland  Theatre,  Toronto,  Canada, 
for  its  participation  in  a four-week  popcorn 
and  drink  contest  conducted  by  the  Odeon 
circuit. 

The  bar  was  headlined:  “Pop  ’n  Corn  Is 
A-OK.”  The  mirror  in  the  background 
showed  a space  capsule  about  to  take  off, 
and  the  approaching  astronaut  holding  an 
ice  cold  drink  with  a large  carton  of  pop- 


corn under  his  arm.  Backbar  copy  read: 
“Relax  Before  the  Big  Show  With  Rrefresh- 
ing  Ice  Cold  Coca-Cola  and  Orange  Crush, 
Tasty  Delicious  Popcorn.” 

From  the  ceiling  of  the  bar,  mobiles  con- 
sisting of  rockets,  space  capsules,  sputniks 
and  stars  were  hung. 

“The  whole  effect  was  quite  eye-catching 
and  created  a good  deal  of  amused  com- 
ment from  patrons,  to  say  nothing  of 
having  a very  favorable  effect  on  sales,” 
said  Spratley. 


Tiny  Snack  Bar,  Big  Sales 

In  a recent  lobby  remodeling  of  the  Ci-y- 
stal  Theatre,  Salinas,  Calif.,  which  in- 
cluded painting  and  new  lighting,  the 
snackbar  was  also  updated  and  painted, 
and  a new  hot  dog  machine  was  purchased 
from  Arthur  Unger. 

While  the  Crystal  snack  bar  is  tiny,  only 
ten  feet  wide  and  five  feet  in  depth,  and 
staffed  by  just  two  girls,  a variety  of  items 
is  offered — orange  and  grape  noncar - 
bonated  drinks,  Pepsi-Cola,  ice  cream,  pop- 
corn, candy,  coffee,  French  fries  and  the 
hot  dogs. 

Jerry  Drew  and  Stan  Bruns,  who  operate 
the  Crystal,  say,  “The  concessions  section  of 
Boxoffice  magazine  is  our  bible.” 

In  other  theatre  improvements,  colored 
spotlights  have  been  installed  on  either 
side  of  the  stage. 


Chinese  Food  Treat 

With  the  slogan:  “Eat  It  Up,  Including 
the  Cup,”  the  Golden  Mixee  Cup  Corp.  has 
introduced  for  the  first  time  a variety  of 
frozen,  pre-cooked  Chinese  foods  in  a boil- 
in-a-bag  container  which  are  served  in  a 
Chinese  noodle  cup  which  is  edible. 

The  foods  are  being  retailed  at  the 
Chinatown  Fair  and  Museum  in  New  York 
City,  and  are  being  dispensed  from  a mobile 
cart  that  resembles  a ricksha  with  a built- 
in  steam  table  and  fryer.  According  to  Stan 
Edelman,  national  sales  director  of  Golden 
Mixee,  the  sales  are  tremendous.  Carts  like 
these  will  be  franchised  along  with  other 
types  of  outlets. 


You  MAKE  MONEY  SELLING  . . . Not  Buying,  And  . 

Quality  j* 


Is  The  SELL  Word  For 


BEEF  or  PORK 


ril-COOKED 

BARBECUE 


Sells  best  because  it's  the  best  tasting,  best  quality  genuine  Barbecue  on  the  market! 
CASTLEBERRY'S  FOOD  COMPANY  • BOX  1010  • AUGUSTA,  GA. 
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CORRECT  INSTALLATION  OF 
EQUIPMENT.  CLEANLINESS 
ASSURE  A BRIGHT  SCREEN 


By  WESLEY  TROUT 

Your  pa- 
trons are  entitled  to 
the  finest  projection 
and  sound  reproduc- 
tion in  your  theatre. 
You  can  obtain  this 
by  keeping  your 
equipment  in  tip-top 
condition,  and  the 
cost  is  low  compared 
to  the  importance  of 
keeping  yom-  patrons 
satisfied. 

We  have  found 
many  situations  not  getting  the  full  ef- 
ficiency out  of  their  equipment  that  they 
could,  due  to  poor  technical  installation. 
For  an  example:  here  were  a few  faults 
that  caused  loss  of  projection  light: 

IMPROPER  ALIGNMENT 

1.  Improper  lamp  and  projector  align- 
ment, from  10  to  as  much  as  25  per  cent. 

2.  Mis-match  of  speed  of  reflectors  and 
lenses.  What  good,  for  an  example,  is  an 
f/1.7  lens  with  a high  speed  reflector,  or 
vice  versa?  We  have  found  this  condition 
in  over  25  per  cent  of  theatres  checked  this 
year. 

3.  Common  glass  used  in  lens  ports  will 
lose  5 to  15  per  cent  of  light.  Special  port- 
hole glass,  distributed  by  National  Theatre 
Supply,  should  be  used,  or  a porthole 
blower  distributed  by  Drive-In  Theatre 
Manufacturing  Co. 

4.  Improper  carbons  (combinations) , 
wrong  amperage  and  voltage,  wrong  arc 
gap  distance,  will  cause  from  15  to  30  per 
cent  light  loss. 

5.  Baffle  plate  area  not  cut  out,  causing 
obstruction  of  light  and  loss  of  10  per  cent 
in  many  cases. 

CARBON  SOOT  A FACTOR 

6.  The  continued  use  of  an  unclean  re- 
flector having  a thin  film  coat  of  carbon 
soot  on  its  first  surface  can  result  in  a 
further  loss  of  10  to  20  per  cent;  as  well  as 
the  continued  use  of  a reflector  having  a 
slightly  deteriorated  reflective  surface 
which  can  cause  10  to  20  per  cent  light 
loss. 

7.  A coated  projection  lens  prevents  loss 
of  light  over  older  types  of  uncoated  lenses ; 
an  uncoated  lens  will  cause  a light  loss  up 
to  30  per  cent;  also,  older  types  of  lenses 
that  have  small  lens  openings. 

8.  Improperly  reduced  shutters  can  re- 
sult in  from  15  to  20  per  cent  light  loss. 

You  can  easily  understand  any  of  these 
faults  in  your  projection  equipment  can 


cause  a very  serious  light  loss  that  can  be 
avoided  if  time  is  taken  to  check  and 
eliminate  it.  We  have  listed  all  the  major 
ones  that  will  cause  light  loss  and  should 
not  be  tolerated  in  any  theatre,  large  or 
small.  We  find  that  projectionists  and  ex- 
hibitors very  seldom  clean  their  screens; 
really  it  takes  only  a few  minutes  once  a 
month  to  use  a screen  brush  and  clean  the 
surface.  You  will  be  suiiJrised  at  the  gain 
in  light  if  screen  is  protected  with  a traveler 
curtain. 

Vei’y  few  drive-in  theatres  really  have  a 
brilliant  picture  and  should  have  the 
screen  refinished  at  least  once  a year,  and 
absolutely  should  install  arc  lamps  with 
sufficient  light  output  for  such  large  areas 
of  screen.  Poor  reflective  qualities  of  some 
screen  surfaces  in  drive-ins,  plus  the 
phenomenal  magnification  pi’oblem  we  now 
face,  results  in  the  low  quality  of  most 
present  day  drive-in  projection.  Many  ex- 
hibitors are  reluctant  to  have  their  screen 
surface  refinished  or  to  install  larger  ca- 
pacity arcs  for  increasing  the  screen  illu- 
mination. 

On  magnification,  a fair  average,  we  think, 
used  to  be  88,000  times,  but  a conventional 
theatre  now,  with  only  a medium-size  wide- 
screen of  1,500  square  feet,  will  magnify 
as  much  as  570,000  times,  so  you  can  picture 
the  magnification  ratio  of  some  of  your 
present  day  huge  drive-in  screens.  So,  one 
should  understand,  the  constant  increase 
in  screen  size  in  recent  years  requires  more 


Became  a 'Pro'  at  Nine 


Ralph  B.  Day,  lATSE  Local  316,  has  been  with 
Wometco  Theatres  since  1934  and  is  shown  operat- 
ing a Strong  Trouper  carbon  arc  follow  spotlight  at 
the  Carib  Theatre,  Miami  Beach.  Day,  taught  by 
bis  father,  became  a "pro"  at  the  age  of  nine. 


powerful  arc  lamps  and  these  have  been 
developed  by  leading  lamp  manuf actmers ; 
but  other  factors  must  be  taken  into  con- 
sideration if  you  expect  to  obtain  this  in- 
creased light  output,  namely,  optical  align- 
ment, clean  lenses,  clean  screen  surfaces, 
etc.  No  matter  how  powerful  the  arc  lamp 
may  be,  you  cannot  expect  it  to  work  ef- 
ficiently with  dirty  lenses  and  poor  quality 
screen  surface. 

Again,  may  we  repeat,  the  average  con- 
ventional theatre  averages  about  13  to  14 
lamberts,  whereas  the  drive-in  theatre 
average  is  generally  around  4 to  5 lamberts, 
which  is,  you  will  agree,  quite  a difference 
in  screen  brightness.  Therefore,  it  is  of  the 
most  importance,  in  drive-in  theatres,  to 
keep  all  the  equipment  pertaining  to  light 
output  technically  correct  and  lenses  and 
reflectors  clean. 

SINGLE  AND  DOUBLE  SHUTTERS 

There  are  several  projectors  in  operation 
that  have  double  shutters.  In  most  cases, 
these  will  produce  more  light  if  set  cor- 
rectly, but  if  they  are  not,  the  light  de- 
crease will  be  greater  than  with  a properly 
designed  single  shutter.  We  know  of  several 
instances  where  improper  settings  have  re- 
sulted in  a total  shutter  light  loss  of  ap- 
proximately 20  per  cent.  Shutters  cutting 
down  light  output  too  much  can,  in  some 
cases,  be  slightly  trimmed  down  (the  shut- 
ter blades  must  be  trimmed  equally) , there- 
by increasing  illumination  around  10  to  15 
per  cent.  Shutter  trimming  should  never 
be  tried  if  there  is  too  much  lost  motion  in 
the  gear  train.  In  a few  cases  I found  shut- 
ter blades  widened  to  overcome  “travel 
ghost”  because  there  was  too  much  back- 
lash in  the  gear  train.  Never,  never  let 
your  mechanism  get  into  this  condition  for 
the  sake  of  a few  dollars  it  would  cost  to 
install  a few  new  gears. 

Before  we  proceed  further  in  our  dis- 
cussion of  screen  brightness,  let  us  answer 
this  question:  “What  is  meant  by  the  term 
“maximum  light”  as  applied  to  total  screen 
lumen  figures?  The  answer:  The  tenn 
“maximum  light”  is  used  to  designate  the 
highest  figure  of  total  screen  lumens  that 
a particular  optical,  carbon  and  current 
combination  can  produce  when  the  dis- 
tribution of  the  light  on  the  screen  is  at 
the  lowest  order  that  is  acceptable  or 
practical.  Now,  we  know  that  the  “center” 
of  the  screen  is  the  “hot  spot”  and  the  light 
intensity  decreases  as  it  is  distributed  to  the 
very  edge,  but  by  careful  adjustment  and 
other  factors  involved,  this  is  not  notice- 
able to  the  patron,  if  the  spot  and  lamp 
are  correctly  adjusted:  but,  regardless,  the 
center  of  the  screen  is  the  brightest! 

VENTILATION  IS  IMPORTANT 

Heat  should  be  kept  down  in  the  lamp- 
house  through  an  adequate  ventilation  sys- 
tem as  has  been  outlined  in  this  depart- 
ment a long  time  ago  for  high  powered 
arcs.  The  projectionist  can  avoid  trouble 
when  using  glass-type  reflectors,  if  he  will 
see  to  it  that  the  lamphouse  is  and  remains 
as  open  and  free  as  possible  without  caus- 
ing unsteadiness  of  the  arc;  particularly 
important  with  high  intensity  arcs  as  they 
are  very  critical  in  operation.  Keep  the 
carbon  soot  out  of  the  vents  and  lamphouse 
ventilating  pipes. 

Keep  this  in  mind : The  reflector  must  be 
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kept  clean  and  free  of  any  soot  accumula- 
tion because  it  is  the  reflector  that  reflects 
to  the  aperture  the  light  from  the  positive 
crater  spot.  Now  the  ash  or  soot  is  a very 
fine  substance  and  will,  under  the  polish- 
ing process,  not  make  visible  scratches,  but 
will  make  invisible  ones  just  the  same,  and 
thus  gradually  ruin  the  reflector  surface. 
This  won’t  happen  if  you  use  a soft  cloth  and 
Bon  Ami  on  glass'-type  reflector,  but  do  not 
use  Bon  Ami,  silver  polish  or  steel  wool  on 
metal  reflectors,  just  use  a soft  cloth  and 
carefully  clean  and  polish. 

REFLECTORS  MUST  BE  CLEAN 

Never  assume  that  a reflector  is  clean, 
merely  because  it  looks  clean  to  the  eye. 
Make  it  your  invariable  practice  to  clean 
all  reflectors  every  day  before  starting  the 
program,  and  if  a second  shift  comes  on 
duty,  it  should  clean  them  again  because 
reflectors  will  get  dirty  after  six  hours  of 
operation.  As  we  stated  in  the  beginning  of 
this  article,  dirty,  soot-covered  reflectors 
can  cause  a light  loss  up  to  20  per  cent  and 
more.  I | •] 

Glass  reflectors — We  bring  this  to  your 
attention  regarding  the  maintenance  of  re- 
flectors: The  pitting  of  reflectors  is,  of 
course,  a difficulty  encountered  with  all  high 
intensity  projection  arc  lamps,  and  is  the 
result  of  continuous  bombardment  by  small 
particles  of  incandescent  carbon  projected 
from  the  arc  crater.  You  can  readily  under- 
stand that  this  bombardment  continues  all 
the  time  the  arc  is  in  operation  and  at  the 
time  the  arc  is  struck.  In  most  cases  these 
carbon  particles  strike  the  surface  of  the 
reflector  and  some  of  them  stick  there  and 
must  be  carefully  removed  with  a razor 


blade  so  that  they  will  not  hinder  cleaning 
and  polishing  the  reflector.  Do  it  carefully ! 

Let  us  discuss  some  more  important 
things  about  reflectors  and  projection 
lenses.  It  is  understandable,  even  to  the 
novice,  that  an  18-inch  reflector  will  de- 
liver more  light  over  the  smaller  14  and  16- 
inch  reflector,  but  the  speed  must  also  be 
faster  or  we  won’t  get  the  extra  light  out- 
put we  need.  Moreover,  the  speed  of  the 
reflector  and  the  projection  lens  must  be 
“matched”  in  order  to  obtain  maximum 
light  output  from  your  arc.  This  is  easy  to 
figure  as  most  standard  brands  of  reflec- 
tors have  the  speed  marked  on  the  back, 
and  all  high-quality  projection  lenses  have 
the  speed  and  focus  imprinted  on  the 
barrel. 

The  continuous  research  and  develop- 
ment of  better  projection  lenses  by  leading 
manufacturers  have  almost  reached  a point 
of  perfection.  However,  the  picture  can  be 
no  better  than  the  lens  which  projects  it. 
With  this  obvious  fact  in  mind,  let  us  con- 
sider just  what  a good  projection  lens  has 
to  do,  and  what  we  expect  from  it. 

DUAL  REQUIREMENTS  OF  LENS 

The  requirements  of  a projection  lens  are 
both  optical  and  mechanical.  The  me- 
chanical requirement  is  a lens  barrel  de- 
signed to  rigidly  hold  the  lenses  so  they 
will  be  in  a straight  line;  now,  for  example, 
the  barrel  should  be  large  enough  to  emit 
all  the  light  possible  from  the  arc.  The 
optical  requirement  is  a combination  of 
special  glasses  that  will  deliver  a sharp, 
clear  image  with  a very,  very  small  light 
loss  at  each  lens  sm-face,  etc.  Manu- 
facturers or  supply  dealers  will  gladly  send 


specific  data  on  their  particular  lens  which 
will  help  in  making  selection  for  your  the- 
atre for  best  screen  image. 

AVAILABLE  LENS  SPEEDS 

By  the  way,  various  lens  speeds  available 
are  somewhat  limited  by  certain  compro- 
mises by  manufacturers  in  order  to  manu- 
facture a suitable  lens  that  will  give  the 
desired  results.  For  an  example,  we  find 
that  lenses  of  focal  length  longer  than  7 e.f. 
are  not  generally  available  at  present  with 
speeds  faster  than  f/1.9.  And  there  are 
some  of  the  shorter  focal  length  lenses,  2 to 
4 e.f.,  available  as  f/1.8  and  f/1.7.  It  should 
be  understandable  any  efficient  reflector- 
arc  system  must  be  carefully  installed  and 
adjusted  to  the  lens  speeds  available,  and 
be  so  designated  that  the  projected  light 
from  the  arc  will  just  fill  the  projection 
lens  in  order  to  obtain  maximum  light  out- 
put and  good  overall  screen  illumination. 

To  sum  up,  a brilliant  and  satisfactorily 
illuminated  picture  will  require  perfect 
optical  alignment  of  the  lamphouse,  re- 
flector, carbons,  aperture  and  projection 
lens,  plus  correct  optical  distance  from  the 
reflector  to  the  aperture.  When  feasible, 
shutter  blades  may  be  trimmed  slightly  to 
increase  light  in  many  cases;  where  double 
shutters  are  employed,  very  careful  setting 
of  these  shutters  will  contribute  to  in- 
creased light  output.  The  correct  carbon 
sizes  will  materially  help  to  obtain  maxi- 
mum light  output,  if  all  the  carbon  con- 
tacts are  kept  clean  and  electrical  connec- 
tions clean  and  tight. 

Remember,  dirty  lens  surface,  dirty  re- 

Continued  on  page  20 


Spatz  scores  Bmmom  on  LIGHT  GAIN! 

WITH  NEW  (No.  1773)  HIGH-LIGHT  TEXTURE-WHITE  PAINT 


^ Produces  light-gain  higher 
than  ever  before. 

* New  ideas,  new  ingredi- 
ents, make  this  the  best 
screen  paint  obtainable. 

* Reduces  distortion  from 
rain. 

* Whitest  white  surface, 
better  pictures. 

^ Economical,  one  coat  usvi- 
ally  sufficient. 

Yes,  No.  1773  High-Light  Texture-White  is  easily  applied  with  a roller.  It  is 
compounded  in  a vinyl-acrylic  liquid  which  may  be  thinned  with  water. 

AVAILABLE  THROUGH  YOUR  THEATRE  SUPPLY  DEALER 


I\  O W You  Can  Have: 

1.  A deep  textured  finish 
for  all  types  including 
s m o o t h - s u r f a c e d 
screens. 

2.  Lenticular  effect  of  a 
stipple  texture.  P r o- 
jected  light  bounces  be- 
tween high  areas;  dark 
spots  disappear,  shad- 
ows eliminated. 

3.  Effect  of  giving  lamp 
power  a boost. 
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• Precision  Engineering 

• Integrated  Jet  Age  Design 


A projector  as  a collection  of  components  is  out  the 
window.  Norelco  combines  into  one  mechanism  a 
complete  projector  with  optical  and  magnetic  re- 
producers, upper  and  lower  magazine  geared  and 
interlaced  as  one  intricate  unit.  Every  possible  con- 
sideration has  been  incorporated  for  simplicity  and 
ease  of  operation. 


® Easy  roomy  threading. 
Smallest  number  of 
parts  in  the  film  path. 

• Curved  film  gate. 

• Double  speed  shutters 
for  high  light 
efficiency. 

• Optical  soundhead  on 
same  base  with 
projector. 

• Magnetic  soundhead 
on  same  base  with 
projector. 

• Magazines  on  same 
base  with  projector. 


® Large  windows  in 
magazines  for  clear 
vision. 

• Tensions  adjustable 
while  magazine  is  in 
operation. 

• Only  Ballantyne 
distributed  Norelco 
has  built-in  silicon 
DC  exciter  lamp 
supply. 

• Large,  plainly  visible 
intermittent  oil  level 
gauge. 

• Available  with  3,000  or 
6,000  ft.  magazines. 


• Water  cooled  film  trap 


Automatic  film  rupture 
switch. 


ULANTYNE 
JSTRIBUTE8 


35mm 


10,000 


$ 

worth  of  $ 

equipment  for  less  than 


50 


00 


per 

week 


COMPLETE  THEATRE  EQUIPMENT 


A jet  age  idea  in  financing  new  theatres  . . . remodeling  or  replacing  outmoded  equipment.  Ballantyne’s 
Leasing  Program  enables  you  to  obtain  equipment  without  stretching  your  present  funds  and  without 
depleting  your  operating  capital.  You  can  offer  the  advantages  of  the  latest  technological  developments 
in  theatre  equipment  on  a pay  as  you  profit  plan. 


TYPICAL  EXAMPLES  OF  LEASING  PLANS 

INDOOR  THEATRE 1,000  Seats  DRiVE-IN  THEATRE 1,500  Car 


Complete  35mm  Norelco  projec- 
tors with  Ballantyne  transistorized 
sound,  with  installation  supervi- 
sion and  full  maintenance,  screen 
and  screen  frame $13,000 

1,000  seats  @ $35.00  per  seat  35,000 

Carpeting  8,000 

Draperies  5,000 

Box  Office  and  Foyer 2,000 

Screen  and  Screen  Frame  . 2,500 

Marquee  6,500 


Complete  sound  and  projection 
equipment  including  Norelco  35- 
mm  projectors,  ultra-hi  lamps, 
silicon  rectifiers,  all  lenses  includ- 
ing anamorphic,  complete  booth, 
miscellaneous  equipment,  speak- 
ers, junction  boxes,  signs,  instal- 
lation, complete  5-year  service 
maintenance  . . $22,000 


5-year 

lease. 


$72,000 

Less  than 

*350°° 

per  week. 


5-year 
Lease — 
32  weeks 
per  year. 


Less  than 

$170-0° 

per  week. 


a llantynG 

INSTRUMENTS  AND  ELECTRONICS,  INC. 

A DIVISION  OF  ABC  VENDING  CORPORATION 

1712  Jackson  Street  Omaha  2,  Nebraaska 


CONSERVE  YOUR  CASH  BY  INTELLIGENT  LEASING 


• Soundheads 

• Lamps 

• Projectors 

• Amplification 
Speakers 


• Seating 

• Screens 

• Screen 
Towers 


• Carpets 

• In-a-car 
Speakers 

• In-a-car 
Heaters 


Here’s  your  answer! 

Worried  about  putting  in  70mm  now? -Lease  35mm  now  and  if 
at  any  time  you  want  to  install  70  mm  Ballantyne  will  take  it 
out  and  put  in  70mm  on  a continuing  lease. 

Replacement — put  in  ultra  hi  150  amp  lamps 

and  modern  silicon  rectifiers  for  less  than $15  per  week 

New  amplification  for  less  than  $ 7 per  week 

New  projectors  for  less  than  $10  per  week 

r" 'n 

BALLANTYNE  INSTRUMENTS  AND  ELECTRONICS,  INC. 

1712  Jackson  Street  Omaha  2,  Nebraska 

Gentlemen:  Rush  me  complete  information  on  your  □ BiE  Leasing 
Program  □ New  Norelco  35mm  □ Financing  Programs. 


NAME^ 


THEATRE_ 
POSITION. 
ADDRESS 
CITY. 


_ ZONE 


.STATE. 


□ Planning  an  indoor  theatre. 

□ Modernizing  an  indoor  theatre. 

All  of  this  as  a current  expense  before  you  pay  your  taxes 


□ Planning  a drive-in. 

□ Modernizing  a drive-in. 


TO  ASSURE  A BRIGHT  SCREEN 


Good  Uniforms  Are  Important 

Continued  from  page  17  ■ 


fleeter  can  cause  a terrific  light  loss.  It 
takes  only  a few  minutes  each  day  to  thor- 
oughly clean  and  polish  these  and  the  im- 
provement in  light  output  and  focus  of 
picture  will  make  it  time  well  spent.  Use 
only  a high  quality  lens  tissue  on  projec- 
tion lens. 

At  least  once  every  two  months  one 
should  use  a screen  brush  and  clean  it  be- 
cause, here  again,  a dirty  screen,  regardless 
of  the  make,  can  reduce  brightness  up  to 
20  per  cent. 


r 

> 

I 
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ABILITY 


WHY  ARE  SELBY  SCREEN  TOWERS 
VERTICAL  INSTEAD  OF  HORIZONTAL? 

Selby’s"steel-ability”is  the  reason. 
Hundreds  and  hundreds  of  installa- 
tions with  never  a single  blow-down. 

INSTANT  SCREEN  TOWERS??? 

We  don’t  bottle  them,  but  we  do  stock 
most  sizes  for  instant  shipment. 

WHEN  IS  A BLOW-DOWN  AN  EXPENSIVE 
PILE  OF  SCRAP?  EVERY  TIME!! 

Selby  screen  towers  cost  less  because 
they  last  and  last  and  last!!! 


FOR  MORE  INFORMATION  AND  PRICES  WRITE; 


1350  GHENT  HILLS  ROAD  — AKRON  13,  OHIO 
Area  Code  216  MO  6-7211 


Maintenance  personnel,  boxoffice  at- 
tendants, ramp  boys  in  drive-ins,  con- 
cessions employes  and  others  look  better 
in  uniform.  Here,  from  an  expert,  are 
some  things  that  you  ought  to  know 
about  uniforms. 

By  WILLIAM  D.  HAWKINS* 

NE  OF  THE  smash  hits  of  the  en- 
tertainment industry  these  days  is  the  uni- 
form. Uniforms  are  very  big  with  cus- 
tomers and  employes  alike. 

Ushers  and  usherettes,  of  course,  have 
long  been  traditionally  in,, uniform.  But, 
more  and  more,  maintenance  personnel, 
boxoffice  attendants,  concessions  employes, 
ramp  boys  in  drive-ins  and  others  are 
graduating  to  uniformed  status.  Uniforms 
create  a good  impression  on  the  public  and 
they  are  a morale  booster  for  the  personnel 
concerned. 

There  are  sound  reasons  for  this  trend. 
Some  are  obvious  and  some  not' so  obvious. 

The  value  of  neatness,  cleanliness,  and 
better  appearance  immediately  strikes  the 
eye.  But  consider  an  important  advantage 
of  uniforms — safety — about  which  you  may 
not  have  thought. 

Although  public  relations,  better  appear- 
ance and  improved  employe  morale  are 


often  cited  as  the  main  reason  for  putting 
employes  in  uniform,  in  my  opinion  safety 
is  an  often  overlooked  but  much  more  im- 
portant reason. 

Not  long  ago,  the  National  Safety  Council 
and  the  trade  association  of  which  I have 
the  honor  to  be  president,  the  Institute  of 
Industrial  Launderers,  worked  together  to 
produce  a leaflet  entitled  “Unsafe  Work 
Garments  Can  Cause  Costly  Accidents.” 
Have  you  ever  thought  of  common  ordi- 
nary dirt  as  a safety  hazard,  for  instance? 
No?  Then  listen  to  what  the  National 
Safety  Council  has  to  say  on  this  point: 
“Dirty  work  clothing,”  the  Council  de- 
clares, “is  more  than  an  eyesore.  It  breeds 
accident  and  health  hazards.  Dirty  or  oil- 
soaked  work  garments  often  cause  skin 
rashes,  irritations,  and  other  forms  of 
dermatitis. 

MUST  BE  STERILE 

“Such  clothing  may  harbor  bacteria  and 
germs  to  infect  minor  cuts,  skin  abrasions, 
or  burns.  Once  infected,  minor  injuries 
quickly  become  dangerous.  To  avoid  the 
common,  ever-present  hazard  of  dirt,  work 
clothing  should  be  changed  frequently  and 
laundered  or  cleaned  to  sterile  condition.” 
The  National  Safety  Council  lists  the 
“Seven  Deadly  Sins  of  Garment  Safety”  as 
the  following: 

1.  Dirty  garments — which  can  cause  skin 


President,  Institute  of  Industrial  Launderers,  Inc. 
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PRICE  OR  COST? 


2-YEAR  COATING 
GUARANTEED  FIRST  SURFACE 
DICHROIC  REFLECTORS 

They’re  a bargain  because  everything  an  ordinary 
reflector  does  TUFCOLD  does  better  and  longer.  That’s 
why  they’re  worth  more  yet  actually 

COST  43%  LESS 

based  on  life  expectancy.  So,  since  your  old  reflectors,  by  wasting  power, 
carbons,  and  light,  cost  more  than  new  TUFCOLDS,  replace  them  now. 

THE  STRONG  ELECTRIC  CORPORATION 

n City  Park  Avenue  • Toledo  1,  Ohio 
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The  Cincinnati  Theatres  Co.  has  started  a $150,000  improvement  program  in  its  local  houses  which 
includes  new  uniforms  and  the  wearing  of  tuxedos  by  its  managers  at  the  Keith.  Manager  Odis  R. 
Owens  'right)  inspects  his  staff  which  includes  from  left  to  right:  assistant  manager,  Frederick  Fating; 
Glen  S*‘'wart,  doorman;  ushers  Jerry  Young,  John  Peters,  Robert  Hedger,  Dan  Gerrety  and  Don  Peaker. 


diseases  and  rashes,  provide  a chance  for 
bacteria  to  infect  minor  cuts,  bums. 

2.  Oil — or  chemical- soaked  clothing — 
which  can  turn  a workman  into  a human 
torch. 

3.  Missing  buttons — which  can  leave  a 
dangling  cuff  free  to  catch  in  moving  ma- 
chinery . . . and  pull  the  wearer  in  after  it. 

4.  Cuffs  on  trousers — which  can  catch  on 
projections  and  lead  to  falls,  or  get  caught 
in  machinery. 

5.  Loose — or  ill-fitting  garments — should 
not  be  worn  to  work.  It  is  false  economy  to 
tolerate  worn-out  or  dirty  clothing  or  to 
allow  employes  to  wear  to  work  old  cloth- 
ing not  designed  for  safety  under  on-the- 
job  conditions. 

6.  Poorly  maintained  garments — rips, 
tears  and  missing  buttons  are  a safety  haz- 
ard. Garments  should  be  kept  in  good  re- 
pair at  all  times. 

7.  Loose  belts,  dangling  ties,  fancy  or  ill- 
designed  features  on  work  clothing — can 
catch  in  machinery  and  constitute  a safety 
hazard  in  other  ways. 

CHOOSING  THE  RIGHT  UNIFORM 

Member  companies  of  the  Institute  of 
Industrial  Launderers  supply,  on  a rental 
basis,  more  than  90  per  cent  of  the  work 
garments  used  in  industry.  We  have  come 
to  some  very  definite  conclusions  about  uni- 
forms. They  are: 

1.  Is  it  practical?  Is  it  really  suited  to 
on-the-job  conditions?  A too-fancy  uni- 
form, loaded  with  fancy  doo-dads  and  elab- 


orate colors,  for  instance,  may  look  great  on 
a model  when  it  is  brand  new.  But  it  may 
not  be  color-fast,  may  shrink,  may  not 
stand  the  gaff  of  everyday  work  conditions. 

2.  Has  it  been  wash  tested?  No  uniform 
should  be  adopted  without  adequate  wash 
tests.  (And  this  does  not  mean  laundering 
in  luke-warm  water  with  a very  mild  soap!) 
Wash  tests  reveal,  for  instance,  the  amount 
of  shrinkage,  fading,  etc.  Contrary  to  what 
some  ads  might  have  you  believe,  there  is 
no  such  thing  as  a uniform  that  will  not 


shrink  or  fade  to  some  extent.  It’s  best  to 
find  out  how  much  before,  rather  than 
after,  you  select  a uniform.  Otherwise,  you 
may  be  due  for  an  unpleasant — and  ex- 
pensive— surprise . 

3.  Keep  It  Simple — For  most  companies, 
simple  uniforms  prove  best,  most  practical 
and  most  economical.  Cotton,  for  instance, 
combines  durability,  low  cost,  ease  of 
laundering  and  attractive  appearance  for 
the  life  of  the  garment. 

Continued  on  following  page 
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© Trademark  registered  and  copyrighted.  Patent  applied  for. 
The  C,  S,  Ashcraft  Mfg.  Co.,  Inc. 

36-32  Thirty  Eighth  Street,  Long  Island  City,  N.  Y. 


What  it  does 


(Patent  Pending) 


WHAT  the  Ashcraft  CORE- LITE  Arc  Lamp 
does,  makes  more  sense  than  HOW  it  does  it. 

So,  ask  any  National  Theatre  Supply  Com- 
pany man  to  tell  you  WHAT  the  Ashcraft 
CORE-LITE  Arc  Lamp  does  and  he  will  give 
you  an  earful  of  facts. 

Like  this.  The  CORE-LITE  will  increase  your 
screen  side-lighting  75  to  100%...and  can 
prove  it! 

Or  like  this.  The  CORE-LITE  will  save  more 
carbons  than  you  can  shake  a stick  at.  35% 
savings  can  be  expected,  50%  is  not  unusual. 

And  he  will  prove  it  in  indoor  or  drive-in 
theatres,  using  existing  screens  and  lenses. 
Call  or  write  him  NOW! 
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GOOD  UNIFORMS  ARE  IMPORTANT 


ECONOMY  IN-CAR  SPEAKERS 


The  Economy  Speaker  is  big.  Its  die-cast  aluminum  case  is  TVz"  high, 
4"  wide  and  4"  deep.  Its  4"  speaker  unit  is  firmly  fastened  to  the 
face  of  the  case,  and  not  just  loicf  in  kapok  as  are  many  other  low 
cost  speakers. 

The  volume  control  is  the  high  quality  L pad  type  and  is  fully  enclosed 
to  prevent  dirt  from  affecting  operation. 

The  Economy  Speaker  will  fit  practically  any  make  or  model  of 
Junction  Box. 


WRITE  FOR  LITERATURE 
AND  LOW  PRICES. 


MOTIOGRAPH,  INC-  -since  ISPS- 


4 9 27  WEST  GRAND  AVENUE  • CHICAGO  39,  ILLINOIS 


USE  UP  th.,.  CARBONS! 


CALI  CARBON  COUPLERS 
Let  You  Burn  All  the  Carbon 

"They're  Expendable" 

The  most  popular  carbon  saver.  Used  by  more 
theatres  than  ALL  other  makes  COMBINED. 


FOR  ROTATING  CARBONS 
10mm  or  11mm  EXTENDER  KITS 
for  2 lamps  $6.50 

They  save  25%  or  more  of  carbon  costs. 


Per  Hundred,  postpaid:  Not  Packed  in 
Mixed  Sizes. 

6mm  $2.25  8mm  $2.75 

7mm  $2.50  9mm  $3.25 

No  worrying  about  injury  to  high  priced  car- 
bon savers.  Bum  ’em  up,  you  still  profit. 


Aioif  economical  carbon  saver  you  ever  used.'  /' 

CALI  Products  Company 

3719  Morjorie  Way ' Sacramento  20,  Cqlif 


The  WORLD'S  LARGEST  Producer  of  Carbon  Savers 


At  all  progressive  theatre  supply  houses. 


Continued  from  preceding  page 

4.  Solid  colors  are  usually  the  best — 
There  is  a galaxy  of  attractive  solid  colors 
to  choose  from — and  they  are  usually  more 
practical  and  better-appearing  over  the 
long  run. 

5.  Provide  eye  appeal  with  emblems — If 
you  want  to  make  your  employes’  uniforms 
eye-catching,  it’s  usually  best  to  do  it  with 
your  theatre’s  individually  designed  em- 
blem, rather  than  to  fancy  up  the  uniform 
itself.  This  way,  the  eye  will  be  drawn  to 
the  emblem  with  its  advertising  message, 
rather  than  to  the  uniform. 

The  overwhelming  majority  of  U.S.  com- 
panies find  it  more  advantageous  to  rent 
than  to  buy.  No  capital  investment  is  re- 
quired; the  employes  usually  share  in  the 
cost  of  the  rental:  and  the  company  does 
not  become  involved  in  the  headaches  of 
laimdering  or  trying  to  replace  imifoims 
when  an  employe  quits  or  is  terminated. 

FREE  UNIFORM  HELP 

For  several  years,  the  Institute  of  Indus- 
trial Launderers  has  been  offering  free,  im- 
partial advice  about  uniforms  and  other 
work  clothing  to  executives  of  companies 
desiring  such  advice  in  instituting  a uni- 
form rental  program. 

The  Institute  will  make  available  without 
charge  or  obligation  of  any  kind,  expert 
and  practical  men  in  the  field  to  consult 
with  responsible  company  officials.  There 
are  no  strings  of  any  kind  attached  to  this 
service,  nor  does  the  Institute  have  any  axe 
to  grind. 

The  product  of  no  individual  uniform 
manufacturer  is  recommended,  nor  are  the 
services  of  any  individual  laundry  recom- 
mended for  maintenance.  Instead,  specifi- 
cations are  recommended  which  will  be 
geared  to  the  special  problems  of  the  com- 
pany concerned. 

Any  reader  of  Boxoffice  who  would  like 
to  receive  a free  copy  of  the  National  Safety 
Council  leaflet,  described  above,  and  a 
copy  of  the  educational,  public  service 
booklet,  “Selecting  A Uniform?”  which  goes 
into  more  detail  than  space  permits  in  this 
article,  may  do  so  by  writing  the  Institute 
of  Industrial  Launderers,  1025  Connecticut 
Avenue,  N.W.,  Washington  6,  D.C. 


POINTS  OF  DISTRIBUTION 


ALBANY,  N.  Y. 
ALEXANDRIA.  LA. 
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BALTIMORE.  MD. 
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LOS  ANGELES,  CALIF. 
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NEW  HAVEN,  CONN. 
NEW  ORLEANS,  LA. 
NEW  YORK  CITY 
OKLAHOMA  CITY, 
OKLA. 

OMAHA,  NEB. 
PHILADELPHIA.  PA. 
PITTSBURGH,  PA. 
PORTLAND,  ORE. 
PROVIDENCE,  R.  I. 
SALT  LAKE  CITY, 
UTAH 

SAN  FRANCISCO, 
CALIF. 

SEATTLE,  WASH. 
SIOUX  FALLS,  S. 
DAK. 

ST.  LOUIS,  MO. 
SYRACUSE,  N.  Y. 
WASHINGTON,  D.  C. 

CANADA 
TORONTO,  ONT. 
MONTREAL.  QUE. 
VANCOUVER.  B.  C. 


Sound  Projector  on  Display 

An  extremely  versatile  16/16,  single 
system/double  system  sound  projector  will 
be  one  of  the  items  of  special  interest  at 
the  93rd  Society  of  Motion  Picture  and 
Television  Engineers  convention  equipment 
exhibit  at  the  Traymore,  Atlantic  City, 
April  22-25. 

Built  by  Siemens  & Halske,  West  Ger- 
many’s largest  producer  of  electrical  and 
electronic  equipment,  and  handled  ex- 
clusively in  the  U.S.  by  Arriflex  Corp.  of 
America,  the  projector  has  all  the  usual 
sound  projector  facilities,  plus  an  addi- 
tional double  system.  This  is  a complete 
additional  sound  channel,  using  16mm  per- 
forated magnetic  film,  mechanically  inter- 
locked to  the  projector.  Sound  may  be  re- 
corded live  and/or  from  records  or  tapes  or 
transferred  from  one  channel  of  the  pro- 
jector to  another. 
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fjCuncuU  VENTARC 

— BY  FAR  THE  JVIOST  POWERFUL  OF  ALL  PROJECTION  LAMPS 


TflCPHONE 


^OlUmiA  AMUSEWNT  CO.POMTON 


The  850-car  Cranston  has  a 50'  x 122'  screen  with  a 47'  x 118' 
picture  projected  240  feet.  Light  readings  show  6 foot  lamberts 
on  35  mm  projection  and  8 foot  lamberts  on  70  mm. 


"Showing  a,  picture  in 
a drive-in  theatre  for 
the  first  time  to  com- 
pete with  an  indoor 
house.  The  increase  in 
revenue  is  worth  the 
investment,”  says  the 
Cranston  Auto  Thea- 
tre, "INew  England’s 
Finest  Drive-In  Thea- 
tre”, Cranston,  R.  I. 


ranj/ors  ^uto  DLulre 

»<00  OAKUWN  AVENUE 

8*'d  H.ll  Ro*d  *,  ^ B . 

■'  3 4 5> 


The  Ventarc  employs  a giant  21-inch 
reflector  and  a totally  different  tech- 
nique— a three  dimensional,  cylindri- 
cal shaped  light  source  which  projects 
twice  the  light  of  any  lamps  using 
I6V2"  reflectors,  and  51%  more  light 
than  lamps  using  f 1.7 — 18  lens  — 
evenly  distributed  screen  light  of  con- 
stant intensity  and  unchanging  color, 
without  manual  adjustment. 


Centleaen; 

“ indoor  hou,:f~  t,.,"*to*  0^%%“^  w'?th 

and 

and  your 

—an  oo.p„.,,.  ?:’’an%^1o\t^-«aa^Ple£S*-  =:-aa 
-«nuo  tho  mol.,, 

Vary  truly  youro, 

R.  Caine 

HflCraJc 


NATIONAL  THEATRE  SUPPLY  COMPANY 


Branches  Coast  to  Coast 

SUBSIDIARY  OF  GENERAL  PRECISION 


EQUIPMENT  CORPORATION 
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Suspended  Ceiling  System  Incorporates 
Light,  Acoustics  and  Fire  Protection 


A completely  new  type  of  suspended  ceil- 
ing system,  incorporating  lighting,  fire 
protection  and  acoustical  control,  has  been 
announced  by  the  Armstrong  Cork  Co.  The 
Armstrong  Suspended  Ceiling  answers  the 
need  for  an  economical,  easy-to-install, 
and  completely  incombustible  “lay-in”  type 
ceiling  suitable  for  theatre  lobbies  and 
drive-in  concessions  buildings.  The  system 
requires  no  special  installation  equipment, 
and  is  ideal  for  lowering  high  ceilings,  or 
finishing  off  rooms  where  the  presence  of 
low-hanging  pipes  or  ducts  make  the  tile 
installation  impractical. 


Available  through  standard  building 
supply  outlets,  the  system  consists  of  only 
three  basic  elements:  the  ceiling  panels 
themselves,  the  gridwork  to  support  them, 
and  a special  type  of  luminous  panel  that 
can  be  incorporated  into  the  grid  to  dis- 
tribute light.  All  suspension  members  are 
made  of  high  grade  steel  and  are  specially 
engineered  for  durability  and  ease  of 
handling. 

The  supporting  framework  for  the  new 
ceiling  is  uniquely  simple  to  install.  Main 
runners  are  suspended  from  the  existing 
ceiling  structure  at  4 foot  inteiwals,  and 


For  a More  Pleasant  Environment 


WHEREVER  ODORS  OFFEND 


PROJECTION 

ROOMS 


GARBAGE 

PAILS 


the 

deodorant 


that  assure 


lasting  fragrance 


PBOPORIZES  INSTANTLY 

Made  of  top-quality  vaporizing 
agents  and  perfumes;  no  moth-cake 
odors,  yet  moth-proofs  too. 

Lasts  Longer  — Economical 

Lasts  40  to  50  days.'  Costs,  labor 
negligible.  Eight  discs  to  box;  versa- 
tile wire  holders  included. 


Also 

Available  . . . 

DEODOROMA  REFILLS: 

square  blocks  for 
wall  diffuseur 

DEODOROMA  CRYSTALS; 

for  "spot" 
deodorizing 


For  full  Particulars,  write 
The  C.  B.  Dolge  Company, 
Westport,  Connecticut 


the  cross  tees  are  merely  snapped  into 
place  between  them.  A special  wall  mold- 
ing provides  support  for  the  ceiling  around 
the  perimeter  of  the  room.  Since  there  is 
no  cumbersome  structural  work  involved, 
the  entire  ceiling  can  be  put  up  neatly 
and  efficiently  while  other  interior  finish 
operations  are  being  completed. 

The  acoustical  panels  supplied  with  the 
system  are  made  of  compressed  mineral 
fiber  and  carry  a “Class-A  Incombustible” 
rating — the  first  such  panels  to  be  made 
available  through  lumber  and  building 
material  outlets.  The  panels  come  in  a 
choice  of  two  sizes:  2x2  feet  and  2x4  feet, 
and  feature  an  attractive  random  per- 
forated design  together  with  a washable 
vinyl  paint  finish. 

For  installations  where  indirect  lighting 
is  desired,  the  system  also  includes  a spe- 
cial corrugated  translucent  panel  that  can 
be  installed  anywhere  in  the  ceiling  to  pro- 
vide modem,  glare-free  illumination.  The 
panels  are  lighted  by  a fluorescent  tube  in- 
stalled directly  above,  and  can  be  arranged 
in  groups,  alternating  rows,  or  spotted 
among  the  acoustical  panels,  depending 
upon  the  specific  lighting  requirements  of 
the  room. 

Approximate  cost  of  the  new  system,  ex- 
clusive of  luminous  panels,  is  40  to  45  cents 
per  square  foot  of  room  area. 


Szabo Moves  Up  at  Reevesound 

Reevesound  Co.,  Inc.,  has  named  William 
Szabo  vice-president  for  contract  opera- 
tions and  construction,  in  a move  to  ex- 
pand its  design  and  engineering  services  in 
the  area  of  communications  motion  pic- 
tures. Szabo’s  appointment  was  announced 
by  Boyce  Nemec,  president  of  the  Long 
Island  City  subsidiary  of  the  publicly 
owned  Reeves  Soundcraft  Corp. 

Szabo  joined  Reevesound  Co.  in  1960  as 
production  manager,  later  becoming  man- 
ager of  contract  operations  and  construc- 
tion. 
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LIBERTY 

FIREWORKS 


★ 

i 


I For  Record-Breaking  Drive-In  Crowds 


You  ore  assured  Greater  Value,  Safety, 
Brilliance,  Color,  Flash  and  Noise. 

Spectacular  LIBERTY  FIREWORKS  are  the  great- 
est boxoffice  attraction  because  they  are  the 
world's  finest!  They  pay  for  themselves  in  in- 
creased attendance. 


READ  THIS  UNSOLIC-  ★ 
ITED  TESTIMONIAL 
"We  have  shopped  around 
for  fireworks  to  use  in  our 
drive-ins  and  after  com- 
parisons have  found  we 
get  the  best  deal  from 
LIBERTY.  Your  displays 
are  brighter." 


GET  FREE  CATALOG 
NOW! 

48  page  catalog,  fully  il- 
lustrated shows  the  gor- 
geous beauty  and  mag- 
nificent splendor  of  LIB- 
ERTY FIREWORKS. 
Reasonably  priced  from  $35 
to  $1,000  and  up. 


NOTICE:  NEW  HOME  ADDRESS 


LIBERTY  DISPLAY  FIREWORKS  CO. 

Hegeler  Lane 

Site  formerly  Hegeler  Zinc  Plant 
P.  O.  Box  683,  Danville,  Illinois 
Phone  442-2559.  If  no  answer  call  446-6743 
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The  Roosevelt  Theatre,  Chicago,  one  of  the  downtown  area's  most 
popular  theatres:  sign  construction  by  White  Way  Sign  Co.  of 
Chicago. 


WAGNER 

BOARDS 


Signs  of  good  box  office 


Preston  Royal,  Dallas,  Texas,  an  outstanding  example 
of  small  theatre  comfort  and  beauty:  sign  construction 
by  J.  F.  Zimmerman  & Sons  of  Dallas. 


LARGE 


0^ 

SMALL 

CAN  YOU  THINK 
OF  ANY  BETTER  WAY 
TO  CAPTURE 
IMMEDIATE  ATTENTION 
AT  THE  SAME  LOW  COST? 


6 


REASONS  WHY 

more  theatres  use 
Wagner  attraction  panels 
in  their  marquees 
than  any  other  type! 


1.  Immediate  passer-by  impact 

2.  Low  cost,  years  of  service 

3.  24-hour  visibility 

4.  Service  without  removing  frames 

5.  Patented  Mechanical  Hand 
eliminates  "two  men  and  a ladder” 
letter  changing 

6.  Exclusive  "tapered- slot”  letters 
won’t  slip  or  fall 


WAGNER 

SIGN  SERVICE,  INC 


Wagner  Sign  Service,  Inc. 

218  South  Hoyne  Avenue,  Chicago  12,  Illinois 

Please  send  more  information  about  Wagner 
Theatre  Attraction  Panels 


name 

address 

city state 


1 


j 
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Reisini  Looks  Forward  to  600  New 
Cinerama  Dome  Theatres  by  1965 


This  is  the  model  of  the  Cinerama  dome  theatre  which  was  displayed  by  Nicolas  Reisini,  president  of 
Cinerama,  Inc.,  at  a west  coast  exhibitor  meeting.  This  radically  new  design  for  a theatre  is  based  upon 
the  geodesic  dome  concept  developed  by  R.  Buckminster  Fuller,  architect-engineer,  mathematician  and 
philosopher,  whose  work  is  based  upon  an  analysis  of  the  principles  of  structure  found  in  nature.  Built 
from  precast  concrete  panels,  it  will  be  erected  at  half  the  cost  of  conventional  theatres,  and  in  half  the 
time.  The  1,000-seat  model  is  expected  to  be  built  for  about  $250,000. 


Cinerama,  Inc.,  has  adopted  a 
radically  new  design  for  theatres  which 
will  cost  approximately  $250,000,  about 
half  as  much  as  a conventional  theatre  of 
comparable  size,  and  which  can  be  erected 
in  half  the  usual  time.  Nicolas  Reisini, 
president,  announced  that  Cinerama’s  goal 
is  to  see  that  at  least  300  of  these  dome 
theatres  are  built  in  the  United  States  and 
Canada,  and  an  equal  number  abroad,  in 
the  next  two  years,  at  a recent  meeting  of 
more  than  100  leading  exhibitors  in  Los 
Angeles. 

A model  and  plans  of  a typical  Cinerama 
dome  theatre,  based  upon  the  geodesic 
dome  principle  developed  by  R.  Buck- 
minster Fuller,  were  displayed.  The  model 
was  of  a 1,000-seat  theatre,  approximately 
140  feet  in  spherical  diameter  and  52  feet 
high.  It  is  assembled  from  316  pentagonal 
and  hexagonal  precast  concrete  panels 
which  are  bolted  together,  flange  to  flange. 
Resilient  anchor  plates  are  used  for 
mounting  the  dome  on  the  foundation. 

After  assembly,  the  joints  between  the 


panels  are  packed  with  an  epoxy  mortar. 
This  transfers  the  loads  between  panels 
and  forms  a watertight  seal.  The  interior 
is  sprayed  with  asbestos  plaster  to  provide 
thermal  insulation,  acoustical  absorption 
and  fireproofing. 

Economies  are  achieved  by  the  use  of 
relatively  inexpensive  concrete  as  a build- 
ing material.  Molds  for  each  panel  are  of 
Piberglas  reinforced  plastic,  and  since  the 
molds  set  the  critical  dimensional  toler- 
ances of  the  panels,  with  proper  inspection 
to  see  that  specifications  are  followed, 
satisfactory  panels  can  be  produced  even 
with  a relatively  primitive  concrete 
technology. 

The  theatre  designs  were  produced  by 
Geometries,  Inc.,  architectural  and  engi- 
neering firm,  in  Cambridge,  Mass.,  in  as- 
sociation with  Cinerama’s  own  technical 
staff  and  John  J.  McNamara,  prominent 
theatre  architect.  Cinerama  is  making  its 
patented  designs  and  blueprints  available 
to  selected  exhibitors  desiring  to  build  these 
unique  dome  theatres. 


Wrong  Choice  of  Color  Has 
Bearing  on  Soil-Resistant 
Qualities  of  Carpeting 

Color  can  have  as  much  bearing 
on  how  soiled  your  carpets  look  as  does  too 
much  wear  or  too  little  care.  So,  before 
apologizing  for  your  housekeeping,  check 
your  i-ug’s  ‘soil  concealability,’  ” advises 
Ronald  Gleeson,  a Montreal  maintenance 
manager  who  directs  the  housekeeping  of 
a group  of  large  office  buildings  and 
plants. 

“As  every  maintenance  manager  knows, 
certain  colors  mask  soiling  while  others 
actually  draw  attention  to  it.  That’s  why 
maintenance  workers  usually  wear  dark 
blue  uniforms  and  you  seldom  see  a yellow 
carpet  in  the  lobby  of  a public  building.  A 
technical  study  made  in  England  has 
proved  scientifically  what  every  mainte- 
nance manager  knows  from  practice.  But, 
where  we  have  become  familiar  with  the 
comparative  ‘soil  concealability’  of  several 
dozen  different  carpet  colors,  this  study 
involved  extensive  tests  with  more  than  70 
shades  representing  solid-color  carpets.” 

SOIL  OPPOSED  TO  DUST 

The  British  researchers  defined  soiling, 
as  opposed  to  dust  deposits,  as  the  accumu- 
lation of  dark  foreign  matter  which  is  not 
readily  removed  by  mechanical  methods. 
After  examining  the  apparent  soilability  of 
a variety  of  textile  fibers,  they  were  of  the 
opinion  that  differences  due  to  color  have 
a greater  effect  than  differences  due  to 
fiber.  Since  a rug’s  apparent  degree  of 
soiling  is  a subjective  matter,  the  compli- 
cated optical  study  employed  human  ob- 
servers as  well  as  scientific  methods  and 
equipment. 

“I  certainly  wasn’t  surprised  to  learn 
that  the  dull  and  dark  shades  led  all  the 
others  as  the  best  dirt  concealers,”  says 
Gleeson.  Although  I was  familiar  with  the 
‘soil  concealability’  of  dark  blue,  I had  to 
revise  some  of  my  thinking  when  I noted 
that  the  blue  family  led  all  the  others  as 
the  one  least  sensitive  to  apparent  soiling. 
For  instance,  delphinium  blue  showed  a 
resistance  of  almost  nine  times  that  of 
maize  yellow.  As  expected,  yellow  emerged 
as  the  poorest  performer  with  a ‘soil  con- 
cealability’ only  slightly  above  white.  Corn- 
flower, one  of  the  deepest  blues  investi- 
gated, was  only  one-seventieth  as  soilable 
as  white. 

MEDIUM  COLORS  SOIL  RESISTANT 

“Most  medium  depths  showed  a dirt  re- 
sistance of  ten  times  that  of  white.  How- 
ever, this  didn’t  hold  for  yellow  or  orange. 
Even  in  deep  shades  they  were  pretty  ob- 
vious about  their  soil  content.  Bright 
orange  revealed  an  apparent  soilability 
only  slightly  above  that  of  yellow.  But 
muted  or  dulled  yellows  and  oranges  ob- 
tained a somewhat  higher  ‘soil  conceal- 
ability.’ It  was  fomid  that  when  these 
colors  are  selected  in  grayed  or  flattened 
tones,  their  ‘soil  concealability’  rises  in  di- 
rect proportion  of  the  degree  of  graying. 

“Carpet  colors  with  a satisfactory  ‘soil 
concealability’  are  medium  or  deeper 
shades  of  green,  greenish  blue,  violet, 
brown,  beige  and  grey.  Muted  or  deep  reds 
Continued  on  page  29 


The  1,000-seat  theatre  conforms  to  the  Super  Cinerama  concept  of  having  a "wall-to-wall  and  floor-to- 
ceiling"  screen  with  monochromatic  color  scheme  throughout.  Graded,  single-level  seating  area  is 
atop  the  street-level  lobby  entrance. 
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A NEW  U50-CAR  DRIVE-IN  FOR  ATLANTANS 


1^  EsiDENTS  of  Atlanta,  Ga.,  are 
now  enjoying  the  fine  facilities  of  the  new 
Pulton  Boulevard  Drive-In  Theatre,  opened 
recently  by  Storey  Theatres.  Located  on  a 
30-acre,  scenic  site  completely  surrounded 
by  forests,  the  theatre  has  a 1,150-car 
capacity. 

The  theatre  was  designed  and  furnished 
by  Wil-Kin,  Inc.,  and  was  built  and 
equipped  for  $450,000.  Board  fencing  sur- 
rounds the  major  portion  of  the  grounds 
which  are  just  outside  the  city  limits. 

An  attractive  playground  is  located  di- 
rectly in  front  of  the  concessions  building 
featuring  slides,  swings,  see-saws  and 
merry-go-rounds.  The  masonry  concessions 
building  provides  4,000  square  feet  of  space 
and  is  located  in  the  center  of  the  theatre 
for  easy  access  from  any  direction  of  the 
parking  area.  There  are  seven  entrance 
and  exit  doors,  making  a total  of  42  feet 
of  space  for  ingress  and  egress. 

The  attractive  four-lane  cafeteria  is 
staffed  by  a maximum  of  eight  employes, 
and  is  located  in  a square  design  in  the 
center  of  the  concessions  area.  Overall 
length  of  the  four  counters  is  124  feet.  The 
counters  are  gayly  colored,  with  a Formica 
facing  in  panels  of  yellow,  orange,  pink, 
blue  and  green  above  a two-layer  brick 
base.  Counter  tops  are  white  and  gold 
Formica.  A canopy  atop  the  cafeteria  is  in 
yellow,  orange,  pink,  blue  and  green.  Walls 
in  the  concessions  room  are  buttermilk 
green  and  white  splatter,  and  the  ceiling  is 
white.  The  floor  is  black  and  white 
terrazzo. 

Restrooms  are  located  in  the  concessions 
building  and  both  are  completely  tiled. 


CREDITS: 

Changeable  Copy  Equipment:  Wagner 
Drink  Dispensers:  Selmix,  Gessner 
Fencing  and  Landscaping:  J.  B.  Humphreys 
Food  Warmers,  Cooking  Equipment:  Star 
Ice  Machines:  Scotsman 
In-Car  Speakers:  Drive-In  Theatre  Man- 
ufacturing Co. 

Lamps:  Ashcraft 

Lenses:  Kollmorgen,  Bausch  & Lome 
Play  Equipment:  Superior  Playground 
Popcorn  Machine:  Cretors 
Projection  and  Sound:  Century 
Screen:  J.  B.  Humphreys 
Sign  Manufacturer : State  Neon  Sign 
Traffic  Control  Lights:  Drive-In  Theatre 
Manufacturing  Co. 


FROM  TOP  TO  BOTTOM — Marquee  separates  en- 
trance and  exit  double  lanes  at  Fulton  Boulevard  en- 
trance in  Atlanta.  Boxoffices  in  background  can  serve 
up  to  four  lanes  at  one  time  and  lighting  system 
marks  entrance  to  the  theatre  proper  with  distinction 
to  passers-by.  Beautifully  decorated  concessions  stand 
of  the  Fulton  Boulevard  Drive-In  featuring  indirect 
lighting  and  four-lane  cafeteria  service  manned  by 
five  to  eight  neat,  efficient  operators.  Seven  en- 
trances and  exits  make  the  concessions  stand  easily 
accessible  to  the  theatre  patrons.  Wide-range  view 
indicates  well-planned  ground  area  of  the  new 
Fulton  Boulevard  Drive-In  Theatre. 
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Century's  New  Direct-Drive  Projector, 
Sound  Reproducer  Answer  Industry  Need 


Century  Projector  Corp.  has  placed  on 
the  market  a new  Series  M direct-drive 
projector  mechanism  and  sound  reproducer 
which,  according  to  Frank  E.  Cahill  jr., 
CentuiT  distribution  vice-president,  answer 
the  motion  picture  industiT’s  definite  need 
of  an  integrated  direct-drive  assembly.  The 
mechanisms  and  reproducers  were  designed 
expressly  for  each  other  and  will  be  mar- 
keted only  as  a combination. 

The  new  and  distinctly  different  direct- 
drive  arrangement  simplifies  the  gear  ar- 


that  the  speeds  of  several  shafts  in  pro- 
jectors and  sound  reproducers  now  in  use 
were  dictated  by  the  design  of  the  original, 
hand-cranked  projectors  and  were  never 
intended  for  motorized  operation;  and  that 
the  projectors  were  operated  at  16  frames 
per  second  and  then  increased  to  24  frames 
per  second  without  adequate  re-design  of 
the  bearings,  shafts,  etc.,  to  withstand  the 
increased  motorized  speeds. 

The  new  direct-drive  arrangement  for 
coupling  the  projector  mechanism  and 


POLY  GROOVE  POLLE 


PROJECTOR  MAIN  DRIVE  SHAFT 


POLY  “v  MOTOR  DRIVE  BELT 


stabilizer  shaft 

(FLYWHEEL  OMITTED) 


MOTOR 


MOTOR  MOUNTING  BRACKET 


PROJECTOR  DRIVEN  GEAR 
(VERTICAL  SHAFT) 


IRECT  DRIVE  FLEXIBLE 
COUPLING 

DIRECT  DRIVE  SHAFT, 
BALL  BEARINGS  AND 
BRACKETS 


SOUND  SPROCKET  SHAFT 
TAKE  UP  BELT 
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TAKE  UP  BELT 


LOWER  MAGAZINE 


Century  projector  mechanism-sound  reproducer,  direct  drive. 


rangement  which  has  proven  its  reliability 
in  the  last  quarter  century. 

Many  factors  were  taken  into  considera- 
tion in  designing  the  new  Century  Series 
M projectors  and  sound  reproducers — some 
of  these  were;  that  a sound  reproducer  has 
been  an  addition  to  the  projector,  not  part 
of  a complete,  logical  mechanical  design; 


sound  reproducer  together  incorporates  ad- 
ditional features  which  result  in  optimum 
quietness  with  stable,  vibration-free  per- 
formance, safe  and  dependable  operation, 
Cahill  said. 

The  direct-drive  coupling  between  the 
mechanism  and  sound  reproducer  elimi- 
nates the  need  of  a timing  belt  drive  be- 


San Juan  Screen  Tower  Has  40  psf  Wind  Rating 


Newest  and  largest  drive-in  theatre  in  Puerto  Rico  is  this  one  at  San  Juan.  The  special,  hurricane- proof 
screen  tower  was  built  by  Selby  Industries  in  Akron,  Ohio.  The  40-pounds-per-square-foot  wind  rating 
of  this  tower  and  foundation  is  considered  to  be  adequate  to  resist  a fair-size  wind  wallop  from  off  the 
Atlantic  Ocean  located  at  the  horizon.  Only  one  stronger  tower  with  a wind  rating  of  50  psf  has  been 
designed  by  Selby  for  another  and  more  exposed  Caribbean  island.  At  Ponce,  P.R.,  a smaller  tower  also 
with  a 40  psf  rating  is  under  construction.  By  comparison,  most  towers  in  the  U.S.  are  built  to  25  psf 
ratings  with  some  as  low  as  20  psf  in  steel  and  10  psf  in  wood. 


tween  motor  and  reproducer,  and  from  re- 
producer to  the  mechanism,  and  therefore 
eliminates  troublesome  multiple  gear 
trains,  excess  gears,  extra  belts,  etc. 

Century  claims  that  the  new  drive  is 
easily  adapted  for  interlock  or  synchronous 
operation  with  separate  sound  reproducers 
or  interlocked  together  for  3-D  projection. 
Since  the  main  drive  shaft  of  the  projector 
mechanism  operates  at  1,440  rpm  (in  exact 
synchronism  with  the  shutter  shaft)  inter- 
lock motors  are  easily  attached  with  simple 
1:1  pulleys. 

The  new  sound  reproducer  still  has  the 
Davis  Flutter  Suppressor  which  won  an 
Academy  Award  for  “improved  sound  re- 
production in  theatres  and  studios,”  and 
the  new  Century  drives,  together  with  this 
hydro-flutter  suppressor,  will  give  sound 
reproduction  unmatched  for  pure,  enjoy- 
able, undistorted  quality,  Cahill  said. 


The  following  concerns  have  recently 
filed  copies  of  interesting  descriptive  liter- 
ature with  the  Modern  Theatre  Informa- 
tion Bureau.  Readers  who  wish  copies  may 
obtain  them  promptly  by  using  the  Readers’ 
Service  Bureau  coupon  in  this  issue  of 
The  Modern  Theatre. 

A NEW  BROCHURE  on  a complete  line  of  in- 
candescent and  carbon  arc  spotlights  for 
theatres  has  just  been  produced  by  The 
Strong  Electric  Corp.  It  includes  a 
description  and  illustration  of  each  model, 
together  with  range  of  focal  length  lens 
system,  and  specifications. 

A PRACTICAL  brief  entitled,  “Dustlaying 
With  Calcium  Chloride”  tells  how  to  elimi- 
nate dust  at  numerous  locations,  including 
drive-in  areas,  private  roads,  outdoor  the- 
atres, tennis  courts,  playgrounds,  parking 
lots,  filling  stations  and  trailer  courts.  For 
free  copies  of  Brief  MB- 11  write  directly 
to  the  Calcium  Chloride  Institute,  909  Ring 
Bldg.,  Washington  6,  D.C. 


A NEW  CONCEPT  in  sealing  blacktop  is  in- 
troduced and  explained  in  detail  in  a color- 
fully illustrated  brochure  available  from 
The  Mom’oe  Co.,  Inc.  The  new  sealer, 
called  Zorcon,  combines  heavy  mineral 
content,  the  natural  plasticizers,  pure  coal 
tar  pitch  and  silicones  to  waterproof  the 
blacktop  and  seal  the  voids  against  freez- 
ing-thawing damage  and  dirt  collection. 
Snow  and  ice  are  prevented  from  adhering. 

A COLORFUL,  eight-page  brochure  on 
Snaplite  projection  lenses.  Bulletin  No.  222, 
is  available  from  Kollmorgen  Optical  Corp. 
It  illustrates  and  describes  its  short  focal 
length  lenses,  its  anastigmat  lens,  its  long- 
throw,  four-inch-diameter  lens  and  its  spe- 
cial economy  lens.  Also  included  is  infor- 
mation for  ordering  lens  fittings  and  a 
screen  chart. 


New  Controller  at  Kodak 

Thomas  J.  McCarrick,  general  controller 
of  Eastman  Kodak  Co.,  has  announced 
plans  to  retire  May  1 after  28  years  with 
the  company.  He  will  be  succeeded  by  J. 
Leslie  Harper.  Carl  H.  Grashof  jr.,  has 
been  elected  assistant  controller. 
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COLOR  AFFECTS  CARPET  SOILING 


I 


Continued  from  page  26 

outperformed  bright  reds.  But  when  it 
came  to  the  star  performer — blue — only 
moderate  color  depths  or  grayed  effects 
were  required  to  raise  its  dirt  disguising 
quality  to  a very  high  level.” 

The  study  disclosed  a fairly  close  con- 
nection between  bright  colors  and  a tend- 
ency to  soil  which  maintenance  directors 
have  long  used  as  a rough  guide.  It  estab- 
lished that  since  apparent  soiling  is  di- 
rectly related  to  the  carpet’s  actual  soil 
content,  any  factor  which  decreases  the 
rate  of  soil  accumulation  is  of  primary 
importance.  First  among  these  is  the  selec- 
tion of  smooth-surfaced  fibers  such  as 
nylon. 

MOST  GOOD  CARPETS  CLEAN  WELL 

“Most  good -quality  cai’pets  clean  well,” 
says  Gleeson,  who  in  his  30  years  with 
Du  Pont  of  Canada’s  real  estate  division 
has  selected,  cleaned  and  assessed  the 
merits  of  miles  of  carpeting. 

“We  have  found  that  those  of  100  per 
cent  nylon  actually  retain  less  soil  after 
vacuuming  than  any  other  carpet  fiber. 
This  is  due  to  nylon’s  smooth  surface  and 
virtual  non-absorbent  characteristic  which 
prevents  dirt  and  spills  from  penetrating 
deeply  into  the  fiber. 

“For  those  ‘moderns’  who  are  determined 
to  buy  a pastel  or  a brightly  colored  rug,  it 
might  be  helpful  to  know  that  nylon’s 
cleanability  rating  is  so  high  it  can  help 
offset  a carpet  color  with  poor  ‘soil  con- 
cealability.’  A good-quality  carpet  is  the 
easiest  and  least  expensive  type  of  floor 
covering,  including  polished  hardwood,  to 
maintain.  By  selecting  it  in  a color  with  a 
satisfactory  ‘soil  concealability,’  this  mini- 
mum expenditure  of  time,  effort  and 
money  can  be  reduced  even  more.” 


Kodak  Earnings  Over  Billion 

Sales  and  earnings  of  Eastman  Kodak 
Co.  for  1962  passed  the  billion  dollar  mark 
for  the  first  time,  Albert  K.  Chapman, 
chairman,  and  William  S.  Vaughn,  presi- 
dent, reported. 

Consolidated  sales  of  the  company’s  U.S. 
units  last  year  totaled  $1,056,072,473,  about 
7 per  cent  above  the  $989,171,969  of  1961. 

Net  earnings  were  $140,342,438,  almost  8 
per  cent  above  the  1961  total  of  $130,203,- 
447.  The  earnings  were  equal  to  $3.64  per 
common  share  against  $3.38  in  1961,  based 
on  the  38,382,246  shares  outstanding.  Net 
earnings  were  13.3  per  cent  of  sales  in 
1962,  compared  with  13.2  per  cent  in  1961. 

Earnings  from  operations  in  1962  were 
$259,078,078,  compared  with  $241,851,999  a 
year  ago.  Pre-tax  earnings  were  $289,842,- 
438,  against  the  1961  total  of  $268,703,447. 
The  provision  for  income  taxes  was  $149,- 
500,000  in  1962  and  $138,500,000  in  1961. 

Cash  dividends  declared  on  the  common 
stock  last  year  were  $2.45  per  share,  up  9 
per  cent  from  the  $2.25  declared  in  1961. 

Both  figures  are  based  on  current  num- 
ber of  shares  outstanding.  Total  dividends 
declared  on  both  preferred  and  common 
stock  amounted  to  $94  million — more  than 
three  times  the  amount  ten  years  ago. 


If  it’s  carpeting  time  for  you,  your  wisest  move  is  to  call  National  Theatre 
Supply.  As  one  of  America's  largest  carpeting  contractors,  National  installs 
literally  miles  of  carpeting  in  theatres,  motels,  hotels,  restaurants  and  other 
public  buildings  where  carpeting  must  withstand  the  toughest  conditions  of 
wear  and  tear.  National  is  headquarters  for  Alexander  Smith’s  famed  Nylwood 
carpet  — the  king  of  commercial  type  carpet  — that  actually  lasts  twice  as 
long  as  other  commercial  carpet  in  its  price  range!  And  National  offers 
the  greatest  selection  of  fab- 
rics, patterns,  colors  or  custom 
designs.  Your  nearby  National 
man  will  be  happy  to  provide 
estimates  and  suggestions  at 
no  cost  or  obligation.  Call  or 
write  today. 


IMational 


THEATPE  SUPPLY  COMPANY 

HOME  OFFICE,  50  PROSPECT  AVE.,  TARRYTOWN,  N.Y. 

Subsidiary  of  General  Precision  Equipment  Corporation 
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View  of  the  inner  foyer  of  the  new  Pine  Hollow  Theatre,  Oyster  Bay,  N.  Y.,  looking  toward  the  outer, 
enclosed  lobby.  The  luxurious  carpet  is  red  with  a black  and  gold  top  design.  Walls  are  gold  stripe 
vinyl,  trimmed  with  walnut,  and  furnishings  are  in  ebony  and  white.  Paintings  are  originals. 


The  building  is  constructed  of  cement 
blocks,  stucco,  fieldstone,  structural  glass, 
stainless  steel  and  ornamental  grillwork. 
Up  three  steps  from  a 200-car  parking  lot, 
a patio  extends  under  the  marquee  and 
across  the  whole  two-sided  front  of  the 
structure.  At  intervals,  low  fieldstone  posts 
are  topped  with  plantings  and  ornamental 
lights. 

Full-length  drapes  are  hung  over  the 
glass  walls  of  the  outer  lobby  where  a 
counter-type  boxoffice  is  located.  The  wall 
behind  the  boxoffice  is  gold  stripe  vinyl 
with  walnut  trim  and  there  is  a planter 
above  the  counter.  Floor  here  is  random 
slate. 

LUXURIOUS  FOYER 

Full  glass  doors  open  from  this  outer 
lobby  into  the  inner  foyer  facing  head-on 
to  the  large,  custom-built  concessions  stand 
which  is  also  topped  by  a planter.  The  gold 
stripe  vinyl  walls  with  walnut  trim  are  re- 
peated here  and  a rich  red,  gold  and  black 
carpet  covers  the  floor.  Furnishings  are  in 
ebony  and  white,  and  original  paintings  of 
local  scenes  decorate  the  walls.  Floor 
planters  are  located  at  various  points  in 
the  spacious,  luxurious  area. 

The  red,  gold  and  black  carpet  is  con- 
tinued into  the  auditorium  where  walls  and 
draperies  are  in  beige  and  white.  The  600 


NEW  THEATRE  A DELIGHT  TO  BEHOLD 

Unique  Design,  Tasteful  Use  of  Materials  Contribute  to  Its  Beauty 


A RCHiTECT  Drew  Eberson,  with 
his  masterful  touch  and  keen  sense  of 
beauty  in  design  and  materials,  has  created 


another  beautiful  showcase,  the  Pine  Hol- 
low, in  a shopping  center  at  Oyster  Bay, 
N.Y.  It  is  a property  of  Skouras  Theatres. 


theatre  chairs  are  upholstered  in  red  with 
beige  standards.  There  is  full  center 
downlighting  in  the  auditorium,  augmented 


A patio  extending  across  the  entire  front  of  the  theatre  is  an  interest-  of  the  rear  facade  is  worthy  of  note.  Fieldstone,  structural  glass  and 

ing  treatment  for  a hardtop,  and  ornamental  grillwork  at  both  corners  stainless  steel  are  other  components  of  the  theatre  front. 
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Vending  Machine  Shipments 
Up  Near  4 Per  Cent 

Manufacturers’  shipments  of  vending 
machines  increased  less  than  4 per  cent  in 
value  to  $171.1  million  in  1961  from  $165.1 
million  in  1960,  according  to  a statistical 
study  underwritten  by  the  National  Auto- 
matic Merchandising  Ass’n. 

Prepared  annually  by  the  Bureau  of  the 
Census  at  the  request  of  NAMA  as  an  in- 
dustry service,  the  study  shows  a 3.6  per 
cent  increase  in  the  1961  value  of  ship- 
ments, compared  with  a 29  per  cent  rise  in 
1980  over  1959. 

The  number  of  machines  shipped  actually 
decreased  from  645,568  units  in  1960  to 
621,572  machines  in  1961.  (The  annual 
VEND  Magazine  survey  showed  a 5 per 
cent  year-end  increase  of  total  goods  vend- 
ed through  machines  in  1961  to  $2.74 
billion.) 

COFFEE  MACHINE  SALES  UP 

The  Bureau  of  the  Census  reports  in- 
creases in  the  shipment  of  coffee  and  post- 
mix cup  soft  drink  venders  in  1961.  The 
total  value  of  coffee  venders  shipped  rose 
to  $28.7  million  (36,628  machines)  from 
$17.5  million  (27,161  machines)  in  1960. 
The  value  of  post-mix  cup  soft  drink 
venders  shipped  in  1961  nearly  doubled  to 
$22.2  million  while  the  number  of  units 
rose  from  11,285  in  1960  to  16,180  in  1961, 
continuing  the  sizeable  advance  of  1960 
over  1959. 

The  largest  single  decrease  came  in  the 
bottle  soft  drink  vending  category,  down  to 
$49  million  in  value  from  $66.4  million  in 
1960,  while  the  number  of  machines 
shipped  in  1961  dropped  to  133,925  from 
183,723  in  1960. 

The  smwey  figures  include  77  companies, 
reflecting  a drop  from  86  in  1960  and  96  in 
1959.  Industry  sources  feel  that  mergers 
and  companies  no  longer  in  business  ac- 
count for  part  of  the  drop  in  participants. 


The  outer  lobby  of  the  Pine  Hollow  Theatre  is  floored  with  slate,  and  one  wall  is  gold  stripe  vinyl  with 
walnut  trim.  Other  walls  are  glass.  Boxoffice  is  at  left. 


The  Pine  Hollow  seats  600  persons  in  upholstered  red  theatre  chairs  with  beige  frames.  The  auditorium 
walls  are  beige  and  the  stage  draperies  are  antique  white  highlighted  with  gold. 


by  decorative,  perpendicular,  shielded  wall 
fixtures  on  either  side  at  the  front. 

Restrooms  are  attractive,  the  men’s  room 
in  blue  with  blue  accessories,  and  the 
ladies’  room  in  pink  with  pink  accessories. 
The  powder  room  is  carpeted,  and  has  a 
large  mirx'ored  wall  with  a Formica  powder 
bar  in  alternating  pink  and  white  sections. 

The  theatre  features  an  electronic  air 
purifier  in  the  scientifically  designed  air 
conditioning  and  heating  systems. 

The  $350,000  theatre  draws  patronage 
from  a middle  income  population  of  one 
and  one-half  million  in  Nassau  County. 

A gala,  Hollywood-type  premiere  was 
held  for  the  Pine  Hollow  Theatre,  at  which 
Salah  M.  Hassanein,  president  of  the 
Skouras  circuit,  was  host  to  the  opening 
night  guests. 


CREDITS: 

Air  Conditioning : Acme,  Carrier 
Carpet:  Magee 
Chairs:  American 
Coinchanger : Brandt  Automatic 
Curtain  Controls,  Tracks  and  Curtains: 
George  Hornstein 

Decorator  and  Architect:  Drew  Eberson 

Display  Frames:  Champion  Moulding  Co. 

Film  Cabinets  and  Rewinds:  Neumade 

Lenses:  Bausch  & Lome 

Projectors:  Philips  Norelco  70-35 

Rectifiers  and  Lamps:  Ashcraft 

Screen:  Technicote 

Sigji  and  Marquee:  Martin  Neon 

Sign  Letters:  Adler 

Sound:  Altec  Six  Channel 

Vending  Machines:  Continental  Apco 


Norelco 

PROJECTION 

EQUIPMENT 


Available  from 
leading  theatre  supply 
dealers 

NORTH  AMERICAN  PHILIPS  COMPANY,  Inc. 
Motion  Picture  Equipment  Division 
100  Eost  42nd  St.,  New  York  17,  N.  Y. 
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Drive-In  Screen  Paint 
With  High  Light  Gain 


Spatz  Paint  Industries,  Inc.,  has  produced 
a new  drive-in  screen  paint  designed  to  pro- 
duce the  maximum  gain  in  light  reflectivity 
on  the  very  whitest  surface.  Called  No.  1773 
High-Light  Texture-White,  the  paint  has  a 
lenticular  effect  because  of  the  stipple  texture 
increasing  illumination  as  the  light  bounces 
back  and  forth  between  the  high  areas  of  the 
texture.  The  paint  may  be  applied  to  a 
damp  surface,  it  reduces  distortion  from 
rain,  wears  longer  than  ordinary  paint,  is 
economical  (one  coat,  rolled)  usually  suf- 
ficient, is  chemical  and  fume  resistant  (ideal 
for  coastal  areas)  and  resists  mildew,  alkali 
and  dirt.  High-Light  Texture-White  must 
be  applied  with  a roller.  It  is  compounded 
in  a vinyl-acrylic  liquid  which  may  be 
thinned  with  water.  A recent  test  of  the 
new  paint  and  a conventional  type  paint,  by 
experts,  using  a regulation  SMPTE  light 
meter  showed  the  new  paint  produced  22  per- 
cent more  light  reflection.  Photo  shows 
the  miniature  screen  used  for  the  test. 


Switzer's  Licorice  Bites 
In  New  Theatre  Pack 


Switzer  Licorice  Co.  is  now  packing  a 
special  theatre  and  vend  size  of  cherry  red 
or  black  licorice,  a five-ounce  cello  bag  to 
retail  for  25  cents.  After  a limited  test  and 
unusual  acceptance,  the  new  bag  is  now  a 
regular  production  item.  The  profit  margin 
on  the  five-ounce  bag  is  excellent;  the  bags 
are  packed  60  to  the  case  and  case  cost  is 
$6.60  delivered.  Switzer  bites  are  also  avail- 
able in  eight-ounce  and  four-fifths-pound 
bulk  bags  in  both  black  and  cherry  red. 
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FOR  MORE 
INFORMATION 

Use  Readers’ 

Bureau  Coupon  on  Page  35 


New  In-Car  Speaker  Now 
Is  in  Distribution 


The  Burns  in-car  speaker,  manufactured 
by  S.  M.  Burns  & Co.  is  equipped  with  a 1.47 
ohms  magnet,  Oxford  speaker  mechanism 
and  a four-inch  cone.  The  speakers  are 
engineered  for  high  fidelity  sound  and, 
although  light  weight,  are  ruggedly  built 
and  weather  resistant.  Theft-resistant 
screws  prevent  disassembly  by  unauthorized 
persons.  The  speaker  comes  in  a plain 
aluminum  or  starlight  finish,  and  either 
straight  or  coiled  cords  are  available.  The 
Burns  speaker  will  be  on  display  at  Show- 
A-Rama  VI  at  the  Hotel  Continental,  Kansas 
City,  Mo.,  March  5-7. 


New  Ten-Cent  Candy  Bar 
From  Hollywood  Brands 

Big  Pay,  Hollywood  Brands’  new  ten-cent 
candy,  is  a 2 Vi -ounce  bar  with  vanilla 
fudge  center,  surrounded  by  caramel  and 
dry-roasted  Spanish  peanuts  and  coated 
with  milk  chocolate.  Packed  60-count. 


Claims  made  for  products  described  editorially 
on  this  and  other  pages  are  taken  from  the 
manufacturers'  statements. 


Pre-Cooked  Chinese  Foods 
In  Edible  Noodle  Cups 

A new  idea  in  Chinese  foods  for  fast  food 
operators  is  being  introduced  by  Golden 
Mixee  Cup  Corp.  This  consists  of  a noodle 
cup  which  is  deep  fat  fried  and  serves  as 
an  edible  cup  for  Chinese  foods  such  as 
chow  mein,  fried  rice,  shrimp  and  lobster 
sauce  and  pepper  steak.  The  Golden  Mixee 
cup  may  also  be  used  for  other  foods  such 
as  chicken  a la  king,  chili,  etc.  Golden 
Mixee  spokesmen  say  they  have  perfected  a 
method,  through  a new  process,  to  secm-e  a 
crisp,  flavorful  noodle  cup,  by  quickly  form- 
ing a crust  before  the  cooking  oil  has  a 
chance  to  penetrate.  The  five-ounce  item, 
complete  with  chow  mein,  rice  and  cup, 
retails  for  35  to  40  cents,  depending  upon 
the  food  included. 


All-Metal,  Welded  Reach-In 
Commercial  Refrigerators 

All  irnits  in  the  Guardian  line  of  all- 
metal,  welded  reach-in  refrigerators  made 
by  Glenco  Refrigeration  Corp.  carry  Na- 
tional Sanitation  Foundation  and  UL  ap- 
proval. Doors  are  100  per  cent  polyure- 
thane foam  insulated  which  doubles  the 
insulating  power  of  conventional  materials 
and,  with  a closed-cell  stnrcture,  durability 
and  strength  of  the  doors  are  materially 
increased.  'The  polyurethane  insulation  is 
totally  moisture-resistant. 


Plastic  Sign  Letters  and 
Wall  Panels  for  Theatres 


A background  of  one  of  the  15  different 
plastic  Spanex  wall  panel  designs  serves  to 
show  off  a few  of  the  17  different  Spanex 
plastic  letter  alphabets.  Both  alphabets  and 
wall  panels  come  in  40  complementary  and 
contrasting  colors.  Individual  letters  in  two 
and  even  three  colors  are  also  available. 
Sizes  vary  from  four  inches  to  four  feet. 
The  wall  sections  can  be  used  in  both  ex- 
terior and  interior  building  design  and  are 
appropriate  for  walls,  area  dividers  or  out- 
side surfaces.  Letters  and  panels  are  pro- 
ducts of  Spanex  Pi-oducts  Corp.  'The  variety 
and  versatility  of  the  Spanex  products 
open  a wide  field  for  their  use  in  amuse- 
ment operations. 
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Major  Advances  Offered  in 
New  Candy  Merchandiser 


to  erode,  weather  or  oxidize  the  pavement, 
Mom'oe  says.  The  silicons  actually  help  to 
render  the  pavement  waterproof  as  water 
beads  on  its  surface,  sun  rays  are  reflected 
and  the  surface  remains  elastic  under  ex- 
treme weather  conditions.  It  is  supplied 
ready  to  use,  and  one  coat  penetrates  and 
protects  with  a coverage  of  one  gallon  per 
100  square  feet. 


New  Floor  Finish  Eliminates 
Weekly  Buffing  Chore 

A new  floor  finish  that  lasts  15  to  50 
times  longer  than  conventional  floor  waxes 
and  polishes,  needs  no  buffing,  and  imparts 
a high-gloss,  non-slip  finish  is  now  avail- 
able under  the  trade  name,  Yearlon.  The 
manufacturer  is  Polymer  Coatings,  Inc. 
Using  the  program  outlined  by  the  manu- 
facturer, it  is  necessary  to  strip  and  re- 
finish most  floors  only  once  each  year. 
Yearlon  may  be  used  on  asphalt  tile,  rub- 
ber tile  and  all  other  composition  floors 
as  well  as  on  wood  floors.  It  is  easy  to  ap- 
ply or  remove  and,  according  to  the  manu- 
facturer, will  not  damage  the  most  sensi- 
tive floors. 


National  Vendors,  Inc.,  a subsidiary  of 
Universal  Match  Corp.,  has  developed  a 
new,  electrically  operated  candy  merchan- 
diser which  offers  important  improvements 
in  the  number  and  individual  size  of  selec- 
tions, in  price  flexibility  and  in  servicing 
ease.  An  entirely  new  concept  in  vending 
machine  design  has  candy  stocked  on  tray- 
like shelves  which  swing  out  for  loading 
and  cleaning,  and  which  have  a dispensing 
arrangement  that  assures  “first  in,”  first 
out”  sales.  A preproduction  model  was 
shown  at  the  recent  convention  of  the 
National  Automatic  Merchandising  Ass’n 
in  San  Francisco.  Styled  to  match  the 
merchandisers  in  National  Vendors’  Modu- 
line  series,  the  front  is  dominated  by  an 
illuminated  display  of  the  21  selections. 
Beneath  each  selection  is  a button  which 
the  user  presses  lightly  to  obtain  his  pur- 
chase. The  vender  accepts  nickels,  dimes 
and  quarters  to  the  exact  purchase  price; 
can  vend  at  any  five  prices  from  a nickel 
to  $1.25,  and  prices  can  be  changed  easily. 


New  Blacktop  Sealer  Extends 
Pavement  Life  for  Years 

A new  kind  of  sealer  for  blacktop  pave- 
ments results  from  a blending  of  water- 
proofing silicones  into  pure,  nom’eversible 
coal  tar  pitch.  Called  Zorcon  by  the  manu- 
facturer, The  Mom'oe  Co.,  Inc.,  the  new 
compound  is  said  to  afford  positive  pave- 
ment protection  against  oxidation,  actinic 
sun  rays,  gasoline,  oil  and  other  petroleum 
solvents  that  deteriorate  blacktop  bitumen. 
Pavement  life  is  perpetuated  for  years 
with  a seamless  protective  film  and  deeply 
saturating  oils.  Water,  salt,  acids  and  sol- 
vents cannot  penetrate  the  Zorcon  surface 


STOP 

SPEAKER 

THEFT 


Eliminate  costly  loss 
of  stolen  speakers 
with  Speaker  Security  Installation. 

Easy  to  install!  Inexpensive!  Less  than 
75^  per  speaker  unit! 

Now  in  use  by  leading  Drive-In  Chains 
and  Exhibitors  in  U.  S.  and  Canada. 

For  full  details  write: 

SPEAKER  SECURITY  COMPANY 


1650  Willow  Avenue,  Hoboken,  N.J. 


SAVE  MONEY...  GET  QUALITY 
with  EPRAD  TRUE  VALUE  PRODUCTS 


LONG-LIFE 

SPEAKERS 

Quality  speakers  that 
sound  better,  last  lon- 
ger. Why?  We’ve  been 
continuously  building 
in-car  speakers  longer 
than  anyone.  Models 
available  to  meet  any 
performance  or  price 
requirements. 

JUNCTION 

BOXES 

Only  boxes  engineered 
to  prevent  them  from 
shorting  out  to 
ground  in  wet  weather 
(thus  preventing  bad 
sound).  Available  with 
glowing  butyrate  or 
cast  aluminum  tops. 


MOTOR 

GENERATORS 

Quiet  and  dependable. 
Designed  specifically 
for  motion  picture  use. 
Uniform  D.  C.  power 
source  regardless  of 
variations  in  primary 
A.  C.  power  supply. 
Easy  installation. 


HOT-SHOT 

HEATERS 

Heat  quicker,  circu- 
late more  heat  faster 
than  any  heater 
available  ...  2.5  to  5 
times  more.  Completely 
weatherproof  and  safe. 
U.L.  and  C.S.A.  ap- 
proved. 


CAR 

COUNTERS 

Make  sure  you  get  all 
your  box  office  receipts. 
All  electric  and  com- 
pletely accurate.  Not 
controlled  by  cashier. 
Foolproof  and  easy  to 
install.  Available  in  1, 
2,  3,  4 lane  models. 


BURGLAR 

ALARMS 

Stops  break-ins  and 
vandalism  after  hours. 
Designed  to  protect 
drive-in  concession 
stands  but  can  be  used 
anyplace  where  van- 
dalism is  a problem. 
Simple  to  install. 


TRANSISTOR  OPTICAL-SOUND  SYSTEMS 

Eprad’s  new  all-transistor  optical-sound  amplifier  system 
breaks  the  sound  price  barrier.  Highest  quality  sound  for 
any  theatre,  now  only  $550*.  Plug-in  construction. 
Complete  with  Pre-Amp  and  Power  Amplifiers.  Com- 
patible with  all  type  sound  heads.  Compact  and  easy 
to  install.  Most  beautiful  sound  you’ve  ever  heard. 

*One  amplifier. 

35-70  MM.  MUTLI-CHANNEL  SYSTEMS  ALSO  AVAILABLE  FOR  CINERAMA,  ETC. 


EPRAD  builds  products  to 
fit  your  needs . . . our 
management  operates 
theatres  too. 


1214  CHERRY  ST.  • TOLEDO,  OHIO  • PHONE;  CHerry  3-8106 


BUILDING  THEATRE  SOUND  AND  COMMUNICATION 
AND  ELECTRONIC  EQUIPMENT  FOR  15  YEARS 
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Compact  Size,  High-Capacity, 

Gas-Fired  Pizza  Oven 

Bakers  Pride  Oven  Co.,  Inc.,  has  intro- 
duced a new,  compact  size,  high-capacity, 
gas  pizza  oven  which  has  a hearth  baking 
capacity  of  five  12-inch  pizzas  every  four 
minutes  (at  baking  temperatm’e  of  625  de- 
grees) , and  a pan  baking  capacity  of  six 
12-inch  pizzas  or  two  16-inch  pizzas  eveiT 
fom-  minutes.  Baking  is  automatically  con- 
trolled with  700  degree  thennostat  for 
constant  production  rate.  The  oven  is  of 
heavy-duty  constniction,  and  is  heavily 
and  completely  insulated — top,  bottom  and 
sides.  There  is  an  automatic  safety  pilot 
and  shutoff,  and  the  combustion  chamber 
and  burner  are  ruggedly  built  to  last.  The 


PO.WERFUL  PLUNGER  CLEARS 


CLOCCED  TOILETS 

in  a jiffy! 


Clear  Messy,  Stuffed  Toilets 
Cut  Maintenance  Costs  with 

TOILAFLEX^ 

Toilet  Plunger 

Ordinary  plungers  just  don’t  seat  properly. 
They  permit  compressed  air  and  water  to 
splash  back.  Thus  you  not  only  have  a 
mess,  but  you  lose  the  very  pressure  you 
need  to  clear  the  obstruction. 

With  “Toilaflex”,  expressly  designed  for 
toilets,  no  air  or  water  can  escape.  The 
full  pressure  plows  through  the  clogging 
mass  and  swishes  it  down.  Can’t  miss! 

• Double-size  cup,  double-pressure 

• Tapered  tail  gives  air-tight  fit 

• Designed  to  flex  at  any  angle 

• Centers  itself,  can't  skid  around 

Get  a "TOILAFLEX”  tor  your  home  too. 
Positive  insurance  against  stuffed  toilet. 

$^65 

Higher  in  Canada 

AT  YOUR  HARDWARE  SUPPLIER 


ovens  can  be  equipped  for  any  type  gas  re- 
quired: manufactured,  mixed,  natural  or 
bottled. 

Adjustable  Attachment  Makes 
Ladders  Self-Supporting 

An  extension  ladder  accessory  called  a 
Steady/Rest  has  two  adjustable  legs  which 
attach  to  the  rung  of  a ladder  to  form  a 
stable  tripod.  The  device  makes  a very  use- 
ful accessory  where  the  ladder  can’t  be 
leaned,  for  auxiliary  steadying  or  safety 
purposes,  for  use  as  a tripod  frame  or  a 
portable  tower.  The  tubular  legs  of  the 
Steady/Rest  are  hinged  to  a universal  at- 
tachment clamp  which  easily  fastens  at 
the  desired  height  to  a rung  in  the  ladder. 
Legs  telescope  for  adjustment  from  13  to 
25  feet,  and  accommodate  extension  ladders 
up  to  36  feet.  The  legs  are  each  rated  at 
200  lbs.  compression  load  fuUy  extended. 


PAINT  THAT  SCREEN  NOW 


i ULTRA  WHITE  SCREEN  COATING  | 

• Stays  white  permanently.  || 

• Outwears  ordinary  fiat  paints. 

• Ends  screen  painting  problems.  j|i 

• Helps  you  get  picture  perfection.  pi| 

• Weather  and  dirt  resistant. 

• Glare  free.  No  brush  marks.  || 

• Pure  alkyd.  NOT  water  thin. 

• Apply  with  brush,  roller  or  spray.  |i: 
a;  • Maximum  coverage,  economy. 

NEW’ 

TWO -CAR 
POST  SPEAKER 

Designed  at  the  re- 
quest of  drive-in  the- 
atremen  for  a speaker 
that  will  eliminate  ma- 
licious damage  . . . 
for  use  at  back  ramps 
and  on  areas  where 
damage  is  high  . . . 
Delivers  quality  sound 
on  both  sides  of 
speaker. 

Write  or  Wire  for  I'hjll  Details,  Prices  on  Ail  Items 

DRIVE-IN  THEATRE  MFG.  CO. 

505  W.  9th  Street,  HA  1-S006— 1-8007,  Kansas  City,  Mo. 


The  iteady/Rest  has  nonmar  rubber  feet 
and  a safety  chain  to  secure  the  legs.  Parts 


are  plated  to  prevent  i*ust.  The  accessory 
is  available  from  the  manufacturer,  Machen 
Products  Co. 


Combination  Currency 
And  Coin  Changer 

A new  combination  currency  and  coin 
changer  that  will  change  U.  S.  doUar  bills, 
half  dollars  and  quarters,  has  been  an- 
nounced by  Hamilton  Scale  Co.  The  ma- 
chine incorporates  an  electronic  bill  sensor 
which  rejects  bills  of  other  denominations, 
counterfeit  and  other  spurious  items.  It  is 
available  in  thi’ee  models  with  different 
change  combinations.  The  vault- type 
cabinet,  23x23x11  inches,  is  constructed  of 
three-sixteenths-inch  boiler  plate  steel  and 
equipped  with  two  hardened  steel  locks  with 
registered  key  numbers.  The  entire  mechan- 
ism, including  the  bill  sensor  and  coin 
changer  with  single  slug  ejector,  is  mounted 
on  the  door  for  ease  of  service.  Plugs  into 
any  110-volt,  AC  outlet. 


Send  for  FREE  LITERATURE 


SEATING 

COMPANY 


1480  BUCHANAN  GRAND  RAPIDS,  MICH. 
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Drive-In  Theatre  Mfg.  Co 

Spatz  Paint  Industries  

POPCORN  EQUIPMENT  & SUPPLIES 

Cretors  Corp 8 
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Drive-In  Theatre  Mfg.  Co 34 
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Ballantyne  Inst.  & Elect.,  Inc 13 
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C.  S.  Ashcraft  Mfg.  Co 21 

National  Theatre  Supply  Co 23 
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PROJECTORS,  70/35mm 
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Strong  Electric  Corp 20 
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Novelty  Scenic  Studios,  Inc 14 
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Selby  Industries,  Inc 20 

TRANSFORMERS 

Drive-In  Theatre  Mfg.  Co 34 
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Clip  and  Mail  This  Postage-Free  Coupon  Today 


FOR  MORE  INFORMATION 


This  form  is  designed  to  help  you  get  more  information  on  products  and  services 
advertised  in  this  issue  of  The  Modern  Theatre  Section  or  described  in  the  "New 
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In  its  regular  quarterly  meeting  in  Dal- 
las January  31,  Dr  Pepper  Co.’s  board  of 
directors  declared  a di\’idend  payment  of 
20  cents  per  shaie  of  common  stock,  pay- 
able March  1 to  shareholders  of  record 
Febiaiai-y  17.  It  was  the  company’s  133rd 
consecutive  quarterly  dividend  and  its  sec- 
ond dividend  increase  in  less  than  a year. 
The  previous  increase  came  on  June  1, 
1962  when  the  quarterly  payment  was 
raised  from  15  cents  to  11  Vz  cents  per 
share. 

Following  on  the  heels  of  record  sales  in 
1962  Dr  Pepper  syimp  sales  in  January 


went  on  to  establish  a new  high  for  the 
month,  up  12  V2  per  cent  over  last  January. 
It  was  the  13th  consecutive  month  in 
which  new  all-time  record  monthly  sales 
were  gained  by  the  company. 


Eastman  Kodak  Co.  will  spend  about 
$72,500,000  during  1963  for  additions,  re- 
placements, and  improvements  in  its  U.S. 
facilities.  The  1963  capital  expenditoe 
budget  is  $1  million  more  than  the  $71,- 
500,000  figure  annomiced  a year  ago  and 
is  the  company’s  largest  annual  budget  to 
date. 
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Newman  and  Weissman  Associates,  2670 
Stillwell  Ave.,  Brooklyn,  N.Y.,  has  been  ap- 
pointed national  theatre  and  concessionaire 
representative  for  Whitman’s  Chocolates 
of  Philadelphia,  which  is  introducing  a new 
line  of  candy  products  designed,  packaged 
and  priced  exclusively  for  the  theatre  and 
concessionaire  trade.  'The  new  items  con- 
sist of  four  25-cent  packages  and  four  15- 
cent  bars. 


Paul  Dickmeyer  has  been  elected  chair- 
man of  the  board  and  sales  manager  of 
Wayne  Candies,  Inc.,  Fort  Wayne,  Ind.  He 
was  formerly  associated  with  Fort  Wayne 
Cornigated  Paper  Co.  for  22  years.  He  as- 
sumed his  new  post  March  1.  W.  S.  Dick- 
meyer was  re-elected  president. 

Other  officers  elected  were  John  Bleke, 
executive  vice-president,  who  will  now  also 
assume  the  role  of  manager;  Richard  Dick- 
meyer, named  vice-president  in  charge  of 
production;  Harold  Loos,  secretary  and  di- 
rector of  advertising,  a new  title.  Warner 
Tennant  was  renamed  treasurer,  and  Paul 
Congdon,  legal  counsel. 


Wagner  Van  Vlack  was  named  vice- 
president  and  assistant  to  the  president  of 
The  Vendo  Co.  recently,  in  a move  to  ex- 
pand the  company’s  product  marketing 
scope.  Van  Vlack  was  formerly  vice-presi- 
dent of  Milpiint,  Inc.,  a subsidiary  of 
Philip  Morris  Co.,  developing  and  making 
flexible  packaging  products.  Before  that  he 
had  been  vice-president  of  American  Can 
International,  a division  of  American  Can 
Co.  At  Vendo  he  will  be  responsible  for  all 
domestic  marketing  activities. 

Thomas  A.  Buckley,  senior  vice-president, 
has  been  named  marketing  consultant  re- 
porting directly  to  the  president,  with  re- 
sponsibility for  special  marketing  progi'ams 
and  trade  relations  with  national  companies, 
with  the  object  of  developing  long  range 
marketing  plans. 

John  T.  Pierson  jr.,  vice-president,  will 
direct  sales  of  equipment  for  Coca-Cola, 
with  responsibility  for  all  domestic  market- 
ing to  The  Coca-Cola  Co.  and  its  franchised 
bottlers.  C.  J.  (Sonny)  Lambom-,  occupies 
the  new  position  of  vice-president,  sales  ad- 
ministration, coordinating  infonnation  and 
marketing  division.  Lambour  was  foiinerly 
in  charge  of  sales  of  equipment  for  Coca- 
Cola. 


WoMETCo  Enterprises,  Inc.,  has  declared 
a regular  quarterly  dividend  of  15  cents  per 
share  on  Class  A common  stock  and  5V2 
cents  per  share  on  Class  B stock,  an  in- 
crease of  11  per  cent.  The  dividends  are 
payable  March  15  to  stockholders  of  record 
March  1. 
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Gala  Hollywood  Premiere  Show  Wins 
Friendship  of  High  School  Crowd 

Hundreds  of  Youths  Join  in  Annual  Event 


Friendship  of  young  people  is  something 
a theatre  can’t  have  too  much  of,  believes 
Glen  Allen,  who  now  is  managing  the  Indi- 
ana Theatre  in  Marion,  Ind.,  after  a num- 
ber of  years  supervising  drive-in  opera- 
tions. And  personally  and  through  the  the- 
atre, he  misses  no  chance  to  build  this 
"friendship.” 

One  very  effective  device  he  has  de- 
veloped to  make  friends  with  the  high 
school  crowd  is  the  “Hollywood  Premiere” 
spectacular,  which  was  staged  at  the  Indi- 
ana Theatre  for  the  second  consecutive 
year  recently  (February  1) . It  is  spon- 
sored by  the  Marion  High  School  Boosters 
Club,  whose  support  includes  requiring  its 
entire  membership  (300  this  year)  to  get 
out  and  sell  tickets  (at  least  two  by  each 
member)  at  80  cents  each. 

MANAGER  WRITES  SCRIPT 

Manager  AUen  writes  the  script  for  the 
affair  and,  of  course,  gives  a hand  from 
start  to  finish  from  organizing  the  whole 
show  to  publicity,  costuming  and  execution. 
In  the  process,  he  meets  scores  of  high 
school  students  each  year,  also  most  of  the 
city  officials  who  are  enlisted  as  moral  sup- 
porters even  when  they  don’t  participate 
in  the  program. 

It  may  be  seen  that  this  brings  Allen  in 
personal  contact  with  hundreds  of  students 
and  townspeople  under  vei'y  favorable  cir- 
cumstances. 

The  format  is  not  complicated — simply 
get  high  school  students  to  impersonate 
motion  picture  (or  television)  stars,  the 
more  the  merrier.  This  year  approximately 
100  appeared  on  the  Indiana  Theatre  stage, 
some  of  them  merely  parading  across  the 
stage  with  others  (about  20  with  a bit  of 
talent)  putting  on  an  impersonation  skit  or 
speaking  a few  words. 

FIREMEN,  POLICE  ASSIST 

The  motor  car  people,  the  fire  and  police 
department  and  others  combined  to  trans- 
port the  “stars”  to  the  theatre  in  style  in 
luxurious  new  cars,  pause  at  the  mike  to 
greet  their  fans  and  enter  the  Indiana 
Theatre  amid  floodlights,  cameras  and  all 
the  glamor  of  a genuine  first  night! 

’The  stage  program  called  for  singing, 


dancing,  recitations,  etc. 

After  expenses,  and  a reasonable  cut  for 
the  theatre,  the  Marion  High  School 
Boosters  Club  (an  organization  of  girl  stu- 
dents) receives  its  share,  which  totaled 
$300  last  year. 

After  the  hour  and  a half  stage  “Holly- 
wood Premiere  of  1963”  presentation.  Man- 
ager Allen  presented  “Two  Tickets  to  Paris” 
on  the  screen. 

GET  KEYS  TO  CITY 

The  mayor  of  Marion  gave  each  star  a 
key  to  the  city,  too. 

The  preparation  started  weeks  in  ad- 
vance with  tryouts  for  the  star  impersona- 
tions, either  in  voice,  song  or  costume.  'Two 
members  of  the  faculty,  Mrs.  Annalee  Cloud 
and  Mrs.  Phyllis  Florea,  supervised  the  try- 
outs for  parts  in  the  show.  MHS  boys  and 
girls  demonstrated  their  talents  a la  Joey 
Dee,  Gai-y  Crosby,  Ann-Margret,  Tommy 
Sands,  Hayley  Mills,  Ben  Casey,  the  Bev- 
erly Hillbillies.  There  even  were  imper- 
sonators of  the  President  and  the  First 
Lady! 

As  noted,  the  range  is  unlimited;  it  de- 
pends entirely  on  the  available  talent. 

It  goes  without  mention  that  the  news- 
papers, television  and  radio  came  through 
with  full  publicity  cooperation. 

And  don’t  overlook  the  fact  that  the  for- 
mat gives  many  pai’ents  and  relatives  the 
chance  to  see  their  young  women  and 
young  men  blossom  out  on  the  stage! 


Display  for  'Barobbas' 
Unfolds  Like  a Book 

A lobby  display  on  “Barabbas”  was  de- 
signed and  constructed  by  A.  J.  Hernandez, 
assistant  at  the  Pitt  Theatre  in  Lake 
Charles,  La.  The  display  consisted  of  two 
page-like  panels,  meeting  at  an  angle,  one 
of  which  caiTied  head  blowups  of  Anthony 
Quinn  and  Silvana  Mangano  with  large 
copy,  “What  happened  to  the  man  of 
violence  in  whose  place  Christ  was  cruci- 
fied?” On  the  other  side  were  ten  scene 
stills. 

'The  panels  were  set  on  a base  consisting 
only  of  BARABBAS  and  “Begins  where 
the  other  big  ones  leave  off!” 
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MARION  HIGH  SCHOOL 

BOOSTER  CLUB 

PnKSESTS 

Tbe  HOLLYWOOD  PREMIERE 

of  1963 

GALA  COMBINED  STAGE 
and  SCREEN  SHOW 

FRIDAY  EVENING,  FEB.  1 
50  - IMPERSONATIONS  of 
HOLLYWOOD  STARS  - 

STARS  ARRIVf  AT  INDIANA  THEATRE 
FRIDAY  NIGHT  AT  7.4S  P M 
ON  STAGE  AT  S 00  P M IN  A 
GUMOROUS  STAGE  REVUE.  SINGING. 
DANCING.  TUN  — STARS  STARS  — 

See  Them  Arrive  In  Front  Of  The  Indiorto 
Friday  N>9hl  In  luxurioui  Cory.  Poute  Al  The 
Mike  To  Creel  Their  Font  — Amid  FI«odli9hti. 
Comeroi  And  All  The  Almoiphere  and  Glamour 
Of  A Genwir>o  "FirU  Night" 


SPECIAL  PREMIERE  SCREE\  PRESENTATION  • 

JOEY  DEE  and  GARY  CROSBY 


GEE!  rr  S GREAT  TO  LIVE  IN  MARION.  INDIANA! 


TICKCTS 
ON  SALE 
NOW 
«0c 


FROM  ANY 
MHS  BOOSTER 
CLUB  MEMBER 
OR  INDIANA 
THEATRE 


This  three-column  ad  in  the  Marion,  Ind.,  Leader 
Tribune  outlines  the  essentials  of  the  Hollywood 
Premiere  show  which  Glen  Allen,  manager,  has 
developed  into  o major  public  relations  builder  for 
the  Indiana  Theatre.  The  copy,  including  the  illus- 
tration of  the  baton  twirler,  was  used  in  a page 
co-op  od  on  the  event.  Folders  in  color,  approxi- 
mately 3'/2x514  inches,  contained  a program  for 
the  show,  complete  with  100  names  of  the  par- 
ticipants, including  the  names  of  the  high  school 
bandsmen  and  chorus. 


Funny  Money  Bundle  Is 
Boon  at  Boxoffice 

Joe  Carlock  of  the  Pitts  Theatre  in  Lake 
Charles,  La.,  used  a bundle  of  money 
(funny)  for  a very  successful  boxoffice 
with  “It’s  Only  Money.”  He  posted  a 40x60 
with  a group  of  lucky  numbers  good  for 
passes.  Numbered  Entertainment  Certi- 
ficates were  given  to  people  on  the  streets 
and  at  shopping  centers  several  weeks  be- 
fore opening. 

The  recipients  were  asked  to  check  their 
Funny  Money  numbers  with  the  numbers 
posted  at  the  theatre.  Furmy  Money  also 
decorated  the  cashier’s  booth. 

A large  lettered  sign  and  a banner  across 
the  front  hailed  the  coming  of  Jerry  Lewis, 
and  a two-wheeled  trailer  posted  with  six- 
sheets  was  towed  aroimd  town. 
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Leg  Work,  Plenty  of  Prizes 
Plus  Radio  Support  Assure 
Successful  Oscar  Contest 


☆ 


Syd  Freedman  and  a pa- 
tron stand  before  a large 
panel  display  on  the  Acad- 
emy Awards  contest  at  the 
Studio  Theatre  in  Van- 
couver, B.C.  The  display 
was  put  up  by  radio  station 
CKLG,  which  conducted  a 
13-hour  remote  broadcast 
from  the  theatre  lobby  and 
promoted  the  week  with 
scores  of  spots. 

Freedman  is  interviewing 
the  patron  on  Academy 
Awards  over  a mike  and 
loudspeaker  system  he  set 
up. 


The  best  Academy  Awards  promotions — 
in  the  pages  of  Boxoffice  Showmandiser, 
at  least — have  been  the  work  of  individual 
showmen,  frequently  working  in  a com- 
paratively small  theatre  or  city.  Maybe 
group  promotions,  such  as  circuit  cam- 
paigns and  the  like,  do  get  the  maximum 
coverage,  but  the  Oscarcast  campaign 
seems  to  thrive  best  in  the  hands  of  a lone 
showman  or  two  willing  to  do  a lot  of  leg 
work. 

Such  a campaign  comes  from  Syd  Freed- 
man, manager  of  the  Studio  Theatre  in 
Vancouver,  B.C.,  which  plays  selected  book- 
ings on  extended  rims  and  is  regarded  as  an 
art  house.  It  concerns  an  Academy  Award 
contest  he  executed  with  outstanding  suc- 
cess in  1962. 

“We  were  approaching  Academy  Award 
time  and  neither  of  the  two  circuits  here. 
Famous  Players  or  Odeon,  or  the  British 
Columbia  Exhibitors  Ass’n  were  planning 
an  Oscar  campaign,”  he  relates.  “I  decided 
it  was  too  important  an  event,  for  reasons 
of  business,  public  relations  and  publicity, 
to  let  slip  by. 

“I  di-ew  up  a campaign  outline  and  pre- 
sented it  to  radio  station  CKLG.  After 
careful  study  they  advised  me  they  would 
go  along  with  my  requests  if  I did  all  the 
leg  work,  since  they  could  not  spare  the 
time  or  personnel.  This  I agreed  to,  and 
thus  the  CKLG-Studio  Theatre  Academy 
Awards  contest  was  conceived.” 

Freedman  made  up  a list  of  downtown 
merchants  for  donation  of  prizes  to  be 
given  lucky  contestants.  These  business- 
men, Freedman  visited  personally  with  his 
plan.  Only  one  refused,  but  it  was  easy  to 
find  a replacement.  In  fact,  Freedman  re- 
ports that  when  word  got  around,  mer- 
chants phoned  him  to  get  in  on  the  cam- 
paign. But  he  had  to  limit  the  number  to 
20  at  the  request  of  CKLG  because  of  the 
lack  of  radio  spot  time.  The  callers  were 
advised  the  theatre  would  be  happy  to  use 
them  on  another  campaign  at  some  future 
date.  The  20  merchant  donors: 


Item  Value 

House  of  Drapes  Pair  living  room  drapes  . . . $75 

Murray  Goldman  Slacks  and  jacket  60 

Sony  Radio  1 Transistor  60 

Baker  Drugs  35mm  camera  45 

Philippe  Hair  Stylist  Complete  styling  20 

Hopes  Furniture,  Ltd.  Hollywood  bed  80 

London  Records  12  LPs  36 

Roy  Howard,  Ltd.  12  lube  and  oil  changes  ....  66 

William  & Mackie  Pen  and  pencil  set  35 

Moier's  Shoes  2 pr.  shoes  35 

Heinz  Studios  Oil  painting  50 

Gurvin  Jewelers  Flatware  40 

Oscar's  Steak  House  20  steak  dinners 50 

B.  C.  Outfitting  Co.  Ladies  dress  35 

Scott-Bathgate,  Ltd.  25  lbs.  candy  15 

Mandel  Dodek  Furs  Mink  neckpiece  85 

Cave  Theatre  Rest.  Dozens  of  posses 

Isy  Supper  Club  Dozens  of  passes 

Smythe  Cleaners  52  suit  presses  52 

Meyers  Studios  6 portraits  45 

Totol  $884 


As  seen,  the  value  of  the  prizes  was  well 
above  $884  since  no  estimate  was  made  on 

2 


the  worth  of  the  supper  club  and  theatre 
restaurant  passes  actually  used.  In  addi- 
tion CKLG  donated  an  expense-paid  trip 
for  two  for  a weekend  trip  to  the  World’s 
Fair  at  Seattle. 

CKLG  also  agreed  to  set  up  broadcast 
facilities  in  the  Studio  lobby  and  do  a 13- 
hour  “remote”  from  there  to  officially  open 
the  contest  on  a Friday  (March  30)  prior  to 
the  Oscar  telecast  on  April  8 last  year  as 
this. 

The  lobby  broadcast  from  9 a.m.  to  10 
p.m.  included  interviews  on  the  Academy 
nominees,  both  pictures  and  actors,  etc.. 


Here  Vancouverite  Pam  Gordon,  Miss  Playmate  of 
March  (1962),  signs  autographs  in  the  Studio  lobby 
during  the  Academy  Awards  contest.  In  the  back- 
ground, some  of  the  CKLG  equipment  set  up  in  the 
lobby  for  a 13-hour  broadcast  may  be  seen. 
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with  local  Who’s  Who  guests,  managers 
from  FPC  and  Odeon  theatres,  film  ex- 
change managers,  patrons  and  just  Studio 
staffers,  all  of  whom  voted  for  their 
favorites. 

The  visiting  exhibitors  and  exchange 
managers  got  in  plugs  for  their  cuiTent 
and  future  product. 

A bit  of  good  fortune  was  pretty  Pamela 
Ann  Gordon,  a local  blonde  and  39-23-36, 
who  was  much  in  the  public  mind  as  Miss 
Playmate  of  March  (1962).  She  acted  as 
disc  jockey,  signed  autographs  and  posed 
for  pictures. 

The  radio  station  footed  the  bill  for  the 
display  work  in  the  lobby,  which  was  quite 
impressive.  Freedman  figures  he  can  use 
the  large  central  wall  display  frame 
indefinitely. 

During  the  13 -horn-  lobby  broadcast 
Freedman  was  on  the  air  numerous  times 
getting  plugs  for  his  two  nominated  pic- 
tures, “Two  Women”  and  “The  Mark,”  the 
first  to  open  in  two  days  and  the  second  to 
follow  if  Stuart  Whitman  won. 

Entry  blanks  were  available  at  all  par- 
ticipating merchants,  at  the  Studio  Theatre 
and  the  CKLG  studio.  Arrangements  were 
made  also  for  a taxi  company  to  give  out 
entry  ballots. 

All  during  the  time  the  contest  was  going 
on,  the  Studio  manager  had  a microphone 
and  loudspeaker  setup  in  the  lobby  on 
which  he  interviewed  guests  about  the  Acad- 
emy Awards  and  the  pictures.  These  inter- 
views were  taped  so  they  could  be  replayed 
to  the  lineup  outside  whenever  possible. 

During  three  and  a half  weeks  before 
the  opening  of  the  contest,  CKLG  broad- 
cast spots  plugging  the  merchants,  their 
prizes  and  the  Oscar  contest,  and  this  con- 
tinued until  the  winners  were  announced 
on  the  Friday  following  the  Academy 
Awards  presentation. 

More  than  4,700  entries  were  received, 
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taking  four  girls  six  hours  to  sort  out  and 
mark. 

Don  Hamilton,  CKLG  general  sales  man- 
ager, reported  approximately  311  an- 
nouncements were  aired  in  the  Oscar  pro- 
motion, plus  the  13 -hour  remote  from  the 
Studio  lobby  and  a two-hour  program  an- 
nouncing the  contest  winners  on  April  13. 

“I  know  that  as  a result  of  this  promotion 
we  have  both  benefitted  ourselves  in  the 
eyes  of  the  community,”  Hamilton  com- 
mented. “I  think  ...  it  was  an  overwhelm- 
ing success  . . . The  personal  appearance  on 
the  broadcast  at  the  theatre  of  Pam 
Gordon  (Miss  Playmate  for  March)  was  a 
tremendous  plus  that  neither  of  us  antici- 
pated. 

“My  guesstimate  is  that  to  duplicate  such 
a promotion  on  a straight  commercial  basis 
would  cost  something  in  the  neighborhood 
of  $1,800.  As  you  know  the  only  real  ex- 
pense encountered  by  either  of  us  was  an 
investment  of  time. 

“I  look  forward  to  another  opportunity 
of  working  with  you  in  the  near  future 
since  the  benefits  of  such  promotions  have 
been  positively  proven  to  me  over  the  years. 

“It  was  a real  pleasure  to  supply  the 
follow-through  on  the  Academy  Award 
contest  after  you  had  so  graciously  origi- 
nated the  idea  and  executed  most  of  the 
mechanics.” 

Freedman  also  made  the  airangements 
for  the  final  two-hour  CKLG  program  an- 
nouncing the  winners,  on  which  he  got 
Mike  Tytherleigh,  Vancouver  Province  mo- 
tion picture  editor,  to  act  as  disc  jockey. 
This  was  one  of  the  few  radio-newspaper 
cooperations  in  Vancouver,  but  Freedman 
was  able  to  convince  both  that  the  program 
would  benefit  both.  The  station  dropped  all 
its  commercials  during  the  two  hours,  all 
the  time  other  than  naming  the  winners 
was  spent  discussing  motion  pictm-es  and 
playing  records,  except  for  a couple  of 
newscasts. 

A week  or  so  after  the  whole  affair  was 
over.  Manager  Freedman  sent  a thank-you 
letter  to  each  participating  merchant,  in 
which  he  hoped  “that  the  many  radio  spots 
you  received,  and  the  display  in  the  Studio 
lobby,  helped  out  in  creating  desirable  pub- 
lic relations  as  well  as  increasing  your 
patronage.” 


Original  Copy  on  'A  Child' 
Labels  It  High  Success 

Irving  Singer,  manager  of  Dipson’s 
Amherst  Theatre  at  Buffalo’s  city  line, 
wrote  his  own  copy  for  an  ad  on  “A  Child  Is 
Waiting.”  It  follows: 

“All  too  often  the  motion  picture  in- 
dustry has  been  accused  of  failing  to  main- 
tain a high  entertainment  standard  both 
in  the  production  and  exhibition  of  motion 
pictures.  While  all  of  us  in  this  industry 
are  aware  of  our  failures  we  are  likewise 
aware  of  our  successes.  One  of  these  in- 
dusti*y  successes  is  ‘A  Child  Is  Waiting” — a 
powerful  and  compelling  drama  splendidly 
acted  and  produced. 

“We  could  print  many  words  of  praise 
about  ‘A  Child  Is  Waiting’  but  don’t  take 
our  word  for  it.  Talk  to  your  neighbors, 
friends  or  relatives — anyone  who  has  seen 
this  picture — and  you  will  be  assured  that 
our  praise  is  genuine. 

“We  at  the  Amherst  are  proud  to  be 
playing  ‘A  Child  Is  Waiting’  for  it  is  an 
entertainment  success.  We  know  that  once 
you  see  this  picture  .vou,  too,  will  share  our 
enthusiasm.” 


Arabians  Add 
Desert  Touch  to 
'Lawrence' 
Premiere 

Exotically  clad  riders  from  the  Arabian  Horse  Ass'n 
of  Arizona  brought  a live  touch  of  desert  sands  to 
the  opening  of  "Lawrence  of  Arabia"  at  the  Palms 
Theatre  in  Phoenix.  The  riders  represented  the  as- 
sociation which  sponsors  the  world's  largest  all- 
Arabian  horse  show  late  in  February.  The  pre- 
miere was  a benefit  for  the  March  of  Dimes  and 
featured  searchlights,  radio,  television  and  news- 
paper coverage.  Riders  are  Don  and  Carol  Bishop 
on  Cinabar  (left)  and  Ibn  Sura.  Three  promotions 
— for  the  March  of  Dimes,  the  horse  show,  and,  of 
course,  the  film — combined  in  the  premiere. 


Theatre  Admission  Books  Again  Added 
By  Let's  Dine  Out  Club  at  Portland,  Ore. 


The  Let’s  Dine  Out  Club,  a well-adver- 
tised and  promoted  program  by  more  than 
30  restaurants  in  Portland,  Ore.,  is  getting 
set  for  a second  year  with  plans  for  another 
theatre  book. 

Late  in  the  1962  program  some  5,000 
books,  each  containing  more  than  30  cou- 
pons good  for  a free  admission  with  the 
purchase  of  an  adult  ticket,  were  issued  in 
a tieup  with  selected  downtown  and  neigh- 
borhood theatres  (roadshow  or  hard-ticket 
theatres  not  included).  All  club  members 
were  invited  to  purchase  the  theatre  books, 
most  of  which  were  thus  disposed  of. 

The  1963-64  program  which  gets  started 
in  May  or  June  will  work  in  a similar  man- 
ner, but  more  guest  books  will  be  issued. 
Theatres  report  receiving  good  response  so 
far. 

The  Let’s  Dine  Out  office  managed  by 
Isabelle  Marks,  wife  of  the  entertainment 


An  usher  at  the  Riverside  Theatre  in  Milwaukee 
dolled  up  as  Sherlock  Holmes  and  set  himself  up  in 
"business"  at  street  corners,  giving  $1.05  for  each 
dollar  bill.  Of  course,  such  looney  trading  was  in 
behalf  of  "It's  Only  Money. 


editor  of  the  Oregon  Jornmal,  is  a member 
of  the  Portland  Chamber  of  Commerce  and 
the  Better  Business  Bureau.  She  is  a vet- 
eran in  motion  picture  publicity  and  pro- 
motion, handling  special  exploitation  over 
the  years  for  MGM,  Buena  Vista,  RKO, 
etc.,  as  well  as  market  research  for  leading 
national  agencies. 

The  Let’s  Dine  Out  Co.,  since  its  in- 
ception in  Portland  last  June,  has  spent 
more  than  $42,000  in  newspaper  advertis- 
ing to  promote  30  restaurants.  The  spe- 
cial theatre  book  bonus  was  developed  late 
in  the  campaign  and  has  been  so  success- 
ful that  plans  are  to  repeat.  Few  books 
remain  of  the  initial  5,000. 

The  company  estimates  that  only  33  per 
cent  of  all  restaurant  guest  checks  are 
used  by  club  members.  Total  membership 
for  the  initial  year  did  not  exceed  15,000. 
Many  club  members  using  the  theatre 
book,  which  entitles  them  to  one  free  ad- 
mission (single)  per  book,  reported  back 
in  many  cases  that  the  idea  is  returning 
them  to  the  motion  pictui’e  theatre  for  the 
first  time  in  years. 


'Boys'  Window  Contest 

Inspired  by  the  film  of  the  same  name. 
Prizes  of  $100  each  will  be  given  to  the 
winning  exhibitor  and  record  dealer;  $50 
each  for  second  prize,  and  $25  for  third. 
Photographs  must  be  sent  to  “Follow  the 
Boys”  Window  Contest,  Sol  Handwerger, 
MGM  Records,  1540  Broadway,  New  York 
36. 


Back  to  Promote  'David' 

Actor  Keir  Dullea  was  greeted  at  Phila- 
delphia city  hall  by  assistant  city  represent- 
ative Paul  B.  Hartenstein  and  presented  a 
city  seal  paperweight.  Dullea  stars  in  “David 
and  Lisa,”  made  on  the  former  grounds  of 
the  Agnes  Irwin  School  in  nearby  Wynne- 
wood.  He  went  to  school  in  Bucks  County, 
in  suburban  Philadelphia. 
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'Balloon  Had  Appeal 
For  All  Age  Groups 

pound  20th-Fox’s  “Five  Weeks  in  a 
Balloon”  to  be  very  well  done. 
Adults  and  youngsters  both  like  it.  Fox’s 
nice  terms  enabled  me  to  make  a little. 
Friday  night  was  just  average  due  to 
local  ball  game,  but  Saturday  was  very 
good.  Play  it. 

JAMES  HARDY 

Crescent  Theatre, 

Jasonville,  Ind. 


COLUMBIA 

Cowboy  (Col.,  reissue)  — Glenn  Ford, 
Jack  Lemmon,  Anna  Kashfi.  This  oldie 
came  through  for  average  boxoffice.  A 
good  cast,  beautiful  color  and  scenery. 
Many  good  comments.  Failed  to  get  a 
trailer  or  any  advertising  material.  Played 
Fri.,  Sat.  Weather:  Good. — Leonard  J. 

Leise,  Roxy  Theatre,  Randolph,  Neb.  Pop. 
1,029. 

Experiment  in  Terror  (Col) — Glenn  Ford, 
Lee  Remick,  Stefanie  Powers.  Very  well 
done.  It  keeps  you  guessing.  However,  I 
would  use  less  sex  than  was  in  this.  It  did 
below  average  here.  Guess  they  see  too 
many  with  the  detective  or  police  angle 
on  TV.  Played  Sun.,  Mon.  Weather:  Cooler. 
— James  Hardy,  Crescent  Theatre,  Jason- 
ville, Ind.  Pop.  2,500. 

Interns,  The  (Col) — Michael  Callan,  Cliff 
Robertson,  James  Mac  Arthur,  Haya  Har- 
areet.  This  one  brought  the  doctors  the 
second  day.  I don’t  wish  to  condemn  them 
for  coming,  but  I notice  that  doctors  and 
lawyers,  for  all  their  public  dignity,  sup- 
ported greatly  by  lush  wardrobes,  big  ex- 
pensive homes  and  money  to  burn,  have 
always  in  all  locations,  attended  better  when 
there  is  a “good”  sexy  dance  or  party 
sequence.  As  I said  before,  I don’t  blame 
them.  But  it  is  strange  how  they  turn  their 
backs  on  some  really  fine  pictm'es,  isn’t  it? 
— Art  Richards,  Marion  Theatre,  Marion, 
S.  C.  Pop.  7,200. 

METRO-GOLDWYN-MAYER 

King  of  Kings  (^MGM) — Jeffrey  Hunter, 
Ron  Randell,  Robert  Ryan.  Big  in  scope, 
big  in  everything  except  at  the  boxoffice. 
The  story  did  not  follow  the  Catholic  ver- 
sion, so  they  failed  to  patronize  it.  Terms 
much  too  high  for  our  small  town.  Played 
Fri.  through  Mon. — Weather:  Rain. — Carl 
P.  Anderka,  Rainbow  Theatre,  Castroville, 
Tex.  Pop.  1,500. 

PARAMOUNT 

Hatari!  (Para) — John  Wayne,  Elsa  Mar- 
tinelli.  Red  Buttons.  Superior.  One  of  the 
most  entertaining  shows  in  years.  Played 
Fri.  through  ’Tues.  Weather:  Fair. — Lee 
Brewerton,  Capitol  Theatre,  Raymond,  Alta. 
Pop.  3,000. 

Rear  Window  fPara,  reissue)  — James 
Stewart,  Grace  Kelly,  Raymond  Burr.  We 
received  one  of  the  worst  prints  in  the  his- 
tory of  the  theatre  on  this  reissue.  A very 
good  Hitchcock  thriller.  Well  received  by 


all  those  who  saw  it.  Suspenseful  ending. 
It  seems  that  Grace  Kelly  has  been  for- 
gotten by  our  patrons.  Raymond  “Perry 
Mason”  Burr’s  appearance  surprised  many 
people — quite  a switch  from  his  TV  role 
as  an  attorney.  Played  Thurs.,  Fri.,  Sat. 
Weather:  Mild. — Donald  E.  Bohatka,  Cat- 
low  Theatre,  Barrington,  111.  Pop.  5,400. 

Wonderful  to  Be  Young  (Para) — Cliff 
Richard,  Robert  Morley,  Carole  Grey.  This 
is  Cliff’s  first  picture  and  is  British-made, 
but  great.  I hope  Paramount  brings  him 
back  in  American-made  pictures  and  he 
will  be  as  good  as  Elvis.  In  my  theatre  the 
teens  thought  he  was  wonderful.  So  let’s 
have  more  like  Cliff.  And  my  thanks  to 
Paramount.  Played  Sun.,  Mon.,  Tues. 
Weather:  Cold  and  bad. — Herman  Powell 
Jr.  Joy  Theatre,  Joaquin,  Tex.  Pop.  500. 

20th  CENTURY-FOX 

Hemingway’s  Adventures  of  a Yoimg  Man 
(20th-Fox) — Richard  Beymer,  Diane  Baker, 
Susan  Strasberg.  Another  fine  picture  that 
just  didn’t  jell  at  the  boxoffice.  Played 
Thurs.,  Fri.,  Sat. — Joe  Machetta,  Emerson 
Theatre,  Brush,  Colo.  Pop.  2,300. 

UNITED  ARTISTS 

Magic  Sword  (UA) — Basil  Rathbone, 
Estelle  Winwood,  Gary  Lockwood,  Anne 
Helm.  Here  is  a good  action  programmer 
that  did  okay  on  my  action  change.  Played 
Fri.,  Sat.  Weather:  Cold. — Mel  Danner, 
Ch'cle  Theatre,  Waynoka,  Okla.  Pop.  2,018. 

Miracle  Worker,  The  (UA) — Anne  Ban- 
croft, Patty  Duke,  Victor  Jory.  A wonderful 
picture  that  was  enjoyed  by  myself  and  the 


Focus  Is  Perfect 
On  'West  Side 

pirst  of  all,  I want  to  say  that  in  all 
my  years  at  the  Catlow  Theatre  we 
have  never  shown  a motion  picture  that 
has  been  in  constant  perfect  focus  from 
beginning  to  end  until  “West  Side  Story” 
came  along.  The  focus  was  the  sharpest 
I have  ever  seen  at  the  Catlow  or  any- 
where. Also,  the  sound  was  the  most 
brilliant  I have  heard  (we  were  unable 
to  secure  a stereo  print).  We  received 
many  fine  compliments  on  these  two 
highly  important  factors  in  good  screen 
presentation  ...  A better  cast  could  not 
have  been  assembled  for  this  picture. 
I only  wish  that  Hollywood  would  make 
more  pictures  of  this  calibre. 

The  vast  majority  of  our  patrons 
comprised  the  15-25  age  group.  This 
picture  is  not  for  children  unless  they 
are  familiar  with  modern  dance  and 
music,  and  appreciate  these  qualities  in 
a motion  picture.  Give  this  picture  your 
best  playing  time.  We  played  it  for  two 
weeks  beginning  on  a Friday,  but  it 
could  easily  have  been  held  over  for  one 
or  two  more  weeks. 

DONALD  E.  BOHATKA 

Barrington,  111. 

Catlow  Theatre, 


Try  U's  Old  Stand-bys 
On  New  Crop  of  Kids 

yniversal  has  quite  a few  Kettles, 

Francises,  and  Abbott  and  Costellos 
in  service  yet;  and  they  have  not  been 
on  TV.  There  is  a new  batch  of  kids 
now  that  have  not  seen  these.  If  you 
have  a small  town,  try  one  of  these.  We 
have  used  one  of  each  on  a single  bill 
and  have  done  as  well  as  with  many  of 
the  new  “supers.” 

MR.  AND  MRS.  JOSEPH  LILQUIST 
Almo  Theatre, 

Poulsbo,  Wash. 


entire  52  other  people  that  came  to  see  it. 
A large  part  of  our  regular  customers  were 
lured  away  (that  is,  to  stay  at  home),  by 
our  competition.  Our  competition  in  this 
case  was  United  Artists,  because  one  of 
their  outstanding  pictures  was  showing  on 
television.  This  feature  was  ‘"The  Mag- 
nificent Seven.”  The  picture  started  on 
television  at  7 o’clock  on  Simday  night, 
which  incidentally  is  our  starting  time  too. 
I have  played  this  1960  release  three  times, 
or  an  average  of  once  a year,  because  our 
patrons  kept  asking  to  see  it  again.  I would 
have  played  it  several  more  times,  had  it 
not  been  shown  on  TV.  I wonder  how  much 
film  rental  United  Artists  is  going  to  lose 
on  this  feature  alone,  because  of  this?  I 
am  sure  there  are  many  more  exhibitors 
that  would  have  played  ‘"The  Magnificent 
Seven”  over  and  over  again.  It  looks  like 
the  film  companies  have  become  the  ex- 
hibitors’ biggest  competitor.  I think  some- 
one is  goofing,  because  they  are  also  in 
competition  with  themselves. — Bill  Crosby, 
Little  River  Drive-In,  Wright  City,  Okla. 
Pop.  1,800. 

UNIVERSAL 

No  Man  Is  an  Island  (Univ) — Jeffrey 
Hunter,  Marshall  Thompson,  Barbara 
Perez.  For  a real  good  solid  entertainment 
picture  this  has  everything.  A true  story, 
drama,  some  comedy  and  suspense  every 
minute  of  the  way.  Many  wonderful  com- 
ments from  old  and  young.  More  like  it, 
please.  With  a good  story,  we  have  a good 
picture.  Played  Sun.,  Mon.  Weather:  Fair. 
— Leonard  J.  Leise,  Roxy  Theatre,  Ran- 
dolph, Neb.  Pop.  1,029. 

That  Touch  of  Mink  (Univ)— Cary  Grant, 
Doris  Day,  Gig  Young.  Here  is  another 
comedy  from  Universal  that  did  above- 
average  business.  Played  it  in  the  month  of 
December  and  probably  would  have  done 
better  either  before  December  or  after  the 
holidays.  Played  Sun.  through  Wed. 
Weather:  Good. — Mel  Danner,  Circle  The- 
atre, Waynoka,  Okla.  Pop  2,018. 

WARNER  BROS. 

Merrill’s  Marauders  (WB)— Jeff  Chandler, 
Ty  Hardin,  Peter  Brown.  Good  action  pic- 
ture that  will  satisfy  the  Fri. -Sat.  patrons. 
Weather:  Good. — Mel  Danner,  Circle  The- 
atre, Waynoka,  Okla.  Pop.  2,018. 

Music  Man,  The  (WB)— Robert  Preston, 
Shirley  Jones,  Buddy  Hackett.  If  you  can 
pick  this  up  at  a decent  rental,  you’ll  do 
all  right.  But  the  sales  pitch  blinded  me 
when  I signed  the  contract  and  I hurt. 
One  of  the  finest  musicals  in  a long  time 
and  liked  by  all  who  came.  Played  Sun. 
through  Wed. — Joe  Machetta,  Emerson 
Theatre,  Brush,  Colo.  Pop.  2,300. 
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2672  Airborne  (78)  Ac Diamond-SR 

2663  UQAImost  Angels  (93)  Dr/Music.. BV 
2637  ©Assignment  Outer  Space 

(79)  SF-Fantasy AlP 

Arturo’s  Island  (90) 

Drama  (sub  titles)  MGM 

— B — 

2664  ©Barabbas  (134)  ® 70  Bib  Dr Col 

2703  ©Beauty  and  the  Beast  (77) 

Fairy  Tale  UA 

Bell'  Antonio  (97)  Eng-dubbed 

Drama  Embassy 

2683  ©Bellboy  and  the  Playgirls,  The 

(94)  Novelty-Comedy  UPRO 

2653  ©Best  of  Enemies,  The  (104)  ® 

War  Comedy-Drama  Col 

2640  Big  Wave,  The  (73)  Drama  AA 

2662  ^Bllly  Budd  (123)  © Sea  Drama.. AA 
2690  Q©Billy  Rose's  Jumbo  (125) 

® Mus MGM 

2641  Bird  Man  of  Alcatraz  (142)  Dr...UA 

2667  Bloody  Brood,  The  (69)  Cr Astor 

Boccaccio  '70  (148)  Eng-dubbed 

Episodes  Embassy 

2705  Bomb  for  a Dictator  (73)  Ac. . Medallion 
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10-22-62  A3 

ff 

ff 

ff 

+ 

ff 

ff  11+ 
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(90)  Documentary 

Embassy  7-  9-62  SP 

44 

44 

+ 

44 

44 

+ 10+ 

2684  Smashing  of  the  Reich 

(89) 

Documentary 

+ 

— 

44 

4+2- 

2700  ©Sodom  and  Gomorrah 

(154) 

Biblical  Drama  . . 

20th-Fox  1-28-63  B 

44 

+ 

+ 

+ 

5+ 

2698  Son  of  Flubber  (100) 

Comedy BV  1-21-63  A1 

44 

+ 

44 

44 

+ 

8+ 

2668  ©Son  of  Samson  (90) 

Historical  Spectacle 

Medallion  9-24-62 

+ 

1+ 

2635  ©Spiral  Road,  The  (140)  Adv Univ  6-  4-62  A2 

+ 

44 

44 

44 

44  10+1- 

2676  Stagecoach  to  Dancers’ 

Rock  (72)  Western 

Univ  10-22-62  A2 

-1- 

+ 

+ 

4+1- 

2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  © Adventure  WB 
2647  ©Stowaway  in  the  Sky  (82) 

Adventure  Lopert 

2654 Strangers  in  the  City  (83)  Dr.. Embassy 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 
2665  ©Sword  of  the  Conqueror  (95) 

© Drama  UA 

2683 ©Swordsman  of  Siena  (92)  © Ad.. MGM 

— T— 

2636 ©Tales  of  Terror  (90)  ® Horror  ..AlP 

2690  ©Taras  Bulba  (122)  ® Adventure. . UA 

2644 ©Tartars,  The  (83)  Action MGM 

2650  ©Tarzan  Goes  to  India  (86)  © Ac  MGM 
2630  Taste  of  Honey,  A (K)0)  Drama.  .Cont’l 

2699  Term  of  Trial  (113)  Drama  WB 

2665  Terror  of  the  Btoodhunters 

(60)  Melodrama  ADP-SR 

2632  ©That  Touch  of  Mink  (99)  ® Com.  .Univ 
2639  There  Was  a Crooked  Man  (106) 

Comedy  Lopert 

2637  Third  of  a Man  (81)  Melodrama UA 

2704  30  Years  of  Fun  (85)  Comedy 

Compilation  20th-Fox 

2659  ©300  Spartans,  The  (U3) 

© Action  Spectade 20th-Fox 

2647  Three  Stooges  in  Orbit,  The 

(87)  Farce-Comedy  Col 

2692  To  Kill  a Mockingbird  (129)  Dr..  Univ 
2676  Too  Young,  Too  Immoral  (88)  Drama  SR 
2688  Tower  of  London  (79)  Ho  Drama....  UA 
2646  Trauma  (93)  Suspense  Drama  ....Parade 
2696  Trial  and  Error  (91)  Comedy MGM 

2666  Two  and  Two  Make  Six 

(89)  Comedy-Drama Union 

2683  Two  Before  Zero  (78)  Doc’y  EJlis 

2679  Two  for  the  Seesaw  (120)  ® CD UA 

2669  Two  Tickets  to  Paris  (78)  Musical Col 

2657  ©Two  Weeks  in  Another  Town 

(104)  © Drama  MGM 

— UV— 

2700  Vampire  and  the  Ballerina,  The 

(86)  Horror  Drama UA 

2695  Varan  the  Unbelievable  (81) 

Science-Fiction  Crown 

2670 ©Very  Private  Affair,  A (95)  Dr  MGM 

— W— 

2660  ©Waltz  of  the  Toreadors 

(105)  Comedy-Drama  Cont’l 

2680  War  Lover,  The  (105)  Action Col 

2681  Warriors  Five  (82)  Drama AlP 

2680  We’ll  Bury  You!  (77)  Documentary. . Col 
2567  ©©West  Side  Story  (155) 

Panavision,  Musical  Drama  UA 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  WB 

2674  Where  the  Truth  Lies  (83) 

Drama  (Eng-dubbed)  Para 


6-11-62  A1  + 


+ ++  + 6+1- 


2693  ©Who’s  Got  the  Action?  (93) 


2706  Wild  Is  My  Love  (74)  Drama. . Mishkin 
2677  ©Wonderful  to  Be  Young  (92) 


2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 


2686  Young  Guns  of  Texas  (78) 


2638  Zotz!  (87)  Comedy  Col 


t 7-16-62 

A1 

+ 

44 

+ 

+ 

44 

44 

9+ 

f 8-  6-62 

SP 

+ 

+ 

4+2- 

1 12-10-62 

+ 

2+ 

. 9-17-62 

A2 

+ 

+ 

+ 

_ 

4+2- 

11-19-62 

A1 

+ 

+ 

44 

5+2- 

6-  4-62 

A2 

44 

+ 

44 

44 

44 

10+1- 

, 12-10-62 

A2 

+ 

+ 

+ 

44 

+ 

+ 

8+ 

7-  2-62 

B 

— 

+ 

rt 

± 

5+5— 

7-23-62 

A1 

+ 

+ 

+ 

44 

+ 

44 

8+ 

1 5-14-62 

A3 

44 

44 

44 

+ 

44 

+ 

11+ 

; 1-28-63 

A3 

44 

+ 

44 

+ 

44 

8+ 

1 9-17-62 

1+1- 

r 5-14-62 

B 

44 

+ 

44 

44 

+ 

44 

10+ 

t 6-18-62 

44 

2+ 

. 10-15-62 

A2 

+ 

+ 

2+ 

( 2-11-63 

+ 

44 

+ 

+ 

5+ 

: 8-27-62 

A1 

44 

+ 

+ 

7+3- 

1 7-16-62 

A1 

+ 

+ 

+ 

+ 

± 

6+2- 

12-17-62 

A2 

44 

44 

44 

44 

44 

10+ 

1 10-22-62 

C 

1+1- 

12-  3-62 

A3 

± 

1+2- 

■ 7-  9-62 

+ 

1+ 

1-  7-63 

A3 

+ 

+ 

-h 

44 

7+2- 

1 9-17-62 

+ 

+ 

2+ 

! U-19-62 

+ 

+ 

— 

4+3- 

11-  5-62 

A3 

+ 

+ 

44 

44 

44 

9+1- 

10-  1-62 

A2 

+ 

5+4- 

8-20-62 

B 

+ 

- 

+ 

5+3- 

1-28-63 

B 

- 

1+2- 

1-  7-63 

± 

_ 

2+3- 

10-  1-62 

B 

+ 

+ 

+ 

+ 

+ 

5+ 

8-27-62 

B 

+ 

+ 

+ 

+ 

44 

+ 

7+ 

11-  5-62 

B 

+ 

+ 

+ 

+ 

+ 

6+ 

11-12-62 

A3 

+ 

+ 

— 

2+1- 

U-  5-62 

A1 

+ 

+ 

+ 

4+1- 

10-  9-61 

A3 

44 

44 

44 

44 

44 

44 

12+ 

2-11-63 

+ 

1+ 

11-  5-62 

A3 

44 

+ 

44 

44 

44 

10+1- 

10-15-62 

A3 

it 

+ 





+ 

3+3- 

10-29-62 

B 

+ 

— 

3+3- 

12-24-62 

A3 

+ 

44 

44 

+ 

7+1- 

2-18-63 

1+1- 

10-29-62 

+ 

+ 

+ 

3+ 

8-20-62 

A1 

44 

+ 

44 

44 

44 

44  : 

12+ 

10-  8-62 

1+1- 

11-26-62  1 

A1 

+ 

44 

4+1- 

10-22-62 

i- 

1+1- 

6-11-62  A1 

+ 

+ 

+ 

+ 

-t- 

6+2- 

6 


BOXOFTICE  BookinGuide 


March  4,  1963 


Feature  productions  by  company  in  order  of  release.  Running  time  is  in  parentheses.  ® is  for  CinemaScope; 
® VistaVision;  0 Panovision;  0 Technirama;  0 Other  onamorphic  processes.  Symbol  denotes  BOXOFFICE 
Blue  Ribbon  Award;  @ Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
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Feature  chart 


ALLIED  ARTISTS  I U 

AMERICAN  INT'L  | ti 

BUENA  VISTA  I ti 

COLUMBIA  1 ti 

©Marco  Polo  (100)  ©..Ad.. 709 
Rory  Calhoun,  Yoko  Tanl 

The  Interns  (120)  D..703 

Michael  CaUan,  CUff  Robertson, 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges,  Edsoo  Stroll 

©El  Cid  (181)  © 0.  .6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(Cinemascope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad.. 713 

(formerly  "Wild  Cargo”) 

IMer  Angell,  Edmund  Pi-  1om 

©Damn  the  Defiant! 

(101)  © 0.  .705 

Alec  Guinness,  Dirk  Bogarde. 
Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD.. 706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78).. M.. 707 
Chubby  Checker,  Dukes  of  Dixieland 

Convicts  4 (106)  D.  .6205 

(was  "Reprieve") 

Ben  Gazzara,  Stuart  Whitman,  Ray 
Walston,  Vincent  Price,  Bod 
Steiger.  Sammy  Davis  jr. 

Warriors  Five  (82) Ac..  707 

Jack  Palance,  Jo  Anna  RaUl 

ti©Almost  Angels  (93)  D/M.. 135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..708 

Anthony  Quinn,  Jackie  Gleason, 
Julie  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..709 
Joey  Dee,  Gary  Ooeby, 

Kay  Medford 

We’ll  Bury  You!  (75)  ..Doc.  .711 

OBilly  Budd  (123)  © ..0..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  Douglas,  Terence  Stamp 

©Reptilicus  (81)  SF  .715 

Carl  Ottosen,  Ann  Smyrner 

©The  Legend  of  Lobo  (67)  00..  110 
True  Life  Adventure 

©Pirates  of  Blood  River 

(87)  ® Ad.  .710 

Kerwln  Mathews,  Glenn  (Xrrbett 

The  War  Lover  (105)  D . .712 

Steve  McQueen,  Robert  Wagner, 
Shirley  Anne  Field 

©Samson  and  the  Seven  Miracles 
of  the  World  (80)  ®.. Ac.. 714 
Gordon  Scott,  Yoko  Tanl 

©In  Search  of  the  (Ustaways 

(110)  Ad..  136 

Maurice  Oievaller,  Haylty  MlUi, 
George  Ssnden 

©Barabbas  (134)  ®70 Dr.. 713 

Anthony  Quinn,  Stivana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 

©The  Raven  (86)  0....  Ho..  717 
Vincent  Price,  Peter  Lorre, 

Boris  Karloff 

©Lawrence  of  Arabia 

(222)  0 70  0.  .714 

(Special  Release) 

Alee  Guinness,  Anthony  Quinn, 
Peter  O’Toole 

©Battle  Beyond  the  Sun 

(75)  ® SF..716 

Ed  Perry,  Aria  Powell 

Night  Tide  (84)  D..71S 

Dennis  Hopper,  Unda  Lawson 

Son  of  Flubber  (100)  C..140 

Fred  .MacMurray,  Nancy  Olson, 

Ed  Wj-nn,  Keenan  Wynn 

©Diamond  Head  (107)  0..D..715 
Charlton  Heston,  Yvette  Mlmleux, 
George  Chakirls,  France  Nuyen, 
James  Darren 

Operation  Bikini  (..)...  .Ac.  .803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

A Question  of  Consent  (..)  D..807 
Frederick  O’Neil,  Annalena  Lund 
(Special  release) 

0ementia( . . ) Ho.  .801 

William  Campbell,  Luana  Anders. 
Mary  Mitchell 

©The  Terror  ( . . ) © Ho.  .804 

Boris  Karloff 

Miracle  of  the  Vikings  (..)  Ad.. 808 
C.ameron  Mitchell,  Alice  and  Ellen 
Kessler 

©The  Miracle  of  the  White 

Stallions  (110)  D..141 

Robert  Taylor,  Lilli  Palmer 

The  Man  From  the  Diners’ 

Club  (.  .)  C.  . 

Danny  Kaye.  Cara  Williams, 

Martta  Hyer 

1 

The  Mind  Benders  (..)....  D . .802 
Dirk  Bogarde,  Mary  Ure 

©The  Young  Racers  (.  .) . .Ac.  .805 
Mark  Damon,  WilUaro  Campbdl 

©Bye  Bye  Birdie  ( . . ) 0 C/M  . . 

Janet  Leigh,  Dick  Van  Dyke, 
•\nn-Margret 

1 

©55  Days  at  Peking  { . . ) ® , . D . . 
Cliarlton  Heston,  Ava  Gardner, 
David  Niven 

Black  Zoo  ( . . ) Ho. . 

Michael  Gough.  Jeanne  Cooper 
©Day  of  the  Triffids 

(119)  © Ho.. 6209 

Howard  Keel,  Nicole  Maurey, 

Mervyn  Johns 

Nightmare  House  (..) Ho.. 

Leticia  Roman.  .Tnhn  Saxon 
©Masque  of  the  Red 

Death  © Ho.. 

Vincent  Price 

“X” — Man  With  the  X-Ray 

Eyes  SF.. 

Ray  Milland 

©Beach  Party  0 C.. 

'=>ankle  Avalon 

©Savage  Sam  (..)  Ad.. 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin.  Kevin  Corcoran 

©Summer  Magic CD. . 

Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  EAUe 
Hodges  j 

Congo  Vivo  (..)  Ad.. 

Jean  Seberg,  Ckbriele  Feraettl 

The  Victors  ( . . ) 0 D . . 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 

The  Maniac  (..)  0.. 

Kerwin  Mathews.  Nadia  Gray 
The  Iron  Maiden  (..)....C,. 
Michael  Oalg,  Anne  Helm. 

.Teff  Donnell 

CONTINENTAL 


©Waltz  of  the  Toreadors 


(105)  CD.. 

Peter  Sellers.  Margaret  Leighton 

The  Impersonator  (64) C.. 


John  Crawford,  Jane  Orlfflthe 


Operation  Snatch  (83)  C 

Terry-Tbomas,  George  Senders, 
Lionel  Jeffries 

Riff  Raff  Girls  (97)  D 

(Bng-dubbed)  . .Nadja  Tiller, 
Robert  Hosseln 


The  Loneliness  of  the  Long 

Distance  Runner  (103)  ....D.. 
Michael  Redgrave,  Tom  Courtenay 


David  and  Lisa  (94) D 

Keir  DuUea,  Janet  Margolin, 
Howard  Da  Silva 


©Your  Shadow  Is  Mine  (..) 
Jill  Haworth,  Michel  Ruhl 


D. . 


This  Sporting  Life  (..) D 

Richard  Harris,  Rachel  Roberts 


> 

“O 

PD 


The  Assassin  (..)  

.0.. 

John  Ireland 

o 

o 

The  Balcony  (..)  

.0.. 

§ 

SbeUey  Winters,  Peter  Falk 

2 

The  Hands  of  a Strangler  (..). 
Mel  Ferrer.  Dany  Carrel 

.0.. 

o 
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AUGUST  I SEPTEMBER  1 OCTOBER  i NOVEMBER  I DECEMBER  1 JANUARY  I FEBRUARY 


FEATURE  CHART 


The  key  to  letters  and  combinations  thereof  Indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentory;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY  1 

1 

1 

S 

Type 

Rel. 

No. 

PARAMOUNT  I U 

20TH-FOX  1 U 

UNITED  ARTISTS  I 

1 AUGUST 

©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas,  Bdw.  G.  Robinson, 
Cyd  Charisse.  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Haney,  Karl  Boehm 
(Cinerama  engagements  only) 

©Hatari!  (159)  Ad.. 6117 

John  Wayne,  Red  Buttons,  Elisa 
Martinelll.  Hardy  Kruger 

©My  Geisha  (120)  ®.. CD.. 6118 
Shirley  MaoLalne,  Yves  Montand, 
Edw.  G.  Robinson,  Bob  Cummings 

y©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Eden, 
Cedric  Hardwicke,  Peter  Lorre 
©Hemingway’s  Adventures  of  a 
Young  Man  (145)  ©....D..213 
Ricbard  Beymer,  Susan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor.  Lisa  Montell 

Bird  Man  of  Alcatraz  (143)  D..6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

S.  Tracy,  B.  Lancaster,  R.  WIdmark, 
M.  Dietrich,  M.  (flirt,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

1 SEPTEMBER 

Divorce — Italian  Style  (104)..  C.. 
(Q:g-dubbed)  Marcello  Mastroianni, 
Daniela  Rooca,  S.  Sandrelli 

©1  Thank  a Fool  (lOO)  ©..D..301 
Susan  Hayward,  Peter  Finch 

©1  Like  Money  (81)  © C..241 

Peter  Sellers,  Nadia  Gray, 

Herbert  Lom 

©The  300  Spartans 

(113)  © Ad.. 219 

Richard  Egan,  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) CD.. 6231 

EJlvis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  ® Ad.. 6232 

Jack  Balance,  Guy  Madison 

1 OCTOBER 

Long  Day’s  Journey  Into 

Night  (174)  D.. 

Katbarloe  Hepburn,  Ralph  Richard- 
son, Jaaon  Robards  jr.,  Dean 
Stockwell 

©A  Very  Private  Affair  (95)  D.  .303 
B.  Bardot,  Marcello  Mastrolannl 

©The  Savage  Guns  (85)  © OD.  .306 
Richard  Basehart,  Alex  Nlool 

The  Pigeon  That  Took 

Rome  (101)  © C..6202 

Charlton  Heston,  Elisa  Martlnelli, 
Barry  Guardlno 

©Loves  of  Salammbo  (72) 

© Ad. .223 

Jeanne  Valerie,  Jacques  Sernas, 
Eldmund  Purdom 

DtThe  Longest  Day 

(180)  © D.  .221 

All-Star  cast:  depiction  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 

©Hero’s  Island  (94)  © Ad.. 6229 
James  Mason,  Neville  Brand, 

Kate  Manx,  Rip  Tom 

Pressure  Point  (91)  D..6233 

Sidney  Poltler,  Bobby  Darin 

1 NOVEMBER 

Period  of  Adjustment  (112) 

© C..308 

Tony  Franciosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..311 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-lhomas,  Elrlc  Sykes, 

Derails  Price,  Moira  Redmond 

©Girls!  Girls!  Girls! 

(98)  C/M.. 6205 

Elvis  Presley,  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.  .6236 

Helene  Remy 

Tower  of  London  (79) . . . . Ho.  .6234 
Vlncerrt  Price 

1 DECEMBER 

OConstantine  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde,  Christine  Kaurnaim 

0©Billy  Rose's  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye,  Stephen  Boyd,  Dean  Jagger 

©Swordsman  of  Siena  (92) 

© Ad. .304 

8.  Granger,  S.  Koscina,  C.  Kaufmann 

©Wonderful  to  Be  Young 

(92)  © C/M.. 6209 

Cliff  Richard,  Robert  Morley 

It’s  Only  Money  (84) . . . -C.  .6206 
Jerry  Lewis,  Zachary  Seott,  Joan 
O’Brien 

©Gigot  (104)  C..220 

Jackie  (Reason,  Katherine  Katb, 
Jean  LeE'’ebvre,  Oabrlelle  Dorziat 

©The  Lion  (96)  © D..305 

Win.  Holden,  Oapuclne,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120) . .D.  .6301 
Shirley  Maclaine,  Robwt  Mltebum 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm,  Christian  Wolff, 

Sabina  Sesselman 

1 JANUARY  1 

The  Password  Is  Courage 

(116)  CD..  305 

Dirk  Bogarde,  Maria  Perschy 

Cairo  (91)  D..316 

George  Sanders,  Richard  Johnson 

©Mutiny  on  the  Bounty 

(179)  (S>  70 Ad.  .355 

Marlon  Brando,  Trevor  Howard 

©Who’s  Got  the  Action? 

(93)  ® C..6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert,  Nlta  Talibot 

Where  the  Truth  Lies  (81)  D..6211 
Juliette  Greco,  LUo  Pulver 

©Sodom  and  Gomorrah  (154)  S..301 
Stewart  Granger,  Pier  Angell 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Alltchum,  Jody  Mc(h-ea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ©..0..6303 
Tony  Curtis,  Yul  Brynner 

A Child  Is  Waiting  (102)  D..6305 
Burt  Lancaster,  Judy  Garland 

1 FEBRUARY 

©Madame  (104)  ® 70 D.. 

(Bng-dnbbrf)  Sophia  Loren, 
Robert  Hossein 

The  Hook  (98)  ® D..317 

Kirk  Douglas,  Robert  Walker, 

Nick  Adams,  Nehemiah  Persoff 

Dime  With  a Halo  (94) D.  .318 

Barbara  Luna,  Paul  Langton 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

Laurence  Harvey.  France  Nuyen, 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capucine,  T.  Howard 

30  Years  of  Fun  (85) C.  .308 

Comedy  compilation.  .Charlie 
Chaplin,  Buster  Keaton 

Two  for  the  Seesaw  (120)  D..6301 
Shirley  MacLaine,  Robert  Mltchum 

The  Great  Van  Robbery 

(73)  Ac..  6302 

Denis  Shaw,  Kay  Callard 

©Beauty  and  the  Beast 

(77)  Ad.. 6223 

Joyce  Taylor,  Mark  Dunoo 

1 MARCH 

©Seven  Seas  to  Calais 

(102)  © D..309 

Rod  Taylor,  Keith  Michel  1 

©The  Courtship  of  Eddie's  Father 

(..)  ® C..321 

Gleim  Ford,  Shirley  Jones 

©Follow  the  Boys  (95)  ® CD.. 320 
Connie  Francis,  Paula  Prentiss, 

Ron  Randell,  Russ  Tamblyn 

©Papa’s  Delicate  Condition 

(98)  C..6212 

■lackie  Gleason,  Glynls  Johns, 
Laurel  Goodwin,  Chas.  Ruggles 

©Marilyn  (..)  © Doc.. 302 

Narrated  by  Rock  Hudson 

House  of  the  Damned 

(62)  © D..313 

Ronald  Foster,  Merry  Anders 

Five  Miles  to  Midnight 

(110)  D..6306 

Sophia  Loren,  Anthony  Perkins 

©Love  Is  a Ball  (..)  C.. 

Glenn  Ford.  Hope  ijuige 

1 APRIL 

©Come  Fly  With  Me  (. .)  ® C.  .322 
Dolores  Hart,  Hugh  O’Brian,  Pamela 
Tiffin,  Karl  Boehm.  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(..)  C/M. .323 

Elvis  Presley,  Joan  O’Brien 

©My  Six  Loves  (101) ....  D . .6213 
Debijie  Reynolds.  Cliff  Robertson, 
David  Janssen,  Ehleen  Heckart 

©Nine  Hours  to  Rama 

(125)  © D..307 

Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 

©1  Could  Go  on  Singing 

(99)  D/M.. 

Judy  Garland,  Dirk  Bogarde 

I MAY 

©Captain  Sindbad  (..)..  Ad.. 
Guy  Williams,  Heidi  Bruehl 

©In  the  Cool  of  the  Day 

(..)  ® D.. 

Jane  Fonda,  Peter  Pinch 

Hud  (112)  ® 0D..6216 

Paul  Newman,  Patricia  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

Yellow  Canary  (..)  ©....D.. 
Pat  Boone,  Barbara  EMen 

Police  Nurse  (..) D.. 

Merry  Anders 

©Dr.  No  (111)  Ad.  . 6307 

Sean  Connery.  Ursula  Andress, 
Joseph  Wiseman 

1 COMING 

©Landru  D 

Mlchfile  Morgan,  Danielle  Darrleux, 
Hllde^arde  Neff 

©The  Golden  Arrow  (..)  ....Ad.. 

Tab  Hunter,  Rossana  Podesta 
©The  Main  Attraction  (90) 

© D..307 

Pat  Boone,  Nancy  Kwan 

©Tamahine  (..)  D.. 

Nancy  Kwan,  Dennis  Price, 

John  Frazer 

©The  Haunting  (..)  D.. 

.lulte  Harris.  Claire  Bloom 

©Donovan’s  Reef  (..)..  Ad.. 

.lohn  Wayne,  Lee  Marvin,  Jack 
Warden,  Elizabeth  Allen 

©Come  Blow  Your  Horn  ® C.  .6221 
Frank  Sinatra,  Barbara  Rush, 

Lee  J.  Cobb,  Jill  St.  John 

©Paris  When  It  Sizzles  (..)..D.. 
William  Holden,  Audrey  Hepburn 

The  Stripper  (..)  © D..309 

Joanne  Woodward.  Richard  Beymer 
©The  Queen’s  Guards  (..)  ©,.D.. 
Raymond  Massey,  Daniel  Massey 
The  Condemned  of  Altona  © D..312 
Sophia  Loren,  Maximilian  Schell, 
Fredrlc  March,  Robert  Wagner 

©The  Leopard  (..)  © D..311 

Burt  Lanca-ster,  Claudia  Cardlnale 

The  Caretakers  ( . . ) D . . 

R.  Stack,  Joan  Crawford,  P.  Bergen 
©Amazons  of  Rome  (96)  Ac.. 

Louis  Jourdan,  Sylvia  Symo 
©Diary  of  a Madman  (96)  Ho.  .6308 
Vincent  Price,  Nancy  Korack 

Johnny  Cool  D.. 

Henry  Silva,  Eaizabeth  Montgomery 

©Tom  Jones  D.. 

Atbcrt  Finney,  Susannah  York 
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©The  Spiral  Road  (140) ..  D . .6218 
Rock  Hudson,  Burl  Ives, 

Gena  Rowlands 

Guns  of  Darkness  (103) . .Ad.  .169 
l.eslic  Caron,  David  Niven 

©The  Phantom  of  the  Opera 

(84)  Ho..  6219 

Herbert  Lorn.  Heather  Sears. 
Michael  Gough,  Edw.  de  Souza 

©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®.. Ad..  167 
Louis  Jourdan,  Yvonne  Fumeaux 

©No  Man  Is  an  Island 

(114)  D..6220 

J^rey  Hunter,  Marshall  Thompson, 
Barbara  Perez 

©The  Chapman  Report  (12S)  D..251 
Efrem  Zimballst  jr.,  Shelley  Winters, 
Jane  Fonda,  Claire  Bloom,  Glynls 
Johns 

©If  a Man  Answers  (102) . . C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Michellne  Presle,  John  Lund 

Stagecoach  to  Dancers'  Rock 

(72)  W.  .6222 

Warren  Stevens,  Martin  Landau, 
Jody  Lewraoee,  Judy  Dan 

What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.  . 253 

Voices  of  Judy  Garland,  Bobert 
Goulet,  Bed  Buttons,  Hermlooe 
Glngold 

Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clllt,  Susannah  York, 
Larry  Parta,  Susan  Kohner 

©Gypsy  (143)  ® M.  .254 

Rosalind  Russell,  Natalie  Wood. 
Karl  Malden 

©40  Pounds  of  Trouble 

(109)  (g)  C..6304 

Tony  Curtis.  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (92) . .Ac.  .6305 
Mward  Judd,  Laurence  Payne, 
James  Robertson  Justice 

Term  of  Trial  (113)  D..255 

Laurence  Olivier,  Simone  Slgnoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon.  Lee  Remlck 

To  Kill  a Mockingbird 

(129)  D..6306 

Gregory  Peck,  Mary  Badbam, 
Phillip  Alford,  John  Megna 

©The  Birds  (120  0.. 

Rod  Taylor,  Suzanne  Pleshette, 
Jessica  Tandy,  Tlppl  Hedren 

©The  Ugly  American  (120)  D.  . 
Marlon  Brando,  Sandra  Church,  EiJI 
Okada,  Pat  Hingle,  Jocelyn  Brando 

©Critic's  Choice  (100)  ® C..259 
Bob  Hope.  Lucille  Ball 

Paranoiac  (80)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audle  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 

©The  Castilian  (..)....  Ad.. 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Allda  VaJli 

©Lancelot  and  Guinevere 

(..)  ® Ad.. 

Gomel  WUde»  Jeui  WalUee 

©Island  of  Love  (..)  ®....C.. 
Robert  Preston,  Tony  RandaD 

©PT-109  (. .)  ® D. . 

Rock  Hirdson,  Rod  Taylor,  Mary 
Peach.  Barry  Sullivan 

©For  Love  or  Money  (..) C.. 

Kirk  Douglas,  Mitzl  (kynor. 

Cliff  Robertson 

©Spencer's  Mountain  (..)  ® OD.. 
Henry  Fonda.  Maureen  O'Hara, 

01(5  Young,  Thelma  Ritter  .Tames  MacArthiir 


ASTOR 

Night  of  Evil  (88) D..  Aug  62 

Lisa  Gaye,  William  Campbell  i 

The  Bloody  Brood  (69) . . D . . Sep  62  | 
Peter  Falk.  Barbara  Lord  | 

The  Quare  Fellow  (85)  D.. Feb  63 
Patrick  McGoohan,  Sylvia  Syms 
During  One  Night  (84) . . 0 . . 

Don  Borisenko.  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.. 

Johnny  Cash,  Donald  vS'oods 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D.  .Jun  62 
Hardy  Kruger,  Martin  Held 
©Flame  in  the  Streets 

(93)  © D.. Sep  62 

John  Mills,  Sylvia  Syms 
West  End  Jungle  (60) ..  Doc. . Feb  63 
London’s  prostitution  problem 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D..  Sep  62 

Christian  Marquand 

BRIGADIER  FILM  ASSOCIATES 
The  Tell-Tale  Heart  (78)  Ho.. Sep  62 
Lawrence  Payne,  Adrienne  CorrI 
Smashing  of  the 

Reich  (84)  Doc..  Oct  62 

Kamikazel  (89)  Doc.. Oct  62 

The  Night  They  Killed  Rasputin 

(87)  D.. Oct  62 

Edmund  Purdom,  Glanna  Canale 

CARI  RELEASING 
The  Scarface  Mob  (106) . .D.  .Aug  62 
Robert  Stack,  Keenan  Wynn 

COLORAMA 

©The  Trojan  Horse 

(105)  © D..Jul62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ©,.S..Jul62 
Jack  PaJance.  Anita  Elkberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62 

(Jeoffrey  Horne,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangiroua  Charter 

(76)  (R  0.. Sep  62 

Chris  Warfield,  Bally  Fraaer 

Stakeout  (81)  D..  Oct  62 

Bing  Russell,  Bill  Hale 
Varan  the  Unbelievable 

(70)  D . Oct  62 

Myron  Healy,  Tsuruko  KobayasU 
©First  Spaceship  on  Venus 

(81)  ® D.  .Oct  62 

Yoko  Tsoi,  Oldiiek  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad.. Oct  62 
EInrico  Marla  Salerno 
The  Reluctant  Saint  (105) . . CD . . 
Maximilian  ScbeU,  Ricardo  Montalban 

ELLIS 

Two  Before  Zero  (78)  . .Doc.  .Oct  62 
Lovers  on  a Tight  Rope 

(S3)  D . Dec  62 

Annie  Girardot,  EVancols  Perler 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel) . .Alfred  Aleon 

FRANCE 

Back  Street!  of  Paris  (94)  6-18-62 
(President) . .Simone  Sl^oret 

Candide  (90)  2-18-63 

(Union) . .Jean-Pierre  Cassel,  Pierre 
Brasseur,  Dahlia  Lavl,  Nadia  Gray 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlraie  Marcfaand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Embassy) . .Michele  Morgan,  C. 


Marquand 

©End  of  Desire  (86) 8-13-62 

(Cont’l) . .Marla  &bell 

Five  Sinners  (80)  8-  6-62 

(Astor) . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  laforet 
Jules  and  Jim  (105) 6-11-62 


(Janus) . .Jeanne  Moreau.  Oskar 
Werner 

Le  Dab  Se  Rebiffe  (96)..  8-13-62 
(Times) . .Jean  Oabln 

Lola  (90)  12  3-62 

(F-A-W) . .Anouk  Almee,  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . .Jean  Oabln.  Darry  Cowl 
Pari!  Belong!  to  U!  (120)  1-14-63 
(Merlyn)..B.  Schneider,  F.  Prevost 
Passion  of  Slow  Fire  (91) . .11-26-62 
(Trans-Lux)  . .Jean  DeSallly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Charles  Aamvour 
Sundays  and  Cybele  (110) . . 2-11-63 
(Davis-Royal) . .Hardy  Kruger, 
Patricia  Gozzl,  Nicole  Courcel 


MISCELLANEOUS 


Maxime  (93)  CD..  Nov  62 

Charles  Boyer,  Michele  Morgan 
EMERSON  FILM  ENTERPRISES 
ihe  Creation  of  the 

Humanoids  (75) Ho..  Oct  62 

Don  Megowan.  Erica  Elliot 
FAIRWAY  INT'L 

©Eegah  (90)  Ad..  May  62 

Arch  Hall  jr.,  Marilyn  .Manning 

Fallguy  (64)  D.  .May  62 

Ed  Dugan 

Wild  Guitar  (87)  M.  .Nov  62 

Arch  Hall  jr.,  Nancy  Czar 
FANFARE  FILMS 
The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Waaamaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C.  .Apr  62 
Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . .C.  .Jui  62 
Kenneth  Courror,  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112) . . D . . Oct  62 
.Alan  Bates.  June  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD..  Aug  62 
Terry-Thomas,  Bonja  Zlemann 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  HllUgoss,  Frances  Felsrt 
The  Devil's  Messenger 

1(72)  F.. Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  Montell.  Bill  Holmes 
Escape  to  Berlin  (80) ....  D ..  Oct  62 
Christian  Doermer,  Suzanne  Korda 

©Roommates  (91)  C . Oct  62 

James  R.  Justice,  L.  Phillips 
JANUS 

Crooks  Anonymous  (87) . .C.  . Feb  63 
Leslie  Phillips,  Stanley  Baxter 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (SO)  Ad.. 

.loel  Holt.  Frank  Blaine 

The  Seducers  (88) D . . Dec  62 

Nuella  Dlerklng,  Mark  Saegers 
KINGSLEY 

Only  Two  Can  Play  (106)  C..  Mar  62 
Peter  Sellers,  Hal  Zetterllng 
LOPERT  FILMS 
The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho.  Jul  62 

Piefre  Braaeeur,  AUda  Valll 
The  Manster— Half  Man,  Half 

Monster  (72)  Ho..  Jul  62 

Peter  Dyneley,  Jane  Hylton 
©Stowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Pascal  Lamorlsae,  Andre  Qllle 

Phaedra  (115)  D . . Nov  62 

Melina  Mercouri,  Anthony  Perkins 
MAGNA  FILMS 

©Black  TigMs  (120)  ® M.. 

Cyd  Cbarlsse,  Zlzl  Jeanmalre 

MEDALLION 

©Son  of  Samson  (90)  ®.. Aug  62 


FOREIGN  LANGUAGE 


7 Capital  Sins  (113) 2-18-63 

(Embassy)  . .Jean-Pierre  Aumont, 
Dany  Saval,  Eddie  Constantine 

Sweet  Ecstasy  (75)  © 8-13-62 

(Audubon) . .Elke  Sommer 

Tales  of  Paris  (85) 10-15-62 

(Times) — F.  Amoul,  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe) . .Ruth  Nlehaus,  Viktor 
Staal 


GREECE 

Antigone  (88)  10-15-62 

(Ellis) . .Irene  Papas 

Electra  (110)  1-14-63 

(Lopert)  .Irene  Papas 
Take  Me  Away,  My  Love 

(90)  9-  3-62 


(Greek  M.P.) . .Christian  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison) . .C.  BL<^was,  S.  Chatterjee 

ITALY 

Arturo's  Island  (90) 1-21-63 

(MGM)..Reg  Kerman,  Key 
Meersman 

Divorce — Italian  Style 

(105)  10-  1-62 

(Embassy) . .Marcello  Mastrolannl 

Eclipse  (123)  2-11-63 

(Times)  ..  Alain  Delon.  Monica  Vitti 

Everybody  Go  Home  (115) ..  12-10-62 
(Davis-Royal)  . .Alberto  Sordl 


II  Grido  (The  Outcry) 

(115)  11-12-62 

(.Astor) . .Steve  Cochran,  VaUi, 

B.  Blair 

Lady  Doctor,  The  (103) 10-  1-62 

((jovemor) . .Toto,  A^  Lane 
La  Viaccia  (103) 10-22-62 


Mark  Forest,  Cbelo  Alonso 
©Cleoratra's  Daughter 

(93)  ® Ad..  Feb  63 

Debra  Paget,  E.  Manni.  Robt.  Alda 

Bomb  for  a Dictator  (73)  Ac.  Feb  63 
Pierre  Fresnay.  Michel  .Auclair 

MPA  FEATURE  FILMS 

Bourbon  St.  Shadows 

(70)  D..  Sep  62 

Richard  Derr,  Mark  Daniels 
Four  for  the  Morgue  (84)  . Ac.  . 

Stacy  Harris,  Louis  Sirgo 
PARADE  RELEASING  ORG. 

©Make  Way  for  Lila 

(90)  D..  Jun  62 

Erika  Remberg  (Eng-dubbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad..  Jul  62 

Marshall  Thompson,  Gaby  Andre 
PARALLEL  FILM  DISTRIBUTORS 

Shootout  at  Big  Sag 

(64)  W..Jun62 

Walter  Broman,  Luana  Patten 

PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S.. 

John  Barrymore,  Jacques  Sernas 

©The  Huns  (85)  S.. 

Cbelo  Alonso.  Jacques  8emas 

TIMES  FILM 

Wild  for  Kicks  (92) D..  Feb  62 

David  Farrar,  Noelle  Adam 
©Mondo  Cane  (115) ..  Doc.  . Feb  63 
"World-Wide  film  portrayal  of 
real  life” 

Eve  (..)  D..  Mar  63 

Jeanne  Moreau.  Stanley  Baker 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M.. Jul  62 

Jayne  Mansfield,  Leo  Oenn 

TRANS-LUX 

Secrets  of  the  Nazi  Criminals 

(84)  Doc  . Oct  62 

Horror  Hotel  (76)  Ho  . Oct  62 

Dontrls  I,otls.  Christopher  Lee 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D..  Feb  63 

Elsa  MartlnelU  (E)ng-dubbed) 

Fatal  Desire  (80) 0..  Feb  63 

Anthony  Quinn,  May  Britt. 

Kerima,  Ettore  Manni  (Eng-dubbed) 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C..  Aug  62 
James  Robertson  Justice,  Leslie 
Phillips 

Two  and  Two  Make  Six  (89).. C.. 

George  Chaklrls,  Janetto  Scott 

UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) D.. Oct 62 

Eddie  Constantine,  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C.  . Nov  62 

June  Wilkinson,  Don  Kenny 

ZENITH  INT'L 

No  Exit  (85) D..Dec62 

Viveca  Llndfors,  Rita  Gam, 

Morgan  Sterne,  Ben  Piazza 


(Embassy) . .Jean-Paul  Belmondo, 


Claudia  Cardlnale 

Psycosissimo  (88)  10-29-62 

(Ellis).. Ugo  Toznazzl 

JAPAN 

Bad  Sleep  Well,  The 

(135)  2-25-63 

(Toho)  . .Toshiro  Miftme 

Happiness  of  Us  Alone 

(133)  9-  3-62 

(Toho)  . .Keijii  Kebayashl, 

Hideko  Takamine 

Island,  The  (96)  © 9-24-62 

(Zenith) . . Nobuko  Otowa 

Yojimbo  (110)  ...10-29-62 

(Seneca) . .Toshiro  Mifune 


MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert) . . Toshiro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 

(Brenner) . .Uv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
( Teleplx) . . L.  Wli^cka,  M.  Volt 

Partings  (101)  12-  3-62 

(Teleplx) . . Marla  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
( Arlkinn)  . . B.  Burenkov 

©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artklno)  . . Documentary 

©Violin  and  Roller  (55) . . 9-24-62 
(Artklno) . .Igor  Foenefaeoko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley) . .Frandsoo  Rabal,  fflvli 
Pinal,  Fernando  Bey 

SWEDEN 

Devil's  Wanton,  The  (72) . . S-  6-62 
(E)mbassy) . .Birger  Malmsteo 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Dote  is  notional  release  month.  Color  and 
process  as  specified. 


BUENA  VISTA 
(All  in  color) 
FEATURETTE  SPECIALS 
IIS  Horse  With  the  Flying 

Tail  (4S)  Jan  62 

LIVE  ACTION  SPECIALS 


(Three-reel) 

131  Water  Birds  (31),  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108  The  Art  of  Skiing  ....Aug^ 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey's  Delayed  Date  Oct  62 

17111  Chicken  Uttle  Nov  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7421  Spies  and  Guys  (16*/2)  Sep  62 
7431  Strop,  Look  and  Listen 


(IS'/z)  Oct  62 

7422  General  Nuisance  (IS)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  ....  Dec  62 

7433  Training  for  Trouble 

(151/2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

7424  So’s  Your  Antemia 

(17)  Feb  63 


CANDID  MICROPHONE 


( Reissues ) 

7551  Na  1,  Series  4 (10)  Sep  62 

7552  No.  2.  Series  4 (11)  . . Nov  62 

7553  No.  3,  Series  4 (10)  ..Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
iTecnmcolor  Reissues) 
q612  Ine  Ooinpaiis  (7Va)  . - . Apr  62 

6613  The  Air  Hostess  (B) . . May  62 

6614  Giddyap  (6{/2) Jun  62 

6615  Georgie  and  the 

Dragon  O)  Jul  62 

7601  Gerald  McBoing  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snowtime  (7)  Jan  63 

7609  The  Emperor’s  New 

Clothes  (S/z) Feb  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6706  Swash  Buckled  (7)  ....Apr  62 

6707  Common  Scents  (7)  . . . . May  62 

6708  Bearly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  . . Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 

7705  Just  a Wolf  at  Heart 

(7)  Feb  63 

MR.  MAGOO  REISSUES 
(Technicolor) 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Magoo" s Cruise  (6) Sep  62 

7752  Magoo"s  Problem  Child 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(6!/z)  (©  and  standard) . . Dec  62 

7755  Gumshoe  Magoo  (6)...  Feb  63 
SPECIAl^OLOR  FEATURETTES 

6444  PleaS^  Highway 

(19'/2)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonders  of  Arkansas 

(19)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter- Reissues) 

6160  Monster  and  the 


Ane  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6408  Sappy  Bull  Fighter 

051/2)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagoole  Jitters  (16)  . . Nov  62 

7404  For  Crimin’  Out 

Loud  (16)  Jan  63 

7405  Rumpus  in  the  Harem 

(16)  Feb  63 


CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mir  62 

The  Magic  Tide  (32)  Jul  62  j 


The  Plucky  Plumber  (18) . . . . Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color— All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cartoon  Kit  (..)  

C6433Tall  in  the  Trap  (..).... 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  (..) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6461  Puss  Gets  the  Boot  (9) . 

W6462Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  

W6464  Bowling  Alley  Cat  (8)  . 
W6465  Fine  Feathered  Friend  (8) 
W6467  The  Lonesome  Mouse  (8) 
W6468  Mouse  Comes  to  Dinner  (8 

W64^  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7). 
W6472  Puttin’  on  the  Dog  (7)  . 


PARAMOUNT 
COMIC  KINGS 


C22-1  Et  Tu  Otto  (7)  Sep  62 

C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3The  Method  and 

Maw  (9)  Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

C22-5  Keeping  Up  With 

Krazy  (7)  Oct  62 

C22-6  Mouse  Blanche  (7) . . . . Nov  62 
MODERN  MADCAPS 
(Technicolor) 

M22-1  Penny  Pals  (6)  Oct  62 

M22-2  Robot  Ringer  (6)....  Nov  62 
M22-3  One  of  the  Famly 

(6)  Dec  62 

M22-4  RIngadIng  Kid  (6)  . .Jan  63 
M22-5  Drum  Up  a Tenant 

(6)  Feb  63 

M22-6  One  Weak  Vacation 

(.  .)  Mar  63 

NOVELTOONS 

(Technicolor) 

P22-1  Anatole  (9)  Sen  62 

P22-2  Yule  Laff  (6)  Oct  62 


POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6).. Sep  62 
E22-2  Child  Sockology  (6)  Sep  62 
E22-3  Ancient  FIstory  (7)  Sep  62 
E22-4  Big  Bad  Sinbad  (10  S^  62 
E22-5  Popeye’s  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 


Battle  (6)  Sep  62 

P22-3  It’s  for  the  Birdies 

(6)  Nov  62 

P22-4  Fiddlin’  Around  (6)..  Dec  62 

P22-5  Ollie  the  Owl  (6) Jan  63 

P22-6  Good  Snooze  Tonight 

( . . ) Feb  63 

P22-7  A Sight  for  Squaw 
Eyes  (..)  Mar  63 


LESTER  A.  SCHOENFELD 
FEATURETTES 

©Mikahli  (33)  Nov  62 

©Angel  Bay  (30) Jan  63 

©This  Is  Hong  Kong  (30) ..  Feb  63 

Jessy  (30)  Mar  63 

TWO-REELERS 
(All  in  color) 

Pearlers  of  the  Coral 

Sea  (161/2)  Oct  62 

Heart  of  the  West  (15)  Oct  62 

Another  Sunny  Day  (21'/2) . . Nov  62 

Newspaper  Run  (191/2) Nov  62 

Design  in  the  Sky  (15) Oct  62 

Wings  to  the  Future  (15)..  Nov  62 
Australian  Landscape 

Painters  (12)  Jan  63 

Saddlemaker  (16)  Feb  63 

Captain  H (20)  Feb  63 

People  of  the  Rock  (14) Mar  63 

ONE-REELERS 

Blue  Tunes  (10)  Oct  62 

Ray  Ellington  & Quartet  (10)  Nov  62 

©Roman  Way  (10) Nov  62 

©Morocco’s  Saharan 

Regions  (12</2)  Jan  63 

Making  Music  (10)  Jan  63 

©Inside  the  Tiger  (9) Feb  63 

©Ravenna  (12'/2) Mar  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7203  Primitive  Fighters  (8) . . Mar  62 

7204  Holiday  in  Ireland  (9) Apr  62 


7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 
7209  Story  Book  Wedding  of 

Princess  Sophia  and  Prince 
Juan  Carlos  (10)  Aug  62 


7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 
7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’s 
All  Ratios— Color 


Prod. 

No. 

Rel. 

Date 

5221  Klondike  Strike 

Qut  (7)  

. Jan  62 

5222  Where  There’s  Smoke 

Oj  

.Feb  62 

5223  He-Man  Seaman  (6). 

.Mar  62 

5224  Nobody’s  Ghoul  (7) . . . 

.Apr  ^ 

5225  Riverboat  Mission  (7). 

. May  62 

5226  Rebel  Trouble  (7) . . 

.Jun  62 

5227  Taming  the  Cat  (7) . . 

Jul  62 

5228  Runaway  Mouse  (7)  . . . 

.Aug  62 

5229  Big  Chief  No  Treaty 

(ID)  

.Sep  62 

5230  First  Flight  Up  (6) 

.Oct  62 

5233  Bargain  Daze  (7) . . . . 

. Dec  62 

5234  A Fight  to  the 

Finish  (7)  

. Dec  62 

TERRYTOON  CINEMASCOPES 

5203  Peanut  Battle  (7) . . . 

.Apr  62 

5204  Loyal  Royalty  (6) . . . 

.May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  

. Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  

.Sep  62 

5207  Fleet’s  Out  (6)  

.Oct  62 

5208  Home  Life  (7) 

.Nov  62 

UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4371  Steel  Bands — Tropical 

Music  (g) 

.Jan  63 

4372  A Picture  for  Jean  . . 

. Feb  63 

4373  A Bridge  Named 

Emma  © 

.Mar  62 

4374  End  of  the  Plains  . . 

. Apr  63 

4375  Island  Spectacular.  . . . 

. May  63 

4376  South  of  the  Amazon 

.Jun  63 

4377  Land  of  Extremes 

. .Jul  63 

4378  Land  of  Homer  

. Aug  63 

TWO-REEL  COLOR  SPECIALS 

4301  Land  of  the  Long  White 

Cloud  (g)  

.Jan  63 

WALTER  LANTZ  CARTUNES 

(Technicolor.  .Can  be  projected  in 

the  Anamorphic  Process,  2.35-1) 

(All  run  between  6 and  7 

min.) 

4220  Phoney  Express  

.May  62 

4221  Careless  Caretaker  . . . 

. May  62 1 

4222  Mother’s  Little  Helper 

Jun  621 

4223  Tragic  Magic  

..Jul  62l 

4224  Hyde  and  Sneak 

..Jul  62 

4225Voo-Doo  Boo-Boo 

.Aug  62! 

4226  Crowin’  Pains  

.Sep  62 

4227  Punchy  Pooch  

.Sep  62 

4228  Little  Woody  Riding 

Hood  

.Oct  62 

4229  Corny  Concerto 

.Oct  62 

4311  Fish  and  Chips  .... 

4312  Greedy  Gabby 

Gator  (WW)  

4313  Coming  Out  Party... 

. Feb  63 

4314  Case  of  the  Cold 

Storage  Yegg  

.Mar  63 

4315  Robin  Hoody  Woody 

(WW)  

. Mar  63 

4316  Charlie’s  Mother-in-Law 

Apr  63 

WALTER  LANTZ  REISSUES 

(Color  Cartunes . . Can  be  projected 

in  the  Anamorphic  process. 

2.35-1) 

4331  Woody  Meets  Davy 

Crewcut  

4332  Box  Car  Bandit 

.Feb  63 

4333  The  Unbearable 

Salesman  

.Mar  63 

4334  International  Wood- 

pecker  

• Apr  63 

4335  To  Catch  a Woodpecker 

Mar  63 

4336  Round  Trip  to  Mars  . 

.Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  

.Jul  63 

SPECIAL 

4304  Football  Highlights 

1962  

WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 

(Technicolor  Reissues — 7 

min.) 

9310  Bye  Bye  Bluebeard... 

May  62 

9311  Homeless  Hare 

.Jun  62 

9312  Bird  in  a Guilty  Cage 

.Jul  62 

9313  Fool  Coverage 

.Aug  62 

1306  Dog  Pounded  

.Jan  63 

1307  Cat-Tails  for  Two 

. Feb  63 

1308  Easy  Peckin's 

.Mar  63 

1309  No  Barking 

. Apr  63 

1310  Upswept  Hare  

May  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

1722  Devil  Feud  Cake  

. Feb  63 

1723  The  Million-Hare 

. Apr  63 

MERRIE  MELODIES 

LOONEY  TOONS 

(Technicolor — 7 min.) 

9712  Slick  Chick  

•Jul  62 

9713  Louvre  Come  Back 

to  Me  

-Ang  62 

1706  1 Was  a Teenage  Thumb  Jan  63 

1707  Fast  Buck  Duck 

■ Mar  63 

1708  Mexican  Cat  Dance 

.Apr  63 

1709  Woolen  Under  Where  . 

May  63 

WORLD-WIDE  ADVENTURE 

SPECIALS 

(Color  Reissues) 

(Two- Reel) 

1002  Thar  She  Blows  

Mar  63 

(One- Re  el) 

1502  Sea  Sports  of  Tahiti  . 

• Jan  63 

1503  (NEW)..  Moroccan 

Rivieras  

• Mar  63 

1504  When  Fish  Fight  

May  63 

Write — 

YOUR  REPORT  OF  THE  PICTURE  YOU 
HAVE  JUST  PLAYED  FOR  THE 
GUIDANCE  OF  FELLOW  EXHIBITORS. 

— Right  Now 


TO: 

The  Exhibitor  Has  His  Say 

BOXOFFICE,  825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 


Title Company 

Comment  


Dcrys  of  Week  Plcryed 

V/eather  

Title Compomy. 

Comment  


Days  of  Week  Played 

Weather  

Title Company. 

Comment  


Dcrys  of  Week  Plcryed 

Weather  

Title Company. 

Comment  


Days  of  Week  Plcryed 

Weather  

Exhibitor  

Theatre Population 

City State 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  O denotes  color;  (g)  CinemoScope;  ® VistoVision;  0 Techniromo;  ^ Other  onomorphie  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Follow  the  Boys 

MGM  (320)  95  Minutes  Rel.  March  '63 

A light-hearted  follow-up  to  MGM’s  1960  hit,  “Where 
the  Boys  Are,”  this  Lawrence  Bachman  production  is 
made-to-order  for  teenage  patrons  and  the  myi'iad  record 
fans  who  make  up  the  largest  portion  of  today’s  movie- 
goers. Connie  Francis,  the  pert  singing  star,  and  Paula 
Prentiss,  who  were  in  the  earlier  film,  plus  Russ  Tamblyn 
and  Janis  Paige,  will  attract  the  younger  set  while  the 
French  Riviera  backgrounds  filmed  in  Panavision  and 
color  will  be  a treat  to  more  jaded  eyes.  Director  Richard 
Thorpe  keeps  the  completely  inconsequential  plot  spin- 
ning merrily  with  intermptions  for  four  songs,  including 
“Tonight’s  the  Night”  and  the  title  tune,  which  Connie 
delivers  in  her  popular  style.  Miss  Paige  is  an  expert 
with  a WIT  comedy  line  and  Dany  Robin  proves  to  be  a 
lovely  French  “dish.”  Of  the  four  “boys,”  all  serving  in 
the  U.S.  6th  Fleet,  Richard  Long  is  outstanding  as  a 
roving-eyed  naval  lieutenant,  Tamblyn  is  an  engaging 
youngster  in  his  sailor  uniform  and  Ron  Randell  makes 
a fine  impression  as  a more  mature  Commander,  who 
contributes  the  film’s  rare  serious  moments.  The  attrac- 
tive young  players,  the  lush  backgroimds,  the  chic  gowns 
for  the  women  and  the  songs  add  up  to  pleasing,  light 
entertainment. 

Connie  Francis,  Russ  Tamblyn,  Paula  Prentiss,  Ron 
Randell,  Dany  Robin,  Richard  Long,  Janis  Paige. 

Spencer's  Mountain  "S 

,,  Warner  Bros.  (265)  119  Minutes  Rel.  July  ’63 

Delmer  Daves,  whose  films  about  adolescent  romances 
and  family  entanglements,  “A  Summer  Place”  and 
“Parrish,”  were  boxoffice  triumphs  for  Warner  Bros., 
now  turns  to  a wholesome  and  heart-warming  tale  of 
modern-day  Americana  for  a picture  of  sm’e-fire  family 
appeal.  With  Henry  Fonda  and  Maureen  O’Hara  top- 
ping the  cast  to  play  the  parents  of  nine  youngsters,  this 
should  be  another  Daves’  hit.  Daves,  who  produced  and 
directed,  based  his  screenplay  on  the  novel  by  Earl 
Hamner  jr.  and  made  the  film  amidst  the  scenic  wonders 
of  the  snow-capped  Grand  Tetons  of  Wyoming.  In 
addition  to  Fonda,  as  the  homesteading  father,  and 
Miss  O’Hara,  as  his  attractive,  resourceful  wife,  the 
family  portrait  includes  the  veteran  Donald  Crisp,  excel- 
lent as  the  pioneer  grandfather,  and  James  MacArthur, 
as  a grandson  with  college  ambitions  who  falls  in  love 
with  a city-bred  girl.  Amusing  incidents  are  supplied  by 
Wally  Cox,  as  a timid  preacher,  while  Virginia  Gregg 
adds  some  noble  sentiments  as  the  boy’s  high  school 
teacher.  The  breath-taking  Technicolor-Panavision 
photography  and  the  fine  Max  Steiner  musical  score  are 
definite  assets. 

Henry  Fonda,  Maureen  O’Hara,  James  MacArthur 

Mimsey  Farmer,  Donald  Crisp,  Wally  Cox,  Whit  Bissel. 

The  Trial  S?- 

Astor  Pictures  118  Minutes  Rel. 

Orson  Welles’  picturization  of  Franz  Kafka’s  bitter 
impressionistic  novel  will  be  acclaimed  by  the  serious- 
minded  devotees  of  the  art  houses  for  its  striking  sui’- 
realistic  settings  (comparable  to  the  silent  days  “Cabinet 
of  Dr.  Caligari”) , its  insight  into  totalitarianism  and  its 
incisive  portrayals  by  Anthony  Perkins,  Romy  Schneider, 
Jeanne  Moreau  and  Welles,  himself.  At  the  same  time, 
average,  entertainment-minded  moviegoers  attracted  by 
the  Perkins  name,  will  find  the  film  grim,  confusing  and 
repetitious  in  the  manner  of  “Last  Year  at  Marienbad”  — ^ 
and  similar  off-beat  fare.  This  is  strictly  adult  and  lacks  ^ 
mass  appeal.  Welles,  who  adapted  and  directed,  as  well 
as  playing  the  role  of  a bed-ridden  defense  attorney, 
excels  in  all  these  departments  without  ever  making  his 
film  either  credible  or  enlightening.  The  boyish-looking 
Perkins  gives  a remarkable  performance  as  a guiltless 
accused  man;  Welles  and  Akim  Tamiroff  etch  realisti- 
cally frightening  characters;  Miss  Schneider  is  delight- 
ful as  a sexy  nurse,  and  Miss  Moreau  and  Elsa  Martinelli 
are  excellent  in  sluttish  roles.  Madeleine  Robinson  and 
numerous  European  players  add  telling  bits  to  a night- 
marish parable.  Produced  by  Yves  Laplanche. 

Anthony  Perkins,  Romy  Schneider,  Orson  Welles,  Elsa 
Martinelli,  Akim  Tamiroff,  Jeanne  Moreau. 

The  Small  Hours  Si 

Norman  C.  Chaitin  95  Minutes  Rel.  

The  talent  responsible  for  this  hard-hitting,  no-holds- 
barred  study  of  a big  city  advertising  agency  executive 
on  the  “prowl”  for  emotional  “kicks”  only  to  learn  that 
his  own  fences  have  long  needed  mending,  may  not  be 
known,  or,  for  that  matter,  recognized  by  the  mass 
market.  Yet,  to  their  everlasting  credit,  they  have  pulled 
forth  a dramatic  coup,  the  likes  of  which  could  bring 
credit  to  a much  higher-budgeted  attraction.  Triple - 
threat  talented  Norman  C.  Chaitin — he  wrote,  produced 
iz.  and  directed — is  responsible  for  a thought-provoking 
^ Pa  study  of  contemporary  culture,  mores  and  manners,  and, 
significantly,  he  accomplishes  his  basic  objectives,  the 
story,  to  be  sure,  not  for  the  junior  matinee  trade  nor 
for  the  more  impressionable  minds  on  the  adult  level. 
New  York,  everybody’s  home  town,  as  the  oft-repeated 
expression  goes,  is  the  setting  in  which  Michael  Ryan, 
as  the  ad  man,  plays  out  his  basically  tragic  story,  cli- 
maxed by  the  disclosure  that  his  wife,  Marilyn  'Thorson, 
has  been  dallying  for  other  male  favors.  The  Sheldon 
Rocklin  photographic  effects,  particularly  in  the  open, 
on  the  streets,  are  memorable.  It  is  worthy  of  art  theatre 
bookings  and  selected  scheduling  in  metropolitan  centers. 

Michael  Ryan,  Lorraine  Avins,  Henry  Madden,  Bryce 
Holman,  Marilyn  Thorson,  Tony  Madden. 

It's  Hot  in  Paradise 

Pacemaker  86  Minutes  Rel. 

Very  much  in  the  mold  and  manner  of  sensationalized 
themes  that  have  gone  on  to  resoundingly  profitable  en- 
gagements, particularly  in  the  larger,  metropolitan 
centers,  this  Gaston  Hakim  production,  teaming  the  per- 
sonable talents  of  Alex  D’Arcy,  whose  raw,  sensual  virility 
will  appeal  to  the  distaff  side  of  the  audience,  and  a new- 
comer, Barbara  Valentine,  as  cuddlesome  and  fetching 
as  any  “fresh”  face  on  the  international  screen  scene. 
Together,  they  bring  to  this  Gaston  Hakim  production  an 
esprit  de  corps  refreshing  and  commendable  indeed  to 
behold.  The  story  idea — a marooned  talent  man  and 
seven  beauties — has  been  set  forth  with  better  dramatic 
flair  and  incisiveness,  true,  but  the  audiences  for  which 
this  Pacemaker  Pictures-states  rights  attraction  is 
obviously  geared  probably  won’t  find  much  over  which 
to  volubly  quibble.  The  more  impressionable  minds — and 
the  junior  set  shouldn’t  be  urged  to  plunk  down  the  coin 
of  the  realm  for  admittance! — are  the  viewers  to  which 
the  basic  story  plays  best.  TTie  discriminating  and  in- 
telligentsia no  doubt  would  find  man-sized  holes  in  the  -- 
plotting  pattern.  The  seven  gals’  presence  should  do  ) 

much  to  generate  the  much  needed  word-of-mouth  cam- 
paign,  since  the  starring  names  are  admittedly  not  of 
marquee  strength. 

Alex  D’Arcy,  Barbara  Valentine. 

The  Festival  Girls 

Olympic  Int’l-SR  72  Minutes  Rel.  Feb.  ’63 

This  United  American  Films  effort,  shot  entirely  in 
English,  can  best  be  characterized  as  a novelty  spoof  on 
the  by  now  venerable  institution  of  international  film 
festivals  replete  with  beauteous  babes  and  handsome 
heroes,  all  caught  up  in  an  obviously  frenzied  race  for 
fame  and  fortune.  While  the  leading  players — notably 
Alex  D’Arcy  as  a con  man  bent  on  producing  a hefty- 
figure  grossing  motion  picture  and  Barbara  Valentine,  as 
a gal  who’d  like  nothing  better  than  to  cavort  with  the 
international  society  set  against  the  glamorous  back- 
ground of  a festival — aren’t  known  to  any  great  extent. 
Miss  Valentine,  in  particular,  should  be  a talent  to  be 
heard  from  time  and  again  within  the  immediate  future. 
Hers  is  a countenance  not  unlike  the  internationally  ac- 
claimed and  applauded  Brigitte  Bardot,  and  since  there 
is  footage  skilfully  entwined  with  the  dramatic  narrative 
on  her  fetching  form,  it’s  a foregone  conclusion  that  the 
action  crowd  will  have  found  yet  another  new  face  over 
Fexa  which  to  enthuse.  The  advertising  campaign  would  be 
— ^9  best  toned  down  in  the  more  conservative  situations,  and 
the  “No  Children  Admitted”  sign  should  be  displayed. 

Alex  D’Arcy,  Barbara  Valentine,  Scilla  Gabel,  Helga 
Liotta,  Helma  Vandenberg,  Regina  Seiffert. 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  ony  of  the  following  woys:  (1)  in  ony  stondard  three*ring 
loose-leaf  binder;  (2)  individually,  by  company.  In  any  stondard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtoined  from  Associoted  Publications,  825  Von  Brunt  Blvd.,  Konsas  City  24,  Mo.,  for  SI. 00,  postn/*«  poid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “Spencer’s  Mountain”  (WB) 

Hemy  Fonda  and  MaiU'een  O’Hara,  parents  of  nine 
children,  have  been  homesteaders  in  Wyoming  since 
Donald  Crisp,  Fonda’s  father,  divided  his  Spencer’s  '’s  Gtn 
Mountain  property  among  his  nine  boys  years  before. 
Fonda’s  eldest,  James  MacArthur,  is  an  honor  high  school 
student  and  his  teacher,  Virginia  Gregg,  puts  him  in 
line  for  a scholarship  at  the  university.  Fonda,  who 
has  been  building  a “dream  house”  where  he  and 
Maureen  can  retire  some  day,  is  finally  forced  to  bum 
it  down  and  sell  the  land  to  enable  James  to  go  to  college. 

In  the  meantime,  James  learns  about  love  from  Mimsey 
Farmer,  a city-bred  girl,  and  Crisp  is  accidentally  killed 
when  he  walks  into  the  path  of  a falling  tree  chopped 
down  by  his  son.  In  the  finale,  the  entire  family  waves 
goodbye  to  James  as  he  leaves  for  college. 

EXPLOITIPS: 

Stress  the  fact  that  this  is  a Delmer  Daves  picture,  the 
maker  of  “A  Summer  Place,”  “Parrish”  and  “Susan 
Slade.”  Henry  Fonda  and  Maureen  O’Hara  are  top  mar- 
quee names.  Arrange  bookstore  displays  of  the  novel  by 
Earl  Hamner  jr. 

CATCHLINES: 

The  StoiT  of  a Boy’s  Golden  Summer  Spent  on  the 
Brink  of  Manhood,  When  He  Discovered  the  Wonder  and 
Pain  of  First  Love  ...  As  Touching  as  “The  Yearling,”  As 
Unforgettable  As  “To  Kill  a Mockingbird.” 

THE  STORY:  “Follow  the  Boys”  (MGM) 

As  the  U.S.S.  Independence  steams  away  for  Italy, 
four  girls,  Connie  Francis,  Paula  Prentiss,  Dany  Robin 
and  Janis  Paige,  are  left  waiting  at  the  Cannes  dock  for 
, , Ma'  their  naval  husbands  or  boy  friends  who  are  on  board. 
The  four  girls  pool  their  money  and  set  out  in  a dilapi- 
dated car  for  the  Italian  Riviera  and  finally  catch  up 
with  the  boys,  including  Richard  Long,  who  has  been 
romancing  Dany  although  engaged  to  Paula.  Long* 
persuades  his  pal,  Russ  Tamblyn,  to  play  up  to  Dany. 
Meanwhile,  Janis  is  reunited  with  her  husband,  the 
Commander,  Ron  Randell,  who  is  shortly  to  have  his  own 
ship,  but  Connie  is  unable  to  catch  up  with  her  sailor  boy 
friend,  Roger  Perry.  Romantic  matters  are  finally 
straightened  out  when  Russ  falls  in  love  with  Paula,  leav- 
ing Richard  with  Dany.  And  the  home-loving  Janis  is 
able  to  persuade  Ron  to  give  up  the  sea. 

EXPLOITIPS: 

Tie  up  this  picture  with  the  popular  “Where  the  Boys 
Are”  by  stressing  Paula  Prentiss,  who  made  her  screen 
debut  in  that  one,  and  Connie  Francis,  the  recording 
star.  Arrange  music  shop  tieups  for  window  displays  of 
Connie’s  many  record  albums. 

CATCHLINES: 

They  Followed  the  Fleet — But  Were  Left  Waiting  at 
the  Dock  . . . The  Lilting  Story  of  the  Sailors  of  the  U.S. 
Fleet  and  the  “Sea  Girls”  Who  Followed  Them  From 
Port  to  Port. 

THE  STORY:  “The  Small  Hours”  (Norman  C.  Chaitin) 

New  York  advertising  executive  Michael  Ryan,  watch- 
ing the  “shooting”  of  a television  commercial,  finds  him- 
self di-awn  to  a young  and  striking  actress.  As  his  in- 
terest develops,  Ryan  attends  a party  in  Greenwich 
Village,  the  fellow  guests  drawn  both  from  the  conven- 
tional and  imconventional  of  life’s  mainstream.  Ryan’s 
partner  commits  suicide  and  another  strong  emotional 
crisis  breaks  out  when  Ryan  learns,  much  to  his  con- 
sternation, that  his  wife,  Marilyn  Thorson,  has  been 
untrue. 

rfOncWk 
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EXPLOITIPS: 

Stress  the  “New  American  Wave”  atmosphere  and 
casting  of  relatively  unknown  players  in  a contemporary 
melodrama  against  Manhattan  backgrounds. 

CATCHLINES: 

Could  They  Call  It  a “Casual”  Relationship?  . . . Adrift 
on  a Sea  of  Emotional  Shock!  ...  He  Couldn’t  Believe 
This  About  His  Wife!  . . . The  Loves,  the  Ambitions,  the 
False  Hopes,  the  Excitements! 

THE  STORY:  “The  Trial”  (Astor) 

Anthony  Perkins,  an  employe  in  a government  office 
in  an  unnamed  European  country,  is  awakened  one  morn- 
ing and  placed  under  arrest,  although  he  has  committed 
no  crime.  In  his  boarding  house,  everyone  talks  about 
Perkins’  crime,  although  no  one  knows  what  it  is. 
Perkins  is  examined  endlessly,  dragged  along  corriders 
where  resigned,  terrified  men  stare  into  space  and, 
finally,  finds  himself  with  a bedridden  defense  attorney 
(Orson  Welles),  who  claims  to  help  the  accused.  How- 
ever, Perkins  is  led  into  further  labyrinths,  meets  another 
hopelessly  confused  prisoner  (Akim  Tamiroff)  and  finally 
begins  to  feel  guilty  for  the  unstated  crime.  One  morn- 
..Ocv  ing,  the  police  inspectors  lead  him  to  a quaiTy,  where 
• •Ja’’  they  execute  him  by  tossing  a bomb. 

EXPLOITIPS: 

For  avant-garde  patrons,  who  patronized  “Last  Year 
at  Marienbad,”  “L’Awentura,”  et  al,  stress  Orson  Welles, 
whose  “Citizen  Kane”  is  considered  one  of  the  all-time 
“greats,”  and  Romy  Sclmeider,  Jeanne  Moreau  and  the 
other  players  who  ordinarily  star  in  foreign  films.  Book- 
shops will  display  copies  of  Franz  Kafka’s  classic  novel. 
Anthony  Perkins  is  a favorite  with  general  patrons,  but 
caution  must  be  taken  to  label  this  an  “off-beat”  film. 
CATCHLINES: 

Orson  Welles,  the  Genius  of  the  Screen,  Directs  and 
Stars  in  His  Latest  Cinematic  Masterpiece  . . . Condemned 
to  Death — For  a Crime  Which  No  One  Dared  Reveal. 

THE  STORY:  “The  Festival  Girls”  (Olympic  Int’l-SR) 

Young  model  Barbara  Valentine  turns  up  half 
drowned,  half  clothed,  in  the  water  outside  Alex  D’Arcy’s 
hotel.  A promoter  attempting  to  produce  a film  without 
money,  D’Arcy  decides  that  the  lissome  Barbara  is  the 
product  he  can  easily  promote:  to  raise  money  for  a pic- 
ture in  which  she  will  star,  he  turns  Barbara  loose  on 
millionaire  Alan  Dijon.  The  money  is  provided,  and  the 
picture  takes  honors  at  the  Venice  Film  Festival.  In  the 
meantime,  Scilla  Gabel,  who  used  to  double  for  a top 
player,  spots  a picture  of  Dijon  and  recognizes  him  as  the 
confidence  man  who  took  her  money  and  diamonds. 
Scilla  shows  up  at  the  festival  to  claim  the  film,  made 
with  her  money,  and  the  jewelry,  which  Dijon  has 
lavished  on  Barbara.  Barbara  and  D’Arcy,  penniless 
again,  are  ready  to  start  another  film  venture. 

EXPLOITIPS: 

Slate  an  opening  night  model-on-stage  presentation, 
inviting  local  beauties  to  participate.  Get  local  column- 
ists to  delve  into  their  files  for  stories  on  past,  colorful 
international  film  festivals. 

CATCHLINES: 

She  Was  a Gal  Determined  on  a Movie  Career!  ... 
Fame!  That  Was  the  Ticket!  And  She  Set  Out  to  Prove 
It!  . . . An  International  Film  Festival — And  a Desperate 
Starlet ! 

THE  STORY:  “It’s  Hot  in  Paradise”  (Pacemaker) 

Hollywood  talent  scout  Alex  D’Arcy  and  a group  of 
seven  showgirls  hired  to  dance  and  “entertain,”  are 
aboard  a trans-ocean  airliner  to  appear  in  a Singapore 
nightclub;  the  craft,  in  a typhoon,  crashes  on  a remote 
island,  D’Arcy  and  the  girls  the  sole  survivors.  They  find 
a dead  man,  apparently  a scientist  once  engaged  in  re- 
search, in  an  abandoned  cabin.  Emotions  break  out  as 
the  girls,  one  by  one,  vie  for  D’Arcy’s  attention.  His 
temper  wearing  thin,  D’Arcy  walks  into  the  jungle  and 
returns,  feeling  strange.  He  bnitally  attacks  one  of  the 
girls.  The  dead  man’s  two  assistants,  dropped  at  the 
island  by  a passing  steamer,  are  shocked  to  learn  of 
their  superior’s  death.  They  send  for  help  via  their  radio 
equipment.  D’Arcy,  slowly  turning  maniacal  killer 
(half-man,  half-monster) , is  tracked  down  by  flaming 
torches:  he  goes  to  his  death  in  quicksand.  The  rescue 
ship  arrives. 

EXPLOITIPS: 

Trot  out  the  more  appealing  “gimmicks”  profitably 
employed  in  the  man-plus-women  isolated  on  a desert 
island  motif.  Get  models  to  parade  through  downtown 
areas  with  suitable  ad  copy. 

".Mar  CATCHLINES: 

*'  A New  Experience  in  Daring  Love  and  Evil  Desire! 

. . . Seven  Showgirls  Crashed  on  a Diabolical  Island 
Fight  Passionately  for  the  Ultimate  Prize — A Man!  . . . 
For  Mature  Adults! 

BOXOFFICE  BookinGuide  : : March  4,  1963 


RATES:  20c:  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
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HELP  WANTED 

SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romor-Vide  Co., 
Chetek,  Wisconsin. 


ART  HOUSE  MANAGER:  Experienced. 

Chicago  area.  State  all  in  First  Letter.  Re- 
plies Confidential.  Boxoffice  9626. 

WANTED:  Top  showman  to  sell  estab- 
lished drive-in,  (personal  appearance,)  at- 
traction. Unmarried,  free  travel,  good  car, 
appearance,  salesman.  Draw  $100. Od 
against  percentage.  Rush  qualifications, 
KIRMA.  BOX  77.  TICE,  FLORIDA. 

Wanted:  Year-around  drive-in  manager, 
experienced  in  exploitation  and  promo- 
tion. Eastern  shore.  Please  give  all  par- 
ticulars in  letter.  Boxoffice  9639. 

Experienced  manager  for  drive-in  theatre 
in  central  Indiana.  State  experience,  age 
and  family  status  in  letter.  BoxofHce  9640. 


POSITIONS  WANTED 

Full  time  job  as  projectionist  in  south- 
west United  States,  preferably  southern 
California  or  Arizona.  Five  years  experi- 
ence. Write  W.  R.  Leckett,  Box  463, 
Princeton,  B.  C.,  Canada. 

Projectionist — 18  years  complete  repair 
and  maintenance  of  booth  and  sound.  Will 
go  anywhere  now.  Best  references.  Box- 
office  9641. 


SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
projection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covered  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understand  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
wont  Monthly  Bulletins  Only,  1-year  $6.50; 
Cosh  or  Check,  no  CODs.  Send  Todayl 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


EQUIPMENT  WANTED 

Wanted:  Late  model  booth  equipment, 
will  dismantle.  Genesee  Valley  Specialty. 
Box  697,  Rochester  3,  New  York. 

TOP  PRICES  PAID— for  Simplex  and  RCA 
soundheads  and  Holmes  and  DeVry  pro- 
jectors with  Mazda  lamphouses!  What 
have  you?  STAR  CINEMA  SUPPLY,  621 
WEST  55th  STREET,  NEW  YORK  19. 


BUY!  SELL!  TRADE! 


FIND  HELP  OR  POSITION 

Through 

BOXOFFICE 


Classified  Advertising 


Greatest  Coverage  in  the 
Field  at  Lowest  Cost 
Per  Reader 

4 insertions  for  the  price  of  3 


GENERAL  EQUIPMENT— NEW 

INDESTRUCTIBLE  MASONITE  REPLACE- 
MENT marquee  letters,  black  or  red. 
Interchangeable,  all  makes,  4”-50c;  6"- 
65c;  8"-75c;  10''-90c;  12"-$1.05;  16"-$1.75; 
17"-$2.00;  24"-$3.00.  Non  sliding  spring, 
10c  additional.  (10%  discount  100  letters 
or  over  $60.00  list).  S.O.S.,  602  W.  52nd, 
New  York  19. 


REPLACE  tired,  oilsoaked,  scratched, 
cracked  CinemaScope  lenses  for  $195. OO 
pair.  Brand  new  variable  Superscopes  at 
>/4  original  cost.  Bargains  in  Backup  lenses. 
Limited  quantity.  S.O.S.,  602  W.  52nd, 
New  York  19. 


Bausch  & Lomb  Anamorphics,  super 
lenses,  and  Balcold  Reflectors.  Hortson 
16mm  professional  projectors.  For  best 
everything!  American  Theatre  Supply, 
2300-First  at  Bell,  Secrttle,  Washington. 


GENERAL  EQUIPMENT— USED 

FOR  SALE:  Complete  Booth;  E-7  Pro- 
jectors; Heavy  Duty  Bases;  Magnarc 
Lamps;  Hertner  65-130  Generator;  Sim- 
plex Sound;  Super  Panatar  Lens;  Reels 
and  Cabinets.  All  good  condition.  Con- 
tact Ralph  Shaffer,  Box  321,  Mansfield, 
Ohio.  Phone  5244071. 


WHY  REBUILD?  Government  surplus  E7 
mechanisms,  beauhful  condition,  guaran- 
teed, $349.50  pair;  changeovers,  $22.50 
pair.  Limited  quantities.  STAR  CINEMA 
SUPPLY,  621  WEST  55th  STREET,  NEW 
YORK  19. 


SACRIFICE — Complete  indoor  equip- 

ment. 280  upholstered  seats.  Simplex  pro- 
jectors, RCA  sound,  Strong  lamps  and 
rectifiers.  Curtain  and  control,  screen, 
CinemaScope  lenses.  Make  offer.  ROSE 
THEATRE,  MILTON-FREEWATER,  ORE- 
GON. 


AMPLIHERS,  SOUNDHEADS,  PROJEC- 
TORS, ARCLAMPS,  generators  from  closed 
Army  theatres,  cheap.  S.O.S.,  602  W.  52nd, 
New  York  19. 


DRIVE-IN  THEATRE  EQUIPiyiEm' 

Drive-In  Theatre  Tickets!  100,000  1x2" 
special  printed  roll  tickets,  $40.75.  Send 
for  samples  of  our  special  printed  stub 
rod  tickets  for  drive-ins.  Safe,  distinctive, 
private,  easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  18th  St.  (Filmrow), 
Kansas  City  8,  Mo. 


DRIVE-IN  THEATRE 
CONSTRUCTION  

75  Theatres  Since  1951.  Planning,  design 
and  construction.  Turn-Key  or  part.  Tim- 
ber, screen  tower,  perfectionist.  Certified 
Engineer  certificate  furnished,  enabling 
low  rate  insurance.  Oscar  May  Outdoor 
Display,  518  Tierney  Rd.,  Fort  Worth, 
Texas. 


EQUIPMENT  REPAIR  SERVICE 

GATORHIDE  reflector  repair  cement. 
Easy — guaranteed— quick  shipment.  $2.95 
postpaid.  GATORHIDE,  Box  71,  Joplin, 
Missouri. 


BUSINESS  STIMULATORS 

Bingo,  more  action!  $4.50  M cords.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn. 
N.  Y. 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois. 


POPCORN  MACHINES 


Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


THEATRES  FOR  SALE 

West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  Son  Francisco  8,  California. 

For  Sale:  300-cor  drive-in  and  downtown 
theatre  in  county  seat  town  of  3,000  in 
Nebraska.  Boxoffice  9619. 

Drive-In  Theatre.  Gainesville,  Florida. 
450  Spkrs,  15  acres.  Write  P.O.  Box  52, 
Gainesville,  Florida. 

For  Sale — ^Only  theatre  in  south  Kansas 
town  of  9,000.  Best  equipment.  Long 
lease.  Good  business.  Bargain.  Boxoffice 
9631. 


For  Sale:  200-car  drive-in  with  room  for 
150  more.  Only  drive-in  in  county.  Lake 
and  resort  region.  Building  and  equipment 
less  than  four  years  old.  Will  sell  cheap 
and  give  terms  to  liquidate.  Will  give 
good  deal  on  equipment  separately.  Write 
Mr.  Francis  Vorderbruggen,  Starlite  Drive- 
In,  Box  576,  Bagley,  Minnesota. 


For  Sale:  Indoor  and  Drive-In  theatre 
in  North  Central  Texas.  Boxoffice  9637. 


Drive-In  Theatre:  375  cars,  $12,500.00. 
Neodesha,  Kansas.  Population,  4,000. 
Profitable,  no  opposition.  G.  E.  Klock. 


Two  Theatres,  too  small  for  circuit  op- 
eration, eight  miles  apart,  no  competition. 
Ralls  and  Crosbyton  in  West  Texas.  Ideal 
family  operation,  good  fall  business.  Con- 
tact WALLACE  THEATRES,  INC.,  330  Col- 
lege Ave.,  Lubbock,  Texas. 


THEATRE  SEATING 


We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  lor  our  low  prices.  We  go 
anywhere.  Chicago  Used  Chair  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 
WEbster  9-4519. 


SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481,  Texas  4-2738. 


Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge,  2100  E.  Newton  Avenue,  Milwau- 
kee, Wisconsin. 


700  USED  IDEAL  CHAIRS,  excellent  con- 
dition. H.  Schoenstadt  Theatres,  1118  So. 
Michigan  Ave.,  Chicago  5,  111.  Phone: 
HA.  7-3034. 


Wanted:  Late  model  theatre  chairs — 

must  have  self-rising  cushions.  Write 
HAYES  SEATING  CO.,  INC.,  MONTOUR 
FALLS,  N.Y. 


INTERMISSION  TAPES 


Drive-In's:  Increase  your  snack  bar  re- 
ceipts . . . Pre-show  and  intermission  tapes 
that  sparkle  . . . Guaranteed  to  sell  . . . 
Personalized  . . . Free  sample.  Commercial 
Sound  Service,  P.O.  Box  199,  Cheyenne, 
Wyoming. 


For  Sale:  Fully  equipped  theatre.  380 
seats.  S.  W.  Texas  county  seat.  Owner 
retiring.  Boxoffice  9634. 

FOR  SALE:  Indoor  house  seating  800  and 
300-car  drive-in  theatre.  Both  theatres  in 
top  condition,  located  in  thriving  Alabama 
city.  No  competition.  Boxoffice  9636. 


Modern  480-seat  theatre  located  in  a 
drawing  area  of  5,000  to  6,000.  Only  the- 
atre in  area.  Simplex  XL  projectors,  30 
ton  air-conditioner,  new  oil  furnace.  Do 
not  reply  unless  sincerely  interested. 
Write  Marvin  Handlong,  Troy,  Missouri. 


Drive-In  Theatre,  Beatrice,  Nebraska. 
Tovm — 12,000  population,  trade  area — 
25,000  population.  Nearest  competitor  35 
miles.  Profitable  for  owner  operator. 
$20,000  down.  ?TRUVE  ENTERPRISES, 
DESHLER,  NEBRASKA. 


THEATRES  FOR  SALE  OR  LEASE 

Sale  or  Lease — Only  drive-in  theatre  in 
a town  of  15,000  with  very  little  opposi- 
tion. The  only  drive-in  within  100  miles 
with  several  towns  close  around  without 
theatre.  Under  one  owner  for  15  years. 
Due  to  other  business  interests  I am  forced 
to  dispose  of  my  theatre.  Boxoffice  9642. 


Sale  or  Lease — Drive-in  theatre  in  Mc- 
Comb,  Mississippi.  Write  or  call  Mrs.  R.  C. 
Renfroe,  400  Pa.  Ave.  Telephone  684-2578. 


THEATRES  FOR  LEASE 


University  Theatre,  105  Euclid.  Fully 
equipped,  busy  thoroughfare.  Contact. 
William  Berger,  816  Vine  Street,  Cincin- 
nati 2,  Ohio.  Phone  RA  1-0700. 


Art  Theatre  for  Lease:  Excellent  condi- 
tion, tremendous  potential.  Milwaukee, 
Wisconsin.  Boxoffice  9644. 


THEATRES  WANTED 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


WANTED  TO  LEASE:  Indoor  Theatres  or 
Drive-Ins.  Population  5,000  and  up,  pre- 
ferably Southwest.  Haynie  and  Harrington, 
Associates.  11512  Flamingo  Lane,  Dallas 
i 18,  Texas. 


Wanted  to  lease  indoor  theatre  in  North 
or  South  Carolina  or  southern  Virginia.  J. 
Davis,  1003  Kimball  Drive,  Ocoee,  Fla. 


Drive-in,  sale  or  lease.  Baltimore,  Wash- 
ington exchange  area  preferred.  Will  con- 
sider others.  Boxoffice  9643. 


Handy  Subscription 
Order  Form 

BOXOFFICE: 

825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  oi  which  contain  The  MODERN 
THEATRE  Section). 

□ $3.00  FOR  1 YEAR 

□ $5.00  FOR  2 YEARS 

□ $7.00  FOR  3 YEARS 
n Remittance  Enclosed 

□ Send  Invoice 
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SOPHM  LOREN 


MilTIILE  UTKIK’S 


^^Impeccable  production!  Anatoie  Litvak 
offers  an  intense,  compeiiing  motion  picture, 
teaming  a pair  of  outstanding  piayers! 
Shouid  make  a strong  grossing  picture!  55 


ANTHONY  PERKINS 


-M.P.  DAILY 


niicMILES 
TO  ^ 

midnight 


CO-STARRING 


PIP  VflllllP”''^EAN-PIERRE  AUMONT  PETER'vlERTEr°HUGH  wheeler 

■ ■bVbMIbV  adapted  by  from  an  original  idea  by  music  by  produced  and  directed  by  ' 

UIM  I UUllV  PETER  VIERTEL  ANDRE  VERSINI  THEcfoORAKIS  ANATOLE  LITVAK 


Chosen  to  head  the  United  Theatre  Owners  of  the  Heart  of  America  for  the 
next  year  (from  left):  Paul  Ricketts,  president;  Douglas  Lightner,  first  vice- 
president;  Abbott  Sher,  secretary,  and  L.  J.  Kimbriel,  treasurer.  Glen 
Dickinson  jr.  (not  shown)  is  second  vice-president.  Announcement  was 
made  at  the  UTO's  Show-A-Rama  VI  convention  held  at  Kansas  City. 


MARCH  .1,  1963 


NOMINATED  FOR  MO 

THAN  ANY  OT 


“One  of  the  finest  films  of  a generation;  a classic  in  its  own  X\m"  — Washington  Daily  Ne  'i 
“One  of  the  four  or  five  best  films  I have  ever  seen”  — America  Magazine  / “Undoubti 
the  last  ten  years”  — Michigan  Catholic  / “Will  take  its  rightful  place  among  the  gf  I: 


RE  ACADEMY  AWARDS 
HER  PICTURE ! 


NOMINATIONS 

INCLUDING: 

BEST  PICTURE 
OF  THE  YEAR" 

BEST  ACTOR  / BEST  SUPPORTING  ACTOR 
BEST  DIRECTION  / BEST  SCREENPLAY 
BEST  EDITING  / BEST  MUSIC 
BEST  ART  DIRECTION  (COLOR) 

BEST  CINEMATOGRAPHY  (COLOR) 

BEST SOUND 


/ One  of  the  all-time  great  films”— A/.  X Post  / "Surpasses  them  all  in  greatness”  — Boston  Herald 
o';  of  the  great  films  of  all  time”  — San  Francisco  Examiner  / "The  best  picture  I have  seen  in 
fii  s of  our  time”  — Louis  Sobol  / "The  best  filmmaking  in  recent  years”— CA/cap-o  Sun-Times 


mamut 


^niveh 


UNANIMOUSLY  ACCLAIMEO 
BY  THE  PRESS  ANO 
THE  PUBLIC! 

jommro/v^pocii^  ^ 

PRODUCTION  OF  ■ J|  ^ 


“A  Superb  Drama,  penetratingly  different 
...Makes  Cinema  instoryl”  - life  magazihe 


Vi 
171?  A n?o 


JEOFTHE 
TEN  BEST 
AND  AN  ACADEMY 
"D  NOMINEE 


“A  Taut  Thriller. . .vastly  exciting!” 

-TIME  MAGAZINE 

'‘A  Bold,  dramatic,  daring  and 
fascinating  film  that  everyone  will 

enjoy!”— fios/ey  Cmwther,  NEW  YORK  TIMES 


“Freud— Born  into  a respectable 
world— tore  away  its  mask  of 
sexual  innocence.  Never  again 
wouid  the  worid  pretend  that 
sex  did  not  exist!” 

-NEW  YORK  HERALD  TRIBUNE  i 


“A  masterpiece!” 

-LOS  ANGELES  TIMES 


Now  in  its  12th  record  week  New  York; 
10th  week  Los  Angeles,  and  currently 

lusiness  in 

icago,  Boston,  Philadelphia, 
Washington,  Detroit. 
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THERE’S  a brighter  look  to  the  prod- 
uct picture  today  than  there  has 
been  in  a long  while.  Within  the  week, 
three  major  companies  have  announced 
schedules  of  pictures  to  be  filmed  between 
now  and  the  end  of  the  year,  as  well  as 
some  recently  finished  and  definitely  set 
lists  of  pictures  to  he  made  early  in  1964. 
Of  primary  interest  in  this  outlook  is  the 
announcement  this  week  by  Darryl  F.  Za- 
nuck,  president  of  20th  Century-Fox,  that 
the  company’s  studios  will  be  reactivated 
in  April,  with  starting  dates  set  through 
the  end  of  the  year  for  14  pictures  and 
that  ten  others  are  being  prepared  for 
shooting  in  the  first  quarter  of  1964. 

This  news  was  welcomed  throughout 
the  industry.  We  got  a sample  of  the  in- 
terest therein  at  the  convention  of  the 
United  Theatre  Owners  of  the  Heart  of 
America,  held  in  Kansas  City  this  week. 
Many  of  the  exhibitors  in  attendance — and 
they  came  from  37  states  and  four  foreign 
countries — had  read  the  story  carried  in 
the  daily  newspapers  and  reported  on  radio 
and  asked  us  for  details,  which  we  pro- 
vided. Of  course,  some  of  the  titles  had 
been  previously  publicized  in  the  trade 
press,  hut  additional  information,  such  as 
story  sources,  some  of  the  stars  and  direc- 
tors aligned  with  these  productions  gave 
added  promise  of  the  quality  and  calihre 
of  the  product  that  could  he  expected. 

And  we  have  a feeling  that  even  20th- 
Fox’s  contemporaries  were  glad  to  see  this 
company  resuming  production  activity 
for  the  addetl  output  of  high  quality  prod- 
uct from  this  integral  part  of  the  industry 
is  vital  to  the  hest  interests  of  the  busi- 
ness as  a whole. 

There  is  no  gainsaying  that  the  shut- 
down of  the  Fox  studios  last  August  cast 
a pall  over  the  industry  and,  as  well,  among 
the  moviegoing  public.  The  resumption 
of  the  studio  operations  now,  after  only 
seven  months,  is  having  an  exhilarating 
effect  — in  Hollywood,  within  the  trade 
around  the  country  and  everywhere  else 
where  there  is  a strong  interest  in  good 
motion  pictures. 

Two  other  companies — Metro-Goldwyn- 
Mayer  and  Universal — have  issued  produc- 
tion announcements  that  add  to  the  bright- 
ness of  the  product  prospects.  These  an- 
nouncements also  appear  in  this  issue. 


Robert  H.  O’Brien,  president  of  MGM,  re- 
ports that  his  company  will  release  36  pic- 
tures before  the  end  of  this  year,  24  of 
which  are  definitely  scheduled  for  release 
through  August.  Added  to  this  list  are  four 
special  productions  that  can  be  expected 
to  have  long  lasting  value  as  profit  produc- 
ers, both  for  the  exhibitors  and  MGM. 

Milton  R.  Rackmil,  president  of  Uni- 
versal, has  announced  a total  of  20  pic- 
tures to  be  produced  by  the  end  of  this 
year,  16  of  which  will  be  completed  by 
September.  Here  is  another  instance  of 
the  acquisition  of  good  story  properties 
enhanced  by  the  casting  of  name-value 
players  and  capable  producers  and  direc- 
tors. 

Within  the  past  month,  other  sources 
of  product  supply  have  made  known  the 
facts  of  their  plans  and  the  quality  of  their 
wares,  all  of  which  entail  increases  over 
the  previous  year’s  output.  Among  these 
companies  were  United  Artists,  Paramount, 
Warner  Bros.,  Buena  Vista,  Embassy, 
American  International  and  various  inde- 
pendent firms.  In  recent  weeks,  too,  a con- 
siderable number  of  new  producers  have 
been  added  to  the  ranks,  providing  an  in- 
creasing supply  of  from  one  to  a half- 
dozen  pictures,  many  of  which  are  either  in 
final  stages  of  production  or  completed. 

In  the  instance  of  the  larger  companies, 
definite  release  dates  have  been  set.  And 
they  indicate  a steady  flow  of  product, 
even  through  the  so-called  orphan  periods. 
If  these  schedules  are  maintained,  it  will 
give  further  rise  for  exhibitor  encourage- 
ment over  the  product  outlook  for  the  re- 
mainder of  this  year,  and  a good  part  of 
next. 

Another  good  sign  is  evident  in  the 
production  data  we  have  been  compiling 
for  our  annual  BOXOFFICE  BAROMETER 
Edition,  which  will  be  issued  soon.  This 
reveals  a wide  variety  of  subject  matter 
as  source  material  for  forthcoming  pro- 
ductions and  an  obvious  pattern  of  catering 
to  the  varied  tastes  of  the  mass  public — 
instead  of  going  down  a single  road  that 
has  had  a tendency  to  alienate,  rather 
than  attract,  patronage. 

We  repeat:  There’s  a brighter  look  to 
the  product  picture  today  than  there  has 
been  in  a long  while. 


ZANUCK  ANNOUNCES  STUDIO  REACTIVATION 


20th-FOX  SCHEDULES  24  FILMS 
FOR  PRODUCTION  INTO  7964 


Starting  Dates  Set  for  14; 
Expect  $20  Million  Cash 
Advance  for  'Cleopatra" 

HOLLYWOOD — Dari*yl  F.  Zanuck,  presi- 
dent of  20th  Century-Fox,  has  announced 
the  corporation’s 
program  for  1963  and 
the  first  quarter  of 
1 9 6 4,  including  14 
pictures  definitely 
scheduled  and  ten 
others  in  preparation. 
These  are  in  addition 
to  nine  pictures  com- 
pleted for  release  in 
the  spring,  summer 
and  fall  of  1963. 
Zanuck,  who  re- 

Darryl  F.  Zanuck  from  London 

March  4 after  ob- 
serving the  shooting  of  final  scenes  for 
“Cleopatra,”  which  will  open  in  key  cities 
in  June,  said  that  all  Hollywood  produc- 
tions will  be  imder  the  supervision  of  Rich- 
ard D.  Zanuck  and  all  foreign  productions 
will  be  under  the  supervision  of  Elmo 
Williams. 

811,000,000  CASH  IN  ADVANCE 

Zanuck  estimated  the  final  cost  of  “Cleo- 
patra” as  $37,000,000  with  a possible  break- 
even figure  of  $62,000,000.  Cash-in-advance 
commitments  totaling  $11,000,000  already 
had  been  received  and  it  was  expected  this 
might  rise  to  more  than  $20,000,000  when 
the  picture  opens  at  the  Rivoli  Theatre  in 
New  York  in  June. 

“Cleopatra”  is  being  sold  on  70-30  terms, 
apart  from  the  big  advance  deals  being 
made  around  the  country. 

The  first  new  production,  starting  April 
22,  will  be  “Take  Her,  She’s  Mine,”  from 
the  Broadway  stage  hit  which  ran  at  the 
Biltmore  Theatre  for  more  than  a year, 
which  will  star  James  Stewart  and  Sandra 
Dee,  directed  by  Heni-y  Koster  with  screen- 
play by  Nunnally  Johnson,  in  Technicolor. 
Next  will  be  “Something’s  Got  to  Give,”  to 
start  May  15  with  Doris  Day  and  James 
Garner  starred  and  Michael  Gordon  di- 
recting in  Technicolor. 

Starting  June  15  will  be  two  pictures, 
“The  Last  24  Hours,”  based  on  the  book 
“The  Last  Days  of  Hitler,”  by  H.  Trevor- 
Roper,  to  be  filmed  in  Berlin  and  Munich, 
and  “Shock  Treatment,”  a psychological 
melodrama  to  be  produced  by  Aaron 
Rosenberg.  For  July  1,  there  will  be  “Mori- 
turi,”  also  produced  by  Rosenberg,  based 
on  the  German  book  by  Werner  Joerg 
Lueddecke,  followed  by  “Fate  Is  the  Hunt- 
er,” on  July  15,  from  the  book  by  Ernest 
K.  Gann,  which  .sold  over  3,500,000  copies. 

Starting  August  1,  will  be  two  pictures, 
“The  Agony  and  the  Ecstasy,”  by  Irving 
Stone  with  a screenplay  by  Philip  Dunne, 
to  be  made  in  Technicolor,  and  “High  Wind 
in  Jamaica,”  by  Richard  Hughes,  which 


Victory  for  Distributors 
In  Rembusch  Trust  Suit 


INDIANAPOLIS  — Verdict  for  the  de- 
fendants was  voted  Saturday  (2)  by  a jury 
in  the  marathon  antitrust  action  brought 
against  five  Indianapolis  first-run  theatres 
and  seven  film  distributing  companies  by 
Trueman  T.  Rembusch,  secretary-treasurer 
of  Syndicate  Theatres,  Inc.,  in  federal  court 
hei'e. 

It  was  hailed  as  a victory  for  the  motion 
picture  industry  by  spokesmen  here.  The 
Rembusch  suit  attacked  the  basic  system 
of  distribution,  claiming  that  a conspiracy 
on  the  part  of  the  defendants  unfairly  re- 
stricted showing  of  “big  boxoffice”  films  in 
small  towns  where  his  company  operates. 

In  addition  to  demanding  first-run  films 
at  the  same  time  as  major  cities,  the  suit 
asked  $2,700,000  in  damages. 

The  jury  ruled  that  no  conspiracy  ex- 


isted. Damages  were  not  awarded.  But  an 
attorney  for  Rembusch  said  he  would  ap- 
peal to  the  U.S.  Supreme  Court  in  an  at- 
tempt to  “establish  a new  point  of  law.” 

The  trial  began  last  October  23  in 
Judge  William  E.  Steckler’s  federal  court. 
The  judge,  in  commending  the  jury  for  its 
“service  and  sacrifice,”  said  the  trial  was 
the  longest  civil  case  in  the  history  of  the 
court  and  that  the  transcript  ran  to  12,400 
pages. 

Defendants  included  Greater  Indian- 
apolis Amusement  Co.,  which  operates  the 
Indiana,  Circle,  Loew’s  and  Keith  theatres; 
Loew’s,  RKO  Radio  Pictures,  Paramount 
Film  Distributing  Corp.,  Universal,  Colum- 
bia, Metro-Goldwyn-Mayer,  Warner  Bros, 
and  United  Artists. 


will  be  produced  in  England  and  the  Carib- 
bean. 

Five  features  are  scheduled  to  start  in 
September,  headed  by  Rodgers  and  Ham- 
merstein’s  “Sound  of  Music,”  to  be  pro- 
duced and  directed  by  William  Wyler  from 
the  Broadway  stage  success  which  has  been 
playing  on  Broadway  for  more  than  three 
years  and  in  London,  where  it  opened  in 
1961,  and  ‘"The  Visit,”  by  Fi’eidrich  Duer- 
renmatt,  from  the  Broadway  stage  hit 
which  starred  Alfred  Lunt  and  Lynn  Fon- 
tanne,  which  will  star  Ingrid  Bergman  and 
Anthony  Quinn,  starting  September  1 in 
Yugoslavia.  Also  “Rapture  in  My  Rags,” 
by  Phyllis  Hastings,  to  be  produced  in  Scot- 
land, and  “Goodbye  Charlie,”  by  George 
Axelrod,  which  was  originally  prepared  for 
Marilyn  Monroe,  will  both  start  September 
10,  and  “Montserrat,”  by  Lillian  Heilman, 
based  on  the  Broadway  play,  which  will 
start  September  15,  and  “Watcher  in  the 
Shadows,”  by  Geoffrey  Household,  which 
will  start  in  England  September  30. 

OTHERS  IN  PREPARATION 

The  other  projects  in  preparation  for 
1963  and  1964  include:  “Justine,”  by  Law- 
rence Durrell,  with  the  book  sales  already 
past  the  1,500,000  mark;  “Illicit,”  by  Vera 
Caspary;  “Voyage  Out,  Voyage  Home,”  by 
Irwin  Shaw;  “Tap  for  a Lonely  Man,”  by 
Robert  Thomas,  which  is  scheduled  for 
Broadway  production;  “Incense  to  Idols,” 
by  Sylvia  Ashton-Warner,  and  “The  Sand 
Pebbles,”  by  Richard  McKenna,  cunently 
No.  3 on  the  best-seller  list,  which  will  be 
produced  and  directed  by  Robert  Wise. 
Other  titles  are:  “Big  River,  Big  Man,” 


“The  Greatest  Raid  of  All,”  “The  Wingate 
Story”  and  “The  Short  Cut.” 

The  completed  pictures  are  “House  of 
the  Damned”  and  the  reissue  of  “The 
Robe,”  for  March;  “Nine  Hours  to  Rama” 
and  “Marilyn,”  in  April;  “The  Yellow 
Canary”  and  “Police  Nurse”  in  May;  the 
general  release  of  “The  Longest  Day”  and 
“The  Stripper”  for  June;  “The  Condemned 
of  Altona”  and  “The  Leopard,”  both  for 
June  release,  and  “Of  Love  and  Desire,” 
starring  Merle  Oberon  and  Curt  Jurgens, 
recently  acquired  by  20th-Fox,  as  well  as 
“Cleopatra.” 


Edward  Hyman  to  Report 
On  New  Product  March  19 

NEW  YORK — Edward  L.  Hyman,  vice- 
president  of  American  Broadcasting-Para- 
mount Theatres,  will  meet  with  members  of 
the  trade  press  Tuesday  (19)  to  give  his  re- 
port on  the  forthcoming  pictures  he  saw 
during  his  month-long  stay  in  Hollywood 
and  to  disclose  the  results  of  his  meetings 
with  studio  heads.  Morris  Sher,  his  assist- 
ant, accompanied  Hyman  to  Hollywood. 

Hyman’s  findings  have  been  included  in 
his  annual  “Report  From  Hollywood,”  due 
for  release  late  in  March  to  exhibitors  who 
endorsed  his  program  of  orderly  release  of 
quality  product  throughout  the  year. 


MCA  Declares  Dividend 

NEW  YORK— A dividend  of  31 V2  cents 
per  share  was  declared  by  MCA,  Inc.,  on  its 
convertible  preferred  stock,  payable  April 
1 to  stockholders  of  record  on  March  21. 
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SHOWMANSHIP  GIVEN  ACCENT 
AT  SHOW-A-RAMA  VI  CONCLAVE 


New  Ticket-Selling  Program  Proposed 
By  Richard  Orear;  UTO  to  Sponsor 


Business-Building  Plans 
Accented;  Attendance 
Record  Hits  L107 

KANSAS  CITY— The  thi'ee-day  Show- 
A-Rama  VI  convention,  largest  in  the  six- 
year  histoiT  of  the  springtime  exhibition 
gatherings  here,  concluded  Thursday  (7) 
with  1,107  registrations,  representing  in- 
dustry leaders  from  37  states  and  from 
four  foreign  lands — Canada,  France,  Eng- 
land and  Mexico. 

Building  from  a purely  regional  attend- 
ance at  its  first  Show-A-Rama  convention 
in  1958,  when  some  300  persons  were  reg- 
istered, Show-A-Rama  VI  rivaled  the  larg- 
est of  national  exhibitor  gatherings  in  both 
attendance  and  interest. 

THREE  STARS  HONORED 

Sessions  opened  Tuesday  with  Eugene  V. 
Klein,  president  of  National  General  Corp. 
as  keynote  speaker,  and  concluded  at  the 
Thm-sday  luncheon  at  which  United  The- 
atre Owners  of  the  Heart  of  America, 
sponsor  of  the  convention  and  show,  pre- 
sented Star  of  the  Year  Awards  to  Jack 
Lemmon  and  Sandra  Dee.  Miss  Dee,  who 
became  ill  earlier  in  the  week  in  Holly- 
wood, was  represented  at  the  convention  by 
Barbara  Eden,  who  interrupted  her  filming 
schedule  to  fly  here  Wednesday.  A third 
awai'd,  for  Most  Promising  Young  Actor  of 
the  Year,  was  given  to  Peter  Fonda. 

In  addition,  the  first  annual  UTO  Show- 
manship Award,  a golden  statuette  spon- 
sored by  Lorraine  Arc  Carbons,  was 
awarded  Thursday  to  exhibitor  Paul 
Ricketts  of  Ness  City,  Kas.,  for  his  exten- 
sive travels  and  public  relations  work  in 
behalf  of  the  UTO  and  the  industry. 

Show-A-Rama’s  tradeshow  easily  rivaled 
national  industry  exhibits,  not  only  in  its 
some  60  booths,  replete  with  a great  variety 
of  new  and  improved  theatre  equipment 
and  all  kinds  of  good  things  to  eat  and 
drink,  but  even  more  so  in  the  enthusiastic 
interest  of  theatremen  who  arrived  on  the 
exhibit  floor  bright  and  early  and  spent 
much  time  visiting  with  the  manufacturers’ 
and  suppliers’  representatives  to  learn  how 
the  new  equipment  and  products  could  help 
them  operate  more  profitably. 

FOUR  AWARDS  TO  SHOWMEN 

Four  Showmen  of  the  Year  awards  were 
presented  at  the  Wednesday  meetings, 
carrying  out  the  creative  showmanship 
theme  of  all  Show-A-Rama  conventions. 
Golden  statuettes  went  to: 

W.  Watson  Davis,  director  of  advertising - 
publicity  for  Malco  Theatres,  Memphis, 
Tenn.,  for  exploitation  of  science-fiction 
and  horror  pictures.  Davis,  displaying  the 
showmanship  for  which  he  was  cited,  ap- 
peared in  Frankenstein  costume. 

Russ  Berry,  city  manager  of  Fox  The- 
atres, Cheyenne,  Wyo.,  for  successful  sell- 
ing of  ai*t  pictures  in  his  western  “cow- 
town.” 

A1  Donohue,  partner  in  Falls  Outdoor 
(Continued  on  page  10) 


KANSAS  CITY  — A new  ticket-selling 
plan,  designed  specifically  for  midwestern 
audiences  and  ex- 
pected to  increase 
theatre  grosses  by  a 
minimum  of  ten  per 
cent,  was  unveiled  at 
the  Show-A-Rama 
convention  here 
Tuesday  (5)  by  Rich- 
ard H.  Orear,  presi- 
dent of  Common- 
wealth Theatres. 

The  plan,  to  be 
sponsored  by  the 
United  Theatre  Own- 
ers of  the  Heart  of 
America  which  also  stages  the  annual 
Show-A-Rama  conventions,  calls  for  crea- 
tion of  eight  to  ten  separate  campaigns 
during  the  next  12  months,  each  geared  to 
attract  midwestern  audiences — served  by 
the  Minneapolis,  Des  Moines,  Omaha, 
Kansas  City,  Oklahoma  City,  Dallas  and 
Denver  territories. 

Purpose  of  the  plan  is  to  time  adver- 
tising more  closely  to  midwestern  play- 
dates,  and  perhaps,  Orear  said,  to  in- 
fluence some  of  the  thinking  about  na- 
tional advertising  and  release  patterns. 
“Wouldn’t  it  be  wonderful,”  he  asked,  “if 
Just  part  of  the  money  spent  for  national 
advertising,  which  most  of  the  time  takes 

Resolution  Cites  Ben 
Shlyen  for  Leadership 

Kansas  City — A special  resolution 
honoring  BOXOFFICE  publisher  Ben 
Shlyen  was  adopted  by  the  United 
Theatre  Owners  of  the  Heart  of 
America  at  its  Show-A-Rama  VI  con- 
vention here  this  week.  The  resolution 
read: 

Resolved:  That  we  recognize  Mr. 

Ben  Shlyen,  publisher  of  BOXOFFICE 
Magazine,  for  his  outstanding  leader- 
ship and  forward  vision  in  our  industry. 

His  editorial  policy  has  served  as  a 
most  important  “time  for  action”  re- 
minder to  all  branches  of  the  motion 
picture  industry.  We,  of  United  The- 
atre Owners  of  the  Heart  of  America 
cannot  begin  to  express  our  deep  ap- 
preciation for  his  fine  support  of  our 
organization  through  the  years.  His 
help  and  suggestions  have  been  of  un- 
told value  to  our  organization.  We  re- 
state that  the  entire  industry  owes  a 
debt  of  gratitude  and  appreciation  to 
Ben  Shlyen  and  the  other  leaders  of 
the  trade  press.” 


place  from  30  to  90  days  before  you  and  I 
play  the  pictures,  was  set  aside  for  midwest 
advertising,  which  would  be  used  simul- 
taneously with  your  playdates?” 

UTO,  Orear  said,  will  create  the  complete 
advertising  packages  on  each  picture.  The 
kits  will  contain  at  least  six  newspaper 
mats  designed  for  small -town  use;  radio 
transcripts  on  tape  or  discs,  generally  made 
with  live  dialog  from  the  sound  track;  gim- 
micks for  helping  to  sell  the  picture  and, 
on  some  pictures,  perhaps  a 40x60  poster, 
particularly  on  films  where  a title  change 
is  recommended. 

Five  midwestern  publicity  men  will  be 
enlisted  to  work  with  specific  campaigns 
for  specific  companies,  obtaining  advance 
advertising  material  including  ad  proofs 
and  ideas  for  selling  the  pictures.  The  pub- 
licity men  will  meet  regularly,  Orear  said, 
to  discuss  the  various  companies’  campaigns 
and  select  the  pictures  that  appear  to  need 
help. 

Orear  pointed  out  that  in  the  midwest- 
em  exchange  territories  there  are  over 
2,000  operating  theatres,  adding  that  UTO 
believes  it  is  not  unrealistic  to  expect  40 
per  cent  of  these  theatres  to  enroll  in  the 
program. 

Orear  said  that  the  need  for  such  a cam- 
paign for  the  midwest  was  evidenced  by  the 
fact  that  much  of  the  motion  picture  en- 
tertainment today  is  “here  and  gone  be- 
fore the  majority  of  our  patrons  know 
about  it. 

“The  great  majority  of  advertising  cam- 
paigns reaching  us  today,”  he  said,  “via  the 
press  books,  trade  journals  and  other  ad- 
vertising services  are  designed  for  a par- 
ticular type  of  audience.  This  audience,  in 
general,  can  be  described  as  that  audience 
in  the  large,  eastern  cities  which  does  not 
always  respond  to  campaigns  designed  for 
midwestemers.” 

The  prospective  theatre  patron  in  the 
midwest,  Orear  said,  “is  seldom  motivated 
to  attend  a movie  by  the  same  words,  the 
same  gimmick  or  the  same  star  which  ap- 
peals to  those  patrons  on  the  east  and  west 
coasts.” 

He  pointed  out  that  much  of  production 
financing  comes  from  banks  and  film  stars, 
with  the  result  that  stars,  producers,  banks, 
lawyers  and  others  dictate  to  the  advertising 
department.  “The  result,”  he  said,  “is  often 
complete  chaos  and  an  advertising  budget 
for  a campaign  prejudiced  by  a hoped-for 
gross  from  a selected  market. 

“The  advertising  allowance  made  in  the 
budget  for  many  national  magazines  is 
completely  wasted  as  far  as  we  are  con- 
cerned,” Orear  continued,  “because  the  ads 
have  come  and  gone  before  80  per  cent  of 
the  theatres  in  the  midwest  play  the  pic- 

(Continued  on  page  10) 


Richard  Orear 


BOXOFnCE  :;  March  11,  1963 


7 


KEYNOTES  SHOW-A-RAMA 


Klein  Urges  Industry 
'Make  Use  of  Pay  TV' 

KANSAS  CITY — Calling  upon  exhibition 
to  accept  pay  TV  as  “an  ally  whose  capa- 
bilities, appeal  and  potential  can  be  used 
to  revolutionize  our  industry,”  Eugene  V. 
Klein,  president  of  National  General  Corp., 
said  this  week  that  the  future  of  the  mo- 
tion pictui-e  exhibition  industry  has  never 
been  brighter. 

Speaking  before  the  Show-A-Rama  VI 
convention  here  as  keynoter,  Klein  de- 
tailed plans  for  operation  of  the  National 
Teletheatre  Network,  announced  by  Na- 
tional General  on  February  25,  while  urg- 
ing the  industry  to  recognize  the  challenge 
that  lies  before  it  and  move  vigorously  to 
meet  it. 

MUST  ADAPT  TO  CHANGES 

“To  consolidate  our  dramatic  gains  and 
continue  our  forward  momentum,”  Klein 
said,  “we  must  be  sensitive  to  dynamic  so- 
cial, economic  and  technological  changes 
taking  place  in  the  industry  and  adapt  to 
them.  To  cling  to  time-worn  concepts  in 
om-  approach  to  attracting  and  serving  the 
public  would  be  self-defeating.” 

Klein  told  the  exhibitors  that  National 
General  would  demonstrate  the  Talaria 
projector,  developed  by  General  Electric 
and  upon  which  the  NTN  system  is  based, 
in  about  90  days  at  one  of  the  NGC  west 
coast  theatres.  Detailed  plans  of  operation 
for  the  system  were  printed  in  the  March 
4 issue  of  Boxoffice. 

Pointing  out  that  National  General  had 
proved  new  ideas  and  their  intelligent  ap- 
plication have  a place  in  theatre  exhibition, 
Klein  outlined  developments  leading  to  the 
circuit’s  success,  including  strict  control 
over  operations,  emphasis  on  cost-cutting 
efficiencies,  making  businessmen  and  civic 
leaders  of  managers,  refusing  to  partici- 
pate in  “ridiculous  and  enervating  bidding 
contests  for  product,”  and  in-theatre  mer- 
chandising. 

He  charged  that  exhibitors  were  “ob- 
viously dead  wrong”  in  ignoring  television, 
discounting  its  importance  or  opposing  it, 
and  said  that  the  industry  finally  recovered 
its  senses  in  the  late  ’50s  and  began  the  long 
overdue  job  of  adapting  to  the  new  times 
and  audiences  it  served. 

BETTER  FILMS  ON  WAY 

“New  faces  are  being  introduced  to  the 
public,”  he  said,  “to  make  up  for  the  rapid 
attrition  in  the  stars  of  bygone  days.  On 
the  whole,  product  is  improving.  Exhibitors 
are  also  beginning  to  show  signs  of  aware- 
ness of  the  times.  To  keep  pace  with  chang- 
ing times,  we  must  re-examine  om-  present 
theatres  with  cold  objectivity.” 

Klein  asserted  that  the  trend  toward 
optimal  utilization  of  theatre  houses  dur- 
ing daylight  hours  has  taken  on  new  im- 
portance, as  theatre  managers  concentrate 
on  extracting  maximum  profitability  and 
utility  from  theatres  by  renting  them  in 
non-operating  hours  for  civic,  political  and 
sales  affairs. 

He  urged  the  industry  to  re-evaluate  its 
pattern  of  new  film  releases,  developing 
more  “realistic  and  market-conscious  dis- 
tribution procedures”  in  many  cases,  and 
he  called  for  careful  scrutiny  of  promotion. 
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“Many  fine  films,”  he  said,  “after  careful 
distribution  plans,  have  not  scored  at  the 
boxoffice  simply  because  of  weak  or  anti- 
quated promotional  efforts. 

“If  we  are  to  reap  maximum  profitability 
from  our  theatres  and  perpetuate  the  ren- 
aissance that  our  industry  is  experiencing,” 
he  said,  “we  must  consider  new  avenues  of 
enterprises.  None  of  these  opportunities  is 
greater  than  pay  television. 

“I  say  that  it’s  time  for  om-  industry  to 
get  off  gilt-edged  chairs  and  take  advan- 
tage of  what’s  likely  to  be  our  last  oppor- 
tunity to  make  the  exhibition  business  the 
driving  force  in  the  entertainment  indus- 
try. It  is  my  sincere  conviction  that  pay 
television  offers  the  motion  pictm-e  in- 
dustry the  greatest  opportunity  it  has  had 
in  its  history  to  establish  itself  as  a leader 
in  the  world  of  entertainment.” 

‘PAY  TV  NOW  REALITY’ 

To  resounding  applause,  Klein  reiterated 
his  statement  of  the  preceding  week,  “Pay 
television  is  now  a reality.  It’s  up  to  us — 
now — to  put  it  where  it  belongs  and  can 
achieve  its  greatest  impact — in  the  the- 
atre.” 

The  new  National  Teletheatre  Network, 
he  predicted,  “will  become  a major  factor 
in  commercial  communications.”  Klein 
pointed  out  that  the  NTN  would  be  pro- 
grammed on  a 365-day-per-year  basis, 
with  profit-pulling  events  scheduled  morn- 
ing, afternoon  and  evening.  As  an  ex- 
ample, he  said,  in  the  normally  dead  time 
of  morning,  the  theatres  would  be  open 
to  introduce  a manufacturer’s  new  line  of 
products  or  an  industry’s  tradeshow. 

Initially,  Klein  said.  National  General 
plans  to  install  the  Talaria  projector  in 
selected  theatres  of  its  own  circuit.  “Con- 
currently,” he  added,  “we  will  franchise 
the  system  and  we  visualize  an  extensive 
network  of  theati'es  from  coast  to  coast 
participating  in  NTN’s  broadcasts.”  Small 
town  theatre  operators  were  told  that  the 
process  also  could  prove  of  value  to  them. 
The  company  eventually  envisions,  he  said, 
“a  beefing-up”  of  present  product  short- 
ages and  the  drabness  and  routineness  of 
many  of  the  screen  offerings. 

“We’re  being  given  a shot  at  leading  the 
way  in  one  of  the  biggest  opportunities  in 
the  history  of  entertainment.  It’s  time  now 
to  quit  the  idle  talk,  wondering  and  belly- 
aching and  move.” 

INNOVATIONS  OPPOSED 

Klein  acknowledged  that  innovations 
have  always  been  accompanied  by  screams 
of  protest,  pointing  to  the  introduction  of 
sound,  and  of  color,  which  he  said,  “had 
to  fight  its  way  onto  our  screens  through 
a prism  of  pettiness.” 

“Fresh  ideas,”  he  continued,  “must  be 
given  wings.  Too  long  have  we  hoped 
‘everything  bad  would  go  away.’  The  closed 
circuit  technique  harnesses  up  untold  op- 
portunities which  can  be  quickly  translated 
into  boxoffice  action.  The  world  of  enter- 
tainment and  education  and  sports  awaits 
the  turn  of  a simple  knob.  A whole  new 
concept  of  presentation  and  programming 
is  within  our  immediate  grasp. 

“Those  who  falter,  those  who  question, 
those  who  wait  will  drift  on  to  oblivion, 
playing  the  same,  tired  repeats  and  reis- 
sues, hungering  for  more  product  of  the 
sameness  of  yesteryear.  Those  who  are 
alive  and  alert  will  be  quickly  responsive 
to  the  National  Teletheatre  Network  and 
what  it  can  mean  to  them.  It  is  a huge 
piece  of  our  future — yours  and  mine.” 
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Theatres,  which  operates  thi’ee  drive-ins  at 
Great  Falls,  Mont.,  for  his  outstanding 
record  of  “citizenship  in  the  theatre.”  He 
is  serving  as  secretary  of  the  Montana 
legislature,  and  helped  author  a “Ma  and 
Pa”  right  to  work  bill  permitting  theatre 
and  other  business  owners  to  perform  any 
job  they  wish  in  the  operation  of  their 
businesses. 

Harold  Cheatham,  publicity  director  for 
Interstate  Theatres,  Dallas,  Tex.,  for  ad- 
vancement of  friencily  relations  with  news- 
papers throughout  the  circuit. 


W.  Watson  Davis  Russ  Berry 


A1  Donohue  Harold  Cheatham 


Three  of  the  Showmen  of  the  Year  ap- 
peared on  the  Small  Town  Business  Clinic 
Thursday  morning  with  Paul  Ricketts  to 
answer  questions  from  other  exhibitors 
about  their  various  activities.  Donohue, 
who  had  to  return  to  Montana,  was  re- 
placed on  the  Small  Town  panel  by  Dr. 
Bruce  K.  Young,  Standard  Theatres,  Pine 
Bluff,  Ark. 

Speaking  at  the  Wednesday  Sell-A-Rama 
sessions,  Samuel  D.  Berns,  producer,  Holly- 
wood, said  his  “Hollywood  Spotlight  News” 
reels  would  start  in  mid-April  or  soon  after, 
promoting  upcoming  product.  Emphasiz- 
ing that  no  one  segment  of  the  industry 
“can  carry  the  ball”  alone,  Berns  declared, 
“It’s  up  to  you  exhibitors  to  show  this  reel 
at  least  once  a month  regardless  of 
whether  you  may  be  boosting  competitors.” 

Nathan  E.  Jacobs,  publisher  of  Movie 
Guide,  monthly  magazine  for  distribution 
by  theatres  featuring  information  about 
Hollywood  and  new  attractions,  reported 
that  its  circulation  has  reached  500,000, 
more  than  that  of  national  magazines  in 
some  cities.  H<=-  pledged  Movie  Guide  co- 
operation in  behalf  of  the  territorial  pro- 
motional program  announced  by  Richard 
Orear  by  nmnin  ■ a series  of  color  ads  at 
no  extra  cost  foi  color.  Jacobs  sponsored 
a free  “Trip  to  A(  »ulco”  giveaway  at  the 
convention,  whicl.  i , won  by  David 
Learned,  assistant  at  Commonwealth  The- 
atres’ 81  Drive-In  in  Wichita,  Kas. 


Defense  Plan  Against  TV 
Is  Outlined  by  Barling 

KANSAS  CITY — An  organization  of 
American  exhibitors,  such  as  the  Film 
Industry  Defense  Organization  in 
Great  Britain,  was  proposed  by  Eman- 
uel Barling  of  Herts-Lion  Interna- 
tional, Hollywood,  to  “deflate”  the 
showing  of  theatrical  films  on  tele- 
vision, in  his  appearance  before  the 
Show-A-Rama  VI  convention  here 
Wednesday  (6). 

Theatres  in  England,  where  Barling 
said  there  is  more  exhibitor  unity  than 
in  this  country,  got  together  early  to 
defend  themselves  against  selling  of 
their  product  to  TV.  They  contributed 
on  a per  seat  basis  to  a fund  to  buy 
older  pictures  and  hold  them  off  TV 
until  ten  years  old. 

Barling  pledged  $250  on  the  part  of 
Herts-Lion  to  start  a defense  fund  in 
the  U.S. 

“Key  exhibitors  must  get  together  to 
protect  what  they  have,”  he  warned. 

His  plan  is  for  the  15,000-odd  the- 
atres in  the  U.S.  to  start  advertising 
that  films  on  TV  are  not  Cinemascope 
or  widescreen  and  have  been  clipped 
25  to  30  minutes,  thus  cutting  their 
value  to  the  television  stations. 

“If  the  film  companies  find  they 
can  get  say  only  $5,000  or  less  for  an  old 
picture  from  the  television  people, 
they  will  say  they  can  get  that  much 
by  reissuing  it  to  the  theatres,”  he  con- 
cluded. 


Concession  Panel  Draws 
Interest  in  PR  Plan 

KANSAS  CITY  — A concession  panel, 
held  on  Thursday  (7)  as  one  of  the  con- 
cluding activities  of  the  Show-A-Rama  VI 
convention  here,  engendered  top  interest 
from  exhibitors,  who  were  told  of  plans 
currently  under  way  for  enlightening  the 
public  about  concessions  operations. 

Augie  Schmitt,  president  of  the  National 
Ass’n  of  Concessionaires,  Houston,  Tex., 
led  off  the  concession  panel  with  an  outline 
of  the  Association’s  recently  adopted  public 
relations  program  for  the  concessions  in- 
dustry, designed  to  create  a more  favorable 
public  image  of  the  concessionaire  and  his 
operations.  He  announced  that  NAC  would 
publish  a four-page  tabloid  newspaper 
called  “Snack,”  to  be  distributed  to  10,000 
concession  operators 

Paul  Krueger,  general  manager  of  Fred 
Wehrenberg  Theatres,  St.  Louis,  Mo.  dis- 
cussed his  experiences  with  concession  op- 
erations and  reduced  admission  prices.  He 
told  exhibitors  that  cut-rate  admissions 
had  not  helped  his  concessions  appreciably 
and  revealed  that  where  admissions  were 
$1  per  person,  roughly  95  cents  per  car  was 
expended  at  the  concession  stand.  Where 
admissions  were  scaled  down,  he  said,  con- 
cession take  did  not  rise  proportionately. 

Robert  L.  Stone,  vice-president  of  the  Dr 
Pepper  Co.,  Dallas,  Tex.,  told  the  conven- 
tioneers that  they  “must  work  smarter — not 
harder.”  He  outlined  four  keys  to  volume 
concessions  sales:  cleanliness,  lighting  and 
color  scheme,  merchandising  and  good 
management  and  urged  exhibitors  to  dis- 
pense top  quality  concessions  merchandise. 


New  Ticket-Selling  Program 
Proposed  by  Richard  Orear 

(Continued  from  page  7) 


ture.  And  this  is  not  because  of  terms,  but 
because  of  availability  of  prints  or  the  re- 
leasing pattern  determined  by  bidding, 
extended  runs,  etc.  Also,  the  national 
magazine  ads  do  not  ring  a bell  for  mid- 
westerners.  After  all,  our  tastes  are  dif- 
ferent, or  else  we  wouldn’t  be  living  here.” 

Orear  said  the  price  of  the  campaign 
kits  would  vary  depending  upon  the 
quantity  produced  and  the  material  in  each 
kit,  but  that  UTO  estimated  the  cost  at 
between  $2.15  and  $4.50  each.  All  will  be 
sold  at  their  cost,  plus  50  cents  handling 
charge.  UTO  members  will  be  notified  that 
a kit  is  being  prepared  on  a certain  picture 
and  what  the  cost  will  be.  Exhibitors  who 
are  not  members  of  the  UTO,  but  wish  to 
take  advantage  of  the  campaigns,  must  be- 
come associate  members  of  the  organiza- 
tion. Associate  memberships  will  cost  $15 
per  year. 

SIGN  50%  OF  THEATRES 

“If  you  operate  more  than  one  theatre 
and  want  this  service,”  Orear  said,  “you 
must  sign  up  for  at  least  50  per  cent  of  the 
theatres  you  are  operating.” 

Orear  said  the  organization  did  not  plan 
to  seek  financial  assistance  at  this  time 
from  distributors  or  producers. 

“We  estimate  the  cost  of  this  project  will 
be  approximately  $50,000  for  the  first 
year,”  he  said.  “We  are  so  thoroughly  con- 
vinced that  this  will  help  the  industry  that 
the  UTO  of  the  Heart  of  America  is  willing 
to  undertake  the  development  and  opera- 
tion of  the  project. 

“The  board  of  directors  of  UTO,”  he  con- 
tinued, “has  authorized  me  to  start  the 
project,”  but  provided  that  the  organiza- 
tion must  have  at  least  200  associate  mem- 
berships before  proceeding.  The  first  cam- 
paign kit  already  has  been  prepared,  Orear 
said.  This  kit  was  discussed  at  the 
Wednesday  afternoon  session  by  M.  B. 
Smith,  Commonwealth  director  of  adver- 
tising and  publicity. 

On  Wednesday,  Smith  reported  that  the 
Sell-A-Rama  kits  would  cost  $4.15,  but  if 
sufficiently  large  numbers  of  exhibitors 
bought  them  the  price  would  be  cut.  He 
called  on  the  theatre  operating  conven- 
tioners  to  sign  up  for  them  on  slips  avail- 
able at  the  registration  desk.  They  also 
can  be  ordered  through  the  United  The- 
atre Owners  of  the  Heart  of  America,  114 
West  18th  St.,  Kansas  City,  Mo. 

‘DR.  NO’  FIRST  ON  PLAN 

He  announced  that  the  “Dr.  No”  produc- 
tion based  on  the  famous  James  Bond 
stories,  released  by  United  Artists,  is  the 
first  picture  to  be  given  the  Sell-A-Rama 
saturation  treatment.  He  reported  that 
James  Velde,  A1  Fitter  and  Fred  Goldberg, 
who  were  present  at  the  convention,  has 
promised  plenty  of  the  prints  for  the  satu- 
ration, which  he  expected  to  be  around 
May  1.  He  was  enthusiastic  on  prospects  for 
the  ad  and  radio  campaigns  being  prepared 
by  UA,  which  he  described  as  “tops.” 

Smith  predicted  that  the  midwest  sat- 
uration would  make  young  Sean  Connery 
and  his  three  “girl  friends,”  whom  he  in- 
troduced, famous  in  America. 
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MGM  Lists  24  Releases 
March  Through  August 


Pokes  Trenchant  Fun 
At  Show-A-Rama  Meet 

KANSAS  CITY  — A side-splitting 
resume  of  points  made  by  major  speak- 
ers during  the  three-day  Show-A- 
Rama  agenda  was  boomed  out  in 
serio-comic  fashion  by  wind-up  speak- 
er Bob  Bale  of  Phoenix,  Ariz.  Bale, 
who  does  publicity  for  Fox  West  Coast 
Theatres,  along  with  other  clients, 
poked  some  trenchant  fun  at  many 
phases  of  the  industry,  including  the 
Talaria  concept  as  outlined  by  Eugene 
Klein,  the  convention  keynoter.  His 
methods,  however,  served  to  fix  a num- 
ber of  points  in  the  listeners’  minds 
and  — stripped  to  its  essentials  — his 
message  was: 

Identify  your  real  competition.  Not 
TV,  not  other  amusements.  It’s  the 
theatreman  who  does  the  business- 
getting things  you’re  not  doing.  That’s 
yom’  competition.  Bale  said.  He  added 
that  showbusiness  is  carried  along  on 
a youth  of  spirit  and  a youth  of  atti- 
tude, and  if  you  don’t  have  it,  regard- 
less of  your  calendar  age,  you’re  in  the 
wrong  business. 

His  final  point  was  that  you  don’t 
attain  success  in  motion  picture  ex- 
hibition by  doing  “anything”  right, 
but  by  doing  “everything”  right. 

Bale’s  delivery,  as  effective  as  his 
message,  earned  him  a standing  ova- 
tion and  an  invitation  back  next  year 
proffered  on  the  spot  by  Fred  Souttar. 


Universal  to  Distribute  'Traitors' 
HOLLYWOOD  — Distribution  rights  to 
the  Herman  Cohen  production,  “The 
’Traitors,”  have  been  acquired  by  Universal 
for  the  U.S.  and  Canada. 


NEW  YORK — According  to  a survey  by 
the  Youth  Research  Institute  of  New  York, 
motion  pictures  are  the  favorite  form  of 
amusement  of  teenagers.  Lester  Rand, 
president  of  the  organization,  said  that 
films  were  twice  as  popular  as  either  tele- 
vision, radio  or  records.  The  Youth  Re- 
search Institute  conducts  surveys  exclusively 
among  the  nation’s  young  set. 

Rand  noted  that  three  out  of  five  teen- 
agers attended  theatres  at  least  once  a 
month.  Slightly  more  than  one-fourth  at- 
tend once  a week  and  one  out  of  seven  at- 
tends several  times  a week.  He  said  it  was 
not  unusual  to  find  some  youngsters  who 
were  patrons  every  day  or  every  other  day. 
Some  attend  more  than  one  theatre  on  a 
Saturday,  Sunday  or  holiday. 

“Their  main  problem  is  finding  enough 
different  programs,”  Rand  said. 

The  association’s  analysis  of  trends 
within  the  youth  world  showed  that  there 
appeared  to  be  three  major  reasons  sup- 
porting this  persistent  patronage:  The  dat- 


NEW  YORK— 'Twenty-four  of  the  36  pic- 
tures which  MGM  will  release  before  the 
end  of  1963  were  announced  last  week  by 
Morris  Lefko,  vice-president  and  general 
sales  manager.  At  the  recent  stockholders 
meeting,  president  Robert  H.  O’Brien  said 
MGM  had  a record  number  of  completed 
films  to  place  in  release  this  year. 

Not  included  in  the  list  of  releases  are 
four  specials  which,  Lefko  said,  would  as- 
sure major  contributions  to  MGM’s  profit 
output  for  years  to  come.  They  are  MGM- 
Cinerama’s  “How  the  West  Was  Won,” 
“Mutiny  on  the  Bounty,”  “The  Wonderful 
World  of  the  Brothers  Grimm”  and  “Ben- 
Hur.” 

The  March  releases  are  “The  Courtship 
of  Eddie’s  Father,”  “Follow  the  Boys”  and 
“Seven  Seas  to  Calais.”  Following  a special 
prerelease  engagement  of  “The  Four  Days 
of  Naples”  in  New  York,  the  Italian  film, 
which  has  been  nominated  for  an  Academy 
Award,  will  open  in  selected  theatres 
throughout  the  country. 

The  releases  for  April  are  “Come  Fly 
With  Me,”  “It  Happened  at  the  World’s 
Fair”  and  “Rififi  in  Tokyo.” 

In  May,  there  will  be  “In  the  Cool  of 
the  Day,”  “Drums  of  Africa,”  “Flipper,” 
“Dime  With  a Halo”  and  “Son  of  Sparta- 
cus.” 

The  June  lineup  will  consist  of  “The 
Main  Attraction,”  “The  Golden  Arrow” 
and  “Cattle  King.” 

July  will  have  “Captain  Sindbad,”  “A 
Ticklish  Affair”  formerly  “Moon  Walk”), 
“Two  Are  Guilty,”  “The  Day  and  the 
Hour”  and  “Tarzan  Faces  Three  Chal- 
lenges.” 

Releases  for  August  will  be  “Tamahine,” 
“The  Young  and  the  Brave,”  “The  Seven 


ing  splurge,  preference  of  films  over  tele- 
vision and  social  status,  the  cinema  being 
a subject  of  conversation  and  glamor.  The 
survey  showed  that  three  out  of  four  young- 
sters preferred  watching  pictures  in  the- 
atres rather  than  on  television.  They  are 
annoyed  by  frequent  commercials  and  they 
cannot  identify  with  the  “ancient”  stars 
of  the  late  shows  who  seldom  appear  in 
cm'rent  publications  and  columns.  Rand 
said  the  youngsters  liked  to  get  out  of  the 
house,  many  of  them  stating  that  they 
got  lost  in  what  was  happening  on  the 
screen  when  in  a dark  theatre. 

Rand  said  the  feeling  among  boys  and 
girls  was  that  the  new  crop  of  films  was 
much  superior  technically  and  had  a bet- 
ter all-round  quality.  They  complain  that 
TV  films  are  worn  and  shoddy,  with  many 
key  scenes  removed  to  fit  time  schedules. 

“Movies  also  are  a leading  subject  of 
teenage  conversation,”  Rand  noted.  “They 
consider  it  a matter  of  prestige  to  have 
seen  the  latest  hits  being  shown.” 


Gladiators”  and  “Tico  and  the  Shark.” 

A number  of  major  attractions  have  been 
promised  for  the  fall  and  holiday  season 
by  Lefko.  One  will  be  “International  Ho- 
tel,” formerly  titled  “Very  Important  Per- 
sons,” with  Elizabeth  Taylor  and  Richard 
Burton.  Also  are  “The  Wheeler  Dealers,” 
“Sunday  in  New  York,”  “Twilight  of  Hon- 
or,” “The  Haunting,”  “Of  Human  Bond- 
age,” “Murder  on  the  Gallop”  and  “A 
Global  Affair.” 


Lefko  Holds  First  Sales 
Meeting  in  New  Post 

CHICAGO — Morris  Lefko,  vice-presi- 
dent and  general  sales  manager  of  Metro- 
Goldwyn-Mayer,  held  his  first  sales  meet- 
ing since  taking  that  post  Thursday  and 
Friday  (7-8)  at  the  Blackstone  Hotel. 

Among  those  attending  the  sessions  were 
Leonard  Hirsch  and  Irving  Helfont,  home 
office  assistants;  Jay  Eisenberg,  attorney 
in  the  sales  department;  Joel  Bezahler,  in 
charge  of  bidding;  Saal  Gottlieb,  eastern 
division  manager;  Lou  Marks,  central; 
William  A.  Madden,  midwest;  Herbert 
Bennin,  southern;  Fred  G.  Hull,  south- 
western, and  William  J.  Devaney,  west 
coast.  Sessions  were  conducted  by  Lefko 
and  Herman  Ripps  and  Lou  Formato,  as- 
sistant general  sales  managers. 


Columbia's  6-Month  Net 
Reported  at  $817,000 

NEW  YORK — For  the  six  months  ended 
last  December  30,  Columbia  Pictures  had 
net  eai-nings  of  $817,000,  or  46  cents  per 
share.  Gross  earnings  amounted  to  $1,767,- 
000.  These  figures  compared  with  gross 
earnings  of  $1,890,000  and  net  earnings  of 
$1,637,000,  or  98  cents  per  share,  for  the 
corresponding  period  of  the  previous  year. 

The  company  reported  that  current  earn- 
ings were  reduced  by  a provision  for  full 
federal  taxes,  while  the  previous  year’s  six 
months  benefited  from  a tax  loss  carried 
forward. 

A.  Schneider,  president,  said  that  on  the 
basis  of  roadshow  engagements  thus  far, 
“Lawrence  of  Arabia,”  winner  of  ten  Acad- 
emy Awards  nominations,  could  emerge  as 
one  of  the  boxoffice  champions  of  all  time. 
“Barabbas”  and  “Diamond  Head”  were  do- 
ing unusually  good  business  both  here  and 
abroad,  he  said,  and  the  impact  of  revenues 
from  these  productions  would  not'  be  re- 
flected until  the  final  portion  of  this  fiscal 
year. 

COMPO  Issues  Bulletin 
On  Awards  Promotion 

New  York — Council  of  Motion  Picture 
Organizations  has  issued  the  first  of  a 
series  of  bulletins  to  exhibitors,  designed 
to  obtain  exhibitor  support  for  the  Aca- 
demy Awai’d  telecast  on  April  8. 

The  bulletin  urges  participation  of  all 
theatremen  in  the  promotion  and  asks  that 
it  be  advised  of  any  unusual  promotion 
ideas  so  that  they  may  be  passed  on  to 
other  exhibitors. 


Survey  Shows  That  Motion  Pictures 
Are  Teenagers  Favorite  by  2 to  1 
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16  New  Universal  Pictures 
In  First  9 Months  of  '63 


Henry  H.  “Hi”  Martin,  Universal  Pictures  vice-president  and  general  sales 
manager,  opens  the  formal  session  of  the  company’s  first  national  sales  con- 
vention in  many  years  at  the  Hotel  Waldorf-Astoria  in  New  York.  Left  to  right 
are  Herman  Kass,  executive  in  charge  of  national  exploitation;  Philip  Gerard, 
eastern  advertising  and  publicity  directors;  David  A.  Lipton,  vice-president  in 
charge  of  advertising  and  publicity;  Martin;  F.  J.  A.  McCarthy,  assistant  general 
sales  manager,  and  James  J.  Jordan,  circuit  sales  manager. 


NEW  YORK — Sixteen  new  pictures,  two 
rereleases  and  the  continuing  release  of 
“Spartacus”  comprise  Universal’s  program 
for  the  first  nine  months  of  this  year, 
participants  in  the  company’s  national 
sales  convention  were  told  here  last  week 
by  H.  H.  “Hi”  Martin,  vice-president  and 
general  sales  manager.  Bi-anch  managers, 
regional  sales  managers,  representatives  of 
Empire-Universal  and  home  office  execu- 
tives attended  the  sessions  at  the  Waldorf- 
Astoria  Hotel. 

The  first  two  days  of  the  five-day  event 
were  devoted  to  the  screening  of  product, 
the  balance  was  taken  up  with  business 
sessions. 

Already  in  release  since  the  first  of  the 
year  are  “Freud,”  “40  Pounds  of  Trouble” 
and  “Mystery  Submarine,”  along  with  the 
reissue  of  “Lover  Come  Back”  and  “Come 
September.” 

The  March  release  will  be  “To  Kill  a 


AIP  Signs  Boris  Karloff 
For  4 Films  in  2 Years 

HOLLYWOOD — Boris  Karloff  has  been 
signed  by  American  International  Pictures 
to  star  in  four  films  over  the  next  two 
years  throughout  1965,  according  to  AIP 
toppers  James  H.  Nicholson  and  Samuel 
Z.  Arkoff.  Peter  Lorre  recently  signed  a 
similar  contract  calling  for  eight  pictui’es 
over  the  next  four  years  through  1967. 

Karloff’s  contract  bars  the  veteran  ter- 
ror .star  from  doing  any  outside  motion  pic- 
tures dealing  W;  :■  horror,  science-fiction, 
macabre  comedy  or  Edgar  Allan  Poe  sub- 
jects. The  restrict  on  also  applies  to  tele- 
vision. The  next  iJlm  for  Karloff  will  be 
“Comedy  of  Terror,”  in  ” 'nich  he  will  co- 
star  with  Vincent  Price  and  Lorre.  They 
recently  costarred  for  the  first  time  in 
“The  Raven.” 


Mockingbird,”  to  be  followed  in  April  by 
‘“The  Birds”  and  “The  Ugly  American.”  In 
May,  there  will  be  “Paranoiac”  and  “Show- 
down.” For  June,  there  will  be  “Lancelot 
and  Guinevere”  and  the  newest  in  the 
“Tammy”  series,  “Tammy  and  the  Doctor.” 
Set  for  July  are  “A  Gathering  of  Eagles” 
and  “King  Kong  vs.  Godzilla.”  “The  Thrill 
of  It  All”  and  “The  Ti’aitors”  will  be  the 
August  program.  “King  of  the  Vampire,” 
the  16th  picture  on  the  list,  will  follow. 

Martin  said  Universal  had  four  addi- 
tional productions  either  completed  or 
nearing  completion  for  the  last  three 
months  of  the  year.  They  are  “For  Love  or 
Money,”  “Dark  Purpose,”  “Charade”  and 
“Man’s  Favorite  Sport.” 

In  his  opening  remarks  to  the  convention, 
Milton  R.  Rackmil,  president,  said  Univer- 
sal had  the  most  impressive  star-studded 
program  of  major  motion  picture  attractions 
in  its  history. 


TOA  Issues  4-Page  Tabloid 
To  Promote  Oscar  Show 

NEW  YORK — A four-page  tabloid  has 
been  prepared  by  Theatre  Owners  of 
America  to  promote  the  Academy  Awards 
telecast  on  April  8.  It  is  being  made  avail- 
able to  all  exhibitors  and  may  be  purchased 
at  cost,  or  $4.25  per  thousand.  The  mini- 
mum order  is  2,000  copies.  There  is  space 
for  imprinting,  or  TOA  will  do  the  im- 
printing for  $10  per  order  in  any  quantity. 

The  tabloid  lists  all  the  nominees  for 
Oscars,  along  with  star  photos  and  pic- 
ture scenes.  It  also  promotes  TOA’s  in- 
stitutional slogan,  “Tonight’s  the  Night 
to  Go  Out  to  a Movie.” 

Joseph  Alterman,  TOA  administrative 
director,  said  he  expected  the  major  use 
of  the  tabloid  would  come  from  theatres 
playing  that  had  won  nominations. 


NATIONAL  AND  LOCAL 

Biggest  Ad  Campaigns 
In  'U'  History:  Lipton 

NEW  YORK — Universal  will  place  the 
most  concentrated  advertising  and  promo- 
tional support  in  its  history  both  nationally 
and  locally  in  front  of  and  in  back  of  the 
16  important  new  film  productions  an- 
nounced for  release  during  the  first  nine 
months  of  1963  and  those  for  the  re- 
mainder of  the  year,  was  the  keynote  of  the 
remarks  of  David  A.  Lipton,  vice-president 
in  charge  of  advertising  and  publicity,  be- 
fore the  company’s  week-long  national 
sales  convention  at  the  Hotel  Waldorf- 
Astoria  in  New  York  yesterday. 

Lipton  predicted  that  as  a group,  the  16 
pictures,  before  they  complete  the  initial 
phases  of  their  domestic  playoffs,  will  have 
received,  not  only  the  greatest  advertising 
budget,  but  the  greatest  selling  effort  ever 
put  forth  by  Universal  to  presell  its  pic- 
tures nationally  and  on  the  local  level. 

The  campaigns  on  the  individual  pictures 
will  be  designed  to  achieve  the  greatest  pos- 
sible preselling  impact  for  the  great  star 
names  and  the  boxoffice  values  in  these 
pictures  so  that  the  gi'eatest  audience 
potential  can  be  realized,  Lipton  stressed. 
He  pointed  out  that  national  magazine  ad- 
vertising campaigns  are  to  be  used  where 
pictures  lend  themselves  to  this  type  of 
preselling,  as  in  the  case  of  Alfred  Hitch- 
cock’s ‘“The  Birds,”  which  is  receiving  the 
most  extensive  magazine  advertising  cam- 
paign in  the  company’s  history. 

Universal’s  policy  of  heavy  national  pre- 
selling followed  by  intensive  local  point-of- 
sale  promotion,  will  be  used  wherever  pic- 
tures lend  themselves  to  this  type  of  treat- 
ment, Lipton  stated.  He  forecast  a greater 
concentration  on  television  as  one  of  the 
direct  selling  mediums  for  Universal  re- 
leases along  with  the  other  local-level 
media. 

“Selling  on  the  local  theatre  level  in  to- 
day’s market  has  to  be  more  aggressively 
pursued  than  ever  before,  in  view  of  the 
kind  of  money  which  can  be  realized 
through  the  extended  runs  of  pictures,” 
Lipton  declared. 

He  continued,  “The  launching  of  an  in- 
dividual engagement  is  only  the  begin- 
ning of  a success  story  on  a picture.  The 
ultimate  result  depends  upon  the  extended 
run  and  the  week-to-week  success  and  it 
is  this  phase  of  the  selling  of  motion  pic- 
tures which  contributes  so  importantly  to 
the  unprecedented  boxoffice  results  which 
our  industry  is  witnessing  on  individual 
pictures.  There  is  no  ceiling  to  the  poten- 
tial success  when  the  mass  moviegoing  audi- 
ence is  responsive  to  the  entertainment 
values  of  a particular  attraction.  It  is  in 
this  area  that  advertising  and  publicity 
make  its  greatest  contribution  to  guaran- 
tee the  ultimate  results,”  he  declared. 


'Love  Makers'  Release  Set 

NEW  YORK — Joseph  E.  Levine’s  “The 
Love  Makers,”  Italian  film  directed  by 
Mauro  Bolognini  with  Claudia  CardinaJe 
and  Jean-Paul  Belmondo  starred,  will  go 
into  national  release  late  in  March.  The 
picture  played  its  first  American  date  in 
1962  as  “La  Viaccia.” 
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Top  Golden  Globe 
Won  by  'Lawrence' 

HOLLYWOOD— The  Hollywood  motion 
picture  press  representatives  of  worldwide 
newspapers  covering  a daily  readership  of 
600  million  people  chose  “Lawi’ence  of 
Arabia”  as  their  top  trophy  winner  at  the 
Hollywood  Foreign  Press  Ass’n  Golden 
Globe  awards  program  at  the  Ambassador 
Hotel  Tuesday  night  (5).  “The  Music  Man” 
and  “That  Touch  of  Mink”  won  the  ku- 
dos for  best  musical  and  best  comedy,  re- 
spectively, with  “To  Kill  a Mockingbird” 
getting  a special  award  as  the  best  motion 
picture  promoting  human  understanding. 

Doris  Day,  top  feminine  star  in  Box- 
office’s  All-American  Favorites  poll,  and 
Rock  Hudson,  were  named  world  film  favor- 
ites. 

“Sundays  and  Cybele”  was  honored  with 
the  Samuel  Goldwyn  International  Award 
for  foreign  pictures  and  “Divorce — Italian 
Style”  won  a Golden  Globe.  A silver  globe 
went  to  “Best  of  Enemies.” 

Among  the  future  stars  honored  were 
Patty  Duke,  Keir  Dullea,  Sue  Lyon,  Omar 
Sharif,  Terence  Stamp,  and  Rita  Tushing- 
ham. 

Geraldine  Page  was  honored  as  best  ac- 
tress, drama,  and  Rosalind  Russell  for  best 
actress,  comedy  or  musical;  Angela  Lans- 
bury  was  voted  best  supporting  actress. 


Producers  Guild  Cites 
'Lawrence'  Top  Film 

HOLLYWOOD — In  addition  to  the  Mile- 
stone Award  presented  to  Irving  Berlin,  the 
Screen  Producers  Guild  Sunday  night  (3) 
made  the  following  citations:  “Lawrence  of 
Arabia,”  produced  by  Sam  Spiegel,  for  Co- 
lumbia release,  best-produced  motion  pic- 
ture; The  Defenders,  produced  by  Robert 
Markell,  best-produced  TV  series.  The 
Jesse  L.  Lasky  Intercollegiate  Competition 
was  won  by  Northwestern  University’s 
“Kali  Nihta  Socrates”  (Good  Night,  Socra- 
tes) . Stuart  Hagemann,  one  of  the  pro- 
ducers who  also  directed  as  well  as  col- 
laborated on  the  photography,  script  and 
sound,  accepted  the  award. 

In  attendance  was  a record  crowd,  in- 
cluding four  past  recipients  of  the  award: 
Samuel  Goldwyn,  Jack  L.  Warner,  Darryl 
F.  Zanuck  and  Adolph  Zukor. 

A highlight  of  the  11th  annual  awards 
ceremony  was  the  reunion  of  composer 
Berlin  with  Fred  Astaire  and  Ginger  Rog- 
ers. 

Arthur  Freed  was  the  chairman  of  the 
event,  assisted  by  Frank  P.  Rosenberg, 
George  Glass,  Howard  W.  Koch,  Aubrey 
Schenck,  David  Weisbart,  Stuart  Reynolds 
and  Judd  Bernard. 


Sam  Spiegel,  David  Leon 
Honored  in  Washington 
WASHINGTON,  D.C.  — Producer  Sam 
Spiegel  and  director  David  Lean  in  Wash- 
ington for  the  opening  of  their  production 
“Lawrence  of  Arabia,”  received  a glowing 
tribute  for  their  achievement  from  Sena- 
tors Henry  Jackson  (Wash.)  and  Clair 
Engel  (Calif.)  at  a private  luncheon  in 
their  honor  on  Capitol  Hill.  Also  honored 
at  the  special  affair  held  in  the  offices  of 
Senate  Majority  Leader  Mike  Mansfield 
(Mont.)  were  A.  Schneider,  president  of 
Columbia  Pictures,  distributor  of  the  film, 
and  Leo  Jaffe,  executive  vice-president. 


French  Exhibitors  Sue 
Over  Film  TV  Showings 

Paris — The  National  Federation  of 
French  Cinemas  this  week  filed  a 100- 
million  franc  ($50  million)  damage  suit 
against  the  government -operated  tele- 
vision channel  for  showing  feature 
motion  pictures. 

The  suit  asks  that  the  television 
channel  be  compelled  to  exhibit  only 
films  made  especially  for  TV,  and  it 
charged  that  French  theatres  could 
not  compete  when  a motion  picture  is 
shown  free  on  television. 


MPAA  Coordinating  Group 
To  Support  TOA  Slogan 

NEW  YORK — The  publicity  coordinating 
group  of  the  MPAA  advertising  and  pub- 
licity directors  committee,  under  the  chair- 
manship of  Paul  Kamey,  met  in  the  MPAA 
board  room  March  1 to  discuss  plans  to 
support  the  Theatre  Owners  of  America 
suggested  slogan:  “Tonight’s  the  night 

to  go  out  to  a movie!”  as  well  as  a cam- 
paign to  back  up  the  sale  of  Academy 
Award  promotion  kits  to  exhibitors  and 
to  develop  continuous  support  in  the  press 
and  radio-TV  for  the  April  8 Academy 
Awards  telecast. 

Among  the  suggestions  presented  by  the 
committee  to  promote  the  new  slogan 
were:  a 4x8  snipe  to  be  used  on  all  exist- 
ing industry  advertising  space,  on  doors, 
on  car  bumpers  and  wherever  exhibitors 
can  effectively  spot  them  in  their  com- 
munity, and  a promotion  kit  to  be  pre- 
pared jointly  by  MPAA  and  TOA  that  would 
contain,  in  addition  to  news  stories  and 
exhibitor  tieins,  a series  of  cartoons  for 
newspaper  reproductions  built  around  the 
slogan. 

The  committee  emphasized  that,  if  the 
slogan  to  be  promoted  is  to  succeed,  it 
must  be  supported  by  all  exhibitor  groups, 
including  National  Allied. 


Mike  Simons  Is  Dead; 
MGM  Exhibitor  Contact 

McCOMB,  MISS. — Mike  Simons,  61,  for 
many  years  MGM’s  director  of  exhibitor 
relations,  died  of  a 
heart  attack  March  2 
at  his  home  here. 
Simons  was  known 
to  hundreds  of  the- 
atre managers 
throughout  the  na- 
tion, having  for  a 
long  time  conducted 
MGM’s  Showmanship 
Seminars.  He  was 
with  Ted  Solomon 
Theatres  in  the  New 
Orleans  area  at  the 
time  of  his  death. 

He  joined  MGM  at  Indianapolis  in  1928 

and  was  transferred  to  Milwaukee  and 

Memphis.  He  formerly  was  editor  of  The 
Distributor,  MGM  house  organ,  and  was 
vice-president  of  Sindlinger  & Co.  In  1958 
he  was  with  Filmack  Trailers  as  advertis- 
ing and  publicity  manager. 

Simons  is  survived  by  his  wife,  Mrs. 
Eleanor  Simons,  and  by  his  daughter,  Nancy, 
of  Westchester,  N.Y.  Funeral  services  were 
at  the  family  home  in  Paris,  111. 


Benjamin  Heads  U.S. 
Committee  for  U.N. 

NEW  YORK — Robert  S.  Benjamin,  chair- 
man of  the  board  of  United  Artists,  has 
agreed  to  serve  for  a third  successive  year 
as  national  chairman  of  the  United  States 
Committee  for  the  United  Nations. 

President  Kennedy  expressed  his  great 
satisfaction  with  Benjamin’s  decision  to 
continue  in  the  post,  stating:  “The  United 
States  Committee,  under  your  leadership, 
has  done  an  unsurpassed  job  of  keeping 
public  opinion  informed  and  responsible.” 

In  addition  to  his  chairmanship  of  the 
U.  S.  Committee  for  the  UN,  Benjamin  is 
also  director  of  the  National  Board  of  the 
American  Ass’n  for  the  United  Nations 
and  a member  of  the  executive  committee 
of  the  Citizens’  Committee  for  Interna- 
tional Development.  He  is  a senior  mem- 
ber of  the  New  York  law  firm  of  Phillips, 
Nizer,  Benjamin,  Krim  and  Ballon. 


President  John  F.  Kennedy  con- 
gratulates Robert  S.  Benjamin,  chair- 
man of  the  board  of  United  Artists, 
upon  his  appointment  to  the  post  of 
national  chairman  of  the  United  States 
Committee  for  the  United  Nations  for 
the  third  consecutive  year. 


Wyler  Quits  20th-Fox  Board 
To  Do  'Sound  of  Music' 

HOLLYWOOD— William  Wyler  has  been 
signed  by  20th-Fox  to  produce  and  direct 
the  filmization  of  Rodgers  and  Hammer- 
stein’s  legitimate  musical  hit,  “Sound  of 
Music.” 

Simultaneously  with  the  acceptance  of 
the  assignment,  Wyler  resigned  his  20th- 
Fox  board  post  with  the  studio  because  he 
feels  that  when  a director  enters  the  em- 
ploy of  a company  other  than  as  an  of- 
ficer, resignation  is  customary. 

The  picture  is  being  scripted  by  Ernest 
Lehman,  with  an  October  1 starting  date 
pencilled  in.  Most  filming  will  be  done  at 
the  studio,  with  some  exteriors  in  Austria. 


Legion  A-1  Rating  to  'West' 

HOLLYWOOD  — “How  the  West  Was 
Won”  has  been  awarded  an  A-1  classifica- 
tion by  the  Catholic  Legion  of  Decency. 
With  the  organization’s  highest  rating,  the 
MGM-Cinerama  production  received  a spe- 
cial commendation  reading,  “This  film  is 
recommended  to  the  patronage  of  the  en- 
tire family  as  superior  entertainment.” 


Mike  Simons 
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BETWEEN  THE  LINES  = 

By  AL  STEEN 


MGM's  Product  Boost 

^HE  listing  of  22  pictures  for  release  by 
MGM  through  August,  and  the  possi- 
bility, and  even  assurance,  of  a total  of  36 
by  the  end  of  the  year,  is  somewhat  remi- 
niscent of  the  so-called  “good  old  days.” 
A 36-picture  program  was  normal  for  most 
companies  and  some  went  as  high  as  52. 
But,  in  recent  years,  the  numerical  pro- 
grams have  been  severely  cut.  Perhaps 
MGM  can  lead  the  way  and  other  com- 
panies will  fall  in  line  so  that  the  product 
shortage  days  will  have  passed  into  histoi-y. 
Robert  O’Brien,  MGM  president,  indicated 
at  the  stockholders  meeting  that  the  com- 
pany would  be  “cost  conscious”  in  produc- 
tion matters  in  the  future.  This  reporter 
asked  an  MGM  executive,  if  that  meant 
that  the  company  would  turn  out  only 
moderate  budgeted  pictures  this  year.  The 
answer  was  “not  at  all,”  but  that  waste  in 
production  costs  will  be  eliminated. 


Notes  From  MGM  Meeting 

The  sidestepping  on  the  part  of  the 
Metro-Goldwyn-Mayer  board  of  directors 
in  re-electing  Joseph  R.  Vogel  as  chairman 
of  the  board,  following  the  annual  stock- 
holders meeting,  came  as  a sm'prise.  Some 
dissident  shareholders  (mainly  women)  de- 
manded that  Vogel  be  removed  from  the 
payroll  and  not  re-elected  to  the  board. 
They  took  a standing  vote.  The  assump- 
tion was  that  the  objectors  did  not  repre- 
sent sufficient  votes  to  make  a dent  in  the 
board’s  decision,  but,  apparently,  the  di- 
rectors went  along  with  the  sentiment. 
Vogel’s  contract  will  expire  in  August  and, 
it  is  understood  he  will  stay  on  full  salary 
until  that  time. 


MGM’s  scope  in  television  as  pi’oducers 
also  was  an  eye-opener.  The  five-and-a- 
half  hours  of  programs  weekly  which  the 
company  will  supply  next  season,  and  in 
succeeding  seasons,  will  return  $20,000,000 
a year  in  revenue.  Robert  O’Brien,  MGM 
president,  told  the  stockholders  that  MGM 
now  was  the  second  most  important  tele- 
vision producer. 


A stockholder  wanted  to  know  what  Mar- 
lon Brando’s  deal  was  with  “Mutiny  on  the 
Bounty.”  O’Brien  said  that  Brando’s  con- 
tract called  for  $500,000  and  ten  per  cent 
of  the  gross  after  the  picture  had  grossed 
$5,000,000. 


O’Brien  conceded  that  “Mutiny  on  the 
Bounty”  would  show  a loss  in  its  first  time 
around,  because  of  production  problems 
which  had  run  the  production  cost  up  to 
$19,000,000.  He  said,  however,  that  the  pic- 
ture had  great  rerelease  value  and  that  a 
profit  could  be  realized  when  it  will  be  re- 
issued over  the  years. 

Although  O’Brien  would  not  commit  him- 
self as  to  how  many  pictures  would  be  pro- 
duced abroad  and  in  Hollywood,  he  did  say 
that  three  productions  which  had  been 


blueprinted  for  shooting  overseas  had  been 
reverted  to  Hollywood  filming. 

Films  on  TV 

•pHEATRE  OWNERS  of  America  has 
moved  to  step  up  its  campaign  against 
the  sale  of  recent  pictures  to  television. 

As  an  example  of  the  seriousness  of  the 
situation,  herewith  is  an  account  and  al- 
most exact  quotes  of  two  families  whom 
we  encountered  in  the  elevator  of  our 
apartment  building  last  Saturday  after- 
noon. 

Said  the  husband  of  one  of  the  couples: 
“How  about  going  to  the  RKO  58th  St. 
Theatre  tonight  after  dinner?” 

Replied  the  wife  of  the  other  couple : 
“With  all  those  good  pictures  on  television 
tonight?  I should  say  not.” 

Checking  TV  Guide  later,  we  saw  that 
the  television  film  fare  scheduled  for  that 
night  was  not  particularly  strong.  But 
multiply  that  conversation  by  a few  mil- 
lion other  families  and  draw  your  own 
conclusions  as  to  the  necessity  for  a step- 
ped-up campaign. 

• 

Hedda  Hopper  Honored 

J!^T  Russell  Downing’s  party  for  Hedda  Hop- 
per in  the  Music  Hall  studio  Tues- 
day (5)  night,  one  of  the  guests  was  Rich- 
ard Nixon.  He  told  the  other  guests  that, 
on  his  speaking  tour  while  campaigning 
for  the  Presidential  election.  Miss  Hoppei 
was  a member  of  the  party  on  a transcon- 
tinental train  trip. 

Nixon  said  that  when  the  train  stopped 
in  one  Iowa  town,  he  spoke  to  the  people 
at  the  station  in  regard  to  farm  problems, 
but  he  noticed  that  he  was  not  getting  the 
usual  attention.  He  suddenly  was  aware 
that  Hedda  Hopper  was  standing  along 
side  of  him.  He  said  that  the  townspeople 
were  more  fascinated  by  Miss  Hopper’s  hat 
than  in  his  message. 

Miss  Hopper  received  a scroll  from 
Downing,  citing  her  service  to  the  industry. 
She  told  the  party  that,  in  all  her  years 
in  Hollywood,  this  was  the  first  citation 
she  had  received  from  the  motion  picture 
business. 


Exchange  of  Information 

^HERE  is  plenty  of  communication  between 
exhibition  and  distribution,  but  very 
little  between  exhibition  and  production. 
That  was  the  complaint  of  Milton  London, 
executive  director  of  Allied  States  Ass’n, 
when  he  was  in  New  York  recently.  Lon- 
don said  he  felt  that  producers  should 
know  more  about  the  problems  of  the  ex- 
hibitors and  vice-versa. 

London  said  he  planned  to  do  something 
about  the  situation,  not  only  as  an  Allied 
project  but  as  a service  to  exhibition  in 
general.  He  told  us  that  he  was  going  to 
the  studios  shortly  to  confer  with  the  pro- 
ducers and  give  them  an  earful  of  exhibi- 
tion’s needs  and  requirements. 


George  Peppard  Presented 
Dallas  WOMPI  Award 

DALLAS — Actor  George  Peppard  was 
honored  by  the  Dallas  "Women  of  the  Mo- 
tion Picture  Industry  February  25,  when 
he  was  presented  the  organization’s  first 
annual  “most  distinguished  young  mo- 
tion picture  star”  award.  Peppard,  who  was 
in  Dallas  on  behalf  of  the  second  U.S.  pre- 
miere engagement  of  “How  the  West  Was 
Won,”  accepted  the  award  at  a press  re- 
ception given  by  MGM  and  Cinerama  at 
the  Dallas  Variety  Club. 

Presentation  of  a plaque  was  made  by 
Miss  Thelma  Jo  Bailey,  president  of  the 
WOMPIs.  Rosemary  White,  who  is  chair- 
man of  the  International  WOMPI  con- 
vention to  be  held  in  Dallas  in  September, 
also  invited  him  to  be  a guest  at  the  con- 
clave. 

Hostesses  at  the  presentation  for  Pep- 
pard were  Premierettes  Sue  Banningfield, 
Virginia  Elliott,  Fannie  Mae  Herring, 
Florence  Lowry,  Marie  Powers  and  Rose- 
mary White. 


Actor  George  Peppard  expresses  his 
thanks  to  Thelma  Jo  Bailey,  president 
of  the  Dallas  WOMPIs,  for  the  honor 
of  receiving  the  organization’s  first 
annual  star  award. 


Embassy  Launches  First 
Sales,  Collection  Drive 

NEW  YORK  • — Embassy  Pictures 
launched  its  fii’st  sales  and  collections  drive 
last  week  in  honor  of  its  president,  Joseph 
E.  Levine.  The  13-week  drive  will  run 
through  May  31.  It  is  Embassy’s  first  drive. 

In  addition  to  product  previously  an- 
nounced, three  important  pictures,  to  be 
announced  shortly,  will  be  available  during 
the  drive  period,  Carl  Peppercorn,  vice- 
president  and  general  sales  manager,  said. 


Mark  Damon  in  Tear' 

HOLLYWOOD — Mark  Damon,  who  won 
the  Foreign  Press  Ass’n’s  1961  award  as 
“the  international  star  of  tomorrow,”  has 
been  set  to  star  in  “Fear,”  a Galatea  pro- 
duction based  on  three  classic  short  stories, 
two  by  Tolstoy  and  one  by  Chekhov.  The 
film,  which  will  be  broken  into  three  epi- 
sodes, will  costar  Boris  Karloff  and  be  di- 
rected by  Mario  Bava  for  American  In- 
ternational release. 
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World  Premiere  for  'Love  Is  a Ball' 
In  Las  Vegas  Is  Atmospheric 


Clearance  Over  Television 
Seen  As  Cure  for  Losses 

DETROIT — The  release  of  motion 
pictures  to  television  is  a “growing 
cancer”  which  is  not  the  exclusive  con- 
cern of  exhibitors,  according  to  Mil- 
ton  London,  executive  director  of  Al- 
lied States  Ass’n. 

In  an  editorial  in  Allied’s  March  Re- 
port, London  said: 

“There  is  only  one  possible  solution 
which  at  this  late  date  can  still  save 
the  industry  from  impending  self-de- 
struction: Everyone  in  production,  dis- 
tribution and  exhibition  must  unite  in 
insisting — as  a matter  of  self-preserva- 
tion— that  all  film  contracts  on  new 
releases  contain  a clause  granting  the- 
atrical exhibition  a definite  clearance 
over  free  television  release.” 

London  said  that  on  November  16 
last,  Marshall  Fine,  then  Allied  presi- 
dent, had  written  each  of  the  film 
company  presidents  a letter  which  in- 
cluded the  following:  “Would  you  be 
willing  to  discuss  the  insertion  of  a 
clause  in  the  exhibitors  license  agree- 
ment granting  a specific  period  of 
clearance  over  television?” 

The  replies  were  evasive,  London 
noted. 


NBC  Acquires  60  Films 
From  MGM  and  Fox 

NEW  YORK — The  National  Broadcast- 
ing Co.  has  completed  a long-term,  multi- 
million dollar  agreement  with  Metro- 
Goldwyn-Mayer  and  20th  Century-Fox  for 
the  television  premieres  of  60  major  films 
on  television  during  the  1963-64  season, 
according  to  Walter  D.  Scott,  executive 
vice-president  of  NBC-TV. 

Most  of  the  feature  films  in  the  deal 
are  1955-1960  releases,  the  majority  in 
color.  The  programs  will  be  on  the  net- 
work’s Saturday  Night  at  the  Movies  and 
Monday  Night  at  the  Movies.  Thirty  of 
the  films  are  from  20th-Fox  and  30  from 
MGM. 

The  selections  from  MGM  will  be  made 
from  such  pictures  as  “Adam’s  Rib,”  “Annie 
Get  Your  Gun,”  “The  Brothers  Kara- 
mozov,”  “Bad  Day  at  Black  Rock,”  “Battle- 
ground,” “Tunnel  of  Love,”  “Executive 
Suite,”  “The  Asphalt  Jungle,”  “Father  of 
the  Bride,”  “Kiss  Me  Kate,”  “The  Wreck 
of  Mary  Deare,”  “Singing  in  the  Rain,” 
“The  Naked  Spur,”  “Lust  for  Life,”  “The 
Light  Touch,”  “Man  on  Fire,”  “The  Mating 
Game”  and  “Never  Let  Me  Go.” 

The  20th-Fox  selections  will  be  among 
the  following:  “Daddy  Longlegs,”  “The 
Rains  of  Ranchipur,”  “Seven  Year  Itch,” 
“The  Diary  of  Anne  Frank,”  “Wild  River,” 
“Rally  Round  the  Flag,  Boys,”  “The  Tall 
Men,”  “We’re  Not  Married,”  “A  Man 
Called  Peter,”  “House  of  Bamboo,”  “Love 
Is  a Many-Splendored  Thing,”  “The  Left 
Hand  of  God”  and  “David  and  Bathsheba.” 


Loren  in  Oscar  Show 

LOS  ANGELES — Sophia  Loren,  winner 
of  last  year’s  Oscar  in  the  best  perform- 
ance by  an  actress  category,  will  fly  to  the 
U.S.  to  appear  as  a presenter  on  the  35th 
annual  awards  show.  She  will  present  the 
Oscar  to  the  winner  of  the  best  perform- 
ance by  an  actor. 


By  AL  STEEN 

LAS  VEGAS  — When  the  chartered 
American  Airlines  plane  taxied  to  a halt 
at  the  airport  here  Friday  (1)  afternoon, 
the  100-odd  news  folks,  men  and  women, 
came  down  the  ramp  and  were  escorted 
to  buses  which  would  take  them  to  the 
Dunes  Hotel.  That’s  a normal  procedure  on 
world  premiere  junkets,  but  something 
new  was  added  when  it  was  noted  that  the 
bus  drivers  were  dressed  in  white  ties  and 
tails  and  wore  top  hats.  Then,  before 
pulling  out  of  the  airport,  a scantily  dressed 
lass  passed  up  and  down  the  aisle  with 
trays  of  caviar,  while  a red-jacketed  chap 
handed  out  glasses  of  champagne. 

“You  don’t  get  this  on  Madison  Ave. 
buses,”  a New  York  scribe  remarked. 

FUN  JUNKET  DELIVERED 

But  that  will  give  a general  idea  of  the 
atmosphere  that  surrounded  the  guests  of 
United  Artists  and  the  Dunes  Hotel  when 
they  arrived  here  for  the  world  debut  of 
Martin  Poll’s  “Love  Is  a Ball.”  A fun 
junket  was  promised  and  it  was  delivered. 

’The  newspeople  returned  to  their  re- 
spective homes  in  New  York,  Chicago  and 
other  parts  of  the  country  with  tender 
memories  of  the  trip,  tender  arms  from  the 
slot  machines  and  calloused  palms  from 
the  dotted  cubes  at  the  dice  tables. 

This  desert  city  is  accustomed  to  having 
celebrities  from  all  parts  of  the  world  in  its 
midst,  but  the  way  the  citizenry  trailed 
the  stars  of  “Love  Is  a Ball”  and  all  the 
trimmings  of  the  premiere  at  the  Hunt- 
ridge  Theatre  would  give  the  impression 
that  it  had  never  seen  a personality  before. 
The  red  carpet  that  was  laid  out  for  the 
three-day  affair  was  worn  to  a frazzle  by 
Sunday  afternoon. 

On  hand  for  the  premiere  were  the  pic- 
ture’s stars:  Hope  Lange,  Glenn  Ford, 
TeUy  Savalas  and  Ricardo  Montalban, 
along  with  the  producer,  Martin  PoU.  The 
curtain  went  up  at  11  p.m.  on  Friday  (1) 
and  ended  two  hours  and  three  minutes 
later.  Press  and  players  then  trouped 
back  to  the  Dunes  Hotel  for  a party  that 
was  recorded  for  television  by  Steve  Allen. 
Poll  provided  two  bottles  of  champagne  for 
the  hundreds  of  guests;  that’s  right,  two 
bottles,  but  they  were  said  to  be  two  of  the 
largest  bottles  in  the  world,  each  holding 
more  than  50  gallons.  'The  last  of  the 
bubbles  were  consumed  as  the  sun  came  up 
over  the  distant  peaks.  Guests  included 
stars  playing  at  local  night  clubs.  Among 
them  were  Danny  Thomas,  Robert  Goulet, 
Dan  Dailey,  Betty  Grable,  Louis  Prima  and 
Helen  Traubel. 

SERENADE  ABOARD  PLANE 

Festivities,  which  officially  began  when 
an  orchestra  serenaded  the  east-to-west 
plane  in  Chicago  in  the  aisle,  continued 
through  Saturday.  The  stars  were  in- 
terviewed by  the  press  at  the  side  of  one  of 
the  hotel’s  three  pools,  while  a string  quar- 
tet provided  background  music.  A special 
performance  of  “Viva  Les  Girls”  was  pre- 
sented Saturday  night.  Although  United 


Artists  picked  up  the  tab  for  all  meals,  it 
was  expensive  for  those  who  could  not  pass 
the  100  slot  machines  in  the  Casino  with- 
out pulling  a handle  or  two. 

The  Las  Vegas  preview  and  party  were 
consolidated  by  the  joint  forces  of  the 
United  Artists  staff  working  in  conjunction 
with  the  firm  of  Kaufman-Schwartz  of  Los 
Angeles,  Solters,  O’Rourke  and  Sabinson  of 
New  York  and  the  Judd  Bernard  Organiza- 
tion, which  represents  the  Dunes  Hotel. 

The  smooth-running  junket  was  han- 
dled by  the  UA  staff  under  the  dii-ection  of 
Fred  Goldberg,  vice-president,  and  con- 
sisted of  Meyer  Hutner,  Gabe  Sumner, 
Herb  Pickman,  A1  Fisher  and  John  Leo,  all 
of  the  homeoffice;  Bill  Sholl  and  Morey 
Siegal  of  the  Hollywood  office;  Murray 
Lafayette,  San  Francisco,  and  Addy  Addi- 
son, Dallas,  with  Lee  Fisher,  public  rela- 
tions director  of  the  Dunes  Hotel,  giving  a 
strong  assist. 


Teleglobe  Develops 
New  Wire  Pay  TV 

New  York — Development  of  a new  wired 
pay  TV  system  has  been  completed,  ac- 
cording to  Solomon  Sagall,  president  of 
Teleglobe  Pay  TV  Systems,  Inc. 

Sagall  said  that  the  new  over-the-wire 
system  used  the  same  principles  of  central- 
ization and  billing  as  were  incorporated  in 
Teleglobe’s  over-the-air  system,  which  will 
start  operating  in  Denver  in  May.  The 
over-the-air  system  was  authorized  by  the 
Federal  Communications  System  for  a test 
on  Denver’s  KTVR  by  Teleglobe’s  franchise 
holder  there,  Macfadden-Teleglobe-Denver 
Corp. 

Ira  Kamen,  executive  vice-president  of 
Teleglobe,  said  the  new  wired  medium  pro- 
vided for  video  and/or  audio  security  and 
represented  a radical  departure  from  all 
other  proposed  systems  and,  he  added,  it 
costs  far  less  to  install  and  operate.  He 
said  the  wired  system  had  been  designed 
to  meet  the  individual  requirements  of  the- 
atre owners,  community  antenna  operators, 
and  apartment  houses.  Kamen  said  the  Tele- 
globe technical  organization  would  be 
ready  to  custom  tailor  installations  of  wired 
living  room  theatres  in  urban,  suburban  or 
rural  areas. 

According  to  a Teleglobe  brochure,  the 
over-the-air  and  wire  systems  were  de- 
signed with  these  aims: 

1.  Least  capital  investment  per  sub- 
scriber. 

2.  Lowest  cost  of  actual  operation. 

3.  Avoiding  complicated  coin  boxes  and 
tapes  which  require  maintenance. 

4.  Not  subjecting  the  subscriber  to  in- 
terference with  his  privacy  by  coin  collec- 
tors or  tape  inspectors. 

Sagall  in  his  letter  to  exhibitors  said 
that  fighting  pay  TV,  at  its  best,  may  de- 
lay it,  but  quoting  Samuel  Goldwyn  on  the 
matter  of  pay  television,  “No  one  has  yet 
discovered  a method  of  stopping  progress.” 
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■ I —I  ,.By  SYD  CASSYD 


THE  MARCH  negative  tax  out  of 
the  way  and  the  Oscar  race  in  full 
swing  a few  studios  have  increased  their 
activity  to  a new  high.  Twenty  pictures 
have  been  started  this  year  against  19  last 
year.  Universal  Studios’  lot  has  over  3,000 
working,  one  of  the  highest  employment 
figures  in  the  company’s  history.  Televi- 
sion plays  an  important  part  in  this  figure 
since  the  series  includes  two  one-and-a 
half-hour  shows,  five  one-hour  shows,  and 
six  half-hour. 

Universal  has  three  top-budget  pictures 
in  production,  and  six  others  in  various 
stages  of  post-production  with  three  being 
readied  for  early  starts.  This  is  an  eight- 
year  high  for  Universal.  Allied  Artists  has 
two  films  before  the  cameras,  one  in  the 
scoring  stage  and  a fourth  being  readied 
for  an  early  start. 

American  International  will  place  three 
productions  in  operation  during  the  next 
two  months.  United  Artists  has  a total  of 
15  productions  in  the  cutting  rooms  and 
readied  for  release.  Three  features  are  in 
production  at  Columbia  with  one  planned 
for  a March  start.  Five  shows  are  before 
the  camera  at  MGM  with  shooting  planned 
for  two  more  this  month.  Paramount’s 
schedule  is  lively  with  four  in  front  of  the 
cameras  and  two  starting  after  tax-neg- 
ative day.  Warner  Bros,  has  two  big  ones 
planned  for  early  this  month,  with  one 
presently  in  production. 

Independents  are  active  with  Concept 
Productions  starting  late  in  March,  and 
Company  of  Artists,  Pandora  and  Joseph  F. 
Robertson  Productions  each  starting  one. 
Sam  Bronston  and  Famous  Players  each 
have  one  in  production. 

ALLIED  ARTISTS 

“Gunfight  at  Comanche  Creek”  (formerly 
titled  “The  Great  Gunfighters”).  Frank 
McDonald  directs  for  producer  Ben 
Schwalb.  In  Cinemascope  and  Technicolor. 
Audie  Murphy  stars  as  a private  detective, 
who  worms  his  way  into  a big  band  of  out- 
laws terrorizing  the  Southwest  and  suc- 
ceeds in  smashing  the  ring. 

AMERICAN  INTERNATIONAL 

“X— The  Man  With  the  X-Ray  Eyes,” 
to  be  made  in  color.  Diana  Van  der  Vlis  and 
Don  Rickies  are  costars.  An  exciting  sus- 
penseful film  about  the  tale  of  a doctor 
who  experiments  on  himself  in  order  to 
increase  his  range  of  vision,  but  things  hap- 
pen to  him  when  the  experiment  gets  out 
of  hand. 

COLUMBIA 

“Under  the  Yum  Yum  Tree,”  a Brisson- 
Swift  production,  produced  by  Frederick 
Brisson  and  directed  by  David  Swift. 
Filmed  in  color  and  starring  Jack  Lem- 
mon, Carol  Lynley  and  Dean  Jones,  pre- 
liminary preparations  are  complete  with 
shooting  scheduled  for  loc  tion  shooting 
middle  of  the  month. 

“The  Scarlet  Blade,”  a washbuckling 
historical  drama  set  in  17th  century  Eng- 
land when  Cromwell  ruled  the  nation  and 
Roundheads  fought  the  Cavaliers.  Concerns 


a detachment  of  Cromwell’s  troops  sent  to 
wipe  out  a pocket  of  royalist  resistance. 
In  color  and  widescreen,  “Blade”  will  star 
Lionel  Jeffries,  Oliver  Reed,  Jack  Hedley 
and  June  Thornburn.  A Hammer  Films 
production  produced  by  Anthony  Nelson 
Keys  and  directed  by  John  Gilling. 

METRO-GOLDWYN-MAYER 

“Of  Human  Bondage.”  A third  time  pro- 
duction of  the  famous  Somerset  Maugham 
novel,  starring  Laurence  Harvey  and  Kim 
Novak,  will  be  produced  by  James  Woolf 
and  directed  by  Henry  Hathaway  as  a 
Seven  Arts  Productions  film.  (Note:  War- 
ner Bros,  produced  another  version  of  this 
same  story  in  1946). 

“Who’s  Minding  the  Store?”  finds  Prank 
Tashlin  directing  another  Jerry  Lewis 
treat  for  the  Lewis  fans.  Jerry  is  a clerk 
in  a big  department  store  where  the  mer- 
chandise gets  a big  play.  Paul  Jones  will 
produce  in  color,  with  production  geared 
for  March  11. 

“Love  With  the  Proper  Stranger,”  pro- 
duced by  Alan  J.  Pakula  and  directed  by 
Robert  Mulligan,  the  team  responsible  for 
the  present  Oscar  nominee,  “To  Kill  a 
Mockingbird.”  A story  of  a lower  East- 
side  New  York  family  of  big  brothers  who 
are  always  protecting  their  sister,  played 
by  Natalie  Wood.  She  falls  in  love  with  a 
stranger  and  the  brothers  take  over.  Lo- 
cation shooting  in  New  York  for  the  next 
two  weeks. 

UNITED  ARTISTS 

“The  Norman  Vincent  Peale  Story.”  Frank 
Ross,  who  produced  and  directed  “The 
Robe,”  assigned  Dennis  Sanders  to  this 
story,  which  features  a period  in  the  life 
of  Dr.  Norman  Vincent  Peale,  New  York’s 
minister,  who  has  become  world-famous 
through  his  books,  television  lectures  and 
pulpit.  Don  Murray  stars  with  shooting 
scheduled  for  March  12.  (Sanders  is  the 
young  director  who  won  an  Oscar  in  1954 
for  a film  he  and  his  brother  produced 
while  at  UCLA,  titled  “A  Time  Out  of  War.”) 

“From  Russia  With  Love,”  Eon  Produc- 
tions. Producers  Harry  Saltzman  and  Al- 
bert R.  Broccoli  will  start  shooting  in 
London  on  March  25,  with  Sean  Connery 
and  Pedro  Armendariz  in  the  cast.  Ian 
Fleming,  who  worked  on  “Dr.  No,”  is  writ- 
ing the  story  of  the  Russian  intelligence 
system  trying  to  get  rid  of  a famous 
British  secret  agent. 

WARNER  BROS. 

“Youngblood  Hawke.”  Delmer  Daves, 
producer-director,  is  taking  the  company 
to  Pikeville,  Ky.,  for  two  days  to  launch 
this  production  based  on  a Herman  Wouk 
best-selling  novel.  Warren  Beatty,  the 
new  prince  of  Boxoffice  “Stars  of  the 
Future”  is  in  the  leading  role.  After  pick- 
ing up  the  Kentucky  footage  the  com- 
pany will  shift  to  New  York,  where  Suz- 
anne Pleshette  joins  the  unit. 

UNIVERSAL 

“Monsieur  Cognac.”  The  new  Tony  Curtis 
comedy  starrer  is  currently  in  preparation 


and  is  due  to  roll  in  late  March.  Harold 
Hecht  will  produce  and  Michael  Anderson 
will  direct  this  Reynard-Hecht  Production. 
This  hilarious  plot  of  a trained  dog,  who 
likes  to  drink  cognac,  develops  real  comedy 
as  an  American  orchestra  leader  meets 
him  in  a bar.  Situation  becomes  involved 
as  the  other  part  of  the  team,  a French 
actress,  gets  her  dog  back  from  the  Ameri- 
can who  has  taken  it  to  his  home. 

CONCEPT  PRODUCTIONS 

“Ten  in  Texas,”  a true  story  of  the  XTT 
ranch  in  Brackettville,  Texas,  in  the  1880s, 
bought  by  a British  and  Chicago  combine 
which  has  all  the  problems  of  tenderfoot 
ownership  in  the  West  of  this  early  period. 


Don  DeFore,  who  plans  to  produce 
“Filly  of  Seoul”  as  a picture  based  on  his 
20-year-old  daughter  Penny’s  book,  left 
with  his  wife  and  daughter  for  Seoul, 
Korea,  to  do  research  and  make  photo- 
graphic tests  for  the  background.  Filming 
will  be  done  during  DeFore’s  summer  lay- 
off from  the  “Hazel”  television  series  . . . 
Television’s  popular  “Dr.  Kildare,”  Richard 
Chamberlain,  has  been  cast  by  MGM  for  a 
starring  role  in  “Twilight  of  Honor,”  one 
of  the  studio’s  most  important  pictures  for 
1963.  In  this  film,  Chamberlain  plays  a 
young  lawyer,  and  the  picture  will  be  the 
second  to  be  produced  by  the  team  of 
William  Perlberg  and  George  Seaton  for 
the  studio.  The  shooting  schedule  is  set 
for  April  . . . Ralph  Nelson  has  been  set  by 
Martin  Jurow  and  Blake  Edwards  to  direct 
“Soldier  in  the  Rain,”  starring  Jackie 
Gleason  and  Steve  McQueen  for  AA  re- 
lease. Producer-director  Nelson  is  cur- 
rently completing  his  independent  produc- 
tion “Lilies  of  the  Field,”  which  stars  Sid- 
ney Poitier.  The  latter  film  is  for  UA  . . . 
Clifford  Odets,  producer  Hillard  Elkins, 
Sammy  Davis  jr.,  lyricist  Lee  Adams  and 
composer  Charles  Strouse  are  currently 
conferring  on  the  first  draft  of  Odets’  musi- 
cal version  of  “Golden  Boy,”  based  on  his 
1937  drama. 


ON  A PERSONAL  NOTE: 

One  of  the  most  neglected  areas  in  the 
motion  picture  business  may  well  receive 
some  attention  during  the  next  year.  This 
is  the  area  of  documentary  and  short  sub- 
jects, which  brings  out  annually  for  the 
Oscars  a crop  of  fine  foreign  films  but 
finds  the  American  entries  quite  mediocre. 
Yet,  during  each  year  in  this  country  there 
is  an  amazing  amount  of  fine  films  pro- 
duced. 

If  a way  is  found  to  channel  this  ma- 
terial into  35mm  form  rather  than  the 
original  16mm  size,  most  exhibitors  would 
be  surprised  at  the  fine  entertainment  ma- 
terial available. 

Since  I am  a member  of  the  Short  Sub- 
jects Branch  of  the  Academy  and  also 
have  had  the  advantage  of  judging  much 
documentary  material  for  the  educational, 
industrial  and  governmental  producers  for 
the  past  25  years,  I have  suggested  to  mem- 
bers of  our  Branch  that  we  can  schedule 
screenings  of  this  lively  film,  each  month 
at  the  Academy  Theatre.  From  the  Young 
Turks  who  turn  out  shorts  and  documen- 
taries now,  we  will  have  some  of  our  fine 
producers  with  imagination  and  know-how 
to  replace  some  of  our  wornout  producers 
who  forgot  how  to  make  pictures  under  the 
million-dollar  mark. 
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LETTERS 


Problems,  Opportunities  Timeless 

Youi-  hard-hitting,  fighting  editorial,  re- 
printed from  the  August  1931  issue  of 
Boxoffice,  impressed  me  greatly  because  of 
its  current  timeliness. 

In  the  same  vein,  we  uncovered  the 
February  20,  1930,  issue  of  this  company’s 
house  organ  (edited  by  Frank  Whitbeck) 
which  carried  a major  Page  One  story,  au- 
thored by  Hai'old  Franklin,  forecasting 
that  closed-circuit  TV  was  on  the  way — 
and  to  prepare  for  it! 

Is  it  not  a curious  and  even  incredible 
observation  that  the  problems  and  oppor- 
tunities of  this  industry  seem  to  be  time- 
less? 

ROBERT  W.  SELIG 
Vice-President  of  Operations, 

National  General  Corp., 

Beverly  Hills,  Calif. 


Happy  Pictures  for  Happy  Boxoffices 

In  regard  to  the  February  25  Boxoffice, 
editorial,  “Wake  Up,  Show  Business!”  Very 
interesting,  indeed,  especially  at  this  time.  It 
really  is  time  to  wake  up.  The  exhibitors 
have  their  hands  tied  and  have  had  them 
tied  for  some  time.  They  have  to  play  what 
is  available  and  what’s  been  available  hasn’t 
been  doing  the  job.  I say  the  public  is  be- 
ing deceived.  Pictures  are  being  misrepre- 
sented, sorry  titles,  misleading  advertising, 
etc. 

Newspapers  and  magazines  have  plenty 
of  reading  to  keep  people  depressed  all  the 
time.  Let’s  make  movies  to  try  to  keep 
people  in  a good  frame  of  mind.  I would 
like  to  give  one  big  reason  for  slumping 
boxoffices.  To  me  entertainment  is  a kind 
of  sport,  a diversion  away  from  home,  an 
amusement,  a business  designed  to  make 
people  feel  good  amidst  all  the  depressing 
world  affairs,  etc. 

Let’s  make  good  these  slogans:  “Get  more 
out  of  life,  go  out  to  a movie,”  “Take  the 
family  out  to  dinner  and  a good  movie 
afterwards.”  People  are  looking  for  ex- 
citement, comedy  and  laughter — something 
to  keep  them  in  happy  moods. 

The  whole  business  in  a nut-shell  is: 
Don’t  have  them  for  one  good  picture  and 
drive  them  away  with  six  others.  Keep 
them  coming  all  the  time  for  all  the  pic- 
tures. Those  bucks  will  come  at  a steady 
pace. 

I had  the  privilege  of  seeing  two  pictures 
while  I was  on  the  Row  in  Dallas  last  week, 
Warner’s  “Spencer’s  Mountain”  and  UA’s 
“Love  Is  a Ball.”  These  are  fine  pictures 
and  the  kind  we  need  to  keep  boxoffice 
grosses  steady.  “Spencer’s  Mountain”  is  a 
wholesome  family  picture,  practically  de- 
signed for  the  public.  It  will  be  one  of  the 
biggest  grossers  of  the  year.  Then  I saw 
“The  Stripper”  from  Fox.  Good  picture 
but  a very  deceiving  title.  “Gypsy”  did  a 
good  gross,  however  people  went  away  dis- 
appointed. Why?  The  advertising  misrep- 
resented the  picture.  This  is  what  is  hurt- 
ing the  boxoffice  today. 

Give  the  people  what  they  want:  a good 
western,  a good  comedy,  a good  love  stoi-y,  a 


(Letters  must  be  sjgned.  Names  withheld  on  request) 


good  wholesome  picture.  Let’s  get  them  in 
happy  and  let  them  leave  happy! 

L.  G.  YOXTHEIMER 

Manager, 

Texas  Theatre, 

Bay  City,  Tex. 


Deterrent  to  New  Manpower 

I am  writing  in  regard  to  the  new  films 
on  television  which  are  threatening  all  of 
us.  In  the  letters  I have  read  in  your  maga- 
zine, I have  seen  nothing  on  the  effect  this 
will  have  on  young  people  who  are  inter- 
ested in  the  industry.  Other  industries  tiY 
to  interest  young  people  in  their  business 
so  that  there  will  be  young  and  aggressive 
managers  when  the  other  guy  wants  a rest. 
But  not  the  film  industry.  No  sir,  the 
shortsighted  distributors  sell  their  product 
to  the  competitors  and  discoiuage  any 
young  person  from  getting  into  the  theatre 
business:  and  why  wouldn’t  we  be? 

The  men  and  women  who  have  been  in 
the  theatre  business  for  years  and  years 
are  discouraged.  I say  we,  because  I am  a 
young  man  of  20,  and  trying  to  manage  the 
theatres  my  father  left  me.  But  I cannot 
devote  all  of  my  efforts  to  show  business 
because  of  the  film  distributor  who  sells 
his  new  product  to  television.  I have  to  be 
out  during  the  day  working  to  make  ends 
meet,  and  learning  a new  trade  so  that,  if 
the  theatre  business  does  fold,  I will  have 
someplace  to  turn. 

My  father  welded  the  love  for  theatre 
business  in  me,  and,  when  he  died,  he  left 
me  this  business  and  an  amount  of  money. 
This  money  I have  reinvested  in  the  the- 
atre, but  for  what?  So  that  the  fast  buck 
guy  can  come  along  and  cut  the  industry’s 
throat? 

I’m  discouraged,  and  I am  sure  any  other 
young  person  who  wants  into  the  industry 
is  too.  Too  many  lives  have  been  poured 
into  the  film  industry,  and  there  are  many 
young  people  who  are  willing  to  do  the 
same.  So,  for  Heaven’s  sake,  Mr.  Distribu- 
tor, please  stop  killing  the  motion  picture 
industry ! 

S.  F.  (BUD)  MEADE 
The  Meade  Theatres, 

Kingman,  Kas. 


More  Problems  Than  Films  on  TV 

There  have  been,  and  there  will  be  many 
more  letters  to  your  trade  paper  in  re- 
gard to  the  selling  of  motion  pictm-es  to 
'TV,  so  I feel  like  I might  as  well  enter  the 
list. 

I am  also  a small-town  exhibitor  strug- 
gling to  make  a living.  But  I can  also  see 
the  hand  writing  on  the  wall.  It  would  be 
fine  to  have  a clause  in  every  contract  that 
the  picture  contracted  for  would  not  be 
sold  to  TV  for  at  least  a length  of  time 
that  would  allow  the  exhibitor  to  redate 
them  for  a return  engagement.  But,  as 
many  have  stated,  who  cares  about  the 
small-town  exhibitor?  Should  the  small- 
town theatres  do  this,  I wonder  how  many 
pictm-es  they  would  get  to  play  during  the 
year?  My  guess  is  that  they  could  not  con- 
tract enough  pictures  to  run  for  even  a 


couple  of  months.  Again,  who  cares  about 
the  small-town  exhibitor? 

Having  been  in  this  business  for  over  50 
years,  I have  seen  many  ups  and  downs.  I 
have  made  considerable  money  in  show 
business  and,  sorry  to  say,  I have  lost  con- 
siderable money.  But  the  biggest  struggle 
I have  ever  had,  I am  now  experiencing. 
It  is  not  only  being  caused  by  TV,  but  by 
the  distributors,  producers  and  chain  out- 
fits. A big  picture  is  released  and  milked 
dry  in  the  cities,  no  matter  how  far  or 
near,  and  the  small  town  cannot  touch 
them.  After  they  have  been  milked,  a sales- 
man comes  along  and  still  insists  you  pay 
a percentage  that  is  out  of  reason,  more 
than  likely  as  much  as  they  would  have 
asked  if  they  were  permitted  to  sell  it  at 
the  time  it  was  first  released.  Everyone 
knows  you  cannot  afford  it.  But  try  to  get 
it  otherwise. 

Have  any  of  you  small-town  exhibitors 
tried  to  get  help  from  your  theatre  owners 
associations?  I have,  and  all  I ever  received 
was  a letter  stating  what  they  were  going 
to  do.  But  never  to  this  date  did  they  get 
around  to  it.  There  are  even  some  of  the 
“big  shots”  that  will  advertise  in  your  own 
small-town  weekly  paper  to  pull  them 
away  from  your  theatre. 

We  have  a pretty  nice  theatre  in  our 
town.  Granted,  not  as  luxurious  as  the  big 
city  houses,  but  I’ll  guarantee  the  projec- 
tion is  as  good  and  in  most  cases  better 
than  in  the  city  houses,  plus  a patrolled 
theatre  with  less  disturbance  than  your  big 
situations. 

We  must  appreciate  and  thank  those 
stars  who  refuse  to  appear  on  'TV.  There 
are  many,  but  space  will  not  allow  naming 
all  of  them  that  would  not  have  a dime 
today  had  it  not  been  for  the  theatre.  My 
biggest  howl  is:  Producers,  distributors  and 
big-shot  theatre  owners  asking  you  to  ad- 
vertise the  Academy  Award  night  to  have 
the  people  stay  home  and  watch  TV,  while 
we  fight  them  all  year  long.  Not  me ! Might 
add  that  we  have  played  a repeat  on  some 
pictures  that  were  shown  on  TV  and  did 
as  well  as  we  have  on  many  new  releases. 
It  takes  a lot  of  hard  work  and  showman- 
ship to  keep  alive! 

O.  W.  SCHMIT 

Vista  Theatre, 

Rio  Vista,  Calif. 


Heston  to  Do  Narration 
For  Documentary  Short 

HOLLYWOOD  — Charlton  Heston  will 
narrate  the  half -horn-  documentary, 
“Peking-in-Madrid,”  being  produced  by 
Globe  Video  Films  for  Samuel  Bronston. 
Photographed  in  color,  in  Spain,  the  docu- 
mentary is  designed  for  national  network 
showing  as  part  of  the  campaign  for  Allied 
Artists’  release  of  “55  Days  at  Peking,”  in 
which  Heston  costars  with  Ava  Gardner 
and  David  Niven. 

Two  15 -minute  documentaries  also  are 
being  prepared  for  release  in  this  country, 
according  to  Charles  B.  Bloch  of  Globe. 


'Crusades'  for  Universal 

HOLLYWOOD  — “The  Crusades,”  dra- 
matic story  of  the  invasion  of  the  Holy 
Land  in  the  12th  century,  will  be  brought 
to  the  screen  by  Universal  as  a multi-mil- 
lion  dollar  project,  according  to  Edward 
Muhl,  vice-president  in  charge  of  produc- 
tion. George  Golitzin  will  produce. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  ore  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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P Assignment  Outer  Space  (AlP) 

115 

100 

90 

80 

100 

90 

100 

96  1 

1 Barabbas  (Col) 

140 

300 

150 

200 

150 

150 

180 

150 

150 

340 

150 

200 

150 

150 

120 

200 

125 

135 

125 

200 

173  1 

1 Centurion,  The  (PIP) 

135 

115 

75 

100 

275 

100 

100 

80 

123 

1 David  and  Lisa  (Cont'l) 

175 

200 

165 

125 

165 

166 

1 Days  of  Wine  and  Roses  (WB) 

150 

140 

170 

375 

170 

200 

185 

199  i 

1 Devil's  Wcmton,  The  (Embassy) 

130 

90 

100 

125 

300 

149  1 

II  Diamond  Head  (Col) 

175 

300 

195 

180 

160 

300 

250 

200 

200 

500 

140 

180 

225 

231  1 

|;  Follow  the  Boys  (MGM) 

255 

175 

65 

150 

100 

no 

143  i 

1 40  Pounds  of  Trouble  (Univ) 

175 

150 

250 

195 

100 

125 

120 

185 

150 

65 

150 

160 

120 

120 

185 

130 

149 

1 Girl  Named  Tomiko,  A (Para) 

160 

180 

65 

110 

100 

106 

1 Hook,  The  (MGM) 

135 

150 

90 

65 

90 

100 

100 

90 

160 

85 

100 

106  1 

1 It  Happened  in  Athens  (20th-Fox) 

150 

65 

100 

95 

100 

75 

98  1 

Joseph  and  His  Brethren  (Colorama) 

65 

100 

90 

125 

70 

90  1 

Lawrence  of  Arabia  (Col) 

300 

250 

175 

350 

380 

200 

300 

279  1 

Lion,  The  (20th-Fox) 

120 

120 

185 

75 

80 

125 

140 

95 

115 

110 

160 

120  1 

Make  Mine  a Double  (Ellis) 

130 

165 

100 

125 

90 

122  1 

Manchurian  Candidate,  The  (UA) 

150 

200 

175 

175 

100 

85 

160 

120 

175 

150 

90 

125 

200 

120 

100 

180 

165 

155 

200 

149  i 

Marco  Polo  (AIP) 

110 

85 

90 

105 

160 

90 

75 

80 

120 

130 

175 

111  i 

Matter  of  WHO.  A (Herts-Lion) 

150 

160 

175 

110 

175 

100 

65 

105 

190 

105 

150 

135  1 

Mighty  Ursus  (UA) 

100 

100 

80 

100 

100 

100 

97  i 

Night  They  K'ld  Rasputin  (Brigadier) 

125 

130 

100 

65 

70 

98  i 

No  Man  Is  an  Island  (Univ) 

125 

135 

90 

100 

90 

70 

130 

125 

80 

115 

85 

90 

150 

no 

100 

125 

108  i 

Operation  Snatch  (Cont'l) 

130 

130 

110 

125 

150 

75 

150 

140 

100 

130 

95 

121  1 

1 Panic  in  Year  Zerol  (AIP) 

110 

110 

60 

100 

100 

95 

90 

90 

150 

100 

125 

103  i 

Password  Is  Courage,  The  (MGM) 

160 

100 

100 

100 

75 

no 

90 

160 

75 

108  i 

Raven,  The  (AIP) 

200 

140 

110 

130 

125 

100 

90 

155 

200 

175 

143  1 

ReptiUcus  (AIP) 

115 

100 

90 

100 

130 

90 

125 

80 

104  I 

Samson  & 7 Miracles  of  World  (AIP) 

175 

150 

105 

100 

100 

130 

90 

125 

125 

135 

150 

95 

123  i 

Sodom  and  Gomorrah  (20th-Fox) 

160 

160 

225 

300 

110 

175 

140 

225 

175 

100 

150 

150 

180 

100 

160 

130 

125 

150 

210 

164 

i|:  Son  of  Flubber  (BV) 

150 

300 

250 

300 

225 

500 

510 

300 

300 

230 

185 

200 

288 

ii  Term  of  Trial  (WB) 

140 

140 

100 

90 

125 

70 

100 

95 

90 

75 

80 

185 

100 

85 

105  i 

j To  Kill  a Mockingbird  (Univ) 

300 

150 

250 

200 

175 

215  i 

! Two  for  the  Seesaw  (UA) 

160 

175 

200 

150 

85 

145 

135 

240 

275 

140 

100 

120 

140 

195 

175 

150 

175 

162  1 

Waltz  of  the  Toreadors  (Cont'l) 

130 

160 

115 

190 

65 

160 

130 

100 

150 

70 

100 

125  i 

1 War  Hunt  (UA) 

no 

100 

100 

100 

100 

100 

101  1 

1 Warriors  Five  (AIP) 

70 

100 

100 

115 

75 

no 

94 

1 What  Ever  Happ'd  Baby  Jane?  (WB) 

170 

300 

200 

250 

165 

275 

140 

185 

250 

200 

175 

100 

200 

200 

90 

210 

155 

200 

193  1 

Young  Guns  of  Texas  (20th-Fox) 

100 

90 

65 

100 

85 

75 

100 

88 

iviw':-:':'??- 
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TOP  HITS 


OF 


THE  WEEK 

Individual  runs,  not  an  avcragt. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


1.  Son  of  Flubber  (BV) 

Kansas  City 

Indianapolis 

Boston  

Milwaukee  

2.  Lawrence  of  Arabia  (Col) 

Kansas  City 

3.  How  the  West  Was  Won  (MGM- 

Cinerama) 

Los  Angeles 

San  Francisco 

Chicago  

4.  Diamond  Head  (Col) 

Denver  


.510 

.500 

.300 

.300 

.350 


5.  To  Kill  a Mockingbird  (Univ) 

Boston 


6.  Follow  the  Boys  (MGM) 

Boston  


Raven,  The  (AlP) 

Chicago 


8.  Days  of  Wine  and  Roses  (WB) 

San  Francisco 


.340 

.300 

.250 

.300 


9.  Freud  (Univ) 

Boston  


10.  Trial,  The  (Astor) 

New  York 


.300 

,.255 

.200 

.200 

.200 

.195 


'Flubber'  Sets  1-Day 
Mark  at  Omaha  Slate 

OMAHA — Thei-e  was  a robust  ring  at  the 
turnstyles  all  over  the  first-run  front  in 
Omaha  last  week — and  making  the  biggest 
jingle  was  the  State.  “Son  of  Flubber” 
soared  to  350  per  cent  of  average  and 
Cooper  Foundation  Theatres’  city  manager 
Jack  Klingel  said  the  film  broke  the  all- 
time  record  for  a single  day  at  that  the- 
atre. Other  highlights  included  a plus- 
average  at  the  Omaha  in  the  third  week 
of  “40  Pounds  of  Trouble,”  a bursting 
forth  week  for  “Mutiny  on  the  Bounty” 
at  the  Cooper  in  the  fourth  week  and  a 
solid  figure  for  “Days  of  Wine  and  Roses” 
at  the  Orpheum. 


(Average  Is  100) 

Admiral — The  Horror  Chamber  of  Dr.  Faustus 

(Loperf);  The  Monster  (Lopert)  MO 

Cooper — Mutiny  on  the  Bounty  (MGM),  4th  wk.  . .275 
Indian  Hills — The  Wonderful  World  of  the 

Brothers  Grimm  (MGM-Cinerama),  10th  wk.  ..180 
Omaha — 40  Pounds  of  Trouble  (Univ),  3rd  wk.  ..120 

Orpheum — Days  of  Wine  and  Roses  (WB)  150 

State — Son  of  Flubber  (BV)  350 


Highs  and  Lows  Mark 
Week  in  Minneapolis 

MINNEAPOLIS — “Diamond  Head,”  in  its 
third  week  at  the  St.  Louis  Park,  again 
led  the  field  with  300  per  cent.  Also  re- 
spectable were  “Days  of  Wine  and  Roses,” 
second  week  at  the  Century,  with  210  per 
cent,  and  “To  Kill  a Mockingbird,”  sec- 
ond week  at  the  Mann,  with  180  per  cent. 
“Son  of  Flubber,”  second  week  at  the  State, 
also  bounced  around  at  a good,  steady  160 
per  cent.  “The  Wonderful  World  of  the 
Brothers  Grimm,”  now  in  its  31st  week  at 
the  Cooper,  was  closing  out  strong,  chart- 
ing a 200  per  cent. 

Academy — Mutiny  on  the  Bounty  (MGM),  10th  wk.  90 


Campus — Devi  (Harrison)  90 

Century — Days  of  Wine  and  Roses  (WB),  2nd  wk.  210 
Cooper — The  Wonderful  World  of  the  Brothers 

Grimm  (MGM-Cinerama),  31st  wk 200 

Gopher — Follow  the  Boys  (MGM),  2nd  wk 100 

Lyric — The  Hook  (MGM)  110 

Mann — To  Kill  a Mockingbird  (Univ),  2nd  wk 180 

State — Son  of  Flubber  (BV),  2nd  wk 160 

St.  Louis  Park — Diamond  Head  (Col),  3rd  wk 300 

Suburban  World — Night  Is  My  Future  (Embassy).  ...  80 
World — David  and  Lisa  (Cont'l),  2nd  wk 90 


'Flubber'  Is  Sole  Reason 
For  Cheer  in  Milwaukee 
MILWAUKEE  — With  one  exception, 
“Son  of  Flubber,”  the  first-run  week  here 
was  one  which  exhibitors  would  prefer  to 
forget.  Business  really  took  a nose  dive.  And 
the  sub-zero  weather,  which  lasts  and 
lasts,  hasn’t  helped  a bit. 


Downer — The  Kitchen  (Kingsley)  100 

Polace — The  Longest  Day  (20th-Fox),  10th  wk.  ..  75 

Riverside — Son  of  Flubber  (BV),  2nd  wk 300 

Strand — Mutiny  on  the  Bounty  (MGM),  10th  wk.  100 

Times — Boccaccio  '70  (Embassy),  3rd  wk 105 

Towne — A Girl  Named  Tomiko  (Para)  95 

Warner — Diamond  Head  (Col),  2nd  wk 150 

Wisconsin — The  Lion  (20th-Fox)  65 


Purchases  Elmira  Strand 

From  Eastern  Edition 

ELMIRA,  N.Y. — The  Southern  Tier  The- 
atre Co.  has  purchased  the  long-closed 
Strand  Theatre  from  the  153  Corp.,  which 
operates  the  Elmira  and  Colonial  theatres. 
Plans  for  the  future  of  the  Strand  are  in- 
definite, but  the  building  will  not  be  tom 
down.  It  adjoins  the  Elks  home  on  the  east 
and  the  Elks  have  an  agreement  for  per- 
petual maintenance  of  the  east  wall  of  the 
theatre  building.  The  wall  supports  a stage 
in  the  Elks  building  which  was  built  over 
an  areaway  between  the  two  buildings,  the 
agreement  dating  back  to  1908. 


Expanding  TOP  Advertising  Company 
Moves  to  New  Plant  in  North  Omaha 


Dick  Barkes,  left,  owner  of  TOP  Advertising  Co.,  Omaha,  and  Charles  Shan- 
non, shop  superintendent,  stand  in  front  of  the  new  plant  in  North  Omaha.  The 
one-floor  arrangement  necessitated  little  remodeling  but  changes  have  been  made 
for  office  facilities  and  expansion  of  the  engraving  and  silk  screen  departments. 


OMAHA — Dick  Barkes  of  TOP  Adver- 
tising Co.  is  just  beginning  to  catch  his 
breath  after  a moving  process,  during 
which  he  joined  the  select  group  which 
has  bamboozled  the  boys  who  say  “it  can’t 
be  done.” 

Barkes,  his  staff  and  the  Wing  Heavy 
Haulers  moved  TOP  from  the  west  end  of 
Omaha  to  new  quarters  in  North  Omaha. 

“We  were  only  out  of  production  two 
days,”  Burkes  said,  “and  the  experts  told 
me  it  couldn’t  be  done.” 

Actually,  it  took  five  days  to  move  the 
entire  plant.  But  Paul  Klacson,  one  of  the 
best-known  printing  plant  movers  in  the 
business  who  had  retired,  went  back  into 
action  and  helped  move  and  set  up  the 
presses. 

The  moving  was  done  in  sections.  The 
building  was  completely  rewired  and  elec- 
tricians strung  temporary  hook-ups  so  the 
presses  hardly  had  time  to  cool  off. 

TOP  was  organized  as  a partnership  in 
1955.  This  was  dissolved  2V2  years  ago 
when  Henry  and  Ray  McGrath  sold  out 
and  Barkes  became  the  sole  owner. 

Barkes  recently  acquired  a building  at 
4110d  Commercial  Ave.,  formerly  occupied 
by  an  electronics  fii’m,  on  a lease-purchase 
agreement.  The  structure  is  one  story  high 
and  has  twice  the  space  which  the  firm 
had  at  its  old  location. 

“This  has  enabled  us  to  add  new  equip- 
ment and  set  up  a silk  screen  department,” 
Barkes  said.  “We’re  adding  individual 
poster  work  and  plan  to  expand  this  serv- 
ice.” 

Art  Sunde,  exhibitor  at  Papillion  who 
has  had  many  years  experience  in  display 
work,  has  been  assisting  in  setting  up  the 
new  department. 

New  darkroom  equipment  is  being  in- 
stalled to  tie  in  with  the  silk  screen  pro- 
cess. 

Barkes  is  also  planning  to  add  a large 
offset  press  which  will  permit  expansion 
of  this  operation.  He  expects  the  equip- 
ment to  arrive  by  April  1.  A remodeling 
project  is  now  in  process  for  expanded  of- 
fice and  supply  quarters. 


Barkes  announced  he  has  a tiein  with 
producing  studios,  one  of  which  is  K.  Gor- 
don Murray,  which  specializes  in  kiddy 
show  productions. 

Business  Good,  Say 
Show-A-Rama  Folk 

KANSAS  CITY — ’There  was  plenty  of 
youth  in  attendance  at  the  Show-A-Rama 
convention,  such  as  young  Kendric  R. 
Graham,  assistant  manager  of  the  Fox 
Theatre  at  Alliance,  Neb.  Kendric  said 
he  was  down  “to  find  out  how  to  improve 
business.” 

Peter  Frederick,  who  manages  the  Capri 
at  Des  Moines  for  Bob  Fridley,  says  they 
are  doing  “smasho”  business  with  “Dia- 
mond Head”  there. 

Mr.  and  Mrs.  R.  Lambert,  owners  of  the 
Monte  Theatre,  Monticello,  Iowa,  says 
business  is  good  but  that  the  problem  is  to 
find  the  kind  of  pictures  the  Monte’s  pub- 
lic wants — family  comedies.  However,  Lam- 
bert thinks  a new  audience  is  going  to  start 
coming  to  theatres — the  maturing  young 
people  who  have  grown  up  with  television 
and  no  longer  are  intrigued  by  its  novelty. 

Dan  Flanagan  of  the  Center  Drive-In 
Theatre  Corp.  of  Lincoln  had  two  of  his 
Omaha  managers  with  him,  Paul  Ellbenny 
and  Gerald  Greeno.  Flanagan  said  patrons 
just  kept  coming  this  winter  so  they  kept 
open  weekends,  except  at  the  Airport  in 
Omaha,  which  was  closed  for  a few  weeks. 
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Intermountain  Circuit  North  Platte 
Operation  Moves  to  Renovated  Fox 


NORTH  PLATTE.  NEB.— The  staff  and 
management  which  closed  the  Paramount 
Theatre  on  a recent  Thursday  night  moved 
across  the  street  and  opened  operations  at 
the  remodeled  Fox  Theatre  the  following 
evening.  The  Paramount  building  has  been 
leased  to  the  H.  M.  McDonald  Co.  for  con- 
version into  a department  store. 

Sidney  “Bud”  Kibler,  who  heads  the  Fox 
Intermountain  circuit’s  operations  here, 
inaugurated  the  same  schedule  at  the  Fox 
Theatre  as  had  been  followed  at  the  Para- 
mount. The  Fox  opens  at  5:30  p.m.,  Mon- 
day through  Friday,  and  has  continuous 
shows  from  1 p.m.  on  Saturdays,  Sundays 
and  holidays. 

Although  the  Fox  is  maintaining  the  above 
schedule,  its  renovation  program  still  con- 
tinues at  times  that  do  not  conflict  with 
shows.  When  the  remodeling  program  is 
complete,  the  theatre  will  have  new  light- 
ing fixtures,  new  seating,  a concessions 
stand  double  the  size  of  the  old  one  and  two 
soft  drink  machines  instead  of  one. 

Present  employes  are  Manager  Kibler, 
who  came  here  September  18  from  La 
Junta,  Colo.;  Charlie  Easton,  chief  engineer 
and  projectionist,  who  has  been  employed 
by  the  circuit  since  1937;  Robert  Burton, 
projectionist,  with  the  staff  since  1952; 
Herb  Muehlbauer,  assistant  manager,  who 
started  in  1949;  Mr.  and  Mrs.  John  Light, 
who  started  in  1950  (he’s  maintenance  man 
and  she  is  a cashier) ; Jackie  Armstrong, 


cashier;  Carla  Razes,  Janet  Wills,  Virginia 
Young,  Merlee  Hemenway  and  Judy  John- 
son, concessionists ; Jen-y  McNally,  door- 
man; Jim  Mick  and  Dennis  Workman, 
marquee  boys,  and  Lloyd  Synovec,  substi- 
tute projectionist. 

Kibler  said  the  Fox  renovation  program 
here  is  a part  of  the  vast  expansion  and 
building  program  being  undertaken  by  Na- 
tional General  Corp.,  of  which  Fox  Inter- 
mountain Theatres  is  a part. 

Brynner  Presents  U Thant 
With  Record  Album 

From  Eastern  Edition 

NEW  YORK — Actor  Yul  Brynner  ap- 
peared before  the  United  Nations  session 
in  New  York  to  personally  present  to  U 
Thant  the  first  “All  Star  Festival”  record 
album,  proceeds  of  which  will  go  to  the 
UN’s  Committee  for  Refugee  Children. 
Brynner,  the  special  consultant  to  the  High 
Commissioner  of  the  United  Nations,  and 
active  in  this  work  for  many  years,  also 
spoke  about  the  work  of  this  organization 
to  the  assemblage  and  later  to  an  interna- 
tional conclave  of  the  press. 

The  album,  which  highlights  such  top 
talent  as  Bing  Crosby,  Louis  Armstrong, 
Doris  Day,  Maurice  Chevalier,  Patti  Page, 
Ella  Fitzgerald,  Nat  “King”  Cole,  and 
Anna  Shelton,  also  will  be  presented  to 
heads  of  state  of  nine  countries. 


Tent  16  Blood  Gift  Call; 
Frank  Larson  in  Need 

OMAHA — Chief  Barker  Don  Shane  sent 
out  the  call  to  Variety  Tent  16  members 
for  blood  donors  to  aid  Frank  Larson,  20th- 
Fox  representative  in  this  area  who  has 
been  in  a hospital  at  Clarkson  with  a severe 
ulcer  attack. 

Larson  had  been  given  13  transfusions 
and  Mrs.  Larson  said  he  was  resting  fairly 
well.  He  underwent  surgery  and  lost  a large 
amount  of  blood. 

“Variety  Club  is  noted  for  helping  others 
...  we  now  have  a chance  to  help  one  of 
our  own  members,”  Don  said  in  a message 
to  all  barkers.  “Larson  is  in  Room  729  and 
your  cards  and  well  wishes  would  be  wel- 
come, too.” 

Larson  has  been  one  of  the  hardest  work- 
ing members  of  Tent  16  and  for  several 
years  has  done  a masterful  job  heading  the 
Will  Rogers  Memorial  Fund  Drive. 

Another  oldtime  Variety  member  at 
Clarkson  is  Frank  Hannon,  former  Warner 
Bros,  exchange  manager,  in  Room  805. 

Tri-Staters  to  Omaha 
To  Plan  for  New  Season 

OMAHA — Tri-States  Theatres  managers 
gathered  here  to  plan  the  spring  and  sum- 
mer program.  Here  from  the  home  office 
at  Des  Moines  were  Don  Allen,  Don  Knight 
and  George  Catanzano.  Managers  attend- 
ing were  Don  Shane,  city  manager  for 
Omaha;  Carl  Hoffman,  Omaha  Theatre; 
Hal  Lyons,  Paramount,  Kansas  City;  Don 
Neibaum,  Capitol,  Sioux  City;  Dick  Lan- 
ridge,  Capitol,  Grand  Island,  and  Roy  Old- 
field, Rivoli,  Hastings. 
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Jrv  Dubinsky  of  Lincoln,  head  of  the  Du- 
binsky  Theatres,  and  Joe  Real,  man- 
ager of  Dubinsky’s  Astro  Theatre,  played 
a part  in  the  instruction  of  history  stu- 
dents at  Plattsmouth  High  School  indi- 
rectly. The  theatre  made  a special  price 
and  set  aside  a section  for  the  students 
who  came  en  masse  to  see  “The  Longest 
Day,”  which  is  in  its  sixth  week.  The  group 
included  114  students  and  chaperones.  The 
trip  came  as  the  result  of  the  school’s 
American  history  teacher  and  coach  view- 
ing the  film.  He  decided  it  would  fui’nish 
a lesson  for  his  students  on  the  World  War 
II  phase  of  their  course.  He  also  arranged 
to  have  a combat  veteran  talk  to  his  stu- 
dents— Howard  Hirz,  who  formerly  man- 
aged the  Plattsmouth  Cass  Theatre,  which 
was  destroyed  by  fire.  Hirz  was  on  Iwo 
Jima  the  first  26  days  of  the  invasion  with 
the  Marine  Fifth  Division,  being  one  of 
those  to  hit  the  beach  in  the  first  hour. 

Ed  Cohen,  Columbia  salesman  who  not 
long  ago  brought  back  a report  from  Rock- 
well City  on  the  dancing  activities  of  the 
owners  of  the  Golden  Buckle  Theatre  there, 
has  a sequel.  Mr.  and  Mi's.  Dwight  Hanson 
and  a number  of  other  citizens  went  to 
Fort  Dodge,  Iowa,  to  take  some  lessons  in 
newfangled  dancing.  According  to  Cohen’s 
report,  the  dancing  teacher  had  a nervous 
breakdown  after  giving  three  lessons  to  the 
bunch. 

The  State  Theatre  has  signed  “Miracle 
of  the  White  Stallions”  for  its  Easter  of- 
fering. The  Buena  Vista  office  here  said 
that  “Son  of  Flubber”  has  been  outgrossing 
“The  Absent-Minded  Professor”  through 
this  territory,  which  means  a number  of 
records  have  been  chalked  up. 

Frank  Hollingsworth,  owner  of  the  Holly 
Theatre  at  Beatrice,  got  so  busy  on  his 
visit  to  Filmrow  last  week  he  forgot  about 
his  car  and  received  an  overtime  parking 
ticket.  The  gals  at  United  Artists  were 
heartbroken — his  car  was  parked  in  front 
of  their  office  and  they  didn’t  know  it  was 
his  that  needed  a coin  in  the  meter  . . . 
Oops,  sorry:  Bernie  McGee  was  tabbed  as 
Cooper  Theatre  manager  in  last  week’s 
Omaha  column.  James  Latham  is  man- 
ager and  McGee  is  director  of  special  ser- 
vices . . . Cecil  Waller,  exhibitor  at  Ida 
Grove,  has  joined  the  long  list  of  Mid- 
westerners  bitten  by  the  flu  bug. 

Meyer  Stern  left  Omaha  recently  with 
the  remark  that  he  and  his  wife  were  go- 
ing south  and  would  keep  going  until  they 
found  a place  that  was  warm.  “Guess  they 
had  to  go  to  Hawaii  to  find  that  place,” 
remarked  Bill  Wink,  Allied  Artists  office 
manager,  because  that’s  where  his  card 
from  Mr.  and  Mrs.  Stern  was  postmarked. 
The  Sterns  generally  go  to  Tucson,  Las 
Vegas  and  on  to  California  in  the  winter. 
Stern  is  American  International  repre- 
sentative for  this  area. 

A1  Fitter,  United  Artists  western  division 
manager,  flew  in  last  week  for  a meeting 
here  with  James  Duggan  of  Des  Moines, 
manager  of  the  Des  Moines-Omaha  ex- 
change, and  Bill  Lyons,  in  charge  of  the 
Omaha  office  . . . ’The  drive-in  itch  is  get- 
ting itchier  in  the  territory  as  snow  gradu- 
ally disappears  and  thermometer  readings 
climb.  Most  owners  figure  their  layouts 


will  be  in  fair  shape  for  early  April  open- 
ings because  it  has  been  a fairly  open  win- 
ter, with  only  certain  areas  heavily 
blanketed  with  snow  during  the  winter. 

Mike  Gaeter,  assistant  manager  of  Tri- 
States’  Orpheum  in  Omaha,  has  been  pro- 
moted to  manager  of  the  Ingersoll  at  Des 
Moines.  Mike,  who  hails  from  La  Porte 
City,  Iowa,  went  with  Ti'i-States  as  assist- 
ant manager  of  the  Paramount  at  Water- 
loo, Iowa.  From  there  he  was  moved  to  the 
Omaha  Theatre  here  as  assistant  man- 
ager and  then  to  the  Orpheum. 

Exhibitors  on  the  Row  included  Nebras- 
kans Walt  Austin,  Plainview;  Rauley  Con- 
nell, Bassett;  Harmon  Grunke,  O’Neill; 
Scotty  Raitt,  Genoa;  Sid  Metcalf,  Ne- 
braska City,  and  lowans  Heinie  Saggau, 
Denison;  Jim  Carleton,  Griswold;  S.  J. 
Backer,  Harlan,  and  Mr.  and  Mrs.  Vern 
Brown,  Missouri  Valley. 


MINNEAPOLIS 

J.  Chapman  has  been  appointed  man- 
ager of  American  International’s  new 
Minneapolis  exchange,  according  to  Leon 
Blender,  vice-president  in  charge  of  sales 
for  AIP.  The  new  Mill  City  exchange,  lo- 
cated at  74  Glenwood  Ave.,  will  service 
Minnesota,  North  and  South  Dakota  and 
upper  Wisconsin.  Ed  Heiber,  eastern  divi- 
sion AIP  sales  manager,  was  in  town  last 
week  to  aid  Chapman  in  setting  up  the  new 
branch.  Chapman  had  previously  been  a 
branch  manager  for  Columbia  and  a film 
salesman  for  Universal. 

R.  J.  O’Neil,  St.  Paul  resident  who  has 
been  rebuffed  a number  of  times  in  his  at- 
tempts to  build  a drive-in  theatre  some- 
where in  the  Twin  City  area,  has  finally 
been  given  the  necessary  permit  in  the 
village  of  Blaine,  north  of  Minneapolis 
. . . Independent  Film  Distributors  has  been 
appointed  area  distributors  for  Crown  In- 
ternational Pictures,  Newton  P.  Jacobs, 
president,  announced. 

Mr.  and  Mrs.  Francis  Deegan  have  pur- 
chased the  Lyric  Theatre  in  Farmin^on. 
The  Deegar^  plan  two  shows  nightly, 
seven  days  a week,  with  a Sunday  matinee 
also  . . . Cooper  Cinerama  Theatre  will  hold 
the  upper  midwest  premiere  of  “How  the 
West  Was  Won”  as  a benefit  for  multiple 
sclerosis  Wednesday  (13).  Carroll  Baker, 
one  of  the  umpteen  stars  in  the  triple-di- 
rector  feature,  will  appear  “in  person”  at 
the  theatre  that  night. 

Paul  Riga  has  been  named  manager  of 
the  Granada  Theatre,  Duluth,  which  was 
recently  acquired  by  Stillwater  Amusement 
Co. 

The  Orpheum  Theatre,  a Mann  unit, 
recently  showed  three  different  features  in 
three  days!  Sunday,  there  was  a special 
advance  Hollywood  Preview  showing  of 
‘“The  Courtship  of  Eddie’s  Father”;  Mon- 
day, “Captains  Courageous,”  part  of  the 
World  Heritage  Series,  was  shown;  and 
Tuesday,  “Papa’s  Delicate  Condition” 
started  its  regular  downtown  run. 


John  Michael  Hayes  has  completed  the 
script  on  “The  Carpetbaggers,”  which  Joseph 
E.  Levine  and  Paramount  will  produce  joint- 
ly for  Paramount  release. 
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DBS  MOINES 

^^ith  fine  movies  to  choose  from,  theatre 
patrons  are  coming  out  of  hibernation. 
Late  February  and  early  March  saw  “The 
Longest  Day,’’  "'Wine  and  Roses,”  “Son  of 
Flubber,”  "The  Robe”  and  “Diamond  Head” 
drawing  big  crowds.  Business  was  so  good 
the  weekend  of  February  22-24  that  pa- 
trons who  were  locked  out  of  one  theatre 
went  on  to  another!  As  mentioned  here 
last  week,  the  children’s  matinee  business 
that  weekend  was  incredible.  So  were  the 
night  audiences.  Theatre  news  was  very 
good  the  following  weekend,  also.  In  fact, 
an  atmosphere  of  “new  springtime”  per- 
meated the  entire  area  industry  scene.  A 
sudden  spurt  in  attendance  always  is  en- 
couraging but,  as  several  theatremen 
pointed  out,  an  added  cause  for  optimism 
was  the  promise  of  many  more  good  films 
available. 

Chief  Barker  Ralph  Olson  reports  a Va- 
riety membership  drive  getting  started 
with  great  vigor.  The  heart  committee  also 
has  been  in  session  and  soon  will  decide  on 
a new  project.  Ole  put  out  this  informa- 
tion while  packing  his  bags  to  attend  Uni- 
versal’s national  sales  meeting  in  New 
York  March  4-8. 

In  the  ladies’  corner,  WOMPI  has  em- 
barked on  a new  campaign  to  build  up  its 
charity  fund.  The  fund  assists  WOMPI’s 
“adopted”  child,  a needy  family  and  helps 
on  other  charitable  purposes.  At  present  the 
gals  are  selling  tickets  for  35  cents  each  or 
three  for  $1.  On  April  17,  WOMPIs  will 
award  a $25  savings  bond.  For  further  in- 
formation contact  a WOMPI.  The  group’s 
accessory  show  conducted  by  Nadine  G’un- 
nison  brought  a good  turnout. 

Leon  Doherty,  Paramount’s  manager,  was 
pleased  with  the  local  church  discount- 
ticket  campaign  on  “The  Robe.”  All  min- 
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isters  were  informed  by  letter  that  25-cent 
discount  tickets  were  available  to  their 
congregations.  The  offer  was  good  for  both 
matinee  and  evening.  Doherty  said  that 
about  75  per  cent  of  the  ministers  cooper- 
ated and  attendance  was  very  good. 

Congratulations  to  United  Artists  sales- 
man Bill  Lyons  and  Mrs.  Lyons,  parents  of 
a baby  girl  . . . Columbia  staffers  honored 
Eleanor  Jackson  with  a cake  on  her  birth- 
day, February  28.  Earlier  in  the  week, 
Eleanor  won  a radio  because  she  was 
“talking  with  Vaughn  Monroe  when  the 
music  stopped.”  The  singer  was  appearing 
at  Iowa  Power  & Light  offices  and  the 
giveaway  was  part  of  the  promotion. 

Norman  Holt  has  taken  over  Dale  Bel- 
cher’s booking  post  at  MGM.  Belcher  now 
is  with  Black’s  Department  store  in  Water- 
loo . . . Carl  Olson,  from  United  Artists 
home  office,  was  in  Des  Moines  for  two 
days  . . . Erwin  Arndt,  operator  at  the  Pio- 
neer Drive-In  here,  is  back  on  the  job  after 
recovering  from  a heart  attack  . . . Marilyn 
Smith  of  Universal  and  Joyce  Brain,  Para- 
mount, spent  a i-ecent  weekend  in  Omaha. 

Dick  Davis  of  the  Pioneer  Drive-In  and 
A-One  Tape  Service,  now  has  his  third 
venture.  Stork’s  Aid,  off  the  ground.  This 
service  does  just  about  everything  for  new 
parents  except  get  up  for  the  2 a.m.  feed- 
ing. It  provides  the  cigars,  flowers,  birth 
announcements,  diaper  service  and  a mul- 
titude of  other  things.  The  first  expectant 
papa  who  subscribed  to  Stork’s  Aid  almost 
lost  to  the  stork,  Davis  says.  The  fellow 
signed  up  one  day  and  the  baby  arrived 
the  next  . . . Jerry  Bloedow  of  the  West- 
Vue  Drive-In  has  returned  from  a winter 
vacation  in  California  and  points  west. 

Dave  Gold,  20th  Century-Fox  manager, 
planned  to  leave  Des  Moines  March  8 for  a 
Los  Angeles  meeting  on  “Longest  Day.” 
The  sessions  in  LA  were  to  be  conducted 
by  Joe  Sugar,  executive  assistant  in  charge 
of  special  releases,  and  will  be  concerned 
with  sale  and  distribution  of  the  film  when 
it  goes  into  general  release. 

Exhibitors  on  the  Row  included  Dave 
Waller  who  is  reopening  the  theatre  at 
Lake  View;  Ben  Needham,  Lamoni;  S.  J. 
Backer,  Harlan;  M.  L.  Dickson,  Mount 
Pleasant;  John  Rentfle,  Audubon;  Mr.  and 
Mrs.  L.  C.  West,  Mount  Vernon;  Earl  Kerr, 
Pine,  Colo.;  Carl  Schwanebeck,  Knoxville, 
and  Glen  Lambert,  Monticello. 

To  all  of  the  Irish  in  the  industry — and 
to  the  rest,  who  wish  they  were  Irish:  A 
bouquet  of  Shamrocks  on  Sunday  next, 
and  may  the  leprechauns  leave  a crock  o’ 
gold  at  every  boxoffice.  ERIN  GA  BRACH! 


Rapid  City  Trade  Folk 
Fly  to  'West'  Debut 

RAPID  CITY,  S.D.— The  Chamber  of 
Commerce  chartered  three  Frontier  Air- 
lines planes  to  fly  members  and  wives  to 
Denver,  500  miles  away,  for  the  March  7 
premiere  of  MGM-Cinerama’s  “How  the 
West  Was  Won.” 

Rapid  City  was  headquarters  for  director 
George  Marshall  and  stars  Richard  Wid- 
mark,  Henry  Fonda  and  George  Peppard 
in  the  late  summer  of  1961  during  the  film- 
ing of  the  buffalo  stampede  sequence  in 
nearby  Custer  State  Park.  Denver  is  the 
nearest  city  with  a Cinerama  theatre,  so 
it  was  decided  to  purchase  a bloc  of  pre- 
miere tickets. 


M I LW  AU  KB  E 

Jerome  Goderski,  who  operates  the  Airway 
Theatre,  happened  to  glance  outside  as 
a big  gasoline  truck  came  around  the  cor- 
ner and  turned  over,  throwing  the  driver 
through  the  windshield.  Gasoline  began 
pouring  from  the  truck  into  the  street. 
Jerry  phoned  the  police  and  fire  depart- 
ments, then  ordered  the  lights  in  the  the- 
atre turned  on  and  the  projector  turned 
off.  On  stage,  he  announced  to  his  pa- 
trons: “There  has  been  an  accident  outside, 
but  there  is  no  immediate  danger.  Follow 
me  and  dress  the  children  outside.”  The 
evacuation  was  orderly,  said  Jeiry.  How’s 
that  for  presence  of  mind?  'The  police 
blocked  off  the  entire  block;  the  fire  de- 
partment started  to  flush  the  flowing  gaso- 
line down  the  sewers  and  had  all  the  people 
in  the  area  turn  off  their  electricity. 
“Could  have  been  one  of  the  most  devastat- 
ing fires  in  Milwaukee’s  history,”  the  fire 
chief  said. 

While  in  February  we  didn’t  get  the 
amount  of  snow  certain  localities  were  af- 
flicted with,  we  did  wind  up  with  more 
than  our  share  of  subzero  temperatures, 
breaking  50-year  records.  Add  to  this  that 
many  schools  were  closed  because  of  the 
flu  and  you  have  the  answer  for  the  lag- 
ging theatre  attendance. 

The  Schlitz  Brewing  Co.  has  offered  to 
whip  up  a gigantic  circus  parade  for  July 
4th  here  to  tie  in  with  mayor  Maier’s  an- 
nual festival  suggestion.  Various  park 
committees  immediately  objected  to  the 
parade.  However,  the  mayor  has  accepted 
the  Schlitz  deal.  The  objective  is  to  bring  a 
million  people  here  and  to  up  all  kinds  of 
business,  including  movie  theatre  income, 
of  course. 

Dennis  Day  and  Van  Johnson  were  signed 
to  appear  in  forthcoming  productions  at 
the  Melody  Top  Tent  Show  to  be  erected 
on  the  extreme  west  end  of  the  city,  ac- 
cording to  producer  Bill  Rach. 

Fire  of  an  undetermined  origin  forced 
about  500  patrons  to  quickly  evacuate  the 
neighborhood  Grand  Theatre.  An  usher 
noticed  that  the  theatre  was  getting  cold  and 
went  into  the  boiler  room  to  investigate. 
Discovering  the  fire,  he  tmmed  in  the 
alarm.  The  theatre  was  cleared  without 
any  injury  or  panic  and  eveiyone  received 
tickets  good  for  a later  date. 

Funeral  services  were  held  for  George  R. 
Patrick,  64,  who  taught  guitar  and  also 
instructed  at  the  Shorewood  opportunity 
school,  having  been  a teacher  for  over  40 
years.  He  had  been  associated  with  the 
Milwaukee  Academy  of  Music  and  for  years 
played  with  orchestras  at  the  Wisconsin 
Theatre.  He  was  an  honoraiy  member  of  the 
Milwaukee  musicians  union. 


Signs  New  Writing  Team 

From  Western  Edition 

HOLLYWOOD— Roth-Kershner  Produc- 
tions have  engaged  Robert  Kaufman  and 
Peter  Barry,  new  to  motion  pictures,  to  de- 
velop a screenplay  from  their  original 
story  outline.  Entitled  “The  Only  Way  to 
Go,”  the  comedy  about  young  married 
couples  will  be  made  in  association  with  the 
Mirisch  Corp.,  with  Leon  Roth  producing 
and  Irving  Kershner  directing. 
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48  Youths  Vie  in  30-Hour  Initiative 
Trips;  Girls  Compete  Close  to  Homes 

In  U.  S.,  It  Becomes  the  50-Mile  Fitness  Hike 


Here’s  something  different  in  contests 
(at  least,  to  Showmandiser) , and  it’s 
timely,  what  with  the  50-mile  hikes  and 
J.F.K.’s  Youth  Peace  Corps. 

It’s  a challenge  to  young  people  with  a 
sense  of  initiative! 

The  idea  comes  from  R.  C.  Girdler,  man- 
ager of  the  Odeon  Theatre  in  Kernel  Hemp- 
stead, Hertfordshire,  England,  who  worked 
it  out  as  his  major  promotion  for  “The 
Young  Ones.”  He  had  48  yoimg  men,  from 
15  to  21,  undertake  a weekend  “challenge” 
to  see  how  far  they  could  travel  “on  their 
own”  with  just  a little  pocket  change. 

Girls  were  invited  to  show  their  initia- 
tive, too,  but  they  weren’t  required  to  stay 
away  from  home  over  night  as  were  the 
boys. 

NO  OVERNIGHTS  BY  GIRLS 

The  mechanics  of  the  contest  follows. 
First  the  cooperation  of  the  local  youth  of- 
ficer, a W.  L.  Brotherton,  was  obtained. 
He  agreed  not  merely  to  serve  as  a front  but 
actually  took  charge,  contacting  youth 
groups,  working  out  the  rules  and  organiz- 
ing the  whole  event. 

As  indicated  the  “Challenge  to  Youth” 
was  organized  in  two  parts,  one  for  young 
men  15  to  21  and  the  other  for  girls  of  the 
same  age  class.  For  the  boys,  the  idea  was 
to  travel — in  partnerships  of  two — as  far 
as  their  initiative  and  enterprise  would  al- 
low in  30  hours,  starting  at  about  1:30  p.m. 
on  a Saturday  from  the  Odeon  Theatre, 
and  be  back  at  the  starting  point  between 
6:30  and  7:30  p.m.  the  next  (Sunday) 
evening. 

LIMITED  ON  EXPENSES 

The  cost  was  limited  to  ten  shillings,  the 
equivalent  in  buying  power  of  about  $2-3. 

The  time  allotted  for  the  girls  also  was 
30  hours,  while  the  limit  on  cost  was  three 
shillings,  and  the  “challenge”  was  to  walk, 
ride  a bike  or  bus,  etc.,  to  a list  of  pre- 
scribed places  (40)  in  the  Kernel  Hemp- 
stead area  in  the  specified  time. 

Brotherton  tied  up  “The  Young  Ones” 
weekend  contest  with  the  Duke  of  Edin- 
burgh awards,  which  we  gather  is  a na- 
tional movement  to  encourage  achieve- 
ments among  young  people.  This  was  done 
by  dividing  the  event  in  two  sections,  one 
for  boys  undertaking  the  Duke  of  Edin- 
burgh awards,  and  the  other  not  in  this 


competition.  Likewise  for  the  girls. 

Suitable  prizes  were  offered,  mostly  of 
Odeon  Theatre  tickets.  Contestants  had  to 
keep  records  and  submit  evidence  they  per- 
formed the  prescribed  activities  on  their 
own  and  held  their  expenses  within  the 
limits.  The  boys  could  spend  the  night 
away  from  home  in  a Youth  hostel,  imder 
canvas,  or  at  the  home  of  relatives,  etc. 
No  money  could  be  spent  on  fares.  No  car, 
public  bus  or  motorcycle  could  be  used. 

Invitations  to  participate  and  sets  of 
rules,  all  mimeographed,  were  prepared 
and  sent  out  over  the  signature  of  youth 
officer  Brotherton. 

The  letters  from  Brotherton  were  sent 
to  every  school  in  the  area,  all  youth 
groups  such  as  the  Scouts,  Guides,  Chrurch 
Life  Brigade,  etc.,  and  the  mayor  and  city 
council  members. 

Of  the  48  boys  who  entered  the  “Chal- 
lenge to  Youth,”  40  finished.  Two  boys 
reached  Edinburgh;  another  pair  reached 
Glasgow,  well  over  300  miles  from  Kernel 
Hempstead.  Evidence  brought  back  in- 
cluded signatures  of  members  of  Parlia- 
ment, chief  constables,  sports  and  stage 
stars,  etc. 

28  GIRLS  FINISH 

Thirty-two  girls  entered,  and  28  finished. 

“All  in  all  this  was  a very  successful 
scheme  that  cost  the  theatre  nothing  more 
than  my  own  time  in  organizing  and  help- 
ing with  the  preparation  of  question- 
naires,” reports  Girdler. 

The  Hertfordshire  showman  also  staged 
a rock  and  roll  stage  contest  in  behalf  of 
the  film  starring  young  Cliff  Richard.  To 
obtain  entrants  (combos  of  young  singers 
and/or  instrument  players) , Girdler 
covered  all  the  youth  centers  with  11x14 
cards  giving  details  on  the  event. 

Eight  combos  responded;  eliminations 
were  held  on  Monday,  ’Tuesday  and 
Wednesday  nights  with  the  winner  being 
chosen  on  Thursday  evening.  ’The  Stilettos, 
an  instrumental  group,  won,  and  received  a 
Cliff  Richard  album,  a bottle  of  cham- 
pagne, a set  of  wine  glasses,  etc.,  donated 
by  local  shopkeepers.  'They  also  got  a book- 
ing from  a local  professional  booker. 

A Prettiest  Cliff  Richard  Fan  search  also 
was  tried  via  notices  in  youth  clubs  and 
special  stage  annoimcements,  but  for  some 


Eight  combos  were  rounded  up  for  a rock  and  roll 
stage  contest  held  at  the  Odeon  Theatre  in  Hemel 
Hempstead,  England.  This  group  calls  itself  the 
Victors. 

reason  the  girls  didn’t  go  for  this,  and  it 
died  because  of  lack  of  entries.  But  Gird- 
ler says  he’s  going  to  try  it  again  sometime. 

A dress-up  contest  held  for  the  children 
resulted  in  20  entries  in  costumes  ranging 
from  a Chinese  coolie,  bingo  girls  to  foot- 
ball stars  and  wizards. 


Special  Efforts  Pay  Off 
For  'The  Longest  Day' 

Screenings  for  Scouts,  teachers,  students, 
the  military,  factories  and  veterans  organi- 
zations paid  off  handsomely  for  city  man- 
ager Harry  A.  Wiener  on  ‘"The  Longest 
Day”  at  the  St.  James,  a Walter  Reade- 
Sterling  theatre  in  Asbury  Park,  N.J. 
Wiener  sent  special  letters  to  more  than 
450  Boy  and  Girl  Scout  troops  in  Mon- 
mouth, Ocean  and  Middlesex  counties,  and 
reports  that  more  than  2,000  Scouts  have 
purchased  tickets  through  the  first  mail- 
ing. 

For  schools  he  used  a three-pronged  ap- 
proach. He  distributed  12,500  letters  and 
study  guides  to  the  faculties  of  250  New 
Jersey  schools.  In  addition,  he  distributed 
20,000  student  tickets  through  the  schools, 
holding  special  weekday  matinees  for  the 
student  groups,  some  of  whom  came  to 
Asbury  Park  by  bus  from  locations  more 
than  50  miles  away.  On  the  third  front,  he 
went  specifically  to  the  history,  English, 
French  and  German  departments  of  the 
schools,  to  set  up  special  matinees  for  stu- 
dents of  these  subjects. 

Going  after  industrial  groups,  he  dis- 
tributed 40,000  letters  through  the  indus- 
trial Perth  Amboy  and  Plainfield  areas. 
Feeling  the  picture  was  of  particular  inter- 
est to  veterans  groups,  he  also  set  up  spe- 
cial showings  for  the  Legion  and  VFW  posts 
with  good  results. 
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It  took  five  men  and  a pretty  girl  to  get  the  famous  "flying  flivver"  of  "The  Absent-Minded  Professor" 
into  the  Fox  Theatre  in  Riverside,  Calif.,  managed  by  Dave  Lackie.  Car  owner  Ben  Snider,  right,  watches 
cashier  Cheryl  Snider  bring  in  a tank  of  "flubbergas"  to  supply  the  facsimile  of  the  famous  flivver  for  a 
lobby  display  to  publicize  "Son  of  Flubber,"  a sequel  to  "The  Professor." 


Exciting  News  Pages 
It's  Syd  to  Some  But 

Gargantuan  two-inch  type,  illustrations 
which  measure  as  large  as  7x9  inches  and 
sharply  professional  makeup — these  dis- 
tinguish the  front  and  back  page  of  a spe- 
cial section  promotion  in  the  Evening 
Citizen  in  Glasgow,  Scotland,  for  “El  Cid” 
at  the  Gaumont  Theatre. 

The  two  pages  are  on  a scale  and  vivid- 
ness equal  to  the  scope  of  the  film  about 
Spain’s  greatest  hero. 

The  report  by  William  Ingram,  the  Gau- 
mont manager,  disclosed  only  that  1,500 
were  run  off  for  distribution  to  the  opening 
night  audience.  We  don’t  know  any  details 
about  the  arrangement  with  the  newspaper 
— the  eight  inside  pages  of  the  section  are 


Shown  here  is  an  English  showman  at  work.  Con 
Docherty  of  the  Queen's  Holl  Cinema  in  New- 
castle Upon  Tyne  presents  a bottle  of  El  Cid 
sherry  (donated  by  the  Bristol  Sherry  people)  to  His 
Honor  the  Mayor  at  his  official  opening  party  for 
"El  Cid." 


for  Glasgow  Opening; 
Promotion  Opens  Way 

filled  with  regular  Evening  Citizen  news 
and  advertising  material. 

The  two -page  arrangement,  we  can  only 
comment,  certainly  is  as  exciting,  in  its 
own  field,  as  the  film. 

Much  of  the  copy  was  written  by  Hugo 
Pitman,  the  Evening  Citizen’s  film  critic, 
and  he  rose  ably  to  his  subject — his  style  is 
incisive  and  highly  readable. 

Ingram’s  campaign  did  the  film  justice, 
his  press  screening  was  attended  by  all  the 
journalistic  and  broadcasting  bigwigs  in 
the  district,  assuring  major  publicity 
space;  his  posting  included  all  the  public 
transport  stations  as  well  as  billboards, 
etc.;  a tieup  with  the  distributor  of  El  Cid 
sherry  and  other  wines,  which  brought  co- 
operation from  retail  wine  merchants  and 
wine  booklets  for  lobby  patrons;  distribu- 
tion of  several  thousand  leaflets,  and 
notices  on  scores  of  bulletin  boards  around 
the  city. 

Glasgow  is  certainly  not  a one -newspaper 
city — there  are  a half  dozen  or  more  large- 
circulation  publications  in  the  district — 
and  one  of  them  printed  a serialization  of 
the  “El  Cid’’  legend. 


Syd  or  Cid,  Promotion 
Opens  Way  for  Film 
As  the  remark  of  one  sturdy  souled  pa- 
tron indicated,  “ ’Oo  the  ’ell’s  Syd?’’  “El 
Cid”  was  not  a name  you  could  conjure 
with  around  Newcastle  Upon  ’Tyne  in  Eng- 
land, despite  national  press  coverage.  In 
fact.  Con  Docherty,  manager  of  Queen’s 
Hall  Cinema,  reports  he  had  a longtime 
friend  who  called  him  to  say,  “Who’s  that 
El  Yid  ya  got  coming.” 

However,  Docherty  was  able  to  loosen  up 
the  stony  ground  considerably  for  the 
screen  drama  about  the  legendary  Spanish 
hero.  Christopher  Rhodes,  the  actor  who 


is  Charlton  Heston’s  opponent  in  knightly 
contest,  attended  the  Queen’s  Hall  press 
showing.  Newspaper  interviews  stressed 
that  Rhodes  maintains  a healthy  five- 
figure  income  by  dying  regularly  in  his 
screen  roles! 

There  was  the  opening  night  gala,  with 
mayors  and  leading  citizens  of  the  area  as 
guests. 

The  El  Cid  sherry  wine  people,  both  dis- 
trict and  city  distributors,  saw  to  it  that 
shops  all  over  the  city  had  “El  Cid”  dis- 
plays. 

Real  productive  was  Docherty’s  idea  that 
teachers  and  students  of  the  College  of 
Industrial  Arts  and  Design  in  Newcastle 
would  be  interested  in  this  film.  These 
students  designed  and  built  displays  in  the 
foyer,  and  two  of  them  joined  a Queen’s 
Hall  doorman  and  dressed  as  warriors  of 
the  period  of  El  Cid.  All  the  student  dis- 
plays cost  was  the  materials. 

Bowling  Center  Lends 
Hand  to  'David,  Lisa' 

Gene  Welch,  manager  of  “David  and 
Lisa”  at  the  Fine  Arts  Theatre  in  Dallas, 
went  to  the  Cotton  Bowling  Palace,  the 
biggest  recreation  center  in  that  part  of 
Texas,  with  a gimmick  to  stimulate  the 
bowlers  a bit  and  draw  attention  to  the 
film. 

The  opening  was  just  prior  to  St.  Valen- 
tine’s Day,  so  a prize  event,  “Valentine’s 
David  and  Lisa  Sweetheart  Moonlight 
Mixed  Doubles,”  was  set  up,  and  this  was 
plugged  on  the  bowling  center’s  marquee 
and  on  the  latter’s  public  address  system. 

In  addition,  a ticket  to  “David  and  Lisa” 
was  awarded  to  all  bowlers  who  got  a strike 
when  a marked  pin  dropped  into  the  head 
pin  place,  plus  a $1  award  by  the  bowling 
palace. 

The  film  was  screened  for  Catholic, 
Protestant  and  Jewish  leaders  and  people 
dealing  with  psychiatry  and  mental  health. 
Other  parts  of  the  campaign; 

Tie  up  with  Ballantine  books  agency  with 
banners  on  news  trucks,  cards  in  book 
outlets. 

Record  promotion — copy  of  theme  music 
to  all  radio  stations,  special  displays  in 
record  shops. 

Admit  any  husband  and  wife  or  sweet- 
heart with  the  names  of  David  and  Lisa  to 
any  showing.  Newspaper  story.  Must  show 
identification. 

Tie  up  with  candy  stores  “For  Valentine’s 
Day  give  your  sweetheart  candy  . . . For  a 
sweetheart  of  a motion  picture  See  ‘David 
and  Lisa.’  ” 

Radio  contest,  “Why  I would  like  to  take 
my  sweetheart  to  see  ‘David  and  Lisa,’  ” 25 
words  or  less.  Give  passes  as  prizes. 

Special  screening  for  newspaper  critics 
for  maximum  publicity. 

Street  ballyhoo  of  boy  and  girl  (holding 
hands)  for  shopping  centers,  downtown 
and  SMU  coverage.  Copy  on  cards  read, 
“Take  your  Sweetheart  to  see  ‘David  and 
Lisa’  at  the  Fine  Arts.’  ” 


Patrons  Select  Films 

Urban  Anderson  listed  27  titles  and  asked 
patrons  to  vote  for  six  they  would  like  to 
see  in  a series  of  Tuesday  night  showings 
at  the  Colony,  de  luxe  neighborhood  the- 
atre at  Toledo,  Ohio. 
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Travel  Styles  Show  at  Preview  Keys 
Fruitful  Diamond  Head'  Store  Tiein 


Six  young  women  modeled  travel  clothes 
to  entertain  business,  TV,  radio  and  news- 
paper folk  and  other  invited  guests  at  a 
screening  of  “Diamond  Head,”  held  in  the 
Plaza  Theatre  at  Cincinnati.  The  fashion 
show  was  put  on  by  the  Franklin-Simon 
store,  and  was  part  of  a fruitful  tiein  ar- 
ranged by  Ray  Nemo  for  the  opening  of 
the  Hawaiian  drama  at  the  downtown 
Keith  Theatre.  Store  patrons  were  among 
the  invited  guests. 

Franklin-Simon  devoted  all  its  windows 
to  travel  clothes  with  colorful  displays  of 
scene  blowups  from  the  film,  used  posters 
and  stills  on  the  inside  and  inserted  her- 
alds stressing  its  “Diamond  Head”  screen- 
ing and  fashion  show  in  customers’  pack- 
ages. 

The  fashion  models  also  posed  for  pub- 
licity shots  for  the  Cincinnati  Enquirer 
fashion  pages. 

PLATTER  MUSIC  IN  STORE 

Music  from  the  film  on  the  Colpix  label 
was  played  during  store  hours  dm-ing  the 
two-week  period  prescribed  by  Nemo  for 
the  tieup. 

Using  radio  and  TV  personalities  who 
have  conducted  tours  in  Hawaii,  and  with 
the  cooperation  of  the  Northwest  Orient 
Airline  representative.  Nemo  serviced  tour 
leaders  throughout  the  area  with  the  Col- 
pix albums  from  the  film,  the  “45s”  by 
James  Dairen  and  Hugo  Winterhalter,  to- 
gether with  appropriate  stories  and  film 
art. 

A special  90 -minute  show  devoted  to 
Hawaii  on  WLW-TV  included  split-screen 
interviews  with  Charlton  Heston,  George 
Chakiris  and  James  Darren,  a special  fea- 
turette  on  the  making  of  the  film,  local 
Fred  Astaire  instructors  demonstrating 


A live  ocelot  was  on  display  for  "The  Lion"  at  the 
New  Main  Theatre  in  Columbus,  Ohio.  Beverly 
Brooks  is  the  "leopard  woman."  The  display  was 
arranged  by  Dave  Conlin,  assistant  manager. 
Charles  Sugarman  is  manager  of  the  east  side 
house. 
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the  dances  seen  in  the  film,  Hawaiian 
recipes  for  special  foods  and  other  bits  of 
atmosphere  to  create  enthusiasm  for  the 
film. 

The  film’s  music  was  used  to  good  ad- 
vantage when  played  softly  from  several 
prominent  downtown  locations.  These 
spots  arranged  Hawaiian  decor  around 
large  “Diamond  Head”  displays  with  ap- 
propriate credits. 

Signet  paperback  dealers  set  up  displays 
in  bookstores  and  newsstands  calling  at- 
tention to  the  “Diamond  Head”  book.  The 
Marshall  News  Co.  used  large  posters  on  12 
tinicks  that  travel  the  Cincinnati  streets. 

POSTERS  IN  HOTEL 

The  Sheraton-Gibson  Hotel  permitted 
large  posters  to  be  displayed  in  the  lobby 
and  party-room  floors  and  stores.  Tent 
cards  were  used  in  the  bar  and  restaurants. 

Travel  offices  throughout  the  city  were 
serviced  with  heralds,  posters  and  film 
stills  to  tie  in  with  their  Hawaii  travel 
posters  for  windows  and  interiors. 

Over  25  weekly  publications  carried 
Hawaiian  stories  and  recipes,  together  with 
“Diamond  Head”  art  and  mats. 

In  the  Keith  lobby,  lined  with  Hawaiian 
scenes  and  film  stills,  dance  contests  and 
demonstrations  by  the  Fred  Astaire  in- 
structors were  exciting  events  during  the 
first  two  days.  Patrons  were  invited  to 
Hawaiian  dance  parties  in  the  Astaire 
studios  after  the  shows. 

Luau  in  Front,  Thanks 
To  Infrared  Healing 

Infrared  heat  warmed  a sidewalk  area 
ten  feet  square  under  the  marquee  in  front 
of  the  Chicago  Theatre  so  that  a hula 
dancer  and  five  other  girls  in  leis  and 
sarongs  could  perform  despite  the  wintry 
temperatures  prevalent  at  that  time. 

Eddie  Sequin  of  the  B&K  publicity  of- 
fice and  John  Calhoun,  MGM,  also  had 
some  fresh  edibles  flown  in  from  Hawaii 
for  an  authentic  luau  for  the  well-coated 
passersby  to  enjoy.  There  also  was  a 
Hawaiian  band. 

The  out-of-season  display  was  for  the 
showing  of  “Diamond  Head”  and  held 
forth  for  a week. 


Top  Sellers  Co-Op  Page 
For  Peter  Sellers  Film 

A full-page  co-op  ad  was  obtained  by  A. 
F.  Gordon  Jefferies,  manager  of  the  Odeon 
Theatre  in  Woking,  England,  for  “Waltz 
of  the  Toreadors.”  A reverse-type  heading 
read,  TOP  SELLERS!  after 
Peter  Sellers,  star  of  the  picture.  The  page 
was  made  up  of  nine  merchant  ads,  a gen- 
erous space  for  a review  story  on  the  film 
and  a Peter  Sellers  contest,  in  which  the 
main  prize  was  a sports  camera.  Contest- 
ants were  required  to  circle  seven  small 
differences  in  two  line  drawings  of  Sellers 
in  imiform. 
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Models  supplied  by  the  Franklin-Simon  department 
store  line  up  backstage  for  the  fashion  show  put 
on  by  the  store  at  a screening  of  "Diamond  Head" 
at  the  Cincinnati  Plaza  Theatre.  The  film  opened 
at  the  Keith. 


The  Franklin-Simon  store  in  Cincinnati  devoted  all 
its  windows  to  travel  clothes  and  co'lorful  displays 
for  "Diamond  Head.  This  was  part  of  a potent 
tiein  promotion  arranged  by  the  store. 


Reproduced  here,  is  a photo  of  an  exclusive  win- 
dow on  Cincinnati's  busy  Walnut  street  near  Sixth, 
which  was  devoted  to  "Diamond  Head"  with  ap- 
propriate soundtrack  music  coming  from  mounted 
speakers. 


Promotions  for  Drive-Ins 

Irving  Mack,  president  of  Filmack,  re- 
minds exhibitors  not  to  pass  up  the  drive- 
in  merchant  ad  promotion  catalog  included 
in  the  March  issue  of  Filmack’s  Inspira- 
tion. Mack’s  March  slogan  is:  “Exploita- 
tion— The  Key  to  More  and  Bigger  Theatre 
Business.” 
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Tells  Time^  Too 

Here’s  a saucy  lobby  standee  to  give 
information  on  starting  times  for  a 
saucy  feature — at  the  Lido,  an  art 
theatre  in  Los  Angeles.  Note  the 
Marie  on  the  handbag;  it’s  the  name 
of  the  cashier  on  duty  at  the  time. 

Manager  A1  Bogatch  had  two  of  his 
best-looking  usherettes  stand  at  the 
comer  of  Hollywood  and  Vine  hand- 
ing out  to  all  adults  small  (2^2x31/2) 
red  folders.  In  black,  outside  copy 
was,  “Are  YOU  guilty  of  the  Seven 
Capital  Sins?’’  Inside  was  “Add  the 
sin  of  omission  to  your  list  if  you 
miss  this  lively,  fun-filled  tale  for 
adults  only,  ‘7  Capital  Sins,’  ’’  plus 
playdate,  etc. 

Since  “7  Capital  Sins’’  has  upwards 
of  20  stars,  Bogatch  strung  most  of 
their  names  on  gaily  colored  stars 
around  the  lobby,  and  had  the  names 
of  the  capital  sins  in  glitter  circles. 

On  the  marquee  was,  “A  French 
Souffle  ...  A Bit  Risque  ...  7 Capital 
Sins.” 

Heralds  illustrated  the  capital  sins 
with  seven  stills  from  the  film.  Copy: 
“A  SIN-tillating  SIN-sational  New 
Look  at  Seven  Old  SINS!  Mother 
Eve  got  all  seven  and  seven  million 
more  into  active  circulation  with  just 
one  little  apple.  It’s  truly  a show  for 
adults  who  enjoy  a good  laugh.” 


Funny  Dog  Story  Contest 
The  Hereford  Evening  News  sponsored  a 
humorous  dog  story  contest  in  which  the 
winner  received  a beaver  lamb  coat.  The 
promotion  was  arranged  by  C.  D.  Conway 
of  the  Odeon  Theatre  in  Hereford,  Eng- 
land, for  “In  the  Doghouse.”  'The  Evening 
News  published  a number  of  the  best 
entries. 


Film  Review  Contest 
For  'A  Mockingbird' 

A film  review  contest,  sponsored  by  the 
Sears,  Roebuck  & Co.  stores  in  the  Buffalo 
area,  was  set  up  for  “To  Kill  a Mocking- 
bird” at  the  Granada,  de  luxe  suburban 
first-run  house,  by  Joe  Garvey,  manager. 
The  stores  gave  a portable  typewriter  as 
first  prize,  with  U.S.  savings  bonds,  pocket- 
books  and  passes  as  other  prizes. 

A screening  was  held  at  the  Amherst 
school  for  teachers  throughout  the  area, 
both  parochial  and  public;  also  the  prin- 
cipals and  representatives  of  colleges,  news- 
papers and  churches. 

The  Empire  State  News  Co.  carried  post- 
ers on  its  trucks,  and  Garvey  put  in  a big 
display  on  the  book  tieup  in  the  lobby. 
Counter  displays  were  used  in  all  book 
stores. 

The  roto  section  of  the  Courier -Express 
used  a pictorial  preview  two  weeks  in  ad- 
vance. Bob  Sokolsky,  motion  picture  editor, 
had  an  interview,  via  phone  to  the  coast, 
with  Gregory  Peck.  Garvey  planted  radio 
interview  recordings  on  several  local  radio 
stations.  Kits  were  sent  to  libraries,  both 
public  and  schools,  which  included  book- 
marks, a letter  to  the  educator  or  librarian, 
study  guide,  cast,  credits  and  a copy  of  the 
paperback  edition  of  the  book. 

Garvey  also  planted  40x60  posters  in 
travel  agencies  aroimd  town,  and  used  a 
40x60  in  front  of  the  house  on  the  big 
splash  in  Life  magazine. 

'Horn'  Star  Tony  Bill  Puts 
In  Four  Days  at  Meeting 

Paramount’s  big  merchandising  tieup 
campaign  on  men’s  fashions  for  “Come 
Blow  Your  Horn,”  was  launched  in  Chicago 
with  the  appearance  of  star  Tony  Bill  at 
the  convention  of  the  National  Ass’n  of  Re- 
tail Clothiers  and  Furnishers.  Seven  ma- 
jor advertisers — Hickey  Freeman  Clothes, 
Wembley  Ties,  Jarman  Shoes,  After  Six 
Formals,  La  Coste  Sport  Shirts,  Inter- 
woven Socks  and  Adam  Hats — are  joining 
Paramount  in  the  national  promotion, 
which  will  encompass  large-scale  cam- 
paigns in  magazines,  newspapers,  radio  and 
television  reaching  an  aggregate  circula- 
tion coverage  of  78,000,000. 

The  campaign  includes  elaborate  local 
level  follow-through  with  retailer  tieins, 
cooperative  advertising  and  other  activities. 

Tony  Bill  spent  four  days  at  the  con- 
vention on  a heavy  schedule  of  interviews, 
photo  sittings,  modeling  and  guest  stints. 
Several  hundred  newspaper  and  magazine 
editors  and  fashion  writers  from  through- 
out the  country  were  introduced  to  Bill. 


Interviews  for  'Day' 

Charlie  P\ink  of  the  Century  Theatre  got 
three  interviews  in  the  local  newspapers 
regarding  D-Day  and  the  film  about  that 
historic  event,  “The  Longest  Day,”  by  find- 
ing three  men  who  landed  at  Omaha 
Beach  and  inviting  them  to  see  the  picture, 
then  meet  the  reporters. 


Special  Film  for  'Kings  of  Sun' 

Producer  Lewis  Rachmil  has  arranged 
for  special  16mm  and  35mm  color  coverage 
of  “Kings  of  the  Sun”  for  use  later  in 
trailers  and  for  television  to  promote  this 
United  Artists  release. 


r ' r • 

■a 

rnmmm.  . 

1 

It  Was  Cold ! 

This  picture  shows  what  puzzled  Homer  Jones  one 
morning  after  the  temperature  at  Alva,  Okla.,  had 
dipped  to  12  below.  Naturally,  the  record  cold  got 
the  blame — the  sign  changers  were  in  too  much  of 
a hurry  to  notice  their  mistake  the  night  before. 
However,  the  mistake  turned  out  to  be  just  the 
opposite  ...  the  Alvo  Review  Courier  reproduced 
a photograph  of  the  confusing  marquee  on  the 
front  page,  three  columns  in  size.  It  is  reported 
that  many  fans  flocked  to  the  theatre  to  see  ex- 
actly what  the  name  of  the  picture  was. 


Satisfaction  or  Refund 
Guaranteed  by  Drive-In 

The  Miracle  Mile  Drive-In  has  used  a 
2-col.  3-inch  ad  in  the  weekly  West  Toledo 
Herald  this  winter  guaranteeing  satisfaction 
or  ticket  refunded. 

Copy  read: 

Miracle  Mile  Auto  Theatre  Guarantee 
of  Fine  Entertainment  to  Your  Satis- 
faction ...  If  at  any  time  you  attend 
the  Miracle  Mile  Auto  Theatre  and  you 
are  not  satisfied  with  the  following: 

(1)  PROGRAM,  (2)  SOUND,  (3) 
HEATERS,  (4)  REFRESHMENTS, 
please  notify  the  manager  for  your  re- 
fund. Rain  checks  available  if  weather 
interferes  with  featiu’e.  ANY  SUGGES- 
TION YOU  HAVE  WILL  BE  AP- 
PRECIATED. 

At  the  bottom  of  the  ad  appears  a coupon 
good  for  25  cents  discount  with  a ticket 
purchase. 


Thoughtful  Act  Pays 

A family  who  had  lost  almost  all  of  their 
belongings  when  their  trailer  home  caught 
fire  was  invited  to  see  “A  Pocketful  of 
Miracles”  at  the  Gaumont  Theatre  in 
Coventry,  England,  by  George  Lockyer, 
manager.  The  payoff  was  a story  and 
photo  in  a two-column  box  on  the  front 
page  of  the  Coventry  Standard. 


Looney  Tune  Gadgets 
Warner  Bros,  has  issued  licenses  to  Sea- 
Wide  Industries,  Inc.,  for  the  manufacture 
of  three  products  associated  with  WB’s 
Looney  Tune  cartoon  charactei’s — a bat- 
tery-operated wall  clock  and  an  automatic, 
battery-operated  toothbnish,  both  featur- 
ing the  Bugs  Bunny  character,  and  a series 
of  lamps  using  Bugs  Bunny  and  the  entire 
line  of  Looney  Tune  figm'es. 
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An  interpretive  analysis  of  lay  ond  tradepress  reviews.  Running  time  is  in  parentheses.  The  plus  and 
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Review  digest 

AND  ALPHABETICAL  INDEX 

In  the  summary  # is  rated  2 pluses.  = as  2 minuses. 


■H-  Very  Good;  + Good;  — Fair;  ~ Poor;  — Very  Poor. 


2672  Airborne  (78)  Ac Diamond-SR 

2663  y©Almost  Angels  (93)  Dr/Music.. BV 
2637  ©Assignment  Outer  Space 

(79)  SF-Fantasy AlP 

Arturo's  Island  (90) 

Drama  (sub  titles)  MGM 

— B — 

2664©Barabbas  (134)  ® 70  Bib  Dr (k)l 

2703  ©Beauty  and  the  Beast  (77) 

Fairy  Tale  UA 

Bell'  Antonio  (97)  Eng-dubbed 

Drama  Embassy 

2683  ©Bellboy  and  the  Playgirls,  The 

(94)  Novelty-Comedy  UPRO 

2653  ©Best  of  Enemies,  The  (104)  ® 

War  Comedy-Drama  Col 

2640  Big  Wave,  The  (73)  Drama  AA 

2662  ^Billy  Budd  (123)  © Sea  Drama.. AA 
2690  Q©Billy  Rose's  Jumbo  (125) 

® Mus MGM 

2641  Bird  Man  of  Alcatraz  (142)  Dr...UA 

2667  Bloody  Brood,  The  (69)  Cr Astor 

Boccaccio  '70  (148)  Eng-dubbed 

Episodes  Embassy 

2705  Bomb  for  a Dictator  (73)  Ac. . Medallion 

2669  Bourbon  St.  Shadows  (70)  Cr MPA 

2651  Brain  That  Wouldn't  Die,  The 

(71)  Horror  Dr.  AlP 

2702  Cairo  (91)  Crime  Drama  MGM 

Candida  (90)  Satire 

(sub  titles)  Union 

2658  Carnival  of  Souls  (91) 

Psycho-Melodrama  Herts-Lion 

2673  Carry  On,  Teacher  (86)  Com Governor 

2659  (^Centurion,  The  (77)  Spectacle. ..  .PIP 
2661  ©Chapman  Report,  The  (125)  Drama  WB 

2697  Child  Is  Waiting,  A (102)  Dr UA 

2705  ©Cleopatra’s  Daughter  (93) 

©Adv  Spectacle Medallion 

2639  Clown  and  the  Kid  (65)  Corn-Drama  UA 

2660  Coming-Out  Party,  A (98)  Com  Union 
2645  Concrete  Jungle,  The  (86)  Dr.  ..Fanfare 
2650  Confessions  of  an  Opium  Eater 

(85)  Shock  Melodrama  AA 

2693  Connection,  The  (93)  Drama F-A-W 

2696  ©Constantine  and  the  Cross  (114) 

© Spectacle  Drama Embassy 

2621  y©Counterfeit  Traitor,  The  (140) 

Drama Para 

2690  Court  Martial  (82)  War  Drama  UA 

2704  Crooks  Anonymous  (87)  Comedy.  .Janus 

2665  Cry  Double  Cross  (65)  Melodrama  Atlantic 

— D— 

2655  ©Damn  the  Defiant!  (101)  © Ac  Col 

2666  ©Damon  and  Pythias  (99)  Drama..  MGM 
2671  ©Dangerous  Charter  (76)  Action  Crown 

2702  David  and  Lisa  (94)  Drama. ..  .Cont’l 
2701  Day  Mars  Invaded  Earth,  The 

(70)  © Science- Fiction 20th-Fox 

2691  Days  of  Wine  & Roses  (117)  Drama  WB 
2658  Devil’s  Messenger,  The  (72) 

Fantasy-Melodrama  Herts-Lion 

2696©Diamond  Head  (107)  ® Drama.. Col 
Divorce — Italian  Style  (105) 

Eng-Dubbed  Comedy Embassy 

2704  During  One  Night  (84)  Dr Astor 

— E— 

2647  ©East  of  Kilimanjaro  (72) 

Adventure Parade 

2657  ©Eegah  (90)  Comedy-Fantasy. . Fairway 
2588  ©El  Cid  (184)  @ Hist.  Spectacle  AA 
2680  Escape  From  East  Berlin  (94)  Or.  MGM 

2653  Fallguy  (64)  Crime  Drama Fairway 

2703  Fatal  Desire  (SO)  Melodrama Ultra 

2664  Firebrand,  The  (63)  © Western  20th-Fox 
2695  ©First  Spaceship  on  Venus  (80) 

Science-Fiction  Crown 

2707  Five  Miles  to  Midnight  (110)  Drama.  .UA 

2708  Five  Minutes  to  Live  (80)  Crime..  Astor 

2654  Q©Five  Weeks  in  a Balloon 

(101)  © Adventure-Comedy  20th-Fox 
2664  Flame  in  the  Streets  (93) 
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2663  Ring-a-Ding  Rhythm  (78)  Musical.. Col 

9-10-62 

A1 

-F 

tt 

+ 

+ 

5+2- 

2679  What  Ever  Happened  to  Baby  Jane? 

2681  ©Roommates  (91)  Comedy Herts-Lion 

11-12-62 

-F 

+ 

-F 

3+ 

(132)  Suspense  Drama  

. .WB 

11-  5-62 

A3 

FF 

+ 

FF 

FF 

FF 

10+1- 

2692  Run  Across  the  River  (74)  Ac.  . Citation 

12-17-62 

1+1- 

2674  Where  the  Truth  Lies  (S3) 

Drama  (Eng-dubbed)  

. Para 

10-15-62  A3 

+ 

— 

— 

+ 

3+3- 

2700  ©Samson  and  the  7 Miracles  of  the 

2678  ©White  Slave  Ship  (92)  © Ad... 

.AlP 

10-29-62 

B 

+ 

— 

3+3- 

World  (80)  © Adv AlP 

1-28-63 

-F 

1 + 

2693  ©Who’s  Got  the  Action?  (93) 

2702  ©Savage  Guns.  The  (85)  ® W’n..MGM 

2-  4-63 

A2 

-F 

-F 

3-1-1— 

® Comedy  

. Para 

12-24-62 

A3 

+ 

tl 

FF 

FF 

+ 

7+1- 

2659  Scarface  Mob,  The  (105)  Crime. ...  Cari 

8-27-62 

+ 

1+ 

2706  Wild  Is  My  Love  (74)  Drama.  . Mishkin 

2-18-63 

It 

1+1- 

2682  Secrets  of  the  Nazi  Criminals 

2677  ©Wonderful  to  Be  Young  (92) 

(84)  Documentary Trans- Lux 

11-12-62 

A3 

FF 

++ 

4- 

ff 

+ 

8+ 

© Musical  

10-29-62 

+ 

+ 

+ 

3+ 

2699  Seducers,  The  (88)  Melodrama. . . . Brenner 

1-28-63 

-t- 

+ 

2+2- 

2658  ©Wonderful  World  of  the  Brothers 

7 Capital  Sins  (113) 

Grimm  (135)  MGM*Cin€rama 

8-20-62 

A1 

FF 

FF 

FF 

FF 

FF 

FF  12+ 

Episode  Comedy  (sub  titles)  Embassy 

2-18-63 

C 

FF 

FF 

-F 



5+1- 

— XYZ— 

2689  Seven  Daring  Girls  (76)  Action  Manson 

12-10-62 

it 

1+1- 

2671  Young  Go  Wild,  The  (88) 

2657  Shootout  at  Big  Sag  (64)  W’n  Parallel 

8-20-62 

-F 

2+1- 

Melodrama  Manson 

10-  8-62 

1+1- 

2670  Siege  of  Hell  Street,  The  (93)  Cr.  UPRO 

10-  1-62 

1+1- 

2686  Young  Guns  of  Texas  (78) 

2646  ©Sky  Above— the  Mud  Below.  The 

© Western  20th-Fox 

11-26-62 

A1 

+ 

FF 

4+1- 

(90)  Documentary  Embassy 

7-  9-62  SP 

FF 

FF 

+ 

FF 

H 

+ 10+ 

2675  Young,  Willing  and  Eager  (77)  Drama.. SR 

10-22-62 

1+1- 

2684  Smashing  of  the  Reich  (89) 

2638  Zotz!  (87)  Comedy  

. .Col 

6-11-62 

A1 

it 

+ 

+ 

+ 

+ 

6+2- 
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Feature  chart 


ALLIED  ARTISTS  | ti 

AMERICAN  INT'L  | ti  \ BUENA  VISTA  | ti 

COLUMBIA  1 ti 

©Marco  Polo  (100)  ©..Ad.. 709 
Rory  Calhoun,  Yoto  Tanl 

The  Interns  (120)  D..703 

Michael  CaUan,  Cliff  Robertson, 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges,  Edson  Stroll 

©El  Cid  (181)  © D..6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(Cinemascope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad. .713 

(formerly  ‘‘Wild  Cargo”) 

Pier  Angeli,  Edmund  Pi-  tom 

©Damn  the  Defiatrt! 

(101)  © D.  .705 

Alec  Guinness.  Dirk  Bogarde, 
Anthony  Ouayle 

©The  Best  of  Enemies 

(104)  CD  . 706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78)..  M.. 707 
Chubby  Checker,  Dukes  of  Dbdeland 

Convicts  4 (106)  D..6205 

(was  ‘'Reprieve”) 

Ben  Gazzara,  Stuart  Whitman,  Ray 
Walston,  Vincent  Price,  Rod 
Steiger.  Sammy  Davis  jr. 

Warriors  Five  (82) Ac..  707 

Jack  Palance,  Jo  Anna  Rail! 

^©Almost  Angels  (93)  D/M.. 135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..708 

Anthony  ftuinn,  Jackie  Gleason, 
Julie  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..709 
Joey  Dee,  Gary  Crosby, 

Kay  Medford 

We’fl  Bury  You!  (75)  ..Doc.. 711 

OBilly  Budd  (123)  © ..D..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  liouglas,  Terence  Stamp 

©Rcptilicus  (81)  SF  .715 

Carl  Ottosen,  Ann  Smyrner 

©The  Legend  of  Lobo  (67)  00.  .110 
True  Life  Adventure 

©Pirates  of  Blood  River 

(87)  © Ad.  .710 

Kerwln  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  0.  .712 

Steve  McQueen,  Robert  Wagner, 
Shirley  Anne  FTeld 

©Samson  and  the  Seven  Miracles 
of  the  World  (SO)  ©..Ac.. 714 
Gordon  Soott,  Yoko  Tanl 

©In  Search  of  the  Castaways 

(110)  Ad.  136 

Maurice  ClieTalior,  Hayley  Mills, 
George  Sanden 

©Barabbas  (134)  ®70 Dr.  .713 

Anthony  Quinn,  SUvana  Mangano, 
Arthur  Kennedy.  Katy  Jurado 

©The  Raven  (86)  ®....  Ho.  .717 
Vincent  Price,  Peter  Lorre, 

Boris  Karloff 

©Lawrence  of  Arabia 

(222)  ® 70  D.  .714 

(Special  Release) 

Alec  Guinness,  Anthony  Quinn, 
Peter  O'Toole 

©Battle  Beyond  the  Sun 

(75)  ® SF..716 

Ed  Perry,  Aria  Powell 

Night  Tide  (84)  D..718 

Dennis  Hopper,  Linda  Lawson 

Son  of  Flubber  (100)  C..140 

Fred  MacMurray,  Nancy  Olson, 

Ed  Wynn,  Keenan  Wynn 

©Diamond  Head  (107)  ®..D..715 
Cliarlton  Heston,  Yvette  Mimleux, 
George  ChakirLs.  France  Nuyen, 
James  Darren 

Operation  Bikini  (..)...  .Ac.  .803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

A Question  of  Consent  (..)  D..S07 
Frederick  O’Neil,  Atmalena  Lund 
(Special  release) 

Dementia ( . . ) Ho.  . 801 

William  Campbell.  Luana  Anders, 
Mary  Mitchell 

©The  Terror  (..)  © Ho.  .804 

Boris  Karloff 

Miracle  of  the  Vikings  (..)  Ad.. 808 
Cameron  Mitchell,  Alice  and  Ellen 
Kessler 

©The  Miracle  of  the  White 

Stallions  (110)  D..141 

Robert  Taylor.  LEll  Palmer 

The  Man  From  the  Diners' 

Club  (.  .)  C.  . 

Daraiy  Kaye.  Gira  Williams, 
Martha  Hyer 

The  Mind  Benders  (..)....  D . .802 
Dirk  Bogarde,  Mary  Ure 

©The  Young  Racers  (. .) . .Ac.  .805 
Mark  Damon,  William  CampbeJl 

©Bye  Bye  Birdie  ( . . ) ® C/M  . . 
Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margret 

©55  Days  at  Peking  ( . . ) ® . . 0 . . 
Charlton  Heston,  Ava  Gardner, 
Darid  Niven 

Black  Zoo  (..) Ho.. 

Michael  Gough,  Jeanne  Cooper 
©Day  of  the  Trifflds 

(U9)  © Ho.  .6209 

Howard  Keel,  Nicole  Maurey, 
Mervyn  Johns 

Nightmare  House  (..) Ho.. 

Leticia  Rorrvan,  John  Salon 
©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

‘‘X”— Man  With  the  X-Ray 

Eyes  SF.. 

Ray  Milland 

©Beach  Party  ® C.  . 

tYanlde  Avalon 

©Savage  Sam  ( . . ) Ad . . 

Brian  Keith.  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

©Summer  Magic CD.. 

Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Wailey,  Eddie 
Hodges 

Congo  Vivo  (..)  Ad.. 

Jean  Seberg.  Gabriele  Ferzettl 

The  Victors  (..)  © D.. 

Vincent  Edwards.  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 

The  Maniac  (..)  0.. 

Kenrin  Mathews,  Nadia  Gray 
The  Iron  Maiden  (..)....C.. 

Michael  Craig,  Anne  Helm, 

Jeff  Donnell 

CONTINENTAL 


©Waltz  of  the  Toreadors 

(105)  CD. 

Peter  Sellers.  Margaret  Leighton 


The  Impersonator  (64) C. 

John  Oawford,  Jane  Orlfflthg 


DO 

m 


Operation  Snatch  (S3)  C. 

Terry-Thomafi,  George  Sanders, 
Lionel  Jeffries 


Riff  Raff  Girls  (97)  0. 

(Bng-dubbed) . . Nadja  Tiller, 
Robert  Hossein 


O 

o 

— t 
O 

03 

m 

TO 


The  Loneliness  of  the  Long 

Distance  Runner  (103) 

0. . 

Michael  Redgrave,  Tom 

Courtenay 

David  and  Lisa  (94) D. 

Keir  Dullea,  Janet  Margolin, 
Howard  Da  SRva 


©Your  Shadow  Is  Mine  (..)..D. 
Jill  Haworth,  Michel  Ruhl 


This  Sporting  Life  ( . . ) D. 

Richard  Harris,  Rachel  Roberts 


The  Assassin  (..)  D 

John  Ireland 

The  Balcony  (..)  D 

Shelley  Winters,  Peter  Falk 

The  Hands  of  a Strangler  (..)..  0 
Mel  Ferrer,  Dany  Carrel 


O 


BOXOFFICE  BookinGuide  March  11,  1963 


7 


EMBER  I DECEMBER  1 JANUARY  1 FEBRUARY  1 MARCH  I APRIL  I MAY  I COMI 


COMING  I MAY  | APRIL  | MARCH  ( FEBRUARY 


FEATURE  CHART 


fhe  kty  to  letters  and  combination!  thereof  Indicating  story  type;  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentory;  (Dr)  Droma;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Lienee-Fiction;  (W)  Western. 


EMBASSY 


I jglM-G-M 


©Two  Weeks  in  Another  Town 

! (104)  © D..220 

Kirk  Douglas,  Edw.  G.  Robinson, 
Cyd  Qiarisse,  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey,  Karl  Boehm 
((Cinerama  engagements  only) 


„ Divorce — Italian  Style  (104).. C.. 
rri  (Ekig-dubbed)  Marcella  Mastrolanni, 
CQ  Daniels  Rocca,  S.  Sandrelli 


©I  Thank  a Fool  (lOO)  ©..D..301 
Susan  Hayward,  Peter  Finch 


O. 


i/i 


0£. 

LU 

CQ 

o 


Long  Day’s  Journey  Into 

Night  (174)  D.. 

Katharine  Hepburn,  Ralph  Richard- 
son, Jason  Robards  jr..  Dean 
Stockwell 


O 


©A  Very  Private  Affair  (95)  D.  .303 
B.  Bardot,  Marcdlo  Mastrolanni 

©The  Savage  Guns  (85)  ® OD.  .306 
Richard  Basehart,  Alex  Hlool 


0£. 

UJ 

OQ 


> 

o 


Period  of  Adjustment  (112) 

© C..30S 

Tony  Frandosa,  Jane  Fonda, 

Jim  Huttoo 

Escape  From  East  Berlin 

(94)  D..3U 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-Hwmas,  Eric  Sykes, 

Demils  Price,  Moira  Redmond 


O' 


©Constantme  and  thi  Cross 

(114)  Ad.. 

Cornel  Wilde,  Oulstlne  Kaufmann 


O 


^©Billy  Rose's  Jumbo 

(125)  © M..510 

Doris  Day,  Jimmy  Durante,  Martha 
Raye,  Stephen  Boyd,  Doan  Jagger 

©Swordsman  of  Siena  (92) 

© Ad.. 304 

S.  (Jranger,  S.  Koeolna.  C.  Kaufmann 


>- 

Of 

< 


©Madame  (104)  ® 70 D.. 

(Ekig-dubhod)  Sophia  Loren, 
Robert  Hossedn 


The  Password  Is  Courage 

(116)  CD.. 305 

Dirk  Bogarde,  Maiia  Perschy 

Cairo  (91)  D..316 

George  Sanders,  Richard  Johnson 

©Mutiny  on  the  Bounty 

(179)  <g)  70 Ad.  .355 

Marion  Brando,  freror  Howard 


The  Hook  (98)  ® D..317 

Kirk  Douglas,  Robert  Walker, 

Nick  Adams,  Nehemlah  Persoff 


Dime  With  a Halo  (94) D.  .318 

Barbara  Luna,  Paul  Langton 


©Seven  Seas  to  (Ulais 

(102)  © D..309 

Rod  Taylor,  Keith  Mlcbell 

©The  Courtship  of  Eddie's  Father 

(..)  ® C..321 

Gleim  Ford,  Shirley  Jorses 

©Follow  the  Boys  (95)  ® CD.. 320 
Connie  Francis.  Paula  Prentiss, 

Ron  Randell,  Russ  Tamblyn 


©Come  Fly  With  Me  (. .)  ® C.  .322 
Dolores  Hart,  Hugh  O’Brian,  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(..)  C/M. .323 

Elvis  Presley,  Joan  O’Biien 


©Captain  Sind  bad  (..)..  Ad.. 
Guy  Williams,  Heidi  Bruehl 

©In  the  Cool  of  the  Day 

(..)  ® 0.. 

Jane  Fonda,  Peter  Finch 


©Landru  D . . 

Michele  Morgan.  Danielle  Darrieux, 
Hlldegarde  Neff 


©The  Golden  Arrow  (..)  Ad.. 

Tah  Hunter,  Rossana  Podesta 
©The  Main  Attraction  (90) 

© 0.  .307 

Pat  Boone.  Nancy  Kwan 

©Tamahine  (..)  0.. 

Nancy  Kwan,  Dennis  Price, 

John  Frazer 

©The  Haunting  (..)  D.. 


■liille  Harris,  Claire  Bloom 


PARAMOUNT  ^ ti 

20TH-FOX  { ti 

UNITED  ARTISTS  I ti 

©Hatari!  (159)  Ad.. 6117 

John  Wayne,  Red  Buttons,  EUsa 
MartineUl,  Hardy  Kruger 

©My  Geisha  (120)  ®.. CD.. 6118 
Shirley  MaoLahN,  Yves  Montand, 
Bdw.  G.  Robinson.  Bob  Cummings 

U©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Edeo, 

Cedric  Hardwlcke,  Peter  Lorre 
©Hemingway's  Adventures  of  a 

Young  Man  (145)  © D..213 

Rlcbard  Beymer,  Susan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © 

Kent  Taylor,  Lisa  MonteU 

Bird  Man  of  Alcatraz  (143)  D.  .6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

S.  Tracy.  B.  Lancaster,  R.  Widmark, 
M.  Dietrich,  M.  Clift,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 

©1  Like  Money  (81)  © C..241 

Peter  SeUers,  Nadia  Gray, 

Herbert  Lorn 

©The  300  Spartans 

(113)  © Ad.. 219 

Richard  Elgan,  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) CD..  6231 

Elvis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  ® Ad.. 6232 

Jack  Balance,  Cbiy  Madison 

The  Pigeon  That  Took 

Rome  (101)  ® C..6202 

Charlton  Heston,  E3sa  MartineUl, 
Harry  Guardlno 

©Loves  of  Salammbo  (72) 

© Ad. .223 

Jeanne  Valerie,  Jacques  Sernas, 
EMmund  Purdom 

^The  Longest  Day 

(ISO)  © D.  .221 

AU-Star  east:  deolctlon  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 

©Hero’s  Island  (94)  ® Ad.. 6229 
James  Mason,  Neville  Brand, 

Kate  Manx,  Rip  Torn 

Pressire  Point  (91)  D.  .6233 

Sidney  Poltler.  ^bby  Darin 

©Girls!  Girls!  Girls! 

(9S)  C/M..6205 

Elvis  Presley,  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.  .6236 
Helene  Remy 

Tower  of  London  (79) . . . . Ho.  .6234 
Vincent  Price 

©Wonderful  to  Be  Young 

(92)  © C/M.. 6209 

curt  Bkhard,  Robert  Motley 

It's  Only  Money  (84) C..6206 

Jerry  Lewis,  Zachary  Seott,  Jeon 
O’Biieo 

©Gigot  (104)  C..220 

Jackie  (Reason,  Katherine  Kath, 
Jean  LeFebvre,  QabrleUe  Dorzlat 

©Tha  Lion  (96)  © D..305 

Wm.  Holden*,  Oapueine,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120) . . D . .6301 
Sblrley  MacLalne,  Robert  MUdun 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm,  Christian  Wolff, 

Sabina  Sesselmon 

©Who’s  Got  the  Action? 

(93)  ® C..6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert,  Ntta  Talbot 

Where  the  Truth  Lies  (81)  D..6211 
Juliette  Greco,  LUo  Pulver 

©Sodom  and  Gomorrah  (154)  S.  .301 
Stewart  Granger,  Pier  Angell 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Mltchum,  Jody  McCrea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 

©Taras  Bulba  (120)  ®..D..6303 
Tony  Curtis,  Yul  Brynner 

A Child  Is  Waiting  (1D2)  D..6305 
Burt  Lancaster,  Judy  Garland 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

Laurence  Harvey,  France  Niiyen, 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden,  Capucine,  T.  Howard 

30  Years  of  Fun  (85) C..308 

Comedy  compilation.  .CharUe 
(Thaplln,  Buster  Keaton 

Two  for  the  Seesaw  (120)  D . . 6301 
Slilrley  MacLalne,  Robert  Mltchum 

The  Great  Van  Robbery 

(73)  Ac..  6302 

Denis  Shaw,  Kay  Callard 

©Beauty  and  the  Bast 

(77)  Ad.. 6223 

Joyce  Taylor,  Mark  Damoo 

©Papa's  Delicate  Condition 

(98)  C..6212 

Jackie  Gleason.  Glynls  Johns, 
Laurel  Goodwin.  Chas.  Buggies 

©Marilyn  (..)  © Doc.. 302 

Narrated  by  Rock  Hudson 

House  of  the  Damned 

(62)  © D..313 

Ronald  Foster,  Merry  Anders 

Five  Miles  to  Midnight 

(110)  D..6306 

Sophia  Loren,  Anthony  Perkins 

©Love  Is  a Ball  (. .) C.  .6309 

Glenn  Ford,  Hope  Lange 

©My  Six  Loves  (101) .... D . .6213 
Debbie  Reynolds,  Cliff  Robertson. 
David  Janssen,  Eileen  Heckart 

©Nine  Hours  to  Rama 

(125)  © 0..307 

Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 

©1  Could  Go  on  Singing 

(99)  D/M..6311 

Judy  Garland,  Dirk  Bogarde 

Hud  (112)  ® 0D..6216 

Paul  Newman,  Patricia  Neal. 

Melvyn  Douglas,  Brandon  de  Wilde 

Yellow  Canary  (..)  © D.. 

Pat  Boone,  Barbara  EMen 

Police  Nurse  (..) D.. 

Merry  Anders 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

©Donovan’s  Reef  (..)..  Ad.. 

John  Wayne,  Lee  Marvin,  Jack 
Warden,  Elizabeth  AUen 

©Come  Blow  Your  Horn  ® C.  .6221 
Frank  Sinatra,  Barbara  Rush, 

Lee  J.  Cobb.  JUl  8t.  John 

©Paris  When  It  Sizzles  (,.)..D.. 
William  Holden.  Audrey  Hepburn 

The  Stripper  (..)  © D..309 

Joanne  Woodward,  Richard  Beymer 
©The  Queen’s  Guards  (..) 

Raymond  Massey,  Daniel  Massey 
The  Condemned  of  Altona  © D..312 
Sophia  Loren.  Maximilian  Schell, 
Fredrlc  March,  Robert  Wagner 

©The  Leopard  (..)  © D..311 

Burt  Lancaster,  Claudia  (^dlnale 

The  Caretaka-s  (..) D.. 

R.  St.ack,  Joan  Crawford.  P.  Bergen 
©Amazons  of  Rome  (96)  Ac.. 

Louis  Jourdan,  Sylvia  Syms 
©Diary  of  a Madman  (96)  Ho.  .6308 
Vincent  Price,  Nancy  Kovack 

Johnny  Cool  0.. 

Henry  Silva,  Elizabeth  Montgomery 

©Tom  Jones  0.. 

Albert  Fiimey.  Susannah  York 
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FEATURE  CHART 


UNIVERSAL 


WARNER  BROS. 


€>  e 
ISZ 


©The  Spiral  Road  (140) . -D.  .6218  Guns  of  Darkness  (103) . .Ad.  .169 
Rock  Hudson,  Burl  Ires,  Leslie  Caron.  David  Niven 

Gena  Roniands 


©The  Phantom  of  the  Opera 

(84)  Ho.  6219 

Herbert  Lom,  Heather  Sears. 
Michael  Gough,  Edn.  de  Souza 


©No  Mart  Is  an  Island 

(114)  D..6220 

Jeffrey  Hunter,  Marshall  Thompson, 
Barbara  Perez 


©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®.. Ad.. 167 
Louis  Jourdan,  Yvonne  Fumeaui 


©The  Chapman  Report  (125)  D.  .251 
Efrem  Zimhallst  jr.,  Shelley  Winters, 
Jane  Fonda,  Claire  Bloom,  (Bynls 
Johns 


©If  a Man  Answers  (102) . .C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Mlcbellne  Presle,  John  Lund 

Stagecoach  to  Dancers’  Rock 

(72)  W..6222 

Warren  Stevens,  Martin  Landau, 
Jody  Lawranee,  Judy  Dan 


Freud  (139)  D..6301 

(Special  Release) 

Montgomery  CUft,  Susannah  York, 
Larry  Parta,  Susan  Kohner 


©40  Pounds  of  Trouble 

(109)  ® C..6304 

Tony  Curtis.  Suzanne  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (92) . .Ac.  .6305 
IMward  Judd,  Laurence  Payne. 

James  Robertson  Justice 


What  Ever  Happened  to  Baby 

Jane?  (132)  D..2S2 

Joan  Crawford,  Bette  Dads 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Qarlaod,  Robert 
Ooulet,  Red  Buttons.  Hennlone 
Qlngold 


©Gypsy  (143)  ® M..254 

Rosalind  Russell,  Natalie  Wood, 

Karl  Malden 


Term  of  Trial  (113)  D..255 

Laurence  Olivier,  Simone  Slgnoret, 
Teraice  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon,  Lee  Remlck 


To  Kill  a Mockingbird 

(129)  0..6306 

Gregory  Peck,  Mary  Baitiam, 
Phillip  Alford,  John  Megna 


©The  Birds  (120  D.. 

Rod  Taylor,  Suzanne  Pleshette, 
Jessica  Tandy,  Tippl  Hedren 

©The  Ugly  American  (120)  D. . 
Marlon  Brando,  Sandra  Church,  Bijl 
Okada,  Pat  Hlngle,  Jocelyn  Brando 


Paranoiac  (SO)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  00.. 6310 

Aiidle  Murphy.  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Lancelot  and  Guinevere 

(..)  ® Ad.. 

Cornel  Wilde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..D.. 
Rock  Hudson,  Rod  Taylor,  Mary 
I’p.ich.  Barry  Snlliv.in 

©For  Love  or  Money  (.,) C.. 

Kirk  Douglas,  Mitzi  (jaynor. 

Gig  Young.  Thelma  Ritter 


©Critic’s  Choice  (100)  ® C..259 
Bob  Hope,  Lucille  Ball 


©The  Castilian  (129) Ad.. 262 

Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Allda  Valli 


©Island  of  Love  (..)  ® C.. 

Robert  Preston,  Tony  Randall 

©PT-109  (..)  ® D.. 

niff  Robertson 

©Spencer’s  Mountain  (..)  ® OD.. 
Henry  Fonda,  Maureen  O'Hara, 
JamK!  MacArthur 


ASTOR 

Night  of  Evil  (88) D.  .Aug  62 

Lisa  Qaye,  William  Campbell 
The  Bloody  Brood  (69) . . D . .Sep  62 
Peter  Falk.  Barbara  Lord 
The  Quare  Fellow  (85)  D . . Feb  63 
Patrick  McGoolian,  Sylvia  Syms 
During  One  Night  (84) . . D . . 

Don  Borisenko.  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.  . 
Johimy  Cash,  Donald  Woods 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  Martin  Held 
©Flame  in  the  Streets 

(93)  © D..Sep62 

John  Mills,  Sylvia  Byms 
West  End  Jungle  (60) ..  Doc.  . Feb  63 
London’s  prostitution  problem 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D.. Sep  62 

Christian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Tell-Tale  Heart  (78)  Ho.  .Sep  62 
Lawrence  Payne,  Adrienne  Corrl 
Smashing  of  the 

Reich  (84)  Doc.. Oct 62 

Kamikaze!  (89)  Doc.. Oct 62 

The  Night  They  Killed  Rasputin 

(87)  D . Oct  62 

Edmund  Purdom,  Glanna  Canale 

CARI  RELEASING 
The  Scarface  Mob  (106) . .D.  .Aug  62 
Robert  Stack,  Keenan  Wynn 

COLORAMA 

©The  Trojan  Horst 

(105)  © D..Jul62 

St^e  Reeves,  John  Drew  Barrymore 
©Th*  Mongols  (112)  ®..S..Jul62 
Jack  Palmice,  Anita  Bkberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62 

Geoffrey  Home,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter 

(76)  ® D.. Sep  62 

Chrta  Warfield,  Sally  Prater 

Stakeout  (Q) D.. Oct 62 

Bing  Russell,  BIU  Hale 
Varan  the  Unbelievable 

(70)  D..0ct62 

Myron  Healy,  Tsuruko  KobayasU 
©First  Spaceship  on  Venus 

(81)  ® D.. Oct  62 

Yoko  'Tanl,  OldiTek  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad.. Oct  62 
Enrico  Marta  Salerno 
The  Reluctant  Saint  (105).. CD.. 
Maximilian  Schell,  Ricardo  Montalban 

ELLIS 

Two  Before  Zero  (78)  . . Doc . . Oct  62 
Lovers  on  a Tight  Rope 

(83)  D..  Dec  62 

Annie  Glrardot,  Francois  Perler 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel) . .Alfredo  Aleon 

FRANCE 

Back  Streets  of  Paris  (94)  6-18-62 

(President) . .Simone  Sl^oret 

Candide  (90)  2-1S-63 

(Union) . .Jean-Plerre  Cassel,  Pierre 
Brasseur,  Dahlia  Lavl,  Nadia  Gray 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlnne  Maryland 
Crime  Does  Not  Pay  (159)  11-26-62 
(Embassy) . .Michele  Morgan,  C. 


Marquand 

©End  of  Desire  (86)....  8-13-62 
(Comt’l) . .Marla  Schell 

Five  Sinners  (80) 8-  6-62 

(Astor) . .Marliui  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  Laforet 
Jules  and  Jim  (105) 6-11-62 


(.Janus) . .Jeanne  Moreau,  Oskar 
Werner 

Le  Dab  Se  Rebiffe  (96)..  8-13-62 
(Times) . .Jean  Oabln 

Lola  (90)  12  3-62 

(F-A-W) . .Anouk  Almee,  Mare 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . .Jean  Oabln,  Darry  Cowl 
Paris  Belongs  to  Us  (120)  1-14-63 
(Merlyn)..B.  Schneider,  F.  Prevost 
Passion  of  Slow  Fire  (91).  .11-26-62 
(Trans-Lux)  . .Jean  DeSaJlIy 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Charles  Aznavour 
Sundays  and  Cybele  (110)..  2-11-63 
(Davis-Royal) . .Hardy  Kruger, 
Patricia  Gozzi,  Nicole  Courcel 


MISCELLANEOUS 


Maxime  (93)  CD..  Nov  62 

Charles  Boyer,  Michele  Morgan 
EMERSON  FILM  ENTERPRISES 
the  Creation  of  the 

Humanoids  (75) Ho..  Oct  62 

Don  Megowan.  Erica  Elliot 
FAIRWAY  INT'L 

©Eegah  (90)  Ad..  May  62 

Arch  Hall  jr.,  Marilyn  Manning 

Fallguy  (64)  D.  . May  62 

Ed  Dugan 

Wild  Guitar  (87)  M..  Nov  62 

Arch  Hall  jr.,  Nancy  Czar 

FANFARE  FILMS 

The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Wanemaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C.  .Apr  62 
Michael  Craig,  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . .C.  .Jul  62 
Kenneth  Connor,  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112) . . D . . Oct  62 
Alan  Bates.  June  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD.. Aug  62 
Terry- Thomas,  Sonja  Zlemann 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  HUllgoss,  Frances  Feist 
The  Devil’s  Messenger 

1(72),  F.. Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  Montell,  BiU  Holmes 
Escape  to  Berlin  (80) . . . . D . . Oct  62 
Christian  Doermer.  Suzanne  Korda 

©Roommates  (91)  C..  Oct  62 

James  R.  Justice,  L.  PhUUps 
JANUS 

Crooks  Anonymous  (87) . . C. . Feb  63 
Leslie  PhUUps,  Stanley  Baxter 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 

The  Seducers  (88) D . . Dec  62 

NueUa  Dlerklng,  Mark  Saegera 

KINGSLEY 

Only  Two  Can  Play  (106)  C. . Mar  62 
Peter  BeUera,  SU  ZetteiUog 
LOPERT  FILMS 
The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho.  .Jul  62 

Pierre  Braaeeur,  AUda  VaUl 
The  Manster — Half  Man,  Half 

Monster  (72) Ho.  .Jul  62 

Peter  Dyneley,  Jane  Hylton 
©Stowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Pascal  Lamorlsse,  Andre  QOle 

Phaedra  (115)  D..  Nov  62 

Melina  Mercouri,  Anthony  Perkins 
MAGNA  FILMS 

©Black  Tights  (120)  ® M.. 

Cyd  Cbarlsse,  Zizl  Jeamnalre 

MEDALLION 

©Son  of  Samson  (90)  ®.. Aug  62 


FOREIGN  LANGUAGE 


7 Capital  Sins  (113) 2-18-63 

(Embassy) . .Jean-Pierre  Aumont, 
Dany  Saval,  Eddie  Constantine 

Sweet  Ecstasy  (75)  © 8-13-62 

(Audubon) . .E3ke  Sommer 

Tales  of  Paris  (85) 10-15-62 

(Times) — ^F.  Arnoul,  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe) . .Ruth  Nlehaut,  Viktor 
Staal 

GREECE 

Antigone  (88)  10-15-62 

(ElUs) . .Irene  Papas 

Electra  (110)  1-14-63 

(Lopert) . .Irene  Papas 

Take  Me  Away,  My  Love 

(90)  9-  3-62 

(Greek  M.P.) . .Christian  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  ll-12-62 
(Harrison) . .C.  BL'-was,  S.  (Jiatterjee 


ITALY 

Arturo’s  Island  (90) 1-21-63 

(MOM) . .Reg  Kerman,  Key 
Meersman 

Divorce — Italian  Style 

(105)  10-  1-62 

(Emba^) . .MarceUo  Mastrohmnl 

Eclipse  (123)  2-11-63 

(Times) . . Alain  Delon,  Monica  Vittl 


Everybody  Go  Home  (115) ..  12-10-62 
(Davls-Royal) . .Alberto  Sordl 


II  Grido  (The  Outcry) 

(115)  11-12-62 

(Astor) . .Steve  Cochran,  VaUi, 

B.  Blair 

Lady  Doctor,  The  (10(3) 10-  1-62 

((iovemor) . .Toto,  Lane 
La  Viaccia  (103) 10-22-62 


Mark  Forest,  Chelo  Alonso 
©Cleopatra's  Daughter 

(93)  ® Ad..  Feb  63 

Debra  Paget,  E.  Manni,  Robt.  Alda 

Bomb  for  a Dictator  (73)  Ac.  .Feb  63 
Pierre  Fresnay,  Michel  .\uclalr 
MPA  FEATURE  FILMS 
Bourbon.  St.  Shadows 

(70)  0..  Sep  62 

Richard  Derr,  Mark  Daniels 
Four  for  the  Morgue  (84) . . Ac. . 

Stacy  ILarris,  Louis  Slrgo 
PARADE  RELEASING  ORG. 

©Make  Way  for  Lila 

(90)  0..  Jun  62 

Erika  Rembei^  (Eng-dubbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad..  Jul  62 

Marshall  'Thompson,  Gaby  Andre 
PARALLEL  FILM  DISTRIBUTORS 
Shootout  at  Big  Sag 

(64)  W.  .Jun  62 

Walter  Brennan,  Luaim  Patten 

PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S.. 

John  Barrymore,  Jacques  Sernas 

©The  Huns  (85)  S.. 

Chelo  Alonso,  Jacques  Sernas 

TIMES  FILM 

Wild  for  Kicks  (92) . . . . 0 . . Feb  62 
David  Farrar,  Noelle  Adam 
©Mondo  Cane  (115) . . Doc.  . Feb  63 
"World-Wide  fUm  portrayal  of 
real  life” 

Eve  (..)  0..  Mar  63 

Jeanne  Moreau,  Stanley  Baker 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M..  Jul  62 

Jayne  Maasfleld,  Leo  Oenn 

TRANS-LUX 

Secrets  of  the  Nazi  Criminals 

(84)  Doc..  Oct  62 

Horror  Hotel  (76)  Ho,.  Oct  62 

Dennis  Lolls,  Christopher  Lee 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © 0..  Feb  63 

Elsa  MartlneUl  (Eng-dubbed) 

Fatal  Desire  (80) 0..  Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Eittore  Marnil  (Eng-dubbed) 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C.. Aug  62 
James  Robertson  Justice,  Lerile 
Phflllps 

Two  and  Two  Make  Six  (89).. C.. 
George  Chaklris,  Janette  Scott 

UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) . . . . D.  .Oct  62 
Eddie  Constantine,  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

June  Wilkinson.  Don  Kemiy 

ZENITH  INT'L 

No  Exit  (85) D..  Dec  62 

Vlveca  lindfors,  Rita  Gam, 

Morgan  Sterne,  Ben  Piazza 


(Embassy) . .Jean-Paul  Belmondo, 


Claudia  (jardinale 

Psycosissimo  (88)  10-29-62 

( Ellis).. Ugo  Toznazzl 

JAPAN 

Bad  Sleep  Well,  The 

(135)  2-25-63 

(Toho) . - Toshiro  Mifune 

Happiness  of  Us  Alone 

(133)  9-  3-62 

(Toho) . . Kelju  Kebayashl, 

Hideko  Takamine 

Island,  The  (96)  © 9-24-62 

(Zenith) . . Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca) . .T(»hIro  Mifune 


MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert) . . Toshiro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 
(Brenner) . .Uv  UUman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Teleplx)  . .L.  Wlnnlcka,  M.  Volt 

Partings  (101)  12-  3-62 

(Telepix) . .Marla  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
(Artkino) . .E.  Burenkov 

©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artkino)  . . Documentary 

©Violin  and  Roller  (55) . . 9-24-62 
(Artkino) . .Igor  Fomebenko 

SPAIN 

Viridiana  (90)  4-16-62 

(Kingsley) ..  Francisco  Rabal,  Silvis 
Pinal,  Fernando  Bey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8-  6-62 
(Embassy) . .Birger  Malmsten 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


BUENA  VISTA 
(All  in  color) 
FEATURETTE  SPECIALS 
ns  Horse  With  the  Flying 

Tail  (48)  Jan  62 

LIVE  ACTION  SPECIALS 


(Three-reel) 

131  Water  Birds  (31),  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108  The  Art  of  Skiing  ....AugS 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey's  Delayed  Date  Oct  62 

17U1  Chicken  UtUe  Nor  62 

17112  Two  Chips  and  a Miss  Dec  62 

SINGLE  REEL  CARTOONS 
125  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7421  Spies  and  Guys  (1&/2)  Sep  62 
7431  Strop,  Look  and  Listen 


(15) /*)  Oct  62 

74^  General  Nuisance  (IS)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  Dec  62 

7433  Training  for  Trouble 

(15</2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

7424  So's  Your  Anterma 

(17)  Feb  63 


CANDID  MICROPHONE 


(Reissues) 

7551  No.  1,  Series  4 (10)  Sep  62 

7552  No.  2,  Series  4 (11)  . . Nov  62 

7553  No.  3,  Series  4 (10)  . .Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Technicolor  Reissues) 

6612  The  Oompahs  (7</i) . . . .Apr  62 

6613  The  Air  Hostess  (8) . . May  62 

6614  Giddyap  (S'/:) Jun  62 

6615  Georgia  and  the 

Dragon  (7)  Jul  62 

7601  Gerald  McBoIng  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Uttle  Rover  (9)  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snovrtime  (7)  Jan  63 

7609  The  Emperor's  New 

Clothes  (8>/z) Feb  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6706  Swash  Buckled  (7)  ....Apr  62 

6707  Common  Scents  (7)  . . . . May  62 

6708  Bearly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  . . Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 

7705  Just  a Wolf  at  Heart 

(7)  Feb  63 

MR.  MAGOO  REISSUES 
(Technicolor) 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Magoo’s  Cruise  (6) Sep  62 

7752  Magoo’s  Problem  Child 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(S'/z)  ('©  and  standard) . . Dec  62 

7755  Gumshoe  Magoo  (6)...  Feb  63 
SPECIAL  COLOR  FEATURETTES 

6444  Pleasure  Highway 

(19>/z)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

(15)  Sep  62 

7442  Wonders  of  Arkansas 

(19)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter- Reissues) 

6160  Monster  and  the 

Ane  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6408  Sappy  Bull  Fighter 

(151/2)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagpole  Jitters  (16)  . . Nov  62 

7404  For  Crimin’  Out 

Loud  (16)  Jan  63 

7405  Rumpus  in  the  Harem 

(16)  Feb  63 


CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mv62 

The  Magic  Tide  (S2)  M 62 


The  Plucky  Plumber  (18) Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cai toon  Kit  (.  .)  

C6433Tall  in  the  Trap  (..) 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  ( . . ) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

A/6461  Puss  Gets  the  Boot  (9) . 

W6462  Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  

W6464  Bowling  Alley  Cat  (8)  . 
A/6465  Fine  Feathered  Friend  (8) 
W6467  The  Lonesome  Mouse  (8) 
A/646S  Mouse  Comes  to  Dinner  (8) 

W6469  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7). 
W6472  Puttin’  on  the  Dog  (7) . 


PARAMOUNT 
COMIC  KINGS 


C22-1  Et  Tu  Otto  (7)  Sep  62 

C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3The  Method  and 

Maw  (9)  Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

C22-5  Keeping  Up  With 

Krazy  (7)  Oct  62 

C22-6  Mouse  Blanche  (7) Nov  62 

MODERN  MADCAPS 
(Technicolor) 

M22-1  Penny  Pals  (6)  Oct  62 

M 22-2  Robot  Ringer  (6)....  Nov  62 

M22-3  One  of  the  Family 

(6)  Dec  62 

M22-4  Ringading  Kid  (6)  . .Jan  63 

M22-5  Drum  Up  a Tenant 

(6)  Feb  63 

M22-6  One  Weak  Vacation 

(. .)  Mar  63 

NOVELTOONS 

(Technicolor) 

P22-lAnatole  (9)  Sep  62 

P22-2Yule  Laff  (6)  Oct  62 


POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6) ..  Sep  62 
E22-2  Child  Soekology  (6)  Sep  62 
E22-3  Ancient  Fistory  (7)  Sep  62 
E22-4  Big  Bad  Sinbad  (10  Sep  62 
E22-5  Popeye’s  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 


Battle  (6)  Sep  62 

P22-3  It’s  for  the  Birdies 

(6)  Nov  62 

P22-4  Fiddlin’  Around  (6)..  Dec  62 

P22-5  Ollie  the  Owl  (6) Jan  63 

P22-6  Good  Snooze  Tonight 

( ■ ) Feb  63 

P22-7  A Sight  for  Squaw 
Eyes  (..)  Mar  63 


LESTER  A.  SCHOENFELD 
FEATURETTES 

©Mikahli  (33)  Nov  62 

©Angel  Bay  (30) Jan  63 

©This  Is  Hong  Kong  (30) ..  Feb  63 

Jessy  (30)  Mar  63 

TWO-REELERS 
(All  in  color) 

Pearlers  of  the  Coral 

Sea  (W/z)  Oct  62 

Heart  of  the  West  (15)  Oct  62 

Another  Sunny  Day  (211/a) . . Nov  62 

Newspaper  Run  (1^/z) Nov  62 

Design  in  the  Sky  (15) Oct  62 

Wings  to  the  Future  (15)..  Nov  62 
Australian  Landscape 

Painters  (12)  Jan  63 

Saddlemaker  (16)  Feb  63 

Captain  H (20)  Feb  63 

People  of  the  Rock  (14) ....  Mar  63 
ONE-REELERS 

Blue  Tunes  (10)  Oct  62 

Ray  Ellington  & Quartet  (10)  Nov  62 

©Roman  Way  (10) Nov  62 

©Morocco’s  Saharan 

Regions  (12yz)  Jan  63 

Making  Music  (10)  Jan  63 

©Inside  the  Tiger  (9) Feb  63 

©Ravenna  (12'/2) Mar  63 


20fh  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7203  Primitive  Fighters  (8) . . Mar  62 

7204  Holiday  in  Ireland  (9)Apr62 


7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 
7209  Story  Book  Wedding  of 

Princess  Sophia  and  Prince 
Juan  Carlos  (10)  Aug  62 


7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 
7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’$ 

All  Ratios— Color 


5221  Klondike  Strike 

Out  (7)  Jan  62 

5222  Where  There’s  Smoke 

(7y  Feb  61 

52^  He-Man  Seaman  (6).. Mar  62 

5224  Nobody’s  Ghoul  (7)....  Apr  62 

5225  Riverboat  Mission  (7) . . May  62 

5226  Rebel  Trouble  (7)....  Jun  62 

5227  Taming  the  Cat  (7)....  Jul  62 

5228  Runaway  Mouse  (7) . . . .Aug  62 

5229  Big  Chief  No  Treaty 

(10)  Sep  62 

5230  First  Flight  Up  (6)  . . Oct  62 

5233  Bargain  Daze  (7) Dec  62 

5234  A Fight  to  the 

Finish  (7)  Dec  62 

TERRYTOON  CINEMASCOPES 

5203  Peanut  Battle  (7) Apr  62 

5204  Loyal  Royalty  (6) ....  May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  Sep  62 

5207  Fleet’s  Out  (6)  Oct  62 

5208  Home  Life  (7) Nov  62 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4371  Steel  Bands — Tropical 

Music  © Jan  63 

4372  A Picture  for  Jean  Feb  63 

4373  A Bridge  Named 

Emma  © Mar  62 

4374  End  of  the  Plains  ....Apr  63 

4375  Island  Spectacular May  63 

4376  South  of  the  Amazon  . .Jun  63 

4377  Land  of  Extremes  ...  .Jul  63 

4378  Land  of  Homer  Aug  W 

TWO-REEL  COLOR  SPECIALS 

4301  Land  of  the  Long  White 

Cloud  © Jan  63 

WALTER  LANTZ  CARTUNES 
(Technicolor. . Can  be  projected  in 
the  Anamorphic  Process,  2.35-1) 
(All  run  between  6 and  7 min.) 


42^  Phoney  Express  May  62 

4221  Careless  Caretaker  May  62 

4222  Mother’s  Little  Helper  Jun  62 

4223  Tragic  Magic  Jnl  62 

4224  Hyde  and  Sneak Jnl  62 

4225  Voo-Doo  Boo-Boo Aug  62 

4226Crowin’  Pabit  ^62 

4227  Punchy  Pooch  Scp  62 

4228  Little  Woody  Rtding 

Hood  Oct  62 

4229  Corny  Concerto Oct  62 

4311  Fish  and  Chips  Jan  63 

4312  Greedy  Gabby 

Gator  (WW)  Jan  63 

4313  Coming  Out  Party. ...  Feb  63 

4314  Case  of  the  Cold 

Storage  Yegg  Mar  63 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 


4316  Charlie’s  Mother-in-Law  Apr  63 
WALTER  UNT2  REISSUES 
(Color  Cartunes.  .Can  be  projected 
in  the  Anamorphic  process,  2.35-1) 

4331  Woody  Meets  Davy 

Crewcut  Jan  63 

4332  Box  Car  Bandit Feb  63 

4333  The  Unbearable 

Salesman  Mar  63 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  ..Jun 63 
433'7  Dopy  Dick,  the  Pink 

Whale  Jul  63 

SPECIAL 

4304  Football  Highlights 
1962  Jan  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
/Technicolor  Reissues — 7 min.) 

9310  Bye  Bye  Bluebeard May  62 

9311  Homeless  Hare Jun  62 

9312  Bird  in  a Guilty  Cage  ..Jul  62 

9313  F ool  Coverage Aug  62 

1306  Dog  Pounded Jan  63 

1307  Cat-Tails  for  Two Feb  63 

1308  Easy  Peckim's Mar  63 

1309  No  Barking Apr  63 

1310  Upswept  Hare  May  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

1722  Devil  Feud  Cake  Feb  63 

1723  The  Million-Hare Apr  63 

MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 

9712  Slick  Chick  Jul  62 

9713  Louvre  Come  Back 

to  Me  Aug  62 

1706  I Was  a Teenage  Thumb  Jan  63 

1707  Fast  Buck  Duck Mar63 

1708  Mexican  Cat  Dance. ..  .Apr  63 

1709  Woolen  Under  Where  ..May  63 
WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

(One- Reel) 

1502  Sea  Sports  of  Tahiti  ..Jan  63 

1503  (NEW)..  Moroccan 

Rivieras  Mar  63 

1504  When  Fish  Fight  May  63 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


Love  anci  Larceny  Tls"!  Comedy 

Major  Filins  94  Minutes  Rel.  Apr.  ’63 

Occasionally  the  Italians  turn  out  an  uproarious 
comedy  in  the  tradition  of  “Bread,  Love  and 
Dreams”  and  last  year’s  “Big  Deal  on  Madonna 
Street”  and  this  Mario  Cecchi  Gori  production  for 
Maxima  Film  is  another  fun-filled  delight  for  art 
house  devotees — and  many  regular  patrons  as  well. 
Vittorio  Gassman,  who  has  made  several  Hollywood 
films,  proves  to  be  as  adept  at  getting  laughs  as  he 
is  at  dramatic  portrayals  for  which  he  is  better 
known.  Gassman  has  an  acting  field  day  as  a 
small  time  performer  with  a gift  for  mimicry  who 
becomes  a petty  crook.  During  his  larcenous  ad- 
ventures, he  impersonates  several  elderly  men  and, 
funniest  of  all,  even  Greta  Garbo  trying  to  evade 
the  “papparizzi”  (news  photographers).  Meanwhile, 
his  actress  girl  friend  continues  to  beseech  him  to 
give  up  his  life  of  crime  and  she  is  finally  success- 
ful. But,  after  a few  years  of  domesticity,  Gassman 
manages  to  get  back  into  the  swindling  racket. 
Anna  Maria  Ferrero  is  charming  as  the  romantic 
interest  and  Dorian  Gray  adds  sex  appeal  and 
flashy  allure  as  Gassman’s  blonde  accomplice  in 
larceny.  Peppino  de  Filippo,  who  will  be  remem- 
bered as  the  excitable  censor  in  “Boccaccio  ’70,”  is 
an  elegant  crook.  Dino  Risi  directed  at  a fast  pace. 
This  merits  extra  selling — it  will  then  build  on 
favorable  word-of-mouth. 

Vittorio  Gassman,  Anna  Maria  Ferrero,  Peppino 
de  Filippo,  Dorian  Gray,  Mario  Carotenuto, 


Lovers  of  Teruel 


Ratio; 

1.85-1 


Ballet  Drama 

© 


Continental  90  Minutes 


Rel.  Feb.  ’63 


Devotees  of  the  ballet,  and  their  number  has  in- 
creased tremendously  in  recent  years,  as  well  as  art 
enthusiasts,  will  delight  in  this  imaginative  and  en- 
chantingly  photographed  ballet-drama  directed  by 
Raymond  Rouleau.  Ludmilla  Tcherina,  the  famed 
ballerina,  and  Claude  Renoir,  the  photographer 
grandson  of  the  painter,  will  be  selling  names  in 
the  art  spots.  However,  the  French-language  im- 
port is  too  off-beat  and  bizarre  for  most  regular 
situations.  Based  on  an  old  Spanish  legend,  the 
stoi*y  merges  dance  and  drama  as  it  deals  with  the 
star  of  a gypsy  dance  troupe  who  performs  a tragic 
ballet  each  night  in  the  town  square.  Destiny  has 
ordained  that  the  sufferings  of  the  heroine  of  the 
ballet  parallels  her  own  stoi’y  in  which  she  maiTies 
a man  she  does  not  love,  her  mind  snaps  and,  in  the 
finale,  she  is  buried  by  the  side  of  her  time  love, 
who  had  been  stabbed  to  death.  The  Eastman  Color 
camera  shots  are  in  muted  tones  and  resemble  ex- 
quisite tapestries.  Miss  Tcherina  dances  superbly 
and  gives  a touching  portrayal  while  Milko  Sparem- 
blek  is  her  ill-fated  lover.  Music  is  by  Mikos 
Theodorakis. 


Ludmilla  Tcherina,  Rene-Louis  Lafforgue,  Milko 
Sparemblek,  Stevan  Grebel,  Milenko  Banovitch. 


WB  Sets  15  Shorts  for  Season 

NEW  YORK — Warner  Bros,  will  release  15  Tech- 
nicolor short  subjects  for  the  winter-spring  season, 
including  11  cartoons. 

Four  “Worldwide  Adventure  Specials,”  namely 
“Sea  Sports  of  Tahiti,”  “Moroccan  Rivieras,”  “Thar 
She  Blows”  and  “When  Fish  Fight,”  will  also  be 
released. 

The  cartoons  are  “I  Was  a Teenage  Thumb,” 
“Dog  Pounded,”  “Devil  Feud  Cake,”  “Cat-Tails  for 
Two,”  “Fast  Buck  Duck,”  “Easy  Peckin’s,”  “The 
Million-Hare,”  “No  Barking,”  “Mexican  Cat 
Dance,”  “Woolen  Under  Where”  and  “Upswept 
Hare.” 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  Q denotes  color;  © CincmoScope;  0 VistoVision;  0 Techniromo;  © Other  onomorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Love  Is  a Ball 


Ratio:  Comedy 

2.35-1  ® © 


Madame 


Ratio:  Period  Comedy 

2.55-1  Technirama  70  © 


United  Artists  (6309)  111  Minutes  Rel.  Mar.  ’63 

Solid  boxoffice  potentials  are  wrapped  up  in  this  gay,  _ 
colorful  production  which  was  shot  on  the  French 
Riviera.  It’s  what  critics  like  to  teiin  as  escape  enter- 
tainment and  that  is  the  best  description  of  it.  Its  humor 
ranges  from  the  sophisticated  drawing  room  type  to 
broad  slapstick  and  concerns  a poor  but  proud  American, 
Glenn  Ford,  who  is  almost  pushed  into  a romance  with 
an  American  girl,  Hope  Lange,  who  has  only  $40,000,000, 
and  a suave  matchmaker,  Charles  Boyer,  whose  crafty 
marital  plans  go  wrong.  In  addition  to  the  fast-moving 
story,  there  is  a strong  plus  in  the  romantic  backgrounds, 
the  quaint  fishing  villages,  lush  hillside  villas  and  other 
colorful  locations,  filmed  in  Eastman  Color.  Hope  Lange 
and  Ford  make  an  excellent  romantic  team,  ably  sup- 
ported by  Ricardo  Montalban,  Charles  Boyer  and 
Sweden’s  Ulla  Jacobsson,  as  well  as  others.  Maiton  Poll 
produced  and  David  Swift  directed  from  a screenplay  by 
Swift,  Tom  Waldman  and  Frank  Waldman  and  based 
on  a novel  by  Lindsay  Hardy.  The  picture  was  made 
for  laughs  and  all  concerned  accomplished  their  mission. 
Panavision  enhances  the  scenic  backgrounds. 


Glenn  Ford,  Hope  Lange,  Charles  Boyer,  Ricardo 
Montalban,  Telly  Savalas,  Ulla  Jacobsson. 


My  Six  Loves 


Ratio:  Comedy 

1.85-1  © 


Paramount  101  Minutes  Rel.  April  ’63 


Embassy  Pictures  104  Minutes  Rel.  March  ’63 

~ Sophia  Loren’s  earthy  portrayal  of  a lusty,  busty  18th 
Century  laundress  in  the  Paris  of  Napoleonic  days 
breathes  life  into  an  elaborate  period  piece  based  on  the 
famed  “Madame  Sans  Gene,”  a one-time  Broadway  stage 
hit  and  also  an  opera.  Magnificently  filmed  in  Techni- 
color and  Technirama-70  by  Maleno  Malenotti  as  a 
French-Italian-Spanish  coproduction  with  the  spectacu- 
lar court  scenes  made  in  Italy  and  the  battle  sequences 
filmed  on  Spanish  plains.  Miss  Loren’s  “Two  Women” 
Academy  Award  and  her  recent  “Boccaccio  ’70”  have 
made  her  a top  marquee  draw,  while  Robert  Hossein, 
starred  in  many  French  imports,  should  increase  his 
name  value  generally  by  his  likable  poi’trayal  of  Sophia’s 
army  sergeant-husband.  The  star  did  an  excellent  job  in 
her  English  dubbing.  The  other  voices  are  less  satis- 
factoi-y  but  will  suffice.  The  screenplay  by  director 
Christian-Jaque  and  four  other  French  writers,  based  on 
the  Victorien  Sardou  play,  is  difficult  to  follow  at  times, 
probably  due  to  excessive  cutting,  but  the  laundress’ 
gauche  antics  at  the  Emperor’s  ball  are  hilarious.  Julien 
Bertheau  is  no  more  than  adequate  and  little  like  the 
public’s  image  of  Napoleon. 

Sophia  Loren,  Robert  Hossein,  Julien  Bertheau,  Marina 
Berti,  Carlo  Giuffre,  Gabriella  Pallotta.^ 


No  Time  to  Kill 

A.D.P.  Prods. -States  Rights  70  Minutes  Rel.  Mar.  ’63 


A haxTun-scarum  farce-comedy  dealing  with  a glamor- 
ous actress  who  takes  charge  of  six  lonely  waifs  (the 
“loves”  who  range  from  five  to  12  years  old),  this  Gant 
Gaither  production  will  have  strong  appeal  to  adults  and 
youngsters  alike.  Debbie  Reynolds,  looking  entrancing  in 
her  smart  Edith  Head  costumes,  and  the  personable  Cliff 
Robertson  and  David  Janssen  guarantee  the  marquee 
draw  while  three  top  stage  comediennes,  Eileen  Heckart, 
Alice  Ghostley  and  Alice  Pearce  add  to  the  film’s  high 
laugh  content.  Director  Gower  Champion  keeps  the  o2i 
fragile  and  predictable  plot  spinning  speedily  and  merrily 
with  the  accent  always  on  slapstick,  including  a hectic  — 
chase  in  and  around  a school  bus  and  a broken  ice-maker 
which  bombards  people  with  cubes.  There’s  also  time  out 
for  romantic  moments  and  plenty  of  childish  cuteness  and 
sentiment,  as  well  as  a song  by  Debbie,  “It’s  a Darn  Good 
Thing,”  a lively  Sammy  Cahn-James  Van  Heusen  num- 
ber. The  star  displays  a fine  gift  for  comedy  and  Miss 
Heckart  is  invaluable  in  this  department  as  her  sarcastic 
secretary-companion.  Standout  farcical  bits  are  con- 
tributed by  John  McGiver  and  Jim  Backus.  Technicolor 
photogi’aphy  is  another  asset. 

Debbie  Reynolds,  Cliff  Robertson,  Eileen  Heckart, 

David  Janssen,  Alice  Ghostley,  Hans  Conried. 


Nude  in  Charcoal 


Ratio:  Melodrama 

1.85-1 


Jerry  Warren’s  A.D.P.  Productions  has  sent  this 
Swedish-made,  English-dubbed  melodrama  into  the 
states-rights  market  at  a time  when  audiences  seem 
ready  indeed  for  fast-stepping  action-adventm’e  stories 
with  inventive  touches.  The  story  and  screenplay,  by  Tom 
Younger,  directed  by  Younger,  runs  along  anticipated 
courses  of  dramatic  action,  following  a framed  prisoner, 
back  in  civilian  garb,  intent  on  vengeance  and  reprisal 
against  the  man  allegedly  responsible  for  the  prison  term, 
R,  Nl  only  to  learn,  in  time,  that  the  man’s  wife,  Ellen  Schwiers, 
was,  in  reality,  the  mastermind  behind  the  dark  deed. 
Where  Ireland’s  name  means  something — probably  with- 
in the  larger,  more  cosmopolitan  centers — the  action 
audiences  should  be  alerted.  The  film’s  title  lends  itself 
arrestingly  to  tieups  (a  cleaning  and  dyeing  firm,  “It’s 
Time  to  . . .”).  Miss  Schwiers  is  a “looker,”  as  the 
audience  for  which  the  film  is  obviously  designed  would 
label  her.  Birgitta  Andersson  serves  up  remainder  of  the 
romantic  moments,  as  the  young,  rather  naive  gal  who 
falls  in  love  with  the  ever-dashing  Ireland.  Younger’s 
directorial  prowess  is  commendably  restrained,  taking 
heed  of  the  principal’s  consuming  desire  for  retribution. 

John  Ireland,  Ellen  Schwiers,  Birgitta  Andersson. 


The  Flower  Thiel 


Ratio:  Comedy-Satire 

1.85-1 


Premier  Pictures  75  Minutes  Rel.  Mar.  ’63 


Filmmaker’s  Cooperative  70  Minutes  Rel. 


Latest  of  the  pronoimcedly  American  “New  Wave” 
effort,  this  Tempest  Productions  melodrama,  released 
through  Premier  Pictures,  contains  some  spirited  thes- 
pian  talents  plus  a lively  jazz  score,  both  facets  pre- 
dictably appealing  to  the  action  crowd  for  which  this  has 
been  obviously  hand-tooled.  This  is  not  a novelty  nude 
film  as  the  title  indicates.  The  leading  players,  most 
notably  young  Richard  Kronold  and  his  girl  friend,  Sally 
Ardrey,  can  be  touted  as  a new  starring  duo,  and  while 
the  yam  itself  adheres  strictly  to  anticipated  patterns 
(sex-obsessed  art  instmctor  Peter  Craig  takes  more  than 
a professional  interest  in  Miss  Ardrey,  even  to  the  point 
of  inviting  her  to  his  secluded  country  home  ostensibly 
for  modeling,  and  the  redoubtable,  resourceful  Kronold 
dashes  to  the  happy  rescue  and  resol vement) , the  action 
is  kept  fairly  constant  and  there  will  be  little  quibbling 
from  the  non-discriminating  viewers.  Subject  matter,  at 
the  outset,  should  be  recommended  for  the  post-21  age 
element  and  advertising  activity,  plus  promotion,  should 
carefully  remind  adults  that  this  is  not  for  the  junior  ) 
contingent.  y 

Richard  Kronold,  Sally  Ardrey,  Peter  Craig, 

Burtt  Harris,  Dina  Paisner. 


The  intelligentsia  and  discriminating  segments  quick 
to  voice  disgruntled  comments  anent  the  lack  of  true  ex- 
perimental motion  picture  entertainment  on  this  side  of 
the  Atlantic  should  be  resoundingly  alerted  to  the  con- 
siderable merits  of  this  apparently  modest-budgeted  effort 
containing  the  multi-faceted  talents  of  a young  man,  Ron 
Rice  (he  produced,  directed,  wrote  and  even  edited) , and, 
judging  from  the  response  at  its  American  premiere  in 
New  York’s  Charles  Theatre,  Rice  must  be  congratulated 
for  his  ingenuity,  imagination  and  impact.  What  he  has 
on  film,  certainly,  is  not  of  top  award-winning  caliber, 
but  the  70-minute  footage  is  sufficient  to  prove  that  we 
have  in  this  determined  filmmaker  a source  of  promising 
film  fare  in  the  years  ahead.  He’s  concerned  here,  some- 
times engrossedly,  with  the  “adventm'es,”  so  to  speak,  of 
a little  man-of-the-world  intent  on  studying,  at  close 
range  indeed,  this  America  of  om’s;  what  the  m-o-t-w 
(Taylor  Mead)  encounters  isn’t  pai’ticularly  encouraging, 
sociologically  or  idealogically.  But  the  overall  effect  is 
.xchi.  one  of  boisterous  satire,  bold,  brassy,  culminating  in  a 
(oxof)  final  flourish  of  human  defiance  (Mead  goes  to  his  death 
in  the  ocean) . 

Taylor  Mead,  Philip  McKenns,  Ella  Henry,  Linda 
Montalban,  Telly  Savalas,  Ulla  Jacobson. 


The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  Individuolly,  by  company.  In  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  lat^r,  including  a year's  supply  of  booking  and  doily  business  record  sheets, 
may  be  obtained  from  Associoted  Publications,  825  Von  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postn/>e  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “Madame”  (Embassy) 

Sophia  Loren,  a lower-class  laundress  in  the  Paris  of 
1792,  washes  the  shirts  of  a little  corporal  named 
Napoleon  and  other  soldiers  who  are  fighting  the  French  Man 
revolution.  Falling  in  love  with  Robert  Hossein,  a young  ibody’s 
aimy  sergeant,  during  the  battle  for  independence,  Sophia 
joins  a wagon  of  camp-followei's  and  they  are  captured  by 
Austrian  troops.  Sophia  and  Robert  escape,  after  blow- 
ing up  an  ammunition  dump,  and  Napoleon,  now  a 
general,  promotes  the  sergeant.  After  Napoleon  is  pro- 
claimed Emperor  of  France,  he  makes  Robert  Duke  of 
Danzig  and  invites  him  and  his  wife,  Sophia,  to  a palace 
ball.  Sophia  hurriedly  takes  instructions  in  how  to 
curtsy,  but  Napoleon’s  jealous  sisters  try  to  ridicule  her 
and  she  insults  them.  Napoleon  then  tells  Robert  he  will 
be  made  King  of  Westphalia  if  he  will  divorce  Sophia. 

The  latter  storms  in  to  Napoleon,  reminds  him  of  the  days 
he  frequented  her  laundry  and  the  ruler  decides  not  to 
separate  the  couple. 

EXPLOITn»S: 

With  Sophia  Loren  at  the  top  of  her  popularity,  stress 
her  Academy  Award  for  “Two  Women”  and  her  staiTing 
roles  in  “Boccaccio  ’70”  and  “Five  Miles  to  Midnight.” 
Robert  Hossein  starred  in  “Nude  in  a White  Car.” 
CATCHLEVES: 

Sophia  Loren,  Who  Charmed  You  in  “Two  Women” 
and  “Boccaccio  ’70,”  Now  Delights  You  as  Napoleon’s 
Laundress. 


THE  STORY:  “No  Time  to  Kill”  (A.D.P.  Prods.) 


THE  STORY:  “Love  Is  a Ball”  (UA) 

Glenn  Ford,  an  American  owner  of  a damaged  tourist 
boat  on  the  Riviera,  because  of  financial  difficulties,  is 
;)  ■ obliged  to  become  part  of  a devious  scheme  by  Charles 
(7).'  Boyer,  a professional  matchmaker,  to  bring  about  the 
marriage  of  Hope  Lange,  woi-th  $40,000,000,  to  an  im- 
poverished duke,  Ricardo  Montalban.  Ford  becomes  her 
chauffeur.  They  fall  in  love  with  each  other,  but  when 
she  learns  he  is  part  of  Boyer’s  plot,  she  runs  off,  de- 
teimined  to  wed  an  impoverished  count.  But  even  while 
donning  her  wedding  gown,  she  realizes  she  is  in  love 
with  Ford,  runs  away  from  the  wedding  scene  and  joins 
Ford  on  his  now  repaired  tourist  craft. 

EXPLOITIPS: 

Dress  a beautiful  blonde,  wearing  a big  hat,  sun  glasses 
and  a very  colorful  dress  and  send  her  out  with  a sign 
reading:  “I’m  Mad  Millie!  Come  and  See  Me  in  ‘Love 
Is  a Bair  at  the  Theatre.”  Arrange  a letter- 

writing contest  for  women  and  give  a prize  for  the  best 
letter  on  “What  I Would  Do  If  I Had  $40,000,000.” 

CATCHLINES: 

The  Diamond-Studded,  Gold-Encrusted  French  Riviera 
Comes  to  Life  on  the  Screen  . . . It’s  Zany,  It’s  Crazy, 
It’s  Wacky  and  Made  Just  for  Fun!  . . . Take  a Luxury 
Tour  of  the  Playgrounds  of  the  World. 


THE  STORY:  “My  Six  Loves”  (Para) 


After  eight  years  in  prison  on  a timnped-up  charge, 
John  Ireland  plans  to  kill  the  man  who  had  framed  him. 
Two  women  enter  his  life— a sweet  but  misguided  girl 
(Birgitta  Andersson)  who  falls  in  love  with  him,  and 
Ellen  Schwiers,  the  man’s  wife.  Ellen  has  a love  affair 
with  him,  trying  to  dissuade  him  from  any  slaying. 
Her  husband,  meanwhile,  remains  extremely  elusive.  The 
trails  lead  Ireland  to  a graveyard  where  he  discovers  that 
the  husband  has  been  dead  all  along,  and,  moreover,  the 
man  he  assumed  was  the  husband,  was  in  fact  another 
person.  Ellen  warns  him  that  future  tracking  of  clues  for 
his  own  innocence  will  only  lead  to  disaster.  She  tries 
to  kill  him,  in  the  process  unmasking  herself  as  the  one 
who  masterminded  the  plot  against  Ireland. 


EXPLOITIPS: 

Since  Ireland  has  long  been  to  the  forefront  of  featured 
players,  ask  for  longest  listings  of  films  starring  him  over 
the  year,  offering  guest  tickets  for  half  a dozen  top 
entries. 


CATCHLINES: 

He  Knew  But  One  Desperate  Code — Vengeance  and 
Reprisal  . . . With  a Fever  of  Hatred  Uncontrolled!  . . . 
The  Motive  Is  Murder!  The  Destination  Is  Unknown! 


THE  STORY:  “The  Flower  Thief”  (Filmmaker’s) 


Debbie  Reynolds,  Broadway  musical  star,  collapses 
from  exhaustion  during  a hectic  press  conference  and  is 
told  by  her  doctor  to  take  a long  rest  at  her  Connecticut 
country  home.  Debbie  and  her  companion,  Eileen  Heck- 
art,  set  up  bucolic  housekeeping  hindered  by  a sarcastic 
cook  but  aided  by  the  friendly  young  minister.  Cliff 
Robertson.  Debbie  accidentally  discovers  that  six  chil- 
dren, ranging  from  12  down  to  five  years  old,  are  living 
in  a shack  at  the  back  of  her  property  and  she  takes 
them  in  and  feeds  them.  Later,  when  the  kids’  drunken 
guardians  show  up  and  offer  to  sell  her  the  kids,  Debbie 
brings  them  to  court.  Granted  temporary  custody  of  the 
six  kids,  Debbie  goes  into  rehearsal  for  a new  Broadway 
play,  at  the  insistence  of  her  producer,  David  Janssen. 
When  a long  distance  call  from  Robertson  comes  through 
saying  that  one  of  the  kids  has  run  away,  Debbie  quits 
the  play.  She  and  Robertson  finally  find  the  youngsters 
back  in  their  old  shack  and  the  two  decide  to  marry  and 
adopt  the  entire  brood. 

EXPLOITIPS: 

The  main  selling  point  is  Debbie  Reynolds,  currently  at 
the  peak  of  her  popularity  in  “How  the  West  Was  Won” 
and  on  TV  and  in  nightclubs. 

CATCHLINES: 

Her  Six  Loves  Ranged  From  12  to  Five  Years  Old  . . . 
The  Trials  and  Tribulations  of  a Glamorous  Broadway 
Star  Who  Adopts  Six  Lonely  Waifs. 


THE  STORY:  “Nude  in  Charcoal”  (Premier) 


Taylor  Mead,  a bedraggled  mystic,  carrying  his  three 
prized  possessions  (a  stolen  gardenia,  an  American  flag 
and  a teddy  bear),  treks  forth  disconsolately  on  an 
odyssey  of  sorts  through  the  “ruins”  of  contemporary 
American  society,  the  trip  providing  a combination  of 
satirical  humor  and  glib  pleasure.  He  has  a fleeting 
moment  of  happiness  in  a ride  on  a child’s  cart,  down  a 
city  street,  dances  with  a buxom  gal  in  bathing  attire, 
is  pursued  by  a leering  giant,  mocked  by  “sophisticated” 
poets  in  a beatnik  bar  and  gathering  point,  attacked  by 
a gang  of  religious  fanatics,  crucified  on  a flagpole  by 
political  zealots,  and,  finally,  down-hearted,  discouraged 
and  disappointed  with  our  way  of  life,  follows  a wild- 
eyed  hoodlum  into  the  sea. 


Art  instructor  Peter  Craig  is  attracted  to  young  and 
naive  student  Sally  Ardrey,  who  has  only  eyes  for  fellow 
student  Richard  Kronold.  Financial  reverses  force  Sally 
to  seek  work,  finally  accepting  Craig’s  offer  to  pose  for 
him  in  the  nude  at  his  country  home.  Sally  lies  to 
Kronold,  telling  him  she’s  returning  to  her  home.  At 
Craig’s  house,  Dina  Paisner,  his  mistress,  who  is  mentally 
unbalanced,  smoulders  with  jealousy  over  Craig’s  atten- 
tions to  Sally.  She  attempts  to  strangle  her.  Back  in  New 
York,  Kronold  learns  of  Sally’s  plight  and  goes  to  the 
Craig  home.  Before  he  can  arrive,  however,  Dina  has 
strangled  Craig  and  is  about  to  do  the  same  to  Sally. 
Kronold  arrives  in  time. 


EXPLOITIPS: 


EXPLOITIPS: 


'This  must  be  sold  as  strictly  novelty  entertainment, 
very  much  part-and-parcel  of  the  New  American  Wave. 
Get  columnists  to  compare  the  French  and  U.S.  ap- 
proaches in  this  experimental  genre. 


Contact  disc  jockeys,  alerting  them  to  film’s  original 
“New  Wave”  jazz  score.  Invite  local  art  schools  to  station 
an  artist  or  two  in  the  lobby  and  sketch  arrivals  on 
opening  day. 


CATCIILLNES: 

Latest  of  the  American  Avant-Garde  Screen  Enter- 
tainment! ...  A Wild  and  Wacky  Tour  of  His  Own  Land 
by  an  American!  . . . Who  Goes  'There?  A Contemporary 
Hero!  and  a Contemporary  Saga  of  Satire! 


^humb  CATCHLINES: 

Posed  in  Irmocence — Trapped  in  Desire!  . . . Raw 
Passions  Painted  From  the  Palette  of  Life!  . . . Drawn 
in  Desire ! Painted  in  Raw  Passion  I 
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cKimiiie  HOUSE 


HELP  WANTED 

GENERAL  EQUIPMENT— NEW 

SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romor-Vide  Co., 
Chetelc,  Wisconsin. 

INDESTRUCTIBLE  MASONITE  REPLACE- 
MENT marquee  letters,  black  or  red. 
Interchangeable,  all  makes,  4"-50c;  6“- 
65c;  8"-75c;  10"-90c;  12"-$1.05;  16”-$1.75; 
17"-$2.00;  24"-$3.00.  Non  sliding  spring, 
10c  additional.  (10%  discount  100  fetters 
or  over  $60.00  list).  S.O.S.,  602  W.  52nd, 
New  York  19. 

Experienced  manager  for  drive-in  theatre 
in  central  Indiana.  State  erujerience,  age 
and  family  status  in  letter.  Boxoffice  9640. 

REPLACE  tired,  oilsoaked,  scratched, 
cracked  CinemaScope  lenses  for  $195.00 
pair.  Brand  new  variable  Superscopes  at 
V4  original  cost.  Bargains  in  Backup  lenses. 
Limited  quantity.  S.O.S.,  602  W.  52nd, 
New  York  19. 

Drive-in  manager.  New  England  area. 
Must  be  well  experienced  in  advertising, 
theatre  and  concession  operation.  Good 
starting  salary,  excellent  advancement 
opportunities  with  leading  circuit.  Box- 
office  9646. 

Manager,  thoroughly  experienced,  for 
first  run  de  luxe  theatre  in  Northeast. 
Must  know  advertising,  promotion,  hard 
ticket  boxoffice.  Permanent,  excellent  ad- 
vancement opportunities.  Reply  in  confi- 
dence. Boxoffice  9645. 

GENERAL  EQUIPMENT— USED 

WHY  REBUILD?  Government  surplus  E7 
mechanisms,  beautiful  condition,  guaran- 
teed, $349.50  pair;  changeovers,  $22.50 
pair.  Limited  quantities.  STAR  CINEMA 
SUPPLY,  621  WEST  55th  STREET,  NEW 
YORK  19. 

POSITIONS  WANTED 

SACRIFICE — Complete  indoor  equip- 
ment. 280  upholstered  seats.  Simplex  pro- 
jectors, RCA  sound.  Strong  lamps  and 
rectifiers.  Curtain  and  control,  screen, 
CinemaScope  lenses.  Make  offer.  RO£fE 
THEATRE,  MILTON-FREEWATER,  ORE- 
GON. 

Full  time  job  as  projectionist  in  south- 
west United  States,  preferably  southern 
California  or  Arizona.  Five  years  experi- 
ence. Write  W.  R.  Leckett,  Box  463, 
Princeton,  B.  C.,  Canada. 

Projectionist — 18  years  complete  repair 
and  maintenance  of  booth  and  sound.  Will 
go  anywhere  now.  Best  references.  Box- 
office  9641. 

AMPLIFIERS,  SOUNDHEADS,  PROJEC- 
TORS, ARCLAMPS,  generators  from  closed 
Army  theatres,  cheap.  S.O.S.,  602  W.  52nd, 
New  York  19. 

SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

Pair  fox-holed  supers,  $150;  pair  SH-1,000 
sound  heads,  $200;  pair  Magnorcs,  $150; 
lenses,  $25  pair;  pair  standard  rears,  $35; 
another  pair,  $75.  MEDINA  CAMERA  and 
MUSIC,  BOX  357,  MEDINA,  OHIO. 

PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  wont 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
projection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covered  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understand  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
want  Monthly  Bulletins  Only,  1-year  $6.50; 
Cash  or  Check,  no  CODs.  Send  Todayl 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma, 

EQUIPMENT  WANTED 

Wanted:  Late  model  booth  equipment, 
will  dismantle.  Genesee  Valley  Specialty. 
Box  697,  Rochester  3,  New  York. 

TOP  PRICES  PAID— for  Simplex  and  RCA 
soundheads  and  Holmes  and  DeVry  pro- 
jectors with  Mazda  lamphouses!  What 
hove  you?  STAR  CINEMA  SUPPLY,  621 
WEST  55th  STREET,  NEW  YORK  19. 

WANTED:  Theatre  pipe  organ!  Prefer- 
ably from  Eastern  section  of  U.S.  Write, 
Connecticut  Theatre  Organ  Company,  65 
Mather  Street,  Manchester,  Connecticut. 

DRIVE-IN  THEATRE 
CONSTRUCTION 

75  Theatres  Since  1951.  Planning,  design 
and  construction.  Turn-Key  or  part.  Tim- 
ber, screen  tower,  perfectionist.  Certified 
Engineer  certificate  furnished,  enabling 
low  rate  insurance.  Oscar  May  Outdoor 
Display,  518  Tierney  Rd.,  Fort  Worth, 
Texas. 

THEATRE  TICKETS 

Prompt  Service.  Special  printed  roll  tick- 
ets, 100,000,  $40.75;  10,000,  $13.75;  2,000, 
$5.95.  Each  change  in  admission  price,  in- 
cluding change  in  color,  $4.25  extra.  Dou- 
ble numbering  extra.  F.O.B.  Kansas  City, 
Mo.  Cash  with  order.  Kansas  City  Ticket 

EQUIPMENT  REPAIR  SERVICE 

Co.,  Dept.  11,  109  W.  18th  Street,  Kansas 
City  8,  Mo. 

GATORHIDE  reflector  repair  cement. 
Easy — guaranteed— quick  shipment.  $2.95 
postpaid.  GATORHIDE,  Box  71,  Joplin, 
Missouri. 

BUY!  SELL!  TRADE! 

FIND  HELP  OR  POSITION 

Through 

BOXOFFICE 

Classified  Advertising 

Greatest  Coverage  in  the 
Field  at  Lowest  Cost 
Per  Reader 

4 insertions  for  the  price  of  3 

BUSUIESS  STIMULATORS 

Bingo,  more  action!  $4.50  M cords.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N Y. 

Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif, 

Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 

Burleslc  or  Exploitation  features  (35mm) 
ayailable.  Mack  Enterprises,  Centralia, 
Illinois. 

POPCORN  MACHINES 

Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 

1 THEATRES  FOR  SALE 

THEATRE  SEATING 

West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Calilornia. 

For  Sale:  300-cor  drive-in  and  downtown 
theatre  in  county  seat  town  of  3,000  in 
Nebraska.  Boxoffice  9619. 

We  specialize  in  rebuilding  opera  chairs 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Chicago  Used  Choir  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 
WEbster  9-4519. 

For  Sale— Only  theatre  in  south  Kansas 
town  of  9,000.  Best  equipment.  Long 
lease.  Good  business.  Bargain.  Boxoffice 
9631. 

SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481,  Texas  4-2738. 

For  Sale:  200-car  drive-in  with  room  for 
150  more.  Only  drive-in  in  county.  Lake 
and  resort  region.  Building  and  equipment 
less  than  four  years  old.  Will  sell  cheap 
and  give  terms  to  liquidate.  Will  give 
good  deal  on  equipment  separately.  Write 
Mr.  Francis  Vorderbruggen,  Starlite  Drive- 
In,  Box  576,  Bagley,  Minnesota. 

Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge,  2100  E.  Newton  Avenue,  Milwau- 
kee, Wisconsin. 

700  USED  IDEAL  CHAIRS,  excellent  con- 
dition. H.  Schoenstadt  Theatres,  1118  So. 
Michigan  Ave.,  Chicago  5,  111.  Phone: 
HA.  7-3034. 

For  Sale:  Indoor  and  Drive-In  theatre 
in  North  Central  Texas.  Boxoffice  9637. 

Wanted:  Late  model  theatre  choirs — 
must  have  self-rising  cushions.  Write 
HAYES  SEATING  CO.,  INC.,  MONTOUR 
FALLS,  N.Y. 

Drive-In  Theatre:  375  cars,  $12,500.00. 
Neodesha,  Kansas.  Population,  4,000. 
Profitable,  no  opposition.  G.  E.  Klock. 

Two  Theatres,  too  small  for  circuit  op- 
eration, eight  miles  apdrt,  no  competition. 
Ralls  and  Crosbyton  in  West  Texas.  Ideal 
family  operation,  good  fall  business.  Con- 
tact WALLACE  THEATRES,  INC.,  330  Col- 
lege Ave.,  Lubbock,  Texas. 

INTERMISSION  TAPES 

Drive-In's:  Increase  your  snack  bar  re- 
ceipts . . . Pre-show  and  intermission  tapes 
that  sparkle  . . . Guaranteed  to  sell  . . . 
Personalized  . . . Free  sample.  Commercial 
Sound  Service,  P.O.  Box  199,  Cheyenne, 
Wyoming. 

For  Sale:  Fully  equipped  theatre.  380 
seats.  S.  W.  Texas  county  seat.  Owner 
retiring.  Boxoffice  9634. 

FOR  SALE:  Indoor  house  seating  800  and 
300-celr  drive-in  theatre.  Both  theatres  in 
top  condition,  located  in  thriving  Alabama 
city.  No  competition.  Boxoffice  9636. 

Handy  Subscription 
Order  Form 

BOXOFFICE: 

825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  yeor 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 

□ $3.00  FOR  1 YEAR 

□ $5.00  FOR  2 YEARS 

□ $7.00  FOR  3 YEARS 
G Remittance  Enclosed 

□ Send  Invoice 

THEATRE  

STREET  

Modern  480-seat  theatre  located  in  a 
drawing  area  of  5,000  to  6,000.  Only  the- 
atre in  area.  Simplex  XL  projectors,  30 
ton  qir-conditioner,  new  oil  furnace.  Do 
not  reply  unless  sincerely  interested. 
Write  Marvin  Handlong,  Troy,  Missouri. 

Drive-In  Theatre,  Beatrice,  Nebraska. 
Town — 12,000  population,  trade  area — 
25,000  population.  Nearest  competitor  35 
miles.  Profitable  for  owner  operator. 
$20,000  down.  STRUVE  ENTERPRISES, 
DESHLER,  NEBRASKA. 

Modem  350-car  drive-in  theatre.  Between 
two  towns  of  4,000  population  each.  Good 
business.  New  all  steel  screen,  blacktop 
drives.  Equipped  with  100  heaters.  No 
competition.  Operates  all  year.  Has  been 
well  maintained.  Low  down  payment  re- 
quired. Contact  ADRIAN  L.  WHITE,  BOX 
250,  POCAHONTAS,  ARKANSAS. 

For  Sale:  Indoor  theatre,  600  seats.  North 
central  Minnesota,  county  seat.  Tourists 
area.  Excellent  equipment  to  lease.  Beauti- 
ful theatre.  Boxoffice  9648. 

THEATRES  FOR  LEASE 

University  Theatre,  105th  <&  Euclid,  Cleve- 
land. Fully  equipped,  busy  thoroughfare. 
Contact  William  Berger,  816  Vine  Street, 
Cincinnati  2,  Ohio,  Phone  RA  1-0700. 

THEATRES  WANTED 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000.  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio. 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 

WANTED  TO  LEASE:  Indoor  Theatres  or 
Drive-Ins.  Population  5,000  and  up,  pre- 
ferably Southwest.  Haynie  and  Harrington, 
Associates.  11512  Flamingo  Lone,  Dallas 
18,  Texas. 

Wanted  to  lease  indoor  theatre  in  North 
or  South  Carolina  or  southern  Virginia.  J. 
Davis,  1003  Kimball  Drive,  Ocoee,  Fla. 

Wanted  to  buy  or  lease:  Drive-in  or  hard 
fop  in  the  Indianapolis,  Chicago  or  St. 
Louis  exchange  area.  Grossing  $40,000.00 
plus.  Boxoffice  9647. 

MISCELLANEOUS 

TOWN  STATE  

NAME  

POSITION  

FILMSLIDE  INSERTS.  Whitley,  2123 
Stanley,  Fort  Worth  10,  Texas. 
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In  this  scene  from  "Lawrence  of  Arabia"  (Col),  winner  of  the  BOXOFFICE  Blue  Ribbon  Award 
for  February,  Peter  O'Toole  as  Lawrence  is  seen  with  his  desert  companion,  Sherif  Ali  Ibn 
el  Kharish  (Omar  Sharif)  who  helped  him  to  unite  the  Arab  tribes  to  fight  for  their 
freedom  from  Turkish  rule  and  oppression  in  the  spectacular  film  . . . Page  11. 
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THERE’S  no  business  like  show  business 
— when  showmanship  comes  to  the 
fore.  This  was  impressively  demonstrated 
at  the  Show-A-Rama  VI  conclave  of  the 
United  Theatre  Owners  of  the  Heart  of 
.\merica  in  Kansas  City  last  week.  Thus,  for 
the  sixth  successive  year,  the  UTO  proved 
again  that  exhibitors  ARE  interested  in 
putting  forth  extra  effort  to  improve  their 
business.  And  in  spades! 

With  an  attendance  record  of  1,107,  out- 
distancing even  the  top  national  exhibitor 
conventions,  theatrenien  came  from  37 
states  and  four  foreign  countries,  eager  to 
learn  new  ways,  and  how  to  improve  ohi 
ways,  of  increasing  patronage  at  their  the- 
atres. This  interest  was  accented  by  the 
staying  power  shown  in  the  constancy  with 
which  they  attended  and  stayed  through 
gthy  though  they  were. 


lengthy  though 
was  business — show  business — all 


the  meetings. 

It 


the 


way 


When  more  than  1,000  people  can  stay 
in  one  room  for  as  long  as  six  hours  at  a 
stretch,  you  know  they  are  sincere  in  their 
desire  to  learn;  and  you  know  the  counsel 
and  information  being  given  them  is 
highly  worthwhile. 

Showmanship  plus  is  what  was  demon- 
strated at  Show-A-Rama  VI.  Showmen  told 
showmen,  and  those  interested  in  becoming 
more  show-wise,  of  practical,  down-to- 
earth  ways  and  means  of  filling  theatre 
seats.  And  the  beauty  of  it  all  was  the  sim- 
plicity with  which  this  was  accomplished. 

The  exchange  of  information,  not  only 
on  how  to  better  merchandise  pictures,  hut 
on  how  to  get  the  most  out  of  other  phases 
of  theatre  operation  was  kept  in  constant 
flow  throughout  the  various  meetings.  The 
equipment  and  concessions  people  ami  ex- 
perts in  these  lines,  particularly  the  latter, 
contributed  substantially  to  the  success  of 
this  business-building  event.  Their  spokes- 
men and  representatives,  as  well  as  ex- 
hibitors who  related  their  own  experiences, 
added  to  the  fund  of  ideas  wdiich  could  he 
widely  adapted  and  put  to  profitable  use. 

The  merchandising  meetings  not  only 
provided  the  exhibitors  with  graphic 
tlemonstrations  of  the  saleable  ingredients 
of  the  various  pictures  on  which  presenta- 
tions were  made,  hut  they  engendered  en- 
thusiasm for  the  business  as  a whole — for 
the  opportunities  that  otherwise  might  he 
overlooked.  Widespread  benefit  will  result 
therefrom,  for,  with  more  than  3,500  the- 
atres represented  at  the  convention,  it  is 


conceivable  that  these  3,500  outposts  will 
he  focal  points  for  carrying  this  enthusiasm 
to  the  public  in  those  communities,  if  not 
beyond. 

While  these  demonstrations  were  c«*n- 
tered  upon  only  12  pictures,  it  is  an  ac- 
knowledged fact,  gleaned  from  previous 
Show'-A-Rama  gatherings,  that  the  result- 
ing inspired  showmanship  gives  rise  to  an 
intensified  application  of  stronger  point- 
of-sale  promotion  to  many  other  pictures. 
.4nd  still  another,  and  important,  result 
will  he  implemented  in  a stepping-up  of 
effort  to  improve  the  public  image  of  the 
theatre — and  of  the  industry. 

We  salute  Fretl  Souttar  and  Richard 
Orear  and  their  team  of  co-workers  in  the 
UTO  of  the  Heart  of  America  for  showing 
the  way  to  give  new  zest  to  showinanship ! 

★ ★ 

Progressive  Development 

Closely  paralleling  one  another — in  fact, 
each  is  supportive  of  the  other  in  mutuality 
of  purpose — are  the  plans  announced  last 
week  hy  a distribution  executive  and  the 
head  of  a theatre  circuit.  The  common  ob- 
jective: To  increase  theatre  attendance. 

At  Universal’s  national  sales  convention 
in  New  York,  David  A.  Lipton,  vice-presi- 
dent in  charge  of  advertising  and  publicity, 
made  known  the  company’s  plans  to  launch 
the  biggest  advertising  campaign  in  its 
history,  with  “heavy  preselling  followed  hy 
intensive  local  point-of-sale  promotion.” 

At  the  UTO  of  the  Heart  of  America 
convention  in  Kansas  City,  Richard  H. 
Orear,  president  of  Commonwealth  The- 
atres, proposed  a ticket-selling  plan,  one 
phase  of  which  hinged  on  getting  a part 
of  the  various  companies’  national  budgets 
for  “midwest  atlvertising  which  would  he 
used  simultaneously  with  (local)  play- 
dates.”  From  this,  Mr.  Orear  said,  he  ex- 
pected theatre  grosses  to  increase  hy  a 
minimum  of  ten  per  cent. 

This  ties  in  with  Mr.  Lipton’s  observa- 
tion that,  “Selling  on  the  local  theatre  level 
in  today’s  market  has  to  he  more  aggres- 
sively jjursued  than  ever  before,  in  view 
of  the  kind  of  money  w hich  can  he  realizetl 
through  the  extended  run  of  pictures.” 

It  looks  like  a progressive  development 
is  in  the  making. 


FOR  $21500,000  PLUS  A PERCENTAGE 


215  Universol's  Post- 48 
Films  Available  to  TV 


NEW  YORK  — Television  exhibition 
rights  to  215  of  Universal’s  post-1948  fea- 
ture films  were  on  the  market  last  week, 
available  to  the  TV  distribution  company 
which  will  meet  Universal’s  terms. 

Milton  R.  Rackmil,  president,  said  the 
company  was  prepared  to  negotiate  with 
any  responsible  distributor  for  a seven- 
year  exclusive  distribution  license  for  un- 
limited runs.  He  said  Universal  was  ask- 
ing $21,500,000  for  its  interest  in  the  films 
and  that  approximately  one-third  of  the 
total  would  be  payable  upon  the  execution 
of  the  agi'eement.  Universal  also  would  re- 
ceive a percentage  not  in  excess  of  50  per 
cent  of  the  proceeds  after  recoupment  by 
the  distribution  company  of  a distribution 
fee,  of  the  guaranteed  payment  to  Uni- 
versal and  other  allowable  expenditures. 

Some  of  the  215  features  are  those  re- 
leased through  1956. 

In  the  provisions  of  the  consent  decree 
whereby  MCA,  Inc.,  was  permitted  to  ac- 
quire control  of  Universal  and  Decca  Rec- 
ords, MCA  was  prohibited  from  distributing 
the  Universal  films.  Universal,  on  the  other 
hand,  first  must  try  to  dispose  of  the 
Canadian  and  United  States  television  dis- 
tribution rights  to  other  sources.  If  no 
deal  is  made  by  October  1 of  this  year, 
Universal  may  distribute  the  pictures  on 
its  own  or  make  any  other  transaction 
with  a company  other  than  MCA.  Restric- 
tions on  the  disposal  of  the  library  will  ex- 
pire on  Oct.  1,  1967. 


Universal  1962  Net  Gains 
Over  '61  Earnings 

NEW  YORK — Universal  Pictures  Co.  re- 
ports consolidated  net  earnings  from  oper- 
ations of  $4,422,614,  after  provisions  of 
$3,120,000  for  federal  taxes  on  income,  for 
the  fiscal  year  ended  Dec.  29,  1962,  com- 
pared to  consolidated  net  earnings  from 
operations  of  $3,091,476  for  the  year  ended 
Dec.  30,  1961. 

After  dividends  on  preferred  stock,  the 
consolidated  net  earnings  for  1962 
amounted  to  $4.96  per  share  on  874,408 
shares  of  common  stock  outstanding,  ex- 
cluding shares  in  the  treasury  of  the  com- 
pany on  Dec.  29.  After  dividends  on  pre- 
ferred stock  on  Dec.  30,  1961,  such  con- 
solidated net  earnings  amounted  to  $3.32 
per  share  on  887,790  shares  of  common 
stock  outstanding,  also  excluding  shares 
in  the  treasury  of  the  company. 


'Mutiny'  in  46  Theatres 

HOLLYWOOD — “Mutiny  on  the  Bounty” 
will  be  featured  in  46  theatres  in  the  United 
States  and  Canada  as  a hard-ticket  road- 
show attraction  by  the  end  of  March,  ac- 
cording to  Morris  Lefko,  newly  elected 
vice-president  and  general  sales  manager 
of  MGM. 


Poe,  Sugar,  Henderson 
To  New  Fox  Posts 

NEW  YORK — Seymour  Poe  was  elected 
executive  vice-president  of  20th  Century- 
Fox  by  the  board  of 
directors  at  a special 
meeting  here  on 
Monday  (11).  At  the 
same  time,  Poe  and 
Donald  Henderson, 
financial  vice-presi- 
dent, were  elected  to 
the  board.  Poe  had 
been  vice-president 
in  charge  of  world- 
wide distribution. 

Poe  will  replace 
Sen.  Daniel  O.  Hast- 
ings on  the  board, 
the  latter  having  been  a dnector  for  the 
last  33  years.  He  is  89  years  old  and  re- 
signed to  devote  his  activities  to  private 
law  practice. 

Henderson  is  replacing  William  Wyler, 


Seymour  Poe 


Joseph  M.  Sugar  Donald  Henderson 


who  had  been  signed  to  produce  and  di- 
rect Rodgers  and  Hammerstein’s  “The 
Sound  of  Music”  for  20th-Fox.  He  re- 
signed from  the  board  in  order  to  avoid  any 
conflict  of  interest,  it  was  said. 

Joseph  M.  Sugar,  in  charge  of  roadshow 
engagements,  was  elected  vice-president  in 
charge  of  domestic  sales. 

The  board  also  approved  unanimously 
the  future  domestic  and  foreign  produc- 
tion as  outlined  recently  by  Darryl  F. 
Zanuck,  president. 


'55  Days'  Debut  in  London 

HOLLYWOOD — Samuel  Bronston’s  “55 
Days  at  Peking,”  starring  Charlton  Hes- 
ton, Ava  Gardner  and  David  Niven  will  be 
world  premiered  on  May  6 at  the  Dominion 
Theatre,  London.  'The  debut  will  be  a bene- 
fit for  the  Sea  Cadet  Corps,  a favorite 
movement  presided  over  by  Prince  Philip, 
who  will  be  guest  of  honor  at  the  opening. 
The  picture  will  open  in  U.S.  key  cities  and 
in  Canada  shortly  thereafter. 


Roadshows  Curb  Flow 
Of  Product:  Boasberg 

NEW  YORK — The  product  supply  hit  the 
bottom  of  the  barrel  about  two  years  ago, 
but  the  situation  has  changed  to  the  point 
where  there  now  are  more  pictures  than 
there  are  theatres  to  absorb  them.  That 
was  Charles  Boasberg’s  observation  here 
last  week. 

The  Paramount  Distributing  Co.  president 
and  sales  chief  said  the  scarcity  of  first-rim 
outlets  in  major  cities  would  be  more  acute 
when  “Cleopatra”  opens  for  long  runs.  The 
mushrooming  of  Cinerama  on  long-engage- 
ment policies  plus  other  roadshow  attractions 
will  put  a further  dent  in  available  theatres, 
he  said. 

Boasberg  said  he  had  been  trying  to  find 
a “home”  for  “Come  Blow  Your  Horn”  in 
Philadelphia,  also  for  “Hud”  and  “The 
Nutty  Professor,”  but  that  the  lack  of  first- 
run  theatres  would  require  multiple  runs. 

Insofar  as  Paramount  was  concerned, 
Boasberg  said  the  company  had  so  many 
pictures  that  it  was  difficult  to  set  release 
dates.  Pictures  in  the  recently  announced 
program  were  completed,  before  the  cam- 
eras or  ready  for  shooting  and  that  every- 
thing that  was  promised  would  be  de- 
livered, he  said.  He  added  that  he  believed 
the  lineup  was  the  strongest  in  many 
years,  if  not  in  Paramount’s  history. 

Boasberg  said  not  only  did  Paramount 
have  an  abundance  of  product,  but  that 
most  of  the  other  major  companies  had 
increased  their  programs  so  that  the  com- 
plaint about  a dearth  of  pictures  no  longer 
was  valid. 


Herts-Lion  International 
Into  Exhibition  Field 

HOLLYWOOD — Kenneth  Herts,  presi- 
dent of  Herts-Lion  International,  has  an- 
nounced that  his  company  will  enter  the 
field  of  exhibition  through  a subsidiary. 
The  first  theatre  in  a contemplated  circuit 
will  be  the  Malibu  Arts  Theatre,  for  which 
ground  will  be  broken  at  Malibu,  Calif., 
June  1.  The  nearest  theatre  to  this  pro- 
posed site  is  12  miles  away. 

Estimated  cost  of  the  Malibu  Arts  is 
$300,000,  half  of  this  investment  to  be  de- 
voted to  interior  decoration  and  equip- 
ment. The  unique  350-seat  theatre  will 
have  no  marquee  and  all  its  patronage  will 
be  on  a subscription  basis.  The  only  ad- 
vertising will  be  direct  mail  appeal  to 
prospective  subscribers,  who  will  be  asked 
to  buy  season  tickets  for  $20  to  cover  ten 
art  films  annually. 


Dick  Brooks  of  Seven  Arts 
To  Headquarter  on  Coast 

NEW  YORK  — Dick  Brooks,  national 
publicity  director  for  Seven  Arts  Produc- 
tions, has  moved  his  headquarters  from 
New  York  to  Hollywood  to  coordinate  pub- 
licity and  advertising  operations. 

Edward  Feldman,  vice-president  in 
charge  of  advertising  and  publicity,  said 
Brooks  would  serve  as  liaison  between 
MGM  and  Seven  Arts  on  “Sunday  in  New 
York”  and  “A  Global  Affair.” 

Before  joining  Seven  Arts,  Brooks  held 
executive  publicity  posts  with  20th  Cen- 
tury-Fox and  Embassy  Pictures. 
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A,C,E,  Sets  First  Film; 
Allied  Artists  Release 


Allied  Artists  Contracts 
Yordanfor  10  Films 

HOLLYWOOD — Steve  Broidy,  president 
of  Allied  Artists,  on  Wednesday  (13)  an- 
nounced completion 
of  a deal  with  Philip 
Yordan  calling  for 
his  Security  Pictures 
to  produce  ten  top- 
calibre  films  during 
the  next  two  and  a 
half  years  for  release 
by  Allied  Artists  in 
the  Western  Hemis- 
phere and  Japan. 

Yordan,  an  Acad- 
emy-Award winning 
Steve  Broidy  writer  whose  new 
production,  “Day  of 
the  Ti-iffids,”  soon  will  be  released  by  Allied 
Artists,  co-authored  the  scripts  for  “El 
Cid,”  “55  Days  at  Peking”  and  “The  Fall 
of  the  Roman  Empire.”  He  previously 
gained  recognition  as  a filmmaker  with 
pictures  such  as  “God’s  Little  Acre,”  “Anna 
Lucasta”  and  “Men  in  War.” 

Four  properties  now  are  in  preparation 
by  Yordan,  including  “Gretta,”  based  on  a 
book  by  Erskine  Caldwell;  “The  Tribe  That 
Lost  Its  Head,”  from  the  Nicholas  Mon- 
sarrat  novel;  “Crack  in  the  World,”  a sci- 
ence-fiction spectacular,  and  “Bad  Man’s 
River,”  a western. 

Lester  Sansom,  formerly  with  the  Allied 
Artists  studio,  will  join  Yordan  as  produc- 
tion executive  to  work  on  the  new  projects. 


New  Reade-Sterling  House 
To  Open  in  Queens 

NEW  YORK — The  newest  theatre  in  the 
Walter  Reade-Sterling  circuit,  the  Conti- 
nental, will  open  Thursday  (21)  as  the 
first  new  house  in  the  Borough  of  Queens 
in  nearly  two  decades,  according  to  Walter 
Reade  jr.,  chairman  of  the  board. 

The  theatre,  which  has  600  seats  and  is 
located  off  Continental  Avenue  in  Forest 
Hills,  is  also  the  first  in  the  U.S.  with  its 
own  roof-top  parking.  The  theatre  and 
stores  are  on  the  ground  floor,  the  second 
contains  office  space  and  automobile 
space,  with  additional  parking  spots  over 
the  office  area. 

The  Reade-Sterling  group  now  operates 
40  theatres  in  New  York  and  New  Jersey 
and  is  also  a motion  picture  and  television 
production  and  distribution  company.  ’The 
company’s  theatres  in  Manhattan  include 
the  twin  theatres,  the  Baronet  and  the 
Coronet  atop  it,  which  opened  in  the  fall 
of  1962,  and  the  DeMille  in  Times  Square. 
Reade-Sterling  is  also  building  another 
house  on  East  34th  street  in  Manhattan 
and  at  the  Barclay  Farms  shopping  center 
near  Camden,  N.J.  ’These  new  theatres, 
including  the  Continental,  represent  an  in- 
vestment in  excess  of  $5,000,000. 

The  opening  attraction  will  be  an- 
nounced shortly. 


Columbia  to  Film  'Catch-22' 
HOLLYWOOD — The  widely  read  paper- 
back best-seller  “Catch-22”  has  been  ac- 
quired by  Columbia  Pictures  for  the  mo- 
tion picture  screen.  This  is  a first  novel 
by  Joseph  Heller. 


Oscar  Awards  Press  Sheets 
Mailed  to  Exhibitors 

New  York — Order  forms  for  the  dis- 
play kits  of  the  Academy  Awards  pro- 
motion campaign,  sponsored  by 
COMPO,  are  printed  on  the  back  page 
of  the  press  sheet  which  is  now  being 
distributed  to  all  exhibitors  by  Na- 
tional Screen  Service. 

The  kits  contain  a 5C-foot  trailer,  a 
one-sheet,  two  13x20-inch  posterettes, 
six  8x10  miniatures  and  two  mats,  one 
2K>  inches  tall  and  the  other  414  inches 
tall.  Each  poster  shows  a figure  of  the 
Oscar  that  may  be  cut  out  and 
mounted  for  use  in  selling  the  award- 
winning attraction. 

The  trailer,  which  runs  for  33  sec- 
onds, consists  of  a series  of  shots  taken 
from  various  angles  and  glamorized  by 
intriguing  lighting  effects  and  shadows. 
Movement  is  achieved  by  the  turning 
Oscar  plus  additional  views  of  other 
statuettes  in  the  background. 

The  kits,  which  sell  for  $3  each,  will 
be  available  at  all  National  Screen 
branch  offices  this  week  NSS  also  will 
have  available  8x10  black  and  white 
stills  of  the  Oscar  statuette  at  the  usual 
prices  for  stills  of  that  size. 


Harling  Named  Executive 
Assistant  to  S.  H.  Fabian 

NEW  YORK — Philip  Harling  has  been 
appointed  executive  assistant  to  S.  H.  Fa- 
bian, president  of 
Stanley  Warner  Corp. 
Harling  had  been 
an  executive  of  Fa- 
bian Theatres  for  the 
last  20  years. 

As  chairman  of 
the  Joint  Committee 
Against  Pay  TV,  Har- 
ling has  been  na- 
tional spokesman  on 
the  issue  of  pay  tele- 
vision. He  also  was 
instrumental  in  ef- 
fecting a change  in 
the  laws  permitting  both  conventional  and 
drive-in  theatres  to  receive  benefits  of  the 
Small  Business  Administration. 

Harling  has  been  a leader  in  organized 
exhibitor  activities  in  New  York,  not  only 
as  vice-president  of  Metropolitan  Motion 
Picture  Theatre  Ass’n  and  as  vice-president 
of  Theatre  Owners  of  America,  but  has 
been  in  the  forefront  of  the  industry’s  bat- 
tles against  censorship,  minimum  wages 
and  taxes. 

A lawyer  by  profession,  Harling  was 
concerned  with  real  estate,  labor  negotia- 
tions, financing  and  governmental  prob- 
lems while  with  Fabian  Theatres.  He  is  an 
active  member  of  Cinema  Lodge  of  B’nai 
B’rith,  Variety  Club  Tent  No.  35  and  other 
organizations. 


NEW  YORK — After  more  than  a year  of 
preparation  and  organization,  A.C.E. 
Films,  Inc.,  is  ready  to  embark  on  its  first 
production.  Although  it  had  been  reported 
that  A.C.E.  had  invested  in  Samuel 
Bronston’s  “55  Days  at  Peking,”  A.C.E. 
announced  last  week  that  it  would  pro- 
duce “Streets  of  Montmartre”  and  that 
Allied  Artists  would  distribute  the  picture 
in  the  Western  Hemisphere  and  Japan. 

Negotiations  were  completed  Monday 
(12)  between  Sidney  M.  Markley,  president 
of  A.C.E.,  and  Steve  Broidy,  president  of 
Allied  Artists. 

“Streets  of  Montmartre”  will  be  based 
on  two  books,  one  by  Stephen  and  Ethel 
Longstreet  titled  “Man  of  Montmartre,” 
and  the  other  “The  Valadon  Drama”  by 
John  Storm,  combining  the  stories  of 
Maurice  Utrillo,  tempestuous  artist,  and 
his  equally  famous  mother,  Suzanne  Vala- 
don. The  mother  was  an  artists’  model  who 
rose  from  the  streets  of  Paris  to  become  a 
renowned  painter  in  her  own  right. 

Part  of  the  picture  will  be  shot  in  Paris. 
The  interiors  will  be  made  at  the  AA  studio 
in  Hollywood.  A.C.E.  also  has  an  invest- 
ment in  “Fail-Safe,”  an  Entertainment 
Corp.  of  America  production. 


Anthony  Mann's  New  Firm 
Gets  A.C.E.  Financing 

NEW  YORK  — Producer-director  An- 
thony Mann’s  new  company,  Benton  Film 
Productions,  which  will  release  through 
Allied  Artists,  will  have  the  participation  of 
A.C.E.  Films,  Inc.,  making  the  third  par- 
ticipation deal  by  A.C.E.,  in  addition  to  di- 
rect production  of  the  forthcoming  “Man 
of  Montmartre,”  also  for  AA  release. 

Mann’s  Benton  Film  Productions’  first  of 
a multiple  film  program  will  be  “The  Un- 
known Battle,”  the  story  of  a crucial  act 
of  espionage  and  undercover  in  World  War 
II.  Mann  has  formed  the  company  in  as- 
sociation with  S.  Benjamin  Fisz,  veteran 
British  film  producer. 

Allied  Artists  will  handle  the  picture  in 
the  Western  Hemisphere  and  Japan,  while 
the  J.  Arthur  Rank  Organization  will  re- 
lease the  production  in  stipulated  global 
areas.  Negotiations  have  been  completed 
with  government  officials  of  the  United 
States,  Great  Britain  and  Norway  for  co- 
operation on  the  film  project. 

The  story  revolves  around  an  atomic 
bomb  which  might  have  been  completed  by 
Nazi  Germany  before  the  United  States 
utilized  its  own  and  of  the  action  by  the 
Allied  war  command  in  successfully  head- 
ing off  its  completion.  It  will  be  made  in 
70mm  Ultra-Panavision  and  Technicolor. 


TOA  Enrolls  Va.  Houses 

NEW  YORK — John  Broumas,  president 
of  Maryland  Theatre  Owners  Ass’n  has 
enrolled  his  Beacon  Theatre,  Hopewell,  Va., 
and  the  North  430  D.I.  of  Waynesboro, 
Va.,  in  both  the  Virginia  and  national  The- 
atre Owners  of  America.  Oscar  Brotman 
has  enrolled  his  Carnegie  Theatre,  Chi- 
cago, in  the  TOA. 


Philip  Harling 


BOXOmCE  ::  March  18,  1963 


5 


MINNESOTA  CASE  ANALYZED 

Sound  Business  Motives 
Justify  Theatre  Selection 


NEW  YORK— Using  a Minnesota  anti- 
trust case  decision  as  an  example,  Heiman 
Levy,  general  counsel  of  Theatre  Owners 
of  America,  in  an  industry  case  digest, 
points  out  that  in  relatively  few  cases 
when  a distributor  honestly  believes  that 
the  employment  of  competitive  bidding 
would  avoid  litigation,  its  use  may  be 
justified. 

There  are  many  instances,  however,  he 
adds,  when  competitive  bidding  has  been 
invoked,  not  to  avoid  litigation,  but  when 
it  appears  financially  inviting  to  a dis- 
tributor to  use  it.  In  Levy’s  opinion,  in 
those  areas  in  which  a split  of  product 
cannot  be  arrived  at,  and  when  bidding 
is  not  requested,  it  should  not  be  indulged 
in  by  distributors. 

COMFORT  TO  DISTRIBUTORS 

The  Minnesota  case  resulted  in  the  court 
giving  its  blessing  to  distributors  select- 
ing, as  their  customer,  one  competitive 
theatre  over  another,  when  they  were  im- 
pelled to  do  so  by  sound  business  motives 
and  when  they  did  not  act  in  conspiracy. 
The  decision,  Levy  continues,  should  give 
much  comfort  to  those  distributors  who  sin- 
cerely desire  to  select  their  customers  with- 
out resorting  to  bidding. 

In  this  case,  Burt  Parsons  and  Freeman 
Parsons  brought  suit  against  the  Minne- 
sota Amusement  Co.  and  nine  distributors. 
Minnesota  Amusement  (MAC)  operated 
three  theatres  in  St.  Cloud,  Minn.,  one 
“A”  house  and  two  “B”  houses.  One  of  the 
latter,  the  Eastman,  w'as  sold  by  MAC  and 
the  purchaser,  in  turn,  sold  it  in  1950  to 
the  Parsons  who  operated  it  as  a “B” 
theatre  until  February  1951.  At  that  time, 
they  requested  competitive  bidding  against 
MAC’S  theatres  for  superior  quality  first- 
run  pictures.  The  request  was  granted  and 
it  lasted  until  1956  when  the  Parsons  asked 
that  bidding  be  stopped,  which  was  granted. 
For  about  six  months,  the  Parsons  operated 
the  theatre  on  the  basis  of  negotiating 
picture-by-picture  with  each  distributor. 
Then,  according  to  the  court  proceedings, 
the  Parsons  again  requested  and  received 
competitive  bidding,  but  after  a few  months 
they  asked  that  bidding  be  stopped  and 
again  it  was  stopped.  From  that  time  until 
the  suit  was  filed,  the  Parsons  “negotiated” 
for  pictures. 

CHARGES  BY  PLAINTIFFS 

In  their  suit,  the  Parsons  claimed  that 
the  defendants  had  conspired  among  them- 
selves for  the  purpose  of  restraining  trade 
in  the  St.  Cloud  area  by  depriving  the 
plaintiffs  of  superior  pictures  and  thereby 
causing  damage  to  the  plaintiffs. 

MAC’S  Paramount  Theatre  in  St.  Cloud 
had  a seating  capacity  of  1,409,  as  com- 
pared with  the  Eastman’s  450.  In  addition, 
the  Paramount  has  daily  matinees  as 
against  the  Eastman’s  Sunday  only  mat- 
inees. The  court  ruled  that  the  Paramount’s 
location  was  better  than  Eastman’s,  charged 
a higher  admission  price  and  was  consid- 


ered by  the  distributors  as  being  “superior 
to  Eastman  in  appointments,  furnishings 
and  attractiveness.” 

For  these  reasons,  and  because  the  Para- 
mount paid  more  film  rental,  the  court 
decided  against  the  Parsons.  Among  other 
reasons  for  the  decision,  the  court  pointed 
out  that  the  comparison  of  film  rental  ac- 
tually paid  by  the  Paramount  with  the 
gross  receipts  of  the  Eastman  readily  re- 
flected the  reasons  why  these  distributors 
preferred  to  have  their  better  pictures 
shown  first  at  the  Paramount. 

It  was  further  ruled  that  the  refusal 
to  split  product  between  the  Paramount 
and  the  Eastman  did  not  give  the  plain- 
tiffs any  support  for  their  contention  that 
an  unlawful  conspiracy  existed,  adding 
that  the  distributors  could  not  be  required 
to  carry  on  business  contrary  to  their  best 
interests. 

The  decision  was  handed  down  by  the 
U.S.  District  Court  of  Minnesota  on  Feb- 
ruary 12. 

Adults,  Mature  Young  Folks 
Films  Lead  in  Green  Sheet 

NEW  YORK  — In  its  February-March 
issue,  the  Green  Sheet  rates  ten  pictures 
in  the  Adult-Mature  Young  People  cate- 
gory and  five  in  the  strictly  Adult  bracket, 
thereby  slightly  over-shadowing  those  in 
the  Adult-Mature  Young  People-Young 
People  class  and  the  General  Audience 
group,  the  latter  formerly  known  as  “F” 
or  Family  films.  Five  pictures  were  listed 
under  Adult -Young  People -Young  People 
rating,  while  seven  were  placed  in  the 
General  Audience  class. 

In  the  Adult-Mature  Young  People 
group  were  MGM’s  “Cairo”  and  “The 
Hook,”  United  Artists’  “A  Child  Is  Wait- 
ing,” “Five  Miles  to  Midnight”  and  “I 
Could  Go  on  Singing,”  Continental’s  “David 
and  Lisa,”  Lopert’s  “Electra,”  Warner 
Bros.’  “Days  of  Wine  and  Roses,”  20th 
Century-Fox’s  “Nine  Hours  to  Rama”  and 
Seneca’s  “Yojimbo.” 

The  Adult-Mature  Young  People-Young 
People  ratings  were  given  to  Universal’s 
“Forty  Pounds  of  'Trouble,”  “Mystery  Sub- 
marine” and  “To  Kill  a Mockingbird,” 
Paramount’s  “Papa’s  Delicate  Condition” 
and  United  Artists’  “Love  Is  a Ball.” 

In  the  Adult  group  were  United  Artists’ 
“Dr.  No”  and  “The  Caretakers,”  Para- 
mount’s “A  Girl  Named  Tamiko,”  Em- 
bassy’s “Long  Day’s  Journey  Into  Night” 
and  MGM’s  “Monkey  in  Winter.” 

The  General  Audience  films  were  Con- 
tinental’s “The  Great  Chase,”  MGM’s  “Pass- 
word Is  Courage”  and  “Seven  Seas  to 
Calais,”  United  Artists’  “Jacqueline  Ken- 
nedy’s Asian  Journey,”  Buena  Vista’s 
“Son  of  Flubber”  and  20th-Fox’s  “30  Years 
of  Fun.” 

Also  in  the  General  Audience  group  was 
the  rerelease  of  MGM’s  “Showboat.”  The 
Jacqueline  Kennedy  film  is  a 30-minute 
subject. 


Circuit  Plans  20  Shop 
Center  Theatres 

BOSTON — General  Drive-In  Corp.  plans 
to  open  at  least  20  new  shopping  center 
theatres  within  two  years  in  ten  states. 
Eight  to  ten  will  be  “twin”  operations. 
Meanwhile,  second  auditoriums  will  be 
added  to  several  of  the  present  group. 
The  plans  were  announced  to  stockholders 
by  Richard  A.  Smith,  president,  in  the 
company’s  annual  report. 

TEN  NOW  IN  OPERATION 

The  most  gratifying  progress  of  the 
company  has  been  in  its  Shopping  Center 
Theatre  Division,  Smith  said.  Ten  such 
theatres  are  now  in  operation,  along  with 
26  drive-ins  and  18  suburban  and  resort 
theatres.  Ten  states  in  which  new  shop- 
ping center  theatres  will  be  built  by  the 
circuit  include  Florida,  Illinois,  Maryland, 
Massachusetts,  Michigan,  Missouri,  North 
Carolina,  Ohio,  Pennsylvania  and  Texas. 

Smith  told  the  stockholders  that  twin 
theatres  offer  several  inducements  to  at- 
tract a relatively  large  and  untapped  seg- 
ment of  the  suburban  audience.  Films  ap- 
pealing to  different  audience  tastes  can 
be  shown  simultaneously,  making  it  pos- 
sible to  use  more  foreign  films  and  long 
roadshow  attractions  ordinarily  omitted 
from  the  usual  suburban  schedule. 

More  special  children’s  shows  can  be 
exhibited.  Smith  pointed  out,  and  the 
most  popular  films  can  be  held  over  in 
one  auditorium  while  a new  show  opens 
in  the  other. 

COMPANY’S  EARNINGS  UP 

“The  most  important  advantage  of  the 
twin  is  the  use  of  a staggered  time  sched- 
ule with  a new  performance  as  often  as 
every  hour,  permitting  the  busy  suburban- 
ite to  attend  at  his  own  convenience,” 
Smith  emphasized. 

General  Drive-In  Corp.  reports  earnings  of 
$770,520  on  sales  of  $12,799,231  for  the  fis- 
cal year  ended  October  31,  compared  with 
$726,863  on  sales  of  $10,422,871  in  1961, 
Smith,  president,  told  stockholders. 

The  1962  earnings  equalled  84  cents  com- 
pared to  79  cents  the  year  previous.  Smith 
said. 

The  company  progress  in  1962  was 
“marked  by  continuing  expansion,  produc- 
ing gains  in  net  worth,  total  assets,  gross 
sales,  net  profits  and  cash  income.”  Net 
worth  increased  to  $8,361,996  and  cash  in- 
come rose  to  $1,469,656,  or  $1.60  per  share 
from  $1,242,833,  or  $1.35  per  share  the 
previous  year,  he  said. 


Set  12  More  Openings 
For  'West'  to  April  11 

LOS  ANGELES  — “How  the  West  Was 
Won”  has  been  set  for  12  openings  the  last 
week  in  March  and  first  two  weeks  in  April, 
bringing  the  total  of  key  city  engagements 
in  the  United  States  and  Canada  to  30 
since  the  American  premiere  of  the  MGM- 
Cinerama  production,  last  month.  The 
picture  premieres  in  New  York  March  27, 
followed  by  engagements  March  28  in 
Houston,  Kansas  City,  Toronto  and  New 
Orleans;  April  4 in  Omaha  and  St.  Louis, 
and  April  11  in  Milwaukee,  Salt  Lake  City, 
Vancouver,  Baltimore,  Portland  and  Indi- 
anapolis. 
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PICTORIAL  HIGHLIGHTS  FROM  THE 

SHOW-A-RAMA  VI 

CONVENTION  AT  KANSAS  CITY 

The  United  Theatre  Owners  of  the  Heart  of  America  extended  recognition  to 
achievements  in  production,  acting  and  showmanship  during  the  three-day  Show-A- 
Rama  VI  convention  in  Kansas  City  March  5-7.  Several  of  the  presentations  are 
shown  here. 


Five  showmen  receive  golden  statuettes  from  UTO,  presented  by  M.  B.  Smith.  From  left, 
Bruce  Young,  Pine  Bluff,  Ark.;  Paul  Lyday,  National  Theatres  ad-publicity  director;  Dan 
Meyers,  Kansas  City;  Smith;  Larry  Day,  Des  Moines,  and  Harry  Greene,  Minneapolis. 


Jack  Lemmon  expresses  pride  in  his  selec- 
tion by  exhibitors  of  the  UTO  as  the  Star  of 
the  Year.  He  urged  more  contact  between 
people  who  make  the  films  and  exhibitors 
who  show  them.  Sandra  Dee  was  the  female 
Star  of  the  Year  award  winner,  but  illness 
kept  her  in  Hollywood. 


Winners  of  the  $500  first  prize  in  TOA's  promotion  contest  conducted  for 
its  first  Hollywood  Preview  Engagement  selection,  "What  Ever  Happened  to 
Baby  Jane?"  UTO  chairman  Dick  Orear  hands  check  to  Jack  Kempton  and 
Shelby  Bourne  of  Columbia,  Mo. 


Martin  Poll,  producer  of  "Love  Is  a Boll,"  receives  a 
"Great  Showmanship"  plaque  from  UTO  president  Fred 
Souttar  for  his  production  and  merchandising  of  the 
film. 


h 1 

.jcriMO 

The  main  convention  room  in  the  Continentol  Hotel,  showing  most  of  the  1,107  exhibitors  and  film  folk  assembled  for  the  closing  session. 
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Plan  Goodwill  Tour 
For  2 WB  Pictures 


NEW  YORK — Warner  Bros,  is  looking 
forward  to  another  summer  of  big  releases, 
comparable  to  1962's  summer  of  “The 
Music  Man,”  with  the  forthcoming  July- 
August  dates  for  “PT  109”  and  “Spencer’s 
Mountain,”  according  to  Richard  Lederer, 
director  of  advertising  and  publicity. 

The  second  annual  Warner  Bros.  Good- 
will Tour  will  get  under  way  this  spring 
when  the  company’s  publicity  and  promo- 
tion forces  will  go  into  the  field  in  a fleet 
of  Studebaker  Wagonaire  station  wagons 
to  bring  an  assortment  of  special  material 
on  the  two  pictures  to  approximately  2,500 
newspaper  editors  and  radio-TV  program 
directors. 

The  three-week  tour  will  start  April  22 
and  will  cover  more  than  1,000  localities 
from  coast  to  coast,  in  comparison  to  last 
year’s  tour,  which  took  WB  publicity  teams 
to  more  than  400  towns  and  cities  to  pre- 
sell “The  Music  Man,”  Lederer  pointed  out. 
Two  years  ago,  Warner  Bros,  created  “a 
reservoir  of  goodwill”  when  more  than  300 
representatives  of  the  nation’s  press  par- 
ticipated in  the  company’s  Jubilee  of  Films, 
held  under  Jack  L.  Warner’s  leadership  at 
the  Warner  Studio  to  launch  “Fanny”  and 
“Splendor  in  the  Gi'ass.” 

“We  think  that  ‘PT  109’  and  ‘Spencer’s 
Mountain,’  like  last  year’s  ‘The  Music  Man,’ 
are  pictures  with  the  widest  appeal  to 
audiences  of  all  ages  and  are  excellent  en- 
tertainment representatives  of  the  motion 
picture  industry.  We  consider  our  War- 
ner Bros.  Goodwill  Tour  of  these  pictures 
as  helpful  to  the  public  image  of  our  en- 
tire industry  and  we  feel  the  men  par- 
ticipating in  this  campaign  actually  are 
goodwill  ambassadors  for  the  film  busi- 
ness,” Lederer  said. 

“PT  109,”  the  Technicolor-Panavision 
drama  of  Lt.  John  F.  Kennedy’s  heroic 
adventures  in  the  South  Pacific  in  World 
War  II,  was  shown  to  the  nation’s  exhibi- 
tors at  theatre  screenings  Tuesday  (12) 
while  “Spencer’s  Mountain”  had  a 32-city 
trade  screening  three  weeks  ago.  This  pic- 
ture will  have  its  world  premiere  at  Radio 


The  case  to  be  carried  by  Warner 
Bros,  publicists  on  a coast-to-coast  tour 
for  “PT  109”  and  “Spencer’s  Mountain” 
is  displayed  above  by  Richard  Lederer, 
WB  director  of  advertising  and  pub- 
licity; Ernie  Grossman,  exploitation- 
promotion  manager,  and  Joe  Hyams, 
national  publicity  manager. 

City  Music  Hall  late  in  May.  Now  in  work 
as  a trailer  for  “Spencer’s  Mountain”  is  a 
10-12  minute  short,  “Vacationlands, 
U.S.A.,”  which  will  be  available  for  exhibi- 
tors a month  before  the  picture’s  general 
summer  release.  “PT  109,”  which  cost  ap- 
proximately $5,000,000,  will  have  its  world 
premiere  in  Boston  early  in  July. 

Joining  Lederer  at  a tradepress  luncheon 
prior  to  the  showing  of  “PT  109”  were  Joe 
Hyams,  national  publicity  manager,  and 
Ernie  Grossman,  exploitation-promotion 
manager,  who  will  be  field  leaders  of  the 
Warner  Goodwill  Tour.  Other  team  leaders 
will  include  Max  Bercutt,  studio  publicity 
director;  Bill  Latham,  assistant  studio  pub- 
licity director;  Bob  Quinn,  studio  exploita- 
tion manager;  W.  W.  Brumberg,  western 
exploitation  coordinator;  New  York  pub- 
licity representatives  Felix  Greenfield,  Leo 
Wilder,  Irving  Windisch,  Burt  Sloane  and 
George  Nelson,  and  the  following  field  rep- 
resentatives, Floyd  Fitzsimmons  of  Boston, 
Irving  Blumberg  of  Philadelphia,  J.  D. 
Woodard  of  Atlanta,  Dick  Richman  of  De- 
triot,  Frank  Casey  of  Chicago,  Don  Walker 
of  Kansas  City,  Kevin  Genther  of  Dallas, 
Jack  Wodell  of  San  Francisco  and  A1  Dubin 
of  Toronto. 


Surge  of  Bookings 
For  'Prince  of  Peace' 

ST.  LOUIS  — Andy  Dietz,  Astral  Film 
Distributors,  this  week  reported  a surge 
in  bookings  of  “The  Prince  of  Peace”  for 
dates  during  Lent,  Holy  week  and  Easter. 
Fox  Intermountain,  Dietz  said,  has  just 
completed  running  the  picture  in  27  the- 
atres, using  five  prints. 

“We  have  received  22  letters,  telegrams 
and  long  distance  calls  for  Lenten  dates, 
following  our  first  ad  in  one  edition  of 
Boxoffice,”  Dietz  .said,  “and  this  from 
just  one  portion  of  the  country,  thus  far.” 

The  picture,  which  runs  90  minutes, 
depicts  the  life  of  Christ,  including  the 
Crucifixion,  and  is  in  Eastman  Color. 


Herman  Cohen  Sets  Next 

HOLLYWOOD  Herman  Cohen  an- 
nounced that  his  next  production  for  Allied 
-Artists  where  he  just  completed  “Black 
Zoo.”  will  be  “The  Haunted  Jungle”  with 
a starting  date  of  June  3 scheduled. 


Server  Sales  Takes  Over 
Milwaukee's  Supurdisplay 

MENOMONEE  FALLS,  WIS.  — Server 
Sales,  Inc.  has  purchased  all  of  the  out- 
standing stock  of  Supurdisplay,  Inc.  of 
Milwaukee,  it  is  announced  by  Clifford  D. 
Lorbeck,  Server  Sales  president.  The  pur- 
chase ends  Supurdisplay’s  affiliation  with 
any  vending  company,  making  it  a wholly 
owned  subsidiary  of  Server  Sales,  which 
likewise  has  no  vending  or  concessionary 
affiliation. 

Offices  and  headquarters  of  Supurdis- 
play have  been  moved  from  Wisconsin  ave- 
nue in  Milwaukee  to  1109  North  108th  St., 
Milwaukee  13,  Wis. 


Herb  Steinberg  to  U Post 

HOLLYWOOD— Herb  Steinberg,  recent- 
ly resigned  as  Paramount  publicity  direc- 
tor, is  now  with  Universal  Pictures  as  ex- 
ecutive assigned  to  special  projects  in  the 
publicity  department. 


TEXAS  CAMPAIGN  SUCCESSFUL 

Fire  Insurance  Rale 
Cut  for  Exhibitors 

DALLAS — An  adjustment  in  theatre  fire 
insurance  rates,  which  will  mean  savings 
estimated  at  around  $100,000  annually,  has 
been  granted  Texas  exhibitors,  it  is  an- 
nounced by  Kyle  Rorex,  executive  director 
of  Texas  COMPO,  which  campaigned  for 
the  reduction. 

The  change,  which  becomes  effective 
April  1,  affects  the  occupancy  table  charge 
commonly  known  as  the  booth  rate  which 
lists  the  facet  of  fire  insurance  according 
to  the  preventive  measures  maintained  in 
the  projection  booth  of  the  theatre. 

The  Insurance  Commission  originally  set 
up  regulations  and  assessed  occupancy 
rates  on  theatre  buildings  and  their  con- 
tents according  to  the  hazards  of  highly 
flammable  nitrate  cellulose  film,  extinct 
since  the  advent  of  acetate  film  several 
years  ago. 

Texas  COMPO  has  campaigned  for  the 
past  few  years  to  get  the  film  distributors  to 
junk  old  nitrate  prints,  a condition  the 
Commission  insisted  upon  before  consider- 
ing granting  relief.  The  revised  ruling  has 
been  granted  on  the  premise  that  a theatre 
will  not  use  nitrate  film  prints  in  the 
future.  The  exhibitors’  case  was  presented 
before  the  Commissioners  in  Austin  last 
year  by  John  Reed,  general  counsel  for 
Texas  COMPO.  He  was  assisted  by  Jimmy 
Skinner,  chief  engineer  of  Interstate  The- 
atres, and  Rorex. 

A letter  to  exhibitors  from  Texas 
COMPO  explains  the  new  ruling  and  en- 
closes a copy  of  the  revised  general  basis 
schedule  which  shows  a 50  per  cent  reduc- 
tion where  projection  booths  are  rated  fire- 
proof, standard  or  sub-standard,  with  a 
60  per  cent  lower  levy  on  those  in  the  non- 
standard category. 

Around  700  indoor  theatres  now  exist  in 
Texas,  representing  around  425,000  seats, 
according  to  Texas  COMPO.  Based  on 
present  day  costs  where  complete  fire  de- 
stiniction  is  concerned  this  amounts  to  a 
replacement  investment  close  to  $100  mil- 
lion. This  is  exclusive  of  the  amounts  ap- 
plying to  nearly  400  drive-in  theatres  that 
insure  projection  booths  and  adjoining 
concession  snack  bars  and  also  will  reap 
the  benefits  of  the  reduced  occupancy 
table  charge. 


Embassy  Names  Blake 
Western  District  Head 

NEW  YORK— Foster  M.  Blake,  most  re- 
cently western  division  manager  of  Colo- 
rama  Features,  has  been  named  western 
division  district  manager  of  Embassy  Pic- 
tures by  Carl  Peppercorn,  vice-president 
and  general  sales  manager.  Blake,  who  will 
headquarter  in  Los  Angeles,  will  cover  that 
city  and  Denver  and  Salt  Lake  City  areas 
and  report  directly  to  Wayne  Ball,  Embassy 
western  division  head. 

Blake  entered  the  film  industry  in  1928 
with  Universal  and  held  a variety  of  ex- 
ecutive sales  posts  with  that  company  until 
1958  when  he  became  general  sales  man- 
ager of  Favorite  Films  of  California,  prior 
to  joining  Colorama. 
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BETWEEN  THE  LINES  = 

-By  AL  STEEN 


'Adrian  Messenger'  Is 
Nexl  TOA  Preview 

NEW  YORK — Universal’s  “The  List  of 
Adrian  Messenger’’  has  been  selected  by 
Theatre  Owners  of  America  as  its  third 
Hollywood  Preview  Engagement  attraction. 
This  was  announced  by  H.  H.  “Hi”  Mar- 
tin, vice-president  and  general  sales  man- 
ager of  Universal,  at  the  luncheon  which 
climaxed  the  company’s  five-day  national 
sales  convention  in  the  Hotel  Waldorf- 
Astoria. 

Nat  Fellman,  chairman  of  TOA’s  product 
committee,  working  in  close  cooperation 
with  Matty  Polan,  vice-president  of  RKO 
Theatres,  reported  that  the  committee  had 
aiTanged  with  Universal  to  move  up  the 
August  release  of  “Adrian  Messenger”  to 
May  29. 

Martin  said  the  entire  sales  and  adver- 
tising facilities  of  Universal  would  be  put 
behind  the  pictui-e  to  insui-e  its  boxoffice 
success.  John  H.  Stembler,  TOA  president, 
previously  had  promised  the  support  of  his 
entire  TOA  membership  for  this  third  Hol- 
lywood Preview  Engagement.  The  previous 
pictures  supported  by  TOA  were  “What 
Ever  Happened  to  Baby  Jane?”  and  “The 
Courtship  of  Eddie’s  Father.” 

“The  List  of  Adrian  Messenger”  was  pro- 
duced by  Edward  Lewis  and  directed  by 
John  Huston.  The  cast  consists  of  George 
C.  Scott,  Dana  Wynter,  Clive  Brook, 
Herbert  Marshall,  Gladys  Cooper,  Marcel 
Dalio  and  Jacques  Roux,  with  Tony  Curtis, 
Kirk  Douglas,  Burt  Lancaster,  Robert 
Mitchum  and  Frank  Sinatra  in  special 
“cameo”  parts. 


TOA's  Slogan  Approved 
By  Ad-Publicity  Chiefs 

NEW  YORK — Theatre  Owners  of  Ameri- 
ca’s slogan  “Tonight’s  the  Night  to  Go  Out 
to  a Movie,”  was  approved  by  the  advertis- 
ing and  publicity  directors  committee  of 
the  Motion  Picture  Ass’n  at  a meeting  here 
Thursday  (7). 

The  committee  agreed  to  support  the 
slogan  with  tieups  in  pressbooks,  ads, 
publicity  releases,  etc.  A promotion  kit  will 
be  prepared. 

A merchandising  plan  under  which 
there  will  be  participation  in  any  film  in- 
dustry activity  initiated  in  connection  with 
the  New  York  World’s  Fau'  also  was  dis- 
cussed at  the  Thursday  meeting.  No  plan 
was  adopted  but  there  will  be  further  dis- 
cussions of  suggestions  as  to  how  it  can  be 
worked  out,  with  direct  exhibitor  tieins. 


'Courtship'  to  Victoria; 

Also  in  325  Key  Cities 

NEW  YORK— MGM’s  “The  Courtship  of 
Eddie’s  Father,”  the  second  Hollywood  Pre- 
view picture  to  be  sponsored  by  TOA,  will 
open  at  the  Victoria  Theatre  here  March 
27,  following  Columbia’s  “Diamond  Head.” 

The  picture,  which  stars  Glenn  Ford  and 
Shirley  Jones,  opened  in  more  than  325 
key  cities  in  the  U.S.  before  March  15  with 
an  additional  250  engagements  to  open  the 
latter  part  of  March  and  the  first  two 
weeks  of  April. 


The  Comedy  Slant 

A TRADEPRESS  luncheon  the  other 
day,  Everett  Freeman  and  Peter 
Tewksbui-y  were  discussing  comedy.  This 
pair  is  producing  and  directing  “Sunday  in 
New  York”  for  MGM-Seven  Arts  and  each 
has  had  a long  career  in  television. 

Both  bemoaned  that  the  old-time  film 
comedy,  such  as  prevailed  15  or  20  years 
ago,  had  disappeared  and  that  such  come- 
diennes as  Jean  Arthur,  the  late  Carole 
Lombard  and  others  had  not  been  replaced. 
Such  performers  were  “stylists,”  they  said, 
having  a distinct  style  of  their  own  in  the 
field  of  comedy. 

There  may  be  some  who  would  dispute 
the  Freeman  and  Tewksbury  opinions, 
pointing  out  that  there  are  many  pres- 
ent-day comediennes  who  long  since  have 
stepped  into  the  shoes  of  their  predecessors. 
Others  may  agree  wholeheartedly  with  this 
team. 

The  latter  group  may  be  composed  of 
those  who  are  seeking  the  old  pictures  on 
television  with  the  old-time  femme  come- 
dians and  are  reacting  from  nostalgia.  It’s 
like  an  early-20th  Century  theatre  patron 
who  was  sad  because  he  felt  nobody  could 
replace  Nat  Goodwin  or  Weber  and  Fields. 

Anyway,  Freeman  and  Tewksbury  believe 
that  Jane  Fonda,  whom  they  have  cast  as 
the  only  feminine  player  in  “Sunday  in 
New  York,”  will  revive  the  image  of  the 
comediennes  of  the  past  and,  on  top  of 
that,  Norman  Krasna,  who  wrote  the 
screenplay  from  his  own  stage  play,  comes 
from  that  era  of  great  comedies  and  will 
further  revive  the  trend. 

This  team  of  Freeman  and  Tewksbm-y 
is  a pair  to  be  watched.  They  have  a feel 
of  the  public  pulse  that  made  them  suc- 
cessful TV  producers  and  directors  and 
such  programs  as  “Father  Knows  Best,” 
“Bachelor  Father”  and  many  others  are 
the  proof  of  the  pudding.  Who  knows? 
Maybe  20  years  from  now  people  will  be 
saying  “Why  can’t  they  produce  pictures 
like  Freeman  and  Tewksbury  used  to  make?” 

c 

The  UA  Boys 

■pHE  UNITED  ARTISTS  advertising  and 
publicity  staff,  under  Fred  Goldberg, 
should  be  turned  out  to  pasture  for  a while 
and  then,  after  a rest,  get  back  into  har- 
ness. But  there  is  no  rest  for  the  wicked, 
or  as  they  say  of  a busy  croquet  com't, 
there  is  no  rest  for  the  wicket.  Or  is  that 
cricket? 

The  UA  boys  have  been  demonstrating  a 
lot  of  showmanship  lately  and  it  should 
not  go  unnoticed.  What  happened  in  the 
last  few  weeks  has  taken  a lot  of  planning, 
headaches  and,  conceivably,  heartaches  if 
anything  had  gone  wrong. 

First  off,  Fred’s  staff  conducted  a Junket 
for  a mere  100  or  more  journalists  to  Las 
Vegas  for  the  world  premiere  of  “Love  Is  a 
Ball.”  The  clockwork  precision  of  that  trip, 
perhaps,  went  over  the  heads  of  some  of 
the  scribes.  Everything  was  on  schedule 


and  only  those  who  had  been  on  many  of 
such  junkets  knew  how  everything  had  to 
be  blueprinted  to  the  microscopic  degree. 

Many  of  those  on  the  Las  Vegas  jaunt 
practically  got  off  the  west-east  plane  and 
boarded  another  for  London  and  the  pre- 
miere of  “I  Could  Go  on  Singing.”  Fog- 
bound London  necessitated  the  plane  go- 
ing north  to  Manchester  and  the  requisi- 
tioning of  buses  to  bring  the  gang  back  to 
London.  That  alone  could  give  gray  hair 
to  the  most  black-haired  UA  Barnums. 
But  all  it  did  was  to  retain  the  gray  hair. 
A hair-dye  peddler  took  care  of  that. 

Meanwhile,  the  UA  ballyhooers  were 
dispatched  to  Kansas  City  and  the  Show- 
A-Rama  jamboree  and  then  rushed  back 
to  New  York  and  the  world  preview  of  “Dr. 
No”  at  the  Astor  Theatre  and  then  to  a 
lulu  of  a party  at  the  Tower  Suite  of 
the  Time  & Life  Bldg.,  where  Freddy  Gold- 
berg, despite  all  his  responsibilities,  proved 
himself  to  be  the  greatest  of  “Twist”  dan- 
cers. 

All  this  is  showmanship.  It  may  kill  ’em, 
but  it  will  sell  films,  at  least,  to  the  public. 
The  exhibitor  knows  about  it  only  through 
the  tradepress. 

Undaunted  Max 

^HREATS  of  infringement  suits  over  the 
similarity  of  “Red  Alert”  and  “Fail- 
Safe”  have  not  deterred  Max  E.  Young- 
stein  and  his  associates  from  going  ahead 
with  the  production  of  the  latter  film, 
starting  in  New  York  on  April  15.  Young- 
stein  told  us  last  week  that  it’s  still  full 
speed  ahead  on  “Fail-Safe,”  despite  Co- 
lumbia Pictures’  contention  that  it  is  a 
plagiarized  version  of  “Red  Alert,”  upon 
which  it  is  making  “Dr.  Strangelove:  Or 
How  I Learned  to  Stop  Worrying  and  Love 
the  Bomb.”  The  “Fail-Safe”  authors  have 
asserted  that  it  could  be  the  other  way 
around. 

The  Columbia  picture  is  now  in  produc- 
tion in  England  and  will  be  finished  before 
the  Youngstein  pictui’e  gets  started.  Some 
industry  observers,  knowing  Max’s  flair  for 
publicizing  projects,  have  indicated  that 
the  whole  affair  is  a grand  publicity  gim- 
mick. In  this  case,  however,  that  is  doubt- 
ful. There  is  too  much  money  involved. 
But,  in  any  case,  the  publicity  should  not 
hurt  either  picture. 

• 

Change  at  Continental? 

^LTHOUGH  it  had  not  been  announced 
at  the  weekend,  it  is  reliably  reported 
that  William  O’Hare,  director  of  adver- 
tising and  publicity  for  Continental  Dis- 
tributing, will  move  over  to  Metro-Gold- 
wyn-Mayer  where  he  will  serve  under  Dan 
Terrell,  publicity  chief. 

This  could  mean  that  A1  Floersheimer, 
recently  named  ad-publicity  boss  for  Con- 
tinental’s parent  company,  Reade-Sterling, 
will  take  over  the  reins  of  Continental’s 
promotion. 
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•By  SYD  CASSYD 


^RNE  SULTEN  and  Marvin  Worth, 
comedy  writing  team,  have  concluded 
a deal  with  UA  to  create,  write  and  produce 
an  original  motion  pictui'e  for  that  com- 
pany’s release,  it  is  announced  by  David 
Picker  and  Robert  Blumoff  of  United 
Artists.  “One  More  Time,”  a satire  on  the 
recording  industry,  will  be  the  fii'st  film  as 
set  in  the  deal  by  Mace  Neufeld  of  NRB  As- 
sociates. 

Jody  Daniels,  who  made  his  film  debut 
in  AIP’s  “Operation  Bikini,”  has  been 
signed  for  a featured  role  in  the  Bem-Field 
production  of  “The  Gun  Hawk”  for  Allied 
Artists.  Howard  Keel  will  sing  the  title 
song  for  “The  Man  From  Button  Willow,” 
Juggernaut  Productions’  animated  feature 
film.  The  song,  wi'itten  by  George  Stoll, 
will  be  used  under  the  main  title. 

Arthm-  Jacobs,  who  is  coproducing  “I 
Love  Louisa”  with  J.  Lee  Thompson  who 
will  also  direct,  have  been  conferring  in 
Mazatlan,  Mexico,  where  Thompson  has 
been  filming  “Kings  of  the  Sun”  for 
Mirisch-UA.  Walt  Disney  has  signed 
Brandon  de  Wilde  for  his  adventure 
drama,  “Wild  Goose  Stop.”  Edward  Lud- 
wig now  has  Ruta  Lee  on  the  Republic 
lot  for  her  star  role  in  Richard  Bern- 
stein’s “Gun  Hawk,”  in  which  Rory  Cal- 
houn, Rod  Cameron  and  Rod  Lauren  are 
starred.  Edward  Ci’itchfield  is  executive 
producer  and  Dr.  Lee  Bradley,  associate 
producer.  Another  Allied  Artists’  release, 
“The  Long  Corridor,”  of  Samuel  Puller, 
who  is  producing  and  directing  for  a Leon 
Fromkess  presentation  now,  has  Philip  Ahn 
in  the  featured  role  of  Dr.  Fong,  a psy- 
chiatrist. Twenty-five  extras  have  been 
signed  for  one  week  of  work  in  the  pro- 
duction. 

Paramount  activities  include  the  signing 
of  Rafael  Campos,  who  was  acclaimed  for 
his  first  screen  role  as  a young  delinquent 
in  the  “Blackboard  Jungle.”  From  a de- 
linquent, to  a switchblade  killer  in  Luther 
Davis’  “Lady  in  a Cage,”  suspense -drama 
stairing  Olivia  de  Havilland  for  Para- 
mount release,  is  the  character  change  to 
be  portrayed  by  Campos.  Walter  Grauman 
is  directing  the  production  with  Davis  pro- 
ducing from  his  original  screenplay  . . . 
Edward  Colmans  will  play  a Latin-accented 
nightclub  owner  in  Hal  Wallis’  Elvis  Pres- 
ley starrer,  “Fun  in  Acapulco,”  which 
Richard  Thorpe  is  directing.  Colmans’ 
father  is  the  celebrated  concert  violinist 
Louis  Colmans,  protege  of  the  late  Queen 
Wilhemina  of  Holland  . . . Mike  Mahoney 
has  been  signed  for  a comedy  role  in  Hal 
Wallis’  “Wives  and  Lovers.” 

Ivan  Tors,  producer  of  MGM’s  “Flipper” 
is  currently  preparing  a series  of  television 
trailers  to  be  used  in  conjunction  with  the 
film.  Wilbur  Starky,  producer  of  the  new 
Art  Linkletter  show,  for  TV,  is  of  the 
opinion  that  trailers  of  this  type  will  pull 
more  than  motion  picture  trailers.  Starky’s 
reasoning  was  that  originally  trailers  in 
theatres  were  responsible  for  pulling  85 


per  cent  of  the  attendees  to  theatres  dm’- 
ing  the  ’40s,  but  today  with  attendance 
down,  the  exposure  is  less.  Especially  with 
multi-million  dollar  films,  where  a low- 
budgeted  film  precedes  its  playing,  the 
amount  of  exposure  is  so  much  less  than 
on  television.  Stars  who  own  a piece  of 
the  picture  are  looking  for  TV  walk-on  parts 
and  quiz  shows  to  plug  their  own  films  on 
network  shows,  says  Starky,  who  should 
know,  since  he  is  besieged  with  requests  for 
appearances  on  the  Linkletter  show. 

Lotte  Lenya,  immortalized  in  the  song, 
“Mack  the  Knife,”  by  her  late  composer- 
husband,  Kurt  Weill,  will  portray  Rosa 
Klebb  in  the  Ian  Fleming  picture,  “From 
Russia,  With  Love,”  a United  Artists  re- 
lease . . . Telly  Savalas,  playing  Pilate  in 
George  Stevens’  “The  Greatest  Story  Ever 
Told,”  is  on  location  in  Utah  where  he  re- 
ported with  Donald  Pleasence,  who  plays 
Satan  . . . Edmund  H.  North  has  been 
signed  as  screen  writer  on  Paramount’s 
“Village  of  Stars.” 
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Nanni  Loy  will  direct  Oscar  nominee 
Marcello  Mastroianni,  Italian  actor,  in  a 
satire,  “Padre  di  Familia,”  now  being  pre- 
pared for  fall  shooting.  “The  Four  Days  of 
Naples”  one  of  the  five  foreign  films  vie- 
ing  for  an  Oscar  was  directed  by  Loy.  The 
film,  under  MGM  auspices,  will  go  into  the 
art  houses  for  an  extended  run.  Interest- 
ing background  of  the  careful  preparation 
for  each  of  the  Loy  films  was  his  research 
project  which  preceded  the  shooting  of  the 
“Naples”  film. 

He  said  at  an  interview-dinner  at  the 
Beverly  Wilshire  Hotel,  that  Robert  Capa, 
the  noted  photographer,  had  documented 
the  Naples  story  during  the  war  and  that 
he  leaned  heavily  on  this  visual  story. 


ACCEPTS  TROPHY  — A.  Ronald 
Lubin,  executive  producer  of  Allied 
Artists’  “Billy  Budd,”  is  shown  here 
with  the  trophy  awarded  England’s 
Terence  Stamp  as  the  “most  outstand- 
ing future  star”  by  the  Hollywood  For- 
eign Press  Ass’n.  The  trophy  was  sent 
to  the  screen  newcomer  who  makes  his 
home  in  London.  The  honor  given  him 
by  the  foreign  correspondents  is  based 
upon  his  first  screen  appearance  in 
which  he  filled  the  title  role  in  “Billy 
Budd.”  Lubin  is  flanked  by  Raymond 
Massey  and  Gail  Patrick. 


Despite  objections  by  West  Germany  to 
this  official  Italian  government  entry  for 
an  Oscar,  Loy  contends  that  you  cannot 
change  history,  and  the  events  depicted  in 
the  film  are  historical  and  cori’ect.  The 
brutality  of  the  Nazis  at  the  Sept.  28,  1943, 
uprising  was  unsuccessful  and  they  fled 
Naples,  as  the  film  shows.  Arthur  Knight, 
Saturday  Review  critic,  reported  that  Loy 
is  considered  one  of  the  promising  directors 
of  Italy. 

S’ 

Samuel  Bronston’s  “Circus”  to  be  re- 
leased in  the  western  hemisphere  by  Para- 
mount will  now  have  David  Niven  and  in- 
ternational star  Claudia  Cardinale  as  co- 
stars  with  John  Wayne.  Frank  Capra  will 
shoot  the  Philip  Yordan-James  Edward 
Grant  screenplay  as  an  epic  with  daring, 
sensational  circus  acts  from  each  nation 
in  their  natural  habitat,  a big  location 
chore  . . . The  Pink  Pussy  Cat,  a Los 
Angeles  stripper  club,  was  the  school  where 
Constance  Towers  learned  her  lessons  well 
for  a scene  in  Allied  Artists-Leon  Fromkess’ 
new  picture,  “The  Long  Corridor,”  pro- 
duced and  directed  by  Samuel  Fuller.  Miss 
Towers’  torch  song,  “The  Lover  I Want,”  is 
as  the  title  suggests,  something  to  be  ac- 
companied by  a “take  it  off”  deal.  Her  hus- 
band was  on  the  set  watching  the  authentic 
acting  . . . Sidney  Poitier,  who  takes  the 
role  of  Sheik  Aly  Man  Suh  in  the  Irving 
Allen-Columbia  production  of  “The  Long 
Ships,”  has  a yen  to  direct.  In  this  new 
production  based  on  the  Frans  G.  Bengts- 
son  book  he  will  have  an  opportunity  to 
watch  a top  pro.  Jack  Cardiff,  the  director 
on  the  picture,  who  won  top  awards  with 
his  masterful  handling  of  “Room  at  the 
Top.” 

Dai’ryl  Zanuck’s  story  on  renewed  Hol- 
lywood production  from  the  Pico  lot,  has 
prompted  much  activity  . . . The  writers’ 
building  at  Metro-Goldwyn-Mayer  is  hum- 
ming with  activity  due  to  the  visit  by 
President  Robert  H.  O’Brien  from  New 
York.  With  the  unions  pressing  Congi'ess, 
the  State  of  California,  the  City  of  Los 
Angeles  and  the  industry  itself,  to  stop  the 
foreign  inflationary  trend  of  overseas  mo- 
tion picture  production,  the  pressure  is  be- 
ginning to  be  felt.  More  productions  are 
planned  in  Smogtown  this  year  than  in  the 
past  ten  years  . . . Jack  L.  Warner  is  walk- 
ing around  with  a contented  look  on  his 
face.  Twelve  stories  are  in  preparation. 
“Mai’y,  Mai’y”  looks  like  a big  one,  and  the 
lot  is  busy  with  2,000  people  circulating 
from  stage  to  stage  on  motion  picture 
production. 

!)S^ 

Molly  Bee  was  set  by  producer-director 
Howard  Hawks  to  sing  two  songs  in  “Man’s 
Favorite  Sport,”  now  being  made  for  Uni- 
versal release.  Miss  Bee  will  sing  the  title 
song,  written  by  Henry  Mancini  and 
Johnny  Mercer,  over  the  main  titles  and 
in  a sequence  of  the  picture  along  with  a 
love  ballad  now  being  composed  by  Man- 
cini . . . Larry  Markes  and  Michael  Morris 
will  write  the  screenplay  on  “Monsieur 
Cognac”  for  pioducer  Harold  Hecht. 

» 

Original  “Beau  Geste”  star  Neil  Hamil- 
ton has  been  signed  for  remake  by  George 
Englund  for  Universal.  Anthony  Loeb  has 
acquired  rights  to  Harry  Lawton’s  “Willie 
Boy”  and  will  write  the  screenplay  in  as- 
sociation with  Jim  Hull. 
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BOXOFFICE  ::  March  18,  1963 


'Lawrence  of  Arabia  ’ f Co/ j Wins 
February  Blue  Ribbon  Award 

By  VELMA  WEST  SYKES 

J^AWRENCE  OF  ARABIA,”  a Horizontal  production  i-eleased  by  Columbia,  has  been 
voted  the  Boxoffice  Blue  Ribbon  Award  for  Febinary,  by  members  of  the  National 
Screen  Council.  This  monthly  award  is  given  for  the  most  outstanding  release  which  is 
also  good  entertainment  for  the  whole  family.  The  Sam  Spiegel-David  Lean  screen 
version  of  the  story  of  the  mystic  Englishman  who  united  the  Arab  tribes  in  their  fight 
for  freedom  is  done  in  epic  fashion,  dealing  with  the  highly  adventurous  tale  in  the 
heroic  manner.  Peter  O’Toole,  Alec  Guinness,  Anthony  Quinn,  Jack  Hawkins  and 
others  synchronize  their  histrionic  efforts  so  that  the  effect  is  polished  but  virile. 


Reviewed  in  the  January  21  issue  of 
Boxoffice,  these  comments  were  made: 
“In  any  list  of  the  great  adventure  films 
of  all  time,  this  Sam  Spiegel-David  Lean 
production  must  stand  near  the  top.  In 
the  power,  sweep  and  realism  of  its  story 
dealing  with  the  legendary  war  hero,  the 
picture  has  rarely  been  equaled  and  the 
brilliance  of  its  acting,  most  particularly 
by  the  handsome  Peter  O’Toole;  the  ex- 
cellence of  Lean’s  direction  and  the 
breathtakingly  beautiful  outdoors  photog- 
raphy of  Sahara  Deseit  locations  make 
the  picture  a ‘must’  for  evei-y  discerning 
moviegoer.” 

Playing  first-run  on  a hard  ticket  basis 
in  less  than  10  key  situations,  the  featured 
winner  has  already  run  up  a boxoffice 
score  of  279  per  cent  of  average  business. 
This  is  on  a special  release  policy. 

NSC  members  had  this  to  say  about  the 
sand-minus-sex  super  film: 

Beautiful  Desert  Photography 

This  is  a real  historical  drama  of  war — 
a movie  one  likes  to  see  about  once  a year. 
— Mrs.  Fred  Hire,  Fort  Wayne  (Ind.) 
Indorsers  of  Photoplays  . . . “Lawrence  of 
Arabia”  is  an  impressive  film,  a historical 
drama.  It  scores  in  beautiful  desert 
photography,  splendid  writing  and  a 
superb  cast. — Mrs.  Shirley  H.  Gunnels, 
G.F.W.C.,  Fowler,  Ind. 

I think  David  Lean  is  one  of  the  great- 
est directors  working  today.  What’s  more, 
it’s  my  hunch  he’ll  get  this  year’s  Oscar. 
— Dave  McIntyre,  San  Diego  Evening 
Tribune  . . . ’The  life  of  the  legendary 
Lawrence  may  not  have  been  exactly  like 
this,  but  the  presentation  is  accurate 
enough  and  thrilling  enough  to  warrant 
very  high  praise. — May  Williams  Ward, 
Wellington  (Kas.)  author. 


Lawrence  Peter  O’Toole 

Prince  Feisal  Alec  Guinness 

Auda  Abu  Tayi  Anthony  Quinn 

General  Allenby  Jack  Hawkins 

Turkish  Bey  Jose  Ferrer 

Colonel  Brighton  Anthony  Quayle 

Mr.  Dryden Claude  Rains 

Jackson  Bentley  Arthur  Kennedy 

General  Murray  Donald  Wolfit 


Producer  Sam  Spiegel 

Director  David  Lean 

Screenplay  by  Robert  Bolt 

Production  Manager  John  Palmer 

Location  Manager  Douglas  Twiddy 

Editor  Anne  Coates 

Sound  Editor  Winston  Ryder 

Production  Designed  by John  Box 


What  can  you  say  about  “Lawrence  of 
Arabia”  without  sounding  like  a press 
agent? — George  Stump,  radio  station 
KCMO,  Kansas  City  . . . Pour  hours  of 
“blood,  sweat  and  tears.”  The  photog- 
raphy is  beautiful  even  with  oceans  of 
sand  and  excellent  acting.  It  is  a chal- 
lenge to  read  the  history  and  biographies 
of  T.  E.  Lawrence. — Mrs.  Max  Williams, 
Greater  Detroit  MPC. 

“Lawrence  of  Arabia”  is  a great  film  in 
every  department.  Director  David  Lean 
has  topped  his  own  record  with  countless 
telling  little  touches. — Helen  Bower, 
Greater  Detroit  MPC  ...  A brilliantly 
made  adventure  and  an  intriguing  por- 
trait of  an  enigmatic  hero. — Roy  Oviatt, 
Toledo  Blade. 

“Lawrence  of  Arabia”  is  long  and 
mature  for  children,  as  well  as  having  its 
bloody  moments,  but  it  is  also  a classic 
which  they  should  be  given  the  oppor- 
tunity to  see  with  parental  comment. — 
Ann  D.  Kenny,  Parents’  Magazine  . . . 
It  will  be  one  of  the  all-time  great  screen 
classics. — A.  B.  Covey,  Alabama  Theatres 
Ass’n,  Montgomery. 

An  excellent  ballot  this  month  and 
“Lawrence  of  Arabia”  is  an  outstanding 
film  and  one  destined  to  be  a film  classic. 
— Dr.  James  K.  Loutzenhiser,  USPHS, 
Kansas  City  ...  I finally  decided  on  this 
great,  colorful  adventure  drama  of  a 
legendary  hero. — Mrs.  C.  M.  Stewart, 
Theatre  Relations,  Lincoln  (Neb.)  Films 
Forum. 

A splendid  film,  finely  acted. — Mrs.  A.  L. 
Murray,  Long  Beach  Kappa  Kappa  Gamma 
. . . Under  the  fine  direction  of  Sam  Spiegel 
this  impressive  historical  drama  is  a “must” 
for  the  entire  family.  An  excellent  cast, 
and  Peter  O’Toole  is  wonderful. — Mrs. 
Arthur  D.  Kerwin,  Greater  Detroit  MPC. 


Sherif  Ali  Ibn  el  Kharish  ....  Omar  Sharif 

Gasim  i.  s.  Johar 

Majid  Gamil  Ratib 

Farraj  Michel  Ray 

Tafas  ZiA  Mohyeddin 

Daud John  Dimech 

Medical  Officer 

Howard  Marion  Crawford 

Club  Secretary  Jack  Gwillim 

R.A.M.C.  Colonel  Hugh  Miller 


Art  Director  John  Stoll 

Director  of  Photography 

F.  A.  Young,  B.S.C. 

Color  by  Technicolor 

Music  Composed  by  Maurice  Jarre 

Played  by  London  Philharmonic 
Orchestra,  Conducted  by 
Sir  Adrian  Boult 
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LAWRENCE  (PETER  O'TOOLE)  CONFERS  WITH  DESERT 
CHIEFTAIN  AUDA  ABU  TAYI  (ANTHONY  QUINN)  HERE 


ONE  OF  THE  FIGHTING  SCENES  IN  WHICH  LAWRENCE 
LEADS  THE  DESERT  TRIBES  IN  ACTS  OF  SABOTAGE 


GENERAL  ALLENBY  (JACK  HAWKINS)  AND  PRINCE 
FEISAL  (ALEC  GUINNESS)  REACH  AN  AGREEMENT 


llilllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll 


This  award  is  given  each  month  by  the 
National  Screen  Council  on  the  basis  of  out- 
standing merit  and  suitability  for  family 
entertainment.  Council  membership  comprises 
motion  picture  editors,  radio  and  TV  film 
commentators,  representatives  of  better  films 
councils,  civic,  educational  and  exhibitor  or- 
ganizations. 


The  Cast 


Production  Staff 


LETTERS 


(Letters  must  be  sigrred.  Names  withheld  on  request) 


Hits  70mm  and  Roadshow  Policies 

This  seems  like  the  era  of  the  “rama” 
with  the  many  fancy  prefixes,  such  as,  to 
name  only  a few:  “Show-A-Rama,” 

“Spook-A-Rama,”  “Ten’-O-Rama,”  “Cine- 
rama” and  oodles  of  other  “ramas.”  Add 
all  these  “ramas”  along  with  the  ever- 
confusing  ratios  and  theatrical  media,  and 
you  should  come  up  with  the  sum  total  of 
“Subvert-O-Rama  Madness.” 

This  is  not  meant  to  be  a joke.  It  is 
rather  a veiT  serious  matter,  and  as  such 
it  should  be  treated. 

Let  us  look  in  retrospect,  to  that  “Golden 
Era”  to  foiTOulate  a very  simple  question  or 
two:  What  has  happened  to  that  near 
stampeding  crowd  of  movie  faithfuls  who 
nearly  always  knocked  your  front  doors  in 
to  come  to  your  theatre?  Where  are  those 
gatherings  after  the  movie  that  gathered 
to  partake  of  refreshments  along  with  the 
jovial  discussions  of  the  movie  they  had 
just  seen?  Why  is  it  no  longer  considered 
a figment  of  good  taste  and  glamour  to  be 
heard  discussing  movies  at  these  same 
gathering  places? 

We  can’t  accept  this  as  movies  being 
outmoded  and  TV  taking  over  the  entire 
performance. 

It  seems  that,  in  theoi’y,  everything 
seeks  the  path  of  least  resistance.  We,  as 
exhibitors,  find  that  to  blame  'TV  and  the 
rather  current  films  shown  via  that 
medium  is  our  most  obvious  excuse  for  our 
present  plight.  TV  and  all  those  new  films 
shown  on  TV  should  not  be  singled  out  as 
the  sole  culprit  responsible  for  the  darken- 
ing of  that  once  glowing  marquee. 

This  is  not  condoning  the  fact  that  sev- 
eral of  the  movie  producers  have  been  re- 
leasing their  rather  recent  films  to  TV, 
but  I suspect  that  the  real  “culprit”  re- 
sponsible for  the  “sick  status”  of  many  of 
the  theatres  is  more  popularily  known  by 
me  as  “The  New  and  Progressive  Era.” 

Yes,  we  have  become  the  victims  of 
changing  times.  Some  will  prosper  and 
some  will  suffer  because  of  these  changes: 
TV,  70mm  roadshows,  two-car  families, 
super  highways,  bowling  palaces  and  the 
phenomenal  trend  toward  both  professional 
and  amateur  sports.  This  is  not  a “chal- 
lenge”— it’s  a DILEMMA! 

A dilemma  or  not,  all  these  things  are 
here  in  reality,  and  we  had  better  learn  how 
to  get  along  with  the  new  era. 

It  should  be  obvious  that  TV  is  here,  and 
here  to  stay.  It  is  also  obvious  that  the 
movie-makers  will  continue  to  sell  their 
movies  to  TV.  But  let  us  do  something  to 
curb  the  selling  of  movies  that  are  no  older 
than  two  years  to  'TV,  for  them  to  run 
during  the  theatres’  prime  running  time ! 

It  appears  that  movie  exhibitors  need 
top-calibre  legal  representation  where  it  is 
most  needed.  Unless  laws  are  legislated 
soon  to  give  us  the  necessary  protection 
from  the  TV  and  all  those  70mm  road- 
shows, we  will  be  doomed! 

Perhaps  not  enough,  but  a lot  has  been 
said  about  movies  on  'TV.  How  much  has 
been  said  lately  about  all  those  70mm  road- 
showings?  If  you  are  a small-town  exhibi- 
tor, how  well  have  you  grossed  with  the 
“big  spectacles”  lately,  after  they  were 


taken  off  the  roadshowing  and  also  had 
their  first  key-city  nm,  along  with  the 
subsequent  run?  Weren’t  there  times  you 
wished  you  had  left  the  “spectacle”  in  the 
can  at  the  film  exchange? 

I have  played  some  of  the  real  big  ones 
in  recent  months,  after  they  were  well  bent 
with  the  labor  of  “roadshow  fatigue,” 
along  with  that  last  sapping  by  the  key 
towns,  only  25  to  30  miles  from  my  town. 
I would  have  done  better  gross  and  profit- 
wise,  if  I had  played  an  ordinary  low- 
budget  programmer. 

The  big  “prestige”  pictures  are  no 
longer  prestige  for  the  small  town  exhibi- 
tor. The  lateness  in  exhibition  of  the  once 
“prestige”  vehicle,  now  has  the  tendency 
of  slighting  further,  since  it’s  only  the 
reminder  to  this  lost  herd  that  the  picture 
is  now  history,  and  that  the  physical 
properties  of  the  theatre  are  nothing  more 
than  space  for  storage  of  the  old  discarded 
relics. 

At  this  time,  I can’t  help  being  of  a 
rather  suspicious  nature.  It  appears  to  me 
that  the  70mm  format  media  introduction 
was  not  just  something  to  give  a larger 
picture  with  more  clarity  on  those  already 
out-of-proportion,  large  motion  picture 
screens.  I feel  that  the  70mm  format  was 
something  introduced  primarily  to  circum- 
vent the  law  rather  than  a technical  im- 
provement. 

Doesn’t  it  sound  logical  for  a distributor, 
when  put  on  the  carpet  to  answer  the 
legality  of  clearances  on  a big  70mm 
spectacle,  to  have  him  say,  “The  small  ex- 
hibitor doesn’t  have  70mm  equipment  to 
run  this  film.” 

Today’s  movies  are  OK.  They  are  great, 
and  there  is  no  shortage  of  excellent  prod- 
uct for  the  small  towns,  requiring  one  or 
two  changes  per  week,  either  single  or 
double  bill.  The  big  fault  lies  in  AVAIL- 
ABILITIES. Distribution  is  as  wrong  in 
this  business  as  it  would  be  for  you  to  lock 
your  mother  out  of  her  own  home.  Distri- 
bution could  not  have  survived,  if  it  had 
not  been  for  exhibition  at  the  beginning  of 
motion  pictures. 

Why  would  it  be  too  late,  and  not  feas- 
ible to  launch  a plan,  let’s  call  it  at  random 
“Operation  Salvation.”  Salvation,  for  at 
least  some,  that,  although  backed  against 
the  ropes,  have  not  yet  thrown  in  the 
sponge. 

Let’s  figure  out  a way  to  raise  the  re- 
quired money  to  buy  up  those  future  film 
backlogs  from  the  film  people  before  they 
are  sold  to  'TV.  Ours  should  be  a rather 
“selective”  film  purchase  deal.  We  should 
buy  up  only  the  “big  films”  and  let  TV  pick 
up  films  of  lesser  theatrical  value  for  their 
use. 

Collections  of  monies  should  be  based  on 
ability  to  pay  by  the  various  exhibitors,  but 
a minimum  should  be  set  for  the  amount 
to  be  levied  in  the  small  towns.  I would  be 
willing  to  contribute  a minimum  of  $200.00 
annually  toward  a fund  building  up  for  the 
purchase  of  film  backlogs.  If  this  amount 
is  multiplied  manyfold  along  with  large 
amounts  from  the  many  larger  theatres,  I 
am  certain  that  enough  money  can  be  ac- 
cumulated before  long  to  start  buying  up 
those  films  before  "rv  gets  to  them. 

Each  exhibitor  should  be  given  a whole 


year  to  complete  his  payment. 

All  exhibitors  contributing  would  be 
eligible  for  free  playoffs  of  all  product  they 
helped  purchase,  less  their  share  of  costs 
of  negotiations  and  other  expenses  incurred 
by  the  agency  representing  the  exhibitor. 

I think  a plan  such  as  this,  justifies  some 
thinking  at  this  time  when  all  seems  to  be 
bearing  against  the  exhibitor. 

We  cannot  afford  at  this  time  to  be  pull- 
ing in  all  different  directions.  We  must 
have  unity,  if  we  expect  to  continue  on. 
'The  movies  is  our  business  and  not  "rV’s, 
and  it’s  only  when  all  exhibitors  work  for 
the  common  good  that  we  can  hope  to 
succeed. 

And  since  our  friend,  John  W.  Johnson, 
of  the  State  Theatre,  Caspian,  Mich., 
(Feb.  25)  reminds  us  that  there  are  still  a 
few  chickens  left  to  be  fattened,  we’d  bet- 
ter, not  only  lock  the  door,  but  also  secure 
the  windows  to  keep  the  weasel  out. 

JOE  COZZUOL 

Towne  Theatre, 

New  Holstein,  Wis. 


Rx:  Hard  Work,  Extra  Showmanship 

I did  not  have  the  opportunity  of  seeing 
you  (Ben  Shlyen)  before  I left.  But  I do 
want  to  take  the  opportunity  of  thanking 
you  for  your  efforts  in  getting  me  on  the 
Show-A-Rama  program.  I feel  that  my 
message  was  listened  to  as  a niunber  of  ex- 
hibitors questioned  me  as  to  how  my  idea 
could  be  accomplished. 

One  thing  was  not  made  clear  and  was 
not  emphasized  in  my  presence,  that  there 
was  nothing  radically  wrong  with  our  in- 
dustry that  hard  work  and  extra  showman- 
ship could  not  cure.  It  seems  that  it  is 
forgotten  that  the  entertainment  dollar  is 
being  fought  for  by  every  different  kind  of 
entertainment,  be  it  TV,  bowling,  theatre, 
concert  (take  the  magnificent  turn-out  for 
Kansas  City’s  Starlight  Theatre),  baseball 
and  other  sporting  activities  and  we,  the 
industry,  put  out  a picture  with  a minimum 
amount  of  effort,  and  hope  to  sell  it  to  the 
public.  The  motion  picture  industry  is  still 
tidying  to  operate  as  in  the  horse-and- 
buggy  days,  letting  the  world  know  only 
that  a picture  cost  so  many  millions,  and 
then  spending  peanuts  to  exploit  it. 

A picture  that  was  recently  played  on  the 
coast,  which  was  played  in  Kansas  City  last 
year,  cost  peanuts,  but  the  advertising  bud- 
get was  probably  as  high  as  the  picture 
cost,  and  they  laughed  all  the  way  to  the 
bank. 

EMANUEL  BARLING 
Herts-Lion  International  Corp., 

Hollywood  38,  Calif. 

fED  NOTE:  Mr.  Barling  advocated  that 
U.S.  exhibitors  create  a "defense  organi- 
zation" similar  to  the  one  in  England 
through  which  older  films  are  acquired  for 
a ten-year  period,  after  which  they  could 
become  available  to  television.) 


A Way  to  Use  TV  Prime  Time 

We  hear  so  much  today  of  the  many  ills 
and  remedies  pertaining  to  the  operation  of 
motion  picture  theatres — solutions  to  the 
depressing  problem  of  low  attendance. 

On  all  sides,  in  and  out  of  the  industry, 
one  hears  cries  of  too  many  adult  and  sex 
movies  and  not  enough  wholesome  family 
productions. 

The  blame  is  sometimes  placed  on  the- 
atremen  for  their  “lack  of  showmanship.” 


12 


BOXOFFICE  ::  March  18,  1963 


Blame  is  also  placed  on  the  producers  for 
too  quick  releases,  bad  releasing  schedules, 
etc.  The  story  goes  on  and  on. 

However,  have  you  ever  noticed  among 
all  the  suggestions  of  showmanship — the 
one  gi’eat  medium  ever  invented  by  man, 
is  rarely  mentioned?  One  often  wonders 
whether  or  not  we  lack  the  vision  and 
brain  power  in  this  business. 

Of  course,  Walt  Disney  uses  this  medium 
—and  he  proves,  without  a doubt,  the  tre- 
mendous pull  it  gives  productions  box- 
officewise.  We  gross  twice  and  sometimes 
three  times  as  much  on  his  pictures  as  we 
do  with  all  others — and  I mean  ALL 
OTHERS ! Disney  creates  the  public  desire 
to  come  out  and  spend  an  evening  at  the 
movie  house.  It  is  only  through  PRIME 
TIME  TV  publicity  that  he  creates  this 
wonderful  situation  at  the  boxoffice. 

My  suggestion  to  this  industry  is  to  jump 
on  the  bandwagon  and  buy  one  of  the 
PRIME  TIME  TV  NATIONAL  NETWORK 
programs  and  plug  two  or  three  good  mo- 
tion pictures  per  month — to  create  the 
necessary  momentum  at  the  boxoffice — in 
the  Disney  fashion. 

The  funds  for  this  project  could  come 
from  all  segments  of  the  industry.  The  ex- 
hibitor organizations  could  buy  the  pro- 
gram and  bill  each  exhibitor  through  their 
National  Screen  Service  accounts  or 
through  their  film  rental  billings.  The  pro- 
ducers and  distributors  should  be  willing 
to  help  foot  this  cost  through  matching 
funds.  Or  the  exhibitor  organization 
(TOA)  could  sell  TV  time  to  each  pro- 
ducer at  a nominal  fee  to  help  pay  for  the 
TV  publicity.  I don’t  go  along  with  TV  sec- 
tional publicity.  The  best  method,  and  Dis- 
ney proves  it,  is  on  a national  scale  and 
on  PRIME  TIME. 

CAESAR  BERUTT 
Berutt  and  Wandell  Theatres, 

Rolla,  Missouri. 


Questions  Seeking  Answers 

Our  theatre  has  closed  for  remodeling 
and  there  has  been  so  much  publicity  about 
the  Sunday  night  shows,  that  I decided  to 
watch  “Tiger  Bay”  Sunday,  March  3.  It 
was  disgusting.  I counted  11  commercials 
in  less  than  one  hour.  I don’t  know  how 
many  more  there  were,  as  I shut  the  TV  off. 

Why  do  the  film  companies  let  the  TV 
networks  kill  the  theatre-going  public  by 
letting  them  have  these  prints?  Are  they 
so  stupid  as  not  to  know  that  they  are 
cutting  their  own  throats?  Many  theatre 
managers  beat  their  brains  out  to  think  of 
good  promotions  for  films  they  are  going 
to  show.  It  doesn’t  do  any  good,  as  the 
public  will  wait  to  see  the  same  pictures  on 
TV,  yet  when  we  go  to  the  exchange  to 
book  pictures,  the  exchange  wants  to  rob 
us  to  get  something  we  will  make  a little 
money  with. 

Some  of  us  need  a shot  in  the  arm,  so  to 
speak,  to  bring  our  business  up.  How  are 
the  theatre  operators  going  to  compete  with 
this?  If  there  were  a ten-year  holdover 
before  any  such  pictures  could  be  shown, 
maybe  we  in  the  theatre  business  would 
stand  a chance  with  a little  promotion. 
Look  how  many  theatres  have  closed  in  the 
past  few  years.  The  film  companies  should 
get  together  and  help  the  theatres.  It  was 
their  bread  and  butter  for  years.  So  why 
let  us  down  now? 

JACK  DAVIS 

Ocoee,  Fla. 


Ultra  Names  Six  More 
U.S.  Distributors 

NEW  YORK — Ultra  Pictures  Corp.  has 
added  six  more  regional  distributors  to 
handle  the  company’s  first  two  releases, 
“Rice  Girl”  and  “Fatal  Desire,”  accoi’ding 
to  Budd  Rogers,  president.  These  new 
regional  exchanges  will  give  Ultra  repre- 
sentation in  all  the  major  parts  of  the  U.S., 
Rogers  said. 

Mamie  Dureau  of  Masterpiece  Pictures 
of  New  Orleans  will  distribute  the  Ultra 
pictures  in  the  Mississippi  Delta;  Albert 
Dezel  of  Albert  Dezel  Productions  of  De- 
troit will  cover  the  Michigan  territory  and 
Herman  Gorelick  of  Ci-est  Film  Distribu- 
tors of  St.  Louis  will  service  the  St.  Louis 
and  Kansas  City  territories. 

Mrs.  Selma  G.  Blachschleger  of  Realart 
Pictures  of  Cincinnati  will  handle  the  Ohio 
and  Indiana  territory;  Clem  Perry  of  Al- 
tura  Films  International  of  Philadelphia 
will  service  Pennsylvania  and  Newton  P. 
“Red”  Jacobs  of  Favorite  Films  of  Cali- 
fornia in  Los  Angeles  will  cover  Los 
Angeles,  San  Francisco,  Seattle,  Portland 
and  Denver  areas. 

The  distributors  set  previously  by  Ultra 
are  covering  the  New  York  metropolitan 
area,  Washington,  D.C.;  the  Albany-Buf- 
falo  territory;  Charlotte,  Atlanta,  Mem- 
phis, Dallas  and  Oklahoma  City. 

Two  pictures  from  Ultra  which  are  forth- 
coming are:  “A  Day  in  Coui’t,”  which  will 
have  its  American  premiere  at  the  Victoria 
Theatre,  New  York,  in  the  spring,  and 
“Two  Nights  With  Cleopatra.” 


Name  Pemberton  Manager 
Of  Para.  Trailer  Dept. 

HOLLYWOOD — Phil  Pemberton,  vet- 
eran Paramount  employe,  has  been  pro- 
moted to  manager  of  the  company’s  de- 
partment, it  is  announced  by  Bob  Good- 
fried,  studio  publicity  director.  Pemberton 
will  work  under  the  overall  supervision  of 
Jerry  Levine,  Paramount  advertising  man- 
ager, and  in  conjunction  with  Lou  Harris 
of  National  Screen  Service. 

Pemberton  immediately  will  begin  a pro- 
duction reorganization  of  the  trailer  de- 
partment. He  indicated  that  the  depart- 
ment would,  in  the  coming  months,  not 
only  increase  the  number  of  theatre  trail- 
ers produced,  but  would  make  more  TV 
spot  trailers  and  promotion  featurettes 
which  would  be  used  both  in  theatres  and 
on  television. 


Trans-Lux  1962  Profit 
Over  the  1961  Figure 

NEW  YORK — Operations  of  Trans-Lux 
Corp.  for  the  year  ended  Dec.  31,  1962, 
showed  a profit,  before  taxes,  of  $1,149,724, 
compared  with  a 1961  pre-tax  income  of 
$1,116,805,  excluding  non-recurring  income 
of  $25,925  and  $11,975  in  1961  from  the  sale 
of  certain  properties  not  required  in  the 
business,  according  to  Percival  E.  Furber, 
chairman  of  the  board  and  chief  executive 
officer. 

Consolidated  net  income,  after  federal 
and  Canadian  taxes  on  income,  totaled 
$615,539,  equivalent  to  83  cents  per  share 
on  the  743,037  shares  of  common  stock 
outstanding  at  the  end  of  1962.  This  com- 
pares with  1961  net  earnings  of  $567,379,  or 
76  cents  per  share,  calculated  on  the  same 
basis. 


Crown  Int'l  Establishes 
Promotional  Service 

LOS  ANGELES — Crown  International 
Pictures  has  formed  a national  27-mem- 
ber board  to  formulate  special  promotional 
campaigns  as  a service  to  exhibitors  play- 
ing the  company’s  product,  it  is  announced 
by  Newton  P.  Jacobs,  Cl  president. 

The  special  promotional  service  idea, 
first  tested  in  connection  with  “First  Space- 
ship on  Venus,”  becomes  an  integral  part 
of  Crown  distribution  operations  with  “Ter- 
rified,” scheduled  for  April  3 release.  The 
bureau  will  be  called  Crown  International 
Space  Agency,  signifying  its  purpose  of  in- 
creased coverage  via  free  and  paid  space 
and  time.  In  addition  to  touching  all  the 
basics,  CISA  will  devote  itself  to  all  pos- 
sible new  devices  to  increase  public  aware- 
ness of  Crown  releases. 

The  CISA  board  members  will  support 
exhibitor  playdates  in  their  territories,  con- 
tribute their  own  and  exhibitor  ideas  to  the 
master  campaigns  administered  by  Mark 
Tenser,  Crown  vice-president  and  Arthur 
Sachson,  general  sales  manager.  This  will 
provide  a large  pool  of  promotional  ma- 
terial available  to  any  exhibitor.  CISA  also 
will  award  citations  for  outstanding  show- 
manship in  campaigns  on  “Terrified”  and 
following  releases.  Nominations  will  be 
made  from  the  field  to  Crown  headquar- 
ters, where  Jacobs  and  Tenser  will  issue 
certificates. 

The  27-man  CISA  board,  covering  the 
United  States  and  Canada,  includes:  Ar- 
thur Sachson,  Crown  general  sales  man- 
ager, New  York  City;  C.  T.  Jordan  jr.,  At- 
lanta; Harry  Segal,  Boston;  Minna  G. 
Zackem,  Buffalo;  W.  R.  James,  Charlotte; 
Kermit  Russell,  Chicago;  Don  Duff,  Cin- 
cinnati; Rudy  A.  Norton,  Cleveland;  R.  R. 
“Bob”  O’Donnell,  Dallas;  Jack  R.  Felix, 
Denver;  Jack  Zide,  Detroit;  Tom  Good- 
man, Indianapolis;  Joseph  Thrift,  Jack- 
sonville; Harry  Levinson  and  Jules  Ger- 
lick,  Los  Angeles;  Charles  Arendall,  Mem- 
phis; Abbott  Swartz,  Minneapolis;  Philip 
A.  Sliman,  New  Orleans;  George  Wald- 
man.  New  York  City;  Harold  E.  McKenna, 
Oklahoma  City;  Joe  Solomon,  Philadelphia; 
Milton  Bi’auman,  Pittsburgh;  Hal  Gruber, 
San  Francisco;  Robert  S.  Parnel,  Seattle; 
Herman  Gorelick,  St.  Louis;  Sam  Wheeler, 
Washington:  and  J.  H.  Solway,  Toronto. 


Norman  Wasser  Quits  NGC 

BEVERLY  HILLS— Norman  Wasser,  di- 
rector of  marketing  for  National  General 
Corp.,  has  resigned  to  accept  a new  af- 
filiation with  a Chicago  firm.  Robert  W. 
Selig,  vice-president  of  theatre  operations 
for  the  220-theatre  circuit,  stated  he  ac- 
cepted Wasser’s  resignation  with  regret 
and  made  special  recognition  of  Wasser’s 
outstanding  qualifications  as  a marketing 
expert. 


Delay  Stereoroma  Release 

NEWCASTLE,  IND.— Stereorama’s  first 
natural  3-D  production,  “Me  and  No 
Diary,”  which  had  been  scheduled  for  na- 
tional release  in  March,  will  be  delayed 
until  later  this  year.  Due  to  the  sub-zero 
weather  the  past  two  months,  shooting  of 
all  exterior  scenes  were  canceled.  The  film 
has  been  retitled  “Exit,  Mr.  Death.” 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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Billy  Budd  (AA) 

165 

225 

150 

95 

105 

210 

125 

100 

110 

115 

200 

150 

125 

100 

141 

Cairo  (MGM) 

65 

90 

90 

100 

85 

86 

Child  Is  Waiting.  A (UA) 

200 

150 

80 

125 

90 

125 

75 

90 

65 

100 

90 

165 

120 

135 

90 

113 

Crooks  Anonymous  (Janus) 

130 

115 

90 

100 

100 

107 

Damon  and  Pythias  (MGM) 

125 

100 

90 

65 

65 

90 

90 

100 

100 

110 

100 

94 

David  and  Lisa  (Cont'l) 

175 

200 

165 

255 

125 

165 

181 

Day  Mors  Invaded  Earth  (20th-Fox) 

90 

65 

100 

85 

75 

100 

86 

Days  of  Wine  and  Roses  (WB) 

150 

140 

170 

135 

150 

450 

375 

170 

150 

200 

185 

207 

Diamond  Head  (Col) 

175 

300 

195 

180 

160 

300 

255 

250 

200 

200 

500 

140 

180 

225 

233 

Divorce — Italian  Style  (Embassy) 

160 

250 

175 

150 

100 

90 

90 

140 

70 

100 

200 

140 

210 

300 

155 

Eegah  (Fairway  Int'l) 

100 

175 

90 

130 

100 

119 

End  of  Desire  (Cont'l) 

155 

75 

95 

90 

140 

90 

108 

Escape  From  East  Berlin  (MGM) 

100 

95 

100 

85 

110 

100 

65 

90 

75 

80 

85 

100 

90 

90 

‘First  Spaceship  on  Venus  (Crown) 

130 

90 

125 

125 

80 

125 

113 

Flame  in  the  Streets  (Atlantic) 

125 

140 

70 

105 

100 

90 

65 

65 

175 

90 

103 

Follow  the  Boys  (MGM) 

255 

175 

65 

150 

200 

100 

100 

no 

125 

142 

Gay  PuTT-ee  (WB) 

120 

95 

175 

80 

100 

100 

1 15 

75 

80 

75 

90 

70 

75 

96 

Gigot  (20th-Fox) 

170 

125 

165 

100 

190 

140 

200 

175 

195 

250 

75 

125 

150 

160 

65 

152 

Girl  Named  Tamiko,  A (Para) 

180 

180 

85 

65 

110 

100 

120 

Girlsl  GirlsI  Girls!  (Para) 

175 

180 

150 

180 

175 

260 

200 

300 

225 

200 

125 

200 

200 

198 

Guns  of  Darkness  (WB) 

100 

125 

95 

75 

95 

80 

90 

75 

110 

100 

90 

94 

Gypsy  (WB) 

190 

300 

250 

150 

200 

300 

200 

175 

300 

410 

480 

200 

225 

300 

125 

195 

380 

300 

200 

260 

257 

Hook,  The  (MGM) 

135 

150 

90 

65 

90 

100 

100 

90 

100 

160 

85 

100 

105 

‘Horror  Chamber  Dr.  Faustus  (Lopert) 

120 

125 

115 

105 

105 

100 

140 

125 

117 

If  a Man  Answers  (Univ) 

150 

250 

200 

235 

90 

135 

115 

200 

310 

75 

175 

150 

180 

100 

175 

140 

155 

125 

90 

161 

Importcmt  Man,  The  (Lopert) 

70 

115 

90 

100 

110 

97 

Kitchen,  The  (Kingsley) 

120 

145 

135 

75 

90 

100 

140 

100 

113 

Lawrence  of  Arabia  (Col) 

300 

250 

175 

350 

380 

200 

300 

279 

Legend  of  Lobo,  'The  (BV) 

130 

95 

100 

225 

65 

140 

125 

130 

90 

130 

110 

100 

90 

175 

130 

125 

90 

121 

Lion,  The  (20th-Fox) 

120 

120 

185 

75 

80 

125 

140 

95 

115 

65 

110 

160 

116 

‘Manster,  The  (Lopert) 

120 

125 

115 

105 

100 

140 

125 

117 

Mutiny  on  the  Bounty  (MGM) 

160 

300 

150 

250 

200 

200 

360 

400 

310 

300 

250 

210 

350 

250 

275 

264 

Son  of  Flubber  (BV) 

150 

300 

250 

300 

225 

155 

500 

510 

300 

400 

300 

230 

185 

350 

200 

290 

Stagecoach  to  Dancers'  Rock  (Univ) 

100 

100 

100 

100 

100 

90 

98 

Swordsman  of  Siena  (MGM) 

100 

90 

65 

90 

65 

100 

115 

100 

85 

85 

90 

Term  of  Trial  (WB) 

140 

140 

100 

90 

125 

70 

100 

95 

90 

75 

80 

90 

185 

100 

85 

104 

To  Kill  a Mockingbird  (Univ) 

200 

300 

150 

250 

250 

200 

175 

218 

We'll  Bury  You!  (Col) 

100 

75 

180 

65 

80 

65 

70 

80 

175 

125 

75 

99 

White  Slave  Ship  (AIP) 

100 

115 

100 

80 

90 

120 

85 

100 

80 

80 

120 

135 

75 

98 

Who's  Got  the  Action?  (Para) 

140 

130 

150 

115 

110 

65 

105 

110 

150 

170 

90 

100 

100 

100 

115 

175 

135 

145 

90 

121 

Wonderful  to  Be  Young  (Para) 

80 

90 

100 

100 

65 

100 

100 

80 

89 

Yojimbo  (Seneca-Toho) 

130 

145 

85 

125 

100 

90 

165 

120 
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TOP  HITS 


OF 


THE  WEEK 

Individual  runt,  not  an  avcragt. 
Listingt  are  confined  to  openinc 
week  figures  on  new  releases  only. 


1.  Days  of  Wine  and  Roses  (WB) 

Kansas  City 450 

2.  Son  of  Flubber  (BV) 

Memphis 400 

Omaha  350 

3.  Diamond  Head  (Col) 

Kansas  City 255 

4.  David  and  Lisa  (Cont'l) 

Memphis  255 


5.  To  Kill  a Mockingbird  (Univ) 

Chicago  250 

Baltimore  200 

6.  Billy  Budd  (AA) 

Cincinnati 225 

Kamas  City 210 

7.  Follow  the  Boys  (MGM) 

Kansas  City 200 


Services  in  Des  Moines 
For  Albert  Mendenhall 

DES  MOINES — Funeral  services  for  Al- 
bert “Ted”  Mendenhall,  72,  were  held  here 
March  8,  with  several  present  and  retired 


TED  MENDENHALL 

industrymen  serving  as  honorary  pall- 
bearers. Mendenhall,  who  had  been  as- 
sociated with  Paramount  Pictures  35  years 
prior  to  his  retirement  ten  years  ago,  died 
at  his  home  March  6. 

He  worked  for  Paramount  as  a salesman, 
exchange  manager  and  district  manager  in 
Sioux  Falls,  S.D.,  Omaha,  Kansas  City  and 
Des  Moines.  He  was  a charter  member  of 
Variety  Club. 

Honorary  pallbearers  were  Pearl  Robbins, 
retired  Paramoimt  salesman;  George 
Baumeister,  formerly  with  MGM;  Lou 
Levy,  formerly  with  Universal;  Howard 
Durm,  MGM;  C.  A.  Caligiuri,  Paramount 
exchange  manager;  Bert  Thomas,  B&I 
Booking  Agency;  Bill  Cuiry,  Iowa  United 
Theatres,  and  Joe  Jacobs,  Columbia  ex- 
change manager. 

Surviving  are  his  wife  Harriet,  his  son 
Merrill  and  daughter  Maxine.  Another  son, 
Harlan,  was  killed  in  the  Nonnandy  inva- 
sion during  World  War  II. 

Madison  Students  Unite 
Against  Film  Censoring 

MADISON,  WIS. — A group  of  local  high 
school  students  went  on  record  as  oppos- 
ing any  Madison  censorship  ordinance. 
David  Fagin,  president  of  the  Students 
for  Democratic  Selection,  said  the  organ- 
ization was  founded  to  investigate  and 
recommend  action  on  present  censorship 
laws.  He  said  its  members  are  concerned 
with  promoting  freedom  of  expression  in 
Madison. 

The  group,  however,  did  recommend  a 
citizens  committee  to  review  films  and  to 
recommend  their  desirability  for  children. 

A police  officer  recently  stepped  in  a 
local  theatre  and  asked  the  manager  to 
delete  a few  scenes  from  the  picture  ap- 
pearing at  the  time.  The  next  several  days, 
both  local  papers  were  deluged  with  both 
praise  and  protests,  with  the  chief  of  police 
announcing  later  that  it  might  be  well  for 
a citizens’  committee  to  bear  the  brunt  of 
future  censorship  tasks. 

This,  then,  is  the  student  reaction. 


Five  More  New  Theafres 
Planned  in  Milwaukee 


MILWAUKEE — Four  new  theatres  and 
one  drive-in,  involving  expenditures  of 
around  two  and  a half  million  dollars,  will 
be  constructed  here  in  projects  announced 
by  two  companies. 

First  Russell  Mortenson,  general  man- 
ager of  Standard  Theatres,  reported  the 
circuit  will  erect  a 1,200-seat  theatre  ad- 
jacent to  Standard’s  41  Twin  Drive-In.  He 
said  in  excess  of  $375,000  would  be  spent 
for  construction  and  another  $100,000  for 
equipment. 

A few  days  after  the  Mortenson  state- 
ment, Stanley  Kohlberg,  who  heads  a 
company  operating  several  drive-ins  in 
Chicago,  announced  the  Kohlberg  company 
would  construct  three  theatres  and  a 
drive-in  in  this  area  at  a cost  of  more  than 
two  million.  He  said  work  will  be  started 
first  on  a 1,500-seat  theatre  in  the  Point 
Loomis  Shopping  Center  as  soon  as  the 
site  is  rezoned  from  parking  to  local  busi- 
ness. 

NEAR  SOUTHGATE  CENTER 

The  site  of  this  theatre,  to  be  called  the 
Point,  is  within  a block  of  the  Southgate 
Shopping  Center  where  Shopping  Center 
Theatres  Corp.,  a subsidiary  of  Prudential 
Theatres  of  Wisconsin,  announced  on 
February  12  it  would  build  the  Southgate 
Theatre,  800  to  1,000  seats.  The  company 
also  plans  to  build  a new  theatre  in  the 
Mayfair  Shopping  Center. 

This  makes  seven  new  motion  picture 
situations  projected  in  this  metropolis. 

Joseph  Luber,  secretary  of  Point  Loomis 
Shopping  Center,  Inc.,  said  Kohlberg  The- 
atres had  entered  into  a long-term  lease 
arrangement  with  Point  Loomis.  Luber 
said  Point  Loomis  will  build  the  theatre, 
and  Kohlberg  wUl  equip  it.  The  building 
would  cost  about  $350,000,  and  the  equip- 
ment another  $150,000  to  $200,000. 

Kohlberg  said  he  had  made  similar  ar- 
rangements for  the  Brown-Port  Shopping 
Center,  Brown  Deer  and  Port  Washington 
roads  in  Fox  Point.  Luber’s  brother  Abe  is 
president  of  the  Brown-Port  Corp. 

THIRD  THEATRE  IN  WAUWATOSA 

The  third  theatre  will  be  on  Highway  100 
in  Wauwatosa,  with  Val  Zimmermann, 
Milwaukee  real  estate  developer,  as  the 
builder,  according  to  Kohlberg.  Each  of 
the  three  theatres  will  seat  about  1,500  and 
have  the  same  design,  he  added. 

“The  Point  Loomis  theatre  would  open 
in  early  summer.  Construction  on  the 
Brown-Port  theatre  will  start  about  two 
or  three  weeks  after  work  begins  at  Point 
Loomis.  Details  of  the  Wauwatosa  project 
will  not  be  available  until  Zimmermann  re- 
turns from  Florida,”  he  said. 

The  drive-in  theatre  is  planned  for  a site 
on  27th  street  just  south  of  Rawson  ave- 
nue in  the  town  of  Franklin.  Massa  Corp. 
of  which  Abe  Luber  is  president,  will  de- 
velop the  site. 

However,  it  appears  now  that  the  city 
plan  commission  has  referred  back  to 
its  planning  staff  a petition  to  rezone  the 
southeast  corner  of  30th  street  and  Mor- 
gan avenue,  the  site  of  the  proposed  thea 


tre  at  the  Point  Loomis  Shopping  Center, 
from  parking  to  local  business.  Mrs. 
George  P.  Ettenheim,  acting  commission 
chairman,  supported  contentions  of  those 
whose  homes  on  the  west  side  of  30th 
street  would  face  the  rear  of  the  proposed 
theatre. 

Owners  of  the  property  in  the  vicinity 
said  at  a public  hearing  that  the  theatre 
would  depreciate  their  property  values. 
And  Mrs.  Ettenheim  added  that  rezoning 
would  not  be  justified  merely  because  the 
parking  space  at  the  shopping  center  was 
not  always  filled  to  capacity. 

Nathan  J.  Rakita,  another  commission 
member,  said  he  favored  the  rezoning  re- 
quest. “I  don’t  see  why  we  should  quibble 
about  whether  it  (the  site)  is  used  for 
parking  or  for  a theatre.”  He  then  moved 
to  refer  the  request  back  to  the  planning 
staff  for  further  study. 

Mortenson  said  Standard  Theatres  de- 
cided to  build  an  indoor  theatre  rather 
than  equip  the  41  Twin  Drive-In  with  car 
heaters. 


Theatre  at  Dodgeville 
Donated  for  Benefit 

DODGEVILLE,  WIS. — A benefit  wildlife 
film  and  lecture  program  for  the  family 
of  Walter  Leigh,  Dodgeville  policeman  who 
died  on  duty  recently,  was  held  at  the 
Dodge  Theatre.  Cleve  and  Ruth  Grant, 
Mineral  Point,  professional  lecturers  and 
motion  picture  photographers,  presented 
the  special  program.  Manager  Prank  Les- 
meister  donated  the  theatre  for  the  event. 

A few  days  later,  the  local  paper  came 
out  with  a THANK  YOU  note.  It  read  as 
follows;  “We  wish  to  extend  our  sincere 
thanks  to  everyone  who  helped  to  make  the 
benefit  show  for  the  family  of  the  late 
police  officer  Walter  Leigh  such  a suc- 
cess. We  also  wish  to  thank  Mr.  and  Mrs. 
Frank  Lesmeister  for  the  donation  of  the 
Dodge  Theatre  for  the  show.”  It  was  signed 
by  the  Iowa  County  Law  Enforcement 
Ass’n,  the  Dodgeville  Chamber  of  Com- 
merce and  the  Dodgeville  fire  department. 


Mullen  Theatre  Damaged 
After  Ownership  Change 

MULLEN,  NEB. — J.  E.  and  Bill  Maeke 
had  had  possession  of  the  theatre  here 
about  three  hours  when  fire  broke  out  and 
did  extensive  damage  to  the  lobby  and 
front  part  of  the  building. 

The  new  owners,  who  had  bought  the 
theatre  from  Mr.  and  Mrs.  C.  A.  Stahley, 
explained  that  everything  was  all  right 
when  they  left  for  lunch  after  spending  the 
morning  doing  cleaning  and  repair  work. 
Someone  notified  them  it  looked  like  a lot 
of  trash  was  burning  in  the  theatre  and 
they  nished  back  in  time  to  prevent  the 
spread  of  the  flames. 

According  to  the  Grant  County  Tribune, 
it  is  not  known  yet  whether  the  theatre 
- will  be  reopened. 
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gnowy,  sloppy  weather  and  chilly  temp- 
eratures apparently  kept  Mill  City  au- 
diences home  most  of  the  weekend  as  busi- 
ness generally  was  pretty  slow.  Hennepin 
avenue,  the  heart  and  soul  of  the  Minne- 
apolis theatre  district,  looked  like  a ghost 
town  Sunday  night  . . . What  with  three 
stabbings,  two  of  them  fatal  and  one  of 
them  within  two  blocks  of  this  reporter’s 
new  home  (gulp!),  in  the  Twin  Cities  area 
dm’ing  the  past  week,  one  film  that  theatre- 
men  are  urged  NOT  to  play  is  “Jack  the 
Ripper.”  'Nuff  said. 

Berger  Amusement’s  Gopher  Theatre  is 
playing  George  Stevens’  “Giant,”  largely 
to  take  advantage  of  the  Elizabeth  Taylor 
name  on  the  marquee.  Liz  and  Rock  are 
expected  to  do  boom-town  business  and 
oldtime  members  of  the  Jimmy  Dean  Fan 
Club  may  flock  to  the  Loop  to  see  their 
boy  in  what  was  his  last  motion  picture 
before  his  death  in  a car  crash.  One  of 
the  film’s  other  stars,  Carroll  Baker,  is 
due  in  town  later  this  week  for  the  Cooper 
Theatre  opening  of  MGM-Cinerama’s 
“How  the  West  Was  Won.” 

Larry  Gauthier  jr.,  is  the  new  stagehand 
and  maintenance  man  at  the  Lyric  The- 
atre. Larry  replaces  the  recently  deceased 
Jerry  Benane. 

In  addition  to  the  fact  that  a Walt  Dis- 
ney picture  is  usually  socko  at  the  box- 
office,  there  are  all  sorts  of  other  ad- 
vantages involved  as  well.  For  instance, 
during  the  current  i-un  of  “Son  of  Flubber” 
at  Mininesota  Amusement’s  State  Theatre, 
the  younger  set  has  raided  the  conces- 
sion stand  like  Indians  descending  on  a 
helpless  pioneer  wagon  train.  The  candy 
floss  and  Sno-Cone  business  has  been  stu- 
pendous. Candy  and  popcorn  have  disap- 
peared like  frost  in  August  and  gallons 
of  pop  have  been  consumed.  The  theatre 
looks  like  the  end  of  a Fourth  of  July 
parade  every  night  at  feature’s  end,  what 
with  all  the  empty  wrappers,  paper  cups, 
etc.,  scattered  about  on  the  floor.  Yet  you 
can  bet  nobody  at  the  State  minds  one 
bit:  business  is  business,  and  Mr.  Disney 
is  a true  friend  to  theatremen  in  more 
ways  than  one.  Bring  on  more  candy! 


As  a screen  game, 
HOLLYWOOD  takes  top 
honors.  As  a box-office  at- 
traction, it  is  without  equal.  It  has 
been  a favorite  with  theatre  goers  for 
over  15  years.  Write  today  for  complete  de- 
tails. Be  sure  to  give  seating  or  car  capacity. 

HOLLYWOOD  AMUSEMENT  CO.  , 
3750  Ookton  St.  * Skokie,  Illinois 


HERE’S  YOUR  CHANCE 

to  get  in  the 

BIG  MONEY 


Be  Sure  to  Play 


The  March  16  issue  of  The  Sporting  News 
carried  an  article  which  ran,  in  part,  as 
follows:  “Night  club  owners  and  film  ex- 
hibitors in  the  Twin  Cities  are  disturbed 
at  what  they  believe  to  be  a disproportion- 
ate share  of  the  public’s  entertainment 
dollar  going  to  professional  baseball  and 
football  . . . The  advent  of  big  league 
baseball  and  football  in  the  area  is  chiefly 
responsible  for  the  situation  . . . Twin  City 
fans  spent  $5,884,000  at  Metropolitan  Sta- 
dium last  year  . . . with  baseball  admis- 
sions totaling  $3,219,292  . . . ‘No  wonder 
we’re  hurt,’  (a  night  club  owner  was  quoted 
as  saying).  ‘There’s  little  left  of  public 
entertainment  spending  money’.” 

Bob  Thill,  Lyric  Theatre  manager,  has 
some  great  stories  to  tell  about  his  recent 
Show-A-Rama  VI  convention  trip  to  Kan- 
sas City.  He  says  he’ll  “never  forget”  hav- 
ing a 45-minute  coffee  with  Jack  Lemmon. 
Lemmon,  voted  UTO  Star-of-the-Year,  im- 
pressed Bob  greatly  as  a person  and  was 
also  very  well  received  by  all  of  the  more 
than  1,000  exhibitors  in  attendance  at  the 
convention.  Two  local  men,  Ev  Seibel,  ad- 
vertising director  at  MACO,  and  Harry 
Greene,  general  manager  of  Welworth 
Theatres,  both  gave  excellent  talks  at  the 
Kansas  City  shindig.  Seibel  razzed  me 
over  the  phone  today  about  leaving  his 
name  off  my  list  of  a couple  of  weeks 
ago  of  people  who  were  going  to  attend 
the  convention.  I assured  him  it  was  com- 
pletely unintentional;  very  sorry,  Ev. 

Lyric  Theatre  will  have  an  interesting 
program  next  week.  With  Oscar  time  com- 
ing along  soon,  Minnesota  Amusement  de- 
cided to  pair  up  “Bird  Man  of  Alcatraz” 
and  “The  Miracle  Worker”  (together,  they 
have  been  nominated  for  close  to  a dozen 
Academy  Awards).  Boxoffice  should  be 
good  . . . Hitchcock’s  “The  Birds”  will  play 
the  Mann  Theatre  here  soon.  The  short 
preview  now  being  shown  is  tremendously 
exciting. 

I asked  Wedgely  Todd,  just  for  the  heck 
of  it,  to  predict  who  he  thinks  will  be  this 
year’s  Oscar  winners  in  the  main  cate- 
gories. Wedgely,  who  says  he  doesn’t  be- 
lieve in  Oscars,  made  these  choices:  best 
picture,  “Lawrence  of  Arabia”;  best  direc- 
tor, David  Lean  for  “Lawrence  of  Arabia”; 
best  actor.  Jack  Lemmon  for  “Days  of 
Wine  and  Roses”;  best  actress,  Bette  Davis 
for  “What  Ever  Happened  to  Baby  Jane?”; 
best  supporting  actor,  Victor  Buono  for 
“What  Ever  Happened  to  Baby  Jane?”; 
best  supporting  actress,  Patty  Duke  for 
“The  Miracle  Worker.” 


Granite  Fall  Exhibitors 
Given  Benemerenti  Medal 

GRANITE  FALLS,  MINN.— The  Bene- 
merenti papal  medal  has  been  awarded  to 
Mr.  and  Mrs.  Joseph  Schindele,  local  thea- 
tre owners,  for  showing  for  36  years  only 
top-rated  movies  as  classified  by  the  Na- 
tional Legion  of  Decency. 

The  award  was  presented  posthumously 
to  Mrs.  Schindele,  who  died  December  7, 
the  day  before  the  honor  was  approved  at 
Rome. 

The  medal  was  presented  to  Schindele  by 
Bishop  Alphonse  J.  Schladweiler  of  New 
Ulm  at  mass  in  St.  Andrew’s  Church. 


Milwaukeeans  Flock 
To  'Son  of  Flubber' 

MILWAUKEE — “Son  of  Flubber”  at  the 
Riverside  for  the  third  week  led  all  first 
runs  gross-wise  by  a big  margin  for  the 
week.  “Diamond  Head,”  in  its  third  week  at 
the  Warner  was  in  second  place.  Business 
was  nothing  “to  write  home  about.” 


(Average  Is  100) 

Downer — The  Loneliness  of  the  Long  Distance 

Runner  (Cont'l)  125 

Palace — The  Longest  Doy  (20th-Fox),  10th  wk.  ..100 

Riverside — Son  of  Flubber  (BV),  3rd  wk 250 

Strand — Mutiny  on  the  Bounty  (MGM)/  10th  wk.  ..100 

Times — A Kind  of  Loving  (Governor)  120 

Towne — Follow  the  Boys  (MGM)  125 

Warner — Diamond  Head  (Col),  3rd  wk 150 

Wisconsin — Papa's  Delicate  Condition  (Para)  ....  75 


Newcomers  Go  Unnoticed 
In  Spotty  Minneapolis 
MINNEAPOLIS— It  seemed  that  only 
holdovers  could  break  100  last  week  in  the 
Mill  City  as  business  was  unusually  poor. 
“Diamond  Head,”  fourth  week  at  the  St. 
Louis  Park,  and  “The  Wonderful  World 
of  the  Brothers  Grimm,”  32nd  and  final 
week  at  the  Cooper,  led  the  pack  with  245 
per  cent  and  170  per  cent,  respectively. 
Three  other  holdovers,  all  in  their  third 
week,  “Days  of  Wine  and  Roses,”  “To  Kill 
a Mockingbird,”  and  “Son  of  Flubber,”  also 
did  above  average  with  110-120  per  cent. 
The  new  films  did  nothing. 

Academy — Mutiny  on  the  Bounty  (MGM),  11th  wk.  90 
Century — Days  of  Wine  and  Roses  (WB),  3rd  wk.  120 

Cooper — The  Wonderful  World  of  the  Brothers 


Grimm  (MGM-Cinerama),  32nd  wk 170 

Gopher — Giant  (WB),  reissue  100 

Lyric — A Girl  Named  Tamike  (Para)  90 

Mann — To  Kill  a Mockingbird  (Univ),  3rd  wk 120 

Orpheum — Papa's  Delicate  Candition  (Para)  ....  90 

State — Son  of  Flubber  (BV),  3rd  wk 110 

St.  Louis  Park — Diamond  Head  (Col),  4th  wk 245 

Suburban  World — Tales  of  Paris  (Times)  80 

World — Freud  (Univ) 90 


Oscar  Nominees  Are 
Magnetic  in  Omaha 

OMAHA — Movies  fans  continued  to  turn 
out  in  force  for  a rich  and  varied  menu  of 
film  fare  that  includes  fom-  Academy 
Award  possibilities  totaling  21  nominations. 
All  the  first-run  theatres  did  better  than 
average  business,  and  the  list  included 
four  holdovers.  The  Orpheum’s  receipts 
were  higher  the  second  week  than  the 
first  with  “Days  of  Wine  and  Roses.”  The 
Cooper  Theatre  more  than  doubled  the 
average  gate  in  the  fifth  week  of  “Mutiny 
on  the  Bounty.” 


Admiral — Doctor  in  Love  (Governor);  Corry  On 

Constable  (Governor)  120 

Cooper — Mutiny  on  the  Bounty  (MGM),  5th  wk.  . .225 
Indian  Hills — The  Wonderful  World  of  the 

Brothers  Grimm  (MGM-Cinerama),  11th  wk.  ..160 

Omaha — The  Lion  (20th-Fox)  105 

Orpheum — Days  of  Wine  and  Roses  (WB)  2nd  wk.  160 
State — Son  of  Flubber  (BV),  2nd  wk 275 


Stathis  Giallelis,  young  Greek  discovery, 
plays  the  leading  role  in  “America  America,” 
Elia  Kazan’s  new  WB  release. 


FILMACK 

HAS  ALWAYS  LED 
THf  FIELD  FOR  TOP 
/ i %/  QUALITY  AND  SPEED 

^SPECIAL 
TRAILERS 

1327  S.  Wabash 
Chicago  5,  III. 
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Systems 
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CENTURY-  the  leader  in  motion  picture 
projection  and  sound  systems 

for  UNMATCHED  RELIABILITY  • LONGEVITY  • MINIMAL  MAINTENANCE 

Whether  you’re  operating  a small  theatre  or  the  largest 
drive-in,  CENTURY  has  a complete  one-package  sound  system 
for  you.  No  extras  needed,  no  guesswork,  and  everything 
guaranteed  by  CENTURY. 

See  your  CENTURY  dealer,  he  will  gladly  demonstrate  how 
CENTURY  sets  the  pace  for  extraordinarily  superior 
projection  and  sound  reproduction.  And  write  for  brochure 
#662  for  immediate  information. 


CENTURY  PROJECTOR  CORPORATION 

^ NEW  YORK  19,  N,  Y. 

SOLD  BY 


Quality  Theatre  Supply  Co. 

Des  Moines  Theatre  Supply  Co. 

1515  Davenport  St. 

1121  High  St. 

Omaha,  Nebrasko 

Des  Moines  9.  lowo 

Minneapolis  Theatre  Supply  Co. 

Harry  Melcher  Enterprises 

51  Glenwood  Ave. 

3238 — West  Fond  Du  Lac,  Ave., 

Minneapolis  3,  Minnesota 

Milwaukee  10,  Wisconsin 
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^on  Allen,  general  manager  of  Tii-States 
Theatre  Corp.,  has  announced  the  ap- 
pointment of  Michael  Geater  as  manager 
of  the  Des  Moines  Ingersoll  Theatre. 
Geater  comes  here  from  Omaha,  where  he 
was  assistant  manager  of  the  Orpheum 
Theatre.  At  the  Ingersoll,  he  succeeds  Jerry 
Jones,  who  had  resigned.  Jon  McNutt,  as- 
sistant manager  of  the  circuit’s  Sioux  City 
Capitol,  has  been  promoted  to  fill  Geater’s 
former  place  at  the  Omaha  Orpheum. 

Deanna  Day:  Boxoffice  sends  you  be- 
lated birthday  gi-eetings!  Deanna,  daugh- 
ter of  Central  Statesman  Larry  Day, 
reached  the  ripe  old  age  of  12  March  6,  the 
same  day  her  dad  was  appearing  on  a 
Show-A-Rama  panel  in  Kansas  City.  For 
several  years  now',  Show-A-Rama  has  been 
getting  in  the  way,  according  to  Deanna. 
It  alw’ays  ssems  to  come  around  March  6, 
just  in  time  to  foul  up  a family  celebra- 
tion for  Deanna. 

The  Kansas  City  show  drew  an  impressive 
number  from  this  area  and  a quick  “re- 
action” check  of  returnees  determined  that 
the  1963  Show-A-Rama  was  “gi’eat.” 
Panelist  Day  cited  the  “tremendous  en- 
thusiasm” which  permeated  the  event  . . . 
Dick  Davis  of  the  Pioneer  Drive-In  and 
A-One  Tape  Seiwice  thought  it  was  “ter- 
rific” and  noted  that  many  good  ideas 
w'ere  presented.  Davis,  who  went  to  Kan- 
sas City  in  the  dual  role  of  exhibitor  and 
a man  with  a tape  service  booth,  admits 
that  running  from  meetings  to  the  show- 
room and  from  showroom  to  meetings  set 
a staggering  pace.  He  came  home  bushed. 

Some  others  who  attended  Show-A-Rama 
were  Jerry  Greenebaum  and  Art  Stein, 
Central  States  home  office;  Bev  Mahon, 
Holiday  Theatre,  Des  Moines;  Doc  Twedt, 
Britt  exhibitor;  Dick  Sutton,  Des  Moines 
Theatre  Supply;  Leo  Heaton,  Twixt-Town 
Drive-In,  Marion;  Clarence  Lay,  Gordon 
Twin  Drive-In,  Sioux  City;  Bill  Proctor, 
Town  Drive-In;  Jerry  Bloedow,  West  Vue 
Drive-In,  and  Lloyd  Hirstine,  Capitol 
Drive-In,  all  of  Des  Moines. 

On  the  local  front,  the  girls  state  basket- 
ball tournament  was  the  big  news  of  the 
week  of  March  3.  This  annual  phenomenon 
empties  entire  towns  into  Des  Moines  for 
a day  or  more  during  the  tourney.  The 
center  of  activity  is  the  Vets  Auditorium, 
a stone’s  throw  from  Loop  theatres.  No 
special  effort  is  made  to  welcome  the 
cagers  and  their  followers  to  the  movies 
during  their  stay,  but  downtown  boxoffices 
find  receipts  climb  during  the  tournament. 
Attendance  at  one  theatre  the  first  two 
days  of  the  tournament  (Wednesday, 
Thurdayi  doubled  that  of  the  two  previous 
days.  Some  of  the  girl  cagers  said  they 
saw  “so  much  basketball  up  at  the  audi- 
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torium  it  was  a relief  to  come  downtown  to 
a movie.”  One  theatre  manager  said  the 
boys  and  girls  tournaments  probably  do 
more  for  theatre  attendance  than  any  con- 
vention or  other  event  that  comes  to  Des 
Moines.  The  patron  potential  is  great, 
since  most  of  the  basketball  visitors  are 
teenagers  and  theatregoers. 

Word  is  that  the  Anita  Theatre,  a com- 
munity project,  will  reopen  on  March  29. 
First  plans  called  for  an  earlier  date,  but 
the  Anita  girls  team  made  it  to  the  state 
basketball  tournament,  so  there  was  no 
point  in  trying  to  get  a home  town  the- 
atre off  the  ground  until  the  community  re- 
covered from  dribble  fever. 

A spring  spruce-up  at  the  Des  Moines 
Warner  Bros,  exchange  has  changed  the 
decor  from  “drab  brown”  to  “fresh  mint 
green.”  Joe  Young,  manager  of  the  WB 
exchange,  recently  returned  from  a com- 
pany sales  meeting  in  Dallas. 

In  addition  to  the  basketball  invasion, 
exhibitors  flocked  to  the  city  and  the  list 
of  Filmrow  visitors  was  much  longer  than 
usual.  Among  them  were  Cecil  Waller, 
Ida  Grove;  Doc  Twedt,  Britt;  Jack  Comp- 
ston.  Forest  Chty;  Dick  Kuhl,  Greenfield;  G. 
Maxon,  Jewell;  Mrs.  Dorothy  'Theiss,  Wav- 
erly;  George  Dinelli  and  Ray  Krewer, 
Davenport;  Jim  Watts,  Osage;  Nick  Yian- 
nais,  Dubuque;  Neal  Houtz,  New  Hampton; 
Charles  Legg,  Estherville;  A1  Gran,  Sioux 
Rapids,  and  Harrison  Wolcott,  Eldora. 


OMAHA 

Bill  Lyons,  United  Ai'tists  city  manager,  was 
on  Cloud  Nine  last  week  over  the  ar- 
rival of  his  baby  daughter  Jenna.  He  and 
his  wife  were  hoping  the  arrival  would  be 
on  Mrs.  Lyons’  mother’s  birthday.  Mrs. 
Lyons  went  to  the  hospital  on  a Tuesday, 
the  baby  was  born  one  minute  after  mid- 
night the  next  day — on  her  grandmother’s 
birthday  as  hoped  . . . Opal  Woodson, 
United  Artists  office  manager,  said  she 
had  been  flooded  with  cards  and  phone 
calls  since  the  announcement  of  her  selec- 
tion for  a community  service  award  . . . 
Allen  Hall,  manager  of  the  Council  Bluffs 
Drive-In,  and  his  bride  Elsa  have  just  re- 
tmned  from  a honeymoon  in  Mexico. 

Bill  Barker  of  Co-op  Theatre  Service  has 
been  coming  along  well  after  surgery  at 
Lutheran  General  Hospital.  Mort  Ives,  a 
former  partner  who  now  has  the  Village 
Inn  here,  lent  a hand  while  Bill  was  in  the 
hospital  . . . Meyer  Stern,  American  Inter- 
national representative  for  this  territory, 
headed  home  from  the  west  coast  just  at 
the  time  Omaha  was  having  its  worst  snow 
of  the  season. 

Glenn  Waring  has  reopened  the  Rex  The- 
atre at  Orchard,  which  was  closed  most  of 
the  winter  . . . Another  reopening  took 
place  at  Wausa,  where  Russell  Smith  is 
manager  of  the  Community  ’Theatre  . . . 
Abbott  Tyler  has  closed  the  Lyric  at 
Creighton  . . . Mrs.  C.  Weichman  has 
closed  the  Stuart  Theatre,  owned  by  the 
Stuart  community,  during  Lent  . . . Carl 
White  jr.,  son  of  the  owner  of  Quality 
Theatre  Supply,  has  signed  a contract  as 


superintendent  of  schools  at  Elkhorn. 
Young  White  has  taken  much  graduate 
work  and  recently  had  been  carrying  on 
much  of  the  administrative  work  at  the 
consolidated  school,  which  operates  three 
buses. 

Mrs.  Max  Leonard  of  the  State  Theatre 
at  Auburn  underwent  surgery  at  St. 
Joseph’s  Hospital  in  Omaha.  Gene  Upstill, 
owner  of  the  Pine  Theatre  at  Long  Pine, 
took  his  wife  to  the  hospital  at  Atkinson 
. . . Don  Hood,  exhibitor  at  Ainsworth,  is 
finally  back  on  his  feet  after  battling  the 
flu  bug  . . . Edith  and  Jack  Renfro  of  The- 
atre Booking  Service  have  done  extensive 
remodeling  on  their  new  home  in  West 
Omaha. 

Only  a handful  of  exhibitors  braved  the 
bad  weather  to  visit  the  Row  last  week. 
Among  them  were  PhU  Lannon,  Wegt 
Point;  Arnold  Johnson,  Onawa;  Mr.  and 
Mrs.  Tony  Schrodel,  Falls  City,  and  Vem 
Brown,  Missoiu’i  Valley. 


MILWAUKEE 

■phe  Variety  Club  auxiliary  has  elected 
Mrs.  Herbert  Kratze  as  president;  Mrs. 
Don  Perlewitz  and  Mrs.  Ralph  Barnes  as 
vice-presidents;  Mrs.  Charles  Gordon, 
treasurer;  Mrs.  Pat  Halloran,  secretary, 
and  the  wives  of  Henry  Burger,  Harry  Ol- 
shan,  Harry  Minitz,  Robert  Laiken,  John 
Reddy  and  Bernie  Strachota  as  board 
members.  The  election  meeting  was  held  at 
Pappy’s,  with  Vaughn  Meader,  imitator, 
performing. 

Mary  Elizabeth  Ledlie,  coordinator  of 
children’s  work  for  the  Milwaukee  Public 
Library,  discussed  “And  Now  Miguel,”  a 
movie  from  the  book,  at  the  meeting  of  the 
Better  Films  Council  of  Milwaukee  County, 
meeting  at  the  library,  Mrs.  Fred  W.  Rosen- 
kranz,  preview  chairman,  announced  the 
ratings  for  the  following  films: 

FAMILY — Very  Good,  Son  of  Flubber,  30 
Years  of  Fun.  Fair,  The  Story  of  the 
Count  of  Monte  Cristo. 

ADULTS  and  YOUNG  PEOPLE — Excellent, 
Mutiny  on  the  Bounty,  The  Longest  Day, 
To  Kill  a Mockingbird,  Tosca.  Very 
Good,  The  Lion.  Fair,  Samson  and  the 
Seven  Miracles  of  the  World.  Poor,  The 
Pirate  and  the  Slave  Girl. 

ADULTS— Very  Good,  Term  of  Trial. 
Good,  Diamond  Head,  Two  for  the  See- 
saw, A Girl  Named  Tamiko,  The  Hook, 
Who’s  Got  the  Action?  Fair,  The  Kitchen, 
Cairo.  Poor,  Riff  Raff  Girls,  The  Mon- 
gols. 

Harold  “Bud”  Rose  reports  he  has  just 
returned  from  Phoenix,  Ariz.,  where  he  met 
Harry  Karp  and  Jake  Eskin,  both  former 
Milwaukee  exhibitors,  the  latter  a circuit 
owner.  From  Phoenix,  Bud  says  he  and 
the  wife  went  on  to  Hollywood  where  he 
met  a number  of  former  Milwaukeeans, 
among  them  Gene  Arnstein,  studio  man- 
ager at  Allied  Artists.  In  response  to  a 
telegram.  Bud  says  he  and  his  wife  cut 
their  visit  short  and  returned  to  Chicago 
where  he  was  assigned  to  handle  the  pro- 
motion on  the  Billy  Budd  film,  with  Mil- 
waukee next  on  his  agenda. 


Elia  Kazan’s  new  production,  “America 
America,”  will  be  released  by  Warners. 
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Three-Week  Diamond  Head 


Campaign  Builds  to  Opening  Night  Luau 


Interstat-e  Theatres  city  manager  Jim  Neinast  of  Wichita  Falls,  Tex.,  turns  the  spit  as  wahine  chef  Gus 
Gioldasis  makes  up  a shish-kabob  at  the  luau  in  front  of  the  Wichita  Theatre  on  opening  day  of  "Dia- 
mond Head."  Starting  at  11  a.m.,  Gioldasis  had  the  pig  ready  to  eat  by  7 p.m. 


300  Given  Free  Suppers 
As  300  More  Line  Up 
For  Tickets  After  Grass 
Skirt  and  a Roast  Pig 
Sell  in  Wichita  Falls 

Jim  Neinast,  Interstate  Theatres  man- 
ager at  Wichita  Falls,  Tex.,  spent  three 
weeks  building  up  his  campaign  for  “Dia- 
mond Head”  to  a smash  opening  night  cli- 
max out  front.  Beginning  at  7 o’clock,  300 
persons  turned  up  for  free  suppers  (al- 
most), served  by  wahine  chef  Gus  Giold- 
asis, and  purchased  tickets.  Another  300 
went  hungry. 

AN  EARLY  START  ON  PIG 

A luau,  with  hot  pig  roasted  on  a spit, 
with  pineapples  and  other  fruits,  plus  a 
grass-skirt  hula  dance  with  Hawaiian 
music,  climaxed  Neinast’s  advance  cam- 
paign. Chef  Gioldasis  began  turning  the 
pig  on  the  spit  at  11  a.m.  Newspaper  ad 
inserts  and  radio  advertised  the  luau 
would  be  served  to  the  public  at  7 p.m. 

During  the  day  wahine  chef  Gioldasis 
served  shish-kabobs,  while  a pretty  cashier, 
who  is  a student  of  Hawaiian  dancing,  per- 
formed a hula  at  intervals  on  the  luau 
table. 

Two  stations  carried  news  of  the  luau 
on  their  6 p.m.  and  10  p.m.  newscasts,  and 
three  stations  covered  the  gala  occasion 
with  on-the-spot  interviews  via  their 
mobile  studio  cars. 

Newspaper  breaks  were  exceptional,  in- 
cluding a couple  of  three-coliunn  repro- 
ductions of  the  grass-skirt  dancer  on  the 
luau  table,  and  of  a candy  girl,  also  in  a 
grass  skirt. 

THE  CARS  CROWD  ALONG 

Soon  after  6 there  was  a steady  stream 
of  automobiles  driving  by  as  people  came 
downtown  to  see  what  was  going  on.  A 
policeman  was  sent  over  to  keep  traffic 
moving. 

“We  had  a lot  of  fun  (and  hard  work)  on 
this  promotion,”  Neinast  reports,  “and  it 
paid  off  at  the  boxoffice.” 


‘Diamond  Head'  Break 
In  Pineapple  Drive 
An  advertising  drive  in  cooperation  with 


food  stores  by  Del  Monte  Packing  Co.  for 
its  Hawaiian  canned  pineapple  was  a break 
for  John  Reidt,  manager  of  the  Esquire 
Theatre  in  Sacramento  for  Blumenfeld 
Theatres.  Reidt  was  opening  “Diamond 
Head,”  the  film  about  Hawaii,  at  the  time 
the  Del  Monte  drive  got  under  way. 

A call  on  the  local  Del  Monte  sales  man- 
ager clinched  a tiein  with  the  store  pine- 
apple displays.  In  return  for  100  cards  put 
up  by  Del  Monte  agents  in  stores,  Reidt  ar- 
ranged a large  pineapple  exhibit  in  the 
Esquire  lobby. 

Reidt  also  got  in  touch  with  the  distri- 
butor of  the  book  on  the  film  story,  who 
put  50  displays  throughout  the  city 
and  coimty  linking  the  book  and  the  mo- 
tion picture  at  the  Esquire. 

A deal  was  made  with  the  Kay  jewelry 
stores  (three)  for  window  displays  offer- 
ing guest  tickets  with  every  diamond  ring 
purchased,  and  there  were  20  store  displays 
on  the  record  album  from  the  film. 

Each  weekend  during  the  rim,  Reidt  had 
a girl  give  a hula  demonstration  in  the 
lobby  during  the  intermissions,  which  the 
patrons  “really  went  for.” 

In  addition,  he  had  many  cards  out. 


The  grass-skirl  sell  was  added,  too.  Here  the 
Wichita  Theatre  cashier,  reported  to  have  eight 
years  of  hula  lessons,  goes  through  some  undu- 
lations on  the  luau  table.  This  photo  came  out 
in  three-column  size  in  the  local  newspaper. 
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Seen  here  is  port  of  the  crowd  of  2,100  which  attended  Bernie  Herman's  Movie  Party  screening  of  "40 
Pounds  of  Trouble"  at  the  Circle  Theatre  on  Indianapolis'  famous  Monument  Circle.  Herman  con- 
ducts a Movie  Party  program  on  WFBM-TV.  He  stands  at  left  beside  the  huge  tree  planter. 

TV  Emcee  Hosts  2J00  at  40  Pounds'; 
Theatre  Gets  $4,000  in  Free  Time 


A television  station-sponsored  Saturday 
morning  screening,  promoted  for  ten  days 
prior  plus  a film  clip  followup,  was  worth 
$4,000  in  TV  time  for  ‘‘40  Pounds  of 
Trouble”  at  the  Circle  Theatre,  Greater 
Indianapolis  Amusement  Corp.  showcase  in 
the  Hoosier  capital  city. 

Don  Mott,  publicity  director,  reports  this 
type  of  promotion  proved  of  definite  value 
to  the  engagement  of  the  Tony  Curtis- 
Suzanne  Pleshette  comedy.  With  the  TV 
movie  party,  he  had  a di-ug  chain  tieup  and 
a lobby  weighing  gimmick. 

The  campaign  was  executed  by  Mott,  Bill 
Blankenship,  manager  of  the  Circle,  and 
E.  J.  dumb,  circuit  general  manager. 

First,  WFBM-TV  was  contacted  and 
asked  to  take  part  in  the  promotion  for  a 
fine  comedy  through  its  high-rated  morn- 
ing program,  known  as  Bernie  Herman’s 
Movie  Party.  It  was  agreed  that  Bernie 
would  invite  his  Movie  Party  viewers  to 
come  down  to  the  Circle  the  Saturday 
morning  before  opening  week  and  see  “40 
Pounds  of  Trouble”  at  a special  screening, 
with  Bernie  on  hand  to  greet  his  fans  in 
person!  Persons  wishing  to  attend  had  to 
write  Bernie  for  specially  printed  tickets. 

TEN  DAYS  ON  AIR 

'Thus  the  Circle  and  “Trouble”  received 
ten  days  of  promotion  on  the  air.  Bernie 
used  scene  stills  each  day  as  he  talked 
about  the  special  preview.  On  the  morn- 
ing of  the  Movie  Party,  the  WFBM-TV 
news  department  sent  its  mobile  camera 
outfit  and  took  films  of  the  activities.  'The 
WFBM  radio  station  also  sent  a man  to 
tape  some  interviews  with  guests  for  play- 
back the  next  week  on  WFBM’s  Sounds  of 
the  City. 

On  the  morning  of  the  Movie  Party, 
Bernie  gave  a fine  introduction  to  the  pic- 
ture to  the  2,100  of  his  fans  who  showed 
up.  Then  Mott  came  out  on  the  stage  with 
a surprise  birthday  cake  and  presented  it 
to  Bernie  to  celebrate  the  first  anniversary 
of  his  Movie  Party  program.  'The  audience 
joined  in  singing  “Happy  Birthday.” 


Film  taken  by  the  mobile  crew  was  used 
on  weekend  news  telecasts,  and  the  fol- 
lowing ' Tuesday  Bernie  showed  a five- 
minute  clip  on  the  Movie  Party  pi-ogram. 

In  estimating  the  value  of  all  this  TV 
and  radio  time  at  regular  rates,  Mott 
points  out  the  theatre  cost  was  the  price 
of  printing  the  special  tickets  and  an  extra 
screening  of  the  film.  But  there  was  one 
cash  return — the  concession  business  dur- 
ing the  screening  was  excellent. 

22  DRUGSTORES  ASSIST 

Mott  and  his  colleagues  also  lined  up  22 
stores  in  the  Hook  drug  chain  to  feature  a 
Hollywood  Special  sundae  for  one  week 
before  opening  and  dmdng  the  run.  Each 
store  had  window  cards  and  strips  adver- 
tising the  feature,  the  theatre  and  the 
sundae.  A one-sheet  in  the  Circle  lobby 
suggested  to  patrons  that  after  the  show 
they  stop  at  “your  favorite  Hook  drugstore” 
and  try  a Hollywood  Special  sundae. 

The  J.  B.  Lee  Scale  Co.  set  up  a special 
scale  in  the  lobby  equipped  with  a buzzer 
and  only  one  number  on  the  dial,  40.  Per- 
sons weighing  40  or  140  caused  the  buzzer 
to  go  off,  which  was  good  for  free  admis- 
sion. This  gimmick  made  the  Sunday 
movie  section  of  the  Indianapolis  Times. 

The  front  was  given  special  treatment. 
Large  cutout  figures  of  Tony  Curtis  and 
Suzanne  Pleshette  from  the  24-sheet  were 
placed  at  both  ends  of  the  marquee  on  top 
of  the  attraction  boards.  These  caught  the 
eyes  of  pedestrians  and  motorists  on  Indi- 
anapolis’ famed  Monument  Circle. 


Cooking  School  Downtown 

A class  in  cookery,  sponsored  by  the 
Courier-Express,  the  Buffalo  Retail  Mer- 
chants Ass’n  and  the  Niagara  Mohawk 
Power  Corp.,  was  held  in  the  Centm-y  The- 
atre at  Buffalo  Tuesday  through  Friday 
(March  5-8)  at  10  a.m.  to  12  noon,  bring- 
ing Manager  Charlie  Funk’s  house  much 
goodwill.  A page  ad  in  color  announced  the 
event. 


'We  Were  There'  Yarns 
Big  for  'Longest  Day' 

Three  veterans  of  the  Normandy  invasion 
recently  relived  their  “longest  day”  at  the 
Ingersoll  Theatre  in  Des  Moines,  as  guests 
of  Tri-States  Theatre  Corp.  at  an  invita- 
tional preview  of  “The  Longest  Day.”  Their 
reactions  to  the  film  were  duly  reported  in 
the  local  press  with  a multicolumn  story 
and  picture. 

The  publicity  spread  in  the  Des  Moines 
Tribune  was  top-drawer  promotion  for  the 
film,  but  it  is  more  interesting  to  look 
deeper  at  why  the  paper,  which  shuns  the 
usual  theatre  gimmicks  and  ballyhoo,  went 
all  out  on  this  particular  stunt.  The 
answer  is  so  simple:  The  promotion  was 
intelligent;  it  was  in  good  taste,  and  it  was 
of  interest  to  the  general  public.  Briefly, 
this  is  the  story: 

REPORTER  GOES  ALONG 

Tri-States  had  “Longest  Day”  coming  to 
the  Ingersoll  on  a reserved  seat  run,  and 
to  “rev  up  the  engines,”  an  invitational  pre- 
view was  scheduled  two  weeks  prior  to  the 
opening.  In  addition  to  the  obvious  press 
people,  civic  dignitaries  and  leaders  of  vet- 
erans groups,  three  key  persons  attended 
the  preview.  They  were  three  local  vet- 
erans of  the  historic  June  6 invasion,  and 
the  trio  was  accompanied  to  the  film  by 
a reporter  for  the  Tribune. 

One  of  the  “longest  day”  veterans  was 
Richard  Stedman,  now  a l(x;al  public  health 
official,  but  a former  member  of  the  82nd 
Airborne  paratroopers  who  went  into  the 
French  town  of  Ste.  Mere  Eglis,  one  of  the 
film’s  unforgettable  vignettes.  The  other 
two  special  guests  were  Wilbert  Smith,  now 
a farmer,  and  Dillon  Merical,  now  a 
banker.  Both  were  with  the  first  wave  of 
troops  and  spent  their  “longest  day”  at 
Omaha  beach.  Their  recollections  of  the 
day  back  in  1944  were  of  obvious  interest. 
Their  testimonial  as  to  the  film’s  realism 
obviously  was  a benefit  to  the  theatre.  And 
the  ready-made  promotion  was  not  hard  to 
come  by. 

MENTIONED  IN  BOOK 

Don  Knight,  assistant  general  manager  of 
the  Tri-States  circuit,  and  Tony  Abramo- 
vich, city  manager  for  Tri-States  in  Des 
Moines,  went  to  Cornelius  Ryan’s  book, 
“The  Longest  Day,”  and  found  among  the 
many  lowans  mentioned,  the  three  selected 
guests.  All  reside  in  the  near  Des  Moines 
area.  The  newspaper  was  then  invited  to 
send  a reporter  to  accompany  them. 

There  were  other  good  promotions 
worked  out  with  Knight,  Abramovich  and 
Ingersoll  Manager  Jerry  James  in  connec- 
tion with  the  “Longest  Day.”  Opening 
night  was  a benefit  cooperative  effort  with 
the  Des  Moines  heart  fund.  Special  con- 
sideration was  given  throughout  the  run  to 
organizations,  especially  veterans  groups. 


A Big  'Action'  Sale 

“ ‘Who’s  Got  the  Action?’  . . . Sattler’s, 
of  Course,”  shouted  a double  page  head- 
line, with  due  credit  for  the  picture  and 
theatre  in  a large  box  in  the  heading.  The 
Buffalo,  N.Y.,  department  store  sale  tieup 
was  used  in  the  Sunday  edition  of  the 
Courier-Express  and  gave  the  Center  The- 
atre attraction  a good  boost  for  its  sec- 
ond week,  much  to  the  satisfaction  of 
Manager  Ben  Dargush. 
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Aslro-Charl  Useful 
As  School  Visual  Aid 


CITATION  WINNERS  FOR  FEBRUARY  1963 

Fred  Sweet,  manager  of  the  Telenews  Theatre,  Detroit.  Actors  in  character  costumes 
performed  in  front  of  this  theatre  in  the  heart  of  downtown  for  “Sheriff  of 
Tomhstone.” 

Bob  Walter,  manager  of  the  Tristate  Drive-In,  Joplin,  Mo.  For  his  laicky  Stars 
car  pasteup  calendar,  an  original  idea. 

James  Maoris,  manager,  Ashland  (Ohio)  Theatre.  Alertness  in  showmanship  with 
outside  displays  and  kiddy  shows. 

Jay  Schultz,  Dick  Kline  of  the  Selected  Theatres  home  office,  Cdeveland.  Cited 
for  leadership  in  circuit  promotions. 

• 

Bob  Life,  Dorset  Theatre,  Cambridge,  Md.  Boxoffice  Showmandiser  cites  his 
agressive  selling  of  the  Heritage  and  Golden  Opera  reissued  series  of  films. 

Ben  Gatlin,  owner  of  the  New  Theatre  in  New  Baltimore,  Mich.  Honored  for  his 
initiative  in  rebuilding  business  at  his  small-town  theatre,  making  it  an  enter- 
tainment and  civic  center. 

John  Heathcote,  manager  of  the  Seavue  Theatre  in  Pacifica,  suburb  of  San 
Francisco.  Cited  for  his  campaign  on  “It’s  Only  Money.” 

Edward  J.  Schweitzer,  manager  of  the  Center  Theatre,  Scranton,  Pa.  Original 
photographic  approach  for  “Gypsy”  publicity  wins  a Gitation. 

Don  Mott,  publicist  for  Greater  Indianapolis  Amusements  Corp.,  Indianapolis.  For 
very  productive  tiein  with  a shopping  center  in  behalf  of  “The  Best  of  Cinerama.” 


An  astro-chart,  approximately  29x30 
inches  and  prepared  by  a London  printing 
company,  was  a valuable  accessory  avail- 
able to  theatres  in  England  playing  an 
excellent  family  double  feature,  “Moon 
Pilot”  and  “The  Prince  and  the  Pauper.” 

Schools  are  difficult  in  which  to  place 
publicity  matter  of  any  kind,  but  the 
brightly  colored  “Moon  Pilot’s  Astro- 
Chart”  did  the  trick  in  Brighton,  Sussex, 
England,  when  Leslie  J.  Harris,  manager, 
played  the  twin  bill  at  the  Odeon  Theatre. 

Featuring  a simulation  of  the  solar  sys- 
tem, the  chart  contained  the  following 
listings: 

Some  of  the  Brightest  Stars 

The  Satellites 

The  Planets 

Moon  Facts 

The  ConsteUations 

Other  Astronomical  Facts  and  Figures. 

The  clever  promotion  piece  makes  a fine 
wall  picture  in  a school  room. 

K.  C.  May,  visual  aid  officer  of  the 
Brighton  educational  authority,  accepted 
80  of  the  charts  and  distributed  them  to  all 
schools  in  the  city  and  surrounding  district. 


Showman  Has  His  Night 
Of  Glory  at  Charity  Gala 

There  was  sparkle  and  dazzle  at  the 
Odeon  (North  End)  Theatre  in  Portsmouth, 
England,  when  “H.M.S.  Defiant”  received 
a gala  charity  preview,  courtesy  of  Co- 
lumbia Pictures  and  the  Rank  theatre  or- 
ganization. 

And  Manager  H.  J.  Court,  in  full  dress, 
was  in  promotional  glory  as  one  of  the 
chief  directors  of  the  affair. 

Portsmouth  is  England’s  greatest  naval 
base,  and  the  important  King  George’s 
Fund  for  Sailors,  headed  locally  by  Lady 
Bingley,  wife  of  Sir  Alexander  Bingley, 
commander  in  chief  of  the  huge  base, 
sponsored  the  charity  preview. 

The  program,  starting  at  11  p.m.,  in- 
cluded Victor  Maddern,  who  has  a princi- 
pal role  in  the  film,  and,  of  course,  a short 
talk  by  Lady  Bingley  after  introductions 
by  Manager  Court. 

Court’s  thick  scrapbook  gives  detailed  in- 


dication of  the  days  of  hard  work  he  de- 
voted to  making  the  affair  a brilliant  suc- 
cess— over  800  pounds  was  raised  for  the 
sailors  charity  fund  by  the  show.  He  had 
much  help,  but  the  thousand  and  one  de- 
tails were  his  responsibility,  and  Court  and 
his  staff  carried  out  all  in  splendid  manner, 
as  Lady  Bingley  commented  in  a letter  of 
appreciation  sent  to  showman  Court  and 
his  staff. 

The  first  outlying  subrun  of  “Sodom  and 
Gomorrah”  opened  in  75  theatres  in 
Chicagoland  after  the  highest  priced  tele- 
vision promotion  ever  put  on  in  Chicago 
by  20th-Fox.  There  were  ten  days  of  con- 
tinuous spots  on  WBKB-TV. 


Small  Cily  Cashes  In 
On  Adult  Features 

Sophisticated  films  of  the  type  put  out 
by  foreign  film  companies  are  making 
money  at  general  policy  theatres.  Here’s 
how  the  Indiana  Theatre  in  Indiana,  Pa., 
is  presenting  a series  of  the  so-called 
“adult”  pictures — in  a “Film  Arts  Associa- 
tion Spring  Series.”  “Membership”  is  $3, 
for  which  the  purchaser  receives  a coupon 
ticket  which  admits  the  “members”  to  any 
Film  Arts  showing  for  half  price,  50  cents. 
Otherwise  admissions  are  99  cents. 

Besides  the  titles  listed  on  one  side  of 
the  above  1 1x8  V2 -inch  circular,  the  series 
includes  The  Devil’s  Eye,  Jules  and  Jim, 
Julius  Caesar,  Mating  Time,  Great  Expec- 
tations and  I Like  Money. 


Achieves  Toyland'  Break 

J.  Gaukrodger  has  earned  the  distinction 
of  getting  the  second  motion  picture  co-op 
page  ever  published  in  the  Advertiser  at 
Rotherham,  Yorkshire,  England,  where  he 
manages  the  Odeon  Theatre.  Sixteen  local 
merchants  went  in  on  the  page  headed 
“Babes  in  Toyland.”  A coloring  contest 
mat,  a review  of  the  film,  plus  a two- 
column  theatre  ad  completed  the  page. 


MGM  field  men  are  holding  special 
“Teenviews”  for  school  editors,  class  of- 
ficers and  club  leaders  during  March  to 
start  word-of-mouth  for  “It  Happened  at 
the  World’s  Fair,”  new  Elvis  Presley  film. 
Deejays  are  being  invited  to  attend  the 
screenings. 


Cash  Outlawed  at  'Diners'  Club'  Premiere: 
Violators  Get  50-Mile  Hike  on  Treadmill 

If  you  tried  to  spend  your  last  cent  or  hard-earned  bucks  in  Winsted,  Conn., 
a small  Yankee  city  on  March  13 — you  would  be  sentenced  to  take  an  old-fashioned 
50-mile  walk,  without  leaving  town.  That  day,  the  use  of  cash  was  outlawed  in 
Winsted  by  a decree  of  the  town  fathers  and  the  10,000  inhabitants  had  to  do  busi- 
ness on  credit. 

Anyone  who  attempted  to  pay  cash  for  so  much  as  a lima  bean  or  even  a limou- 
sine could  find  himself  sentenced  to  join  the  latest  national  fad  and  talk  a walk,  like 
the  Marines  of  Teddy  Roosevelt’s  day.  But  merchants  and  local  officials  didn’t  want 
cash-using  offenders  to  leave  town  so  they  set  up  a treadmill  on  the  town  hall  green 
where  violators  could  hike  out  their  sentences  on  an  endless  conveyor  belt. 

The  outlawing  of  cash  for  a day  was  in  honor  of  the  world  premiere  of  ‘“rhe 
Man  From  the  Diners’  Club.” 

But  weak-kneed  offenders  and  money  spenders  didn’t  have  to  worry  if  they 
got  caught  using  currency.  They  had  a choice  of  sitting  out  their  sentences,  con- 
fined to  a pair  of  wooden  stocks — pillars  of  oldtime  New  England  justice  with  their 
holes  for  confining  legs  and  aims  for  minor  offendei’s. 
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XHIBITOR  HAS  HIS  SAY 


ABOUT  PICTURE  SI 


ALLIED  ARTISTS 

Attack  of  the  Crab  Monsters  (AA)  — 
Richard  Garland,  Pamela  Duncan,  Russell 
Johnson.  One  of  the  best  Saturdays  we’ve 
had  in  many  weeks  came  with  three  cheap 
“scare”  pictures  from  Allied  Artists.  Not 
new  ones,  either.  “Attack  of  the  Crab  Mon- 
sters” and  “Cyclops”  are  1957  vintage  and 
“Frankenstein-1970”  is  a 1958  release.  Try 
them,  folks.  The  running  time  is  no  greater 
than  two  full-length  features.  That’s  nice. 
The  whole  house  screams  happily,  so  you 
don't  worry  about  disturbers.  Everybody — 
even  the  teeners  and  adults  (country  peo- 
ple, mostly) — came  out  happily.  Yours  for 
more  boxoffice. — Art  Richards,  Mgr.,  Mar- 
ion Theatre,  Marion,  S.  C.  Pop.  7,200. 

COLUMBIA 

Interns,  The  (Col) — Michael  Callan,  Cliff 
Robertson,  James  MacAithur,  Haya  Hara- 
reet.  This  is  well  produced  and  has  a good 
cast.  It  had  a bad  date,  as  it  was  played 
one  week  before  Chi'istmas.  However,  the 
pictm'e  did  average  business.  Played  Sun., 
Mon.,  Tues.  'Weather:  (3ood. — Mel  Danner, 
Circle  Theatre,  Waynoka,  Okla.  Pop.  2,018. 

Picnic  (Col,  reissue) — William  Holden, 
Kim  Novak,  Rosalind  Russell.  A good  old 
picture  brought  back  for  a poor  gross  due 
to  severe  weather.  Many  good  comments 
from  an  audience  predominantly  made  up  of 
young  people.  Played  Sun.,  Mon.  Weather: 
Terrible. — Leonard  J.  Leise,  Roxy  Theatre, 
Randolph,  Neb.  Pop.  1,029. 

Walk  on  the  Wild  Side  fCol) — Laurence 
Harvey,  Capucine,  Jane  Fonda,  Barbara 
Stanwyck.  Good  meaty  adult  fare.  Busi- 
ness off  here,  especially  the  first  of  the 
week.  Played  Mon.,  Tues.  Weather:  Zero 
and  below. — Lee  Brewerton,  Capitol  Theatre, 
Raymond,  Alta.  Pop.  3,000. 

METRO-GOLDWYN-MAYER 

I Thank  a Fool  (MGM) — Susan  Hay- 
ward, Peter  Finch,  Diane  Cilento.  Totally 
unappealing  to  the  younger  set.  Result,  a 
very  low  gross.  A very  sorry  playdate.  All- 
British  cast  except  for  Susan  Hayward 
and  that’s  enough  to  kill  any  picture  here. 
Played  Sun.,  Mon.  Weather:  'Very  good. — 
Leonard  J.  Leise,  Roxy  Theatre,  Randolph, 
Neb.  Pop.  1,029. 

Tarzan  Goes  to  India  (MGM) — -Jock  Ma- 
honey, Jai,  Leo  Gordon.  What  ever  hap- 
pened to  Gordon  Scott?  The  kids  really 
liked  him.  Tarzan  means  more  kids  than 
Disney  here,  but  many  more  scripts  like 
this  will  kill  him.  Played  Sat.  Weather: 
Clear. — Jack  Frost,  Port  Alice  Theatre, 
Port  Alice,  B.C.  Pop.  750. 

PARAMOUNT 

Girls!  Girls!  Girls!  'Para) — Elvis  Presley, 
Stella  Stevens,  Jeremy  Slate,  Laurel  Good- 
win. Suitable  Presley,  but  no  draw  like 
“Blue  Hawaii”— that  was  a dilly!  Played 
Fri.,  Sat.  Weather:  Cold. — Lee  Brewerton, 
Capitol  Theatre,  Raymond,  Alta.  Pop.  3,000. 

Ilatari!  ^Para)— John  Wayne,  Elsa  Mar- 
tinelli.  Red  Buttons.  Lots  of  action  and 
wild  animals  made  this  a terrific  piece  of 
entertainment.  Enjoyed  by  young  and  old. 
Business  was  ju.st  fair,  because  we  have 
to  play  them  too  late.  Rental  on  this  com- 


pletely out  of  line.  Played  Sat.,  Sun.,  Mon. 
Weather:  Cold  and  rainy. — Carl  P.  An- 
derka.  Rainbow  Theatre,  Castroville,  Tex. 
Pop.  1,500. 

20th  CENTURY-FOX 

Gigot  (20th-Fox) — Jackie  Gleason,  Kath- 
erine Kath,  Gabrielle  Dorziat.  I recently 
learned  the  Girl  Scouts  were  having  diffi- 
culty selling  tickets  to  a benefit  showing 
of  “Gigot.”  They  complained  few  knew 
anything  about  the  film,  and  its  title  wasn’t 
very  enlightening.  So  I took  the  liberty  of 
reproducing  your  very  excellent  and  in- 
structive review  in  an  ad  in  our  local  weekly 
paper.  It  must  have  helped,  as  the  girls 
announced  today  they  will  have  good  sale 
of  tickets,  after  all.  We  all  thank  you. — Ar- 
thur K.  Dame,  Scenic  Theatre,  Pittsfield, 
N.H.  Pop.  2,300. 

UNITED  ARTISTS 

One,  Two,  Three  (UA) — James  Cagney, 
Horst  Buchholz,  Pamela  Tiffin,  Arlene 
Francis.  'Very  poor  business  on  this  picture. 


Don't  Overlook  the  Best 
Way  to  Spread  the  Word 

^he  other  day  I happened  to  run  into 
an  exhibitor  friend  of  mine  on  the 
Row  and  I asked  him  if  he  played  a 
certain  picture  and  how  he  did  on  it. 
Well,  he  played  the  pic  and  did  lousy. 
He  said  the  acting  was  good,  but  the 
story  was  putrid.  So  I suggested  he 
write  it  in  to  THE  EXHIBITOR  HAS 
HIS  SAY  and  let  the  rest  of  the  small 
town  exhibs,  who  haven’t  played  it  yet 
around  the  country,  know  about  it. 
This  he  thought  was  a waste  of  time  and 
probably  wouldn’t  be  read  anyway.  I 
asked  him  if  he  ever  read  EHHS. 

Much  to  my  surprise  he  answered,- 
“All  the  time.  In  fact,  it’s  the  first 
thing  I turn  to  when  I get  my  copy 
of  BOXOFFICE.”  I said,  “Pal,  so  do  I 
and  probably  every  other  theatreman 
in  the  country  too.” 

Maybe  a guy  can’t  say  all  he  wants 
to  in  three  or  four  lines,  but  it  only 
takes  three  or  four  words  to  say  a pic- 
ture is  either  good  or  bad — a money- 
maker or  a flop.  And  since  most  small 
towns  cater  to  basically  small  town 
people,  their  taste  in  motion  pictures 
will  vary  little  in  either  direction. 

So  when  we  make  a comment  in 
EHHS,  let’s  be  fair  to  every  other  ex- 
hibitor in  the  country  and  leave  our 
likes  and  dislikes  regarding  distributors, 
directors  and  movie  stars  on  the  non- 
writing end  of  the  pen.  If  it’s  a hit, 
let’s  call  it  a hit;  a dog,  a dog.  And  if 
it’s  in-between,  it’s  fair,  no  better  or  no 
worse.  Facts  is  what  we’re  interested 
in,  man,  facts!  Comment,  anyone? 

JOSEPH  MACHETTA 
Emerson  Theatre, 

Brush,  Colo. 

(Editor's  note:  We  go  all  the  way  with  Mr. 
Machetta,  except  the  final  paragraph.  Individual 
opinions  ond  comments,  we  feel,  odd  a lot  to 
the  "color"  and  interest  of  EHHS  . . . The  main 
thing  is,  please  do  express  yourselves — all  of  you.) 


The  Three  Stooges 
To  the  Rescue! 

W-  began  to  think  that  pay-TV  had 
engulfed  us  already,  but  the 
Stooges  (“Three  Stooges  in  Orbit”) 
saved  us  from  the  sheriff  in  the  nick 
of  time.  They  came,  young  and  old 
and  had  a merry  time.  Columbia  gives 
us  the  best  deal  in  the  business,  and 
many  thanks  to  them. 

CARL  P.  ANDERKA 

Rainbow  Theatre, 

Castroville,  Tex. 


This  is  an  excellent  comedy.  Highly  in- 
genious acting  and  direction,  but  lacking  in 
big  names  and  the  advertising  is  pretty 
sick.  'Why  don’t  those  fellows  make  adver- 
tising that  at  least  shows  the  faces  of  the 
actors  and  a little  of  what  the  picture’s 
about?  The  3-sheet  poster  showed  a man 
perched  up  on  a stool  holding  three  bal- 
loons. If  they  want  to  be  artistic,  why  don’t 
they  draw  some  meaning  into  it,  say,  like 
showing  James  Cagney,  in  character, 
snarling  at  Khrushchev’s  portrait  and  in 
the  background  Arlene  Francis  laughing. 
Played  Fri.,  Sat.  Weather:  Cold. — Paul 

Fommier,  Acadia  Theatre,  St.  Leonard, 
N.B.  Pop.  2,150. 

War  Hunt  (UA) — John  Saxon,  Robert 
Redford,  Charles  Aidman.  A war  picture 
that  was  confusing  as  to  story  content — as 
expressed  by  some  of  the  youngsters  in  our 
audience.  A fairly  good  picture  in  black 
and  white.  Too  many  lagging  interludes 
that  lacked  in  entertainment  appeal.  Would 
make  a good  double -bill  feature.  What  we 
need  so  badly  is  more  good  clean  pictures 
with  a good  story.  Played  Fri.,  Sat. 
Weather:  Poor. — Leonard  J.  Leise,  Roxy 
Theatre,  Randolph,  Neb.  Pop.  1,029. 

UNIVERSAL 

Flower  Drum  Song  (Univ) — Nancy  Kwan, 
James  Shigeta,  Miyoshi  Umeki.  Excellent 
entertainment.  But  no  business,  due  to  28 
degrees  below  zero  weather.  Played  Fri., 
Sat.,  Mon. — Lee  Brewerton,  Capitol  The- 
atre, Raymond,  Alta.  Pop.  3,000. 

That  Touch  of  Mink  (Univ)  — Cary 
Grant,  Doris  Day,  Gig  Young.  A fine  mo- 
tion picture  with  a great  cast.  But — let  me 
say  this — if  Universal  sells  percentage  with 
a “look,”  you’d  better  be  sure  it’s  in  writ- 
ing; otherwise,  brother,  you’ve  had  it! 
Played  Wed.  through  Sat.- — Joe  Machetta, 
Emerson  Theatre,  Brush,  Colo.  Pop.  3,600. 

WARNER  BROS. 

Music  Man,  The  (WB) — Robert  Preston, 
Shirley  Jones,  Buddy  Hackett.  This  movie 
received  nothing  but  outstanding  com- 
ments and  reviews.  My  main  complaint  is 
that  it  is  much  too  long  and  moves  very 
slowly  in  several  spots.  Excellent  color,  sets 
and  photography.  The  fade-outs,  which 
were  used  for  special  emphasis,  were  over- 
done. Many  fine  comments  on  a good  fam- 
ily picture.  Played  this  one  a week  after 
our  nearest  competition  played  it  and  at 
higher  percentage  terms.  Why  does  WB 
want  to  run  the  small  theatre  out  of  busi- 
ness with  such  abnormally  high  terms? 
Business  above  average.  The  National 
Screen  posters  were  difficult  to  read — the 
title  was  obscure  and  the  cast  was  in  such 
small  type  you  couldn’t  see  it  from  two 
feet  away. — Donald  E.  Bohatka,  Catlow 
Theatre,  Barrington,  111.  Pop.  5,400. 
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ff 

9+1- 

6-11-62 

A1 

+ 

+ 

+ 

5+2- 

7-  2-62 

A3 

+ 

+ 

+■ 

+ 

+ 

H 

8+ 

12-  3-62 

C 

— 

1+2- 

8-13-62 

A3 

- 

1+2- 

9-24-62 

A3 

+ 

+ 

3+2- 

10-  1-62 

+ 

+ 

— 

4+2- 

7-  2-62 

A3 

+ 

+ 

+ 

5+2- 

2-18-63 

A1 

+ 

+ 

+ 

+ 

+ 

5+ 

7-  2-62 

+ 

1+ 

12-24-62 

A1 

+ 

+ 

+ 

+ 

4+ 

7-30-62 

B 

± 

+ 

4+3- 

10-29-62 

A3 

+ 

+ 

+ 

ff 

ff 

7+ 

10-29-62 

C 

+ 

ff 

ff 

+ 

ff 

9+1- 

6-18-62 

A1 

H 

+ 

ff 

+ 

ff 

ff 

10+ 

6-U-62 

A1 

1+1- 

7-16-62 

A3 

+ 

ff 

+ 

+ 

+ 

ff 

8+ 

7-30-62 

A2 

+ 

+ 

+ 

+ 

+ 

6+1- 

8-  6-62 

+ 

— 

1+1- 

10-  8-62 

SP 

H 

++ 

ff 

ff 

+ 

ff 

11+ 

12-  3-62 

+ 

3+ 

2-  4-63 

A1 

+ 

ff 

H 

+ 

ff 

8+ 

10-  1-62 

A1 

+ 

ff 

+ 

ff 

+ 

7+1- 

1-  7-63 

A1 

1+1- 

9-24-62 

A2 

+ 

■ 

ff 

+ 

ff 

9+1- 

2-  4-63 

A3 

± 

+ 

2+1- 

8-13-62 

A3 

+ 

2+1- 

6-11-62 

+ 

+ 

_ 

2+1- 

9-10-62 

A1 

+ 

+ 

+ 

5+2- 

11-12-62 

+ 

+ 

+ 

34- 

12-17-62 

— 

1+1- 

1-28-63 

+ 

1+ 

2-  4-63 

A2 

+ 

+ 

3+1- 

8-27-62 

+ 

1+ 

11-12-62 

A3 

++ 

ft 

+ 

ff 

+ 

8+ 

1-28-63 

H- 

— 

+ 

2+2- 

2-18-63 

C 

++ 

ff 

+ 

_ 

5+1- 

12-10-62 

1+1- 

8-20-62 

2+1- 

10-  1-62 

1+1- 

7-  9-62 

SP 

+f 

++ 

+ 

ff 

ff 

+ : 

10+ 

re  E 

Q- 

W 

= S 

O 

3 

1 1 

S 

re 

cr 

a 

U 

o 

X 

>v 

're 

o 

£ 

O i_ 
O oi 

*5  S 

£ re 

i 

o z 
> 

>v 

qJ  P QC  K 

o 

cr  — 

CD 

> 

Li. 

X QC 

zo 

Cn 

Documentary Brigadier  11-19-62 

+ 

- 

ff 

4+2- 

2700  ©Sodom  and  Gomorrah  (154) 

Biblical  Drama  20th-Fox 

1-28-63 

B 

ff 

+ 

+ 

+ 

5-1- 

2698  Son  of  Flubber  (100)  Comedy.  . . 
2668  ©Son  of  Samson  (90) 

. .BV 

1-21-63 

A1 

ft 

+ 

ff 

ff 

+ 

8+ 

Historical  Spectacle  Medallion 

9-24-62 

+ 

1+ 

2709  ©Spencer's  Mountain  (119)  ® Drama  WB 

3-  4-63 

# 

+ 

ff 

ff 

7+ 

2635  ©Spiral  Road,  The  (140)  Adv.. 

. Univ 

6-  4-62 

A2 

+ 

±1 

ff 

ff 

ff 

ff  10+1- 

2676  Stagecoach  to  Dancers’ 

Rock  (72)  Western  

. Univ 

10-22-62 

A2 

+ 

+ 

+ 

+ 

5+1- 

2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  © Adventure  WB 

6-U-62 

A1 

+ 

+ 

ff 

+ 

6+1- 

2647  ©Stowaway  in  the  Sky  (82) 

Adventure  

Lopert 

7-16-62 

A1 

+ 

ff 

+ 

+ 

ff 

ff 

9+ 

2654  Strangers  in  the  City  (S3)  Dr..  Embassy 

8-  6-62 

SP 

rtr 

+ 

+ 

d: 

4-f2- 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 

12-10-62 

ff 

2+ 

2665  ©Sword  of  the  Conqueror  (95) 

© Drama  

..UA 

9-17-62  A2 

+ 

ib 

+ 

+ 

— 

4+2- 

2683  ©Swordsman  of  Siena  (92)  © Ad. 

.MGM 

11-19-62 

A1 

+ 

+ 

ff 

5+2- 

— T— 

2636  ©Tales  of  Terror  (90)  ® Horror 

..AlP 

6-  4-62 

A2 

ff 

+ 

ff 

ff 

ff 

± 10+1- 

2690  ©Taras  Bulba  (122)  ® Adventure. . UA 

12-10-62 

A2 

+ 

+ 

+ 

ff 

ff 

+ 

8+ 

2644  ©Tartars,  The  (83)  Action 

.MGM 

7-  2-62 

B 

— 

+ 

it 

5+5— 

2650  ©Tarzan  Goes  to  India  (86)  © Ac 

MGM 

7-23-62 

A1 

+ 

+ 

+ 

ff 

+ 

ff 

8+ 

2630  Taste  of  Honey,  A (IBO)  Drama. 

Cont’l 

5-14-62 

A3 

ff 

ff 

ff 

ff 

ff 

+ 11+ 

2699  Term  of  Trial  (113)  Drama  . . . . 
2665  Terror  of  the  Bloodhunters 

. .WB 

1-28-63 

A3 

ff 

+ 

ff 

+ 

ff 

8+ 

(60)  Melodrama  ADP-SR 

9-17-62 

1+1- 

2632  ©That  Touch  of  Mink  (99)  ® Com 

. Univ 

5-14-62 

B 

ff 

+ 

ff 

ff 

+ 

ff  10+ 

2639  There  Was  a Crooked  Man  (106) 

Comedy  

Lopert 

6-18-62 

ff 

2+ 

2637  Third  of  a Man  (81)  Melodrama  . 
2704  30  Years  of  Fun  (85)  Comedy 

. .UA 

10-15-62 

A2 

+ 

+ 

2+ 

Compilation  20th-Fox 

2-11-63 

+ 

ff 

+ 

+ 

5+ 

2659  ©300  Spartans,  The  (113) 

© Action  Spectacle 20th-Fox 

8-27-62 

A1 

± 

rt 

ff 

+ 

+ 

± 

7+3- 

2647  Three  Stooges  in  Orbit,  The 

(87)  Farce-Comedy  

..Col 

7-16-62 

A1 

+ 

+ 

+ 

+ 

ib 

6+2- 

2692  To  Kill  a Mockingbird  (129)  Dr 

• Univ  12-17-62 

A2 

ff 

ff 

ff 

ff 

ff 

10+ 

2676  Too  Young,  Too  Immoral  (88)  Drama  SR 

10-22-62 

C 

1+1- 

2688  Tower  of  London  (79)  Ho  Drama. 

. .UA 

12-  3-62 

A3 

ib 

1+2- 

2646  Trauma  (93)  Suspense  Dram  .... 

Parade 

7-  9-62 

+ 

1+ 

2696  Trial  and  Error  (91)  Comedy... 

MGM 

1-  7-63 

A3 

+ 

4- 

+ 

ft 

7+2- 

2710  Trial,  The  (118)  Drama  

2666  Two  and  Two  Make  Six 

. Astor 

3-  4-63 

+ 

ff 

4+1- 

(89)  Comedy- Drama 

Union 

9-17-62 

+ 

+ 

2+ 

2683  Two  Before  Zero  (78)  Doc’y  .... 

.Ellis 

11-19-62 

+ 

+ 

— 

4+3- 

2679  Two  for  the  Seesaw  (120)  ® CD. 

. .UA 

11-  5-62 

A3 

+ 

+ 

ff 

ff 

d:: 

ff 

9+1- 

2669  Two  Tickets  to  Paris  (78)  Musical. 
2657  ©Two  Weeks  in  Another  Town 

. .Col 

10-  1-62 

A2 

— 

+ 

5+4- 

(104)  © Drama  

MGM 

8-20-62 

B 

+ 

— 

ff 

5+3- 

— UV— 

2700  Vampire  and  the  Ballerina,  The 

(86)  Horror  Drama UA  1-28-63  B ± — 1+2— 

2695  Varan  the  Unbelievable  (81) 

Science-Fiction  Crown  1-  7-63  ± — ± 2+3— 

2670  ©Very  Private  Affair,  A (95)  Dr  MGM  10-  1-62  B + + + + + 5+ 

— W— 


2660  ©Waltz  of  the  Toreadors 


(105)  Comedy-Drama  

8-27-62 

B 

+ 

+ 

+ 

+ 

ff 

+ 

7+ 

2680  War  Lover,  The  (105)  Action. 

Col 

11-  5-62 

B 

+ 

+ 

ff 

+ 

+ 

6+ 

2681  Warriors  Five  (82)  Drama  .... 

AlP 

11-12-62 

A3 

+ 

+ 

— 

2+1- 

2680  We’ll  Bury  You!  (77)  Documentary.  . Col 

U-  5-62  A1 

+ 

+ 

+ 

4+1- 

2567  y©West  Side  Story  (155) 

Panavision,  Musical  Drama  . 

UA 

10-  9-61 

A3 

ff 

ff 

ff 

ff 

ff 

ff  12+ 

2703  West  End  Jungle  (60) 

Prostitution  Documentary..., 

. Atlantic 

2-U-63 

+ 

1+ 

2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  . . . 

WB 

11-  5-62 

A3 

ff 

+ 

ff 

ff 

ff 

10+1- 

2674  Where  the  Truth  Lies  (83) 

Drama  (Eng-dubbed)  .... 

10-15-62 

A3 

+ 

— 

— 

+ 

3+3- 

2678  ©White  Slave  Ship  (92)  © Ad, 
2693  ©Who’s  Got  the  Action?  (93) 

AlP 

10-29-62 

B 

+ 

— 

— 

3+3- 

® Comedy  

12-24-62 

A3 

+ 

ff 

ff 

+ 

7+1- 

2706  Wild  Is  My  Love  (74)  Drama 
2677  ©Wonderful  to  Be  Young  (92) 

. . Mishkin 

2-18-63 

— 

1-1- 

© Musical  

10-29-62 

+ 

+ 

+ 

3+ 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

8-20-62 

A1 

ff 

ff 

ff 

ff 

ff 

ff  12+ 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 

Melodrama  

10-  8-62 

± 

1+1- 

2686  Young  Guns  of  Texas  (78) 

© Western  

20th-Fox 

11-26-62  A1 

+ 

It 

ff 

4+1- 

2675  Young,  Willing  and  Eager  (77)  Drama..  SR 

10-22-62 

1+1- 

2638  Zotz!  (87)  Comedy  

Col 

6-11-62 

A1 

+ 

+ 

+ 

+ 

6+2- 
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Feature  chart 


ALLIED  ARTISTS  I ti 

AMERICAN  INTI  | ti 

BUENA  VISTA  | U 

COLUMBIA  ! ti 

©Marco  Polo  (100)  ©..Ad.. 709 
Rory  Calhoun,  Yoko  Tan) 

The  Interns  (120)  D..703 

Michael  Callan,  Cliff  Robertson, 
Jas.  MacArthur,  Haya  Harareel 

The  Three  Stooges  in  Orbit 

(87)  C.  704 

Stooges,  Edson  Stroll 

©El  Cid  (181)  © D.  .6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

((%iemaScope  version,  available  for 
special  engagements) 

©White  Slave  Ship  (92) 

© Ad. .713 

(formerly  "Wild  Cargo”) 

Pier  Angeli.  Edmund  P''  1om 

©Damn  the  Defiant! 

(101)  © D . 705 

Alec  Guinness,  Dirk  Bogarde. 
Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD.  706 

David  Niven,  Alberto  Sordl 

Ring-a-Ding  Rhythm  (78)..  M.. 707 
Chubby  Checker,  Dukes  of  Dixieland 

Convicts  4 (106)  D.  .6205 

(was  "Reprieve”) 

Ben  Gazzara,  Stuart  Whitman,  Ray 
Walston,  Vincent  Price,  Bod 
Steiger.  Sammy  Davis  ir. 

Warriors  Five  (82) Ac.  .707 

.lack  Palance,  Jo  Anna  Rail! 

0©Almost  Angels  (93)  D/M.. 135 
Vincent  Winter,  Peter  Week 

Requiem  for  a Heavyweight 

(87)  D..708 

Anthony  Quinn,  Jackie  Gleason. 
Julie  Harris,  Mickey  Rooney 

Twro  Tickets  to  Paris  (78)  M..709 
Joey  Dee.  Gary  Crosby, 

Kay  Medford 

We’ll  Bury  You!  (75)  ..Doc.. 711 

tilBilly  Budd  (123)  © ..D..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  Douglas,  Terence  Stamp 

©Reptilicus  (81)  SF.  .715 

Carl  Ottosen.  Ann  Smyrner 

©The  Legend  of  Loho  (67)  0D..110 
'True  Life  Adventure 

©Pirates  of  Blood  River 

(87)  ® Ad.  .710 

Kerwin  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  0 712 

Steve  McQueen,  Robert  Wagner. 
Shirley  Anne  Field 

©Samson  and  the  Seven  Miracles 
of  the  World  (80)  ®..Ac..714 
Gordon  Scott.  Yoto  Tand 

©In  Search  of  the  Castaways 

(110)  Ad..  136 

Maurice  Chevalier,  Hayley  Mills, 
George  Sanders 

©Barabbas  (134)  ®70 Dr.. 713 

' Anthony  Quinn,  SUvana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 

1 

©The  Raven  (86)  ®....  Ho.  .717 
Vincent  Price,  Peter  Lorre, 

Boris  Karloff 

©Lawrence  of  Arabia 

(222)  ® 70  0.  .714 

(Special  Release) 

Alec  Guinness,  Antlwiy  Quinn, 
Peiter  O’Toole 

©Battle  Beyond  the  Sun 

(75)  ® SF..716 

Ed  Perry,  Aria  Powell 

Night  Tide  (84)  D..718 

Dennis  Hopper,  Linda  Lawson 

Son  of  Flubber  (lOfl)  ....C..140 
Fred  MacMurray,  Nartcy  Olson. 

E)d  Wynn.  Keenan  W.vivn 

©Diamond  Head  (107)  ®..D..715 
Charlton  Heston,  Yvette  Mimieux, 
George  Chakiris,  France  Nuyen, 
James  Darren 

©The  Day  of  the  Triftids 

(93)  © Ho  . 6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott,  Keiron  Moore 

Operation  Bikini  (..)....  Ac . .803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

A Question  of  Consent  (..)  D..807 
Frederick  O’Neil,  Annalena  Lund 
(Special  release) 

Play  It  Cool  ( . .)  M . . 

Billy  Fury,  Helen  Shapiro, 
Bobby  Vee 

Dementia ( . . ) Ho.  . 801 

William  Campbell,  Luana  .\nders. 
.Mary  Mitchell 

©The  Terror  (..)  ® Ho.  .804 

Boris  Karloff 

Miracle  of  the  Vikings  (..)  Ad.. 808 
Cameron  Mitchell.  .Mice  and  Ellen 
Kessler 

©The  Miracle  of  the  White 

Stallions  (110)  D..141 

Robert  Taylor,  Lilli  Palmer 

The  Man  From  the  Diners' 

Club  (96)  C..718 

Danny  Kaje.  Cara  Williams, 

Martha  Hyer 

1 

©Black  Zoo  (.  .)  ® ...  .Ho.  . 
Michael  Gough,  Jeanne  Cooper, 
Rod  Lauren,  Virginia  Grey 

The  Mind  Benders  (..) D..802 

Idik  Bogarde.  Mary  Ure 

©The  Young  Racers  (..)..  Ac.  .805 
Mark  Damon,  William  Campbdl 

OBye  Bye  Birdie  ( . - ) © C/M  . . 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margret 

1 

1 

1 

©55  Days  at  Peking  ( . . ) ® . . D . . 
Chariton  Heston,  Ava  Gardner, 
David  Niven 

The  Long  Corridor  D.. 

Peter  Breck,  Constance  Towers, 

Gene  PXans 

©The  Gun  Hawk  Ac.. 

Rory  Calhoun.  Rod  Oimeion, 

Riita  Lee,  Rod  L.iuren 

Nightmare  House  {..) Ho.. 

I.pticia  RnrtKin.  John  Saxon 
©Masque  of  the  Red 

Death  ® Ho. . 

Vincent  Price 

“X”— Man  With  the  X-Ray 

Eyes  SF.. 

Ray  Miliand 

©Beach  Party  ® C.. 

Frankie  Avalon 

©Savage  Sam  ( . . ) Ad.  . 

Brian  Keith.  Tommy  Kirk. 

Dewey  Martin.  Kevin  Corcoran 

©Summer  Magic CD.. 

Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire.  Deborah  Walley,  Eddie 
Hodges 

Congo  Vivo  (..)  Ad-.. 

Jean  Seberg,  (labrlele  Ferzettl 

The  Victors  ( . . ) ® 0 . 

Vincent  Edwards.  Melina  Mercouri. 
Jeanne  Moreau.  Romy  Schneider 

The  Maniac  ( . . ) Q 

Kerwin  Mathews,  Nadia  Gray 
The  Iron  Maiden  (..)...  .C.  . 
Michael  Craig,  Anne  Helm. 

Jeff  Domtell 

CONTINENTAL 


©Waltz  o(  the  Toreadors 


(105)  CD 

Peter  Sellers.  Margaret  U'lghlon 

The  Impersonator  (64) C 


John  Crawford.  Jane  (Jrlfflihs 


Operation  Snatch  (83) 

C.  . 

Terry-Thomas,  George 
Lionel  Jeffries 

Sanders. 

Riff  Raff  Girls  (97) 

0.  . 

(Eng-dubbed)  . Nadja 

Tiller, 

Robert  Hosselii 

The  Loneliness  of  the  Long 

Distance  Runner  (103)  . . . . D . . 

Michael  Redgrave.  Tom  Courtenay 


David  and  Lisa  (94) D 

Keir  Dullca.  Janet  Margolin. 
Howard  Ha  Silva 


©Your  Shadow  Is  Mine  D 

Jill  Haw’ortli,  Michel  Rtihl 


This  Sporting  Life  (..) D 

Richard  Harris.  Rachel  Roberts 


The  Assassin  ( . . ) 

. D.. 

John  Ireland 

The  Balcony  ( . . ) 

. .D. . 

Shelley  Winters.  Peter  Falk 

The  Hands  of  a Strangler  (. .) 

..0.. 

Mel  Ferrer.  Dany  Carrel 
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AUGUST  I SEPTEMBER  | OCTOBER  | NOVEMBER  ] DECEMBER  | JANUARY  i EEBRUARY  1 MARCH  : APRIL  1 MAY  COMING 


FEATURE  CHART 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Dramo;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY  1 to  m-G-M  I U 

PARAMOUNT  f ti 

20TH-FOX  1 ii 

UNITED  ARTISTS  I li 

AUGUST  1 

©Two  Weeks  in  Another  Town 

1 (104)  .©  0..220 

Kirk  Douglas,  Edw.  G.  Koblnson, 
(’yd  Oiarlsse.  (3eo.  Hamilton 

©The  Wonderful  World  of  the 
' Brothers  Grimm  (135) 

Laurence  Harvey,  Karl  Boehm 
j (Cinerama  engagements  only) 

©Hatari!  (159)  Ad.. 6117 

John  Wayne,  Red  Buttons,  E3sa 
Martinelll.  Hardy  Kruger 

©My  Geisha  (120)  ®.. CD.. 6118 
Shirley  MacLalne,  Yvea  Montand, 
Edw.  0.  Robinson.  Bob  Cummings 

^©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Eden, 
Cedric  Hardwlcke,  Peter  Lorre 
©Hemingway’s  Adventures  of  a 
Young  Man  (145)  ©. . . . D ■ .213 
Richard  Beymer,  Susan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  Usa  MonteU 

Bird  Man  of  Alcatraz  (143)  D..6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

S.  Tracy,  B.  Lancaster,  R.  Wldmark, 
M.  Dietrich.  M.  Olft,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Bteo 

SEPTEMBER  I 

Divorce — Italian  Style  (104). .C..  1 ©1  Thank  a Fool  (100)  ©..D..301 
(Eng-dubbed)  Marcello  Mastroianni,  Susan  Hayward,  Peter  Finch 
Daniela  Kocca,  S.  Sandrelli  | 

1 . 

©1  Like  Money  (81)  © C..241 

Peter  Sellers,  Nadia  Gray, 

Herbert  Lorn 

©The  300  Spartans 

(113)  © Ad.. 219 

Rlcbard  Egan,  Diane  Baker, 

Sir  Ralph  Richardson 

©Kid  Galahad  (95) . . . .CD.  .6231 
Elvis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  ® Ad.. 6232 

Jack  Palance,  Guy  Madison 

OCTOBER  1 

Lorm  Day’s  Journey  Into 

Night  (174)  D.. 

Katharine  Hepburn,  Italpta  Richard- 
son, Jason  Kobartk  jr„  Dean 
Stockuell 

©A  Very  Private  Affair  (95)  D.  .303 
B.  Bardot,  Marcello  Mastroianni 

©The  Savage  Guns  (85)  (D  0D..306 
Richard  Basebart,  Alei  Nlcol 

The  Pigeon  That  Took 

Rome  (101)  ® C.  .6202 

(Charlton  Heston,  E3sa  Martinelll, 
Harry  Guardlno 

©Loves  of  Salammbo  (72) 

© Ad. .223 

Jeaiuie  Valerie,  Jacques  Sernas, 
EMmund  Purdom 

4>The  Longest  Day 

(180)  © D.  .221 

AU-Star  cast;  deolctlm  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 

©Hero’s  Islrnid  (94)  ® Ad.. 6229 
James  Mason,  NevlUe  Brand, 

Kate  Manx,  Rip  ’Tom 

Pressure  Point  (91)  D..6233 

Sidney  Poltler,  Bobby  Darin 

NOVEMBER  | 

Period  of  Adjustment  (112) 

© C..308 

Tony  Frandosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..3U 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-Tbomas,  Eric  Sykes, 

Dennis  Price,  Moira  Redmond 

©Girls!  Girls!  Girls! 

(98)  C/M.. 6205 

Elvis  Presley,  Stella  Stevms, 
Robert  Strauss,  Laurel  Goodwin 

The  Manchurian  Candidate 

(126)  D.  .6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.  .6236 
Helene  Hemy 

Tower  of  London  (79) . . . . Ho.  .6234 
Vincent  Price 

DECEMBER  | 

©Constantine  and  the  Cross 

(114)  Ad.. 

Oomel  Wilde,  Christine  Kaufmann 

OOBilly  Rose’s  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye,  Stephen  Boyd.  Dean  Jagger 

©Swordsmem  of  Siena  (92) 

© Ad. .304 

S.  Granger,  8.  Kosdna,  C.  Kaufmann 

©Wonderful  to  Be  Young 

(92)  © C/M..6209 

cuff  Richard,  Robert  Morley 

It’s  Only  Money  (84) C..6206 

Jerry  Lewis.  Zachary  Scott,  Joan 
O’Brien 

©Gigot  (104)  C..220 

Jackie  Hleason,  Katherine  Kath, 
Jean  LeFebvre.  Gabrlelle  Dorzlat 

©The  Lion  (96)  © D..305 

Wm.  Holden.  Oapucine,  T.  Howard 
(Prerelease) 

Two  for  the  Seesaw  (120) . . D . .6301 
Shirley  MacLalne,  Rob«t  Mltchum 
(Prerdease) 

Court  Martial  (82)  D..6237 

Karl  Boehm,  Christian  Wolff, 

Sabina  Sesselman 

JANUARY  I 

The  Password  Is  Courage 

(116)  CD..  305 

Dirk  Bogarde.  Maria  Perschy 

Cairo  (91)  D..316 

George  Sunders.  Richard  Johnson 

©Mutiny  on  the  Bounty 

(179)  ® 70 Ad.  .355 

Marlon  Brando,  Trevor  Howard 

©Who’s  Got  the  Action! 

(93)  ® C.  .6207 

Dean  Martin,  Lana  ’Turner. 

Eddie  Albert,  Ntta  Talbot 

Where  the  Truth  Lies  (81)  D..62U 
Juliette  Greco,  LUo  Pulver 

©Sodom  and  Gomorrah  (154)  S..301 
Stewart  Granger,  Pier  Angell 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Mltchum,  Jody  McOea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor.  Marie  Windsor 

©Taras  Bulba  (120)  ®..D..6303 
Tony  Curtis,  Yul  Brynner 

A Child  Is  Waiting  (102)  0..6305 
Burt  Lancaster,  Judy  Garland 

FEBRUARY  | 

©Madame  (104)  ® 70 D.. 

( Ehig-dulibad ) Sophia  Loren, 
Robert  Hossdn 

The  Hook  (98)  ® D..317 

Kirk  Douglas,  Robert  Walker, 

Nick  Adams.  Nehemiah  Persoff 

Dime  With  a Halo  (94) D..318 

Baibara  Luna,  Paul  Langton 

©A  Girl  Named  Tamiko 

(110)  ® D..6210 

laiurence  Harvey,  France  Niiyen. 
Martha  Hyer 

©The  Lion  (96)  © D..305 

Wm.  Holden.  Capiicine.  T.  Howard 

30  Years  of  Fun  (85) . . . .C.  .308 
Comedy  compilation ..  Charlie 
Chaplin,  Buster  Keaton 

Two  for  the  Seesaw  (120)  D..6301 
Shirley  MacLalne,  Robert  Mltchum 

The  Great  Van  Robbery 

(73)  Ac..  6302 

Denis  Shaw,  Kay  Callard 

©Beauty  and  the  Beast 

(77)  Ad.. 6223 

Joyce  Taylor,  Mark  Damoo 

MARCH  1 

©Seven  Seas  to  Calais 

(102)  © D..309 

Rod  Taylor,  Keith  Mlchdl 

©The  Courtship  of  Eddie’s  Father 

(117)  ® C..321 

Glenn  Ford,  Shirley  Jones 

©Follow  the  Boys  (95)  ® CD.. 320 

Connie  Francis.  Paula  Prentiss, 

Ron  Randell,  Russ  Tamblyn 

©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Gleason,  Olynls  Johns. 
Laurel  Goodutn.  Chas.  Riiggles 

©Marilyn  (..)  © Doc.  .302 

Narrated  by  Rock  Hudson 

House  of  the  Damned 

(62)  © D..313 

Ronald  Foster.  Merry  Anders 

Five  Miles  to  Midnight 

(110)  D..6306 

Sophia  Loren.  Anthony  Perkins 

©Love  Is  a Ball  (..)...  .C.  .6309 
Glenn  Ford,  Hope  Lange 

APRIL  1 

©Come  Fly  With  Me 

(109)  ® C..322 

Dolores  Hart,  Hugh  O’Brian.  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(105)  C/M..  323 

Fnvls  Presley,  Joan  O’Brien 

©My  Six  Loves  (101) ....  D . .6213 
Debbie  Reynolds,  Cliff  Robertson, 
David  Janssen.  Eileen  Heckart 

©Nine  Hours  to  Rama 

(125)  © D..307 

Horst  Biichholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 

©1  Could  Go  on  Singing 

(99)  D/M..63U 

Judy  Garland,  Dirk  Bogarde 

1 MAY 

©Captain  Sindbad  (..)..  Ad.. 
Guy  Williams,  Heidi  Bruehl 

©In  the  Cool  of  the  Day 

{..)  ® D-- 

Jane  Fonda.  Peter  Finch 

Hud  (112)  ® 0D..6216 

Paul  Newman,  Patricia  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

Yellow  Canary  (..)  ©....D.. 
Pat  Boone,  Barbara  Eden 

Police  Nurse  (..) D.. 

Merry  Anders 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

1 COMING 

©Landru  D.. 

Michele  Mortran.  Danielle  Darrleux, 
llildegarde  Neff 

©The  Golden  Arrow  (..)  ....Ad.. 
Tab  Hunter,  Rossana  Podesta 
©The  Main  Attraction  (90) 

'Si  D . . 307 

Pnt  Rnone.  Nancy  Kuan 

0Tamahine  (..)  D.« 

Nancy  Kwan,  Dentds  Price, 

John  Frazer 

©The  Haunting  (..)  D.. 

•Iiille  Harris.  Claire  Bloom 

©Donovan’s  Reef  (..)..Ad.. 

John  Wayne.  Lee  Marvin,  Jack 
Warden,  Elizabeth  Allen 

©Come  Blow  Your  Horn  ® C..6221 
Frank  Sinatra,  Barbara  Rush, 

Lee  J.  Cbbb,  JUl  St.  John 

©Paris  When  It  Sizzles  {..)..D.. 
William  Holden.  Aiidiey  Hepburn 

The  Stripper  (..)  © D..309 

Joanne  VVnodward,  Richard  Beymer 
©The  Queen’s  Guards  (..)  ©..D.. 
Raymond  Massey,  Daniel  Massey 
The  Condemned  of  Altona  © D..312 
Sophia  Loren,  Maximilian  Schell, 
Fredrlc  March,  Robert  Wagner 

©The  Leopard  (..)  © D..311 

Burt  Lancaster.  Claudia  Cardlnale 

The  CaretakB'S  (..) D.. 

R.  Stack,  Joan  Crawford,  P.  Bergen 
©Amazons  of  Rome  (96)  Ac.. 

Louis  Jourdan,  Sylvia  Syma 
©Diary  of  a Madman  (96)  Ho.  .6308 
Vincent  Price,  Nancy  Kovack 

Johnny  Cool  

Henry  Silva,  E31zabeth  Montgomery 

©Tom  Jones  D-- 

Albert  Finney.  Susannah  York 
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FEATURE  CHART 


UNIVERSAL 


WARNER  BROS. 


©The  Spiral  Road  (140) ..  D . .6218 
Rock  Hudson,  Burl  Ives. 

(iena  Rowlands 


Guns  of  Darkness  (103) . .Ad.  .169 
Leslie  Caron.  David  Niven 


©The  Phantom  of  the  Opera 

(84)  Ho..  6219 

Herbert  Loin,  Heather  Sears, 
Michael  Gough,  Edw.  de  Soaza 


©No  Man  Is  an  Island 

(114)  D..6220 

Jeffrey  Hunter,  Marshall  Thompson, 
Barbara  Perez 


©If  a Man  Answers  (102).  .C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Mlcbellne  Presle,  John  Lund 

Stagecoach  to  Dancers’  Rock 

(72)  W..6222 

Warren  Stevens.  Martin  Landau, 
Jody  Lawrance,  Judy  Dan 


Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clllt,  Susannah  York. 
Larry  Parks,  Susan  Kohner 


©40  Pounds  of  Trouble 

(109)  © C..6304 

Tony  Curtis,  Suziuine  Pleshette, 

Phil  Silvers,  Larry  Storch 

Mystery  Submarine  (92) . .Ac.  .6305 
Mward  Judd.  Laurence  Payne. 
James  Robertson  Justice 


To  Kill  a Mockingbird 

(129)  D..6306 

Gregory  Peck.  Mary  Badham, 
Phillip  Alford.  John  Megna 


©The  Birds  (120  D . . 

Rod  Taylor,  Suzanne  Pleshette, 
Jessica  Tandy,  Tlppl  Hedren 

©The  Ugly  American  (120)  D. . 
Marlon  Brando,  Sandra  Church,  ElijI 
Okada,  Pat  Hlngle,  Jocelyn  Brando 


Paranoiac  (80)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audle  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Lancelot  and  Guinevere 

(..)  © Ad.. 

Cornel  Wilde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..D.. 
Rock  Hudson,  Rod  Taylor,  Mary 
Peach.  Barry  Sullivan 
©For  Love  or  Money  {..)....C.. 
Kirk  Douglas,  Mitzl  (laynor. 

Gig  Young.  Thelma  Ritter 


©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ©..Ad.. 167 
Louis  Jourdan,  Yvonne  Pumeauz 


©The  Chapman  Report  (125)  D..251 
Efrem  Zimballst  jr.,  Shelley  Winters, 
Jane  Fonda,  Claire  Bloom,  Glynis 
Johns 


What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Garland,  Bobert 
Goulet,  Red  Buttons,  Hermiooe 
Qlngold 


©Gypsy  (143)  ® M..254 

Rosalind  Russell,  Natalie  Wood, 

Karl  Malden 


Term  of  Trial  (113)  D..255 

Umrence  Olivier,  Simone  Signoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon,  Lee  Remlck 


©Critic’s  Choice  (100)  © C..259 
Bob  Hope,  LuclUe  Ball 


©The  Castilian  (129) Ad.. 262 

Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Allda  Valli 


©Island  of  Love  (..)  © C.. 

Robert  Preston,  Tony  RandaD 


©PT-109  (..)  © D. 

Cliff  Robertson 


©Spencer's  Mountain  (..)  © OD.. 
Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur 


MISCELLANEOUS 


ASTOR 

Night  of  Evil  (88) D..  Aug  62 

Lisa  Gaye,  William  Campbell  ( 

The  Bloody  Brood  (69) . . D.  .Sep  62  { 
I’eter  Falk.  Barbara  Lord  | 

The  Quare  Fellow  (85)  D.. Feb  63 
I’alrick  MeGniilian.  Svlvia  Syms 
During  One  Night  (84)..  D.. 

Don  Borisenko.  Susan  Hampshire 
Five  Minutes  to  Live  (SO)  Cr.  . 

Johnny  Ca.sh.  Donald  Woods 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  Martin  Held 
©Flame  in  the  Streets 

(93)  © D.. Sep 62 

John  Mills.  Sylvia  Syms 
West  End  Jungle  (60) ..  Doc.  . Feb  63 
London’s  prostitution  problem 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D.  . Sep  62 

ChrLstian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Tell-Tale  Heart  (78)  Ho.  .Sep  62 
Lawrence  Payne,  Adrienne  Corrl 
Smashing  of  the 

Reich  (84)  Doc..  Oct  62 

Kamikaze!  (89)  Doc.  . Oct  62 

The  Night  They  Killed  Rasputin 

(87)  D..  Oct  62 

Edmund  Pnrdom.  Glanra  Canale 

CARI  RELEASING 
The  Scarface  Mob  (106) . . D . .Aug  62 
Robert  Stack,  Keenan  Wynn 

COLORAMA 

©The  Trojan  Horse 

(105)  © D..JUI62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ®..S..Jul62 
Jack  Balance.  AiUta  Ekberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62| 

Geoffrey  Home,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter  ' 

(76)  © D.  .Sep  62 

Chris  Warfield,  Sally  Fraser 

Stakeout  (81)  D Oct  62 

King  Riis.sell,  Bill  Hale  I 

Varan  the  Unbelievable 

(70)  D . Oct  62  I 

Myron  Healy,  Tsuruko  Kobayasbl  I 

©First  Spaceship  on  Venus 

(81)  © D Oct  62 

Yoko  T^,  Oldrlck  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad  . Oct  62 
Enrico  Marla  Salerno 
The  Reluctant  Saint  (105)  CD.. 
MavImUlan  Schell.  Ricardo  .Mnntalban 


Maxime  (93)  CD..  Nov  62 

Charles  Boyer,  Michele  Morgan 
EMERSON  FILM  ENTERPRISES 
i he  Creation  of  the 

Humanoids  (75) Ho..  Oct  62 

Don  Mi-gowan.  Erica  Elliot 
FAIRWAY  INT'L 

©Eegah  (90)  Ad..  May  62 

Arch  Hall  jr..  Marilyn  Manning 

Fallguy  (64)  D..  May  62 

Ed  I lugiui 

Wild  Guitar  (87)  M . . Nov  62 

Arch  Hall  jr.,  Nancy  Czar 

FANFARE  FILMS 
The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Wanomaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C.  .Apr  62 
Michael  Craig.  Virginia  Maskell, 
James  RuberLson  Justice 
Carry  On,  Teacher  (86) . .C.  .Jul  62 
Kenneth  Connor.  Leslie  Phillips, 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112) . . D . . Oct  62 
Alan  Bates.  Jtme  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD.. Aug  62 
Terry-Thomas,  Sonja  Zlemann 
Carnival  of  Souls  (91) . . D . . Sep  62 
Candace  Hllllgoss,  Frances  Fedst 
The  Devil’s  Messenger 

(72)  F.. Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..0et62 

Lisa  Montell,  Bill  Holmes 
Escape  to  Berlin  (SO) ....  D ..  Oct  62 
Christian  Doermer.  Suzanne  Korda 

©Roommates  (91)  C . Oct  62 

James  R.  Justice,  L.  Phillips 
JANUS 

Crooks  Anonymous  (87) . .C.  .Feb  63 
Leslie  Phillips,  Stanley  Baxter 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

luel  Holt.  Frank  Blaine 

The  Seducers  (88) D . . Dec  62 

Nuella  Dterking,  Mark  Saegers 

KINGSLEY 

Only  Two  Can  Play  (106)  C . Mar  62 
Peter  (tellers,  Mai  Zetterllns 
LOPERT  FILMS 
The  Horror  Chamber  of  Or. 

Faustus  (95)  Ho.  . Jul  62 

Pierre  Brasseur,  Allda  Vtlll 
The  Manster — Half  Man,  Half 

Monster  (72)  Ho..  Jul  62 

Peter  Dyneley,  Jane  Hylton 
©Stowaway  in  the  Sky 

(82)  Ad  . Jul  62 

Pascal  Lamorlsse,  Andre  Gllle 

Phaedra  (115)  D . . Nov  62 

Melina  Mercouri.  Anthony  Perkln.s 


ELLIS  MAGNA  FILMS 

Two  Before  Zero  (78)  . .Doc.  .Oct  62  ! ©Black  Tights  (^0)  ®.  . . . . .M. . 
Lovers  on  a Tight  Rope  Charl.sse,  Zlzl  Jeanmalre 

(83)  D . Dec  62  MEDALLION 

Annie  Glrardot.  Francois  Perler  ' ©Son  of  Samson  (90)  ©..Aug  62 


Mark  Forest,  Cbelo  Alonso 
©Cleopatra's  Daughter 

(93)  ® Ad..  Feb  63 

Debra  Paget,  E.  Jlnmii,  irobt.  Alda 

Eomb  for  a Dictator  (73)  Ac  Feh  63 
Pierre  Freitnay,  Michel  Auclair 
MPA  FEATURE  FILMS 
Bourbon  St.  Shadows 

(70)  0..  Sep  62 

Richard  Derr,  Mark  Daniels 
Four  for  the  Morgue  (84)  . .Ac.  . 

Stacy  Harris,  Louis  ^rgo 
PARADE  RELEASING  ORG. 

©Make  Way  for  Lila 

(90)  D..  Jun  62 

Erika  Remberg  (Eng-ditbbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad..  Jul  62 

Marshall  Thompson.  Gaby  Andre 
PARALLEL  FILM  DISTRIBUTORS 
Shootout  at  Big  Sag 

(64)  W..Jun62 

Walter  Brennan,  Luana  Patten 

PRODUCERS  INT'L  (PIP) 

©The  Centurion  (77) S.. 

John  Barrymore,  Jacques  Sernas 

©The  Huns  (85)  S. . 

Clielo  Alonso,  Jacques  Sernas 

TIMES  FILM 

Wild  for  Kicks  (92) D..  Feh  62 

David  Farrar.  Noelle  Adam 
©Mondo  Cane  (115) ..  Doc.  .Feh  63 
"World-wide  film  portrayal  of 
real  life” 

Eve  (..)  D..  Mar  63 

Jeanne  Moreau,  Stanley  Baker 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M..  Jul  62 

Jayne  Mansfield,  Leo  Genn 

TRANS-LUX 

Secrets  of  the  Nazi  Criminals 

(84)  Doc..  Oct  62 

Horror  Hotel  (76)  . . . . Ho.  . Oct  62 
Demils  lj>tls,  Christopher  Lee 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D..  Feb  63 

Elsa  MartinelU  (K)ng-dubbed) 

Fatal  Desire  (SO) D..  Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Efttore  Mannl  (Eng-dubbed) 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C..  Aug  62 
James  Robertson  Justice,  Leslie 
Phillips 

Two  and  Two  Make  Six  (89).. C.. 
George  Chakirls,  Janette  Scott 

UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) . . . . 0 . . Oct  62 
Eddie  Constantine.  Dawn  Addaras 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

June  Wilkinson.  Don  Keruiy 

ZENITH  INT'L 

No  Exit  (85) D..  Dec  62 

Viveca  Llndfors.  Rita  Gam, 

Morgan  Sterne,  Ben  Piazza 


FOREIGN  LANGUAGE 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel)  . .Alfredo  Alcon 

FRANCE 

Back  Streets  of  Paris  (94)  6-18-62 
(President) . .Simone  Sl^oret 

Candide  (90)  2-18-63 

(Union) . .Jean-Plerre  Cassel,  Pierre 
Brasseur,  Dahlia  Lavi,  Nadia  Gray 

Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlnne  Marchand 
Crime  Docs  Not  Pay  (159)  11-26-62 
(Embassy) . Michele  Morgan.  C. 
M.irqiiand 

©End  of  Desire  (86)....  8-13-62 
(Cont’l)  . .Marla  %bell 

Five  Sitmers  (80)  8-  6-62 

(Astor) . .Marina  Petrowa 
Girl  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  Laforet 

Jules  and  Jim  (105) 6-11-62 

(Janus)  . .Jeanne  Moreau.  Oskar 
Werner 

Le  Dab  Se  Rebiffe  (96)..  8-U-62 
crimes) . .Jean  Gabin 

Lola  (90)  12  3-62 

(F-A-W) . .Anouk  Aimee,  Marc 
Michel 

Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . .Jean  Gabin.  Dairy  Cowl 
Paris  Belongs  to  Us  (120)  1-14-63 
(Merlyn)..B.  Schneider,  F.  Prevost 
Passion  of  Slow  Fire  (91) . .11-26-62 
(Trans-Liix)  . . Jean  DeSallly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . .Charles  Aznavour 
Sundays  and  Cybele  (110) . . 2-11-63 
(Davis-Royal) . .Hardy  Kruger, 
Patricia  Gnzzl,  Nicole  Courcel 


7 Capital  Sins  (113) 2-18-63 

(Embassy)  . .Jean-Pierre  Aumont, 
Dany  Saval,  Eddie  Constantine 
Sweet  Ecstasy  (75)  © . . . . 8-13-62 
tAiidnbon) . .Elke  Sommer 

Tales  of  Paris  (85) 10-15-62 

(Times) — F.  Amoiil,  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe)  ..  Ruth  Niehaus,  Viktor 
^aal 

GREECE 

Antigone  (88)  10-15-62 

(Ellis) . . Irene  Papa.s 

Electra  (110)  1-14-63 

(Lopert)  .Irene  Papas 
Take  Me  Away,  My  Love 

(90)  9-  3-62 

(Greek  M.P.) . .Christian  Bylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . .C.  Bhwas.  S.  Chatterjee 

ITALY 

Arturo’s  Island  (90) 1-21-63 

(MGM)..Reg  Kerman,  Key 
Meersman 

Divorce — Italian  Style 

(105)  10-  1-62 

(Embassy) . .Marcello  Mastroiannl 

Eclipse  (123)  2-11-63 

(Times)  . .Alain  Delon.  Monica  Vlttl 
Everybody  Go  Home  (115) . .12-10-62 
(Davis-Royal)  . .Alberto  Sordl 
II  Grido  (The  Outcry) 

(115)  11-12-62 

(Astor)  ..  Steve  Cochran.  Valli, 

B Blair 

Udy  Doctor,  The  (103) 10-  1-62 

(Ciovemor) . .Toto,  A^  Lane 
La  Viaccia  (103) 10-22-62' 


(Embassy) . .Jeaii-Paul  Belmondo. 
(Taiidia  Cardlnale 

Psycosissimo  (88)  10-29-62 

(FHIis)  . Ugo  Toznazzl 

JAPAN 

Bad  Sleep  Well,  The 

(135)  2-25-63 

(Toho)  . .Toshiro  Mifune 
Happiness  of  Us  Alone 

(133)  9-  3-62 

(Toho) . .Keijii  KebayasM, 

Hideko  Takamine 

Island,  The  (96)  © 9-24-62 

(Zenith)  . .Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca) . .Toshiro  Mifune 

MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert) . .Toshiro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 

(Brenner) . .Liv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6-18-62 
(Teleplx) . . L.  Winnlcka,  M.  Volt 

Partings  (101)  12-  3-62 

( Tel epix) . .Marla  Wacbowlak 
RUSSIA 

Apartment  in  Moscow  (70)  11-12-62 
(Artkino) . .E.  Burenkov 
©Flight  to  the  Stars  (46) . . 8-  6-62 
(Artkino)..  Documentary 
©Violin  and  Roller  (55) . . 9-24-62 
( Artkino)  . . Igor  Fontebeoko 
SPAIN 

Viridiana  (90)  4-16-62  ■ 

(Kingsley) . Francisco  Rabal,  Silvia  | 

Pinal.  Fernando  Rey  j 

SWEDEN  I 

Devil’s  Wanton,  The  (72) . . 8-  6-62  j 

(Embassy) . .Birger  Malmsten  j 


BOXOFFICE  BookinGuide 


March  18,  1963 


Ho/fj-fL^AE! 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


.STA 

^.color) 

f/TE  SPECIALS 
the  Flying 

Horse  62 

Tai/.t  ACTION  SPECIALS 
(Three-reel) 

, Water  Birds  (31).  reissue  Sep  62 
i REISSUE  CARTOONS 
(7  mins.) 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108  The  Art  of  Skiing  Aug  62 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey's  Delayed  Date  Oct  62 

17111  Chicken  Little  No»  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

125  Aguamania  (9)  Jan  62 


The  Plucky  Plumber  (IS) . . . .Oct  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7421  Spies  and  Guys  (I6I/2)  Sep  62 

7431  Strop,  Look  and  Listen 

(ISi/a)  Oct  62 

74^  General  Nuisance  (18)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  Dec  62 

7433  Training  for  Trouble 

( 151/2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

7424  So’s  Your  Antenna 

(17)  Feb  63 

CANDID  MICROPHONE 

(Reissues) 

7551  No.  1,  Series  4 (10)  Sep  62 

7552  No.  2,  Series  4 (11)  . . Nov  62 

7553  No.  3.  Series  4 (10)  . .Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Technicolor  Reissues) 

6612  The  Oompahs  (71/2)  ■ - ■ Apr  62 

6613  The  Air  Hostess  (8) . . May  62 

6614  Giddyap  (6</2) Jun  62 

6615  Georgie  and  the 

Dragon  (7)  Jul  62 

7601  Gerald  McBoing  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snowtime  (7)  Jan  63 

7609  The  Emperor’s  New 

Clothes  (8/2) Feb  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6706  Sivash  Buckled  (7)  ...  Apr  62 

6707  Common  Scents  (7)  . . . . May  62 

6708  Bcarly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  ..Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 

7705  Just  a Wolf  at  Heart 

(7)  Feb  63 

MR.  MAGOO  REISSUES 
(Technicolor) 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Magoo’s  Cruise  (6).... Sep  62 

7752  Magoo’s  Problem  Child 

(6)  (©  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(6‘/2)  ('§)  and  standard)  . . Dec  62 

7755  Gumshoe  Magoo  (6)...  Feb  63 
SPECIAL  COLOR  FEATURETTES 

6444  Pleasure  Highway 

(IS/a)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

<15)  Sep  62 

7442  Wonders  of  Arkansas 

fl9)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter- Reissues) 

6160  Monster  and  the 

Ane  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6408  Sappy  Bull  Fighter 

(15>/2)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagpole  Jitters  (16)  ..Nov 62 

7404  For  Crimin’  Out 

Loud  (16)  Jan  63 

7405  Rumpus  in  the  Harem 

(16)  Feb  63 

CROWN  INTERNATIONAL 

COLOR  SUBJECTS  ! 

The  Trumpet  (23)  Mar  62 

The  Magic  Tide  (32)  Jul  62  | 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cartoon  Kit  ( . . ) 

C6433Tall  in  the  Trap  (..)... 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  ( . . ) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 
i/V6461  Puss  Gets  the  Boot  (9)  . 

W6462  Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  

W6464  Bowling  Alley  Cat  (8)  . 
W6465  Fine  Feathered  Friend  (8) 
W6467  The  Lonesome  Mouse  (8) 
W6468  Mouse  Comes  to  Dinner  (8) 

W6469  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7). 
W6472  Puttin’  on  the  Dog  (7) . 


PARAMOUNT 
COMIC  KINGS 

C22-1  Et  Tu  Otto  (7)  Sep  62 

C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3The  Method  and 

Maw  (9)  Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

C22-5  Keeping  Up  With 

Krazy  (7)  Oct  62 

C22-6  Mouse  Blanche  (7) Nov  62 

MODERN  MADCAPS 
(Technicolor) 

M22-1  Penny  Pals  (6)  Oct  62 

M22-2  Robot  Ringer  (6) Nov  62 

M22-3  One  of  the  Family 

(6)  Dec  62 

M22-4  Ringading  Kid  (6)  . .Jan  63 
M22-5  Drum  Up  a Tenant 

(6)  Feb  63 

M22-6  One  Weak  Vacation 

(.  .)  Mar  63 

NOVELTOONS 

(Technicolor) 

P22-lAnatole  (9)  Sep  62 

P22-2  Yule  Laff  (6)  Oct  62 

POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6)..  Sep  62 
E22-2  Child  Sockology  (6)  Sep  62 
E22-3  Ancient  Fistory  (7)  Sep  62 
E22-4  Big  Bad  Sinbad  (10  Sep  62 
E22-5  Popeye’s  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 

Battle  (6)  Sep  62 

P22-3  It's  for  the  Birdies 

(6)  Nov  62 

P22-4  Fiddlin’  Around  (6) ..  Dec  62 

P22-5  Ollie  the  Owl  (6) Jan  63 

P22-6  Good  Snooze  Tonight 

{ . . ) Feb  63 

P22-7  A Sight  tor  Squaw 
Eyes  (..)  Mar  63 

LESTER  A.  SCHOENFELD 
FEATURETTES 

©Mikahli  (33)  Nov  62 

©Angel  Bay  (30) Jan  63 

©This  Is  Hong  Kong  (30)..  Feb  63 

Jessy  (30)  Mar  63 

TWO-REELERS 
(All  in  color) 

Pearlers  of  the  Coral 

Sea  (161/2 ) Oct  62 

Heart  of  the  West  (15)  . . . . Oct  62 
Another  Sunny  Day  (21'/2)  • ■ Nov  62 

Newspaper  Run  (19/2) Nov  62 

Design  in  the  Sky  (15)  . . . . Oct  62 
Wings  to  the  Future  (15)..  Nov  62 
Australian  Landscape 

Painters  (12)  Jan  63 

Saddlemaker  (16)  Feb  63 

Captain  H (20)  Feb  63 

People  of  the  Rock  (14) ....  Mar  63 
ONE-REELERS 

Blue  Tunes  (10)  Oct  62 

Ray  Ellington  & Quartet  (10)  Nov  62 

©Roman  Way  (10) Nov  62 

©Morocco's  Saharan 

Regions  (12'/2)  Jan  63 

Making  Music  (10)  Jan  63 

©Inside  the  Tiger  (9) Feb  63 

©Ravenna  (12'/2) Mar  63 

20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7203  Primitive  Fighters  (8)  . Mar  62 

7204  Holiday  in  Ireland  (9)  Apr  62 

7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 

7209  Story  Book  Wedding  of 
Princess  Sophia  and  Prince 

Juan  Carlos  (10)  Aug  62 

7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 

7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERRYTOON  2-D’$ 

All  Ratios— Color 


5221  Klondike  Strike 

Out  (7)  Jan  62 

5222  Where  There’s  Smoke 

(7;  Feb  62 

5223  He-Man  Seaman  (6) . . Mar  62 

5224  Nobody’s  Ghoul  (7)....  Apr  62 

5225  River  boat  Mission  (7)..  May  62 

5226  Rebel  Trouble  (7) . . . .Jun  62 

5227  Taming  the  Cat  (7) Jul  62 

5228  Runaway  Mouse  (7) . . . .Aug  62 

5229  Big  Chief  No  Treaty 

(10)  Sep  62 

5230  First  Flight  Up  (6)  . . Oct  62 

5233  Bargain  Daze  (7) Dec  62 

5234  A Fight  to  the 

Finish  (7)  Dec  62 

TERRYTOON  CINEMASCOPES 

5203  Peanut  Battle  (7) Apr  62 

5204  Loyal  Royalty  (6) . . . . May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  Sep  62 

5207  Fleet’s  Out  (6)  Oct  62 

5208  Home  Life  (7) Nov  62 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4371  Steel  Bands — Tropical 

Music  © 

4372  A Picture  for  Jean  . . . 

. Feb  63 

4373  A Bridge  Named 

Emma  © 

.Mar  62 

4374  End  of  the  Plains  . . . 

. Apr  63 

4375  Island  Spectacular. . . . 

May  63 

4376  South  of  the  Amazon  . 

.Jun  63 

4377  Land  of  Extremes 

.Jul  63 

4378  Land  of  Homer  

Aug  63 

TWO-REEL  COLOR  SPECIALS 

4301  Land  of  the  Long  White 

Cloud  © 

.Jan  63 

WALTER  LANTZ  CARTUNES 

(Technicolor.  .Can  be  projected  in 

the  Anamorphic  Process,  2.35-1) 

(All  run  between  6 and  7 min.) 

4220  Phoney  Express  

May  62 

4221  Careless  Caretaker  . . . 

May  62 

4222  Mother’s  Little  Helper 

Jun  62 

4223  Tragic  Magic  

.Jul  62 

4224  Hyde  and  Sneak 

.Jul  62 

4225  Voo-Doo  Boo-Boo 

.Aug  62 

4226  Crowin’  Pains  

.Sep  62 

4227  Punchy  Pooch  

.Sep  62 

4228  Little  Woody  Riding 

Hood  

.Oct  62 

4229  Corny  Concerto 

.Oct  62 

43VI  Fish  and  Chips  

. Jan  63 

4312  Greedy  Gabby 

Gator  (WW)  

.Jan  63 

4313  Coming  Out  Party.  . . 

. Feb  63 

4314  Case  of  the  Cold 

Storage  Yegg  

Mar  63 

43)5  Robin  Hoody  Woody 

(WW)  

Mar  63 

4316  Charlie’s  Mother-in-Law 

Apr  63 

WALTER  LANTZ  REISSUES 

(Color  Cartunes . . Can  be  projected 

in  the  Anamorphic  orocess. 

2.35-1) 

4331  Woody  Meets  Davy 

Crewcut  

.Jan  63 

4332  Box  Car  Bandit  

. Feh  63 

4333  The  Unbearable 

Salesman  

.Mar  63 

4334  International  Wood- 

pecker  

. Apr  63 

4335  To  Catch  a Woodpecker 

Mar  63 

4336  Round  Trip  to  Mars  . 

.Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  

.Jul  63 

SPECIAL 

4304  Football  Highlights 

1962  

WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 

(Technicolor  Reissues — 7 

min.) 

9310  Bye  Bye  Bluebeard... 

May  62 

9311  Homeless  Hare 

.Jun  62 

9312  Bird  in  a Guilty  Cage 

.Jul  62 

9313  Fool  Coveraige 

Aug  62 

1306  Dog  Pounded  

.Jan  63 

1307  Cat-Tails  for  Two 

. Feb  63 

1308  Easy  Peckin’s 

Mar  63 

1309  No  Barking 

.Apr  63 

1310  Upswept  Hare  

May  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

1722  Devil  Feud  Cake  

. Feb  63 

1723  The  Million-Hare 

Apr  63 

MERRIE  MELODIES 

LOONEY  TOONS 

(Technicolor — 7 min.) 

9712  Slick  Chick  

.Jul  62 

9713  Louvre  Come  Back 

to  Me  

Aug  62 

1706  1 Was  a Teenage  Thumb 

Jan  63 

1707  Fast  Buck  Duck 

Mar  63 

1708  Mexican  Cat  Dance.  . . 

.Apr  63 

1709  Woolen  Under  Where  . 

May  63 

WORLD-WIDE  ADVENTURE 

SPECIALS 

(Color  Reissues) 

(Two- Reel) 

1002  Thar  She  Blows  

Mar  63 

(One-Reel) 

1502  Sea  Sports  of  Tahiti  . 

. Jan  63 

1503  (NEW) . . Moroccan 

Rivieras  

Mar  63 

1504  When  Fish  Fight  

May  63 
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YOUR  REPORT  OF  THE  PICTURE  YOU 
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The  Exhibitor  Has  His  Say 
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Title Company 
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Days  of  Week  Played 
Weather  
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Title Company 
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Title Company 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  O denotes  color;  © CinemoScope;  ® VistoVision;  © Techniromo;  © Other  onomorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


i / Could  Go  on  Singing  S";  ”»™ 

1 United  Artists  (6311)  99  Minutes  Rel.  April  ’63 

1 Exhibitors  have  a powerful  selling  point  in  the  fact  that 

1 Judy  Garland,  currently  a top  singing  star  of  records,  TV 

and  concert  appearances,  does  her  first  “in  person”  sing- 
ing from  the  screen  since  “A  Star  Is  Born”  of  1954  in 
this  fine  Stuart  Millar-Lawrence  Tuiman  production. 
1 As  in  her  two  recent  UA  releases,  “Judgment  at  Nurem- 

1 berg”  and  “A  Child  Is  Waiting,”  Judy  plays  a dramatic 

1 role,  but  that  of  a famous  American  singing  star,  thus 

1 permitting  the  inclusion  of  five  ballads,  one  of  them  a 

1 rousing  new  title  tune  by  Harold  Arlen  and  E.  Y.  Har- 

burg.  With  the  personable  Dirk  Bogarde  as  her  costar, 
the  picture  should  do  strong  business,  especially  where 
1 Garland  fans  and  teenagers  predominate.  Filmed  in 

1 England  in  Eastman  Color  and  Panavision,  the  story 

1 benefits  by  famous  London  locations,  including  the  world- 

j renowned  Palladium,  as  well  as  one  of  those  natural  and 

engaging  child  performers,  Gregory  Phillips,  whose 
moments  with  Miss  Garland  and  with  Bogarde  are  real 
1 and  touching.  As  effectively  directed  by  Ronald  Neame, 

1 the  story  by  Robert  Dozier  includes  several  strong 

1 dramatic  scenes  for  the  two  stars,  a lively  Gilbert  and 

j Sullivan  bit  for  young  Phillips  and  a tearful  climax. 

Judy  Garland,  Dirk  Bogarde,  Jack  Klugman,  Aline 
1 MacMahon,  Gregory  Phillips,  Jeremy  Burnham. 

The  Courtship  of  Eddies  Father 

MGM  (321)  117  Minutes  Re).  March  ’63 

, ThJ 

■ ^ The  second  of  TOA’s  “Hollywood  Premiere  Engage- 

ment” films  is  a thoroughly  amusing,  heart-warming 
comedy  with  built-in  family  and  teenager  appeal.  The 
Joe  Pasternak  production  is  a boxoffice  “natural,”  with 
Glenn  Ford,  plus  wholesome  Shirley  Jones,  sophisticated 
Dina  Merrill  and  Roberta  Sherwood,  the  latter  the  night- 
club and  recording  star,  who  makes  her  film  debut — in 
a non-singing  part,  exploitable  names  for  all  tastes.  The 
screenplay  by  John  Gay,  based  on  the  novel  by  Mark 
Toby,  deals  with  a small  son,  played  in  a natural  and 
completely-engaging  fashion  by  Ronny  Howard,  who  tries 
to  find  a new  wife  for  his  widowed  father,  Glenn  Ford. 
While  the  action  is  always  predictable,  director  Vincente 
Minnelli  keeps  matters  moving  at  a fast  pace  and  the 
comedy  situations  are  mostly  believable  and  always 
laugh-provoking.  Although  the  father  plans  to  marry 
the  beautiful  Dina  Merrill,  the  son  dislikes  her  “slinky” 
eyes  and  much  prefers  their  friendly,  round-eyed  neigh- 
bor, Shirley  Jones — and,  of  course,  the  boy  makes  his 
father  see  it  that  way.  A Euterpe -Venice  picture,  this 
can  be  recommended  as  good,  clean  entertainment. 

Glenn  Ford,  Shirley  Jones,  Dina  Merrill,  Stella  Stevens, 

Ronny  Howard,  Roberta  Sherwood,  Jerry  Van  Dyke. 

1 Diary  of  a Madman  Sti 

United  Artists  ( ) 96  Minutes  Rel.  March  ’63 

1 Vincent  Price,  that  master  delineator  of  horror  films 

1 on  the  screen,  has  another  shuddery  field  day  with  this 

period  piece  suggested  by  a Guy  de  Maupassant  story. 

1 Like  “Pit  and  the  Pendulum”  and  “House  of  Usher,”  both 

recent  Price  vehicles,  this  should  delight  the  avid  follow- 
' ers  of  this  type  of  fare  and  also  will  satisfy  in  most  regu- 

1 lar  situations.  Price  is  the  sole  marquee  draw  but  the 

1 luscious  Nancy  Kovack,  cm’rently  getting  a buildup  by 

1 Columbia  for  “Jason  and  the  Argonauts,”  makes  a vivid 

1 impression  as  a sensual  model  who  meets  a bloody  end.  ^ 

Produced  and  written  by  Robert  E.  Kent,  the  film  deals  ,mbi) 
with  a supernatural  being,  the  Horla,  which  is  able  to 
1 influence  a French  magistrate  to  evil — the  tale  being 

1 told  via  flashbacks  as  the  dead  man’s  diary  is  read.  The 

1 use  of  Technicolor  is  a definite  asset,  as  it  enhances  the 

plush  19th  Centmy  settings  and  the  women’s  costumes, 

1 not  to  mention  the  gory  details,  which  are  plentiful,  and 

the  flaming  climax  which  destroys  both  Price  and  his 
1 nemesis,  the  Horla.  Price  has  played  in  so  many  period 

1 pictures  that  he  would  almost  seem  out  of  place  in 

1 modern  dress.  Directed  by  Reginald  Le  Borg  for  Admiral 

1 Pictures. 

Vincent  Price,  Nancy  Kovack,  Chris  Warfield,  Ian 
1 Wolfe,  Elaine  Devry,  Stephen  Roberts,  Harvey  Stephens. 

Speaking  of  Murder  Melodrama 

United  Motion  Picture  Org.  80  Minutes  Rel. 

The  gifted  Jean  Gabin,  among  the  veritable  handful 
of  international  thespians  capable  of  essaying  any  given 
role  in  any  given  atmosphere — a feat  tremendously  de- 
manding, to  be  sure — is  toplined  in  this  brisk-paced  hour 
and  20 -minute  study  of  a Paris  hoodlum’s  coping  with 
emotional  circumstances  far  beyond  the  conventionally 
accepted  chase-and-effect  that  seems  to  go  hand-in-hand 
with  stories  in  this  genre.  That  Gabin  has  enjoyed  a 
rating  not  unlike  our  own  country’s  Spencer  Tracy  on  the 
international  scene  is  all  to  the  good,  certainly,  in  selling 
° ‘q7  the  Jacques  Bar- Alain  Poire  production,  competently  di- 
rected by  Gilles  Grangier,  to  the  mass  market.  It  has 
been  dubbed  effectively  (the  French-language  version  with 
English  titles  had  its  U.S.  premiere  in  New  York  City  in 
Oct.  ’59)  and,  moreover,  is  derived  from  Auguste  Le 
Breton’s  novel,  an  apparent  best  seller  in  Gallic  book 
stores.  Annie  Girardot  and  Paul  Frankeur,  his  two  sup- 
porting leads,  have  been  seen  to  advantage  in  a number 
of  recent  imports.  Lino  Ventura,  as  an  angry,  vicious 
hoodlum,  has  some  memorable  moments,  and  Marcel 
Bozzufi  contributes  significantly  as  M.  Gabin’s  “kid” 
brother,  who  triggers  the  climactic  events. 

Jean  Gabin,  Annie  Giiardot,  Paul  Frankeur, 

Marcel  Bozzufi,  Lino  Ventura. 

1 For  Lovers  and  Others 

1 Gotham  Releasing  Corp.  83  Minutes  Rel.  

That  a sizable  market  exists  for  the  entertainment 
1 quality  of  this  latest  Gotham  Releasing  effort  has  been 

1 resoundingly  demonstrated,  particularly  in  the  larger, 

1 more  cosmopolitan  cities  where  the  action-and-adventure 

crowd  seems  to  dote  happily  on  the  female  form  and  the 
1 more  undraped  the  better.  For  the  more  demanding 

audiences,  however,  there  will  ensue  no  little  comment 
on  the  suitability  of  the  subject  matter — “call  girls,”  teen- 
1 agers  on  the  loose  and  other  sordidness  to  excess — for 

1 mass  motion  picture  enjoyment.  The  stars,  including 

1 Cora  Roberts,  Nina  Porembsky,  Angelika  Meissner  and 

Paul  Esser,  may  not  be  within  the  sphere  of  accepted 
marquee  “names,”  but  the  crowd  for  which  the  inde- 
pendently concocted  attraction  has  been  obviously  geared 
1 won’t  really  find  much  over  which  the  quibbling  can 

1 initiate.  Moreover,  it  is  sad,  unrelievedly  grim,  relent- 

1 lessly  tracing  a spoiled,  wealthy  teenager’s  trek  into  the 

city’s  night  in  quest  of  “kicks.”  Whatever  motivation 
1 was  generated  at  the  outset  is  soon  dissipated  via  a repe- 

titious aggregation  of  meaningless  sequences  that  seem  to 

thrust  the  female  form  on-camera  foregoing  the  ever- ^ 

1 necessary  ingredient  of  plotting  patterns.  The  kiddie 

1 trade,  of  course,  shouldn’t  be  encouraged  to  view  this. 

1 Cora  Roberts,  Nina  Porembsky,  Angelika 

1 Meissner,  Paul  Esser. 

"Will  you  please  transfer  our  subscription  of  BOX- 
OFFICE  from  the  Astor  to  the  Vogue  Theatre  here 
in  Orlando. 

"The  new  operators  of  the  Astor  have  been  advised 
and  will  make  application  for  their  subscription  when 
the  transfer  has  taken  place. 

"BOXOFFICE  has  become  a vital  part  of  our  oper- 
ation. Its  up-to-the-minute  news  and  film  reviews 
have  been  a stronge  influence  in  our  buying  and 
booking  policy. 

"We  are  certainly  thankful  for  the  prompt  weekly 
service  we  received.  Since  we  seem  to  take  all  this 
for  granted,  I now  realize  I have  missed  a loyal 
friend  (BOXOFFICE)  who  visits  every  Monday  morn- 
ing." 

s.’’  Ei  BILL  CARROLL, 

Orlando  Grand  Corp., 
Orlando,  Fla. 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways;  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company.  In  any  Eton  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtoined  from  Associated  Publications,  825  Von  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  SI. 00,  postn>-o  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “The  Courtship  of  Eddie’s  Father”  (MGM) 

The  recently  widowed  Glenn  Ford  returns  to  his  adver- 
tising job  and  hires  a sleep-out  housekeeper  to  take  care 
of  his  six  and  one-half-year-old  son,  Ronny  Howard.  (.Man 
Ronny  starts  asking  Ford  why  he  doesn’t  get  a sleep-in  ^ody’- 
girl  friend  and  he  suggests  that  their  friendly  neighbor, 
Shirley  Jones,  would  be  a good  choice.  While  Ford  is 
appreciative  of  Shirley’s  help  when  Ronny  gets  sick,  he 
is  more  attracted  to  the  lovely  career-gii-1,  Dina  Merrill. 

The  latter  tries  to  ingratiate  herself  with  Ronny,  but  the 
boy  dislikes  her  “slinky”  eyes.  When  Ford  breaks  the 
news  to  Ronny  that  he  has  asked  Dina  to  marry  him,  the 
boy  runs  away  and,  after  a worried  night,  the  father  finds 
his  son  has  taken  refuge  in  Shirley’s  apartment  across 
the  hall.  When  Dina  tells  Ford  that  he  must  choose 
between  her  and  the  boy,  he  realizes  that  Shirley  is  the 
better  choice  for  a new  wife,  after  all. 

EXPLOITffS: 

In  addition  to  the  TOA  and  MGM  promotion  for  the 
second  “Hollywood  Premiere  Engagement”  film,  with 
advertising  which  blankets  the  U.S.,  stress  the  popu- 
larity of  Glenn  Ford,  with  three  beauties. 

CATCHLINES: 

Every  Boy  Needs  a “Mother,”  Even  If  Dad  Has  to 
Marry  Her  . . . The  Wonderfully  Warm  Story  of  a Very 
Small  Boy  With  Very  Large  Ideas  About  Blondes, 
Brunettes  and  Redheads — and  Stuff  Like  That  for  His 
Dad. 


THE  STORY:  “Diary  of  a Madman”  (UA) 

As  the  diary  of  a deceased  French  magistrate,  Vincent 
Price,  is  read,  the  film  flashes  back  to  when  he  had 
visited  a condemned  murderer  in  his  cell,  who  professed 
to  be  possessed  of  a demon.  After  the  prisoner  is  ac- 
cidentally killed  during  a stimggle  with  Price,  the  latter 
returns  home  and  soon  learns  that  a supernatural  being, 
known  as  the  Horla,  has  taken  possession  of  him  and  is 
forcing  him  to  evil  deeds.  Price  then  takes  up  his  old 
hobby  of  sculpturing  and,  after  his  new  model,  Nancy 
Kovack,  starts  posing  for  him,  the  Horla  forces  him  to 
kill  the  girl  and  let  the  blame  be  placed  on  the  girl’s 
estranged  husband  (Chris  Warfield) . Price  then  tries  to 
murder  Elaine  Devry,  who  is  in  love  with  Chris.  Realizing 
that  the  Horla  is  forcing  him  to  these  evil  deeds.  Price  »ny  c 
waits  in  his  home  and,  when  the  unseen  Horla  makes 
his  presence  felt,  he  hurls  the  oil  lamp.  In  the  con- 
flagration that  follows  both  Price  and  the  Horla  are 
destroyed. 

EXPLOITIPS: 

’The  chief  selling  angle  is  Vincent  Price,  whose  recent 
starring  films  include  “Tales  of  Terror,”  “House  of 
Usher”  and  “Pit  and  the  Pendulum,”  all  Edgar  Allan  Poe 
tales,  and  “Tower  of  London.” 

CATCHLINES: 

Vincent  Price,  Master  of  Horror  and  Suspense,  in  the 
Class  Tale  of  Terror  and  Death  . . . The  Horla  Makes 
Man  His  Chattel,  His  Slave  and  His  Food  by  the  Mere 
Power  of  His  Will. 


"My  office  would  be  very 
incomplete  without  BOX- 
OFFICE.  Thanks  for  a fine 
job." 


Margaret  E.  Wilson, 
Penn  Theatre, 
Plymouth,  Mich. 


THE  STORY:  “I  Could  Go  on  Singing”  (UA) 

Judy  Garland,  famous  American  singing  star  who  is 
appearing  at  the  London  Palladium,  visits  Dirk  Bogarde, 
//g)'  ■ British  surgeon,  to  inquire  about  their  son,  who  has  been 
V)..'.  living  with  his  father  since  she  decided  to  pursue  a sing- 
ing career.  The  boy,  Gregory  Phillips,  believes  that 
Bogarde  and  his  now-dead  wife  had  adopted  him.  She 
begs  Bogarde  to  let  her  see  the  boy  and  he  reluctantly 
agrees.  At  the  boy’s  school,  Judy  charms  the  boy  and, 
against  Bogarde’s  orders,  she  takes  him  with  her  about 
London.  When  Bogarde  learns  of  this,  he  fights  with 
Judy  and  the  boy  hears  for  the  first  time  that  she  is  his 
real  mother.  The  boy  wants  to  stay  with  her,  although  he 
also  loves  his  father.  Judy  goes  on  a bender  and  almost 
misses  her  performance  at  the  Palladimn,  but  arrives  in 
time  to  wild  applause  from  her  admirers.  She  then 
realizes  that  she  belongs  on  the  lonely  stage  and  she  lets 
Gregory  go  away  with  his  father. 

EXPLOITIPS: 

The  big  selling  angle  is  the  fact  that  Judy  Garland  is 
making  her  first  film  appearance  actually  singing,  as  she 
last  did  nearly  a decade  ago  in  “A  Star  Is  Born.”  The 
music  lovers  and  teenagers  will  be  attracted  by  window 
displays  of  Judy  singing  at  Carnegie  Hall. 

CATCHLINES: 

Judy  Garland,  Singing,  Laughing  and  Tearing  Your 
Heart  Out  in  a Great  Drama  With  Songs  Galore  . . . She 
Had  to  Let  Love  Pass  Her  by  As  She  Sang  to  Her  Public 
From  the  Lonely  Stage. 


THE  STORY:  “Speaking  of  Murder”  (UMPO) 

This  begins  with  violence  and  ends  with  violence,  telling 
of  Paris  gang  leader  Jean  Gabin’s  inevitable  demise 
while  trying  to  save  his  naive  and  defenseless  “kid” 
brother  from  the  savage  fury  of  a psychopathic  hoodliun. 
In  a well-organized  robbery,  Gabin  drives  the  getaway  car 
to  an  obscure  garage,  has  to  restrain  Lino  Ventura  from 
attacking  a fellow  gang  member  over  the  spoils.  During 
the  night,  Marcel  Bozzufi,  Gabin’s  brother,  violates 
parole,  sneaks  into  Paris  for  a clandestine  meeting  with 
his  mistress  Annie  Girardot.  The  police  pick  him  up, 
threaten  imprisonment  unless  he  implicates  Gabin.  Lino 
-<n«  Ventm'a  and  Gabin,  in  another  robbery  scheme,  find 

nothing  going  according  to  plan;  police  close  in.  Under 

pressure,  Paul  Frankeur  discloses  the  gang’s  workings, 
but  before  authorities  can  arrest  the  leaders,  Gabin  goes 
to  his  death,  along  with  Ventura. 

EXPLOITIPS: 

Get  cooperative  newspaper  columnists  and  radio-TV 
commentators  to  discuss  Jean  Gabin’s  colorful  career 
spanning  these  past  several  decades.  Cite  comparison  be- 
tween “Speaking  of  Murder”  and  the  highly  touted 
“Rififi,”  also  from  France. 

CATCHLINES: 

An  Adventure  in  Killing!  ...  A Gangland  War,  With 
No  Holds  Barred  I . . . Jean  Gabin — Scourge  of  the  Paris 
Underworld ! 


THE  STORY:  “For  Lovers  and  Others”  (Gotham) 

It  is  midnight  at  Precinct  105,  the  darkness  bringing 
forth  a multitude  of  human  misery.  Cora  Roberts,  a 
pretty  teenager,  spoiled  and  wealthy,  secretly  embarks 
with  girl  friend  Nina  Porembsky,  on  a first  excursion 
into  night  life.  At  a bar,  they  accept  an  invitation  from 
two  young  artists  to  a wild  apartment  party.  Cora  iims 
into  trouble  when  advances  are  made  by  a guest.  In  her 
effort  to  escape,  he  is  killed.  A police  investigation  proves 
her  innocent.  At  a high-level  business  meeting,  it’s  de- 
cided that  elegant  women  and  expensive  drinks  can  help 
land  a million-dollar  deal,  during  the  course  of  a “recep- 
tion” in  a private  villa,  crowned  by  a very  private  sti’ip- 
tease  show.  One  of  the  call  girls,  however,  is  secretly 
working  for  the  opposition  and  gets  the  coveted  contract 
for  her  boss. 


EXPLOITIPS: 

The  theme  song,  “Wonderland  by  Night,”  can  be 
boosted  with  disc  jockey  plugs — the  tune  has  enjoyed 
high  ranking  on  numerous  hit  rosters.  Invite  local  au- 
( thorities  to  catch  a screening. 

'.T(iuir 

CATCHLINES: 

Realistic!  Revealing!  . . . Hard  Cash,  the  Easy  Way! 
. . . The  Inside,  Shocking  Story  of  Love  for  Sale! 
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RATES:  20^  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


cKimiiie  HOUSE 


HELP  WANTED 

SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
wiA  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romar-Vide  Co., 
Chetek,  Wisconsin. 

Experienced  manager  for  drive-in  theatre 
in  central  Indiana.  State  experience,  age 
and  family  status  in  letter.  Boxotfice  9640. 

Drive-in  manager.  New  England  area. 
Must  be  well  experienced  in  advertising, 
theatre  and  concession  operation.  Good 
starting  salary,  excellent  advancement 
opportunities  with  leading  circuit.  Box- 
olfice  9M6. 

Manager,  thoroughly  experienced,  for 
first  run  de  luxe  theatre  in  Northeast, 
Must  know  advertising,  promotion,  hard 
ticket  boxoffice.  Permanent,  excellent  ad- 
vancement opportunities.  Reply  in  confi- 
dence.  Boxoffice  9645. 

Wanted:  Experienced  Manager.  Refer- 
ences necessary.  Write  Associated  Inde- 
pendent Theatres,  2075A  Newbridge  Road, 
Bellmore,  L.I.,  N.Y. 

Qualified,  experienced,  combination  in- 
door, drive-in  manager.  County  seat  town. 
References.  Opportunity  for  aggressive 
young  man.  Apply:  Armstrong  Circuit, 
Inc.,  P.O.  Box  337,  Bowling  Green,  Ohio. 
Phone  Bowling  Green  35-32881. 


POSITIONS  WANTED 


Full  time  job  as  projectionist  in  south- 
west United  States,  preferably  southern 
California  or  Arizona.  Five  years  experi- 
ence. Write  W.  R.  Leckett,  Box  463, 
Princeton,  B.  C.,  Canada. 

Projectionist — 18  years  complete  repair 
and  maintenance  of  booth  and  sound.  Will 
go  anywhere  now.  Best  references.  Box- 
office  9641. 


Projectionist — 33  years  experience.  Drive- 
in  or  walls.  Sober  and  dependable.  Go 
any  place.  Joe  O'Cornell  jr.,  503  S.  Michi- 
gan, Roswell,  New  Mexico.  Phone  623- 
2533. 

Theatre  Executive  specializing  in  drive- 
ins.  Expert  boxoffice  promotion,  conces- 
sion operation,  advertising,  etc.  Employed, 
references,  desire  locate  Boston  area. 
Boxoffice  9649. 


POPCORN  MACHINES 


Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Hoisted,  Chicago  6,  III. 


FILMS  FOR  SALE 


One  collectors'  25  reels  Nitrate  sound 
shorts,  35mm.  One  and  two  reels,  some 
like  new.  $60  FOB  Burlington.  Kramer, 
Box  372,  Burlington,  Iowa. 


EQUIPMENT  REPAIR  SERVICE 

GATORHIDE  reflector  repair  cement. 
Easy — guaranteed— quick  shipment.  $2.95 
postpaid.  GATORHIDE,  Box  71,  Joplin, 
Missouri. 


BUY!  SELL!  TRADE! 


FIND  HELP  OR  POSITION 

Through 

BOXOFFICE 


Classified  Advertising 


Greatest  Coverage  in  the 
Field  at  Lowest  Cost 
Per  Reader 

4 insertions  for  the  price  of  3 


GENERAL  EQUIPMENT— NEW 

INDESTRUCTIBLE  MASONITE  REPLACE- 
MENT marquee  letters,  blacky  or  red. 
Interchangeable,  all  makes,  4"-50c;  6"- 
65c;  8"-75c;  10"-90c;  12"-$1.05;  16"-$1.75; 
17"-$2.00;  24"-$3.00.  Non  sliding  spring, 
10c  additional.  (10%  discount  100  letters 
or  over  $60.00  list).  S.O.S.,  602  W.  52nd, 
New  York  19. 


REPLACE  tired,  oilsoaked,  scratched, 
cracked  CinemaScope  lenses  for  $195.00 
pair.  Brand  new  variable  Superscopes  at 
V4  original  cost.  Bargains  in  Backup  lenses. 
Limited  quantity.  S.O.S.,  602  W.  52nd, 
New  York  19. 


GENERAL  EQUIPMENT— USED 

AMPLIFIERS,  SOUNDHEADS,  PROJEC- 
TORS, ARCLAMPS,  generators  from  closed 
Army  theatres,  cheap.  S.O.S.,  602  W.  52nd, 
New  York  19. 


Complete  RCA  sound  system,  $450;  Mag- 
narc  lamps,  $275;  Hertner  generator,  70- 
140,  $175;  Brenkert  BX-80  projectors,  $150. 
Boxoffice  9650. 


EQUIPMENT  WANTED 

Wanted:  Late  model  booth  equipment, 
will  dismantle.  Genesee  Valley  Specialty. 
Box  697,  Rochester  3,  New  York. 


TOP  PRICES  PAID— for  Simplex  and  RCA 
soundheads  and  Holmes  and  DeVry  pro- 
jectors with  Mazda  lamphouses!  What 
have  you?  STAR  CINEMA  SUPPLY,  621 
WEST  55th  STREET,  NEW  YORK  19. 


Wanted:  Used  BRENOGRAPH  EFFECTS 
MACHINE,  Princess  Pat  Theatre,  Alberton, 
P.E.I. 


ON  LOCATION  FILMING— 35mm 

CAN  YOU  AFFORD  not  to  offer — Busi- 
ness-Professional men  . . . what  they  want 
in  screen  ads  . . . again  this  year?  WHEN 
the  entire  ad  can  be  filmed  . . . tailor- 
mdde  ''on  the  spot"  in  COLOR  with  sound 
. . . for  only  $60.00.  That's  what  they  want 
. . . we  guarantee  you!  OFFER  'EM  . . . 
then  send  for  WINCO  . . . We  film  any- 
thing for  theatres.  BOX  1595,  Columbia, 
S.C. 


DRIVE-IN  THEATRE  EQUIPMENT 

Drive-In  Theatre  Tickets!  100,000  1x2  " 
special  printed  roll  tickets,  $40.75.  Send 
for  samples  of  our  special  printed  stub 
rod  tickets  for  drive-ins.  Safe,  distinctive, 
private,  easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  lEth  St.  (Filmrow), 
Kansas  City  8,  Mo. 


DRIVE-IN  THEATRE 
CONSTRUCTION 

75  Theatres  Since  1951.  Planning,  design 
and  construction.  Turn-Key  or  part.  Tim- 
ber, screen  tower,  perfectionist.  Certified 
Engineer  certificate  furnished,  enabling 
low  rate  insurance.  Oscar  May  Outdoor 
Display,  518  Tierney  Rd.,  Fort  Worth, 
Texas. 


BUSINESS  STIMULATORS 


Bingo,  more  action!  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N.  Y. 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  'West  44th  St.,  New  York 
36,  N.  Y. 


Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois. 


For  drive-ins  "WINKY"  car  mascot.  A 
must  for  every  car.  Arms,  legs,  move- 
eyes  wink-cute,  inexpensive.  'Write  Box 
248,  Pulaski,  Wis. 


Balloons — Kiddie  shows,  anniversaries, 
special  events.  Southern  Balloon,  Box  246, 
Atlanta  1,  Georgia. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  Son  Francisco  8,  California 


For  Sale;  Indoor  and  Drive-In  theatre 
in  North  Central  Texas.  Boxoffice  9637. 


Two  Theatres,  too  small  for  circuit  op- 
eration, eight  miles  apart,  no  competition. 
Ralls  and  Crosbyton  in  West  Texas.  Ideal 
family  operation,  good  fall  business.  Con- 
tact WALLACE  THEATRES,  INC.,  330  Col- 
lege Ave.,  Lubbock,  Texas. 

For  Sale:  Fully  equipped  theatre.  380 
seats.  S.  W.  Texas  county  seat.  Owner 
retiring.  Boxoffice  9634. 

FOR  SALE:  Indoor  house  seating  800  and 
300-car  drive-in  theatre.  Both  theatres  in 
top  condition,  located  in  thriving  Alabama 
city.  No  competition.  Boxoffice  9636. 


Modern  480-seat  theatre  located  in  a 
drawing  area  of  5,000  to  6,000.  Only  the- 
atre in  area.  Simplex  XL  projectors,  30 
ton  air-conditioner,  new  oil  furnace.  Do 
not  reply  unless  sincerely  interested. 
Write  Marvin  Handlong,  Troy,  Missouri. 


Drive-In  Theatre,  Beatrice,  Nebraska. 
Town — 12,000  population,  trade  area — 
25,000  population.  Nearest  competitor  35 
miles.  Profitable  for  owner  operator. 
$20,000  down.  STRUVE  ENTERPRISES, 
DESHLER,  NEBRASKA. 


Modern  350-car  drive-in  theatre.  Between 
two  towns  of  4,000  population  each.  Good 
business.  New  all  steel  screen,  blacktop 
drives.  Equipped  with  100  heaters.  No 
competition.  Operates  all  year.  Has  been 
well  maintained.  Low  down  payment  re- 
quired. Contact  ADRIAN  L.  WHITE,  BOX 
250,  POCAHONTAS,  ARKANSAS. 


For  Sale:  Indoor  theatre,  600  seats.  North 
central  Minnesota,  county  seat.  Tourists 
area.  Excellent  equipment  to  lease.  Beauti- 
ful theatre.  Boxoffice  9648. 


Florida  Drive-In.  One  hundred  cars — 
expandable,  $12,000.  Will  finance.  Box  24, 
McIntosh,  Florida. 


Will  trade  for  property  in  Phoenix,  Ari- 
zona, inside  theatre,  500  seats,  $30, 000- 
Population  5,000.  Reason  for  leaving — 
health.  Contact  Gale  Farr,  Mason,  Michi- 
gan. 


THEATRES  FOR  LEASE 


University  Theatre,  105th  & Euclid,  Cleve- 
land. Fully  equipped,  busy  thoroughfare. 
Contact  William  Berger,  816  Vine  Street, 
Cincinnati  2,  Ohio.  Phone  RA  1-0700. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000.  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
208,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


Wanted  to  buy  or  lease:  Drive-in  or  hard 
top  in  the  Indianapolis,  Chicago  or  St. 
Louis  exchange  area.  Grossing  $40,000.00 
plus.  Boxoffice  9647. 


SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

PROJECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
projection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covered  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understand  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
wont  Monthly  Bulletins  Only,  1-year  $6.50; 
Cash  or  Check,  no  CODs.  Send  Today! 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


THEATRE  SEATING 

We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Chicago  Used  Choir  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 
WEbster  9-4519. 


SEAT  RENOVATING:  Neat,  fast,  reason- 
able, anywhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481,  Texas  4-2738. 


Choirs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge,  2100  E.  Newton  Avenue,  Milwau- 
kee, Wisconsin. 


Wanted:  Late  model  theatre  chairs — 

must  have  self-rising  cushions.  Write 
HAYES  SEATING  CO.,  INC.,  MONTOUR 
FALLS,  N.Y. 


INTERMISSION  TAPES 

Drive-In's:  Increase  your  snack  bar  re- 
ceipts . . . Pre-show  and  intermission  tapes 
that  sparkle  . . . Guaranteed  to  sell  . . . 
Personalized  . . . Free  sample.  Commercial 
Sound  Service,  P.O.  Box  199,  Cheyenne, 
Wyoming. 


MISCELLANEOUS 

FILMSLIDE  INSERTS.  Whitley,  2123 
Stanley,  Fort  Worth  10,  Texas. 


Handy  Subscription 
Order  Form 

BOXOFFICE: 

825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 


□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 


THEATRE 


STREET 


TOWN  STATE 


NAME 


POSITION 
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CDA,  Inc. 

Cinema  Distributors  of  America,  Inc. 

Now  In  Release: 

Garbage  Man 
Common  Law  Wife 
I Hate  Your  Guts 
Poor  White  Trash 
Sin  & Symbolism 

Coming: 

when  The  Saints  Go  Marching  In! 

IVe  do  not  send  a pressbook  — We  Send  a MAN! 

DISTRIBUTORS  IN  YOUR  AREA 


Washington  & Pittsburgh 

Wheeler  Film  Co. 

S.  N.  Wheeler 

1013  New  Jersey  Ave.,  N.W. 

Washington  1,  D.C. 

Phone  783-8938 


Southeast  Division 

Howco  Exchange 
Bono  Allen  Bldg. 

P.  0.  Box  1223 
Atlanta,  Georgia 
Phone:  JA  5-5688 


Buffalo  & Albany 

B & D Enterprises 
Nate  Dickman  — Harry  Berkson 
505  Pearl  Street 
Buffalo.  New  York 

Boston  & New  Haven 

Joseph  G.  Cohen  Enterprises 
20  Winchester  Street 
Boston,  Massachusetts 

Cleveland,  Ohio  & 
Detroit,  Michigan 

Selected  Pictures  Corp. 

Sam  Schultz,  Sol  Gordon, 

Jay  Schultz,  Don  Schultz 
507  Film  Bldg. 

Cleveland  14,  Ohio 

Eastern  Division  Sales 

Ross  Wheeler 

1013  New  Jersey  Avenue,  N.W. 
Washington,  D.C. 

Phone:  783-8938 


Howco  Exchange 
Scott  Lett 

300  W.  Third  Street 
P.  0.  Box  1342 
Charlotte,  N.C. 
Phone:  ED  4-6426 

Howco  Exchange 
1011  Houston  Street 
Jacksonville,  Florida 
Phone:  356-1475 


Howco  Exchange 
399  South  Second  Street 
Memphis,  Tennessee 
Phone:  JA  6-8328 


Blue  Ribbon  Pictures,  Inc. 
200  S.  Liberty  Street 
New  Orleans,  Louisiano 
Phone:  522-0368 


Cincinnati  & Indianapolis 

Jay  M.  Goldberg 
J.  M.  G.  Film  Company 
1632  Central  Parkway 
Cincinnati,  Ohio 

Chicago  & Milwaukee 

Maton  Films,  Inc. 

M.  H.  Simons 

203  N.  Wabash  Avenue 

Chicago  1,  Illinois 

Kansas  City,  Des  Moines, 
Minneapolis 

Special  Attractions  Co. 

Beverly  Miller 
1717  Wyandotte  Street 
Kansas  City,  Missouri 
Phone:  GR  1-7759 

Eastern  Missouri-Western 
Illinois 

Belt  Enterprises,  Inc. 

Frank  L.  Plumlee 
Farmington,  Missouri 
Phone:  PL  6-3111 

Western  Division  Sales 

Kroger  Babb 

Beverly  Hills,  California 

Phone:  CR  4-2411 


FOR  FURTHER  DETAILS  CONTACT  C.D.A.  54  Dauphin  Street,  Mobile,  Ala.,  Phone  HE  3-8503 
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TOP  HITS 

OF  THE 

WINTER  QUARTER 

Dec.  Through  Feb. 
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Buena  Vista 


SON  OF  FLUBBER 


Columbia 


LAWRENCE  OF  ARABIA 


MGM 


MUTINY  ON  THE  BOUNTY 


AlP  Contract  Clause 
Provides  5 Years 
ii  TV  Clearance 


THEATRE  OWNERS  OF  AMERICA  SELECT 


it's 

of  the 
Andy 
Griffith 
Show! 


-RONNY  HOWARD-  „ JERRY  VAN  DYKE  * Screen  play  by  JOH- 


The  hilarious  heart-warming  story  of  little  Eddie 
who  had  to  choose  a bride  for  his  father  and  oh  I... 
how  carefully  he  checked  on  them  all  I 

Co-Stamtv 


EE^Y-MEE 

MineY-MO- 

WHICH  IS  THE 
DOLL  FDR 
DADDY-0  ? 


f 


FHIS  HEADT-WARMING  NEW  COMEDYl 


Glenn  FORD  -Shirley  JONES 

:?TEU.A  STEVENS  ■ DINA  MERRILL  ROBERTA  SHERWOOD 

.,ec^,VINCENT£MlNNELL|  Produced  bj  JOE  PASTERNAK-  .nPANAVlSlON'andMETROCOlOR, 


.it. 


THE  NATIONAL  FILM  WEEKLY 

Published  in  Nine  Sectional  Editions 

BEN  SHLYEN 

Editor-in-Chief  and  Publisher 

DONALD  M.  MERSEREAU,  Associate 
Publisher  & General  Manager 
JESSE  SHLYEN  ....Managing  Editor 

HUGH  FRAZE  Field  Editor 

AL  STEEN  Eostern  Editor 

I.  L.  THATCHER ...  Equipment  Editor 
MORRIS  SCHLOZMAN  Business  Mgr. 
Publication  Offices:  825  Van  Brunt  Blvd. 
Kansas  City  24,  Mo.  Jesse  Shlyon.  Man- 
aging Bdilur:  .Morris  Schlozman,  Business 
Manager;  llngb  Kraze.  Field  Gditor;  1.  L. 
'nutdber.  Editor  llie  Modern  Theatre 
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Central  Offices:  Editorial — 920  N.  Mich- 
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(How.  Telephone  Superior  7-3972.  Adver- 
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wood 5-1186.  Equipment  and  Non-Film 
Advertising — New  York  Life  Bldg.,  2801 
West  ^th  St.,  Los  Angeles  57,  Calif. 
Bob  Wettstein,  manager.  Telephone  Dun- 
kirk 8-2286. 
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cluded in  the  first  issue  of  each  month. 
Atlanta:  Jean  Mullis,  1’.  0.  Box  1695. 
Albany:  a.  S.  Conners,  140  State  St. 
Baltimore;  Geoige  Browning,  119  E. 
25tb  St. 

Boston:  Gny  Livingston,  80  Boylston, 
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Cleveland:  W.  Ward  Marsh,  Plain  Dealer. 
Columbus:  Fred  Oestreicber,  52%  W. 
North  Broadway. 

Dallas:  Mable  Guinan,  5927  Wlnton. 
Dt/wer:  Bruce  Mar.shall,  2881  S.  Cherry 
Way. 

lies  Moines:  Pat  Cooney,  2727  491b  St. 
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Indianapolis:  Norma  Geragbty,  436  N. 
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Jacksonville:  Robert  Cornwall,  1199  Edge- 
wood  Ave. 

.Memphis:  Null  Adams,  707  Spring  St. 
.Miami:  Martha  Lummus,  622  N.E.  98  St. 
Milwaukee;  Wm.  Nicbol,  2251  S.  I>ayton. 
Minneapolis:  Paul  Nelson,  3220  Park  Ave. 
S. 

New  Orleans:  Mrs.  Jack  Auslet,  2268% 
St.  Claude  Ave. 

Oklahoma  Qty:  Sam  Brunk,  3416  N. 
Virginia. 

Omaha:  Irving  Baker,  5108  Izard  St. 
Philadelphia:  Al  Zurawski,  The  Bulletin. 
Pittsburgh:  R.  F.  Kllngensmlth,  516  Jean- 
ette, Wllklnsburg.  412-241-2809. 
Portland,  Ore.;  Arnold  Marks.  Journal. 
Manchester,  N.H.:  Guy  Lan^ey,  320 
Pine  street 

St.  Louis:  Joe  t Joan  Pollack,  7335 
Shaftsbury,  University  City,  PA  5-7181. 
Salt  Lake  City:  H.  Pearson,  Deseret  News. 
San  Francisco:  Dolores  Bariisch,  25  Tay- 
lor St..  ORdway  3-4813;  Advertising: 
Jerry  Nowell.  417  Market  St,  YUknn 

2- 9537. 

Wa.shlngton:  Virginia  R.  Collier,  2308 
Ashmead  Place,  N.  W..  DUpont  7-0892. 
In  Canada 

.Montreal:  Room  314,  625  Belmont  St., 
Jules  Larochelle. 

St  John;  43  Waterloo,  Sam  Babb. 
Toronto:  2675  Bayview  Ave,,  Wlllowdale. 
Ont.  W.  GTadlsh. 

Vancouver:  411  Lyric  Theatre  Bldg.  7.'il 
Granville  St.,  Jack  Droy. 

Winnipeg:  The  Tribune,  Jim  Peters. 
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Second  Class  pontage  paid  at  Kansas  CTty, 
Mo.  Sectlorwl  Edition,  $3.00  per  year. 
National  Edition,  $7.50. 
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A IP  OPENS  THE  WAY 


IN  ITS  comparatively  short  existence  of 
about  eight  and  one-half  years,  Ameri- 
can International  Pictures  has  taken  many 
progressive  steps.  Through  each,  benefits 
have  accrued  to  the  company  itself  and,  at 
the  same  time,  to  others  in  the  industry, 
including  other  producer-distributors.  But 
none  of  those  steps  has  held  the  possibility 
of  being  as  far-reaching  as  AIP’s  current 
action  contractually  guaranteeing  theatres 
“clearance”  over  television  on  all  of  its 
films.  By  so  doing,  the  way  has  been  opened 
to  solving  what  has  been  the  industry’s 
most  perplexing,  if  not  the  most  dangerous 
problem  it  has  ever  known. 

Long  advocated,  not  only  by  exhibitors 
and  their  leaders  but  by  distributors  as  well, 
the  heads  of  AIP  this  week  have  announced 
they  have  put  into  their  film  contracts  a 
clause  guaranteeing  that  their  films  will 
not  be  shown  on  TV  for  a minimum  of  five 
years  after  their  national  release  date.  We 
heartily  congratulate  the  Messrs.  Nicholson 
and  Arkoff  for  this  highly  commendable 
action. 

Of  course,  AIP’s  step  cannot  alone  ade- 
quately stem  the  flow  of  good  film  product 
to  TV  while  it  still  has  value  for  showing 
in  theatres.  But,  if  other  producer-distrib- 
utors will  move  in  this  same  direction, 
one  by  one,  they  will  start  the  industry 
hack  on  the  progress  trail  from  which  it 
departed  when  the  first  sale  of  “old”  pic- 
tures was  made  to  TV. 

Long  before  pictures  as  current  as  some 
of  those  that  have  been  shown  on  Saturday, 
Sunday  and  Monday  night  prime  time 
over  TV  networks  began  to  appear,  the 
competition  caused  by  vintage  films  at  any 
time,  especially  in  the  evenings,  was  diffi- 
cult for  exhibitors  to  contend  with.  But, 
as  film  product  quality  improved,  the 
chances  were  better  for  profitable  the- 
atre operation — from  which  the  producer- 
distributors  also  benefited.  However,  when 
some  of  this  better  product  began  to  ap- 
pear on  TV  at  times  that,  also,  were  prime 
for  theatres  and,  often,  in  conflict  with 
the  same  stars  in  similar  types  of  pictures, 
the  “point  of  no  return”  was  reached. 

If  this  has  not  yet  become  concretely 
apparent  to  the  companies  whose  product 
on  TV  is  directly  competing  with  their  own 
product  in  theatres,  it  soon  will  be.  Losses 
reflected  in  theatres,  through  whatever 
cause,  soon  are  reflected  by  the  companies 
from  whom  the  theatres  buy — or  do  not 
buy.  In  either  case,  it’s  a situation  that 
shouhl  not  he  allowed  to  exist,  let  alone 
get  out  of  hand. 

Judging  by  the  advance  information  and 


the  actual  viewing  of  forthcoming  pictures 
for  the  ensuing  season,  a renaissance  of 
the  motion  picture  is  at  hand.  The  collec- 
tive industry  should  do  everything  in  its 
power  to  preserve  the  opportunity  it  has 
therein  for  the  first  time  in  many  years. 
That  can  he  done  by  reserving  for  itself, 
not  only  the  initial  showing  of  the  new  pic- 
tures but  for  the  profitable  reshowings 
that  the  majority  of  them  can  have.  The 
way  to  do  that  is,  of  course,  to  not  make 
them  available  to  television — in  the  same 
way  that  AIP  is  doing. 

Self-preservation  is  the  first  law  of  na- 
ture. And  it  should  be  the  first  law  of  the 
motion  picture  industry. 

★ ★ 

Little  Drops  of  Water 

As  often  has  been  observed,  amending 
of  the  consent  decrees  could  be  of  great 
benefit  to  the  industry  in  all  of  its  branches. 
Among  other  things,  the  rulings  of  the  de- 
crees have  been  a material  cause  of  the 
drop  in  production,  as  a result  of  the  di- 
vorcement of  production  companies  from 
their  theatre  affiliates.  With  fewer  pictures 
being  made,  theatre  business  has  been  ad- 
versely affected,  as  has  distribution,  and 
employment  of  talent  and  labor  in  the 
studios  has  been  reduced. 

It  is  understandable,  therefore,  that  rep- 
resentatives of  the  labor  unions  have  been 
seeking  to  secure  modification  of  the  con- 
sent decrees,  such  as  was  done  in  Wash- 
ington this  week.  A union  committee  met 
with  George  Weaver,  assistant  secretary 
of  the  Labor  Department  for  this  purpose, 
who  pointed  out  that  this  was  a matter  for 
the  Justice  Department.  Several  months 
ago,  the  lATSE,  at  its  biennial  convention, 
sought  the  ear  of  the  Justice  Department. 
And,  of  course,  from  time  to  time,  pro- 
duction, distribution  and  exhibition  lead- 
ers have  pointed  out  the  difficulties  the  con- 
sent decrees  have  caused  them. 

Theatre  Owners  of  America  representa- 
tives also  met  with  Mr.  Weaver  this  week, 
emphasizing  the  production  need  by  the- 
atres and  its  effect  on  the  more  than  200,- 
000  persons  employed  in  theatres. 

There  was  no  visible  sign  of  encourage- 
ment on  any  of  these  counts.  But,  if  these 
“little  drops  of  water”  are  kept  up,  per- 
haps, as  the  saying  goes,  “they  Mill  Mear 
away  the  big  stone.” 
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AIR  CONTRACT  CLAUSE  PROVIDES 
FIVE  YEARS  CLEARANCE  OVER  TV 


Product  Outlook  Bright 
For  Rest  of  Year:  Hyman 


Policy  Designed  to  Curb 
'Indiscriminate'  Sales 
Of  Current  Films 

NEW  YORK — In  a move  to  curtail  im- 
mediately the  current  indiscriminate  sell- 
ing of  virtually  brand-new  pictures  to 
television,  American  International  has  in- 
stituted a new  policy  of  providing  a “no 
television”  clause  on  all  AIP  pictures. 

The  contract  clause,  immediately  appli- 
cable to  “The  Raven”  and  “Operation 
Bikini,”  guarantees  that  AIP  films  will 
not  be  shown  on  television  for  a minimum 
of  five  years  from  the  date  of  national 
release,  subject  only  to  bank  foreclosure 
or  financial  loss  resulting  from  film  rentals 
not  equaling  “production  and  distribution 
costs  and  expenses  within  a period  of  two 
years  from  national  release  date.” 

At  a tradepress  meeting  here  Thursday 
(21),  James  Nicholson,  AIP  president,  said 
that  producers  and  distributors  had  an 
obligation  to  offer  some  protection  for  ex- 
hibitors to  prevent  almost-new  pictures 
from  being  rushed  into  TV  and,  in  some 
cases,  conflicting  with  theatre  bookings. 
He  said  that  “we  of  American  International 
challenge  the  other  companies  to  follow 
our  pledge  to  exhibitors.” 


James  Nicholson  Samuel  Arkoff 


The  new  AIP  policy  was  set  up  in  co- 
operation with  the  leaders  of  Theatre 
Owners  of  America  and  Allied  States  Ass’n, 
who  joined  with  the  AIP  executives  in 
warning  of  disastrous  results  to  the  in- 
dustry if  their  action  was  not  backed  by 
other  companies.  Nicholson  said  that  when 
an  industry  group  a few  months  ago  asked 
the  companies  to  grant  TV  clearance  in  ex- 
hibition contracts,  AIP  was  the  only  com- 
pany to  answer  with  an  unequivocal  yes. 

Samuel  Arkoff,  executive  vice-president, 
said,  “We  alone  cannot  rim  with  the  ball. 
It  is  up  to  the  other  production-distribu- 
tion companies  to  determine,  each  for  it- 
self, that,  to  continue  the  present  policy 
of  some  companies  in  playing  a picture  on 
television  while  it  still  has  boxoffice  value, 
is  disastrous  to  each  company  as  well  as  to 
the  industry  as  a whole.” 

Arkoff  also  said  that  “most  companies 
have  insisted,  when  this  subject  has  been 
raised  before,  that  they  would  be  prevented 
from  granting  such  TV  clearance,  because  of 
their  banking  requirements  or  their  stock- 
holders’ demands.  As  the  ‘midwife’  of  this 
clause,  we  believe  it  is  designed  to  overcome 
any  valid  objections  from  bankers,  financiers 


NEW  YORK — The  product  outlook  for 
the  rest  of  the  year  is  bright.  In  fact,  ac- 
cording to  Edward 
L.  Hyman,  v i c e- 
president  of  Ameri- 
c a n Broadcasting- 
Paramount  Theatres, 

“there  is  more  qual- 
ity product  coming 
from  Hollywood  this 
year  than  at  any 
time  during  the  past 
few  years.” 

Hyman,  who  makes 
an  annual  junket  to 
Hollywood  to  look 
over  upcoming  pic- 
tures and  then  issues  his  “Report  From 
Hollywood”  brochure,  met  with  the  trade- 
press  here  Tuesday  (19)  and  gave  the 
writers  a rundown  on  the  release  status. 
He  said  he  believed  the  newest  compila- 
tion was  the  most  complete  and  informa- 
tive in  the  seven  years  he  had  undertaken 
the  task. 

The  report  lists  the  releases  of  12  dis- 
tributors through  October  and,  in  some 
instances,  through  November  of  this  year 
and  some  even  later.  It  also  contains  cap- 
sule reviews  of  more  than  50  pictures  which 
were  screened  for  Hyman  during  his  re- 
cent visit  to  the  studios. 

In  a new  approach,  Hyman  said  he  had 
asked  all  of  the  distributors  to  release 
one  quality  picture  on  or  about  August 
30.  He  said  the  request  was  granted  and 
that  exhibitors  could  expect  one  top  pic- 
ture from  each  of  the  companies  which 


or  stockholders.  In  today’s  market  of  in- 
dependent productions,  a very  important 
consideration  is  the  question  of  outside  pro- 
ducers, consisting  of  either  foreign  pro- 
ducers, star  and/or  directors,  and/or  writer 
established  corporations,  or  other  combina- 
tions. However,  the  clause  should  protect 
such  outside  producers  as  to  their  financing 
requirements.” 

Commenting  on  the  AIP  action.  Jack 
Armstrong,  president  of  National  Allied, 
said,  “Jim  Nicholson  and  Sam  Arkoff  de- 
serve the  highest  commendation  from  every 
one  in  the  motion  picture  industry  for 
the  positive  and  constructive  step  to  save 
the  industry  from  self-destruction.  All  pro- 
ducers and  all  film  companies  cannot  be 
urged  too  strongly  to  provide  theatrical  re- 
leases with  similar  definite  clearance  over 
television.” 

John  H.  Stembler,  president  of  TOA,  said, 
“TOA  applauds  American  International  on 


will  carry  into  Labor  Day  and  the  month 
of  September.  He  pointed  out  that,  hereto- 
fore, the  industry  had  suffered  in  Septem- 
ber due  to  the  lack  of  sufficient  releases  of 
quality  product.  The  release  of  quality 
pictures  at  that  time,  he  said,  would  en- 
able exhibitors  to  be  booked  solidly  into 
October  when  the  important  releases  for 
the  fourth  quarter  of  the  year  could  be 
expected. 

As  an  addendum  to  the  report,  Hyman 
noted  that  Paramount  had  announced 
“Paris  When  It  Sizzles”  for  either  an 
August  or  October  release.  He  said  the 
report  showed  that  all  distributors  had 
a wealth  of  quality  films  for  release  dur- 
ing the  summer  and  that  in  his  opinion 
the  Paramount  picture  would  do  better  in 
October  than  in  August.  He  said  he  con- 
ferred with  Charles  Boasberg,  president 
and  general  sales  manager  of  Paramount 
Film  Distributing  Corp.,  who  agreed  to 
release  the  picture  in  the  later  month. 
Hyman  said  he  told  Boasberg  that  the 
exhibitors  in  the  United  States  and  Canada 
would  justify  the  change  and  would  prove 
to  him  that  he  had  made  a wise  decision 
by  doing  their  utmost  in  promoting  the 
production. 

Hyman  proposed  a fom-th  quarter  drive 
and  urged  all  exhibitors  to  extend  them- 
selves and  conduct  an  extensive  campaign 
in  this  period. 

“Heretofore,”  he  said,  “we  have  experi- 
enced a great  falling-off  during  the 
fourth  quarter  of  the  year,  but,  with 
the  tremendous  support  we  now  have  been 

(Continued  on  next  page) 


its  precedent-making  decision  that  offers 
some  reassurance  to  exhibitors  that  motion 
pictures  intended  for  theatrical  showing 
will  not,  within  a few  short  years,  be  seen 
on  prime-time  network  TV  shows,  such  as 
‘Saturday  Night,  Sunday  Night  and  Mon- 
day Night  at  the  Movies.’  ” 

Ben  Marcus,  former  chairman  of  the 
board  of  National  Allied,  referred  to  the 
AIP  action  as  “ a breakthrough  in  a problem 
that  made  all  other  problems  insignificant.” 
Also  present  at  the  conference  were  Milton 
London,  executive  secretary  of  National 
Allied;  Joseph  Alterman  and  Herman  Silver 
of  TOA;  David  Milgram,  Pennsylvania  cir- 
cuit operator;  Roy  Cooper,  Northern  Cali- 
fornia TOA,  San  Francisco;  Wilbur  Snaper 
and  Irving  Dollinger,  Allied  of  New  Jersey; 
Sidney  Stern,  president  of  Allied  of  New 
York;  and  Samuel  Seidelman,  vice-president, 
and  Ruth  Pologe,  publicity  representative,  of 
AIP. 


Edward  L.  Hyman 
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NO  GUARANTEE  OF  MORE  PRODUCT,  STUDY  REVEALS 

Reject  Eady  Fund  Plan 
At  TO  A Board  Meet 


WASHINGTON  — The  much-discussed 
Eady  Fund  plan  received  a negative  re- 
port at  the  mid-winter  meeting  of  the  The- 
atre Owmers  of  America’s  board  of  directors 
and  executive  committee  here  Tuesday  (19) . 
The  subject,  first  introduced  at  TOA’s  an- 
nual convention  last  year  in  Miami  Beach, 
had  been  placed  in  the  hands  of  Herman 
Levy,  general  counsel,  for  a thorough  study 
following  a presentation  of  how  it  oper- 
ated in  England  by  Ellis  Pinkney,  head  of 
the  exhibitor  organization  in  London. 

In  his  report  to  the  board  and  executive 
committee,  John  Stembler,  TOA  president, 
said  that  Levy’s  summary  of  his  findings 
was  a negative  one,  primarily  because  the 
plan  would  not  guarantee  additional  prod- 
uct. 

FURTHER  EXPLORATION 

“But  we  are  not  stopping  here,”  Stem- 
bler said.  “We  will  continue  to  bend  every 
effort  to  stimulate  motion  picture  produc- 
tion and  will  explore  every  idea  and  back 
every  plan  that  promises  this  result,  no 
matter  where  it  originates.” 

Stembler  told  the  association’s  leaders 
that  there  appeared  to  be  nothing  on  the 
horizon  which  would  indicate  that  pro- 
duction-distribution would  increase  its 
product  supply.  Therefore,  he  said,  one  of 
TOA’s  major  objects  will  be  to  stimulate 
more  production  in  every  way  possible. 

The  TOA  president  gave  a wrapup  of 
TOA’s  activities  during  the  year,  pointing 
out  that  organization’s  first  preview  pro- 
duction, “What  Ever  Happened  to  Baby 
Jane?”  had  been  so  successful  that  other 
distributors  were  seeking  to  join  in  the 
project.  He  said  it  was  his  understanding 
that  “Baby  Jane”  had  been  made  for  a 
negative  cost  of  about  $800,000  and  that  it 
was  heading  for  a $4,000,000  gross.  “We 
proved  good  quality  pictures  can  do  busi- 
ness anytime  of  the  year.” 

Stembler  urged  the  utilization  of  TOA’s 
new  slogan,  “Tonight’s  the  Night  to  Go  Out 
to  a Movie.” 

‘EVALUATION  COMMITTEE’ 

In  order  to  serve  its  members  better, 
Stembler  named  an  “evaluation  committee” 
for  the  purpose  of  taking  “a  close,  hard 
look  at  TOA,  its  organization  and  activi- 
ties without  any  reservations  whatsoever.” 
He  said  he  had  been  influenced  to  do 
this  by  the  “many  complex  and  difficult 
problems  which  confront  us  and  our  de- 
sire that  TOA  be  utilized  as  the  most  ef- 
fective instrument  possible  in  attacking 
these  ills.”  Ernest  Stellings,  former  TOA 
president,  was  appointed  chairman  of  the 
evaluation  committee. 

The  TOA  board  asserted  that  the  show- 
ing of  recently  released  films  on  television 
was  viewed  with  alarm  and  that  all  avail- 
able avenues  of  possible  relief  would  be 
fully  explored.  A “task  force”  for  this  pur- 
pose was  appointed  with  David  Milgram  at 
the  head. 


TOA  HIGHLIGHTS 


Washington — Topics  discussed  and  dis- 
posed of  at  the  board  of  directors  and  execu- 
tive committee  of  the  Theatre  Owners  of 
America  here  Tuesday  (19)  were  as  follows: 

A “task  force”  was  appointed  to  deal  with 
the  problems  of  unfair  competition  stemming 
from  the  release  of  comparatively  new  films 
to  television.  David  Milgram  will  head  the 
unit. 

The  San  Francisco  Film  Festival  was  en- 
dorsed and  TOA  members  were  urged  to 
give  it  their  support. 

Adherence  to  the  Production  Code  was 
reaffirmed. 

It  was  voted  to  increase  the  scope  of  the 
Film  Content  Information  Service. 

Members  were  urged  to  watch  censorship 
and  classification  bills  on  the  local  level 
and  to  notify  TOA  whenever  measures  were 
introduced. 

It  was  recommended  that  National  Screen 
Service  make  two  types  of  trailers  on  adult 
films,  witholding  scenes  from  children 
viewers. 

A negative  report  was  issued  on  the  adop- 
tion of  an  Eady  Fund  plan  in  the  United 
States. 


Two  TOA  Proposals  Go 
To  Secretary  of  Labor 

WASHINGTON — Two  proposals  of 
deep  interest  to  the  industry  were  pre- 
sented to  George  Weaver,  Assistant 
Secretary  of  Labor,  by  the  Theatre 
Owners  of  America  here  Tuesday  (19). 
Both  were  designed  to  increase  the  prod- 
uct flow. 

The  recommendations,  made  by  A. 
Julian  Brylawski,  chairman  of  TOA’s 
national  legislation  committee,  were  as 
follows : 

“That  the  federal  government  of  the 
United  States  initiate  a monetary  sub- 
sidy to  increase  motion  picture  produc- 
tion in  the  United  States  and  that  funds 
for  this  subsidy  be  obtained  from  sources 
other  than  additional  taxes  on  theatres 
or  on  boxoffice  admissions. 

“That  there  be  no  quota  placed  on 
the  number  of  foreign  films  that  can  be 
imported  into  the  United  States.” 

Brylawski  stated  that  the  American 
film  theatres,  which  employed  more 
than  200,000  persons,  were  suffering 
from  a shortage  of  quality  pictures 
made  in  this  country  and  had  found  it 
vital  to  their  operation  to  show  for- 
eign films  in  addition  to  the  domestic 
product.  At  the  same  time,  he  added, 
exhibition  was  seeking  ways  to  increase 
film  production  in  this  country. 


Changes  in  Decrees 
Urged  by  Unions 

WASHINGTON— Spokesmen  for  east 
coast  film  production  unions,  in  meetings 
this  week  with  a Labor  Department  task 
force  headed  by  assistant  secretary  George 
Weaver,  made  strong  pleas  to  the  govern- 
ment agency  that  any  solution  to  the  prob- 
lems of  the  film  industry  must  also  encom- 
pass help  for  the  nation’s  theatres. 

Primary  discussion  at  an  afternoon  ses- 
sion Tuesday  (19)  centered  aroimd  the  prob- 
lems raised  by  foreign  restrictions  on  films 
dubbed  domestically.  The  union  men  also 
indicated  that  thought  should  be  given 
to  modifying  the  consent  decrees  imder 
which  the  industry  operates.  They  indi- 
cated that  divorcement  of  production  and 
exhibition  today  inhibits  adequate  pro- 
duction of  theatrical  film. 

The  Labor  Department  officials  pointed 
out  that  this  was  a matter  for  the  Justice 
Department  and  added  that  they  would 
speak  to  officials  of  that  department  to 
determine  its  views.  As  for  aid  to  theatres. 
Secretary  Weaver  pointed  out  that  such 
assistance  would  require  legislative  action 
and  that  the  Labor  Department  could  not 
institute  programs  such  as  subsidies. 

At  a morning  meeting,  a joint  labor- 
management  committee  asked  the  depart- 
ment to  set  new  standards  for  awarding  con- 
tracts for  government-sponsored  films,  in 
which  additional  weight  would  be  given  to 
quality,  as  well  as  price.  A future  meet- 
ing will  be  set  up  for  discussion  of  that 
matter. 

The  Department  has  no  further  meetings 
slated  with  industry  officials,  but  will  ana- 
lyze the  materials  and  review  them  with 
other  government  agencies  in  an  effort  to 
find  solutions. 


Product  Outlook 

(Continued  from  preceding  page) 

promised  by  the  distributors  for  good  qual- 
ity product  to  be  released  around  August 
30  and  to  carry  into  September,  we  are 
certain  that,  with  the  quality  product 
that  will  be  forthcoming  thereafter,  the 
fourth  quarter  promises  to  be  excellent 
for  the  entire  industry.” 

Hyman  warned,  however,  that  quality 
product  in,  and  of  itself,  did  not  guarantee 
success  at  the  boxoffice  and  stated  that 
exhibitors,  on  their  part,  must  pitch  in 
and  work  to  make  such  success  a reality. 
He  urged  all  theatremen  who  had  endorsed 
his  plan  for  orderly  distribution  to  do 
their  utmost  at  the  grassroots  level  dur- 
ing the  fourth  quarter  to  insure  its  success 
for  themselves  and  the  industry. 

“Only  this  way,”  he  said,  “can  ‘orphan 
periods’  be  abolished  and  our  constantly 
reiterated  statement  that  there  are  no 
orphan  periods  that  quality  product  can- 
not cure  be  made  a reality.” 

Recipients  of  the  Report  From  Holly- 
wood were  urged  to  read  carefully  each 
of  the  stories  from  the  ten  studios  he 
visited.  While  dissimilar,  they  point  out 
the  diversity  in  nature  and  the  methods 
the  studios  are  employing  to  produce  the 
quality  product  which  the  industry  needs. 

“Each  studio,”  Hyman  said,  “this  year 
seems  to  have  a different  approach,  but 
all  point  toward  quality  product.” 
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Detroit  Co-op  Ad  Group 
Pushing  Oscar  Tieup 


O'Brien  Lists  20  MGM 
Features  for  1963-64 


Robert  H.  O’Brien,  center,  MGM  president,  is  shown  at  a conference  with 
Robert  M.  Weitman,  left,  MGM  vice-president  in  charge  of  production,  and 
Maurice  Silverstein,  president  of  MGM-Intemational  and  vice-president  of  MGM. 


DETROIT — Metropolitan  Exhibitors  of 
Detroit,  a cooperative  advertising  group  of 
42  drive-ins,  neighborhood  and  suburban 
theatres,  has  provided  all  participating  the- 
atres with  complimentary  Academy  Award 
kits  this  year  to  assure  maximum  local 
promotion  of  the  Oscar  telecast.  The  kits 
are  sponsored  by  COMPO  and  distributed 
by  National  Screen  Service. 

The  organization,  now  in  its  seventh 
year  of  business-building  activity,  spent 
$161,250.03  during  1962  on  cooperative  ad- 
vertising campaigns  for  66  programs.  This 
amount  was  in  addition  to  each  theatre’s 
normal  ad  budget.  Radio  advertising  re- 
ceived 41  per  cent  of  the  expenditure,  news- 
paper display  39  per  cent,  and  television 
spots  20  per  cent. 

Because  of  competitive  bookings,  not  all 
theatres  participated  in  every  campaign. 
A combination  of  radio  and  newspaper  ads 
was  used  in  31  of  the  campaigns,  while 
16  featured  display  ads  exclusively  and 
eight  used  all  three  media.  The  amount 
spent  on  each  campaign  varied  from  as 
low  as  $700  to  a high  of  $9,000. 

During  the  17-day  local  newspaper  strike. 
Metropolitan  Exhibitors  of  Detroit  spent 
$11,520  on  a printed  Movie  Directory  and 
a telephone  answering  service  for  program 
information,  with  Alden  W.  Smith  of  Co- 
operative Theatres  of  Michigan  as  co- 
ordinator. More  than  a half-million  Movie 
Directories  were  printed  each  week  for  three 
weeks  and  distributed  to  the  public  through 
supermarkets,  department  stores,  discount 
houses,  drugstores,  hotels  and  restaurants. 

The  organization  is  directed  by  a com- 
mittee composed  of  Alden  Smith;  William 
M.  Wetsman,  Wisper  & Wetsman  circuit; 
Woodrow  R.  Fraught,  United  Detroit  The- 
atres; Adolph  and  Irving  Goldberg,  Com- 
mrmity  Theatres,  and  Michigan  Allied 
president  Milton  H.  London. 


Academy  Award  Display  Kits 
In  Big  Demand  by  Exhibitors 

NEW  YORK — National  Screen  reports 
that  the  early  sale  of  display  kits  to  ex- 
hibitors for  the  Academy  Awards  broadcast 
promotion  is  running  well  above  opening 
sales  in  all  previous  National  Screen  dis- 
tributions. 

The  report  was  made  by  A1  Stefanic  of 
National  Screen  at  a meeting  Monday 
(18)  in  the  office  of  Charles  E.  McCarthy, 
executive  vice-president  of  COMPO,  which 
is  sponsoring  exhibitor  participation  in 
the  April  8 broadcast. 

Reports  also  were  heard  from  the  follow- 
ing representatives  of  other  organizations: 
Leo  Pillot  and  Sydney  Mesibov  of  the 
American  Broadcasting  System,  whose 
combined  television  and  radio  facilities 
are  being  used  for  the  broadcast;  Taylor 
Mills  of  the  Motion  Picture  Ass’n  of  Amer- 
ica and  Sandy  Black  of  Harshe-Rotman 
& Druck,  Inc.,  public  relations  counsel 
for  the  Academy. 

National  Screen  now  has  the  kits  avail- 
able in  all  its  branch  offices  throughout 
the  country,  Stefanic  said.  Distribution  in 
the  New  York  area  started  Monday  (18) 
with  orders  on  hand  for  all  but  a very 
few  circuits  in  the  metropolitan  area. 


NEW  YORK  — Metro-Goldwyn-Mayer’s 
new  production  program  will  be  concen- 
trated at  the  studios  in  Culver  City,  Calif., 
and,  by  May,  “will  be  at  the  highest  level 
of  production  in  several  years,”  according 
to  Robert  H.  O’Brien,  president,  whose 
first  program  since  his  election  will  in- 
clude 20  features  in  active  preparation  for 
filming  during  1963  and  early  1964. 

O’Brien’s  announcement  that  the  scripts 
of  these  20  features  are  either  completed 
or  in  advanced  stages  of  writing  was  made 
following  a series  of  conferences  at  the 
MGM  studio  with  Robert  M.  Weitman, 
production  head,  and  Maurice  Silverstein, 
recently  elected  president  of  MGM  Inter- 
national and  vice-president  of  MGM,  Inc. 

“The  pictures  being  readied  for  film- 
ing will  provide  a balanced  program  of  im- 
portant entertainments  for  release  well  into 
1964.  Additionally,  the  36  new  pictures 
available  for  release  by  the  end  of  1963  is 
the  greatest  number  offered  exhibitors  in 
any  similar  period  in  the  past,”  O’Brien 
said. 

Four  of  the  20  pictures  on  the  new  sched- 
ule will  be  in  production  by  May,  in  addi- 
tion to  “The  Wheeler  Dealers,”  the  Martin 
Ransohoff-Filmways  production  starring 
James  Garner  and  Lee  Remick,  which 
Ransohoff  is  producing  and  Arthur  Hiller 
directing.  The  other  pictures  are  “The 
Prize,”  an  adaptation  of  the  Irving  Wal- 
lace best  seller  which  will  be  produced  by 
Pandro  S.  Berman  and  directed  by  Mark 
Robson  with  Paul  Newman  and  a new 
European  actress,  Elke  Sommer,  heading 
the  cast;  “Twilight  of  Honor,”  to  be  pro- 
duced by  William  Perlberg  and  George 
Seaton  as  the  first  starring  picture  for 
Richard  Chamberlain,  star  of  TV’s  Doc- 
tor Kildare  series,  with  Nick  Adams,  Joan 
Blackman,  Joey  Heatherton,  Claude  Rains 
and  Donald  Barry;  “Sunday  in  New  York,” 
a Seven  Arts  production  from  the  Broad- 
way stage  success,  to  be  produced  by  Ever- 
ett Freeman  and  directed  by  Peter  Tewks- 
bury, starring  Jane  Fonda,  Cliff  Robertson 
and  Rod  Taylor,  and  “A  Global  Affair,”  a 
Seven  Arts  production  produced  by  Hall 
Bartlett  and  starring  Bob  Hope. 

Other  pictures  in  preparation  include 
“Carnival,”  to  be  produced  by  Arthur 
Freed  and  directed  by  Gower  Champion; 


“His  and  Hers,”  to  be  produced  by  Pandro 
S.  Berman;  “36  Hours,”  to  be  produced  by 
Pearlberg  and  Seaton;  “A  Kick  in  the 
Head,”  to  be  produced  by  William  Roberts; 
“Vive  Las  Vegas,”  to  be  produced  by  Jack 
Cummings  with  Elvis  Presley  starred; 
“Signpost  to  Murder,”  to  be  produced  by 
Lawrence  Weingarten;  “The  San  Francis- 
cans,” to  be  produced  by  Joe  Pasternak; 
“The  Americanization  of  Emily,”  a Martin 
Ransohoff-Filmways  production  starring 
William  Holden;  “Company  of  Cowards,” 
to  be  produced  by  Ted  Richmond;  “Too  Big 
for  Texas,”  to  be  produced  by  Ted  Rich- 
mond; “The  Unsinkable  Molly  Brown,”  to 
be  produced  by  Lawrence  Weingarten; 
“Mail  Order  Bride,”  to  be  produced  by 
Richard  Lyons;  “The  Navy  Story”  and 
“Harrigan’s  Halo.” 

Also  scheduled  for  production  in  1964 
is  “The  40  Days  of  Musa  Dagh,”  from  the 
Franz  Werfel  novel,  to  be  produced  by 
Pandro  S.  Berman. 

In  addition,  MGM  British  Studios  are 
currently  filming  in  London:  “Interna- 
tional Hotel,”  produced  by  Anatole  de 
Grunewald,  starring  Elizabeth  Taylor, 
Richard  Burton,  Rod  Taylor,  Orson  Welles, 
Margaret  Rutherford,  Elsa  Martinelli  and 
Robert  Coote,  while  in  production  on  loca- 
tion are  “Tarzan’s  Three  Challenges,”  pro- 
duced by  Sy  Weintraub  with  Jock  Ma- 
honey starred,  and  “Of  Human  Bondage,” 
a Seven  Arts  production  by  James  Woolf, 
directed  by  Henry  Hathaway,  starring  Kim 
Novak,  Laurence  Harvey,  Siobhan  Mc- 
Kerma,  Robert  Livesey  and  Bryan  Forbes. 
MGM’s  new  TV  shows  are  The  Travels  of 
Jaimie  McPheeters,  for  ABC,  and  Mi’. 
Novak,  The  Lieutenant  and  Hari’y’s 
Girls,  all  for  NBC,  in  addition  to  the  cur- 
rent hom’-long  Dr.  Kildare  and  The 
Eleventh  Hour,  which  NBC  has  renewed 
for  next  season. 

In  connection  with  O’Brien’s  recent 
statement  to  MGM  stockholders  that  a 
survey  is  under  way  to  determine  how  the 
company  might  most  effectively  use  the 
187  acres  of  land  now  owned  by  MGM,  he 
re-emphasized  that,  if  any  portion  of  this 
land  is  to  be  utilized  to  create  revenue- 
producing  operations,  it  can  only  lead  to  a 
more  efficient  and  less  costly  studio  opera- 
tion. 
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FURTHER  STREAMLINING  PLANNED 


Fox  Does  Not  Intend  to  Under-Print 
Or  Under- Advertise,  Says  Poe 

By  AL  STEEN 


NEW  YORK— “We  haven’t  started  to 
fight  yet  and  we’ve  barely  scratched  the 
surface,”  Seymour 
Poe  said  when  asked 
if  20th  Century-Fox 
had  turned  the  cor- 
ner after  its  recent 
corporate  difficulties. 

The  executive  vice- 
president  of  the  com- 
pany said  that  he  and 
other  top  officers 
were  working  14  to 
18  hours  a day  be- 
cause “we  must  get 
results.”  The  changes 
in  the  domestic  de- 
partments virtually  have  been  completed, 
he  said,  and  attention  now  is  being  directed 
toward  the  foreign  division.  A vice-presi- 
dent in  charge  of  foreign  distribution  will 
be  appointed  shortly,  he  said.  Poe  stated 
that  several  persons  were  under  considera- 
tion, but  that  a definite  selection  had  not 
been  made.  In  addition,  several  new  ex- 
ecutives in  the  foreign  subsidiary  would 
be  added,  he  said. 

The  naming  of  Dear  Film  as  20th-Fox’s 
distribution  outlet  in  Italy  was  the  first 
of  other  contemplated  innovations  abroad. 
The  Dear  deal  was  a radical  departure 
from  its  traditional  system  of  distribution 
in  the  foreign  field.  Poe  said  there  would 
be  further  streamlining  here  and  abroad 
without  losing  any  of  the  former  effici- 
ency. 

WILL  ELIMINATE  WASTE 

The  intelligent  use  of  money  is  of  prime 
importance,  Poe  said.  The  tripling  of  print 
orders  on  a picture  does  not  mean  the  pic- 
ture will  triple  the  expected  gross.  By  the 
same  token,  the  tripling  of  an  advertising 
budget  does  not  mean  that  business  will 
be  tripled.  On  the  other  hand,  he  con- 
tinued, the  company  does  not  intend  to 
under-print  or  under-advertise.  The  whole 
intent  is  to  eliminate  waste  in  both  de- 
partments, he  said. 

The  product  that  was  promised  in  a re- 
cent statement  by  Darryl  F.  Zanuck,  presi- 
dent, will  be  delivered,  Poe  said,  adding 
that  20th-Fox  was  in  the  unique  position 
of  having  a president  who  also  was  “the 
best  production  head  in  the  business.”  With 
starting  dates  set  on  new  pictures,  Zan- 
uck’s  organization  is  “organized  and  rarin’ 
to  go.”  Budgets  on  all  pictures  will  be 
fixed  to  correspond  with  the  importance 
of  the  properties.  Stories  that  do  not  war- 
rant more  than  $500,000  to  produce  will 
stay  within  that  figure,  whereas  there  will 
be  no  stinting  on  films  that  warrant  $3,- 
000,000  and  $4,000,000,  he  said,  adding  that 
“it  all  depends  on  the  property.”  With 
Zanuck’s  know-how,  there  will  be  quality 
in  all  types. 

“Cleopatra”  has  been  set  for  32  do- 
mestic engagements  so  far,  Poe  stated, 
and  in  every  one  of  them  cash  advances 
have  been  made.  Tlie  New  York  advance 
from  the  Rivoli  Theatre,  $1,250,000,  was 


the  largest,  with  Los  Angeles  putting  up 
$1,000,000.  Famous  Players  Canadian  Corp. 
last  week  gave  20th-Fox  a $1,000,000  guar- 
antee in  cash  for  the  engagement  in  seven 
Canadian  cities  starting  June  26. 

While  there  had  been  speculations  that 
the  cash  advances  might  equal  the  pro- 
duction cost,  Poe  said  such  a situation  was 
hardly  possible  or  probable,  but  the  pay- 
ment in  advance  months  ahead  of  the 
opening  of  a picture  was  unprecedented  in 
any  branch  of  show  business. 

TO  SET  FOREIGN  DATES 

Foreign  dates  have  not  been  set  yet  on 
“Cleopatra,”  but  Poe  was  scheduled  to 
leave  for  Paris  late  in  the  week  to  conduct 
meetings  with  the  European  sales  and 
publicity-advertising  executives  on  the  sub- 
ject of  the  European  engagements.  Sales 
policies  and  advertising  procedures  will 
be  determined  at  these  sessions. 

“No,”  Poe  concluded,  “we  have  not  turned 
the  corner  yet,  but  with  the  way  everybody 
is  working,  the  corner  will  be  turned  by 
itself  before  we  are  aware  of  it.  We  are 
on  the  way.” 

The  annual  meeting  of  20th  Century- 
Fox  stockholders  has  been  set  for  May  21. 

'Qeopatra'  West  Coast 
Opening  Now  June  19 

NEW  YORK — The  west  coast  premiere 
of  “Cleopatra”  at  the  RKO  Pantages  in 
Los  Angeles  has  been  set  forward  a week 
to  June  19  from  June  26.  The  premiere 
will  be  for  the  benefit  of  the  Music  Center 
Building  Fund,  sponsored  by  Mrs.  Nor- 
man Chandler,  wife  of  the  publisher  of 
the  Los  Angeles  Times. 

The  world  premiere  will  be  held  at  the 
Rivoli  Theatre  in  New  York  June  12. 


ACCEPTS  ‘LAWRENCE’  AWARD— 
Robert  S.  Ferguson,  center,  executive 
in  charge  of  worldwide  advertising, 
publicity  and  exploitation  for  Columbia 
Pictures,  is  shown  accepting  an  award 
for  “Lawrence  of  Arabia.”  The  film 
received  the  “best  American  film  of 
1962  award”  from  the  Film  Critic’s 
Circle  of  the  Foreign  Language  Press  of 
New  York.  The  22nd  annual  award 
ceremonies  were  broadcast  over  station 
WNYC.  The  editors  represent  37  dif- 
ferent newspapers  printed  in  17  lan- 
guages. 


Seymour  Poe 


MPI  Readying  Release 
Of  'Checkered  Flag' 

KANSAS  CITY  — Motion  Picture  In- 
vestors, Inc.,  this  week  confirmed  its  plans 
for  early  distribution  of  “The  Checkered 
Flag”  and  “Trigger  Happy,”  calling  for 
release  on  a territory-by-territory  basis  with 
saturation  campaigns  backed  by  strong 
newspaper,  radio  and  TV  advertising. 

“The  Checkered  Flag,”  a racing  picture 
in  color,  was  produced  in  Florida  and 
Nassau  by  Herbert  Vendig  and  now  is  in 
the  final  stages  of  laboratory  work  in 
New  York,  with  the  first  print  expected 
to  be  ready  for  screening  later  this  month. 
Several  MPI  board  members,  who  viewed 
the  trailer  here  this  week,  reported  they 
were  quite  enthusiastic  about  it. 

“Trigger  Happy”  is  the  new  title  for 
“The  Deadly  Companions,”  originally  pro- 
duced by  Carousel  Productions  and  dis- 
tributed by  Pathe-Alpha  Distributing  Co. 
MPI  took  over  control  of  the  picture  last 
December  31.  New  advertising  material, 
including  trailer,  radio  tapes  and  paper 
is  being  created  for  the  film  under  the 
new  title. 

According  to  Beverly  Miller,  an  officer 
and  board  member  of  MPI,  several  na- 
tional film  distributinig  companies  have 
evidenced  interest  in  handling  the  pic- 
tures. However,  MPI  is  proceeding  with 
its  own  distribution  plans.  It  is  expected 
that  the  first  saturation  booking  will  occur 
prior  to  May  1. 


National  General  Plans 
Ten  More  Drive-Ins 

BEVERLY  HILLS,  CALIF.— Ten  more 
drive-ins  are  planned  for  operation  within 
18  months,  Irving  H.  Levin,  executive  vice- 
president  of  National  General  Corp.  re- 
ported at  a meeting  of  the  circuit’s  drive-in 
theatre  managers  here.  The  circuit’s  newest 
drive-in  will  open  in  May  in  San  Jose. 

Drive-in  theatres  will  play  an  increasingly 
important  role  in  the  company’s  ex- 
pansion plans.  Levin  declared,  pointing  out 
that  “from  our  own  pilot  program  of  eight 
drive-ins  we  have  learned  that  drive-ins 
contribute  more  profits  per  unit  than  hard- 
tops.” 

Levin  told  the  drive-in  managers  that 
they  were  the  nucleus  of  the  circuit’s  drive- 
in  operations  and  had  proved  their  ability 
and  qualifications  in  drive-in  operation. 
The  circuit,  which  now  operates  213  hard- 
tops,  is  looking  forward  to  the  time  when 
it  will  have  50  drive-in  theatres,  he  said. 
The  drive-ins  will  either  be  constructed 
from  the  ground  up  or  acquired,  subject 
to  Justice  Department  and  federal  court 
approvals. 

Trons-Lux  TV  Adds  New 
Southeast  Division 

NEW  YORK  — Trans-Lux  Television 
Corp.  has  expanded  to  include  a new 
southeastern  division  office,  headquartered 
in  Miami  Beach,  Fla.,  according  to  Rich- 
ard Carlton,  vice-president.  Marshall  “Bud” 
Ormond  is  being  transferred  from  his 
present  post  as  Ti'ans-Lux  midwestern  di- 
vision manager,  to  head  the  new  division. 

Marvin  Lowe,  most  recently  with  Screen 
Gems,  has  been  named  new  midwestern 
division  head. 
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FANTASTIC  MAGAZINE  COVERAGE!  Two  LIFE  cover  MULTI-CITY  BOBBY  RYDELL  clothing  tie  up,  backed  by 


breaks  with  inside  spreads!— plus  pieces  in  LOOK,  FAMILY  WEEK- 
LY, PARADE,  SATURDAY  EVENING  POST,  SHOW,  T.V.  GUIDE, 
PAGEANT,  PROMENADE,  GENTLEMEN’S  QUARTERLY  and  many 
more  to  come! 

'BIRDIE’  BUSTS  OUT  WITH  THE  BIGGEST  FULL 
COLOR  FASHION  PROMOTION  IN  SCREEN  HIS- 
TORY! as  SEVENTEEN  Magazine  features  17  pages— each  with 
full  film  credit,  all  keyed  to  nationwide  and  local  store  promo- 
tions!...  including  special  tie-ins  with  the  biggest  store  in  your 
town! 

RECORD  RECORD  RELEASES!  Original  soundtrack  al- 
bum on  R.C.A.  Victor.  Showcase  album  on  Colpix  Records.  Bobby 
Rydell  album  on  Cameo  Parkway  Records.  Jazz  album  on  Colpix 
Records.  Plus  hundreds  of  singles  singing  the  praises  of  BIRDIE 
coast  to  coast! 

HELENA  RUBINSTEIN  TEEN-AGE  makeup  tie  in  with 
ads  in  SEVENTEEN,  INGENUE,  and  the  Scholastic  Group  in  April 
and  May! 

HELENA  RUBINSTEIN  OFFERS  PRINCESS 

PHONES  as  prizes  in  nationwide  BIRDIE  Telephone  teen 
contest! 


national  and  local  advertising  and  mammoth  store  displays! 

NORTON  MOTORCYCLES  BOOST  'BIRDIE’  with  ad 
vertising  and  publicity  in  ‘Motorcycling’  and  dealer  displays  fea- 
turing Jessie  Pearson! 

ANN-MARGRET,  BOBBY  RYDELL  AND  JESSIE 
PEARSON  P.A.  TOURS  to  pack  in  the  teen-agers! 

ED  SULLIVAN  EXPLODES  THE  BIGGEST  'BIRDIE’ 
BREAK  OF  ALL  IN  MID-JUNE  FOR  32,000,000 
T.V.  VIEWERS  ON  CBS -TV! 

PLUS-THESE  SPECTACULAR  ADVERTISING 
EXTRAS!-BIG  SUNDAY  SUPPLEMENT  COLOR 
ADS  IN  SCORES  OF  CITIES... TREMENDOUS  24- 
SHEET  POSTING  ON  MAJOR  ARTERIES  COAST- 
TO-COAST... AND... NEWSPAPER,  RADIO  AND  TV 
ADVERTISING  THAT’S  BIGGER  THAN  BIG... 
GREATER  THAN  GREAT! 
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STRONG  WINTER  QUARTER  FARE 
LIFTS  GROSSES  TO  HIGH  SPOT 

Slight  Improvement  Shown  ~ ~~  ~ ~ 

In  Number  of  Releases;  Top  Hits  fOt  vVintsr  QuQftQlf 

56.8%  Rank  As  Hits  (December  through  February,  1963) 


Barabbas  (Col)  

*Bellboy  and  the  Playgirls,  The  (UPRO)  

^Billy  Rose's  Jumbo  (MGM)  

Coming-Out  Party,  A (Union)  

David  and  Lisa  (Cont'l)  

Days  of  Wine  and  Roses  (WB)  

Diamond  Head  (Col)  

*Divorce — Italian  Style  (Embassy)  

40  Pounds  of  Trouble  (Univ)  

Freud  (Univ)  

Gigot  (20th-Fox)  

Gypsy  (WB)  

*I  Spit  on  Your  Grave  (Audubon)  

In  Search  of  the  Castaways  (BV)  

It's  Only  Money  (Para)  

*Kind  of  Loving,  A (Governor)  

^Lawrence  of  Arabia  (Col)  

Mutiny  on  the  Bounty  (MGM)  

*Phaedra  (Lopert)  

Raven,  The  (AIP)  

Samson  and  the  Seven  Miracles  (AIP)  

Sodom  and  Gomorrah  (20th-Fox)  

Son  of  Flubber  (BV)  

Toros  Bulba  (UA)  

Two  for  the  Seesaw  (UA)  

Who's  Got  the  Action?  (Para)  

!|^BOXOFFICE  Blue  Ribbon  Award  Winner 
‘Late  fall  quarter  release 

‘Legend  of  Lobo,  The  121 

Son  of  Flubber  291 


173 


121 


154 


,130 


H 155 
152 


152 


159 


155 


125 


144 


123 


164 


162 


121 


189 

_ 197 
_231 


184 


,257 


,207 


279 
,264 
, 192 


,291 


186 


A surge  of  long-running,  crowd-drawing 
spectaculars  and  strong  boxoffice  pictures 
kept  first-run  business  at  a high  level  dur- 
ing the  winter  quarter — December  through 
February — while  the  amount  of  product 
released  showed  slight  signs  of  improve- 
ment. The  quarter  had  37  features,  with 
sufficient  playdates  to  indicate  boxoffice 
strength,  placed  in  release.  This  was  one 
more  than  in  the  preceding  fall  quarter 
when  36  pictures  were  released,  and  two 
more  than  in  the  winter  quarter  a year 
ago.  A dozen  long-running  films,  repre- 
senting 32.4  per  cent  of  the  total  output, 
were  outstanding  during  the  quarter.  Led 
off  by  the  three  top  money-makers,  “Son 
of  Flubber”  (Buena  Vista),  with  291  per 
cent;  “Lawrence  of  Arabia”  (Columbia), 
vith  279,  and  “Mutiny  on  the  Bounty” 
(MGM),  with  264,  the  12  included  “In 
Search  of  the  Castaways”  (BV) ; “Barab- 
bas” and  “Diamond  Head”  (Columbia) ; 
“David  and  Lisa”  (Continental) ; “Sodom 
and  Gomorrah”  (20th-Fox) ; “Taras  Bulba” 
(United  Artists);  “Freud”  (Univex’sal), 
and  “Days  of  Wine  and  Roses”  and 
“Gypsy”  (Warner  Bros.). 

Six  of  the  12  scored  well  over  200  per 
cent.  For  the  same  quarter  a year  ago,  only 
four  pictures  of  35  released  scored  200 
or  more.  Top  hits  at  that  time  were  “Ser- 
geants 3”  (United  Artists),  with  265  per 
cent;  “Lover  Come  Back”  (Universal)  229, 
and  “Flower  Drum  Song”  (Universal)  215. 

Of  the  37  pictures  placed  in  release  dur- 
ing the  current  winter  quarter,  21,  or  56.8 
per  cent,  were  ranked  in  the  top  hit  class 
by  exhibitors  in  the  20  key  cities  across  the 
nation  whose  grosses  provide  the  national 
average  for  Boxoffice-BAROMETER.  Pic- 
tures in  the  top  hit  classification  are  those 
which  score  120  per  cent  or  more. 

In  addition,  31  of  the  37  releases,  repre- 
senting 83.8  per  cent  of  the  product,  scored 
average  (100  per  cent)  or  better.  In  num- 
ber, this  equaled  the  preceding  year,  when 
31  of  35  pictures  scored  average  or  better 
during  the  winter  quarter,  although  the 
percentage  was  down  a bit  from  last  win- 
ter’s 86.6  per  cent. 

Following  are  feature  pictures  released 
in  the  first  six  months  of  the  current  sea- 
son, September  through  February,  and 
averages  based  on  reports  from  first-run 
theatres  in  20  key  cities.  Asterisks  indicate 
releases  in  the  fall  quarter — September 
through  November. 

(Average  Is  100) 


ALLIED  ARTISTS: 

‘Billy  Budd  145 

‘Convicts  4 120 

AMERICAN  INTERNATIONAL: 

Raven,  The  144 

‘Reptilicus  104 

Samson  and  the  Seven  Miracles  123 

‘Warriors  Five  94 

‘White  Slave  Ship 98 

BUENA  VISTA: 

‘Almost  Angels  120 

In  Search  of  the  Castaways  207 


COLUMBIA: 

Barabbas  173 

‘Best  of  Enemies,  The  139 

‘Damn  the  Defiant!  105 

Diamond  Head  231 

‘Pirates  of  Blood  River  90 

‘Requiem  for  a Heavyweight  149 

‘Ring-a-Ding  Rhythm  92 

Lawrence  of  Arabia  279 

‘Two  Tickets  to  Paris  94 

‘War  Lover,  The  117 

‘We'll  Bury  You!  99 

CONTINENTAL: 

David  and  Lisa  189 

Loneliness  of  the  Long  Distance  Runner,  The..  118 

‘Operation  Snatch 121 

‘Waltz  of  the  Toreadors  125 

EMBASSY: 

‘Divorce — Italian  Style  155 

METRO-GOLDWYN-MAYER: 

Billy  Rose's  Jumbo  154 

Cairo  88 

‘Escape  From  East  Berlin 90 

Hook,  The  106 

‘ I Thank  a Fool  112 

‘Kill  or  Cure  109 

Mutiny  on  the  Bounty  264 

Password  Is  Courage,  The  108 

‘Period  of  Adjustment  163 

‘Savage  Guns,  The  89 

‘Swordsman  of  Siena  92 

‘Very  Private  Affair,  A 113 

PARAMOUNT: 

A Girl  Na.med  Tamiko  116 

‘Girls!  Girls!  Girls! 198 

It's  Only  Money  155 

‘Pigeon  That  Took  Rome,  The  127 

Where  the  Truth  Lies  91 

Who's  Got  the  Action?  121 

Wonderful  to  Be  Young  88 

20TH  CENTURY-FOX: 

Day  Mars  Invaded  Earth,  The 86 

Gigot  152 

‘I  Like  Money  125 

Lion,  The  115 


‘Longest  Day,  The  244 

Sodom  and  Gomorrah  164 

*300  Spartans,  The  120 

Young  Guns  of  Texas  88 

UNITED  ARTISTS: 

Child  Is  Waiting,  A 113 

‘Hero's  Island  100 

‘Kid  Galahad  159 

‘Manchurian  Candidate,  The  149 

‘Pressure  Point  108 

‘Sword  of  the  Conqueror  102 

Taras  Bulba  186 

‘Tower  of  London  97 

Two  for  the  Seesaw  162 

‘Vampire  and  the  Ballerina,  The  97 

UNIVERSAL: 

40  Pounds  of  Trouble  152 

Freud  184 

‘If  a Man  Answers  161 

Mystery  Submarine  100 

‘No  Man  Is  an  Island  108 

.‘Phantom  of  the  Opera,  The  121 

‘Stagecoach  to  Dancers'  Rock 98 

WARNER  BROS.: 

‘Chapman  Report,  The  189 

Days  of  Wine  and  Roses  197 

‘Gay  Purr-ee  96 

Gypsy  257 

‘Story  of  the  Count  of  Monte  Cristo,  The  ....  92 

Term  of  Trial  104 

‘What  Ever  Happened  to  Baby  Jane?  193 

MISCELLANEOUS: 

‘Bellboy  and  Playgirls  (UPRO) 121 

Cleo  Fro.m  5 to  7 (Zenith)  119 

Coming-Out  Party,  A (Union)  130 

‘Creation  of  the  Humanoids  (Emerson)  98 

Crooks  Anonymous  (Janus)  107 

‘First  Spaceship  on  Venus  (Crown-Int'l)  113 

‘Flame  in  the  Streets  (Atlantic)  103 

‘Horror  Hotel  (Trans-Lux)  102 

‘1  Spit  on  Your  Grave  (Audubon)  159 

Joseph  and  His  Brethren  (Colorama)  90 

‘Kamikaze!  (Brigadier)  110 

‘Kind  of  Loving,  A (Governor)  125 

‘Night  They  Killed  Rasputin,  The  (Brigadier)  . . 98 

‘Phaedra  (Lopert)  192 

‘Smashing  of  the  Reich  (Brigadier)  110 

‘Tell-Tale  Heart,  The  (Brigadier)  105 

‘Varan  the  Unbelievable  (Crown-Int'l)  113 
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AB-PT  Income  Up; 
Theatre  Div.  Off 


Boasberg  Is  Saluted  by  500  at  Luncheon 


Charles  Boasberg,  president  of  Paramount  Film  Distributing  Corp.  and  the 
guest  of  honor  at  an  industry  luncheon  Wednesday  (20)  in  the  Americana  Hotel, 
receives  a plaque  in  recognition  of  his  popularity:  Left  to  right,  S.  H.  Fabian, 
chairman  of  the  luncheon;  John  Stembler,  president  of  Theatre  Owners  of 
America;  Boasberg,  and  Wilbur  Snaper,  representing  Allied  States  Ass’n. 


NEW  YORK — More  than  500  industry 
representatives  of  the  United  States  and 
Canada  saluted  Charles  Boasberg,  president 
and  general  sales  manager  of  Paramount 
Film  Distributing  Co.,  at  a luncheon  in  the 
Americana  Hotel  here  Wednesday  (20). 
Boasberg  was  presented  with  a bronze  plaque 
in  recognition  of  his  service  to  the  motion 
picture  industry. 

S.  H.  Fabian  was  chairman  of  the  luncheon 
and  the  speakers  were  Ned  Depinet,  who  re- 
counted Boasberg’s  early  days  in  the  in- 
dustry; Barney  Balaban,  president  of  Para- 
mount Pictures:  George  Weltner,  executive 
vice-president  of  Paramount;  John  Stembler, 
president  of  Theatre  Owners  of  America, 
and  Ben  Marcus,  who  sat  in  for  Jack  Arm- 
strong, president  of  Allied  States  Ass’n,  ill 
with  the  flu. 

Balaban  said  that  the  attendance  by  so 
many  leading  exhibitors  from  around  the 
country  was  not  only  a fine  tribute  to  Boas- 
berg but  that  it  symbolized  the  realization 
of  a closer  and  more  harmonious  relation- 
ship between  exhibitors  and  distributors.  He 
urged  all  in  production,  distribution  and  ex- 
hibition “to  get  together,  work  together  and 
build  together.” 


New  'Mutiny'  Openings 
Set;  Total  Is  Now  51 

NEW  YORK — MGM  has  set  six  new  re- 
served-seat engagements  for  “Mutiny  on 
the  Bounty”  in  early  April,  bringing  to  51 
the  number  of  cities  in  which  the  picture 
has  opened  as  a roadshow  in  the  U.S.  and 
Canada. 

“Mutiny”  will  open  April  4 at  the  Mid- 
town in  Grand  Rapids  and  the  Five  Points 
in  Jacksonville.  On  April  12,  it  will  open 
at  the  Capri  in  Des  Moines  and  the  Strand 
in  Hartford.  On  April  18,  it  will  open  at 
the  State  in  New  Orleans  and  the  Rialto 
in  Louisville.  Previously  announced  were 
the  March  28  openings  in  Austin,  Dayton, 
Albuquerque  and  Wichita. 


On  the  dais  were  Balaban,  Myron  Blank, 
Harry  Brandt,  Max  A.  Cohen,  Roy  Cooper, 
Depinet,  Russell  Downing,  Fabian,  Eman- 
uel Frisch,  Salah  Hassanein,  Edward  L. 
Hyman,  R.  M.  Kennedy,  Joseph  Levine, 
Milton  London,  Harry  Mandel,  Charles  B. 
Moss,  Robert  H.  O’Brien,  Samuel  Pinanski, 
Walter  Reade  jr.,  Sam  Rinzler,  Herman 
Robbins,  Sam  Rosen,  Edward  Seider, 
Robert  Shapiro,  Stembler,  Solomon  Straus- 
berg,  Laurence  Tisch  and  Weltner. 

Ned  Depinet,  who  had  been  Boasberg’s 
boss  at  RKO  Radio,  gave  a brief  history  of 
the  guest  of  honor’s  career,  pointing  out 
that  Boasberg  had  started  as  a student 
salesman  in  the  Buffalo  branch,  having 
been  recommended  by  Lee  Marcus,  then 
president  of  RKO-Pathe.  He  said  Boas- 
berg wore  a raccoon  coat  when  making  his 
sales  calls  and  that  Boasberg  was  not  a stu- 
dent salesman  for  long.  His  record  was  such 
that  he  went  on  to  become  branch  manager 
and  finally  general  sales  manager. 

Morton  Sunshine  was  coordinator  of  the 
event. 

An  overflow  crowd  resulted  in  a ‘“profit” 
which  will  be  turned  over  to  the  Will  Rogers 
Hospital. 


WASHINGTON— John  H.  Stembler, 
Theatre  Owners  of  America  president,  pre- 
sented special  plaques  to  Congressmen 
Emanuel  Celler  of  New  York,  and  George 
Huddleston  jr.  of  Alabama  at  the  TOA  Re- 
ception for  Senators  and  Congressmen,  in 
the  Congressional  Room  of  the  Statler- 
Hilton  Hotel,  here  Tuesday,  March  19. 

The  presentations  were  made  at  the  re- 
ception and  culminated  the  mid-winter 
meeting  of  the  board  of  directors  and  ex- 
ecutive committee  of  TOA. 

The  plaques  honored  both  congressmen  for 
the  bills  they  have  introduced  against  pay 
TV. 


NEW  YORK  — Although  gross  income 
and  operating  profit  of  American  Broad- 
casting-Paramount Theatres  were  at  a 
record  high  for  1962,  the  theatre  division 
was  off  from  the  level  of  the  previous 
year. 

Leonard  Goldenson,  president,  reported 
that  gross  income  was  $379,741,000,  com- 
pared with  $363,085,000  in  1961,  with  a net 
operating  profit  increased  to  $10,757,000 
from  $9,906,000.  Capital  gains  were  $282,- 
000  compared  with  $5,124,000  in  the  pre- 
vious year. 

Goldenson  said  tne  drop  in  theatre  busi- 
ness reflected  the  fewer  number  of  quality 
pictures  released  as  well  as  the  effects  of 
sustained  adverse  weather  conditions  early 
in  the  year.  Fifteen  marginal  properties 
were  divested  during  1962  and  two  the- 
atres were  acquired.  Goldenson  said  fur- 
ther acquisitions  were  being  considered, 
particularly  in  growing  suburban  areas. 
Theatre  income  for  the  year  was  $75,956,- 
000  compared  with  $83,328,000  in  1961. 

Merchandise  sales  and  other  income  in- 
creased to  $29,262,000  from  $25,477,000  in 
the  prior  year,  principally  from  the  record 
and  publishing  subsidiaries. 

The  ABC  division’s  income  went  up  to 
$274,523,000  from  $254,280,000  in  1961. 


19  Universal  Exploiteers 
To  Cover  'Birds'  Debuts 

NEW  YORK — Universal  has  made  initial 
assignments  of  19  field  exploitation  repre- 
sentatives, including  two  of  its  executives, 
to  cover  the  New  York  premiere  and  35 
of  the  initial  key  city  openings  of  Alfred 
Hitchcock’s  “The  Birds,”  as  part  of  its 
record  promotional  campaign  on  the  pic- 
ture, it  is  announced  by  Herman  Kass,  ex- 
ecutive in  charge  of  national  exploitation. 

“The  Birds,”  in  Technicolor  starring  Rod 
Taylor,  Jessica  Tandy  and  Suzanne  Ple- 
shette  and  introducing  “Tippi”  Hedren,  will 
have  its  world  premiere  at  the  RKO  Pal- 
ace and  Sutton  theatres  in  New  York 
Thursday  (28),  followed  by  key  city  open- 
ings from  coast  to  coast  on  April  4 and 
April  11. 

Robert  Ungerfeld,  Universal’s  home  of- 
fice exploitation  executive,  is  covering 
Memphis,  Miami  and  New  Orleans  while 
Ben  Katz,  midwest  advertising  and  pub- 
licity executive,  is  covering  Chicago  and  the 
territory.  Bernie  Korban,  Bill  Blake  and 
Lee  Bergman  are  on  special  assignment 
working  in  New  York  and  on  the  out-of- 
town  engagements. 

The  14  other  exploitation  representatives 
are  Ken  Smith,  David  Pollard,  Paul  Ross. 
Bucky  Harris,  A1  Palladino,  George  Ban- 
nan,  Sy  Schechter,  David  Kane,  Louis  Or- 
love,  Mike  Weiss,  Amike  Vogel,  Bob  John- 
son, Bilford  McCormack  and  Morris  Yuter. 
The  cities  being  covered  besides  those  al- 
ready mentioned  include  Atlanta,  Charlotte, 
Baltimore,  Washington,  Albany,  Buffalo, 
Rochester,  Syracuse,  Boston,  Providence, 
Cincinnati,  Cleveland,  Dallas,  Fort  Worth, 
Houston,  Oklahoma  City,  San  Antonio,  Des 
Moines,  Kansas  City,  Omaha,  Detroit,  In- 
dianapolis, Milwaukee,  Minneapolis,  St. 
Paul,  Philadelphia,  Pittsburgh,  Denver, 
Portland,  Salt  Lake  City,  San  Francisco, 
Seattle  and  St.  Louis. 


Two  Congressmen  Receive 
Special  TOA  Plaques 
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THE  MOST 

IMPORTANT  ADVENTURE 
OF  OUR  TIME! 


A man  with  a mission, 
fighting  the  forces 
of  vioience  in 
southeast  Asia . . . 
baiting  the  hidden 
tigers  in  a jungie 
of  intrigue. . . 
with  a continent 
as  a battieground 
and  haif  a worid 
as  the  prize! 


r 


Marlon  Brando 


in  his  most  powerfui  and 
most  challenging  role! 


Marlon 

Brando 

IN 

*"TheUgly 

American’’ 


in  Eastman  COLOR 

co-starring 

SANDRA  CHURCH -EIJIOKADA 
PAT  HINGLEw:.  ARTHUR  HILL 


Screen  Story  and  Screenplay  by  STEWART  STERN 
From  the  novel  by  William  J.  Lederer  and  Eugene  Burdick 
Produced  and  Directed  by  GEORGE  ENGLUND  • A Universal  Picture 


THE  MANAGER'S  ROLE 

Should  Make  It  His  Business  to  Greet 
Patrons  and  Be  Promotion-Minded 


All-States  11  Drive-Ins 
Sold  to  Video  Chain 

ALBUQUERQUE— All-States  Theatres, 
headquartered  here,  has  sold  its  11  drive- 
in  theatres  in  New  Mexico  and  Texas  to 
Video  Theatres  of  Oklahoma  City  at  an 
undisclosed  price,  it  was  announced  here 
by  James  Griffing,  All-States  president. 

The  transaction  includes  three  drive-ins 
in  Albuquerque,  two  in  Hobbs,  N.  M.,  one 
each  in  Big  Spring  and  Abilene,  Tex.,  and 
the  operation  of  five  drive-ins  in  Odessa, 
Tex.  Griffing  said  the  Odessa  operation 
was  a lease  setup  and  the  houses  were  not 
owned  by  All-States. 

Also  included  was  the  local  Twin-Putt 
miniature  golf  course,  which  had  been 
owned  by  All-States. 

Griffing  said  that  Paul  West  of  Pampa, 
Tex.,  would  be  the  general  manager  of  the 
Video  operation  in  Albuquerque. 

Griffing  said  he  intends  to  remain  here 
and  continue  active  in  theatre  advertising 
and  exploitation,  and  assist  his  father  Tom 
Griffing  in  the  drive-in  theatre  construc- 
tion business. 

It  was  reported  that  Video  Theatres 
probably  also  will  purchase  the  half-com- 
pleted Silver  Dollar  Drive-In,  now  being 
built  by  Griffing.  Video,  a wholly  owned 
subsidiary  of  RKO  General,  operates  about 
150  theatres  in  Oklahoma  and  Texas. 

First  Lady  Won't  Attend 
WOMPI  Convention 

DALLAS — Mrs.  John  F.  Kennedy  will  not 
attend  the  annual  Women  of  the  Motion 
Picture  Industry  convention  here  in  Sep- 
tember as  an  honor  guest,  it  was  an- 
nounced this  week  by  Sue  Benningfield, 
chairman  of  the  banquet  arrangements. 
Mrs.  Kennedy  informed  the  WOMPI  that 
the  summer  vacation  of  the  First  Family 
will  overlap  into  September  and  conflicts 
with  the  WOMPI  dates.  “It  is  not  feasible 
to  change  our  convention  time  at  this  late 
date,”  Miss  Benningfield  reported. 

The  First  Lady  sent  her  very  best  wishes 
to  members  of  WOMPI  for  continued  suc- 
cess in  community  service  programs  and  a 
most  enjoyable  convention  in  Dallas  and 
expressed  the  hope  that  she  would  have 
another  opportunity  some  day  to  meet 
with  all  of  the  WOMPI  members. 


'Merrily  We  Roll  Along' 

To  Be  Filmed  by  MGM 

HOLLYWOOD  — William  Perlberg  and 
George  Seaton  have  acquired  the  rights 
to  “Merrily  We  Roll  Along”  for  MGM  pro- 
duction, one  of  the  outstanding  New  York 
stage  hits  of  the  many  written  in  collabora- 
tion by  the  late  Moss  Hart  and  George  S. 
Kaufman.  Planned  by  Perlberg  and  Seaton 
as  a starring  vehicle  for  two  top  male  and 
two  feminine  stars,  the  screenplay  is  be- 
ing written  by  Henry  Denker. 

Seaton  is  currently  writing  the  screen- 
play of  “36  Hours”  as  a third  major  prop- 
erty on  their  schedule ; “Twilight  of  Honor” 
being  the  second. 


TT  109'  Premiere  in  Boston 

HOLLYWOOD— Warner’s  “PT  109”  will 
have  its  world  premiere  Jime  27  in  Boston, 
President  Kennedy’s  hometown.  It  will 
play  Boston’s  Orpheum  Theatre. 


By  OSCAR  A.  BROTMAN 

President  of  Greater  Chicagoland  Drive- 
In  Theatre  Ass’n  and  Chicagoland  Releas- 
ing Plan,  Inc. 

(The  following  article  appeared  in  the 
March  15  issue  of  the  TOA  Bulletin.) 

The  manager  of  a theatre,  by  the  sheer 
projection  of  his  own  personality,  can  in 
the  space  of  a few 
short  months,  in- 
crease or  decrease  the 
business  of  a theatre 
by  as  much  as  25  per 
cent. 

A real  manager  does 
not  hide  in  his  office, 
but  is  on  the  floor 
as  much  as  possible, 
especially  during  the 
peak  periods.  When 
the  audience  is  arriv- 

Oscar  A.  Brotman  ing,  he’s  near  the  en- 
trance, smiling,  greet- 
ing, and  calling  out  the  patrons’  names  if 
he  knows  them.  A cheerful  “good  evening,” 
“howdy,”  “nice  to  see  you,”  “hope  you  enjoy 
the  show,”  “how  have  you  been,”  or  some 
such  affable  comment  flatters  the  customer 
and  makes  him  feel  important.  When  the 
show  breaks,  the  manager  again  should  be 
near  the  door,  smiling  and  nodding  to  his 
patrons.  Comments  such  as  “good  night,” 
“nice  to  have  seen  you,”  “glad  you  could  join 
us  for  the  evening,”  “how  was  the  program 
tonight?”  “hope  you  enjoyed  the  program 
tonight”  . . . creates  the  impression  that  the 
manager  is  genuinely  interested  in  the 
customer  personally. 

BE  CALLED  BY  FIRST  NAME 

During  the  course  of  the  evening,  the 
manager  should  make  it  his  business  to 
chat  with  several  customers,  introduce 
himself  and  let  his  name  be  known.  Many 
years  ago,  I managed  a neighborhood  the- 
atre in  the  northwest  side  of  Chicago,  and 
I am  not  being  unduly  modest  when  I state 
that  I doubt  that  there  was  a person  within 
a mile  of  the  theatre  who  did  not  know  that 
my  name  was  Oscar.  First  of  all,  it  is  a 
funny  name  and  easy  to  remember.  There 
wasn’t  a merchant  in  the  area  with  whom 
I was  not  on  a first  name  basis.  Today, 
more  than  25  years  later,  hardly  a day 
goes  by  that  I am  not  greeted  by  my  first 
name  in  another  part  of  the  city  by  one  of 
my  former  patrons. 

It  is  equally  important  for  a manager  to 
spend  one  or  more  hours  away  from  the 
theatre  each  week  day  in  promotional  tie- 
ups.  'The  majority  of  the  public  no  longer 
goes  to  the  theatre  through  habit,  and  the 
average  amusement  page  has  long  lost  its 
appeal  for  the  rank  and  file  of  newspaper 
readers.  If  a theatre  manager  expects  to  do 
business  by  simply  booking  an  attraction 
on  the  screen  and  use  the  usual  trailers, 
posters  out  in  front  and  directory  listing, 
he  is  dooming  his  theatre  to  slowly  wither- 
ing and  dying  on  the  vine.  The  grosses 


have  never  been  lower  or  higher.  The  para- 
dox is  that,  while  countless  theatres  are 
losing  the  battle  of  attrition  and  going  out 
of  business  (due  to  many  and  varied  rea- 
sons), others  are  reaching  grosses  unheard 
of  many  years  ago. 

Our  problem  is  that  we  have  too  many 
“openers  and  closers,”  “candy  sellers,”  “hot 
dog  purveyors,”  and  not  enough  theatre 
managers.  The  concession  income  is  fine, 
but  a real  theatre  manager’s  basic  think- 
ing should  be  concerned  with  not  how  many 
extra  soft  drinks  he  can  sell,  or  whether 
to  sell  a larger  box  of  popcorn,  but  how 
many  different  ways  he  can  expose  his 
attraction  to  the  public  and  attract  more 
patrons  to  the  boxoffice. 

SELL  AWAY  FROM  THEATRE 

In  a large  enough  situation,  a promo- 
tion minded  manager’s  salary  costs  the 
theatre  nothing.  His  promotions  will  bring 
in  more  business  than  his  weekly  draw.  It  is 
a positive  prerequisite  that  the  manager 
should  do  something  each  week  away  from 
the  theatre.  I realize  that  many  managers 
are  handicapped  by  limited  budgets,  red 
tape,  protocol,  etc.,  but  there  is  not  a the- 
atre in  the  country,  no  matter  how  large 
or  small,  which  cannot  do  something  each 
week  by  way  of  promotion,  no  matter  how 
modest  the  budget  is.  It  doesn’t  make  any 
difference  whether  it  is  a pressbook  sugges- 
tion, window  cards,  standees,  circulars, 
throwaways,  radio,  window  displays,  walk- 
ing sandwich  boards,  store  displays,  air- 
plane banner  towing,  TV,  24-sheets,  3- 
sheets,  telephone  campaign,  etc. — the  point 
is,  that  the  manager  should  make  it  an  ab- 
solute rule  that  some  effort  be  expended 
each  week  in  promoting  the  theatre  “away 
from  the  theatre.” 

Getting  back  to  the  theatre  itself,  I 
have  found  it  important  that  the  manager 
constantly  check  on  the  manner  in  which 
the  staff  treats  the  patrons.  Most  the- 
atres have  a fairly  rapid  turnover,  in 
cashier,  doormen  and  usher  help.  Frequent 
meetings  stressing  courtesy  and  service  to 
the  public  are  extremely  important.  We 
conduct  courtesy  contests  every  so  often 
and  offer  bonds  to  the  employes  who  go 
out  of  their  way  to  be  helpful  and  cour- 
teous. No  matter  how  good  are  the  inten- 
tions of  the  owner  or  manager,  if  the  cus- 
tomer is  greeted  by  a surly  cashier  and  a 
sourfaced  doorman,  the  entire  atmosphere 
of  the  theatre  is  changed. 

If  a theatre  is  large  enough,  staff  meet- 
ings from  time  to  time  are  an  excellent 
idea  in  which  to  talk  about  future  product 
and  build  an  esprit  de  corps. 

A manager  who  reads  the  pressbooks  on 
his  future  attractions,  keeps  abreast  of  the 
business  through  the  trade  periodicals  and 
runs  a top-notch  theatre,  will  soon  find 
that  he  is  indispensable,  and  by  becoming 
a real  “showman,”  he  will  be  adding  to  his 
own  income  as  he  protects  the  owner’s  in- 
vestment. 
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^(Mcffw^od  ^efiont 

' ■■  'By  SYD  CASSYD 


^^ALL  STREET  investment  advisory  ser- 
vices are  watching  production  and  dis- 
tribution of  new  product  in  the  motion  pic- 
ture industry  very  carefully.  Though  the 
cash  position  of  some  companies  has  held 
up  due  to  their  policy  of  selling  pre-1948 
pictures  to  television,  the  investment  in 
blockbusters  has  resulted  in  tightening 
situations. 

The  inevitable  result  of  guessing  wrong 
and  going  overboard  on  scripts  which  don’t 
justify  large  budgets  results  in  decreased 
earnings.  Investment  analysts  are  aware  of 
such  risks  involved  in  producing  motion 
pictures,  and  they  advise  their  clients  ac- 
cordingly. 

Naturally,  the  guideposts  for  possible 
successful  features  are  the  stars,  directors 
and  story.  If  a studio  gambles  in  an  area 
where  the  past  performances  don’t  seem 
to  warrant  large  risks,  the  researchers  are 
wary. 

To  the  man  who  makes  his  living  from 
the  motion  picture  business,  whether  it 
be  producing,  distributing  or  exhibiting, 
it  would  seem  almost  impossible  for  an 
outsider  to  diagnose  his  problems,  and 
know  all  the  elements,  such  as  how  much 
a particular  star  can  draw,  or  what  a spe- 
cific gross  in  a certain  city  can  mean  in 
the  overall  picture  of  earnings. 

But  this  is  not  true;  with  careful  col- 
lection of  data  on  the  motion  picture  busi- 
ness from  sources  such  as  financial  state- 
ments, business  papers,  and  from  knowl- 
edge of  the  industry’s  functional  character- 
istics, the  treatment  of  the  financial  pic- 
ture of  any  specific  motion  picture  com- 
pany is  regarded  in  the  same  category  as 
any  other  manufactixring  business. 

My  Wall  Street  informant  said  of 
Zanuck’s  statement,  “that  he  can  get  all 
the  money  he  needs  for  production,’’  if  ex- 
amined in  relation  to  the  value  of  the 
physical  properties  and  inventory,  is  justi- 
fied. Such  a statement  has  no  relationship 
to  the  investment  in  “Cleopatra.”  It  is  a 
guess  that  this  picture  with  its  years  of 
publicity  and  public  attention  will  cover  its 
costs,  and  those  who  like  to  make  gambling 
bets  ("which  means  everyone  in  the  motion 
picture  business)  are  guessing  that  it  might 
come  in  as  a 2-1  shot.  When  one  figures 
this  against  a reported  $62,000,000  break- 
even figure,  an  even  bet  will  do  well. 

One  matter  causing  concern  is  related  to 
the  subject  of  promotion  and  merchandis- 
ing. It  is  felt  in  certain  quarters  that  dis- 
tributors and  exhibitors  show  weakness  too 
quickly  when  a picture  has  entered  dis- 
tribution. Their  interpretation  of  trends  on 
multi-million  dollar  features  causes  them 
to  go  soft  on  promotion  money  if  a picture 
isn’t  boxoffice  from  the  opening.  Some  pic- 
tures need  time  to  catch  hold,  and  like  any 
other  merchandise,  states  the  analyst,  who 
covers  motion  picture  figures  carefully,  this 
takes  time,  and  merchandising.  He  cited 
several  instances  of  this. 

It  is  this  man’s  opinion,  that  exhibitors 
in  order  to  encourage  producers  to  take 
chances,  should  provide  playdates  for  weak 
pictures  having  all  the  elements  for  making 
money,  so  that  they  can  catch  on.  Some 
so-called  “loss  pictures”  now  in  release 
are  in  this  category. 


The  next  five  years  should  be  sound 
financiaUy,  is  this  firm’s  earnings  projection 
for  the  industry. 

Paramount’s  “Who’s  Been  Sleeping  in 
My  Bed?”  now  has  a muscle  man,  Steve 
Clinton,  in  color  and  Panavision.  Carol 
Burnett  appears  in  the  same  color  film  as  a 
striptease!'  in  Tia  Juana  nightclub  and  to 
make  it  authentic  Tura  Satana,  top-billed 
stripper  at  the  Follies  Theatre  in  Chicago, 
is  coaching  Miss  Burnett,  but  Miss  Satana’s 
appearances  in  the  flesh  are  confined  to 
Chicago,  where  she  is  part  of  the  local 
color  . . . Frankie  Laine  is  negotiating  for 
a role  in  a Paddy  Chayefsky  New  York 
play  with  Arthur  Cantor,  producer.  Also 
at  the  “oil-bearing  Paramount  lot,  which 
produces  revenues  from  the  rich  land  un- 
der the  studios,  we  have  another  tale  of  ad- 
ditional revenue.  In  this  case,  the  lucky 
royalty  winners  are  song-writers  Jay  Liv- 
ingston and  Ray  Evans,  who  received  their 
statement  from  Paramount  announcing 
that  their  Christmas  standard,  “Silver 
Bells,”  has  sold  over  1,000,000  copies  . . . 
in  the  sheet-music  field!  The  song,  writ- 
ten in  1951,  for  the  Bob  Hope  comedy, 
“Lemon  Drop  Kid,”  has  sold  100,000 
copies  every  Christmas  season.  The  team 
again  is  looking  for  gold  on  the  Marathon 
Street  lot  by  doing  the  title  song  for  the 
next  Jerry  Lewis  picture,  “Who’s  Minding 
the  Store?”  which  Frank  Tashlin  is  di- 
recting for  producer  Paul  Jones,  starting 
March  25. 

Edie  Adams,  just  back  from  a Las  Vegas 
club  engagement,  will  costar  for  the 
Pakula-Mulligan  team  responsible  for 
“Mockingbird.”  Miss  Adams  is  starring  as 
Barbie  in  the  Frederick  Brisson  Columbia 
story  “Under  the  Yum  Yum  Tree.”  Her 
role  in  Paramount’s  “Love  With  the  Proper 
Stranger”  finds  her  acting  a “luscious”  bur- 
lesque queen,  as  the  St.  Johns-Goodfried 
team  describes  the  part  . . . “Lady  in  a 
Cage,”  another  Paramount  release,  will 
have  Scat  Man  Cruthers  and  Charles  Seel 
in  the  Luther  Davis  picture  directed  by 
Walter  Grauman. 


With  three  top  films  unreleased.  Rod 
Taylor  finds  himself  in  the  enviable  po- 
sition of  doing  a fourth  role  in  a top  pic- 
ture Metro-Goldwyn-Mayer-Seven  Arts 
Production  of  “Sunday  in  New  York”  with 
Cliff  Robertson  and  Jane  Fonda.  Other 
pictures,  in  which  he  is  appearing,  are 
M e t r o-Goldwyn-Mayer’s  “International 


Paramount,  Not  MGM 

In  the  listing  of  the  production 
schedule  for  March  by  studios,  two 
Paramount  films  were  listed  incor- 
rectly under  a Metro-Goldwyn-Mayer 
heading.  The  Paramount  heading  inad- 
vertently was  dropped  by  the  printer 
on  “Who’s  Minding  the  Store?”  and 
“Love  With  the  Proper  Stranger.” 


RECEIVES  BLUE  RIBBON  — Joe 
Pasternak,  right,  producer,  is  shown 
being  presented  a BOXOFFICE  Blue 
Ribbon  Award  by  Syd  Cassyd,  HolljTvood 
editor  of  BOXOFFICE.  Pasternak  was 
honored  for  his  work  on  “Billy  Rose’s 
Jumbo,”  MGM  release,  which  the 
National  Screen  Counsel  voted  the  best 
picture  for  January,  suitable  for  the 
whole  family.  Martin  Melcher  was  co- 
producer. 


Hotel,”  Universal’s  “A  Gathering  of  Ea- 
gles,” with  Rock  Hudson,  and  Alfred 
Hitchcock’s  “The  Birds,”  another  Uni- 
versal release  . . . Essex  Productions’  “Rob- 
in and  His  Seven  Hoods”  originally 
scheduled  for  a May  15  start  has  been  put 
back  to  September.  Dean  Martin,  Sammy 
Davis  jr.,  and  Joey  Bishop  have  been  set 
for  the  picture,  with  John  Fenton  Murray 
scripting. 

Jeffrey  Hunter  has  formed  Apollo  Pro- 
ductions and  signed  a non-exclusive  con- 
tract with  Warner  Bros,  calling  for  Hunt- 
er to  coproduce  and  star  in  television 
and  featm’e  films  for  the  studio  . . . An 
outside  tailor.  Gross  Tailors,  Inc.  of  Den- 
ver, manufacturers  of  western  apparel,  has 
been  commissioned  by  Metro-Goldwyn- 
Mayer  to  design  some  of  the  Texas  out- 
fits worn  by  James  Garner  in  ‘"The  Wheeler 
Dealers,”  new  Martin  Ransohoff-  Film- 
ways  production.  Naturally,  the  tailor  will 
also  merchandise  the  costumes  when  the 
Arthur  Hiller-directed  film  goes  into  dis- 
tribution. Modern  western  models,  Phil 
Harris,  Chill  Wills  and  Charles  Watts,  make 
up  the  triumvirate  of  clothes  horses  . . . 
Steve  Forrest  has  organized  Laurel  Pro- 
ductions, and  has  acquired  David  Breen’s 
suspense  novel  “Run  Fast,  Run  Scared” 
which  his  company  will  shoot  as  an  inde- 
pendent this  summer  in  San  Francisco. 
James  Anderson  has  been  signed  to  write 
the  screenplay  and  Sophia  Loren  is  being 
sought  for  the  feminine  lead,  according  to 
George  Burke  and  Bill  Weems,  Forrest’s 
personal  managers  . . . Reginald  LeBorg 
signed  two  actors,  Kent  Tayor  and  Jeff 
Morrow,  for  the  API  production,  “The 
Eyes  of  Annie  Jones”  . . . Arthur  Loew  jr. 
has  been  signed  by  Universal  to  an  ex- 
clusive term  contract  as  a producer,  with 
the  first  project  to  be  announced.  This 
brings  producers  now  on  Universal’s  roster 
to  eight,  including  Robert  Arthur,  Sy  Bart- 
lett, George  England,  Ross  Hunter,  George 
Golitzin,  Harry  Keller  and  Stanley  Shapiro, 
according  to  Edward  Muhl,  vice-president 
in  charge  of  production. 
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All  V.C.Int'l  Officers 
Named  for  Re-election 

NEW  YORK — Rotus  Harvey,  interna- 
tional chief  barker  of  Variety  Clubs  In- 
ternational, and  all  other  officers  have 
been  nominated  to  serve  for  second  terms. 
Election  will  be  held  on  the  final  day  of 
this  year’s  convention  at  Houston  in  May. 
It  was  indicated  that  there  may  be  other 
nominations  from  the  floor. 

The  other  officers  are  James  Carreras, 
first  assistant  chief  barker;  Ralph  Pries, 
second  assistant;  Jack  Fitzgibbons  jr.,  in- 
ternational property  master,  and  Joseph 
Podoloff,  international  dough  guy. 

Edward  Emanuel,  chairman  of  the  nom- 
inating committee,  said  that  each  of  the 
officers  had  done  a fine  job  and  had  con- 
tributed to  the  welfare  of  the  clubs  in  many 
ways  “through  their  dedication  to  their 
tents  and  International.”  He  added  that 
they  had  signified  their  intentions  to  ac- 
cept re-election. 

The  committee,  including  Emanuel,  con- 
sists of  John  Harris,  Marc  Wolf,  George 
Hoover,  Jack  Beresin,  John  Rowley,  George 
Eby,  C.  J.  Latta,  Charles  Alicoate,  Dan 
Brandon,  Irwin  Shenker,  John  Fulton, 
M.  J.  E.  McCarthy,  and  Nat  Nathanson. 


Wometco  Has  Record  Net; 
1962  Up  35%  Over  1961 

MIAMI  — Wometco  Enterprises,  as  in 
every  year  since  it  went  public,  smashed 
all  financial  records  in  1962.  Net  income 
after  taxes  was  $1,831,254 — a 35  per  cent 
increase  over  1961 — a record  year. 

Sales  during  the  12  months  ending  De- 
cember 31  reached  $18,723,132,  up  17  per 
cent  from  1961’s  record  $15,999,469,  as  per 
share  earnings  climbed  from  94  cents  to 
$1.27.  Thus,  Wometco,  in  three  years,  has 
almost  doubled  both  sales  and  earnings.  In 
the  year  ending  Jan.  2,  1960,  sales  reached 
$10,364,753  while  net  profits  were  $936,336. 

Even  more  cheering  to  stockholders  was 
president  Mitchell  Wolfson’s  announce- 
ment that  so  far  in  1963  “our  business  is 
operating  at  levels  above  those  of  last  year 
at  the  same  time.” 

Amplifying  on  the  rosy  report,  Richard 
F.  Wolfson,  vice-president,  said  the  biggest 
portion  of  Wometco  earnings  and  sales 
came  from  television,  but  that  every  di- 
vision made  money.  “And  every  division  is 
doing  better  than  last  year  at  this  time,” 
he  noted.  “All  are  showing  nice  increases.” 

Based  on  Wometco’s  current  sales,  the 
vice-president  said  the  company  anticipates 
gross  business  “in  excess  of  21  million  dol- 
lars” during  1963. 

To  help  the  sales  picture,  Wometco’s 
vice-president  said  the  company  expects 
shortly  to  call  for  construction  bids  on  a 
new  movie  house  in  West  Hollywood  and  is 
currently  in  negotiations  for  a new  theatre 
in  Boca  Raton. 

Wometco’s  vending  operations  added  a 
new  company.  Shanks  Distributing  Co.  of 
Columbia,  S.C.,  early  this  year  and  Wolf- 
son  indicated  more  acquisitions  are  con- 
templated. 

During  1962,  Wometco  reported  paying 
out  $512,466  in  cash  dividends,  represent- 
ing 28  per  cent  of  net  income  after  taxes. 
Stockholders  in  1961  received  $450,520.  In 
1961,  Wometco  also  declared  a 10  per  cent 
stock  dividend  and  increased  that  to  30 
per  cent  last  year. 


Maco  Film  Corp.  Formed 
To  Handle  'Lafayette' 

NEW  YORK— Maco  Film  Corp.  has  been 
formed  by  Gabriel  Desdoits,  for  six  years 
deputy  director  of  the  French  Film  Office, 
for  the  distribution  of  important  European 
pictures,  starting  with  “Lafayette,”  a Tech- 
nirama-70-Technicolor  spectacle  dealing 
with  the  American  revolution.  “Lafayette,” 
which  stars  Jack  Hawkins,  Orson  Welles, 
Edmund  Purdom,  Vittorio  De  Sica,  Lilo 
Pulver  and  Howard  St.  John,  will  open  at 
the  DeMille  Theatre  in  New  York  April  10 
and  in  eight  to  12  other  key  cities  May  30. 

Following  the  opening  in  New  York, 
which  will  be  backed  by  an  advertising  and 
publicity  campaign  budget  of  $85,000,  Maco 
will  operate  with  a limited  number  of  its 
own  salesmen,  under  the  direction  of 
George  Roth,  who  is  serving  as  general 
sales  consultant.  “By  moving  along  slowly, 
at  a pace  consistent  with  our  activities,  we 
expect  to  build  Maco  into  a substantial  and 
stable  organization,”  Desdoits  said. 

“Because  of  the  dynamics  of  the  film  in- 
dustry, there  always  is  good  sales  personnel 
available  who  can  be  utilized  for  a specific 
picture.  And  through  the  trade  press,  which 
we  will  employ  extensively  for  advertising, 
we  can  maintain  steady  contact  with  the 
country’s  exhibitors,”  he  said. 

The  future  Maco  product,  which  will 
come  from  the  investors  in  “Lafayette,”  who 
are  a Em’opean  financial  syndicate,  in- 
cludes several  features  completed  and 
ready  for  release.  They  include  the  Flau- 
bert classic,  “Sentimental  Education,”  an 
outdoor  adventure,  “The  Big  Road,”  and 
two  comedies,  “The  Free  Loaders”  and 
“The  Delivery  Man.”  Scheduled  for  spring 
production  are  a drama  with  an  interna- 
tional cast  and  a spectacle,  each  with  a 
budget  of  over  $2,000,000,  accoi’ding  to  Des- 
doits. 

The  new  company  will  release  product 
which  “contains  nothing  objectionable  to 
any  member  of  the  family,”  Desdoits 
pointed  out  in  citing  “Lafayette”  as  typical 
of  the  entertainment  features  to  come 
from  Maco.  “The  patriotic,  religious  and 
educational  groups  which  have  seen  it  are 
unanimously  enthusiastic  and  many  have 
committed  their  active  support  when  it 
goes  into  release,”  he  said. 


Universal  to  Distribute 
'The  Traitors'  in  U.S. 

NEW  YORK — Universal  Pictures  has  ac- 
quired U.S.  and  Canadian  distribution 
rights  to  “The  Traitors,”  produced  in  Eng- 
land by  Elio  Productions  with  Patrick  Al- 
len, James  Maxwell  and  Jacqueline  Ellis 
starred,  according  to  Henry  H.  “Hi”  Mar- 
tin, vice-president  and  general  sales  man- 
ager. 

An  August  release  is  planned.  Universal 
acquired  the  rights  from  Herman  Cohen 
Productions  of  Hollywood,  Martin  said. 


'Freud'  at  Berlin  Fete 

NEW  YORK — Universal’s  “Freud,”  pro- 
duced by  John  Huston,  has  been  selected 
as  the  official  U.S.  entry  at  the  Berlin 
Film  Festival,  which  opens  June  21,  accord- 
ing to  Fred  Zinnemann,  chairman  of  the 
Hollywood  Guild’s  Festival  Committee,  and 
George  Stevens  jr.,  director  of  USIA’s  mo- 
tion picture  service.  “Freud”  had  its  first 
U.S.  engagement  December  12  at  Cinema 
I,  New  York,  where  it  is  still  cmu’ent. 
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MARCH 

23-27,  Allied  States  Ass'n  directors  spring  meeting, 
Sheraton-Belvedere  Hotel,  Baltimore. 

26,  United  Theatre  Owners  of  Oklahoma  and  the  Pan- 
handle of  Texas  third  annual  convention,  Skirvin 
Hotel,  Oklahoma  City. 

APRIL 

8,  Academy  of  Motion  Picture  Arts  ana  Science  35th 
annual  presentation  of  awards.  Civic  Auditorium, 
Santa  Monica,  Calif. 

21-26,  Society  of  Motion  Picture  and  Television  En- 
gineers, Traymore  Hotel,  Atlantic  City,  N.J. 

23,  Independent  Theatre  Owners  of  Arkansas  annual 
convention,  Lafayette  Hotel,  Little  Rock,  Ark. 

MAY 

9-22,  Film  Festival,  Cannes,  France. 

23,  National  Ass'n  of  Concessionaires  midyear  board 
meeting,  Sherman  House,  Chicago. 

JUNE 

11,  12,  New  Mexico  Theatre  Owners  Ass'n  annual  con- 
vention, Hilton  Hotel,  Albuquerque,  N.  M. 

21 -July  2,  Film  Festival,  Berlin. 

23-25,  Mississippi  Theatre  Owners  Ass'n  22nd  annual 
convention,  Broadwater  Beach  Hotel,  Biloxi,  Miss. 
Joint  meeting  with  Louisiana  Theatre  Owners. 


Film-Mart  to  Distribute 
'Magnificent  Sinner' 

NEW  YORK — Film-Mart,  Inc.,  has  ac- 
quired “Magnificent  Sinner,”  a new  French 
picture  directed  by  Robert  Siodmak  with 
Romy  Schneider  and  Curt  Jurgens  starred, 
for  release  in  the  U.S.  in  early  spring. 

Produced  by  Henri  Baum  at  a cost  of 
$2,000,000,  the  picture  is  in  Eastman  Color 
and  is  based  on  “Katia,”  a novel  by  Princess 
Marthe  Lucie  Bibesco.  Featured  in  the 
cast  are  Pierre  Blanchar,  Gabrielle  Dorziat, 
Alain  Saury  and  Monique. 

Film-Mart  will  be  released  in  an  English- 
language  version  but  a French  version  with 
English  subtitles  will  also  be  available  for 
the  art  houses. 


Dolores  Hart  Tours  Florida 

HOLLYWOOD — Dolores  Hart  will  un- 
dertake an  intensive  personal  appearance 
tour  for  MGM’s  “Come  Fly  With  Me,”  with 
the  kickoff  in  Miami,  March  25.  Other 
Florida  cities  on  Miss  Hart’s  schedule  are 
Miami  Beach,  Fort  Lauderdale,  West  Palm 
Beach,  Hollywood  and  Coral  Gables.  Follow- 
ing the  Florida  dates,  the  star  will  tour 
eastern  and  mid  western  cities. 


Famous  Monsters  Plugs  'Black  Zoo' 
HOLLYWOOD — Famous  Monsters  of 
Filmland  magazine  has  devoted  eight 
pages  to  a “Feature  Movie  Preview”  of 
Herman  Cohen’s  “Black  Zoo”  in  its  June 
issue,  to  attract  the  attention  of  their 
500,000  horror  addict  readers. 


'Young  and  Brave'  for  August 

HOLLYWOOD— MGM’s  ‘"The  Young 
and  the  Brave,”  new  A.  C.  Lyles  produc- 
tion starring  Rory  Calhoun  and  William 
Bendix,  has  been  tentatively  set  for  August 
release  during  the  peak  of  the  drive-in  sea- 
son. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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100 

90 

100 

I 

J Cairo  (MGM) 

65 

90 

100 

90 

100 

85 

88  1 

1 Carry  On.  Constable  (Governor) 

130 

150 

170 

120 

105 

200 

no 

310 

165 

240 

100 

135 

120 

158  1 

1 Cleo  From  5 to  7 (Zenith) 

95 

125 

125 

100 

150 

119  I 

\ Coming-Out  Party,  A (Union) 

130 

125 

100 

125 

150 

150 

65 

150 

175 

130  1 

Creation  of  the  Humanoids  (Emerson) 

100 

90 

95 

125 

65 

no 

98  li 

David  and  Lisa  (Cont'l) 

175 

200 

235 

165 

255 

125 

165 

189  li 

Days  of  Wine  cmd  Roses  (WB) 

140 

215 

150 

140 

170 

135 

150 

450 

375 

200 

170 

130 

150 

200 

185 

197  1 1 

Devil's  Wanton,  The  (Embassy) 

130 

75 

90 

100 

125 

300 

137  1 

Doctor  in  Love  (Governor) 

130 

175 

120 

155 

100 

no 

125 

125 

145 

205 

90 

225 

100 

115 

120 

250 

143  li 

\ Eegah  (Fairway) 

100 

175 

90 

95 

130 

100 

115  1 

Five  Miles  to  Midnight  (UA) 

175 

65 

125 

125 

100 

150 

123  li 

40  Pounds  of  Trouble  (Univ) 

175 

150 

250 

195 

100 

125 

120 

185 

150 

65 

150 

160 

120 

120 

185 

130 

200 

152  1 

Follow  the  Boys  (MGM) 

255 

175 

65 

150 

200 

125 

100 

100 

no 

125 

141 

1 Freud  (Univ) 

200 

165 

150 

300 

90 

200 

184  1 

^ Gay  Purr-ee  (WB) 

120 

95 

175 

80 

100 

100 

115 

75 

80 

75 

90 

70 

75 

96  1 

1 Girl  Named  Tomiko,  A (Para) 

180 

180 

85 

65 

no 

90 

100 

116  1 

Island,  The  (Zenith) 

110 

175 

160 

125 

100 

100 

90 

185 

131  1 

Kid  Galahad  (UA) 

100 

220 

105 

90 

125 

115 

210 

130 

300 

200 

95 

150 

153 

1 Kind  of  Loving,  A (Governor) 

115 

185 

85 

no 

125 

85 

90 

120 

140 

175 

150 

125  1 1 

1 Lcrwrence  of  Arabia  (Col) 

300 

250 

175 

350 

380 

200 

300 

279  1 

^ Legend  of  Lobo,  The  (BV) 

130 

95 

100 

225 

65 

140 

125 

130 

90 

130 

no 

100 

90 

175 

130 

125 

90 

121  J 

^ Lion,  The  (20th-Fox) 

120 

120 

185 

75 

80 

125 

140 

95 

115 

65 

no 

160 

105 

115 

g Loneliness  L'g  Dist.  Runner  (Cont'l) 

185 

100 

75 

95 

125 

90 

115 

175 

100 

118 

§ Papa's  Delicate  Condition  (Para) 

200 

65 

90 

75 

90 

160 

113 

^ Password  Is  Courage,  'The  (MGM) 

160 

100 

100 

100 

75 

no 

90 

160 

75 

108 

P Payroll  (AA) 

100 

100 

95 

100 

90 

97 

^ Raven,  The  (AIP) 

210 

200 

140 

no 

130 

125 

100 

90 

95 

155 

200 

175 

144  1 

n Son  of  Flubber  (BV) 

150 

300 

250 

300 

300 

225 

155 

500 

510 

300 

400 

300 

230 

185 

350 

200 

291 

8 Tales  of  Paris  (Times) 

130 

160 

80 

80 

90 

125 

111 

1 Trial  and  Error  (MGM) 

no 

125 

90 

135 

85 

109 

B Viridicma  (Kingsley) 

160 

130 

165 

100 

200 

165 

65 

150 

150 

100 

175 

142 

TOP  HITS 

OF 

THE  WEEK 


1.  Son  of  Flubber  (BV) 

Cleveland  300 

2.  Love  Is  a Boll  (UA) 

Los  Angeles 270 

3.  David  and  Lisa  (Cont'l) 

Cleveland  235 


Individual  runs,  not  an  averagi. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  onty. 


4.  Days  of  Wine  and  Roses  (WB) 

Boston 215 

Memphis  200 


5.  Raven,  The  (AlP) 

Boston  210 

6.  40  Pounds  of  Trouble  (Univ) 

San  Francisco 200 

7.  How  the  West  Was  Won 

(A/lGA/l-Cinerama) 

Denver  200 

8.  Sundays  and  Cybele  (Davis-Royal) 

Boston  200 

9.  Billy  Budd  (AA) 

Chicago  195 


Suicidal  Policy  on  Sales 
To  TV  Scored  by  Allied 


Omaha  Patrons  Heed 
Call  of  Good  Films 

OMAHA — The  word  continued  “Go”  all 
along  the  first-run  movie  front  last  week  as 
new  offerings  and  holdovers  continued  to 
show  strength.  The  explanation  from  man- 
agers and  observers  was  “good  product” 
and  fans  passed  through  the  turnstiles  in 
gratifying  numbers,  even  in  the  face  of  a 
bad  late-winter  storm.  Particularly  com- 
mendable was  the  more-than-double  gross 
for  “Diamond  Head”  at  the  Omaha  and 
the  plus-average  score  for  the  third  week 
of  “Days  of  Wine  and  Roses”  at  the  Or- 
pheum.  “Son  of  Flubber”  also  continued 
strong  in  the  third  week  at  the  State. 


(Average  Is  100) 

Admiral — Battle  Beyond  the  Sun  (AIP);  Night 

Tide  (AIP)  125 

Cooper — Mutiny  on  the  Bounty  (MGM),  6th  wk.  . .275 
Indian  Hills — The  Wonderful  World  of  the 

Brothers  Grimm  (Cinerama),  15th  wk 150 

Omaha — Diamond  Head  (Col)  210 

Orpheum — Days  of  Wine  and  Roses  (WB),  3rd  wk.  150 
State — Son  of  Flubber  (BV),  3rd  wk 225 


'West  Was  Won'  Joins 
Active  Mill  City  L^t 

MINNEAPOLIS — A tremendous  new- 

comer, MGM-Cinerama’s  “How  the  West 
Was  Won,”  opening  at  the  Cooper,  led  all 
challengers  with  300  per  cent,  but  the 
biggest  news  was  again  the  great  boxoffice 
being  done  by  the  many-week  holdovers. 
“Diamond  Head,”  in  a fifth  week  at  the 
St.  Louis  Park,  did  an  amazing  225  per 
cent,  while  “Days  of  Wine  and  Roses,” 
fourth  week  at  the  Century,  and  “To  Kill 
a Mockingbird,”  fourth  week  at  the  Mann, 
weren’t  far  behind  with  percentages  of 
170  and  120,  respectively.  The  only  other 
newcomer  to  score  much  of  anything  was 
“The  Courtship  of  Eddie’s  Father,”  which 
did  120  per  cent  at  the  Orpheum. 

Academy — Mutiny  on  the  Bounty  (MGM),  12th  wk.  90 
Century — Doys  of  Wine  and  Roses  (WB),  4th  wk.  170 


Cooper — How  the  West  Wos  Won  (MGM-Cinerama)  300 

Gopher — Giant  (WB),  reissue,  2nd  wk 100 

Lyric — The  Miracle  Worker  (UA);  Bird  Mon  of 

Alcatraz  (UA),  return  run 60 

Mann — To  Kill  o Mockingbird  (Univ),  4th  wk 120 

Orpheum — The  Courtship  of  Eddie's  Pother  (MGM)  120 

State — Son  of  Flubber  (BV),  4th  wk 80 

St.  Louis  Park — Diamond  Head  (Col),  5th  wk 225 

Suburban  World — Maid  for  Murder  (Janus)  100 

World — Pol  Joey  (Col);  The  Eddy  Duchin  Story 

(Col),  reissues  90 


'Mocldngbird'  Roosts  High 
On  Milwaukee's  Hit  Tree 

MILWAUKEE — It  was  common  knowledge 
along  the  “Avenue”  that  “To  Kill  a Mock- 
ingbird” was  going  to  wind  up  as  the  best 
grosser  of  the  week,  as  an  opener  at  the 
Towne  Theatre.  Its  closest  competitor  was 
“Son  of  Flubber”  at  the  Riverside.  With  a 
few  exceptions,  other  pictures  were  doing 
average  or  better.  The  weather’s  warming 
up,  thank  goodness. 


Downer — Tales  of  Paris  (Times)  110 

Palace — The  Longest  Doy  (20th-Fax),  11th  wk.  ..  75 

Riverside — Son  of  Flubber  (BV),  4th  wk 175 

Strand — Mutiny  on  the  Bounty  (MGM),  llth  wk.  75 

Times — A Kind  of  Loving  (Governor),  2nd  wk 90 

Towne — To  Kill  o Mockingbird  (Univ)  300 

Warner — Doys  of  Wine  ond  Roses  (WB)  200 

Wisconsin — Five  Miles  to  Midnight  (UA)  65 


A Northwest  'Fair'  Push 

From  Western  Edition 

LOS  ANGELES— MGM’s  “It  Happened 
at  the  World’s  Fair,”  new  Ted  Richmond 
production  starring  Elvis  Presley,  will  get 
a specialized  saturation  campaign  in  the 
Pacific  northwest  to  take  advantage  of 
the  Seattle  World’s  Fair  locale  of  the  ro- 
mantic comedy. 


Omaha  Paper  Publishing 
Classifications  of  Films 

OMAHA  — The  World -Herald  last  week 
began  publishing  guides  for  parents  and 
other  movie  patrons  on  the  types  of  films 
being  offered  in  the  city’s  conventional 
theatres. 

The  guides  are  included  in  the  daily  fea- 
ture, “When  Films  Start,”  and  are  based 
on  the  key  classification  systems  of  both 
the  Film  Estimate  Board  of  National  Or- 
ganizations and  the  Legion  of  Decency. 

The  Film  Estimates  Board  uses  the  sym- 
bols A (adults),  MY  (mature  youths),  Y 
(yotmg  people),  GA  (general  audience)  and 
C (children).  Legion  of  Decency  ratings 
are  A-1  (morally  unobjectionable),  A-2 
(morally  unobjectionable  for  adults  and 
adolescents),  A-3  (morally  unobjectionable 
for  adults),  B (morally  objectionable  in  part 
for  all),  C (condemned),  SC  (separate  classi- 
fication). NL  (no  listing) — indicates  that 
one  or  both  of  the  agencies  have  not  yet 
rated  the  film. 

“When  Films  Stars”  appears  on  the 
amusement  page  giving  the  name  of  the 
theatre,  the  current  movie,  the  ratings, 
such  as  (A-MY-Y;  A-2),  and  the  times 
the  feature  starts. 

A1  Smith,  WTC  Celebrate 
His  50  Years  in  Industry 

WINONA,  MINN.— A1  W.  Smith,  who  re- 
tired around  the  first  of  the  year  as  gen- 
eral manager  of  the  Winona  Theatre  Co., 
was  guest  of  honor  at  a dinner  party  here 
recently  to  celebrate  his  50  years  in  exhibi- 
tion. Mrs.  L.  G.  Roesner,  president  of  the 
Winona  Theatre  Co.,  was  hostess  at  the 
party  and  presented  a gift  to  Smith  from 
the  company. 

Smith  said  he  will  manage  the  Sky-Vu 
Drive-In  during  the  summers  from  now 
on  and  spend  the  winters  in  the  South.  He 
was  succeeded  as  general  manager  of  WTC 
by  Paul  Berg.  Fayette  O.  Ehle,  treasurer, 
also  took  part  in  the  ceremonies  honoring 
Smith  at  the  dinner. 


The  screenplay  of  WB’s  “The  Devil’s 
Advocate”  will  be  written  by  Richard 
Breen. 


CofC  Running  Theatre 
While  Operator  Rests 

Arapahoe,  Neb. — The  Chamber  of 
Commerce  is  operating  the  Crystal 
Theatre  while  Mrs.  T.  A.  Carter  is  tak- 
ing a six-month  leave  of  absence.  Loren 
Landkamer,  an  employe  of  the  Cox 
Printing  Co.,  has  active  management 
of  the  theatre  as  representative  of  the 
CofC. 

Mrs.  Carter  has  had  sole  responsi- 
bility for  operating  the  Crystal  since 
her  husband  died  nearly  three  years 
ago.  Before  departing  on  her  six  months 
leave,  she  invited  the  public  to  a fare- 
well matinee  on  Sunday  afternoon. 


MILWAUKEE — A vigorous  protest  against 
the  sale  of  high  quality  motion  pictures  to 
television,  some  of  which  are  only  two  years 
old,  has  been  made  by  Allied  Theatre  Owners 
of  Wisconsin.  The  board,  in  a resolution, 
bitterly  condemned  “this  suicidal  policy”  and 
implored  distributors  “to  work  with  exhibi- 
tion without  delay  in  establishing  a sensible 
and  adequate  clearance  for  theatres  over 
television.” 

This  is  necessary  to  bring  stability  to  the 
theatres  and  industry  in  general,  the  Wis- 
consin Allied  protest  stated. 

“The  Wisconsin  Allied  office  has  been 
deluged  with  complaints  from  exhibitors 
concerning  the  showing  of  top  caliber 
features  on  Saturday  and  Sunday  nights  at 
times  when  patrons  would  normally  attend 
theatres,”  the  board  stated.  “As  a result, 
exhibitors  large  and  small  are  taking  a 
terrific  beating  at  the  boxoffice. 

“In  some  cases,  the  exchanges  have  prints 
of  features  that  have  been  on  television  or 
are  about  to  be  shown  on  television,  and 
there  have  been  complaints  that  the  ex- 
hibitor has  not  been  informed  by  the  ex- 
changes that  the  picture  had  been  shown  on 
television  at  the  time  of  booking.  As  one 
exhibitor  put  it,  ‘The  left  hand  apparently 
does  not  know  what  the  right  hand  is  doing,’ 
meaning,  of  course  that  the  home  office 
does  not  always  keep  the  branch  advised 
about  matters  of  this  kind. 

“A  classic  example  of  this  sort  of  thing 
recently  occurred  in  Milwaukee.  Allied  Artists 
released  a picture  two  years  ago  called 
‘Caltiki,  the  Immortal  Monster.’  It  had  a 
downtown  first-run  showing  in  February 
1961;  it  did  not  get  a run  in  the  first  subse- 
quent break  in  Milwaukee.  Instead  of  mak- 
ing it  available  to  the  later  subruns,  of 
which  there  are  about  20,  Allied  Artists 
held  up  the  availability  imtil  March  1,  1963, 
for  the  other  outlying  runs.  This  was  ap- 
proximately two  years  after  the  first  run. 
However,  they  neglected  to  advise  exhibitors 
that  it  was  being  shown  on  television  in 
Milwaukee  on  Friday,  February  22,  a week 
before  it  was  made  available  to  the  subruns. 

“Here  is  a picture  that  many  of  the  sub- 
runs would  have  liked  to  play  for  their  Fri- 
day night  patronage.  There  is  a mounting 
feeling  that  distribution  does  not  care  what 
happens  to  the  small  exhibitor  and  prefers 
to  do  business  with  television  instead.  This 
Allied  Artists  incident  would  seem  to  justify 
this  meeting.” 


'Magic  Tide'  to  Odeon 

From  Western  Edition 

HOLLYWOOD — “The  Magic  Tide,”  32- 
minute  color  featurette  produced  by  Bri 
and  Ralph  Brooke  for  their  Sombrero 
Pictures  Co.  and  distributed  by  Crown- 
International,  will  play  the  Odeon  circuit 
in  Canada  with  Colorama’s  “Joseph  and 
His  Brethren.”  The  initial  openings  are  in 
six  major  cities  beginning  the  second 
week  in  March.  Deal  was  set  by  J.  H. 
Solway  of  Astral  Films  in  Toronto,  the 
Canadian  franchise  of  Crown-Interna- 
tional. 
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Three  New  Drive-Ins 


For  Twin  City  Area 


MINNEAPOLIS  — Construction  of  three 
new  drive-in  theatres  is  planned  for  the 
Twin  City  area  this  spring,  bringing  the 
number  of  drive-ins  in  the  urban  popula- 
tion center  of  1,500,000  to  16.  The  newest 
entry  is  Jack  Wright,  formerly  operator  of 
the  Chief  Theatre  in  Red  Wing,  who  will 
construct  an  outdoor  theatre  on  Highway 
12,  east  of  St.  Paul. 

Wright’s  drive-in  will  be  competitive 
with  Minnesota  Entertainment  Enterprise’s 
Minnehaha  Drive-In. 

West  of  Minneapolis  in  the  Lake  Min- 
netonka area,  the  Medina  Village  council 
has  given  tentative  approval  for  construc- 
tion of  a di’ive-in  theatre  at  the  inter- 
section of  Highway  55  and  County  Road 
101.  Village  officials  are  currently  prepar- 
ing an  ordinance  covering  drive-in  con- 
struction and  operation,  but  have  refused 
to  disclose  the  identity  of  the  license  ap- 
plicant. It  was  rumored  on  Filmrow,  how- 
ever, that  the  successful  applicant  was  R. 
J.  O’Neil  of  St.  Paul  who  had  just  been 
granted  a pennit  to  build  a skytop  in  the 
village  of  Blaine,  north  of  St.  Paul. 

'Harrigan's  Halo'  Story 
Is  Purchased  by  MGM 

From  Western  Edition 

HOLLYWOOD  — “Harrigan’s  Halo,”  a 
comedy  by  Edmund  Beloin  and  Henry  Gar- 
son,  has  been  purchased  by  MGM  and 
writers  have  been  signed  to  complete  the 
screenplay  from  their  original  story  treat- 
ment. ’Two  of  Hollywood’s  best  known  film 
and  television  writers,  Beloin  and  Garson, 
developed  their  hilarious  story  of  a Madi- 
son Square  Garden  boxing  promoter  who 
goes  to  Ireland  and  discovers  a phenomenal 
race  horse. 

* ♦ ♦ 

Producer  Les  Hafner  has  acquired  film 
and  television  rights  to  works  of  the  late 
playwright  John  Van  Druten. 
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MINNEAPOLIS 

Q^-eat  days  in  St.  Paul:  business  was  fan- 
tastic in  the  Loop  last  week.  MACO’s 
Riviera  Theatre  (1,115  seats)  was  jammed 
for  ‘‘Days  of  Wine  and  Roses,”  while  the 
2,350-seat  Paramount  was  a sellout  with 
‘‘Son  of  Flubber.”  ‘‘Diamond  Head”  packed 
them  in  around  the  comer  at  the  Orpheum, 
a Mann  unit.  The  big  problem,  one  old- 
timer  said,  was  that  the  holdout  ticket 
lines  for  the  three  theatres  (which  are 
close  together)  tended  to  blend  together, 
making  it  difficult  to  figure  which  house 
was  getting  the  biggest  play.  Problems  like 
that  aren’t  too  hard  to  take ! 

Bob  Miller,  Paramount  exploiteer  out  of 
Chicago,  was  in  town  Friday  to  work  out 
details  for  the  re-release  of  “War  and 
Peace,”  due  at  the  World  next  week  . . . 
Mark  Robson,  director  of  Fox’s  “Nine  Hours 
to  Rama,”  was  scheduled  to  make  a per- 
sonal appearance  Monday  (18),  but  was 
forced  to  cancel  out  in  the  last  minute. 
“Nine  Horn’s  to  Rama”  will  play  at  MACO’s 
Century  Theatre. 

Will  Jones,  popular  Minneapolis  Tribune 
entertainment  columnist,  had  this  to  say 
about  Oscars  and  Academy  Awards  re- 
cently: “ . . . Oscars  are  conducted  on  the 
level  of  a high  school  popularity  contest . . .” 

The  town’s  best  Elizabeth  Taylor  look- 
alike  is  Betty  West,  hostess  in  the  Radisson 
Hotel’s  Viking  Room.  A thinking  20th  Cen- 
tury-Fox executive  got  her  to  play  hostess 
at  a cocktail  party  this  week  announcing 
the  newest  plans  for  “Cleopatra”  at  the 
MACO  Century  Theatre.  Opening  date  of 
the  film  has  been  changed  to  June  26. 
MACO  paid  $350,000  in  advance  for  the 
right  to  show  the  film,  the  largest  advance 
rental  ever  paid  in  this  area.  'They  passed 
out  photos  of  the  check  at  the  party.  The 
Century  is  the  only  place  in  a five-state 
area  where  the  film  will  open  first  run, 
and  it’s  expected  to  nm  at  least  a year. 
Nobody  could  remember  what  the  next- 
biggest  advance  film  rental  was,  but  old- 
timers  think  it  was  the  $75,000  laid  out  by 
Harry  Sherman  and  Bob  Elliott,  a couple 
of  local  movie  pioneers,  for  the  area  rights 
to  “Birth  of  a Nation.” 

The  Orpheum  Theatre  sneak-previewed 
“Bye  Bye  Birdie”  last  week.  Audience  re- 
sponse was  highly  favorable  . . . The  Lucky 
Twin  Drive-In,  which  kept  one  of  its 
screens  open  all  winter,  got  back  into  full 
operation  last  week  and  now  both  the  east 
and  west  screens  are  rolling  again.  Electric 
heaters  are  available  only  on  the'  west 
screen,  however. 

Morey  Steinman,  the  “Dancing  Waters” 
publicity  man  and  longtime  'Twin  City 
movie  exploiteer,  is  now  commuting  to  New 
York.  He’s  in  charge  of  promoting  MGM’s 
Heritage  Series  and  vintage  operettas  and 
other  oldies  being  re-released  to  theatres. 

Carroll  Baker  appeared  at  the  MGM- 
Cinerama  preem  last  week  of  “How  the 


West  Was  Won.”  Also  appearing  was  Ben 
Black  Eagle,  an  Indian  performer  in  the 
film,  who  joked  to  the  opening  night  audi- 
ence, “I  have  another  name  for  ‘How  the 
West  Was  Won.’  I call  it  ‘How  the  West 
Was  Lost’.” 

Disturbing  sign  of  the  times  in  the  movie 
business:  of  the  ten  films  being  shown  in 
Loop  first-run  movie  houses  this  week, 
only  five  of  them  are  new  releases.  'The 
other  five  are  either  reissues  or  flicks  re- 
leased far  earlier  in  the  year  and  now 
being  brought  back  because  of  Academy 
Award  nominations. 

Burglars  broke  into  the  Empire  Theatre, 
Grand  Forks,  N.  D.,  and  ransacked  the 
office  and  concession  stand.  They  escaped 
with  $15  found  in  a drawer  in  the  stand  . . . 
L.  A.  “Ace”  Brewer,  an  assistant  to  Tom 
Martin  at  the  Century  Theatre,  has  been 
undergoing  treatment  at  St.  Andrew’s  Hos- 
pital. 

Patrons  of  MACO’s  theatres  are  receiving 
free  copies  of  Movie  Guide  each  month. 
MACO  officials  say  that  more  than  30,000 
copies  are  distributed  monthly. 


OMAHA 

pat  Halloran  of  Buena  Vista,  former  chief 
barker  and  the  Bobby  Jones  (but  not 
by  unanimous  consent)  of  the  Variety  Club 
Golf  League,  issued  an  organization  call  on 
what  turned  out  to  be  one  of  the  snowiest 
days  of  the  season.  However,  some  20  turf 
troublers  turned  out  and  laid  plans  to  get 
league  play  under  way  early  in  April,  again 
on  the  Dodge  Park  course.  “Any  one  in 
the  entertainment  field  is  welcome  to 
sign  up,  and  they  don’t  have  to  be  enter- 
tainers, or  I might  add  even  golfers,  judg- 
ing by  some  of  our  past  performances,” 
Halloran  said  . . . Mr.  and  Mrs.  Phil  Lan- 
non.  West  Point  exhibitors,  have  returned 
from  a visit  to  Las  Vegas. 

Frank  Larson,  20th-Fox  representative  in 
this  territory,  is  home  from  Clarkson  Hos- 
pital feeling  “fine  but  pretty  wobbly”  . . . 
Iz  Sokolof  of  American  International  has 
been  plugging  along  under  a load  of  the 
cold  bug  that  has  been  plaguing  Omaha 
but  refused  to  let  it  get  him  down.  AIP’s 
“The  Raven”  is  expected  to  show  at  the 
Admiral,  Chief  and  Sky  View  in  mid- 
April  . . . Hundreds  turned  out  in  spite 
of  a heavy  snow  to  see  the  Warner  Bros, 
screening  of  “PT-109”  at  the  Military  'The- 
atre and  were  well-rewarded  for  braving 
the  storm. 

Harry  Lankhorst,  exhibitor  at  Hawarden, 
Iowa,  and  his  wife  had  to  cut  short  a 
visit  in  Phoenix  when  Hari’y  became  ill. 
Mayor  of  his  town  and  operator  of  the 
Sioux  Theatre  and  Wigwam  Drive-In,  he 
is  having  to  ease  up  on  activities  for  a 
spell  . . . Meyer  Stern  of  American  Inter- 
national sent  word  from  New  Mexico  on 
his  way  home  from  a vacation  trip  that 
extended  to  Hawaii. 

Hazel  Dunn,  exhibitor  at  Valentine,  sent 
word  to  the  boys  at  Quality  Theatre  Sup- 
ply she  is  happier  than  usual  to  see  spring 
come  this  year.  Valentine,  deep  in  the  Sand 
Hills  cattle  country,  has  had  more  than 
its  share  of  bitter  cold  this  winter  and 
ranchers  have  had  some  rough  periods  for 
calving. 
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Siandard  Reopening 
Gateway  in  Kenosha 

KENOSHA.  WIS.— The  facade  of  the 
Gateway  Theatre  is  being  replaced  with  a 
pleasing,  modern  exterior,  new  marquee 
and  new  boxoffice,  the  work  having  started 
around  the  first  of  the  month. 

Francis  Schlax,  district  manager  for 
Standard  Theatres,  said  that  Gateway  will 
be  completely  redone  inside  and  out  for  its 
grand  reopening  in  April.  Even  the  name 
will  be  different.  All  new,  pushback  seats 
are  being  installed  as  is  a wall-to-wall 
screen  which  will  handle  any  type  of  pic- 
ture. Dave  Speaker  Co.  has  completed  all 
new  wiring,  Holger  Pahl  & Associates  has 
completed  interior  construction  and  Don 
Gascoigne  has  completed  the  plastering. 

Schlax  said  that  the  Gateway  will  be  one 
of  the  most  modern  theatres  in  the  mid- 
west when  it  is  reopened.  Seating  capacity 
will  be  1,250  compared  with  1,410  pre- 
viously, due  to  more  space  being  left  be- 
tween the  new  seats. 

Standard  Theatres,  which  operates  the 
Kenosha,  Keno  Drive-In  and  Mid-City 
Drive-In  here,  also  had  operated  the  Gate- 
way until  its  closing  around  36  months  ago. 


DES  MOINES 

^on  Horton  staged  a grand  reopening  of 
the  Strand  at  West  Liberty  early  this 
month.  The  theati'e  has  been  completely 
redecorated  inside  and  exterior  work  is 
plarmed  for  later.  Horton  leased  the  Strand 
from  Ludy  Boston  of  Muscatine. 

Drive-ins  were  reopening  by  mid-March 
but  playing  against  a touch-and-go  weather 
situation.  Some  managers  who  had  March 
8 as  a target  date  were  delayed  by  snow. 
Vern  Carr  opened  the  SE  Drive-In  at  Des 
Moines  on  a balmy  March  14.  Also  sched- 
uled to  reopen  that  weekend  was  the  Cedar 


Rapids  airer,  where  Manager  John  Norgang 
held  a first-night  open  house  with  no  ad- 
mission charge.  March  20  marked  the  re- 
opening of  the  Capitol  Drive-In  at  Des 
Moines. 

“The  Longest  Day”  will  open  April  5 at 
the  Strand  in  Waterloo  and  the  New 
World  in  Cedar  Rapids  and  on  April  18 
at  the  Capitol  in  Sioux  City.  The  pre- 
release engagement  of  scheduled  perfoi-m- 
ances  at  the  three  theatres  calls  for  two 
matinees  and  one  evening  show  daily. 
The  film  goes  into  general  release  June  26. 

Dave  Gold,  20th  Century-Pox  manager, 
returned  from  Los  Angeles  and  meeting 
of  the  company’s  midwest  and  western 
managers.  Gold  told  of  “startling  develop- 
ments” announced  at  the  sessions  with 
regard  to  productions  under  way  and  in 
the  planning  stage.  Within  a year  and  a 
half,  he  predicted,  the  company  will  be 
leading  the  way. 

Exhibitors  on  the  Row  included  Bryan 
Rowley,  Marshalltown;  Roy  Metcalfe,  Ce- 
dar Rapids;  Sam  Rhodes,  Newton;  A.  F. 
Mueting,  Pocahontas,  and  Mr.  and  Mrs. 
Fay  French,  Coggon  . . . WOMPI  mem- 
bers gathered  for  dinner  at  the  Terrace 
restaurant  and  then  attended  “Diamond 
Head”  at  the  Capri  Theatre. 

Still  hospitalized  at  Ames,  Ray  Truesdell 
is  “running  the  show”  from  his  bedside 
telephone.  Another  Central  Stater  too  long 
on  the  sick  list  is  M.  E.  Lee,  ailing  with 
after-effects  of  flu  . . . The  flu  bug  also 
struck  at  MGM.  Florence  Baker  and  Mar- 
garet Rowson  were  missing  work  because 
of  the  epidemic  . . . An  earlier  flu  victim, 
but  now  recovered,  is  E.  M.  Garbett  of 
Iowa  United  Theatres. 

Peter  Frederick,  manager  of  the  Capri 
here,  announced  that  “Mutiny  on  the 
Bounty”  will  open  there  on  April  12  in 
70mm  for  a roadshow  engagement  . . . 
Everett  Olsen,  Paramount  advertising  rep- 
resentative, was  in  Des  Moines  doing  pro- 
motional work  on  “War  and  Peace,”  a 
reissue. 
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gen  Marcus,  head  of  the  circuit  bearing 
his  name,  the  Pfister  Hotel,  motels, 
several  bowling  alleys,  restaurants  and  a 
long  list  of  chairmanships,  has  been  chosen 
a director  of  another  organization.  This 
time,  it’s  the  Downtown  Ass’n.  The  fine 
part  of  it  all  is  that  all  agree  he  gives  more 
than  just  lip-service  to  the  affiliations. 
They’re  wondering  how  he  manages  to  do 
it. 


Louis  Orlove  has  returned  from  a swing 
over  his  five-state  territory  for  Universal, 
promoting  forthcoming  pictures  along  the 
way.  He  is  getting  exceptional  results  on 
his  publicity  stunts  and  routine  all  the  way 
down  the  line. 

Speaking  of  stunts,  Harry  Boesel,  man- 
ager of  the  Wisconsin  Theatre,  pulled  a 
new  one.  He  had  “The  Lion”  to  exploit. 
Among  other  approaches,  he  got  the  di- 
rector of  the  local  zoo  to  okay  the  show- 
ing of  the  picture  at  the  zoo  and  he  wound 
up  showing  it  directly  opposite  the  lion’s 
cage,  with  several  hundred  invited  young- 
sters present  to  witness  the  unique  pres- 
entation. He  garnered  several  columns  in 
the  papers  as  a result  of  the  affair.  For 
his  next  picture,  “Papa’s  Delicate  Condi- 
tion,” as  a public  relations  gesture,  Boesel 
was  host  to  members  of  the  Better  Films 
Council  of  Milwaukee  County,  following 
their  meeting  and  luncheon  at  the  Central 
YMCA. 

Over  at  the  Towne  Theatre,  Manager 
Joe  Reynolds  whipped  up  a campaign  that 
wound  up  leading  the  first-run  houses  in 
grosses  for  the  week.  Reynolds  had  tieins 
with  Humphrey-Chevi’olet  ads,  got  co- 
operation from  the  schools  and  school  pa- 
pers, Better  Films  Council  and  other  or- 
ganizations. 

Harold  “Bud”  Rose  has  been  assigned  by 
Allied  Artists  to  handle  the  promotion  on 
“Billy  Budd”  and  his  first  move  was  to 
throw  a press  luncheon  at  the  Steak 
Ranch.  He  will  cover  Wisconsin  on  the 
promotion. 

Some  years  ago,  the  Krueger  family 
(Fred,  wife  Ruth  and  daughters  Sally  Jane 
and  Jean  Lovejoy)  moved  to  Woodland 
Hills,  Calif.,  after  operating  the  Ogden 
and  Rainbow  theatres  here  for  years.  The 
report  we  have  is  that  Mrs.  Krueger  is  in 
TV  with  Art  Linkletter. 

The  Better  Films  Council  of  Milwaukee 
County  has  as  its  next  project  the  spon- 
soring of  an  eight-week  children’s  adven- 
ture series  at  the  Uptown,  Oriental,  Mod- 
jeska  and  Paradise  theatres,  beginning 
April  27.  The  project  is  a segment  of  an 
effort  to  up  attendance  at  family-rated 
pictures  and  to  participate  in  the  Federa- 
tion of  Motion  Picture  Councils’  contest 
for  the  best  promoted  approach.  More  on 
this  elsewhere. 

Plenty  of  activity  at  the  Palace  Theatre, 
says  Manager  Milt  Harman,  with  Mrs. 
Ruth  Malver  in  charge  of  the  department 
of  special  services.  She  is  working  now  on 
“How  the  West  Was  Won,”  with  a large 
number  of  schools  and  civic  organizations 
already  signed  up  for  group  attendance 
tickets. 
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THE  GUIDE  TO 


Payoff  Ideas  From  Award-Winning  Showmen  of  Year 


SHOWMEN  AT  THE  ROSTRUM.  Watson  Davis,  Memphis,  Malco  circuit  ad-publicity  director,  left,  and 
Bruce  Young,  Pine  Bluff,  Ark.,  manager,  displayed  the  showmanship  they  practice  at  the  Show-A-Ramo 
convention.  Davis  wears  the  Gideon  Wiggs  costume  he  uses  in  exploitation  of  chiller  films.  "Doctor" 
Young  presents  a campaign  for  "Tommy  and  the  Doctor." 


How  to  Sell  Art  Films 
In  Small,  Rural  City; 
Good  Public  Relations 
Made  Easy;  Have  Fun 
With  Chiller  Pictu  res 

Good  public  relations  is  getting  along 
with  people — more  importantly,  with  peo- 
ple who  count. 

These  are  the  words  of  A1  Donohue, 
partner  of  George  Buzzas  in  three  drive-ins 
at  Great  Falls,  Mont.,  one  of  the  four  win- 
ners of  Showman  of  the  Year  awards  pre- 
sented at  the  Show- A -Rama  VI  convention 
of  the  United  Theatre  Owners  of  the  Heai't 
of  America  recently  at  Kansas  City. 

In  accepting  the  golden  statuette 
awarded  for  his  proficiency  in  public  rela- 
tions, Donohue  gave  his  definition  of  “citi- 
zenship in  the  theatre.”  Note  that  theatre 
citizenship  and  good  public  relations  are 
the  same  in  his  book.  Donohue  has  served 
in  the  state  legislature  of  Montana  several 
years,  first  as  secretary  of  the  House  of 
Representatives  and  now  as  secretaiy  of 
the  senate. 

Donohue  pictured  Montana  as  a state 
where  exhibitors,  individually  and  through 
the  Montana  Theatres  Ass’n,  have  main- 
tained friendly  relations  with  “people  who 
count,”  including  state  legislators,  for  many 
gross  sales  tax  plans  and  others  have  been 
enacted  in  Montana  in  the  last  16  years 
against  the  fUm  industry.  Daylight  sav- 
ings time  bills,  proposals  for  censorship, 
gross  sales  tax  plans  and  others  have  been 
introduced,  but  all  have  died  in  commit- 
tees. 

And  the  Montana  theatremen  have  been 
able  to  get  a law  on  the  books  when  neces- 
sary! Donohue  cited  what  is  commonly 
known  as  the  Ma  and  Pa  law,  a type  of 
right-to-work  act. 

“At  some  theatres,  in  this  case  drive-ins, 
the  owners  wanted  to  put  their  wives  in 
the  boxoffice,  feeling  they  would  look  after 
the  cash  end  more  carefully  than  available 
outsiders,”  Donohue  related.  “Great  Falls 
is  a strong  union  town,  and  we  are  all  for 
them,  but  when  we  wanted  our  wives  to 
work,  the  union  said  no.  When  an  exhibi- 
tor wanted  to  take  over  a job  himself,  the 
union  said  no.  We  said  we  would  pay  union 
dues,  but  still  the  union  said  no. 

“We  found  we  couldn’t  work  in  our  own 
businesses.” 

The  resvdt  was  Donohue  and  his  associ- 


ates drafted  a bill  giving  a proprietor  of  a 
retail  business  a right  to  perform  any  work 
he  desired.  There  was  a storm  of  protest. 

Then  the  Montana  exhibitors’  good  pub- 
lic relations  paid  off.  Individually  and  of- 
ficially through  their  association  they  con- 
tacted the  legislators  and  in  time  the  bill 
was  passed  by  overwhelming  votes. 

Personal  contact  is  maintained  by  two 
methods:  Montana  circuits  and  many  inde- 
pendent theatres  give  all  members  of  the 
legislature  armual  passes  and  the  Montana 
TOA  gives  a screening,  reception  and  din- 
ner at  the  beginning  of  each  biennial  ses- 
sion for  all  members  and  state  officials. 
Donohue  points  out  this  cost  about  $900, 
but  $450  a year  is  a small  price  to  pay  to 
keep  these  people  happy. 

“It’s  much  easier  to  approach  a person 
for  whom  you  have  done  a favor,”  he  re- 
marked. “You  can  do  your  industry  a lot 
of  good  by  cultivating  those  individuals 
who  can  help  you  out  when  you  need  it  in 
city  councils,  state  legislatures,  etc.” 

Making  Art  Films  Pay 
In  Western  Cowtown 

How  to  make  several  thousand  dollars  a 
year  extra  revenue  in  a cowtown — a rural 
community  minus  a college  or  other  big 
cultural  asset — on  art  pictures  was  pre- 
sented by  Russ  Berry,  the  fourth  showman 
honored  with  a Show-A-Rama  Showman 
of  the  Yeai-  golden  statuette. 

Berry  manages  the  Fox  Theatre  in 
Cheyenne,  Wyo.,  a cattle  center  on  the 
high  western  plains. 

After  several  years.  Berry  now  presents 
a series  of  six  art  films  each  year,  grossing 


a total  of  $4,800  on  each,  of  which  $800 
goes  to  a Film  Festival  Society  he  or- 
ganized to  sponsor  the  series  and  sell  sea- 
son tickets  at  $6  each.  He  assures  you  can 
make  money  with  the  plan  he  has  de- 
veloped through  several  years. 

The  first  year,  he  called  a meeting  of 
leaders  from  the  Civic  Ssunphony  Society, 
Little  'Theatre,  musical  groups  and  other 
organizations  he  felt  would  be  interested, 
and  these  people  organized  the  Cheyenne 
Film  Festival  Society.  Season  tickets  were 
sold  at  $4.50  each,  single  showings  at 
slightly  above  the  theatre’s  regular  admis- 
sion. This  plan  hardly  got  off  the  ground. 

Then  for  two  or  three  years,  the  group 
sold  season  tickets  on  a commission.  This 
was  better,  and  the  art  series  just  broke 
even.  Then  Berry  relates  he  analyzed  the 
situation  and  came  up  with  these  con- 
clusions. 

1.  Original  Film  Society  group  was  too 
smaU,  only  ten  or  12  were  really  active. 
Forty  or  50  active  people  needed.  Berry 
added  a number  of  young  women  to  bring 
the  organization  up  to  that  level. 

2.  Cultural  leaders  needed  in  the  organi- 
zation. He  added  them. 

3.  His  price  was  too  low;  raised  it  from 
$4.50  to  $6,  and  cut  out  the  single  admis- 
sion sales.  Found  many  people  were  turn- 
ing down  season  ticket  solicitors  with,  “I 
will  buy  a ticket  at  the  boxoffice.” 

4.  Boxoffice  closed  on  art  film  nights, 
but  permitted  season  ticket  buyers  to  use 
all  six  punches  one  night,  or  otherwise  as 
they  wanted. 

5.  Had  booklet  prepared  to  present  to 

(Continued  on  next  page) 
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Payoff  Ideas  by  Winning  Showmen 


(Continued  from  preceding  page) 
each  festival  member — buyers  of  the  sea- 
son tickets. 

6.  Organized  a publicity  committee,  in 
addition  to  the  original  ticket-selling 
committee. 

In  addition,  he  concluded  the  art  film 
showings  had  to  be  a different  movie - 
going  experience,  and  aiTanged  the 
following : 

No  trailers  on  festival  nights. 

One  unusual  short  added  to  program. 

Half-hour  coffee  social  held  in  lobby 
before  each  showing. 

Kleig  lights  and  a red  carpet  out 
front. 

After-show  party  at  local  hotel  for 
festival  patrons. 

“Make  it  a civic  event,”  Beri-y  advises. 
“Be  sure  to  get  the  right  organizations  as 
sponsors.  Sell  only  season  tickets.” 

Berry  reports  some  of  his  festival  films 
are  now  brought  back  for  regular  showings 
due  to  word-of-mouth  promotion. 

Amusement  Editors  Are 
Your  Friends 

Harold  Cheatham  of  Dallas,  ad-pub- 
Ucity  director  for  Interstate-Theatres,  an- 
other Show-A-Rama  Showman  of  the 
Year  winner,  illustrated  via  slides  circuit 
achievements  in  newspaper  publicity  and 
told  how  it  is  done. 

Again  it’s  a matter  of  practicing  good 
public  relations — this  time  getting  along 
with  amusement  editors  and  other  staffers 
who  count. 

“We  depend  on  friendship  with  the 
newspaper  people,”  he  said.  “Our  man- 
agers don’t  see  the  amusement  editors  only 
when  they  want  them  to  do  something; 
they  are  our  personal  friends  and  visit  our 


Heavy  ArtilleTy  Is  For 
Films  Easiest  to  Sell 

Sell  hardest  on  the  films  that  are 
easiest  to  sell;  don’t  waste  your  heavy 
artillery  on  pictures  the  public  won’t 
buy! 

This  capsule  guide  for  showmen 
comes  from  the  down-to-earth  school 
of  local  level  promotion  where  money 
in  the  boxoffice  each  night  gives  an 
exhibitor  a definite  yardstick  on  how 
good  his  promotion  was  or  wasn’t,  and 
how  much  the  ticket- buyers  liked  the 
film. 

Paul  Lyday,  ad-publicity  director  for 
National  General  Theatres,  Beverly 
Hills,  Calif.,  who  recommended  this 
approach  in  his  Show-A-Rama  pres- 
entation of  selling  tips  for  “The  Mi- 
racle of  the  White  Stallions,”  went 
even  further. 

He  said  that  this  concentration  by 
practical  showmen  of  their  energy  of- 
fers their  best  chance  not  only  of 
achieving  maximum  results  at  the  box- 
office  individually,  but  also  for  help- 
ing the  industry  generally  increase  its 
grosses. 

“And  this  doesn’t  mean  to  short- 
change other  product,”  he  emphasized. 


homes  with  their  wives  for  barbeques,  a 
few  cocktails  or  what  have  you.” 

Interstaters  have  been  doing  this  for  57 
years  following  the  concept  of  the  circuit 
founder  and  president,  Karl  Hoblitzelle — 
to  establish  a well-rounded  publicity  pro- 
gram. 

As  a result,  all  Interstate  cities  in  Texas 
often  find  the  theatre,  its  manager  and 
attractions  in  newsy  articles,  not  merely 
perfunctory  mentions. 

In  the  metropolitan  centers,  the  amuse- 
ment pages  frequently  illustrate  current 
film  attractions  in  large  color  layouts 
through  an  arrangement  in  which  Inter- 
state pays  half  the  costs  of  color  plates. 

Very  effective  in  the  smaller  cities  is 
the  classified  ad-free  theatre  ticket  tieup, 
typified  by  John  Brown  of  Galveston 
(30,000),  whose  attraction  rated  1,400 
inches  of  free  space  in  a deal  there.  Names 
from  phone  books  are  scattered  through 
the  want  ad  section;  persons  get  free 
tickets  if  their  names  appear. 

Cheatham  reported  phone  calls  set  up 
with  amusement  editors  to  a film  star  in 
Hollywood  have  yielded  impressive  pub- 
licity. Editors  set  own  time,  are  serviced 
with  photo  and  copy  about  star,  and  local 
managers  are  on  hand  in  office  at  time  of 
call. 

Ticket  deals  with  savings  banks  are  going 
big.  Banks  offer  free  theatre  tickets  to 
specified  film  for  opening  new  savings 
accounts. 

Good  relations  with  recruiting  services 
pay  well.  For  the  cost  of  overprints  on  re- 
cruiting one-sheets  (about  25  cents  each) 
and  a few  social  calls  on  the  recruiting  of- 
ficers, Interstate  at  Dallas  gets  mention  on 
200  Navy  boards  every  two  weeks. 

Have  Fun  Promoting 
Chiller  Pictures 

Two  things,  together  or  separately,  make 
for  proficiency,  fun  and  accomplishment — 
like  what  you  do  and  feel  sure  it  is  worth 
while. 

W.  Watson  Davis,  a Show-A-Rama  VI 
Showman  of  the  Year  award  winner,  en- 
joys his  showmanship,  and  he  practiced  it 
at  the  Kansas  City  convention  when  he 
showed  up  for  the  presentation  of  of  his 
golden  statuette  as  Gideon  Wiggs,  in  a 
Frankenstein  costume,  extmding  canine 
teeth,  top  hat,  makeup  and  all. 

His  special  proficiency,  in  cooperation 
with  Richard  Lightman,  his  Malco  ’Thea- 
tres boss  at  Memphis,  Tenn.,  is  promotion 
of  science-fiction  and  horror  pictures. 

“One  good  picture  is  worth  a thousand 
poor  ones,  or  words,”  “Frankenstein” 
Watson  quipped  and  proceeded  to  illustrate 
successful  promotions  carried  out  in  behalf 
of  “The  Mysterious  Island,”  “The  Prema- 
ture Burial”  and  the  like  with  a 16mm  reel 
of  film.  Promotions  depicted  included: 

A night  screening  in  a “haunted  house” 
for  teenager  winners  of  a contest,  with  a 
horse-drawn  hearse  driven  by  Gideon 
Wiggs  himself  bringing  along  the  corpse. 

Free  trip  by  a paddle-wheeler  river  boat 
by  “Mysterious  Island”  down  the  Missis- 
sippi river  with  150  youngsters,  winners  of 
a coloring  contest,  aboard  with  their 
guardians  or  parents  for  a wiener  roast. 
The  island  was  inhabited  by  an  assortment 
of  “monsters.” 
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Mitchell  Kelloff,  Uptown  Theotre  at  Pueblo, 
Colo.,  boosted  grosses  with  a special  "Limbo 
and  Rock  Show"  on  the  stage.  His  screen 
program  featured  two  Elvis  Presley  releases, 
"Wild  in  the  Country"  and  "Flaming  Star." 
The  stage  show  presented  several  local  jazz 
bands  playing  for  amateur  limbo  and  rock- 
and-roll  dancers  and  singers.  Doors  were 
opened  at  12  noon  Saturday  with  shows 
continuing  until  midnight,  at  which  time 
prizes  were  awarded  the  winners.  Kelloff 
reports  the  "Limbo-Rock  Show"  gave  him  a 
very  profitable  engagement. 


Baltimore  Avalon  Tries 
45-Cent  Price  Up  to  19 

An  innovation  in  teenage  admission 
prices  was  inaugurated  with  reopening  of 
the  Avalon,  one  of  the  JF  Theatres  chain 
in  Baltimore.  Tickets  are  45  cents  at  all 
times  for  moviegoers  up  to  19.  Fi-om  time 
to  time  public  appeals  for  admissions  suit- 
able to  teenage  budgets  have  been  wi'itten 
to  Baltimore  newspapers  by  students,  and 
in  some  instances  to  the  mayor. 

Ted  Schiller,  general  manager  for  JF 
Theatres,  said  the  Avalon  is  operating  a 
new  “family  policy.”  James  Floyd,  for- 
merly of  the  Aurora,  is  the  new  manager  of 
the  Avalon. 


Les  Pollock's  Big  Kiddy 
Show  Tops  $800  in  Gifts 

Lester  Pollock,  manager  of  Loew’s  The- 
atre in  Rochester,  N.Y.,  put  on  his  annual 
Washington’s  birthday  cartoon  and  prize 
show  again  this  year,  bigger  and  better 
than  before.  The  event  is  a memorable 
event  among  the  youngsters  of  Rochester. 
This  year  the  program  included  25  car- 
toons and  the  giveaway  of  approximately 
$800  in  prizes,  including  six  bicycles.  The 
annual  show  is  staged  in  cooperation  with 
the  Rochester  Noah’s  Ark  toy  and  hobby 
stores. 

The  advance  ticket  sale  has  increased 
every  year. 
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When  "Love  at  Twenty"  opened  at  San  Francisco's 
Vogue  Theatre,  the  first  couple  in  their  twenties 
to  buy  tickets  at  the  boxoffice  received  a special 
surprise — a huge  box  of  candy  handed  them  by 
"The  Candy  Twins,"  LaVelda  and  LaVona  Rowe, 
representing  the  U.S.  candy  industry.  The  young 
couple,  both  20  years  old  as  befits  the  movie  they 
were  about  to  see,  were  Sandra  Gunther  and  Ted 
Kruth,  both  of  German  extraction. 


National  Fashion  Tieup 
To  Launch  'Bye  Birdie' 

A fashion  merchandising  promotion  in- 
volving more  than  60  leading  department 
stores  of  the  country  will  launch  “Bye  Bye 
Birdie”  in  the  spring.  The  promotion  will 
feature  fashions  inspired  by  the  Columbia 
release. 

Nine  full  color  pages  of  fashion  ads  by 
Helena  Rubinstein,  M.  C.  Shrank,  Jeanine 
Originals,  Bonnie  Boon,  Peter  Pan,  Be 
Weese,  Juniorites,  Candy  Jones  and  Mr. 
Sneekers  will  appear  in  the  April  issue  of 
Seventeen.  The  magazine  is  preparing  a 
merchandising  kit  for  use  by  the  participat- 
ing stores,  which  will  feature  special  por- 
traits and  other  material  from  the  film. 


RCA -Victor  and  MGM  are  giving  Elvis 
Presley  and  the  ten  songs  he  sings  in  “It 
Happened  at  the  World’s  Fair”  an  elaborate 
promotion.  Field  men  of  the  two  com- 
panies will  work  together. 

Theatre  previews  are  being  set  up  over 
the  countiT  for  disc  jockeys,  radio  and  tele- 
vision commentators,  school  editors  and 
music  store  salesmen.  Newspaper  ads  and 
radio  promotion  will  be'  directed  to  the 
young  people  to  inform  them  of  the  film 
openings  and  the  ten  songs  Presley  sings. 
TV  spots  have  been  prepared  using  the 
songs.  RCA-Victor  is  furnishing  a full  line 
of  window  cards,  window  flyers  and 
streamers,  also  ad  mats. 


Parade  Frozen  Out! 

A parade  by  Army  recniiters  and  Na- 
tional Guardsmen  in  Albany,  N.Y.,  to  the 
Heilman  Memorial  Theatre  premiere  of 
“The  Longest  Bay”  had  to  be  called  off  be- 
cause of  the  weather,  but  a girls  fife  and 
drum  corps  saluted  Irina  Bemich,  the 
French  actress  who  stars  in  the  film,  as  she 
entered  the  house  on  the  arm  of  Harry 
Weiss,  20th-Fox  publicist.  Bave  Weinstein, 
manager,  was  the  emcee  for  the  stage  acti- 
vity. Owner  Neil  Heilman  hosted  a pre- 
show dinner  at  his  Thmway  motel. 


Showmen  Put  Out  More  Film  Details 
To  Reach  the  Choosy  Ticket  Buyers 


If  it’s  true  that  theatregoers  are  becom- 
ing more  discriminating  in  selecting  the 
films  they  pay  to  see — a fact  borne  out  by 
boxoffice  figures — then  ads  will  have  to  be 
more  informative  to  get  results. 

Asa  Booksh,  manager  of  the  RKO 
Orpheum  in  New  Orleans,  gave  theatre  ad 
readers  plenty  of  details  about  “Requiem 
for  a Heavyweight”  when  he  included  re- 
views from  both  the  Times  Picayune  and 
States  Item  in  his  two-col.,  6 *4 -inch  hold- 
over ad,  which  featm'ed  charcoal  head 
sketches  of  the  four  stars  and  their  names 
in  black  type,  plus  title  of  course.  'The 
catchline  was: 

“Prom  the  asphalt  jungle  . . . from  the 
fiery  brilliance  of  four  gi’eat  stars  . . . 
comes  the  gutsiest  motion  picture  ever 
made!”  . . . 

This  was  in  reverse  type,  with  the  re- 
views in  six  point  under  “Critics  agree  . . . ! 
‘Requiem’  is  an  outstanding  movie.” 

The  critics’  remarks  included: 

Anthony  Quinn,  who  already  possesses 
two  Academy  Awards,  stands  a good 
chance  to  win  another  one  for  his  superior 
performance  in  “Requiem  for  a Heavy- 
weight.” 

Bespite  its  title,  characters  and  scene. 


the  movie  is  not  a “fight”  picture  in  the 
familiar  sense. 

A major  asset  is  its  authenticity. 

Equally  laudatory  is  the  performance  of 
Julie  Harris,  a fine  young  actress  who  plays 
an  employment  counselor. 

Both  Mickey  Rooney  and  Jackie  Gleason 
deliver  creditable  performances. 

This  is  a good  example  of  a movie  which 
will  probably  be  enjoyed  by  every  member 
of  the  family. 

“Requiem”  movie  is  outstanding  piece  of 
black  and  white  photography,  it  is  also  dis- 
tinguished by  a cast  that  is  as  fine  a col- 
lection of  thespian  talent  as  you  are  likely 
to  find  under  one  roof. 

There  is  Anthony  Quinn,  as  “Mountain 
Rivera,”  the  heavyweight  given  his  walk- 
ing papers  by  the  commission  physician 
after  a particularly  brutal  beating;  there  is 
Jackie  Gleason,  his  cynical  greedy  man- 
ager; Mickey  Rooney,  an  ex-pug  who  is  his 
loyal  and  devoted  trainer,  and  Julie  Harris, 
a social  worker,  who  becomes  attracted  to 
Mountain  as  she  tries  to  “rehabilitate” 
him.  Under  Ralph  Nelson’s  direction  there 
is  little  to  choose  between  the  perform- 
ances. All  are  simply  excellent. 

The  reviews’  were  in  six  point. 


Biweekly  News  Letter  Sells  Where  Ads  Don't 


Choosiness  increases  with  knowledge. 
Exhibitors  are  finding  that  out  at  the  box- 
office,  where  it  counts  most;  oldtime  broad 
hints  of  sex,  fighting,  love,  money,  and 
other  standard  ingredients  of  life  and 
films  don’t  wofk  like  they  used  to — more 
and  more  today’s  advertising  and  exploi- 
tation have  to  tell  what  kind  of  love,  what 
kind  of  conflict. 

People  seek  more  information  to  pick  the 
films  they  see  in  this  age  of  overnight 
flights  from  Chicago  to  Paris,  of  films  from 
early  morning  to  late  at  night  on  miniature 
home  (television)  screen,  radio  and  mass 
literacy. 

For  example,  George  Hunter,  city  man- 
ager for  Fox  Midwest  Theatres  in  Spring- 
field,  Mo.,  is  achieving  results  from  his  Hi- 
Lites,  news  letter  issued  biweekly  to  a 
selected  mailing  list.  This  permits  him  to 
distribute  detailed  information  on  his  at- 
tractions. 

The  letters  influence  people  which  his 
ads  do  not.  Hunter  said. 

Hunter  disclosed  this  innovation  in  pre- 
senting a promotion  on  “Nine  Hours  to 
Rama”  at  the  recent  Show-A-Rama  con- 
vention in  Kansas  City.  On  this  film  he 
issued  the  following  copy  in  his  Hi-Lites: 

Dear  Folks: 

There's  nothing  like  a cold  night  to  bring  in  a hot 
picture.  'Twas  a bone-chilling  Tuesday  evening,  Febru- 
ary 12,  that  we  "sneaked"  an  outstanding  new  movie, 
"Nine  Hours  to  Rama,"  to  an  unsuspecting  audience  of 
mostly  young  people  (God  love  'em)  at  the  Gillioz.  The 
film  was  substituted  as  the  companion  feature  for  "The 
Raven,"  and  we  invited  no  special  movie  fans  because 
we  wanfed  to  get  a typical,  cross-section  opinion.  We 
took  a chance,  but  judging  from  the  comments  we 
heard  after  the  sneak  preview,  there  was  no  gamble  to 
it  at  all.  We  had  a sure  thing  all  the  way.  More  than 
50  "rave"  comment  cords  were  dropped  in  the  box,  and 
there  wasn't  one  who  didn't  think  the  picture  was  some- 
thing extra. 

Actually,  this  is  a difficult  picture  to  describe  in  a 
few  words.  Filmed  in  India  in  CinemaScope  and  color,  it 


would  be  worth  watching  just  for  those  reasons.  The 
grandeur,  the  squalor,  the  beauty,  the  poverty  of  India 
are  magnificently  captured  by  the  camera.  "Rama"  is 
an  Indian  word  meaning  God. 

The  story  takes  place  on  Jan.  30,  1948.  in  Delhi 
and  covers  the  hours  from  9 a.m.  to  5 p.m.  It's  a tale 
of  the  planned  assassination  of  the  immortal  Mahatma 
Gandhi,  and  it's  told  with  the  same  suspense  of  any 
Hitchcock  thriller. 

Mark  Robson,  who  racked  up  an  impressive  record 
with  "Peyton  Place,"  "Inn  of  the  Sixth  Happiness"  and 
"From  the  Terrace,"  is  the  producer-director,  with  the 
story  based  on  a book  by  Stanley  Wolpert. 

The  story  is  about  the  young  assassin  himself  (won- 
derfully portrayed  by  Horst  Buchholz,  and  the  crazy, 
mixed-up  life  he  lived,  effectively  told  in  flashbacks. 
There's  deep  drama,  intrigue,  some  romance — and  ex- 
cellent support  of  young  Buchholz  from  old  pro  Jose 
Ferrer  and  Valerie  Gearon.  And  the  man  who  plays 
Ghandi?  You'll  have  to  see  him  to  believe  him. 

And  don't  just  take  our  word  for  it.  Listen  to  what 
some  of  the  comment  cards  produced — 

Richard  C.  Rouse,  671  South  Dollison:  "...  it  was 
the  best  picture  I have  seen  since  'Mutiny  on  the 
Bounty.'" 

Rita  Lambeth,  3203  West  Madison:  "Extraordinary 
. . . good  enough  to  see  twice." 

Mrs.  Carl  Rogers,  1012  West  Florida:  "The  picture  was 
superb." 

Jimmie  Hansen,  901  West  Scott:  "Best  picture  of 
this  kind  I have  ever  seen." 

Don't  even  take  their  word  for  it.  Come  and  see  it 
yourself.  It's  due  next  at  the  Gilloz.  So  come  on  down 
town  to  a movie.  The  parking's  on  us,  of  course. 


'Four  Horsemen'  Again 

“The  Four  Horsemen  of  the  Apocalypse” 
— the  new  Vincent  Minnelli  version  involv- 
ing Nazis  and  Frenchmen — was  booked  at 
the  Gaumont  Theatre  in  the  Chelsea  dis- 
trict of  London.  J.  R.  Thompson  made  use 
of  the  scare  headline  circular,  put  on  four 
contests,  promoted  some  excellent  lithos 
and  brochures  from  the  French  Tourist 
Office  and  sent  out  several  street  stunts. 
The  contests  were  based  on:  1.  How  many 
Glenn  Ford  films?  2.  How  many  film  titles 
which  contain  a number?  3.  How  many 
words  from  “Apocalypse”?  and  a tango 
dancing  competition  with  a local  dance 
studio. 
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Several  layouts  for  drive-in  reopenings  are  included  in  this  pasteup  of  special  occasion  ads  prepared 
for  use  by  Frisina  theatres  in  Illinois  by  Dale  Thornhill,  manager  of  the  ffeart  and  Rustic  drive-ins  at 
Effingham.  Thornhill  reports  he  has  found  all  of  them  to  be  effective.  They  are  two  and  three 
columns  wide. 


Fine  Looking  Program  at  Very  Low  Cost 


A sharp  “homemade”  program  comes 
from  J.  J.  Parkers  Broadway  Theatre  in 
Portland,  Ore.  It’s  a good  idea  when  a spe- 
cial gimmick  is  in  order. 

The  copy  itself,  in  this  case  on  “If  a Man 
Answers,”  was  printed,  or  it  can  be  mime- 
ographed, on  any  stock  you  want,  one  side. 

Also  needed  are  fan  photos  of  the  type 
that  is  available  from  the  distributor  free, 
or  at  nominal  cost,  of  two  stars  of  the  film 
being  promoted.  In  this  case  the  photos 
were  of  Sandra  Dee  and  Bobby  Darin,  and 
bearing  their  autographs. 

The  printed  program  sheets,  of  correct 


size  by  previous  measurements,  are  then 
pasted  to  the  fan  photos  in  pairs  to  fonn 
a booklet,  with  Sandra  Dee  appearing  on 
the  front  and  Bobby  Darin  on  the  back 
and  the  printed  program  inside. 

Presto!  you  have  an  expensive  looking 
program  folder  at  small  cost! 

Try  it  some  time. 


Brooks  LeWitt,  Berlin  (Conn.)  Drive-In, 
advertised  no  books  and  no  hygiene  com- 
mentator would  be  allowed  at  “Love  and  to 
Be  Loved”:  also  no  one  under  high  school 
age. 


Proven  Hard-Ticket 
Group  Sales  Outline 

Victor  J.  Rosen  presented  a point-by- 
point  program  at  the  recent  Show-A-Rama 
VT  convention  in  Kansas  City  for  success- 
ful  selling  of  group  tickets  for  reserved- 
seat  attractions.  Rosen,  national  director 
of  group  sales  for  Cinerama  Theatres,  said 
that  all  that  had  been  learned  about  group 
sales  since  1952  had  been  learned  “the  hard 
way — by  dint  of  many  mistakes  and  false 
starts.” 

The  first  three  Cinerama  releases  to  play 
the  Warner  Hollywood — one  of  the  original 
three  Cinerama  showcases — grossed  $385,- 
000  in  that  house  alone.  This  dazzling  ac- 
complishment gave  the  backers  enough  en- 
couragement and  impetus  to  branch  out 
into  other  population  centers.  Rosen 
pointed  out  that  new  community  situations, 
he  soon  discovered,  called  for  specialized 
handling  in  order  to  reach  the  source  of 
greatest  group  sales  potential  in  each  par- 
ticular case. 


A TESTED  FORMULA 

Finally,  from  years  of  trial  and  error,  a 
few  broad  principles  had  been  formulated. 
These,  with  simple  modifications,  can  work 
to  increase  revenues  even  in  small  situa- 
tions where  the  manager  is  willing  to  offer 
“reduced  rates” — never  “discounts” — for 
groups,  Rosen  said.  He  listed  these 
principles: 

1.  Reach  youth  leaders.  Golden  Age 
groups,  PTAs,  educators  including  parochial 
school  people,  civic  leaders  and  others  in- 
fluential in  the  community  with  invitations 
to  a special  preview  showing.  If  any  can- 
not  be  present,  arrange  a courtesy  card  for 
a later  showing. 

2.  For  business  and  industry  groups, 
particularly,  do  not  depend  on  letter  writ- 
ing. Make  personal  contacts. 

3.  For  premiere  performances,  the  en- 
tire house  may  be  sold  to  an  organization 
for  20  per  cent  of  the  net  proceeds. 

4.  A group  sales  reduction  of  20  per  cent 
is  given  only  in  cases  of  groups  containing 
500  or  more.  Fewer  than  500  receive  a 15 
per  cent  reduction. 

5.  Charter  carriers  will  gladly  act  as 
agents  in  getting  up  out-of-town  groups  for 
a ten  per  cent  commission  on  all  ticket 
sales  made  by  them. 


DON’T  OVERLOOK  MATINEES 

Rosen  added  that  all  too  many  theatre- 
men  overlook  the  matinee  potential  offered 
by  senior  citizen  groups — persons  who  do 
not  like  to  go  out  in  the  evenings,  but  are 
happy  to  attend  an  afternoon  performance 
at  a somewhat  reduced  rate.  He  also 
pointed  out  that,  in  recent  years,  the  group 
sales  plan  has  literally  kept  Broadway 
stageplays  alive  and  has  made  long- 
running  hits  out  of  many  marginal  plays 
and  musicals,  despite  unfavorable  critical 
reviews. 

Fred  Souttar,  in  thanking  Rosen,  added 
that  hard-ticket  attractions  are  hit  only 
slightly  by  bad  weather  conditions,  news- 
breaks  and  many  other  contingencies  that 
wreck  casual  theatregoing. 


c 


The  Evening  Dispatch  of  Edinburgh, 
Scotland,  had  a fine  personality  sketch  on 
John  Wayne  prior  to  the  showing  of  “The 
Comancheros”  at  the  New  Victoria  and 
Gaumont  theatres  there.  H.  C.  Birse  man- 
ages the  New  Vic. 
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2711  ©Madame  (104)  @ 70  Com-Dr.  .Embassy 
2660  ©Make  Way  for  Lila  (90)  Adv. . . .Parade 
2677  Manchurian  Candidate.  The  (126) 

Suspense  Drama  UA 

2663  ©Marco  Polo  (100)  © Adventure  AlP 

2685  ©Marizinia  (SO)  Drama  Int'l  Film  Ent. 

2687  Maxi  me  (93)  Comedy-Drama Ellis 

2654  Matter  of  WHO,  A (90)  Com.  . Herts-Lion 
2656©Mighty  Ursus  (90)  Adventure. ...  UA 

2686  Mr.  Arkadin  (99)  Suspense  Drama.. SR 
2624  y©Music  Man,  The  (151)  ® 

Musical  Comedy  WB 

2684  Mutiny  on  the  Bounty  (179) 

Ultra  ® 70  Drama  MGM 

2712  ©My  Six  Lo/es  (101)  Comedy  . ...  Para 
2698  Mystery  Submarine  (90)  War  Drama  Univ 

— N— 

2649  Never  Let  Go  (90)  Melodrama  20th-Fox 
2666  Night  of  Evil  (88)  Melodrama.  ..  .Astor 

2655  Night  They  Killed  Rasputin,  The 

(87)  Melodrama  Brigadier 

2708  ©Nine  Hours  to  Rama  (124) 

© Suspense  Drama  20th-Fox 

2697  No  Exit  (85)  Drama  Zenith 

2656  ©No  Man  Is  an  Island 

(114)  War  Drama  Univ 

2638  No  Place  Like  Homicide  (87) 

Farce-Comedy  Embassy 

2711  No  Time  to  Kill  (70)  Mclodr ADP-SR 

2643  Notorious  Landlady,  The  (123)  Com.. Col 

2688  ©Nude  Odyssey  (97)  ® Ad ..  Davis-Royal 
2656  Nun  and  the  Sergeant,  The  (73) 

War  Drama  UA 


2667  On  Any  Street  (90)  (Eng-dubbed  Drama 

“La  Notte  Brava”)  Miller-SR  9-24-62  A3 

2669  Operation  Snatch  (83)  Comedy Cont’l  10-  1-62 

— P(J — 

2643  Panic  in  Year  Zero!  (93)  Drama AlP 

2706  ©Papa's  Delicate  Condition 
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2693  Password  Is  Courage,  The 


2678  Period  of  Adjustment  (112)  Com. 

2677  Phaedra  (115)  Drama  

2640  ©Phantom  of  the  Opera  (84)  Ho 
2648  Pigeon  That  Took  Rome,  The 

(101)  ® Comedy  

2652  ©Pirates  of  Blood  River 


— R— 

2701  ©Raven,  The  (86)  ® Ho  C 
2670  Reluctant  Saint,  The  (105) 

Ofama  Davis-Royal  10-  1-62  A1  + 

2695  ©Reptilicus  (81)  Ho  Dr AlP  1-  7-63  A1  ± 

2667  Requiem  for  a Heavyweight  (87) 

Di'ama  Col  9-24-62  A2  + 

2701  ©Rice  Girl,  The  (90)  © Drama  . Ultra  2-  4-63  A3  ± 
2655  Rider  on  a Dead  Horse  (72)  Western  AA  8-13-62  A3  + 
Riff  Raff  Girls  (97)  Eng-dubbed 

Drama  (“Rififi  for  Girls”) Cont’l  6-11-62  + 

2663  Ring-a-Ding  Rhythm  (78)  Musical.. Col  9-10-62  A1  + 

2681  ©Roommates  (91)  Comedy Herts-Lion  11-12-62  + 

2692  Run  Across  the  River  (74)  Ac.. Citation  12-17-62  ± 
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2700  ©Samson  and  the  7 Miracles  of  the 

World  (80)  % Adv AlP  1-28-63  + 

2702  ©Savage  Guns,  The  (85)  © Wn..MGM  2-  4-63  A2  + + 

2659Scarface  Mob,  The  (105)  Crime Cari  8-27-62  + 

2682  Secrets  of  the  Nazi  Criminals 

(84)  Documentary Trans-Lux  11-12-62  A3  ff  + 

2699  Seducers,  The  (88)  Melodrama. ...  Brenner  1-28-63  ± — 

7 CapiUI  Sins  (113) 

Episode  Comedy  (sub  titles)  Embassy  2-18-63  C 
2689  Seven  Daring  Girls  (76)  Action  Manson  12-10-62 
2657  Shootout  at  Big  Sag  (64)  W'n  Parallel  8-20-62 
2670  Siege  of  Hell  Street,  The  (93)  Cr.  UPRO  10-  1-62 
2646  ©Sky  Above — the  Mud  Below,  The 

(90)  Documentary  Embassy  7-  9-62  SP 

2684  Smashing  of  the  Reich  (89) 

Documentary Brigadier  11-19-62  + ± 
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2700  ©Sodom  and  Gomorrah  (154) 

Biblical  Drama  20th-Fox 

2698  Son  of  Flubber  (100)  Comedy BV 

2668  ©Son  of  Samson  (90) 

Historical  Spectacle  Medallion 

2713  Speaking  of  Murder 

(80)  Eng-dubbed  Dr UMPO 

2709  ©Spencer’s  Mountain  (119)  ® Drama  WB 
2635  ©Spiral  Road,  The  (140)  Adv.... Univ 
2676  Stagecoach  to  Dancers’ 

Rock  (72)  Western  Univ 

2637  ©Story  of  the  Count  of  Monte 

Cristo,  The  (101)  ® Adventure  WB 
2647  ©Stowaway  in  the  Sky  (82) 

Adventure  Lopert 

2654  Strangers  in  the  City  (83)  Dr..  Embassy 

2689  Strong  Room  (78)  Susp.  Dr.  Bryanston-SR 
2665  ©Sword  of  the  Conqueror  (95) 

© Drama  UA 

2683 ©Swordsman  of  Siena  (92)  © Ad.. MGM 

— T— 

2636 ©Tales  of  Terror  (90)  ® Horror  ..AlP 

2690  ©Taras  Bulba  (122)  ® Adventure. . UA 

2644  ©Tartars,  The  (S3)  Action MGM 

2650  ©Tarzan  Goes  to  India  (86)  © Ac  MGM 
2630  Taste  of  Honey,  A (1-00)  Drama.  .Cont’l 

2699  Term  of  Trial  (113)  Drama  WB 

2665  Terror  of  the  Bloodhunters 

(60)  Melodrama  ADP-SR 

2632  ©That  Touch  of  Mink  (99)  ® Com. . Univ 
2639  There  Was  a Crooked  Man  (106) 

Comedy  Lopert 

2637  Third  of  a Man  (81)  Melodrama UA 

2704  30  Years  of  Fun  (85)  Comedy 

Compilation  20th-Fox 

2659  ©300  Spartans,  The  (113) 

© Action  Spectacle 20th-Fox 

2647  Three  Stooges  in  Orbit,  The 

(87)  Farce-Comedy  Col 

2692  To  Kill  a Mockingbird  (129)  Dr..  Univ 

2676  Too  Young,  Too  Immoral  (88)  Drama  SR 
2688  Tower  of  London  (79)  Ho  Drama....  UA 
2696  Trial  and  Error  (91)  Comedy. ...  MGM 

2710  Trial,  The  (118)  Drama  Astor 

2666  Two  and  Two  Make  Six 

(89)  Comedy-Drama Union 

2683  Two  Before  Zero  (78)  Doc’y  Ellis 

2679  Two  for  the  Seesaw  (120)  ® CD....UA 

2669  Two  Tickets  to  Paris  (78)  Musical ....  Col 

2657  ©Two  Weeks  in  Another  Town 

(104)  © Drama  MGM 

— UV— 

2700  Vampire  and  the  Ballerina,  The 

(86)  Horror  Drama UA 

2695  Varan  the  Unbelievable  (81) 

Science-Fiction  Oown 

2670 ©Very  Private  Affair,  A (95)  Dr  MGM 

— W— 

2660  ©Waltz  of  the  Toreadors 

(105)  Comedy-Drama  Cont’l 

2680  War  Lover,  The  (105)  Action Col 

2681  Warriors  Five  (82)  Drama  AlP 

2680  We’ll  Bury  You!  (77)  Documentary.  . Col 
2567  ^©West  Side  Story  (155) 

Panavision,  Musical  Drama  UA 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2679  What  Ever  Happened  to  Baby  Jane? 

(132)  Suspense  Drama  WB 

2674  Where  the  Truth  Lies  (83) 

Drama  (Eng-dubbed)  Para 

2678  ©White  Slave  Ship  (92)  © Ad AlP 

2693  ©Who’s  Got  the  Action?  (93) 

® Comedy  Para 

2706  Wild  Is  My  Love  (74)  Drama. . Mishkin 

2677  ©Wonderful  to  Be  Young  (92) 

© Musical  Para 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

— XYZ— 

2671  Young  Go  Wild,  The  (88) 

Melodrama  Manson 

2686  Young  Guns  of  Texas  (78) 


2638  Zotz!  (87)  Comedy 


.Col 
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Feature  chart 


ALLIED  ARTISTS 


©El  Cid  (181)  © D.  .6220 

Charlton  Heston,  Sophia  Loren, 

Raf  Vallone 

(dnemaScope  version,  available  (or 
special  engagements) 


Convicts  4 (106)  D..6205 

(was  "Reprieve”) 

Ben  Gazzara,  Stuart  Whitman,  Ray 
Walston,  Vincent  Price,  Rod 
Steiger.  Sammy  Davb  Jr. 


O Billy  Budd  (123)  © ..D..6208 
Robert  Ryan,  Peter  Ustinov, 

Melvyn  Douglas,  Terence  Stamp 


©The  Day  of  the  Triffids 

(93)  © Ho.. 6301 

Howard  Keel.  Nicole  Maurey, 
Janette  Scott,  Keiron  Moore 


Play  It  Cool  ( . . ) M . . 

Billy  Fury,  Helen  Shapiro, 
Bobby  Vee 


©Black  Zoo  (..)  ® ....Ho.. 
Michael  Gough.  Jeanne  Cooper, 
Rod  Lauren,  Virginia  Grey 


©55  Days  at  Peking  ( . . ) @ . . D . . 
Charlton  Heston,  Ava  Gardner, 
David  Niven 

The  Long  Corridor  D.. 

Peter  Breck,  Constance  Towers, 

Gene  Evans 

©The  Gun  Hawk  Ac.. 

Rory  Calhoun,  Rod  Cameron, 

Riita  Lee.  Rod  Lauren 


AMERICAN  INT'L 


©Marco  Polo  (100)  ©..Ad.. 709 
Rory  Calhoun.  Yoko  Tanl 


©White  Slave  Ship  (92) 

© Ad.. 713 

(formerly  "Wild  Cargo”) 

Pier  Angeli,  Edimind  P’’  lorn 


Warriors  Five  (82) Ac.. 707 

■lack  Palanee.  Jo  Anna  Ralli 


©Reptilicus  (81)  SF  .715 

Carl  Ottosen.  Ann  Smyrner 


©Samson  and  the  Seven  Miracles 
of  the  World  (SO)  ©..Ac.. 714 
Gordon  Scott.  Yoko  Tanl 


©The  Raven  (86)  ®....  Ho.. 717 
Vincent  Price,  Peter  Lorre, 

Boris  Karloff 


©Battle  Beyond  the  Sun 

(75)  © SF..716 

Ed  Perry,  Aria  Powell 

Night  Tide  (84)  D..718 

Dennis  Hopper,  Linda  Lawson 


Operation  Bikini  (..)...  .Ac.  .803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

A Question  of  Consent  (..)  D..S07 
Frederick  O’Neil,  Annalena  Lund 
(Special  release) 


Dementia( . . ) Ho.  .801 

William  Campbell,  Luana  Anders. 
Mary  Mitchell 

©The  Terror  (..)  © Ho.. 804 

Boris  Karloff 

Miracle  of  the  Vikings  (..)  Ad.. 808 
Cameron  Mitchell.  .AUce  and  Ellen 
Kessler 


The  Mind  Benders  (..)....  D . .802 
Dirk  Bogarde.  Mary  Ure 

©The  Young  Racers  (..)..  Ac.  .805 
Mark  Damon,  WilUaro  Campbell 


Nightmare  House  (..) Ho. 

I,eticia  Roman,  Jidin  Saion 
©Masque  of  the  Red 

Death  ® Ho. 

Vincent  Price 

“X”— Man  With  the  X-Ray 

Eyes  SF. 

Don  Rickies.  Diana  Van  der  VHs 

©Beach  Party  ® C. 

Frankie  Avalon 


BUENA  VISTA 


ii©Almost  Angels  (93)  D/M . 
Vincent  Winter,  Peter  Week 


.135 


©The  Legend  of  Lobo  (67)  OD. 
True  Life  Adventure 


110 


©In  Search  of  the  Castaways 

(110)  Ad..  136 

Maurice  (Sievaller,  Hayley  Mills, 
George  Sanders 


Son  of  Flubber  (lOO)  ....C..140 
Fred  MacMurray,  Nancy  Olson, 

Ed  Wynn.  Keenan  Wynn 


©The  Miracle  of  the  White 

Stallions  (110)  D. 

Robert  Taylor,  Lilli  Palmer 


.141 


©Savage  Sam  ( . . ) Ad. . 

Brian  Keith.  Tommy  Kirk, 

Dewey  Martin.  Kevin  Corcoran 

©Summer  Magic CD.. 

Hayley  Mills,  Burl  Ives.  Dorothy 
McGuire.  D^rah  WaJley,  Eddie 
Hodges 


COLUMBIA 


The  Interns  (120)  D..703 

.Michael  Callan,  Cliff  Robertson, 
Jas.  MacArthur,  Haya  Harareet 

The  Three  Stooges  in  Orbit 

(87)  C..704 

Stooges,  Edson  Stroll 


©Damn  the  Defiant! 

(101)  © D . .705 

Alec  Gulrmess,  Dirk  Bogarde. 
Anthony  Quayle 

©The  Best  of  Enemies 

(104)  CD.. 706 

David  Niven,  Alberto  Sordi 

Ring-a-Ding  Rhythm  (78)..  M.. 707 
Chabby  Checker,  Dukes  of  Dixieland 


Requiem  for  a Heavyweight 

(87)  D..708 

Anthony  Quinn,  Jackie  Gleason, 
Julie  Harris,  Mickey  Rooney 

Two  Tickets  to  Paris  (78)  M..7()9 
Joey  Dee.  Gary  Crosby, 

Kay  Medford 

We'H  Bury  You!  (75)  ..Doe.. 711 


©Pirates  of  Blood  River 

(87)  © Ad.  .710 

Kerwln  Mathews,  Glenn  Corbett 

The  War  Lover  (105)  0 . .712 

Steve  McQueen,  Robert  Wagner, 
Shirley  Anne  Field 


©Barabbas  (134)  ®70 Dr.. 713 

Anthony  Quinn,  Sllvana  Mangano, 
Arthur  Kennedy,  Katy  Jurado 


i^©Lawrence  of  Arabia 

(222)  ® 70  0.  .714 

(Special  Release) 

Alec  Guinness,  Anthony  Quinn, 
Peter  O’Toole 


©Diamond  Head  (107)  ®..D..715 
Charlton  Heston.  Yvette  Mimleux, 
George  Chakiris,  France  Nuyen. 
James  Darren 


The  Man  From  the  Diners’ 

Club  (96)  C. 

Danny  Kaye.  Cara  Williams. 
•Martha  Hyer 


,718 


©Bye  Bye  Birdie  (111)  ® C/M. 
Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margret 


CONTINENTAL 


©Waltz  of  the  Toreadors 

(105)  CD.. 

Peter  Sellers.  Margaret  Leighton 


The  Impersonator  (64) C. 

John  Crawford,  Jane  Griffiths 


Operation  Snatch  (83)  C. 

Terry-Tbomas,  George  Sanders, 
Lionel  Jeffries 


Riff  Raff  Girls  (97)  0. 

(Eng-dubbed)  . Nadja  Tiller, 
Robert  Hossein 


The  Loneliness  of  the  Long 

Distance  Runner  (103)  ....D.. 
Michael  Redgrave.  Tom  Courtenay 


David  and  Lisa  (94) 0 . 

Keir  Dullea,  Janet  Margolin. 
Howard  Da  Silva 


©Your  Shadow  Is  Mine  (..)..D. 
Jill  Haworth,  Michel  Ruhl 


> 

O 


This  Sporting  Life  ( . . ) D . 

Richard  Harris.  Rachel  Roberts 


Congo  Vivo  ( . . ) Ad . . 

Jean  Seberg,  Gabriele  Ferzetti 

The  Victors  (..)  ® D.. 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 

The  Maniac  (..)  D.. 

Kerwln  Mathews,  Nadia  Gray 
The  Iron  Maiden  (..)..,.  C . . 
Michael  Craig,  Anne  Helm. 

Jeff  Donnell 


The  Assassin  (..)  D 

John  Ireland 

The  Balcony  (..)  D 

SbeUey  Winters,  Peter  Falk 

The  Hands  of  a Strangler  (..)..  D 
Mel  Ferrer.  Dany  C^rel 


O 
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rhe  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  (An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY 


M-G-M 


Divorce — Italian  Style  (104).. C.. 
(Bi^g-dubbed)  Marcello  Mastroianni, 
Damela  liocca,  S.  Sandrelli 


Long  Day’s  Journey  Into 

Night  (174)  D.. 

Katbarlne  Hepburn,  Ralph  Richard- 
son, Jason  Robards  jr.,  Dean 
Stockwell 


^Constantine  and  the  Cross 

(114)  Ad.. 

Cornel  Wilde.  Christine  Kaufmann 


©Madame  (104)  (?)  70 D. 

(Ehg-dnbbad)  Sophia  Loren, 
Robert  Hoss^ 


©Two  Weeks  in  Another  Town 

(104)  © D..220 

Kirk  Douglas,  Gdw.  G.  Robinson, 
Cyd  Cbarlsse,  Geo.  Hamilton 

©The  Wonderful  World  of  the 
Brothers  Grimm  (135) 

Laurence  Harvey.  Karl  Boehm 
(Cinerama  engagements  only) 


©I  Thank  a Fool  (lOO)  (g)..D..301 
Susan  Hayward,  Peter  Pinch 


©A  Very  Private  Affair  (95)  D.  .303 
B.  Bardot,  Marcello  Mastroianni 

©The  Savage  Guns  (85)  ® 0D..306 
Richard  Basehart,  Alex  Nlcol 


Period  of  Adjustment  (112) 

© C..30S 

Tony  Franciosa,  Jane  Fonda, 

Jim  Hutton 

Escape  From  East  Berlin 

(94)  D..3U 

Don  Murray,  Christine  Kaufmann 

Kill  or  Cure  (87) C.  .312 

Terry-Tbomas,  EJric  Sykes, 

Dennis  Price,  Moira  Redmond 


0©Billy  Rose's  Jumbo 

(125)  © M..310 

Doris  Day,  Jimmy  Durante,  Martha 
Raye,  Stephen  Boyd,  Dean  Jagger 

©Swordsman  of  Siena  (92) 

© Ad..  304 

S.  Granger,  8.  Kosoina,  C.  Kaufmann 


The  Password  Is  Courage 

(U6)  CD.. 305 

Dirk  Bogarde,  Maria  Perschy 

Cairo  (91)  D..316 

George  Sanders,  Richard  Johnson 

©Mutiny  on  the  Bounty 

(179)  (g  70 Ad.  .355 

Marion  Brando,  Trevor  Howard 

The  Hook  (98)  © D..317 

Kirk  Douglas,  Robert  Walker, 

Nick  .Adams,  Nehemiah  Persoff 


Dime  With  a Halo  (94) D. 

Barbara  Luna,  Paul  Langton 


.318 


©Seven  Seas  to  Calais 

(102)  © D..309 

Rod  Taylor,  Keith  Mlcbell 

©Follow  the  Boys  (95)  © CD.. 320 
Connie  Francis,  Paula  Prentiss, 

Ron  Randell,  Russ  Tamblyn 

©The  Courtship  of  Eddie's  Father 

(117)  ® C..321 

Glmn  Ford,  Shirley  Jones 


©Come  Fly  With  Me 

(109)  © C..322 

Dolores  Hart,  Hugh  O’Brian,  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(105)  C/M..  323 

Elvis  Presley,  Joan  O'Brien 


©Captain  Sindbad  (..)..  Ad.. 
Guy  Williams,  Heidi  Bruehl 

©In  the  Cool  of  the  Day 

(..)  © D.. 

Jane  Fonda,  Peter  Finch 


©Landru  

1 

Michele  Mor^aJi, 
Hildegvde  Neff 

Danielle  Darrleux, 

©The  Golden  Arrow  (..)  ....Ad.. 
Tah  Hunter,  Rossana  Podeeta 
©The  Main  Attraction  (90) 

© D . . 307 

Pat  Boone,  Nancy  Kwan 

©Tamahine  (..)  D.. 

Nancy  Kwan,  Dennis  Price, 

John  Frazer 

©The  Haunting  (..)  0.. 

Jidle  Harris,  Claire  Bloom 


PARAMOUNT 


©Hatari!  (159)  Ad,. 6117 

John  Wayne,  Red  Buttons,  Elsa 
MartinelU.  Hardy  Kruger 

©My  Geisha  (120)  ®.. CD.. 6118 
Shirley  MaoLalne,  Yves  Montand, 
Bdw.  G.  Robinson,  Bob  Cummings 


The  Pigeon  That  Took 

Rome  (101)  © C..6202 

Qiarlton  Heston,  Elsa  MartinelU, 
Harry  Guardlno 


©Girls!  Girls!  Girls! 

(98)  C/M.. 6205 

Elvis  Presley,  Stella  Stevens, 
Robert  Strauss,  Laurel  Goodwin 


20TH-FOX 


^©5  Weeks  in  a Balloon  (101) 

© Ad.. 218 

Red  Buttons,  Fabian,  Barbara  Elden, 
Cedric  Hardwicke,  Peter  Lorre 
©Hemingway’s  Adventures  of  a 

Young  Man  (145)  © D..213 

Richard  Beymer,  Susan  Strasberg, 
Diane  Baker,  Paul  Newman 
The  Firebrand  (63)  © ..Ad.. 217 
Kent  Taylor,  Usa  Montcll 


©I  Like  Money  (81)  © C.  .241 

Peter  Sellers,  Nadia  Gray, 

Herbert  Lorn 

©The  300  Spartans 

(U3)  © Ad.. 219 

Richard  Egan,  Diane  Baker, 

Sir  Ralph  Richardson 


©Loves  of  Salammbo  (72) 

© Ad. .223 

Jeanne  Valerie,  Jacques  Sernas, 
Bldmund  Purdom 

t>The  Longest  Day 

(ISO)  © D.  .221 

All-Star  cast;  deg>icti(«  of  the  Al- 
lied landings  on  D-Day 
(Prerelease) 


©Wonderful  to  Be  Young  ©Gigot  (104)  C..220 

(92)  © C/M.. 6209  Jackie  (Season,  Katherine  Kath, 

Qlff  Richard,  Robert  Morley  Jean  LeFebvre,  GabrieUe  Dorzlat 


It’s  Only  Money  (84) C..6206 

Jerry  Lewis,  Zachary  Scott,  Joan 
O’Brien 


©Who’s  Got  the  Actionf 

(93)  © C..6207 

Dean  Martin,  Lana  Turner, 

Eddie  Albert,  Ntta  Talbot 

Where  the  Truth  Lies  (81)  D..62U 
.Iiiliette  Greco,  Lilo  Pulver 


©A  Girl  Named  Tamiko 

(110)  © D..6210 

Laurence  Harvey.  France  Niiyen, 
Martha  Hyer 


©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Gleason.  Glynls  Johns, 
Laurel  Goodwin,  Chas.  Buggies 


©My  Six  Loves  (101) ....  D . .6213 
Debbie  Reynolds,  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 


Hud  (112)  © 0D..6216 

Paul  Newman.  Patricia  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 


©Donovan’s  Reef  (..)..  Ad.. 

John  Wajme,  Lee  Manln,  Jack 
Warden,  Elizabeth  Allen 

©Come  Blow  Your  Horn  © C..6221 
Frank  Sinatra,  Barbara  Rush, 

Lee  J.  Cobb,  JUl  St.  John 


©Paris  When  It  Sizzles  (..)..D. 
William  Holden,  Audrey  Hepburn 


©The  Lion  (96)  © D..305 

Wm.  Holden,  Capucine,  T.  Howard 
(Prerelease) 


©Sodom  and  Gomorrah  (154)  S..301 
Stewart  Granger,  Pier  Angell 

©Young  Guns  of  Texas 

(78)  © W..303 

James  Mltchum,  Jody  McCrea 

The  Day  Mars  Invaded  Earth 

(70)  © SF..304 

Kent  Taylor,  Marie  Windsor 


©The  Lion  (96)  © D..305 

Wm.  Holden.  Capucine,  T.  Howard 

30  Years  of  Fun  (85) . . . .C.  .308 
Comedy  compilation . . (jharlle 
Chaplin,  Buster  Keaton 


©Marilyn  (..)  © Doc.  .302 

Narrated  by  Rock  Hudson 

House  of  the  Damned 

(62)  © D..313 

Ronald  Foster,  Merry  Anders 


©Nine  Hours  to  Rama 

(125)  © 0..307 

Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 


Yellow  Canary  (..)  ©....D. 
Pat  Boone.  Barbara  Eden 


Police  Nurse  (..) 0. 

Merry  Anders 


The  Stripper  (..)  © D..309 

Joanne  VVoodward,  Richard  Beymer 
©The  Queen’s  Guards  (..)  ©..D.. 
Raymoru)  Massey,  Daniel  Massey 
The  Condemned  of  Altona  © D..312 
Sophia  Loren,  Maximilian  Schell, 
Frediic  March,  Robert  Wagner 

©The  Leopard  (..)  © D..311 

Burt  Lancaster.  Claudia  Cardinal  e 


UNITED  ARTISTS 


Bird  Man  of  Alcatraz  (143  ) 0.  .6230 
Burt  Lancaster,  Karl  Malden 

Judgment  at  Nuremberg 

(189)  D..6205 

S.  Tracy,  B.  Lancaster,  B.  Widmark, 
M.  Dietrich,  M.  Gift,  J.  Garland 

The  Nun  and  the  Sergeant 

(73)  Ac..  6125 

Robert  Webber,  Anna  Sten 


©Kid  Galahad  (95) CD..  6231 

Elvis  Presley,  Gig  Young, 

Lola  Albright,  Joan  Blackman 

©Sword  of  the  Conqueror 

(95)  ® Ad.. 6232 

Jack  Balance,  Guy  Madtson 


©Hero’s  Island  (94)  © Ad.. 6229 
James  Mason,  Neville  Brand, 

Kate  Mans,  Rip  Tom 

Pressure  Point  (91)  D.  .6233 

Sidney  Poltler,  Bobby  Darin 


The  Manchurian  Candidate 

(126)  D..6235 

F.  Sinatra,  L.  Harvey,  J.  Leigh 

Vampire  & Ballerina  (86)  Ho.  .6236 
Helene  Remy 


Tower  of  London  (79). 
Vincent  Price 


. . Ho.  .6234 


Two  for  the  Seesaw  (120) . . D . .6301 
Shirley  MacLaine,  Robwt  Mltchum 
(Prerelease) 

Court  Martial  (82)  D..6237 

Karl  Boehm,  Christian  Wolff, 

Sabina  Sesselman 


©Taras  Bulba  (120)  ©..D..6303 
Tony  Oirtls,  Yul  Brynner 

A Child  Is  Waiting  (102)  D..6305 
Burt  Lancaster,  Judy  Garland 


Two  for  the  Seesaw  (120)  D..6301 
Shirley  MacLalne,  Robert  Mltchum 

The  Great  Van  Robbery 

(73)  Ac.. 6302 

Denis  Shaw,  Kay  Callard 

©Beauty  and  the  Beast 

(77)  Ad.. 6223 

Joyce  Taylor,  Mart  Damoo 

Five  Miles  to  Midnight 

(UO)  D..6306 

Sophia  Loren,  Anthony  Perkins 

Diary  of  a Madman  (96)  Ho.  .6308 
Vincent  Price,  Nancy  Korack 

©Love  Is  a Ball  (111) C..6309 

Glenn  Ford.  Hope  Lange 


©I  Could  Go  on  Singing 

(99)  D/M..6311 

Judy  Garland,  Dirk  Bogarde 


©Dr.  No  (Ul)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 


The  Caretakers  ( . . ) D . . 

R.  Stack;  Joan  Crawford.  P.  Bergen 
©Amazons  of  Rome  (96)  Ac.. 

Louts  Jourdan,  Sylvia  Syms 

Johnny  Cool  D.. 

Henry  Silva,  E3izabcth  Montgomery 

©Tom  Jones  0.. 

Albert  Finney,  Susannah  York 

©Stolen  Hours D.. 

Susan  Hayward.  Michael  Craig 
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FEATURE  CHART 


UNIVERSAL  1 ii 

WARNER  BROS.  | U 

©The  Spiral  Road  (140) ..  D . .6218 
Rock  Hudson,  Burl  Ives, 

Gena  Rowlands 

Guns  of  Darkness  (103) . .Ad.  .169 
Leslie  Caron,  David  Niven 

©The  Phantom  of  the  Opera 

(84)  Ho..  6219 

Herbert  Lorn.  Heather  Sears, 
Michael  Gough.  Edw.  de  Souza 

©The  Story  of  the  Count  of 

Monte  Cristo  (101)  ®.. Ad.. 167 
Louis  Jourdan,  Yvonne  Fumeaui 

©No  Man  Is  an  Island 

(114)  D..6220 

Jeffrey  Hunter.  Marshall  Thompson, 
Barbara  Perez 

©The  Chapman  Report  (125)  D..251 
Efrem  Zimbalist  jr.,  Shelley  Winters, 
Jane  Fonda.  Oalre  Bloom.  Glynls 
Johns 

©If  a Man  Answers  (102) . .C.  .6221 
Sandra  Dee,  Bobby  Darin, 

Mlchellne  Presle,  John  Lund 

Stagecoach  to  Dancers'  Rock 

(72)  W.  .6222 

Warreo  Sterens.  Martin  Landau, 
Jody  Lawranee,  Judy  Dan 

What  Ever  Happened  to  Baby 

Jane?  (132)  D..252 

Joan  Crawford,  Bette  Davis 

©Gay  Purr-ee  (85)  An.. 253 

Voices  of  Judy  Garland,  Robert 
Goulet,  Red  Buttons,  Hermlone 
Gingold 

Freud  (139)  D..6301 

(Special  Release) 

Montgomery  Clltt,  Susannah  York, 
Larry  Parks.  Sasan  Kohner 

©Gypsy  (143)  ® M..254 

Rosalind  Russell,  Natalie  Wood, 

Karl  Malden 

©40  Pounds  of  Trouble 

(109)  ® C..6304 

Tony  Curtis,  Suzanne  Pleshette, 

Phil  Slivers,  Larry  Storch 

Mystery  Submarine  (92) . .Ac.  .6305 
Edward  Judd.  Laurence  Payne, 
James  Robertson  Justice 

Term  of  Trial  (113)  D.  .255 

Laurence  Olivier,  Simone  Slgnoret, 
Terence  Stamp,  Sarah  Miles 

Days  of  Wine  and  Roses 

(117)  D..256 

Jack  Lemmon,  Lee  Remick 

To  Kill  a Mockingbird 

(129)  D..6306 

Gregory  Peck,  Mary  Badham, 
Phillip  Alford,  John  Megna 

©The  Birds  (120)  D..6307 

Rod  Taylor,  Suzanne  Pleshette, 
Jessica  Tandy,  Tippl  Hedren 

©The  Ugly  American  (120)  D..6308 
Marlon  Brando,  Sandra  Church,  Bijl 
Okada,  Pat  Hlngle,  Jocelyn  Brando 

©Critic’s  Choice  (100)  ® C..259 
Bob  Hope,  Lucille  Ball 

Paranoiac  (SO)  D..6309 

Janette  Scott,  Oliver  Reed, 

Shelia  Burrell 

Showdown  (79)  0D..6310 

Audle  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 

©The  Castilian  (129) Ad.. 262 

Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford.  Allda  Valll 

©Lancelot  and  Guinevere 

(..)  ® Ad.. 

Cornel  Wilde,  Jean  Wallace 
©A  Gathering  of  Eagles  (..)..D.. 
Rock  Hudson,  Rod  Taylor,  Mary 
Peach,  Barry  Sullivan 
©For  Love  or  Money  (..)....C.. 
Kirk  Douglas.  Mitzl  (iaynor. 

Gig  Young.  Thelma  Ritter 

©Island  of  Love  {..)  ®....C.. 
Robert  Preston,  Tony  Randall 

©PT  109  (.  .)  ® D.  . 

Cliff  Robertson 

©Spencer’s  Mountain  (..)  ® OD.. 
Henry  Fonda,  Maureen  O’^ra, 
James  MacArthur 

MISCELLANEOUS 


ASTOR 

Night  of  Evil  (88) D..  Aug  62 

Lisa  Gaye,  William  Campbell 
The  Bloody  Brood  (69) . . D . .Sep  62 
Peter  Falk.  Barbara  Lord 
The  Quare  Fellow  (85)  D..  Feb  63 
Patrick  McGoolian,  Sylvia  Syms 
During  One  Night  (84)..  D.. 

Don  Borisenko.  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.  . 
Johnny  Cash.  Donald  Woods 

The  Trial  (118)  D..  Feb  63 

.Anthony  Perkins.  Romy  Schneider, 
Orson  Welles,  Elsa  Martlnelli 

ATLANTIC  PICTURES 

Cry  Double  Cross  (65) . . D . . Jun  62 
Hardy  Kruger,  Martin  Held 
©Flame  in  the  Streets 

(93)  © D..Sep62 

John  Mills,  Sylvia  Syms 
West  End  Jungle  (60) ..  Doc.  . Feb  63 
London’s  prostitution  problem 

AUDUBON  FILMS 

I Spit  on  Your  Grave 

(100)  D..  Sep  62 

Christian  Marquand 

BRIGADIER  FILM  ASSOCIATES 

The  Tell-Tale  Heart  (78)  Ho.. Sep  62 
Lawrence  Payne,  Adrienne  Corrl 
Smashing  of  the 

Reich  (84)  Doc..  Oct  62 

Kamikaze!  (89)  Doc.  . Oct  62 

The  Night  They  Killed  Rasputin 

(87)  D..  Oct  62 

Edmund  Purdom,  Glanna  Canale 

CARI  RELEASING 
The  Scarface  Mob  (106) . .D.  .Aug  62 
Robert  Stack,  Keenan  Wynn 

COLORAMA 

©The  Trojan  Horse 

(105)  © D..Jul62 

Steve  Reeves,  John  Drew  Barrymore 
©The  Mongols  (112)  ®..S..Jul62 
Jack  Palance,  Anita  Ekberg 
©Joseph  and  His  Brethren 

(103)  BiD..Dec62 

Geoffrey  Home,  Belinda  Lee 

CROWN-INTERNATIONAL 

©Dangerous  Charter 

(76)  ® D.. Sep  62 

Chris  Warfield,  Sally  Fraser 

Stakeout  (81)  D..  Oct  62 

Bing  Russell,  BUI  Hale 
Varan  the  Unbelievable 

(70)  D.. Oct  62 

Myron  Healy,  Tsuruko  Kobayaahl 
©First  Spaceship  on  Venus 

(81)  ® D . . Oct  62 

Yoko  Tanl,  Oldrlek  Lukes 

DAVIS-ROYAL 

©Nude  Odyssey  (97)  ® Ad..  Oct  62 
Ehirico  Maria  Salerno 
The  Reluctant  Saint  (105).. CD.. 
Maximilian  Schell,  Ricardo  Montalban 

ELLIS 

Two  Before  Zero  (78)  . .Doc.  .Oct  62 
Lovers  on  a Tight  Rope 

(83)  D . . Dec  62 


I Annie  Girardot,  Francois  Perier 

Maxime  (93)  CD  ..  Nov  62 

j Charles  Boyer,  Michele  Morgan 
i EMERSON  FILM  ENTERPRISES 
Ihe  Creation  of  the 

Humanoids  (75) Ho..  Oct  62 

Don  Megowan.  Erica  EHllot 
FAIRWAY  INT'L 

©Eegah  (90)  Ad..  May  62 

Arch  Hall  jr.,  Marilyn  .Manning 

Fallguy  (64)  D..  May  62 

Ed  Dugan 

Wild  Guitar  (87)  M..  Nov  62 

Arch  Hall  jr.,  Nancy  Czar 

FANFARE  FILMS 

The  Concrete  Jungle 

(86)  D..  Jun  62 

Stanley  Baker,  Sam  Wanamaker 

GOVERNOR 

©Doctor  in  Love  (87) . .C.  .Apr  62 
Michael  Craig.  Virginia  Maskell, 
James  Robertson  Justice 
Carry  On,  Teacher  (86) . . C . . Jul  62 
Kenneth  Connor.  Leslie  Phillips. 
Joan  Sims,  Hattie  Jacques 
A Kind  of  Loving  (112)  . . D . . Oct  62 
Alan  Bates.  June  Ritchie 
HERTS-LION  INT'L 
A Matter  of  WHO  (90)  CD..  Aug  62 
Terry-Thomas.  Sonja  Zlemann 
Carnival  of  Souls  (91) . . D . .Sep  62 
Candace  Hilllgoss,  Frances  Feist 
The  Devil's  Messenger 

(72)  F..  Sep  62 

Lon  Chaney,  Karen  Kadler 
©Daughter  of  the  Sun  God 

(75)  Ad..  Oct  62 

Lisa  Montell,  Bill  Holmes 
Escape  to  Berlin  (80) . . . . D . .Oct  62 
Christian  Doermer,  Suzanne  Korda 

©Roommates  (91)  C..  Oct  62 

James  R.  Justice.  L.  Phillips 

JANUS 

Crooks  Anonymous  (87) . .C.  .Feb  63 
Leslie  Phillips,  Stanley  Baxter 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 

The  Seducers  (88) D . . Dec  62 

Nuella  Dierklng,  Mark  Saegers 

KINGSLEY 

Only  Two  Can  Play  (106)  C..  Mar  62 
Peter  Sellers,  Mai  Zetterllng 

LOPERT  FILMS 

The  Horror  Chamber  of  Dr. 

Faustus  (95)  Ho.  .Jul  62 

Pierre  Brasseur,  AUda  ValU 
The  Manster — Half  Man,  Half 

Monster  (72)  Ho.  .Jul  62 

Peter  Dyneley,  Jane  Hylton 
(StStowaway  in  the  Sky 

(82)  Ad..  Jul  62 

Pascal  Lamorlsse,  Andre  QDle 

Phaedra  (115)  D..  Nov  62 

Melina  Mercouri,  Anthony  Perkins 

MAGNA  FILMS 

©Black  Tights  (120)  ® M.. 

Cyd  Cbarlsse,  Zlzl  Jeanmalre 


medallion 

©Son  of  Samson  (90)  ®..Aug62 
.Mark  Forest,  Chelo  Alonso 
©Cleoratra’s  Daughter 

(93)  ® Ad..  Feb  63 

Debra  Paget.  E.  Manni,  Robt.  Alda 

Bomb  for  a Dictator  (73)  Ac..  Feb  63 
Pierre  Fresnay,  Michel  Auclalr 
MPA  FEATURE  FILMS 
Bourbon  St.  Shadows 

(70)  D..  Sep  62 

Richard  Derr.  Mark  Daniels 
Four  for  the  Morgue  (84) . .Ac.  . 

Stacy  Harris,  Louis  Slrgo 
PARADE  RELEASING  ORG. 

©Make  Way  for  Lila 

(90)  D.  .Jun  62 

Erika  Remberg  (Biig-dubbed) 

©East  of  Kilimanjaro  (75) 

Vistarama  Ad.. Jul  62 

.Marshall  Thompson,  Gaby  Andre 
PARALLEL  FILM  DISTRIBUTORS 
Shootout  at  Big  Sag 

(64)  W.  .Jun  62 

Walter  Brennan,  Luana  Patten 
TIMES  FILM 

Wild  for  Kicks  (92) . . . . 0 . . Feb  62 
David  Farrar,  Noelle  Adam 
©Mondo  Cane  (115) ..  Doc. . Feb  63 
■•World-Wide  film  portrayal  of 
real  life” 

Eve  (..)  D..  Mar  63 

Jeanne  Moreau,  Stanley  Baker 

TOPAZ  FILMS 

©Playgirl  After  Dark 

(92)  M..  Jul  62 

Jayne  Mansfield,  Leo  Genn 

TRANS-LUX 

Secrets  of  the  Nazi  Criminals 

(84)  Doc..  Oct  62 

Horror  Hotel  (76)  . . . . Ho.  .Oct  62 
Dennis  I/otls,  Christopher  Lee 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  ©.  . . . D . . Feb  63 
Elsa  Martlnelli  (Eng-dubbed) 

Fatal  Desire  (SO) D..  Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Ettore  Maiml  (Eng-dubbed) 

UNION  FILM  DISTRIBUTORS 

A Coming-Out  Party  (98)  C.. Aug  62 
James  Robertson  Justice,  Leslie 
PhlUips 

Two  and  Two  Make  Six  (89).. C.. 
George  Chaklrls.  Janette  Bcott 

UNITED  PRODUCERS  (UPRO) 

Hot  Money  Girl  (81) . . . . D . . Oct  62 
Eddie  (Jonstantlne.  Dawn  Addams 
©Bellboy  and  Playgirls 

(94)  C..  Nov  62 

June  Wilkinson,  Don  Kenny 

WOOLNER  BROS. 

©Hercules  and  the  Captive 

Women  (93)  ® . . . . Ad.  .Apr  63 
Reg  Parks.  Fay  Spain 

ZENITH  INT'L 

No  Exit  (85) D..  Dec  62 

Viveca  Llndfors,  Rita  Gam, 

Morgan  Sterne,  Ben  Piazza 


FOREIGN  LANGUAGE 


ARGENTINA 

Summerskin  (96)  8-  6-62 

(Angel) . -Alfredo  Alcoa 

FRANCE 

Candide  (90)  2-18-63 

(Union) . .Jean-Plerre  Cassel,  Pierre 
Brasseur,  Dahlia  Lavl,  Nadia  Gray 
Cleo  From  5 to  7 (90)  ..10-29-62 
(Zenith)  Corlnne  Marctaand 
Crime  Does  Not  Pay  (159)  11-26-62 
(Embassy) . .Michele  Morgan,  C. 
Marquand 

©End  of  Desire  (86) 8-13-62 

(Cont’l)  . .Marla  &bell 

Five  Smners  (80)  8-  6-62 

(Astor) . .Marina  Petrowa 
Girt  With  the  Golden  Eyes, 

The  (90)  9-  3-62 

(Kingsley) . .Marie  Laforet 

Le  Dab  Se  Rebiffe  (96)..  8-13-62 
(Times) . .Jean  Cabin 

Lola  (90)  12  3-62 

(F-A-W) . .Anouk  Aimee,  Marc 
Michel 

©Lovers  of  Teruel  (90) ....  3-11-63 
((Jont’l)  . .Ludmilla  Tcherina, 

M.  Sparembleck 
Magnificent  Tramp,  The 

(76)  7-16-62 

(Cameo) . .Jean  Gabln.  Dairy  Cowl 
Paris  Belongs  to  U$  (120)  1-14-63 
(Merlyn) . . B.  Schneider,  F.  Prevost 
Passion  of  Slow  Fire  (91) . . 11-26-62 
(Trans-Lux) . .Jean  DeSallly 
Shoot  the  Piano  Player  (92)  9-  3-62 
(Astor) . . Charles  Aznavour 
Sundays  and  Cybele  (110) . . 2-11-63 
(Davis-Royal) . .Hardy  Kruger. 
Patricia  Gozzl,  Nicole  Courcel 

7 Capital  Sins  (113) 2-18-63 

(Embassy) . .Jean-Pierre  Aumont, 


Dany  Saval,  Eddie  Constantine 

Sweet  Ecstasy  (75)  © 8-13-62 

(Audubon) . .Elke  Sommer 

Tales  of  Paris  (85) 10-15-62 

(Times) — F.  Amoul,  C.  Marquand 

GERMANY 

Beginning  Was  Sin,  The  (88)  9-  3-62 
(Globe) ..  Ruth  Nlehaus,  Viktor 
Staal 

GREECE 

Antigone  (88)  10-15-62 

(Hlis)  ..  Irene  Papas 

Electra  (110)  1-14-63 

(Lopert)  . .Irme  Papas 
Take  Me  Away,  My  Love 

(90)  9-  3-62 

(Greek  M.P.) . .drlstlan  Sylba 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison) . .C.  Blrvas,  S.  Cliatterjee 

ITALY 

Arturo’s  Island  (90) 1-21-63 

(MGM)..Reg  Kerman,  Key 
Meersman 

Divorce — Italian  Style 

(105)  10-  1-62 

(Embassy) . .Marcello  Mastrolannl 

Eclipse  (123)  2-11-63 

(Times)  . .Alain  Delon.  .Monica  Vitti 
Everybody  Go  Home  (115) . .12-10-62 
(Davis-Royal)  . .Alberto  Sordl 
II  Grido  (The  Outcry) 

(115)  11-12-62 

(Astor)  . .Steve  Cochran,  Valll, 

B.  Blair 

Udy  Doctor,  The  (103) 10-  1-62 

((Jovernor) . .Toto,  Abbe  Lane 

La  Viaccia  (103) 10-22-62 

(Embassy) . .Jean-Paul  Belmondo, 
Claudia  Cardinale 


©Lovers  of  Teruel  (90)  . . 3-11-63 
(Cont’l) . .Ludlmilla  Tcherina, 

Anna  M.  Ferrero 

Psycosissimo  (88)  10-29-62 

(rails) . .Ugo  Toznazzl 

JAPAN 

Bad  Sleep  Well,  The 

(135)  2-25-63 

(Toho)  . .Toshiro  Mifune 

Happiness  of  Us  Alone 

(133)  9-  3-62 

(Toho)  . . Kelju  Kebayashl, 

Hideko  Takamine 

Island,  The  (96)  © 9-24-62 

(Zenith) . .Nobuko  Otowa 

Yojimbo  (110)  10-29-62 

(Seneca)  . .To^iro  Mifune 

MEXICO 

Important  Man,  The  (99)  © 8-  6-62 
(Lopert) . .Toshiro  Mifune 

NORWAY 

Young  Sinners  (86)  ....  8-  6-62 

(Brenner) . .Llv  Ullman 

POLAND 

Joan  of  the  Angels?  (101) . . 6- 
(Teleplx) . .L.  Wlnnlcka,  M. 

Partings  (101)  12- 

(Telepix) . .Marla  Wachowlak 

RUSSIA 

Apartment  in  Moscow  (70)  11- 
( Artkino)  . , E.  Burenkov 

©Flight  to  the  Stars  (46) . . 8- 
(Artkino)  . . Documentary 

©Violin  and  Roller  (55) . . 9- 
( Artkino)  . .Igor  Fomcboiko 

SPAIN 

Viridiana  (90)  4- 

( Kingsley) . -Francisco  Rabal, 

Pinal.  Fernando  Bey 

SWEDEN 

Devil’s  Wanton,  The  (72) . . 8- 
( Embassy) . .Birger  Malmsten 


-18-62 

Volt 

3-62 


-12-62 

6-62 

-24-62 


-16-62 

SllTta 


6-62 
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^HORTS  CHART 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


BUENA  VISTA 
(All  in  color) 
FEATURETTE  SPECIALS 
US  Horse  With  the  Flying 

Tail  (4S>  Jan  62 

LIVE  ACTION  SPECIALS 


(Three-reel) 

131  Water  Birds  (31).  reissue  Sep  62 
REISSUE  CARTOONS 
(7  mins.) 

17104  Early  to  Bed  Apr  62 

17105  Canine  Caddy  May  62 

17106  Springtime  for  Pluto  Jun  62 

17107  Dog  Watch  Jul  62 

17108  The  Art  of  Skiing  ....Aug  62 

17109  How  to  Play  Baseball  Sep  62 

17110  Mickey's  Delayed  Date  Oct  62 

17111  Chicken  Little  Nov  62 

17112  Two  Chips  and  a Miss  Dec  62 
SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  Jan  62 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7421  Spies  and  Guys  (.I&/2)  Sep  62 
7431  Strop,  Look  and  Listen 


(151/2)  Oct  62 

7422  General  Nuisance  (IS)  Nov  62 

7432  Tall,  Dark  and  Gruesome 

(16)  Nov  62 

7423  Hook  a Crook  (16)  Dec  62 

7433  Training  for  Trouble 

(I51/2)  Dec  62 

7434  He  Popped  His 

Pistol  (16)  Jan  63 

7424  So’s  Your  Antenna 

(17)  Feb  63 


CANDID  MICROPHONE 


(Reissues) 

7551  Na  1,  Series  4 (10)  Sep  62 

7552  No.  2.  Series  4 (11)  ..Nov  62 

7553  No.  3,  Series  4 (10)  . .Jan  63 

COLOR  SPECIALS 

6450  Ball  Play  (9)  Jul  62 

COLOR  FAVORITES 
(Tecnnicolor  Reissues) 

6612  The  Uompans  (TVa)  - - - Apr  62 

6613  The  Air  Hostess  (8) . . May  62 

6614  Giddyap  (G'/a) Jun  62 

6615  Georgie  and  the 

Dragon  (7)  Jul  62 

7601  Gerald  McBoing  Boing 

on  Planet  Moo  (7)  Sep  62 

7602  Happy  Tots  (7)  Sep  62 

7603  Willie  the  Kid  (7)  Oct  62 

7604  Little  Rover  (9)  ....  Nov  62 

7605  Christopher  Crumpet  (7)  Nov  62 

7606  A Boy  and  His  Dog  (7)  Dec  62 

7607  Rooty  Toot  Toot  (8) . . . .Jan  63 

7608  Snowtime  (7)  Jan  63 

7609  The  Emperor’s  New 

Clothes  (Si/z) Feb  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

6706  Swash  Buckled  (7)  ...Apr  62 

6707  Common  Scents  (7)....  May  62 

6708  Bearly  Able  (7) Jun  62 

7701  Slippery  Slippers  (7)  Sep  62 

7702  Chicken  Fracas-See  (7)  Oct  62 

7703  Rancid  Ranson  (7)  . . Nov  62 

7704  Bunnies  Abundant  (7)  Dec  62 

7705  Just  a Wolf  at  Heart 

(7)  Feb  63 

MR.  MAGOO  REISSUES 
(Technicolor) 

6757  Magoo  Goes  Skiing 

(7)  May  62 

6758  Trail-Blazer  Magoo 

(6)  Jul  62 

7751  Magoo’s  Cruise  (6)....  Sep  62 

7752  Magoo’s  Problem  Child 

(6)  ((g)  and  standard) Oct  62 

7753  Love  Comes  to  Magoo 

(6)  Nov  62 

7754  Meet  Mother  Magoo 

(61/2)  eg)  and  standard) ..  Dec  62 

7755  Gumshoe  Magoo  (6)...  Feb  63 
SPECIAL  COLOR  FEATURETTES 

6444  Pleasure  Highway 

(191/2)  Apr  62 

6445  Wonders  of  Dallas  (17)  Jul  62 

7441  Wonderful  Switzerland 

fl5)  Sep  62 

7442  Wonders  of  Arkansas 

(19)  Nov  62 

7443  Eventful  Britain  (17)..  Jan  63 

SERIALS 

(15  Chapter-Reissues) 

6160  Monster  and  the 

Ane  May  62 

7120  The  Batman  Oct  62 

STOOGE  COMEDIES 
(Reissues) 

6408  Sappy  Bull  Fighter 

(151/2)  Jul  62 

7401  Husbands  Beware  (16)  Sep  62 

7402  Creeps  (16)  Oct  62 

7403Flagpole  Jitters  (16)  ..Nov 62 

7404  For  Crimin’  Out 

Loud  (16)  Jan  63 

7405  Rumpus  in  the  Harem 

(16)  Feb  63 


CROWN  INTERNATIONAL 
COLOR  SUBJECTS 

The  Trumpet  (23)  Mar  62 

The  Magic  Tide  (32)  Jul  62 


£ 6 ■3'ra 

O.Z  ao 


The  Plucky  Plumber  (18) Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7) 

C6432  Cartoon  Kit  (.  .)  

C6433Tall  in  the  Trap  (..) 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  (..) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 
iW6461  Puss  Gets  the  Boot  (9) . 

W6462  Fraidy  Cat  (8)  

W6463  Dog  Trouble  (8)  

W6464  Bowling  Alley  Cat  (8)  . 
A/6465  Fine  Feathered  Friend  (8) 
\N6A67  The  Lonesome  Mouse  (8) 
lA/6468  Mouse  Comes  to  Dinner  (8) 

W6469  Baby  Puss  (8)  

W6470  Zoot  Cat  (7)  

W6471  Million  Dollar  Cat  (7). 
W6472  Puttin’  on  the  Dog  (7)  . 


PARAMOUNT 
COMIC  KINGS 


C22-1  Et  Tu  Otto  (7)  ...Sep  62 
C22-2  A Tree  Is  a Tree 

Is  a Tree  (7)  Sep  62 

C22-3The  Method  and 

Maw  (9)  Oct  62 

C22-4  Take  Me  to  Your 

Gen’rul  (7)  Oct  62 

C22-5  Keeping  Up  With 

Krazy  (7)  Oct  62 

C22-6  Mouse  Blanche  (7) Nov  62 

MODERN  MADCAPS 
(Technicolor) 

M22-1  Penny  Pals  (6)  Oct  62 

M22-2  Robot  Ringer  (6) Nov  62 

M22-3  One  of  the  Family 

(6)  Dec  62 

M22-4  Ringading  Kid  (6)  . Jan  63 

M22-5  Drum  Up  a Tenant 

(6)  Feb  63 

M22-6  One  Weak  Vacation 

(.  .)  Mar  63 

NOVELTOONS 

(Technicolor) 

P22-lAnatole  (9)  Sep  62 

P22-2Yule  Uff  (6)  Oct  62 


POPEYE  CHAMPIONS 
E22-1  Shuteye  Popeye  (6) . . Sep  62 
E22-2  Child  Sockology  (6)  Sep  62 
E22-3  Ancient  Fistory  (7)  Sep  62 
E22-4  Big  Bad  Sinbad  (10  Sep  62 
E22-5  Popeye’s  Mirthday  (6)  Sep  62 
E22-6  Baby  Wants  a 


Battle  (6)  Sep  62 

P22-3  It’s  for  the  Birdies 

(6)  Nov  62 

P22-4  Fiddlin’  Around  (6) . . Dec  62 

P22-5  Ollie  the  Owl  (6) Jan  63 

P22-6  Good  Snooze  Tonight 

( . . ) Feb  63 

P22-7  A Sight  for  Squaw 
Eyes  (..)  Mar  63 


LESTER  A.  SCHOENFELD 
FEATURETTES 

aMikahli  (33)  Nov  62 

aAngel  Bay  (30) Jan  63 

aThis  Is  Hong  Kong  (30)..  Feb  63 

Jessy  (30)  Mar  63 

TWO-REELERS 
(All  in  color) 

Pearlers  of  the  Coral 

Sea  (lei/a)  Oct  62 

Heart  of  the  West  (15)  Oct  62 

Another  Sunny  Day  (21'/2) . . Nov  62 

Newspaper  Run  (19'/2) Nov  62 

Design  in  the  Sky  (15)  . . . . Oct  62 
Wings  to  the  Future  (15)..  Nov  62 
Australian  Landscape 

Painters  (12)  Jan  63 

Saddlemaker  (16)  Feb  63 

Captain  H (20)  Feb  63 

People  of  the  Rock  (14) ....  Mar  63 
ONE-REELERS 

Blue  Tunes  (10)  Oct  62 

Ray  Ellington  & Quartet  (10)  Nov  62 

aRoman  Way  (10) Nov  62 

©Morocco’s  Saharan 

Regions  (I2V2)  Jan  63 

Making  Music  (10)  Jan  63 

©Inside  the  Tiger  (9) Feb  63 

©Ravenna  (I21/2) Mar  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7203  Primitive  Fighters  (8) . . Mar  62 

7204  Holiday  in  Ireland  (9)  Apr  62 


7205  Champion  Angler  (9)  May  62 

7206  Quebec  Sports  Pageant 

(9)  Jun  62 

7207  City  of  the  World  (10)  Jul  62 
7209  Story  Book  Wedding  of 

Princess  Sophia  and  Prince 
Juan  Carlos  (10)  Aug  62 


7210  Killers  and  Clowns  (9)  Sep  62 

7211  Vikings’  Playground  (9)  Oct  62 
7208  Spirit  of  the  Dance  (9)  Nov  62 

7212  Lady  of  the  Rapids  (9)  Dec  62 

TERR'YTOON  2-D’s 
All  Ratios — Color 


£0  U 

I O.Z  KO 

' 5221  Klondike  Strike 

Out  (7)  Jan  62 

5222  Where  There’s  Smoke 

(7;  Feb  62 

5223  He-Man  Seaman  (6).. Mar  62 

5224  Nobody’s  Ghoul  (7)....  Apr  62 

5225  Riverboat  Mission  (7) . . May  62 

5226  Rebel  Trouble  (7) . . . .Jun  62 

5227  Taming  the  Cat  (7) Jul  62 

5228  Runaway  Mouse  (7)....  Aug  62 

5229  Big  Chief  No  Treaty 

(10)  Sep  62 

5230  First  Flight  Up  (6)  ..Oct 62 

5233  Bargain  Daze  (7) Dec  62 

5234  A Fight  to  the 

Finish  (7)  Dec  62 

TERRYTOON  CINEMASCOPES 

5203  Peanut  Battle  (7) Apr  62 

5204  Loyal  Royalty  (6) ....  May  62 

5205  Send  Your  Elephant  to 

Camp  (6)  Jul  62 

5206  Honorable  Paint  in 

Neck  (7)  Sep  62 

5207  Fleet’s  Out  (6)  Oct  62 

5208  Home  Life  (7) Nov  62 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4371  Steel  Bands — Tropical 

Music  (g)  Jan  63 

4372  A Picture  for  Jean  ....Feb  63 

4373  A Bridge  Named 

Emma  (g)  Mar  62 

4374  End  of  the  Plains  . . . . Apr  63 

4375  Island  Spectacular May  63 

4376  South  of  the  Amazon  . .Jun  63 

4377  Land  of  Extremes  ....Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4301  Land  of  the  Long  White 

Cloud  <g)  Jan  63 

WALTER  LANTZ  CARTUNES 
(Technicolor.  .Can  be  projected  in 
the  Anamorphic  Process,  2.35-1) 
(All  run  between  6 and  7 min.) 


4220  Phoney  Express  May  62 

4221  Careless  Caretaker  ....  May  62 

4222  Mother’s  Little  Helper  Jun  62 

4223  Tragic  Magic  Jul  62 

4224  Hyde  and  Sneak Jul  62 

4225Voo-Doo  Boo-Boo Aug  62 

4226  Crowin’  Pains  Sep  62 

4227  Punchy  Pooch  Sep  62 

4228  Little  Woody  Riding 

Hoed  Oct  62 

4229  Corny  Concerto Oct  62 

4311  Fish  and  Chips  Jan  63 

4312  Greedy  Gabby 

Gator  (WW)  Jan  63 

4313  Coming  Out  Party. ...  Feb  63 

4314  Case  of  the  Cold 

Storage  Yegg  Mar  63 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 


4316  Charlie’s  Mother-in-Law  Apr  63 
WALTER  LANTZ  REISSUES 
(Color  Cartunes . . Can  be  projected 
in  the  Anamorphic  process,  2.35-1) 


4331  Woody  Meets  Davy 

Crewcut  Jan  63 

4332  Box  Car  Bandit Feb  63 

4333  The  Unbearable 

Salesman  Mar  63 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  ..Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 

SPECIAL 

4304  Football  Highlights 
1962  Jan  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

9310  Bye  Bye  Bluebeard ....  May  62 

9311  Homeless  Hare Jun  62 

9312  Bird  in  a Guilty  Cage  ..Jul^ 

9313  Fool  Coverage Aug  62 

1306  Dog  Pounded Jan  63 

1307  Cat-Tails  for  Two Feb  63 

1308  Easy  Peckin’s Mar  63 

1309  No  Barking Apr  63 

1310  Upswept  Hare  May  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

1722  Devil  Feud  Cake  Feb  63 

1723  The  Million- Hare Apr  63 

MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 rain.) 

9712  Slick  Chick  Jul  62 

9713  Louvre  Come  Back 

to  Me  Aug  62 

1706  I Was  a Teenage  Thumb  Jan  63 

1707  Fast  Buck  Duck Mar  63 

1708  Mexican  Cat  Dance. ..  .Apr  63 

1709  Woolen  Under  Where  ..May  63 


WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

(One- Reel) 

1502  Sea  Sports  of  Tahiti  ..Jan  63 

1503  (NEW) . . Moroccan 

Rivieras  Mar  63 

1504  When  Fish  Fight  May  63 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


The  Four  Da-ys  of  Naples 

MGM  124  Minutes  Rel.  April  ’63 

A surging,  realistic  drama  about  the  Italian  Re- 
sistance movement  in  World  War  II,  this  Titanus- 
Metro  production  made  by  Goffredo  Lombardo  has 
already  been  acclaimed  by  European  critics  and  was 
recently  nominated  for  the  Acailemy  Award  as  “best 
foreign-language  film.”  Although  semidocumentary 
and  lacking  in  marquee  names,  it  should  be  a strong 
art  house  attraction  but  may  be  too  grim  for  regular 
situations.  Nanni  Loy,  the  young  director,  who  also 
did  the  screenplay  with  three  other  Italian  writers, 
filmed  the  picture  on  the  streets  of  Naples,  where 
the  rebellion  actually  broke  out  in  September  1943 
on  the  eve  of  the  arrival  of  American  troops.  What 
gives  the  Italian-language  film  even  greater 
authenticity  is  the  use  of  some  12,000  Neapolitans, 
including  several  familiar  actors  who  submerge  their 
personalities  for  the  over-all  effect.  The  picture 
takes  a fiery  stand  against  Nazi  brutality  in  war 
(it  was  attacked  by  the  German  press)  and  is  re- 
plete with  shouting,  cruelty,  Italian  laborers  attack- 
ing German  troops  with  hand  grenades  and  the 
hue  and  cry  of  emotionally  involved  men,  women 
and  children.  Being  dedicated  to  “the  people  of 
Naples,”  the  film  does  for  these  citizens  what  Ros- 
sellini’s “Open  City”  did  for  Rome.  Except  for 
isolated  tender  or  touching  bits,  the  human  ele- 
ment is  minor  with  only  Domenico  Formato,  as  a 
brave  ten-year-old  who  dies  trying  to  stop  a Nazi 
tank,  and  Jean  Sorel  (remembered  from  “A  View 
From  the  Bridge”)  standing  out  in  the  crowd  of 
capable  performers.  Exhibitors  should  stress  the 
picture’s  Academy  Award  nomination. 

Jean  Sorel,  Lea  Massari,  George  Wilson,  Regina 

Bianchi,  Domenico  Formato,  Charles  Belmont. 


Young  Love  Melodrama 

Exclusive  Int’l  80  Minutes  Rel.  Mar.  ’63 

One  of  the  few  Finnish  attractions  (this  has 
adeijuate  English  titles  accompanying)  to  reach  U.S. 
audiences,  this  Fennada  Films  production  teams 
Peter  Weekstrom  and  Tia  Ista,  as  warmly  a winning 
starring  young  duo  as  has  appeared  on  the  inter- 
national scene  in  some  years.  Mauno  Makela  pro- 
duced and  Roland  Hallstrom  directed  from  a 
poignantly- developed  screenplay  by  Jussi  Talvi  and 
Viljo  Hela,  and  where  the  discerning  audiences 
abound,  this  Exclusive  International  Films  release 
should  reap  handsome  boxoffice  returns.  The  story, 
based  on  the  novel  by  Nobel  Prize  winner  F.  E. 
Sillanpaa,  concerns  home  return  of  student  Week- 
strom, and  ensuing  romance  with  Miss  Ista.  Climactic 
moments  happen  when  Eila  Peitsalo,  engaged  to  an 
older  and  far  less  romantic  man,  seeks  him  out. 
The  latter  romance  ruins  his  relationship  with  the 
younger  girl  and  he  returns  to  school,  wiser  yet 
sadder. 


Peter  W’eckstrom,  Tia  Ista,  Eila  Peitsalo,  Paavo 
Hyttila,  Taure  Junttu,  Fanny  Halonen. 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemoScope;  ® VistoVision;  ® Techniromo;  ® Other  onomorphie  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


PT  109 


Ratio:  War  Drama 

2.35-1  ® © 


The  Mind  Benders 


Ratio:  Drama 

1.85-1 


Warner  Bros.  (266)  140  Minutes  Rel.  July  ’63 

The  fact  that  the  Robert  J.  Donovan  best-selling  book 
about  a young  officer’s  courageous  exploits  in  the  Pa- 
cific in  World  War  II  deals  with  young  Lt.  (j.g.)  John 
F.  Kennedy  will  be  the  big  selling  point  for  this  ex- 
citing, magnificently  photographed  factual  adventure 
film  even  though  Warner  Bros,  is  not  permitted  to  use 
“President”  Kennedy  in  any  of  its  advertising  or  pub- 
licity. Well  produced  by  Bryan  Foy,  under  the  personal 
supervision  of  Jack  L.  Warner,  the  picture  is  presold  to 
male  patrons  and,  of  course,  the  youngsters.  However, 
except  for  the  marquee  draw  of  Cliff  Robertson  and,  per- 
haps Ty  Hardin  of  TV  fame,  there  is  little  to  attract  the 
women,  for  there  is  nary  a mention  of  any  back-home 
romance  in  the  entire  overlong  footage.  Largely  filmed 
in  Florida  locations,  the  picture  opens  with  a blazing 
aerial  bombing  and  continues  with  exciting  and  real- 
istic PT  boat  action  right  through  to  the  harrowing  and 
suspenseful  climax  in  which  young  Kennedy  rescues  his 
weary  men  shipwrecked  on  a tiny  island  in  Jap-held 
waters.  Robertson  gives  a straightforward  portrayal,  with- 
out being  a duplicate  in  looks  for  young  Kennedy.  Di- 
rected by  Leslie  M.  Martinson. 


American  Int’l  (802)  Rel.  May  ’63 

A well-made  British  import  dealing  with  frightening 
experiments  in  “bram-washing,”  this  Michael  Relph-Basil 
Dearaen  production  for  Anglo-Amalgamated  is  a far  cry 
from  American  International’s  customary  action  pictm’es 
with  mass  appeal.  Although  Dirk  Bogarde,  currently 
starring  in  “I  Could  Go  on  Singing,”  “The  Password  Is 
Courage”  and  other  major  British  films,  has  marquee 
value,  the  film  is  better  suited  to  class  or  art  spots,  but 
it  has  enough  science-fact  action  for  the  teenagers,  even 
if  the  harrowing  child-birth  scene  is  not  for  the  kiddies. 
Relph,  who  produced,  and  Dearden,  who  directed,  are 
the  team  that  made  such  controversial  films  as  “Sap- 
phire” and  “Victim,”  and  they  have  again  selected  an  un- 
usual theme,  from  a screenplay  by  James  Kennaway, 
which  has  immediacy  as  well  as  considerable  mystery  and 
suspense.  Although  the  feminine  angle  has  not  been  ne- 
glected, it  is  on  the  adult  side,  with  Mary  Ure  giving  a 
moving  portrayal  of  a neglected  wife  whose  husband  as- 
sists in  her  difficult  childbirth.  As  always,  Bogarde  gives 
a fine  portrayal  and  is  believable  both  in  his  scientific  and 
his  romantic  chores.  Under  Dearden’s  directorial  hand, 
the  entire  cast  is  good,  especially  John  Clements. 


Cliff  Robertson,  Ty  Hardin,  James  Gregory,  Robert 
Culp,  Grant  Williams,  Michael  Pate,  Errol  John. 


Dirk  Bogarde,  Mary  Ure,  John  Clements,  Geoffrey 
Keen,  Michael  Bryant,  Wendy  Craig,  Harold  Goldblatt. 


Seven  Seas  to  Calais  "j'";  @ 

MGM  (309)  103  Minutes  Rel.  Mareh  ’63 

A rousing  and  colorful  adventure  drama  dealing  with 
Sir  Francis  Drake,  who  practiced  piracy  for  Queen  Eliza- 
beth of  England,  this  Adelphia  production  filmed  in 
Italy  in  Cinemascope  and  Eastman  Color  is  good  fare 
for  the  youngsters  and  action-minded  male  patrons. 
America’s  Rod  Taylor  and  Keith  Michell,  the  handsome 
British  actor  who  starred  in  “Irma  La  Douce”  on  Broad- 
way, will  have  some  appeal  to  the  teenage  girls.  Taylor, 
attired  in  tights  and  a mustache,  a la  Errol  Flynn,  bran- 
dishes a sword  and  leaps  about  in  agile  fashion  as  Drake,  yi 
but  he  leaves  the  film’s  romantic  chores  to  Michell,  who  a, 
loves  the  Queen’s  lady-in-waiting,  but  also  dallies  with  an 
Indian  maiden.  Potato,  for  whom  the  new  delicacy  is 
named.  While  these  episodes  in  Drake’s  newly  discovered 
New  Albion  (California)  descend  to  the  ridiculous,  the 
screenplay  by  Filippo  Sanjust  generally  sticks  closer  to 
historical  fact  and  has  swordplay  and  sea  battles  galore, 
all  of  them  well  photographed  in  various  Italian  loca- 
tions. Especially  noteworthy  are  the  sequences  dealing 
with  the  unpredictable,  capricious  Queen  Elizabeth,  splen- 
didly portrayed  by  Irene  Worth  (British  actress).  Well  di- 
rected by  Rudolph  Mate. 

Rod  Taylor,  Keith  Michell,  Irene  Worth,  Anthony 
Dawson,  Hedy  Vessel,  Mario  Girotti,  Basil  Dignam. 


The  Magic  Voyage  of  Sinbad  specucie/F^ntasy 

Filmgroup-SR  79  Minutes  Rel.  

Very  much  within  the  accepted  formula  and  format 
of  the  super-spectacle,  complete  with  vast  hordes  of 
fierce  warriors,  not  a few  imaginatively  concocted  “mi- 
racles” all  in  favor  of  the  peripatetic  hero,  this  Moss- 
Film  Production  should  encounter  naught  but  happy  ex- 
hibitor faces  wherever  it  has  extended  playdates.  In 
Natural  Color  and  teaming  Edward  Stolar,  as  a resolute, 
resourceful  Sinbad  of  the  mighty  legends,  and  Ellen 
Mysova,  as  the  Daughter  of  Neptune  willingly  granting 
his  many  wishes  in  his  unending  battle  against  doers  of 
to  B dark  deeds,  be  they  in  humble  Covasan  or  in  the  Norse 
''it'’  land  or  in  Persia,  it  contains  bulk  of  the  necessary  ex- 
ploitational  assists  designed  to  curry  mass  market  favor. 
Karl  Isar’s  screenplay,  never  too  demanding  on  the  view- 
er’s attention,  has  been  directed  briskly  enough  by  Alfred 
Posco.  Moreover,  the  Rimsky-Korsakov  music,  arranged 
and  supplemented  by  Victor  Sheblin,  contributes  sig- 
nificantly to  the  legendary  mood.  Legends  of  Sinbad, 
spread  over  central  and  eastern  Europe,  have  been  com- 
piled into  one  continuous  sequence,  detailing  the  mighty 
man’s  striving  to  find  a bird  of  happiness  for  the  im- 
poverished people  of  Covasan. 

Edward  Stolar,  Anna  Larion,  Maurice  Troyan,  Stanley 
Martinson,  Laurence  Asian,  Ellen  Mysova. 


House  of  the  Damned  Si 


Lafayette 


Ratio:  Historical  Drama 

2.55-1  ® 70  © 


20th-Fox  (313)  62  Minutes  Rel.  Apr.  ’63 


Maco  Film  Corp.  110  Minutes  Rel.  May  ’63 


At  best  a feeble  imitation  of  some  of  the  fondly  re- 
membered adventures  in  nail-chewing,  seat-gripping  sus- 
pense-shock yarns,  this  Maury  Dexter  produced-and-di- 
rected  effort,  going  out  via  20th-Fox  as  an  Associated 
Producers,  Inc.,  production,  carries  little  distinction  and 
will  get  its  best  reaction  as  supporting  fare.  Harry  Spal- 
ding’s screenplay  is  a relatively  shockless  conglomeration 
of  events  and  episodes  all  too  familiar  to  the  crowd,  for 
which  this  Ronald  Foster-Merry  Anders-Richard  Crane- 
Erika  Peters  opus  has  been  obviously  designed  and  to  at- 
tempt to  sell  it  as  single  feature  is  only  courting  disaster. 
The  exploitation  that  customarily  goes  hand-in-hand  with 
this  calibre  entertainment  may  well  induce  the  drop- 
in  trade,  in  the  larger  cities,  to  while  away  an  hour.  The 
yarn  has  to  do  with  architect  Poster’s  visit  to  a gloomy 
castle  and  inevitable  encounter  with  ostensibly  fright- 
ening moments,  but  since  the  pattern  of  plotting  isn’t 
particularly  imaginative,  the  force  of  impact  is  little,  if 
any.  Maury  Dexter,  valiantly  striving  to  provide  a stream 
of  modest-budgeted  attractions  for  API,  directs  spiritedly 
enough,  but  he  is  handicapped  from  opening  to  closing 
shots  by  a hopelessly  inept  screenplay. 


Although  the  American  Revolution  has  been  neglected 
by  Hollywood’s  filmmakers,  the  French  film  industry  has 
come  forth  with  a magnificently  photographed  (Super- 
Technirama-70) , splendidly  acted  and  historically  ac- 
curate dramatic  spectacle  about  America’s  heroic  con- 
flict. While  much  of  the  picture  centers  on  the  Marquis 
de  Lafayette’s  courageous  endeavors  in  America,  the 
noble  aristocrat,  George  Washington,  is  also  in  the  fore- 
ground as  a great  general,  as  well  as  a sympathetic  fig- 
ure. Replete  with  thrilling  battle  action  and  lavish  French 
court  functions  resplendent  with  fine  uniforms  and  gowns, 
the  Super-Technirama-70  camera  work  is  a treat  for  the 
eye  with  much  of  it  resembling  historical  tapestries. 
Howard  St.  John,  American  stage  actor,  has  the  ideal 
visage  and  expert  acting  ability  to  delineate  Washington, 
while  such  familiar  players  as  Jack  Hawkins,  who  cap- 
tures the  histrionic  honors  as  the  elegant  General  Corn- 
wallis, Orson  Welles  and  Edmund  Purdom,  as  well  as 
Italy’s  Vittorio  De  Sica  and  Germany’s  Lilo  (Liselotte) 
o,,^D  Pulver  contribute  notable  bits.  Well  directed  by  Jean 
7ity  ( Dreville.  Produced  by  Maurice  Jaquin  for  Copernic- 
Cosmos. 


Ronald  Foster,  Merry  Anders,  Richard  Crane,  Erika 
Peters,  Georgia  Schmidt,  Dal  McKennon. 


Jack  Hawkins,  Orson  Welles,  Howard  St.  John,  Lilo 
Pulver,  Edmund  Purdom,  Michel  Le  Royer,  Folco  Lulli. 


The  reviews  on  these  pages  moy  be  Filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company.  In  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postn>-p  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploits;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “The  3Iind  Benders”  (AIP) 

When  an  elderly  scientist  throws  himself  from  a train 
in  England,  his  briefcase  is  found  filled  with  money, 
leading  Scotland  Yard  to  suspect  he  was  being  paid  by,e-Man 
Russia  to  reveal  new  “reduction  in  sensation”  experi-  ^obody’ 
ments.  The  dead  man’s  scientific  colleague  (Dirk  Bo- 
garde)  is  questioned  and,  to  remove  all  suspicion,  he 
agrees  to  submit  to  an  isolation  experiment  himself.  Bo- 
garde goes  through  distinct  stages  of  irritation  and  panic 
during  the  experiment  and,  w’hen  he  emez’ges,  he  has 
become  a sitting  target  for  indoctrination  by  enemies. 
Bogarde  also  professes  indifference  to  Mary  Ure,  his  wife 
who  is  about  to  bear  his  child.  John  Clements,  the  se- 
curity officer,  is  forced  to  tell  her  about  her  husband’s 
brainwashed  state.  It  is  only  when  Mary’s  labor  begins  be- 
fore a doctor  can  be  summoned  that  Bogarde  is  forced  to 
assist  in  the  childbirth  and,  while  doing  so,  the  intense 
shock  restores  the  balance  of  his  mind. 

EXPLOITIPS: 

To  attract  science-fiction-minded  males  and  young- 
sters, stress  the  brain-washing  and  “reduction  in  sen- 
sation” experiments.  The  handsome  Dirk  Bogarde  and 
Mary  Ure  should  be  promoted. 

CATCHLINES: 

The  Love  That  Turned  to  Hate  . . . The  Dramatic 
Account  of  the  Effects  of  an  Experiment  in  “Reduction 
in  Sensation”  ...  A Fascinating  Blend  of  Mystery,  Love 
and  Science-Fact. 

THE  STORY:  “PT  109”  (\VB) 

Lt.  (j.g.)  John  F.  Kennedy  (Cliff  Robertson)  arrives 
in  the  South  Pacific  during  an  aerial  bombing  early  in 
(6).  World  War  II  and  is  placed  in  charge  of  a battle-scarred 
. PT  boat.  On  his  first  rescue  assignment,  Kennedy’s  boat 
runs  out  of  fuel  and,  on  his  second  mission,  his  PT  is 
rammed  by  a Japanese  destroyer  and  the  men  are  thrown 
into  the  water.  After  landing  on  a small  island,  Kennedy 
leads  them  in  a swim  to  a larger  island.  Without  water 
and  unable  to  attract  attention  of  any  rescue  planes, 
Kennedy’s  men  become  restive.  When  two  armed  natives 
find  them,  Kennedy  takes  a chance  and  gives  them  a 
note  written  on  a cocoanut.  The  note  reaches  the  Ameri- 
can forces  and  Kennedy  is  able  to  personally  pilot  his 
men  to  the  rescuers.  Although  eligible  for  a transfer 
home,  Kennedy  decides  to  take  charge  of  another  PT 
boat  and  “stay  for  a few  more  innings.” 

EXPLOITIPS: 

Although  no  mention  may  be  made  of  “President” 
Kennedy  in  connection  with  this  film,  Robert  J.  Donovan’s 
book  was  a best  seller  and  book  stores  will  cooperate 
with  window  displays.  Cliff  Robertson  is  currently  starred 
in  “My  Six  Loves.” 

CATCHLINES: 

The  Great  World  War  II  Adventure  About  a Courag- 
eous Young  Naval  Officer  Named  Kennedy  . . . Based  on 
Robert  J.  Donovan’s  Best  Seller  Which  Was  Serialized 
in  the  Satm'day  Evening  Post. 

THE  STORY:  “The  Magic  Voyage  of  Sinbad”  (Filmgroup) 

Sinbad  (Edward  Stolar) , seeking  aid  for  Covasan’s  pov- 
erty-stricken, promises  to  find  happiness  for  them.  An  old 
man  tells  him  of  a great  bird  and  its  possession  of  hap- 
piness, and  he  decides  to  build  ships  and  sail  in  pursuit 
of  the  Bird  of  Happiness.  Local  merchants,  however,  re- 
fuse to  provide  necessary  money.  Ellen  Mysova,  a princess 
of  the  deep  and  daughter  of  Neptune,  helps  him  when  he 
wagers  with  merchants — his  head  against  keys  to  their 
warehouses — that  he  will  catch  fish  with  golden  fins. 
Ellen  helps,  of  course.  Now  sailing,  Sinbad  finds  a beau- 
tiful white  horse  in  the  Norse  country.  In  Persia,  Sin- 
bad plays  a game  of  chess  with  Prince  Lai  Bahari  - 
(Laurence  Astan),  in  the  process  gaining  control  of  the^  • 
Phoenix,  a bird  with  the  head  of  a beautiful  girl.  On  the 
high  seas,  Sinbad  becomes  increasingly  aware  that  a 
mere  bird  does  not  possess  the  key  to  happiness.  At  home, 
he  tells  the  natives  that  happiness,  in  truth,  has  always 
been  in  Covasan — it  comes  from  within. 

EXPLOITIPS: 

Tie  up  with  local  boat  dealers.  Display  a cutout  of  Sin- 
bad in  front  of  the  store.  Line  up  a street  float  with  ap- 
propriate merchant  cooperation.  Tie  in  with  safety-con- 
scious press,  radio  and  TV,  with  this  catchline,  “Sail 
With  Sinbad — But  Don’t  Sail  Under  Alcohol!” 

CATCHLIXES: 

Spectacle  Beyond  Compare!  . . . Sail  With  Sinbad  to  a 
Million  and  One  Thrills  and  Delights! 

THE  STORY:  “Seven  Seas  to  Calais”  (MGM) 

In  1577,  England’s  supremacy  of  the  seas  is  challenged 
by  Spain  and  while  Queen  Elizabeth  pretends  to  the 
Spanish  ambassador  to  condemn  her  buccaneers,  she 
actually  finances  Francis  Drake  (Rod  Taylor)  on  his 
voyage  to  Chile  and  the  gold  mines  of  the  Incas.  Later, 
Drake  takes  his  pirate  ships  to  the  coast  of  California, 
where  his  friend,  Keith  Michell,  romances  a native  girl, 
named  Potato,  and  brings  back  a new  delicacy  to  England. 
Again  Elizabeth  pretends  to  the  Spanish  king  that  she 
will  punish  Drake  for  his  looting  of  Spanish  treasure  but, 
instead,  she  secretly  knights  him.  Drake  later  foils  a plot 
.....  to  assassinate  Queen  Elizabeth,  after  which  he  and  his 

ships  battle  the  Spanish  Armada  and  win.  Once  again, 

— Drake  is  honored  and  sent  on  new  adventures. 
EXPLOITIPS: 

Play  up  Rod  Taylor,  a handsome  TV  favorite,  who  re- 
cently starred  in  MGM’s  “Ask  Any  Girl”  and  “The  Time 
Machine,”  to  attract  the  ladies.  Use  a lobby  frame  for  pic- 
tures of  Irene  Worth  as  Queen  Elizabeth  compared  with 
one  of  Bette  Davis,  who  played  the  ruler  in  “The  Virgin 
Queen”  and  Flora  Robson,  who  also  played  the  role  on 
the  screen. 

CATCHLINES: 

Hell  and  Heroism  on  the  High  Seas  . . . One  Man  Who 
Fought  a Thousand  Enemies — to  Bring  Riches  and  Glory 
to  Queen  Elizabeth  . . . Daring  Adventures,  Spectacular 
Thrills  That  Made  History. 

THE  STORY:  “Lafayette”  (Maco  Fibn) 

In  1776,  the  ill-equipped  American  colonies  are  fight- 
ing for  their  freedom  against  superior  British  forces. 
General  Washington  sends  Edmund  Pm-dom  to  France 
to  recruit  officers  and  soldiers.  In  a Paris  tavern,  the  hot- 
blooded  Marquis  de  Lafayette  (Michel  Le  Royer)  per- 
suades his  fellow  noblemen  to  enlist  in  the  fight  against 
England.  Lafayette’s  secret  meetings  worry  the  King 
of  France  and  arouse  the  jealousy  of  his  wife,  until  he  tells 
her  of  his  plans  to  go  to  America.  On  a mission  to  Eng- 
land, Lafayette  meets  General  Cornwallis  (Jack  Haw- 
kins) during  a fox  hunt  and  they  next  meet  on  opposite 
sides  of  the  American  battlefield.  During  the  battle  Gen- 
eral Washington  is  impressed  with  Lafayette  and  they 
become  close  to  the  extent  that  the  Frenchman  is  put  in 
charge  of  a plan  to  harass  Cornwallis.  The  strategy  is 
successful  and  the  British  are  defeated  at  Saratoga,  as 
they  are  later  at  Yorktown,  and  the  Revolution  is  a suc- 
cess. 

EXPLOITIPS: 

Enlist  the  aid  of  teachers,  parents  and  women’s 
club  groups  to  schedule  special  morning  performances  or 
send  the  pupils  to  afternoon  showings.  Contact  local  ^ 
French  societies  or  historical  groups.  Wa^? 

CATCHLIXES:  * ' 

The  First  Motion  Picture  About  Lafayette  and  His  Aid 
in  the  American  Revolution  . . . The  Dynamic  Events 
Which  Took  Place  on  Two  Continents  in  1776. 

THE  STORY:  “House  of  the  Damned”  (20th-Fox) 

Young  architect  Ronald  Foster  and  his  wife.  Merry  An- 
ders, get  a call  from  a college  pal,  Richard  Crane,  asking 
for  an  architectural  survey  for  his  law  firm.  The  building 
is  the  Rochester  Castle,  a bizarre  edifice  built  by  eccentric 
heiress  Georgia  Schmidt,  long  since  confined  to  a sani- 
tarium. Entering  the  castle  by  themselves,  Foster  and 
Merry  encounter  strange  noises  and  movement.  Crane’s 
wife,  Erika  Peters,  leaving  the  castle  after  a tiff  with 
Crane,  is  caught  by  what  appears  to  be  a giant.  Later, 
they  find  Erika’s  body  in  a chair,  apparently  headless, 
and,  nearby,  the  body  of  a retired  tent  showman,  who  had 
rented  the  place  some  time  previously.  Investigation  un- 
covers the  presence  of  a number  of  circus  freaks,  including 
giant  Richard  Kiel,  who  had  stayed  on  after  the  show- 
man’s death,  not  knowing  what  to  do  with  themselves. 
Erika  is  returned  to  Crane.  The  freaks  leave  for  the  out- 
side world. 

EXPLOITIPS: 

Ask  local  museums  and  the  like  for  lobby  display  co- 
operation. Offer  guest  tickets  for  longest  lists  of  pictures 
revolving  around  circus  freaks.  Use  teaser  ads  run-of- 
paper. 

Thum'  CATCHLINES: 

13  Keys  Open  the  Doors  to  the  House  Haunted  by 
the  Living  Dead!  . . . We  Dare  You  to  Enter  the  House 
Haunted  by  the  Living  Dead!  . . . Fright!  Nightmare! 
Shock  in  the  Dark,  Dark,  Compelling  Doom ! 
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RATES:  20^  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


CKIIflllie  HOUSE 


HELP  WANTED 


SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  tern- 
tory  available.  Contact  Romor-Vide  Co. 
Chetelc,  Wisconsin. 

Experienced  manager  for  drive-in  theatre 
in  central  Indiana.  State  experience,  age 
and  family  status  in  letter.  Boxofhce  9640. 

Wanted:  Experienced  Manager.  Refer- 
ences necessary.  Write  Associated  Inde- 
pendent Theatres,  2075A  Newbridge  Road, 
Bellmore,  L.I.,  N.Y. 

Qualified,  experienced,  combination  in- 
door, drive-in  manager.  County  seat  town. 
References.  Opportunity  for  aggressive 
young  man.  Apply:  Armstrong  Circuit, 
Inc.,  P.O.  Box  337,  Bowling  Green,  Ohio. 
Phone  Bowling  Green  35-32881. 

Manager  needed  for  new  de  luxe  house 
now  under  construction  in  Sacramento, 
California.  Must  be  experienced  showman. 
Age  no  barrier.  Send  full  details,  snap- 
shot, salary  expected  to  P.O.  Box  5006, 
Sacramento  17,  California. 


POSITION  WANTED 

Full  time  job  as  projectionist  in  south- 
west United  States,  preferably  southern 
California  or  Arizona.  Five  years  experi- 
ence. Write  W.  R.  Leckett,  Box  463. 
Princeton,  B.  C.,  Canada. 

Projectionist — 18  years  complete  repair 
and  maintenance  of  booth  and  sound.  Will 
go  anywhere  now.  Best  references.  Box- 
office  9641. 


Theatre  Executive  specializing  in  drive- 
ins.  Expert  boxoffice  promotion,  conces- 
sion operation,  advertising,  etc.  Employed, 
references,  desire  locate  Boston  area. 
Boxoffice  9649. 


Drive-in  theatre  supervisor.  Thoroughly 
experienced  A to  Z.  Needs  good  salary, 
productive  bonus.  Boxoffice  9652. 

College  graduate,  experienced  in  all 
phases  of  motion  picture,  TV  distribution, 
circuit  buying-booking.  Will  relocate.  Ex- 
cellent references,  Boxoffice  9651. 


THE  ODDS 

ARE 

*17,537  to  1 

You'll  get 
the  job  done 
through 
BOXOFFICE 

CLEARING 

HOUSE 

When  you  want  to 
HIRE  HELP  ...  GET  A JOB 
DONE  . . . SELL  . . . BUY  . . . 
EXCHANGE. 

"Net  paid  circulation  of 
BOXOFFICE  is  17,537 
BOXOFFICE  ::  March  25,  1963 


GENERAL  EQUIPMENT— NEW 

TREMENDOUS  SAVINGS.  1,000  watt  DFD 
projection  lamps  t-12,  M.P.F.  base,  list 
price  $5.75 — sale  price,  $3.50.  1,600  foot 
l6mm  film  reel,  A-1,  list  price,  $3.50,  sale 
price,  $1.75.  All  new,  all  famous  American 
makes.  Also  projectors,  parts  and  acces- 
sories. Free  list  with  order.  S.  K.  FILM 
SERVICE,  4331  SHERIDAN  AVENUE,  MI- 
AMI BEACH,  FLA. 


GENERAL  EQUIPMENT— USED 

Complete  RCA  soimd  system,  $450;  Mag- 
narc  lamps,  $275;  Hertner  generator,  70- 
140,  $175;  Brenkert  BX-80  projectors,  $150. 
Boxoffice  9650. 


FOR  SALE  — complete  theatre  equipment, 
all  in  excellent  condition.  Super  Simplex 
projectors,  RCA  sound  65-130  generator. 
Large  neon-running  border  porcelain  mar- 
quee, 800  seats,  curtains,  curtain  controls, 
19x36  screen,  new  40-ton  refrigeration  com- 
pressor. Cinemascope  lens.  Contact  PEO- 
PLES NATIONAL  BANK  & TRUST  CO.,  300 
CENTER  AVE.,  BAY  CITY,  MICHIGAN. 
Attn:  Mr.  Scott.  Phone  TW  3-5533. 


EQUIPMENT  WANTED 

TOP  PRICES  PAID— for  Simplex  and  RCA 
soundheads  and  Holmes  and  DeVry  pro- 
jectors with  Mazda  lamphouses!  What 
have  you?  STAR  CINEMA  SUPPLY,  621 
WEST  55th  STREET,  NEW  YORK  19. 


Wanted:  Used  BRENOGRAPH  EFFECTS 
MACHINE,  Princess  Pat  Theatre,  Alberton, 
P.E.I. 


Wanted — 2 used  cut-awls  in  good  con- 
dition. Write  MONOTAG,  P.O.  Box  2527, 
WEST  PALM  BEACH,  FLA. 


ON  LOCATION  FILMING— 35mm 

CAN  YOU  AFFORD  not  to  offer — Busi- 
ness-Professional men  . . . what  they  wont 
in  screen  ads  . . . again  this  year?  WHEN 
the  entire  ad  can  be  filmed  . . . tailor- 
made  "on  the  spot"  in  COLOR  with  sound 
. . . for  only  $60.00.  That's  what  they  want 
. . . we  guarantee  you!  OFFER  'EM  . . . 
then  send  for  WINCO  . . . We  film  any- 
thing for  theatres.  BOX  1595,  Columbia, 
S.C. 


DRIVE-IN  THEATRE 
CONSTRUCTION 

75  Theatres  Since  1951.  Planning,  design 
and  construction.  Turn-Key  or  part.  Tim- 
ber, screen  tower,  perfectionist.  Certified 
Engineer  certificate  furnished,  enabling 
low  rate  insurance.  Oscar  May  Outdoor 
Display,  518  Tierney  Rd.,  Fort  Worth, 
Texas. 


BUSINESS  STIMULATORS 

Bingo,  more  action!  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N.  Y. 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S,  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 
used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  Ht.,  New  York 
36,  N.  Y. 


Burlesk  or  Exploitation  features  (35mm) 
available.  Mack  Enterprises,  Centralia, 
Illinois. 


For  drive-ins  "WINKY"  car  mascot.  A 
must  for  every  car.  Arms,  legs,  move- 
eyes  wink-cute,  inexpensive.  Write  Box 
248,  Pulaski,  Wis. 


POPCORN  MACHINES 


Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


PLAYGROUND  EQUIPMENT 

Drive-in  Kiddy  Miniature  Gas  Train, 

complete  with  track.  Newly  painted.  Write; 
Kiddy  Train,  33  Winthrop  St.,  Rehoboth, 
Mass. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  California 

FOR  SALE:  Indoor  house  seating  800  and 
300-car  drive-in  theatre.  Both  theatres  in 
top  condition,  located  in  thriving  Alabama 
city.  No  competition.  Boxoffice  9636. 

Modern  480-seat  theatre  located  in  a 
drawing  area  of  5,000  to  6,000.  Only  the- 
atre in  area.  Simplex  XL  projectors,  30 
ton  air-conditioner,  new  oil  furnace.  Do 
not  reply  unless  sincerely  interested. 
Write  Marvin  Hondlong,  Troy,  Missouri. 

Drive-In  Theatre,  Beatrice,  Nebraska. 
Town — 12,000  population,  trade  area — 
25,000  population.  Nearest  competitor  35 
miles.  Profitable  for  owner  operator. 
$20,000  down.  STRUVE  ENTERPRISES, 
DESHLER,  NEBRASKA. 

Modem  350-car  drive-in  theatre.  Between 
two  towns  of  4,000  population  each.  Good 
business.  New  all  steel  screen,  blacktop 
drives.  Equipped  with  100  heaters.  No 
competition.  Operates  all  year.  Has  been 
well  maintained.  Low  down  payment  re- 
quired. Contact  ADRIAN  L.  WHITE,  BOX 
250,  POCAHONTAS,  ARKANSAS. 

For  Sale:  Indoor  theatre,  600  seats.  North 
central  Minnesota,  county  seat.  Tourists 
area.  Excellent  equipment  to  lease.  Beauti- 
ful theatre.  Boxoffice  9648. 

For  sale  cheap.  Only  drive-in  theatre 
in  Superior,  Wisconsin  (35,000  population). 
Write,  Berger  Amusement  Co.,  317  Ply- 
mouth Building,  Minneapolis  3,  Minnesota. 

Completely  furnished  600-car  modern  the- 
atre in  western  Kentucky.  Season  starting. 
Owner-operator.  No  opposition  in  30  mile 
area.  60,000  population.  First  $45,000  takes 
all.  CLARK  SMITH,  3425  AMHERST,  DAL- 
LAS, TEXAS. 


THEATRES  FOR  LEASE 


University  Theatre,  I05th  & Euclid,  Cleve- 
land. Fully  equipped,  busy  thoroughfare 
Contact  William  Berger,  816  Vine  Street, 
Cincinnati  2,  Ohio.  Phone  RA  1-0700. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  metropolitan  areas,  population  at  least 
75,000.  Contact  William  Berger,  Metro- 
politan Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St 
Charles  St.,  St.  Louis,  Mo. 


SOUND-PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

PROIECTIONISTS,  EXHIBITORS,  MAN- 
AGERS AND  REPAIRMEN:  Do  you  want 
expert  advice  on  Sound  & Projection  Main- 
tenance on  projectors,  arc  lamps,  screens, 
projection  lenses;  audio  amplifiers,  sound- 
heads,  speakers,  power  supplies,  etc.?  16- 
35-70mm  equipment  fully  covered  in  our 
Maintenance  and  Monthly  Service  Bulle- 
tins. Easy-to-understand  and  written  so 
you  can  keep  your  equipment  in  A1  con- 
dition and  SAVE  MONEY  in  projection 
room  operation.  Used  by  men  operating 
equipment  in  Air  Force,  Army  and  Navy. 
Data  on  new  theatre  transistor  sound 
systems.  Pictures,  drawings  and  sche- 
matics. Edited  by  the  writer  with  over 
20  years  experience;  technical  editor 
Modern  Theatre.  YOU  NEED  THIS  SER- 
VICE. Loose-leaf  Manual  and  monthly 
Service  Bulletins  one  Year  $7.50;  if  you 
want  Monthly  Bulletins  Only,  1-year  $6.50; 
Cash  or  Check,  no  CODs.  Send  Today! 
Wesley  Trout,  Publisher,  Box  575,  Enid, 
Oklahoma. 


THEATRE  TICKETS 

Prompt  Service.  Special  printed  roll  tick- 
ets, 100,000,  $40.75;  10,000,  $13.75;  2,000, 
$5.95.  Each  change  in  admission  price, 
including  change  in  color,  $4.25  extra. 
Double  numbering  extra.  F.O.B.  Kansas 
City,  Mo.  Cash  with  order.  Kansas  City 
Ticket  Co.,  Dept.  11,  109  W.  18th  Street, 
Kansas  City  8,  Mo. 


nLMS  WANTED 

Sound  and  Silent  35mm  films  wanted. 
Features  and  shorts.  Private  collection. 
Kidder,  1711  15th  Ave.,  Greeley,  Colorado. 


THEATRE  SEATING 

We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Chicago  Used  Chair  Mart,  829 
So.  State  St.,  Chicago  5,  Illinois.  Phone 
WEbster  9-4519. 


SEAT  RENOVATING:  Neat,  fast,  reason- 
able, onwhere.  Sewed  combination  seat 
covers.  Service  Seating  Co.,  1525  West 
Edsel  Ford,  Detroit  8,  Michigan.  Tyler 
8-9481,  Texas  4-2738. 


Chairs  rebuilt  anywhere,  27  years  ex- 
pert workmanship,  sewed  covers.  Arthur 
Judge,  2100  E.  Newton  Avenue,  Milwau- 
kee, Wisconsin. 


Wanted:  Late  model  theatre  chairs — 
must  have  self-rising  cushions.  Write 
HAYES  SEATING  CO.,  INC.,  MONTOUR 
FALLS,  N.Y. 


INTERMISSION  TAPES 

Drive-In's:  Increase  your  snack  bar  re- 
ceipts . . . Pre-show  and  intermission  tapes 
thot  sparkle  . . . Guaranteed  to  sell  . . . 
Personalized  . . . Free  sample.  Commercial 
Sound  Service,  P.O.  Box  199,  Cheyenne, 
Wyoming. 


MISCELLANEOUS 

FILMSLIDE  INSERTS.  Whitley,  2123 
Stanley,  Fort  Worth  10,  Texas. 


Handy  Subscription 
Order  Form 
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